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Double-barreled  thrills 


Double-barreled  because  — 
FIRST,  the  thrills  are  built  right 
into  the  story,  written  by  the 
famous  and  popular  Saturday 
Evening  Post  author,  Courtney 
Ryley  Cooper,  who  is  a real 
genius  when  it  comes  to  planning 
hair-raising,  breath-taking  situ- 
ations. SECOND,  because  these 
stupendous  thrills  are 
enacted  by  William  Dun- 
himself,  king  of 
dare-devils  and  the  great- 
est chapter  play  star  in 
pictures  today.  That’s 
why  “The  Fast  Express” 
will  make  any  other  chap- 
ter play  look  like  a pink 
tea.  It  is  in  every  sense 
of  the  word  a super-serial. 


UMIVER.SAL  CHAPTBlC  PLAY 


Universal  Short  Subiects  }^ill  Put  Spice 

In  Slow  Programs 


For  that  necessity  of  successful  programs, 
snap,  try  Universal  Short  Subjects!  You 
will  find  every  conceivable  kind  of  material  in 
the  big  array  of  stars  and  subjects  Universal 
offers,  all  of  which  has  proved  itself  the  best 
box-office  ammunition!  Comedies,  westerns, 
news  reels,  all  are  the  best  the  market  affords 
— and  have  stood  the  acid  test  of  audience  ap- 
peal! Try  them! 


Universal  Westerns  Bigger 
Than  Ever 

The  new  two-reel  westerns  will  be  made 
with  all  the  care  devoted  to  full-length 
pictures.  They  will  be  feature  pictures  in  short 
lengths!  The  plans  for  these  new  two-reel 
westerns  are  the  most  ambitious  ever  under- 
taken for  any  short  subjects.  Stories  from 
well  known  authors  are  being  purchased  and 
all  the  stars  have  been  picked  with  care — Pete 
Morrison,  Bob  Reeves,  Harry  Carey,  Jack 
Mower  and  many  others,  all  stars.  The  direc- 
tion will  be  the  best!  They  are  just  the  kind 
of  westerns  that  you  have  always  wanted. 


Important  Events  In  New 
International  News 

For  the  first  time  in  history,  Uirtberto  Ro- 
magiioli,  International  News  cameraman, 
and  Captain  Coppola,  crack  pilot  of  the  Italian 
Air  Service,  hovered  over  the  mouth  of  Mount 
Vesuvius  in  an  airplane,  shooting  “close-ups” 
of  the  seething  volcano  amid  swirling  smoke 
and  deadly  gases.  A big,  new  thrill  your  fans 
will  never  forget — and  which  you  get  in  Inter- 
national News  No.  g2  at  no  extra  cost.  The 
Prince  of  Wales  makes  his  first  public  appear- 
ance since  his  last  riding  spill — and  another  big 
spill  takes  place  in  Elgin,  111.,  where  four  thou- 
sand barrels  of  beer  are  poured  into  the  streets 
by  prohibition  officers.  These  and  other  big  news 
events  in  International  News  No.  22  are  indica- 
tive of  what  International  News  gives  you — al- 
ways without  extra  cost ! 


UNIVERSAL 

SHOBT 

SUBJECTS 


Pete  Morrison  a Great 
Favorite  in  ** Ghost  City** 

A/lANAGER  O.  L.  Meister  of  the  White- 
house  Theatre,  Milwaukee,  Wis.,  says: 
"Any  exhibitor  who  doubts  what  a serial 
can  do  should  have  attended  our  opening 
today.  Ghost  City  and  Pete  Morrison  are 
becoming  great  favorites.  We  did  better 
than  expected.  It  offers  great  exploitation 
possibilities.”  If  your  audience  wants  ac- 
tion they  will  get  it  in  this  serial. 


Finest  on  the  Market!** 
Leather  Pushers** 
Verdict 

iCT  T’S  the  finest  short  feature  on  the 
market  today.  SuUivan  is  a whirl- 
wind. They’re  certainly  a money-getter. 
Book  them  and  boost  them  big” — Man- 
ager Peck’s  Theatre,  La  Salle,  Ills.  The 
fourth  series  is  the  best  of  them  all  and 
Billy  Sullivan  is  better  than  ever.  They 
are  made  from  the  inimitable  Collier’s 
Weekly  stories  by  H.  C.  Witwer. 


Erie  C.  Kenton  to  Direct 
New  **Gump**  Series 

The  Gumps  arc  back  in  a new  series  with 
Erie  C.  Kenton  directing.  Mr.  Kenton  has 
directed  some  of  Mack  Sennett's  best  comedies 
in  the  past  and  it  is  dead  certain  that  he  will 
make  the  new  Gump  series  more  famous  than 
ever.  Melville  Brown  and  Phil  Dunham  will 
assist  Mr.  Kenton  and  arrange  the  stories  for 
Andy,  Min  and  little  Chester.  Samuel  \an 
Ronkel  is  now  busy  with  the  new  production 
plans  and  Joe  Murphy,  Fay  Tincher  and 
Jackie  Morgan  will  be  featured. 


**Fast  Steppers**  to  Set 
New  Short  Feature  Mark 

'^HIS  new  racing  series  is  going  to  be 
fastest  two-reel  serie"-  ever  made  and 
will  be  the  standard  from  which  all  past, 
present  and  future  short  features  are 
judged!  Billy  Sullivan  and  Shannon  Day 
have  just  finished  the  second  chapter  un- 
der direction  of  Edward  Laemmle.  They 
are  based  on  “The  Information  Kid”  sto- 
ries by  Gerald  Beaumont,  read  by  thou- 
sands in  the  Red  Book  Magazine.  Book 
this  series  new!  Be  ready  to  show  them 
as  soon  as  they  are  ready! 


Loew 

Gets 

Valentino! 


Booked  on  sight  by  Loew’s  Circuit  of  New 
York,  with  106  days  to  play  on  that  circuit, 
and  with  bookings  in  Loew  Theatres  in  nine 
other  key  cities,  "A  Society  Sensation,”  starring 
the  popular  Rudolph  Valentino  with  Carmel 
My'ers — a LTiiversal  re-issue  of  their  former 
great  success — promises  to  break  all  records  for 
re-issues.  Alert  showmen  know  the  value  of 
“The  Sheik’s”  name  at  the  box  office. 

“It’s  a real  sensation !”  wires  Joseph  Fried- 
man, Tower  Theatre,  St.  Paul,  klinn.  .Ynd  he 
merely  voices  the  opinions  of  hundreds  of  show- 
men who  have  cashed  in . with  this  opportune 
subj  ect. 
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HAROLD  LLOYD 


IN 


“GIRL  SHT’ 


WILL  BE  RELEASED 


APRIL  20th 


HOLD  THE  DA  TE  OPEN 


A PATHE  PICTURE 


Produced  by 
Tilford  Cinema  Corp. 


pjERE  are  all  the  elements  of  a 
sensational  box-office  success 
— a great  star — a great  author — a 
great  story — a great  director — and 
a great  cast,  including  Holmes 
Herbert,  Flora  LaBreton,  Hedda 
Hopper,  Alan  Simpson. 


aSS?  ja.  -.i,-  y r -. ; .. 


distributed  by 

HODKINSON 

Season  1924^1925*^  Thirty  First~Run  Pictures 


Jbis  Wilson 

in 

.ANOTHER 
SCINDJC 

Cosmo  Hamilton's  latest  and  greatest  novel 
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cJII  that  you 
want  in  a 
picture -100^ 


Star. 100% 

Story. 100% 

Production......  100% 

Direction 100% 

Cast 100% 


Samuel  u.  Qrand 

bresenis 


ntfant 


Ukshbuni 


Inrand 


Get  If 


ready  made 
audience  oF 


with  BILLIE  DOVE 

diyected  hf  Cullen%k 
(Jdapted  bf  Jules  Qurthman 


from  the  Saturdaf 
evening  Post  stoiy 

%e  Hingtailed  Oalliuiampus 


Z5oa  ooo 

readers  oF 

^TTie  Saturdau 
Evening  Post 
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Jack  Pickford’s 

“The  Hill  Billyh’ 

“Real  Entertainment” 

“Another  good  picture  is  ‘The  Hill  Billy’ 
in  which  Jack  Pickford  is  starred,”  declares 
the  New  York  Herald’s  film  reviewer. 

“Well  directed,  cleverly  acted,  intelligently 
cast  and  brilliantly  photographed,  it  stands 
up  with  the  very  best  offerings  of  the  season. 

“This  is  a picture  well  worth  seeing  and 
there  is  no  hesitation  in  recommending  it 
as  genuine  photoplay  entertainment.” 


Now  Booking 

JACK  PICKFORD 

. “ The  hill  billy 

Suggested  by  a John  'Jodc.  Jr.  Story  ■>-  ^ Qdapfation  by  ^jAarion  Jacf^on 

Direction  George  O-fill 

Allied  Producers  and  Distributors  Corporation 
729  Seventh  Ave.,  New  York 

Hiram  Abrams,  President 

A Branch  Office  Located  In  Every  United  Artists  Exchange 


The  Tiger  Lady 


The  Cast 

AILEEN  PRINGLE 
CONRAD  NAGEL 
JOHN  SAINPOLIS 
STUART  HOLMES 
MITCHELL  LEWIS 
ROBERT  CAIN 
NIGEL  DE  BRULIER 
DALE  FULLER 
CLAIRE  DE  LOREZ 
WILLIAM  HAINES 

Directed  by 

ALAN  CROSLAND 

Scenario  by 

Elinor  GLYN.  continuity  by 

Carey  Wilson 

Editorial  Director 

JUNE  MATHIS 

i Qoldwyn  Picture 

Produced  by  the 
Demand  of  the  Great 
American  Public! 


Comes  to  Life 


The  queenly  beauty  of  Elinor 
Glyn’s  stately  heroine  — half- 
woman, h alf-tiger— will  soon  be 
screened  in  more  theatres  of  the 
world  than  any  other  single 
production  in  film  history 
Aileen  Pringle’s  performance 
will  be  talked  about  as  much 
as  the  book  itself  has  been. 


There  never  was  a production 
like  this  one.  It  is  perfect. 
Exquisitely  portrayed,  with 
fidelity  to  each  detail  of  the  re- 
nowned story, “Three  Weeks” 
will  crowd  any  theatre  where 
it  is  played.  And  by  theatre 
we  mean  seats,  standing  room, 
lobbies,  and  sidewalks! 


THREE 

WEEKS 

(ybiduoyn^^^osmopoLitan 


A swirling  storm  of 
mighty  melodrama 


mmm 


4M 

•Wf 


Physical  Distributors 

Pathe  Ekchance, Inc. 


Encore 


Associated  Exhibitors 

ARTHUR  S.  KANE,  president. 


“We  can  get  married  mt  the  first  port'  ’ 


Madge  Kennedy 

UPPORTED  by  a cast  of  actors 
whose  names  are  a guarantee  of 
picture  quality  and  box-office  returns: 

HARRISON  FORD 

as  the  fighting,  death-defying  hero 

MARC  MacDERMOTT 
as  the  master  mind  of  the  bootleggers 

IVAN  LINOW 

brutal  chief  of  crew  of  rum-runners 


Heart-  Throbbing  Romance 


T’S  the  romantic  story  of  a so- 
ciety butterfly  who  defies  her 
parents,  refusing  to  wed  the  man 
they  selected  for  her — deserting 
him  at  the  altar. 


She  rushes  to  the  vessel  of  which 
her  real  sweetheart  is  captain,  pre- 
pared to  elope  and  marry  him  at  a 
South  A merican  port.  T hat  is  the 
beginning  of 


''Three  Miles  Ouf^ 


T he  girl  scorns  the  advances  of  her 
fiancees  rival,  flies  to  the  aid  of  her 
lover  when  paid  tools  threaten  his 
life  and  exposes  their  frame-up  of 
him. 

An  Irvin  Willat  Production 

A SSOCI A TED 

Arthurs.  Kane,  President 


Finally,  out  of  sheer  devotion,  this 
hot-house  butterfly  turns  into  a 
dare-devil  and  tries  to  tear  to 
pieces  the  big  bullies  who  would 
kill  both  him  and  her. 

Presented  by  KENMA  CORPORA  TION 

EXHIBITORS 

Physical  Distributor:  Pathe  Exchange,  Inc 


t 

Action!  Action!  Action! 


^hrills — action — romance!  But  these  alone  do  not  make 
a great  picture.  Story — ideas  — continuity  — are  equally 
essential.  And  thaf  s why  the  producer  employed  the  screen^  s 
foremost  story  writers  — 

John  Emerson  and  Anita  Loos 


Result:  A typical  Emerson-Loos 
story f with  many  comedy  climaxes 
to  relieve  the  tension  of  the  melo- 
drama—When  not  shivering  with 
suspense  you  re  convulsed  with 
chuckles- 


When,  for  instance,  the  supposed 
bride  lifts  her  veil  and  reveals  the 
features  of — another — your  sides 
fairly  shake.  Mirthful  recreation 
without  slapstick.  Eun  without 
roughness. 


Meets  Biggest  Competition 


^^Three  Miles  Ouf 

Did  The  Critics  Like  It?  Oh  Boy!  Listen: 

Herald:  **Fast  and  furious  and  sweeps  the  spectator  with  it.” 
Morning  Telegraph:  ** Amazing,  thrilling  entertainment.” 
Daily  News:  **Thrilling  and  full  of  suspense.” 

Sun:  **Full  of  thrills;  very  much  more  than  palatable.” 

And  it  didnt  play  in  an  opera  house,  or  a 
shooting-gallery,  but  at  the  Rialto,  the 
home  of  screendom* s classics. 

ASSOCIATED  EXHIBITORS 

ARTHUR  S.  KANE,  Presidtnt 
Physical  Distributor : Pathe  Exchange,  Inc 


They  bound  the  captain,  then  tossed 
him  overboard. 


“Oh,  please  rush  this  call  for  help!’’ 


picture  has  played  Broadway  and 
justified  itself— with'* Ten  Command- 
ments'\  "Covered  Wagon”,  "The  White 
Sister”,  "Hunchback”  and  "Great  White 
Way  ” as  opposition. 


in  his  Dashin(j-Screaminf  Comedy  Uitr^ 

Uhe  YANKEE  CONSUL 


“Whale  of  a laugh  producer.” — Variety. 

“MacLean’s  new  comedy  is  a whizz.” — Los  Angeles  Times. 

“Crowds  stormed  doors  at  Central.” — Eve.  Telegram-Mail. 

“Audience  in  paroxysm  of  delight.” — Detroit  Free  Press. 

“Will  be  remembered  as  one  of  the  fastest  and  best  farces  of  year.” — Los  Angeles  Record. 
“MacLean  is  of  the  Fairbanks  school  and  at  times  outdoes  the  master.” — Boston  American 


N.  Y.  Fire  department  stopped  ticket  sate  five  times  m a 
daij  as  crowds  stormed  Central  ITieatre  box-office 


ASSOCIATED  EXHIBITORQ 

ARTHUR  S.  KANE,  President  < — PATH  E,  Phijsicat  Distributors^ 
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5 to  1 

The  HERALD  printed  12,945  reports 
from  exhibitors  in  ^'What  The  Picture 
Did  For  Me”,  in  issues  from  Sept.  22, 
1923  to  March  15,  1924. 

A contemporary  nationai  trade  paper, 
which  for  a long  time  has  been  trying 
to  build  up  such  a department  printed 
2,800  reports  in  its  corresponding 
issues. 


I something  to  think  about  in  | 

I spending  money  for  trade  paper  | 

I advertising!  | 

niiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiMiiiiiiiiiiiiniiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiMiiiiiiiiiiiiiiiiiiiiJiiiiiiiiiiiiiiiiiiiiiii? 
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ACES-ALL  ACES/ 


Play  the  9*aramount  ^ame.  (9he 
deuces  are  \^ild.)  Jlere's  \^hat  you 
0et  in  the  deal  : 


•a 

’ GLORIA 
SWANSON 

inAn  Allan  Dwan  Production 

'A  Society 

Scandal*' 

* 

l yJ 

fA  1 

♦ 

James  Cruze's 

"THE 

FIGHTING 

COWARD" 

♦ 

1 V 

'THOMAS 

MEIGHAN 

i^'The 

Confidence 
Man"  ^ 

1 vj 

1 

* 

CECIL  B. 
DE  MULE'S 

Triumph" 

♦ 

l V 

yind  here  's  w 

dhat  you  a 

^ 1 

^ Herbert  Brenon's 

,nhe  BreaidngFoint" 

Georgfe  Melford's 
'•Dawn  qfaTomorww' 

Tol^egriinlLMCM'' 

William  deMille’s^^ 
"Ihe  Inside  Story' 

and  10  others  ♦ 

V y 

IraW^ 

18  Paramount  Pictures  forTMidi’-Jum 

-■y<vs<r-  PRODUCED  BY 

^j^^FAMOUS  PLAYERS-LASKY  CORPORATION 

Oxihm  at  Ra/rulani 


SAN  FRANCISCO  _ 

I ^‘Heritage  of ‘Uesert"’  Sends| 
t Gross  to  Front—'  | 

' Again  the  Granada  took  the  leadj 
I with  "The  Heritage  of  the  Desert.”| 
jseeiaing  to  bear. out  the  evidence  , ofi 
the  past  few  weeks  tJiat  the  picture  I 
going  publis  is  turning  to  high  cla&B/ 
Western  featuieRA"  ’ 

-Variety 


PHILADELPHIA 

’filoriii  Swanson  in  "The  Huinmiug  !j 
??rd."  whidi ' b.te  been-  ,at  on ) 

Thesrtre'the  la.®,JaEa>j»-eeks,  enters 
[the  third^  week  tomorroV,  At  every 
Isliowiug  flBr  ■0^'nTdft*’]h3’s 'Seen  crowde<!  i 


nmiug  !l 
■ffli.on 

uixjn  I ] 

everv 


his  a . 


LOS 


■'/Record 

ANGELES 


NEW  YORK 


^ Barrie  wrote ; ’‘Peter 


'an*'  for  the  theatre  and  made  then  a pontrlb.uttho 
irbich  has  perhaps  the  best  chance  of  8urvf|'aJ  bt'ajiy 
Jay  written  by  a living  author.  ~ ’ 


-Heywood  Broun  in  '^TheWorld’ 

ST.  LOUIS 
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1 St.  Louis,  Feb.  27.  \ 

"The  Shadows  of  Paris”,  and  Pat^  i 
Whiteman’s  “Collegians,”  at  tlsa 
j Missouri  last  week,  broke  -the  housh  . 

^“SpHng  CTeaning,”  , siftmge  ti*.- 
' vVeeki:  'One  of  Seiwyns*  tapKes 
;;  makers  and  one  of  several  shW* 
Bd^Iish  writing  sUcchsses  or 
■iBroadway.  Last  werit  ,ln  Pine 
- "performances  businesA  again  went 
14  <o  nearly  $16,009;  best  figure. 

i record.  .The  gross  was  $21,51^,  play- 
1 Ing  to  41,905  pefsona  ' 

Sunday  another  record  went  by 
: the  hoard  when  "The  Stranges”  ' 
Vopened  and  drew'  $6,700,  the  largest 
^.iiQUnt  for  a single  dav. 

Rights  Sold 

Faxnous*  Blayers  - Lasky  ha-ye 
Ihiggbt  the  screen  fights  to  "Sp^r^ 

0®a*rtng”iy©m-ibe  SeiuTn*^ 

-Variety 
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(former  house,  Polaf  Negri  in" 'tWie! 
I Shadows  of  BariV*  pulled  fc-gro'sfej 
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Business  , in  the  picture  hdui^ 
was  exceptionally  big,  wl^  "Tw 
Ten  Commandments’'  breaking  adl 
records  at  the  -WoOds  by 
llbAOO  on  its  second  weekjthecei.  Zt 
is ' said  at- the  theatre  that  half 
the  s^^ia  advance 
side  .of,:  Chicago,'  The  top 
house.^  ls  11-60,  which  naakea  ff^^eT 
high'eSt'"  pfidA  filra  / In  the  loop';- bttf ' 
; the  thiMie  does  not  seem’W  bA-afr* 
t;rfect0d  by  thfPse  prices. 

oil's  Sfrtbd 
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John  Galsworthy’s  novel  "The  First 
and  the  Last”  and  is  A distinct-  de- 
parture  from  the  usuat  lot  of  ■ screen 


-Star 
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the  Pal^pe  this,  week. 
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FIGURES  TALK 

According  to  Variety  issued  March  12th 
the  grosses  of  three  Broadway  New 
York  theatres  for  preceding  week  (first 
week  of  Lent)  were  as  follows: 

Strand  $30,000 
Rivoli  $16,880 
Rialto  $18,855 

Of  course,  the  picture  at  the  Strand 
was  that  phenomenal  box  office 
attraction 

DAUGHTERS  OF  TODAY 

The  above  comparative  figures  again 
prove  the  drawing  power  of  this  re- 
markable picture. 

Seiznick  Distributing  Corporation 


I 
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l^^ised  by, 

K WHITE 


President 


“Roaring  Farce” 

OF  THE  GOLF  LINKS 


that  offers  more  opportunities  for  ex- 
ploitation than  nine  out  of  ten  features* 


If  you  have  learned  the  value 
of  advertising  your  whole  pro- 
gram, you  will  see  the  many 
^-box-office  angles  in  this  fast 
faction  two-reel 


JACK  WHITE 
PRODUCTION 


RMAID 


“Enough  strokes  to  swim  the  English  channel,”  as 
depicted  by  one  of  the  titles,  describes  this  roaring 
farce  of  the  twenty-four-hour  stay  of  a pair  of  novices 
on  a golf  course.  This  Jack  White  production  and 
Mermaid  Comedy  is  an  excellent  short  subject  for 
any  program.  It  will  go  especially  well  where  a few 
in  the  audience  have  a knowledge  of  golf.  * * * A 
runaway  trolley  car  which  dashes  through  the  busi- 
ness section  of  a city  terminates  this  two-reeler  with 
quick  heart  action.  — Moving  Picture  World. 


brow  the  laughter  throttles 
de  open  at  your  theatre 


OPEN 


With  LIGE  CONLEY 


For  foreign  rights  address: 
Far  Bast  Film  Corporation 
729  Seventh  Ave.,  New  York  City 


Januarytime  is  interesting' 
Februai'ytime  is  thrilling" 
Marchtime  is  invigbratin^ 
April  time  is  excitii^ 


Is  the  greatest 
time  of  all  / 


B.  P.  Schuilber^  presenlrs  a 

GASNIER  PRODUCTION 

from  die  famous  ^lay  by  Rida  cJolmsoxi 

Hanison  Ford  Clara  Bow 
Ethel  Shanrum  Norris 

and  Hollywood s twelve  most  beautiful  girls. 
Scenario  by  Prmtilau 


PrEfcrred  Pictures 

eorporation 

13).P.  Bchulbero^,  Pres.  J.G.Gachmann.  Drzas. 

16&0  Broadiuaii,  Neui  Yorh  Foreign  Distributors — Export  and  Import  Film  Co.,  Inc. 
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Entirely  in 


liHhnicolor 


Famous  Players-Lasky’s 

Forthcoming  Zane  Grey  Picture 

The  photographing  of  Famous  Players-Lasky’s  next  Zane  Grey  Picture 
— "The  Wanderer  of  the  Wasteland,”  an  Irvin  Willat  Production — 
has  been  completed.  Technicolor  cameras  were  used  exclusively.  Watch 
for  the  release  date! 

For  weeks  everybody  has  been  talking  about  the  wonderful  Technicolor 
sequence  in  Cecil  B.  DeMille’s  "The  Ten  Commandments.”  And  they’re 
already  talking  about  the  Technicolor  undersea  scenes  in  "The  Uninvited 
Guest” — a Williamson  Production  released  through  Metro — which  opened 
in  Loew’s  State  Theatre,  Boston,  on  March  3rd. 

At  Hollywood,  work  is  progressing  rapidly  on  Technicolor’s  new  Plant 
and  California  Headquarters.  The  completion  of  this  plant  will  insure 
prompt  delivery  of  rush  prints. 


Progressive  Producers 
do  it  in 

Technicolor 


Interior  and  exterior  views  of  new 
Technicolor  plant  at  Boston 


Technicolor  Motion  Picture  Corporation 

Boston  New  York  Hollywood 
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The  Associated  Motion  Picture  Advertisers,  Inc., 


Present  Their  Fourth  Annual 


THE  NAKED  TRUTH 

PRESS  AGENTS  REVEL 

and 

DINNER  DANCE 

HOTEL  ASTOR 

SATURDAY  EVENING 
MARCH  29 

Tickets — Couples,  $15.  Individual,  $10. 

Ask  any  Motion  Picture  Publicity  Man 

or  apply  to 

S.  Chas.  Einfeld,  General  Ticket  Agent, 

First  National,  383  Madison  Avenue, 

Telephone  Vanderbilt  6600. 


They  invested  and 




ClRChH. 

ST;KAND^-  • 

PRINC^^ 

MADISON.  . .. 

C^plTOh 

STR^^^-"’ 

STR^^^ 

strand--  -;  ...f.. ••••••  •;^ 

:::::: 

strand-- 

jftADlSON.. 


City,  OWi^* 
OUUHoma  Ct  > . 



peoria* 

DavettP®**’  j®' 

. Des  Mo"*®®;;*’ 

. . W«- 

Mad«o”- 

Sio»*f*"®’ u'taH 
Salt  Dak^^^^„_  Utah 

. Charlotte,  ^ ^ 

;,j®'’^^Yotircity 

.Vv,  

.Detroit,  M«'‘- 


OOlOi 


jjireceea  by 

JOSEPH  DE  GRASSE 

tOilh 

MILTON  SILLS 


ANNA  q.  NILSSON 


A real  story  of  the  Texas  Oil  fields. 


SSlaSbd 


MirfiaoB  hmnt.  H— 


^ A 3\xAt  Hationdl  Picture 


RICHAED  BARTHELMESS 

/7V 

THE  ENCHANTED  COTTAGE 

Fi-om  play  !»)•  SirAril»u«' Wjftg  Pinuto 

with  May  McAvoy^ 

Scenario  by  Josephine  Lovett 

A John  S.  Robertson  Production  - 
A First  National  Attraction 

FKoto^raphed  by  George  Folsey 


FoiCign  Rt^ts  G>mTOil>*d  by  ’ 
[Anociated  F1151  National  Pictcic*  *«' 
*^383  Madison  A'>''cn\jc  Nc>»'Yojk  > 
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Political  Pitfalls 
Are  Just  Ahead 

The  acknowledged  potentialities  of 
the  motion  picture  as  an  instrument 
which  could  be  used  effectively  in  po- 
litical manipulation  is  probably  the 
basic  reason  for  the  frequently  recur- 
ring charge  and  rumor  that  the  industry 
is  or  is  going  to  take  some  part  in  par- 
tisan politics. 

It  is  true  that  elaborate  efforts  have 
repeatedly  been  made  to  get  the  in- 
dustry in  politics.  But  it  is  also  true 
that  the  sanity  of  the  industry’s  leaders 
has  always  prevailed  and  the  industry 
has  never  actually  been  in  politics. 

And,  moreover,  this  industry  must 
never  get  into  politics  regardless  of  the 
inducement  or  the  apparent  necessity 
that  might  appear. 

It  has  been  an  occasional  practice  of 
various  small  men  in  the  business,  of 
small  mental  stature,  to  convey  covertly 
to  political  managers  that  the  industry’s 
support  could  be  gotten  on  some  terms 
or  other.  This  practice  has  compli- 
cated the  situation,  has  given  out  the 
impression  in  certain  quarters  that  the 
business  has  ambitions  along  political 
lines,  and  it  has  caused  a number  of 
politicians  to  waste  time  planning  on 
something  that  has  never  happened  and 
is  not  going  to  happen. 

The  greatest  drive  yet  made  upon 
the  industry  for  its  political  support 
probably  will  be  made  during  the 
coming  national  campaign.  Both  of  the 
old  parties — and  a third  party,  if  there 
is  one — will  seek  by  every  possible  in- 
genuity to  get  the  backing  of  the  people 
who  make  the  motion  pictures  and  the 
people  who  show  the  motion  pictures. 

The  picture  business  had  better  be 


on  its  guard.  Political  propaganda  will 
be  well  paid  for  as  there  will  be  a great 
deal  of  explaining  to  do  as  the  result 
of  the  crookedness  in  public  life  that 
has  been  coming  out  in  the  investiga- 
tions now  going  on.  Promises  of  high 
reward  and  threats  of  dire  punishment 
doubtlessly  will  be  held  out.  There 
will  be  ambitious  and  shrewd  men 
within  the  confines  of  the  business  who 
will  be  trying  to  put  it  across. 

The  motion  picture  has  no  right  or 
place  in  politics.  It  is  essentially  an 
instrument  for  the  entertainment  of  the 
public.  If  it  were  to  attempt  to  exert 
a political  influence  it  would  be  break- 
ing faith  with  the  public  that  has 
enabled  it  to  exist.  It  could  not  openly 
become  a political  advocate,  so  it  would 
have  to  put  its  political  messages  across 
' slyly  and  secretly.  All  of  this  could 
not  help  but,  sooner  or  later,  be  in- 
terpreted by  the  motion  picture  public 
as  an  affront  and  insult. 

Regardless  of  what  immediate  gain 
there  might  be  in  sight  the  eventual 
result  could  be  nothing  but  disastrous. 
A politician  has  a short  memory.  The 
tides  of  partisan  politics  change  rapidly 
and  radically  and  the  motion  picture  in- 
dustry, if  it  should  go  into  politics, 
would  soon  be  left  stranded,  an  easy 
prey  to  the  hordes  of  those  whom  it 
had  antagonized. 

This  industry  must  watcli  carefully 
the  political  pitfalls  that  will  be  placed 
in  its  way  during  the  coming  months. 

* * * 

Radio  Will  Never 
Be  Big  Competition 

We  feel  that  the  alarmists  are  going 
pretty  far  afield  when  they  envision  the 
possibility  of  the  motion  picture  busi- 


ness encountering  any  serious  competi- 
tion from  radio  broadcasting. 

It  is  evident  that  a great  develop- 
ment is  in  store  for  the  radio.  Right 
now  it  is  in  a state  comparable  to  that 
of  the  motion  picture  of  fifteen  to  eigh- 
teen years  ago  when  the  public’s  in- 
terest was  intrigued  by  merely  seeing 
the  figures  move  upon  the  screen.  The 
wonderment  of  picking  signals  out  of 
the  air  is  sufficient  to  account  for  the 
present  interest  in  radio.  If  the  in- 
terest in  radio  is  to  continue  it  must 
be  stimulated  by  real  entertainment 
entirely  apart  from  the  scientific  phe- 
nomenon. 

But  assuming  the  fullest  possible  de- 
velopment for  the  radio  along  enter- 
tainment lines,  it  still  does  not  loom  up 
as  anything  that  may  afford  serious  op- 
position to  motion  pictures. 

The  public  cannot  be  kept  privately 
at  home  by  the  radio  or  by  anything 
else.  Human  beings  insist  upon  gather- 
ing together,  going  places  where  they 
will  meet  other  human  beings  and  where 
all  may  join  in  a common  entertainment 
objective.  The  voice  over  the  radio 
falls  far  short  of  supplying  the  demand 
for  human  companionship.  Motion  pic- 
tures shown  privately  in  the  home  could 
not  take  the  place  of  the  theatre. 
People,  in  response  to  a fundamental 
instinct  of  human  nature,  insist  upon 
going  places  where  they  will  meet  other 
people,  and  radical  changes  in  human 
nature  do  not  often  occur. 

Radio  is  simply  another  agency  mak- 
ing life  more  intensified  as  it  is  now 
lived.  It  doubtlessly  will  fulfill  a great 
and  important  function  but  at  the  best 
it  can  never  be  more  than  an  incidental 
form  of  amusement  and  it  can  never,  in 
any  way,  supplant  the  theatre  or  en- 
croach upon  its  province. 
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EXHIBITORS  HERALD  provides 
in  its  “Short  Subjects”  department 
a Seine  and  sound  presentation  of 
conditions  and  customs  affecting  the 
minor  length  production.  Consist- 
ently advocating  exhibitor  advertis- 
ing as  the  prime  meeuis  to  desired 
ends,  cletu-ly  analyzing  developments 
each  week,  appraising  new  types  of 
product,  this  department  has  pointed 
the  way  to  progress  in  dozens  of 
widely  recid  and  quoted  articles. 


He  Likes  the 
Up-to-Date 
Reports 

I like  the  “Herald,”  and  esp^ 
cially  so  since  reports  are  therein 
on  the  newer  product  of  the  various 
distributors,  thereby  enabling  us  to 
have  a direct  clieck  on  the  subjects 
we  run,  irrespective  of  how  new 
they  are. 

I would  be  willing  to  highly  rec- 
ommend the  “Herald”  as  the  trade 
paper  for  the  exhibitor  any  place, 
any  time. 

L.  F.  WOLCOTT, 

Grand  theatre, 
ElDora,  la. 


Re -Takes 


W E thought  that  Teapot  Dome  scan- 
dal couldn’t  survive  without  bring- 
ing in  the  film  business.  All  the 
other  industries  are  . lined  up  solid,  so 
why  not  the  galloping  pictures? 

* * * 

It  seems  there  is  more  than  one  way 
to  fix  a fight  film. 

* * * 

They  held  a British  Film  Week  in  deah 
ol’  England  and  it  proved  one  thing:  The 
folks  across  the  pond  want  more  Amer- 
ican films. 


4!  * 4^ 

Hope  they  don’t  get  sore  over  there 
and  establish  a three-mile  limit  for 
American  productions. 

4:  4:  4: 

Lots  of  New  Words 

“Banbug,”  which  is  applied  to  all  per- 
sons advocating  restrictions  of  various 
rights  and  privileges,  is  another  new  $100 
word..  At  that,  it  will  go  father  than 
“Scofilaw,”  the  other  prize  winner,  we 
venture. 

^ ^ ^ 

Health  Hints 

Chicago’s  Board  of  Health  has  ruled 
against  the  telling  of  ghost  stories  to  chil- 
dren. Next  they’ll  try  to  prevent  young 
husbands  telling  fairy  stories  to  young 
wives  late  at  night. 

4!  4=  4: 

They  Both  Said  a Lot 

Congress  ought  to  change  that  “Ways 
and  Means  Committee”  to  “Roxie  and 
Means  Committee.” 

4c  4=  4: 

Who’s  going  to  make  the  first  picture, 
“The  House  in  K Street”  or  “The  Long 
Green  Gables”? 

* 4:  4: 

Publicity  Hint 

“Hold  Your  Breath”  is  a new  comedy 
being  made  for  Hodkinson.  There’s  a 
chance  to  tie  up  with  Listerine  or  some- 
thing you  love  to  smell. 

* * 

Another  Scientific  Uppercut 

There  ain’t  no  such  thing  as  falling  in 
love  at  first  sight,  according  to  cold,  cal- 
culating scientists  of  the  University  of 
Chicago.  Thus  another  one  of  humanity’s 
cherished  illusions  goes  to  smash.  That 
only  leaves  a couple  of  illusions  that 
haven’t  been  thrown  into  the  discard. 

4=  4:  4! 

Plenty  of  Canned  Rain 

Los  Angeles  is  making  $25  a day  on 
its  street  flushers  since  the  demand  for 
“rain”  has  increased.  Almost  every  pic- 
ture has  a “rain”  reel  nowadays  and  the 
city  fathers  are  cashing  in  on  the  film 
factories. 

* * * 

Old  Stuff 

The  poor  old  Empey  World  sez  its  glad 
we  told  them  about  that  there  pianist 
who  has  been  playing  in  the  lobby  of  the 
Chicago  theatre  for  two  years,  and  they’re 
glad  we  read  their  Chicago  department 
for  news.  Accordin’  to  Webster,  “News 
is  a report  of  recent  events;  information 
about  something  before  unknown;  fresh 
tidings;  recent  intelligence.”  What  do 
you  mean  news?  J.  R.  M. 
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How  and  When 
It  Happened 

FEBRUARY  13— Sydney  S. 
Cohen  elected  president  of  the 
T.  O.  D.  C.  W.  A.  True 
elected  chairman  of  the  board 
of  directors.  Harry  Davis  re^ 
signs  from  board.  Carl  Ander- 
son elected  director. 

MARCH  4 — S y d n e y S. 
Cohen  announces  elimination 
of  Harry  Davis. 

MARCH  7 — True  incorpor- 
ates T.  O.  D.  C.,  No.  2. 

MARCH  14 — True  moves  to 
offices  of  Anderson  Pictures 
Corporation.  True  and  Ander- 
son announce  elimination  of 
Cohen  and  Davis.  True  and 
Anderson  resign  from  director- 
ate of  T.  O.  D.  C.,  No.  1. 

March  15 — Cohen  moves  M. 
P.  T.  O.  A.  to  offices  of  T.  O. 
D.  C.,  No.  1.  Cohen  and  Davis 
reconcile  troubles. 

MARCH  16— And  Ad  Infini- 
tum: Everybody  issues  state- 
ments. 


Cohen  and  True  Battle  With 
Opposing  Distributing  Units 

National  President  Expected  to  Seek  Injunction 
Prohibiting  Use  of  Name  T.  0.  D.  C.  by 
Corporation  Number  2 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  March  18. — Even  in  this  industry  in  which  things  hap- 
pen quickly  with  often  a few  monkey  wrenches  being  thrown  into  the 
whjeels  of  exhibitor  distributing  circles,  the  oldest  of  the  old  timers  are 
now  standing  on  one  foot  trying  to  dope  out  a working  plan  of  just  where 
they  “are  at.” 

The  latest  monkey  wrench  incident  occurred  last  week  when  William 
A.  True  incorporated  the  Theatre  Owners  Distributing  Corporation  of 
New  York,  with  himself  as  president,  moved  over  to  the  officers  of  Carl 
Anderson  Pictures  and  announced  the  elimination  of  Sydney  S.  Cohen  and 
Harry  Davis. 

Cohen  Will  Seek  Injunction  Against  True 

Another  wrench  is  poised  and  ready  to  be  thrown  within  a day  or  two 
by  the  Theatre  Owners  Distributing  Corporation  of  Delaware,  of  which 
Sydney  Cohen  was  elected  president  a few  weeks  ago.  This  is  in  the  shape 
of  an  application  for  an  injunction  prohibiting  the  True  distributing  unit 
from  using  the  same  name  under  which  the  original  distributing  company 
was  incorporated  more  than  a year  ago.  The  injunction  also  will  seek  to  force 
Carl  Anderson  to  account  to  the  Theatre  Owners  Distributing  Corporation 
No.  1,  on  the  distribution  of  the  picture,  “After  the  Ball,”  and  not  to  the 
Theatre  Owners  Distributing  Corporation,  No.  2,  of  which  Mr.  Anderson 
and  Mr.  True  are  the  controlling  factors. 


Powers  and  Price 
Purchase  Triangle 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  18.— It  was 
announced  today  that  Pat  Powers 
and  Oscar  Price  had  purchased  the 
assets  of  Triangle,  including  nega- 
tive rights  to  twenty-seven  hundred 
pictures  made  when  D.  W.  Griffith, 
Mack  Sennett,  Thomas  H.  Ince, 
William  S.  Hart  and  Douglas  Fair- 
banks were  with  Triangle.  Some  of 
the  pictures  will  be  reissued  and  the 
stories  of  others  will  be  sold. 


Fairbanks,  Pickford 

Will  Sail  on  April  12 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  18.— Douglas 
Fairbanks  and  Mary  Pickford  will  sail  on 
the  Olympic  on  April  13  for  Cherbourg. 
Thence  their  itinerary  will  include  Paris, 
London,  Brussels,  Copenhagen,  Stock- 
holm, Christiana,  Moscow,  Vladivostock, 
Manilla,  Tokio,  Honolulu  and  San  Fran- 
cisco. 

The  Fairbanks  party  will  include  also 
Mr.  and  Mrs.  Robert  Fairbanks,  Mrs. 
Charlotte  Pickford,  Little  Mary  Rupp, 
Kenneth  Davenport  and  an  entourage  of 
servants. 


Blue  Law  Vote  April  1 

(Special  to  Exhibitors  Herald) 

DIXON,  ILL.,  March  18. — Dixon  on 
April  1 will  vote  on  the  question  of  Sun- 
day shows.  The  city  commission  refused 
to  pass  a closing  ordinance  and  petitioned 
for  the  election. 


All  these  things  and  a few  others  fol- 
lowed quickly  on  the  withdrawing  of 
Harry  Davis  of  Pittsburgh  from  the  di- 
rectorate of  cor- 


poration No. 
the  election 


1, 

of 


W.  A.  True 


Carl  Anderson  in 
his  stead,  the  rel- 
egation of  the 
then  president, 
Mr.  True,  to  the 
chairmanship  of 
the  board  of  di- 
rectors, and  the 
election  of  Mr. 
Cohen  as  p r e s i- 
dent,  all  of  which 
happened  on  Feb- 
ruary 13.  (Note 
the  date.) 

Following  the 
announcement  of  Mr.  True  anent  the 
formation  of  corporation  No.  2,  Harry 
Davis  and  Sydney  Cohen  got  together, 
settled  their  difficulties  and  joined  in  a 
common  cause  to  protect  the  interests  of 
all  concerned  in  corporation  No.  1.  This 
was  brought  about  by  Dr.  H.  Harry  Mey- 
ers, Mr.  Davis’  representative  in  New 
York,  who,  with  full  authority  to  act  for 
his  principal,  will  work  with  Mr.  Cohen 
for  the  immediate  legal  elimination  of 
corporation  No.  2. 

No.  2 Issues  Statement 

The  announcement  of  the  break  be- 
tween True  and  Cohen  became  known 
last  Saturday  when,  under  the  heading 
“Cohen  and  Davis  both  eliminated  from 
the  T.  O.  D.  C.,’’  a statement  of  the  ac- 
tion was  sent  out  from  the  offices  of  the 
corporation  No.  2.  The  statement  in  part 
follows: 

“Through  the  incorporation  of  Thea- 
tre Owners  Distributing  Corporation  in 
New  York,  with  papers  filed  at  Albany 
on  March  7,  it  became  known  that  both 
Sydney  S.  Cohen  and  Harry  Davis  have 
been  eliminated  from  the  organization 
and  William  A.  True  of  Hartford,  Conn., 
is  now  president. 

“The  explanation  of  this  action  by  the 
present  officers  is  that  politics  were,  in 


their  opinion,  interfering  with  the  very 
definite  aims  of  the  organization  which 
are  to  acquire  and  distribute  pictures  in 
the  interest  of  theatre  owners  and  build 
up  a workable,  cooperative  plan  along 
those  lines. 

“They  state  that  there  is  no  reason 
whatsoever  that  exhibitor  politics  should 
be  taken  into  consideration  in  any  of  the 
aims  of  workings  of  the  company  and 
that  they  believe  that  by  their  recent 
action  all  politics  are  now  thoroughly 
eliminated. 

Idea  Bigger  Than  Individual 
“They  further  state  that  the  manner  in 
which  their  fellow  exhibitors  are  booking 
their  first  picture,  ‘After  the  Ball,’  has 
encouraged  them  in  their  belief  that  the 
idea  of,  ‘Pictures  by  the  exhibitor  for  the 
exhibitor,’  is  much  bigger  than  any  indi- 
vidual connected  with  that  idea,  no  mat- 
ter how  orominent  he  may  be  in  the  eyes 
of  exhibitors  or  the  public  in  general.’’ 

Before  the  issuance  of  the  statement 
the  following  wire  was  sent  to  a number 
of  prominent  theatre  owners  in  various 
parts  of  the  country: 

“Have  today  incorporated  Theatre 
Owners  Distributing  Corporation  un- 
der New  York  state  laws  to  simplify 
and  improve  working  conditions  and 
elimination  of  non-constructive  forces 
which  prevailed.  Have  pictures 
ready  for  immediate  release  and  a big 
broad  plan  for  supply  of  pictures  for 
next  season.  Splendid  exhibitor  sup- 
port on  ‘After  the  Ball’  proves  sound- 
ness of  our  plans.  We  want  you  as 
leading  exhibitor  to  give  us  the  ben- 
efit of  your  excellent  judgment  and 
broad  experience  by  accepting  ap- 
pointment on  our  advisory  board. 
Wire  answer  723  Seventh  avenue. 
Signed  W.  A.  True.” 

It  was  pointed  out  today  by  Mr.  Co- 
hen as  rather  peculiar  that  the  filing  of 
the  articles  of  incorporation  of  corpora- 
tion No.  2,  and  the  sending  of  the  above 
wire  occurred  while  both  Mr.  True  and 
Mr.  Anderson  were  officers  of  corpora- 
tion No.  1,  and  done  without  the  knowl- 
(Cvntinued  on  follouing  page) 
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Public  Wants  Special  Acts,  Not 
Prologues,  Says  Soriero 

Baltimore  Exhibitor  Declares  Prologues  Tend  to  Take  the 
Interest  of  Audience  from  Feature  Attraction 

(Special  to  Exhibitors  Herald) 

Baltimore,  MD.,  March  is. — Special  acts  are  preferable  to  prologues 
for  the  motion  picture  theatre  program  because  they  are  treated  as 
such  by  the  newspaper  reviewers,  and  mentioned  in  the  reviews ; 
because  they  stand  on  their  own  merits  and  are  approved  or  disapproved  by 
the  audience  and  because  they  do  not  tend  to  take  the  interest  from  the 
feature  picture  just  before  it  flashes  on  the  screen,  according  to  Thomas  D. 
Soriero,  general  manager  of  the  Combined  Whitehurst  Interests,  con- 
trolling the  Century,  1m  ew.  Parkway  and  Garden  theatres  here. 


wkCOR  some  time  now,”  said  Mr.  Sori- 

A ero,  “I  have  been  experimenting 
with  the  audiences  at  the  Century  to  see 
which  they  liked  best  and  the  wind  blows 
strongly  in  favor  of  the  special  acts. 

“For  a number  of  weeks  I put  on  pro- 
logues in  conjunction  with  the  featured 
pictures.  It  either  resulted  in  the  news- 
paper critics  ridiculing  the  act  or  not 
saying  anything  about  it  at  all,  which 
was  worse. 

“Realizing  that  something  was  radi- 
cally wrong,  I then  went  about  to  find 
out  what  was  the  matter  and  discovered 
that  as  the  prologue  was  given  immedi- 
ately before  the  feature  picture,  as  a sort 
of  introduction,  it  did  not  give  the  audi- 
ence a chance  to  applaud  or  criticise  the 
act.  This  in  turn,  I found  has  a great 
influence  on  the  newspaper  critic. 

* * * 

“When  the  critic  watches  the  perform- 
ance in  a moving  picture  theatre,  he  in- 
stinctively absorbs  the  attitude  of  the 
audience  whether  it  is  favorable  or  other- 
wise and  this  in  turn  influences  his  criti- 
cism, I have  found. 

“Realizing  therefore  that  the  audience 
did  not  have  time  to  applaud  the  pro- 
logues loudly  or  damn  them  by  faint  ap- 
plause, I conceived  the  idea  that  if  the 
prologues  were  abandoned  and  changed 
into  special  acts,  separate  from  the  feature 
perhaps  the  audience  would  respond. 

“I  found  my  supposition  to  be  abso- 
lutely correct.  After  the  first  special  act 
was  put  on  every  newspaper  critic  in 
Baltimore  recognized  it  and  commented 
upon  it  in  connection  with  the  show  and 
in  the  advance  notices,  I found  that  I 
received  added  publicity  because  as  most 
of  them  were  musical,  they  were  entitled 
to  a special  notice  either  on  the  music 
page  or  in  the  movie  section  about  the 
special  music  act. 

“The  audiences  enjoyed  them  im- 
mensely. If  they  approved  they  were 
loud  in  their  applause  and  asked  for  an 
encore,  but  of  course,  as  all  audiences  are 
prone  to  be,  if  they  were  dissatisfied,  they 
showed  it. 

“Putting  a special  set  on  in  a moving 
picture  theatre  cannot  be  handled  in  the 
same  manner  as  the  aets  in  a vaudeville 
and  moving  picture  theatre  combined.  It 
must  have  a distinct  flavor — an  idealistic 
semblance  that  lifts  it  out  of  the  vaude- 
ville class. 

* H=  * 

“If  one  does  not  watch  this  very  im- 
portant point  about  putting  a special  act 
in  the  photoplay  theatre,  the  tendency 
will  be  to  cheapen  the  house  rather  than 
give  it  distinction. 

“Musical  and  dancing  sets,  or  a com- 
bination of  both,  I have  found,  give  the 
best  results.  There  must  be  variety  al- 
ways and  the  more  people  one  can  get 


on  the  stage  in  the  act,  the  bigger  and 
better  it  will  appear  to  the  audiences. 

“If  one  watches  the  fine  points  of  stage- 
ing  and  lighting  and  sees  that  there  is 
nothing  that  (ian  be  construed  as  objec- 
tionable in  the  act,  then  one  cannot  go 
wrong  in  putting  on  the  special  acts  in 
moving  picture  theatre  in  conjunction 
with  the  regular  performances  of  films, 
and  find  they  will  be  liked  and  applauded 
by  the  press  and  public  alike.” 


Cohen  and  True  Battle  With 
Opposing  Distributing  Units 

{Continued  from  page  es) 


edge  or  sanction  of  any  of  the  other  of- 
ficers of  the  corporation.  The  resigna- 
tions of  Mr.  True  and  Mr.  Anderson 
from  the  directorate  were  received  by 
President  Cohen  last  Saturday,  bearing 
the  date  of  March  14. 

Stockholders  Are  Amazed 

The  following  statement  was  issued 
today  by  Harry  Davis  of  Pittsburg, 
R.  F.  Woodhull  of  New  Jersey,  Glenn 
Harper  of  California,  and  Sydney  S.  Co- 
hen of  New  York,  all  stockholders  of 
Theatre  Owners  Distributing  Corpora- 
tion. 

“We  were  amazed  to  learn  that  Mr. 
W.  A.  True  and  Mr.  Carl  Anderson  had 
formed  the  Theatre  Owners  Distribut- 
ing Corporation  organized  under  the 
laws  of  the  State  of  New  York  in  view 
of  the  fact  that  Theatre  Owners  Dis- 
tributing Corporation,  organized  under 
the  laws  of  the  State  of  Delaware,  has 
been  in  existence  for  over  fifteen 
months. 

“The  action  is  the  more  surprising 
when  we  learn  that  Mr.  True  and  Mr. 
Anderson  formed  this  new  company  un- 
known to  the  remaining  stockholders 
and  directors  and  officers  of  the  Theatre 
Owners  Distributing  Corporation  and 
while  Mr.  True  and  Mr.  Anderson  were 
both  officers  and  directors  of  company. 
It  is  our  purpose  to  use  every  means  to 
protect  the  interest  of  the  stockholders 
of  the  Theatre  Distributing  Corporation 
of  Delaware  and  to  see  that  the  moneys 
due  this  company  from  the  Anderson 
Pictures  Corporation  on  account  of  dis- 
tribution of  the  Theatre  Owners  Distri- 
bution Corporation  picture,  ‘After  the 
Ball,’  is  paid  to  the  Theatre  Owners 
Distributing  Corporation  of  Delaware 
which  has  a contract  with  the  Anderson 
Pictures  Corporation  regarding  same. 

Used  Without  Knowledge 

“We  have  been  advised  by  some  of  the 
theatre  owners  who  were  mentioned  as 
members  of  the  advisory  board  of  the 


new  company  that  Mr.  True  and  Mr.  An- 
derson have  formed,  that  their  names 
were  used  without  a full  knowledge  of 
the  facts  surrounding  the  formation  of 
this  company  by  them  and  particularly 
that  the  remaining  stockholders  and  of- 
ficers of  the  Theatre  Owners  Distrib- 
uting Corporation  of  Delaware  were  not 
apprised  of  the  move  nor  were  they  in 
sympathy  with  it  or  included  in  same 
and  they  have  requested  that  their 
names  be  withheld  from  further  use  in 
connection  with  the  new  company. 

“Irreconcilable  differences  arose  in  the 
management  of  the  Theatre  Owners  Dis- 
tributing Corporation,  one  of  which  was 
the  desire  of  Mr.  True  and  Mr.  Ander- 
son to  amalgamate  and  consolidate  the 
Anderson  Pictures  Corporation  with  the 
Theatre  Owners  Distributing  Corpora- 
tion, and  one  that  would  give  the  virtual 
control  of  that  company  to  Mr.  Ander- 
son. It  was  our  opinion  that  his  record 
of  accomplishment  in  the  industry  did 
not  warrant  a move  of  this  kind  nor  did 
we  feel  it  would  augur  to  the  advantage 
and  benefit  of  the  theatre  owners  of  the 
country  and  the  industry  generally. 

“We  feel  it  is  manifestly  unfair  and 
an  injustice  to  the  present  stockholders 
of  the  Theatre  Owners  Distributing  Cor- 
poration of  Delaware  to  permit  the  use 
of  the  name  of  this  company  by  Mr. 
True  and  Mr.  Anderson.” 

Supplementing  the  statement  Sydney 
S.  Cohen  said: 

“I  have  just  returned  from  Washing- 
ton where  I have  been  during  the  week 
in  behalf  of  the  legislative  interests  of 
the  Motion  Picture  Theatre  Owners  of 
America  affecting  the  admission  and 
seat  taxes  and  music  license  matter,  and 
my  attention  is  called  to  the  activities  of 
the  last  week  in  the  corporation  by  Mr. 
True  and  Mr.  Anderson  of  a new  theatre 
owners’  distributing  corporation  organ- 
ized under  the  laws  of  the  State  of  New 
York. 

“This  move  on  their  part  was  made 
without  knowledge  to  me  and  so  far  as 
I can  learn,  without  the  knowledge  of 
our  stockholders  and  directors. 

Wishes  W.  A.  True  Well 

“I  personally  wish  that  any  business 
enterprise  of  Mr.  True’s  turns  out  to  be 
successful  and  I feel  his  purpose  and 
ours  and  the  industry  would  be  better 
served  if  he  and  Mr.  Anderson  were  to 
use  some  other  name  for  their  corpor- 
ate business  purposes  than  ‘Theatre  Own- 
ers Distributing  Corporation.’  As  a 
matter  of  fact  the  name  of  the  corpor- 
ation does  not  mean  so  much  by  itself. 
It  is  the  individualities  associated  with 
the  company  and  the  effort  exerted  by 
them  that  counts. 

“But  in  this  case  fifteen  months  of  time 
and  considerable  moneys  belonging  to 
stockholders  in  different  parts  of  the 
country  have  been  used  in  advertising 
and  exploiting  the  Theatre  Owners  Dis- 
tributing Corporation  and  I am  firmly  of 
the  opinion  that  this  name  belongs  to 
these  people  who  have  advanced  _ the 
moneys  to  defray  the  expenses  incident 
to  the  maintenance  of  the  company.” 


Continues  Through  F,  N. 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Mar.  18.  — _ An- 
nouncement has  been  made  by  Louis  B. 
Mayer  that  John  Stahl’s  pictures  will 
again  be  released  through  First  National. 


Niblo  Opens  Pant  ages 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Mar.  19.— Fred  Niblo 
and  Enid  Bennett  were  prominent  among 
the  celebrities  attending  the  opening  of 
the  New  Pantages  theatres  in  San  Diego. 


March  29,  1924 

Hugo  Ballin  Stirs 
Exhibitors  by  His 
Critical  Article 

When  Hugo  Ballin,  well  known  pro- 
ducer, contributed  an  article  to  the  Ex- 
hibitors Herald  recently  criticising  the 
conduct  of  the  majority  of  theatres  in 
the  country,  he  started  a discussion 
which  has  attracted  widespread  atten- 
tion. 

Mr.  Ballin’s  article  under  the  heading 
“What  the  Exhibitor  Did  to  Me”  ap- 
peared in  the  March  8 issue  of  the  Herald. 
Last  week,  he  was  answered  by  Hilda  H. 
Angell,  manager  of  the  Park  theatre, 
Wappingers  Falls,  N.  Y. 

This  week,  in  the  “Letters  from  Read- 
ers” column  appear  two  more  answers 
to  the  producer  from  exhibitors,  one 
from  V.  G.  Ballman  of  the  Castalia  the- 
atre, Castalia,  la.,  and  the  second  from 
George  Baskerville  of  the  Princess  the- 
atre, Okolona,  Miss. 

Committee  Refuses  to 
Report  Out  Bill  for 
Repeal  of  Censorship 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  March  18.— The  past 
week  witnessed  a preliminary  skirmish 
on  the  motion  picture  censorship  bill  at 
the  State  Capitol  when  the  Assembly 
ways  and  means  committee,  by  a vote  of 
10  to  4,  refused  to  report  out  the  Hack- 
enburg  bill  designed  to  abolish  the  cen- 
sorship commission.  The  committee  con- 
sists of.  15  members,  11  of  whom  are 
Republican.  All  were  present  with  the 
exception  of  Assemblyman  Walter  F. 
Clayton,  a Republican,  who  was  respon- 
sible for  the  introduction  of  the  censor- 
ship bill  at  the  time  of  its  adoption. 

The  action  taken  by  the  committee  in 
not  reporting  the  bill  out  is  not  in  the 
least  surprising  in  view  of  the  fact  that 
Assemblyman  Hackenburg  is  a Demo- 
crat, and  his  bill  is  in  line  with  Governor 
Smith’s  recommendations.  The  commit- 
tee later  on  stated  that  it  would  recon- 
sider next  week  its  action,  but  those  who 
know  the  ropes  ^declare  that  next  week’s 
action  will  be  much  the  same. 

In  the  Senate,  the  Walker  bill  calling 
for  the  repeal  of  the  censorship  law  will 
be  reported  out  of  committee,  and  passed 
within  the  next  few  days.  There  is  no 
question  whatever  relative  to  its  passage 
in  the  Senate,  in  view  of  the  fact  that  it 
is  Democratic  by  a majority  of  one. 


Introduce  Censorship 
Bill  in  Oklahoma  Senate 

(Special  to  Exhibitors  Herald) 

OKLAHOMA  CITY,,  March  18.— A 
bill  providing  for  a state  board  for  cen- 
soring moving  pictures  has  been  intro- 
duced in  the  Oklahoma  State  Senate,  at 
Oklahoma  City,  Okla. 

The  board  would  be  composed  of  three 
members  to  be  appointed  by  the  gover- 
nor; the  chairn?an  would  receive  $2,100  a 
year  and  the  other  members  $1,800,  the 
secretary  to  be  paid  $1,500.  Members  of 
the  board  would  serve  for  three  years 
with  terms  overlapping.  The  board  would 
be  empowered  to  censor  immoral  or 
cruel  pictures  which  would  include  prize 
fight  pictures. 

* * * 

H.  C.  Robinson,  truant  officer  at  Okla- 
homa City,  has  condemned  the  showing 
of  pictures  in  the  morning  as  providing 
for  a large  number  of  small  boys  playing 
truant  and  attending  the  movies  instead 
of  going  to  school. 
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Cohen  Retirement  May  Not 
Alter  Stand  of  Insurgents 

Denniston  and  GrifRn  Believe  Strong  State  and  Local 
Organizations  More  Effective — Varner 
Doubts  President  Will  Quit  at  Boston 

Sydney  S.  Cohen’s  retirement  from  the  presidency  of  the  Motion  Pic- 
ture Theatre  Owners  of  America  at  the  Boston  convention  on  May  21,  22 
and  23,  may  not  bring  back  into  the  ranks  of  the  national  organization  those 
states  which  seceded  following  the  reelection  of  Cohen  at  Chicago  in  1923. 

Statements  made  to  the  Herald  by  executives  and  a former  exhibitor  leader 
in  the  insurgent  states  indicate  that  the  sentiment  is  opposed  to  again  affiliating 
with  the  present  national  organization. 

Strength  Lies  in  Local  Associations,  Says  Denniston 

Michigan,  according  to  its  president,  Joseph  R.  Denniston,  believes  that 
“our  main  strength  lies  in  the  state  and  local  bodies,”  and  concurring  in  this 


opinion  is  C.  C.  Griffin,  former  Cohen 
Picture  Theatre  Owners  of  Northern 
existence. 

In  contrast  to  the  foregoing  is  the 
statement  of  H.  B.  Varner,  who  says  that 
North  Carolina  is  anxious  for  a national 
organization.  The  president  of  the 
Southern  body  adds,  however,  that  he 
doubts  very  much  whether  Mr.  Cohen 
will  retire  at  Boston  because  of  “his  love 
for  the  limelight.” 

Commenting  further  upon  the  M.  P.  T. 
O.  A.,  Mr.  Denniston,  who  is  a member 
of  the  Motion  Picture  Theatre  Owners 
Special  Committee  organized  to  cam- 
paign for  the  repeal  of  the  admission  tax, 
declared  it  as  his  belief  that  it  might’  be 
better  to  utilize  this  special  committee  as 
the  foundation  of  a new  national  organi- 
zation rather  than  to  make  an  attempt 
to  “resuscitate  and  revitalize  the  old  Mo- 
tion Picture  Theatre  Owners  of  America.” 

Believes  Statement  Is  Exploitation 

Mr.  Varner  is  of  the  opinion  that  Presi- 
dent Cohen’s  statement  that  he  will  retire' 
is  a play  for  attendance  at  the  Boston 
gathering. 

“I  don’t  think  that  the  exhibitors  of 
the  country  will  have  much  faith  in  that 
announcement,”  says  the  North  Carolina 
exhibitor  official.  “They  will  likely  be- 
lieve that  the  announcement  was  made 
for  the  purpose  of  inducing  the  exhibitors 
of  the  country  to  go  to  Boston  to  have 
a great  attendance  and  make  a great 
show.” 

The  complete  statements  of  Mr.  Den- 
niston, Mr.  Varner  and  Mr.  Griffin  are 
appended. 

Expresses  Michigan’s  Attitude 

In  his  statement,  which  he  believes  cor- 
rectly expresses  Michigan’s  attitude  toward 
national  organization,  Mr.  Denniston  said : 

Michigan  withdrew  from  the  national  body  at 
Chicago,  not  so  much  because  of  any  one  per- 
sonality, but  because  the  national  organizadon 
was  failing  to  function  properly  and  was  not 
getting  results  to  justify  the  expense  of  main- 
taining it.  We  felt  that  the  national  organization, 
if  it  was  to  be  of  any  value,  needed  a new  deal 
all  the  way  around.  New  officers  and  directors, 
a new  platform  and  a new  program,  new  ideals 
and  new  purposes  and  methods.  The  activities 
or  rather  the  inactivities  of  the  national  body  of 
the  past  year  have  proven  that  we  were  right. 

Favors  Strong  State  Bodies 

While  there  are  of  course  many  things  that  a 
national  organization  can  do  for  the  exhibitors  of 
the  country,  yet  I am  firmly  of  the  opinion  that 
our  main  strength  lies  in  the  state  and  local 
bodies  as  they  can  accomplish  much  more  for 
their  members  than  a national  body  ever  could. 

If  we  have  good  state  and  local  organizations  it 
is  no  trouble  to  get  together  and  work  effectively 
when  some  national  problem  arises.  Take  for  ex- 
ample the  work  done  by  the  Motion  Picture 
Theatre  Owners  Special  Committee,  which  was 
appointed  at  French  Lick  to  work  for  the  repeal 
of  the  admission  tax. 

It  is  a well  known  fact  to  all  who  are  at  all 


supporter  and  president  of  the  Motion 
California  during  that  organization’s 

conversant  with  the  situation  that  the  present 
advantageous  position  now  occupied  by  the  in- 
dustry on  the  tax  repeal  matter  is  due  entirely 
to  the  work  of  that  committee,  cooperating  with 
the  Hays  organization.  Without  the  support  and 
cooperation  of  Mr.  Hays  and  the  Motion  Picture 
Producers  & Distributors  we  could  not  have  ac- 
complished the  results  that  have  been  accomp- 
lished, and  I hope  they  receive  their  full  share  of 
the  credit  and  glory  if  the  tax  is  repealed  as  I 
think  it  will  be. 

I am  of  the  opinion  that  the  national  organiza- 
tion would  have  been  in  a much  better  position 
today  had  Mr.  Cohen  and  his  advisors  cooperated 
a little  more  with  the  other  branches  of  the  in- 
dustry instead  of  making  political  capital  out 
of  his  differences  with  various  producers  and 
distributors. 

If  we  are  to  have  a national  organization  I am 
not  quite  sure  that  it  would  not  be  easier  to  build 
a new  organization  on  the  framework  established 
by  the  Theatre  Owners  Special  Committee  than 
it  would  be  to  resuscitate  and  revitalize  the  old 
Motion  Picture  Theatre  Owners  of  America. 
While  the  M.  P.  T.  O.  of  America  has  the 
advantage  of  several  years  of  advertising  it  also 
has  the  disadvantage  of  being  in  a deplorable 
condition  and  in  ill  repute  in  many  quarters. 

Want  Business,  not  Politics 

I feel  quite  sure  that  Michigan  would  join  in 
any  movement  that  gave  promise  of  effective  na- 
tional organization  work,  but  we  are  getting 
along  so  nicely  now  that  I believe  the  boys  would 
require  some  assurance  that  the  organization  was 
for  business  rather  than  political  reasons  before 
there  would  be  any  stampede  in  Michigan  to  join 
a national  organization. 

A year  ago  the  Motion  Picture  Theatre  Owners 
of  America  could  have  been  saved  but  it  would 
have  been  a big  job.  Today  it  is  a much  bigger 
job,  but  if  some  valiant  soul  can  be  found  who 
has  the  ability  and  the  courage  to  tackle  the  job 
it  may,  possibly,  still  be  done.  But  it  will  be 
necessary  to  find  a strong,  able  and  courageous 
man  who  can  command  the  respect  and  confidence 
of  the  exhibitors  of  America,  and  who  will  de- 
vote his  time  to  the  building  of  an  organization 
and  in  getting  results  for  its  members,  rather 
than  to  building  political  fences  for  himself. 

I cannot  close  this  letter  without  commenting 
upon  the  splendid  condition  of  the  Michigan 
state  organization.  You  will  perhaps  remember 
that  when  we  assumed  the  office  of  president  at 
Jackson  last  October  we  said  that  we  would  at- 
tempt to  close  the  year  with  $25,000  in  the  treas- 
ury. We  have  progressed  so  well  up  to  the  time 
of  this  writing  that  it  looks  like  we  would 
certainly  reach  that  mark,  which  you  will  agree 
is  something  to  be  proud  of.  The  credit  is  not 
at  all  due  to  any  special  ability  on  the  part  of 
the  writer  but  to  the  splendid  team  work_  and 
devotion  of  the  directors  and  the  membership  at 
large  and  the  efficient  services  of  our  manager, 
H.  M.  Richey. 

Jealousies  Are  Absent 

The  petty  jealousies,  the  suspicions  and  dis- 
trusts which  ruin  so  many  organizations  of  this 
kind  are  entirely  absent  in  Michigan.  That  may 
be  due,  and  undoubtedly  is  largely  due,  to  the 
fact  that  everyone  works  for  the  good  of  the 
organization  as  a whole  without  stopping  to  give 
any  thought  whatever  as  to  who  is  going  to  get 
the  credit.  How  sad  this  could  not  have  been 
said  of  the  national  organization  and  how  dif- 
ferent things  would  have  been  if  it  could  have 
been  truthfully  said. 

I know  some  fellows  who  do  not  like  to  hear 
us  Michigan  boys  brag  about  our  own  success, 
but  as  the  writer  is  about  ready  to  retire  from 
the  presidency  of  the  Michigan  organization  and 
(Continued  on  page  44) 
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Both  Spectacular  and  Simple 
Drama  in  Demand 


March  3 1 Release  for 
Sawyer-Lubin  Special 

“Shooting  of  Dan  McGrew” 
to  Be  Released  as  Metro 


DeMille  Sees  Diversity  in  Entertainment  as  Inspiration  to 
Greater  Heights  of  Artistry 
By  CECIL  B.  DE  MILLE 

(Director-General  Famous  Playcrs-Lasky  Corporation) 

WHAT  is  to  come  next  in  motion  pictures? 

At  present,  people  seem  a little  confused  over  the  mingling  of 
various  tentdencies.  We  are  now  at  what  might  be  called  a dead, 
centre  in  the  progress  of  the  film  business.  For  several  years  the  costume 
picture  has  been  in  the  ascendant.  Recently  the  simpler  story  has  come 
out  of  its  retirement.  ' 


Twenty  years  ago,  this  situation  would 
have  meant  only  one  thing.  It  would 
have  meant  the  passing  of  one  cycle  in 
production  and  the  development  of  an- 
other in  absolute  contrast. 

This  was  in  the  age  of  the  stage  drama, 
when  the  entire  interpretative  art  could 
be  controlled  by  a handful  of  men.  David 
Belasco,  my  father’s  old  associate  and  my 
mentor  in  my  earlier  days,  was  a leader 
in  the  creation  of  such  cycles.  After 
producing  such  tremendous  plays  as  “The 
Darling  of  the  Gods,”  “Adrea”  and  “Du 
Bary,”  Mr.  Belasco  found  that  all  the 
producers  in  New  York  were  copying  him 
and  competing  with  each  other  to  bring 
out  larger  and  more  lavish  productions. 
Therefore,  the  following  season,  instead 
of  continuing  in  a big  way,  Mr.  Belasco 
suddenly  switched  to  such  an  absolutely 
simple  thing  as  “The  Concert,”  and  he 
scored  a tremendous  success.  The  other 
producers  followed  his  lead  and  for  a 
period  of  seven  years  spectacle  was  out 
and  hardly  anything  appeared  on  Broad- 
way save  the  simplest  sort  of  dramatic 
entertainment. 

* * * 

Today  because  the  production  of  mo- 
tion pictures  is  not  controlled  by  a group 
of  men  but  by  a constantly  and  freely 
expressed  public  opinion,  coming  from 
some  60,000,000  theatre-goers,  the  hide- 
bound dramatic  cycle  of  olden  days  has 
passed  forever.  The  extremely  large  fol- 
lowing which  the  motion  picture  has  cre- 
ated has  enough  partisans  of  each  class 
of  entertainment  to  make  it  possible  for 
the  costume  spectacle,  with  its  crowds, 
and  the  simple  drama  of  but  a few 
characters,  to  exist  succesfuly  at  one  and 
the  same  time. 

I consider,  therefore,  that  it  is  foolish 
to  claim  that  the  present  appearance  of 
a number  of  modern,  unspectacular 
stories  means  the  passing  of  the  elabor- 
ate, eye-filling  specacle  which  has  been  so 
popular  through  the  past  few  years.  The 
spectacle  will  continue  to  exist.  The 
simple  story  will  and  thrive. 

It  is  a very  fortunate  thing  for  the 
future  of  motion  pictures  that  this  is 
so.  Competition  does  more  to  develop 
art  than  any  other  single  influence.  We 
will  have  better  spectacular  pictures  and 
better  non-spectacular  pictures,  when  the 
two  types  oppose  each  other  in  competing 
houses.  There  will  be  more  originality 
in  photoplays  because  a hide-bound  cycle 
of  one  brand  entertainment,  excluding  all 
others,  breeds  imitation  and  is  likely  to 
kill  new  and  fresh  ideas. 

if.  ifi 

I have  just  completed  what  is  termed 
a “huge,  spectacular  production,  ‘The  Ten 
Commandments’,”  a theme  which  swings 
through  the  gamut  of  crowds,  large  sets 
and  the  appeal  of  mass  and  color  of  an- 
cient times.  My  new  production,  “Tri- 
umph,” is  of  the  contrasting  sort.  While 
possessed  of  colorful  touches,  it  is  a 
strictly  modern  story  depending  for  its 


appeal  upon  human  elements  in  modern 
everyday  life.  The  two  stories  are  widely 
opposed,  yet  both  have  definite  and  direct 
box  office  appeal.  They  can  exist  side 
by  side  with  success  for  both. 

I mention  these  two  productions  purely 
as  illustrations.  You  will  be  able  to  think 
of  many  others.  The  point  is  plain  that 
we  have  at  last  reached  the  much-to-be- 
desired  stage,  where  the  public  as  a 
whole  speaks  its  desires  and  makes  pos- 
sible the  diversity  of  entertainment  which 
the  motion  picture  industry  needs  in  order 
to  rise  to  the  still  greater  artistic  heights 
which  await  it.  It  was  very  fortunate  for 
the  business  of  making  photoplays  when 
the  voice  of  the  public  began  to  bulk 
large  enough  so  that  the  film  producers 
felt  safe  in  trusting  the  expenditure  of 
millions  to  the  decision  rather  than  in 
relying  entirely  upon  the  judgment  of  a 
comparatively  few  men  who  might  or 
might  not  strike  the  correct  keynote. 

**Beau  Brummel*  * to  Be 
Roadshowed;  Eastern 
Premiere  at  Strand 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  18. — Despite  the 
fact  that  Warner  Bros,  were  unable  to  go 
through  with  their  original  plan  of  pre- 
senting John  Barrymore  in  “Beau  Brum- 
mel” for  an  extended  run  at  one  of  New 
York’s  legitimate  theatres,  owing  to  le- 
gal obstacles  in  the  way  of  a prior  con- 
tract with  the  Mark  Strand,  the  announce- 
ment is  made  this  week  from  the  Warner 
Home  office  that  extensive  plans  are  un- 
der way  for  sending  out  several  touring 
companies  with  the  picture  in  territories 
where  local  conditions  will  warrant. 

The  initial  company  opens  at  the  Ly- 
ceum Theatre,  Baltimore,  Md.,  on  March 
24th,  at  a scale  of  prices  running  up  to 
$1.65.  This  unit  which  is  complete  in 
every  detail  and  carries  an  advance  man, 
company  manager,  scenic  equipment,  per- 
formers for  an  atmospheric  prologue  and 
orchestral  score  for  twenty-two  musicians 
is  being  handled  by  L.  Berman  of  the  In- 
dependent Film  Co.  of  Philadelphia,  and 
a second  company  will  be  sent  by  Mr. 
Berman  to  open  simultaneously  at  the 
Lyric  Theatre,  Allentown,  Pa. 

March  30  has  been  decided  upon  as  the 
play  date  for  the  Eastern  premiere  of 
“Beau  Brummel,”  Warner  Brothers’ 
screen  adaptation  of  the  Clyde  Fitch  play 
with  John  Barrymore  in  the  starring  role. 
The  production  recently  gained  consider- 
able publicity  through  the  reports  that 
Warner  Bros,  were  arranging  for  the  pic- 
ture to  be  shown  at  theatre  prices  at  a 
legitimate  house.  However,  the  fact  that 
a contract  had  already  been  entered  into, 
forced  the  rejection  of  the  idea. 


Special 


(Special  to  Exhibitors  Herald) 


LOS  ANGELES,  March  18. — Arthur 
H.  Sawyer,  supervising  director  of  Saw- 
yer-Lubin  productions,  which  has  com- 
pleted the  filming 
of  “The  Shooting 
lof  Dan  McGrew,” 
has  been  advised 
by  the  New  York 
office  that  the  pic- 
turization  of  Ser- 
vice’s poem  will 
be  released  as  a 


Clau-^ce  Badger 


Arthur  H.  Sawyer 

Metro  special  on 
March  31. 

The  picture  has 
been  in  produc- 
tion more  than 
two  months  under 
the  direction  of 
Clarence  Badger, 
and  offers  a cast 
•^hich  should  have  strong  box  office  ap- 
peal. Lew  Cody  plays  the  title  role,  with 
Barbara  LaMarr  as  “the  Lady  known  as 
Lou,”  in  addition  to  whom  the  principal 
players  are  Percy  Marmont,  Mae  Busch 
and  George  Siegman.  Several  lesser 
known  players,  including  Eddie  Clayton’s 
dancers,  supplement  the  stars. 

Announcement  has  been  made  that 
“The  Shooting  of  Dan  McGrew”  will  be 
presented  at  Loew’s  State  theatre,  Los 
Angeles,  during  the  week  of  April  5,  and 
at  the  Warfield  in  San  Francisco  the 
week  of  April  12.  It  is  understood  that 
immediately  following  release  date  the 
picture  will  be  seen  simultaneously  in 
more  than  twenty  first  run  cities,  includ- 
ing Los  Angeles,  Chicago,  Boston,  Phila- 
delphia, New  York,  Cleveland  and  De- 
troit. 

According  to  reports  from  Metro  ex- 
changes, exhibitors  are  taking  a real  in- 
terest in  the  feature  because  of  the  draw- 
ing power  of  the  title  and  the  cast,  with 
the  result  that  advance  bookings  are 
heavy. 


Employes  Hold  Dance 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  18. — Hodkinson 
employes  are  planning  a supper-dance  for 
the  evening  of  March  22  at  the  77th  Divi- 
sion clubhouse.  The  committee  in  charge 
has  promised  to  make  it  a real  affair. 


Chaplin  Sues  Doctor 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Mar.  18.  — Mrs. 
Sidney  Chaplin  has  filed  suit  against  Dr. 
Robert  Griffith  for  $100,000  damages  to 
her  beauty  as  the  result  of  an  operation 
to  her  nose. 


Rhinock  on  West  Coast 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Mar.  18.— Joe  Rhin- 
ock, vice-president  of  Loew,  Inc.,  is  in 
Hollywood  on  a visit  to  the  West  Coast. 
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Ouimby  Before  Senate  Body 
In  Fight  Film  Investigation 

Tells  Committee  Probing  Activities  of  Attorney 
General  He  Did  Not  Violate  Law  by  Trans- 
porting Pictures  Between  States 

WASHINGTON,  D.  C.,  March  18. — The  senate  committee  investigat- 
ing the  activities  of  Attorney  General  Daugherty  had  as  its  star  witness  last 
week  Fred  C.  Quimby,  producer  of  the  Dempsey-Carpentier  fight  pictures. 

Although  the  investigators  sought  to  draw  from  Mr.  Quimby  testi- 
mony which  would  involve  the  attorney  general,  the  producer  held  stolidly 
to  his  contention  that  he  did  not  violate  the  law  by  transporting  the 
pictures  between  states,  stating  further  that  when  he  had  been  advised 
that  through  his  activities  he  could  be  convicted  on  a conspiracy  charge  he 
had  ceased  his  operations. 

Receipts  from  Sales  of  Film  Total  $125,000 

During  the  cross-examination,  the  producer  testified  that  the  receipts 
from  all  sales  on  the  Dempsey-Carpentier  pictures  in  the  United  States 
had  totaled  $125,000.  Of  this  sum,  according  to  the  witness,  Jap  Numa, 
Ika  Martin  and  William  Orr,  the  men  who,  he  said,  had  the  plan  whereby 
the  pictures  could  be  exhibited  in  other  states,  received  $65,000. 


Christie  Signs  to 
Continue  Comedies 
Through  Educational 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  March  18.— Charles 
H.  Christie,  general  manager,  who  has 
just  returned  from  the  East  has  signed 
contracts  with  Educational  Film  Ex- 
changes for  the  exclusive  distribution  of 
all  Christie  two-reel  product  for  the  fifth 
consecutive  year.  The  fact  that  the 
Christie  Comedies  will  be  marketed  again 
through  Educational  emphasizes  the  sta- 
bility of  the  two-reel  field,  according  to 
Mr.  Christie,  and  general  conditions  point 
to  the  fact  that  the  coming  season  will 
be  a short-subject  year  more  than  any 
previous  time. 

“When  it  was  announced  some  time 
ago,”  said  Mr.  Christie,  “that  our  organi- 
zation is  to  make  a certain  number  of  A1 
Christie  Special  Features  to  be  released 
through  Hodkinson,  many  of  our  friends 
in  the  trade  took  this  to  mean  that  our 
short-subject  production  was  to  be  cur- 
tailed. 

“This  is  not  the  case.  The  fact  is  that 
the  short  comedy  program  from  us  will, 
probably,  be  augmented  rather  than  les- 
sened. And  Educational  Exchanges  will 
have  the  exclusive  distribution  in  the 
United  States  and  Canada  of  the  entire 
Christie  product  of  short  subjects,  while 
the  pictures  which  Hodkinson  will  issue 
will  be  feature-length  pictures  of  the  com- 
edy type.” 


Senator  Jones  Seeks  to 
Amend  Fight  Film  Law 

(Washington  Bureau,  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  Mar.  18.— 
Amendment  of  the  law  prohibiting  the 
interstate  transportation  of  fight  films  is 
sought  by  Senator  Jones  of  Washington, 
who  has  introduced  a bill  in  the  Senate 
under  which  the  possession  or  control  of 
such  films  by  persons  in  any  state  other 
than  that  in  which  the  fight  took  place 
will  be  presumptive  evidence  of  viola- 
tion of  the  law. 

The  present  law  gives  the  government 
control  over  fight  films  only  while  they 
are  in  transit,  and  if  it  is  possible  to 
move  them  from  one  point  to  another 
without  detection,  there  is  no  Federal 
law  which  prevents  their  being  shown. 
Under  Senator  Jones’  proposal,  how- 
ever, it  would  be  as  illegal  to  possess 
films  of  fights  occurring  in  another  state 
as  it  would  be  to  attempt  their  trans- 
portation. 


Knock  Daylight  Saving 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  March  18.— With  the 
motion  picture  theatre  owners  of  Troy 
behind  the  movement,  the  common  coun- 
cil of  that  city  will  shortly  be  asked  to 
repeal  the  daylight  saving  ordinance, 
which  has  cost  the  theatres  of  the  Col- 
lar City  many  thousands  of  dollars.  The 
exhibitors  in  Albany  and  Schenectady 
are  also  out  to  do  battle  in  the  hopes  of 
bringing  about  the  end  of  daylight  sav- 
ing in  these  two  cities. 


Loew  Pays  Dividend 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  18. — A quarterly 
dividend  of  fifty  cents  per  share  was  de- 
clared on  Loew  Inc.  stock  following  a 
rneeting  of  the  board  of  directors.  The 
dividend  is  to  be  paid  March  31. 


In  bringing  the  names  of  Numa,  Mar- 
tin and  Orr  into  the  hearing.  Senator 
Wheeler,  chief  prosecutor  in  the  Daugh- 
erty investigation,  sought  to  get  an  ad- 
mission from  Quimby  that  the  three  men 
were  paid  the  .$65,000  for  “their  influence 
with  the  department  of  justice.” 

This  the  producer  denied,  declaring 
that  the  three  men  had  been  paid  for  their 
work  in  making  possible  the  exhibition 
of  the  films  and  that  he  had  never  been 
told  that  they  “were  going  to  fix  things 
in  Washington.” 

Seeks  to  Involve  Daugherty 

In  seeking  to  bring  Attorney  General 
Daugherty’s  name  into  the  plan  for  ex- 
hibiting the  pictures.  Senator  Wheeler 
said: 

“Now,  at  the  time  Tex  Rickard  came 
to  you  and  told  you  he  had  made  arrange- 
ments so  that  the  picture  could  be  shown 
out  over  the  country,  what  have  you  to 
say  as  to  whether  or  not  he  gave  you  to 
understand  that  the  matter  had  been  so 


Goldwsm  Investigating 
Small  Town  Theatre  Service 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  18.—  Gold- 
wyn  Cosmopolitan  is  going  to  find 
out  from  first  hand  knowledge  just 
what  the  problems  and  needs  of  the 
exhibitor  in  small  towns  and  of  the 
small  theatres  in  large  towns  are. 
Future  exhibitor  aids  will  be  af- 
fected by  the  information  gathered 
through  this  investigation. 

New  York  State  has  been  se- 
lected as  the  experimental  field 
where  the  needs  of  the  small  ex- 
hibitor will  first  be  looked  into. 
Every  town  of  1,000  population  and 
more  will  be  visited  and  the  exhib- 
itors interviewed.  The  information 
gathered  will  be  coordinated  and 
submitted  to  the  sales  department 
which  will  work  out  from  it  an 
iimovation  in  exhibitor  service. 

While  the  investigation  is  largely 
in  behalf  of  the  small  exhibitor, 
the  large  towns  will  be  visited  and 
conditions  and  needs  there  looked 
into.  It  is  the  purpose  of  Goldwyn 
Cosmopolitan  later  to  have  other 
territories  in  the  country  investi- 
gated along  the  same  line. 


arranged  in  Washington  that  you  would 
not  be  molested?” 

“He  told  me,”  answered  Mr.  Quimby, 
“of  a plan  submitted  to  him  whereby  the 
pictures  could  be  sold  throughout  the 
United  States.” 

“Yes,  and  the  plan  was  submitted  to 
him  by  Jap  Muma  and  these  other  people 
people?”  asked  the  senator. 

“Yes,”  replied  the  producer. 

“Was  Jess  Smith’s  name  mentioned?” 
asked  the  prosecutor. 

(Jess  Smith  was  the  confidant  of  At- 
torney General  Daugherty.) 

“I  believe  that  Mr.  Orr  used  to  refer 
to  Jess  Smith  as  a very  good  friend  of 
his,”  answered  Mr.  Quimby. 

“And  who  did  you  understand  Jess 
Smith  was?”  asked  the  senator. 

“A  friend  of  Mr.  Daugherty,”  answered 
the  witness. 

Denies  Knowledge  of  Interest 

Mr.  Quimby  then  testified  that  he  did 
not  recall  of  hearing  that  Smith  had  an 
interest  in  the  pictures,  adding  that  the 
three  men  (Muma,  Orr  and  Martin)  had 
the  plan  whereby  these  pictures  could  be 
shown  legally.  This  statement  prompted 
Senator  Wheeler  to  ask 

“When  you  say  ‘legally’  you  mean  that 
your  understanding  was  that  it  could  be 
shown  and  that  you  would  not  be  both- 
ered by  the  department  of  justice  here 
in  Washington?” 

Mr.  Quimby  answered  that  he  had 
“never  had  any  experience  with  anything 
along  this  line  because  I have  always 
been  connected  with  a legitimate  busi- 
ness.” 

It  was  brought  out  during  the  testi- 
mony that  the  expense  of  puting  out  the 
pictures  in  Chicago,  where  the  rights 
were  held  by  Ben  Bedell,  totaled  $35,000. 


Kurtzman  Resigns 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Mar.  18. — Charles 
Kurtzman,  director  of  publicity  for  the 
Rothschild  enterprises,  has  resigned  from 
that  position. 


Observe  Anniversary 

ALBANY,  N.  Y. — Mr.  and  Mrs.  Wil- 
liam Shirley,  of  Schenectady,  N.  Y.,  will 
observe  their  thirteenth  wedding  anni- 
versary on  March  21.  Mr.  Shirley  is 
managing-director  of  the  company  which 
controls  three  of  the  largest  theatres  in 
the  Electric  City. 
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Cloakey  Is  Appointed  Universal 
Exploitation  Supervisor 

Contributor  to  ''Herald’s**  Department,  "The  Theatre**  to 
Supervise  "U**  Theatres  from  West  Coast 

{NOTE:  Mr.  Cloakey’s  “Letters  to  ‘The  Theatre’  ” have  been  among  the 
outstanding  features  of  that  department,  his  jj-  and  6yunit  exploitation  cam- 
paigns standing  as  unsurpassed  records  of  achievement . His  most  recent  con- 
tribution to  the  department,  illustrated,  was  printed  in  the  March  issue.Q 

(Special  to  Exhibitors  Herald) 

OTTAWA,  ONT.,  March  18. — Wide  interest  has  been  aroused  in  the 
motion  picture  business  in  Canada  in  the  announcement  that  Univer- 
sal Pictures  Corporation  has  appointed  Oral  D.  Cloakey,  manager  of 
the  Regent  theatre  here,  general  supervisor  of  exploitation  and  theatres, 
with  headquarters  at  Los  Angeles,  Cal.,  Mr.  Cloakey  to  assume  his  new 
duties  at  the  end  of  March. 


IN  Mr.  Cloakey,  Universal  has  obtained 
the  services  of  an  exceptional  exploitation 
expert  whose  ability  has  been  known 
from  Coast  to  Coast  in  the  Dominion  for 
years  past. 

Incidentally,  he  is  one  of  several  prom- 
inent men  of  the  Canadian  motion  pic- 
ture business  who  have  been  acquired 
by  large  motion  picture  enterprises  in 
the  United  States  in  recent  months. 

* * * 

For  ten  years,  Mr.  Cloakey  has  demon- 
strated magnificent  effectiveness  in  the 
promotion  of  picture  presentations  in 
many  cities  of  Canada,  the  Ottawa  Re- 
gent being  the  thirty-seventh  theatre  over 
which  he  has  had  charge  in  that  time. 
He  made  his  start  with  theatres  when 


Jackie  Coogan  to  Help 
Children  of  Near  East 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  18.— Jackie 
Coogan  will  forsake  the  movies  for 
ten  weeks  this  summer  in  order  to 
lead  a modern  “Children’s  Cru- 
sade’’ throughout  the  United  States 
in  an  appeal  to  the  children  of 
America  for  a million  dollar  ship- 
load of  foodstuffs  for  the  destitute 
orphan  children  of  the  Near  East 
and  then  will  sail  in  person  to  de- 
liver the  gifts  to  the  Near  East 
orphans  in  Greece,  Palestine  and 
Syria,  it  became  known  here  today 
when  Charles  V.  Vickrey,  general 
secretary  of  the  Near  East  Relief, 
made  public  a letter  from  Mr.  John 
H.  (Jack)  Coogan,  Jackie’s  father, 
giving  his  consent  to  the  trip. 

“For  two  reasons,’’  wrote  Mr. 
Coogan,  “I  am  glad  to  allow  Jackie 
to  represent  the  American  children 
in  this  deserving  cause. 

“The  first,  of  course,  is  that  I feel 
the  Near  East  Relief  is  doing  one 
of  the  greatest  pieces  of  child  wel- 
fare work  in  the  world,  in  which  I 
am  proud  to  have  my  son  assist. 

“But  I have  another  reason  too, 
— a more  selfish  one  perhaps — I 
want  Jackie  to  see  and  realize  some 
of  the  hardships  and  suffering 
other  children  of  his  own  age  have 
had  to  endure  and  I am  sure  that 
the  sight  of  these  thousands  of  des- 
titute, fatherless  and  motherless 
children  cannot  fail  to  bring  home 
to  him  a realization  of  the  common 
duty  of  all  mankind  to  one  an- 
other.” 


he  joined  the  first  large  Allen  theatre  at 
Calgary,  Alberta,  in  1913  and  one  of  his 
particular  accomplishments  was  the  open- 
ing of  the  big  Allen  theatre  at  Cleveland, 
O.,  of  which  he  was  the  first  manager. 

First  with  the  Allens  and  then  with 
Famous  Players  Canadian  Corporation, 
after  the  latter  had  acquired  the  theatre 
assets  of  Allen  Theatres,  Limited,  Mr. 
Cloakey  was  given  extensive  scope  as  a 
theatre  doctor  where  special  attention 
was  required  in  order  to  build  up  house 
prestige. 

* * * 

In  addition  to  his  outstanding  ability 
as  an  exploitation  man,  he  is  also  an  indi- 
vidual of  fine  musical  attainments  and 
it  was  often  the  case  that  he  made  per- 
sonal appearances  as  an  instrumental  solo- 
ist in  his  own  theatres,  his  specialty  being 
the  xylophone.  He  has  been  a prominent 
member  of  the  Ottawa  Elks  and  also  of 
the  Rotary  Club  of  Ottawa.  His  stand- 
ing can  be  estimated  by  the  fact  that  he 
was  a member  of  the  local  Rotary  Club 
in  no  less  than  eight  different  Canadian 
cities. 

Seven  years  ago  Mr.  Cloakey  met  a 
young  lady  who  was  on  tour  with  the 
Juvenile  Bostonians  in  Western  Canada 
and  she  left  the  show  to  become  Mrs. 
Cloakey.  They  have  two  talented  chil- 
dren. Their  departure  from  Ottawa  is 
the  occasion  of  widespread  regret  because 
both  Mr.  and  Mrs.  Cloakey  had  won  the 
admiration  of  many  friends  throughout 
the  community.  Cloakey’s  decision  to 
accept  the  post  with  Universal  was  made 
after  he  had  made  a trip  to  New  York 
City  to  confer  with  high  officials  of  the 
company  in  that  city. 

Hammons  Confers  With 
Short  Subjects  Heads 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  18.— E.  W.  Ham- 
mons, president  of  Educational  Film  Ex- 
changes, Inc.,  left  early  this  week  for  his 
annual  early  spring  visit  to  Los  Angeles 
where  he  will  confer  with  the  heads  of 
the  various  units  producing  Short  Sub- 
jects for  distribution  through  the  organi- 
zation which  he  heads. 

Preliminary  arrangements  and  negotia- 
tions with  the  Hamilton-White  organiza- 
tion and  other  units  now  operating  in 
the  Fine  Arts  Studio  will  be  discussed. 
These  units  include  those  making  the 
Mermaid  Comedies,  Hamilton  Comedies, 
Juvenile  Comedies  and  the  single-reel 
Cameo  Comedies.  It  is  not  unlikely  that 
Educational’s  program  for  next  season 
will  include  the  output  of  some  producing 
units  that  have  not  heretofore  been  on 
Educational’s  list. 


Dinner  Marks  Formal 
Opening  of  Exchange 

Gala  Celebration  Attends 
Inauguration  of  Trio 
Productions,  Inc. 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  18.— Last  Wed- 
nesday was  a red-letter  day  and  a gala 
night  in  Washington,  D.  C. — sufficiently 
red-letter  and  sufficiently  gala,  at  least, 
to  make  people  interested  in  the  film  in- 
dustry and  forget  even  the  Teapot  Dome 
scandal  and  the  other  tribulations  of  the 
law  makers. 

The  occasion  for  the  celebration  and 
festivities  was  the  opening  of  the  new 
Washington  exchange  of  Trio  Produc- 
tions, Inc. 

For  several  years,  past  three  prominent 
state  right  operators  of  Philadelphia  and 
adjacent  territory,  including  Washington, 
have  been  Ben  Amsterdam  of  Master- 
piece, Gene  Marcus  of  Twentieth  Cen- 
tury and  Tony  Luchese  of  De  Luxe.  All 
of  these  state  righters  have  covered  the 
Washington  territory  but  individual  oper- 
ation there  has  not  proven  satisfactory. 

Max  Milder  is  Manager 

With  the  impetus  given  the  state  right 
market  at  the  formation  of  the  Independ- 
ent Motion  Picture  Producers  & Distrib- 
utors Association,  state  right  operators 
decided  to  get  together  on  the  Washing- 
ton territory,  and  as  a result  Trio  Pro- 
ductions, Inc.,  was  inaugurated  with  the 
three  Philadelphia  operators  being 
equally  interested.  Offices  were  estab- 
lished at  New  Jersey  avenue  and  K 
street,  Washington,  and  Max  Milder,  for- 
merly with  the  Selznick  organization  in 
Philadelphia,  was  engaged  as  manager. 
The  official  opening  of  this  exchange  was 
celebrated  by  a dinner  at  the  Hotel 
Washington. 

Chadwick  Is  Speaker 

More  than  a score  of  the  independent 
producers  and  distributors  of  New  York 
attended  the  dinner  as  the  guests  of  Trio, 
with  Bobby  North  in  charge  of  the  Met- 
ropolitan delegation.  1.  E.  Chadwick, 
president  of  1.  M.  P.  P.  D.  A.,  was  the 
principal  speaker. 

Censors  Refused  Funds 
By  Budget  Comm  it  (e 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  March  18.— The  New 
York  State  Motion  Picture  Commission, 
even  if  it  manages  to  survive  for  another 
year  or  so,  as  now  seems  probable,  will 
have  to  do  without  a telephone  operator 
as  well  as  a couple  of  reviewers  drawing 
down  a stipend  of  $1,600  a year  each,  not 
forgetting  a deputy  commissioner  whom 
the  head  of  the  commission  would  like 
to  have  receive  a matter  of  $4,000  a year. 
Such  has  been  the  decision  of  the  bud- 
get committeej  acting  on  the  requests 
made  by  the  Motion  Picture  Commission 
for  more  money  and,  incidentally,  more 
help. 

At  the  present  time  the  commission 
has  two  deputy  commissioners,  each  of 
whom  gets  $4,000  a year.  The  commis- 
sion did  get  another  deputy  at  $3,000,  but 
when  it  came  to  more  reviewers,  and  the 
telephone  operator,  the  budget  commit- 
tee put  its  foot  down  squarely  and  replied 
in  the  negative. 


Harris  Eastward  Bound 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Mar.  18. — Elmer 
Harris,  who  will  make  five  pictures  for 
Hodkinson,  is  going  East  this  week  to 
make  final  arrangements  for  his  work. 
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Roadshow  Prices  Unfair  to 

Public,  States  Theatre  Man 


Leland  Theatre  to  Have 
Hundredth  Anniversary 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Mar.  18.— For 
being  a real  oldtimer,  few  motion 
picture  theatres  in  the  country  rank 
the  equal  of  the  Leland,  in  Albany, 
N.  Y.,  which  was  opened  on  May 
13,  1825.  The  theatre  will  observe, 
its  one  hundredth  anniversary  next 
year,  and  its  manager,  Oscar  Per- 
rin, is  already  planning  an  observ- 
ance that  will  be  one  of  the  fea- 
tures of  the  Capital  District,  from  a 
theatrical  or  motion  picture  stand- 
point. 

The  front  wall  that  was  built  back 
in  1825  is  still  functioning  and  shows 
little  traces  of  its  age,  or  of  the 
wear  and  tear  of  time.  The  house 
was  run  for  many  years  as  the  lead- 
ing home  of  spoken  drama  in  this 
part  of  the  state,  going  over  to  mo- 
tion pictures  a number  of  years  ago, 
when  owned  by  the  Proctor  inter- 
ests. 

It  is  now  owned  by  Tarsches  and 
Buckley,  of  Albany,  and  is  gener- 
ally regarded  as  one  of  the  best 
moneymaking  houses  in  the  city. 


May  Modify  New  York 
Drastic  State  Building 
Code  for  Some  Cities 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Mar.  18.— Through 
the  introduction  the  past  week  of  two  bills 
in  the  New  York  State  Legislature  at 
Albany,  there  is  a possibility  that  the 
proposed  drastic  state  building  code,  the 
observance  of  which  would  cost  motion 
picture  theatre  owners  of  the  state  thous- 
ands of  dollars,  may  be  modified  to  the 
extent  that  all  cities  having  a bureau  of 
buildings  would  be  exempted  from  the 
demands  of  the  proposed  code. 

The  bills  have  been  referred  to  the  com- 
mittee on  labor  and  industries,  and  a pub- 
lic hearing  will  probably  be  held,  after 
which  the  bills  will  be  reported  out  of 
committee  and  go  to  a vote.  It  is  thought 
that  there  will  be  little  opposition  to  the 
rrieasures. 

The  Industrial  Board,  in  the  meantime, 
continues  to  receive  suggestions  from 
those  interested  in  the  establishment  of  a 
new  code.  The  motion  picture  theatre 
owners  of  the  state,  realizing  the  almost 
absolutely  unnecessary  expense  to  which 
they  would  be  put,  if  the  provisions  rela- 
tive to  theatres  were  carried  out  to  the 
letter,  are  keeping  close  watch  of  the  pro' 
posed  code  these  days. 


New  Theatre  Planned 

(Special  from  L.  H.) 

KING  CITY,  CAL.,  March  18.— Plans 
are  being  drawn  for  a new  theatre  soon 
to  be  erected  here  by  Leslie  Hables.  The 
new  house  will  be  named  the  Reel  Joy 
and  plans  are  laid  for  an  opening  on  or 
about  July  1. 


Says  $2  Picture  Should 
Never  Have  Been  Made 

Exhibitor  Believes  Roadshowing  O.  K,  If  Profit  Is 
Made  for  Profit  Means  Advancement 

The  practice  of  roadshowing  big  pictures  is  unfair  to  the 
public. 

This  statement  is  made  emphatically  by  F.  R.  Beitman,  In- 
dianapolis, Ind.,  in  his  reply  to  the  current  surveiy  conducted  by 
the  “Herald”  among  theatre  owners  of  the  country. 

“The  public  must  pay  the  regular  price  for  mediocre  pictures, 
then  why  make  them  pay  more  for  the  big  stuflF?”  he  asks. 

This  opinion  is  concurred  in  by  many  other  exhibitors,  Fred 
C.  Hinds,  Cresco,  la.,  declaring  that  the  “$2  admission  picture 
should  never  have  been  produced.”  What  the  industry  needs, 
adds  Mr.  Hinds,  are  better  and  not  bigger  attractions. 

One  exhibitor  expresses  his  opinion  in  this  manner : “The  high  admis- 
sion price  for  roadshows  leaves  a bad  taste  in  the  small  towns.” 

A primary  evil  of  roadshowing,  declares  C.  H.  Powers,  of  Dunsmuir, 
Cal.,  is  that  the  exchanges  base  “future  rentals  on  the  gross  derived  from 
big  pictures.”  This  is  harmful,  he  says,  to  the  smaller  exhibitors. 

An  optimistic  viewpoint  of  the  roadshow  situation  is  expressed  by 
J.  J.  Burkitt,  Morrison,  111.  Mr.  Burkitt  is  of  the  opinion  that  roadshow- 
ing is  beneficial  providing  a proEt  is  made  by  the  producer  for  “more  profit 
means  advancement.” 

On  the  other  hand  is  the  belief  of  Thomas  H.  Burke,  Cumberland,  Md., 
that  this  type  of  presentation  eventually  will  bankrupt  the  producers. 

From  a review  of  the  expressions  received  in  this  survey  it  is  appar- 
ent that  in  playing  roadshow  attractions  exhibitors  are  desirous  of  book- 
ing them  on  a percentage  basis.  Although  exhibitors  do  not  agree  on  the 
“cut,”  many  are  of  the  opinion  that  it  should  be  on  a 50-50  basis  without  a 
guarantee. 

Fear  is  expressed  by  Wilfred  G.  Rupay,  of  Woodstock,  Ont.,  Canada, 
that  if  roadshowing  became  more  prevalent  “cheap  pictures  would  swamp 
the  market.” 

A bone  of  contention  is  the  question  of  protection.  Exhibitors  oppose 
the  advertising  line  that  “this  picture  will  not  be  shown  in  any  other  thea- 
tre in  this  city  this  year.” 

In  the  opinion  of  a number  of  theatre  owners  a thirty-day  protection 
is  sufficient.  That  is,  these  exhibitors  believe  that  thirty  days  following 
the  conclusion  of  a long  run  in  a city  the  attraction  should  be  released  in 
the  territory  surrounding  that  city.  If  this  policy  were  adhered  to,  say 
these  theatre  men,  roadshowing  would  be  beneficial. 

A common  expression  with  exhibitors  is  that  roadshow  pictures  are 
too  old  when  they  reach  general  circulation  and,  therefore,  the  smaller 
houses  cannot  capitalize  on  the  advertising  of  the  premiere  engagement. 

With  next  week’s  issue  the  “Herald”  will  conclude  this  interesting 
survey. 


Read  Opinions 
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Opinions  published  on  this  and  following  pages  form  the  third  installment  in  the  HERALD’S 
nation-wide  survey  among  theatre  owners  on  the  important  subject  of  roadshowing.  Returns 
will  be  published  weekly  until  conclusion  of  the  survey. 


By  HERSCHEL  STUART 
(Missouri  theatre,  St.  Louis,  Mo.  Pop- 
ulation, 800,000.  Patronage,  A-1), 

1.  Yes. 

2.  None. 

3.  The  high  admission  price  helps  the 
usual  first  nui  theatre  at  popular  prices. 

4.  Helpful. 

5.  No.  Each  needs  variety. 

6.  No. 

8.  That  they  lose  money  for  the  road 
company  but  give  prestige  for  after  runs. 

By  W.  B.  FINN 

(Tureman  Theatre,  Virginia,  111.  Popu- 
lation, 1,500,  Patronage,  mixed). 

I.  Yes  on  percentage,  say  25/75. 

3.  I run  seven  days  a week  and  lose 
money  on  three  or  four  nights  every  week. 

4.  I would  have  to  say  detrimental.  As 
the  fans  read  the  ads.,  and  when  I get  the 
feature  they  tell  me  how  old  it  is. 

5-  No. 

6.  No,  the  producers  arc  too  wise  for 
that. 

8.  I would  like  to  play  all  big  pictures  on 
percentage,  the  company  to  furnish  films 
.and  advertisements  and  the  theatre  to  furn- 
ish the  same  as  they  do  for  roadshows. 

By  THOMAS  V.  LEWIS 
(Town  Hall  theatre,  Westboro,  Mass. 

Population,  3,000.  Patronage,  higher). 

1.  No. 

2.  Too  old  when  we  get  them  which 
is  usually  two  years  after  release. 

4.  Beneficial. 

5.  No,  as  the  public  wants  variety. 

6.  No.  Too  many  small  houses. 

7.  Percentage. 

8.  That  when  you  are  playing  a great 
many  poor  ones  and  they  happen  to  hit 
a real  money  maker,  they  should  give 
you  the  sweet  as  well  as  the  bitter. 

By  C.  L.  BROWN 

(Paramount  theatre,  Elizabeth,  La.  Pop- 
ulation, 2,500.  Patronage,  mixed  class). 

1.  No. 

2.  People  in  a small  town  should  have 
the  same  opportunity  that  people  in  a 
city  have.  But  us  small  town  exhibitors 
can’t  afford  to  pay  the  price  they  ask  for 
roadshows.  They  should  not  make  pic- 
tures that  a sm^l  town  exhibitor  can’t 
afford  to  run. 

3.  I don’t  favor  it. 

4.  No. 

5.  If  two  or  more  houses  are  owned 
by  the  same  company  in  a city  I think 
the  company  should  use  one  of  their 
houses  for  playing  big  attractions  and 
the  other  house  or  houses  for  playing 
Westerns  and  short  subjects.  If  there 
is  opposition  let  each  house  play  a mixed 
program  of  big  attractions  and  West- 
erns. 

6.  I don’t  see  how  there  can  be. 

7.  Let  the  exchanges  book  them  as 
they  do  the  rest  of  the  pictures.  Book 
them  to  exhibitors  in  any  theatre  or  town 
and  play  them  on  percentage  basis.  Or 
book  them  to  city  exhibitors  at  a flat 
rental  and  small  town  exhibitors  per- 
centage. The  reason  I say  book  to  city 
exhibitors  at  a flat  rental  because  they 


have  more  people  to  draw  from  than  a 
small  town  exhibitor. 

By  MICHAEL  ROSENBLOOM 
(Majestic  theatre,  Charleroi,  Pa.  Pop- 
ulation, 10,000.  Patronage,  general.) 

1.  No.  _ _ _ 

2.  My  objection  is  that  the  roadshowing 
of  pictures  is  detrimental  to  the  small  town 
exhibitors.  The  pictures  are  forgotten  and 
the  prints  are  usually  in  such  shape  that  it 
is  not  dt  to  run. 

4.  Detrimental. 

5.  The  exhibitor  can  only  answer  that 
question  himself.  Mine,  No. 

6.  No  chance,  the  patrons  of  the  picture 
industry  are  opposed  to  paying  more  than 
50  cents  admission.  To  my  mind  there  is 
not  a picture  made  that  is  worth  $1.65. 

7.  The  reason  for  making  costly  at- 
tractions in  roadshowing  is  their  advertis- 
ing. They  advertise  extensively  to  create  a 
furor  among  the  exhibitors  by  not  only 
tnislcading  in  their  statements  but  by  giving 
out  thousands  of  passes  so  the  newspapers 
come  out  and  say  the  house  was  packed. 
When  the  producers  figure  out  all  their 
advertising  bill  they  add  it  on  the  exhibitors 
rental.  So  to  play  fair  I would  suggest  to 
quit  roadshowing  and  either  sell  the  picture 
or  play  it  on  a percentage  basis. 

8.  As  stated  above  I have  yet  to  hear 
from  a producer  as  to  whether  or  not  they 
have  made  money  on  their  productions. 

When  “The  Hunchback’’  played  in  Pitts- 
burgh, Pa.,  (roadshow)  they  advertised  that 
it  would  not  be  shown  in  or  around  Pitts- 
burgh for  one  year.  But  it  came  back  in 
less  than  three  months  and  is  showing  in 
tozvns  of  5,000.  Other  shows  advertised  for 


Olga  Printzlau  has  written  the 
screen  version  of  Edwin  Balmer’s 
“The  Breath  of  Scandal,”  which 
B.  P.  Schulberg  is  producing  for 
Preferred.  Gasnier  is  directing. 


two  weeks  and  one  month  but  played  one 
week  and  quit.  The  people  will  not  pay 
more  than  50  cents  for  the  best  shows 
aimed. 

By  G.  G.  SWAIN 

(Annex  theatre,  Indianapolis,  Ind.  Pop- 
ulation, 350,000.  Patronage,  90  per 
cent  male.) 

1.  It  does  not  make  any  difference  to 
me. 

4.  Same  answer  as  above. 

5.  Same  as  above. 

6.  I certainly  do  not. 

7.  Could  only  be  shown  in  large  houses 
that  can  get  the  prices. 

8.  My  little  joint  only  seats  100  and 
the  only  way  to  get  by  is  to  buy  ser- 
vice at  right  price  and  keep  my  other  ex- 
penses down.  Can’t  get  by  on  high  class 
dramas — only  Westerns  and  comedies. 

By  DAVID  MORRIS 
(Hippodrome  theatre,  Philadelphia,  Pa. 

Patronage,  all  classes  family  trade.) 

1.  Yes. 

3.  Providing  there  are  enough  other 
big  attractions  to  run  while  the  super- 
feature is  being  roadshowed.  It  gives  us 
the  opportunity  to  buy  the  super-picture 
when  it  is  ready  for  us  small  exhibitors 
at  a much  better  price. 

4.  Doesn’t  seem  to  hurt  the  medium 
size  house. 

5.  I don’t  seem  to  be  ready  for  that 
yet. 

^6.  You  can’t  roadshow  every  picture 
made.  There  are  only  about  six  pictures 
a year  worth  roadshowing. 

7.  Roadshowing  only  for  the  truly 
great  super  attractions. 

8.  Roadshowing  is  O.  K.  for  the  100 
per  cent  big  supper-features  providing 
there  are  enough  good  pictures  for  the 
family  theatre  being  made. 

By  J.  J.  BURKITT 

(Lyric  theatre,  Morrison,  111.  Popula- 
tion, 3,000.  Patronage,  mixed). 

I.  If  producer  makes  more  proht. 

3.  Prodt  marks  success  and  advance.  Big 
productions  help  things  in  general  by  stimu- 
lating interest.  The  next  season  will  tell  if 
more  profit  was  derived  from  big  produc- 
tions by  roadshoiving  or  more  glory  was 
the  reward. 

4.  After  being  roaded  I never  buy  them 
except  on  straight  percentage.  The  answer 
always  shows  no  profit. 

5.  No.  Two  a day  will  work  on  all  pro- 
ductions in  time. 

6.  No. 

8.  It  cannot  be  done  successfully  on  a 
general  scale.  My  experience  has  taught  me 
not  to  waste  two  or  three  perfectly  good 
days  on  a picture  that  has  been  on  the 
road.  If  you  can  roadshow  it  O.  K.,  if  not, 
lay  off  in  the  smaller  cities. 

By  JAMES  DOUGLAS 
(Theatres  in  Springfield  and  Beardstown, 
Illinois.) 

1.  No. 

2.  It  takes  out  of  the  program  the 
sure  fire  money-makers,  leaving  Mr.  Ex- 
hibitor only  the  pictures  that  are  not  ab- 
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'The  Survey 

In  conducting  its  exhaustive  survey  on  the  subject,  “Do  you  favor  or 
oppose  roadshowing?”  the  HERALD  presented  the  following  questions 
to  exhibitors  as  suggestive  of  the  many  phases  of  this  important  subject: 

1.  Do  you  favor  roadshowing  of  pictures? 

2.  If  not,  what  is  your  objection? 

3.  If  you  do  favor  it,  state  your  reasons. 

4.  Is  the  playing  of  hig  attractions  in  legitimate  theatres  prior  to  general 
release  detrimental  or  beneficial  to  your  business  ? 

5.  Do  you  believe  that  theatres  should  be  classified,  some  playing  big 
attractions  on  the  two-a-day  policy,  others  playing  Westerns,  others  comedy- 
dramas,  etc.? 

6.  Do  you  believe  that  there  is  a possibility  of  the  roadshowing  of  pictures 
entirely  replacing  the  present  plan  of  exhibition? 

7.  If  you  are  opposed  to  the  roadshowing  of  pictures,  what  plan  of  exhibi- 
tion would  you  suggest  for  the  costly  attractions  ? 

8.  In  general,  what  are  your  opinions  on  roadshowing  of  pictures? 


solutely  sure  fire.  For  instance,  if 
Famous  Players  had  sold  a block  of  pic- 
tures in  1923  (you  know  the  block  I 
mean),  at  the  price  they  did  sell  at,  and 
had  added  to  this  block  “The  Covered 
Wagon,”  with  a fair  price  for  it,  then  the 
exhibitor  who  bought  the  block  would 
have  secured  some  benefit  from  it.  But 
by  roadshowing  this  picture  the  exhibitor 
was  cut  off  from  all  chance  of  profit, 
and  this  is  one  exhibitor  that  will  not 
play  a picture  that  was  once  roadshowed, 
especially  as  the  terms  on  which  they 
will  play  your  house  as  a roadshow  are 
not  fair  by  any  means.  It,  therefore, 
means  that  this  company  will  allow  you 
to  buy  and  pay  a good  high  price  for 
pictures  that  they  themselves  are  not 
sure  of.  Mr.  Exhibitor  takes  all  the  risk. 
But  on  the  picture  they  are  sure  of,  Mr. 
Exhibitor,  who  buys  their  entire  output, 
is  not  allowed  “in  on  it.”  There  is  no 
picture  made,  in  the  humble  opinion  of 
the  writer,  that  costs  so  much  that  the 
producer  cannot  make  a fair  profit  on  it, 
dealing  with  the  exhibitor  who  actually 
buys  all  of  his  other  product. 

4.  The  playing  of  big  attractions  in 
legitimate  theatres  prior  to  general  re- 
lease is  detrimental  to  my  business  for 
the  reason  that  the  movie-going  public  is 
not  a crowd  of  dubs,  but  intelligent 
people  who  ask,  “Why  don’t  you  get  that 
picture?”  And  they  are  intelligent  people 
who  will  be  content  with  only  the  truth, 
and  my  answer,  “that  so  much  money 
was  spent  on  the  picture  that  the  pro- 
ducers must  roadshow  it  to  get  a profit,” 
does  not  satisfy  them.  They  believe  that 
if  they  patronize  your  theatre  when  it 
shows  all  of  the  other  pictures  produced 
by  a company,  they  are  entitled  to  see  at 
that  theatre  the  real  big  hits  that  that 
company  produces.  And  they  know, 
nowadays,  every  picture  that  is  produced, 
and  they  are  right  in  their  opinion  on  this 
point,  the  writer  believes.  A heavy  line 
will  have  to  be  drawn  between  legitimate 
and  picture  houses.  The  moving  going 
public  take  it  as  an  affront  to  themselves 
that  a company  will  take  certain  pictures 
away  from  the  house  where  they  are 
I)atrons.  In  my  humble  opinion,  no  pro- 
ducer who  is  putting  out  a program  of 
pictures  should  make  a production  so 
costly  that  he  must  roadshow  it  exclu- 
sively in  legtimate__  houses.  If  this  is 
necessary  to  the  success  of  the  produc- 
tion game,  then  it  should  be  done  by  a 
separate  company  and  not  one  who  sup- 
plies a regular  program  of  pictures.  In 
other  words,  neither  the  exhibitor  nor  the 
movie  going  public  can  be  fooled  any 
more. 

5.  I do  not  believe  that  a moving  pic- 
ture theatre  in  a small  or  medium-sized 
town  especially,  should  be  classified  as 
you  indicate.  My  own  experience  in 
Beardstown,  111.,  where  we  own  the  only 
two  theatres,  the  Princess  and  Gem,  is 
that  this  will  not  work  out  very  well. 
And  here  in  Springfield  a diversified 
program,  a good  western,  a comedy,  a 
melodrama,  then  a high  class  society 
drama  is  what  appeals  to  the  people,  for 
they  soon  tire  of  a continuation  of  any 
one  especial  line  or  type  of  pictures. 

6.  I do  not  believe  that  there  is  a pos- 
sibility that  the  roadshowing  of  pictures 
will  ever  entirely  replace  the  present 
plan  of  exhibition,  and  I further  believe 
that  the  producers  themselves  will  soon 
realize  that  the  roadshowing  of  a certain 
picture  will  hurt  the  sale  of  the  balance 
of  their  product.  The  exhibitors,  I be- 
lieve, already  realize  that  roadshowing 
one  out  of  the  twenty-four  or  twenty-five 
pictures  a company  produces  in  a year 
is  bad  business  for  him  and  creates  a 
feeling  of  disatisfaction  in  his  patrons. 

7.  I admit  that  I have  a plan  to  take 
care  of  the  producer  getting  a fair  re- 


turn on  his  investment  in  the  case  of  a 
real  costly  production.  First,  the  pro- 
ducer must  realize  that  the  exhibitor  has 
a few  brains  floating  around  in  his  head. 
Now,  of  course,  my  plan  may  be  as  im- 
possible of  realization  as  it  seems  the 
plan  of  the  late  Woodrow  Wilson  for  a 
League  of  Nations  to  stop  wars  has 
proven  to  be,  but  you  have  asked  for  it, 
so  here  goes. 

If,  for  an  instance,  Mr.  Producer,  who 
is  contemplating  making,  we’ll  say,  “Ben 
Hur,”  would  sit  down  and  write  or  have 
his  exchange  men  call  on  theatre  owners 
in  their  territory.  Tell  Mr.  Theatre 
Owner  what  he  is  going  to  do — make 
“Ben  Hur,”  with  so  and  so  directing, 
such  and  such  actors  playing  the  various 
parts,  the  story  prepared  for  the  screen 
by  so  and  so,  to  be  made  in  certain  loca- 
tions, and,  on  the  basis  of  his  estimate, 
figure  out  a rental  necessary  to  give  him 
a fair  return  on  his  picture,  and  ask  Mr. 
Theatre  Owner  to  sign  a contract  with 
him  to  take  this  picture  when  completed, 
this  contract  to  be  absolutely  a binding 
one,  and  a deposit  to  accompany  it.  Now, 
Mr.  Theatre  Owner  knows,  for  instance, 
that  if  a story  is  to  be  directed  by  James 
Cruze,  prepared  for  the  screen,  we’ll  say. 


Billy  Sullivan,  of  the  handsome  pro- 
file, is  being  starred  in  “Fast  Step- 
per” for  Universal  under  Edward 
Laemmle. 


by  Jeanie  Maepherson,  and  acted  by 
Mary  Pickford,  Richard  Dix,  Ernest  Tor- 
rence, and  others,  more  or  less  what  he 
can  expect  of  that  picture  at  the  box 
office,  and  at  least,  is  willing  to  gamble 
with  the  producer  to  insure  getting  a 
chance  at  the  picture.  Then  the  company 
knows  pretty  well  what  they  can  get  for 
the  foreign  rights  to  the  picture,  so  all 
real  element  of  great  risk  is  removed  for 
the  producer  and  the  exhibitor  is,  I believe, 
willing  to  take  such  a risk,  especially 
when,  before  he  answers  Mr.  Producer, 
he  asks  his  patrons  if  they  would  like  to 
see  a picture  as  described  above,  and 
gauges  their  sentiments  on  the  matter. 
In  other  words,  if  the  producer  will  get 
closer  to  the  people  who  actually  pay  at 
the  box  office  before  producing  a pic- 
ture, he  will  remove  a great  part  of  the 
risk  he  now  incurs  in  pouring  money  into 
a production  before  he  knows  even 
whether  or  not  the  public  wants  to  see 
such  a production.  The  fact  that  a novel 
was  a best  seller  and  is  made  into  a 
moving  picture,  no  matter  how  skilfully 
nor  how  well  acted  it  is,  does  not  insure 
success  at  the  box  office.  And  the 
psychological  angle  is  that  by  the  pro- 
ducer taking  the  public  into  his  confi- 
dence on  the  matter  it  creates  a spirit  of 
friendship  between  the  producer  and  the 
public  that  cannot  but  help  the  business 
as  a whole. 

9.  My  opinion  on  the  matter  of  road- 
showing in  general  is  that  in  only  a few 
cases  has  it  ever  been  profitable  for  the 
producer;  that  in  every  instance  it  has, 
even  when  profitable  for  the  producer  on 
that  particular  production,  caused  a feel- 
ing of  discontent  among  exhibitors,  and 
what  is  worse,  the  moving  going  public, 
and  this  reacts  against  the  entire  product 
of  that  particular  company;  that  as  long 
as  the  producer,  the  exchanges,  and  the 
exhibitors  try  to  tell  the  picture  going 
public  Only  part  of  the  truth  about  this 

“business,”  it  will  continue  to  be  a 

“game”;  that  with  the  proper  sort  of 
effort  on  the  part  of  producers  to  get 
real  close  to  the  man  who  pays  for  the 
tickets  or  the  woman  who  pays  for  the 
tickets  at  the  box  office,  there  would 
be  a great  element  of  risk  in  producing 
big  costly  pictures  eliminated,  and  there 

would  not  be  the  necessity  for  road- 

showing one  certain  production. 

Forgot  to  mention  that  here  is  one  ex- 
hibitor that  knows  of  an  instance  where 
a company  made  a big  costly  production, 
ignored  the  real  exhibitor,  and  tried  to 
roadshow  the  picture  and  failed,  then 
came  to  the  exhibitor  and  tried  to  make 
him  help  him  to  bear  a loss. 
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The  Survey 

In  conducting  its  exhaustive  survey  on  the  subject,  “Do  you  favor  or 
oppose  roadshozvingf”  the  HERALD  presented  the  following  questions 
to  exhibitors  as  suggestive  of  the  many  phases  of  this  important  subject: 

1.  Do  you  favor  roadshowing  of  pictures  ? 

2.  If  not,  what  is  your  objection? 

3.  If  you  do  favor  it,  state  your  reasons, 

4.  Is  the  playing  of  big  attractions  in  legitimate  theatres  prior  to  general 
release  detrimental  or  beneficial  to  your  business  ? 

5.  Do  you  believe  that  theatres  should  be  classified,  some  playing  big 
attractions  on  the  two-a-day  policy,  others  playing  Westerns,  others  comedy- 
dramas,  etc.? 

6.  Do  you  believe  that  there  is  a possibility  of  the  roadshowing  of  pictures 
entirely  replacing  the  present  plan  of  exhibition? 

7.  If  you  are  opposed  to  the  roadshowing  of  pictures,  what  plan  of  exhi- 
bition would  you  suggest  for  the  costly  attractions? 

8.  In  general,  what  are  your  opinions  on  roadshowing  of  pictures? 


By  MIKE  DERRICK 

(Orpheum  theatre,  Westville,  111.  Popu- 
lation, 4,000.  Patronage,  coal  miners.) 

1.  No. 

2.  The  owner  of  productions  usually 
sets  the  price  of  admission  too  high  for 
my  customers’  pocketbooks. 

4.  Beneficial. 

5.  No. 

6.  No. 

7.  Rental  based  on  cost  of  production. 
For  instance,  10  per  cent  increase  of 
rental  for  each  $100,000  increase  of  cost 
of  production. 

By  C.  C.  GRIFFIN 

(New  Piedmont,  theatre,  Oakland,  Cal. 
Population,  300,000.  Patronage,  highest.) 

1.  No. 

2.  Pictures  should  go  into  picture  the- 
atres. Legitimate  theatres  pick  only  the 
cream  and  leave  the  skimmed  milk  for 
movie  houses.  They  are  not  forced  to  take 
other  products  and  therefore  have  an  un- 
due advantage  over  motion  picture  thea- 
tres. 

4.  Very  detrimental. 

5.  No.  _ 

6.  It  might  if  encouraged. 

7.  Longer  runs  at  advanced  prices. 

8.  Sid  Grauman  in  Hollywood  has  dem- 
onstrated that  big  productions  can  go  into 
motion  picture  theatres  and  at  advanced 
pirces  and  do  a big  business.  That’s  my 
idea  of  it. 

By  B.  I.  VAN  DYKE 

(Royal  theatre,  Des  Moines,  la.  Popula- 
tion, 135,000.  Patronage,  cheaper.) 

1.  No. 

2.  Competition  and  detracts  from  regu- 
lar legitifnate  picture  theatres. 

4.  Detrimental. 

5.  Not  necessarily. 

6.  No. 

7.  Less  rentals  and  wider  distribution. 

8.  Opposed. 

By  RAY  W.  MUSSELMAN 

(Princess  theatre,  Lincoln,  Kan.  Popu- 
lation, 1,500.  Patronage,  small  town.) 

1.  No. 

2.  Come  into  territory  and  charge  ex- 
orbitant price,  get  the  money  and  let  the 
exhibitor  get  the  abuse  and  a small  profit. 

4.  Don’t  affect  me  or  benefit  me  to 
any  great  extent. 

5.  No. 

6.  No,  but  I do  believe  that  the  small 
exhibitor  will  eventually  be  forced  to 
combine  with  the  larger  forces. 

7.  Let  the  exhibitors  have  the  pictures 
at  a price  that  would  be  fair  and  within 
their  reach. 

8.  The  ordinary  roadshows  are  out  for 
the  money  and  don’t  care  a whole  lot  how 
much  satisfaction  they  create  or  how  well 
they  get  over.  I don’t  think  they  have 
any  too  much  to  offer  for  the  price. 

By  JOE  HEWITT 
(The  Strand  theatre,  Robinson,  111.) 

1.  No,  No,  No,  three  times. 

2.  A dozen  good  reasons.  Firstly,  that 
high  admission  price  in  small  town  is  wet. 
Then  terms  are  not  equitable  to  exhibitor 
and  after  effect  is  very  bad  both  from 
angle  of  taking  all  the  money  and  adver- 
tising circus-like. 

5.  Can’t  answer  for  cities. 

6.  Positively  not  in  smaller  cities. 

7.  Play  them  on  either  straight  per- 
centage ail  the  way  through  allowing  pro- 
ducer-distributors to  take  losses  with  us 
or  play  them  on  straight  rental. 

8.  The  easiest  answer  to  this  is:  Who- 
ever made  a penny  on  roadshows  in  opera 
house  (outside  of  possibly  the  cities)? 
There  is  no  equitable  way  in  which  this 


can  be  worked  out  in  smaller  towns. 
Cities  can  speak  for  themselves. 

By  J.  G.  CATLOW 

(Auditorium  theatre,  Barrington,  111, 
Population,  2,000.  Patronage, 
middle  class.) 

1.  No. 

2.  I believe  in  dealing  with  a respon- 
sible concern  and  getting  the  picture 
when  I want  it  at  the  price  I can  pay. 

4.  Beneficial. 

5.  No. 

6.  No. 

7.  Should  be  sold  along  with  the  reg- 
ular program. 

8.  I believe  a responsible  concern  can 
sell  a big  picture  quicker  and  get  a fair 
price  than  some  small  concern. 

By  FRED  HINDS 

(Cresco  theatre,  Cresco,  la.  Population, 
3,200.  Patronage,  general.) 

1.  No. 

2.  Present  percentage  rates  detrimental 
to  theatre.  Roadshow  pictures  too  old 
when  they  reach  regular  picture  houses. 

4.  Detrimental. 

5.  Yes,  many  are  now. 

6.  None  whatever. 

7.  Showing  in  regular  picture  theatres 


William  M.  Vogel  has  signed  a con- 
tract for  the  foreign  distribution  of 
all  the  product  of  W.  W.  Hodhin- 
son  Corporation. 


at  necessary  admission  on  flat  rental  basis. 

8.  This  industry  needs  better  not  bigger 
pictures.  “The  Covered  Wagon”  will  be 
released  in  September.  It  will  be  ancient 
history  then.  It’s  ancient  history  now.  I 
believe  all  pictures  demanding  a $2  admis- 
sion should  never  have  been  produced. 

- By  MARION  F.  BODWE.LL 
(Paramount  theatre,  Wyoming,  111.  Pop- 
ulation, 1,200.  Patronage,  general.) 

1.  No. 

2.  The  picture  is  too  old  before  the 
small  town  exhibitors  get  a chance  to 
show  it. 

4.  It  is  beneficial  providing  that  we 
can  show  the  same  picture  within  the 
next  two  or  three  weeks. 

5.  No. 

6.  Should  do  away  with  the  roadshow- 
ing of  pictures. 

7.  If  the  small  town  exhibitor  pays 
the  price  he  should  be  entitled  to  play 
the  picture  the  same  time  as  the  big  the- 
atres, 

8.  The  roadshowing  of  pictures  hurts 
the  small  town  exhibitor,  because  it  is 
from  six  months  to  a year  and  a year  and 
a half  before  a company  will  ever  quote 
a price  to  the  small  town  exhibitor.  By 
that  time  our  best  patrons  have  seen  it 
some  place  else. 

(General  comment) — I have  been 
brought  up  in  the  motion  picture  busi- 
ness ever  since  I was  a child  8 years  of 
age  and  I have  made  a special  study  of 
this  particular  line  of  business  from  the 
time  I was  10  up  until  the  present  time 
and  I am  now  20  years  old,  and  I am 
running  a theatre  for  myself. 

Even  though  I have  an  upstairs  thea- 
tre, by  putting  on  good  shows  I have 
managed  to  make  the  business  a paying 
proposition  through  the  extreme  cold 
weather  and  the  bad  roads  that  we  have 
had  all  winter  long. 

I have  found  out  for  myself  that  if  you 
give  the  people  the  stuff  that  they  will 
turn  out  regardless  of  the  weather.  By 
that  I mean  that  there  is  a certain  per- 
centage that  will  turn  out,  but  you  have 
to  have  the  goods  to  bring  them  out  in 
cold  weather. 

In  regard  to  the  roadshowing  of  cer- 
tain pictures,  I would  say  that  it  would 
be  beneficial  to  the  small  town  exhibitor 
if  they  did  not  do  this  too  long.  Take 
for  instance.  Paramount’s  “Covered 
Wagon”;  they  are  not  going  to  sell  it 
until  May  or  June  and  they  will  not  re- 
lease it  until  some  time  in  September.  I 
am  afraid  it  will  be  worn  out  by  that 
time. 

The  film  companies  reap  their  harvest 
from  the  small  town  exhibitor,  so  I say 
if  he  agrees  to  pay  the  price  let  him  show 
the  picture  along  with  the  big  theatres. 
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' The  Survey 

In  conducting  its  exhaustive  survey  on  the  subject,  “Do  you  favor  or 
oppose  roadshowing?”  the  HERALD  presented  the  following  questions 
to  exhibitors  as  suggestive  of  the  many  phases  of  this  important  subject: 

1.  Do  you  favor  roadshowing  of  pictures  ? 

2.  If  not,  what  is  your  objection  ? 

3.  If  you  do  favor  It,  state  your  reasons. 

4.  Is  the  playing  of  big  attractions  in  legitimate  theatres  prior  to  general 
release  detrimental  or  beneficial  to  your  business  ? 

5.  Do  you  believe  that  theatres  should  be  classified,  some  playing  big 
attractions  on  the  two-a-day  policy,  others  playing  Westerns,  others  comedy- 
dramas,  etc.? 

6.  Do  you  believe  that  there  is  a possibility  of  the  roadshowing  of  pictures 
entirely  replacing  the  present  plan  of  exhibition? 

7.  If  you  are  opposed  to  the  roadshowing  of  pictures,  what  plan  of  exhi- 
bition would  you  suggest  for  the  costly  attractions? 

8.  In  general,  what  are  your  opinions  on  roadshowing  of  pictures? 


By  U.  E.  STEPP 

(Regent  theatre,  Pleasanton,  Kan.  Pop- 
ulation, 1,300.  Patronage,  county  and 
town.) 

1.  No. 

2.  It  ruins  our  business  on  regular 
bookings  as  they  always  boost  the  price 
too  high  and  then  it  don’t  please  and  we 
have- to  face  the  people. 

4.  They  help  us  providing  we  run  the 
pictures  later. 

5.  Yes. 

6.  Yes,  if  the  exhibitors  don’t  get  their 
eyes  open. 

7.  tJs  small  town  showmen  best  keep 
off  them  as  we  never  make  any  real 
money  on  them. 

8.  I believe  it  a unfair  deal  to  the  ex- 
hibitor as  they  get  all  the  money  and  we 
furnish  the  crowd. 

By  B.  G.  OLDUM 

(Avon  theatre,  Buffalo,  N.  Y.  Patronage, 
family.) 

1.  Yes. 

3.  Good  for  publicity  and  good  cities 
up  to  50,000. 

4.  Beneficial. 

5.  Almost  impossible. 

6.  No. 

8.  Weather  conditions  make  too  great 
a hazard  for  a flat  price  on  big  features, 
except  in  big  main  street  houses.  Again 
roadshowing  means  cooperation,  better 
exploitation,  better  performances,  etc. 

By  MATT  WHITHAM,  SR. 
(Alamo  2 theatre,  Atlanta,  Ga.  Popula- 
tion, 250,000.  Patronage,  general.) 

1.  Yes,  when  production  merits,  but 
don’t  believe  in  two  many  because  that 
ultimately  hurts  exhibitors. 

3.  To  keep  industry  stimulated  like  all 
other  businesses,  big  exploitation  neces- 
sarily must  do  good. 

4.  Hard  to  state.  May  hurt  subse- 
quent showings  of  those  particular  sub- 
jects. but  will  keep  interest  keen  in  in- 
dustry at  large. 

5.  No.  Never  favored  that.  Diver- 
sified programs  should  help  in  the  end. 
Generally  depends  on  class  of  house,  etc. 

6.  No.  I^oducers  should  have  merry 
time  trying  to  supply  demand. 

8.  Answer  number  one  sums  my  opin- 
ion in  a nut  shell. 

By  JAMES  C.  RITTER 
(Rialto,  Rivola  & Boulevard  theatres,  De- 
troit, Mich.)  '' 

1.  No. 

2.  Motion  pictures  should  be  shown  in 
theatres  that  were  built  and  equipped  to 
properly  present  them. 

4.  Detrimental. 

5.  No. 

6.  No. 

7.  Shown  in  motion  picture  houses  at 
advanced  prices.  Why  not?  These  houses 
are  properly  built  to  present  pictures,  stage 
play  houses  are  not. 

These  houses  are  properly  built  to  present 
pictures,  stage  play  houses  are  not. 

By  EDWARDS  & CASS 
(Opera  House,  Paw  Paw,  111.  Popula- 
tion, 650.) 

1.  No. 

2.  Not  fair  competition  to  the  regular 
exhibitor. 

4.  Detrimental. 

5.  No. 

6.  No. 

8.  When  it  is  the  logical  time  to  plan 
big  pictures  the  exchanges  hold  the  rental 
so  high  so  long  that  when  the  time 
comes  so  they  can  be  shown  the  interest 
is  gone. 

By  JOSEPH  L.  OTTEN 
(American  theatre,  Terre  Haute,  Ind. 
Population,  70,000.  Patronage,  1st  and 
2nd  class.) 

1.  No. 

2.  You  are  depending  on  the  picture 
theatre  for  the  rest  of  your  output. 


4.  Yes,  It  takes  the  best  class  from 
you. 

5.  No. 

B.  No.  How  could  you  roadshow 
junk. 

7.  Give  it  to  the  picture  theatre  and 
let  them  set  their  own  price  of  admission. 

8.  Great  for  large  cities,  but  small 
cities  and  towns  will  not  pay  $1.65  high. 

By  MEINAR  & INGALLS 

(Crystal  theatre,  Greene,  la.  Population, 

1300.  Patronage,  general.) 

1.  No. 

2.  Believe  that  small  town  should  have 
the  same  privilege  to  show  big  produc- 

.tions  while  they  are  new  as  well  as  the 
large  cities.  This  I believe  could  be 
worked  out  on  percentage  basis  as  most 
of  the  companies  hold  all  big  pictures  at 
large  rental  that  small  town  exhibitor 
cannot  afford  to  pay. 

4.  Neither. 

5.  This  does  not  effect  the  small  town 
exhibitor, 

6.  No. 

7.  Percentage  showing. 

8.  Believe  that  productions  get  old  and 
people  lose  interest  in  same  and  some 
go  to  the  cities  to  see  it. 


Virginia  Valli,  Universal  star,  has 
returned  to  the  Coast  to  resume 
work  in  Universal  Jewels.  “The 
Signal  Tower,”  is  her  latest  pictme. 


By  T.  G.  STEARNS 
(Auditorium  theatre,  Corydon,  la.  Pop- 
ulation, 1,800.  Patronage,  laborers, 
farmers,  small  merchants.) 

1.  No. 

3.  Too  much  overhead  expense;  raised 
price,  over  advertised. 

4.  No  effect.  We  do  not  get  them 
soon  enough  after  running. 

5.  For  big  towns,  yes. 

6.  Not  unless  producers  get  control  of 
majority  of  houses. 

7.  Cut  the  cost.  Entertainment  and 
not  extravagance  is  what  most  patrons 
want. 

8.  Pictures  are  roadshowed  so  the  pro- 
ducers get  the  money.  Might  be  neces- 
sary in  big  town.  Small  towns  can’t  af- 
ford it. 

By  HARRY  HOBOLTH 
(Theatres  in  Imlay  City,  Mich.  Popula- 
tion, 1,000.  Patronage,  general  small 
town.) 

1.  Yes. 

3.  Good  publicity  but  small  town  must 
have  equal  chance  with  city. 

4.  Beneficial. 

5.  No. 

6.  No. 

8.  Roadshowing  of  pictures  O.  K.,  but 
give  the  small  town  a chance  within  at 
least  30  days  from  starting  of  exhibition 
date  in  city. 

By  A.  J.  BRYLAWSKI 
(Academy  theatre,  Hagerstown.  Md.,  and 
Liberty  at  Cumberland,  Md.  Popula- 
tion, 30,000  each.  Patronage,  first  class.) 

1.  Not  for  small  towns. 

2.  Diverting  picture  patronage  from 
picture  theatres.  Expenditures  of  too 
much  of  the  town’s  amusement  funds  that 
would  otherwise  find  its  way  to  the  regu- 
lar picture  houses. 

4.  In  big  cities  it  might  help. 

5.  Yes. 

6.  No,  not  imtil  they  can  make  them 
all  100  per  cent. 

7.  Reasonable  increase  in  regular  ad- 
mission of  motion  picture  theatres  for 
their  special  showings. 

8.  I think  that  the  exhibitors  who 
support  the  regular  program  should  have 
every  benefit  for  special  pictures  made 
by  tire  producers  they  support.  When  in- 
pendent  producers  make  a special  the 
above  would  not  apply. 

By  H.  W.  HAINES 
(Star  theatre.  Rock  Port,  111.  Popula- 
tion, 260.  Patronage,  farmer.) 

1.  No. 

2.  Interfere  on  account  of  hard  to  get 
regular  program  canceled. 

6.  No. 

8.  Don’t  know  much  about. 
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Brandt  Organizing  Independents 
Into  Solid  Unit 

Producers  Heartily  in  Accord  With  Movement — Tally 
Peeved  at  Writers  Club  Criticism 

By  HARRY  HAMMOND  BEALL 

Hollywood,  March  is. — with  the  arrival  here  of  Joe  Brandt, 
vice-president  of  the  Independent  Motion  Picture  Producers  and 
Distributors  Association  this  last  week,  elaborate  preparations  are 
being  made  for  the  immediate  organization  of  the  independent  producersi 
and  distributors  in  California. 

Brandt  on  his  arrival  in  Hollywoo-d  immediately  went  into  confer- 
ence with  Ben  Wilson,  Morris  Schlank,  Harry  Cohn  and  William  Steiner, 
who  are  already  merribers  of  the  association  and  notices  were  sent  out 
to  all  other  independents  to  attend  a luncheon  Tuesday  at  Montmartrq 
cafe  at  which  the  organization’s  “modus  operandi’’  would  be  explained. 
Brandt  expects  to  enroll  practically  100  per  cent  of  the  independents  inj 
Hollywood,  Culver  City,  Los  Angeles,  San  Francisco  and  San  Mateo. 

A branch  office  in  Los  Angeles  is  being  considered,  according  to 
Brandt,  who  states  that  those  who  have  been  approached  informally  oai 
the  proposition  are  heartily  in  accord  with  the  movement. 


AS  the  result  of  certain  guests  at  the 
Writers  Club  one  evening  recently 
assuming  a “kidding”  attitude  toward 
Richard  Walton  Tully’s  “Flowing  Gold” 
which  was  being  pre-viewed  there,  rela- 
tions are  somewhat  strained  between  the 
scribes’  organization  and  Associated  First 
National.  In  fact,  it  is  understood  that 
no  more  First  National  films  will  be  given 
pre-view  there. 

“Flowing  Gold”  just  finished  its  first 
run  at  Loew’s  State  theatre  here  to  one 
of  the  biggest  weeks  the  house  has  ever 
known  and  Ray  Coffin,  Tully  publicity 
chief,  is  being  congratulated  on  his  suc- 
cessful exploitation  cainpaign.  Angeleno 
critics  also  gave  “Flowing  Gold”  a won- 
derful sendoff. 

* * * 

Sid  Grauman  played  host  on  Wednes- 
day night  to  members  of  the  Chinese 
High  Commission  touring  the  United 
States  at  his  Hollywood  Egyptian  thea- 
tre. It  was  the  only  playhouse  the  Celes- 
tials visited  in  Los  Angeles.  Perhaps  the 
fact  that  astute  Sir  Sidney  handed  them  a 
flowery  invitation  written  in  perfect  Can- 
tonese was  the  answer. 

* + * 

The  transcontinental  rail  lines  continue 
to  wax  fat  from  the  bankrolls  of  film 
executives.  Joe  Schenck  leaving;  J.  D. 
Williams  arriving;  Charlie  Christie  re- 
turning home;  James  R.  Grainger  of 
Goldwyn-Cosmopolitan  a little  overdue; 
Paul  Mooney  of  Hodkinson  just  getting 
in;  Phil  Kroha,  Tully  business  manager, 
en  route  east  on  a flying  trip  to  join  his 
chief,  all  of  these  should  help  the  rail- 
roads pay  dividends. 

4 * * 

No  longer  can  the  cinematically  ambi- 
tious get  the  ear  of  the  Universal 
“prexy”  and  interrupt  him  at  luncheon  or 
dinner.  Instead  of  the  long  table  for  Carl 
Laemmle  and  his  aides,  which  used  to 
grace  the  northwest  corner  of  the  “Big 
U”  cafeteria,  a private  dining  room  now 
protects  him  from  intra-prandial  inter- 
ruptions. 

* * * 

With  the  racing  season  almost  over 
week  ends  at  Tia  Juana  see  many  Holly- 
wood screen  celebrities.  Last  week  Ar- 
thur L.  Sawyer,  Joe  Engel,  Metro  vice- 
prexy  and  general  manager;  King  Baggot, 
Clarence  Brown,  and  Eddie  Laemmle, 
Universal  directors,  and  William  Koenig, 
“Big  U”  business  manager,  were  Baron 


Long’s  guests,  as  were  such  well  known 
publicists  as  Ray  Leek,  Arch  Reeve, 
Larry  Weingarten,  Joe  Steele,  E.  O.  Van 
Pelt,  Bill  Gentz,  Fritz  Tidden,  Carrol 
Graham,  Pete  Smith,  Sam  W.  B.  Cohn, 
A1  Wilkie,  Howard  Strickling,  Tom  Eng- 
lar,  Harry  Wilson,  Antonio  Martin,  Wal- 
ter Greene,  Wid  Gunning,  L.  C.  Barclay, 
Charlie  Condon,  Tabor  Divikey,  Foster 
Goss,  Monroe  Lathrop,  Howard  David 
McBride  and  others.  Reports  that  the* 
publicists  in  question,  many  of  whom 
were  Wampas  members,  came  back  with 
another  $20,000  winnings  from  Tia  Juana 
were  later  denied. 

* * * 

William  Beaudine,  than  whom  there  is 
no  greater  handler  of  movie  children,  is 
up  to  his  “kid  tricks”  again.  He  is  di- 
recting Ben  Alexander  and  Lloyd  Hamil- 
ton in  “The  Goof”  for  First  National,  at 
Hollywood  Studios.  Beaudine,  who  is 


TWO  STIRRING  scenes  from  D.  W. 
Griffith’s  “America,”  now  plasnng  at  the 
44th  St.  theatre,  New  York. 


quite  a kid  himself,  has  won  a name  for 
himself  among  producers  as  “the  child 
specialist  of  the  movies”  and  he  has  to^ 
his  credit  at  least  one  of  the  ten  best  pic- 
tures of  last  year. 

* * * 

The  latest  recruit  in  the  ranks  of  the 
independents  is  Sam  Wood,  erstwhile 
Paramount  director,  who  will  shortly  be- 
gin production  on  his  initial  independent 
photoplay.  Wood’s  contract  with  Fa- 
mous Players-Lasky  expired  last  month. 

* Hs  * 

Wampas  members  of  yesterday  are  be- 
coming the  screen  stars  of  today.  First 
it  was  long  Tom  Reed  who  deserted  the 
typewriter  for  the  grease  paints.  Then 
Ray  Coffin  stepped  out  of  his  role  of 
press  agent  in  real  life  to  become  a “reel” 
reporter  in  “Flowing  Gold.”  Now  Lou 
Marangella,  typewriter  toureador  for 
Ruth  Roland,  is  impersonating  a news 
gatherer  in  “Dollar  Down,”  being  made 
by  Co-Artists  Productions  at  the  F.  B.  O. 
studios. 

* * * 

Branding  a rumor  that  has  been  afloat 
throughout  the  movie  and  theatrical 
world  for  the  past  few  weeks,  as  false, 
Blanche  Sweet  has  issued  a statement 
denying  the  story  that  she  contemplated 
accepting  the  title  role  in  the  stage  pro- 
duction of  “Anna  Christie,”  the  vehicle 
which  she  so  successfully  interjireted  for 
the  silver  sheet.  An  Eastern  theatrical 
publication  printed  a yarn  along  these 
lines  recently  which  led  to  the  spreading 
of  the  story  that  Miss  Sweet  would  tour 
the  country  in  another  road  show  com- 
pany in  addition  to  the  Pauline  Lord  or- 
ganization. 

* * 

Actors,  directors,  scenarists,  studio  me- 
chanists and  members  of  all  arts  and 
trades  allied  with  the  motion  picture  busi- 
ness here  are  rejoicing  over  a statement 
recently  given  to  the  local  press  by  Jo- 
seph Schenck,  president  of  the  Associa- 
tion of  Motion  Picture  Producers,  just 
returned  from  the  East.  Says  Schenck: 

“Production  of  pictures  will  increase 
100  per  cent  within  the  next  two  months. 
Otherwise  there  will  be  a great  shortage 
of  screen  entertainment  next  Fall.” 

And  right  now  the  prediction  of  the 
producer  appears  to  be  coming  true,  for 
things  are  beginning  to  pick  up  around 
the  various  studios,  while  new  companies 
are  being  organized  and  the  old  line  ones 
are  preparing  for  a season  of  renewed 
activity.  ' 

* * * 

Another  bit  of  good  news  this  week  is 
the  announcement  that  “boss  tradin’ 
methods”  in  the  matter  of  farming  out 
contract  actors,  are  to  go.  In  other 
words,  no  longer  will  a producer  gouge 
another  producer  for  “velvet”  when  he 
loans  him  an  actor.  In  the  past  it  has 
been  the  custom  of  producers  to  add  a 
few  hundred  dollars  on  to  the  salary  of 
one  of  their  contract  players  when  they 
loaned  him  to  another  studio.  It  is  now 
agreed  by  the  film  moguls  that  “them 
days  are  gone  forever,”  and  just  to  prove 
it.  I.asky  has  loaned  Charles  De  Roche, 
the  famous  French  artist,  to  Tourneur,  at 
his  regular  weekly  wage. 

New  Strand  Theatre 

Has  Formal  Opening 

(Special  from  W.  D.  P.) 

FLORALA,  ALA.,  March  18.— The 
Strand  theatre  moved  into  its  new  $25,000 
quarters  on  March  13,  the  opening  bill 
being  Harold  Lloyd  in  “Why  Worry?”' 

The  new  theatre  was  recently  com- 
pleted by  W.  D.  Patrick,  owner  and 
manager,  who  also  owns  the  Strand  the- 
atres in  Dothan,  Samson  and  Elba,  Ala.,, 
and  books  for  all  four  theatres. 
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Film  Netos 

PICTORIAL  SECTION 

Stories  Told 

in 

Pictures 

of  Exhibitors  Herald 

hf 

the  Camera 

Issue  of  March  29 

Three  of  the  brighter  lights  of  filmdom  return  to  Hollywood. 
Left  to  right:  Samuel  Goldwyn,  independent  producer  for 
First  National,  Norma  Talmadge,  First  National  star,  and 
Joseph  H.  Schenck,  Norma’s  husband  and  producer  of  Tal- 
madge Productions.  Joseph  Schenck  and  his  wife  have  been 
“vacationing.” 


Walter  Hiers,  the  first  male  star  to  be  nominated  in  the 
“Herald  Only”  Club  Favorite  Star  contest,  is  trying  to 
make  Dorothy  Devore  jealous.  Hiers,  appearing  oppo- 
site Dorothy  in  the  Christie  feature,  “Hold  Your 
Breath,”  is  showing  the  star  his  latest  popularity  trophy. 
From  her  expression  ‘twould  seem  the  young  woman  is 
properly  impressed. 


Left  to  right:  Thomas  J.  Geraghty,  Jack  Pickford,  Marilyn  Miller, 
Allan  Forrest  and  his  wife,  Lottie  Pickford.  Rumor  is  current  that 
Jack  Pickford  and  Marilyn  Miller  are  to  be  starred  in  Geraghty’s 
new  production  at  the  Pickford-Fairbanks  studios.  Jack  Pickford’s 
last  Allied  Producers  and  Distributors  picture,  “The  Hill  Billy,”  is 
said  to  be  enjoying  great  success. 


Pete  Hanlon,  owner, 
Virginia  theatre, 
Vallejo,  Cal.  Regu- 
lar fellow  and  oldest 
exhibitor  in  Califor- 
nia. Started  in  1907 


M.  H.  Haas,  Progress 
theatre,  San  Francisco 
Cal.,  who  holds  the  en- 
viable record  of  six 
years  in  motion  picture 
business. 
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Colleen  Moore  will  follow  her  success  in 
“Flaming  Youth”  and  “Painted  People”  with 
the  “Perfect  Flapper,”  which  Jack  Dillon  will 
direct  as  a First  National  production.  This 
combination  should  provide  a box  ofRce  bet. 


Eugenia  Dennis,  the  Kansas  psychic  marvel,  foresees  visions  of  a great 
future  for  Baby  Peggy,  star  in  Principal  Pictures  “Captain  January.” 
Irving  M.  Lesser,  vice-president  of  Principal,  screened  pictures  of  the 
starlet  from  which  Miss  Dennis  made  her  observations.  Left  to  right: 
Mr.  Lesser,  Miss  Dennis  and  Baby  Peggy’s  Photo. 


“Herald”  photos  by  H.  E.  N.,  the 
initials  signifying  none  other 
than  Harry  E.  Nichols  of  “Her- 
ald’s” circulation  department.  Is 
there  anyone  who  doesn’t  know 
Harry  ? 


Betty  Compson,  who  is  somewhat  of  a natator 
herself,  chats  with  the  champion  swimmers, 
“Stubby”  Kreuger,  Johnny  Weismueller  and 
“Bob”  Skelton,  during  production  in  Florida 
of  “Miami,”  the  Alan  Crosland  society  drama 
which  will  be  distributed  through  Hodkinson. 


J.  E.  Storey,  general  sales  man- 
ager for  Pathe  Exchange,  Inc., 
for  whom  the  company’s  annual 
sales  contest  has  been  named. 
The  Storey  Pennant  Race  starts 
on  March  23. 


Shirley  Mason,  “Herald  Only” 
club  favorite  steir  contender,  has 
signed  a new  Fox  contract  and 
has  started  work  on  “The 
Strange  Woman,”  under  direc- 
tion of  Edmund  Mortimer. 
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The  unique  in  premieres  was  the  opening  on  the  Bowery  instead  of  on  Broadway 
of  the  Universal-Jewel,  “Fools  Highway,”  a story  of  New  York’s  Bowery  of  thirty 
years  ago.  Mary  Philbin  is  starred.  Above  and  at  right  are  views  of  the  lobby 
of  the  Atlantic  Garden  as  it  was  decorated  for  this  unusual  world  premiere. 


Star  and  publicist.  Lew  Cody  (left)  who  enacts  the  title  role  in  the  S-L  attraction, 
tion,  “The  Sho^oting  of  Dan  McGrew,”  which  will  have  its  premiere  under  Metro 
distribution  on  March  31,  and  Bert  Ennis,  popular  exploitation  and  publicity  chief 
of  the  Sawyer-Lubin  forces.  Clarence  Badger  directed  “The  Shooting  of  Dan 
McGrew”  under  Mr.  Sawyer’s  supervision. 


A closeup!  A group  of  prominent  Shriners  were  initiated  into  the  realm  of  picture- 
land  by  Mary  Pickford.  The  United  Artists  star  stands  in  the  center  of  the  group 
gowned  in  the  costume  of  her  latest  feature,  “Dorothy  Vernon  of  Haddon  Hall.” 
On  her  left  is  ^Imperial  Potentate  Conrad  V.  Dykeman,  while  on  her  right  is  Mrs. 
Dykeman.  Miss  Pickford  and  Douglas  Faurbanks  are  in  New  York  for  premieres 
of  their  latest  attractions. 


Beautiful  Evelyn  Brent  who  had 
feminine  lead  in  the  Fox  specials, 
“The  Arizona  Express”  and  “The 
Plunderer,”  has  b^n  cast  to  play 
opposite  John  Gilbert  in  “The 
Mark  of  Cain.” 
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Nothing  can  harm  this  bunch. 
They  all  have  their  legs 
crossed.  Scene  from  the  Fox 
comedy-special,  “The  Last 
Alarm,”  featuring  the  horse 
Arabia. 


“ He  put  her  in  a pumpkin 

shell,  and  there  he  kept  her  very  well.” 
Mae  Busch,  Goldwyn  star,  presents 
charming  version  of  the  Mother  Goose 
rhyme. 


Harry  McCoy  must  be  a giant  killer  or 
something.  He  doesn’t  seem  a bit  afraid 
of  Jack  Earle  with  whom  he  is  starred  in  the 
monthly  Century  comedy  releases.  But  then 
Jack  Earle  doesn’t  look  very  ferocious. 


This  good  looking  chap  is 
John  Harron,  who  will  co- 
star  with  Dorothy  Mackaill 
in  the  coming  Frank  Woods 
production  for  Hodkinson, 
now  under  way. 


Lucila  Mendez,  whose  exotic  Spanish 
beauty  plays  an  important  part  in  the 
cabaret  scenes  in  Metro’s  “The  Unin- 
vited Guest,”  directed  by  Ralph  I nee. 
Luoila  is  the  daughter  of  the  Vene- 
zuelan ex-president. 
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A1  Christie,  head  of  the  comedy  organization,  and  F.  C. 
Munroe,  president  of  Hodkinson,  snapped  at  the  former’s 
studio  where  the  first  of  the  features  to  be  distributed 
through  Hodkinson  has  gone  into  production.  They  both 
look  well  and  happy.  / 


Visitors  on  location  where  “The  Sea  Hawk”  is  being  pro- 
duced for  First  National,  left  to  right:  John  McCormick, 
J.  G.  Von  Herberg,  N.  K.  Sims,  Milton  Sills,  who  is  play- 
ing the  title  role,  Watterson  R.  Rothacker,  Richard  Row- 
land, Lyman  Ahbe  and  Sam  Katz. 


Flora  Le^  Breton,  Eng- 
lish star,  who  will  play 
ingenue  lead  in  “An- 
other Scandal,”  a Hod- 
kinson picture. 


The  above  tribute  was  tendered  Mary  Pickford  on  the  oc- 
casion of  the  luncheon  given  Mr.  Edison  on  his  last  birth- 
day. The  picture  shows  the  front  and  back  of  Miss  Pick- 
ford’s  menu  and  the  signed  tribute  of  the  famous  inventor. 


Monta  Bell,  director  of 
Warner’s  “Broadway 
After  Dark,”  will  direct 
for  them  “How  to  Edu- 
cate a Wife.” 


Yakima  Cannutt,  champion  cowboy,  now  supporting  Jack 
Hoxie  in  “The  Phantom  Horseman,”  a Universal  feature 
western.  According  to  report,  Cannutt  is  the  world’s  cham- 
pion in  his  line,  and  according  to  the  picture  he  sure  knows 
how  to  handle  a lariat  with  the  best  of  the  western  boys. 


W.  A.  Bonynge  (left),  president  of  the  Commercial  National 
Bank  of  Los  Angeles,  and  Cecil  B.  DeMille,  director  gen- 
eral of  Paramount  and  first  motion  picture  executive  to  be 
made  active  head  of  a financial  institution.  DeMille  has 
been  elected  vice-president  of  the  new  Hollywood  agency 
of  the  Commercial. 
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Everything  Set  for  Naked  Truth 
Dinner  at  Astor  Hotel 

Distinguished  Guests  to  Be  Present — No  Speeches  But  Bed- 
time Stories  JV ill  Be  Feature  of  Evening 

By  JOHN  S.  SPARGO 

New  YORK,  March  I’S. — As  the  date  approaches  for  The  Naked 
Truth  dinner,  at  which  it  is  promised  the  naked  Truth  about  the  mo- 
tion picture  industry  and  its  leading  personalities  will  be  exposed, 
rumors  have  been  running  hke  wildfire  through  film  circles  to  the  effect 
that  prominent  cinema  executives  and  stars  have  been  buying  one-way 
tickets  by  the  wholesale  for  points  east  of  the  Suez. 

But  these  rumors  seem  to  be  quite  ill-founded.  On  the  contrary  all 
the  indications  are  that  the  fourth  annual  gridiron  revel  of  the  Associated 
Motion  Picture  Advertisers,  Inc.,  to  take  place  at  the  Hotel  Astor  on, 
Saturday  night,  March  29,  will  see  the  most  brilliant,  distinguished  and 
representative  assemblage  of  picture  folk  ever  brought  together  for  a 
function  of  this  kind. 


A MONG  those  who  are  going  to  face 
the  music  of  two  Paul  Whiteman 
bands  and  hear  the  unvarnished  facts 
about  the  films  in  a short  series  of  five 
minute  Bedtime  stories  are: 

Adolph  Zukor,  J.  D.  Williams,  Rich- 
ard A.  Rowland,  Harry  O.  Schwalbe, 
Louis  B.  Mayer,  Rodolph  Valentino, 
Bebe  Daniels,  Gloria  Swanson,  Thomas 
Meighan,  Bert  Lytell,  Edwin  Carewe, 
John  Emerson,  Richard  Barthelmess, 
Ramon  Navarro,  Rex  Ingram,  Alice 
Terry,  William  A.  Brady,  E.  A.  Esch- 
man,  William  Fox,  and  a host  of  others 
too  numerous  to  mention. 

It  will  not  only  be  the  first  time  on 
record  that  ladies  have  attended  an 
A.  M.  P.  A.  affair,  but  it  will  also  be  the 
first  time  in  banquet  history  that  no 
flashlights  will  be  taken  and  no 
“speeches”  made,  though  of  course  truth- 
ful Bedtime  stories  will  be  told  without 
fear  or  favor. 

The  Naked  Truth  story  tellers  will  be 
Will  Hays,  D.  W.  Griffith,  Doug  Fair- 
banks, Rupert  Hughes,  Mary  Pickford, 
Samuel  Rothafel,  A.  M.  Botsford  and  a 
“Big  National  Personality”  whose  iden- 
tity is  being  withheld  as  a surprise. 

The  party  it  is  announced,  starts 
promptly  at  7 p.  m.  At  9 o’clock  the 
A.  M.  P.  A.  will  give  the  nation  the  air 
when  Station  WEAF  will  broadcast  the 
Bedtime  stories  told  by  the  illustrious 
guests. 

Following  this  will  be  the  presentation 
of  the  prize-winning  fifteen-minute  com- 
edy sketch  on  the  movies  by  a Broad- 
way cast  and  the  introduction  of  the  au- 
thor who  takes  the  $100  prize.  Next 
will  be  the  unreeling  of  what  is  described 
as  a “Sensational  Sinema  production.” 

Then  comes  what  the  publicity  men  call 
“Our  Own  Popularity  Contest”  to  be  fol- 
lowed by  “the  crowning  of  the  King  and 
Queen  of  Flimdumb.”  Following  this 
there  will  be  dancing  until  dawn. 

* * * 

The  A.  M.  P.  A.  at  their  regular 
Thursday  luncheon  this  week  at  the  Cafe 
Boulevard  went  away  from  the  beaten 
path  and  had  as  their  speaker  the  Rev. 
Ray  Petty,  pastor  of  the  Judson  Mem- 
orial Church,  of  Washington  Square, 
New  York  City. 

Not  that  any  deductions  may  be  drawn, 
etc.,  but  it  is  a fact  that  the  Rev.  Mr. 
Petty  had  the  most  attentive  audience  of 
any  speaker  who  has  addressed  the  mo- 
tion picture  advertising  men  in  many  a 
meeting;  and,  by  the  same  token,  the 


most  commendatory,  judging  from  the 
applause  which  followed  the  address. 

There  was  nothing  especially  applicable 
to  the  trade  in  his  remarks,  but  the  sin- 
cerity and  the  truth  of  what  he  had  to 
say  made  him  a delightful  visitor. 

Bruce  Gallup  in  his  capacity  of  barker 
brought  him  there  and  then  passed  the 
introduction  honors  to  his  own  father, 
also  a good  advertising  man,  though  not 
of  the  motion  picture  industry. 

* * * 

Former  Governor  Carl  Milliken,  of 
Maine,  head  of  Pine  Tree  Pictures  Cor- 
poration, was  talking  at  the  luncheon 
of  the  Independent  Motion  Picture  Pro- 
ducers and  Distributors  on  the  subject 
“The  Tenderfoot  Producer,”  one  of 
which  he  claimed  to  be.  Said  he; 

“The  position  of  the  tenderfoot  pro- 
ducer in  the  motion  picture  business  re- 
minds me  of  a little  “Happy  Family” 
show  which  played  the  small  towns  of 
Maine  a number  of  years  ago.  One  of 
the  strong  features  of  the  show  was  a 
lion  and  a lamb  which  occupied  the  same 
cage. 

“A  friend  of  the  proprietor  once  asked 
him  if  he  didn’t  have  trouble  keeping  his 
show  going  along  and  was  told; 

“ ‘Oh,  no.  We  never  have  any  trouble. 
We  go  right  along  and  show  every  day. 
Of  course,  we  have  to  renew  the  lamb 
every  once  in  a while.’ 

“As  a tenderfoot  producer  who  has 
made  a number  of  pictures  I sort  of  get 
a feeling  sometimes  that  I am  like  the 
lamb.” 

* * * 

Pathe  sent  out  a warning  recently 
against  some  impecunious  individual  who 
has  been  visiting  the  various  exchange 
centers  and  borrowing  money  from  film 
men  on  the  strength  of  being  a brother 
of  Harry  Scott,  the  popular  Pathe  sales 
manager. 

Harry  displayed  keen  interest  in  the 
travels  of  the  imposter,  and  remarked: 

“If  I could  find  out  who  that  bird  is 
that  can  borrow  money  on  the  strength 
of  being  my  brother.  I’m  going  to  de- 
clare myself  in  50-50  with  him  on  the 
gettings.” 

One  of  the  features  of  the  recent  Par- 
amount Pep  Club  annual  dinner  dance 
was  the  showing  of  a film  under  the  title: 
“The  World’s  Worst  Movie.”  Up  to  date 
no  one  has  written  to  Pete  Harrison 
charging  that  the  title  is  misleading  to 
down-trodden  exhibitors. 

* * * 

For  his  work  in  making  “America,” 


Goldwyn  Sees  Elimination 
Of  Original  Stories 

(Special  to  Exhibitors  Herald) 

NEW  YORK.  Mar.  18.— The 
original  story  for  the  screen  is  a 
thing  of  the  past. 

So  says  Samuel  Goldwim,  who 
for  years  sponsored  the  original 
story  written  expressly  for  the 
screen  and  who  brought  more  well 
known  authors  into  the  film  world 
than  any  other  individual  producer. 

“Following  a careful  survey  in 
which  hundreds  of  theatre  owners  * 
were  consulted  and  an  analysis  of 
the  successful  productions  during 
the  past  three  months,  I can  safely 
say  that  the  public  today  demands 
only  well  known  stories  or  plays 
and  that  competition  among  pro- 
ducers for  subjects  of  this  type  will 
be  greater  than  ever  during  the 
next  six  months”,  says  Mr.  Goldwyn. 

“What  the  public  wants  are  sto- 
ries they  know  about.  Subjects 
that  they  have  either  read,  seen 
on  the  stage  or  have  learned 
enough ' about  through  the  news- 
papers and  word-of-mouth  adver- 
tising. Then  they  want  to  see 
these  characters  and  climaxes  re- 
lived in  pictures.  Famous  books 
or  popular  plays  will  be  my  futmre 
policy,  the  same  policy  I have  been 
following  since  I started  independ- 
ent production  with  such  offerings 
as,  ‘The  Eternal  City’,  ‘Cs^therea’, 
‘Potash  & Perlmutter’,  etc.” 


D.  W.  Griffith  has  been  made  an  hon- 
orary member  of  The  Minute  Men  of 
Lexington,  the  oldest  military  organi- 
zation in  this  country. 

At  the  first  showing  of  the  film  in 
Boston,  the  Minute  Men  were  present  to 
weigh  the  historical  accuracy  and  dra- 
matic truth  of  the  pictured  event. 

When  convinced  of  the  faithfulness  and 
appeal  of  the  scenes  at  the  Common 
when  77  Americans  met  800  British  reg- 
ulars, the  Minute  Men  voted  the  honor- 
ary membership. 

* * * 

Word  comes  from  the  coast  that  Lou 
Marangella,  erstwhile  press  agent  and 
A.  M.  P.  A.  and  now  Wampas  member, 
has  cast  his  lot  with  the  grease  paint  ar- 
tists of  the  screen.  “Lou”  as  he  is  more 
familiarly  known,  has  played  his  first 
bit  in  the  Ruth  Roland  feature,  “Dollar 
Down,”  which  is  being  produced  by  the 
CO- Artists  Productions  at  the  F.  B.  O 
studios. 

Arliss  Pictures  to  Be 

Released  by  Selznick 

(Speddl  to  Exhibitors  Herald) 

NEW  YORK,  March  18.— By  the 
terms  of  an  agreement  just  concluded. 
Distinctive  Pictures  Corporation  will  re- 
lease future  George  Arliss  pictures 
through  the  Selznick  Distributing  Cor- 
poration. The  first  of  these  will  be  a 
comedy  drama,  “$20  A Week,”  which  will 
be  ready  about  the  first  of  April. 

“$20  A Week”  is  based  on  the  Edgar 
Franklin  novel  “The  Adopted  Father.” 
Supporting  Mr.  Arliss  in  this  production 
are  Edith  Roberts,  Taylor  Holmes  and 
Ronald  Colman.  Harmon  Weight,  who 
directed  all  the  previous  Arliss  pictures 
with  the  exception  of  “The  Green  God- 
dess,” is  responsible  for  this  production. 
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Plans  Perfected  to 
Prosecute  Film  Men 
Engaged  in  Pirating 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  18.— I.  E.  Chad- 
wick, president  of  the  I.  M.  P.  P.  D.  A., 
has  perfected  plans  to  recover  prints  un- 
lawfully exhibited  and  do  away  with  this 
menace  to  the  industry.  Numerous  com- 
plaints have  been  turned  in  and  the  I.  M. 
P.  P.  D.  A.  believes  that  the  time  has 
come  for  concerted  action. 

President  Chadwick,  in  a statement  re- 
ferring to  the  situation,  believes  the  initial 
steps  to  be  taken  are:  A campaign  of 
education  among  the  independent  film 
men  showing  the  evils  of  the  practice;  a 
firm  determination  on  the  part  of  the 
I.  M.  P.  P.  D.  A.  to  spare  neither  money 
nor  effort;  an  appeal  to  proper  legislative 
bodies  if  necessary;  an  appeal  for  action 
on  the  part  of  the  Federal  Trade  Com- 
mission; and  complaints  to  the  Federal 
district  attorney  with  respect  to  possible 
violation  of  the  copyright  laws. 

Many  compaints  have  been  filed  by 
members  of  the  I.  M.  P.  P.  D.  A.  with 
regard  to  stolen  prints  and  every  effort 
will  be  made  to  stop  this  all  too  prevalent 
practice. 

Liberty  Theatre  in 

St,  Louis  Sold  by  Fox 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  March  18.— William 
Fox  has  sold  his  lease  on  the  William 
Fox  Liberty  theatre,  Delmer  boulevard 
just  west  of  Grand  boulevard,  to  Oscar 
Dane,  well  known  burlesque  show  exhibi- 
tor, and  beginning  on  about  April  1 the 
Liberty  will  enter  upon  a new  policy  of 
a combination  girl  show  with  motion  pic- 
tures. 

The  price  paid  for  the  Fox  lease  has 
not  been  revealed,  but  it  is  said  to  have 
been  very  attractive  to  the  Fox  interests. 
While  the  Liberty  was  under  the  Fox 
regime  it  has  been  used  almost  exclu- 
sively for  the  presentation  of  Fox  fea- 
tures, short  subjects  and  comedies  under 
the  new  arrangement  it  is  said  that  the 
Fox  Film  will  have  sufficient  outlet  in 
St.  Louis,  especially  on  the  bigger  pic- 
tures and  that  the^  result  over  a period 
of  years  will  be  more  satisfactory  than 
the  old  plan. 

First  Run  Theatres 

Seek  More  Protection 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  March  18.— On  ac- 
count of  the  activities  shown  by  a twenty- 
cent  second-run  house  in  the  immediate 
neighborhood,  in  showing  pictures  soon 
after  they  are  run  at  the  first-run  houses 
of  Troy,  the  Lincoln  theatre  of  that  city, 
through  its  manager,  Harry  Symansky, 
is  now  asking  for  a 60-day  protection. 

The  second-run  house  has  been  making 
inroads  on  some  of  the  first-run  theatres, 
by_  advertising  the  fact  that  the  picture 
being  shown  at  first-run  house  would 
shortly  be  shown  at  the  cheaper  house. 
As  a result,  it  is  contended,  many  per- 
sons of  a frugal  nature  waited  for  a few 
days  until  the  picture  appeared  at  the 
second-run  theatre. 


Lasky  Signs  Macpherson 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Mar.  18.— Jeanie 
Macpherson,  who  wrote  the  story  and 
scenario  for  “The  Ten  Commandments, 
has  been  signed  on  a new  long  term 
contract  by  Lasky. 


Ince  Buys  Coast 
Laboratory 


Thomas  H.  Ince 
(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  March  18.— The  Hol- 
lywood Laboratory  Corporation,  with  its 
entire  equipment,  has  been  purchased  by 
Thomas  H.  Ince  and  will  be  reassembled 
and  operated  in  conjunction  with  the  lab- 
oratory on  the  Ince  lot  in  Culver  City, 
according  to  an  announcement  made  by 
H.  D.  Lyman,  builder  of  the  Hollywood 
Laboratory. 

This  laboratory  was  completed  about 
a year  ago  and  is  said  to  contain  the  most 
modern  machinery  and  paraphernalia 
used  in  the  making  of  films.  During  the 
one  year  of  its  operation  it  has  made 
titles  for  a number  of  features,  including 
Mary  Pickford’s  “Rosita”  and  “Dorothy 
Vernon  of  Haddon  Hall”  and  Charlie 
Chaplin’s  “A  Woman  of  Paris.” 

This  deal,  which  is  said  to  involve  a 
quarter  of  a million  dollars,  will  give  to 
the  Ince  organization  one  of  the  most 
complete  motion  picture  manufacturing 
laboratories  in  the  industry.  Ince  has  an- 
nounced that  it  is  not  his  intention  to 
exclude  other  producers  from  the  use  of 
the  patented  title  processes  which  are  in- 
cluded in  the  purchase. 

DeForest  Phonofilms 

Three  Weeks  at  Rivoli 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  18.— The  week 
of  Lincoln’s  birthday  a DeForest  Phono- 
film  was  presented  at  the  Rivoli  theatre, 
showing  two  episodes  in  Lincoln’s  life. 
This  first  week  was  so  successful  that  it 
was  followed  by  two  more  weeks  of  the 
same  kind  of  entertainment.  The  second 
two  pictures  showed  Egyptian  dances  by 
Lillian  Powell,  her  movements  in  perfect 
synchronization  with  the  music. 

“What  I think  of  DeForest’s  talking 
pictures  is  best  answered  by  the  fact  that 
I ran  them  for  three  successive  weeks  at 
the  Rivoli,”  said  Dr.  Reisenfeld.  “That 
my  confidence  was  not  misplaced  is  evi- 
denced by  the  comments  of  approval 
from  our  patrons.  The  pictures  have 
attracted  great  attention.” 


Pathe  Exploitation  and 
Publicity  Departments 
Undergo  Reorganization 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  18. — A reorgan- 
ization of  the  Pathe  Exploitation  and 
Publicity  Departments  was  effected  this 
week  in  accordance  with  plans  recently 
perfected  by  Elmer  Pearson,  Vice-Presi- 
dent and  General  Manager  of  Pathe  Ex- 
change, Inc. 

Under  the  plan  or  reorganization  adop- 
ted, the  exploitation  and  publicity  depart- 
ments, which  have  been  amalgamated  dur- 
ing the  past  two  years  will  hereafter  be 
conducted  as  distinct  units, the  exploi- 
tation department  coming  under  the 
supervision  of  P.  A.  Parsons,  advertising 
manager  for  Pathe,  and  the  Publicity  De- 
partment functioning  as  a separate  unit. 
Arthur  M.  Brilant  has  been  named  Ex- 
ploitation Manager  and  E.  F.  Supple  has 
been  appointed  Publicity  Manager. 

Mr.  Brilant  has  been  affiliated  since 
1916  with  the  publicity  and  exploitation 
staffs  of  Famous  Players-Lasky,  Asso- 
ciated Producers,  Cosmopolitan,  Mack 
Sennett  Comedies,  and  Universal.  Mr. 
Supple  was  engaged  for  several  years  in 
the  trade  paper  field  and  at  the  time  of 
his  joining  Pathe  was  serving  as  As- 
sistant Managing  Editor  of  Motion  Pic- 
ture News. 

LeComte  Resigns  as 
Result  of  III  Health; 
Carter  Made  Manager 

. {Special  from  E.  A.  C.) 

TERRE  HAUTE,  IND.,  March  18.— 
Fred  LeComte,  general  manager  of  the 
Consolidated  Realty  and  Theatres  Corpo- 
ration houses  throughout  Indiana,  has  re- 
signed on  account  of  failing  health,  re- 
sulting from  the  recent  crisis  through 
which  the  organization  has  passed. 

Mr.  LeComte  has  succeeded  in  putting 
the  organization  on  a firm  financial  basis 
once  more,  and  the  outlook  for  the  future 
is  said  to  be  bright. 

E.  Allan  Carter  has  been  made  manager 
of  the  Liberty  theatre,  Terre  Haute,  and 
will  also  manage  the  Capitol  at  Clinton 
in  addition  to  looking  after  Mr.  Le- 
Comte’s  interests  during  the  latter’s 
absence. 

Announce  Delegates 

To  Boston  Gathering 

(Special  to  Exhibitors  Herald) 

OTTAWA,  ONT.,  Mar.  18.— An- 
nouncement has  been  made  naming  the 
men  who  will  represent  the  Canadian  di- 
vision of  the  M.  P.  T.  O.  A.  at  the 
annual  conclave  to  be  held  this  year  in 
Boston. 

Those  who  are  expected  to  attend  are: 
A.  St.  Denis,  of  Montreal,  president  of 
the  Canadian  division;  Maurice  West, 
Montreal,  secretary;  A.  Sperdakes,  Mont- 
real; J.  C.  Brady,  Toronto,  of  the  Madi- 
son theatre,  who  is  chairman  of  the 
Ontario  branch,  and  a number  of  others. 


Sawyer  En  route  East 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Mar.  18.— Arthur 
Sawyer  is  en  route  to  New  York,  accom- 
panied by  Clarence  Badger  in  connec- 
tion with  the  forthcoming  release  by 
Metro  of  “The  Shooting  of  Dan  Mc- 
Grew.”  Bert  Ennis,  under  contract  with 
Sawyer  who  is  now  acting  as  pub- 
licity chief,  will  leave  in  a few  days. 
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SCENE  from  “Discontented  Husbands,”  featuring  James  Kirkwood.  A C.  B.  C.- 

Columbia  production. 


Prominent  Stars  in 
Principal  Attractions 

Demand  for  Big  5 Reported 
By  Independent 
Exchanges 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  18. — Principal 
Pictures  Corporation  is  now.  marketing 
through  the  state  right  field  its  “Big  Five 
for  1924,”  a group  of  pictures  featuring 
such  prominent  players  as  Bebe  Daniels, 
Norman  Kerry,  Harry  Myers,  Eva  No- 
vak, Louise  Fazenda,  Helene  Chadwick, 
Lowell  Sherman,  Monte  Blue,  Marie  Pre- 
vost  and  others. 

Territories  Report  Demand 

According  to  reports  to  Irving  M.  Les- 
ser from  the  independent  exchanges  hand- 
ling this  product  there  is  a big  demand 
throughout  the  territories  for  these  at- 
tractions. 

Four  of  the  “Big  Five”  are  “Daring 
Youth,”  and  “The  Good  Bad  Boy,”  both 
of  which  were  produced  by  B.  F.  Zeid- 
man;  “Listen  Lester,”  which  is  from  the 
studio  of  Sacramento  Pictures  Corpora- 
tion, and  “The  Masked  Dancer,”  which 
was  made  by  Eastern  Productions  under 
the  direction  of  Burton  King. 

Features  Blue  and  Prevost 

Zeidman  also  contributes  the  fifth  at- 
traction to  the  state  right  schedule.  This 
picture,  “Beggars  on  Horseback,”  fea- 
tures Monte  Blue  and  Marie  Prevost, 
with  Clara  Bow  also  in  the  cast.  William 
Beaudine  directed. 

“Daring  Youth”  has  Bebe  Daniels  and 
Norman  Kerry  in  its  cast;  “The  Good 
Bad  Boy,”  features  Joe  Butterworth  and 
Mary  Jane  Irving;  “Listen  Lester”  is  cast 
with  such  players  as  Louise  Fazenda, 
Eva  Novak,  Harry  Myers  and  others; 
while  in  the  cast  of  “The  Masked  Dancer” 
are  Helene  Chadwick  and  Lowell  Sher- 
man. 

Hold  New  Hearings  on 
Mileage  Ticket  Question 

(Washington  Bureau,  Exhibitors  Herald) 

WASHINGTON,  D.  C,  Mar.  18.— 
The  Interstate  Commerce  Commission 
has  announced  that  new  hearings  will  be 
held  in  the  near  future  on  the  question 
of  interchangeable  mileage  tickets. 

The  reopening  of  this  investigation  is 
a result  of  the  widespread  demand  for 
further  action  by  the  commission  since 
the  decision  of  the  United  States  Su- 
preme Court,  holding  invalid  the  order 
issued  March  6,  1923,  under  which  the 
railroads  were  to  use  interchangeable 
script  coupon  tickets.  This  demand  has 
been  heard  from  all  sections  and  from 
the  moving  picture  and  other  industries 
having  men  who  travel  steadily. 


Lichtman  Goes  East 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Mar.  18. — A1  Licht- 
man is  en  route  East  after  an  extended 
conference  with  Carl  Laemmle,  Julius 
Bernheim  and  William  Koenig  at  Llni- 
versity  City. 


Ricksen  to  Free  Lance 

LOS  ANGELES,  Mar.  18. — Following 
the  expiration  of  her  contract  with  Ince, 
comes  the  announcement  that  Lucille 
Ricksen  will  not  make  any  further  con- 
tracts, but  will  free  lance. 


Cohen  Retirement  May  Not 
Alter  Stand  of  Insurgents 

{Continued  from  page  27) 


has  no  further  political  asperations,  he  feels  at 
liberty  to  indulge  in  just  this  little  bit  of  boast- 
ing. 

Varner  Doubts  Cohen 

Mr.  Varner,  when  advised  of  Sydney 
Cohen’s  determination  to  retire  as  national 
president,  said ; 

I hope  this  is  true.  It  will  be  better  for  Mr. 
Cohen  and  better  for  the  industry.  Personally,  I 
don’t  believe  Mr.  Cohen  will  retire  as  long  as  he 
thinks  he  can  be  reelected  on  account  of  his  love 
for  the  limelight. 

His  present  organization  doesn’t  amount  to  any- 
thing much  and  it  is  a great  expense  to  Mr. 
Cohen  personally  to  maintain  it,  as  it  is  not  doing 
him  any  good,  or  anybody  else. 

The  North  Carolina  exhibitors  are  anxious  for 
a national  organization  and  we  would  be  delighted 
to  become  affiliated  with  an  honest  national  or- 
ganization that  sincerely  wanted  to  serve  the 
best  interest  of  the  theatre  owners  of  this  country 
as  well  as  the  industry  at  large.  If  the  exhibitors 
knew  that  Cohen  was  going  to  retire  they  could 
go  to  Boston  and  select  who  they  wanted  for 
president,  but  who  knows  he’s  going  to  quit  on 
that  occasion? 

Reviews  Washington  Case 

I remember  very  well  at  the  Washington  meet- 
ing that  Mr.  Cohen  proclaimed  from  the  rostrum 
that  he  would  never  again  be  a candidate  for 
president,  and  he  encouraged  men  to  become 
candidates  at  the  Chicago  convention,  then  pro- 
ceeded to  have  himself  reelected. 

I don’t  think  that  the  exhibitors  of  the  country 
will  have  much  faith  in  this  announcement.  They 
will  likely  believe  that  the  announcement  was 
made  for  the  purpose  of  inducing  the  exhibitors 
of  the  country  to  go  to  Boston  to  have  a great 
attendance  and  make  a great  show. 

Griffin  Doubts  Affiliation 

Mr.  Griffin  expressed  the  attitude  of 
the  Northern  California  theatre  men  in 
the  subjoined  statement: 

First,  let  me  tell  you  that  the  M.  P.  T.  O.  of 
Northern  California  is  no  longer  active  here  be- 
cause all  the  members  of  the  organization  have 
affiliated  with  the  Allied  Amusement  Industry 
which  was  done  for  the  purpose  of  coordinating 
the  efforts  of  all  exhibitors  both  large  and  small 
in  this  territory.  The  Allied  Amusement  Indus- 
try embraces  all  theatrical  enterprises — movie, 
vaudeville  and  legitimate  houses.  We  have  a very 
strong  organization  and  so  far  as  I know  it  is 
the  intention  of  same  to  confine  their  activities  to 
local  and  state  problems  and  not  affiliate  with 
any  national  organization,  at  least  that  is  the 
prevailing  sentiment. 

We,  of  course,  would  support  a national  or- 


ganization if  it  were  well  organized  and  officered 
in  any  worthy  movement.  I believe  a great  deal 
depends,  however,  upon  whom  the  officers  of 
the  national  organization  are  as  to  the  measure 
of  cooperation  and  support  accorded  them.  Per- 
sonally, I am  hopeful  that  a national  organiza- 
tion can  be  built  that  will  be  effective  enough  to 
warrant  our  affiliation,  but  since  Cohen  made 
such  a mess  of  the  M.  P.  T.  O.  A.,  I believe  it 
will  take  considerable  inducement  to  change  the 
minds  of  the  exhibitors  here  regarding  the  efficacy 
of  a national  organization.  I am  expressing  only 
my  personal  opinion  but  it  is,  I believe,  pretty 
well  shared  by  the  principal  exhibitors  out  here. 

Financial  Statement 
Of  Loew*s  Theatres 
Is  Issued  in  Canada 

(Special  to  Exhibitors  Herald) 

TORONTO,  ONT.,  March  18. — A sub- 
stantial showing  is  made  in  the  financial 
statement  for  the  year  ending  January  5, 
1924,  for  Marcus  Loew’s  Theatres,  Ltd., 
Toronto.  Revenues  from  the  operation 
of  the  two  theatres  in  Toronto — Loew’s 
Yonge  Street  and  Loew’s  Uptown — dur- 
ing the  year  totaled  $289,094.  Of  this 
total,  the  Yonge  Street  Theatre  con- 
tributed $237,111,  while  the  Uptown  gave 
$49,598.  Similar  revenues  during  1922 
amounted  to  $228,664,  so  that  a consider- 
able improvement  has  been  noted. 

Total  assets  are  shown  as  $2,284,191 
and  include  the  following:  Good  will  and 
booking  rights,  $750,000;  organization -ex- 
penses, $30,000;  discount  on  bonds,  $22,- 
474;  real  estate  leaseholds,  equipment, 
$1,431,569,  and  current  assets,  $46,401. 
Bank  loans  of  $73,785  were  liquidated  dur- 
ing the  year,  this  amount  having  been 
shown  as  an  outstanding  obligation  at  the 
end  of  1922.  Cash  on  hand  amounted  to 
$36,483.  Current  liabilities  are  listed  at 
$83,893  and  include  municipal  taxes  for 
1923,  $41,788,  and  accounts  payable, 

$10,242. 

Other  Loew  theatres  in  Canada  are 
located  at  London,  Ottawa  and  Montreal. 
The  Loew  house  at  Montreal  is  now  a 
subsidiary  of  the  Famous  Players  Cana- 
dian Corporation.  The  theatres  at  Lon- 
don and  Ottawa  are  locally  owned,  it  is 
stated. 
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fTHE  TREAT  RE  1 

Q^dJDepartment  of  Practical  Showmanship 


T win  Organs 
Play  as  One; 
Draw  as  T wo 

'Tor  the  first  time  in  the  world,” 
says  the  screen  announcement,  Bala- 
ban  & Katz  introduced  the  "twin 
origan”  at  the  Chicago  theatre  week 
before  last.  While  music  is  more  or 
less  a debatable  topic  under  any  cir- 
cumstances, a column  of  this  nature 
must  cover  the  news. 

M'echanical  preparation  for  a stunt  of 
this  kind  consists  of  installing  a second 
console  which  can  be  played  simultan- 
eously with  the  original  one.  At  the  Chi- 
cago it  has  been  placed  at  the  opposite 
extreme  of  the  orchestra  pit.  Mrs.  Jesse 
Crawford,  formerly  organist  at  the  Roose- 
velt, has  been  brought  over  to  play  the 
second  console,  Mr.  Jesse  Crawford,  Chi- 
cago organist  since  the  opening  of  the  the- 
atre, retaining  the  original. 

The  ostensible  argument  is  that  since 
it  was  impossible  to  provide  better  m'usic 
by  improving  instrument  or  execution,  the 
best  having  been  attained,  it  was  neces- 
sary to  amplify  both  instrument  and  ex- 
ecution by  this  means  if  entertainment 
was  to  be  enhanced.  This  argument 
seems  to  be  very  readily  acceptable  to 
the  public,  applause  in  volume  welcoming 
the  innovation. 

Music  produced,  of  course,  sounds  not 
greatly  unlike  nor  better  than  that  orig- 
inally produced  by  Mr.  Crawford,  but 
no  different  or  better  music  is  required, 
by  Chicago  or  other  audiences.  Im- 
pressed by  the  announcement  and  the 
spotlighted  presence  of  two  consoles 
where  one  was  visible  before,  however, 
the  response  is  as  it  was  calculated  that 
it  should  be. 

^‘New  Ones  I 
Have  Seen” 

In  order  that  possibility  of  con- 
fusion may  be  avoided,  reports  by 
“What  the  Picture  Did  For  Me” 
contributors  on  “New  Ones  I Have 
Seen”  are  printed  in  this  depart- 
ment. 

White  Tiger,  with  Pricilla  Dean. — I did 
not  run  this  one  but  saw  it  in  a Toronto 
house.  Crook  story.  A nice  program' 
picture. — Walter  H.  Musson,  Queen’s 
theatre,  Hespeler,  Ont. 

Rosita,"  with  Mary  Pickford. — Very 
good,  although  it  has  a little  too  much 
costume  to  suit  me.  But  the  story  over- 
comes this.  It  has  some  very  good 
•comedy  situations  that  get  a laugh. 
Would  be  worth  running  if  bought  at 
the  right  price. — Miller  & Wilcox,  Lake 
View  theatre.  Lake  View,  la. 

The  White  Sister,  with  Lillian  Gish. — 
Saw  this  picture  at  its  first  showing  in 
the  state.  While  the  acting  of  the  star 
is  very  good,  do  not  think  it’s  a picture 
that  would  go  in  a small  town.  It’s  en- 


Attention' 

Me  Vickers 

THE  THEATRE,  “Exhibit- 
ors Herald.” — You  can  convey 
to  Brothers  Welch  and  Olm- 
stead  of  McVickers  my 
thanks  for  the  fine  music  they 
are  broadcasting  twice 
weekly. 

I enjoy  the  playing  of  Mr. 
Welch  and  always  listen  in 
for  him  from  twelve  to 
twelve-thirty. — J.  W.  CREA- 
MER, W.  P.  Cuff  Enterprises, 
Chillicothe,  Mo. 


NOTE:  As  has  been  noted  in  these 
columns,  McVickers  broadcasts  mu- 
sical programs  on  Wednesday  and 
Friday  nights  each  week  through 
KYW. 


tirely  Catholic  in  theme  and  has  a very 
tragic  ending. — Ernest  Vetter,  Majestic 
theatre,  Homer,  Mich. 

Enemies  of  Women,  with  Lionel  Barry- 
more.— In  my  opinion  it  is  an  excellent 
picture,  but  inclined  to  be  too  long.  Must 
have  been  10  or  11  reels.  A little  of 
everything  in  this  one.— Walter  H.  Mus- 
son, Queen’s  theatre,  Hespeler,  Ont. 

Another  “Town 
Crier”  Appears 

Another  “Town  Crier,”  cast  in  the  mold 
of  H.  E.  Jameyson’s  publication  for  the 
Miller  Enterprises,  Wichita,  Kans.,  has 
arrived  from  Cumberland,  Maryland.  It 
is  devoted  to  civic  affairs  and  the  Strand 
theatre,  mainly  the  former,  and  runs  24 
pages  in  each  of  its  first  two  editions.  Un- 
doubtedly a request  to  The  Crier  Pub- 
lishing Co.,  P.  O.  Box  601,  will  bring  a 
copy  to  interested  exhibitors,  of  whom 
there  should  be  many. 

As  several  readers  found  interesting  the 
list  of  advertisers  patronizing  H.  A.  Al- 
bright’s magazine,  printed  recently,  the 
advertisers  using  the  second  issue  of  “The 
Town  Crier”  are  appended. 

McDermott  Grocery  Co..  Crystal  Laundry, 
Braddock  Coal  Co.,  I.  K.  Little  (Optometrist),  Guy 
Neff  (Jeweler),  Post  Card  Shop,  Royal  (Confec- 
tioners, Maryland  Hotel,  Queen  City  Dairy,  Cum- 
berland Tire  Co.,  White  & Ankeney  (Mah  Jong), 
Shoemaker’s  Drugs,  Hermann  (Cough  drops), 
M.  D.  Sprigg  (corsets),  Brownell  Shoe  Co.,  Poto- 
mac Electric  Shop,  (Cessna  Lumber  Co.,  John 
Street  Bakery,  Golden  Gate  Tea  Room,  Liberty 
Trust  Co.,  Cumberland  Office  Supply  Co.,  Barnes 
& Bernard  (Insurance),  Cumberland  Electric 
Co.,  Taxi  Service,  Gloss  Tire  and  Battery  Co., 
Two  Brothers  (hats),  Edison  Electric  Shop,  Mc- 
Mullen Bros,  (ladies’  wear),  Schwarzenbach  (cloth- 
iers), Auto  Accessories  Co.,  Beauty  Shoppe,  Real 
Estate  (classified  column),  Shecter  Music  Shop, 
Bopps  (flowers),  C.  A.  Borchert  (china),  Tom  the 
Tailor,  Rosenbaum’s  (wall  paper),  Hudson  Chev- 
rolet Sales  Co.,  Club  Recreation  Parlors,  Cava- 
naugh’s Lunch  Room,  Harrison’s  Department 
Store. 

House  organ  development  during  the 
past  year  has  been  marked  by  a steady 
{Continued  on  page  46) 


Finds  Radio 
Tie-Up  Aids 
His  Theatre 

Frank  K.  Eldridge  adds  testimony 
in  the  theatre-radio  investigation 
this  week,  finding  cooperation  be- 
tween exhibitor  and  broadcaster 
beneficial  in  the  box  office  sense. 

His  letter  and  others,  illustrated 
upon  subsequent  pages,  follow: 

THE  THEATRE,  Exhibitors  Herald. 
— Here  is  an  idea  for  brother  exhibitors 
and  as  to  the  outcome  of  the  tie-up  there  is 
no  question. 

The  Mattapan  theatre  was  the  first  the- 
atre in  the  country  to  give  radio  concerts 
from  the  stage,  which  we  did  in  February, 
1922.  All  of  the  Boston  papers  commented 
on  the  idea  and  from  a box  office  stand- 
point it  was  highly  successful. 

The  clipping  inclosed  will  give  you  an 
idea  as  to  how  we  have  made  radio  help 
our  business  instead  of  harming  it. — Frank 
K.  Eldridge,  Mattapan  theatre,  Boston, 
Mass. 

Creamer  Details 
Exploitation 

(Mr.  Creamer’s  letter  is  illustrat- 
ed upon  the  fourth  page  of  this  de- 
partment.) 

THE  THEATRE,  Exhibitors  Herald. 
— Realizing  that  the  writer,  Zane  Grey,  has 
a large  following,  and  that  his  books  of 
tales  on  the  early  West  are  liked  by  all,  I 
decided  to  exploit  Paramount’s  “To  the 
Last  Man,”  in  the  manner  shown  in  the 
photograph  enclosed : 

This  was  simply  a large  sheet  of  wall- 
board  cut  to  the  shape  of  a book,  and 
painted  up  so  as  to  further  carry  out  the 
illusion. 

First  I cut  out  the  wallboard  to  the  shape 
I wanted,  painting  it  with  white  alabastine. 
The  fine  lines  were  then  painted  in,  the  one 
sheet  cut-out  pasted  in  the  center  and  the 
lettering  done  last. 

I placed  the  completed  piece  in  our  lobby 
for  one  week  in  advance  of  playing  date, 
and  it  brought  us  a good  two  days’  business. 
—John  W.  Creamer,  Strand-Empire  the- 
atres, Chillicothe,  Mo. 

Ihde  Works  Out 
Mechanical  Novelty 

(Unfortunately,  Mr.  Ihde’s  draw- 
ing cannot  be  reproduced,  but  the 
details  are  well  covered  in  his  let- 
ter.) 

THE  THEATRE,  Exhibitors  Herald. 
— I want  to  tell  you  of  a little  stunt  I used 
on  “Rags  to  Riches”  that  I believe  had  more 
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to  do  with  getting  the  people  to  see  the 
picture  than  anything  else. 

I took  a one  sheet  on  this  subject,  one 
of  those  with  Wes  Barry  riding  a calf, 
mounted  it  on  compp  board  and  then  cut 
it  out  and  for  fifty  cents,  made  a “bucking 
bull.”  I took  the  blades  off  a twelve-inch 
fan  and  put  a spool  on  the  shaft  for  a 
pulley  and  belted  this  to  an  eight-inch  pul- 
ley made  of  a couple  of  pot  lids  fastened 
together  with  stove  bolts.  This  pulley  was 
fastened  on  a one-quarter-inch  shaft  by 
lock  nuts. 

On  the  end  of  this  shaft  I fastened  a 
small  two-inch  pulley  which  was  belted  to 
another  eight-inch  “pot  lid  pulley”  which 
was  on  a crank  shaft  with  the  “bucking 
bull,”  on  the  crank  end  of  the  shaft. 

To  keep  the  calf  from  turning  with  the 
shaft  I used  a band  rubber  on  the  front 
and  hind  foot  of  the-  calf.  These  were 
fastened  to  the  base  that  the  entire  outfit 
was  mounted  on. 

If  you  can  figure  anything  out  of  the 
enclosed  drawing  possibly  you  can  get  the 
idea  of  what  I mean. — S.  G.  Ihde,  Photo- 
play, Ashland,  Kansas. 

Meyer’s  Ads  Win 
Honorable  Mention 

(Mr.  Meyer’s  four-year  campaign 
for  reliability  and  truthfulness  in 
advertising  receives  well  earned 
recognition.) 

THE  THEATRE,  Exhibitors  Herald, 
— For  more  than  four  years  this  theatre  has 
endeavored  to  build  up  a reputation  for  ut- 
most reliability,  good-will  and  truthful 
advertising.  Therefore  it  was  most  gratify- 
ing, indeed,  when  our  local  papers  yester- 
day came  out  with  the  following  news  story ; 
“at  the  annual  award  of  the  advertis- 
ing TROPHY  HONORABLE  MENTION  WAS  GIVEN 
TO  THE  Palace  theatre  for  truth  in  ad- 
vertising.” 

This  is  about  the  highest  endorsement 
that  it  is  possible  for  us  to  get  from  the 
local  Advertising  Club,  which  is  associated 
with  the  Associated  Advertising  Clubs  of 
the  World. — F.  S.  Meyer,  Palace  theatre, 
Hamilton,  Ohio. 

Stevens  Boosts  B.  O. 
Receipts  and  Benefits 

THE  THEATRE,  Exhibitors  Herald, 
— The  most  profitable  stunt  I have  ever 
seen  put  over  is  to  get  clubs,  lodges  and 
societies,  as  the  ladies  of  the  churches,  to 
sell  tickets. 

Give  them  fifty  per  cent  of  all  the  tickets 
they  sell.  We  put  on  the  show  and  fur- 
nish the  tickets ; they  are  not  at  any  ex- 
pense except  their  time.  The  only  restric- 
tions put  on  them  is  that  they  are  not  to  sell 
after  box  office  opens. 

They  always  sell  to  people  who  are  not 
patrons  and  it  brings  us  a very  nice  busi- 
ness. Run  the  show  two  nights. — Ira  Stev- 
ens, Whynot  theatre,  Greenfield,  Ind. 

Falton  Builds 
Weak  Night 

THE  THEATRE,  Exhibitors  Herald. 
— My  Wednesday  night  was  a complete 
failure  until  we  started  to  run  pictures  more 
up  to  date.  Now  Wednesday  is  the  best 
night  in  the  week. 

I run  quite  a few  benefits  for  different 
organizations  in  town  and  find  that  they 
create^  a nice  atmosphere  of  friendship. 

Business,  in  my  opinion,  is  only  held  up 
by  giving  them  the  best  all  the  time. — J.  G. 


Falton,  Auditorium  theatre,  Barrington, 

111. 

News  of  the  Week 
In  the  Theatre 

(Concluded  from  preceding  page.) 

progression  from  the  complexity  of  the 
unique  to  the  simplicity  of  the  standard. 
More  and  more  are  theatre  publications 
conforming  to  the  style  and  method  of 
operation  in  vogue  among  purely  com- 
mercial publications  and  newspapers. 
Other  house  organs  will  be  analyzed  in 
similar  manner  in  future  issues. 

C.  Sharpe  Minor 
At  McVickers 

C.  Sharpe  Minor,  said  to  be  the  orig- 
inator of  the  present  day  mode  of  the- 
atre organ  entertainment,  is  giving  a 
four  weeks’  “season”  at  McVickers  the- 
atre, Chicago.  On  March  9th  he  gave  the 
first  Sunday  noon  concert  offered  by  that 
playhouse.  He  also  gives  two  of  his 
specialties  on  each  program. 

Write  for 
This  One 

For  a well  ordered  and  novel  monthly 
program  that  will  give  an  insight  into 
printing  possibilities,  write  to  Harry 
Pace,  Rialto  theatre,  Pocahontas,  la.  His 
is  a four  page  folder,  printed  in  gold  on 
colored  stock,  not  the  most  readily  read 
combination  but  so  -w^ell  done  as  to 
compensate  for  effort  involved. 

In  writing  for  this  and  other  house  or- 
gans it  is  a good  idea  to  enclose  postage, 
not  that  request  for  a simple  copy  im- 
poses hardship  but  that  a thousand  such 
does. 

Chain  Space 
Popular 

In  practice,  chain  space  for  the  adver- 
tisement of  attractions  at  chain  theatres 
seems  profitable.  Balaban  & Katz,  always 
heretofore  followers  of  the  unit  space  sys- 
tem, have  gone  over  to  the  more  general 
custom.  The  copy  for  the  Chicago, 
Tivoli,  Riviera,  Central  Park  and  Roose- 
velt theatres  now  is  appearing  together 
under  the  firm  signature. 

Offhand  it  would  seem  that  a wider 
reading  might  be  obtained  from  separate 
ads,  but  in  view  of  the  general  adoption 
of  the  chain  space  method  it  is  probably 
as  well  to  follow  suit  forthwith  and  save 
the  expense  and  inconvenience  of  experi- 
mentation. 

Interesting 

Comparison 

Interesting  comparison  of  short  subject 
and  feature  picture  production,  with  bear- 
ing upon  exhibition  and  exploitation,  is 
made  this  week  in  the  “Short  Subjects” 
department.  Practical  showmen  may  find 
it  interesting. 

Meyer  Policy 
Proves  Out 

Fred  S.  Meyer’s  advertising  policy,  the 
subject  of  frequent  comment  in  this  de- 
partment, is  best  expressed,  as  has  been 
noted  previously,  in  the  terms  of  the  old 
adage,  “Honesty  is  the’  best  policy.’ 
While  there  never  has  been  a question 


as  to  the  soundness  of  this  code,  it  is 
gratifying  to  learn  that,  as  his  letter  this 
week  states,  he  was  honorably  mentioned 
by  the  local  branch  of  the  Associated  Ad- 
vertising Clubs  of  America  for  truth  in 
advertising. 

That  this  honor  should  come  to  a the- 
atrical advertiser  is  significant  of  the 
progress  made  since  the  advent  of  the 
motion  picture.  These  things  didn’t  hap- 
pen in  the  old  days,  when  circus  precedent 
made  it  seem  the  proper  thing  to  promise 
always  more  than  was  given.  The  change 
from  this  condition  is  something  about 
which  the  whole  of  the  motion  picture 
industry  should  rejoice. 

Checks  Programs 
Over  Radio 

H.  Leopold  Spitalny,  McVickers  theatre 
musical  director,  has  installed  in  his 
dressing  room,  reports  a scout,  a radio 
receiver  which  enables  him  to  listen  in 
on  the  musical  programs  of  such  theatres 
over  the  radio  as  broadcast  their  per- 
formances. Thus  he  is  enabled  to  know 
what  is  being  done  musically  in  other  first 
grade  theatres  and  to  govern  his  musical 
programs  accordingly. 

Pantomime  Is 
Best  Prologue 

For  a number  of  reasons,  pantomime 
is  the  obvious  form  for  the  picture  pro- 
logue. Unhappily,  it  is  the  least  popular 
among  prologue  producers.  This  condi- 
tion is  not  in  keeping  with  public  pref- 
erence as  indicated  in  appreciation  sig- 
nified when  pantomimic  presentation  is 
used. 

Last  week  McVickers  theatre  staged  a 
silhouette  pantomine  with  music  that 
just  about  typifies  the  ideal.  Two 
dancers  and  two  musicians  were  seen  in 
silhouette  behind  a yellow  screen.  “Les- 
sons of  the  Minuet”  was  the  title  of  the 
thing  and  as  the  musicians  played  the 
dancers  performed  the  measures  of  that 
venerable  exercise.  It  was  simple,  ar- 
tistic, pleasant,  and  it  was  roundly  ap- 
plauded, its  reception  heavily  outweigh- 
ing that  accorded  Eva  Shirley,  of 
Orpheum  time,  and  her  jazz  band,  an- 
other stage  feature. 

Somehow,  the  majority  of  prologue 
makers  seem  to  forget  that  the  picture 
audience  is  an  eye  audience,  that  it  has 
come  to  see,  primarily,  and  that  whatever 
it  may  hear  it  has  become  accustomed  to 
accept  as  supplemental.  Naturally,  in 
view  of  these  facts,  the  pantomime,  which 
is  less  unlike  the  motion  picture  than  is 
any  other  form  of  entertainment,  gives 
best  results.  In  addition,  it  is,  at  present 
at  least,  the  uncommon,  and  the  uncom- 
mon always  has  its  advantages. 

Very  Bad 
Medicine 

A news  dispatch  tells  of  theatre  men  in 
the  Albany  territory  cutting  down  the 
man  power  of  their  orchestra?  in  antici- 
pation of  the  approaching  season.  It  is 
pretty  early  to  adopt  such  methods,  even 
were  they  advisable  at  any  time,  so  it 
will  not  be  long,  probably,  until  the  prun- 
ing knife  begins  to  hack  at  the  picture 
program  itself. 

A very  thin  line  divides,  sometimes,  the 
judicious  and  the  foolhardy.  Economy 
represents  fear  as  often  as  it  does  good 
judgment,  probably  more  often,  and  cour- 
age has  always  been  and  always  will  be 
a very  necessary  quality  in  business. 
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Wurlitzer  Grand  Concert  a 
Pipe  Organ-For  You  S 


JhStalled  at  last,  one  oi  the  finest  cOacert  pipe  in  the  state  and  tonight 

vou  mny  hear  h for  the  fir-st  finte  in  ali  its  t;randeur  It  is  beyond  description. 
After  you  hear  it  we  will  be  glacf  to  .show  n to  vou  any  time” 

And  here's -tne  pictures  for  today 

Tffl/RSDAY,  FRIDAY.  SATURDAY 


Ben  Turpin 


Direct  from  Colunibtis 

Ttem^s  IVteighan 

and 

Lo4s  Wilson 

in  Booth  Tarkingtoh 
Pai'aniount  picture 

‘^Pied  Piper  Malone’ 

Tom's  latest  and, 
greatest  triumph  and 
on  the  program 
2 COMEDHiS  2 
"West  Is- W est”  and 
■s.p,<3Ciak  Mack  Senn^tt 
prc.seiTts'  'B.cii*  Turynn’ 
and  his'  'Goo'^GrHj 
Eyes”  in-  " The  Dare- 
devil” 


Tom  Meighan 


The  COLONIAL 

Always  Glad  To  See  You.  Price  roc.  30c 


Mattapan  Theatre  , 
Shows  Announced 
By  W.G.I.  Station 

Always  on  the  alert  for  some  new 
and  novel  idea,  the  management  of 
Andersen’s  Mattapan  Theatre  has 
struck  a new  channel  in  advertising 
their  shows.  The  latest  idea  being 
the  use  of  the  liadio  broadcasting 
station  W.  G.  I.  Medford  Hillside, 
Medford,  Mass. 

Every  night  this  week  Mattapan 
has  been  “on  the  air”  in  conjunction 
with  the  showing  of  Rex  Beach’s 
story  “Big  Brother”  playing  at  An- 
dersen’s Theatre  next  week  Monday, 
Tuesday,  Wednesday  and  Thursday. 

Mr.  C.  B.  Emery,  the  announcer 
and  also  the  “Big  Brother”  of  Am- 
rad’s  Big  Brother  Club  has  planned 
to  cooperate  with  the  Mattapan 
Theatre  in  connection  with  his  “Big 
Brother  Club”  and  is  Very  anxious  to 
have  more  of  the  children  in  Matta- 
pan and  Milton  join  his  clulb.  In 
order  that  he  may  meet  the  children 
in  person  and  explain  to  them  the 
idea  of  the  “Big  Brother  Club”  and 
also  meet  the  ones  who  have  already 
joined  he  is  going  to  come  out  to  the 
Mattapan  Theatre  and  talk  to  them 
Monday,  February  25  at  an  extra 
school  children’s  matinee  to  start  at 
4:30  P.  M. 

It  is  quite  certain  that  this  plan 
will  meet  with  the  approval  of  the 
mothers  and  fathers  of  the  children 
who  live  in  and  around  the  commun- 
ity. The  “Big  Brother”  movement 
is  an  UD  to  date  idea  of  which  the 
moral  -value  is  unestimable. 


FRANK  K.  ELDRIDGE  writes 
this  week  of  his  success  in  ap- 
plying radio  to  theatre  exploita- 
tion. His  letter  is  on  a preced- 
ing page. 

DAYTON,  O.,  also  knows  the 
calendar  type  of  program,  as 
the  contribution  from  the 
Sigma  theatre,  reproduced 
above  at  left,  attests. 


GEORGE  REA,  Colonial  the- 
atre, Washington  C.  H.  O., 
advertises  his  Wurlitzer  organ 
concerts  as  shown  in  the  repro- 
duction of  a contributed  ad  at 
left 


48 


EXHIBITORS  HERALD 


‘March  29,  1924 


ZANE  GREY  A DRAWING  CARD 


PATHE’S  “The  Call  of  the 
Wild,”  as  lobbied  at  the  Ma- 
jestic, Portland,  Ore.  (Left.) 


AN  F.  B.  O.  program  as 
billed  by  Clarence  Wagner, 
Bugg  theatre,  Chicago. 
( Right. ) 


“THE  WAY  OF  A MAN,”  Pathe  feature,  also  produced  as  a 
serieJ,  was  accorded  this  colorful  display  by  the  Family  theatre, 
Davenport,  la.  The  duplex  production  has  been  the  subject  of 
many  commendatory  reports  in  “What  the  Picture  Did  For  Me.” 


J.  W.  CREAMER  writes  this 
week  of  his  special  display 
for  “To  the  Last  Maui,”  his 
letter  appearing  on  a pre- 
ceding page. 


O.  D.  Cloakey 
Joins  “U” 

ORAL  D.  CLOAKEY,  Reg- 
ent theatre,  Ottawa,  Can.,  has 
accepted  the  post  of  General 
Supervisor  of  Exploitation 
and  Theatres  for  Universal 
Pictures  Corporation.  Mr. 
Cloakey’s  headquarters  will 
be  at  Los  Angeles  and  he  will 
assume  his  new  duties  late 
this  month. 

Mr.  Cloakey’s  eminent  fit- 
ness for  the  assignment  is 
well  known  to  all  through  his 
remarkable  record  as  revealed 
in  frequent  brilliant  contribu- 
tions to  this  department. 
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FRAMES  GIVE  POSTER  DEPTH 


INSET  DISPLAYS  were  effectively  used  by  the  Rex  theatre,  Eugene,  Ore.,  for  “The  Song  of  Love,” 
First  National,  as  shown  above. 


IkNdBdlftriglils 

'WHEN  A MANS 


oiov  iL 

l?Md  IkBooh-' 
5cf  Uc  PicUur 


ONE  OF  FOUR  window  displays  obtained  by 
the  Palace,  Wichita,  for  “When  a Man’s  a 
Man,”  First  National. 


ANOTHER  Rex  theatre  display,  used  for 
“Ashes  of  Vengeance,”  smother  Norma  Tal- 
madge  production. 


ASHES  OF  Vengeance 


1 

WKnf-immill 

pH 

1'  I 
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EXPLOITS  AUTO  RACE  STORY 


AN  automobile 
toured  Los  Angeles 
in  the  interests  of 
“Sporting  Y o u t h,” 
Universal,  during  its 
premiere  at  the  Cal- 
ifornia theatre. 


BOOKSTORE  win- 
dow obtained  b y 
American  theatre, 
Evansville,  Ind.,  for 
‘ ‘ S caram  ouche,” 
Metro. 


REPRODUCTION 

of  photograph  show- 
ing street  exploita- 
tion for  “Two  Wag- 
ons— Both  Covered,” 
Pathe  comedy  fea- 
turing  Will  Rogers, 
by  the  California 
theatre,  San  Fran- 
cisco. 


PROLOGUE  by  George 
V.  Holloway  for  “The 
Darling  of  New  York,” 
Universal,  at  the  Ham- 
ilton, N.  Y.  C. 


CUTOUTS  mounted 
on  the  marquee  of 
the  Stillman  theatre, 
Cleveland,  for 
Metro’s  “The  White 
Sister,”  were  illum- 
inated by  baby  spots 
at  night. 
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The  Published 
Story  and  the 
Short  Subject 

Claims  to  the  contrary  notwith- 
standing, the  fact  that  a story  is  by 
an  established  author  and  has  been 
published  in  magazine  or  book  form 
seems  to  have  a quite  important 
bearing  upon  the  value  of  a feature 
picture.  At  least,  producers  of  fea- 
ture pictures  believe  this  to  the  ex- 
tent of  spending  considerable  sums 
of  money  for  the  use  of  such  stories 
and  their  authors’  names.  The  same, 
of  course,  applies  to  stage  plays. 

Under  this  policy  the  feature  pic- 
ture has  done  rather  well,  certainly 
better  than  the  short  subject,  in  so 
far  as  exhibitor  exploitation  is  con- 
cerned. This  fact  of  prior  publica- 
tion in  another  medium  unquestion- 
ably has  much  to  do  with  at  least 
the  exploitation  side  of  the  matter. 

Just  why  it  has  not  been  the  cus- 
tom to  buy  published  works  for 
short  subject  production  is  not  en- 
tirely clear.  It  has  been  stated  that 
there  is  no  wealth  of  published  mat- 
ter suitable  for  short  subject  pro- 
duction, but  it  is  not  denied  that 
there  is  some.  And  for  that  matter, 
it  isn’t  entirely  essential  that  the 
published  matter  be  wholly  suitable 
for  picture  production.  This  has 
been  demonstrated  frequently  in  fea- 
ture production. 

In  feature  production  it  is  neces- 
sary quite  frequently  to  amplify  and 
alter  the  story  to  suit  screen  de- 
mands. This  is  done  without  fatal 
results,  generally,  and  the  name  of 
the  author,  together  with  the  title, 
are  of  undiluted  strength  in  the  box 
office  sense.  Of  course  there  have 
been  disasters  as  a result  of  this 
practice,  but  apparently  these  have 
not  been  of  sufficient  moment  to 
effect  a change  in  the  custom. 

Now  the  short  subject  producer 
desiring  to  experiment  with  a policy 
of  this  kind  is  not  going  to  find  his 
path  strewn  with  so  many  diffi- 
culties as  might  be  imagined.  In  the 
play  market  alone  he  can  do  very 
well,  undoubtedly,  for  there  - are  a 
great  many  “Broadway  successes’’ 
which  are  not  bought  up  by  the  fea- 


ture producers  for  the  simple  reason 
that  they  do  not  contain  adequate 
substance  for  the  five  reel  length. 
Rights  to  these  productions  should 
be  obtainable  at  a fairly  reasonable 
figure.  The  short  story  magazines 
offer  another  supply  of  matter,  and 
the  comic  weeklies  will  bear  exam- 
ination 

It  has  been  said  that  one  idea  to  a 
comedy  is  a generous  proportion, 
that  the  actual  average  is  less  than 
that.  Since  most  published  works 
contain  at  least  one  idea,  it  would 
seem  a not  impractical  procedure  to 
buy  the  screen  rights  and  turn  the 
thing  over  to  the  able  directors  who 
are  accustomed  to  making  even  the 
threadbare  plot  refreshingly  funny. 
The  chances  are  that  it  would 
emerge  from  the  workshop  a pretty 
presentable  offering. 

In  addition,  it  would  give  exhibi- 
tors something  to  use  in  their  ad- 
vertising copy  just  as  they  use  the 
similar  somethings  provided  by  fea- 
ture picture  producers.  Out  of  all 
this  should  come  a general  advance^ 
ment  of  short  subject  interests 
through  a heightening  of  the  pub- 
lic’s appreciation  of  short  subject 
importance. 

So  much  for  the  immediate  com- 
mercial aspect  of  the  proposition. 

On  the  other  side  of  the  question 
stands  the  fact  that  in  keeping  away 


INTERNATIONAL  NEWS  No.  23:  Crowds 
Cheer  Departing  Prelates  Mundelein  and  Hayes 
— Air  Cruiser  Ready  for  World  Flight — |Daugh- 
erty  at  Miami — Many  Dead  in  Bavaria  Rail 
Wreck — Steamer  to  Take  Athletes  to  Olympic 
Games — Eton  Holds  Steeplechase — Heartbeats 
Broadcast  by  Radio — Ludendorff  on  Trial  for 
Treason — Safety  First  Dramas  of  the  Street — Ex- 
amine Naval  Guns — Territorial  Specials. 

INTERNATIONAL  NEWS  No.  24:  Women 
Crusaders  Happy  as  Moonshine  is  Destroyed — 
Edward  B.  McLean  Returns  to  Washington — 
.Safety  First  Dramas  of  the  Street — Baby  Athlete 
Drills  Gobs  on  Battleship — Seas  Wreck  Homes 
on  Connecticut  Sea  Coast — Territorial  Specials. 

KINOGRAMS  No.  2336:  Old  Stage  Coach 
Runs  Again — Daugherty  Back  in  Washington — 
Women  Bend  to  Oars  at  Oxford — Claire  Windsor 
and  Bert  Lytell  Home  from  Algiers — Dempsey 
Leaves  Hospital — Bluejacket  Gets  Medal  of 
Honor — Archbishops  Mundelein  and  Hayes  De- 
part for  Rome — Spring  Arrives  in  Zoo — New 


from  just  this  practice,  this  shopping 
in  the  marts  of  literature  and  drama, 
the  short  subject  undoubtedly  is 
building  toward  screen  indepen- 
dence. Those  who  await  the  day 
when  the  motion  picture  shall  be  in- 
dependent of  the  printing  press  and 
the  footlights  in  the  matter  of  plot 
cherish  this  policy  as  a sort  of  last 
outpost  against  the  invader. 

With  short  subject  producers 
rests  the  decision  as  to  whether  this 
independence  outweighs  the  profits, 
obtainable  through  its  sacrifice. 

Lyman  Howe’s 
Hodge  Podge 

Whether  or  not  this  or  that  audi- 
ence likes  the  odd  entertainment 
known  as  “Lyman  Howe’s  Hodge 
Podge,’’  it  is  an  incontrovertible  fact 
that  into  its  brief  length  is  packed 
more  ideas,  more  novelty  per  inch, 
than  any  other  screen  product  of 
any  dimensions.  And  audiences  like 
it.  Appreciation  of  skill  being,  as 
it  is,  a deeply  embedded  character- 
istic of  the  human  animal,  response 
could  not  be  otherwise. 

These  “Hodge  Podges”  stimulate. 
All  short  subjects  should  do  just 
that.  For  which  reason,  th6  “Hodge 
Podge”  is  a good  thing  for  short 
subject  people  to  see  regularly. 


KINOGRAMS  No.  2337:  Denby  Resigns— 
Pittsburgh  Burns  Old  Street  Cars — Climbs  Sky- 
scraper Blindfolded — Indians  Visit  New  York — 
Prune  Park  Trees — Storms  Harass  East  Coast — 
Territorial  Specials. 

PATHE  NEWS  No.  20:  Egypt  Directs  King 
Tut  Excavations — Ice  Crop  Heavy — Archbishops 
Mundelein  and  Hayes  Go  to  Rome — Daugherty 
Interviews  Coolidge— English  School  Girls  Drill 
— Celebrate  25th  Anniversary  of  Phillipine  Re- 
public— Dentist  Attends  Ape — Territorial  Spe- 
cials. 

PATHE  NEWS  No.  21:  Fleet  Leaves  New 
York — Ludendorff  on  Trial  for  Treason — Midgets 
in  Glove  Tilt — Fishing  Smack  Fleet  Prepares  for 
Cruise — Dr.  Coue  Sails  for  France — Writes  Back- 
ward and  upside  down  Hanging  by  Feet — Uncle 
Robert  Seeks  Support  in  Parents  Day  Campaign 
— Milk  Lunches  Aid  Children — Gale  Lashes  At- 
lantic Coast — Territorial  Specials. 


York  Couple  Weds  to  Jazz  Music — School  Boys 
Meet  Prince  of  Wales — Territorial  Specials. 
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Life  for  the  exhibitor  is  comparatively  easy  when 
he  has  plenty  of  big  pictures  from  which  to  choose. 
Two  films  reviewed  in  this  week’s  issue  of  The 
Herald — “Why  Men  Leave  Home,’’  and  “Women  Who 
Give’’ — especially  the  former,  are  immensely  entertain- 
ing and  will  prove  satisfying  attractions. 

Business  in  the  central  west  has  been  good,  accord- 
ing to  reports  from  our  readers,  and  they  attribute  the 
steady  attendance  to  good  pictures. 

“WOMEN  WHO  GIVE”  (Metro)  with  Frank 
Keenan,  Barbara  Bedford,  Renee  Adoree  and  others  is 
one  of  the  strongest  sea  pictures  that  has  been  of- 
fered in  some  time.  It  is  beautifully  photographed, 
well  directed  and  intelligently  acted.  It  is  the  story 
of  two  romances  between  poor  and  well-to-do  families, 
with  a vein  of  comedy  running  through  it  that  is  de- 
licious. 

“THE  HILL  BILLY”  (Allied  P.  & D.)  starring 
Jack  Pickford,  contains  strong  heart  interest  and  shonld 
prove  an  excellent  attraction  for  any  theatre.  It  is 
a story  of  the  Kentucky  mountains  adapted  from  John 
Fox,  Jr.’s  novel.  Lucille  Ricksen,  Frank  Leigh,  Snitz 
Edwards  and  others  are  in  the  cast. 

“THE  ARIZONA  EXPRESS”  (Fox)  adapted 
from  a Lincoln  J.  Carter  stage  play,  with  Pauline 
Starke,  Harold  Goodwin,  David  Butler  and  other  well- 
known  players  in  the  principal  roles.  It  is  a typical 
thrill  melodrama  containing  jail  deliveries,  train  wrecks, 
floods,  etc.  Seven  reels  in  length. 

“EXCITEMENT”  (Universal)  is  Laura  LaPlante’s 
first  starring  vehicle  and  she  fully  establishes  herself  as 
a star  in  this  light  little  farce.  The  story  concerns  a 
young  lady  who  chooses  a novel  manner  of  selecting 
a husband  and  the  interest  is  never  allowed  to  lag  while 
Miss  LaPlante  is  on  the  screen.  Robert  H.  Hill  di- 
rected. 


“THE  VAGABOND  TRAIL”  (Fox)  a Western  tale, 
about  a man  who  searches  for  his  lost  brother.  It  has 
its  exciting  moments  but  it  ‘needs  a bit  of  humor  to 
brighten  it  np.  Marian  Nixon  is  the  feminine  lead  with 
Charles  Jones  starred.  Not  the  best  of  Mr.  Jones’ 
vehicles. 

“THE  STRANGER  OF  THE  NORTH”  (Secur- 
ity) has  good  entertainment  value.  It  is  a story  of 
Nova  Scotia,  directed  by  John  Noble  with  a well  bal- 
anced cast  including  Charles  Graham,  Richard  Travers, 
Rnth  Dwyer  and  others.  It  is  good  comedy-drama. 

“FLOODGATES”  (Lowell  Productions)  is  replete 
with  heart  punches  and  thrills  and  should  therefore 
prove  an  excellent  box-office  attraction.  It  is  an  orig- 
inal story  written  by  L.  Case  Russell  and  there  are 
many  pleasing  small  town  types  in  the  story.  John 
Low'ell  has  the  leading  role.  It  was  directed  by  George 
Irving. 

“WHY  MEN  LEAVE  HOME”  (First  National) 
is  a thoroughly  enjoyable  little  modern  domestic  prob- 
lem play,  wdth  Lewis  Stone,  Helene  Chadwick,  Alma 
Bennett,  Mary  Alden  and  William  V.  Mong  in  it.  Louis 
B.  Mayer  made  it  and  John  Stahl  directed.  A delicious 
little  play,  well  acted. 

“HAPPINESS”  (Metro)  an  adapted  J.  Hartley 
Manners’  play,  with  Laurette  Taylor  in  the  leading 
role.  It  is  pleasing  though  not  distinctive  entertain- 
ment, with  Miss  Taylor  occupying  most  of  the  picture. 
King  Vidor  directed.  Pat  O’Malley  gives  an  excellent 
performance  as  an  inventive  electrician. 

“THE  GALLOPING  FISH”  (First  National)  is 
a five  reel  farce  comedy,  based  on  one  of  Frank  R. 
Adams’  stories.  Sidney  Chaplin,  Louise  Fazenda  and 
others  get  about  all  the  fun  out  of  the  comedy  that 
there  is  in  it  and  for  lovers  of  farce  it  will  serve  every 
purpose.  Del  Andrews  directed. 

J.  R.  M. 


Laurette  Taylor  and  Pat  O’Malley  in  two  scenes  from  the  Metro  production,  “Happiness,”  written  by  J.  Hartley  Manners. 
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Thrilling  Melodrama 
Will  Please  Audiences 

“FLOODGATES,”  a state  right 
attraction  made  by  Lowell  Pro- 
ductions, starring  John  Lowell 
in  a clever  story  by  L.  Case 
Russell,  directed  by  George 
Irving,  photographed  by  Joseph 
Settle.  Seven  reels. 

When  John  Russell  produced  “Ten 
Nights  in  a Bar  Room”  for  the  independ- 
ent market  he  gave  the  state  right  field 
its  biggest  money  making  attraction  of 
the  year.  His  newest  production,  which 
is  based  on  a subject  which  has  been 
the  cause  of  many  bitter  battles,  both 
legal  and  otherwise,  will  undoubtedly 
prove  as  good  if  not  a better  feature  for 
the  box  offices  as  did  his  picturization  of 
the  old-time  classic. 

“Floodgates,”  which  is  from  an  orig- 
inal story  by  L.  Case  Russell,  is  a tensely 
interesting  and  logical  picture  tale  of  the 
lumber  country  and  the  fight  for  their 
lands  which  are  threatened  by  a power 
company’s  greed  for  water  power.  That 
the  author  gave  much  study  to  the  sub- 
ject is  evidenced  by  naturalness  of  the 
action  and  the  excellent  characterizations 
of  the  people  used  in  the  cast.  Aside  from 
the  principals  there  are  many  types  that 
can  only  be  found  in  the  small  towns  of 
the  lumber  country. 

As  the  rugged  lumberman,  inherently 
honest  and  looked  upon  as  a leader  in 
the  community,  John  Lowell  gives  a thor- 
oughly convincing  performance.  His  sup- 
porting cast,  which  includes  Jane  Thomas, 
Evangeline  Russell  and  Ivy  Ward,  all  of 
whom  were  with  him  in  “Ten  Nights  In 
a Barroom,”  and  “Lost  In  a Big  City,” 
give  excellent  portrayals  of  the  parts  in 
which  they  are  cast.  The  direction,  which 
is  by  George  Irving,  is  exceedingly  well 
handled,  the  interest  is  speedily  and  skil- 
fully developed  and  the  thrilling  se- 
quences follow  each  other  smoothly  and 
logically.  The  photography  is  of  an  un- 
usually high  order  and  the  settings  are 
worthy  of  comment. 

While  there  are  many  thrilling  scenes 
the  big  punch  comes  when  a crowd  of 
land  owners,  discovering  they  have  been 
cheated  out  of  their  holdings  by  the  rep- 
resentatives of  the  power  company,  blow 
up  the  dam.  In  this  they  are  led  by 
Dave  Trask  (John  Lowell),  who  goes  to 
what  looks  like  almost  certain  death  in 
rescuing  his  crippled  child  and  the  son  of 
the  villain  as  the  latter’s  home  is  washed 
away  by  the  rushing  waters. 

Through  all  the  battling  by  the  land 
owners  for  their  rights  and  the  power 
company  to  gain  possession  of  the  coveted 
land  there  is  a charming  love  story,  the 
principals  of  which  are  the  sister  of 
Trask,  played  by  Evangeline  Russell,  and 
the  son  of  the  villain,  played  by  F.  S. 
Keating.  As  in  all  good  melodramas  a 
happy  ending  is  provided  and  the  young 
lovers,  after  many  tribulations,  are  hap- 
pily united  for  the  final  fadeout. 

The  Cast;  John  Lowell,  Evangeline 


Russell,  Jane  Thomas,  Ivy  Ward,  Will- 
iam Calhoun,  F.  S.  Keating,  William 
Kavenaugh,  Frank  Montgomery,  J.  N. 
Bradt,  Homer  Lind,  Arthur  Ludwig,  Hap 
Hadley. 

Bedroom  Farce 
Has  a Few  Laughs 

“GALLOPING  FISH”  First 

National  attraction,  produced 
by  Thomas  H.  Ince,  with 
Sidney  Chaplin  and  special 
cast.  Written  by  Frank  R. 
Adams.  Max  Dupont  camera- 
man. Directed  by  Del  Andrews. 
Five  reels. 

Frank  Adams’  story  “Friend  Wife,” 
which  appeared  in  a popular  magazine, 
made  good  reading.  It  was  humorous 
and  well  planned  but  as  is  so  often  the 
case  when  transferred  to  the  screen  the 
humorous  situations  have  apparently  lost 
their  tang  and  “The  Galloping  Fish” 
isn’t  near  as  funny  as  “Her  Temporary 
Husband,”  a companion  piece  recently 
published  by  First  National.  The  main 
idea,  that  of  a distraught  nephew  intro- 
ducing a strange  lady  to  his  uncle  as  his 
own  wife,  to  gain  the  uncle’s  favor  while 
temporarily  estranged  from  his  spouse, 
isn’t  new  to  pictures.  It  has  been  the 
backbone  of  comedies  since  they  first 
started  to  make  them,  hence  its  lack  of 
originality  in  this  respect  robs  it  of  some 
of  its  value.  However,  there  is  enough 
good,  clean  fun,  action,  and  near  the  end, 
thrills  to  satisfy  any  lovers  of  comedy. 
You’ll  enjoy  the  antics  of  Sidney  Chaplin 
as  Freddy  Wetherill,  the  young  husband 
and  of  Louise  Fazenda,  as  Undine,  the 
vaudeville  performer  and  owner  of  a 
trained  seal.  Chester  Conklin  was  ex- 
tremely funny  as  the  taxi  driver  and 
Lucille  Ricksen  as  Hyla  Wetherill,  the 
perlexed  wife.  “Freddy”  the  seal  was  a 
real  surprise  as  a motion  picture  actor 
and  the  way  he  tumbled  in  and  out  of 
cabs,  ran  up  and  down  stairs  and  followed 
Chaplin  about  was  a revelation.  A flood 
scene  at  the  finish  added  zest  to  the  tale 
and  furnished  a punch. 

The  story  tells  of  Undine,  a diving 
Venus  in  Vaudeville,  who  owns  a trained 
seal  Freddy.  A process  server  attempts 
to  take  the  seal  for  an  unpaid  hotel  bill 
and  Freddy  Wetherill  is  asked  to  take 
the  seal  home  to  save  it  from  the  sheriff. 
When  asked  to  visit  his  uncle’s  house 
Freddy,  who  is  temporarily  separated 
from  his  wife,  takes  Undine  and  intro- 
duces her  as  Mrs.  Wetherill,  and  Undine’s 
sweetheart,  as  his  man  servant.  The  ar- 
rival of  Freddy’s  wife  complicates  mat- 
ters, and  the  rising  flood  submerges  all 
including  the  seal. 

The  Cast:  Undine,  Louise  Fazenda; 
Freddy  Wetherill,  Sidney  Chaplin;  George 
Fitzgerald,  Ford  Sterling;  Jonah,  Chester 
Conklin;  Hyla  Wetherill,  Lucille  Ricksen; 
Cato  Dodd,  John  Steppling;  “Freddie,” 
the  seal.  By  Himself. 


Miss  Taylor  Pleasing 
But  Greatly  Overacts 

“HAPPINESS.”  Metro  pro- 
duction, starring  Laurette  Tay- 
lor. Written  by  J.  Hartley 
Manners  and  adapted  from 
stage  play.  Directed  by  King 
Vidor.  Eight  reels. 

On  the  strength  of  the  title  and  the 
popularity  of  the  stage  play,  in  which 
Miss  Taylor  starred,  this  little  comedy- 
drama,  based  on  quite  an  ordinary  theme 
will  doubtless  please  the  majority.  It 
gives  the  gifted  stage  star  an  opportunity 
to  be  her  own  vivacious  self  and  the  story 
— which  is  the  “Pollyanna”  type — will  be 
found  clean  entertainment  devoid  of  any 
sensational  angles.  It  consists  of  a series 
of  incidents  in  the  life  of  a shop  girl  who 
is  given  an  opportunity  to  rise  above  the 
eight  dollar  a week  class  and  through 
her  spreading  happiness  as  she  goes  along, 
gains  success.  In  the  role  of  Jenny 
Wreay,  Miss  Taylor  is  in  almost  every 
scene  and  it  is  entirely  due  to  her  efforts 
that  the  screen  play  is  the  pleasing  fea- 
ture it  is.  At  times  she  is  inclined  to 
overact,  with  soft  pats  here  and  there  and 
a tiresome  handkerchief  incident  in  the 
early  footage. 

Pat  O’Malley  saves  the  picture  from  the 
male  angle.  He  is  cast  as  an  ambitious 
inventor  and  electrician,  who  finally  per- 
suades Jenny  to  marry  him.  Hedda  Hop- 
per scored  in  the  role  of  Mrs.  Pole,  the 
wealthy  lady  who  befriended  Jenny.  Cyril 
Chadwick  was  dull  as  Philip  Chandos, 
friend  of  Mrs.  Pole.  Edith  Yorke  played 
Mrs.  Wreay  indifferently.  It  was  well 
staged  and  well  photographed.  In  adver- 
tising it  stress  the  popularity  of  Laurette 
Taylor  and  that  this  is  one  of  her  out- 
standing stage  successes. 

The  Cast:  Laurette  Taylor,  Pat  O’Mal- 
ley, Hedda  Hopper,  Cyril  Chadwick, 
Edith  Yorke,  Lawrence  Grant,  Patterson 
Dial. 

Langdon  Looks 
Like  a Comer 

“SMILE  PLEASE,”  a Mack- 
Sennett  Pathe  comedy  in  two 
reels,  featuring  Harry  Lang- 
don. 

Harry  Langdon,  who  is  absurdly  de- 
liberate in  the  nonsense  known  as  “Smile 
Please,”  looks  like  another  Sennett  find. 
He  has  a way  of  his  own,  which  is  what 
it  seems  to  take  to  make  a comedian,  and 
he  gets  a great  deal  more  out  of  the 
present  script  than  really  is  in  it. 

The  reels  narrate  the  ridiculous  inci- 
dents attendant  upon  the  courtship,  mar- 
riage and  subsequent  misfortunes  of  a 
photographer  whose  wife’s  beauty  and 
charm  is  almost  outbalanced  by  the  woes 
her  numerous  and  dumb  family  inflicts. 
Much  of  the  action  is  dipped  from  the 
brimming  Sennett  barrel  of  seasoned 
hokum,  but  it  always  was  good  and,  as 
presented,  still  is. 
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Fair  Melodrama 
Of  Nova  Scotia 

“THE  STRANGER  OF  THE 
NORTH,”  a North  Star  pro- 
duction. Distributed  by  Secur- 
ity Pictures.  Directed  by  John 
Noble.  Ned  Van  Buren, 
cameraman.  Six  reels. 

It  has  been  said  that  the  producers  in- 
tended to  make  another  “Mickey”  of  this 
picture.  While  it  doesn’t  seem  to  come 
up  to  that,  it  is  a picture  with  quite  an 
entertainment  value.  Charles  E.  Graham 
as  Donald  McGregor  gives  a good  char- 
acterization which  is  the  outstanding  fea- 
ture of  the  play.  Richard  Travers  is  a 
bit  too  fond  of  posing  and  doesn’t  seem 
to  have  the  physique  for  his  part.  Ruth 
Dwyer  as  the  daughter  is  fair. 

Donald  McGregor  is  the  owner  of 
large  timber  interests  in  Nova  Scotia,  and 
is  about  to  lose  them  to  a syndicate  when 
Laddie  Ferguson  is  sent  over  by  his 
father  to  get  a fresh  start.  He  frees  Mc- 
Gregor from  the  power  of  the  syndicate, 
falls  in  love  with  his  daughter,  brings 
about  a reconciliation  between  father  and 
daughter  when  the  latter  plans  to  elope 
with  one  of  the  agents  of  the  syndicate, 
and  finally  marries  the  daughter. 

No  one  will  regret  seeing  this  picture, 
though  whether  it  will  have  the  appeal 
to  the  Scotch  it  is  supposed  to  have,  is  a 
matter  for  some  discussion. 

The  Cast:  Richard  C.  Travers,  Ruth 
Dwyer,  Charles  E.  Graham,  P.  C.  Harti- 
gan,  Decacia  Mooers,  James  McDuff, 
Louis  Dean. 

Jones  Western 
Needs  a Smile 

“THE  VAGABOND  TRAIL,” 

a William  Fox  production, 
from  George  Ovyen  Baxter’s 
novel  “Donnegan”  directed  by 
William  Wellman,  scenario  by 
Doty  Hobart.  Six  reels. 

The  strongest  impression  gained  from 
this  picture  is  that  if  Charles  Jones  were 
to  smile  he  would  break  something.  The 
picture  isn’t  bad  at  all  except  for  the 
fact  that  there  is  absolutely  no  humor 
save  that  furnished  by  “Deuces”  the  col- 
ored valet,  and  that  is  grimly  oversha- 
dowed by  Jones’  tragedy  face.  He  looks 
■ as  though  he  hated  himself. 

It  seems  too  bad  to  put  Marian  Nixon 
in  a picture  where  she  has  so  little  chance 
to  do  anything.  Her  former  pictures 
seemed  to  give  evidence  of  some  ability, 
but  the  only  thing  we  remember  her 
doing  in  this  is  playing  her  guitar  at  her 
father’s  knee. 

The  story  deals  with  one  Donnegan 
who  is  searching  for  his  long  lost  brother. 
He  has  a number  of  exciting  adventures, 
during  one  of  which  he  meets  Lou  Macon 
and  her  father.  They  are  on  the  way  to 
their  mine  which  is  in  the  care  of  Colonel 
Macon’s  partner.  Donnegan  finds  the 
partner  is  crooked  and  in  trying  to  make 
him  settle  with  Colonel  Macon  he  is  shot. 
They  then  discover  that  the  partner  is 
the  long  lost  brother,  Lou  Macon  loves 
Donnegan,  and  it  all  ends  happily. 

The  Cast:  Charles  Jones,  Marian 
Nixon,  Charles  Coleman,  Frank  Nelson, 
George  Reed,  L.  C.  Shumway,  Virorinia 
Warwick,  George  Romaine,  Harry 
Lonsdale. 


TWO  SCENES  from  the  “Our  Gang” 
comedy,  “Big  Business.”  Hal  Roach 
for  Pathe. 

Strong  Heart  Interest  in 
Jack  Pickford's  Latest 

“THE  HILL  BILLY,”  an  Al- 
lied Producers  & Distributors 
Production,  starring  Jack  Pick- 
ford  in  a John  Fox,  Jr.,  story, 
directed  by  George  Hill  from 
an  adaptation  by  Marion  Jack- 
son.  Length  5,734  feet. 

This  cleverly  handled  picturization  of 
an  interesting  story  of  the  Kentucky 
mountains  is  undoubtedly  the  best  thing 
yet  done  with  Jack  Pickford,  and,  prop- 
erly exploited,  should  prove  a box  office 
attraction  of  unusual  merit.  It  is  pro- 
lific in  heart  interest,  splendidly  mounted 
and  much  of  the  photography,  which  is 
credited  to  Dave  Kesson  and  Allen 
Thompson,  is  of  an  unusually  high  order. 

The  plot  is  developed  rapidly  and  kept 
moving  with  logical  sequences.  Director 
Hill  handling  the  action  with  rare  skill. 
Jack  Pickford’s  characterization  of  the 
ragged  boy  of  the  mountains  is  excel- 
lently done  and  in  this  he  is  ably  sec- 
onded by  a splendid  cast.  As  the  heroine 
Lucille  Rickson  is  at  all  times  charming 
and  convincing. 

The  love  interest  is  built  around  Jed 
McCoy  (Pickford)  and  Emmy  Lou 
Spence  (Miss  Rickson)  the  niece  of  a 
mountaineer  who  had  murdered  Jed’s 
father  and  then  married  the  widow  in 
order  to  gain  possession  of  valuable  coal 
lands.  The  son  of  this  mountaineer 
forces  Emmy  Lou  into  a marriage  and 
later  is  killed.  Jed  is  charged  with  the 
murder  but  is  later  acquitted. 

The  murderer  of  Jed’s  father,  seeing 
exposure  imminent,  flees  and  is  pursued 
by  Jed.  This  leads  up  to  the  big  punch 
scene,  which  is  a battle  between  Jed  and 
the  murderer  on  a raft  in  the  river.  The 
raft  collapses,  the  murderer  is  drowned 
and  Jed  is  rescued  by  Emmy  Lou,  with 
the  usual  happy  ending. 

The  Cast:  Jack  Pickford,  Lucille  Rick- 
sen,  Frank  Leigh,  Ralph  Yearsley,  Jane 
Keckley.  Snitz  Edwards,  Malcolm  Waite, 
Maine  Geary. 


Modem  Domestic  Drama 
First  Rate  Entertainment 

“WHY  MEN  LEAVE  HOME” 

First  National  feature  with 
Lewis  Stone,  Helene  Chadwick 
and  others.  Written  by  Avery 
Hopwood.  S.  Palotoi,  camera- 
man. Directed  by  John  M. 
Stahl.  Eight  reels. 

No  more  delightful  domestic  problem 
drama  than  this  has  been  produced  in 
years.  With  a small  but  capable  cast, 
beautiful  sets,  excellent  photography  and 
a splendid  story  John  M.  Stahl  has  de- 
livered a clean-cut,  thoroughly  enjoyable 
play.  The  production  was  made  by  Louis 
B.  Mayer  for  First  National  and  for  the 
better  class  trade  will  undoubtedly  prove 
an  excellent  drawing  card.  While  along 
the  lines  of  that  other  classic  “The 
Dangerous  Age,”  it  doesn’t  depend  upon 
theatrics  or  melodramatic  situations  to 
put  it  over. 

The  story  concerns  a happy  married 
couple,  of  their  estrangement  when  the 
husband  steps  out  with  his  stenographer. 
The  wife  goes  to  Paris  secures  a divorce 
and  the  husband  thinking  he  is  in  love 
with  his  office  girl,  marries  her.  The  two 
wives  are  brought  together  later  and  he 
sees  his  mistake.  He  gets  a divorce  and 
remarries  his  first  wife.  This  brief  out- 
line, however,  does  not  give  an  idea  of 
the  many  delicious  situations  and  bright 
dialogue  of  the  piece. 

It  is  extremely  well  acted  by  Lewis 
Stone,  Helene  Chadwick  and  Alma 
Bennett.  Mary  Alden  and  William  V. 
M'ong  round  out  the  small  cast.  The  many 
beautiful  sets  and  exteriors  lend  the 
proper  atmosphere  to  the  story  and  on 
the  whole  it  is  a most  satisfying  attrac- 
tion. 

The  Cast:  Lewis  Stone,  Helene  Chad- 
wick, Alma  Bennett,  Mary  Alden,  Wm. 
V.  Mong. 

Laura  La  Plante 
Deserves  Stardom 

“EXCITEMENT,”  a Universal 
production  featuring  Laura  La- 
Plante.  Scenario  by  Hugh  Hoff- 
man. Camerman,  Jack  Rose. 
Directed  by  Robert  H.  Hill. 
Length,  4,800  feet. 

This  is  Laura  LaPlante’s  first  real 
starring  vehicle  and  everyone  will  agree 
she  has  the  looks  and  ability  to  entitle 
her  to  stellar  honors.  “Excitement”  is 
a “comedy  love  drama”  according  to  the 
Universal  advertisements  and  Miss  La- 
Plante  is  the  centre  of  interest  all  the 
way  through.  In  fact  the  few  scenes 
without  her  are  rather  dull — the  “King 
Tut’s  widow”  sequence — which  could 
easily  have  been  left  out  and  not  missed. 

The  story  is  a breezy  affair  about  an 
extremely  active  young  lady  who  has 
brought  her  distraught  parents  to  a 
health  resort.  She  is  urged  to  get  mar- 
ried and  settle  down  and  the  business 
of  picking  a husband,  takes  up  most  of 
the  footage.  The  free-for-all  fight  in 
the  gymnasium  where  she  takes  all 
her  suitors  and  promises  to  marry  the 
victor  is  about  as  funny  a scene  as  has 
been  incorporated  in  any  picture  re- 
cently. It  was  the  scream  of  “Excite- 
ment.” The  survivor  of  the  fight,  how- 
ever, is  knocked  out  by  a young  engin- 
eer and  she  marries  the  latter.  Then 
there  follows  an  amusing  scene  in  the 
home,  with  a parrot,  a cat  and  dog  look- 
ing on  while  the  family  scraps.  All  in 
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all  a satisfying  little  farce,  well  directed 
and  very  well  acted. 

The  Cast:  Laura  La  Pante,  Edward 
Hearn,  William  Welsh,  Frances  Ray- 
mond, Fred  De  Silva,  Margaret  Culling- 
ton,  Albert  Hart,  Rolfe  Sedan,  Bert 
Roach,  Stanley  Blystone,  Lon  Poff, 
George  Fisher,  Fay  Tincher. 


Sea  Picture 
Of  Unusual  Merit 

“WOMEN  WHO  GIVE,”  a 

Metro  production  featuring 

Frank  Keenan  and  Renee 
Adoree.  Written  by  Sarah  P. 
McLean  Greene.  Photo- 
graphed by  Perry  Hilburn.  Di- 
rected by  Reginald  Barker. 
Eight  reels. 

Here’s  a sea  picture  produced  by  Louis 
B.  Mayer  that,  despite  its  length,  holds 
your  undivided  attention  up  to  the  last 
foot  of  film.  Some  of  the  best  sea  stuff 
that  has  ever  been  incorporated  in  a fea- 
ture is  shown.  It  is  a finished  production 
in  every  respect  and  merits  the  title  of 
“better  pictures’’  adapted  by  Metro. 

The  story  was  adapted  from  Sarah  P. 
McLean  Greene’s  interesting  tale  “Cape 
Cod  Folks”  and  Reginald  Barker  has 
caught  the  spirit  of  the  book  and  the  at- 
mosphere of  the  small  fishing  village 
where  most  of  the  action  takes  place. 
The  beauty  of  sets,  clever  camera  work 
and  sincere  acting  of  the  entire  cast  will 
leave  a lasting  impression  upon  any  aud- 
ience. 

Frank  Keenan  in  the  role  of  Jonathan 
Swfih,  wealthy  codfish  packer,  gives  a 
wonderful  characterization,  equaling  if 
not  surpassing  his  work  in  former  ve- 
hicles. He  is  ably  assisted  by  Renee 
Adoree,  as  Becky  Keeler;  Robert  Frazer, 
as  Capt.  Joe  Cradlebow;  Barbara  Bed- 
Lrd,  as  Emily  Swift;  and  Eddie  Philips 
as  Noah  Swift.  In  fact  the  honors  are 
pretty  well  divided  between  Miss  Bed- 
ford and  Keenan.  The  burning  of  the 
Captain’s  home,  for  a beacon  and  the  res- 
cue of  the  crew  of  Jonathan  Swift’s  craft 
are  high  points  in  this  dramatic  recital. 
Joseph  Dowling  was  also  excellent  as  old 
Captain  Keeler  and  Margaret  Seddon  as 
Ma  Keeler  in  the  scenes  allotted  to  them. 

The  story  concerns  the  old  men  at 
home  and  the  young  men  who  go  to  sea, 
and  the  women  who  wait.  Swift  is  a 
hard-hearted  business  man,  and  when  his 
son  falls  in  love  with  Capt.  Keeler’s 
daughter  he  has  his  son  taken  aboard  one 
of  his  boats  so  that  he  cannot  marry  her. 
He  then  discovers  a love  affair  between 
his  daughter  Emily  and  Capt.  _ Joe 
Cradlebow,  and  attempts  to  break  it  up. 
However,  the  rescue  of  his  son  from  a 
terrific  storm  and  his  being  overruled  by 
his  daughter  brings  about  the  happy  end- 
ing. 

The  Cast:  Frank  Keenan,  Renee 
Adoree,  Robert  Frazer,  Barbara  Bedford, 
Joseph  Dowling,  Margaret  Seddon,  Vic- 
tor Potel,  Joan  Standing,  Eddie  Phillips 
and  William  Eugene. 


Usual  Sennett  Stuff 

“SCAREM  MUCH,”  a Pathe- 
Sennett  comedy,  directed  by 
Del  Lord.  Two  reels. 

This  is  a Mack  Sennett  all-star  com- 
edy with  much  of  the  sure-fire  hokum 
used  in  the  past  employed  to  bring  the 
laughs.  The  timid  suitor,  the  pretty 
maiden  and  the  rough,  raw  meat-eating 
father  manage  to  keep  the  laughter  flow- 
ing. Kalla  Pasha  is  the  burly  one  and 
is  very  effective. 


Hectic  Melodrama 
Of  Average  Merit  ' 

“THE  ARIZONA  EXPRESS,” 

Fox  Production,  with  a special 
cast.  Written  by  Lincoln  J. 
Carter.  Directed  by  Thomas 
Buckingham.  Seven  reels. 

This  is  a typical  Lincoln  J.  Carter  play 
of  the  kind  that  thrilled  the  gallery  gods 
years  ago  before  the  advent  of  films  and 
serials.  It  is  pretty  strong  stuff  for  the 
average  theatre  and  unless  you  cater  to 
audiences  whose  tastes  run  to  hectic 
melodrama  it  will  not  likely  meet  with 
approval.  Much  of  the  old  hokum  used 
in  the  past  in  serials  is  worked  into  the 
story  and  its  improbabilities  will  be  ap- 
parent to  the  most  blase  film  devotee. 
However,  it  may  appeal  to  those  who 
like  plenty  of  thrills  without  any  thought 
of  logic.  There  is  intelligent  direction 
and  much  good  acting. 

The  cast  is  a capable  one  headed  by 
David  Butler,  Pauline  Starke,  Harold 
Goodwin,  Francis  MacDonald,  Evelyn 
Brent,  Frank  Beal  and  William  Humph- 
rey. 

There  is  a love  story  running  through 
the  seven  reels  but  is  quite  lost  sight  of 
in  the  mix-up  of  other  characters  at 
times.  The  story  concerns  a clerk  in 
love  with  a cabaret  dancer  who  uses  him 
to  gain  information  of  his  uncle’s  bank. 
There  is  a mail  clerk  in  love  with  an- 
other girl.  The  story  opens  with  a jail 
delivery,  and  then  there  is  a thrilling 
fight  in  a mail  car  where  the  thugs  at- 
tempt to  recover  a letter.  The  hero 
jumps  from  the  mail  car  to  the  ground 
and  from  the  ground  to  the  thugs’  auto, 
saves  the  girl  and  recovers  the  letter. 
It’s  all  very  thrilling. 

The  Cast:  Pauline  Starke,  Evelyn 
Brent,  Anne  Cornwell,  Harold  Goodwin, 
David  Butler,  Francis  MacDonald,  Frank 
Beal,  William  Humphrey. 


WILLIAM  FOX  presents  “The  Arizona 
Express”  with  a special  cast. 


West  Coast  Notes 

By  H.  E.  N. 

W.  C.  Whitt,  owner  of  the  Anderson 
theatre,  Anderson,  Cal.,  is  showing  once  a 
week  now  instead  of  the  customary  three. 
W.  C.  has  taken  over  the  management  of 
the  Orpheum  at  Red  Bluff. 

* * =1: 

J.  J.  Wood  who  made  the  Redding  theatre 
famous,  states  that  if  rain  doesn’t  hit  Red- 
ding soon,  there  will  be  no  business.  Miss 
Sullivan,  cashier,  has  had  several  offers  to 
go  into  the  movies  since  bobbing  her  hair, 
but  as  we  go  to  press,  she  is  still  at  the 
Redding  theatre. 

* * * 

Torey  R.  Roberts,  who  chases  contracts 
for  Geo.  A.  Oppenheimer,  Inc.,  S.  F.,  has 
been  doing  his  stuff  on  the  “Death  Trail” 
in  Ariz.,  for  the  L.  A.  office.  Dave  Bieder- 
MAN,  who  handles  this  territory,  is  on  a 
visit  to  Wilkinsburg,  Pa.  Mel  A.  Hulling, 
L.  A.  branch  manager  for  Geo.  A.  Oppen- 
heimer, Inc.,  advises  that  “Beau  Brummel” 
will  open  at  the  California,  L;  A.,  Mar.  15th 
for  a 2 weeks’  run,  going  from  there  to  the 
Miller  for  an  extended  run. 

* * * 

Arthur  S.  Jones,  the  handsome  Vita- 
graph  auditor,  was  in  L.  A.  last  week  look- 
ing over  the  office  and  incidentally  the  Sen- 
nett beauties.  “Where  do  we  go  from  here?” 
“S.  F.”,  says  Arthur. 

* * * 

Hugh  Dierker  was  seen  along  Film  Row, 
L.  A.,  last  week.  Hugh  tells  us  he  is  busy 
on  the  script  for  his  next  picture  which 
will  be  entitled,  “Dons  of  Pueblo”,  a story 
by  Percival  J,  Cooney. 

* * * 

Jack  G.  Bower  heads  the  list  of  salesmen 
for  the  U.  S.,  from  the  latest  reports  sent 
out  by  First  National’s  home  office  to  the 
L.  A.  branch.  We  understand  that  this 
covers  a period  of  13  weeks  but  how  about 
No.  43  Jack? 

* ♦ * 

West  Coast  Theatre  Enterprises  has  pur- 
chased the  Valley  and  Rialto  theatres  at  El 
Centro,  Cal. 

♦ * * 

The  seats  of  the  Iris  theatre,  Hollywood, 
have  just  been  newly  upholstered  and  160 
Webers  divans  and  a new  Smith  Unit 
Organ  installed.  The  Covina  at  Covina, 
Cal.,  has  been  re-seated  with  50  Weber 
Bros.,  leather  divans  and  electric  lighted 
drapes  added.  Earl  Sinks  owns  both 
houses. 

* * * 

Henry  Sharp,  well  known  member  of 
the  Ince  camera  crankers,  has  renewed  his 
contract  with  Mr.  Ince  for  another  year. 
Some  of  Henry’s  latest  camera  art  is  shown 
in  “Anna  Christie”,  “Human  Wreckage” 
and  “Judgment  of  the  Storm.’ 

* * * 

Watch  for  the  story  on  the  exploitation 
of  the  “Marriage  Circle”  which  is  playing 
at  the  Imperial  theatre,  S.  F.  It’s  a knock- 
out and  one  of  the  biggest  stunts  pulled  in 
the  Golden  Gate  City  in  a number  of  years. 


Lyman  Howe  Reel  Fair 

“JUMPING  JACKS”  is  the 

title  of  this  Educational-Lyman 
H owe  Hodge  Podge  one  reel 
subject. 

It  is  a pleasant  blending  of  cartoon 
work  and  scenes  in  various  parts  of  the 
world.  The  dances  of  various  tribes  is 
the  most  interesting,  while  scenes  of 
Niagara  falls  are  picturesque  though 
somewhat  tiresome  through  repetition. 
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F.  B.  O. 

MATT  MOORE  has  been  engaged  by 
B.  P.  Fineraan,  general  manager  of  the 
F.  B.  O.  studios,  to  play  the  leading 
role  in  “Fools  in  the  Dark,”  work  upon 
which  has  begun  under  the  direction 
of  Al.  Santell.  It  marks  the  actor’s  first 
appearance  in  an  F.  B.  O.  production. 

+ + + 

MAL  ST.  CLAIR  has  begun  work  on 
the  seventh  episode  of  F.  B.  O.’s  “Tel- 
ephone Girl”  series.  It  is  called  “For  the 
Love  of  Mike”  and,  like  the  preceding 
episodes,  features  Alberta  Vaughn.  There 
will  be  twelve  episodes  of  two  reels 
each  in  the  first  series  which  will,  in  all 
likelihood,  be  followed  by  a second 
series. 

+ + + 

DOUGLAS  MACLEAN  has  begun  his 
third  production  with  his  own  inde- 
pendent organization.  It  is  “Never  Say 
Die,”  one  time  comedy  stage  hit  and 
starring  vehicle  for  Willie  Collier.  It  is 
being  made  at  the  F.  B.  O.  studios  for- 
merly Robertson- Cole  in  Hollywood  with 
Jess  Robbins  directing. 

+ + + 

Metro 

VIOLA  DANA  might  be  honored  with  the 
title  of  the  busy  bee  of  the  motion  pic- 
ture industry.  Having  already  made  four 
Metro  starring  pictures  this  season  she  is 
now  engaged  on  her  fifth,  "Don’t  Doubt 
Your  Husband y under  the  direction  of 
Harry  Beaumont  from  the  story  by  Sada 
Cozvan  and  Howard  Higgin.  And  when 
she  is  through  with  this  one,  Metro  has 
another  story  zvaiting — "Along  Came  Ruth," 
a screen  version  of  Ruth  Chatterton’s  stage 
play  produced  in  New  York  several  seasons 
ago  by  Henry  Savage. 

+ + + 

KEATON  has  completed  his  third  Metro 
feature  length  comedy,  "Sherlock,  Jr." 
and  the  combined  forces  of  the  titling,  cut- 
ting and  editing  departments  are  nozv  busy 
preparing  it  for  Metro  release  this  month. 
+ + + 

A CABLEGRAM  from  Rex  Ingram  in 
Africa  announces  that  he  is  setting  sail 
for  home  this  zveek  zvith  the  completed  him 
of  his  new  Metro  picture,  "The  Arab,"  a 
screen  ver.non  of  Edgar  Selwyn’s  Broad' 
zmy  play.  Which  calls  to  mind  the  fact  that 
Ingram’s  “Scarniouche,’’  a film  version  of 
Rafael  Sabatini’s  novel,  after  playing  for 
nearly  six  months  at  advanced  prices  on 
Broadway,  has  gone  into  the  Capitol  theatre 
on  the  same  street. 

Universal 

CLIFFORD  SMITH  has  begun  the  filming 
of  his  second  Universal  feature  starring 
Jack  Hoxie,  “The  Back  Trail,”  from  a 
western  by  Walter  J.  Coburn.  Hoxie 
recently  played  the  starring  role  in  “Ridge- 
way of  Montana,”  adapted  from  William 
McLeod  Raine’s  novel  under  Smith’s  direc- 
tion. This  was  Smith’s  initial  directorial 
effort  at  Universal  City.  For  many  years 
Smith  was  associated  with  the  William  S. 
Hart  productions,  directing  Hart  in  many 
of  his  productions,  including  his  most  recent 
pictures,  “Wild  Bill  Hickok”  and  “Singer 
Jim  McKee.” 


HOOT  GIBSON  has  just  started  work  in 
a new  comedy  feature  at  Universal  City 
under  the  direction  of  Edward  Sedgwick. 
The  picture,  tentatively  titled,  “Broadway 
or  Bust,”  will  be  filmed  from  an  original 
story  by  Sedgwick  and  Raymond  L. 
Schrock,  a combination  that  has  written 
many  of  Gibson’s  productions,  including 
“Out  of  Luck”,  “The  Thrill  Chaser”,  “Hook 
and  Ladder”  and  his  most  recent  picture 
“Forty  Horse  Hawkins”. 

+ + + 

RUTH  DWYER,  who  recently  finished  the 
leading  feminine  role  in  “The  Reckless 
Age”  with  Reginald  Denny,  will  play  the 
lead  opposite  Hoot  in  “Broadway  or  Bust”. 
King  Zany,  who  played  the  scenario  writer 
in  “Hollywood”,  is  the  only  other  member 
of  the  supporting  cast  so  far  selected. 

First  National 

NORMAN  KERRY  and  Betty  Bouton 
have  been  selected  by  George  Fitz- 
maurice  to  complete  the  cast  of  “Cy- 
therea,”  Sam  Goldwyn-Fitzmaurice  pro- 
duction which  he  is  now  directing  for 
First  National  at  the  United  Studios. 
Others  in  the  cast  are  Alma  Rubens, 
Irene  Rich,  Lewis  Stone  and  Constance 
Bennett. 

+ + + 

ASSOCIATED  First  National  Pictures 
Inc.  announced  this  week  that  it  had 
contracted  for  four  more  John  M.  Stahl 
productions  to  be  presented  through 
Louis  B.  Mayer.  First  National  had 
been  the  distributor  of  Stahl  pictures  for 
some  time,  having  offered  “The  Child 
Thou  Gavest  Me,”  “The  Song  of  Life,” 
“One  Clear  Call,”  “The  Dangerous  Age,” 
of  a year  ago,  and  more  recently  “The 
Wanters.”  The  con  tract  calls  for  these 
four  productions  to  be  delivered  within 
the  next  two  years. 

+ + + 

Educational 

THE  FIRST  of  the  three  special  Jack 
White  Comedies  to  be  released  by  Educa- 
tional Elm  Exchanges,  Inc.,  under  the  con- 
tract negotiated  la.zt  year  with  Jack  White, 
will  be  "Midnight  Blues,"  which  is  listed  as 
an  April  release.  Lige  Conley  is  the  fea- 
tured comedian,  and  Peg  O’Neill,  Jack 
Lloyd,  Otto  Fries  and  others  of  the  Jack 
White  organization  appear  in  the  cast.  The 
picture  was  directed  by  Norman  Taurog. 

+ + + 

BEFORE  LEAVING  for  his  tour  of  the 
western  branches  of  the  Educational  Film 
Exchanges,  Inc.,  Robert  C.  Bruce  completed 
cutting  and  titling  the  last  four  of  his  Wil- 
derness Tales  of  the  1924  series,  photo- 
graphed last  summer  and  fall.  They  zvill 
be  titled  "The  Trade  Keeps  Moving."  "Just 
Waiting,"  "The  Ex-Bartender  Retires”  and 
"The  Farczvell.” 

Pathe 

MARCH  33  will  mark  the  release  of  Pathe 
program  containing  twelve  subjects  with 
a total  of  eighteen  reels,  and  headed  by  the 
new  Pathe  serial,  “Leatherstocking”.  In  ad- 
dition to  the  opening  episode  of  “Leather- 
stocking” and  the  closing  chapter  of  “The 
Way  of  a Man”,  Pathe’s  schedule  for 
March  23rd  will  make  available  a “Spat 


Family”  offering,  “Hunters  Bold” ; a Mack 
Sennett  Comedy,  “Scarem  Much” ; the 
seventh  of  the  “Chronicles  of  America” 
series,  titled  “Wolfe  and  Montcalm” ; one 
of  Grantland  Rice’s  “Sportlights”,  “Fields 
of  Glory”;  an  Aesop  Fable,  “From  Rags  to 
Riches  and  Back  Again” ; a Charles  Chase 
comedy  vehicle,  “Dont  Forget”;  issues  No. 
12  of  Pathe  Review  and  Topics  of  the  Day. 

+ + + 

GRANTLAND  RICE,  sport  writer,  and  J. 

L.  Hawkinson,  who  are  producing  the 
“Sportlight”  series  for  Pathe  distribution, 
have  completed  camera  work  on  two  more 
of  this  interesting  group  of  sport  pictures. 
The  first  of  these,  titled  “The  Swift  and 
Strong”,  which  will  be  made  available  by 
Pathe  on  April  6th,  embodies  a wide  variety 
of  action  scenes,  showing  how  speed  and 
strength  enter  into  the  different  fields  of 
sport.  The  reel  is  espcially  interesting  in 
that  it  presents  a number  of  the  nationally 
known  champions  who  will  compete  for 
Uncle  Sam  in  the  coming  Olympic  track 
and  field  events  to  be  held  in  Paris  in  July 
of  this  year. 

Goldwyn 

MARION  DAVIES  has  received  a 
cablegram  from  Adam  Poulsen,  Dan- 
ish tragedian,  felicitating  her  upon  her 
work  in  “Yolanda,”  the  new  Cosmopoli- 
tan picture  in  which  she  is  starring  at  the 
Cosmopolitan  theatre.  The  cablegram 
read:  “My  warmest  congratulations  for 
your  notable  success  in  ‘Yolanda.’  Wish 
I could  have  been  present  at  the  prem- 
iere.” 

+ + + 

THE  FIRST  selection  for  the  cast  of 
Marshall  Neilan’s  fourth  production  for 
Goldwyn,  “Tess  of  the  D’Urbervilles,” 
from  Thomas  Hardy’s  novel,  aside  from 
the  two  leading  players,  is  Joseph  Dowl- 
ing, one  of  the  old  time  actors  of  the 
stage.  He  has  been  cast  as  the  priest  in 
“Tess.” 

+ + + 

FRANCIS  X.  BUSHMAN  who  is  to  act 
the  role  of  the  villainous  Messala  in 
Goldwyn’s  picturization  of  Gen.  Lew 
Wallace’s  “Ben-Hur,”  arrived  in  New 
York  from  the  Goldwyn  studios  on  Mon- 
day and  will  sail  on  Saturday  on  the 
steamship  Berengaria  for  Rome  where  he 
will  join  Director  Brabin,  June  Mathis 
and  George  Walsh  for  active  work  on 
the  picture. 

Century 

BUDDY  MESSINGER,  Century  Comedy 
boy-star,  has  been  loaned  to  Universal 
to  appear  in  a part  in  "Relativity,”  in  which 
Laura  La  Plante  stars.  This  deal,  between 
Universal  and  Julius  and  Abe  Stern  fol- 
lowed the  completion  of  "Playing  Hookey,” 
Buddy’s  newest  two'reeler. 

+ + + 

AL.  ALT,  comedian,  who  has  been  ap- 
pearing in  Century  Comedies  of  late,  has 
been  placed  under  a long  term  contract  by 
Stern  Brothers.  He  will  either  star  in  his 
ozsm  comedies  for  this  organization,  or  co- 
star  in  those  in  which  Hilliard  Karr  will  be 
seen.  Karr,  too,  has  been  placed  under  a 
longer  contract. 
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Fox 

LEW  SEILER  has  started  work  at  the 
William  Fox  West  Coast  studios,  on  a 
new  comedy,  as  yet  without  a title,  starring 
the  Chimpanzee  trio.  Max,  Moritz  and  Pep. 
These  three  stars  are  working  amiably 
enough  together  because  they  have  appeared 
in  a score  of  pictures  and  are  the  best  of 
friends.  “The  Cowboys”  and  “On  the  Job” 
were  the  last  two  Imperial  Comedies  fea- 
turing these  animal  actors. 

+ + + 

PRODUCTION  has  been  started  at  the 
William  Fox  West  Coast  studios  on  “The 
Mark  of  Cain,”  the  latest  vehicle  for  John 
Gilbert.  Howard  Mitchell  is  directing  the 
picture  from  the  story  by  Fred  Jackson  and 
the  scenario  by  Charles  Kenyon.  Evelyn 
Brent  who  played  in  the  Fox  picture,  “The 
Shadow  of  the  East,”  will  be  seen  as  Gil- 
bert’s new  leading  lady.  The  others  in  the 
cast  are:  John  Miljan,  Edward  Tilton, 
Frank  Beal,  Harry  Todd  and  Florence  Wix. 

Hodkinson 

THE  FINAL  scenes  of  “Miami”  the 
Alan  Crosland  Production  starring 
Betty  Compson  for  release  through  the 
Hodkinson  Corporation  will  be  made  this 
week  according  to  reports  from  the  com- 
pany now  in  Florida  and  the  entire  imit 
will  return  to  New  York  where  after  a 
conference  Miss  Compson  will  leave  Los 
Angeles  to  appear  in  the  James  Cruze 
picture  before  making  her  next  produc- 
tion for  the  Hodkinson  Corporation. 

+ + + 

F.  C.  MUNROE  president  and  Harry  A. 

Richards  secretary  of  the  Hodkinson 
Corporation  have  left  Los  Angeles  on 
their  return  to  New  York  after  several 
weeks  in  the  West  Coast  producing  cen- 
ter negotiating  with  independent  pro- 
ducers for  the  distribution  of  first  run 
pictures. 

+ + + 

THE  CAST  supporting  Dorothy  Mac- 
Kaill,  as  the  star  of  the  first  Frank  E. 
Woods  production  for  the  W.  W.  Hod- 
kinson Corporation  has  been  enlarged  by 
the  addition  of  Joan  Standing,  Tom 
O’Brien  and  Danny  Hoy.  It  is  interest- 
ing to  note  that  O’Brien  was  Assistant 
Director  with  the  Fine  Arts  Productions 
nearly  ten  years  ago  when  Frank  E. 
Woods  was  in  charge  of  the  making  of 
these  pictures  for  the  Triangle  Program. 

Vitagraph 

CARMELITA  GERAGHTY,  daughter  of 
Tom  Geraghty,  production  editor  and 
scenario  writer,  makes  her  debut  in  comedy 
in  “Trouble  Brewing,”  the  latest  Larry  Se- 
mon  release  through  Vitagraph.  Miss  Gcr- 
aghty  is  said  to  be  one  of  the  prettiest  of 
the  younger  recruits  to  the  screen. 

+ + + 

J.  STU ART  BLACKTON  is  said  to  have 
_ invented  a new  technical  arrangement  of 
lights  by  which  he  has  procured  effects  in 
photography  which  never  before  have  been 
shown  on  the  screen.  The  experiments  were 
conducted  upon  his  arrival  in  Los  Attgeles 
and  used  for  the  first  time  in  the  studio  set 
of  “Between  Friends,”  where  a model  poses 
for  a statue.  Lou  Tellegen  plays  the  sculp- 
tor and  Alice  Calhoun  has  the  role  of  the 
model.  Anna  Q.  Nilsson,  Stuart  Holmes 
and  Norman  Kerry  share  honors  in  the 
cast. 

+ + + 

DAVID  SMITH,  who  has  just  finished 
“Borrowed  Husbands,”  is  taking  a short 
vacation  in  southern  California  before  be- 
ginning work  on  his  coming  picture.  Mr. 
Smith  made  seven  pictures  in  ten  months, 
all  of  which  were  given  Broadway 
premieres.  They  were  “The  Man  From 
Brodney’s,”  “My  Man.”  “Pioneer  Trails,” 
“The  Midnight  Alarm,”  “Masters  of  Men,” 
“The  Ninety  and  Nine”  and  the  one  he  has 
just  completed. 


Paramount 

WARDEN  LEWIS  E.  LAWES,  of 
Sing  Sing,  who  probably  knows  as 
many  confidence  men  as  any  other  per- 
son in  the  United  States,  visited  Thomas 
Meighan  at  the  Paramount  Long  Island 
studio  and  gave  him  some  pointers  on 
the  making  of  “The  Confidence  Man,” 
his  latest  picture.  In  the  story  Meighan 
plays  the  role  of  one  of  the  smoothest 
confidence  men  in  the  game. 

+ + + 

ELSIE  KIRBY,  who  plays  the  role  of 
the  Duchess  de  Luynes  in  “Monsieur 
Beaucaire,”  the  Sidney  Olcott  produc- 
tion for  Paramount  which  stars  Rodolph 
Valentino,  also  played  the  same  part  on 
the  stage  years  ago  with  James  K.  Hack- 
ett  when  Hackett  was  touring  the  coun- 
try playing  “Beaucaire.” 

+ + + 

GEORGE  NASH,  known  for  his  char- 
acterization of  Charlie  Yong  in  the 
stage  play,  “East  is  West,”  has  an  im- 
portant role  in  “The  Confidence  Man,” 
Thomas  Meighan’s  forthcoming  Para- 
mount picture.  Mr.  Nash  had  been  tour- 
ing the  country  with  his  wife  in  a vaude- 
ville sketch. 

Preferred 

B.  P.  SCHULBERG,  President  of  Pre- 
ferred Pictures  Corporation,  has  con- 
cluded his  stay  in  New  York  and  is  now  en 
route  to  Los  Angeles,  where  work  on  his 
next  production,  “The  Breath  of  Scandal,” 
zvill  start  immediately.  Gasnier  who  is  to 
direct  the  production  is  now  busy  with  the 
preliminary  casting  and  it  is  expected  that 
shortly  after  Mr.  Schulberg’s  arrival  in  the 
west,  announcement  of  the  complete  list  of 
players  will  be  made. 

+ + + 

/.  G.  BACHMANN , treasurer  of  Preferred 
Pictures  Corporation,  announced  today  the 
sale  of  the  Preferred  franchise  in  the  Wash- 
ington, D.  C.,  territory  to  the  Trio  Produc- 
tions, Inc.,  of  which  Ben  Amsterdam  is 
president. 

Christie 

THE  LATEST  director  engaged  by  the 
Christie  organization  is  Gil  Pratt.  Mr. 
Pratt  will  be  at  once  assigned  to  the  direc- 
tion of  the  next  Bobby  Vernon  comedy 
which  goes  into  work  this  week.  The  story 
is  now  being  written  by  Pratt,  in  collabora- 
tion with  Frank  R.  Conklin,  Walter  Gra- 
ham and  Keene  Thompson. 

+ + + 

NATALIE  JOYCE,  recently  added  as  a 
leading  lady,  plays  her  first  lead  with 
Neal  Burns  in  the  new  comedy.  Others  in 
the  cast  include  Jay  Belasco,  Lila  Leslie, 


Ward  Caulfield,  George  French,  Budd  Fine, 
Bob  North  and  George  Burton. 

Grand-Asher 

“TARZAN  and  the  Golden  Lion,”  one  of 
the  latest  of  Edgar  Rice  Burroughs’  se- 
ries of  Tarzan  stories,  will  be  filmed  at  the 
Grand  Studio  for  Grand-Asher,  it  was  an- 
nounced today  by  General  Manager  Samuel 
Bischoff,  following  a conference  with  Sam- 
uel V.  Grand,  President,  who  arrived  this 
week  from  Boston,  in  which  the  future  ac- 
tivities of  the  organization  were  gone  into 
thoroughly. 

+ + + 

R.  WILLIAM  NEILL,  who  has  just  com- 
pleted shooting  “Rose  of  the  Ghetto”  will, 
as  previously  announced,  make  four  more 
Grand  -Asher  features,  inchtding  “The  First 
Violin,”  “The  Furnace  of  Life,”  “Back  of 
the  Beyond”  and  “The  Way  of  All  Flesh.” 

Principal 

WILLIAM  A.  SEITER  has  given  the 
initial  order  to  “shoot”  on  Baby  Peggy’s 
second  production,  “Helen’s  Babies.” 
The  cast  that  will  be  seen  in  the  star- 
let’s support  includes  Gene  Carpenter, 
Clara  Bow,  Edward  Everett  Horton, 
Claire  Adams,  Richard  Tucker,  George 
Reed,  and  Mattie  Peters.  The  picture  is 
being  made  at  Principal  Pictures  Studios 
and  is  the  second  of  the  series  that  Baby 
Peggy  is  signed  for  by  that  organization. 
Nate  Watt  is  assisting  Seiter  in  the  di- 
rection and  Glen  MacWiUiams  is  in 
charge  of  camera  work  Hope  Loring 
and  Louis  Leighton  have  credit  for  the 
adaptation  of  the  story  and  Louis  Mile- 
stone has  been  engaged  as  film  editor 
for  the  production. 

Independents 

LOU  MARANGELLA,  erstwhile  press 
agent  and  Wampas  member,  has  cast  his 
lot  with  the  grease  paint  artists  of  the 
screen.  “Lou”  as  he  is  more  familiarly 
known,  has  played  his  first  bit  in  the  Ruth 
Roland  feature,  “Dollar  Down”,  being  pro- 
duced at  the  F.  B.  0.  studios  by  Co-Artists 
Productions  under  the  direction  of  Tod 
Browning. 

+ + + 

JOHN  L.  RUSSELL,  president  of  Lowell 
Film  Productions,  Inc.,  announces  that  he 
has  closed  a contract  with  David  P. 
Howells,  Inc.,  the  terms  of  which  give  the 
latter  organization  the  sole  distribution 
rights  to  the  Lowell  picture  “Floodgates” 
for  all  territories  outside  of  the  United 
States  and  Canada. 

+ + + 

TOM  TERRISS,  while  making  “The  “Ban- 
dolero” in  Cuba,  has  been  able  to  enlist 
the  services  of  Captain  Nunguesser,  French 
ace,  who  has  been  making  several  flying 
trips  around  Cuba. 


Watch  for  the  title  of 

EMORY  JOHNSON’S 

Coming  Big  New  Box  Office  Attraction 
To  be  distributed  by 

FILM  BOOKING  OFFICES 
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^ ^That’s  Public  Relations” 


Len  S.  Brown  Defines 
Public  Relations 

Outlines  “P.  R.”  Campaign  Conducted  on 
Feature,  “Big  Brother” 

What  is  “Public  Relations?”  Two  theatre  activities  related  on 
this  page  are  exemplary  of  Len  S.  Brown’s  statement,  “That’s 
Public  Relations.”  There  is  an  expression  that  every  exhibitor 
should  keep  uppermost  in  his  mind  and  incorporate  it  as  a 
vital  element  in  his  theatre  policy. 

To  define  the  phrase,  “That’s  Public  Relations,”  this  de- 
partment is  publishing  Mr.  Brown’s  outline  of  his  campaign 
on  “Big  Brother”  at  the  New  Astor  theatre,  St.  Paul,  Minn. 
He  writes : 

“Public  Relations  is  at  it  again.  I am  enclosing  clipping  from  St.  Paul 
Pioneer  Press,  and  copy  of  circular  sent  out  by  F.  J.  Hetznecker,  director  of 
St.  Paul  School  Police,  on  a neat  tieup  I had  with  ‘Big  Brother’  this  week. 

“The  St.  Paul  School  Police  are  an  organization  composed  entirely  of 
school  boys  and  girls  around  the  ages  of  from  12  to  15,  numbering  some 
1,500,  all  of  whom  are  elected  to  the  membership  in  the  Police  in  consid- 
eration of  some  outstanding  feature  in  their  regular  school  work.  They  are 
certainly  the  most  representative  group  of  scholars  it  is  possible  to  find 
anywhere.  The  Board  of  Education  and  its  commissioner  positively  refuse 
to  allow  the  force  to  be  ‘exploited’  commercially  in  any  way,  as  naturally 
the  city  at  large  are  very  proud  of  the  School  Police  Organization. 

“ ‘Cooperation’  can  be  secured,  in  this  case,  without  ‘exploitation,’  however, 
as  the  enclosed  exhibits  show.  By  getting  in  touch  with  the  proper  author- 
ities some  three  weeks  in  advance,  talking  the  merits  of  the  picture  ‘Big 
Brother’  over  with  them,  and  convincing  them  of  the  fact  that  it  wap  a 
picture  we  felt  we  would  be  in  duty  bound  to  let  these  splendid  young- 
sters see  as  our  guests,  we  immediately  secured  their  cooperation.  The 
theme  of  the  picture  was  talked  over  at  their  various  meetings,  and  as  a 
direct  result  of  this  effort,  I feel  we  had  the  1,500  boys  and  girls  keenly 
anticipating  seeing  the  picture  for  weeks  in  advance,  and  we  know,  inci- 
dentally talking  it  in  their  homes  during  that  time. 

“Another  item  which  should  not  be  overlooked  in  this  connection;  By 
inviting  the  kids  as  our  guests  we  immediately  displayed  the  spirit  to 
them,  their  families,  and  the  civic  authorities  that  we  take  an  interest  in 
their  work.  That’s  Public  Relations. 

“By  introducing  their  chiefs,  as  mentioned  in  the  newspaper  story,  to 
our  regular  audience  at  the  matinee,  we  helped  them  as  an  organization  in 
bringing  their  work  to  the  attention  of  the  general  public. 

“Best  of  all,  I know  full  well  that  if  at  any  time  in  the  future  we 
'need  cooperation  from  this  direction,  we  will  get  it,  for  an  event  like  this 
immediately  makes  us  1,500  rooting  friends — no  small  item  at  no  cost  to  us. 

“This  is  the  third  time  in  the  past  year  that  we  have  worked  with  the 
School  Police  Organization. 

“The  exhibitor  who  overlooks  the  value  in  good  will  of  Public  Relations 
is  a chump. 

“And  that’s  that.’’ 

Wise  showmen  like  Mr.  Brown  and  Mr.  Meyer  consider 
Public  Relations  as  a fundamental  of  theatre  operation.  They 
have  made  it  pay,  and  so  can  you. 


Just  as  we  go  to  press  one  of  the  worst  fires  in  the  history 
of  Hamilton  has  practically  destroyed  the  First  M.  Ei.  churdi. 
the  Palace  expresses  herewith  its  sympathy  and  sorrow;  the 
auditorium  of  this  theatre  is  at  the  service  of  Rev.  Denny 
and  his  congregation  from  now  on  imtil  such  time  as  a 
definite  pletce  of  worship  may  be  found,  pending  reconstruc- 
tion. For  your  God  is  my  God  and  all  religions,  no  matter 
how  worded,  are  headed  toward  the  same  direction.  Only 
our  "method  of  tran^>ortation”  differs. 


Reproduction  of  annoimcement  carried  in  the  current 
issue  of  the  “Palace  Monthly  Magazine,”  which  is 
published  by  Fred  S.  Meyer,  managing  director  of 
the  Palace  theatre,  Hamilton,  O.  This  IS  “Public 
Relations.” 

Mr.  Fred  S.  Meyer, 

Managing  Director, 

Palace  Theatre, 

Hamilton,  O. 

D ear  Friend: 

On  behalf  of  the  congregation  of  the  First  M.  E.  church 
allow  me  to  express  our  most  hearty  appreciation  of  your 
offer  of  the  use  of  the  auditorium  of  the  Palace  theatre 
for  some  Sunday  morning  service.  Our  program  is  some- 
what indefinite  at  present  but  I am  rather  inclined  to 
think  that  there  may  be  some  time  when  your  offer  will 
be  very  greatly  appreciated. 

Most  cordially  yours, 

JAMES  H.  DENNEY,  Pastor. 

To  use  the  expression  of  Len  S.  Brown,  “That’s 
Public  Relations.”  It  is  needless  for  this  department 
to  comment  at  length  on  Mr.  Meyer’s  offer  and  the 
response  on  the  part  of  the  minister.  The  value  of 
civic  interest  is  apparent,  and  in  this  Mr.  Meyer  holds 
an  enviable  record. 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
ia  invited  to  express  his  opinion  on 
matters  of  current  interest  Brevity 
forcefulness  to  any  statement 
Unsigned  letters  will  not  be 
printed. 


Ballin  Started  Something 

CASTALIA,  IOWA.— To  the  Editor: 
I have  just  finished  re-reading  Hugo  Bal- 
lin’s  letter  to  exhibitors,  which  was  pub- 
lished in  the  March  8th  issue  of  the  Her- 
ald, in  an  effort  to  discover  if  possible, 
Mr.  Ballin’s  real  reason  for  writing  in 
such  a satirical  vein,  and  the  weight 
which  he  intended  his  words  to  carry. 
Viewed  from  the  standpoint  of  a small 
town  showman,  with  an  understanding  of 
all  that  the  name  implies,  I am  impressed 
with  one  fact:  That  Mr.  Ballin  has  started 
something,  and  that  something  is  nothing 
more  or  less  than  an  interchange  of  opin- 
ion between  producers  and  exhibitors 
through  the  columns  of  the  Herald; 
which  if  done  in  a sportsmanlike  manner 
will  go  far  toward  removing  the  pro- 
verbial thorn  in  the  side  that  we  all 
conceive  as  being  jabbed  by  the  fellow 
at  the  other  end  of  the  business. 

In  painting  a derisive  picture  of  small 
town  conditions,  which,  he  contends,  in- 
fluences exhibitors’  reports,  he  gives  all 
parties  concerned  plenty  of  food  for 
thought;  but  the  fact  that  he  assumes  in 
his  mode  of  e.xpression  an  attitude  which 
he  is  attempting  to  criticize,  tends  to 
knock  the  whole  matter  into  a cocked  hat, 
and  causes  his  letter  to  lose  whatever 
real  worth  it  might  have  had.  Again,  I 
see  that  Mr.  Ballin’s  opinion  may  have 
been  formed  from  the  vantage  of  a plush 
upholstered  box  in  one  of  New  York’s 
finest  theatres,  and  he  loses  sight  of  the 
fact  that  exhibitor  reports  are  written, 
not  as  criticism  from  a production  stand- 
point, but  more  as  an  aid  to  the  fellow 
who  is  running  a theatre  over  in  the  next 
state. 

It  is  true  that  many  small  town  thea- 
tres are  all  not  worthy  of  the  name,  and 
that  in  many  (too  many)  cases  a failure 
at  the  box  office  is  due  to  negligence  on 
the  part  of  the  manager.  But  on  the  other 
hand,  the  small  town  situation  presents 
problems  and  difficulties  that  larger 
towns  do  not  have,  and  in  many  cases 
a man  from  the  city  in  taking  over  a 
small  town  theatre  would  last  about  two 
weeks. 

The  faults  in  the  game  are  not  alto- 
gether on  the  side  of  the  exhibitor  either, 
for  I have  seen  discrepancies  in  produc- 
tion that  made  one  fairly  froth  at  the 
mouth.  This,  of  course,  is  exceptional, 
but  it  is  only  one  of  the  many  tribulations, 
such  as  broken  framed  films,  amputated 
scenes,  and  so  on  through  the  list  that 
an  exhibitor  contends  with.  True,  the 
producer  does  not  always  know  of  these 
conditions,  and  very  naturally  wonders 
why  a gilt-edged  production  should  fail 
to  draw  a good  business  and  merit  a 
pleasing  report. 

Viewed  from  an  impartial  standpoint,  I 
believe  that  Mr.  Ballin  will  agree  that 
exhibitor  reports  form  one  of  the  most 
constructive  steps  in  the  industry  today: 
— a fact,  which  is  borne  out  by  the  pres- 
ent stir  in  editorial  circles,  by  the  increas- 
ing number  of  producers,  who  look  to 
this  department  for  r'uidance  and  the 
army  of  exhibitors,  who  swear  allegiance 
in  every  shape,  manner,  and  form  to  this 
real  guide  to  worthy  productions.  How- 
ever, exhibitor  reports  are  but  a step,  not 


only  toward  the  elimination  of  the  poor 
picture,  but  also  a broader  understanding 
between  both  producer  and  exhibitor,  and 
an  effort  to  bring  into  close  harmony  an 
industry  which  in  too  many  cases  is  play- 
ing both  ends  against  the  middle. 

Constructive  criticism  is  always  an  as- 
set in  any  business  and  I am  certain  that 
ninety-nine  out  of  every  hundred  exhibi- 
tors would  appreciate  hearing  the  pro- 
ducer’s views  on  his  individual  problems. 
Let  us  have  more  of  these  letters  and  see 
if  the  bond  of  fellowship  which  exists 
between  the  Herald  exhibitor  contribu- 
tors cannot  be  extended  to  the  producers 
as  well.  Mr.  Ballin  has  started  something 
to  say  the  least. — V.  G.  Bollman,  Castalia 
theatre,  Castalia,  Iowa. 


Another  Reply  to  Ballin 

OKOLONA,  MISS.— To  the  Editor: 
Hugo  Ballin’s  criticisms  in  Exhibitor's 
Herald  March  8th  seem  to  apply  only  to 
about  ninety  per  cent  of  the  indus- 
try, the  small  town  exhibitor.  Per- 
haps in  a day  of  pedigreed  opinion  when 
“who  said  it’’  is  of  more  importance  than 
“what  was  said?’’,  the  little  fish  are  sup- 
posed only  to  fry  and  not  to  sizzle;  but 
the  meanest  criminal  is  allowed  a de- 
fense in  any  court. 

As  a member  of  the  tribe  with  a dec- 
ade of  accummulation  of  views  of  his 
brother  sufferers  the  following  summary 
of  opinions  held  by  the  attacked  class  is 
offered  in  behalf  of  the  defendants: 

(1)  Under  our  conditions  programs 
must  he  changed  daily  and  must  be 
bought  sight  unseen  on  the  representa- 
tions of  the  producers  or  his  agents. 
The  good  will  of  our  patrons  depends 
absolutely  on  the  reliability  for  uniform 
merit  of  our  shows.  And  yet  producers 
still  make  us  purchase  half  a dozen  or 
more  rotten  pictures  in  order  to  get 
one  or  two  of  merit  that  we  know  will 
please  our  patrons.  Such  tyranny  is 
killing  the  show  business  in  our  class. 

(2)  The  complaint  made  against  al- 
lowing children  to  attend  the  picture 
shows  cannot  be  remedied  by  us,  or  by 
any  one  unless  it  is  possible  to  stop  the 
rearing  of  children. 

(3)  The  poverty  of  equipment  criti- 
cised is  caused  by  the  meagerness  of  the 
business  done  which  will  not  pay  a re- 
turn on  a greater  investment,  and  this 
condition  of  affairs  is  aggravated  by  the 
producers  and  his  agents. 

(4)  It  has  been  the  practice  of  pro- 
ducers in  the  past,  and  even  now,  to 
some  extent  to  try  to  dig  into  the  cap- 
ital we  invest  instead  of  trying  to  es- 
tablish a clientele  of  prosperous  and  well- 
thought-of  exhibitors  who  would  be  the 
greatest  advertising  medium  of  the  in- 
dustry. “The  selling  campaigns”  are  fre- 
quently planned  in  the  principle:  “Get 
the  exhibitor’s  money  as  soon  as  possible 
and  then  another  sucker  will  step  up  in 
the  ranks  for  us  to  shoot  at.”  “That 
picture  will  cost  you  only  $200.00  a day” 
says  the  salesman.  “I  am  going  to  sur- 
prise you”  replies  the  exhibitor.  “I  am 
going  to  offer  you  $20.00.”  “.A^nd  I’m 
going  to  surprise  you,”  the  salesman 
continues,  “I’m  going  to  accept  your 
offer.”  No  wonder  the  small  fellow  is 
pinched  by  poverty  until  his  equipment 
suffers  for  the  next  salesman  gets  him 
in  spite  of  himself. 

(5)  The  producer  aggravates  the  con- 
dition in  another  way  he  has  of  driving 
away  patrons.  Mr.  Smart  Alex  of  Small 
town  goes  to  visit  his  city  cousin.  He 
finds  he  is  abreast  of  the  city  people  in 
current  music,  literature,  in  everything 
but  pictures.  Then  he  is  startled  to  ob- 
serve that  the  “Perils  of  Pauline,”  which 
he  delights  to  talk  about,  was  old  stuff 
before  Noah  built  the  ark.  He  comes 
back  home  swearing  to  himself  that  he’ll 
never  go  to  see  that  “old  stuff  again”  and. 


yet  due  to  rules  of  the  producers,  his 
home  exhibitor  is  unable  to  show  cur- 
rent pictures  although  the  cost  to  the 
distributing  office  of  an  extra  print  is  no 
more  at  the  beginning  than  after  the 
first  one  has  worn  out.  And  yet  the 
small  towns  are  the  life  of  a sluggish  in- 
dustry and  would  make  the  business 
fairly  hum  with  activity  if  given  half 
a chance. 

(6)  In  an  Anglicized  American  coun- 
try the  producer  pays  not  any  attention 
to  the  natural  atmosphere  or  leanings  of 
the  people;  but  must  introduce  every 
foreign  or  otherwise  jarring  element  into 
every  phase  of  the  industry.  Granted 
that  financial  brains  and  executive  abil- 
ity does  not  come  from  anywhere  else, 
yet  that  is  no  reason  for  ignoring  the 
American  atmosphere  in  sentiment,  in 
theme  and  in  story.  As  an  illustration, 
from  the  multiplicity  of  material  avail- 
able, the  pictures  are  nearly  all  in  plot 
alike — either  adultery  with  a married 
woman,  the  sensual  views  of  a moron  or 
an  illegitimate  birth.  Granted  that  all 
of  these  plots  are  good,  why  ride  them 
to  death  until  every  one  can  tell  after 
seeing  the  first  hundred  feet,  all  that  is 
coming? 

(7)  The  truth  of  the  business  is  that 
the  producer  is  passing  the  buck,  crying 
like  Mr.  Ballin  that  the  exhibitor  who 
has  built  up  the  industry  to  its  present 
volume  is  responsible  for  the  slump, 
when,  as  a matter  of  fact,  the  public  al- 
ways has  and  always  will  go  to  see  the 
pictures  when  everything  is  offered  that 
is  wanted. 

(8)  Most  of  the  producers  acting 
through  their  agents,  the  distributor,  do 
not  live  up  to  fair  and  square  methods 
of  doing  business,  demanding  that  the 
exhibitors  live  up  to  contract  while  not 
'■’oing  so  themselves.  Thus  rests  the  de- 
fendants.— George  Baskervill,  Princess 
Theatre,  Okolona,  Miss. 


Watch  Your  Projector 

TILDEN,  ILL. — To  the  Editor:  Yes, 
I partly  agree  with  the  exchange  man- 
ager who  wrote  the  article  on  the  bad 
print  situation.  He  says  the  exchange  is 
not  ruining  prints.  This  is  true,  but  there 
are  times  when  a print  is  shipped  out  of 
an  exchange  in  such  a condition  that  it  is 
almost  impossible  to  get  it  through  your 
machine.  Now  if  you  get  a print  in  this 
condition  it  surely  is  the  exchange’s  fault, 
that  you  get  it  but  not  their  fault  if  it 
is  in  the  condition  it  is  in,  but  when  they 
know  that  the  print  is  in  bad  condition, 
why  send  it  out?  I do  not  always  blame 
the  managers  for  this,  but  the  inspector 
should  inform  these  managers  when  a 
print  gets  in  bad  condition. 

I also  think  that  a manager  should, 
after  a print  has  been  sent  a certain 
length  of  time,  take  the  time  to  inquire 
of  the  inspection  department  as  to  the 
condition  of  the  prints.  Perhaps  if  he  did 
this,  some  of  the  prints  we  are  getting 
would  be  taken  out  of  service. 

I admit  that  the  prints  are  ruined  not 
at  the  exchange,  but  in  the  projection 
room,  as  this  manager  says,  by  the  thea- 
tre owner  not  knowing  enough  about  his 
own  projector  and  depending  too  much 
on  his  operator.  I know  this  to  be  the 
fact,  as  I was  on  a circuit  at  one  time  and 
was  having  considerable  trouble  trying 
to  get  film  through  the  machine.  I wrote 
the  exchange  two  or  three  letters  com- 
plaining of  the  condition  I was  receiving 
the  film  in.  I finally  went  in  and  had  a 
talk  with  the  manager  of  the  exchange 
and  after  showing  me  some  of  the  prints 
I decided  the  fault  was  not  witR.  the  ex- 
change but  with  the  exhibitor  who  was 
using  same  before  me.  This  manager 
said  if  he  could  ship  to  me  direct  I would 
find  out  that  prints  were  leaving  his  ex- 
change in  good  condition.  I have  not  re- 
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(.eived  a I)a(l  print  since  getting  direct 
service  from  the  exchange. 

I believe  we  would  get  better  service  if 
we  would  take  the  time  to  look  in  our 
projectors  and  see  that  they  are  repaired 
before  they  get  in  such  shape  that  they 
will  damage  the  prints.  Also  the  man- 
ager of  the  exchange  should  see  that  the 
prints  are  taken  out  of  service  when  .they 
are  in  a bad  condition.  I wrote  our  ex- 
change some  time  ago  about  the  condi- 
tion of  a print  I had  run.  The  answer 
was  he  knew  this  print  was  in  bad  con- 
dition and  had  been  taken  out  of  service, 
but  he  laid  the  blame  on  some  one  in  the 
shipping  department  in  sending  me  this 
print.  I got  it  all  right  and  after  having 
eight  breaks  on  one  reel,  I stopped  count- 
ing. Yes,  we  all  have  our  faults. — 
Ch.\rles  E.  Barber,  Electric  Theatre,  Til- 
den,  111. 


The  Print  Question 

YATES  CENTER,  KANS.— To  the 
Editor  : After  reading  the  two  letters  on 
bad  prints  in  the  Herald  under  the  date 
of  March  15th  I would  like  to  say  some- 
thing on  the  bad  print  condition.  Every- 
one gives  the  exhibitor  hell,  especially  the 
small  town  exhibitor.  He  gets  less  con- 
sideration from  the  exchange  and  New 
York  than  anyone  else  in  the  business. 
Mr.  Key  Town  Exhibitor  can  walk  in  to 
exchange  and  Mr.  Manager  will  fall  all 
over  the  desk  trying  to  get  to  him  and 
pat  him  on  the  back,  but  yo.i  let  Mr. 
Small  Town  Exhibitor  come  to  town  and 
drop  in  the  exchange  and  Mr.  Manager 
will  say  what  the  devil  does  that  guy 
want  ? 

Well,  he  wants  to  buy  some  service. 
All  right,  they  sell  him  after  giving  him 
the  impression  that  they  are  conferring  a 
great  honor  on  him  by  letting  him  buy 
their  pictures  with  their  trade  mark  on  it 
and  the  stuff  they  sell  him  is  old  and 
the  prints  are  in  bad  shape  and  they 
won’t  buy  new  prints  but  keep  booking 
the  prints  as  long  as  they  can  get  by 
with  it. 

I say  that  the  reason  that  there  are  bad 
prints  is  because  the  exchanges  do  not 
keep  their  prints  inspected  and  in  good 
shape.  Any  time  you  buy  a picture  that 
is  5,000  feet  you  are  supposed  to  get  5,000 
feet  and  not  4,000  feet  with  the  sprocket 
holes  torn  and  a dozen  or  more  mis- 
frames.  The  exchange  manager  does  not 
give  a darn  about  the  kind  of  a print  that 
goes  out  to  the  small  town  but  you  can 
bet  that  he  won’t  send  out  a bad  print 
to  Mr.  Key  Town.  The  sooner  that  the 
exchanges  wake  up  to  the  fact  that  it  is 
the  towns  of  10,000  population  and  under 
that  they  get  their  velvet  from  the  better 
it  will  be  for  the  industry  as  a whole,  and 
as  for  a fair  exchange  manager,  they  are 
scarce  as  hens’  teeth  and  as  far  apart  as 
leap  year. — Roy  A.  Fuhrer,  Star  theatre, 
Yates  Center,  Kans. 


Faults  of  Film  Cans 

WEST  LIBERTY,  IOWA.— To  the 
Editor  : Sometime  ago  I saw  in  the  Her- 
ald that  you  want  suggestions  to  better 
things  in  general,  which  I read  once  a 
week  as  fast  as  the  Heralds  are  printed. 

What  I first  have  in  mind  is  for  the 
exchanges.  About  three  times  in  the  past 
year  I have  received  my  show  in  a tall 
can  where  a string  or  two  had  either  come 
loose  or  broken.  Anyone  knows  the  shape 
mv'  prints  were  in,  as  once  the  band  is 
off  and  reel  in  can  lying  flat,  the  film  will 
just  keep  unwinding  and  if  this  happens 
to  one  near  the  top,  it  will  run  clear  to 
the  bottom  of  the  can.  and  then  is  when 
a fellow  needs  a friend  to  get  your  show 
out  of  the  can.  No  doubt  you  have  been 
there  and  my  suggestion  is  for  the  ex- 
changes to  use  cans  where  reels  can  stand 
up  and  this  will  never  happen. 

I am  manager  of  a small  theatre,  do 
my  own  operating  and  like  to  receive 
prints  in  good  condition  as  anyone  and 


this  is  one  waj’  I think  the  exchanges 
can  better  the  day.  Furthermore,  to 
boost  a good  thing  along,  I am  one  opera- 
tor who  tries  to  return  prints  in  as  good 
shape  as  I receive  them  and  think  it 
every  operator’s  duty  to  do  same.  We 
small  town  managers  need  all  the  help 
we  can  get,  as  well  as  the  exchanges. — 
W.  Glenn  Miller,  Strand  theatre.  West 
Liberty,  Iowa. 


No  Stone-Cutter  Needed 

ASHLAND,  KANS. — To  the  Editor; 
It  hasn't  been  very  long  since  I thought 
I would  learn  to  be  a stone-cutter  so  I 
could  cut  the  stone  to  go  on  Vitagraph 
Company’s  grave,  hut  sa}'— someone  cer- 
tainly has  used  a large  supply  of  monkey 
glands  on  that  company — notice  the  good 
reports  on  practically  all  their  productions 
released  during  the  last  six  months. 

I bought  some  of  their  newer  produc- 
tions a short  time  ago,  bought  them  on 
recommendations  I found  in  "What  the 
Picture  Did  For  Me,’’  but  I was  a little 
bit  afraid  of  them  at  that.  Up  to  date  I 
have  used  three  of  the  pictures  and  they 
are  all  good  especially  “The  Man  from 
Brodney’s.”  1 believe  I received  more 
good  comments  on  this  one  subject  than 
I have  on  any  picture  since  I played 
"Way  Down  East.” 

The  beauty  of  doing  business  with 
Vitagraph  now  is  that  you  can  get  new 
stuff  at  a price  where  you  don’t  have  to 
mortgage  your  house  and  home  to  buy 
it.  And  from  all  I can  find  it  is  good 
stuff,  too.  How  many  pictures  can  you 
buy  at  a moderate  price- — new  ones  I 
mean — that  you  find  hand-colored  stuff 
in?  (I  guess  that’s  what  you  call  it,  it’s 
colored  anyhow,  take  a look  at  some  of 
the  scenes  in  "The  Man  from  Brod- 
ney’s.”) 

Another  thing,  usually,  we  small  town 
boys  have  to  use  a lot  of  junk  film,  but 
since  Vitagraph  got  the  monkey  glands 
last  fall,  I have  received  nothing  but  first 
class  prints.  Warner  Brothers  have  good 
prints,  too,  but  I haven’t  used  many  of 
their  pictures,  so  don’t  know  how  they 
are  all  of  the  time. 

Fellows,  look  up  some  of  Vitagraph’s 
later  releases  and  I believe  you  can  buy 
them  worth  the  money.  I am  not  writ- 
ing this  to  get  a “stand-in  with  Vita- 
graph,” but  they  really  are  trying  to  shoot 
square  I believe,  and  I think  that  when 
a company  tries  to  do  the  right  thing 
by  an  exhibitor  they  should  get  some 
praise  for  it. — S.  G.  Ihde,  The  Photoplay, 
.Ashland,  Kans. 


James  Jordan  recently  bought  the 
Royal  theatre  at  Bode,  la.,  from  Paul 
Blake.  Mr.  Jordan  is  also  the  owner  of 
the  Electric  theatre  at  Moravia. 

+ + + 

Mr.  and  Mrs.  August  Harman  of  the 
Amusu  theatre  at  Hooper,  Neb.,  visited 
exchanges  at  Omaha  recently. 


PURELY 

Personal 

Inter^ting  news  about  eodiibttecs 
and  people  with  whom  they  come 
into  direct  contact.  Rmidm  arc 
invited  to  contribute  itema  for 
publication  in  this  column.  Addreaa 
them  to  “Purely  Personal.’' 


Mr.  Robert  Lynch,  prominent  Phila- 

delphia exhibitor,  has  purchased  a Marr 
& Colton  organ  for  his  Pastime  theatre. 

+ + + 

F.  L.  Logsdon  is  the  new  owner  of  the 
Majestic  theatre  at  Beech  Grove,  Indiana. 

+ + + 

Uly  S.  Hill,  manager  of  the  Mark 
Strand  theatre,  Albany,  N.  Y.,  will  ad- 
dress the  assembled  delegates  of  the 

Federated  Musical  clubs  of  the  state,  dur- 
ing their  convention  in  Albany  the  last 
of  April,  on  “What  Music  Has  Done  for 
the  Motion  Picture.” 

+ + + 

Mrs.  J.  Victor  Wilson  of  Watertown, 
N.  Y.,  wife  of  the  manager  of  the  Rob- 
bins house  in  that  city,  is  spending  two 
months  in  Florida. 

+ + + 

The  Grand  theatre  at  Eldora,  la., 
has  reopened  under  the  managment  of 
L.  F.  'Wolcott,  formerly  in  the  motion 
picture  business  in  Indianola,  la. 

+ + + 

Joe  Desberger,  well  known  to  St.  Louis 
territory  exhibitors,  is  now  managing 
Fred  Cornwell’s  Delmonte  theatre,  while 
Barney  Fagan,  former  independent  film 
exchange  man,  is  the  new  manager  of 
the  Congress  theatre  on  Olive  St. 

+ + + 

W.  C.  Finks,  of  the  Opera  House,  Cal- 
ifornia, Mo.,  is  confined  to  his  home  by 
illness. 

+ + + 

Harry  Tanner  has  taken  over  the  Fris- 
ina  Amusement  Co.  houses  at  Pana,  -111., 
and  the  Palace  at  Nokomis,  111. 

+ + + 

The  new  theatre  in  Lawrenceville,  111., 
owned  by  Hurley  B.  Gould  Theatres, 
Inc.,  will  be  thrown  open  on  St.  Pat- 
rick’s Day.  Word  comes,  also,  that 
Raymond  McKibben  of  Albion,  111.,  has 
plans  under  way  for  the  erection  of  a 
new  theatre  there. 

+ + + 

Alexander  Frank  celebrated  his  fourth 
anniversary  in  the  motion  picture  busi- 
ness at  Waterloo,  la.,  where  he  operates 
the  Plaza,  Rialto,  Waterloo  and  Rialto 
Gardens.  Alex  has  recently  introduced 
the  policy  of  two  shows  a day  which  has 
proved  very  popular  with  his  patrons. 


Film  Men  Everywhere 

are  waiting  for 

EMORY  JOHNSON’S 

MIGHTY  NEW  PICTURE 

(Title  to  be  announced  soon) 

FILM  BOOKING  OFFICES 

WILL  DISTRIBUTE  IT 
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“What  the  Picture  Did  For  Me  * 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright , 192  4 


This  is  the  original  exhibitors*  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

**What  the  Picture  Did  for  Me**  is  the  one  genuine  source  of  exhibitor -writ ten  box 
office  information. 

Address:  **What  the  Picture  Did  for  Me,**  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

Three  asiles  Out,  with  Madge  Kennedy. — 
A very  good  sea  story.  Harrison  Ford  is 
fine  in  this  picture.  Went  over  very  good 
for  us.  Buy  it.  You’ll  make  money  with  it. 
Six  reels. — “Punch”  Dunkel,  Pastime  the- 
atre, Iowa  City,  Iowa. — General  patronage. 

The  Coiurtshlp  of  Miles  Standish,  with 
Charles  Ray. — This  may  be  a good  picture 
in  its  class,  but  class  of  this  kind  don’t 
get  the  money.  I bought  this  before  it  was 
released  and  took  the  salesman’s  word  for 
it  that  it  was  a winner.  This  salesman  was 
not  satisfied  with  telling  me  what  a wonder- 
ful picture  it  was  but  wanted  to  tell  the  pro- 
fessor of  our  schools,  which  we  did.  Well, 
we  played  it  two  days  to  just  83  per  cent 
of  the  film  rental.  In  other  words,  we  paid 
Associated  Exhibitors  17  per  cent  for  the 
privilege  of  playing  this  picture,  after  buy- 
ing the  advertising  and  paying  transporta- 
tion both  ways. — D.  W.  Wilson,  Wilson  the- 
atre, Rupert,  Idaho. — General  patronage. 

dotniT  Up,  with  Douglas  MacLean. — Good, 
but  not  as  good  as  “The  Hottentot.”  I 
did  not  make  anything  on  it.  The  weather 
and  the  roads  were  terrible,  so  hardly  made 
expenses,  but  no  fault  of  picture.  Seven 
reels. — Mrs.  C.  C.  Alguire,  Coloma  theatre, 
Coloma,  Mich. — General  patronage. 

Oolng'  tfp^  with  Douglas  MacLean.— Good 
picture,  but  I paid  too  much  for  it.  Lost 
money.  The  picture  was  considerably  ex- 
aggerated in  places,  while  the  story  was 
very  good,  but  be  careful  that  Pathe  don’t 
sting  you  on  this  one.  Pathe  does  not 
seem  to  have  any  judgment  as  to  what 
rentals  to  charge  small  towns.  Six  reels. — 
W.  D.  Patrick,  Strand  theatre,  Florala,  Ala. 
— General  patronage. 

Tea  With  a Kick,  with  a special  cast. — 
Absolutely  nothing  about  it  to  entertain. 
Supposed  to  be  a comedy-drama,  but  they 
missed  it.  Nothing  to  it  but  a bunch  of 
movie  actors  having  a big  blow  out,  same 
as  you  have  heard  of  in  the  newspapers. 
Six  reels. — W.  D.  Patrick,  Strand  theatre, 
Florala,  Ala. — General  patronage. 

Silas  Marner,  with  a special  cast. — This 
would  have  been  a great  picture  if  we  had 
it  all,  but  instead  of  getting  the  seven 
reels  we  got  less  than  five  reels.  Many 
of  the  main  features  were  gone,  even  the 
horse  failed  to  appear.  Rotten  deal. — W. 
H.  Dean,  Ideal  theatre.  Windfall,  Ind. — 
Small  town  patronage. 

G-randma’s  Boy,  with  Harold  Lloyd. — 
Splendid  picture.  Gave  satisfaction. — Bert 
Silver,  Silver  Family  theatre,  Greenville, 
Mich. — General  patronage. 

Alice  Adams,  with  a special  cast. — Lovely 
Sunday  picture.  A credit  to  any  house. — 
Chas.  Hyde,  Grand  theatre,  Pierre,  S.  D. — 
General  patronage. 

Till  We  Meet  Again,  with  Mae  Marsh. — 
They  looked  at  the  11x14  lobby  and  kept 
right  on  going.  Showed  to  empty  seats.  If 
your  crowd  likes  a lot  of  killing  and  you 
don’t  care  what  you  show  them  it  will  fill 
the  bill.  You  will  be  better  liked  for  not 
playing  it.  Six  reels. — G.  F.  Rediske,  Star 
theatre,  Ryegate,  Mont. — Small  town  pat- 
ronage. 
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I Up  to  Date  I 

I Reports  m | 
I This  Issue  I 

I Among  the  new  pictures  re*  ■ 
I ported  this  week  are:  | 

1 After  the  Ball  1 

I The  Fast  Express  | 

I George  Washington  Jr.  | 

I Let's  Go  | 

I Name  the  Man  | 

■ The  Night  Hawk  1 

■ Phantom  Justice  | 

1 ScARAMOUCHE  J 

I This  Freedom  ■ 

I Three  Miles  Out  | 

1 Three  O’Clock  in  the  | 

i Morning  i 

I Woman  to  Woman  | 

I Woman's  Woman  | 


F.  B.  O. 


After  the  Ball,  with  Edna  Murphy. — This 
picture  I consider  a real  box  office  attrac- 
tion. A picture  I ran  three  days  and  the 
third  day  was  much  better  than  the  first. 
Many  favorable  comments. — L.  T.  Lester, 
Jr.,  Ideal  theatre,  Columbia,  S.  C. — General 
patronage. 

After  the  Ball,  with  Edna  Murphy. — Good 
picture,  good  business.  Fifteen  and  twenty- 
five  cents.  Packed  house. — W.  D.  La 
Perry,  Rossville  theatre,  Rossville,  Ga. — 
Neighborhood  patronage. 

Phantom  Justice,  with  Rod  LaRoque. — 
Very  good  crook  story,  well  liked  by  our 
people.  Could  use  more  of  this  kind.  Six 
reels. — Amsberry  & Leutzinger,  Carthage 
theatre,  Carthage,  S.  D. — Small  town  pat- 
ronage. 

The  Mask  of  Bopez,  with  Fred  Thomson. 
— If  you  haven’t  run  this  one  be  sure  you 
don’t  let  your  competitor  get  it.  When  I 
say  it  pleased  100  per  cent  that’s  mild.  Fred 
Thomson  sure  gets  the  action  in  his  pic- 
tures and  his  horse  is  just  as  good.  Five 
reels. — D.  A.  White,  Cozy  theatre,  Checotah, 
Okla. — General  patronage. 

Fashionable  Fakirs,  with  Johnnie  Walker. 
— Not  at  all  bad.  Put  it  on  with  a West- 
ern for  a Saturday  night  program  and  the 
two  features  gave  good  satisfaction.  Five 
reels. — Mrs.  Frank  Paul,  Marvel  theatre, 
Carlinville,  111. — General  patronage. 

The  Fair  Cheat,  with  Dorothy  Mackaill. 

■ — ’Very  good.  Pine  business.  People  liked 
it  and  told  us  so.  Five  reels. — Ira  Stevens, 


Whynot  theatre,  Greenfield,  Ind. — General 
patronage. 

The  Fair  Cheat,  with  Dorothy  Mackaill. — 
Photography  poor,  print  dark.  Just  a fair 
picture. — H.  A.  Felps,  Comet  theatre,  Shel- 
ton, Neb. — General  patronage. 

Judgment  of  the  Storm,  with  Lloyd 
Hughes. — A great  picture  with  a wonderful 
story.  Can  be  compared  with  any  F.  B.  O. 
special.  Book  it.  Seven  reels. — N.  Russell, 
Russell  theatre,  Barnesboro,  Pa. — General 
patronage. 

Judgment  of  the  Storm,  with  a special 
cast. — As  near  a 100  per  cent  picture  as  we 
have  ever  shown.  Has  everything  that  goes 
to  make  up  a first-class  audience  picture. 
Glad  we  played  it.  Seven  reels. — Amsberry 
& Leuzinger,  Carthage  theatre,  Carthage, 
S.  D. — Small  town  patronage. 

Mary  of  the  Movies,  with  a special  cast. 
— A good  business  getter  and  sent  them 
home  pleased.  Don’t  be  afraid  of  this;  it 
will  make  you  money. — Clifford  L.  Niles, 
Grand  theatre,  Anamosa,  Iowa. — General 
patronage. 

The  Miracle  Baby,  with  Harry  Carey. — 
This  is  as  good  a Carey  as  we  ever  ran. 
Ran  “Fighting  Blood”  No.  4.  Made  a fine 
program.  Five  reels. — Welty  & Son,  Mid- 
Way  theatre.  Hill  City,  Kan. — General  pat- 
ronage. 

The  Mysterious  Witness,  with  a special 
cast. — A pretty  good  program  picture  that 
will  please  most  any  type  of  audience. 
Print  in  good  condition.  Six  reels. — W.  E. 
Elkin,  Temple  theatre,  Aberdeen,  Miss. — 
Neighborhood  patronage. 

Westbound  Bimited,  with  a special  cast. 
— Ran  this  two  days  to  nice  business  and 
satisfied  patrons. — 'John  F.  Rees,  Regal  the- 
atre, Wellsville,  Mo. — General  patronage. 

Westbound  Bimited,  with  Ralph  Lewis. — 
Great  drawing  card.  Picture  satisfies  all. — 
W.  F.  Loibl,  Chimes  theatre,  Cedarburg, 
Wis. — General  patronage. 

The  Kickback,  with  Harry  Carey. — I think 
this  is  the  best  Carey  picture  we  have 
played  to  date.  Print  was  in  good  shape 
and  pleased  a full  house.  Six  reels. — Paul 
B.  Hoffman,  Legion  theatre,  Holyrood,  Kan. 
— Small  town  patronage. 

The  Bemittance  Woman,  with  Ethel  Clay- 
ton.— If  the  Chinese  like  movies  they’ll  en- 
joy this'  one.  Lay  off  this.  Some  told  us 
it  was  rotten.  Too  much  of  the  Oriental. 
Did  not  please.  Good  print.  Six  reels. — 
Mrs.  W.  J.  Carter,  Maxine  theatre,  Croswell, 
Mich. — Small  town  patronage. 

The  Fourth  Musketeeer,  with  Johnnie 
Walker. — Pleased  well  here,  as  most  of  this 
star’s  pictures  are  pleasing,  as  he  is  very 
clever.  Film  in  good  condition.  Six  reels. 
— D.  A.  White,  Cozy  theatre,  Checotah,  Okla. 
— General  patronage. 

Desert  Driven,  with  Harry  Qarey. — A 
regular  Carey  picture. — Bert  Silver,  Silver 
Family  theatre,  Greenville,  Mich. — General 
patronage. 

Human  Wreckage,  with  Mrs.  Wallace 
Reid. — Didn’t  quite  break  our  house  record 
on  this,  but  almost,  at  forty  and  twenty 
cents.  Draws  like  a mustard  plaster  and 
seemed  to  satisfy  all. — Welty  & Son,  Mid- 
Way  theatre.  Hill  City,  Kan. — General  pat- 
ronage. 

Human  Wreckage,  with  Mrs.  Wallace 
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' 'Herald  Only'  Club  Roster 


"Because  the  ‘Herald’  was  the  pioneer  in  this  field,  and  because  we  will  have  a 
better  journal  to  which  to  turn  for  guidance  if  we  solidly  contribute  to  the  same  one, 
just  as  long  as  the  ‘Herald’  keeps  up  its  high  standard  of  service,  1 shall  write  solely 
for  this  magazine.’’— Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 
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KRAUTH,  P 149  m 

KUDLACEK,  J.  J 67  B 

LAMBERT,  O.  W 148  m 

LANGACHER,  C.  W 59  B 

LOWELL,  B.  S 86  m 

LUNA,  E.  D 96  ■ 

LYMAN.  C.  H.  128  s 

LYNCH.  C.  H 71  ■ 

MacPHERSON,  O.  E 117  m 

MARTIN,  H.  G 48  m 

McCORMICK,  B.  P 49  m 

MEECE  & HALE 121  S 

MENDENHALL,  C.  A 12  m 

MEYER.  F.  S 2 s 

MILES.  A.  N 13  H 

MILLER,  C.  R 14  B 

MILLER,  L.  A 145  m 

MILL  WARD,  V 102  m 

MOORE,  L.  R 74  B 

MOORE,  Mrs.  J.  W 25  B 

MOORE,  P 124  B 

MORGAN,  A.  M 1.136  B 

MORRIS.  P.  E 126  m 

MOULTON,  C.  H 68  m 

MUNSON,  C 122  B 

MUSSON,  W.  H 50  m 

NEIS,  A.  R 125  B 

O’HARA,  F.  J 80  B 

OILER,  L 139  B 

O’NEIL,  E.  J 109  B 

PARKS,  O.  E 60  B 

PATRICK,  W.  D 97  B 

PEITZ,  P.  B 115  B 

PERRY,  F 156  B 

PFEIFFER,  R 113  B 

PHILLIPS,  D.  H 107  B 

PILLIOD,  L.  A 33  B 

PORTELL,  J.  G 69  B 

POWERS,  C.  H 20  B 

RAND,  P 5 B 

REA,  G.  A 1 B 

REDISKE,  G.  F 34  B 

REYNOLDS,  E.  J 91  B 

RILEY.  R.  R 38  B 

RITTER,  G.  J 75  S 

RIVA,  C.  A IS  B 

RODGERS,  F.  C 144  B 

RYAN,  C.  H 57  B 

SABIN,  F.  E 16  B 

SAMPLE,  F.  R 61  ■ 

SAUNDERS,  E 129  B 

SCHMIDT,  J.  W 92  B 

SELK,  H.  G 138  m 

SILVER  & SON,  W.  H 120  B 

SIMPSON,  C.  H 157  m 

SITTON  & SON,  A.  P 151  B 

SMITH,  Mrs.  R.  B 142  B 

SPAINHOUR,  C.  A 100  = 

STANTON,  M.  27  B 

STARKEY,  G.  C 17  B 

STEEL,  A 98  B 

STETTMUND,  H.  G 6 B 

SUSZYCKI,  A.  A 99  B 

SWARTHOUT,  E.  W 35  ■ 

THOMPSON,  H.  P 21  B 

TILLER,  J 29  B 

TOPE,  G.  W.  119  B 

TROYER.  0 81  B 

VAN  NOY,  H 36  B 

VAN  STRATT,  W.  J 118  S 

VAUGHAN,  G 53  B 

VEATCH,  A.  L 65  B 

VETTER.  E.  H 153  B 

WERNER,  A.  C 146  B 

WETZ.  J.  H 140  B 

WHARTON,  E.  L 79  B 

WHITE.  D.  A 84  B 

WILLIAMS,  J.  M 93  B 

WILLIAMSON.  A.  E 155  H 

WINTERBOTTOM.  W 18  p 


lllllllllll 


Reid. — "Went  over  big  in  this  town,  as  I 
advertised  it  for  three  weeks  in  advance. 
Made  money  for  me.  I think  I bought  this 
one  right.  Buy  this  and  get  the  churches 
and  all  other  organizations  behind  it  and 
watch  results.  Ran  this  two  days.  Eight 
reels. — Edward  Casey  Jr.,  Casey’s  theatre, 
Sterling,  Okla. — ’Small  town  patronage. 


Human  Wreckage,  with  Mrs.  Wallace 
Reid. — A good  picture  well  liked  by  those 
who  saw  it.  Small  business  on  two-day 
run.  Advertised  big. — W.  E.  Craig,  Craig 
theatre,  Rayne,  La. — General  patronage. 

Human  Wreckage,  with  Mrs.  Wallace 
Reid. — Did  a good  two  days’  business.  Many 


Pronounced  Sith-i-REE-aah 

CYTHKREA 

Thy  Name  Is  Love 


good  comments. — H.  A.  Felps,  Comet  the- 
atre, Shelton,  Neb. — General  patronage. 

Human  Wreckage,  with  Mrs,  Wallace 
Reid. — This  picture  is'  one  of  the  best  of 
its  kind  we  have  ever  shown,  still  we  did 
not  do  the  business  that  we  thought  we 
would  do.  It  seems  that  it  is  impossible 
to  get  them  out  any  more,  no  matter  what 
kind  of  pictures  we  show.  I advise  every 
exhibitor  to  run  this  picture.  Admission 
fifteen  and  thirty-five  cents.  Eight  reels. — r 
C.  W.  Glass,  Star  theatre,  Trenton,  Tenn. — r 
Neighborhood  patronage. 

Human  Wreckage,  with  Mrs.  Wallace 
Reid. — Ran  this  two  days  to  a loss.  Noth- 
ing to  this.  Where  it  gets  its  greatness  I 
can’t  see,  and  where  do  they  get  the  high 
price  production  out  of  it?  No  settings, 
no  plot,  just  four  actors.  No  expense  in 
making  it  more  than  the  cheapest  feature, 
yet  they  hold  you  up  on  rental.  I was 
promised  a good  print  by  the  exchange  but 
got  a rotten  ohe. — A.  R.  Bird,  Opera  House, 
Arlington,  Iowa. — General  patronage. 

Captain  Ply-by-Night,  with  Johnnie 
Walker. — Went  over  good  here.  Some  ex- 
hibitors mentioned  it  being  a Catholic  pic- 
ture. We  have  a lot  of  Catholics  here  who 
never  come  to  shows.  We  wrote  each  family 
a letter  quoting  them  a price  of  twenty- 
five  cents  for  the  family  except  the  grown- 
ups and  they  could  bring  a girl  for  that 
price.  And,  believe  me  or  not,  but  every- 
one of  them  came.  We  mentioned  it  as  a 
splendid  Catholic  picture  and  that  the 
offer  was  made  to  Catholics  only.  We  had 
a full  house  but  not  much  money,  and  they 
enjoyed  it  very  much  because  they  had  not 
seen  a picture  for  years,  some  of  them,  and 
maybe  never  will  again.  Five  reels. — 
Dinsmore  & Son,  Majestic  theatre,  Weiner, 
Ark. — Neighborhood  patronage. 

Captain  Fly-by-Night,  with  Johnnie 
Walker. — Seemed  to  please  them  all.  No 
big  crowd,  but  no  fault  of  picture.  Six 
reels. — D.  A.  White,  Cozy  theatre,  Checotah, 
Okla. — General  patronage. 

Thelma,  with  Jane  Novak. — Comments 
divided  on  this  one,  some  liked  it  fine.  It 
was  spoiled  for  me  by  the  dim  sub-titles. 
Strained  my  eyes  trying  to  read  them. 
Drew  well  and  pleased  fairly  well,  Six 
reels.- — C.  E.  Hopkins,  The  Hopkins  theatre. 
Cotter,  Ark. — Small  town  patronage. 

Thelma,  with  Jane  Novak. — 'Another  good 
picture  that  pleased  all  who  saw  it.  Has 
a good  moral  to  it,  but  owing  to  church 
revival  attendance  was'  very  small.— Chas. 
E.  Barber,  Electric  theatre,  Tilden,  111. — 
General  patronage. 

My  Dad,  with  Johnnie  Walker. — I think 
that  this  was  a fairly  good  Northern  pic- 
ture. Walker  usually  draws  a crowd  for 
us.  Would  rather  play  average  pictures 
than  a special  one  week  and  junk  the  next. 
Six  reels. — Paul  B.  Hoffman,  Legion  theatre, 
Holyrood,  Kan. — Small  town  patronage, 

Crashin’  Through,  with  Harry  Carey. — A 
dandy  Western.  Best  Carey  I have  had. 
If  your  patrons  like  Westerns  with  action 
get  this'  one.  Six  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. — General  pat- 
ronage. 

Crashln’  Through,  with  Harry  Carey. — A 
dandy  program  picture.  Film  was  in  good 
condition.  This  will  please  the  average 
audience. — Paul  B.  Hoffman,  Legion  theatre, 
Holyrood,  Kan. — Small  town  patronage. 

A loan’s  Man,  with  a special  cast. — Just 
another  picture.  Only  fair. — Welty  & Son, 
Mid-Way  theatre.  Hill  City,  Kan. — General 
patronage. 

The  Hound  of  the  Baskervilles,  with  a 
special  cast. — This  one  is  sure  the  “flea’s 
mustache.’’  Couldn’t  figure  out  what  it  was 
all  about.  Pleased  about  nothing  per  cent. 
Poorest  picture  I ever  saw.  Five  reels. 
Business  good. — W.  A.  Clark  Jr.,  Castle 
theatre,  Havana,  111. — General  patronage. 

■WTiite  Hands,  with  a special  cast. — An 
awful  weak  picture.  No  comments. — Welty 
& Son,  Mid-'Way  theatre.  Hill  City,  Kan. — 
General  patronage. 

First  National 

When  a Man’s  a Man,  with  John  Bowers. 
— One  of  the  best  Western  pictures  made 
since  “The  Covered  Wagon.’’  It  has  a 
great  story.  The  women  like  this  picture  as 
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I '’’Herald  Only  ' Club  Gains  | 
I Six; Veteran  and  Newcomer  | 
I Give  Reasons  for  Joining  | 


m In  cleaning  up  some  old  files  I ran  across  the  inclosed  letter.  I wonder  g 

I how  many  exhibitors  still  in  the  game  can  show  an  earlier  subscription  date  j 
I (Sept.,  1917).  I 

M NOTE:  Mr.  Hartman  enclosed  an  Exhibitors  Her.\ld  acknowledg-  | 

M m'ent  of  subscription  dated  September  25,  1917.  B 

I It  is  the  only  paper  I take  now  and  1 find  it  covers  everything,  m 

■ Jenkins,  Rand,  and  others  may  know  more  about  pretty  stars  and  be  | 

B better  judges  of  pictures,  but  I wonder  how  long  it  took  them  to  wake  up  to  B 
I a real  trade  paper.  B 

m Enclosed  you  will  also  find  some  reports.  B 

B Some  reports,  I notice,  say  a picture  is  poor  because  they  bought  it  for  g 

■ a special  and  paid  big  money,  when  probably  the  picture  is  a good  program  B 

B picture  and  would  be  worth  running  if  bought  right.  Let’s,  if  we  buy  a special  g 
g and  it  turns  out  a program  picture,  say  that  it  would  make  a good  program  g 
B picture.  Not  all  do  this,  but  some,  1 notice,  do. — C.  M.  HARTMAN,  Liberty  g 
B theatre,  Carnegie,  Okla.  B 


B Enclosed  find  application  for  membership  in  “Herald  Only”  Club.  B 

fi  Have  only  been  in  the  game  since  January  1 and  will  say  that  “What  g 

B the  Picture  Did  For  Me”  department  is  the  cat’s  whiskers.  B 

B Am  sending  a report  on  a picture  with  this  letter. — A.  E.  WILLIAMSON,  B 

B Idlehour  theatre,  Monroe,  Ga.  B 


B Enclosed  find  check  for  subscription  to  the  “Herald”  for  two  years.  You  ■ 
g may  count  me  as  a member  of  the  “Herald  Only”  Club  and  I wish  to  second  B 
B the  nomination  of  Gladys  Walton  in  the  Favorite  Star  Contest. — FLOYD  B 
B PERRY,  Majestic  theatre,  Eldon,  la. 

■ Not  having  heard  anything  lately  from  J.  C.  Jenkins  or  F'red  Mey^r  and  ■ 
g a lot  of  the  other  boys,  I thought  it  best  to  write  you  and  see  if  1 could  not  B 
g start  something.  To  begin  with,  I wish  you  to  enter  my  name  in  the  “Herald  ■ 
M Only”  club.  By  doing  this,  maybe  some  of  them  birds  will  start  something,  g 
g I wish  it  understood  that  I am  not  related  to  the  BoH  Weevil  family  just  "B 
B because  I live  in  Georgia.  B 

= I will  have  to  admit  that  I have  been  laying  down  on  the  job  by  not  making  B 
g a report  to  the  “Herald,”  but  Measles  will  stop  even  J.  C.  from  making  reports,  g 
g Three  cheers  for  Alkali  Ike..  I notice  he  is  on  the  job  most  every  week.  B 
B I certainly  would  like  to  meet  that  ’ar  Rawhide  Rosie.  I’ll  bet  she’s  a peach,  g 
g It’s  a pleasure  to  read  what  these  birds  have  got  to  say  in  the  “Herald”  g 
g each  week.  The  “Herald”  is  the  only  paper  I take  time  to  read  and  I would  B 
B not  be  without  it. — C.  H.  SIMPSON,  Princess  theatre,  Millen,  Ga.  M 


g NOTE:  Enrollments  this  week  bring  the  club  membership  to  159.  L.  A.  B 
m Burson,  Sun  theatre,  Gothenburg,  Neb.,  and  J.  Bailey,  Dixie  theatre,  Shelby-  1 
g ville,  Tenn.,  are  other  members  added.  a 

g The  club  roster,  brought  up  to  date,  appears  on  the  opposite  page.  B 


1 I EXHIBITORS  HERALD,  m 

g I 407  S,  Dearborn  St.,  1 g 

g I Chicago,  111.  I g 

■ I Gentlemen:  g 

g I I wish  to  join  the  “Herald  Only”  Club  formed  by  contributors  to  I B 
g I your  “What  the  Picture  Did  For  Me”  department.  | g 

g j (Exhibitor) i g 

B I (Theatre) I g 

I I (City) I I 


(State) 


well  as  the  boys  and  men.  A high-class 
Western.  Book  it  quick  if  business  is  sloW. 
Seven  reels. — '“Punch”  Dunkel,  Pastime  the- 
atre, Iowa  City,  Iowa. — General  patronage. 

Fainted  People,  with  Colleen  Moore. — 
They  are  raving  about  this  yet.  Many  said 
it  was  the  best  in  a long  time.  Good  for 
the  whole  family.  Seven  reels. — J.  G.  Cat- 
low,  Auditorium  theatre,  Barrington,  111.- — - 
General  patronage. 

The  liove  Master,  with  Strongheart. — A 
100  per  cent  picture.  Beautiful  scenery. 
Dogs  do  everything  but  talk.  Plenty  of 
action,  thrills  and  everything.  Tell  ’em  you 
got  a real  picture  and  watch  them  come  out 
smiling.  6%  reels. — Frank  L.  Stannard, 
Liberty  theatre.  Long  Beach,  Cal. — General 
patronage. 

The  Iiove  Master,  with  Strongheart. — An- 
other one  of  the  good  First  National’s. 
Consider  this  a very  wonderful  production, 
as  good  if  not  better  than  “The  Silent  Call.” 
Seven  reels. — Mrs.  Frank  Paul,  Marvel  the- 
atre, Carlinville,  111. — General  patronage. 

Twenty-One,  with  Richard  Barthelmess. — 
At  last  we  have  Dick  in  a role  suited  for 
him.  Nothing  big  or  spectacular  but  darn 
good  entertainment.  Had  many  of  our 
patrons  tell  me  they  enjoyed  it  very  much. 
Seven  reels. — Frank  L.  Stannard,  Liberty 
theatre,  Long  Beach,  Cal. — General  patron- 
age. 

Twenty-One,  with  Richard  Barthelmess. — 
For  those  who  like  Dick,  a very  good  show. 
Nothing  to  rave  about,  but  it  is  good  aver- 
age entertainment.  Seven  reels. — J.  C.  Cat- 
low,  Auditorium  theatre,  Barrington,  111. — - 
General  patronage. 

Her  Temporary  Husband,  with  Owen 
Moore. — A swell  Saturday  picture.  I 
thought  that  the  roof  would  raise  with  the 
uproar.  Seven  reels. — J.  G.  Catlow,  Audi- 
torium theatre,  Barrington,  111. — General 
patronage. 

Black  Oxen,  with  Corinne  Griffith.- — I will 
say  here  is  an  unusual  box  office  picture 
that  caused  a great  deal  of  talk,  some  for 
and  some  against,  but  do  not  believe  the 
anti’s  are  so  much  against  the  production 
as  they  are  the  improbable  story.  To  me 
the  work  of  Corinne  Griffith  is  marvelous 
when  you  think  back  to  the  old  Vitagraph 
days  of  this  star.  Conway  Tearle  comes  up 
to  expectations  in  his  part  and  the  rest  of 
oast  is  of  the  highest  type.  Business  good 
two  days  but  failed  to  make  money  owing 
to  high  exhibition  value.  Eight  reels. — W. 
H.  Brenner,  Cozy  theatre,  Winchester,  Ind. 
— General  patronage. 

Black  Oxen,  with  Corinne  Griffith. — 
Pretty  deep  for  a small  town  audience  to 
appreciate.  Got  a good  crowd  first  night 
but  none  the  second.  Eight  reels. — J.  G. 
Catlow,  Auditoriurm  theatre,  Barrington,  111. 
— General  patronage. 

Black  Oxen,  with  Corinne  Griffith. — 
This  pleased  them  all.  The  little  flapper 
almost  steals  the  picture.  First  National’s 
pictures  tower  far  above  the  rest.  The  St. 
Louis  exchange  gives  excellent  service — 
trailers  and  quick  deliveries  of  advertising, 
etc.,  to  help  the  exhibitor  put  a picture 
over.  Seven  reels. — Mrs.  Frank  Paul,  Mar- 
vel theatre,  Carlinville,  111. — General  pat- 
ronage. 

The  Age  of  Desire,  with  a special  cast. — 
Very  good  indeed.  Women  enjoyed  it  more 
than  the  men.  However,  it  will  please  both. 
Print  in  perfect  condition.  Six  reels. — W. 
E.  Elkin,  Temple  theatre,  Aberdeen,  Miss. — 
Neighborhood  patronage. 

Chastity,  with  Katherine  MacDonald. — - 
Very  slow  moving  story  and  nothing  to  it 
at  all.  I am  glad  we  are  through  with  her 
pictures.  Six  reels'. — J.  G.  Catlow,  Audi- 
torium theatre,  Barrington,  111. — General 
patronage. 

Dulcy,  with  Constance  Talmadge. — Abso- 
lutely this  one  and  “Dangerous  Maid”  are 
the  worst  two  pictures  I have  run  of  First 
National  in  over  two  years.  Both  are  ter- 
rible and  neither  drew  film  rental.  Am  off 
of  Miss  Talmadge  for  good.  Prints  perfect. 
Seven  reels. — W.  E.  Elkin,  Temple  theatre, 
Aberdeen,  Miss. — Neighborhood  patronage. 

The  Song  of  love,  with  Norma  Talmadge. 
— Nice  story  and  I really  liked  it,  but  the. 
people  wouldn’t  come  out  to  see  Norma  in 
that  type  of  a picture.  Eight  reels'. — J.  G. 
Catlow,  Auditorium  theatre,  Barrington,  111. 
— General  patronage. 

Flaming  Yonth,  with  Colleen  Moore. — 


Everybody  but  me  liked  this  picture,  that  is 
the  few  who  saw  it  at  the  Suburban,  which 
wasn’t  many.  Probably  the  principal  rea- 
son why  I didn’t  enjoy  it  was  that  I lost  a 
big  wad  of  money  on  the  showing.  How- 
ever, I don’t  like  flapper  pictures  anyway, 
which  indicates  that  I ‘either  have  good 
sense  or  that  I am  growing  old.  You  say 
which. — "iVm.  H.  Creal,  Suburban  theatre, 
Omaha,  Neb. — Neighborhood  patronage. 

Flaming  Youth,  with  Colleen  Moore. — ’ 


Good  picture  that  got  the  business.  Not 
as  risque  as  the  book  and  we  are  just  as 
well  satisfied  that  it  isn’t.  Eight  reels. — 
Crosby  Bros.,  Lily  theatre,  Buffalo,  N.  Y. — 
Neighborhood  patronage. 

Ashes  of  'Vengeance,  with  Norma  Tal- 
madge.— Very  good  picture  and  only  one 
since  “Smilin’  Through”  that  got  any  busi- 
ness. But  it  did  get  business  with  a 
vengeance.  Ten  reels. — Crosby  Bros.,  Lily 
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Received  m the  Last  Mail 


I Enclosed  please  find  check  for  subscription  to  “Exhibitors  Her-  g 
I aid**  to  be  addressed  to  the  Capitol  theatre,  Raleigh,  N.  C.  | 

I Messrs.  George  Stevenson  and  R.  P.  Rosser,  who  have  the  man-  I 
K agement  of  the  Capitid,  wish  also  to  join  the  “Herald  Only**  Club,  | 
I this  being  the  only  trade  paper  they  receive  and  the  ONLY  ONE  9 
I THEY  WISH.— S.  S.  STEVENSON,  Capitol  Theatre  Corp.,  Hender-  | 
I son,  N.  C.  I 


I Have  really  been  a member  of  the  “Herald  Only”  Club  for  quite  I 
I a vdiile,  so  peihaps  it  is  time  you  entered  my  name  on  the  scroll.  ■ 
I I might  die  and  never  leave  proof  that  I was  a member  of  the  elect.  | 
I Please  enter  my  choice  for  the  Favorite  Star  Contest.  I wish  I 
■ to  present  the  name  of  a young  lady  who  is  rapidly  approaching  the  | 
J high  rank  of  stardom  and  deservedly  so.  For  her  beauty,  personality  | 
I and  ability  I would  place  the  crown  of  laurel  wreath  upon  the  comely  | 
I head  of  Miss  Jacqueline  Logan. — J.  H.  TALBERT,  Legion  theatre,  I 
g Norwich,  Kan.  | 

J NOTE;  These  letters  arrived  too  late  for  inclusion  in  the  space  regularly  B 
g allotted  to  “Herald  Only”  Club  and  Favorite  Star  Contest  affairs.  Additions  M 
a to  the  club  roster  will  be  made  next  week.  Miss  Logan  was  nominated  earlier  ■ 
I in  the  week  by  Mr.  Bailey.  The  upper  case  in  Mr.  Stevenson’s  letter  is  from'  1 
m the  original.  m 
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theatre,  Buffalo,  N.  Y. — Neighborhood  pat- 
ronage. 

Penrod  and  Sam,  with  Ben  Alexander. — 
Really  this  went  over  big  to  large  business. 
Young  and  old  satisfied.  Comedy  and 
pathos  abound  in  this  real  boy  life  picture. 
Good  and  clean.  Film  in  good  shape.  All 
our  patrons  said  it  had  “Penrod”  with  Wes- 
ley Barry  put  in  the  discard.  Six  reels. — 
Giacoma  Bros.,  Crystal  theatre.  Tombstone, 
Ariz. — General  patronage. 

The  Oizl  of  the  Golden  Weat,  with  a spe- 
cial cast. — Very  good  picture  that  pleased 
most  everyone.  The  story  is  good  and  the 
cast  very  good.  Russell  Simpson  the  real 
star  in  this.  Seven  reels. — Crosby  Bros., 
Lily  theatre,  Buffalo,  N.  Y. — Neighborhood 
patronage. 

The  Bright  Shawl,  with  Richard  Barthel- 


mess. — This  is  one  of  Dick’s  best  pictures 
and  pleased  all  who  saw  it,  but  the  weather 
was  bad  and  we  did  an  unusually  small 
business  for  a picture  of  this  class.  You 
can  tell  them  it's  good  and  it  will  back  up 
all  you  say  and  more.  Eight  reels. — C.  W. 
Glass',  Star  theatre,  Trenton,  Tenn. — Neigh- 
borhood patronage. 

Anna  Christie,  with  Blanche  Sweet. — 
Wonderful  picture  and  good  acting,  but  it 
didn’t  draw  for  me.  Eight  reels. — J.  G.  Cat- 
low.  Auditorium  theatre,  Barrington,  IR. — 
General  patronage. 

The  Bad  Man,  with  Holbrook  Blinn. — 
This  is  a dandy  entertainment.  The  first 
time  we  have  shown  this  star  and  he  made 
a hit  with  his  clever  speeches,  and  acting 
pleased  100  per  cent. — A.  F.  Jenkins,  Com- 


munity theatre,  David  City,  Neb. — General 
patronage. 

The  Wantera,  with  a special  cast. — Very 
shallow,  both  as  entertainment  and  box 
office.  ' Worth  about  3 to  be  used  one  night, 
Saturday,  or  with  a serial.  Seven  reels. — ■ 
R.  G.  Jordan,  Hinsdale  theatre,  Hinsdale, 
111. 

Trilby,  with  Andree  Lafayette. — A lemon 
from  every  angle.  People  were  disgusted 
and  some  walked  out.  Others  asked  if  she 
died  or  went  to  sleep.  We  told  them  she 
died.  Couldn’t  help  it  after  acting  in  such 
a picture.  This  is  the  kind  that  hurts  your 
house,  boys;  lay  off. — A.  F.  Jenkins,  Com- 
munity theatre,  David  City,  Neb. — General 
patronage. 

Potash  and  Perlmutter,  with  a special 
cast. — Should  be  a winner  for  everyone. 
Good  clean  comedy.  Had  a good  house  and 
many,  many  complimentary  remarks  on  this 
picture.  First  National  program  hits  a 
higher  average  than  any  other.  Film  in 
perfect  condition  as  usual.  Eight  reels. — 
Herman  Meyer,  Niles  Center  theatre,  Niles 
Center,  111. — General  patronage. 

Wandering  Daughters,  with  Marguerite  de 
la  Motte. — Here  is  some  good  little  picture. 
Bound  to  please.  Light  business,  due  to 
poor  weather,  but  this  picture  is  good. 
Book  it.  Six  reels. — E.  E.  Gailey,  Crystal 
theatre,  Wayne,  Neb. — General  patronage. 

Wandering  Daughters,  with  a special 
cast. — Good  picture  with  good  moral.  We 
did  satisfactory  business.  Six  reels.— -M. 
Bailey,  Strand  theatre,  Dryden,  Ont.,  Can. — 
Small  town  patronage. 

The  Huntress,  with  Colleen  Moore. — A 
girl  adopted  into  an  Indian  tribe  finds  that 
she  is  of  white  blood  and  goes  hunting  for 
a white  husband.  Went  over  good  and 
pleased.  Good  comedy  towards  end  of  pic- 
ture. Film  in  perfect  condition.  Six  reels. 
— Herman  Meyer,  Niles  Center  theatre, 
Niles  Center,  111.— General  patronage. 

The  Huntress,  with  Colleen  Moore. — Just 
fair.  Nothing  to  rave  over,  and  yet  not 
rotten.  Sscenery  beautiful  and  acting  good, 
but  not  much  of  a story.  Print  perfect. 
Six  reels. — W.  E.  Elkin,  Temple  theatre, 
Aberdeen,  Miss. — Neighborhood  patronage. 

The  Voice  Prom  the  BUnaret,  with  Norma 
Talmadge. — A fine  picture.  Gave  satisfac- 
tion.— Bert  Silver,  Silver  Family  theatre, 
Greenville,  Mich. — General  patronage. 

My  Boy,  with  Jackie  Coogan.— -Though 
old,  we  did  big  business  two  days.  Lots 
of  comments  on  this'.  Five  reels. — M.  P. 
Foster,  Orpheum  theatre,  Harrisburg,  111. 
— General  patronage. 

My  Boy,  with  Jackie  Coogan. — A good 
Coogan  picture.  Drew  well.  Jack  did  some 
good  acting  in  this  one.  Would  have  done 
more  but  had  bad  weather.  You  can  rely  on 
Jackie’s  pictures.  Five  reels. — Earle  Wil- 
liams, Tivoli  theatre,  Knoxville,  111. — Gen- 
eral patronage. 

Boy  of  Mine,  with  a special  cast. — A 
peach  of  a family  picture.  Not  a kick  out 
of  the  whole  crowd.  More  like  ’em.  Seven 
reels. — J.  G.  Catlow,  Auditorium  theatre, 
Barrington,  111. — General  patronage. 

White  Shoulders,  with  Katherine  Mac- 
Donald.— I would  class  this  as  a dandy  pro- 
gram picture.  In  fact,  it  is  one  of  Kate’s 
good  ones'.  Six  reels. — Wm.  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis. — Small  town 
patronage. 

Kindred  of  the  Dust,  with  Ralph  Graves. 
— An  excellent  picture.  Rather  sad  in  spots 
but  enough  comedy  to  relieve  the  sad  parts. 
By  all  means  play  it.  The  author’s  name 
doesn’t  mean  very  much.  Eight  reels. — 
Russell  Armentrout,  K.  P.  theatre,  Pitts- 
field, 111. — General  patronage. 

A Question  of  Honor,  with  Anita  Stewart. 
— A good  program  picture,  but  nothing 
more.  This  is  the  best  Miss  Stewart  has 
given  us  for  some  time.  A story  laid  in  the 
mountains  that  will  please  75  per  cent 
of  the  people.  Seven  reels. — O.  W.  McCon- 
nell, Lyric  theatre,  Orangeville,  Idaho. — 
Geenral  patronage. 

A Question  of  Honor,  with  Anita  Stewart. 
— Old  but  in  good  condition.  A picture  that 
will  please  all.  Six  reels. — Ira  Stevens, 
Whynot  theatre,  Greenfield,  Ind. — General 
patronage. 

Hurricane’s  Gal,  with  Dorothy  Phillips. — 
A very  good  picture.  If  this  doesn’t  please 


LAUGH  AND  THE 
WORLD  LAUGHS 
WITH  YOU 

VOTE  FOR  LAUGHTER! 


IT  wouldn’t  be  modest,  dear  Ex- 
hibitors, to  ask  you  to  vote  for 
me  in  the  Favorite  Star  Contest. 
But  since  I am  always  involved  in 
mirth  quakes,  you  could  vote  for 
laughter.  This  is  a Presidential  year 
and  leap  year  so  we  don’t  want  to 
be  too  serious.  Laughter  is  good  for 
all  the  aches  and  ills  human  flesh  is 
heir  to.  I have  associated  with 
laughter  8 years  and  it’s  good  com- 
pany. May  it  be  popular  in  this 
contest.  Vote  for  Laughter! 


LOUISE  FAZENDA 
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JACQUELINE  LOGAN  (Paramount)  nominated 

by  J.  Bailey  in  “Herald  Only”  Club  Favorite 

Star  Contest. 

nothing  will.  I ran  this  Friday  and  Sat- 
urday and  still  heard  comments  for  it  on 
Sunday.  Phillips'  very  good,  in  fact  I didn’t 
think  she  was  that  good.  Wallace  Beery 
and  Robert  Ellis  good  too.  Eight  reels;  good 
condition. — H.  H.  Binions,  Cozy  theatre, 
Toledo,  Iowa. — Small  town  patronage. 

Fools  First,  a Marshall  Neilan  produc- 
tion.— A good  crook  picture.  Drew  very 
well.  Richard  Dix  is  good  drawing  card 
for  me.  Did  well,  even  if  the  weather  was 
bad.  Seven  reels. — Earle  Williams,  Tivoli 
theatre,  Knoxville,  111. — General  patronage. 

Refuge,  with  Katherine  MacDonald. — 
Here  is  a good  picture.  No  big  special  but 
just  a good  program  picture.  Miss  Mac- 
Donald does  some  good  acting  and  it  pleased 
all  who  saw  it.  Six  reels. — D.  A.  White, 
Cozy  theatre,  Checotah,  Okla. — General  pat- 
ronage. 

Skin  Deep,  with  Milton  Sills. — Fine  pic- 
ture. Great  for  Legion  benefit.  Seven 
reels. — Thos.  Crawford,  Strand  theatre, 
Griswold,  Iowa. — General  patronage. 

Skin  Deep,  with  Milton  Sills. — This  is 
one  of  the  good  Ones  on  the  market.  Can 
stand  a raise  in  ajimission  even  if  it  is  a 
little  old.  Step  on  it.  Seven  reels. — C.  H. 
Lawrence,  Lyric  theatre.  Strawberry  Point, 
Iowa. — General  patronage. 

Uotlier  o’  BKine,  with  Lloyd  Hughes. — A 
good  picture  and  has  a good  story.  Ince’s 
are  all  good.  The  print  we  had  from  Des 
Moines  exchange  was  terrible.  Last  two 
reels  all  chewed  up.  Seven  reels. — H.  H. 
Binions,  Cozy  theatre,  Toledo,  Iowa. — Small 
town  patronage. 

DSother  o’  BCiue,  with  a special  cast. — 
This  old  picture  is  far  above  the  average 
of  the  specials  coming  on  the  market  lately. 
Had  ’em  sitting  on  the  edge  of  their  chairs 
when  they  were  making  the  record  drive  to 
save  the  boy’s  life.  This  mother  stuff 
works'  mighty  well  if  you  do  not  run  that 
type  of  picture  too  often.  You  won’t  go 
wrong  by  boosting  this  one  if  you  have  it 
bought.  Seven  reels. — S.  G.  Ihde,  Photo- 
play theatre,  Ashland,  Kan. — Small  town 
patronage. 

One  Clear  Call,  with  Milton  Sills. — Won- 
derful picture  with  a fine  cast.  Business 
fair.  No  fault  of  picture.  Seven  reels. — 
Peck’s  theatre,  LaSalle,  111. — General  pat- 
ronage. 

One  Clear  Call,  with  Milton  Sills.. — An 
old  one  but  it  is  certainly  fine.  Don’t  pass 
this  one  up.  Ku  Klux  stuff  handled  very 
carefully.  If  anything,  it  is  more  anti- 
Klan  than  pro.  Certainly  a wonderful  cast 
headed  by  the  greatest  star  on  the  screen 
today,  who  is  going  to  walk  away  with  the 
star  contest  in  the  HERALD — Miss  Claire 
Windsor. — Russell  Armentrout,  K.  P.  the- 
atre, Pittsfield,  111. — General  patronage. 

The  Dtemal  Flame,  with  Norma  Tal- 
madge. — Very  fine  picture  of  old  France. 
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Nominations  Closed;  Vote 
To  Follow  Electioneering 


1 Now  for  the  fireworks!  The  oratory  and  the  exhortation! 

1 Nominations  in  the  ‘‘Herald  Only”  Club  Favorite  Star  Contest 
I are  closed  this  week  by  motion  duly  seconded.  J.  Bailey  adds  the 
1 name  of  Jacqueline  Logan  to  the  ballot.  No  additional  entries  'will 
I be  made  unless  mailed  prior  to  publication  of  this  notice. 

1 In  fairness  to  all,  a suitable  period  will  be  allowed  for  stump 
p speeches  and  electioneering,  after  which  the  pictures  of  the  candi- 
1 dates  will  be  reprinted  in  a special  art  section  and  voting  will  be 
1 begun. 

i Don’t  vote  now!  Wait  for  the  ballot. 


m I have  been  watching  them  pour  in  the  stars 

■ in  the  Favorite  Star  Contest  and  I have  waited 

■ to  see  who  the  good  stars  were  and  to  see 
I if  any  exhibitor  would  nominate  the  pretty 
I little  Miss  Jacqueline  Logan.  I have  been  see- 
m ing  all  the  stars  for  about  14  years  in  this 
H business  and  you  watch  this  little  girl  come 
I up.  Give  her  the  pictures  and  she  will  beat 

■ them  all. 

■ She  is  not  only  pretty,  she  is  a great  little 

■ actress,  and  I believe  she  will  some  day  be 
W popular  enough  to  make  money  for  other 
I exhibitors  as  she  has  here.  Anyway,  she  is 
I now  nominated  by  me  as  a great  little  star. — 
B J.  BAILEY,  Dixie  theatre,  Shelbyville,  Tenn. 


I May  I second  grand  old  pal  Jenkins’  motion 
m to  close  the  nominations  in  the  Favorite  Star 
B Contest?  And  may  I add  that  this  contest  has 
g given  me  a great  deal  of  pleasure? 

I What  other  trade  paper  ever  thought  of 
■ doing  anything  like  it?  They  will  probably 
B try  it  now. 

S You  make  an  exhibitor  part  of  the  wonderful 
B "Herald.”  You  could  not  find  a single  member 
B of  the  “Herald  Only”  Club  that  could  run  his 
B show  without  the  "Herald.”  You  are  part  of 
B our  show  and  us. — GEORGE  REA,  Colonial 
B theatre,  Washington  C.  H.,  O. 


I Someone  nominated  my  favorite  star  along 
B about  the  first  of  the  contest  and  naturally  I 
B supposed  she  would  be  the  only  one  the  wise 
B boys  could  pick  out  of  all  the  screen  stars  of 
B today.  So  I want  to  second  some  of  the  other 
B boys’  nominations  for  Norma  Talmadge,  queen 
B of  the  silver  screen. 

B Now  I believe  the  motion  Is  in  order  that 
B the  nominations  be  closed,  and  I want  to 
B make  that  motion  now.  No  use  having  any 
B others  nominated.  Norma  Is  the  only  one  who 
B has  a chance  to  win  anyhow,  so  wby  all  this 
B fuss  about  the  others? 

1 ^ course.  I’ll  admit  that  some  other  stars 

B would  get  in  the  good  looking  class,  but  such 
B fellows  as  Grandpa  Jenkins  haven’t  as  good 
B eyesight  as  they  used  to  have  or  they  would 
B have  picked  Norma  too,  so  let’s  give  her  the 
B prize  now.  She’s  bound  to  get  it  in  the  end. — 

B S.  G.  IHDE,  Photoplay  theatre,  Ashland,  Kan. 

B Having  recently  received  a weekly  program 
B of  coming  attractions  to  his  theatre  from 
B Brother  J.  C.  Jenkins,  I noticed  a photo  prom- 
B inently  displayed  therein  of  Viola  Dana.  On 
B carefully  perusing  the  reading  matter  under 
B the  cut  I discovered  that  she  confesses  to  eighteen  Summers.  Now  let  us  figure 
B this  out  according  to  arithmetic. 

B As  there  is  never  any  Winter  In  California  and  we  have  both  Summer  and 
B Winter  in  this  latitude,  therefore  the  people  in  that  state  must  enjoy  two 
B Summers  to  our  one  each  year.  According  to  this  calculation,  this  very  young 
B lady  is  but  nine  years  of  age.  Brother  Jenkins  and  Rand,  I am  sure  surprised 
B at  you. 

B Brothers,  do  not  be  stampeded  by  the  eloquent  flow  of  language  you  have 
B been  listening  to  in  favor  of  Viola  Dana.  It  ought  to  be  enough  honor  for  one 
B young  lady  to  have  as  admirers  two  such  stalwart  and  brainy  exhibitors  as 

■ {Concluded  on  next  page) 


Louise  Fazenda 
Corinne  Griffith 
Viola  Dana 
Claire  Windsor 
Elaine  Hanunerstein 
Shirley  Mason 
Louise  Lorraine 
Norma  Talmadge 
Gladys  Walton 
Lila  Lee 
Gloria  Swanson 
Walter  Hiers 
Colleen  Moore 
Marie  Prevost 
Alice  Ten^ 

Bebe  Daniels 
Lois  Wilson 
Madge  Bellamy 
Priscilla  Dean 
Clara  Kimball  Y oung 
Dorothy  Dalton 
Betty  Compson 
Mabel  Normand 
May  McAvoy 
Barbara  LaMarr 
Baby  Peggy 
Constance  Talmadge 
Lillian  Gish 
Alice  Calhoun 
Ethel  Clayton 
Marion  Davies 
Mary  Philbin 
Bert  L3rtell 
Helene  Chadwick 
Madge  Kennedy 
Florence  Vidor 
Madeleine  Hurlock 
Katherine  MacDon- 
ald 

Charles  Ray 
Jacqueline  Logan 
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m (Concluded  from  preceding  page)  m 

J.  C.  Jenkins  and  Philip  Rand,  and  she  should  not  expect  us  to  heap  this  addi- 

m 

tional  honor  upon  her  head. 

M 

Moral:  Vote  for  Louise  Fazenda  and  be  happy  ever  after. — WILLIAM  H.  i 

1 

CREAL,  Suburban  theatre,  Omaha,  Neb. 

William  Creal  certainly  has  never  seen  Miss  Claire  Windsor  or  he  would  i 

H 

stop  raving  about  Miss  Fazenda.  Perhaps  he  is  one  of  those  kind  that  will  i 

never  admit  when  he  is  wrong.  Oh,  well,  everyone  knows  he  is  wrong  anyway,  i 

= 

so  let  him  rave  on. 

m 

In  this  week’s  “Herald”  just  thirty-six  exhibitors  showed  they  lack  an 

f-; 

eye  for  beauty.  I will  modestly  admit  that  I was  the  only  one  that  showed 

= 

good  judgment.  Hickman  at  Greenville  doesn’t  have  such  bad  taste.  I'll  admit. 

w 

’Sfunny  how  all  the  Illinois  exhibitors  show  such  good  taste.  They  can’t  help 

= 

■ 

it,  though.  Comes  natural. 

m 

It  is  interesting  to  read  Mrs.  Paul’s  reports  from  Carlinville.  She  should 

M 

= 

he  in  the  “Herald  Only”  list.  I believe  these  are  her  first  reports,  but  would 

like  to  have  more  as  she  is  in  the  same  territory,  St.  Louis. 

m 

Best  wishes  to  the  world’s  greatest  and  most  beautiful  star,  Claire  Windsor. 

1 

— RUSSELL  ARMENTROUT,  K.  P.  theatre,  Pittsfield,  111. 

m 
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Norma  scores  high,  likewise  Conway  Tearle 
and  support. — F.  E.  Sabin.  Majestic  theatre, 
Eureka,  Mont. — Small  town  patronage. 

The  Eternal  Elame,  with  Norma  Tal- 
madge. — Very  nice  picture  but  drawing 
power  not  up  to  standard  required  by  rental 
paid. — W.  F.  Loibl,  Chimes  theatre,  Cedar- 
burg,  Wis. — General  patronage. 

The  Scarlet  laily,  with  Katherine  Mac- 
Donald.— A star  that  is  fast  playing  out 
with  me.  This  picture  is  only  fair.  Print 
in  good  condition.  Six  reels. — W.  E.  Elkin, 
Temple  theatre,  Aberdeen,  Miss. — Neigh- 
borhood patronage. 

Children  of  the  Bust,  with  Johnnie 

Walker. — Excellent  picture.  Gave  general 
satisfaction.  Seven  reels. — J.  J.  Casselman, 
Colonial  theatre,  Tracy,  Minn. — General  pat- 
ronage. 

Children  of  the  Dust,  with  Johnnie 

Walker. — Very  good  and  wull  hold  the  in- 
terest throughout,  but  what  good  is  this  if 
no  one  comes  out  to  see  it?  We  hardly  got 
film  rental  out  of  a two  days’  showing. 
Print  in  good  condition.  Seven  reels. — W. 
E.  Elkin,  Temple  theatre,  Aberdeen,  Miss. — 
Neighborhood  patronage. 

The  Hottentot,  with  Douglas  MacLean. — 
Just  a program  picture.  Not  worth  a raise. 
Seven  reels. — Leslie  Hables,  Reel  Joy  the- 
atre, King  City,  Cal. — Small  town  patron- 
age. 

The  Hottentot,  with  Douglas  MacLean. — 


If  you  are  served  out  of  New  Orleans  with 
prints,  watch  this  one.  None  of  the  spools 
are  more  than  half  full  and,  besides,  what 
they  did  send  had  weak  edges.  On  top  of 
this,  the  part  of  the  picture  we  got  was 
great  and  I sure  would  love  to  see  the  other 
part.  Great  picture  but  a rotten  print. 
Seven  reels. — W.  E.  Elkin,  Temple  theatre, 
Aberdeen,  Miss. — Neighborhood  patronage. 

Slippy  McGee,  with  Colleen  Moore. — Pair 
program  picture  but  did  not  draw  at  all. 
Lost  money.  Seven  reels. — Leslie  Hables, 
Reel  Joy  theatre.  King  City,  Cal. — Small 
town  patronage. 

Circus  Days,  with  Jackie  Coogan. — Very 
good  picture  for  everyone,  especially  the 
children.  Six  reels. — Crosby  Bros.,  Lily 
theatre,  Buffalo,  N.  Y. — Neighborhood  pat- 
ronage. 

Circus  Days,  with  Jackie  Coogan. — This 
picture  drew  all  the  kids  in  Omaha,  but  the 
adults'  failed  to  appear,  so  business  was 
only  ordinary.  The  fact  is  that  business  in 
this  part  of  the  country  is  in  a slump,  and 
no  matter  what  the  picture  is  the  people 
will  not  come  as  they  did  of  yore.  This 
ought  to  tickle  my  friend  Jenkins,  as  the 
saying  is  that  misery  loves  company. — Wm. 
H.  Creal,  Suburban  theatre,  Omaha,  Neb. — 
Neighborhood  patronage. 

Alias  Julius  Caesar,  with  Charles  Ray. — 
This  is  a dandy  picture  but  there  was  no 
ending  on  the  print  I got.  The  end  flashed 
up  on  a scene  that  looked  like  it  was  going 


to  be  quite  comical.  They  must  have  kept 
part  of  my  print  so  as  to  make  two  out  of 
one.  This  one  is  listed  at  6,100  feet,  but 
I got  it  on  five  spools. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. — General  pat- 
ronage. 

Tol’ahle  David,  with  Richard  Barthelmess. 
“Don’t  kid  yourself  hy  saying  you  can’t 
run  this  because  it’s  old.  The  Bible  is  old, 
“Birth  of  a Hation’’  is  old,  but  show  me  a 
book  or  a picture  that  appeals  to  the  peo- 
ple as  do  these?  This  picture  has  merit 
and  a good  story,  though  a little  rough,  for 
it's  a mountaineer  type,  and  it  will  never 
be  too  old  to  run  to  pleased  audiences'.— 
John  F.  Rees,  Regal  theatre,  Wellsville,  Mo. 
— General  patronage. 

The  B[alf  Breed,  with  a special  cast.- — A 
very  good  program  picture  that  satisfied 
the  regulars. — Clifford  L.  Niles,  Crystal  the- 
atre, Anamosa,  Iowa. — General  patronage. 

Daddy,  with  Jackie  Coogan. — One  of 
Jackie’s  best  ones.  Very,  very  good,  but 
terribly  sad.  There  is  plenty  of  humor, 
but  the  pathos  seems  to  predominate.  There 
is'  enough  sadness  in  the  world  as  it  is 
without  filling  pictures  full  of  it.  However, 
and  notwithstanding,  this  is  a fine  picture. 
Six  reels. — Wm.  E.  Tragsdorf,  Trags  the- 
atre, Neillsville,  Wis.— Small  town  patron- 
age. 

Trouble,  with  Jackie  Coogan. — Played 
Jackie  again  on  school  night  and  the 
grown-ups  came  as  usual.  Bad  weather 
cut  the  attendance.  The  picture  pleased 
my  house.  Print  good.  Five  reels. — J.  S. 
Walker,  Alamo  theatre,  Moody,  Tex. — Small 
town  patronage. 

East  Is  West,  with  Constance  Talmadge. 
— This  is  a splendid  picture.  Enjoyed  by 
all  and  made  a little  money  on  it.  Eight 
reels. — Welty  & Son,  Mid-Way  theatre.  Hill 
City,  Kan. — General  patronage. 

Within  the  Daw,  with  Norma  Talmadge. 
— This  is  the  finest  picture  I have  had  the 
pleasure  of  showing  in  months.  Norma 
very  good!  Eileen  Percy  a riot.  Whole  cast 
and  story  very  good.  Eight  reels. — Wm.  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. — 
Small  town  patronage. 

Fox 

This  Freedom,  with  Fay  Compton. — An 
English  production  in  seven  reels  and  at 
least  five  of  it  titles.  A suicide  in  the  first 
reel,  marriage  troubles  all  the  way  through, 
and  two  good  tragedies  for  a climax.  Not 
a spark  of  humor  in  it.  Many  comments 
from  older  element  and  married  folks. 
Young  people  will  pan  it.  It  is  really  more 
of  a sermon  than  entertainment.  Star  un- 
known to  our  patrons,  and  the  paper  is 
rotten,  but  we  advertised  it  as  by  the 
author  of  “If  Winter  Comes.’’  Opposition, 
basket  ball  tournament.  Seven  reels. — M.  P. 
Poster,  Orpheum  theatre,  Harrisburg,  111. — 
General  patronage. 

Dove  Detters,  with  Shirley  Mason. — There 
is  not  much  to  this.  All  cut  and  dried. 
Shirley  did  her  best,  but  at  that  there  was 
not  much  to  it.  Did  not  please  even  the 
Mason  fans.  Five  reels. — F.  J.  O’Hara, 
Community  theatre,  Elgin,  Neb. — General 
patronage. 

Just  Off  Broadway,  with  John  Gilbert. — 
This  picture  is  a real  good  crook  drama. 
The  patrons  commented  favorably  on  this 
one.  This  attraction  drew  larger  attend- 
ance than  “St.  Elmo.”  Six  reels. — C.  Mal- 
phurs.  Dreamland  theatre.  High  Springs, 
Fla. — General  patronage. 

The  Shepherd  King,  with  a special  cast. — 
Good  picture  for  the  kind.  Good  picture  to 
get  next  to  the  churches'  with. — Claude 
McBrayer,  Auditorium  theatre,  Hamilton, 
Mo. — General  patronage. 

South  Sea  Dove,  with  Shirley  Mason. — 
Only  fair.  Waited  a long  time  for  this  one 
and  then  was  disappointed.  Five  reels. — 
Peck’s  theatre.  LaSalle,  111. — General  pat- 
ronage. 

A Mile-a-Mlnute  Borneo,  with  Tom  Mix. — 
Drew  good  business  against  county  basket 
ball  tournament.  I feel  confident  that  Mix 
is  the  only  star  that  could  have  done  this. 
Picture  fine,  print  good.  This'  one  all  West- 
ern. Six  reels. — H.  M.  Retz,  Strand  the- 
atre, Lament,  Iowa. — Small  town  patron- 
age. 

A Mile-a-Miuute  Borneo,  with  Tom  Mix. 
— I say  this  is  the  kind  they  like  to  see. 
Mix  in  good  clean  outdoor  stuff,  not  the 
shoot-’em-up  kind.  Six  reels. — A.  A.  Sus- 
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zyski.  Majestic  theatre,  Mauston,  Wis. — 
General  patronage. 

The  Temple  of  Venus,  with  a special  cast. 
— Something  out  of  the  ordinary.  Scenery 
was  wonderful.  Never  saw  anything  like  it 
before.  The  attractive  advertising  matter 
drew  a good  crowd,  considering  the  scarlet 
fever  scare  as  competition.  Pleased  about 
75  per  cent.  Seven  reels. — Marion  P.  Bod- 
well,  Paramount  theatre,  Wyoming,  111. — 
General  patronage. 

Eyes  of  the  Forest,  with  Tom  Mix. — 'Ex- 
ceptionally good  Tom  Mix  feature.  Had 
good  attendance  and  pleased  everyone.  Five 
reels. — C.  Malphurs,  Dreamland  theatre, 
High  Springs,  Fla. — General  patronage. 

Times  Have  Changed,  with  William  Rus- 
sell.— Good  picture  with  good  story.  Five 
reels. — Peck’s  theatre,  LaSalle,  111. — General 
patronage. 

The  Eleventh  Hour,  with  Charles  Jones 
and  Shirley  Mason. — There  is  plenty  of  ac- 
tion in  this.  If  you  bat  your  eye  you  have 
missed  something.  There  are  aeroplanes, 
motor  boats,  submarines,  automobiles,  wire- 
less, parachute  jumps,  in  fact  this  is  speed 
from  start  to  finish.  Shirley  does  herself 
grand.  She  and  Jones  are  shot  out  of 
torpedo  tubes,  which  makes  you  sit  up  and 
take  notice.  It  is  good.  Had  fair  attend- 
ance. Seven  reels. — F.  J.  O’Hara,  Com- 
munity theatre,  Elgin,  Neb.— Neighborhood 
patronage. 

Eadies  to  Board,  with  Tom  Mix. — Finest 
this  star  ever  made.  His  leading  lady, 
Gertrude  Olmsted,  being  a home  town  girl, 
put  this  one  over  in  big  shape.  Am  bring- 
ing this  one  back  for  a second  run.  Six 
reels. — Peck’s  theatre,  LaSalle,  111. — Gen- 
eral patronage. 

Big  Dan,  with  Charles  Jones. — A real 
good  picture.  Not  a Western,  however,  but 
It’s  there  just  the  same.  Jones  poses  as  a 
“woman  hater,”  but  later  is  changed  over. 
Quite  a bit  of  comedy  throughout.  I can’t 
see  why  they  think  they  have  to  have  Jones 
in  a Western  all  the  time.  This  one  isn’t 
and  the  comments  on  it  were  better  than 
some  of  his  so-called  “all  Western  pic- 
tures.” Of  course,  to  an  exhibitor  just 
booking  Jones  and  Mix  for  their  Western 
atmosphere,  I suppose  they  would  put  up  a 
howl  to  anything  but  a Western,  but  on  the 
other  hand,  if  they  run  all  of  those  stars’ 
products'  they  should  be  satisfied  and  wel- 
come a little  change.  Print  new.  Six 
reels.— H.  M.  Retz,  Strand  theatre.  Lament, 
Iowa. — Small  town  patronage. 

Big  Dan,  with  Charles  Jones. — This  was  a 
very  good  picture  for  Jones,  not  to  be  a 
Western.  Enough  comedy  to  hold  interest 
of  my  patrons,  but  after  all  is  said,  keep 
Jones  in  Western  pictures.  If  this  had  been 
a Western  I am  sfire  I would  have  showed 
it  to  one-third  more  people.  Six  reels. — 
Chas.  E.  Barber,  Electric  theatre,  Tilden, 
111. — General  patronage. 

Skid  Proof,  with  Charles  Jones. — Good 
program  picture  with  lots  of  action  which 
centers  around  the  auto  races.  Five  reels. 
— M.  Bailey,  Strand  theatre,  Dryden,  Ont., 
Can. — Small  town  patronage. 

Skid  Proof,  with  Charles  Jones. — Some 
picture.  Better  than  any  racing  picture 
that  Wallace  Reid  ever  made.  Pleased  100 
per  cent.  Play  it  by  all  means.  Not  a dull 
moment.  Give  us  more  like  this  one.  Buck. 
Six  reels.— 'Mrs.  W.  J.  Carter,  Maxine  the- 
atre, Croswell,  Mich. — Small  town  patron- 
age. 

Skid  Proof,  with  Charles  Jones. — This 
one  is  a wow!  When  you  run  it,  ask  your 
friends  to  come  and  they  will  thank  you  for 
an  evening’s  entertainment.  It’s  got  every- 
thing. Six  reels.— C.  H.  Lawrence,  Plaza 
theatre,  Dundee,  Iowa.- — General  patronage. 

Bucking  the  Barrier,  with  Dustin  Farnum. 
— This  was  a very  good  picture  but  not  up 
to  his  standard.  Some  good  snow  scenes 
but  not  much  action.  Five  reels. — C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. — 
Small  town  patronage. 

Backing  the  Barrier,  with  Dustin  Farnum. 
— Not  much  to  this  one.  This  is  my  last 
Farnum.  Olive  oil,  Dustin.  Five  reels. — 
Russell  Armentrout,  K.  P.  theatre,  Pitts- 
field, 111. — General  patronage. 

Bucking  the  Barrier,  with  Dustin  Farnum. 
— -Very  good.  Business  good  with  basket 
ball  against  us.  Five  reels. — Ira  Stevens, 
Whynot  theatre,  Greenfield,  Ind. — General 
patronage. 

Snoivdrift,  with  Charles  Jones. — No  fault 
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Your  ""Colyumn 


I “What  the  Herald  Did  For  Me”  (5)  | 

I You  will  find  herewith  check  for  renewal  for  two  years  of  Ex-  | 

I HiBiTORS  Herald,  as  I think  it  is  the  best  adapted  to  our  needs  of  any  of  | 

I the  trade  papers  I have  run  across,  and  we  have  seen  several.  | 

I We  especially  like  “What  the  Picture  Did  For  Me’’  and  am  now  | 

I using  it,  we  think  to  advantage,  although  we  have  never  reported  on  any  | 
I pictures.  We  are  tempted  to  join  the  “Herald  Only”  Club  but  fear  | 
I we  would  neglect  reporting  as  we  should,  but  the  Herald  is  the  only  | 
I paper  for  us  as  we  see  it  now.  | 

I I am  giving  them  good  stuff  and  have  been  buying  largely  from  | 
I the  reports  in  “What  the  Picture  Did  For  Me”  for  some  time  and  | 
I have  received  hearty  commendation  of  our  patrons  and  even  public  | 
I endorsement  of  the  ministers  from  the  pulpit. — W.  H.  Dean,  Ideal  | 
I theatre,  Windfall,  Ind.  | 


NOT  EVEN  VACATION  INTERRUPTS  REPORTS 

Elwood,  Ind. 
March  12,  1924. 

Gentlemen: 

Enclosed  find  reports  on  a few  pictures.  * 

Mrs.  G.  and  I are  visiting  relatives  here  for  a couple  of  weeks.  Ex- 
pect to  return  home  by  the  24th. 

Amusement  business  is  somewhat  “shot”  in  this  section  the  last  week 
on  account  of  unfavorable  weather.  Eight  inches  of  snow  here. 

Regards  to  the  E.  H.  staff.  Hop#  things  are  coming  along  nicely 
for  all. 

HENRY  W.  GAUGING, 

Lincoln  theatre, 

Pittsburgh,  Pa. 


I Majority  Rule  Is  An  American  Principle  | 

I In  your  current  (March  15th)  issue,  I note  a certain  report  in  | 
I which  a contributor  states,  “I  sure  will  lose  faith  in  its  value  (refer-  | 
I ring  to  your  department)  if  reports  on  pictures  are  anything  like  | 

I . Reading  over  The  Box  Office  Record  I found  every  | 

1 report  reading'  Al.  This  picture  to  my  notion  is  absolutely  nothing,  etc.”  | 
I I happen  to  be  one  of  the  list  who  reported  it  Al.  I wonder  if  it  | 
I hasn’t  occurred  to  this  contributor  that  there  is  just  a slight  possi-  | 
I bility  that  he,  against  the  long  list,  might  be  the  one  who  is  wrong.  ■ 
I This  contributor  evidently  values  his  single  opinion  against  the  field.  | 
I Personally,  I’d  be  far  from  sure  I was  right  if  all  the  others  held  a | 
I different  idea. — Fred  Hinds,  Cresco  theatre,  Cresco,  la.  | 


AT  LIBERTY! 

DEAR  “COLYUMN”: 

Do  you  know  of  anyone  in  need  of  an  expert  exploiteer? 

Have  just  resigned  my  position,  which  I held  for  seven  months,  and 
am  now  seeking  a new  field. 

I am  experienced  in  all  kinds  of  light  and  heavy  work,  both  road  and 
street  work.  Can  jmnp  ditches,  rvm  on  my  side,  run  without  gas,  climb 
telephone  poles,  turn  over  and  slide,  in  fact,  no  Michigan  Orphan  can  do 
anything  that  I haven’t  done. 

Also,  if  anyone  can  hold  me,  I can  do  48  mi.  per  hr. 

Thanking  you  arid  with  kindest  regards,  I am. 

Yours  very  truly, 

OSCAR, 

Ford  Hospital, 
Washington,  C.  H.,  O. 


I CORRECTION  | 

I In  your  issue  of  March  8th  you  printed  a report  from  us  on  “Masters  of  § 

1 Men”  in  the  “What  the  Picture  Did  for  Me”  column.  | 

I Through  some  confusion  this  report  was  signed  “D.  D.  Lowery,  Vaudette  g 
I Theatre,  Brewton,  Ala.,”  whereas,  it  should  have  been  “W.  W.  Lowery,  Strand  i 
i Theatre,  Atmore,  Ala.”  ■ 

I In  the  same  mail,  we  forwarded  you  a report  on  “Environment.”  This  re-  | 
I port  was  signed  “W.  W.  Lowery,  Strand  Theatre,  Atmore,  Ala.,”  whereas  it  i 

■ should  have  been  D.  D.  Lowery,  Vaudette  Theatre,  Brewton,  Ala.”  The  signa-  | 

I tures  to  the  two  reports  were  switched,  in  error.  1 

I The  Messrs.  Lowery  operate  the  two  theatres  above  and  usually,  in  mak-  i 
I ing  reports  for  both  will  come  from  the  same  theatre.  We  make  this  ex-  i 
I planation  in  order  that  the  exchanges  will  not  take  the  wrong  view  of  the  | 

■ matter,  as  “Masters  of  Men”  has  not  been  booked  or  played  in  Brewton,  nor  i 

i has  “Environment”  ever  been  booked  or  played  in  Atmore,  and  we  will  ap-  1 
1 predate  you  printing  a correction  of  this  in  order  to  eliminate  any  possible  | 
I misunderstanding.— Vaudette  Theatre,  Brewton,  Ala.  | 
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to  find  with  the  story  or  cast.  Buck  can 
handle  his  part  as  well  as  anyone  could,  but 
people  don’t  care  to  have  a favorite  West- 
ern star  taken  away  from  the  mountains 
and  plains.  Keep  off  this  Northwest  stuff, 
Buck,  or  you  are  “Gone  to  the  dogs.” — John 
P.  Rees,  Regal  theatre,  Wellsville,  Mo. — 
General  patronage. 

Snowdrift,  with  Charles  Jones. — Although 
we  didn’t  come  out  on  this  one,  the  picture 
is  better  than  good  for  program  use.  Good 
snow  scenes  and  some  good  action.  It  is 
sure  to  please  all  that  see  it.  Five  reels. — 
O.  W.  McConnell,  Lyric  theatre,  Grange- 
ville,  Idaho. — General  patronage. 

G-ood-bye,  Girls,  with  William  Russell.— 
The  name  doesn’t  mean  anything  to  this 
picture,  but  it  is  a good  comedy-drama  any- 
way. Book  it.  Five  reels. — C.  H.  Lawrence, 
Plaza  theatre,  Dundee,  Iowa. — General  pat- 
ronage. 

The  Gun  Tighter,  with  William  Farnum. 
— This  is  the  best  picture  which  Farnum 
has  starred  in  since  he  made  “The  Last  of 
the  Duanes.”  Picture  was'  well  taken  here. 
Bill  may  be  able  to  come  back  if  he  sticks 
to  Westerns  and  action  pictures.  Six  reels. 
— F.  J.  O’Hara,  Community  theatre,  Elgin, 
Neb. — General  patronage. 

Hell’s  Hole,  with  Charles  Jones. — Well, 
gents,  this  is  a mighty  good  picture.  Well, 
it’s  a Fox.  They  make  the  best  by  odds. 
You  can’t  go  wrong  with  a Fox  picture. 
Seven  reels. — D.  C.  Frew,  Franklin  theatre, 
Piggott,  Ark. — General  patronage. 

Alias 'the  Night  Wind,  with  William  Rus- 
sell.— Fair  picture.  Russell  takes  well  here. 
Print  good. — H.  C.  Lee,  Auditorium  theatre, 
Prattsburgh,  N.  Y. — General  patronage. 

The  I^one  Star  Ranger,  with  Tom  Mix. — 
Everyone  said  fine.  Ran  it  with  Harold 
Lloyd  in  “Never  Weaken”  and  it  sure  made 
a good  show.  Can’t  go  wrong  on  either  of 
them.  Six  reels. — Mrs.  C.  C.  Alguire, 
Coloma  theatre,  Coloma,  Mich. — General 
patronage. 

Catch  My  Smoke,  with  Tom  Mix. — They 
l e Tom  Mix  and  this  was  a good  fast 
lOving  Western.  We  got  a good  print  too. 
.*’ive  reels. — Leslie  Hables,  Reel  Joy  theatre. 
King  City,  Cal. — Small  town  patronage. 

The  Fast  Mail,  with  Charles  Jones. — Fair 
program  picture.  Plenty  of  action  with 
good  steeplechase.  Should  please  in  small 
towns  and  big  ones.  Print  in  poor  condi- 
tion. Six  reels. — E.  V.  Kottas,  Paramount 
theatre,  Denton,  Mont. — Small  town  patron- 
age. 

Monte  Cristo,  with  John  Gilbert. — It’s  a 
costume  picture,  but  like  “When  Knighthood 
Was  in  Flower”  it  pleased  100  per  cent, 
although  our  receipts  were  just  about  one- 
half  as  much.  But  we  were  satisfied,  as 
we  bought  it  right.  This  print  in  good  con- 
dition.— W.  H.  Dean,  Ideal  theatre.  Wind- 
fall, Ind. — Small  town  patronage. 

The  'Village  Blacksmith,  with  a special 
cast. — Fine  picture.  Pleased  100  per  cent. 
Clean  acting  and  good  clean  show  for  chil- 
dren and  adults.  Eight  reels. — E.  Y.  Kottas, 
Paramount  theatre,  Denton,  Mont. — Small 
town  patronage. 

The  Village  Blacksmith,  with  a special 
cast. — Great  surprise  to  everybody.  Fine, 
but  did  hot  draw  as  it  should,  as  people 
said  they  could  not  see  how  a good  big 
picture  could  be  made  from  Longfellow’s 
poem.  But  say.  Boy,  they  did.  It  has 
thrills  and  everything  to  make  a good  pic- 
ture in  it. — W.  H.  Dean,  Ideal  theatre. 
Windfall,  Ind. — Small  town  patronage. 

The  Town  That  Forgot  God,  with  a spe- 
cial cast. — One  of  the  best  we  ever  ran  if 
story  had  been  all  there.  Should  have  been 
nine  reels  and  was  less  than  six.  Last  reel 
gone,  which  ruined  story.  Ran  as  special, 
at  advanced  price.  Great  disappointment. — 
W.  H.  Dean,  Ideal  theatre.  Windfall,  Ind. — 
Small  town  patronage. 

Stepping  Fast,  with  Tom  Mix. — Tom  sure 
“steps  ’em  off”  in  this'  one.  Not  a Western, 


but  it  carries  his  usual  fast  action  and 
pleases  his  followers,  so  what’s  the  differ- 
ence. If  I was  Tom  I wouldn’t  want  to 
make  Westerns  all  my  life  either.  Five 
reels. — H.  M.  Retz,  Crystal  theatre,  Aurora, 
Iowa. — Small  town  patronage. 

The  Face  on  the  Barroom  Floor,  with 
Henry  B.  Walthall. — This  was  a surprise. 
Bad  weather  and  drew  a fair  crowd  and 
pleased.  Played  it  one  day.  Film  in  poor 
shape.  Six  reels. — Leslie  Hables,  Reel  Joy 
theatre.  King  City,  Cal. — Small  town  pat- 
ronage. 

The  Custard  Cup,  with  Mary  Carr. — Not 
as  good  as  other  Fox  super  pictures,  but 
not  a bad  one.  The  fire  scene  on  the  boat 
was  very  good.  We  feature  Friday  night, 
so  Saturday  we  had  a big  house.  Six  reels. 
— M.  Oppenheimer,  Lafayette  theatre.  New 
Orleans,  La. — Transient  patronage. 

Brass  Commandments,  with  William  Far- 
num. — Very  poor  picture  and  film  in  ter- 
rible shape,  as  we  find  most  Fox  films. 
Five  reels.- — Leslie  Hables,  Reel  Joy  the- 
atre, King  City,  Cal. — Small  town  patronage. 

Just  Tony,  with  Tom  Mix. — One  of  the 
real  pleasing  pictures  of  the  last  year.  A 
money  maker. — Chas.  Hyde,  Grand  theatre, 
Pierre,  S.  D. — General  patronage. 

The  Vosemite  Trail,  with  Dustin  Farnum. 
— Fairly  interesting.  Beautiful  scenery. 
Film  in  good  shape. — Giacoma  Bros.,  Crystal 
theatre.  Tombstone,  Ariz. — General  patron- 
age. 

'Without  Compromise,  with  William  Far- 
num.— The  best  Farnum  we  have  run  for 
many  moons.  If  Bill  had  stayed  in  this 
outdoor  stuff  he’d  be  some  star  yet.  This 
T.  N.  T.  (’Taint  Natural  Tom)  has  hlowed 
up  a lot  of  good  one. — John  F.  Rees,  Regal 
theatre,  Wellsville,  Mo. — General  patronage. 

Do  and  Dare,  with  Tom  Mix. — This  would 
have  been  a good  picture  if  I had  gotten  it 
all.  Film  in  awful  shape.  Could  not  tell 
what  it  was  all  about.  Five  reels.- — J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. — Gen- 
eral patronage. 

Goldwyn  Cosmopolitan 

Name  the  Man,  with  a special  cast. — A 
powerful  drama,  well  played  and  directed. 
Gave  entire  satisfaction  to  good  business 
throughout  the  engagement.  Eight  reels. — 
Frank  L.  Browne,  Cabrillo  theatre,  San 
Pedro,  Cal. — General  patronage. 

The  Day  of  Faith,  with  a special  cast. — 
I canned  “The  Kingdom  Within”  for  this 
one,  but  I don’t  think  I made  a real  big 
improvement  on  the  program.  Too  far- 
fetched and  draggy. — G.  J.  Ritter,  Regent 
theatre,  Bogota,  N.  J. — General  patronage. 

Dittle  Old  New  'York,  with  Marion  Davies. 
— I believe  this  picture  would  go  any  place. 

I have  a very  odd  town  and  it  sure  went 
over  here,  despite  the  storm  and  bad  roads. 
Eleven  reels. — J.  G.  Catlow,  Auditorium 
theatre,  Barrington,  111. — General  patronage. 

The  Steadfast  Heart,  with  a special  cast. 
— Don’t  buy  this  at  any  price.  It  could  not 
possibly  be  good  entertainment  for  any 
class.  There  is  very  little  to  commend  this 
to  anybody.  I do  not  think  this  sort  of  pic- 
tures should  be  tolerated  by  any  exhibitor. 

I don’t  see  why  distributors  rake  a picture 
like  this  in  at  all.  Seven  reels. — W.  H. 
Brenner,  Cozy  theatre,  Winchester,  Ind. — 
General  patronage. 

The  Steadfast  Heart,  with  a special  cast. 
— The  biggest  piece  of  cheese  I ever  had  the 
opportunity  to  run.  No  story,  no  stars,  no 
nothing.  I wouldn’t  run  it  if  they  paid  me 
for  it  had  I known  what  it  was  or  seen  it 
first.  Cheese,  cheese,  nothing  but  cheese, 
not  even  a title.  Seven  reels’. — A.  A.  Sus- 
zycki.  Majestic  theatre,  Mauston,  Wis. — 
General  patronage. 

Six  Days,  with  Corinne  Griffith. — This  is 
an  impossible  picture  and  will  not  please  in 
small  town  houses  and  I am  not  so  sure 
that  it  will  make  good  entertainment  any- 


where. To  be  sure,  there  are  in  this  pic- 
ture some  of  the  finest  scenic  effects'  that 
have  been  shown  in  a long  time,  but  the  rot- 
tenest  story  one  could  imagine.  Mayo 
should  never  be  given  as  an  important  part 
as  this,  and  the  terrible  old  hag  that  dis- 
covers Mayo’s  almost  lifeless  body  and 
drags  it  up  the  mountain  side  and  falls 
in  the  doorway  of  her  cabin  with  the  big 
form  of  Mayo,  say,  this  is  awful.  In  my 
house  these  sort  of  scenes  were  greeted 
with  titters  and  laughter.  A rank  failure. 
Eight  reels. — W.  H.  Brenner,  Cozy  theatre, 
Winchester,  Ind. — General  patronage. 

The  Dove  Piker,  with  Anita  Stewart. — 
A very  good  program  picture.  Nice  clean- 
cut  story.  Could  be  used  any  day.  Seven 
reels. — J.  G.  Catlow,  Auditorium  theatre, 
Barrington,  111. — General  patronage. 

The  Dove  Piker,  with  Anita  Stewart. — 
A dandy  program  picture.  Advertised  it  as 
a special  and  pleased  full  house  100  per 
cent.  Six  reels. — Wm.  W.  Peine,  American 
theatre,  Minier,  111. — General  patronage. 

The  Dove  Piker,  with  Anita  Stewart. — 
This'  was  a very  good  society  picture.  Had 
a fair  crowd,  but  Goldwyn  pictures  are  a 
poor  drawing  card  for  me.  Most  people 
liked  it.  Six  reels. — Earle  Williams,  Tivoli 
theatre,  Knoxville,  111. — General  patronage. 

The  Dove  Piker,  with  Anita  Stewart. — 
Very  light  picture,  but  a good  pleasing  end- 
ing makes  up  for  shortcomings  here  and 
there.  Would  class  it  above  average  at 
that. — G.  J.  Ritter,  Regent  theatre,  Bogota, 
N.  J. — General  patronage. 

The  Dove  Piker,  with  Anita  Stewart. — 'A 
very  good  story  and  pleased  about  90  per 
cent.  Miss  Stewart  is  very  good  in  this, 
as  in  all  her  pictures.  No  posing,  like  some 
stars.  Will  please  most  any  audience. — D. 
A.  White,  Cozy  theatre,  Checotah,  Okla. — 
General  patronage. 

The  Spoilers,  with  Milton  Sills. — A good 
picture  and  did  good  business,  but  not  near 
the  picture  the  old  version  is  in  my  esti- 
mation. Settings,  cast,  action,  nor  the  fight 
not  to  be  compared.  Eight  reels. — D.  W. 
Wilson,  Wilson  theatre,  Rupert,  Idaho. — 
General  patronage. 

The  Spoilers,  with  Milton  Sills. — Real 
good,  but  not  a super  special.  Some  fight. 
— G.  J.  Ritter,  Regent  theatre,  Bogota,  N.  J. 
— General  patronage. 

Bed  Dights,  with  a special  cast. — Good 
picture.  Full  of  mystery.  Buy  right  and 
clean  up. — C.  M.  McBrayer,  Auditorium  the- 
atre, Hamilton,  Mo. — General  patronage. 

Bed  Dights,  with  a special  cast. — Seems 
to  get  ’em  in,  but  after  it’s  over  you  wonder 
what  it  was  all  about. — G.  J.  Ritter,  Regent 
theatre,  Bogota,  N.  J. — General  patronage. 

Backbone,  with  Alfred  Lunt. — Very  poor 
offering.  Failed  to  draw  for  me.  Seven 
reels. — Earle  Williams,  Tivoli  theatre, 
Knoxville,  III. — General  patronage. 

The  Green  Goddess,  with  George  Arliss'. — 
Beautiful  picture  with  good  acting  by  Ar- 
liss. Did  not  please  more  than  10  per  cent 
with  us.  The  other  ninety  are  knocking  it 
yet. — Louis  A.  Van  Alstyne,  Quality  the- 
atre, Cullom,  Mich. — Small  town  patronage. 

The  Bagged  Bdge,  with  Alfred  Lunt. — A 
good  Goldwyn  picture.  About  the  only  good 
one  among  my  contract.  It  was  good  from 
start  to  finish.  Goldwyn  pictures  are  too- 
high  classed  for  my  patronage.  Fair  busi- 
ness. Eight  reels. — Earle  Williams',  Tivoli 
theatre,  Knoxville,  111. — General  patronage. 

Enemies  of  'Women,  with  Lionel  Barry- 
more.— Here  is  one  that  deserves  all  the 
boosting  you  can  give  it.  Many  said  it  was 
better  than  .“Robin  Hood.”  You  can  raise 
prices  and  holler  all  you  want  and  the 
picture  will  back  you  up.  Press  book 
doesn’t  do  the  picture  justice.  Good  busi- 
ness two  days'.  Eleven  reels. — Sun  theatre, 
Gothenburg,  Neb. — General  patronage. 

Enemies  of  Women,  with  Lionel  Barry- 
more.— It  might  go  big  some  places,  but  my 
bunch  didn’t  care  much  for  it.  I liked  it 
myself,  but  that  didn’t  count.  Eleven  reels'. 
— J.  G.  Catlow,  Auditorium  theatre,  Bar- 
rington, 111. — General  patronage. 

The  Dast  Moment,  with  Henry  Hull. — 
Nothing  to  this  one.  Pleased  about  twenty- 
five  per  cent.  Six  reels. — Wm.  W.  Peine, 
American  theatre,  Minier,  111, — General  pat- 
ronage. 

Souls  for  Sale,  with  a special  cast. — All 
satisfied.  Pair  drawing  power. — W.  F.. 
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Lolbl,  Chimes  theatre,  Cedarburg,  Wis. — 
General  patronage. 

Tlio  Sin  Flood,  with  Richard  Dix. — -A  fair 
program  offering.  Contains  some  surprises. 
Flood  scenes  just  fair.  They  have  got  to 
be  big  nowadays  to  please  the  public.  Run 
it  as  program  offering  only.  Six  reels. — 
H.  M.  Retz,  Strand  theatre,  Lamont,  Iowa. — 
Small  town  patronage. 

Til®  Sin  Flood,  with  Richard  Dix. — A 
very  good  picture.  Can’t  go  wrong  on  this 
one.  Wonderful  flood  scenes.  Six  reels. — 
Peck’s  theatre,  LaSalle,  111. — General  pat- 
ronage. 

Brothers  Under  the  Skin,  with  a special 
cast. — An  extra  good  comedy-drama  that 
tickles  married  people  and  pleases  all. — W. 
P.  Loibl,  Chimes  theatre,  Cedarburg,  Wis. — 
General  patronage. 

XSad  Bove,  with  Pola  Negri. — Star  excel- 
lent and  she  does  some  good  acting  in  this 
one.  Good  business  at  regular  price.  Good 
for  small  town.  Seven  reels. — Mrs.  L.  M. 
Huyett,  New  theatre,  Berryville,  Va. — Gen- 
eral patronage. 

Broken  Chains,  with  Colleen  Moore.— Very 
pleasing  offering  and  .satisfied  most  of  them. 
Severe  weather  knocked  business. — W.  F. 
Loibl,  Chimes  theatre,  Cedarburg,  Wis. — 
General  patronage. 

Broken  Chains,  with  Colleen  Moore.- — 
Drew  better  than  expected.  A good  pro- 
gram picture.  Seven  reels. — C.  Malphurs, 
Dreamland  theatre.  High  Springs,  Fla. — 
General  patronage. 

The  Stranger’s  Banq.net,  a Marshall  Neilan 
production. — Good  picture.  Print  bad.  Busi- 
ness light.  Seven  reels. — Ira  Stevens,  Why- 
not  theatre,  Greenfield,  Ind. — General  pat- 
ronage. 

The  Stranger’s  Banquet,  a Marshall  Neilan 
production. — Good  story;  good  cast.  Gave 
satisfaction.  That’s  that. — -Bert  Silver,  Sil- 
ver Family  theatre,  Greenville,  Mich. — 
General  patronage. 

Boat  and  Found,  with  House  Peters. — 
Sold  this  one  on  its  beautiful  settings  and 
South  Sea  scenery.  Picture  went  over  and 
pleased  to  good  business. — Fred  McCoy, 
Jefferson  theatre,  Springfield,  Mo. — General 
patronage. 

Hodkinson 

The  Night  Hawk,  with  Harry  Carey. — A 
pleasing  picture  that  will  easily  satisfy 
people  who  like  this  style  of  story.  Carey 
is  as  good  as  ever  and  it  is  a pleasure  to 
watch  him  work.  Six  reels. — Frank  L. 
Browne,  Cabrillo  theatre,  San  Pedro,  Cal. — 
General  patronage. 

The  Hooeier  Schoolmaster,  with  a special 
cast. — S.  R.  O.  signs'out.  Parents  and  teach- 
ers sold  tickets  and  helped  to  put  it  over. 
Picture  O.  K.  Ran  two  days.  Second  day 
good.  Six  reels'. — Ira  Stevens,  Whynot  the- 
atre, Greenfield,  Ind. — General  patronage. 

SfUchael  O’Halloran,  with  Irene  Rich.— A 
mighty  sweet  picture.  Six  reels. — Mrs. 
Frank  Paul,  Marvel  theatre,  Carlinville,  111. 
— General  patronage. 

The  Kingdom  Within,  with  Gaston  Glass. 
— This  is  first  class  entertainment.  Glass 
played  the  crippled  boy.  Starke  was  the 
outcast  girl  whose  brother  was  in  the  peni- 
tentiary. Did  not  show  why  or  how  he  got 
there.  After  he  got  out,  the  foreman  of  the 
lumber  company  was  murdered  and  he  was 
blamed  for  it,  but  the  woods  foreman  did 
the  killing  and  was  finally  captured.  Boy’s 
arm  got  straight  in  a fight  with  the  villain. 
This  is  very  good.  Seven  reels. — F.  J. 
O’Hara,  Community  theatre,  Elgin,  Neb. — 
Neighborhood  patronage. 

Tlie  G-ray  Sawn,  with  a special  cast. — An- 
other costume  picture  that  didn’t  appeal 
and  is  very  ordinary  in  every  way.  You 
couldn’t  get  them  out  here  on  a costume 
picture  with  a cannon.  Poor  picture.  Five 
reels. — ^W.  A.  Clark  Jr.,  Castle  theatre, 
Havana,  111. — General  patronage. 

Cameron  of  the  hSotinted,  with  a special 
cast. — This  is  a good  picture  but  the  print 
is  in  bad  shape.  Price  right.  Good  for 
small  town.  Six  reels. — H.  C.  Lee,  Audi- 
torium theatre,  Prattsburgh,  N.  Y. — General 
patronage. 

The  Man  of  the  Forest,  with  a special 
cast. — Everyone  said  good.  I ran  it  with 
No.  1 of  serial,  “In  the  Days  of  Daniel 
Boone,”  and  only  charged  five  and  ten 
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cents.  Had  a big  crowd  but  not  mucli 
money,  but  got  my  serial  started  fine.  Seven 
reels. — Mrs.  C.  C.  Alguire,  Coloma  theatre, 
Coloma,  Mich. — General  patronage. 

SUm  Shoulders,  with  Irene  Castle. — A 
fair  program  picture  that  seemed  to  please 
here.  Six  reels’. — E.  A.  Armistead,  Lyric 
theatre,  Easley,  S.  C. — General  patronage. 

The  Sagebrush  Trail,  with  Roy  Stewart. 
— My  audience  enjoyed  this  immensely.  The 
acting  was  simply  perfect  and  scenery  was 
only  good.  Six  reels. — -L.  E.  Joppa,  Opera 
Hall  theatre,  Deerfield,  Wis. — General  pat- 
ronage. 

The  Critical  Age,  with  a special  cast. — 
A very  good  program  picture.  Five  reels. 
— J.  J.  Casselman,  Colonial  theatre,  Tracy, 
Minn. — General  patronage. 

The  TT.  F.  Trail,  with  Roy  Stewart. — If 
you  have  not  played  these  Zane  Grey  pic- 
tures, by  all  means  do  so.  They  sure  draw 
for  the  small  town.  Better  than  the  later 
ones,  as  more  of  the  people  have  read  these 
older  books.  Film  in  good  shape.  Seven 
reels. — H.  M.  Retz,  Strand  theatre,  Lamont, 
Iowa. — Small  town  patronage. 


Metro 

Scaramouche,  a Rex  Ingram  production. — 
This  picture  went  over  big  to  big  business 
at  advanced  prices.  Ten  reels. — Giacoma 
Bros.,  Crystal  theatre.  Tombstone,  Ariz. — 
General  patronage. 

Three  Ages,  with  Buster  Keaton. — Pleased 
everyone.  Young  as  well  as  old  folks  liked 
it.  Six  reels. — C.  L.  Brown,  Paramount  the- 
atre, Elizabeth,  La. — Small  town  patron- 
age. 

The  Bternal  Struggle,  with  a special  cast. 


— Here  is  a very  tiresome,  long-drawn-out 
story.  Several  in  audience  yawned  or  went 
to  sleep.  No  pep,  no  interest,  until  eighth 
reel,  when  the  rapid  scenes  awaken  your 
interest.  Eight  reels. — Giacoma  Bros., 
Crystal  theatre.  Tombstone,  Ariz. — General 
patronage. 

Soul  of  the  Beast,  with  Madge  Bellamy. 
— Put  this  on  as  a benefit  for  the  swimming 
pool  and  had  such  a crowd  I had  to  hang 
some  of  them  up  by  the  ears'  to  make  room. 
Eveiy  time  Oscar  appeared  the  kids  nearly 
wrecked  the  place.  An  interesting,  out  of  the 
ordinary  program  picture.  Five  reels. — 
Wm.  E.  Tragsdorf,  Trags  theatre,  Neills- 
ville,  Wis. — Small  town  patronage. 

Jazzmauia,  with  Mae  Murray. — This 
wasn’t  a very  good  picture.  Mae  has  lost 
her  drawing  power  here.  As  usual,  we  paid 
too  much  for  a Metro.  Nine  reels. — Welty 
& Son.  Mid-Way  theatre.  Hill  City,  Kan. — 
General  patronage. 

Jazzmauia,  with  Mae  Murray. — I have 
always  been  able  to  send  in  a good  report 
on  all  of  Mae’s  previous  pictures,  but  I 
had  a lot  of  kicks  on  this  one.  In  addition 
to  being  absolutely  two  reels  too  long,  most 
of  the  kicks  were  on  Mae’s  acting,  which 
they  complained  of  being  dizzy  and  foolish. 
Most  everyone  comes  to  see  her  dance  and 
when  they  have  to  sit  through  nine  reels  of 
dizzy  acting  to  see  a dance  or  two  they 
go  out  with  a grohn.  Nine  reels.- — Wm.  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. — 
Small  town  patronage. 

The  Woman  in  Bronze,  with  Clara  Kim- 
ball Young. — Fine  picture  with  some  fine 
acting.  This  star  is  as  good  today  as  she 
ever  was.  Six  reels. — Peck’s  theatre.  La 
Salle,  111. — General  patronage. 

A Noise  in  Newboro,  with  Viola  Dana. — 
Viola  goes  to  the  city  and  comes  back  to 
give  the  home  town  crepe  hangers  the  razz. 
Pretty  good  program  picture.  Six  reels. — ■ 
Wm.  E.  Tragsdorf,  Trag-s'  theatre,  Neills- 
ville, Wis. — Small  town  patronage. 

Her  Fatal  Millions,  with  Viola  Dana. — 
V'ery  good,  also  Laurel  comedy.  Made  good 
program.  Six  reels.  — Thos'.  Crawford, 
Strand  theatre,  Griswold,  Iowa. — General 
patronage. 

Her  Fatal  Millions,  with  Viola  Dana.— 
Good  picture.  This  star  is  always  good. — 
Bert  Silver,  Silver  Family  theatre,  Green- 
ville, Mich. — General  patronage. 

Trifling  Women,  with  a special  cast. — 
This  is  a high  class  piece  of  work  and 
Stone,  LaMarr  and  Navarro  were  fine.  How- 
ever. didn’t  do  much  with  it  the  second 
night.  The  flappers’  thought  it  too  improb- 
able. Eight  reels. — Wm.  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis. — Small  town 
patronage. 

Cordelia  the  Magrnificent,  with  Clara  Kim- 
ball Young. — Nothing  much.  Seven  reels. 
— Crosby  Bros.,  Lily  theatre,  Buffalo,  N.  Y. 
— Neighborhood  patronage. 

Jane  Madness,  with  Viola  Dana. — Fair 
program.  Pleased  majority.  The  people 
are  awfully  hard  to  get  in  a theatre  just 
now.— Leslie  Hables,  Reel  Joy  theatre,  King 
City,  Cal.- — Small  town  patronage. 

June  Madness,  with  Viola  Dana. — Miss 
Dana  pleases  immensely  in  this  one.  Print 
only  fair.  Six  reels. — W.  E.  Elkin,  Temple 
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theatre,  Aberdeen,  Miss.  — Neighborhood 
patronage. 

All  the  Brothers  Were  Valiant,  with  Lon 
Chaney. — This  is  fine.  Acting  great.  Seven 
reels. — A.  C.  Betts,  Powers  theatre.  Red 
Creek,  N.  Y. — Small  town  patronage. 

Success,  with  a special  cast. — A good 
program  picture.  Six  reels. — Peck’s  theatre, 
LaSalle,  111. — General  patronage. 

Quincy  Adams  Sawyer,  with  a special 

cast. — There  has'  been  a lot  of  reports  on 
this  one  and  my  opinion  is  no  different  to 
the  others.  It  seems  to  please  everywhere. 
Eight  reels. — Robt.  L.  Anderson,  Olympic 
theatre.  Forks,  Wash. — General  patronage. 

Quincy  Adams  Sawyer,  with  a special 

cast. — Can’t  say  this  is  a special,  but  a 
good  program  picture.  Made  a little  money 
on  it.  Six  reels. — D.  C.  Frew,  Franklin  the- 
atre, Piggott,  Ark. — General  patronage. 

Quincy  Adams  Sawyer,  with  a special 

cast. — Here  is  a 100  per  cent  picture.  If 
you  have  not  played  it,  don’t  wait  any 

longer.  Wire  Metro  and  show  your  patrons 
just  what  it  is.  You  owe  it  to  your  house. 
A good  story;  good  moral  tone.  Only  had 
one  kick  and  he  would  kick  if  he  was  play- 
ing football.  I suppose  you  all  have  one. 
Eight  reels. — D.  A.  White,  Cozy  theatre, 
Checotah,  Okla. — General  patronage. 

An  Old  Sweetheart  of  Mine,  with  a special 
cast. — Good  picture  if  you  like  that  kind. 
Taken  from  the  poem  by  James  Whitcomb 
Riley.  Six  reels. — Peck’s  theatre,  LaSalle, 
111. — General  patronage. 

The  Pive-Dollar  Baby,  with  Viola  Dana. 
— Dana  sure  is  a good  card  here.  Never 
saw  a poor  one.  Ran  a Stan  Laurel  com- 
edy. Made  a good  show.  Six  reels. — Thos. 
Crawford,  Strand  theatre,  Griswold,  Iowa. 
— General  patronage. 

The  Five-Dollar  Baby,  with  Viola  Dana. — 
Splendid  program  picture. — Bert  Silver,  Sil- 
ver Family  theatre,  Greenville,  Mich. — <Jen- 
eral  patronage. 

Crinoline  and  Romance,  with  Viola  Dana. 
— This  star  never  made  a poor  picture. — • 
Bert  Silver,  Silver  Family  theatre,  Green- 
ville, Mich. — General  patronage. 

The  Famous  Mrs.  Fair,  with  a special 
cast. — An  exceedingly  good  picture,  which 
gives  prestige  to  the  house  playing  it. 
Many  good  comments. — W.  F.  Loibl,  Chimes 
theatre,  Cedarburg,  Wis. — General  patron- 
age. 

Hearts  Aflame,  wnth  Anna  Q,  Nilsson. — 
Great  picture.  Wonderful  forest  fire.  Nine 
reels. — Thos.  Crawford,  Strand  theatre,  Gris- 
wold, Iowa. — General  patronage. 

Hearts  Aflame,  with  Anna  Q.  Nilsson. — 
If  this  isn’t  a fine  picture,  then  I never 
saw  one.  Blizzard  hit  me  both  nights,  but 
the  few  that  could  get  out  were  well  re- 
paid. The  forest  fire  in  this  one  makes  the 
conflagration  in  “The  Storm”  look  like  a 
backyard  bonfire.  Metro  is  giving  me  a 
return  date.  Keenan's  acting  in  this  is  also 
fine.  When  you  advertise  this'  as  a special 
they  won’t  come  around  the  next  day  and 
ask  you  what  was  special  about  it,  like  they 
do  on  about  99  per  cent  of  these  much- 
touted  specials.  Seven  reels. — Wm.  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. — 
Small  town  patronage. 

Paramount 

To  the  Iiadies,  with  Helen  Jerome  Eddy. 
— Light,  but  clever  and  very  entertaining. 
I think  Helen  Jerome  Eddy  does  very  fine 
work  in  this — real  human,  just  like  a woman 
might  in  everyday  life. — G.  J.  Ritter,  Regent 
theatre,  Bogota,  N.  J. — General  patronage. 

Big  Brother,  with  Tom  Moore. — Tom 
Moore  should  be  given  good  stories.  He  is 
popular.  “Big  Brother”  holds  the  interest 
and  is  much  better  minus  the  fight,  which 
I saw  in  the  projection  room  but  was  glad 
to  find  clipped  from  my  copy.  Micky  Ben- 
nett is  a wonder,  though  we  dislike  to  see 
so  young  a child  as  a roughneck.  No  com- 


ments. Seven  reels. — R.  G.  Jordan,  Hins- 
dale theatre,  Hinsdale,  111. — Suburban  pat- 
ronage. 

The  Call  of  the  Canyon,  with  Lois’  Wil- 
son and  Richard  Dix. — Good  all  the  way  and 
worth  while.  Should  stand  up  for  two  days. 
— G.  J.  Ritter,  Regent  theatre,  Bogota,  N.  J. 
— General  patronage. 

The  Humming  Bird,  with  Gloria  Swanson. 
— Without  a doubt  this  will  be  one  of  the 
outstanding  pictures  of  Gloria  Swanson’_s 
career  and  of  the  year.  The  scenes  of 
France  and  the  war  are  fiawless.  I spent  a 
year  in  the  army  there  and  know.  Step  on 
this  heavy  in  your  advertising,  as  it  will 
back  up  anything  you  say  about  it.  Every- 
one but  the  blind  will  appreciate  this  pic- 
ture. Many  told  me  this  was  the  best 
picture  I’ve  ever  run.  That  is  saying  a 
lot,  as  we  are  running  the  cream  of  produc- 
tion— pick  ’em  from  the  HBRABD.  Eight 
reels. — Russell  Armentrout,  K.  P.  theatre, 
Pittsfield,  111. — General  patronage. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks Jr. — Very  light,  very  light.  Hardly 
enough  to  it  to  even  find  fault  with. — G.  J. 
Ritter,  Regent  theatre,  Bogota,  N.  J. — Gen- 
eral patronage. 

Wild  Bill  Hickok,  with  William  S.  Hart. 
— Had  the  largest  crowd  ever  had  on  Wil- 
liam S.  Hart  and  some  say  the  best  he  has 
ever  made.  Plenty  of  action  all  the  way 
through.  Seven  reels. — C.  L.  Brown,  Para- 
mount theatre,  Elizabeth,  La. — Small  town 
patronage. 

Wild  Bill  Hickok,  with  William  S.  Hart. 
— A queer  kind  of  story,  rather  different  and 
in  parts  too  ridiculous  for  words.  Our  male 
audience  laughed  at  it.  It  did  not  satisfy. 
Seven  reels. — R.  G.  Jordan,  Hinsdale  the- 
atre, Hinsdale,  HI. — Suburban  patronage. 

Buggies  of  Bed  Gap,  with  a special  cast. 
— Gave  good  satisfaction.  Would  have  been 
better  in  seven  reels.  Would  not  advice 
playing  as  a special.  Should  be  bought  as 
a program.  Eight  reels. — Brice  M.  Sweet, 
Opera  House,  Fillmore,  N.  Y. — Small  town 
patronage. 

The  Ne’er-Do-Well,  with  Thomas  Meighan. 
— Not  as  good  as  the  old  Selig  production. 
Might  have  been  better  in  six  reels.  Much 
of  the  action  and  sequences  in  this  must 
have  given  the  boys  down  in  Panama  a good 
laugh.  Eight  reels. — Wm.  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis. — Small  town 
patronage. 

The  Ne’er-Do-Well,  with  Thomas  Meighan. 
— Real  good  entertaining  picture  to  very 
light  business.  Eight  reels. — Crosby  Bros'., 
Lily  theatre,  Buffalo,  N.  Y. — ’Neighborhood 
patronage. 

The  Heart  Balder,  with  Agnes  Ayres. — ■ 
A good  pleasing  little  program  picture  most 
audiences  will  enjoy.  Played  to  average 
business  two  days. — Fred  McCoy,  Jefferson 
theatre,  Springfield,  •-  Mo, — General  patron- 
age. 

The  Heart  Balder,  w’ith  Agnes  Ayres. — ■ 
A nice  little  program  picture.  Agnes  not 
hard  to  look  at  in  her  bathing  suit.  Six 
reels. — Wm.  E.  Tragsdorf,  Trags'  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

The  Heart  Balder,  with  Agnes  Ayres. — 
Good  program  picture.  Six  reels. — Crosby 
Bros.,  Lily  theatre,  Buffalo,  N.  Y. — Neigh- 
borhood patronage. 

Racing  Hearts,  with  Agnes  Ayres. — A 
very  good  picture.  A dandy  auto  race.  A 
picture  the  children  enjoyed  as  well  as  the 
older  people.  Six  reels. — Mrs.  C.  C.  Alguire, 
Coloma  theatre,  Coloma,  Mich. — General 
patronage. 

Racing  Hearts,  with  Agnes  Ayres. — Here 
is  a good  one.  Pleased  99  99/100.  Good 
business,  considering  weather  and  roads. 
Don’t  miss  this  one.  Six  reels. — E.  E. 
Galley,  Crystal  theatre,  Wayne,  Neb. — Gen- 
eral patronage. 

Making  a Man,  with  Jack  Holt. — Fair 
picture  and  seemed  to  please  all.  No  kicks. 


Good  business.  Six  reels. — E.  E.  Galley, 
Crystal  theatre,  Wayne,  Neb, — General  pat- 
ronage. 

The  Nth  Commandment,  with  Colleen 
Moore. — A fairly  good  program  picture, 
which  is  much  too  long,  being  on  eight 
reels.  It  is  also  rather  sad,  but  has  a 
happy  ending.  Business  was  just  average. 
— Wm.  H.  Creal,  Suburban  theatre,  Omaha, 
Neb. — Neighborhood  patronage. 

The  Tiger’s  Claw,  with  Jack  Holt. — If 
your  people  like  those  mystery  stories  of 
India,  give  ’em  this  one.  Six  reels. — Wm. 
E,  Tragsdorf,  Trags  theatre,  Neillsville, 
Wis. — ’Small  town  patronage. 

The  Tiger’s  Claw,  with  Jack  Holt. — One 
of  Paramount’s  poorest.  A lot  of  wasted 
film.  Besides,  Jack  Holt  just  does  not  draw 
here  and  there  was’  nothing  to  this  picture. 
Seven  reels. — Mrs.  C.  C.  Alguire,  Coloma 
theatre,  Coloma,  Mich. — General  patronage. 

The  Tiger’s  Claw,  with  Jack  Holt. — Good 
entertaining  picture  with  a poor  title.  Six 
reels. — Crosby  Bros.,  Lily  theatre,  Buffalo, 
N.  Y. — Neighborhood  patronage. 

Bella  Donna,  with  Pola  Negri. — You  can’t 
tell,  maybe  some  time  this  star  will  get  a 
good  clean,  wholesome  story  that  an  ex- 
hibitor can  exploit  as  such  and  get  the 
whole  family  to  come  to  see  it  when  filmed. 
None  of  her  pictures  have  gone  over  in  this 
house  up  to  this  release.  Eight  reels'. — 
Crosby  Bros.,  Lily  theatre,  Buffalo,  N.  Y. — 
Neighborhood  patronage. 

The  'Woman  with  Four  Faces,  with  Betty 
Compson. — A good  crook  story,  one  that 
pleased  the  majority  and  they  did  not  mind 
complimenting  the  picture  either.  Six;  reels, 
— Hugh  G.  Martin.  American  theatre, 
Columbus,  Ga. — General  patronage. 

The  Trail  of  the  Donesome  Flue,  with 
Mary  Miles  Minter. — With  Minter  and . Tor- 
rence, this  is  a dandy  program  . picture. 
Talk  about  Mary  having  a draft.  I did  more 
business  on  this  picture  on  two  off  nights 
during  the  week  than  any  of . Paramount’s 
alleged  super-specials  which  I have  shown 
this  winter  on  my  best  nights,  Mary,  cut 
out  that  “sulking  in  the  tent”  .and  get  back 
into  pictures.  Six  reels. — Wm.  E.  Trags- 
dorf, Trags  theatre,  Neillsville,  Wis’. — 
Small  town  patronage. 

The  Trail  of  the  Douesome  Fine,  "with 
Mary  Miles  Minter. — Although  only  classed 
as  a program,  if  made  me  more  money  than 
a number  of  so-called  specials  on  account 
of  the  popularity  of  the  book.  Small  towns 
are  assured  of  a largely  increased  patronage 
when  showing  this  picture.  Seven  reels. — 
Brice  M,  Sweet,  Opera  House,.  Fillmore, 
N.  Y. — Small  town  patronage. 

Back  Home  and  Broke,  with  Thomas 
Meighan. — Don’t  pass’  up  this  money  maker. 
It  sure  will  pull  them  in  and  oh,  boy,  how 
they  will  talk  about  it  after.  Most  satis- 
fying picture  from  an  audience  standpoint 
I have  used  in  six  months.  Eight  reels. — 
Brice  M.  Sweet,  Opera  House,  Fillmore,  N,  Y. 
— Small  town  patronage. 

Bluebeard’s  Eighth  Wife,  with  Gloria 
Swanson. — This  picture  drew  me  a large 
crowd  and  pleased  everyone.  Did  not  hear 
a single  kick.  Eight  reels. — C.  L.  Brown, 
Paramount  theatre,  Elizabeth,  La. — Small 
town  patronage. 

Homeward  Bound,  with  Thomas  Meighan. 
— Ran  this  with  Snub  Pollard  in  “Newly 
Rich”  and  it  sure  made  a fine  show.  Every- 
one said,  “Give  us  another  soon.”  Meig- 
han a favorite  here.  Seven  reels. — Mrs. 
C.  C.  Alguire,  Coloma  theatre,  Coloma, 
Mich. — General  patronage. 

Dawful  Darceny,  with  a special  cast. — 
Not  a special  by  any  means.  Bought  it 
reasonable  but  did  not  score  with  it.  Six 
reels. — Clark  & Edwards,  Palace  theatre, 
Ashland,  Ohio. — General  patronage. 

Nobody’s  Money,  with  Jack  Holt. — Good 
program  picture.  Different  from  the  or- 
dinary Jack  Holt  pictures.  Considered  this 
better  than  the  average.  Contains  some 
good  comedy.  Six  reels.  Marion  F.  Bod- 
well,  Paramount  theatre,  Wyoming,  111. — ■ 
General  patronage. 

Nobody’s  Money,  with  Jack  Holt. — This 
one  pleased  the  majority,  but  not  as  good 
as  “A  Gentleman  of  Leisure.”  Six  reels. — ■ 
Hugh  G.  Martin,  American  theatre,  Colum- 
bia, Ga. — General  patronage. 

Nobody’s  Money,  with  Jack  Holt. — ’This 
is  a good  picture.  Just  enough  comedy.  I 
do  not  think  it  as  good  as  some  of  Holt’s 
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other  pictures,  but  it  will  go  over  in  good 
shape. — Paul  B.  Hoffman,  Legion  theatre, 
Holyrood,  Kans. — Small  town  patronage. 

The  White  Plower,  with  Betty  Compson. 
— Did  not  get  to  see  this  one  but  from  all 
reports  it  was  O.  K.  We  have  found  Para- 
mount pictures  strike  a higher  percentage 
of  good  ones. — Paul  B.  Hoffman,  Legion 
theatre,  Holyrood,  Kans. — Small  town  pa- 
tronage. 

The  Exciters,  with  Bebe  Daniels. — A fair 
picture  that  has  a good  cast  and  lots  of 
action  but  poor  story. — C.  Malphurs,  Dream- 
land theatre.  High  Springs,  Fla. — General 
patronage. 

The  Man  Who  Saw  Tomorrow,  with 
Thomas  Meighan. — Poorest  Meighan  picture 
ever  shown  here.  Don’t  disappoint  Meighan 
fans  by  booking  this.  Tommy  always 
draws  good  house  but  this  one  hurts  him. 
Seven  reels. — E.  V.  Kottas,  Paramount 
theatre,  Denton,  Mont. — Small  town  patron- 
age. 

Moran  of  the  I>ady  Iietty,  with  Dorothy 
Dalton. — A very  good  sea  picture.  Drew 
the  Shebas  to  see  Valentino.  You  can’t 
beat  Paramount  pictures.  They  are  about 
the  best  drawing  card  for  me.  Seven  reels. 
— Earle  Williams,  Tivoli  theatre,  Knox- 
ville, 111. — General  patronage. 

The  Young  Diana,  with  Marion  Davies. 
— Fair  picture.  Will  do  for  a program. — 
Chas.  Hyde,  Grand  theatre,  Pierre,  S.  D. — 
General  patronage. 

Back  Home  and  Broke,  with  Thomas 
Meighan. — Excellent  picture.  Very  suitable 
for  small  towns.  Eight  reels. — Walter  H. 
Musson,  Queens  theatre,  Hespeler,  Ont., 
Can. — Small  town  patronage. 

The  Siren  Call,  with  Dorothy  Dalton. — 
Ran  this  Saturday  with  Our  Gang  in  “Lodge 
Night’’  and  had  good  comments  on  both. 
Dalton  in  Western  plays  well  liked  here. 
Print  in  good  condition.  Six  reels. — 'Bricker 
& Green,  Gem  theatre.  Green  River,  Utah. 
— General  patronage. 

The  Valley  of  Silent  Men,  with  Alma 
Rubens. — Good  program.  Played  it  as 
church  benefit  show  and  majority  were 
well  pleased — Leslie  Hables,  Reel  Joy 
theatre.  King  City,  Cal. — Small  town  pa- 
tronage. 

The  Valley  of  Silent  Men,  with  Alma 
Rubens.— Pleased  our  patrons.  Good  direc- 
tion, good  business  at  regular  price.  Seven 
reels. — Mrs.-  L.  M.  Huyett,  New  theatre, 
Berryville,  Va.^ — General  patronage. 

Only  38,  with  Lois  Wilson. — The  fellows 
who  have  been  complaining  about  too  much 
jazz  in  pictures  should  play  this  one.  Seven 
reels. — Wm  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

Manslaughter,  \^ith  Thomas  Meighan. — 
I wish  to  repeat  all  the  good  said  of  this 
production.  Step  on  this  one  with  your 
advertising. — W.  P’.  Loibl,  Chimes  theatre, 
Cedarburg,  Wis. — General  patronage. 

Manslaughter,  with  Thomas  Meighan. — 
A wonderful  production.  Showed  only  one 
night  and  did  good  business.  Would  have 
done  more  another  night  but  expect  to 
have  it  again.  Ten  reels. — Earle  Williams, 
Tivoli  theatre,  Knoxville,  111. — General  pa- 
tronage. 

The  Dictator,  with  Wallace  Reid. — This 
one  is  old  but  is  certainly  worth  playing. 
Keeps  them  laughing  all  the  time.  Six 
reels. — C.  Malphurs,  Dreamland  theatre, 
High  Springs,  Fla. — General  patronage. 

The  Dictator,  with  Wallace  Reid.^ — An- 
other good  Reid  picture.  Might  be  a little 
silly  in  some  places  but  will  please  Reid 
fans.  Good  supporting  cast.  Six  reels. — ■ 
Needham  & Mattingly,  De  Luxe  theatre, 
Moline,  Kans. — Neighborhood  patronage. 

The  Woman  Who  Walked  Alone,  with 
Dorothy  Dalton. — This  is  a pretty  good 
picture,  although  an  old  one.— Welty  & Son, 
Mid-Way  theatre.  Hill  City,  Kans. — Gen- 
eral patronage. 

Grumpy,  with  Theodore  Roberts. — One  my 
patrons  liked,  those  who  could  get  there 
and  were  not  snowed  in.  Had  the  road 
been  passable  I might  have  made  some 
money,  but  as  it  was  I didn’t.  Eight  reels. 

• — Mrs.  C.  C.  Alguire,  Coloma  theatre, 
Coloma,  Mich. — General  patronage. 

Dark  Secrets,  with  Dorothy  Dalton. — 
Heard  many  favorable  comments.  Some 
say  this  was  the  best  they  had  seen  Miss 
Dalton  in.  Six  reels. — C.  L.  Brown,  Para- 


TWO  SCENES  from  “Broadway  After 
Dark,”  a Warner  Brothers  production, 
featuring  Anna  Q.  Nilsson,  Adolphe 
Menjou  and  Carmel  Myers. 

mount  theatre,  Elizabeth,  La. — Small  town 
patronage. 

Beauty’s  Worth,  with  Marion  Davies. — 
Just  another  good  program  picture.  No 
exceptional  drawing  power,  but  will  please 
.generally  if  you  get  them  in.  An  excellent 
ladies’  picture. — Fred  McCoy,  Jefferson 
theatre,  Springfield,  Mo. — General  patron- 
age. 

Zaza,  with  Gloria  Swanson. — People  told 
me  they  did  not  like  Gloria  in  this  type 
of  story.  Pleased  about  fifty-fifty.  Eight 
reels. — C.  L.  Brown,  Paramount  theatre, 
Elizabeth,  La. — Small  town  patronage. 

The  Silent  Partner,  with  Leatrice  Joy. — 
Another  good  Paramount.  Not  big  but  it 
pleased  all.  Miss  Joy  is  getting  to  be 
quite  a favorite  here.  Seven  reels. — C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. — 
Small  town  patronage. 

Glimpses  of  the  Moon,  with  Bebe  Daniels. 
— Played  this  as  an  American  Legion  bene- 
fit. Although  this  is  a fairly  good  picture, 
would  not  consider  it  the  kind  for  small 
towns.  Had  fair  attendance  considering 
the  rain  and  bad  roads.  Seven  reels. — 
Marion  F.  Bodwell,  Paramount  theatre, 
Wyoming,  III. — General  patronage. 

Woman  Proof,  with  Thomas  Meighan. — 
Another  winner  for  Tom.  A George  Ade 
story  which  pleased  everyone.  Stories  like 
this  one  is  what  my  patrons  like  him  in. 


Eight  reels. — C.  L.  Brown,  Paramount  thea- 
tre, Elizabeth,  La. — Small  town  patronage. 

The  Snow  Bride,  with  Alice  Brady, — 
Punk  North  woods  drama.  They’re  all 
alike.  Alice  Brady  keeps  them  away.  Six 
reels. — M.  P.  Poster,  Orpheum  theatre, 
Harrisburg,  111. — General  patronage. 

Moran  of  the  Dady  Betty,  with  Dorothy 
Dalton. — This  is  a good  picture  for  the 
small  town.  Didn’t  make  any  money  but 
no  fault  of  the  picture.  Seven  reels. — r 
H.  C.  Lee,  Auditorium  theatre,  Prattsburgh, 
N.  Y. — General  patronage. 

The  Baw  of  the  Bawless,  with  Dorothy 
Dalton. — This  picture  is  good,  and  Dorothy 
is  one  of  my  favorites.  That  exhibitor  who 
nominated  her  in  the  “Herald  Only”  Club 
favorite  star  contest  certainly  had  good 
judgment.  May  I solicit  your  vote  for  my 
nominee,  Bouise  Fazenda,  this  time,  brother? 
And  I will  promise  to  vote  for  your  choice 
next  time.  This  picture  added  something 
to  our  yearly  dividends. — Wm.  H.  Creal, 
Suburban  theatre,  Omaha,  Nebr.^ — Neigh- 
borhood patronage. 

Adams’  Rib,  with  a special  cast. — “Adams’ 
Rib”  is  good  but  too  long  for  the  frail  story. 
Ten  reels. — Crosby  Bros.,  Lily  theatre, 
Buffalo,  N.  Y. — Neighborhood  patronage. 

The  Baw  of  the  Bawless,  with  Dorothy 
Dalton. — Costume  picture  w'ith  enough  ac- 
tion to  satisfy.  Seven  reels. — Crosby  Bros., 
Lily  theatre,  Buffalo,  N.  Y. — Neighborhood 
patronage. 

To  Have  and  to  Hold,  with  Betty  Comp- 
son.— Everything  satisfactory  about  this 
but  the  length — too  long.  Film  in  fine 
shape.  Eight  reels. — Giacoma  Bros.,  Crys- 
tal theatre.  Tombstone,  Ariz. — General  pat- 
ronage. 

To  Have  and  to  Hold,  with  Betty  Comp- 
son.— With  a little  effort  this'  excellent  pic- 
ture should  clean  up  for  any  exhibitor.  It 
doesn’t  matter  whether  or  not  they  like 
costume  pictures  as  this  production  has 
everything  and  will  please  all  classes.  Nine 
reels. — Brice  M.  Sweet,  Opera  House,  Fill- 
more, N.  Y. — Small  town  patronage. 

When  Knighthood  Was  in  Plower,  with 
Marion  Davies. — Extraordinary.  We  bought 
it  right  and  made  money  on  it.  Small 
towns  can’t  afford  to  pass'  this  one  up  if 
they  make  the  price  right.  Boost  it  and 
sell  tickets  in  advance,  at  advanced  price. 
— W.  H.  Dean,  Ideal  theatre,  Windfall,  Ind. 
— Neighborhood  patronage. 

When  Knighthood  Was  in  Plower,  with 
Marion  Davies. — Exceptionally  good  picture 
and  pleased  all.  Eleven  reels. — Cros..by 
Bros.,  Lily  theatre,  Buffalo,  N.  Y. — Neigh- 
borhood patronage. 

A Daughter  of  Buxury,  with  Agnes  Ayres. 
— A good  little  program  picture  which 
seemed  to  have  pleased  all.  Five  reels. — 
C.  L.  Brown,  Paramount  theatre,  Elizabeth, 
La. — Small  town  patronage. 

A Daughter  of  Buxury,  with  Agnes  Ayres. 
— Just  a fair  program  offering.  Five  reels. 
— C.  Malphurs,  Dreamland  theatre.  High 
Springs,  Fla. — General  patronage. 

A Daughter  of  Buxury,  with  Agnes  Ayres. 
— Dandy  little  comedy  with  nothing  to  it 
but  entertainment. — Louis  A.  Van  Alstyne, 


Already  rumored  in  those  mysterious 
undercurrents  of  the  trade  as  some- 
thing out  of  the  ordinary — 

EMORY  JOHNSON’S 

Tremendous  New  Film  Epic 
To  be  distributed  by 

FILM  BOOKING  OFFICES 
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Quality  theatre,  Cullom,  Mich. — Small  town 
patronage. 

Three  Word  Brand,  with  William  S.  Hart. 
— This  is  a first  class  program,  boys.  It 
will  please  them  all.  Seven  reels. — D.  C. 
Frew,  Franklin  theatre,  Piggott,  Ark. — Gen- 
eral patronage. 

The  Old  Homestead,  with  Theodore 
Roberts. — 'Very  good.  The  kind  that  will 
still  be  in  demand  for  years.  Film  in  very 
good  shape.  Paramount  service  is  of  the 
best.  Milwaukee  office  a bunch  that  will 
work  with  you  on  the  square. — W.  F.  Loibl, 
Chimes  theatre,  Cedarburg,  Wis. — General 
patronage. 

The  Oreon  Temptation,  with  Betty  Comp- 
son. — I am  a little  late  in  running  this  pic- 
ture, but  I am  glad  I ran  it  for  it  more 
than  pleased  all  that  saw  it  and  they 
ask  when  I am  going  to  have  another  one 
as  good  as  it  was.  Run  it.  Seven  reels. — 
C.  W.  Glass,  Star  theatre,  Trenton,  Tenn. — 
Neighborhood  patronage. 

Her  Gilded  Cage,  with  Gloria  Swanson. 
— Heard  some  good  comments  on  this  one, 
so  that  is  the  thing  that  counts.  Personally 
I didn’t  like  it  as  Gloria  was  terrible  try- 
ing to  put  over  legitimate  stuff.  Paramount 
charges  more  for  her  but  it  don’t  bring 
them  for  me.  Good  clear  print.  Six  reels, 
good  condition. — H.  H.  Binions,  Cozy  thea- 
tre, Toledo,  Iowa. — Small  town  patronage. 

Gappy  Hicks,  with  Thomas  Meighan. — 
Here  is  an  A1  picture  that  will  please  any 
audience.  Good  clear  scenes  and  good  print. 
Run  Harold  Lloyd  one  reel,  ‘‘Sammy  in 
Siberia,”  good.  Six  reels. — H.  C.  Lee,  Au- 
ditorium theatre,  Prattsburgh,  N.  Y. — Gen- 
eral patronage. 

The  Pride  of  Palomar,  with  a special 
cast. — A ripping  show  with  a real  “hoss” 
race.  The  cast  is  very  good  and  you  can 
make  no  mistake  in  playing  it.  Only  the 
second  reel  was  on  backwards  so  we 
couldn’t  read  the  sub-titles,  but  then  you 
know  accidents  will  happen  occasionally. 
Eight  reels. — M.  W.  A.  theatre.  Soldier, 
Kans. — Small  town  patronage. 

The  Bonded  'Woman,  with  Betty  Comp- 
son. — A well  produced  play  with  a good 
cast.  It  pleased  a large  audience  for  us. 
Well  worth  showing.  Seven  reels. — M.  W. 
A.  theatre.  Soldier,  Kans. — Small  town  pat- 
ronage. 

▲ Bachelor  Baddy,  with  Thomas  Meighan. 
— This  pleased  my  patrons  fully  95  per  cent. 
.\  good  picture  in  every  way.  Seven  reels. 
— -A.  C.  Betts.  Powers  theatre.  Red  Creek, 
N.  Y. — Small  town  patronage. 

Kick  In,  with  Bert  Lytell. — This  is  a 
real  good  crook  story  with  some  good  actors. 
Had  good  business  on  this  picture.  Pleased 
all.  Seven  reels. — C.  L.  Brown,  Paramount 
theatre,  Elizabeth,  La. — Small  town  patron- 
age. 

The  Top  of  New  Tork,  with  May  Mc- 
Avoy. — Splendid  Christmas  picture  and 
equally  good  Sunday  program. — F.  E.  Sabin, 
Majestic  theatre.  Eureka,  Mont. — Small 
town  patronage. 

Prodigal  Daughters,  with  Gloria  Swan- 
son.— A good  Swanson  picture.  Six  reels. 
— Wm.  E.  Tragsdorf,  Trags  theatre,  Neills- 
ville,  Wis. — Small  town  patronage. 

The  Poppy  Girls  Husband,  with  William 
S.  Hart. — I booked  in  five  of  these  old 
Harts.  This  is  the  first  one  and  sure  is 
a frost.  This  must  have  been  the  first 
one  in  which  Bill  ever  appeared,  or  Ince 
directed.  No  action;  no  nothin’.  In  fact, 
it  isn’t  a Bill  Hart  picture.  Report  on  the 
second  one  better.  If  you  rebook  these, 
skip  this  one.  Five  reels. — Wm.  E.  Trags- 
dorf, Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

Mr.  Billings  Spends  His  Dime,  with  Wal- 
ter Hiers. — This  is  not  as  bad  as  some  of 
the  reports  would  lead  you  to  believe. 
Walter  and  Jacqueline  Logan  both  work 
hard  and  I had  more  people  tell  me  they 
liked  this  than  I did  on  a lot  of  alleged 


super-specials.  The  story  is  much  along 
the  lines  of  Wallie  Reid’s  “The  Dictator,” 
but,  of  course,  lacking  Wallie,  is  only  % 
of  1 per  cent  as  good.  Pleasing  picture. 
Six  reels. — Wm.  E.  Tragsdorf,  Trags  thea- 
tre, Neillsville,  Wis. — Small  town  patron- 
age. 

The  Narrow  Trail,  with  William  S.  Hart. 
— This  is  the  second  of  these  old  Hart’s  I 
have  shown  and  it  is  a dandy.  This  is 
a typical  Bill  Hart  and  has  action  from 
start  to  finish.  Bill’s  pinto  pony  is  much 
in  evidence  and  very  good.  Five  reels. — 
Wm.  E.  Tragsdorf,  Trags  theatre,  Neills- 
ville, Wis. — Small  town  patronage. 

Three  "Word  Brand,  with  'William  S.  Hart. 
— This  was  a very  good  Hart  offering,  but 
Hart  is  a poor  card  here.  Seven  reels. — 
Welty  & Son,  Mid-Way  theatre.  Hill  City, 
Kans. — General  patronage. 

Beyond  the  Bocks,  with  Gloria  Swanson. 
— Very  very  good.  Should  say  one  of  Para- 
mount’s best. — Welty  & Son,  Mid-Way  thea- 
tre, Hill  City,  Kans. — General  patronage. 

Our  Iieadlng  Citizen,  with  Thomas  Meig- 
han.— Another  good  one  of  Meighan  but 
another  old  one.  Seemed  to  satisfy.  Six 
reels. — Welty  & Son,  Mid-Way  theatre. 
Hill  City,  Kans. — General  patronage. 

A Prince  There  'Was,  with  Thomas  Meig- 
han.— A pretty  good  picture  but  it  is  one 
of  the  old  ones.  Six  reels. — Welty  & Son, 
Mid-Way  theatre.  Hill  City,  Kans. — Gen- 
eral patronage. 

Nice  People,  with  Wallace  Reid. — This 
feature  drew  good  and  pleased  most  all 
who  saw  it.  Seven  reels. — C.  Malphurs, 
Dreamland  theatre.  High  Springs,  Fla. — 
General  patronage. 

Bniming  Sands,  with  Milon  Sills. — A good 
picture.  Almost  as  good  as  “The  Sheik.” 
Pleased  90  per  cent  of  my  patrons.  As  for 
myself,  I thought  it  very  good  and  heard 
many  comments.  iSeven  reels. — Earle  Wil- 
liams, Tivoli  theatre,  Knoxville,  111. — Gen- 
eral patronage. 

The  World’s  Champion,  with  Wallace 
Reid. — This  is  a good  program  picture. 
Will  please  them  all,  old  and  young.  Five 
reels. — D.  C.  Frew,  Franklin  theatre,  Pig- 
gott, Ark. — General  patronage. 

The  Bookies  Betnm,  with  Douglas  Mac- 
Lean. — An  old  timer  but  good  just  the 
same.  Clean  wholesome  comedy  and  they 
went  out  pleased.  Ran  “Speejacks”  with 
the  above  and  made  a nicely  balanced  bill. 
You  will  be  surprised  how  well  your  pa- 
trons will  like  “Speejacks,”  and  you  don’t 
have  to  give  up  your  right  eye  to  get  it. 
Six  reels. — Clark  & Edwards,  Palace  thea- 
tre,  Ashland,  Ohio. — General  patronage. 

Adam  and  Eva,  with  Marion  Davies. — 
Beautiful  settings.  Patrons’  opinions  were 
divided  on  this  one.  Personally,  I thought 
it  was  an  average  program  picture.  About 
7000  feet. — Walter  H.  Musson,  Queen’s  thea- 
tre, Hespeler,  Ont.,  Can. — Small  town  pat- 
ronage. 

The  'Young  Bajah,  with  Rodolph  Valen- 
tino.— Picture  as  a whole  excellent.  Star 
draws  well  here.  Good  business  at  a slight 
increase  in  price.  Eight  reels. — Mrs.  L. 
M.  Huyett,  New  Theatre,  Barryville,  Va. 
— General  patronage. 

Borderland,  with  Agnes  Ayres. — Lots  of 
hokum  in  this  but  a dandy  story  and  well 
presented.  Will  please  thinking  class. 
Seven  reels. — Needham  & Mattingly,  De 
Luxe  theatre,  Moline,  Kans. — Neighborhood 
patronage. 

Pathe 

The  CaU  of  the  Wild,  with  Buck. — A very 
good  dog  picture.  Scenery  beautiful  and  the 
dog  was  almost  human.  I would  say  run 
it.  I did  not  make  any  money,  owing  to  the 
bad  weather.  Seven  reels. — Mrs.  C.  C.  Al- 
guire,  Coloma  theatre,  Coloma,  Mich. — Gen- 
eral patronage. 


picture  to  lose  money  on.  Why  don’t  they 
play  fair’’  Heads  we  win,  tails  you  lose, 
and  it  came  out  as  the  exchange  expected. 
They  won,  I lost. — Chas.  Hyde,  Grand  thea- 
tre, Pierre,  S.  D. — General  patronage. 

Safety  Ziast,  with  Harold  Lloyd. — Small 
town  brother,  step  on  this  and  make  some 
money.  They  will  come  from  far  and  near 
to  see  this.  Seven  reels.  J.  G.  Catlow, 
Auditorium  theatre,  Barrington,  111. — Gen- 
eral patronage. 

Safety  Bast,  with  Harold  Lloyd. — Some 
picture.  Thoroughly  pleased  full  attend- 
ance. Lloyd  a big  drawing  card  for  me. 
Small  towns,  don’t  fail  to  get  this  one. 
It  will  please  everybody  and  make  you 
some  money,  although  you  have  to  pay  a 
fortune  to  the  exchange.  Seven  reels. — W. 
D.  Patrick,  Strand  theatre,  Florala,  Ala. — 
General  patronage. 

Dr.  Jack,  with  Harold  Lloyd.— A dandy 
comedy.  Cost  far  too  much.  Five  reels.— 
■Lester  N.  Leek,  Club  House  theatre.  Jack- 
son,  Wyo. — General  patronage. 

Dr,  Jack,  with  Harold  Lloyd. — Pleased 
everyone.  As  good,  I think,  as  “Safety 
Last.”  Although  an  old  one,  print  in  good 
shape.  Lloyd  is  sure  to  pull  them  in  for 
me.  Five  reels. — O.  W.  McConnell,  Lyric 
theatre,  Grangeville,  Idaho. — General  pat- 
ronage. 

Nauook  of  the  North,  with  a special  cast. 
— This  came  as  near  pleasing  100  per  cent 
of  my  patrons  and  any  picture  I have 
shown  in  the  last  year.  For  a Northern 
it  can’t  be  beat.  Eight  reels. — Lester  N. 
Leek,  Club  House  theatre,  Jackson,  Wyo. 
— General  patronage. 

Preferred 

April  Showers,  with  Colleen  Moore. — 
Just  a good  ordinary  program  offering,  the 
kind  I used  to  buy  for  $7.50  so  govern 
yourself  accordingly  when  buying  this  one. 

I would  say  most  places  it  might  do  at 
regular  admission  prices  but  don’t  raise 
’em  or  you  will  be  sorry.  Six  reels. — 
W.  H.  Brenner,  Cozy  theatre,  Winchester, 
Ind. — General  patronage. 

The  'Yirgialau,  with  Kenneth  Harlan. — 
A mighty  good  picture.  Should  go  good 
anywhere.  Pleased  100  per  cent  here,  to 
good  business.  Eight  reels.  C.  L.  Brown, 
Paramount  theatre,  Elizabeth,  La. — Small 
town  patronage. 

Are  You  A Yailnre?  with  a special  cast. 
— A good  program  picture,  but  not  a spe- 
cial and  that’s  what  I paid  for.  It’s  a 
dandy  picture  at  the  right  price.  Seven 
reels. — Mrs.  C.  C.  Alguire,  Coloma  theatre. 
Coloma,  Mich. — General  patronage. 

Daughters  of  the  Bich,  with  a special 
cast. — Personally  I think  it  a lot  of  “junk,” 
but  you  gotta  run  something  once  in  a 
while  that  is  just  that  and  no  more. — G. 
J.  Ritter,  Regent  theatre,  Bogota,  N.  J. — 
General  patronage. 

The  Girl  "Who  Came  Back,  with  a special 
cast. — This  picture  was  not  liked  here 
much.  Pleased  about  fifty-fifty.  Seven 
reels. — C.  L.  Brown,  Paramount  theatre, 
Elizabeth,  La. — Small  town  patronage. 

Shadows,  with  Lon  Chaney. — Wonderful 
picture  with  some  fine  acting.  Chaney  well 
deserves  the  name  of  the  man  with  a thous- 
and faces.  His  acting  is  supreme.  Seven 
reels. — Peck’s  theatre.  La  Salle,  111. — Gen- 
eral patronage. 

Bich  Men’s  "Wives,  with  House  Peters. — 
Well,  this  one  will  please  the  high-ups  and 
that’s  all.  Bought  it  right  and  made  a 
few  nickels.  Seven  reels. — D.  C.  Frew, 
Franklin  theatre,  Piggott,  Ark. — General 
patronage. 

Poor  Men’s  Wives,  with  a special  cast. — 

A good  program  picture  that  will  please. 
— Clifford  L.  Niles,  Grand  theatre,  Ana- 
mosa,  Iowa. — General  patronage. 

Poor  Men’s  Wives,  with  a special  cast. — 
This  picture  sure  did  draw  here.  Although 
not  a big  special,  it  pleased  nevertheless. 
Fair  story,  good  acting  by  whole  cast. 
Seven  reels — W.  A.  Clark,  Jr.,  Castle  thea- 
tre, Havana,  111. — General  patronage. 

Seiznick 

Woman  to  Woman,  with  Betty  Compson. 
— A very  good  picture.  Grab  it  quick.  It 
will  make  you  money.  Has  a great  story. 

I think  it  is  the  best  thing  Betty  Comp- 
son ever  made.  Seven  reels. — “Punch” 


Safety  Bast,  with  Harold  Lloyd. — A good 
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Dunkel,  Pastime  theatre,  Iowa  City,  Iowa. 
— General  patronage. 

Bnpert  of  Hentzau,  with  a special  cast. 
— A very  good  picture  that  will  please  the 
better  class. — Mrs.  Frank  Paul,  Carlin- 
ville.  111. — General  patronage. 

Shattered  Idols,  with  Marguerite  de  la 
Monte. — Found  this  filled  with  exceptional 
photography  and  used  it  Sunday.  Better 
than  the  average  program  picture  and 
clean.  Print  good.  Six  reels. — Bricker  & 
Green,  Gem  theatre.  Green  River,  Utah. — 
General  patronage. 

The  Sign  of  the  Bose,  with  George  Be- 
ban. — Beban’s  acting  in  this  is  wonderful, 
and  with  proper  settings  and  music  you  can 
put  this  picture  over  and  please.  It’s  truly  a 
gem,  but  it  must  be  sold  to  your  public. 
— Fred  McCoy,  Jefferson  theatre.  Spring- 
field,  Mo. — General  patronage. 

The  Bohemian  Girl,  with  Gladys  Cooper. 
— Found  this  to  be  a good  clean  entertain- 
ment. Rather  slow  in  action  but  true  to 
gypsy  life.  A good  feature  for  Sunday. 
Seven  reels. — Bricker  & Green,  Gem  the- 
atre, Green  River,  Utah. — General  patron- 
age. 

Her  Only  Way,  with  Norma  Talmadge. 
— Reissue.  Norma  held  up  the  picture  by 
her  good  acting,  still  the  picture  is  noth- 
ing to  brag  about.  Five  reels.  L.  E. 
Joppa,  Opera  Hall  theatre,  Deerfield,  Wis. 
— General  patronage. 

Wife  in  Name  Only,  with  a splendid  cast. 
— Fair  program  picture.  Use  the  name  of 
Bertha  M.  Clay  in  your  exploitation.  Busi- 
ness only  fair.  — Fred  McCoy,  Jefferson 
theatre,  Springfield,  Mo. — General  patron- 
age. 

A.  Divorce  of  Convenience,  with  Owen 
Moore. — This  is  an  average  Moore  picture. 
Plenty  silly,  if  that’s  what  your  audience 
likes,  and  that’s  the  only  kind  -we  have 
ever  seen  Moore  play  in.  Five  reels. — L. 
E.  Joppa,  Opera  Haal  theatre,  Deerfield, 
Wis. — General  patronage. 

The  Heart  of  Wetona,  with  Norma  Tal- 
madge.— Here’s  a knockout  if  handled  right. 
Played  it  third  run,  and  after  it  had  played 
In  five  and  ten  cent  house,  to  more  busi- 
ness and  more  satisfied  patrons  than  a lot 
of  the  newer  features.  Also  it  was  run 
on  Monday  and  Tuesday.  I told  my  peo- 
ple it  was  an  old  one  and  that  it  was  one 
of  the  pictures  that  made  these  stars. — 
Fred  McCoy,  Jefferson  theatre,  Springfield, 
Mo. — General  patronage. 

Daring  Danger,  with  Fete  Morrison. — • 
Good  program. — Bert  Silver,  Silver  Family 
theatre,  Greenville,  Mich.- — General  patron- 
age. 

The  Girl  From  Nowhere,  with  Elaine 
Hammerstein. — This  proved  somewhat  more 
interesting  than  some  of  the  pictures  we 
have  had  of  this  star  lately.  A fair  pro- 
gram offering.  Five  reels. — L.  E.  Joppa, 
Opera  Hall  theatre,  Deerfield,  Wis. — Gen- 
eral patronage. 

United  Artists 

A Woman’s  Woman,  with  Mary  Alden. 
— All  the  women  and  girls  liked  this. 
Pleased  those  that  saw  it.  Picture  is  a 
little  too  long.  Eight  reels. — C.  L.  Brown. 
Paramount  theatre,  Elizabeth,  La. — Small 
town  patronage. 

A Woman’s  Woman,  with  Mary  Alden. 
— A little  long  but  a very  good  picture. 
Eight  reels.  — Geo.  W.  Tope,  Dreamland 
theatre,  Bandon,  Ore. — Small  town  patron- 
age. 

Tess  of  the  Storm  Country,  with  Mary 
Pickford.  — A good  clean  rural  comedy- 
drama.  A good  theme  with  a popular  star. 
This  production  is  a super  special  in  every 
particular  and  should  please  the  most  criti- 
cal. Ten  reels. — Wm.  W.  Peine,  American 
theatre,  Minier,  111. — General  patronage. 

Tess  of  the  Storm  Country,  with  Mary 
Pickford. — Of  course  Mary  always  takes, 
but  for  the  life  of  me  I never  could  see 
where  she  could  act;  the  same  old  little 
bag  of  tricks.  When  you  get  to  a funny 
spot  it’s  overdone  until  it’s  silly.  I dare 
say  Mary  would  have  some  job  against 
present  day  favorites  to  gain  the  popu- 
larity she  had  some  five  years  ago. — G.  J. 
Ritter,  Regent  theatre,  Bogota,  N.  J. — 
General  patronage. 

Orphans  of  the  Storm,  a D.  W.  Griffith 
production. — This,  with  “Birth  of  a Nation” 
and  "Tess  of  the  Storm  Country”  were  sold 


DOROTHY  DEVORE  in  “Getting 
Gertie’s  Goat,”  an  Educational-Christie 
comedy. 


to  me  at  a good  stiff  price  (for  my  house) 
and  highly  recommended  as  a “box  office 
tonic.”  I think  the  exchange  got  most  of 
the  "tonic.”  Except  “Birth  of  a Nation” 
I would  not  recommend  any  exhibitor  to 
buy  these  at  a price  higher  than  a fair 
average.  Picture  entirely  too  long  and 
some  of  it  not  pleasant  at  all.  all  critics 
notwithstanding. — G.  J.  Ritter,  Regent  the- 
atre, Bogota,  N.  J. — General  patronage. 

The  Birth  of  a Nation,  a D.  W.  Griffith 
production. — Well,  just  a box  office  breaker 
and  one  of  the  best  pictures  ever  made. 
Maybe  Griffith  will  make  another  one  like 
it  with  “America”  but  I am  in  doubt  of 
same,  but  if  anybody  will  he  can.  New 
print,  paper  good.  Had  bad  weather  and 
vaudeville  for  opposition,  but  you  tell  ’em 
they  sure  suffered.  Twelve  reels. — C.  C. 
Cronkhite,  Lyric  theatre,  Fairview,  Okla. — 
General  patronage. 

The  Birth  of  a Nation,  a D.  W.  Griffith 
production. — Old  but  pleased  100  per  cent, 
especially  K.  K.  K.  Although  most  of  our 
people  had  seen  it  from  one  to  three  times, 
we  did  fair  business.  Several  came  both 
nights.  Played  on  percentage.  Book  it. — 
W.  H.  Dean,  Ideal  theatre.  Windfall,  Ind. 
— Small  town  patronage. 

The  Birth  of  a Nation,  a D.  W.  Griffith 
production. — This  is  one  that  can  be  run 
yet  and  get  some  money  on  it.  Weather 
against  me  so  I got  another  day  for  it. — 
G.  J.  Ritter,  Regent  theatre,  Bogota,  N.  J. 
— General  patronage. 

The  Shriek  of  Araby,  with  Ben  Turpin. 
— -A  good  comedy  and  seemed  to  please  all 
here.  We  ran  it  with  a Fathe  Playlet 
(three  reels)  and  it  made  a dandy  pro- 
gram. These  Pathe  Playlets  sure  come 
in  fine  a lot  of  times,  and  they  are  good. 


Five  reels. — Geo.  W.  Tope,  Dreamland  the- 
atre, Bandon,  Ore. — Small  town  patronage. 

Garrison’s  Finish,  with  Jack  Pickford. — 
A good  race  horse  picture.  Photography  ex- 
cellent. Two  days  at  ten  and  thirty  cents 
to  packed  house.  Eight  reels. — Wm.  W. 
Peine,  American  theatre,  Minier,  111. — Gen- 
eral patronage. 

The  White  Bose,  a D.  W.  Griffith  pro- 
duction.— Advertised  big  and  did  good  busi- 
ness first  night.  Picture  did  not  please. 
80  per  cent  knocked  picture  and  second  day 
practically  nothing.  — W.  E.  Craig,  The 
Craig  theatre,  Rayne,  La. — General  patron- 
age. 

Way  Down  East,  a D.  W.  Griffith  pro- 
duction.— This  is  some  picture.  Pleased 
good  crowd.  Drew  good,  although  it  was 
old.  Why  on  earth  don’t  they  cut  them 
down  to  six  or  seven  and  not  over  eight 
reels?  Eleven  reels.  — W.  D.  Patrick, 
Strand  theatre,  Florala,  Ala. — General  pat- 
ronage. 

The  Buling  Passion,  with  George  Arliss. 
— Splendid.  The  Arliss  pictures  are  all 
worth  while.  Clean  family  entertainment. 
Six  reels. — L.  P.  Charles,  Grand  theatre, 
Chetek,  Wis. — General  patronage. 

The  Buling  Passion,  with  George  Arliss. 
— A splendid  picture  that  pleased  all.  Not 
not  of  those  impossible  kind.  Seven  reels. 
— Wm.  W.  Peine,  American  theatre,  Min- 
ier, 111. — General  patronage. 

The  Love  Flower,  a D.  W.  Griffith  pro- 
duction.— Old  picture  but  it  sure  is  a 
dandy.  Talk  about  swimming,  they  sure 
pull  it  off  in  this  one.  United  Artists  will 
treat  you  right  with  their  service  and 
their  prints  are  all  in  first  class  condi- 
tion. Eight  reels. — C.  C.  Cronkhite,  Lyric 
theatre,  Fairview,  Okla. — General  patron- 
age. 

The  SCark  of  Zoro,  with  Douglas  Fair- 
banks.— A typical  Fairbanks  production. 
Plenty  of  action  and  a good  story.  Not 
the  newest  picture  but  certainly  one  of 
his  best.  Eight  reels.  — Wm.  W.  Peine, 
American  theatre,  Minier,  111. — General  pat- 
ronage. 

The  Girl  1 Loved,  with  Charles  Ray. — 
Absolutely  nothing  to  it.  The  silliest  pic- 
ture I ever  saw  and  most  of  my  patrons 
did  not  fail  to  stop  and  tell  me  the  same. 
Some  walked  out  before  the  middle  of  the 
picture,  although  it  pleased  two  or  three 
patrons.  Eight  reels.  W.  D.  Patrick. 
Strand  theatre,  Florala,  Ala. — General  pat- 
ronage. 

Universal 

Jack  o’  Clubs,  with  Herbert  Rawlinson. 
Good  picture. — H.  A.  Felps,  Comet  theatre, 
Shelton,  Nebr. — General  patronage. 

Jack  o’  Clubs,  with  Herbert  Rawlinson. 
— His  latest  and  positively  his  best  pic- 
ture. He  takes  the  role  of  an  Irish  cop 
and  shows  skill  in  handling  a gang  of 
crooks.  Book  it,  it’s  a sure  bet.  Five 
reels. — Peck’s  theatre.  La  Salle,  111. — Gen- 
eral patronage. 

His  Mystery  Girl,  with  Herbert  Rawlin- 
son.— A very  good  comedy-drama.  This 
star  is  always  good.  Five  reels. — Feck’s 
theatre.  La  Salle,  111. — General  patronage. 


At  the  ASTOR  HOTEL 

where  every  noon  time  gather  some  of  the  brains  of  the  industry,  rumors  have  already  been  heard 
about  the  bigness  of  the  new  Johnson  picture.  Every  exhibitor  remembers  “IN  THE  NAME  OF 
THE  LAW”— “THIRD  ALARM”— “WESTBOUND  LIMITED”— “THE  MAILMAN”— Now, 


just  wait  till  you  see — 


EMORY  JOHNSON’S 

Tremendous  NEW  Picture 

To  be  distributed— along  huge  lines— by 

FILM  BOOKING  OFFICES 
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Hook  and  Iiadder,  with  Hoot  Gibson. — 
This  is  a very  good  picture  but  did  not 
draw  regular  Gibson  admirers.  Business 
off  40  per  cent  from  the  Gibson  Westerns 
and  my  house  is  a dyed-in-wool  Gibson 
booster,  for  he  has  previosuly  made  me 
money,  but  not  this  time.  Laemmle  had 
better  keep  him  in  at  least  three  Westerns 
out  of  every  four,  for  too  much  of  this 
“variety”  role  does  not  go  with  Hoot.  Six 
reels. — Hugh  G.  Martin,  American  theatre, 
Columbus,  Ga. — General  patronage. 

The  Man  Prom  ‘Wyoming,  with  Jack 
Hoxie. — A good  Western  picture.  Plenty 
of  action.  Everything  in  this  one  that  will 
please  the  majority  of  Western  fans.  The 
last  two  Hoxie’s  are  good.  Five  reels. — 
W.  A.  Clark,  Jr.,  Castle  theatre,  Havana, 
111. — General  patronage. 

The  Man  Prom  Wyoming,  with  Jack  Hoxie. 

• — Good. — H.  A.  Helps,  Comet  theatre,  Shel- 
ton, Nebr. — General  patronage. 

The  'Whispered  Hame,  with  a special  cast. 
— Fair  program  picture. — H.  A.  Helps,  Com- 
et theatre,  Shelton,  Nebr. — General  pat- 
ronage. 

Pure  Grit,  with  Roy  Stewart. — Good  pic- 
ture.— H.  A.  Helps,  Comet  theatre,  Shel- 
ton, Nebr. — General  patronage. 

McGuire  of  the  Mounted,  with  William 
Desmond. — Slow  and  is  same  old  storj# 
Not  liked  here.  Five  reels. — Ira  Stevens, 
Whynot  theatre,  Greenfield,  Ind. — General 
patronage. 

The  Bed  Warning,  with  Jack  Hoxie. — 
This  picture  is  an  improvement  over  any 
of  his  previous  productions,  the  story  and 
acting  being  much  in  accordance  with  of 
this  day  and  date,  and  the  photography 
much  clearer.  Carl  may  yet  make  a real 
Western  star  of  this  performer.  Drew  a 
fair  business  on  Saturday  night. — Wm.  H. 
Creal,  Suburban  theatre,  Omaha,  Nebr. — 
Neighborhood  patronage. 

The  Bed  Warning,  with  Jack  Hoxie. — 
Kids  thought  it  great.  Pleased  Western 
fans.  Just  an  ordinary  cowboy  offering. 
Hoxie  fails  to  draw.  Five  reels. — F.  E. 
Sabin,  Majestic  theatre.  Eureka,  Mont. — 
Small  town  patronage. 

The  Bed  Warning,  with  Jack  Hoxie. — 
Dandy  good  Western. — H.  A.  Helps,  Comet 
theatre,  Shelton,  Nebr. — General  patronage. 

The  liOve  Brand,  with  Roy  Stewart. — 
Just  a fair  show.  Roy  Stewart  did  his 
part  well,  but  the  plot  is  old  and  thread- 
bare. It  suited  the  most  of  our  patrons, 
however.  Five  reels.  — Elmac  theatre. 
Maple  Rapids,  Mich. — Small  town  patron- 
age. 

A Million  to  Burn,  with  Herbert  Rawlin- 
son. — This  is  the  dizziest  piece  of  nothing 
in  which  I have  shown  Herb  in  over  two 
years.  Five  reels. — Wm.  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

The  Near  Bady,  with  Gladys  Walton. — 
Here  is  a dandy  good  picture.  Walton 
takes  here  but  can’t  get  her  pictures  very 
often.  Print  good.  Five  reels.^ — H.  C.  Lee, 
Auditorium  theatre,  Prattsburgh,  N.  Y. — ■ 
General  patronage. 

The  Near  Bady,  with  Gladys  Walton. — 
Good  light  entertainment.  Made  them 
laugh  and  that’s  what  they  want.  This 
star  is  very  popular  here.  Good  comments. 
— A.  F,  Jenkins.  Community  theatre,  David 
City,  Nebr.- — General  patronage. 

Shootin’  Por  Bove,  with  Hoot  Gibson. — , 
If  you  want  a Western  that  will  make  the 
kids  get  up  on  their  hind  legs  and  yell 
their  heads  off,  book  this  one.  We  had 
to  beg  them  to  be  more  quiet.  Drew  well 
and  pleased  100  per  cent.  Five  reels. — C. 
E.  Hopkins,  The  Hopkins  theatre.  Cotter, 
Ark. — Small  town  patronage. 

Shooting  Por  Bove,  with  Hoot  Gibson. — 
Not  one  of  Hoot’s  best  but  a fair  program 
picture.  Five  reels. — E.  A.  Armistead, 


Lyric  theatre,  Easley,  S.  C. — General 
patronage. 

Men  in  the  Baw,  with  Jack  Hoxie. — Not 
as  good  as  “Don  Qickshot”  or  “Where  Is 
This  West.”  Title  is  meaningless,  as  there 
is  nothing  raw  about  the  picture.  Should 
have  been  called  “The  Adventures  of  Baron 
Munchhaussen.”  Hoxie  is  entitled  to  bet- 
ter stuff  than  this.  Five  reels. — Wm.  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. 
— Small  town  patronage. 

The  Bove  Better,  with  Gladys  Walton. — 
Good  little  picture,  but  not  much  drawing 
power.  Five  reels. — Welty  & Son,  Mid-Way 
theatre.  Hill  City,  Kans. — General  patron- 
age. 

Sawdust,  with  Gladys  Walton. — A real 
nice  little  feature.  Book  it.  It  will  please 
anyone.  Five  reels. — E.  A.  Armistead,  Lyric 
theatre,  Easley,  S.  C.--General  patronage. 

Sawdust,  with  Gladys  Walton.— Pleased 
everybody.  Used  Baby  Peggy  “Taking 
Orders.”  Best  curcus  picture  we  ever  ran. 
Real  stuff.  Comedy  good.  Walton  al- 
ways pleases  here.  We  never  have  to 
worry  about  bad  films  from  Universal. — 
W.  H.  Dean,  Ideal  theatre.  Windfall,  Ind. 
— Small  town  patronage. 

The  Barling  of  New  York,  with  Baby 
Feggy. — This  picture  drew  a great  number 
of  children  for  us,  but  the  adults  seemed 
afraid  of  it,  and  wouldn’t  come  into  our 
picture  emporium  in  any  large  numbers. 
However,  it  is  one  of  the  best  we  have 
seen  of  this  class,  and  will  please  old  and 
young  alike  if  you  will  just  throw  a rope 
around  them  and  drag  them  in. — Wm.  H. 
Creal,  Suburban  theatre,  Omaha,  Nebr. — ■ 
Neighborhood  patronage. 

The  Barling  of  New  York,  with  Babby 
Peggy. — Good  picture  for  young  and  old. 
Baby  Peggy  certainly  is  a wonderful  baby. 
Rental  too  high  or  could  have  made  some 
money  on  this  one.  Six  reels. — Peck’s  the- 
atre, La  Salle,  111. — General  patronage. 

Brifting,  with  Priscilla  Dean. — This  is 
another  story  of  the  dope  traffic,  and  is 
quite  interesting,  but  it  had  no  pulling 
power  for  us,  which  is  nothing  unusual, 
as  this  star  never  did  draw  for  us. — Wm. 
H.  Creal,  Suburban  theatre,  Omaha,  Nebr. 
— ^Neighborhood  patronage. 

Brifting,  with  Priscella  Dean. — Don’t  kid 
yourself  and  buy  this  for  a special.  Dean 
no  drawing  card  here.  Seven  reels. — Mrs. 
Frank  Paul,  Marvel  theatre,  Carlinville,  111. 
— General  patronage. 

A Bady  of  Quality,  with  a special  cast. 
— Nicely  made  but  not  a small  town  pic- 
ture. Seven  reels. — Clark  & Edwards,  Pal- 
ace theatre,  Ashland,  Ohio.  — General 
patronage. 

Begally  Bead,  with  Milton  Sills. — 
Another  one  of  those  that  makes  the  ex- 
hibitor glad  that  he  booked  it.  A clean 
show  that  holds  interest  from  start  to 
finish,  and  oh  boy,  it  was  a pleasing  finish. 
It  can  be  bought  right.  Book  it;  it  is  dif- 
ferent. Six  reels. — Elmac  theatre.  Maple 
Rapids,  Mich. — Small  town  patronage. 

Begally  Bead,  with  Milton  Sills. — A mys- 
tery story  that  has  a real  actor  for  its 
star  and  many  elements  of  entertainment. 
— John  F.  Rees,  Regal  theatre,  Wellsville, 
Mo. — General  patronage. 

The  "Victor,  with  Herbert  Rawlinson. — 
Another  good  one. — H.  A.  Helps,  Comet 
theatre,  Shelton,  Nebr. — General  patronage. 

Gossip,  with  Gladys  Walton. — Very  good 
picture  but  print  is  too  bad  to  fool  with. 
Ending  is  torn  off  This  is  out  of  Cin- 
cinnati Exchange.  Five  bum  reels. — J.  J. 
Enloe,  Y.  M.  C.  A.  theatre,  Hitchins,  Ky. — • 
Small  community  patronage. 

Gossip,  with  Gladys  Walton. — Poor  pic- 
ture.— H.  A.  Helps,  Comet  theatre,  Shelton, 
Nebr. — General  patronage. 

Pools  and  Biches,  with  Herbet  Rawlin- 
son.— A dandy  picture  with  good  moral. 
Rawlinson  is  one  of  our  best  bets.  Full 


of  action  and  excellent  production  and  en- 
tertainment. Good  prints. — W.  H.  Dean, 
Ideal  theatre.  Windfall,  Ind. — Small  town 
patronage. 

Pools  and  Biches,  with  Herbert  Rawlin- 
son.— Good. — H.  A.  Helps,  Comet  theatre, 
Shelton,  Nebr. — General  patronage. 

Out  of  Buck,  with  Hoot  Gibson. — A 
crackerjack. — H.  A.  Helps,  Comet  theatre, 
Shelton,  Nebr. — General  patronage. 

Bailroaded,  with  Herbert  Rawlinson. — 
Fair  program  picture. — H.  A.  Helps,  Comet 
theatre,  Shelton,  Nebr. — General  patronage. 

The  Gentleman  from  America,  with  Hoot 
Gibson. — Lots  of  comedy  and  some  action. 
However,  not  liked  as  well  as  his  Westerns. 
Five  reels. — Amsberry  & Leuzinger,  Carth- 
age theatre,  Carthage,  S.  D. — Small  town 
patronage. 

The  ’Wild  Party,  with  Gladys  Walton. — 
Fair. — H.  A.  Helps,  Comet  theatre,  Shel- 
ton, Nebr. — General  patronage. 

McGuire  of  the  Mounted,  with  William 
Desmond. — A very  good  program  picture. 
Book  it;  it’s  good.  Film  in  good  shape. 
Five  reels. — Fred  Boeselager,  Opera  House, 
Hilbert,  Wis. — General  patronage. 

The  Clean  Bp,  with  Herbert  Rawlinson. 
— Good  picture. — H.  A.  Helps,  Comet  the- 
atre, Shelton,  Nebr. — General  patronage. 

The  Shock,  with  Lon  Chaney. — A good 
picture,  but  not  a big  one. — Chas.  Hyde, 
Grand  theatre,  Fierre,  S.  D. — General 
patronage. 

Blinky,  with  Hoot  Gibson. — This  is 
another  of  those  alleged  specials  that  Carl 
was  telling  us  about.  Good  enough  as  a 
program  picture,  but  nothing  special  about 
it  except  the  price.  Would  have  been 
twice  as  good  if  it  had  been  a Western 
with  Hoot  out  in  the  open  spaces  instead 
of  acting  like  a goof.  Six  reels. — Wm.  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. 
— -Small  town  patronage. 

The  Shock,  with  Lon  Chaney. — A splen- 
did picture. — Bert  Silver,  Silver  Family 
theatre,  Greenville,  Mich. — General  patron- 
age. 

The  Town  Scandal,  with  Gladys  Walton. 
— A dandy  show  that  drew  well  and  pleased 
big  majority.  The  immortal  Mary  may 
still  be  America’s  sweetheart,  but  Gladys 
Walton  comes  near  being  this  town’s  sweet- 
heart. Five  reels. — C.  H.  Hopkins,  The 
Hopkins  theatre.  Cotter,  Ark. — Small  town 
patronage. 

The  Abysmal  Brute,  with  Reginald 
Denny. — Too  long.  Film  in  poor  shape. 
Not  the  special  they  said  it  was.  It  will 
please  but  don’t  boost  it  too  much.  I 
looked  for  more  but  got  fooled  on  this  one. 
It  has  a “special”  price  but  is  little  better 
than  a program  picture.  Seven  reels. — O. 
W.  McConnell,  Lyric  theatre,  Grangeville, 
Idaho. — General  patronage. 

A Self  Made  'Wife,  with  a special  cast. — 
This  picture  is  cheap  in  price  and  I showed 
it  following  a bunch  that  cost  me  twice 
as  much,  but  I had  ten  favorable  reports 
on  it  to  one  on  the  others.  Print  good. 
Five  reels. — J.  S.  Walker,  Alamo  theatre. 
Moody,  Tex. — Small  town  patronage. 

A Self  Made  'Wife,  with  a special  cast. 
Very  satisfactory  entertainment. — John  F. 
Rees,  Regal  theatre,  Wellsville,  Mo. — Gen- 
eral patronage. 

Vitagraph 

The  Bove  Baudit,  with  a special  cast. — 
A program  picture  sold  as  a special.  Seven 
reels. — C.  C.  Cronkhite,  Lyric  theatre.  Fair- 
view,  Okla. — General  patronage. 

The  Man  from  Brodney’s,  with  J.  War- 
ren Kerrigan.  — Mighty  good  picture. 
Pleased  90  per  cent. — H.  A.  Helps,  Comet 
theatre,  Shelton,  Nebr. — General  patronage. 

The  Man  from  Broduey’s,  with  J.  War- 
ren Kerrigan. — I used  this  subject  two 
days  and  lost  money  on  it,  but  that  was 
no  fault  of  the  picture.  "We  had  one  of 
our  Kansas  snow  storms  to  buck.  The 
picture  is  a real  production  and  is  much 
better  than  most  of  the  so-called  specials. 
The  directing  is  especially  good,  and  the 
actors  certainly  “did  their  stuff”  from  the 
first  scene  to  the  last  fade  out.  The  print 
was  in  perfect  condition  and  the  beauty  of 
it  is  you  can  buy  it  without  mortgaging 
your  wife  and  kids.  Picture  has  some  col- 
ored photography  that  fits  in  mighty  well. 
Think  I had  more  compliments  on  this 
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To  My  Exhibitor  Friends 

I have  never  before  written  an  advertisement  and  only  because  of  my  great  faith  in  the  suc- 
cess of  my  last  picture,  “BY  DIVINE  RIGHT,”  am  I writing  these  few  words 
to  my  many  exhibitor  friends. 

“BY  DIVINE  RIGHT,”  made  by  the  Grand-Ascher  Company,  is  one  of  the  finest 
pictures  in  which  I have  ever  acted.  It  has  everything.  It  has  thrills,  it  has  a most  astound- 
ing train  wreck,  it  has  drama  carried  to  the  very  highest  degree,  it  has  happiness, 
romance,  beauty  and  great  appeal.  i 

It  is  the  kind  of  motion  picture  that  builds  up  at  the  box  office  each  succeeding 
day.  Although  it  was  released  by  the  Film  Booking  Offices  just  a few  days  ago,  I have 
already  had  a number  of  letters  from  Exhibitors  expressing  their  satisfaction  with 
the  splendid  results  of  the  picture.  This  is  all  very  gratifying  of  course. 

I am  intensely  interested  in  seeing  “BY  DIVINE  RIGHT”  played  in  as  many 
theatres  as  possible  throughout  the  world  because  it  carries  such  a big  theme. 

It  is  easy  to  watch.  It  is  simple  to  understand.  It  is  fine,  wholesome,  and  most 
refreshing  in  the  character  of  entertainment  that  it  provides. 

I hope  that  I am  able  to  make  more  pictures  as  big  as  “BY  DIVINE  RIGHT.” 

The  excellent  advertising  material  provided  for  the  picture  by  the  Film  Booking  Offices,  if 
properly  used,  will  hit  with  telling  effect  at  your  box  offices. 

I commend  it  to  all  my  exhibitor  friends.  I know  it  will  make  money  for  you  all. 

Cordially  and  sincerely  yours, 
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subject  than  on  any  I have  used  since 
“Way  I3own  East.”  It  looks  as  if  Vita- 
srapli  has  staged  a real  comeback  and  is 
trying  to  shoot  square  with  the  exhibitors. 
I am  for  them  if  they  make  more  stuff 
as  good  as  this  one.  Eight  reels. — S.  G. 
Ihde,  Photoplay  theatre,  Ashland,  Kans. — 
Small  town  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — - 
Broke  our  house  record  and  almost  100 
per  cent  pleased.  Don’t  pass  this  up  if 
you  want  to  make  some  money. — Welty  & 
Son,  Mid-Way  theatre.  Hill  City,  Kans. — 
General  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — 
A winner  for  small  town,  and  a picture 
that  will  please  at  advanced  prices.  Eight 
reels. — D.  W.  Wilson,  Wilson  theatre,  Rup- 
ert, Idaho. — General  patronage. 

On  The  Banks  of  the  Wabash,  with  Mary 
Carr. — Business  good.  Fair  picture.  O.  K. 
for  small  town.  Seven  reels. — Ira  Stevens, 
Whynot  theatre,  Greenfield,  Ind. — General 
patronage. 

On  the  Banks  of  the  Wabash,  with  Mary 
< 'arr. — Fine  picture. — H.  A.  Felps,  Comet 
theatre,  Shelton,  Nebr. — General  patronage. 

On  the  Banks  on  the  Wabash,  with  Mary 
Carr. — Fine  picture. — H.  A.  Felps,  Comet 
good  second  night.  Seven  reels.  — Mrs. 
Frank  Paul.  Marvel  theatre.  Carlinville,  111. 
— General  patronage. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— Another  good  program  picture  that  will 
please. — Clifford  L.  Niles,  Grand  theatre, 
Anamosa,  Iowa. — General  patronage. 

Masters  of  Men,  with  Cullen  Landis. — 
This  is  a good  picture.  Pleased  100  per 
cent. — H.  A.  Felps,  Comet  theatre,  Shel- 
ton, Nebr. — General  patronage. 

Masters  of  Men,  with  Cullen  Landis. — 
Good  picture,  but  paid  too  much.  Cuilen 
is  coming  to  the  front.  My  patrons  like 
this  star.  Seven  reeis.  Edward  Casey, 
Jr.,  Casey’s  theatre.  Sterling,  Okla. — Small 
town  patronage. 

Masters  of  Men,  with  Culien  Landis. — 
j leased  most  of  my  patrons. — Leslie  Ha- 
ules.  Reel  Joy  theatre,  King  City,  Cal. — 
!.;mall  town  patronage. 

Mastsr  of  Men,  with  Cullen  Landis. — 
..V  dandy  sea  story  with  lots  of  action. 
Pleased  100  per  cent,  but  business  terrible 
due  to  strong  opposition.  Print  in  perfect 
condition.  Seven  reels. — W.  E.  Elkin,  Tem- 
ple theatre,  Aberdeen,  Miss. — Neighborhood 
patronage. 

Iioyal  Lives,  with  Mary  Carr. — Good  pro- 
gram picture. — H.  A.  Felps,  Comet  the- 
atre, Shelton,  Nebr. — General  patronage. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— A fine  picture.  This  will  please  all. — 
H.  A.  Felps,  Comet  theatre,  Shelton,  Nebr. 
— General  patronage. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— I consider  this  an  excellent  program  pic- 
ture. It  drew  a capacity  business  and  gave 
general  satisfaction.  Seven  reels. — J.  J. 
Casselman,  Colonial  theatre,  Tracy,  Minn. 
— General  patronage. 

The  Leavenworth  Case,  with  a special 
cast. — A splendid  mystery  murder  story 
that  held  interest  throughout.  My  patrons 
seemed  to  have  enjoyed  it  immensely.  Print 
in  iperfect  condition.  Six  reels. — W.  E. 
Elkin.  Temple  theatre,  Aberdeen,  Miss. — 
Neighborhood  patronage. 

The  Leavenworth  Case,  with  a special 
cast. — Just  a fair  picture. — H.  A.  Felps, 
Comet  theatre,  Shelton,  Nebr. — General 
patronage. 

The  Ninety  and  Nine,  with  Colleen  Moore. 
— A very  good  picture.  Scenes  of  locomo- 
tive going  through  fire  extra  good.  As  a 
whole,  would  not  class  it  as  good  as 
“Hearts  Aflame.”  Seven  reels. — Wm.  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. 

- — Small  town  patronage. 

The  Ninety  and  Nine,  with  Colleen  Moore. 
— Pleased  as  near  100  per  cent  as  is  pos- 
sible to  do.  Print  good.  Seven  reels. — • 
J.  S.  Walker,  Alamo  theatre.  Moody,  Tex. 
— Small  town  patronage. 

Trumpet  Island,  with  a special  cast. — 
A very  good  picture  with  a wide  range  of 
scenes,  from  society  to  isolated  islands, 
with  a good  aeroplane  scene  in  a storm 
throwm  in.  Plenty  of  action  and  every- 
thing you  could  ask  for,  but  I think  the 
location  for  the  isiand  scene  was  poorly 
picked.  On  a sixty  acre  island  you  can 


THE  ABOVE  are  two  scenes  from  “The 
Weakling,”  a Sunshine  comedy  dis- 
tributed by  Fox. 


see  mountains  a few  miles  in  the  distance 
and  the  island  is  two  hundred  miles  from 
shore.  The  creek  on  this  island  is  large 
enough  to  drain  a thousand  acres.  Seven 
reels. — Robt.  L.  Anderson,  Olympic  the- 
atre. Forks.  Wash. — General  patronage. 

The  Prodigal  Judge,  with  Jean  Paige. — 
Very  good  show  but  no  comedy  as  adver- 
tised. AVhy  is  it  that  producers  will  make 
such  wild  claims  for  their  films  when  they 
do  not  possess  the  qualities?  We  ran  this 
one  without  a comedy,  thinking  that  it  was 
all  comedy,  and  got  fooled.  Our  patrons 
were  sore  and  we  could  not  blame  them. 
Eight  reels. — Elmac  tlieatre.  Maple  Rapids, 
ilich. — Small  town  patronage. 

The  Prodigal  Judge,  with  Jean  Paige. — 
This  is  a first  class  picture  and  follows  the 
l)Ook  in  very  nearly  every  detail.  Quite 
a number  told  me  that  they  liked  it  better 
than  the  book.  Eight  reels. — F.  .1.  O’Hara, 
Community  theatre,  Elgin,  Nebr. — General 
patronage. 

A Front  Page  Story,  with  Edward  Hor- 
ton.— A peach.  Pleased  100  per  cent.  Not 
a big  one,  but  just  the  kind  that  pleases 
all  the  way  through  and  sent  them  all 
home  glad  that  they  came.  Some  of  our 
most  critical  patrons  said,  “Get  us  some 
more  like  it.”  It  is  sure  to  go  with  any 
crowd.  Six  reels. — Elmac  theatre.  Maple 
Rapids.  Mich. — Small  town  patronage. 

Playing  It  Wild,  with  William  Duncan. — 
Worst  bunch  of  films  we  have  ever  tried  to 


put  over.  Story  good  and  cast  was  O.  K. 
Six  reels. — Ira  Stevens,  Whynot  theatre, 
Greenfield,  Ind. — General  patronage. 

Playing  It  Wild,  with  William  Duncan. — 
Good  Western. — H.  A.  Felps,  Comet  the- 
atre, Shelton,  Nebr. — General  patronage. 

Warner  Brothers 

George  Washington,  Jr.,  with  Wesley 
Barry. — The  best  Barry  picture  we  have 
played.  Lots  of  good  comedy.  Wesley  has 
a better  part  in  this  picture  than  when  ha 
takes  a kid’s  part.  He  is  getting  too  big 
to  play  kid  and  the  supporting  cast  is  all 
good.  Six  reels. — J.  J.  Casselman,  Colonial 
theatre,  Tracy,  Minn. — General  patronage. 

Lucretia  Lombard,  with  Irene  Rich. — 
This  is  the  first  picture  I ever  ran  that 
people  actually  crowded  each  other  to  get 
to  me  to  express  their  appreciation.  I ad- 
vertised this  feature  under  the  book  title 
“Lucretia  Lombard”  and  filmed  as  "Flam- 
ing Passion.”  “P'laming  Passion”  is  repell- 
ing to  the  better  element  of  my  patrons 
and  as  a title  really  is  not  fit  to  be  applied 
to  this  story  as  it  is  absolutely  censor 
proof,  so  don’t  be  afraid  to  step  out  and 
promise  your  people  something  good,  big' 
and  clean.  If  you  haven’t  got  it  bought, 
go  and  get  it  and  boost  it.  I played  this 
the  same  week  it  played  the  Capitol  and 
West  End  Lyric  in  St.  Louis  and  adver- 
tised the  fact,  which  added  prestige  to 
the  Regal. — John  F.  Rees,  Regal  theatre, 
Wellsville,  Mo. — General  patronage. 

Tiger  Bose,  with  Lenore  Ulric. — I adver- 
tised this  picture  big  and  had  good  busi- 
ness. The  star  was  new  to  my  patrons. 
This  is  a dandy  good  picture  with  some 
lieautiful  scenery.  Pleased  all.  Eight 
reeis. — C.  L.  Brown,  Paramount  theatre, 
Elizabeth.  La. — Small  town  patronage. 

Tiger  Bose,  with  Lenore  Ulric. — A very 
interestin,g  love  story  of  the  Canadian  N. 
W.  One  of  the  best  of  the  kind  we  have 
had  in  a long  time.  Bought  it  reasonable 
and  made  some  money  on  it.  Pleased  a 
good  attendance.  This  was  my  first  War- 
ner Bros,  picture  and  if  all  are  as  good  as 
reports  show  them  to  be  I will  be 
thoroughly  pleased.  Seven  reels. — W.  D. 
Patrick.  Strand  theatre,  Florala,  AJa. — 
General  patronage. 

Conductor  1492,  with  Johnny  Hines. — 
Boys,  this  is  a K.  O.  for  sure.  Don’t  miss 
it.  A continuous  roar  the  whole  seven 
reels.  A news  reel  or  other  short  should 
he  used  with  it — no  comedy,  rt’s  a pleas- 
ure to  lose  money  on  this  kind.  Dan  Ma- 
son is  there  and  over,  but  didn’t  look  nat- 
ural without  Tilley.  Seven  reels. — Sun  the- 
atre. Gothenburg,  Nebr. — General  patron- 
age. 

"TSonductor  1492,  with  Johnny  Hines. — 
If  you  wake  up  your  crowd,  give  ’em  this. 
Had  many  favorable  comments  on  this. 
Seven  reels. — J.  G.  Catlow,  Auditorium  the- 
atre, Barrington,  111. — General  patronage. 

Brass,  with  Monte  Blue. — This  is  the  first 
of  their  specials  and  to  my  suprise  it  is 
100  per  cent  and,  better  still,  it  drew  a 
nice  business  for  two  days.  Book  it  and 
boost  it,  as  the  book  is  well  known  and 
you  will  be  surprised  how  it  will  draw. 
Print  perfect.  Nine  reels. — W.  E.  Elkin, 
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Temple  theatre,  Aberdeen,  Miss. — Neighbor- 
hood patronage. 

Brass,  with  Monte  Blue. — An  exception- 
ally good  picture.  Heard  nothing  but  good 
comments  on  this  one.  Business  just  aver- 
age. Nine  reels. — C.  H.  Lawrence,  Lyric 
theatre.  Strawberry  Point,  Iowa. — General 
patronage. 

zattle  Johnny  Jones,  with  Johnny  Hines. 
— This  is  a great  comedy-drama,  with  the 
fun  predominating.  There  is  also  a great 
horse  race  in  the  picture.  It  should  have 
drawn  a better  business  for  us  than  it  did, 
but  Johnny  Hines  has  never  been  popular 
in  our  house,  probably  on  account  of  his 
Torchy  comedies,  which  were  not  so  good. 
— Wm.  H.  Creal,  Suburban  theatre,  Omaha, 
Nebr. — Neighborhood  patronage. 

Iiittle  Johnny  Jones,  with  Johnny  Hines. 
— Positively  the  best  he  has  made,  I be- 
lieve. Just  the  type  of  picture  that  goes 
good  with  the  people.  Pleased  everyone 
here.  Book  it  and  advertise  it  big.  It  will 
stand  it.  Seven  reels. — C.  L.  Brown,  Para- 
mount theatre,  Elizabeth,  La. — General 
patronage. 

State  Rights 

Below  the  Bio  G-rande  (Steiner),  with 
Neal  Hart. — Couldn’t  see  much  to  it  my- 
self and  my  patrons  evidently  weren’t 
overly  crazy  about  it,  as  no  one  said  they 
liked  it.  Five  reels. — S.  G.  Ihde,  Photo- 
play theatre,  Ashland,  Kans. — Small  town 
patronage. 

Chain  Ziightning',  (Arrow,)  with  Ann  Lit- 
tle.— A fast  moving  story.  Plenty  of  ac- 
tion and  interest.  A good  program  pic- 
ture. Five  reels. — Frank  L.  Browne,  Cab- 
rillo  theatre,  San  Pedro,  Cal. — General 
patronage. 

The  Covered  Trail  (Sunset),  with  J.  B. 
Warner. — Not  much  to  this,  as  it  shows 
the  West  as  it  is  today.  People  don’t  give 
a darn  how  it  is  today.  They  would  rather 
the  Western  picture  show  how  it  was  dur- 
ing the  days  of  real  adventure  several 
years  ago.  This  fellow  would  knock'^’em 
cold  if  he  would  get  in  the  right  type  of 
Western.  Five  reels. — Russell  Armen- 
trout,  K.  P.  theatre,  Pittsfield,  111. — Gen- 
eral patronage. 

Bast  Side  West  Side  (Principal),  with 
Kenneth  Harlan. — A very  satisfactory 
offering.  Pleased  regular  attendance.  Six 
reels. — W.  D.  Patrick,  Strand  theatre,  Flo- 
rala,  Ala. — General  patronage. 

Bnvironiueirt  (Principal),  with  Alice 
l^ake. — This  is  a fair  crook  picture.  No 
special. — Welty  & Son,  Mid-Way  theatre. 
Hill  City,  Kans. — -General  patronage. 

Environment  (Principal),  with  Alice 
Lake. — A good  crook  story  with  a happy 
ending.  Pleased  the  few  who  saw  it,  but 
it  drew  a very  poor  business.  Six  reels. — 
J.  J.  Casselman,  Colonial  theatre,  Tracy, 
Minn. — General  patronage. 

Flaming'  Hearts  (Sunset),  with  J.  B. 
Warner. — Very  good  Western.  Not  a spe- 
cial but  very  satisfying  program  picture. 
Five  reels. — Ralph  Benedict.  Varsity  the- 
atre, Champaign,  111. — Neighborhood  patron- 
age. 

Gold  lUadness  (Principal),  with  Guy 
Bates  Post. — Didn’t  give  much  for  this,  but 


it  sure  is  a poor  Curwood.  Stars  miscast. — 
Welty  & Son,  Mid-Way  theatre.  Hill  City, 
Kans. — General  patronage. 

Gold  madness  (Principal),  with  Guy 
Bates  Post. — A very  good  Northern  story 
by  Curwood.  Have  played  better  Curwoods 
though,  but  this  one  will  please  the  aver- 
age audience.  Film  in  good  condition.  Six 
reels. — C.  H.  Lawrence,  Lyric  theatre. 
Strawberry  Point,  Iowa. — General  patron- 
age. 

His  Nibs  (Exceptionaal),  with  Chic  Sale. 
— Sale  playing  seven  parts  is  wonderful  in 
this.  Those  who  liked  it  were  loud  in  their 
praise  and  those  who  did  not  appreciate  it 
sure  let  us  know.  Pleased  about  50  per 
cent.  The  only  important  character  left 
out  was  the  small  to'wn  cop  wso  uses  his 
badge  for  a pass.  Drew  well  first  night. 
Poor  second.  Played  Pop  Tuttle’s  “Pole 
Cat  Rest”  with  it.  Dandy  two  reeler.  The 
fight  in  this  is  the  funniest  thing  we  have 
seen  him  do.  Five  reels. — Sun  theatre, 
Gothenburg,  Nebr. — General  patronage. 

Bet’s  Go  (Truart),  with  Richard  Tal- 
madge.  The  best  picture  of  its  kind  I 
have  ever  run.  A little  bit  of  everything. 
A picture  for  all  classes.  Talmadge  by 
far  the  greatest  athlete  on  the  screen  to- 
day. Six  reels. — Pecks  theatre.  La  Salle, 
111. — General  patronage. 

Lost  in  a Big  City  (Arrow),  with  John 
Lowell.  — Yes,  it’s  a very  good  picture. 
Pleased  ’em  here.  Seven  reels. — Geo.  W. 
Tope,  Dreamland  theatre,  Bandon,  Ore. — 
Small  town  patronage. 

Mord  Emily  (Hepworth),  with  Betty  Bal- 
four.— British  picture  and  a mighty  good 
one  at  that.  Will  delight  English  people 
and  please  all  others. — M.  Bailey,  Strand 
theatre,  Dryden,  Ont.,  Can. — Small  town 
patronage. 

Only  a Shop  Girl  (C.  B.  O.),  with  a spe- 
cial cast. — An  extra  good  program  picture. 
Not  in  a class  with  the  big  specials  of  to- 
day but  at  that  it  is  a lot  better  than  some 
of  them.  Print  new.  Seven  reels. — H.  M. 
Retz,  Strand  theatre.  Lament,  Iowa. — Small 
town  patronage. 

The  Secret  of  the  Pueblo  (Pinnacle),  with 
Neal  Hart. — Dandy  story,  with  some  real 
thrills.  We  have  liked  all  his  so  far. 
Played  Monty  Banks  in  “Bullet  Proof”  and 
Fable  to  best  Saturday  crowd  we  have  ever 
had.  Spent  $2.50  for  heralds  on  this  one 
show  and  used  besides  only  I’s  and  3’s. 
This  star  draws  for  us.  Five  reels. — Sun 
theatre,  Gothenburg,  Nebr. — General  patron- 
age. 

Smilin’  On  (Sanford),  with  Pete  Morri- 
son.— Very  pleasing  western  comedy-dra- 
ma. Plenty  of  action.  Five  reels. — Ralph 
Benedict,  Varsity  theatre.  Champaign,  111. 
— Neighborhood  patronage. 

Spa'wn  of  the  Desert  (Arrow),  with  Will- 
iam Fairbanks. — Print  was  in  such  poor 
condition  that  I couldn’t  tell  whether  it  was 
any  good  or  not.  Five  reels. — W.  E.  Elkin, 
Temple  theatre,  Aberdeen,  Miss. — Neigh- 
borhood patronage. 

The  Speed  King  (Goldstone),  with  Rich- 
.ard  Talmadge. — A good  program  picture 
with  lots  of  action.  A good  picture  to  add 
pep.  Something  different.  Six  reels.- — Wm. 


W.  Peine,  American  theatre,  Minier,  111. — 
General  patronage. 

The  Stisg  of  the  Scorpion  (Arrow),  with 
Edmund  Cobb. — A real  good  Western.  Five 
reel  Western. — E.  A.  Armistead,  Lyric  the- 
atre, Easley,  S.  C. — General  patronage. 

Sure  Fire  Flint  (Burr),  with  Johnny 
Hines. — Good  comedy-drama  that  has  good 
drawing  power  and  satisfies. — W.  F.  Loibl, 
Chimes  theatre,  Cedarburg,  Wis. — General 
patronage. 

Sure  Fire  Flint  (Burr),  with  Johnny 
Hines. — Here  is  a real  picture  if  you  are 
loking  for  action,  comedy  and  entertain- 
ment. There  is  more  action  in  this  fea- 
ture than  in  a dozen  other  so-called  whirl- 
wind action  stories.  “Sure  Fire  Flint” 
starts  off  with  a bang  and  keeps  banging 
until  the  end,  leaving  the  audience  wish- 
ing for  more.  There  is  just  enough  ro- 
mance to  please.  This  comedy  is  a good 
tonic.  Print  in  good  condition,  although 
picture  is  rather  old.  Seveh  reels. — Need- 
ham & Mattingly,  De  Luxe  theatre,  Moline, 
Kans. — Neighborhood  patronage. 

Temporary  Marriage  (Principal),  with 
Kenneth  Harlan,  with  a special  cast. — 
A very  good  feature  that  will  please. 
Plenty  of  action  and  a picture  that  will 
sure  hold  them.  Trial  scene  out  of  the 
ordinary. — Clifford  L.  Niles,  Grand  theatre, 
Anamosa,  Iowa. — General  patronage. 

Temporary  Marriage  (Principal),  with 
Kenneth  Harlan. — This  is  an  average  pro- 
gram picture  that  failed  to  draw  any  extra 
business,  but  weather  and  road  conditions 
are  bad.  Seven  reels. — C.  H.  Lawrence, 
Lyric  theatre.  Strawberry  Point,  Iowa, — 
General  patronage. 

Three  O’clock  in  the  Morning  (Burr), 
with  Constance  Binney. — This  is  a good 
program  picture.  We  lost  money  on  it, 
but  it  was  no  fault  of  the  picture.  It  did 
not  have  a fair  show. — J.  J.  Casselman, 
Colonial  theatre,  Tracy,  Minn.  — Genei'al 
patronage. 

The  Trail  of  the  Baw  (Prod.  Sec.),  with 
Wilfred  Lytell. — Not  as  good  as  the  others, 
and  the  print  was  worse  than  that.  Not 
enough  title  to  read,  besides  many  short 
titles  in  the  picture.  Five  reels. — Hugh  G. 
Martin,  American  theatre,  Columbus,  Ga. — 
General  patronage. 

Way  of  the  Transgressor  (R.-G.-R.), 
with  George  Larkin. — Good  sensational 
story  chock  full  of  thrilling  situations  and 
a great  fight.  Five  reels. — Ralph  Bene- 
dict, Varsity  theatre.  Champaign,  111.— 
Neighborhood  patronage. 

When  East  Comes  West  (Canyon),  with 
Franklin  Farnum. — Ran  this  on  Saturday 
night  and  stood  them  up.  Had  500  her- 
alds printed  and  distributed  them  one  week 
ahead  of  play  date.  Kept  the  crowd  laugh- 
ing all  the  time.  Five  reels.  — Edward 
Casey,  Jr.,  Casey’s  theatre.  Sterling,  Okla. 
— Small  town  patronage. 

Women  Men  Marry  (Truart),  with  a spe- 
cial cast. — A fairly  good  society  story  very 
elaborately  produced.  Will  please  the  wo- 
men mostly.  Print  perfect.  Six  reels. — 
W.  E.  Elkin,  Temple  theatre,  Aberdeen, 
Miss. — Neighborhood  patronage. 

Serials 

The  Fast  Express  (Universal),  with  Will- 
iam Duncan. — We  started  this  serial  Satur- 
day, March  8th,  and  had  a fair  crowd  to 
see  it.  If  it  holds  up  like  the  first  episode 
it  will  be  the  best  serial  the  Duncans  have 
made  in  some  time.  If  you  exhibitors 
want  a good  serial,  I advise  you  to  book 
this  one. — C.  W.  Glass,  Star  theatre,  Tren- 
ton, Tenn. — Neighborhood  patronage. 

Haunted  Valley  (Pathe),  with  Ruth  Ro- 
land.— This  is  a good  serial  but  not  quite 
as  good  as  “The  Timber  Queen.”  Will 
please  most  anywhere. — E.  A.  Armistead, 
Lyric  theatre,  Easley,  S.  C. — General 
patronage. 

Haunted  Valley  (Pathe),  with  Ruth  Ro- 
land.— Just  finished  this  serial  and  would 
report  it  as  very  good.  Believe  it  pleased 
as  well  as  “The  Timber  Queen”  and  they' 
don’t  make  any  better  serials  than  that 
one.  Two  reels. — Wm.  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. — Small  town 
patronage. 

Plunder  (Pathe),  with  Pearl  White. — 
Just  finished  this  serial  and,  believe  me. 
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OF  F.  B.  O.’S  SIX  BIG  WESTERNS 
Starring  FRED  THOMSON 


World^s  Champion  Athlete  and  Stunt  Man  and  SILVER  KING 

the  Horse  the  Whole  World  Loves — 


Presented  By 

MONOGRAM 

Pictures  Corp. 
ANDREW  J.  CALLAGHAN 

President 


Here’s  unquestionably  the  greatest  series  of  big  time 
Westerns  in  years, — already  a sweeping  National  suc- 
cess and  only  on  the  market  about  four  weeks,  a record 
not  equalled  by  any  Western  pictures  ever  released. 

INSTANT,  IMMEDIATE,  and  OVERWHELMING 
POPULARITY  have  greeted  Big  handsome  FRED 
THOMSON  and  his  remarkable  horse  SILVER  KING. 

No.  1— THE  MASK  OF  LOPEZ— No.  2— NORTH 
OF  NEVADA— No.  3— GALLOPING  GALLAGHER 
. . . And  COMING  are  “THE  SILENT  STRANGER” 
— “SPORTING  BLOOD”  and  one  more,  making  the 
Big  6 in  all. 

Crowd  pulling  showman’s  posters  and  accessories.  Ask 
any  exhibitor  who  has  played  the  first  two.  That’s  all, 
except  if  you  love  money — grab  this  brand  new  series, 

F.  B.  O.’s  BIG  SIX. 
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this  Is  the  poorest  one  I ever  ran.  Broth- 
ers, lay  off  and  don’t  get  stung. — H.  A. 
Felps,  Comet  theatre,  Shelton,  Neb. — Gen- 
eral patronage. 

The  Santa  Pe  Trail,  (Arrow),  with  a spe- 
cial cast. — Ran  this  after  “Jungle  God- 
dess,” which  is  entirely  a different  type  ot 
a serial.  First  episode  starts  out  fine. 
.Advertising  is  something  like  “Covered 
Wagon."  A good  Indian  serial  with  plenty 
of  action. — N.  Russell,  Russell  theatre, 
Barnesboro.  Pa. — General  patronage. 

The  Steel  Trail  (Universal),  with  Will- 
iam Duncan. — Just  finished  it.  This  is  a 
good  serial  and  held  up  to  the  last. — E.  A. 
Armistead,  Lyric  theatre,  Easley,  S.  C. — 
General  patronage. 

The  Way  of  a Man  (Pathe),  with  a spe- 
cial cast. — Just  got  nicely  started  on  this 
one  when  we  were  closed  up  on  account  of 
the  scarlet  fever  epidemic.  Just  finished 
first  episode.  Had  many  comments  on  it. 
People  are  coming  that  never  before  would 
follow  a serial.  For  a fact  it  is  the  best 
serial  I ever  saw.  I believe  it  is  almost 
as  good  as  “The  Covered  Wagon.”  Two 
reels. — Marion  F.  Bodwell,  Paramount  the- 
atre, Wyoming,  111. — General  patronage. 

The  Way  of  a Man  (Pathe),  with  a spe- 
cial cast. — A serial  that  ought  to  please 
most  any  audience.  It  sure  has  action. 
Have  run  four  episodes.  All  good.  Two 
reels. — D.  A.  White.  Cozy  theatre,  Checo- 
tah,  Okla. — General  patronage. 

The  Way  of  a Man  (Pathe),  with  a spe- 
cial cast. — We  have  shown  the  first  two 
chapters  of  this  serial.  The  action  is  pick- 
ing up  but  can’t  say  how  it  will  hold  them 
yet.  It  seems  rather  tame  after  just  fin- 
ishing “Haunted  Valley.”  Two  reels. — 
Needham  & Mattingly,  De  Luxe  theatre, 
Moline,  Kans. — Neighborhood  patronage. 

Short  Subjects 

Fighting  Blood  (F.  B.  O.),  with  George 
O’Hara. — Second  series.  Started  this  series 
last  Friday  and  I believe  the  second  series 
will  be  better  than  the  first  series.  I ad- 
vise every  exhibitor  to  run  this  series. 
Two  reels. — C.  W.  Glass,  Star  theatre,  Tren- 
ton, Tenn. — Neighborhood  patronage. 

The  Leather  Pushers  (Universal),  with 
Reginald  Denny. — I haven’t  got  much  more 
to  say  about  this  series.  Still  holding  up 
to  standard,  and  everybody  likes  it  and 
therefore  I am  well  pleased.  Two  reels. — 
D.  C.  Frew,  Franklin  theatre,  Figgott,  Ark. 
— General  patronage. 

Back  to  the  Woods  (Educational), — This 
is  a good  comedy  of  its  kind.  Could  have 
been  better.  Two  reels. — E.  E.  Galley, 
Crystal  theatre,  Wayne,  Nebr.  — General 
patronage. 

The  Bar  Ply  (Pathe),  with  the  Dippy 
Doo  Dads. — Once  a month  is  enough  for 
these  animal  comedies,  although  they  are 
clever.  One  reel. — M.  P.  Foster,  Orpheum 
theatre,  Harrisburgh,  111. — General  patron- 
age. 

A Bear  A Boy  and  A Dog  (F.  B.  O.). — 
A comedy  that  sure  pleased  the  kids.  If 
you  have  this  one  coming  boost  it  good. 
It’s  there.  Two  reels. — Chas.  E.  Barber, 
Electric  theatre,  Tilden,  111.  — General 
patronage. 

The  Bell  Hop  (Vil,agraph),  with  Larry 
Semons. — He  places  his  own  gang  and  they 
always  come  to  see  him.  Two  reels. — M. 
Bailey,  Strand  theatre,  Dryden,  Ont.,  Can. 

■ — Small  town  patronage. 

The  Big  Show  (Pathe).  with  Our  Gang. 
■ — Pine  for  everyone.  Lots  of  fun  and  new 
gags  galore.  They  draw  exceedingly  well. 
Two  reels. — F.  E.  Sabin,  Majestic  theatre. 
Eureka,  Mont. — Small  town  patronage. 

Busy  Buddies  (Educational)  A Christie 
Comedy,  with  Neal  Burns. — Good  comedy. 
Two  reels. — Walter  H.  Musson,  Queens  the- 
atre, Hespeler,  Ont.,  Can — General  patron- 
age. 

The  Champeen  (Pathe),  with  Our  Gang. 
— Here  is  one  that  will  cause  you  grief 
after  you  run  it.  I had  about  half  my 
chairs  loose  from  floor  the  next  morning. 
But  they  all  enjoyed  it  so  I did  not  mind 
a little  extra  work.  Two  reels. — D.  A. 
White,  Cozy  theatre,  Checotah,  Okla. — Gen- 
eral patronage. 

A Charmed  Life  (Vitagraph),  with  Jimmy 
Aubrey. — A mighty  good  comedy.  Book  it. 
Book  print  and  price  right.  Two  reels. — 


SCENES  FROM  “His  Forgotten  Wife,” 
a forthcoming  F.  B.  O.  release,  starring 
Madge  Bellamy,  Warner  Baxter  and 
Hazel  Keener. 


Mrs.  W.  J.  Carter,  Maxine  theatre,  Cros- 
well,  Mich. — Small  town  patronage. 

Columbus  (Pathe). — A credit  to  any  the- 
atre and  draws  the  crowd  that  we  hardl.v 
ever  get.  Should  be  played  with  a comedy 
feature  like  Coogan  or  a comedy-drama. 
Four  reels. — Clifford  L.  Niles,  Grand  the- 
atre, Anamosa,  Iowa. — General  patron.a.ge. 

The  Dark  Horse  (Pathe)  an  Aesop  Fa- 
bles.— Say,  if  you  are  not  showing  this 
man’s  comedies  you  ought  to  be  arrested 
for  cheating  your  patrons.  The  cleverest 
piece  of  work  I ever  saw.  Pleased  100  per 
cent.  2/3  reels. — D.  A.  White,  Cozy  the- 
atre, Checotah,  Okla. — General  patronage. 

Derby  Day  (Pathe),  with  Our  Gang. — It’s 
good  and  what  few  came  out  to  see  it  en- 
joyed it  very  much.  Two  reels. — G.  F. 
Rediske,  Star  theatre.  Ryegate,  Mont. — 
Small  town  patronage. 

The  Piddliu’  Pool  (Hodkinson),  with 
Charles  Murray.- — I didn’t  see  this  one,  but 
I heard  them  yelling,  so  I know  it  must 
have  been  pleasing  them.  Print  in  good 
condition.  Two  reels. — W.  E.  Elkin,  Tem- 
ple theatre,  Aberdeen,  Miss. — Neighborhood 
patronage. 

A Pish  Story  (Fathe),  an  Aesop  Fable. — 
This  is  good,  as  is  the  case  with  all  these 
cartoons,  but  I want  to  advise  brother  ex- 
hibitors to  make  a special  request  to  get 
this  particular  one  to  go  with  “All  the 
Brothers  Were  Valiant.”  I did  not  play 
them  both  on  same  night  but  they  should 
be.  % reel. — Robert  L.  Anderson,  Olympic 
theatre,  Forks,  Wash. — General  patronage. 

The  Halfback  of  Notre  Dame  (Pathe). — 
Here  is  a knockout  of  a comedy.  Pathe  is 
releasing  the  best  comedies  on  the  market. 
If  you  are  looking  for  some  good  comedies, 
get  busy  with  Pathe.  Two  reels. — “Punch” 


Dunkel,  Pastime  theatre,  Iowa  City,  Iowa. 
— General  patronage. 

High  and  Dry  (Fathe),  with  Harold 
Lloyd. — Here’s  what  I call  a real  comedy, 
full  of  laughs  all  the  way  through.  My 
patrons  were  all  for  it.  Two  reels. — S.  G. 
Hide,  Photoplay  theatre,  Ashland,  Kan. — 
Small  town  patronage. 

Jamestowu  (Fathe). — A fair  picture  but 
strictly  historical.  Showed  feature  with 
it  and  it  went  over  good. — Welty  & Son, 
Mid-Way  theatre.  Hill  City,  Kan. — General 
patronage. 

Jamestown  (Pathe). — This  is  the  second 
of  the  Chronicles  of  America  series  and  is 
“all  to  the  good.”  I believe  any  exhibitor 
who  passes  up  this  series  of  pictures  is 
missing  a good  thing.  When  you  can  tie 
up  to  a series  of  pictures  that  will  get  the 
support  of  your  school  superintendent, 
your  teachers,  parents  and  different  organ- 
izations you  have  got  something — and  re- 
member this  series  of  pictures  will  extend 
over  a period  of  about  three  years.  And, 
they  can  be  bought  very  reasonably.  We 
run  them  with  a Pathe  Playlet  (three  reels) 
and  an  Our  Gang  comedy  (two  reels). 
Makes  a fine  show.  Four  reels. — Geo.  W. 
Tope,  Dreamland  theatre,  Bandon,  Ore. — • 
Small  town  patronage. 

July  Days  (Pathe),  v/ith  Our  Gang. — Just 
fair  and  will  get  by. — Clifford  L.  Niles, 
Grand  theatre,  Anamosa,  Iowa. — General 
patronage. 

"just  Fassiu’  Thru  (Pathe),  with  Will  Rog- 
ers.— Fair  comedy.  Rogers  don’t  “do  his 
stuff”  in  this  like  his  other  pictures.  Two 
reels. — M.  P.  Foster,  Orpheum  theatre,  Har- 
risburg, 111. — General  patronage. 

Let’s  Build  (Pathe),  with  the  Spat  Fam- 
ily.— Very  funny.  Something  different. 
Two  reels. — Ira  Stevens,  Whynot  theatre, 
Greenfield,  Ind. — General  patronage. 

Idghtuing  Love  (Vitagraph),  with  Larry 
Semon. — A knockout  comedy.  Two  reels. — 
Mrs.  Frank  Paul,  Marvel  theatre,  Carlin- 
ville.  111. — General  patronage. 

Little  Miss  Hollywood  (Universal),  with 
Baby  Peggy. — Not  much  to  this  one.  Baby 
Peggy  and  her  eyes  are  about  all.  Two 
reels. — Russell  Armentrout,  K.  P.  theatre, 
Pittsfield,  111. — General  patronage. 

Lonesome  Luck  (Universal),  with  Jack 
Daugherty. — This  is  a dandy  two  reel  West- 
ern and  Jack  seems  to  be  a pleasing  sort 
of  a fellow  to  look  at.  Two  reels. — Wm. 
E.  Tragsdorf,  Trags  theatre,  Nelllsville, 
Wis. — Small  town  patronage. 

Mummy  (Fox),  with  Si  Jenks. — Another 
good  Sunshine  comedy.  Two  reels. — H.  M 
Retz.  Crystal  theatre,  Aurora,  Iowa. — Small 
town  patronage. 

My  Wife’s  Belations  (First  National), 
with  Buster  Keaton. — Play  this,  and  if  they 
don’t  like  it,  close  up  and  get  somewhere 
where  the  people  are  human.  Buster  is 
sure  there.  Two  reels. — D.  A.  White,  Cozy, 
theatre,  Checotah,  Okla. — General  patron- 
age. 

Neck  and  Neck  (Educational),  with  Lige 
Conley. — Good  comedy.  Two  reels. — Wal- 
ter H.  Musson,  Queens  theatre,  Hespeler, 
Ont..  Can. — Small  town  patronage. 

The  Noon  Whistle  (Pathe),  with  Stan 
Laurel. — An  average  comedy.  One  reel. — 
H.  H.  Binions,  Cozy  theatre,  Toledo,  Iowa. 
— Small  town  patronage. 

One  Terrible  Day  (Pathe),  with  Our  Gang. 
— This  is  the  second  of  this  line  of  com- 
edies I have  used  and  I can’t  see  where 
the  other  boys  get  so  much  to  brag  about 
in  them.  The  ones  I have  used  failed  to 
get  over  as  they  should.  Two  reels. — S. 
G.  Ihde,  Photoplay  theatre,  Ashland,  Kan. 
— Small  town  patronage. 

A Fair  of  Kings  (Vitagraph),  with  Larry 
Semon. — I don’t  think  they  liked  this  com- 
edy. Didn’t  hear  many  laughs.  Two  reels. 
— C.  L.  Brown,  Paramount  theatre,  Eliza- 
beth, La. — Small  town  patronage. 

The  Boaring  Lion  (Pox),  an  Imperial 
comedy. — Pretty  good  for  this  new  series. 
Better  than  average  comedy.  Two  reels. — 
M.  P.  Foster,  Orpheum  theatre,  Harrisburg, 
111. — General  patronage. 

Saturday  Morning  (Pathe).  with  Our 
Gang.— We  used  this  same  night  with  “Dr. 
Jack,”  Harold  Lloyd,  and  it’s  fine  and  first 
patient  “Dr.”  has  is  the  freckled  faced  boy 
that  is  shown  in  “Our  Gang.”  Book  both 
if  you  want  everyone  going  out  to  say,  “My, 
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It’s  packing  ’em  in 
everywhere ! ! ! 


OFFICES 

OF  AMERICA 

INC. 


YOU’VE  never  seen  such  crowd  pulling  posters  in  your  life.  You’ve  never 
seen  such  alluring  lobby  photos,  or  ads.  With  Grace  Darmond,  Warner 
Baxter,  Ruby  Miller  and  a great  cast — with  big  scenes  and  this  mountainous 
title — “ALIMONY”,  you  simply  can’t  help  but  pack  ’em  in  as  is  being  done 
everywhere  throughout  the  length  and  breadth  of  the  land.  See  this  picture,  and 
you’ll  understand  it’s  mop  up  possibilities.  Your  nearest  F.  B.  O.  Exchange  will 
give  you  that  well  known  well  liked  F.  B.  O.  service. 

FILM  BOOKING  OFFICES 

OF  AMERICA,  INC.  723  7th  Avenue,  New  York  City 

Sales  Office  United  Kingdom:  R-C  Piet.  Cor/b.,  26-27  D'Arblay  St.,  Wardour  St.,  London,  W.  [,  England 
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EVERY  PICTURE 


Every  picture  is  important.  If 
it's  aokl  it’a  bought  and  if  it^a 
bought  it’s  exhibited — to  profit  or 
loss.  Big  pictures  and  littie  pic- 
tures take  from  or  add  to  the  same 
hank  balance. 

When  every  picture  exhibited 
every  week  by  every  exhibitor  is 
reported  to  every  othM*  exhibitor  h 
will  be  possible  to  loll  the  losers 
at  the  first  run  house  and  perpetu- 
ate the  profitaUe  career  of  the 
money  maker. 

To  perfect  this  s3rstem  of  picture 
selection  by  box  office  proof  is 
every  exhibitor’s  business.  Use  this 
blank  now  and  a supply  for  future 
use  will  be  sent  yoiL 

Address:  Exhibitors  Herald,  407 
South  Dearborn  St..  Chicago,  lU. 
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that’s  a good  show.” — C.  C.  Bisbee,  Colum- 
bia theatre,  Poynette,  Wis. — General  pat- 
ronage. 

Tlie  Ropin’  Pool  (Pathe),  Will  Rogers. — 
My  people  enjoyed  this  very  much.  An 
out  of  the  ordinary  comedy.  If  you  missed 
it  go  back  and  pick  it  up.  Two  reels. — 
Clifford  L.  Niles,  Grand  theatre,  Anamosa, 
Iowa. — General  patronage. 

Tile  Sleep  Walter  (F.  B.  O.),  with  Monty 
Banks. — One  hundred  per  cent  knockout. 
Some  comedy.  Thirty  minutes  of  solid  roar. 
If  you  are  not  running  Monty  Banks  and 
Sid  Smith  you  are  making  a mistake.  Two 
reels. — Roy  L.  Downing,  Ozark  theatre, 
Ozark,  Ala. — General  patronage. 

Spooks  (Pathe),  with  Lige  Conley. — Very 
good.  Has  several  good  comedy  situations 
and  keeps  audience  in  good  humor.  Film 
is  fair  shape.  Two  reels. — Miller  & Wil- 
cox, Lake  View  theatre.  Lake  View,  Iowa. 
— ^General  patronage. 

The  Tailor  (Fox),  with  A1  St.  John. — ■ 
This  is  only  a fair  comedy.  This  bird  is 
slipping.  If  they  are  not  better  fast  I am 
off  them  for  good.  Two  reels. — C.  H.  Moul- 
ton, Bijou  theatre.  Beach,  N.  D. — Small 
town  patronage. 

This  Way  Out  (Educational),  with  Lige 
Conley. — This  is  good.  One  of  the  best  and 
has  plenty  of  laughs.  There  is  a very 
clever  dog  and  a cat  scene  that  is  rich.  I 
find  Educational  is  giving  us  the  best  line 
of  comedies  of  any.  Two  reels. — C.  H. 
Moulton,  Bijou  theatre,  Beach,  N.  D. — • 
Small  town  patronage. 

Three  Cheers  (Educational). — Great  com- 
edy. Continual  laughter.  Book  it.  Two 
reels. — C.  F.  & H.  L,  Krieghbaum,  Char- 
Bell  theatre,  Rochester,  Ind. — General  pat- 
ronage. 

Three  Strikes  (Educational). — A fine  Mer- 
maid comedy.  Crazy,  but  all  comedy.  Two 
reels. — Gem  theatre,  Waterville,  Minn. — ■ 
General  patronage. 

Tire  Trouble  (Pathe),  with  Our  Gang. — 
Not  quite  as  good  as  previous  Our  Gangs 
but  good  at  that.  Ending  incomplete  and 
it  looks  like  they  didn’t  finish  it.  Two 
reels. — M.  P.  Foster,  Orpheum  theatre,  Har- 
risburg, 111. — General  patronage. 

Torchy’s  Hold-Up  (Educational),  with 
Johnny  Hines. — A very  good  comedy,  as 
Torchy  pulls  off  some  very  clever  gags  in 
this  one.  Two  reels. — Russell  Armentrout, 
K.  P.  theatre,  Pittsfield,  111. — General  pat- 
ronage. 

A Trip  to  Paramouutown  (Paramount). 
— Is  very  good  and  if  you  show  Famous 
Players  product  ask  for  this,  as  it  is  well 
worth  running.  Shots  of  all  their  stars  and 
some  of  their  pictures.  Has  some  very 
good  double,  triple  and  four  exposure 
scenes.  Better  than  lots  of  comedies. — H. 
H.  Binions,  Cozy  theatre,  Toledo,  Iowa. — 
Small  town  patronage. 

Two  Johns  (Fox). — Clever  double  expo- 
sure work  helped  this  out.  Fox  comedies 
are  a little  out  of  the  beaten  track.  Two 
reels. — M.  P.  Foster,  Orpheum  theatre,  Har- 
risburg, 111. — General  patronage. 

Two  Wagons — Both  Covered  (Pathe). — 
most  clever  parody  on  “The  Covered 
Wagon’’  if  you’ve  seen  the  latter.  If  you 
haven’t  you  wonder  why  it’s  called  a com- 
edy. Two  reels. — R.  G.  Jordan,  Hinsdale 
theatre,  Hinsdale,  111. — Suburban  patron- 
age. 

Uncle  Bim’s  Gift  (Universal). — This  is 
first  one  of  the  “Gumps”  for  me.  Did  not 
draw  as  well  as  I expected.  It  is  fair  en- 
tertainment, but  hope  next  one  is  better  or 
I will  have  to  enter  cancellation.  Two 
reels. — H.  M.  Retz,  Strand  theatre.  Lament, 
Iowa. — Small  town  patronage. 

An  Unreal  News  Reel  (Pox),  a Sunshine 
comedy. — Different  from  the  usual  run  of 
comedies.  Above  the  average  of  regular 
Sunshine  comedies.  Two  reels. — C.  Mal- 
phurs.  Dreamland  theatre,  High  Springs, 
Fla. — General  patronage. 

Up  in  the  Air  (Fox). — This  is  a dandy 
two  reel  Imperial  comedy. — Olen  Reynolds, 
Pearl  theatre,  Hymera,  Ind. — Small  town 
patronage. 

Watch  Papa  (Universal). — The  Gumps 
are  good  drawing  cards  here,  as  the  car- 
toons are  in  the  leading  paper  in  this  town. 
Two  reels. — J.  P.  Jones,  Yale  theatre. 
Groesbeck,  Tex. — Small  town  patronage. 

The  Weak  Bnd  Party  (Metro),  with  Stan 


Laurel. — A very  good  two  reeler  but  such 
a terrible  print.  It  would  appear  that 
Marcus  runs  these  to  death  in  his  8-,000  or 
more  theatres  and  then,  when  they  are 
good  and  ragged,  he  slips  ’em  to  us  yokels 
out  in  the  sticks.  He  must  he  the  Presi- 
dent of  the  Society  for  Thrift.  Two  reels. 
— ^Wm.  E.  Tragsdorf,  Trags  theatre,  Neills- 
ville,  Wis. — Small  town  patronage. 

Wrecks  (Educational). — A very  laugh- 
able one  reeler.  Contains  some  new  gags 
of  getting  fun  out  of  a Ford. — A.  N.  Miles, 
Eminence  theatre.  Eminence,  Ky. — General 
patronage. 

Young  and  Dumb  (Fox),  with  A1  St. 
.lohn. — Good  slapstick  comedy — reminding 
us  a little  of  Buster  Keaton’s  “The  Boat.” 
Two  reels. — A.  N.  Miles,  Eminence  theatre. 
Eminence,  Ky. — General  patronage. 

Young  Sherlocks  (Pathe),  with  Our 
Gang. — First  rate  comedy.  Gang  comedies 
go  big  with  the  kids  but  we  don’t  get  the 
extra  business  on  them  that  Lloyd  brings, 
and  Gangs  cost  us  more  than  the  latter. 
Two  reels. — Hammond  theatre,  Hammond, 
Wis. — Small  town  patronage. 

A Sailor  Made  Man  (P-E. ),  with  Harold 
Lloyd. — Ran  it  with  an  Our  Gang  comedy, 
“One  Terrible  Day,”  so  called  it  a laugh 
night  and  it  sure  was.  There  was  more 
laughs  in  this  four  reel  Lloyd  picture  than 
in  “Why  Worry”  in  seven  reels.  Be  sure 
to  play  “A  Sailor  Made  Man.” — Mrs.  C.  C. 
Auguire,  Coloma  theatre,  Coloma,  Mich. — 
General  patronage. 

The  Salesman  (Fox),  with  A1  St.  John. — 
.Just  a -fair  comedy.  Not  as  good  as  his 
previous  comedies.  Two  reels. — C.  Mal- 
phurs.  Dreamland  theatre.  High  Springs, 
Fla. — General  patronage. 


1150  OPERA  CHAIRS 

High  class,  second  hand,  in  good  condition,  red 
panne  plush  upholstering.  Front  of  backs  entirely 
covered.  Available  for  delivery  after  June  first. 
Full  particulars  upon  request.  Care  Exhibitors 
Herald,  1476  Broadway,  New  York  City. 


CLASSIFIED 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00 


THEATRE  MANAGER  AVAILABLE 

WANTED:  Theatre  Manager,  fifteen  years  ex- 
perience in  film  and  managing  theatres,  desires 
position  in  Chicago.  Best  of  references.  Address 
“B*’  care  of  Exhibitors  Herald. 

AT  LIBERTY  March  17  expert  Theatre  Man- 
ager, Publicity  and  Exploitation  man.  References 
gilt  edge.  Familiar  with  everything  from  exchange 
to  theatre.  F.  McCoy,  467  St.  Louis  St.,  Spring- 
field,  Mo. 


MANAGING  DIRECTOR 

MANAGING  DIRECTOR  desires  connection 
witli  enterprising  theatre  or  theatres  after  May 
1st.  Ten  years  experience,  pictures,  vaudeville, 
legitimate.  Knows  showmanship  A to  Z.  Will 
produce  results  anywhere.  Thirty-eight  years  old, 
married,  absolutely  reliable.  Give  full  details  in 
first  letter  as  my  services  will  not  be  available 
long.  Address  R.  E.,  care  Exhibitors  Herald. 


PRINTING  PRESS  FOR  SALE 

FOR  SALE:  Practically  new  “Victor”  side 
lever  printing  press — 6"x9"  printing  capacity, 
$33.00.  Sanor  Press,  Box  421.  Kankakee,  Illi- 
nois. 


EQUIPMENT  FOR  SALE 

HAVING  NO  further  use  for  my  Simplex  Ma- 
chine in  good  sound  dependable  condition,  com- 
plete with  arc  and  motor  drive  will  sell  same  for 
$350.00.  S.  Trenk,  1088  Fulton  St.,  San  Fran- 
cisco. 

FOR  SALE:  Bartola  in  excellent  condition. 
Reason  for  selling,  installing  larger  organ.  If  in- 
terested write  Tibbits  Theatre,  Coldwater,  Michi- 
gan. 
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PLAN  TO  ENFORCE 
RESTRICTIONS  ON 
THEATRE  SLIDES 

Political  Slides  to  Be  Checked 
Up  by  ill.  P.  T.O.  A. 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  Mar.  18.— At  a 
meeting  of  the  Kan,sas  City  Division  of 
the  M.  P.  T.  O.  A.  in  Kansas  City, 
Wednesday,  at  the  organization’s  head- 
quarters, it  was  decided  to  place  a re- 
striction upon  the  use  of  political  slides 
in  theatres  of  the  association. 

Before  a candidate  for  office  can  enter 
into  contract  for  the  showing  of  a slide 
he  first  must  fill  out  a questionnaire,  to 
be  supplied  by  the  exhibitor  and  printed 
by  the  organization. 

“We  believe  such  action  is  nothing 
more  than  fair,”  A.  M.  Eisner,  president, 
said.  “If  a candidate  favors  legislation 
which  is  detrimental  to  the  motion  picture 
industry,  or  opposes  just  and  fair  legisla- 
tion in  behalf  of  the  screen,  why  should 
we  use  our  screens  in  his  behalf,  even 
though  we  do  receive  remuneration  for 
it?  The  amount  of  remuneratio.n  received 
for  the  running  of  slides  is  small  in  com- 
parison to  the  damage  a prejudiced  or  un- 
fair office  holder  can  do.” 

* ❖ * 

Of  the  exhibitors  of  Western  Missouri 
selected  by  the  M.  P.  T.  O.  Western  Mis- 
souri committee  as  prospective  members 
of  the  newly  organized  body,  twenty  al- 
ready have  Responded  favorably  and 
money  has  accompanied  the  responses, 
according  to  A.  F.  Barker,  acting  secre- 
tary-treasurer. Only  the  most  progress- 
ive exhibitors  out  in  the  territory  have 
been  chosen  to  form  an  initial  skeleton 
of  the  new  body. 

A meeting  will  be  held,  probably  in 
Kansas  City,  as  soon  as  fifty  members 
outside  Kansas  City  are  within  the  fold. 
A permanent  organization  then  will  be 
formed. 

^ ^ ^ 

The  Kansas  City  motion  picture  colony 
was  grieved  to  learn  of  the  death  of  Dr. 
Carlos  De  Mandil,  former  director  of  the 
orchestra  at  Frank  L.  Newman’s  Royal 
theatre,  Kansas  City,  who  jumped  to  his 
death  from  a 1.5-story  building  in  West 
End  avenue.  New  York,  last  week.  Dr. 
De  Mandil,  through  a motor  car  accident, 
the  theft  of  his  wife’s  bracelet,  valued  at 
$6,500,  the  hold  up  of  the  Newman  the- 
atre and  his  large  array  of  bandboxes,  pro- 
vided front  page  material  for  Kansas  City 
during  his  stay  here.  At  the  Royal  the- 
atre it  was  said  he  had  been  dismissed 
before  the  expiration  of  his  contract. 

* ^ * 

Cigars  were  being  passed  out  liberally 
and  profusely  last  week  by  C.  W.  Allen, 
assistant  manager  of  the  Kansas  City 
Vitagraph  exchange.  He  is  the  proud 
father  a 10-pound  girl. 


CONTRACTS  have  been  signed  by 
Edward  Grossman  of  Epic  Film  At- 
tractions, Chicago,  whereby  Epic  ob- 
tains the  rights  for  Northern  Illinois  and 
Indiana  to  the  entire  year’s  output  from 
Hepworth  Productions,  Inc. 

The  seven  Hepworth  pictures  to  be 
released  before  August  of  this  year  are : 
“Lily  of  the  Alley,”  “Mrs.  Erricker’s  Rep- 
utation,” “The  Pipes  of  Pan,”  “John 
Forrest  Finds  Himself,”  “The  Amazing 
Guest,”  “Mist  in  the  Valley,”  and  “Jus- 
tice Raffles.” 

Kansas  City  Star 

Praises  Exhibitor 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  Mar.  18.— Here 
is  what  Kansas  City  Star  thinks  of  Frank 
L.  Newman,  owner  of  the  Newman  the- 
atres, Kansas  City. 

“It  would  be  fine  to  be  a movie  critic 
if  one  could  hibernate  during  long,  dreary 
seasons  of  mediocre  pictures  and  come  to 
life  occasionally  to  shout  out  the  window 
and  mail  postal  cards  to  the  readers  to  be 
sure  and  see  the  rare  good  offering. 

“That  is  what  Frank  L.  Newman  has 
managed  to  do  and  in  so  doing  has  made 
of  himself  a reviewer  whose  judgment  of 
what  people  will  like  holds  few  equals. 
When  he  affixes  his  personal  recommen- 
dation to  a film  it  is  well  to  cut  out  some- 
thing at  the  cafeteria  that  week  and  sink 
your  savings  at  the  Newman.  But  then 
Mr.  Newman  has  endorsed  just  six  pic- 
tures in  ten  years.  Imagine  what  would 
happen  to  most  reviewers  with  a record 
like  that.  He  never  has  gone  wrong,  but 
just  think  how  man\^  times  he  has  kept 
quiet.” 


ORGANIZATION  OF 
NEW  COMPANY 
NOW  COMPLETED 

JVilliam  Goldman  Theatres  Co. 
Is  Pormally  Under  Way 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  Mar.  18.— Organiza- 
tion of  the  William  Goldman  Theatres 
Company  was  completed  on  Saturday, 
March  8,  with  the  selection  of  David  Som- 
mers and  W.  Frank  Carter  to  head  the 
corporation.  A deed  conveying  the  prop- 
erty on  the  southeast  corner  of  Grand 
boulevard  and  Morgan  street  to  William 
Goldman  has  been  executed  and  work  of 
clearing  the  site  for  the  new  $1,000,000 
St.  Louis  Theatre  is  now  under  way. 

Goldman  has  set  Labor  Day  as  the  date 
for  his  grand  opening  and  the  general 
contractors,  the  Selden  Breck  Construc- 
tion Company,  are  to  be  paid  a bonus  for 
having  the  show  house  ready  on  that  date. 
Goldman,  former  managing  director  of  the 
Famous  Plaj^ers  Missouri  Corporation, 
owners  of  the  Missouri  Theatre,  and  at 
present  owner  of  the  Kings  and  Queens 
theatres,  will  be  managing  director  of  the 
new  theatre. 

It  was  originally  intended  to  make  the 
new  house  of  3,000  seats,  but  the  city 
plans  for  the  widening  of  Morgan  street 
to  a 100-foot  thoroughfare  have  resulted 
in  a change  of  the  plans  by  Preston  J. 
Bradshaw,  architect,  and  it  will  contain 
4,000  seats  on  the  first  floor  and  balcony'. 
The  new  theatre  will  become  the  St. 
Louis  first  run  house  for  the  Goldwyn- 
Cosmopolitan  productions. 

3(C  jjC  jJC 

William  Goldman  at  the  Kings  broke 
all  house  records  with  Hodkinson’s  “The 
Hoosier  Schoolmaster,”  while  Manager 
Dave  Russell  of  the  Columbia  Theatre  re- 
ported that  “Forgive  and  Forget”  released 
through  Barney  Rosenthal’s  Columbia 
Picture  Corporation  proved  the  best  bill 
offered  during  the  current  season.  The 
Missouri  and  Delmonte  theatres  also  re- 
ported very  good  business  throughout  the 
week. 

Hi 

Barney  Rosenthal  of  the  Columbia  Pic- 
ture Corporation,  Empress  Theatre  Build- 
ing, set  a new  mark  for  independest  ex- 
changes to  shoot  at  by  obtaining  two  first 
runs  in  the  same  week.  “Broken  Hearts 
of  Broadway”  opens  at  William  Gold- 
man’s Kings  on  March  15,  while  Dave 
Russell  of  the  Columbia  Theatre  selected 
“The  Barefoot  Boy”  for  his  feature  pic- 
ture the  same  week. 

* * * 

W.  C.  Sears,  of  the  Lyric  theatre, 
Boonville,  Mo.,  has  purchased  the  thea- 
tres at  Bunceton  and  Tipton,  Mo.,  from 
Mrs.  Brent  Peters. 

^ ^ 

S.  M.  Robinson  has  purchased  the  Ma- 
jestic theatre  at  Oran,  Mo.,  from  A.  J. 
Matthews  & Co.  It  will  be  managed 
and  operated  by'  Holly'  A.  Robinson. 
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OFF  WITH 
A BANG! 

Just  underway.  But  the 
flood  of  business  from  the 
boys  in  Chicago,  Milwaukee 
and  Indianapolis  absolutely 
assures  the  success  of  the 

ZAMBRENO 


DRIVE 


March  16  — April  26 

Throughout  the  territory 
exhibitors  have  shown  the 
keenest  interestin  the  prod- 
uct of  Progress  Pictures. 
These  specials; 

“Little  Red  Schoolhouse” 
“Rip  Tide” 

“Broken  Violin” 
“Jacqueline” 

“None  So  Blind” 
“Streets  of  New  York” 

are  piling  up  a formidable 
list  of  bookings.  Our  Com- 
edies, Westerns  and  Serials, 
the  Kenneth  McDonalds 
and  Richard  Talmadges 
have  also  scored  heavily. 

THANKS! 

It’s  the  only  way  we  can 
express  our  gratitude  to  you 
exhibitors  who  have  coop- 
erated so  heartily.  We  can 
only  repay  you  with  the 
best  service  humanly  pos- 
sible. And  we’ll  do  that. 

THE  SALES  AND  OFFICE 
STAFF  OF 

PROGRESS 

PICTURES 

COMPANY 

CHICAGO  - 808  So.  Wabash 

MILWAUKEE  - 713  Wells  St. 

INDIANAPOLIS,  144  W.  Vernon  St. 


CHICAGO  PERSONALITIES  j 

, Bu  J.  R. 


SAM  E.  MORRIS,  executive  of  Warner 
Bros.,  was  in  Chicago  on  Friday  con- 
ferring with  Edward  Silverman,  local 
exchange  manager. 

* * * 

The  Milwaukee  Eilm  Board  of  Trade  vis- 
ited the  Chicago  Board  last  week  and  sat 
in  at  its  weekly  session.  Secretary  J.  D. 
Abramson  entertained  the  Board  after  the 
meeting. 

❖ sK  ^ 

Otto  Polka,  who  recently  sold  the  New 
Maywood  theatre,  Maywood,  111.,  left  on 
Monday  for  a two  months’  sojourn  in 
Europe. 

* * * 

E.  A.  SiPE,  manager  of  the  Reelcraft  Pic- 
tures exchange,  Indianapolis,  was  conferring 
with  Morris  Heilman,  president  of  Reel- 
craft  last  week. 

* * * 

Mr.  Hexlman,  incidentally,  made  a flying 
trip  through  the  Southwest  territory  and 
came  back  with  a nice  bunch  of  contracts. 

* * * 

Messrs.  Pinckelman  and  Cory,  who  op- 
erate the  Savoy,  Gem  and  Princess  theatres, 
Quincy,  111.,  have  another  house  under  con- 
struction at  Quincy.  It  will  seat  500  and 
they  expect  to  open  in  June.  Rube  Levine 
is  the  architect. 

* ❖ * 

Work  has  been  started  on  a new  1,800 
seat  theatre  at  Waukegan,  which  will  be 
operated  by  Edward  Trinz,  who  now  has 
the  Elite  theatre  at  Waukegan.  The  build- 
ing will  house  46  apartments  and  22  stores 
besides  the  theatre. 

* * * 

Al  Kohn,  who  has  a state  right  film  ex- 
change at  Kansas  City,  was  in  town  last 
week. 

^ .t  * 

T.  Maynard  Schwartz,  manager  Educa- 
tional Exchange,  has  augmented  his_  sales 
staff  by  adding  salesmen  for  the  Illinois  ter- 
ritory. Maurice  Godshall  and  Kirshbaum 
are  now  selling  Educational  Comedies  in 
southern  and  northern  Illinois.  The  new 
“Plastigrams”  are  proving  a novelty  down 
state  and  Messrs.  Hartman,  Kirshbaum  and 
Godshall  are  bringing  in  the  orders. 

-i:  * * 

Earl  W.  Hammonds,  president  of  Edu- 
cational Exchanges,  was  a local  caller  last 
week.  Mr.  Hammonds  is  making  a tour  of 
the  exchanges  on  his  way  to  California. 

* * 

Dave  Dubin  is  back  from  a couple  of 
weeks’  sojourn  at  Hot  Springs,  Ark.,  much 
improved  in  health. 

si:  * 

The  popularity  of  Jacobsen’s  restaurant 
at  10th  and  Michigan  is  attested  by  the  many 
filmmen  who  eat  there  daily.  It  is  the  meet- 
ing place  for  most  of  the  executives  along 
film  row  as  well  as  the  salesmen  and  the 
60  cent  luncheons  served — like  the  well 
known  brand  of  cigarettes — satisfy. 

si:  * * 

Twenty  theatres  of  the  city  were  warned 
by  the  Board  of  Health  that  unless  they 
improved  sanitary  conditions  they  would  be 
closed.  Immediately  steps  were_  taken  by 
the  managers  to  improve  conditions  and 
trouble  was  averted.  Managers  of  Chicago 
theatres  were  confronted  with  the  organiza- 
tion of  a Doorman’s  union  last  week,  which 
is  giving  them  more  cause  for  worry. 

J.  Charles  Davis,  2nd,  assistant  to  presi- 
ident.  Arrow  Eilm  Corporation,  was  in  town 
conferring  with  Frank  Zambreno  last  week. 


Hiram  Abrams  of  United  Artists  passed 
through  town  last  week  en  route  to  New 
York.  Mr.  Abrams  has  been  on  the  West 
Coast. 

* * * 

J.  G.  Bachman,  vice-president  and  treas- 
urer of  Preferred  Pictures,  called  on  J.  L. 
Friedman,  local  representative  of  Preferred, 
last  Thursday.  He  left  the  same  day  for 
New  York.  Henry  Ginsberg  of  the  same 
concern  was  also  in  the  city  on  Tuesday, 
and  Jack  Grauman  of  Milwaukee. 

* H: 

Mort  Hennoch,  former  salesman  for  J. 
L.  Friedman,  has  resigned,  and  joined  the 
sales  staff  of  Harry  Willard,  manager  for 
Selznick  Distributing  Corporation. 

Roy  Pearson  is  now  on  the  road  selling 
for  Pathe. 

Fred  Aiken,  manager  of  Pathe  Exchange, 
Chicago,  returned  from  a business  trip  to 
New  York  last  Thursday. 

* * 5^ 

I.  Leserman,  manager  of  the  Circle  the- 
atre, Forest  Park,  has  returned  from 
Florida,  where  he  avoided  the  snow  and 
blizzards  of  February. 

* * * 

Jack  Hellman,  formerly  with  Para- 
mount, is  now  with  Universal  exploiting 
“The  Hunchlaack  of  Notre  Dame.”  Mr. 
Hellman  is  an  old  newspaper  man,  having 
been  sporting  editor  of  Kansas  City  Post- 
Journal  for  a number  of  years. 

* * 

“Bob”  Gary,  formerly  with  Hodkinson,  is 
now  with  Universal  at  Indianapolis,  having 
been  transferred  from  Milwaukee  last  week. 

* * 4: 

Most  of  the  Universal  salesmen  were  in 
off  the  road  to  attend  the  Al  Lichtman  sales 
meeting  on  Monday. 

* * * 

Jack  Hays,  working  out  of  the  Chicago 
office,  put  over  a big  campaign  for  “The 
Hunchback”  at  RockLrd,  where  it  played 
the  Opera  House,  and  at  Champaign,  111.,  at 
the  Virginia  theatre. 

55<  ❖ 

Otto  J.  Trulich  has  sold  his  lease  in  the 
Bonita  theatre,  6435  South  Halsted  street, 
and  the  house  will  be  dismantled  and  re- 
modeled into  a store.  Mr.  Trulich  is  look- 
ing for  another  theatre. 

Progress  Salesmen 
Report  Flying  Start 
In  Zambreno  Drive 

Enthusiastic  reports  are  being  re- 
ceived at  the  local  headquarters  of 
Progress  Pictures  Company  from  Mil- 
waukee and  Indianapolis  on  the  book- 
ings being  piled  up  in  connection  with 
“Frank  Zambreno  Drive”  inaugurated  by 
Progress  salesmen  last  week.  The  cam- 
paign extends  to  April  26. 

Each  office  is  bending  every  effort  to 
outdo  the  other  in  honoring  the  Progress 
head  with  play  dates.  With  the  variety 
of  product  offered  and  the  great  headway 
already  made  it  is  the  opinion  of  the 
Progress  force  that  the  next  six  weeks 
are  going  to  be  epochal  in  the  history 
of  the  company. 

“I  am  indeed  pleased  over  the  results- 
already  at  hand”  said  Mr.  Zambreno. 
“Not  only  is  the  fine  spirit  displayed  by 
the  Progress  men  something  to  be 
proud  of  but  the  hearty  cooperation  of 
the  exhibitors  in  this  territory  is  a source 
of  keen  gratification.” 
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IN  THIS  ISSUE 

What  About  Radio? 

Landers,  Sitton,  Answer  Koch  on  Power  Plants. 
Money-Making  Ideas. 

Theatre  Types  Reflect  Ages  in  World  Progress 
Principles,  Application  of  Mazda  Projection. 

H.  B.  Varner  Has  Fine  Theatre  in  New  Lexington. 
Music  Roll  Problem  for  Mechanical  Instruments. 

N.  Y.  Code  Would  Made  Fireproof  Building  Costly. 
Early  Preparations  for  Summer  Weather  Profitable. 
D2mcing,  Bowling,  Make  Theatre  Recreational  Center. 
Exhibitors  Information  and  Catalog  Bureau. 


-mm 


II 


BETTER  THEATRES  SECTION  OF 


March  29,  1924 


pencils  of  light 


The  moving  film,  master  draftsman  of 
the  emotions,  draws  on  the  screen  with 
pencils  of  light — projector  carbons. 

National  Projector  Carbons  are  fit  tools 
for  the  hand  of  the  master.  From  them  flows 
light,  strong  as  can  be,  steady  as  Niagara, 
bright  as  the  sun,  yet  beautiful  on  the  screen. 

Pictures  in  light — these  are  your  merchan- 
dise. No  matter  how  good  the  film,  it  is  the 
light  that  makes  it  alive  on  the  screen.  To 
get  the  best  out  of  every  film — 

Use  National  Projector  Carbons. 

National 

Prelector  Carbons 


Our  Service 
Engineers 
are  always 
at  your  call 


NATIONAL  CARBON  COMPANY,  INC. 
Cleveland,  Ohio  San  Francisco,  Cal. 


Canadian  National  Carbon  Co.,  Limited 
Factory  and  Offices:  Toronto,  Ontario 
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^^J\darmor^'  Lavatory,  Slab  is  of  *white  statuary  marble^  legs  are  crystal  glass.  Trimmings  are  either  •white  metal  or  brass 
heavily  nickeled,  The  mirror  is  of  Crane  design  of  beveled  plate  glass  •with  etched  decorations 

Refinement  completes  the  cycle  of  quality 
in  all  Crane  sanitary  appointments  for  fine 
theatres.  It  is  embodied  in  their  balanced 
design.  It  is  expressed  in  their  harmoni- 
ous color  and  in  the  contrast  of  nickel 
with  mellow  porcelain  or  statuary  marble. 

CRANE 

GENERAL  OFFICES;  CRANE  BUILDING,  836  S.  MICHIGAN  AVE..  CHICAGO 
CRANE  LIMITED.  386  BEAVER  HALL  SQUARE.  MONTREAL.  QUEBEC 

Branckti  and  Sales  Office t in  One  Hundrtd  and  Forty-Jive  Ctiei 
national  Exhibit  Rooms:  Chicago,  Neva  York,  jitlantic  City  and  San  Francisco 
Works:  Chicago,  Bridgeport,  Birmingham,  Chattanooga  and  Trenton 

CRANE  EXPORT  CORPORATION : NEW  YORK,  SAN  FRANCISCO 
CRANE-BENNETT,  Ltd.. LONDON 
C2  CRANE.  PARIS 


And,  underlying  all,  are  the  basic  provi- 
sions of  convenience  and  durability.  Such 
unity  of  character  is  the  happy  result  of 
Crane’s  long  experience  directing  the  design 
and  manufacture  of  dependable  plumbing 
materials  for  every  kind  of  installation. 
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Check  Depreciation 

in  YourTheatre  Chairs  Before  It  Is  T oo  Late 


jECEIVING  as  they  dc  the  hardest 
individual  daily  use  of  any  one 
single  item  of  theatre  equipment, 
Theatre  Chairs  are  the  most  likely  to  show 
the  marks  of  wear  and  depreciation.  Next 
to  pictures  and  program,  no  feature 
should  be  guarded  more  against  failure 
to  please  and  satisfy  your  patrons.  As 
every  good  manager  knows,  it  is  the 
combination  of  comfortable  chairs  and 
pleasing  surroundings  in  your  auditorium 
with  good  bills  on  screen  and  stage  that 
build  dependable  patronage  and  sure  prof- 
its year  in  and  year  out. 


As  specialists  in  Theatre  Seating,  with 
an  experience  covering  many  years  and 
thousands  of  theatre  chair  installations, 
we  know  that  we  can  be  of  assistance  to 
you  in  appraising  fairly  and  efficiently  the 
exact  box  office  and  patron  value  of  your 
present  theatre  chair  equipment. 


If  your  seating  is  not  clearly  up  to  the 
standard  that  you  must  maintain  to  safe- 
guard the  prestige  and  patronage  you  now 
enjoy,  you  want  to  know  that  more  than 
we.  It  will  cost  you  nothing  to  take  us 
into  your  confidence.  Our  advice  you  will 
find  disinterested  and  honest. 

Poor  seating  is  a poor  investment  in  the 
first  place  but  a still  poorer  one  to  hold 
on  to. 

Make  today  “Chair  Inspection  Day”  in 
your  theatre.  Come  into  it  as  though  a 
total  stranger  and  try  out  your  chairs 
yourself,  by  sitting  out  a show  or  more. 
T ry  them  on  yourself. 

Then  if  you  are  in  the  least  doubt  of  their 
entire  suitability,  write  us  to  secure,  with- 
out obligation,  a theatre  seating  engineer’s 
candid  opinion. 


Address  Theatre  Seating  Engineering  Department 


American  Seating  Company 

NEW  YORK  CHICAGO  BOSTON  PHILADELPHIA 

114  W.  41st  St.  12  E.  Jackson  Blvd.  65-D  Canal  St.  1211-H  Chestnut  St. 
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A monthly  supplement  of  Exhibitors  Herald,  published  for  the  information  and  guidance 
of  exhibitors  in  matters  of  theatre  construction,  decoration  and  equipment  and  to  promote 
the  ideal  of  greater  and  finer  theatres. 

Edited  by  H.  E.  Holquist 


Exhibitors  Must  Force  Radio  to 
Pay  for  Talent,  Says  Mills 

Declares  Broadcasters  Have  Enormous  Competitive  Advantage  Under 

Present  Plan  of  Operation 

By  E.  C.  MILLS 

{Chairman  Administrative  Committee,  American  Society  of  Composers,  Authors  and  Publishers) 


SO  that  no  one  wiio  reads  this  may  question  the  good  faith  of 
the  writer,  permit  him  to  be  frankly  personal  for  just  a 
moment,  and  state  that  he  is  the  salaried  representative  of  two 
organizations,  one  of  which  is  the  American  Society  of  Composers, 
Authors  and  Publishers — the  socalled  “Music  Tax”  Society. 

He  believes  that  the  purpose  for  which  the  Society  exists  is 
legitimate  and  beneficial,  that  the  objects  it  serves  deserves  the  sup- 
port of  the  entire  public  amusement  industry. 

Let  him  say  also  that  he  was  an  exhibitor 
long  before  he  had  any  connection  with 
his  present  employers,  and  that  he  will  al- 
ways have  the  best 
good  of  the  great- 
est number  of  ex- 
hibitors at  heart. 

So,  he  steps  out 
of  his  character  for 
a moment,  perhapSj 
in  an  effort,  at  the 
invitation  of  the 
publication  in  which 
this  article  appears, 
to  present  some 
elements  of  and 
thoughts  upon  the 
situation  that  is 
coming  about 
through  the  pres- 
ent almost  univer- 


E.  C.  Mills 

sal  interest  in  radio  entertainment. 


Let  us  consider  some  interesting  statistics. 
They  are  reasonably  accurate,  and  I believe 
them  to  come  very  close  to  the  present  actual 
facts : 

In  the  United  States  today  there  are  in 
use  between  three  and  four  million  radio 
receiving  sets,  serving  entertainment  for 
some  three  hundred  broadcasting  stations  to 
approximately  ten  million  people.  They 
are  purveying  this  entertainment  upon  an 
absolutely  “free  of  charge”  basis,  to  all 
who  own  or  have  access  to  receiving 
sets. 

In  round  figures  there  are  between  fifteen 
and  twenty  thousand  motion  picture  thea- 
tres, purveying  entertainment  daily  to  be- 
tween seven  and  eight  million  persons,  and 
expecting  to  be  paid  for  it. 

In  a brief  two  years,  radio  has  become  so 
popular  and  so  universal  in  the  extent  to 
which  it  is  used  that  its  audience  today  ex- 
ceeds that  of  the  motion  picture  theatre, 
and  by  leaps  and  bounds  that  audience  is 
increasing  so  rapidly  that  the  well  informed 
do  not  hesitate  to  predict  that  within  the 
next  two  years  there  will  be  a radio  in  every 


Don  Y Ridicule  the 
Radio,  Warning  of 
Screen  Exploiteer 

By  J.  T.  EMMERLIN.G 

Back  in  the  days  of  the  nickelodian 
and  the  black-top  the  so  called  legiti- 
mate branches  of  the  show  world 
were  prone  to  ridicule  or  to  ignore  the 
motion  picture  which  in  a few  short  years 
Avas  destined  to^  become  the  fourth  lead- 
ing industry  of  the  countri';  which,  in 
one-half  that  time  took  the  lead  over 
the  spoken  drama  and  virtually  knocked 
the  props  from  under  the  dramatic  stage. 

Twenty  years  ago  the  writer  toured 
the  country  with  a black-top  picture 
show,  exhibiting  “A  Trip  to  the  Moon”, 
“The  Dream  of  the  Rarebit  Fiend,”  etc., 
etc.  We  featured  illustrated  songs  and 
showed  the  people  pictures  so  crude  in 
that  day  that  should  one  of  the  prints 
be  dug  up  at  this  time  and  exhibited  it 
would  make  a hit  for  its  quaintness. 

We  carried  our  own  light  fuel  in  large 
cumbersome  iron  tanks.  Our  screen  was 
a soiled  piece  of  canvas,  in  order  to 
exclude  ever}'  possible  glimmer  of  light 
most  of  the  tops  of  that  day  were  made 
of  double  cloth.  This  proved  a perfect 
means  of  keeping  out  daylight  but  it 
also  made  the  enclosure  next  to  air  tight. 
tContinued  on  ncrt  page) 


home  in  the  country  that  can  boast  of  a stove. 

Economists  and  statisticians  estimate  that  in  1923  more  than 
two  hundred  million  dollars  was  spent  by  the  public  of  this 
country  for  radio  sets,  and  that  during  1924  more  than  three 
hundred  and  fifty  million  dollars  will  be  spent,  while  the  fore- 
most authority  in  the  broadcasting  and  apparatus  manufactur- 
ing business  does  not  hesitate  to  predict  that  within  five  years 
the  sales  of  equipment  will  exceed  half  a billion  dollars  an- 
nually. 

Radio  programs,  and  matter  relative  to 
broadcasting  activities,  hook-ups,  etc.,  in 
the  newspapers  today,  occupy  more  space 
and  are  given  more  prominence  by  far 
than  the  combined  amusement  and  the- 
atrical enterprises  outside  of  that  field, 
and  there  is  no  stipulation  so  far  as  I 
know,  by  the  newspapers,  that  the  radio 
interests  shall  take  paid  advertising  space 
iri  consideration  of  this  material  being 
given  such  prominence!  As  an  old  the- 
atrical manager,  I know  just  how  much 
cooperation  a theatre  may  expect  in  the 
way  of  vyriteups  and  reviews  from  the 
press,  if  it  does  not  reciprocate  by  way 
of  generous  advertising  appropriations. 

In  brief,  I am  aiming  to  drive  home 
the  point  that  there  is  now,  and  promises 
to  be  in  the  future,  an  almost  universal 
interest  in  radio,  and  that  it  is  of  very 
great,  _ immediate — almost  emergency — 
necessity  that  the  motion  picture  indus- 
try shall  recognize  this  fact,  and  pre- 
pare to  meet  a new  form  of  opposition 
that  is  now  greatly  affecting  it,  and  in 
the  future  will  still  more  do  so. 


First,  let  it  be  said  that  radio  is  here 
to  stay,  and  to  grow  in  popularity.  It  is 
far  beyond  the  power  of  any  individual, 
group  of  individuals,  or  industry,  to  stop, 
retard  or  even  hamper  it.  And,  that  is 
as  it  should  be,  for  radio  promises  to  be 
the  greatest  contribution  that  science 
has  made  for  the  ultimate  welfare  of 
man. 

The  entire  activity  of  broadcasting  has 
been  “framed  up”  thus  far  on  the  basis 
that  service  is  free  and  unrestricted  to 
every  owner  of  a set.  Radio  pays  nothing 
for  its  talent,  securing  “volunteer”  serv- 
ices from  ambitious,  publicity  hungry 
singers  and  players;  putting  its  trans- 
mitting apparatus  into  dance  halls,  thea- 
tres and  other  places  where  orchestras 
are  engaged  and  paying  nothing  for  the 
privilege  of  so  doing,  and  assuming  the 
position  that  it  is  sufficient  compensation 

(Continued  on  next  page) 
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THEATRE  ARCHITECTS 


C.  K.  HOWELL  HORACE  L.  SMITH,  Jr. 
Architect  Engineer 


C.  K.  HOWELL 

Incorporated 

Theatre  Architects 

National  Theatre  Building 

RICHMOND,  VA. 


“We  Specialize  in  Acoustics” 


Boiler  Brothers 

Architects 

508  Palace  Bldg.  531  Douglas  Bldg. 
Kansas  City,  Mo.  Los  Angeles,  Calif. 


Geo.  E.  Eichenlaub 

Theatre  Specialist 

Design — Finance — Construction 

Commerce  Bldg.  Erie,  Pa. 


Don’t  Ridicule  the  Radio,  Is 
Warning 

^Continued  from  preceding  page) 


Add  to  the  above  mentioned  discom- 
fiture the  smell  of  rag-weed,  celluloid, 
and  the  odor  emitted  from  a crowd 
stuffed  into  an  airtight  enclosure  and 
you  will  have  a fair  conception  of  the 
conditions  under  which  the  public  wit- 
nessed the  exhibition  of  motion  pictures 
in  those  pioneer  days.  Yet,  they  “et  em 
up!”  Wherever  we  showed  we  always 
found  the  public  ready  to  step  up  to  the 
box  office  and  plunk  down  its  dimes. 

The  ridicule  didn’t  come  from  a few 
wise-crackers  alone.  The  writer  often 
heard  many  real  showmen  predict  that 
“the  motion  picture  couldn’t  last”.  Today 
I heard  a prominent  exhibitor  make  just 
such  a remark  regarding  the  radio. 

I am  not  a radio  bug!  I have  listened 
in  just  once  in  my  lifetime.  It  was 
great,  for  one  who  is  interested,  but  I 
am  not  interested.  But  the  attitude  of 
myself,  and  the  few  others  who  are  not 
interested,  will  have  very  little  bearing 
on  the  future  of  this  new  craze  that  is 
enjoyed  by  millions  of  people  all  over 
the  world.  One  exhibitor  with  whom  I 
discussed  the  matter  seems  to  think  that 
after  the  public  has  had  its  fling  at  this 
new  pastime  it  will  return  to  the  motion 
picture  theatre.  Is  this  not  just  what 
the  average  dramatic  showman  thought 
of  the  motion  picture,  in  the  beginning? 

If  we  are  to  assume  that  the  radio  is 
here  to  stay  then  let’s  try  to  determine 
to  what  extent,  if  any,  it  is  going  to  affect 
the  motion  picture,  or  the  theatre  as  a 
whole.  It  has  already  put  a dent  in  the 
box  office  receipts  of  the  motion  picture 
business  in  certain  localities.  The  Fred- 


Henry  L.  Newhouse 

Architect 

4623  Drexel  Blvd.  Chicago,  111. 


R.  L.  SIMMONS 

Architect 

Elkhart,  Indiana 


Leonard  F.  W.  Stuebe 

Architect 

Theatres  and  Auditoriums 
Twenty  Years’  Experience 
415  Adams  Bldg.,  Danville,  111. 


EXHIBITORS 

HERALD 

commends  the  attention  of  Exhibitors  to  the 
specialists  in  theatre  designing  listed  in  this 
directory. 


erick  J.  Haskins  Information  Bureau, 
Washington,  D.  C.,  says: 

“There  are  three  million  radio  sets  in 
use,”  Which  gives  a potential  radio  pub- 
lic of  ten  million  fans. 

Ten  millions!  Will  not  someone  with 
a noodle  full  of  incentive  utilize  this  op- 
portunity of  reaching  millions  to  exploit 
his  theatre  program?  Or  perhaps  some- 
one may  equip  a theatre  where  one  may 
drop  in  and  spend  the  proverbial  dime, 
and  an  hour,  listening  to  a program 
caught  from  all  parts  of  the  globe.  Is  it 
impossible  that  such  a theatre  will  one 
day  be  as  common  and  numerous  as  the 
motion  picture  of  today? 

Glancing  over  one  of  the  country’s 
leading  daily  papers  on  its  radio  page  it 
says:  “The  radio  devotee  is  nocturnal 
in  its  habits — practically  all  radio  pro- 
grams are  broadcast  at  night,  and  entire 
families  have  changed  their  habits  to  in- 
dulge in  this  fascinating  diversion.  They 
will  sit  up  till  all  hours  of  the  night  wait- 
ing to  get  San  Francisco,  Los  Angeles 

or  Hawaii it  also  keeps  the  young 

folks  at  home”. 

A whole  page  devoted  to  radio  news! 
How  long  had  the  motion  picture  been 
in  existence  before  the  papers  were  de- 
voting an  entire  page  to  motion  picture 
news  and  advertising?  Even  now,  you 
will  find  there  is  about  an  equal  amount 
of  space  devoted  to  each  subject  by  the 
daily  papers. 

This  state  of  affairs  will  produce  the 
man  to  make  capital  of  it.  Different  lo- 
cations will  develop  different  methods  as 
their  needs  demand,  and  will  find  a 
means  of  making  the  radio  a source  of 
more  business  instead  of  a rock  that  sinks 
their  ship. 

Mr.  Exhibitor,  you  can  no  longer  ig- 
nore this  new  institution!  What  are  you 
going  to  do  about  it? 

Think  it  over! 


Radio  Must  Pay  for  Talent, 
Says  Mills 

(Continued  from  preceding  page) 


for  those  that  thus  render  their  services 
or  permit  their  performances  to  be  broad- 
casted that  the  donors  will  receive  great 
advertising  and  publicity  for  their  art 
and  their  establishments. 

* * * 

In  the  case  of  dance  halls  and  theatres, 
we  thus  see  them,  peculiarly,  making  the 
musical  portions  of  their  entertainment 
which  they  expect  to  sell  to  the  public, 
available  free  of  charge  to  the  vast  radio 
audience  in  their  immediate  vicinities. 

The  motion  pictures  have  produced  no 
greater  showman  than  Rothafel.  He  has 
found  the  broadcasting  of  his  musical 
programs,  once  a week,  from  the  Capitol 
theatre  in  New  York  City,  to  be  profit- 
able advertising.  ' But,  his  situation  is 
not  analogous  to  that  of  the  average  mo- 
tion picture  theatre.  There  are  seven 
million  people  within  commuting  dis- 
tance of  his  theatre,  more  than  three 
hundred  and  fifty  thousand  of  them  with 
radio  receiving  sets.  He  does  not  play 
exclusively  to  the  audience  of  his  city, 
but  as  well  to  a densely  populated  closely 
surrounding  area.  He  presents  one  of 
the  largest  and  best  orchestras  of  its 
kind  in  America.  Thus,  he  advertises 
something  that  the  average  theatre  can- 
not hope  to  offer,  and  under  circum- 
stances that  are  decidedly  away  from 
the  average.  For  him  it  is  a good  thing, 
but,  if  you  operate  a theatre  in  the  aver- 
age city,  3'ou  know  the  great  appeal  that 
free  entertainment  makes — you  know  the 
“pocketbook  appeal”  of  street  carnivals 
and  free  shows  of  all  kinds,  and  the  sort 
of  opposition  they  make  for  the  motion 
picture  theatre. 

^ H: 

Does  it  not  stand  to  reason  that  if  a 
family  can  stay  home  and  without  spend- 
ing anything  enjoy  a fair  evening’s  en- 
tertainment, they  are  going  to  stay  home 
and  do  so  instead  of  going  down  to  the 
theatre?  Of  course,  they  are  not  going 
to  stay  away  altogether,  but  you’ll  have 
to  offer  them  something  that  will  over- 
come the  economic  advantage  radio  en- 
tertainment has,  to  get  them  as  often  as 
you  used  to. 

Now,  what  is  the  answer?  Just  as 
soon  as  radio  has  to  buy  its  service  from 
musicians,  singers  and  players,  upon  the 
same  basis  as  the  theatre  and  the  dance 
hall,  the  question  will  be  answered;  for 
the  moment  it  has  to  do  that,  it  will 
have  to  discontinue  rendering  its  service 
free  of  charge,  and  when  it  becomes 
opposition  upon  a legitimate  basis,  that 
is,  upon  the  basis  of  the  comparative  cost 
of  its  entertainment  with  other  forms  of 
entertainment,  then  the  motion  picture 
will  hold  its  own,  have  no  fear. 

But,  as  long  as  your  musicians,  your 
singers,  and  others  give  their  services 
free  to  radio,  just  so  long  will  it  enjoy 
an  enormous  competitive  advantage.  Just 
so  long  as  theatres  and  dance  halls,  in  a 
mistaken  sense  of  what  constitutes  ad- 
vertising, permit  transmitting  apparatus 
to  be  installed  in  their  establishments 
and  the  product  of  their  orchestras  broad- 
casted free,  just  so  long  will  radio  delay 
organizing  itself  so  as  to  pay  for  all 
service  and  render  its  entertainment  upon 
a competitive  basis. 

* * * 

For  the  day  must  and  will  come  when 
the  people  who  own  apparatus  will  pay 
iContinned  on  page  XX) 
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Landers  and 
Question 


Sitton  Answer  Koch 
on  Power  Plants 


Replies  to  the  letter  of  Geo.  H. 

Koch,  Perkins  theatre,  Holton, 
Kansas,  published  in  the  “Better  The- 
atres” section  for  March  and  asking 
fellow  exhibitors  to  tell  through  these 
columns  their  experiences  with  private 
power  plants  are  given  herewith  in 
communications  from  W.  L.  Landers, 
Gem  theatre,  Batesville,  Ark.,  and  A. 
P.  Sitton,  Muse-U  theatre,  Tularosa, 
New  Mexico. 

Mr.  Landers’  letter  reads : 

“In  reply  to  Mr.  George  H.  Koch,  Per- 
kins Theatre,  Holton,  Kan.,  inquiry  rel- 
ative to  private  power  plant,  I am  glad 
at  all  times  to  be  of  service  to  any  ex- 
hibitor, therefore,  being  an  owner  of  my 
own  power  plant,  viz,  Delco,  32  Volt,  2% 
I am  giving  estimate  of  difference  in 
operating  on  City  current  @ 17c  K.  W., 
and  my  own  plant  for  the  past  year. 

Cost  of  Operating  One  Year  Pre- 
vious to  Installing  my  oivn  plant  $5pi.i2 
Cost  Operating  Delco  i year: 

Gas  and  Oil .$103.91 

City  Current  152.34 

TOTAL  COST  $255-25 

Saving $315.87 

“I  run  my  fans  on  city  current,  hence 
the  large  amount,  but  even  at  that  it  is 
quite  a saving.  Furthermore  I have 
never  had  a dark  house  on  account  of 
lights.  I know  of  two  different  occa- 
sions the  city  current  was  off  four  days 
each. 

“I  will  never  be  in  any  town  large  or 
small  without  a light  plant  of  my  own, 
and  do  heartily  recommend  one  to  the 
small  town  exhibitor,  where  they  have 
more  or  less  trouble  with  their  light 
plant. 

“Trusting  this  will  be  of  benefit,  not 
only  to  the  party  mentioned,  but  to  all 
small  town  exhibitors. 

“With  very  best  wishes  for  your  con- 
tinued success  with  the  Herald,  which  is 
a wonderful  help  to  any  exhibitor  who 
will  read  it.” 

W.  L.  LANDERS, 

Gem  Theatre, 
Batesville,  Ark. 

Mr.  Sitton’s  reply  follows : 

“We  are  sending  our  name  to  the 
“Herald  Only”  club  and  will  contribute 
this  time  by  answering  question  asked  by 
Brother  George  H.  Koch,  Perkins  The- 
atre, Holton,  Kans.,  regarding  private 
power  plants.  We  have  a theatre  seat- 
ing four  hundred  and  fifty— no  electric 
plant  in  town,  so  have  to  furnish  over 
our  own  ‘juice.’  Have  two  plants  (in  case 
of  breakdown).  Main  plant  is  direct 
connected  unit  manufactured  by  Charles 
A.  Strelinger  Tool  Co. — 10  H.  P.  gasoline 
engine  connected  direct  to  4 K.  W.  60 
Volt  generator.  By  using  60  Volts  we 
do  away  with  50%  resistance  loads  in 
rheostat  which  would  have  to  he  used 
if  the  Voltage  was  110  as  usual. 

“When  we  got  the  plant  it  used  gas- 
oline exclusively — using  one  gallon  per 
hour.  We  put  on  small  (one  quart)  aux- 
iliary tank  for  gasoline  in  starting — also 
float  feed  ‘air  friction’  carburetor  in  place 
of^  mixing  valve.  Now  we  start  on  gas- 
oline, run  about  ten  minutes  or  till 
warmed  up.  Then  by  two-way  valve  or 
two  small  valves,  switch  over  to  kerosene. 
Average  cost  of  running  for  3 hours — 1% 


Operating  Cost 
For  Power 
Plants 

For  plant  operated  by  Mr.  Lan- 


ders: 

Gas  and  Oil $103.91 

City  Current 152.34 


Total  $255.25 


Cost  per  year  prior  to  using  own 
plant,  $571.12. 

Present  saving  being  effected, 
$315.87. 

^ ^ 

For  plant  operated  by  Mr.  Sit- 


ton: 

Kerosene  $0  20 

Oa  60 

Incidentals  15 

Gasoline  10 


Above  figures  are  average  for 
running  plant  3 hours.  Further 
details  are  given  in  letters  accom- 
panying. 


gallons  kerosene  at  13  cents  or  20  cents; 
one  quart  lubricating  oil  at  60  cents;  15 
cents  incidentals — gasoline  for  starting 
and  lamp  10  cents.  Total  45  cents.  We 
have  gasoline  lamp  which  we  keep  burn- 
ing so  in  case  anything  happens  to  plant 
won’t  have  to  waste  time  hunting  a light. 
Have  been  running  this  plant  five  years 
without  single  breakdown.  Plant  cost 
$600.00.  There  is  a plant  now  that  can 
be  bought  for  about  $400.00  that  is  very 
reliable.  Any  other  information  desired 
will  be  gladly  furnished.” 

A.  O.  SITTON, 
Muse-U  Theatre, 
Tularosa,  New  Mexico. 

Mr.  Koch’s  letter,  which  appeared 
in  the  “Better  Theatres”  of  the  Her- 
ald of  March  1,  reads  as  follows: 

“Would  like  to  have  some  exhibi- 
tors state  through  these  columns  their 
experiences  with  private  power  plants 
in  towns  around  this  size:  (3000); 
but  mention  must  be  made  of  both 
light  and  power  rates,  and  what  kind 
of  fuel  is  used  for  running  engine. 
Also  what  makes  of  plants  are  used 
and  their  cost. 

“Have  been  wondering  whether  or 
not  small  town,  and  other  exhibitors 
too,  could  not  affect  a saving  in  this. 
You  know  a penny  saved  is  a penny 
earned.” 

$179,821,700  In 
New  Theatres 
for  1924 

According  to  the  annual  survey  of 
Architectural  Forum  $179,821,700  will  be 
spent  for  new  theatres  this  year.  This 
figure  exceeds  that  of  last  year’s  expen- 
diture for  theatre  work  by  $77,000,000. 

Theatre  construction  scheduled  in  the 


various  districts  with  the  total  value  is 
shown  in  the  table  below: 


Northeastern  states  $ 30,209,500.00 

North  Atlantic  states 29,192,700.00 

Southeastern  states  2,055,300.00 

Southwestern  states  18,848,000.00 

Middle  states  81,003,000j)0 

Western  states  18,513,290.00 


Total  $179,821,700.00 


In  the  following  table  is  shown  the  di- 
vision of  the  building  program  by  states 
and  the  number  of  projects  on  the  boards 
of  architects. 


State 

Maine  

New  Hampshire 

Vermont  

Mfissachusetts  . 
Rhode  Island 
Connecticut  . . . . 


No.  of 

V2Jue  Projects 
.$  95,000  2 


8,805.000  19 

175.000  2 

670.000  8 


Northeastern  States  $ 9,745,000  31 


New  York  S.ttS^OO 

New  Jersey  1,085,000 

Pennsylvania  1,733,000 

Delaware  

Marylemd  1,300,000 

Dist.  of  Columbia 140,000 


26 

8 

13 

4 

2 


No.  Atlantic  States $ 9,417,080  53 


Virginia  

North  Carolina 
South  Carolina 

Georgia  

Florida  


115.000  3 

210.000  4 

13,000  1 

325.000  7 


Southeastern  States  $ 663,000  15 


Kentucky  45,000  1 

West  Virginia  166,000  4 

Tennessee  90,000  1 

Alabama  

Mississippi  

Louisizina  

Texas  5,754,000  8 

Oklahoma  

Arkansas  25,000  1 


Southwestern  States  $ 6,080,000  15 


Ohio  1,550,000 

Indiana  772,000 

Illinois  20,520,000 

Michigan  1,568,000 

Wisconsin  265,000 

Minnesota  160,000 

Iowa  

Missouri  980,000 

North  Dakota  215,000 

Nebraska  160,000 

KcUiScis  


12 

10 

25 

8 

2 

4 

8 

3 

2 


Middle  States 


$26,130,000  74 


Monteoia  

W^yoming  40,000  1 

Colorado  717,000  4 

New  Mexico  

Arizona  

Utah  420,000  1 

Nevada  50,000  1 

Idaho  

Washington  242,000  4 

Oregon  223,000  3 

California  4,280,000  28 

Western  States  $ 5,972,000  42 

UNITED  STATES  $58,007,000  230 

The  reports  on  theatre  construction  as 
well  as  construction  planned  in  other 
lines  was  obtained  by  the  Architectural 
Forum  through  a survey  among  the  1,668 
architects.  The  $58,007,000  covering  230 
projects  is  for  those  actually  under  con- 
struction. In  arriving  at  a total  of  work 
for  the  year,  it  is  explained,  a careful 
analysis  of  the  proportion  of  architect’s 
offices  reporting  was  made,  together 
with  an  examination  of  the  volume  of 
work  done  through  various  offices  as  re- 
corded in  the  Architect’s  Registry.  The 
amount  was  then  multiplied  by  3.1,  the 
index  figure  established  for  the  1923  sur- 
vey which  proved  to  give  a closely  ap- 
proximated measure. 
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MONEY 

MAKING 

IDEAS 


Business  Building  Suggestions  Which  Have  Been  Used 
Successfully  By  Exhibitors  to  Increase  Operating 
Efficiency  and  In  Stimulating  Greater  Patronage. 


School  Tie-Up 
Brings  Results 

By  D.  D.  LOWERY 

(Vaiidette  Theatre,  Brewton,  Ala.) 

There  are  so  many  good,  practical 
ideas  in  your  “Money  Making  Ideas”  col- 
umn that  can  be  used  to  advantage  by 
the  majority  of  small  town  exhibitors, 

I think  every  HERALD  reader  should 
submit  an  idea  along  this  line  as  often 
as  possible.  I am  giving  you  below  a tie- 
up  which  has  worked  splendidly  for  me 
in  every  instance; 

Mj"  established  price  is  15-25  cents.  I 
raise  this  to  20-30  cents  on  all  big  spe- 
cials and  start  advertising  them  about 
two  weeks  in  advance  of  show  date.  1 
have  special  complimentary  passes  printed 
showing  the  name  of  the  picture  on  them 
as  well  as  other  details. 

There  are  three  schools  in  this  town, 
having  a combined  faculty  of  25  teachers. 
A week  before  show  date  I give  to  the 
principal  of  each  school  enough  of  these 
complimentary  passes  to  distribute  one 
to  each  teacher.  (It  looks  rash  to  put  out 
so  many  complimentary  passes  for  a spe- 
cial— but  wait  and  see.) 

About  two  days  before  show  date  I go 
to  each  principal  and  request  them  to 
announce  to  the  students  that  we  are 
going  to  give  a special  matinee  30  min- 
utes after  school  hours  on  this  special 
picture,  and  that  all  school  students  (no 
matter  what  age)  will  be  admitted  for 
15  cents  each.  Believe  me,  we  sure  do 
pack  ’em  in,  and  this  is  one  of  the  best 
stunts  to  get  publicity  on  a picture  that 
I have  ever  tried. 

Imagine  every  school  kid  going  home 
and  telling  Ma  and  Pa  about  the  big 
picture  that  is  on  at  the  Blank  theatre, 
and  if  they  like  it  they  will  go  home  and 
tell  Ma  and  Pa  about  it  again,  and  you 
can  bet  that  Ma  and  Pa  will  come  out 
that  night.  The  best  way  to  get  the  co- 
operation of  the  school  faculty  on  this 
stunt  is  to  boost  the  Educational  features 
of  the  picture. 

* * * 

Dollar  Tickets 
For  the  Family 

By  CHARLES  BLAINE 

{Morgan  theatre,  Henryetta,  Okla.) 

To  build  up  business  and  restore  confi- 
dence with  your  patrons  book  the  best 
pictures  you  can  get.  For  one  week 
change  daily.  Also  get  some  real  or- 
chestra and  make  it  big  as  you  can.  Then 
canvas  your  town,  with  a dollar  ticket 
for  the  whole  week.  This  means,  print 
tickets  for  person  to  be  admitted  for  the 
whole  week  at  $1.00. 

* 

Matinee  Film 
At  Cut  Prices 

By  J.  BAILEY 

(Dixie  theatre,  Shelbyinlle,  Ten  it.) 

Brother  exhibitor,  this  may  help  you 
some.  I ran  a 10-cent  night  to  every- 
body on  Tuesday  with  a picture  I had 
run  on  one  matinee.  Some  time  later 
had  another  date  set  in  and  I put  it  on  for 


Here’s  Question 
For  Boys  in 
The  Booth 

“I  would  like  to  hear  from  some 
of  the  boys  in  the  projection  de- 
partment who  are  handling  110 
A.  C.  for  light.  Our  trouble  seems 
that  we  cannot  hold  the  arc  steady 
and  hold  the  carbons  far  enough 
apart  to  get  a crater. 

“Would  appreciate  any  sugges- 
tion that  would  give  us  better  re- 
sults.” 

T.  S.  WILSON, 

Seelye  theatre,  Abilene,  Kan. 


10  cents.  Had  a packed  house  and  made 
more  than  would  have  made  at  20  cents. 

Try  it  on  some  program  picture,  but 
be  sure  and  put  it  over.  I also  do  this 
on  each  one  of  my  serials  and  packed 
them  in. 

* * H= 

Comedy  Night 
Pleases  Patrons 

By  R.  ROSS  RILEY 

(Wigwam  theatre,  Oberlin,  Kaiis.) 

We  are  using  what  we  term  a comedy 
night,  giving  a two-reel  Educational 
comedy,  a two-reel  Pathe  comedy  and 
an  Aesops  Fable,  on  the  same  night  each 
week.  This  combination  we  find  makes 
an  ideal  one,  for  everybody  likes  comedy, 
and  v/e  find  the  Fables  are  especially 
liked. 

By  having  it  on  the  same  night,  folks 
know  just  when  to  expect  a lot  of 
comedy,  and  we  have  very  good  business 
on  these  nights.  Just  having  one  ma- 
chine, we  run  our  slides  one  between 
each  reel  announcing  the  coming  of  at- 
tractions for  the  following  days.  This 
gives  the  audience  something  to  read  dur- 
ing the  short  time,  about  a minute  or  less, 
that  it  takes  to  change  reels. 

* * * 

Writes  On 
Operating  Cost 

By  VERNON  LOCEY 

(Temple  theatre,  Howell,  Mich.) 

Howell  is  a town  of  2800.  I’ve  been 
spending  on  an  average  of  $150.00  a month 
for  posters.  We  work  hard  from  9:30 
in  the  morning  till  12:00  at  night.  We 
are  making  a little  money  but  not  as 
much  as  we  should  on  account  of  high 
film  rentals.  I’m  paying  my  organist 
$42.00  a week,  and  he  also  is  my  sign 
and  show  card  man.  I pay  the  operator 
$30.00  a week,  and  he  does  the  janitor 
work  and  helps  on  putting  out  advertis- 
ing. I’m  not  making  enough  for  the 
effort  we  put  forth,  so  I’m  going  to 
retrench.  I have  a son  15  years  old  who 
will  soon  take  the  operator’s  place.  That 


will  save  me  considerable  for  he  has 
three  years  more  in  school.  He  can 
operate  very  efficiently  now,  and  I’m 
going  to  give  him  a course  in  sign  and 
show  card  work.  I'm  going  to  pare  my 
advertising  at  least  $100  per  month.  Then 
if  the  war  tax  on  admissions  will  come 
off  I can  make  nearly  what  I should. 
And  especially  if  the  new  order  of  things 
in  the  production  end  will  result  in  more 
reasonable  film  rentals. 

* * * 

This  Method 
Successful 

By  VICK  MILL  WARD 

{Hancrojt  theatre,  Bancroft,  Idaho) 

Have  any  of  the  exhibitors  in  the  small 
towns  tried  using  the  same  picture  more 
than  one  night?  I did,  and  it  pays  me. 
If  you  have  a good  picture,  many  of  them 
will  go  the  first  night  just  to  go,  and 
come  back  the  next  night  with  their 
friends.  I run  my  Saturday  show  three 
times,  Friday,  Saturday  afternoon  and 
Saturday  night.  This  is  about  the  only 
time  1 make  any  money  for  myself.  Try 
it  once.  My  exchanges  are  all  glad  to 
ship  the  picture  one  day  early  unless  it 
is  closely  booked. 

* * + 

Says  Paper 
Space  Pays 

By  M.  MERIWETHER 

(Ideal  Theatre,  Winston-Salem,  N.  C.)  ■ 

I never  use  the  same  ideas  on  exploi- 
tation, changing  my  stunts  on  every  big 
picture,  and  I run  some  of  the  biggest 
produced.  I never  repeat  an  ad  in  the 
paper,  but  use  plenty  of  space,  according 
to  production.  It  pays,  but  use  discretion. 

Made  Money 
On  Specials 

By  J.  CHRISTENSON 

{Star  Theatre,  Sandusky,  Mich.) 

Build  up  that  weak  night?  This  is  how 
I did  it:  My  Wednesdays  (running  Satur- 
day, Sunday,  Wednesday)  were  not  pay- 
ing, playing  program  stuff.  Changed  pol- 
icy, running  special  every  other  Wednes- 
day and  Thursday,  advanced  prices  from 
15c  and  25c  to  20c  and  40c  on  “Oliver 
Twist”  and  “Knighthood.”  Complete 
success,  and  gave  satisfaction,  also  made 
more  money  on  one  Wednesday  with 
special  than  in  ten  Wednesdays  with  pro- 
gram picture.  I have  now  reduced  prices 
on  specials,  on  “Manslaughter,”  coming, 
to  15c  and  35c,  but  do  not  figure  to  go  be- 
low that  price.  Further,  I deliberately 
do  not  use  over  two  one-sheets,  photos, 
one  three-sheets  and  sometimes  not  the 
three-sheets  on  program,  Wednesday 
night.  Then,  on  the  next  Wednesday, 
I use  all  efforts  and  advertise  on  special, 
buy  no  short  stuff  (except  news).  By 
doing  this  your  program  does  not  cost 
you  much  more  than  a cheap  picture  with 
a comedy.  Raise  your  price  and  go  home 
with  a little  cash  in  your  pocket,  provid- 
ing you  buy  your  big  pictures  right. 
Poulation  1,000.  Try  it  and  advise. 
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Theatre  Types  Reflect  Various 
Ages  in  World  Progress 


By  FRANK  CAMBRIA 


The  development  of  the  theatre 
may  be  said  to  have  “progressed 
■with  the  times.”  Each  new  discov- 
ery or  invention  gave  impetus  to 
the  theatre  movement — both  in  con- 
struction and  operation. 

Let  us,  for  instance,  retrospect  to 
the  renaissance  and  study  each  step 
of  development.  In  the  Roman  and 
Greek,  and  later  in  the  medieval 
theatres,  the  performances  were 
held  in  the  daytime ; the  theatres 
had  no  roofs,  they  were  simply 
arenas.  Later,  performances  were 
given  wherein  light  was  first  intro- 
duced, not  for  lighting  purposes  as 
we  know  it  today,  but  for  effects 
only,  such  as  fire. 

With  the  advent  of  combustible 
powder,  which  the  great  explorers 
brought  back  to  Europe  from  China 
in  the  fifteenth  century,  the  pyro- 
technic qualities  were  soon  discov- 
ered and  developed.  This  was  used 
in  connection  with  the  miracle  plays 
of  a later  period.  For  instance,  red 
fire  for  the  scenes  of  Hades  and  the 
devils.  Light  blue  for  the  scenes  of 
Heaven  and  the  angels. 

* * * 

In  the  late  sixteenth  century,  theatres 
•were_  constructed  -with  roofs,  thereby 
shutting  out  all  light  and  necessitating 
artificial  light.  The  first  form  of  artifi- 
cial light  may  have  been  a torch,  con- 
sisting of  flaming  wood  held  in  a “cres- 
set” or  torch  holder.  Then  is  found  the 
open  flame  oil  lamp.  This  was  com- 
posed of  a receptacle  which  was  half 
filled  with  water  and  the  remainder  filled 
with  olive  oil,  in  which  a waxed  wick 
was  then  floated  on  a piece  of  cork;  one 
end  floating  in  the  oil  and  other  end 
exposed  and  lighted.  Capillary  attrac- 
tion brought  the  oil  up  to  the  flame  and 
in  this  manner  fed  fuel  to  it. 

The  tallow  candle  then  came  into  use 
for  stage  lighting.  These  were  placed 
in  rows  on  the  floor  and  served  the  pur- 
pose of_  footlights.  They  were  screened 
in  by  tin  shades  which  served  two  pur- 
poses; that  of  reflecting  the  light  on  the 
performers  and  also  for  masking  the 
light  from  the  eyes  of  the  audience. 

Then  came  the  “Camphine  oil”  and  the 
kerosene  oil  lamps  with  their  wicks  and 
glass  globes.  This  was  followed  by  coal 
gas  with  its  open  flame  and  later  the  in- 
candescent mantle  which  whitened  and 
brightened  the  flame,  thereby  giving 
more  light.  The  “limelight”  came  next 
composed  of  a block  of  lime  heated  to 
incandescence  by  oxyhydrogen  gasses. 
We  next  hear  of  the  electric  arc  or  car- 
bon lamp,  which  followed  and  replaced 
the  limelight. 

* * * 

The  introduction  of  elecft-icity  made 
possible  the  great  lighting  methods  and 
systems  of  today.  For  with  the  intro- 
duction of  the  incandescent  electric  lamp, 
the  ills  of  stage  lighting  came  to  an 
end.  It  has  been  developed  to  what 
today  seems  to  be  a fairly  perfect  state, 
but  there  is  no  telling  what  stage  of 


The  auditorium  of  the  theatre  Della  Scala  in  Milano. 


lightening  their  labor  and  giving  greater 
efficiency.  With  this  method  the  fly 
floors  have  been  eliminated  as  all  the 
rigging  is  worked  from  the  stage  level. 

With  the  introduction  of  steel  and  con- 
crete construction  and  with  the  perfec- 
tion of  electric  power  and  light,  the  the- 
atre advanced  many  fold;  yes,  it  fairly 
leaped  in  a short  period  of  years  into  an 
advanced  science.  To  whom  goes  the 
credit  for  first  having  adapted  these  new 
methods  is  problematical.  We  are  told 
that  Edwin  Booth  in  the  building  of 
the  Union  Square  theatre  first  introduced 
in  America  the  modern  methods.  It  is 
said  that  he  first  adapted  the  electric 
light  for  foot  lights  and  borders;  also 
that  he  substituted  wings  with  flippers 
for  the  old  grooves. 

* * * 

We  then  hear  of  the  elevator  stage  at 
the  Madison  Square  theatre  to  facilitate 
the  setting  of  scenery  and  reducing  the 
wait  between  acts.  The  revolving  stage 
also  facilitated  the  setting  of  scenery  and 
reduced  the  wait  between  acts. 

The  theatre  with  its  orchestra,  first 
balcony  and  second  balcony  with  their 
tiring  long  flights  of  stairs  has  given 
way  to  the  orchestra  and  one  large  bal- 
cony. Modern  construction  has  made 
possible  the  three  and  four  thousand  seat 
theatre,  with  its  many  ramps  and  easy 
steppings,  where  unconsciously  one 
walks  five  stories  without  any  exertion. 
Good  thought  and  consideration  for  the 
patrons  plus  scientific  construction  has 
made  this  type  of  theatre  possible. 

Theatre  auditorium  lighting  has  be- 
come a subject  to  which  much  thought 
has  been  given  and  experiments  have 
been  carried  on  extensively.  The  chan- 
delier system  of  direct  lighting  has  been, 
in  most  up-to-date  theatres,  augmented 
by  the  cove  or  indirect  lighting,  which 
eliminates  the  objectionable  glare. 

All  tendencies  are  for  more  and  greater 
improvements.  It  is  difficult  to  proph- 
ecy what  the  theatre  of  the  future  will 
be.  Suffice  it  to  say  that  many  minds 
are  working  for  greater  ideals  in  theatre 
(Continued  on  page  XXXVI) 
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The  grand  staircase  of  the  Paris  Opera 
House  in  the  late  seventies.  Thoughts 
which  inspired  the  great  theatres  of 
today  seem  to  be  reflected  in  the  above 
sketch. 

development  it  may  reach  in  the  future. 

With  succeeding  advances  in  up-to- 
date  methods  of  construction  the  build- 
ing itself  progressed  and  was  improved. 
One  can  yet  remember  the  iron  columns 
supporting  the  balcony;  those  aggravat- 
ing obstacles,  always  in  the  way,  and 
with  the  advent  of  the  cantilever  system 
this  bad  feature  was  removed.  The  old 
wooden  rigging  and  the  wooden  shives 
and  inflammable  rope  are  being  replaced 
by  the  “grid-iron”  of  steel  and  the  rig- 
ging for  hanging  drops  and  scenery  also 
of  steel;  the  counterweights  travelling  on 
a cradle  in  a track,  thereby  doing  away 
with  sand  bags,  thus  eliminating  nearly 
entirely  the  dangers  of  falling  bags,  less- 
ening the  worries  of  the  stage  crew. 
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Fig.  3S. — Lateral  adjustment  of  lamp  in  setter. 


Fig.  37. — Lamp  setter  and  removable  socket. 


Fig.  35. — Alternating  current  reg- 
ulator for  reducing  standcud  light 
and  power  circuit  voltages  to  28-32 
volts  of  Mazda  lamps. 


Illustrating  Mazda 
Proj  ecting  Article 


Fig.  39. — Alignment  of  lamp  filament  for  distance 
from  condensing  lens 


Fig.  40. — Filament  image  projected  on  rotary 
shutter  for  observation  in  adjusting  lamp. 
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Principles  and  Application 
Mazda  Lamp  Projection 


of 


(Concluding  Article) 

Mazda  lamps  for  theatre  motion  pic- 
ture projection  are  available  in  two 
sizes,  rated  at  900  watts,  30  amperes,  and 
600  watts,  20  amperes,  respectively;  the 
voltage  of  each  size  is  within  the  range 
of  28  to  32  volts. 

Experience  in  thea- 
tres indicates  that  in 
general  the  900-watt 
lamp  with  proper  equip- 
ment gives  excellent 
screen  illumination  for 
theatres  and  auditor- 
iums having  a seating 
capacity  on  the  main 
floor  up  to  800  where 
the  distance  from  the 
projector  to  the  screen 
does  not  exceed  100 
feet  and  where  the  pic- 
ture width  is  not  over 
16  feet.  Under  the  most 
favorable  conditions  of 
screen  surface,  house 
illumination,  and  loca- 
tion of  screen  and  pro- 
jector with  reference  to 
the  audience,  it  gives 
desirable  illumination 
for  houses  having  a 
seating  capacity  on  the 
main  floor  up  to  1,000, 
and  a distance  from 
the  projector  to  the 
screen  up  to  120  feet. 

For  very  wide  houses 
or  those  with  high  bal- 
conies for  which  a 
diffusing  screen  is  nec- 
essary, shorter  limits 
should  be  placed  on 
the  throw.  It  is  as- 
sumed in  the  above 
statements  that  No.  2 
objective  lenses  are  in  all  cases  employed 

for  focal  lengths  of  5?4  inches  and  above  36.-Rotary  converter  furrushing  alternating 

and  that  the  screen  surface  is  maintained  current  for  Mazda  lamps  from  direct  current 


vertical;  at  a greater  angle  their  perform- 
ance may  be  somewhat  impaired.  They 
are  made  for  use  at  constant  current 
rather  than  at  constant  voltage.  Their 
rated  average  life  is  100  hours.  The  regu- 
lating equipment  must  be  capable  of  accu- 
rate current  adjustment,  for  both  lamp 
life  and  light  output  are  radically  affected 
by  operation  at  other  than  rated  cur- 
rent. At  31  amperes,  the  life  of  the  30- 
ampere  lamp  is  reduced  by  about  one-half; 
at  29  amperes  the  screen  illumination  is 
reduced  20  per  cent.  The  importance  of 
operating  the  lamps  at  their  rated  current 
cannot  be  emphasized  too  strongly. 

4c  * * 

For  the  proper  projection  of  motion 
pictures  with  Mazda  lamps,  the  follow- 
ing equipment  is  necesary  in  addition  to 
the  optical  elements,  which  have  been 
previously  discussed:  an  adjustable  lamp 
holder  or  a pre-setter  and  fixed  holder,  an 
adjustable  mirror  holder,  a well  ventilated 
lamp  house,  an  ammeter,  and  a current 
regulating  device  permitting  close  adjust- 
ment of  the  lamp  current. 

The  lamp  holder  of  pre-setter  should 
provide  for  moving  the  lamp  vertically 
as  well  as  laterally  along  and  across  the 


Fig.  34. — 900  Watt; 
30  ampere  Mazda 
motion  picture 
lamp.  The  600- 
w a 1 1,  20-aiiq>ere 
lamp  is  similar  in 
appearance. 


From  a 600-watt 
as  much  light  is 


in  good  condition, 
lamp,  80  per  cent 
directed  to  the  screen  as  with  the  900- 
watt  equipment.  The  600-watt  source  is 
designed  for  use  in  the  smallest  theatres, 
in  schools,  small  lecture  rooms,  etc.;  in 
the  small  theatres  of  rural  com- 
munities not  supplied  with  cen- 
tral station  electric  service  it  is 
often  employed  with  one  of  the 
small  32-volt  isolated  lighting 
plants. 


The  lamps  are  of  the  gas- 
filled  construction.  Since  they 
are  always  operated  approxi- 
mately in  the  vertical  position 
the  filament  is  enclosed  in  a 
tubular  bulb.  This  permits  the 
light  source  to  be  placed  close 
to  the  condenser,  which  may 
thus  be  designed  for  short  focal 
length  and  high  efficiency,  and 
at  the  same  time  results  in 
excellent  maintenance  of  can- 
dlepower  during  life.  As  the 
filament  slowly  vaporizes,  the 
heated  gas  circulating  upward 
from  the  filament  carries  this 
vapor  to  the  upper  part  of  the 
bulb  where  it  is  left  on  the 
surface  as  a dark  deposit.  The 
bulb  surfaces  between  the  fila- 
ment and  the  condenser  and  mir- 
row  are  relatively  little  affected. 

Mazda  motion  picture  lamps 
are  designed  for  operation  tip- 
up  within  25  degrees  of  the 


light  cUid  power  circuits. 


optical  axis,  and  also  for  rotating  it  so 
that  the  plane  of  the  coils  may  be  set 
facing  the  condenser.  The  mirror  should 


Fig.  42. — Complete  equipment  for  adapting  Mazda  lamps  to 
projectors. 


be  independent  of,  and  unaffected  by,  the 
lamp  adjustments  and  the  mirror  holder 
should  allow  movement  along  the  axis 
as  well  as  vertical  and  lateral  adjustment. 

To  insure  good  lamp  performance  it  is 
important  to  provide  ample  ventilation  of 
the  lamp  house  with  the  air  circulating 
over  the  lamp  base  and  bulb;  radiation 
alone  should  not  be  depended  upon.  The 
energy  dissipated  within  the  lamp  house 
is  a minimum  with  Mazda  lamps;  how- 
ever, the  temperature  may  become  high 
enough  to  cause  deterioration  of  the  lamp 
holder,  particularly  the  insulation,  if  ade- 
quate ventilation  is  not  provided. 

* * * 

Since  it  is  very  important  that  the 
lamp  be  operated  exactly  at  rated  current, 
an  accurate  ammeter  should  at  all  times 
be  in  series  with  the  lamp.  It  is  recom- 
mended that  the  30-ampere  point  on  the 
meter  scale  (or  20-ampere  point  for  the 
600-watt  lamp)  be  distinctly  marked  so 
that  a deviation  from  the  normal  current 
will  be  at  once  apparent  to  the  projec- 
tionist. 

The  current  regulator  should  be  de- 
signed so  that  for  any  variation  that 
may  be  expected  in  the  line  voltage,  it 
may  be  set  to  give  a secondary  amperage 
constant  within  less  than  one  per  cent 
for  any  lamp  voltage  between  28  and 
32.  This  is  the  range  obtaining  .for  in- 
dividual lamps  when  burning  with  re- 
flector, which  tends  to  heat  the  filament 
and  thus  raise  its  resistance  and  required 
voltage.  The  apparatus  should  be  so 
arranged  that  in  starting  the  lamp  about 
half  normal  voltage  is  first  momentarily 
impressed  so  that  no  failure  may  result 
due  to  unequal  heating  of  the  various 
parts.  Both  the  ammeter  and  the  reg- 
ulator control  should  be  conveniently 
placed  so  that  the  projectionist  can 
easily  observe  the  ammeter  and  quickly 
take  care  of  any  current  variations.  The 
ammeter  should  be  calibrated  at  least 
as  frequently  as  once  every  six  months. 

45  * * 

On  alternating  current  a transformer- 
regulator  should  be  used  to  reduce  the 
circuit  voltage  to  that  of  the  lamps.  Well 
designed  units  have  an  efficiency  of  about 
90  per  cent,  making  the  total 
wattage  required  for  a 30-am- 
pere lamp  about  1,000  watts. 

Either  manually  operated  or 
automatic  regulators  may  be 
used;  a unit  of  the  former  type 
is  shown  in  Fig.  35. 

With  direct  current,  either  a 
motor-generator  set,  a conver- 
ter, or  a series  rheostat  can  be 
employed  on  commercial  light- 
ing and  power  circuits.  The 
power  consumed  in  the  rheo- 
stat is  entirely  lost.  If  the 
lamp  takes  30  amperes  at  30 
volts,  when  operated  from  a 
115-volt  circuit,  a loss  of  2,550 
watts  occurs  in  the  rheostat 
as  compared  with  but  900  watts 
consumed  at  the  lamp.  The 
rheostat  handle  should  always 
be  returned  to  the  “off”  or 
low-voltage  position  before 
turning  on  the  projection  lamp. 
A motor-generator  set  capable 
of  providing  the  proper  voltage 
at  the  lamp  could  be  employed 
with  a much  lower  energy  loss. 
Such  a set  of  65  per  cent  over 
all  efficiency  would  entail  a 
regular  loss  of  only  about  485 
standard  w'atts,  as  Compared  with  2,550 
(Continued  on  page  XXX) 
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Two  views  of  the  auditorium  of  H.  B.  Varner’s  Lexington  theatre,  Lexington,  N.  C.,  which  is  described  further  in  article  below. 
The  Lexington  was  designed  by  Architect  Harry  Barton,  Greensboro,  N.  C. 


H.  B.  Varner  Has  Fine  Theatre  in 

His  New  Lexington 


SOUTHERN  theatre  progress  is  defin- 
itely mirrored  in  the  Lexington  the- 
atre, Lexington,  N.  C.,  which  was  com- 
pleted last  year  and  added  to  the  the- 
atrical activities  of  H.  B.  Varner,  well 
known  southern  showman.  Built  under 
the  supervision  of  Harry  Barton,  theatre 
architect  of  Greensboro,  N.  C.,  the  Lex- 
ington answers  every  demand  for  a type 
of  playhouse  catering  to  the  comfort 
and  pleasure  of  its  patrons. 

The  building  occupies  an  interior  lot 
fronting  79'  O"  on  main  street  and  ex- 
tending back  210'  O"  to  a service 
alley.  The  lot  has  a gentle  slope 
toward  the  rear,  so,  although  the  theatre 
entrance  is  on  level  with  the  sidewalk, 
due  to  the  slope  of  the  ground  the  dress- 
ing rooms  under  the  stage  are  entirely 
above  ground.  A hoist  just  over  the 
large  rear  stage  door  enables  scenery 
and  trunks  to  be  unloaded  directly 
from  a truck  onto  the  stage. 

* 4=  * 

The  building  is  planned  with  three 
stores  along  the  front,  having  the  the- 
atre entrance  at  the  extreme  right.  In 
the  center  of  the  main  facade  is  an  en- 
trance to  the  second  and  third  floors  of 
the  business  portion  of  the  building,  con- 
taining offices  and  lodge  rooms  respec- 
tively. The  main  facade  is  faced  with 
buff  brick  and  trimmed  with  cream  ar- 
chitectural terra  cotta.  As  a mark  of 
distinction  as  well  as  for  protection  an 
ornamental  marquise  extends  across  the 
entire  entrance  to  the  theatre. 

This  entrance  is  divided  at  the  _ ticket 
booth  by  a screen,  along  one  side  of 
which,  colored  people  are  admitted 
through  a separate  entrance  and  stair  to 
the  rear  of  the  main  balcony. 

Steel  frame  with  wood  joist  studs  were 
used  in  the  construction.  The  plas- 
ter is  on  metal  lath  and  the  stage  projec- 
tion booth  and  certain  wall  openings  are 
of  fireproof  construction. 

4 * * 

The  theatre  propdr  has  an  auditorium 
61'  O"  X 91'  O"  and  a stage  61'  O"  x 
34'  O".  The  main  auditorium  has  a seat- 
ing capacity  of  approximately  900  and 
the  one  long  sweeping  balcony  with  its 
six  loggia  boxes,  seats  about  400,  mak- 
ing a total  seating  of  1300.  Ample  toi- 
lets are  provided  off  the  foyer  on  the 
main  floor  and  opening  off  the  mezzanine 
lounge  is  a ladies  rest  room,  likewise  the 


managers  and  publicity  offices  are  en- 
tered from  here. 

There  are  five  exits  on  each  side  of 
the  house,  three  from  the  balcony  and 
two  from  the  main  floor,  these  together 
with  the  main  entrances,  give  a total  of 
twelve  emergency  exits. 

The  interior  of  the  theatre  is  carried 
out  in  Adam  design,  the  color  scheme 
being  purple,  old  ivory  and  gold. 

The  field  is  of  purple  with  a pinkish 
tint  to  blend  with  the  theatre’s  dark  red 
draperies  and  vallances.  The  mouldings 
and  trim  are  done  with  old  ivory,  with 
highlights  in  gold,  and  the  medallion 
panels  have  a light  blue  background. 
Linoleum  floor  is  used  throughout  the 
aisles  and  corridors. 

4=  * 4: 

The  entrance  lobby  is  carried  out  in 
practically  the  same  treatment  as  the 


Here’s  Good  Way 
To  Use  Local 
Orchestra 

By  F.  J.  O’HARA 

{Community  theatre,  Elgin,  Nebr.) 

In  this  town  we  have  a young 
twenty-two  piece  orchestra  which 
started  learning  September  1,  1923, 
under  instructor  Lyle  Deerham. 
Since  November  1,  they  play  every 
second  Thursday  for  my  show.  I 
run  “Timber  Queen.”  My  regular 
admission  is  25  cents  but  on  the 
night  the  orchestra  plays  I charge 
30  cents  and  give  the  extra  nickel 
to  them. 

It  is  an  excellent  drawing  card. 
Their  folks  all  come.  And  then  on 
the  other  Thursday,  they  all  come 
again  so  that  they  don’t  miss  out 
on  the  serial.  Try  it. 

Editor’s  Note:  Several  articles 
in  “Better  Theatres”  recently  have 
taken  up  the  subject  of  using  local 
music  talent  as  a means  of  build- 
ing business  and  promoting  good 
music  for  the  theatre.  Mr. 
O’Hara’s  letter  above  gives  an  ex- 
cellent illustration  of  how  this  can 
be  done. 


theatre,  except,  that  it  is  very  much  sim- 
plified in  the  way  of  enrichment.  Tile 
floors  with  a 4'  o"  Kasota  marble  wains- 
cot is  used  throughout  the  entrance  lobby. 

It  being  the  policy  of  the  theatre  to 
run  both  motion  pictures  and  traveling 
theatrical  productions  the  stage  is  fully 
equipped  with  the  usual  fly  galleries, 
floor  traps,  lighting,  borders  and  pockets, 
and  automatic  roof  ventilators.  One 
pin  rail  is  used  on  the  stage  floor.  The 
height  of  the  gridiron  above  the  stage 
floor  is  55'  O".  Below  the  stage,  and 
reached  by  stairs  on  either  side,  are  the 
dressing  rooms,  musicians  room,  work 
shop,  fan  room,  toilets,  etc. 

Indirect  or  cove  lighting  is  used  al- 
most entirely  throughout  the  theatre, 
with  the  exception  of  a number  of  wall 
brackets,  which  are  used  largely  for  dec- 
orative purposes.  Aisle  lights,  house 
and  public  phones  and  many  other  little 
conveniences  are  provided. 

* * * 

The  building  is  heated  with  an  “up- 
ward” steam  system.  A mechanical 
ventilating  system  gives  the  required 
changes  of  air  and  causes  circulation  to 
all  parts  of  the  auditorium.  Fresh  warm 
air  is  taken  from  the  theatre  near  the  or- 
chestra pit  and  circulated  through  the 
dressing  rooms.  There  are  two  auxiliary 
fans  to  be  used  in  warm  weather  for 
cooling  the  air. 

The  project  including  heating,  seats, 
and  scenery  cost  approximately  $200,000 
and  was  opened  for  business  in  Septem- 
ber 1923. 


Few  Companies  Apply 
For  Charters  in  East 

There  was  a slump  in  the  number  of 
companies  entering  the  motion  picture 
business  in  New  York  state  during  the 
past  week,  this  decrease  also  being  noted 
in  the  amount  of  capitalization  of  the 
companies  filing  papers  with  the  secre- 
tary of  State. 

The  companies  receiving  charters  dur- 
ing the  week  were  Producers  Manage- 
ment Corporation,  capitalized  at  $20,000; 
Artcraft  Pictures,  $100,000;  Darnold 
Amusement  Company,  $5,000;  Interlocu- 
tory Films,  Inc.,  $15,000,  of  Yonkers,  and 
the  Hurd  Production,  Inc.,  the  amount  of 
capitalization  of  this  company  not  being 
stated. 
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H-W  Expert 
Seating  Service 

Big  exhibitors  know  that  seat  comfort 
increases  theatre  patronage.  Your 
patrons  come  to  you  for  relaxation.  They 
sit  in  one  chair  for  two  or  three  hours.  If 
they  go  away  tired  and  cramped,  they  don’t 
come  back. 

Seating  comfort  is  not  entirely  a matter  of 
upholstery.  It  is  more  in  the  curve  and 
pitch  of  back  and  seat  — items  which  long 
experience  alone  can  determine.  Hey- 
wood-Wakefield  has  specialized  in.  seating 
for  98  years.  All  H-W  theatre  chairs  are 
built  for  comfort. 

The  service  of  H-W  theatre-seating  experts 
is  free  to  you.  Avail  yourself  of  it. 

HEYWOOD-WAKEFIELD  WAREHOUSES 

BALTIMORE,  MD.,  113  West  Conway  St. 

BOSTON  4S,  MASS.  Winter  Hill 

BUFFALO,  N.  Y.  Wells  and  Carroll  Sts. 
CHICAGO,  ILL.  2653  Arthington  St. 

KANSAS  CITY,  MO.  1310  W.  Eighth  St. 

LOS  ANGELES,  CAL.  215  East  6th  St. 

NEW  YORK,  N.  Y.  516  W.  34th  St. 

PHILADELPHIA,  PA.  244  So.  5th  St. 
PORTLAND,  ORE.  148  No.  Tenth  St. 

SAN  FRANCISCO,  CAL.,  737  Howard- St. 

ST.  LOUIS,  MO.,  Sixth  and  O’FaUon  Sts. 
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IT’S  GOOD  BUSINESS 
TO  REDUCE  YOUR 
OVERHEAD 


The  American  Reeectinc  Arc 
Reduces  Current  Bills 

50  Per  Cent  And  Better 

The  wise  business  man  always  keeps  his  overhead  down  to  the 
minimum  at  which  he  can  operate  efficiently.  The  American  Arc 
Lamp  gives  as  good  results,  sometimes  better,  than  the  regular 
type  of  arc  lamp  at  from  50  to  75%  saving  in  amount  of  current  used. 

The  carbons  it  uses  are  small  and  lower  in  price.  It  uses  con- 
densers, eliminating  that  expense,  and  the  heat  generated  is  so 
little  that  wire,  parts,  lugs,  etc.,  last  indefinitely.  The  light 
produced  is  of  a fine,  bright,  white  quality.  No  blue  cast  as  in 
high  intensity. 

You  should  k.now  all  about  this  lamp.  Send  for  large 
descriptive  circular. 

WE  SELL  ON  EASY  PAYMENTS 

EXHIBITORS  SUPPLY  COMPANY 

825  So.  Wabash  Ave. 

CHICAGO,  ILLINOIS 

OMAHA  BRANCH  DENVER,  COLO.  MILWAUKEE  BRANCH 
1518  Davenport  St.  822-21st  St.  715  Wells  St. 

ST.  LOUIS  BRANCH  CLEVELAND  BRANCH  MINNEAPOLIS  BRANCH 
3315  Olive  St.  21st  and  Payne  Ave.  221  Loeb  Arcade 


Kunsky  to  Build 
New  Theatre 

JOHN  H.  KUNSKY  of  Detroit,  is  to 
J have  another  large  theatre.  Nego- 
tiations were  completed  and  leases  signed 
last  month  covering  one  of  the  largest 
plots  of  downtown  property  in  the  Mo- 
tor City,  which  will  give  Kunsky  a 
(fourth  large  theatre.  He  is  now  oper- 
ating the  Capitol,  seating  4,250,  the  Mad- 
ison, with  a capacity  of  2,350  and  Adams, 
accommodating  1,950,  besides  several 
large  residential  houses  as  well  as  other 
theatres  in  Detroit. 

The  new  house,  as  yet  unnamed,  will 
occupy  a site  within  a stones-throw  of 


New  Kunsky  theatre,  Detroit. 


the  other  Kunsky  houses  about  Grand 
Circus  Park,  the  new  business  center  of 
Detroit,  and  will  seat  more  than  3500. 
The  investment  concerned  amounts  to 
better  than  $2,000,000. 

♦ + * 

Negotiations  were  successfully  com- 
pleted for  the  huge  realty  deal  by  Mr. 
Kunsky’s  associate,  George  W.  Trendle, 
acting  for  Kunsky.  Trendle  has  been 
the  main  figure  in  the  consummation  of 
the  biggest  theatre  deals  pulled  off  in 
Detroit  during  the  past  several  years,  and 
this  latest  involves  the  largest  amount 
of  money  yet.  Particularly  outstanding 
has  been  Trendle’s  handling  of  the  huge 
financial  ventures  of  the  Capitol  and 
Madison. 

With  a frontage  of  110  feet  on  Wood- 
ward, and  400  feet  on  Elizabeth  St., 

there  will  be  built,  in  addition  to  the 
theatre  itself,  a modern  office  building 
with  stores  and  shops  occupying  the  first 
two  floors.  The  building  will  be  eight 
stories  high.  Work  will  begin  during 

the  coming  summer,  notice  having  been 
given  already  to  all  tenants  occupying 

the  present  buildings  on  the  site. 

« ^ * 

The  theatre  will  be  built  under  the 
supervision  of  C.  Howard  Crane,  archi- 
tect of  the  Music  Box,  New  York,  and 
who  has  been  recently  selected  to  draw 
the  plans  for  the  new  theatre  Guild, 
New  York.  Crane,  a Detroit  man,  has 
drawn  the  plans  for  all  the  Kunsky 
houses  in  Detroit,  including  the  beau- 
tiful Capitol,  and  is  widely  known  for 
his  activities  as  architect  for  several  of* 
the  largest  houses  in  the  country,  as 
well  as  his  activities  in  London,  Eng- 
land, where  he  is  shortly  to  supervise 
the  construction  of  a new  house  for  Eng- 
lish interests. 
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POWER’S 
PROJECTORS 

EQUIPPED  WITH 

POWER’S  GOVERNOR  TYPE  SPEED  CONTROL 

AND 

POWER’S  SPEED  INDICATORS 


GIVE  THE  MANAGER  AND  PROJECTIONIST 
ABSOLUTE  CONTROL  OF  SCREEN  PRESENTATIONS 


Heretofore  this  department 
has  rather  discouraged  the  use 
of  speed  indicators  on  the 
ground  that  they  were  used  to  force 
the  projectionist  to  adhere  rigidly  to 
an  art-murdering  “schedule”  and  to 
enable  the  leader  of  an  orchestra  to 
force  the  projectionist  to  synchronize 
the  picture  with  the  music  instead  of 
the  orchestra  leader  synchronizing  the 
music  with  the  picture. 

The  speed  indicator  is  here,  how- 
ever, and  as  it  is  used  with  excellent 
results  in  many  first-class  theatres, 
there  is  nothing  to  be  gained  by  con- 
tinuing to  oppose  it.  It  is  an  accom- 
plished fact  and  further  opposition 
would  be  iperely  butting  one’s  head 
against  a stone  wall,  with  nothing  to 
be  gained  but  a cracked  head,  or  at 
least  a bad  headache.  The  thing  to 
do  now  is  to  fully  accept  the  speed 
indicator.  Occasional  abuse  is  some- 
thing that  we  are  bound  to  find  in 
every  good  thing  which  has  ever  been 
given  to  this  world. 

Synchronizing  Possibilities 

The  great  value  of  the  speed  indi- 
cator rests  upon  the  possibilities  it 
presents  for  synchronizing  projection 
and  camera  speeds.  Used  for  this  pur- 
pose with  the  producer  indicating  the 
exact  speed  at  which  each  scene  ought 
to  be  projected,  the  speed  indicator 
would  instantly  become  a tremend- 
ously useful  and  absolutely  indispens- 
able part  of  motion  picture  equipment. 
Screen  presentation  would  win  the 


SPEED  INDICATORS 

AN  ARTICLE  BY 

F.  H.  RICHARDSON 

Moving  Picture  World,  March  1,  1924 


fullest  recognition  as  an  important 
factor  in  good  showmanship,  and  pro- 
jection would  gain  some  of  the  atten- 
tion which  is  now  so  generously  given 
to  production.  The  sooner  all  theatres 
install  speed  indicators  the  sooner  will 
producers  awaken  to  the  opportunity 
lying  at  their  door  for  correcting  one 
of  the  worst  abuses  found  today  in 
projection,  viz.:  overspeeding.  As  a 
matter  of  fact,  producers  should  issue 
a schedule  with  each  production  set- 
ting forth  the  exact  speed  for  each 
scene.  The  speed  for  each  scene  could 
be  carefully  worked  out  in  order  to 
produce  the  best  possible  effect  upon 
the  screen  and  this  undoubtedly  would 
greatly  increase  the  pleasure  of  mo- 
tion picture  audiences  and  receive  the 
warm  approval  of  the  public.  This 
has  already  been  done  to  some  extent, 
but  we  hope  to  see  a wide  acceptance 
of  the  idea  properly  worked  out 
through  the  use  of  speed  indicators. 

Camera  Speed  Not  “Standard” 

It  is  idle  to  claim  that  camera  speed 
is  “standard.”  It  is  not  standard,  no 
matter  how  vociferously  cameramen 
may  claim  it  is,  and  in  all  human  prob- 
abilitj^  it  never  will  be.  This  is  so  for 


any  one  of  several  reasons.  As  well 
dispute  it  as  the  fact  that  two  plus 
two  make  four. 

I have  for  years  insisted  that  the 
correct  presentation  of  the  picture  is 
the  highest  function  of  the  projection- 
ist, but  he  has  not  as  a class  arisen 
to  the  demand.  It  is  true,  however, 
that  in  most  cases  he  is  not  permitted 
to  do  so,  or  at  least  not  more  than  to 
a limited  extent,  by  reason  of  schedule 
limitations.  With  speed  indicators, 
however,  it  would  not  be  necessary 
for  any  manager  who  is  a real  show- 
man to  wait  for  the  producer  to  give 
a complete  schedule  of  speeds  for  any 
given  production. 

With  a speed  indicator,  however, 
and  the  correct  speed  of  projection 
indicated  by  the  producer  himself, 
there  certainly  would  be  greater 
chance  of  convincing  friend  manager 
that  if  he  wants  an  iron-bound  sched- 
ule he  must  trim  his  film  footage  to 
somewhere  nearly  fit  the  time  instead 
of  ruining  everything  by  overspeeding 
projection. 

Taking  everything  into  considera- 
tion this  department  strongly  advises 
that  speed  indicators  be  included  in 
all  future  projection  installations.  It 
is  up-to-date  practice,  and  as  matters 
now  stand  is  to  be  commended.  Nearly 
all  high-class  installations  are  includ- 
ing speed  indicators,  and  high-class 
installations  are  pretty  good  guides 
for  less  pretentious  ones  to  pattern 
after  in  essential  details. 
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The  Problem  of  Roll  Music  for 
Mechanical  Instruments 

(By  the  Observer) 


SO  many  inquiries  have  come  in  re- 
cently asking  about  the  kind  of  music 
available  for  mechanical  instruments  in 
moving  picture  theatres,  such  as  orches- 
tran  organs,  electric  pianos,  etc.,  that  it 
seems  advisable  to  devote  another  article 
to  the  subject  of  music  rolls  for  theatre 
organs  and  pianos. 

For  some  reason  or  other  it  seems  diffi- 
cult for  the  average  theatre  owner  to 
get  a correct  and  clear  idea  of  the  music 
roll  situation.  Perhaps  the  following 
facts  will  be  of  some  help  along  that 
line: 

* * * 

It  is  well  to  remember  that  there  are 
two  distinct  types  of  mechanical  instru- 
ments now  upon  the  market.  They  are 
known  as  the  65-note  and  the  88-note 
instrument.  All  mechanical  instruments 
at  first  were  65-note  but  when  improve- 
ments were  made  and  the  player  piano 
for  the  home  became  a large  factor  in 
the  music  industry  it  was  decided  gener- 
ally to  increase  the  mechanism  to  include 
all  the  notes,  which  is  eighty-eight.  This 
change  threw  the  65-note  mechanism  on 
the  scrap  heap  so  far  as  the  home  instru- 
ment was  concerned.  The  large  and  expen- 
sive organs,  however,  that  were  already 
constructed  for  the  65-note  mechanism 
made  it  impossible  for  the  commer- 
cial interets  to  make  such  a sudden 
change,  and  for  that  reason  the  65-note 
theatre  organ  has  continued.  The  88- 
note  instrument  is  of  course  preferable 
wherever  it  can  be  obtained.  That  is  if 
such  an  instrument  can  be  obtained  that 
meets  all  the  requirements  of  the  theatre, 
because  an  88-note  instrument  of  what- 
ever kind  will  play  all  88-note  music  rolls 
including  the  large  library  of  music  rolls 
that  are  cut  for  the  ordinary  home  player 
piano. 

The  65-note  instrument,  of  course,  has 
a large  library  of  special  rolls  which  are 
on  the  market  and  can  be  purchased  at  a 
very  reasonable  cost,  and  the  music  avail- 
able in  this  library  is  very  extensive  and 
is  being  kept  up-to-date  and  constantly 
added  to. 

* * * 

Another  difficulty  in  the  situation  as  it 
affects  the  theatre  owner  is  that  owing 
to  certain  circumstances  the  large  music 
roll  manufacturers  have  paid  no  special 
attention  to  the  development  of  the 
music  roll  for  the  large  orchestran  and 
theatre  instrument.  The  music  roll  man- 
ufacturer finds  that  it  is  more  profitable 
to  devote  his  efforts  to  the  production 
of  the  regular  standard  music  roll  that 
is  made  for  the  home  player  piano.  The 
market  in  this  field  is  so  much  larger 
and  the  method  of  manufacture  so  much 
simpler,  that  the  manufacturer  has  given 
it  the  preference.  On  the  other  hand, 
the  special  theatre  instrument  field  is 
naturally  limited  and  a manufacturer  in 
cutting  rolls  for  this  market  is  conscious 


of  the  fact  that  the  run  must  be  small 
in  comparison  to  the  run  of  the  same 
piece  for  the  ordinary  home  player  piano. 

Because  of  this  the  number  of  manu- 
facturers devoting  themselves  exclusively 
to  the  orchestran  and  special  roll  is  very 
limited  and  the  firms  themselves  small. 
There  are  two  or  three  very  reliable 
firms  manufacturing  this  class  of  music 
roll  exclusively.  Among  them  are  the 
Clark  Orchestra  Roll  Company,  the  Col- 
umbia Music  Roll  Company  and  the 
Automatic  Music  Roll  Company. 

* * * 

There  is  no  doubt  that  there  is  a grow- 
ing interest  in  this  class  of  music  among 
the  motion  picture  theatres  and  before 
long  the  manufacturers  will  be  able  to 
give  more  serious  attention  to  it.  In 
order  that  it  might  be  improved  and  en- 
larged, it  is  necessary  to  realize  that  its 
success  from  a manufacturing  standpoint 
is  based  upon  a different  principle  than 
the  success  of  the  marketing  of  the  ordi- 
nary music  roll.  The  ordinary  music 
roll  is  a straight  sales  proposition  just 
the  same  as  the  marketing  of  sheet  mfisic 
is  a straight  sales  propositoin.  Theatre 
music,  however,  is  different, — it  is  a sales- 
service  proposition  largely.  In  other 
words,  a manufacturer  to  successfully 
exploit  this  field  must  advertise  his  music 
and  classify  it,  not  in  the  ordinary  mus- 
ical classification  but  in  a classification 
named  in  terms  of  pictures.  That  is,  he 
must  be  able  to  show  to  the  theatre 
owner  quickly  that  certain  rolls  are  de- 


sirable, not  because  of  their  special  mus- 
ical arrangement  but  because  of  their 
adaptability,  with  certain  other  pieces  of 
music,  to*  certain  classifications  of  pic- 
tures, such  as  comedy,  drama,  trav- 
elogue, etc. 

It  seems  to  the  writer  that  the  first 
step  along  this  line  will  come  from  the 
moving  picture  theatre  owners  them- 
selves, as  the  problem  is  essentially  not 
a musical  problem  but  a picture  prob- 
lem. 

We  have  already  mentioned  in  a pre- 
vious article  that  a firm  had  been  estab- 
lished in  the  West  that  is  operating 
along  this  line.  It  has  not  yet,  however, 
been  able  to  cover  the  entire  field  in  any 
sense  of  the  word,  and  its  policy  is  evi- 
dently not  yet  generally  known  to  the 
theatre  owner. 

* * * 

The  trouble  with  the  theatre  owner 
who  has  a mechanical  instrument  at 
present  is  that  he  is  at  a loss  to  know 
how  to  go  about  making  the  selection  of 
music  rolls  that  will  give  him  the  service 
which  he  desires.  He  is  flooded  with  cat- 
alogs of  roll  cuttings  of  all  kinds  of  mus- 
ical parts  exploited  and  advertised  be- 
cause of  their  quality  purely  as  pieces  of 
music,  but  this  is  no  guide  to  him  be- 
cause naturally  he  has  _ no  way  of  tell- 
ing just  how  that  music  would  fit  into 
a particular  set  of  pictures  that  he  may 
be  running.  If  an  association  or  firm 
were  established  that  had  a knowledge  of 
(Continued  on  page  XVIII) 


INCREASED  illumination  up  to 
twenty  five  per  cent,  without  added 
expense  for  current,  or  the  same  illum- 
ination with  less  current,— with  a re- 
markable improvement  in  brilliancy 
and  contrast  of  pictures— can  easily  be 
secured.  Just  ask  your  dealer,  or  write 
to  us  about  the 

BAUSCH  & LOMB 
Cinephor  Projection  System — 
Cinephor  Projection  Lens 
Cinephor  Condenser 


Bausch  & Lomb  Optical  Co. 

Desk  C-102  635  St.  Paul  St.,  Rochester,  N.  Y. 

New  York  Washington  Chicago  San  Francisco  London 
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The  New  Barton  Twin  Console  Double  Organ 

A Musical  Sensation! 


This  new  Barton  can  be  played  by  two  players  simultane- 
ously, or  by  one  player  from  either  console.  Each  console 
is  mounted  on  the  new  Barton  Pitless  Console  Lift  that 
raises  it  five  feet  to  the  audience’s  amazement  and  lowers 
it  below  the  sight  lines  of  first  row  seats  quickly  and  easily. 


Lincoln  Square  Theatre,  Decatur,  111. 

A Box  Office  sensation,  too ! This  is  a new  way  of  featur- 
ing music  that  has  tremendous  audience  pulling  power. 
This  new  Barton  Two  Console  Double  Orchestral  Organ 
has  gained  instant  favor.  The  theater  shown  above  is  only 
one  of  many  we  are  similarly  equipping. 


The  Barton  Pitless  Console  Lifts 
occupy  only  12  inches  of  vertical 
space.  They  rest  on  top  of  the 
orchestra  pit  floor  and  raise  five 
feet.  Now  every  theater  can  be 
equipped  at  a cost  tremendously 
lower  than  for  the  pit  type.  This 
is  exclusively  a Barton  feature. 


Remember  that  Barton  Orchestral  Organ  has  the  richest 
tonal  quality  and  is  the  most  flexible,  reliable,  and  practical 
theater  music  equipment  ever  built.  Now  that  this  inno- 
vation is  provided,  this  organ  is  more  profitable  than  ever 
for  any  theater  to  own. 

Will  you  be  the  first  in  your  city  to  exploit  the 
New  Barton  Two  Console  Double  Organ?  There 
is  money  in  it.  Write  or  wire  for  particulars. 
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Brilliant  and  Colorful  Illumination 
of  the  Back  Stage 

It  Pleases  and  Thrills  the  Patrons 


Brenkert  Products 
are 

Standardized 


Standardized 


Equipment  means  an 
Uninterrupted  Service. 


SOLDER  HAS  BEEN  ELIMINATED.  All  parts  of  hoods  expertly 
double-seamed  and  uniformly  rivetted. 

Triple-baked-on  enamel  in  ebony  finish  provides  durable  wearing  surfaces 
with  a very  pleasing  appearance. 

Reflecting  surfaces  of  suspension  and  floor  stand  olivettes  are  applied  by 
air  brush  to  avoid  irregularities. 

All  hoods  constructed  for  free  ventilation,  to  prolong  life  of  lamps,  without 
leakage  of  light. 

All  parts  thoroughly  standardized  and  quickly  accessible. 

BRIGHTEN  YOUR  BACK  STAGE  AND  SOME  OF  THE  DARK 
CORNERS. 

See  your  Theatre  Equipment  Dealer  for  particulars  and  prices. 


Brenkert  Light  Projection  Co.,  Inc. 

Designers  and  Manufacturers 

Detroit  _ _ _ _ - Michigan 


Problem  of  Rolls  for 

Mechanical  Instrument 

(Continued  from  Page  XVI) 


the  motion  picture  business,  and  take  all 
the  music  rolls  and  classify  them  and 
label  them  so  that  a theatre  owner  could 
tell  by  the  label  what  kind  of  picture 
that  particular  piece  of  music  was  suited 
to,  it  appears  certain  that  it  would  enjoy 
success.  And  it  seems  to  the  writer  that 
this  must  be  the  first  step  towards  the 
motion  picture  industry  getting  the 
proper  appreciation  of  the  possibilities 
in  the  use  of  music  rolls  and  mechanical 
instruments. 

There  are  so  many  phases  of  the  ques- 
tion of  mechanical  ' music  in  a theatre 
and  so  much  depending  upon  local  cir- 
cumstances, the  class  of  people  attending 
any  particular  theatre  and  so  many  dif- 
ferent makes  of  instruments,  that  it  is 
essential  that  the  theatre  owner  should 
analyze  his  situation  independently  be- 
fore he  installs  any  particular  make  or 
size  of  mechanical  instrumentr  A certain 
class  of  intrument  very  successful  in  one 
theatre  might  be  disasterous  in  another 
theatre  under  different  circumstances. 

* * * 

One  important  thing,  however,  in  the 
choice  of  any  mechanical  instrument  is 
to  know  before  hand  whether  the  instru- 
ment is  standard  and  how  many  makes 
of  rolls  it  can  use.  There  are  some  in- 
struments that  are  made  which  are  able 
to  take  all  kinds  of  music  roll. 

Theatre  Planned  for 
Iron  Mountain,  Mich. 

Announcement  has  been  made  by 
M.  D.  Thomas,  manager  of  the  Colonial 
Theatre  Company,  Iron  Mountain,  Mich- 
igan, that  a combined  theatre,  office  and 
store  building  will  be  erected  in  that 
city,  work  on  which  will  be  started  in 
the  near  future. 

The  theatre  is  to  have  a seating  capa- 
city of  1,200.  The  Colonial  theatre  com- 
pany is  composed  of  A.  E.  Brauns  and 
Mr.  Thomas  who  operate  the  Colonial 
and  Bijou  theatres  in  Iron  Mountain 
and  the  Garrick,  Bijou  and  Orpheum  at 
Fond  Du  Lac,  Wis.  The  estimated  cost 
of  the  new  project  is  $250,000.  The 
building  is  expected  to  be  the  most  im- 
posing in  Iron  Mountain  and  the  archi- 
tectural design  has  been  placed  in  the 
hands  of  a Detroit  firm. 

The  structure  will  be  two  stories  in 
height  and  of  fireproof  construction.  The 
property  has  a frontage  on  B street  of 
96  feet  and  a depth  of  130  feet. 


New  Projects 

Hagerstown,  Pa. — It  is  rumored  that  a 
$350,000  theatre  is  to  be  erected  in  Hag- 
erstown by  George  W.  Bennethum  The- 
tres,  Inc. 

* 

Iron  Mountain,  Mich. — Construction  of 
a combined  theatre,  office  and  store  build- 
ing to  cost  a quarter  of  a million  dollars 
will  'be  started  here  soon,  it  has  been  an- 
nounced by  M.  D.  Thomas,  manager  of 
the  Colonial  Theatre  Company. 

Portland,  Ore. — Plans  for  a theatre 
which  will  cost  about  $125,000  to  be  lo- 
cated at  Unton  avenue  and  Russell  street 
have  been  announced  by  E.  A.  Miller, 
who  is  designing  the  structure  for  W.  L. 
Greber.  It  will  seat  1,200. 
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EASTMAN 
POSITIVE  FILM 


Adds  to  picture  interest  the  appeal  of  good 
photography — affords  an  additional  safeguard 
for  the  success  of  the  picture  in  the  eyes  of 
the  audience — carries  quality  from  studio  to 
screen. 

Look  in  the  margin  of  the  release  print  for 
the  identification  “Eastman”  “Kodak.’’ 


Eastman  Film,  both  regular  and 
tinted  base,  is  available  in  thou- 
sand foot  lengths. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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YOUR  PUBLIC 

Deserves  a Perfect  Picture 

THIS 

Can  only  be  had  by  using 

SNAPLITE  LENSES 

See  Your  Dealer  or  Write 

Kollmorgen  Optical  Corporation 

35  Steuben  Street  Brooklyn,  N.  Y.,  U.  S.  A. 

WE  ALSO  MANUFACTURE  SNAPLITE  JR.  LENSES  FOR  PORTABLE  MACHINES 


BRASS  RAILINGS 


For 

THEATRES 

Ornamental  Work 
Brass — Bronze — Iron 

Wire  Wire 

Enclosures  Mesh  Work 

Assistance  In  Working  Out  Your 
Problems  Will  Gladly  Be  Given. 


EDWIN  G.  REINHARDT  MANUFACTURING  CO. 

326, East  2nd  Street,  Cincinnati,  Ohio 


THE  GEOMETRIC  SAFETY  REEL 

USED  AS  STANDARD 
THE  LARGEST  PRODUCERS 

The  Double  Edge  Prevents  Cutting  Operator’s  Fingers 

The  Rolled  Edge  Strength 

The  Geometric  Stamping  Co. 

221  E.  131st  STREET  CLEVELAND,  OHIO 


Radio  Must  Pay  for  Talent, 
Says  Mills 

(Continued  from  page  VI) 


a fair  price  for  the  service  to  their  sets, 
and  when  that  day  comes,  then  the  com- 
parative value  of  the  various  sorts  of 
entertainment  available  will  be  analyzed 
by  the  individual  or  the  family  looking 
for  an  evening’s  entertainment,  and  the 
theatre  will  hold  its  own. 

But,  what  an  amazing  thing  it  is  to 
see  composers,  authors  and  publishers 
of  music  now  condemned  by  a few  short- 
sighted exhibitors  in  and  around  Chi- 
cago, for  seeking  to  require  the  broad- 
casting stations  who  publicly  perform 
music  for  purposes  of  profit  (and  none 
of  them  are  broadcasting  except  for  pur- 
poses of  profit,  bear  that  in  mind),  that 
such  broadcasting  stations  shall  pay  the 
same  relative  fees  for  the  right  to  use 
music  as  these  same  copyright  proprietors 
expect  motion  picture  theatres  to  pay 
for  the  same  use  of  music. 

Apparently,  some  exhibitors  would  see 
even  the  musical  copyright  proprietors 
render  service  free  to  the  radio  folks,  and 
in  Chicago  particularly,  it  is  reported 
that  the  motion  picture  managers  have 
joined  hands  with  the  radio  folks  there  to 
defeat  the  purposes  of  the  copyright  own- 
ers. How  shortsighted  this  policy  is 
time  will  prove,  and  if  a few  theatre 
owners  want  to  lend  their  influence  to  an 
effort  to  “pull  the  chestnuts  out  of  the 
fire”  for  the  radio  men,  no  one  can  quar- 
rel with  them,  nor  should  they  complain 
when  their  fingers  are  burned. 

* * * 

The  fees  charged  for  the  right  to  pub- 
licly perform  copyrighted  music  have 
long  been  made  a bugaboo  for  exhibitors. 
They  have  been  made  the  excuse  for 
endless  propaganda,  fund-raising  and 
agitation  for  years  and  years;  they  have 
served  as  a “smoke  screen”  behind 
which  inactivity  in  other  and  important 
directions  as  a result  of  which  the  ex- 
hibitor has  suffered  and  will  suffer,  might 
be  concealed. 

I often  wonder  when  the  time  will 
come  that  the  exhibitor  will  have  a real 
organization,  devoted  to  the  real  and 
practical  solutions  of  the  many  important 
questions  that  confront  the  much  be- 
leaguered industry,  instead  of  an  organi- 
zation the  leaders  and  executives  of 
which  devote  their  time  to  “playing  poli- 
tics” and  maneuvering  for  personal  glory 
and  aggrandizement.  God  speed  the  day. 

And,  in  closing  I want  to  say  just  this; 
that  the  sooner  the  exhibitors  bend  their 
efforts,  so  far  as  radio  is  concerned  to 
see  that  it  pays  for  all  the  service  it  re- 
ceives, just  as  the  theatres  have  to  pay, 
the  sooner  it  will  settle  down  along  the 
groove  that  it  is  going  to  occupy  and 
not  be  such  unfair  opposition  to  the  busi- 
ness of  theatres,  dance  halls,  etc.,  as  it 
now  is. 

We  need  not  worry  about  today,  it  is 
the  future  that  must  concern  us.  Read 
the  plain  writing  on  the  wall,  do  some 
thinking  for  yourselves,  and  then  tell  me 
how  wrong  the  music  makers  are  when 
they  insist  that  radio  shall  pay  them 
when  it  uses  their  product  just  as  they 
insist  that  you  shall  pay  them  when 
you  do. 


March  29,  1924 


EXHIBITORS  HERALD 


XXI 


N.  Y.  Code  Would  Make  Fireproof 
Theatres  Unnecessarily  Costly 

Says  NORMAN  M.  STINEMAN 

Member,  American  Society  of  Civil  Engineers 


I WAS  greatly  interested  in  the  article 
in  “Better  Theatres”  of  March  1,  con- 
taining some  pointed  remarks,  originating 
with  Mr.  George  E.  Eichenlaub,  a theatre 
architect  of  Erie,  Pa.,  on  the  proposed 
New  York  State  theatre  building  code. 
Mr.  Eichenlaub’s  remarks  were  of  espe- 
cial interest  to  me  for  the  reason  that 
only  recently  I prepared  a review  of  the 
entire  proposed  New  York  State  Standard 
Building  Code,  including  the  sections 
pertaining  to  theatres. 

The  proposed  code  is  in  fact  a com- 
plete state  building  code,  divided  into 
three  parts,  the  first  of  which  is  in  the 
nature  of  a general  building  code  affect- 
ing all  classes  of  occupancy,  while  Parts 
II  and  III  are  confined  more  explicitly 
to  theatres. 

* * 

Some  readers  may  recall  my  article  in 
the  issue  of  February  2,  1924,  entitled 
“How  Fireproof  Construction  Can  Be 
Had  at  No  Greater  Cost.”  Having  spon- 
sored that  article,  I was  somewhat  non- 
plussed to  find  Mr.  Eichenlaub  speaking 
rather  disparagingly  of  fireproof  construc- 
tion. He  had  even  gone  so  far  as  to 
place  the  word  “fireproof”  in  quotations. 
In  the  very  next  paragraph,  however,  he 
relieved  my  mind  and  hit  the  nail 
squarely  on  the  head  when  he  declared 
that  the  first  high  cost  of  fireproof  con- 
struction is  often  brought  about  by  lack 
of  recognition  of  some  newer  materials 
and  fabrications.  As  a matter  of  fact  the 
difficulty  in  obtaining  official  permission 
to  use  new  materials  and  methods  of  con- 
struction, many  of  which  are  developed 
essentially  as  fire-resistants,  is  one  of  the 
most  exasperating  hindrances  to  progress 
in  fireproof  construction.  Sometimes  the 
fault  may  lie  with  the  designer  of  the 
building,  who  does  not  keep  himself  in- 
formed as  to  developments  in  newer  and 
less  expensive  materials  or  methods;  but 
more  often  the  trouble  is  due  to  an  ob- 
solete agd  restrictive  building  code  which 
will  not  permit  him  to  be  progressive. 
He  falls  back  on  the  old  way  of  doing 
things  “according  to  the  building  code,” 
while  the  owner  of  the  building  has  the 
pleasure  of  paying  the  price.  Unfortun- 
ately the  Underwriters  are  often  slow  to 
recognize  new  materials  and  methods 
which  have  not  been  actually  tested  out 
by  their  laboratories,  so  that  the  designer 
is  confronted  by  another  difficulty  in  the 
matter  of  insurance  rates.  In  general, 
however,  the  Underwriters  do  recognize 
concrete  as  a fireproofing  material  and 
reinforced  concrete  as  fireproof  construc- 
tion, so  that  the  designer  has  considerable 
latitude  in  the  selection  of  his  materials. 
* * * 

I must  admit  that  theatres  that  will  not 
burn  cannot  be  built  as  economically  in 
first  cost  as  buildings  of  combustible  con- 
struction if  some  obsolete  building  code 
requires  walls  and  partitions  and  floors 
twice  as  heavy  as  necessary  and  limits  the 
choice  of  materials  to  one  or  two,  arbi- 
trarily excluding  the  use  of  equally  good 
but  less  expensive  ones. 

Here  is  one  of  the  primary  faults  of  the 
proposed  New  York  Standard  Building 
Code.  The  person  or  persons  who  wrote 
it  make  frequent  use  of  expressions  such 
as  “brick  or  other  approved  masonry”  and 
in  many  cases  they  have  gone  even  so 
far  as  to  say  that  such  and  such  a wall 


“Better  Theatres,”  through  its 
advisory  staff  composed  of  experts 
in  virtually  every  phase  of  theatre 
building  and  operation  has  brought 
to  the  attention  of  the  industry  cer- 
tain features  of  the  proposed  the- 
atre building  regulations  for  the 
state  of  New  York  which,  had  they 
been  enacted,  would  have  wrought 
unfavorably  toward  the  best  in- 
terests of  the  small  town  theatres. 
Indications  at  present  point  that 
as  a result  of  the  publicity  ac- 
corded the  detrimental  featiures  of 
the  code,  many  corrections  will  be 
made.  Being  a problem  best  un- 
derstood by  engineers  and  those 
directly  connected  with  construc- 
tional problems,  this  department 
is  glad  of  the  opportunity  this  in- 
stance has  given  it  to  serve  the 
welfare  of  theatre  owners  through 
the  authoritative  sources  at  its  dis- 
posal. 

Attention  to  the  unfavorable  fea- 
tures of  the  building  regulations 
were  first  revealed  in  a discussion 
of  them  by  Mr.  G.  E.  Eichenlaub, 
theatre  architect  and  engineer  and 
one  of  the  “Better  Theatres”  ad- 
visory staff  members.  In  the  ac- 
companying article  Mr.  Norman 
M.  Stineman,  Member,  Society  of 
Civil  Engineers,  and  also  on  this 
department’s  staff  of  experts,  con- 
tributes further  enlightment  on 
the  proposed  regulations  as  they 
affect  the  interests  of  the  small 
town  builder. 


shall  be  of  brick  so  many  inches  thick. 
Of  course,  the  specific  mention  of  brick, 
and  brick  alone,  automatically  bars  out 
all  other  materials.  This  is  a common 
fault  of  building  codes.  Curiously  enough, 
Mr.  Eichenlaub  himself  fell  into  the  same 
habit  when,  in  discussing  the  require- 
ments of  the  smaller  theatre  building,  he 
mentioned  the  necessity  of  a cut-off  wall 
between  the  stage  and  auditorium  and  be- 
tween the  stage  and  any  adjoining  struc- 
ture. He  remarked,  parenthetically,  that 
this  “means  a solid  brick  wall  12  inches 
thick.”  It  might  mean  a brick  wall;  but 
if  the  bricklayers  have  the  upper  hand  in 
a certain  town  and  are  exacting  exorb- 
itant wages,  the  architect  may  want  to 
specify  a wall  of  plain  or  reinforced  con- 
crete. Of  course  this  was  only  a slip  on 
Mr.  Eichenlaub’s  part,  but  it  shows  how 
firmly  rooted  is  the  idea  that  brick  is 
the  one  available  material. 

A few  illustrations  will  show  how  vari- 
ous building  materials  are  completely 
ruled  out  in  the  proposed  New  York 
State  Code,  as  now  written,  and  how 
unnecessary  wall  thicknesses  are  specified. 
* * 

Paragraph  (c)  of  Rule  32,  in  Part  1, 
under  the  heading  of  “Limitations,”  spec- 
ifies that  “Walls  of  hollow  building  blocks 
[by  which  is  meant  concrete  block  or  tile 
or  clay  tile]  shall  not  be  used  in  buildings 
over  40  feet  in  height,  except  that  in  build- 
ings of  skeleton  construction  terra  cotta 
blocks  with  shells  and  webs  not  less  than 
1 inch  thick,  faced  with  at  least  4 inches 
of  brickwork  properly  bonded  as  speci- 


fied in  this  section,  may  be  used.’  In- 
spection of  this  requirement  discloses  the 
fact  that  this  height  limit  of  40  feet  is  not 
limited  to  bearing  walls,  as  might  be  ex- 
pected, but  is  made  to  apply  to  non- 
bearing walls  as  well,  and  to  the  building 
itself.  In  other  words,  in  a building  41 
feet  high  nothing  in  the  nature  of  hollow 
concrete  block  or  tile  or  hollow  clay  or 
hollow  gypsum  tile  could  be  used  any- 
where in  the  structure,  not  even  for  non- 
bearing partitions  or  exterior  non-bearing 
panel  walls  supported  at  each  story.  If 
any  one  supposes  that  no  such  interpre- 
tation would  be  placed  on  this  Rule,  it 
is  only  necessary  to  remind  him  of  the 
fact  that  the  New  York  City  building 
code  contains  a similar  provision  and  that 
it  is  so  interpreted  by  the  Building  De- 
partment of  that  city. 

Paragraph  (e)  of  Rule  35  of  Part  1 
contains  the  following  under  the  heading* 
of  ‘Non-bearing  Walls”; 

The  thickness  of  non-bearin?  walls  may  be 

4 inches  less  than  those  specified,  respectively, 

in  sub-division  (b)  of  this  Rule  for  [bearing'] 

walls  of  corre^ronding  height,  provided  that 

no  such  wall  shall  be  less  than  IZ  inches  thick. 

While  the  foregoing  paragraph  states 
that  non-bearing  masonry  walls  may  be 
4 inches  less  in  thickness  than  the  cor- 
responding thickness  specified  for  bearing 
walls,  this  supposed  advantage  is  practi- 
cally eliminated  by  the  requirement  mak- 
ing the  minimum  thickness  12  inches.  As 
a matter  of  fact  the  minimum  thickness 
for  masonry  walls  and  partitions  of  the 
non-bearing  class  should  be  4 inches  in- 
stead of  12  inches.  A minimum  thickness 
such  as  12  inches  is  entirely  uncalled-for 
and  onlj'  adds  to  the  cost  of  a structure 
without  giving  anything  in  return. 

V 

Another  sub-paragraph  under  the  same 
Rule  states  that  exterior  panel  walls  of 
skeleton  structures  supported  at  each 
story  by  girders  may  be  12  inches  thick 
for  the  entire  height  of  the  building.  This, 
of  course,  applies  to  all  classes  of  build- 
ings, not  merely  to  theatres.  The  kind  of 
wall  under  consideration  is  more  com- 
monly called  a panel  wall.  It  fills  in  the 
space  between  columns  and  floor  girders 
in  the  outside  walls  of  buildings  having 
structural  frames.  Such  walls  are  sup- 
ported on  wall  girders  at  each  story. 
Thej'  carry  nothing  but  their  own  weight 
and  serve  their  purpose  when  they  keep 
out  the  weather  and  protect  the  structure 
against  an  outside  exposure  fire.  A 
thickness  of  12  inches  seems  particularly 
unjustified  when  we  remember  that  a 
large  part  of  this  panel  wall  area  is  pro- 
tected by  nothing  but  panes  of  glass. 
Consequently  what  can  be  the  necessity 
for  filling  the  rest  of  the  panel  with  12 
inches  of  masonry.  A 4-inch  reinforced 
concrete  panel  wall  is  ample,  and  is  al- 
lowed by  the  cities  of  Pittsburgh,  Seattle 
and  Rochester.  For  masonry  enclosure 
walls,  such  as  brick,  block  and  tile,  8 
inches  is  ample  and  is  allowed  in  many 
codes  among  them  the  code  recommended 
by  the  U.  S.  Department  of  Commerce. 
Recognition  should  also  be  given  to  con- 
struction such  as  double  walls  of  metal 
lath  and  cement  plaster,  or  of  gunite,  a 
material  which  has  been  tested  by  the 
Underwriters’  Laboratories  and  given  a 
{Continued  on  next  page) 
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THE  ELECTRO  THERMAL  PERFUMER 


THE 

DIRECTOR 
OF  ART 
AND  PRO- 
DUCTION 
OF  THIS 
THEATRE 
WRITES: 


“It  has  been  a source  of  mys- 
tery to  the  audiences.  They  have 
received  the  novelty  with  a 
great  deal  of  appreciation  and 
satisfaction. 

It  certainly  has  helped  the 
appropriate  numbers  quite  ma- 
terially.” 

Very  truly  yours, 

BA  LAB  AN  f KATZ  COBP. 
By  Frank  Cambria 
Director  of  Art,  Production. 


Gives  Life 
to  Your 

PRESENTATION 


By  the  use  of  this  new  in- 
vention the  faint  odor  of  per- 
fume is  made  to  harmonize 
with  any  motion  picture  scene 
or  stage  presentation.  Pine 
woods,  rose  garden,  ocean 
breeze,  new  mown  hay,  orien- 
tal, and  hundreds  of  other 
scenes  can  be  made  more  realis- 
tic by  the  slight  suggestion  of 
their  respective  odors. 


Kindly  fill  in  this  coupon  so  that  we  can  give  you  further  information 
covering  the  use  of  this  machine  in  your  theatre. 


Name Seating  Capacity 

Theatre Direct  or  A-C  Current 

City  

THE  ELECTRO  THERMAL  PERFUMER 


Factory  and  Offices:  217  W.  Illinois  St. 


Chicago,  111. 


Super-Lite  Screens 

If  your  present  screen  is  not  satisfactory 
get  in  touch  with  the  nearest  SUPER- 
LITE  DISTRIBUTOR  or  write  us. 

We  build  screens  to  meet  all  requirements. 

C.  S.  WERTSNER  & SON,  Mfrs. 

211-221  N.  13th  Street  : Philadelphia^  Pa. 


AUTOMATIC  FILM  INDICATOR  AND  WARNER 


It  automatically  indicates  how  many  feet  of 
film  there  are  on  reel  when  machine  is  run- 
ning and  gives  warning  at  predetermined 
distance  from  end  of  reel  by  buzzer  ringing. 


No  Scratched  CINEMA  SPECIALTY  MFC.  CO. 

Films  GARY  INDIANA 


Decreases 
the  Fire  Risk 


Increases  the 

Operators’ 

Efficiency 


Adjustable 

Warning 

Buzzer 


Will  Not 
Injure  Film 


Fireproof  Building  and  the 
N.  Y.  Code 

(.Continued  from  page  XXI) 


fire-resistive  classification  of  three  hours 
for  the  double  wall. 

* * * 

Rule  26  prohibits  the  use  of  hollow 
building  block,  such  as  concrete  block  or 
tile,  or  hollow  clay  tile,  for  foundation 
walls  in  any  building  except  where  the 
upper  walls  are  of  wood  frame  or  hollow 
building  block  construction.  There  is  an 
additional  unnecessary  requirement  that 
hollow  building  block  so  used  must  be 
filled  with  concrete.  Both  of  these  re- 
quirements are  entirely  uncalled-for  and 
only  serve  to  increase  the  cost  of  a build- 
ing, when  every  efifort  should  be  made  to 
eliminate  unnecessary  costs  of  this  kind. 
This  matter  was  thoroughly  considered 
by  the  U.  S.  Department  of  Commerce 
Building  Code  Committee,  more  com- 
monly referred  to  as  the  Hoover  Building 
Code  Committee.  In  this  committee’s 
first  report,  issued  in  January,  1923,  un- 
der the  title  of  “Recommended  Minimum 
Requirements  for  Small  Dwelling  Con- 
struction,” hollow  block  construction  is 
approved  for  all  classes  of  dwelling 
houses,  including  those  having  solid  ma- 
sonry walls  above  the  foundation.  The 
Hoover  Committee’s  second  report,  on 
“Recommended  Minimum  Requirements 
for  Masonry  Wall  Construction,”  soon  to 
be  issued,  will  undoubtedly  give  similar 
approval  to  hollow  block  for  foundation 
walls  of  buildings  of  all  classes  of  occu- 
pancy, including  those  with  solid  masonry- 
walls  above  the  foundation.  This  prac- 
tice has  been  followed  for  25  years  all 
over  the  country  and  has  proved  its  case 
by  actual  performance. 

Rule  212,  applying  specifically  to  thea- 
tres located  back  of  other  structures, 
very  properly  requires  the  theatre  portion 
of  the  building  to  be  cut  off  from  the 
structure  in  front  of  it  by  an  unpierced 
fire-wall,  and  a passage  or  corridor  lead- 
ing to  the  street  to  be  fireproofed  also. 
The  minimum  thickness  of  the  fire-wall 
is  specified  at  12  inches.  Surely  8-inch 
walls  of  masonry  or  6-inch  walls  of  rein- 
forced concrete  or  double  walls  of  metal 
lathe,  and  cement  plaster  or  double  walks 
of  gunite,  would  furnish  sufficient  pro- 
tection for  the  corridor  leading  to  the 
street. 

* * * 

Rule  236  states  that  the  proscenium 
wall  must  be  12  inches  thick,  of  brick  or 
plain  concrete.  There  is  no  reason  why  a 
proscenium  wall  should  be  limited  to 
these  two  materials.  A reinforced  con- 
crete wall  8 inches  thick  would  be  fully 
equal  to  either;  and  in  small  theatres  m 
small  or  outlying  communities,  would  it 
not  be  entirely  logical  to  permit  the  con- 
struction of  proscenium  walls  and  other 
fire-walls  with  hollow  masonry  units  or 
in  various  forms  of  hollow  wall  construc- 
tion? This  is  a point  emphasized  by  Mr. 
Eichenlaub,  namelyq  that  in  the  smaller  or 
outlying  communities  extremely  rigid 
regulations  are  not  necessary.  Would  it 
not  be  far  better,  in  such  communities, 
merely  to  specify  materials  or  construc- 
tion that  .will  neither  burn  nor  support 
combustion,  nor  soften  under  the  influ- 
ence of  heat,  and  leave  to  the  architect  or 
structural  engineer  the  selection  of  such 
materials  as  he  can  find  locally  available. 
If  there  is  a clay  tile  manufacturing  plant 
in  the  immediate  vicinity,  the  designer 
should  be  permitted  to  use  that  material 
if  he  knows  that  it  will  answer  the  pur- 
pose. If  there  is  a concrete  _ products 
plant  producing  materials  of  a high  struc- 
tural quality  in  the  immediate  locality, 
the  builder  should  be  permitted  to  make 
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use  of  this  local  material.  In  other  words, 
the  building  code  should  permit  the  use 
of  any  fireproof  construction  that  is  good 
construction,  whether  or  not  it  meets 
the  -standards  supposed  to  be  necessary 
for  the  congested  sections  of  large  cities. 

Summed  up,  then,  the  New  York  State 
Building  Code  is  faulty  in  the  following 
essential  respects: 

(a)  The  sections  affecting*  concrete  design  and 
construction  are  not  in  accordance  with 
modem  practice. 

(b)  It  fails  to  give  recognition  to  a number  of 
new  materials  and  methods  of  construction, 
many  of  which  have  been  developed  essen- 
tially as  fire-resistants. 

(c)  It  specifies  unnecessarily  heavy  wall  thick- 
n^ses. 

(d)  As  a result,  it  would  make  fireproof  con- 
struction unnecessarily  costly  and  would 
therefore  discourage,  rather  than  encour- 
age, better  construction. 

It  would  be  indeed  unfortunate  if  the 
New  York  State  Standard  Building  Code 
were  adopted  as  it  now  stands,  for  it 
would  undoubtedly  be  a serious  blow  to 
fireproof  construction,  since  it  would 
make  such  construction  unnecessarily  ex- 
pensive. However,  the  case  is  by  no 
means  hopeless,  for  while  individuals  can 
do  little  of  themselves,  organizations  of 
architects  and  engineers  can  do  much 
toward  correcting  the  trouble.  As  a mat- 
ter of  fact  it  was  this  very  tendency  to 
require  unnecessarily  heavy  and  -waste- 
ful construction,  coupled  with  the  ten- 
dency to  refuse  recognition  to  newer 
materials  and  methods,  that  brought 
about  the  appointment  of  the  Department 
of  Commerce  Building  Code  Committee. 
The  reports  so  far  issued  by  the  Com- 
mittee show  conclusively  that  they  are 
working  for  the  general  recognition  of 
every  material  or  method  of  construction 
that  has  inherent  merit.  The  personnel 
of  the  committee  is  of  such  a nature  as 
to  inspire  the  utmost  confidence.  The 
Chairman  of  the  Committee  is  none  less 
than  Ira  H.  Woolson,  consulting  engineer 
of  the  National  Board  of  Fire  Under- 
writers and  one  of  the  country’s  foremost 
authorities  on  fireproof  construction. 
Other  members  of  the  Committee  are 
William  K.  Hatt,  Professor  of  Civil  En- 
gineering, Purdue  University;  Rudolph 
T.  Miller,  Consulting  Engineer  of  New 
York  City  and  formerly  Superintendent 
of  Buildings  of  that  city;  Edwin  H. 
Brown,  Architect,  Minneapolis,  Minn.; 
Albert  Kahn,  Architect,  Detroit,  Mich.; 
John  A.  Newlin,  of  the  U.  S.  Forest  Prod- 
ucts Laboratory,  Madison,  Wis.,  and 
Joseph  R.  Worcester,  Consulting  Engi- 
neer, Boston,  Mass. 

* * * 

The  next  report  to  be  issued  by  this 
committee  will  be  on  the  general  subject 
of  masonry  wall  construction,  applicable 
to  all  classes  of  buildings.  As  soon  as 
that  report  is  issued  all  architectural,  en- 
gineering and  other  organizations  inter- 
ested in  the  welfare  of  building  construc- 
tion, and  the  magazines  representing  this 
industry,  may  be  expected  to  give  the 
widest  possible  publicity  to  the  commit- 
tee’s findings.  There  is  no  doubt  that  the 
new  report,  like  its  predecessor  (on  dwell- 
ing houses),  will  upset  many  well-rooted 
ideas.  The  committee  having  in  charge 
the  preparation  of  the  New  York  State 
Standard  Building  Code  would  do  well 
to  withhold  its  sections  affecting  masonry 
wall  construction  until  the  new  Hoover 
Committee  report  is  available. 

Mr.  Eichenlaub’s  demand  for  simplified 
building  codes,  which  will  make  archi- 
tects, structural  engineers  and  contractors 
responsible  for  the  arrangement,  design 
and  construction  of  buildings  in  accord- 
ance with  good  practice,  is  in  line  with 
a well-defined  and  growing  opinion.  That 
is  what  we  do  with  doctors  and  eventually 
we  must  do  the  same  with  people  who 
plan  buildings,  those  who  design  their 
structural  parts  and  those  who  build  them. 
We  don’t  tell  a doctor  exactlv  how  he 

(Continued  on  next  page) 


A COUCH  SYSTEM  of 

INTERCOMMUNICATING 

TELEPHONES 

Provides  efficient,  dep>endable  and  quick  means  of  communication  and  should  form 
a part  of  the  equipment  of 

BETTER  THEATRES 


Send  for  Bulletins 


S.  H.  COUCH  COMPANY,  Inc. 

Established  1894 

TELEPHONE  MANUFACTURERS 

Office  and  Factory,  Norfolk  Downs,  Mass. 

BRANCH  OFFICES 

BOSTON.  1 70  Purchase  St.  CHICAGO.  337  West  Madison  St. 

SALES  REPRESENTATIVES 

Sierra  Electric  Co.,  San  Francisco,  Los  Angeles,  Seattle  Eco  Clock  Co.,  428  Broadway,  New  York 
lohn  R.  Hollingaworth,  1 723  Sansom  St.,  Philadelphia  G.  L.  MacGillivray  & Co.,  3 St.  Nicholas  St.. 

Montreal,  P.  Q.,  Canada 


Scenery— Picture  Sets— Draperies 
Velour  and  Velvet  Curtains 


** Dependable  Service** 


NOVELTY  SCENIC  STUDIOS 

220  West  Forty-Sixth  Street  New  York 


COMPLETE  THEATRE  EQUIPMENT 

SIMPLEX 

Distributor  for  Western  Pennsylvania*  14  Coun- 
ties in  Southeastern  Ohio,  West  Virginia,  East  of 
Kanawha  River. 


THE  HERTNER  TRANSVERTER 

“If  you  want  it  quick,  call  us” 

Phone  GRANT  0586 

Hollis,  Smith,  Morton  Co. 

Inc.  

1024  FORBES  ST.  PITTSBURG,  PA. 
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KEYSTONE 


FLOOR  COVERING 

IS 

Serviceable 
Sanitary 
Inexpensive 

Service 

For  the  last  eight  years 
Keystone  Brand  Floor 
&)vering  has  served  more 
than  what  you  claim: 
especially  for  Moving 
Picture  Theatres,  there- 
fore, we  cannot  recommend 
it  too  highly. 

THE  SMITH  THEATRE 
Pittsburgh,  Pa. 

Your  Floor  Covering  is 
absolutely  the  best  we 
have  ever  used  and  we 
will  be  glad  to  recommend 
it  to  all  inquirers. 

THE  LINCOLN 
THEATRE 
Pittsburgh,  Pa. 

SAMPLES 
ON 

REQUEST 


THE  RUSSELLOID  COMPANY 


Harrisburg,  Pa. 


In  a Hurry? 

Wire  the  Globe 

They  will  fill  your  order 
quickly  with  tickets 
that  are  exactly  what 
you  want. 

That’s  a part  of  Globe 
Service. 


The  Inventory  Number 

on  Globe  Tickets  costs  you 
no  more,  but  its  a wonderful 
help.  Ask  about  it. 

GLOBE  TICKET  CO. 

Makers  of  Tickets  Since  1873 

122  N.  12th  St.,  Philadelphia,  Pa. 

Los  Angeles  New  York  San  Francisco 


Fireproof  Building  and  the 
N.  Y.  Code 
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shall  treat  a case  of  influenza  or  of  gout; 
but  if  we  did  so,  it  would  be  no  more 
ridiculous  than  the  provisions  in  many 
of  our  building  codes  in  which  attempts 
are  made  to  specify  exactly  how  every- 
thing shall  be  done,  the  choice  of  ma- 
terials and  methods  being  taken  out  of 
the  hands  of  those  who  are  best  qualified 
to  decide  what  constitutes  good  construc- 
tion. 

Fine  Playhouse 
For  Olympia 

A new  theatre,  which  has  been  in  con- 
templation  for  some  time,  will  be 
erected  at  the  corner  of  Fifth  and  Wash- 
ington streets,  Olympia,  Wash,  it  has 
been  announced.  Joseph  H.  Wohleb  of 
Olympia  is  the  architect.  Plans  for  the 
theatre  call  for  Italian  Renaissance  de- 
sign and  the  interior  decorations  and 
furnishings  will  further  carry  out  this 


period.  Messrs.  Wilson  & Zabel,  local 
theatre  owners  have  lately  toured  the 
Northwest,  visiting  many  cities  and  the- 
atres, including  the  new  Whiteside  the- 
atres at  Corvallis,  Ore.,  in  search  of  the 
most  modern  ideas  to  embody  in  the  new 
theatre  plans. 

The  building  will  be  60  feet  wide,  with 
frontage  on  Washington  street,  and  120 
feet  in  depth.  It  will  cost  in  the  neigh- 
borhood of  $80,000.  Seating  accommo- 
dations for  about  850  persons  will  be 
provided.  A large  stage  will  amply  pro- 
vide for  the  best  road  shows.  The  plans 
also  include  a spacious  lounge  and  foyer, 
with  a ladies’  rest  room  and  a smoking 
room.  Modern  heating  and  ventilating 
system,  the  latter  including  the  washed 
air  feature,  also  are  contemplated. 
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Early  Preparations  for  Summer 
Weather  Are  Profitable 


Despite  the  fact  that  hot  weather  and 
balmy  days,  with  their  usual  attrac- 
tions for  theatre  patrons,  are  not  yet  at 
hand,  it  behooves  the  progressive  exhib- 
itor who  would  rhake  this  summer  a prof- 
itable one  to  take  stock  now  and  prepare 
to  keep  his  business  during  the  summer 
months.  Last-minute  preparations  at  the 
best  are  inefficient  and  not  infrequently 
more  costly  than  necessary. 

Much  remodeling  and  other  needed  im- 
provements will  be  made  by  theatres  this 
summer  and  those  theatres  which  lay 
careful  and  definite  plans  for  this  work  in 
advance  will  obtain  most  satisfactory  re- 
sults. Inventory  at  this  time  and  due 
consideration  of  local  conditions  will 
serve  as  a guide  to  the  extent  of  the  work 
it  is  most  practicable  to  undertake.  In 
some  instances  it  will  be  desirable  to  ef- 
fect only  surface  changes.  In  other  in- 
stances a review  of  the  situation,  with 
consideration  given  to  such  things  as 
probable  competition  and  general  deteri- 
oration undergone  will  reveal  that  a very 
extensive  program  of  rejuvenating  the  old 
playhouse  is  the  best  policy. 

* * * 

In  “Better  Theatres,”  March  1 issue, 
attention  was  called  to  two  expedient 
methods  of  creating  a new 
and  desirable  atmosphere 
for  the  old  theatre — name- 
ly, the  changing  of  the  out- 
side appearance  through 
the  use  of  sheet  metal 
fronts  of  artistic  design  and 
the  giving  of  new  life  to 
the  auditorium  through  the 
use  of  clean,  sanitary  seat 
covers.  In  connection  with 
the  latter  our  attention  has 
been  called  to  the  practice 
of  an  Indiana  exhibitor 
who  has  adopted  a policy 
of  using  a different  type 
and  color  of  chair  covers 
for  the  various  seasons  of 
the  year.  In  summer  the 
most  desirable  chair  cover 
is  obviously  a''  light  linen 
material. 

For  exhibitors  who  are 
contemplating  c h a n g ing 
their  auditorium  in  this 
manner  it  is  in  order  to  call 
attention  to  the  fact  that 
there  is,  in  most  cases,  a 
difference  in  the  size  of  the 
chairs,  even  though  they 
may  be  side  by  side.  A 
study  of  the  seating  ar- 
rangement blue  print  will  reveal  that  the 
auditorium  may  contain  seats  ranging  in 
width  from  17  inches  to  22  inches,  and  it 
is  therefore  important  to  specify  covers 
that  will  fit  the  chair  properly  as  most 
satisfactory  results  are  obtained  when 
these  are  ordered  to  exact  specifications. 

Under  a system  evolved,  the  cover  for 
each  individual  chair  is  marked,  corre- 
sponding with  the  chair  and  the  row,  so 
that  when  the  covers  are  returned  freshly 
laundered  it  is  a simple  matter  to  place 
each  on  the  chair  for  which  it  was  origi- 
nally made.  “Tailor  made”  chair  covers, 
it  has  been  found,  are  most  efficient,  both 
from  the  standpoint  of  appearance  and 
wear.  The  fact  that  they  are  reversible 
is  an  added  feature  in  their  favor  from  an 
economy  standpoint. 

* * * 

In  a previous  issue  of  “Better  The- 
atres” was  published  a list  of  recommen- 
dations for  summer  improvements  which 
are  again  worthy  of  consideration  at  this 
time-  They  are  as  follows: 


1.  Brighten  up  your  front  by  painting 
your  entire  front  elevation,  using  proper 
contrast  color  scheme  between  wall  and 
frames. 

2.  Buy  a new  electric  sign. 

3.  Reinforce  your  canopy  and  apply 
interchangeable  letter  signs  with  read- 
ability exposed  towards  the  important 
traffic  thoroughfares.  Add  to  this  fringe 
lighting  of  your  canopy. 

4.  Install  a new  modern  and  practical 
island  box  office;  provide  proper  ticket 
vending  machine. 

5.  Equip  your  outer  vestibule  and  the 
exposed  pilasters  on  the  street  elevation 
with  modern  well  designed  display  frames. 
Be  sure  that  the  display  frames  are  all 
of  the  same  size,  so  that  you  can  use  the 
same  mats  for  coming  attractions  facing 
the  audience  as  they  . leave  theatre,  and 
use  the  same  mats  facing  the  street  when 
the  attraction  is  in  the  house. 

6.  Hang  attractive  and  new  modern 
lighting  fixtures  in  your  lobby  and  redeco- 
rate the  entire  interior  of  your  lobby  in  a 
color  scheme  contrasting  with  the  one 
which  you  have  used  so  long. 

7.  Lay  a new  art  marble  or  tile  floor  in 
your  lobby  and  purchase  a few  torcheres, 
a piece  of  statuary,  if  possible,  to  add  re- 


finement to  your  inner  lobby. 

* * * 

8.  Find  a space  for  decorative  wall 
mirrors  in  your  lobby  and  foyer,  these 
mirrors  not  only  to  answer  a decorative 
purpose  by  making  your  room  look  larger, 
but  answering  a practical  purpose  and 
serving  your  lady  patrons  as  well. 

9.  Enclose  your  foyer  rail  either  with 
the  aid  of  fabrics  or  artistic  sash  work 
and  re-carpet  your  entire  foyer  using  ex- 
tra heavy  carpet  lining  to  impress  your 
patrons  with  the  richness  of  the  floor 
covering. 

10.  Re-seat  your  house.  In  many  cases 
it  will  be  necessary  to  change  the  radius 
of  the  seating  plan  in  order  to  permit  the 
installation  of  somewhat  larger  and  more 
comfortable  chairs.  You  will  find  it  ad- 
visable to  install  new  opera  chairs  with 
box  spring  seats  which  will  be  appreci- 
ated by  your  trade  and  in  all  likelihood 
it  will  not  be  necessary  to  spend  money 
for  upholstered  backs — a good  ^-inch 
deep  curved  back  will  answer  the  purpose. 


11.  Pad  and  lay  new  carpet  in  all  of 
your  aisles. 

12.  Redecorate  your  entire  auditorium; 
panel  your  walls  with  mouldings  on  the 
lower  floor  in  order  to  disguise  the  old 
architectural  lines  and  put  in  new  prosce- 
nium arch,  so  that  the  effect  presented  to 
your  audience  will  be  a change  in  its  en- 
tirety. It  will  in  all  probability  be  possi- 
ble for  you  to  retain  the  old  electric  out- 
lets but  equip  same  with  new  lighting  fix- 
tures and  new  silk  shades. 

* + * 

13.  Purchase  and  apply  modern  panic 
bolts  on  all  of  your  side  exit  doors  and 
apply  new  parchment  or  art  glass  exit 
sign  boxes  over  doors. 

14.  Install  a new  modern  fabric  picture 
set  with  automatic  draw  curtain  and  em- 
bellish same  with  episode  lamps  in  classic 
set  pieces. 

15.  Purchase  a set  of  dimmers  and  re- 
arrange the  bus  bars  on  your  switch- 
board so  as  to  take  the  house  load  under 
the  control  of  these  dimmers. 

16.  Install  where  necessary  ventilating 
fans  of  large  capacity,  using  multiple 
speed  motors  so  as  to  allow  you  to  change 
the  air  in  your  theatre  at  least  once  every 
five  minutes,  these  fans  to  be  run  inter- 
mittently during  the  Win- 
ter season  and  can  be  suc- 
cessfully used  when  run  at 
high  speed  during  the 
Summer  time  for  a cooling 
effect. 

17.  Install  a modern 
pipe  organ  with  the  proper 
number  of  stops  and  en- 
large your  orchestra  pit. 

18.  Supply  your  house 
attendants  with  a new  set 
of  uniforms. 

* * * 

Adequate  considerations 
of  the  physical  features  of 
the  theatre  serve  two  im- 
portant purposes.  It  is  a 
logical  step  towards  com- 
batting the  effects  of  the 
approaching  hot  weather. 
Secondly,  it  is  an  insurance 
against  the  entrance  of 
competition  in  the  form  of 
a new  and  modern  theatre 
which  is  always  lurking  at 
the  door  of  the  exhibitor 
who  fails  to  keep  abreast 
of  the  times  and  allows  his 
theatre  to  deteriorate  and 
become  drab  to  a point 
where  even  his  most  faith- 
ful patrons  are  awakened  to  his  disinter- 
est in  their  rightful  comforts. 

The  accomplishment  of  such  a rejuve- 
nation process  will  change  the  theatre 
in  its  entirety,  and  the  additional  invest- 
ment represented  by  the  cost  of  remod- 
eling added  to  the  original  low  cost  of 
the  old  building  will  give  you  valuation 
away  below  the  actual  reproduction  value 
of  your  property.  We  claim  that  a dollar 
spent  in  remodeling  yvill  add  I^.OO  to  the 
combined  value  of  the  old  and  the  new 
one. 


Easton,  Pa.  to  Get 

Theatre  and  Hotel 

A ten-story  theatre  and  hotel  building 
is  to  be  erected  in  Easton,  Pa.,  according 
to  public  announcement.  The  playhouse 
is  to  have  a seating  capacity  of  2,000  and 
the  hotel  will  have  200  rooms.  Property 
for  the  purpose  has  been  acquired  at  a 
cost  of  $275,000. 


An  auditorium  equipped  for  hot  weather.  Note  cool  and  comfortable 
appearance  created  by  ceiling  fans  and  covered  chairs. 
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EDWARDS  SHEET  METAL 
MARQUEES  or  CANOPIES 

For  use  over  entrances  to  theatres,  hotels,  cafes,  store  buildings,  etc.  A work  of  art 
and  they  have  the  massive  and  ornamental  appearance  of  cast  iron,  at  but  a fraction  of 
the  cost.  Furnished  complete,  easy  to  erect — Made  of  galvanized  iron  or  copper  in  any 
style  or  size  desired.  Shipped  in  largest  convenient  sections,  with  glass  packed  sep- 
arately. Our  large  catalog  showing  complete  line  Marquises  or  Canopies,  Balconies, 
Cornices,  Theatre  Fronts,  Signs,  Skylights,  Metal  Roofing,  Metal  Ceilings  and  Walls, 
etc.,  sent  free  on  request. 

The  Edwards  Manufacturing  Co. 

409-459  East  Fifth  St.  Cincinnati,  Ohio 

The  World’s  Largest  Manufacturers  of  Metal  Roofing,  Metal  Shingles, 

Metal  Spanish  Tile,  Metal  Ceilings,  Metal  Garages,  Portable 
Buildings,  Rolling  Steel  Doors,  Partitions,  etc. 


‘They  Went  to  Sleep  on  This  One” 

Did  the  exhibitor  who  reported  this  tell  the  full  story?  What  kind  of 
ventilation  equipment  did  his  theatre  contain?  Were  his  patrons  given 
good,  clean  air  to  breathe? 

Nothing  brings  on  that  drowsy  feeling  as  quickly  as  heavy  impure  air 
and  no  place  is  the  danger  of  this  condition  more  likely  than  in  the  motion 
picture  theatre.  Your  box-office  benefits  when  you  give  your  patrons 


Atmospheric  Conditioning  Apparatus.  Air  enters  from  the  left,  passes 
through  double  water  sprays  and  emerges  from  the  eliminators  thoroughly  clean 
and  relieved  of  all  free  moisture. 


Good 

Clean 

Air 


At  a comfort- 
able tempera- 
ture the  year 
round! 


This  is  what 
we  can  do  for 
you  and  your 
Box  Office  will 
prove  we'  re 
right. 


ATMOSPHERIC  CONDITIONING  CORPORATION 

Lafayette  Building  Philadelphia,  Pa. 


Presents  This 
Question  for 
Opinions 

I have  an  inquiry  to  make  to  your 
department  as  to  the  feasibility  of 
using  an  ordinary  reed  organ  for 
playing  the  pictures  in  a house  of 
250  seats. 

1 am  at  present  using  a player 
piano  and  have  been  thinking  of 
using  in  addition  an  organ.  I have 
always  adhered  to  the  policy  of 
furnishing  the  proper  atmosphere 
as  near  as  possible.  I have  long 
realized,  as  have  most  of  the  small 
town  exhibitors,  that  the  proper 
music  makes  a big  hit  of  a good 
picture  and  makes  a good  picture 
of  a flop  some  times. 

I am  located  in  a town  of  about 
1,500  people  and  the  financial  con- 
dition of  this  territory  is  rather 
poor  at  present.  I have  an  unus- 
ually good  operator  on  my  player 
piano  but  somehow  it  seems  that 
the  music  doesn’t  always  eet  over 
right. 

I have  available  a good  reed  or- 
gan which  has  been  used  in  a 
church  and  the  price  is  low,  less 
than  a hundred  dollars. 

If  there  are  any  of  the  boys  using 
such  an  instrument  I would  like  to 
know  what  success  they  are  hav- 
ing. — F.  W.  CONNOR,  Majestic 
theatre,  Greenfield,  Tenn. 


Society  of  Motion 
Picture  Engineers 
Will  Meet  in  May 

The  first  call  for  the  Spring  meeting 
of  the  Society  of  Motion  Picture  Engi- 
neers, to  be  held  at  Lakewood  Forest  Inn, 
Roscoe,  N.  Y.,  on  May  19,  20,  21  and  22 
has  been  issued  by  J.  C.  Kroesen.  Mr. 
Kroesen’s  call  reads  as  follows: 

“This  meeting  will  be  an  interesting  one 
as  all  the  papers  have  been  especially 
selected,  under  the  guidance  of  our  presi- 
dent (formerly  chairman  of  the  papers 
committee),  and  our  present  chairman  of 
the  papers  committee,  Dr.  Alfred  B. 
Hitchings.  Dr.  Hitchings  tells  us  that 
William  V.  D.  Kelly,  chairman  of  the  ar- 
rangements committee  has  discussed  the 
spring  meeting  to  such  an  extent,  that 
they  can  definitely  tell  us  now  that  there 
will  be  periods  between  meetings  for  ten- 
nis, bowling  and  dancing. 

“We  are  informed  also  by  Mr.  Bassett 
and  the  management  of  the  hotel  that 
other  sports  will  be  available  for  those 
desiring  same,  among  which  is  a nine  hole 
golf  course,  saddle  horses,  tennis,  water 
sports,  bowling,  shooting,  billiards,  danc- 
ing and  a large  orchestra.  This  will  be 
one  meeting  where  you  will  work  and  play 
at  the  same  time.  Bring  your  golf  sticks 
along,  make  your  reservations  early. 

“The  papers  which  will  be  read  at  this 
meeting  will  be  announced  later.” 


Get  New  Uniforms 

ALBANY,  N.  Y. — After  being  garbed 
for  several  months  in  uniforms  of  dark 
maroon,  the  eight  ushers  at  the  Troy  the- 
atre in  Troy,  N.  Y.,  appeared  last  week 
in  new  uniforms  of  a gray  color.  The 
theatre  employs  young  women  as  ushers. 
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Exhibits  to  Be  a 
Feature  at  Meet  of 
Equipment  Dealers 

Arrangements  have  been  completed 
whereby  exhibits  of  various  manufactur- 
ers will  be  accommodated  in  connection 
with  the  annual  convention  of  the  Asso- 
ciation of  Motion  Picture  Equipment 
Dealers  of  America,  according  to  an  an- 
nouncement by  Secretary  Frank  F.  Barth. 
Mr.  Barth  says: 

“I  am  pleased  to  announce  the  decision 
of  our  board  of  directors  to  the  effect  that 
at  our  annual  meeting  to  be  held  in  Cleve- 
land, Ohio,  July  17,  18  and  19,  at  the 
Hotel  Winton,  arrangements  will  be  made 
for  a large  exhibition  room  for  the  use  of 
manufacturers  only.  The  room  for  the 
exhibits  can  be  used  for  the  week  begin- 
ning July  14,  as  the  space  is  available  for 
the  entire  week.  There  will  be  no  charge 
whatsoever  for  this  exhibit  space,  and  it 
doesn’t  make  any  difference  whether  the 
manufacturer  is  a member  of  the  Asso- 
ciation or  not. 

“We  trust  that  you  will  take  advantage 
of  this  offer  and  make  reservations  for 
space  accordingly.  To  those  who  are  in- 
terested we  shall  be  glad  to  mail  a copy 
of  the  plan  in  order  that  you  may  select 
the  space  desired.” 

Second  Theatre 

For  Detroit 

Shortly  following  the  announcement 
that  John  H.  Kunsky  would  erect  a $2,- 
000,000  theatre  building  in  Detroit,  word 
of  another  new  project  was  made  public. 
Formal  announcement  of  the  location  will 
not  be  made  for  a few  days.  Phil  Gleich- 
man,  lessee  of  the  Broadway-Strand,  is 
promoting  the  enterprise. 

* * * 

Financing  of  the  project  has  been  com- 
pleted and  only  a few  details  remain  un- 
settled. The  Federal  Bond  & Mortgage 
company  has  agreed  to  underwrite  a $4,- 
000,000  bond  issue  which  will  cover  the 
theatre  and  a 650-room  hotel  to  occupy 
the  front  part  “of  the  structure.  The 
total  cost  of  land,  building,  equipment 
and  furnishings  will  be  more  than  $7,000,- 
000.  The  new  house  will  contain  3,600 
seats. 

Nathan  M.  Gross,  vice-president  of  the 
Federal  Bond  & Mortgage  company  has 
confirmed  the  bond  issue. 

Fulco  Sales  Takes 

Over  Indiana  Firm 

C.  H.  Fulton,  president  of  the  Fulco 
Sales  Company,  24  E.  8th  street,  Chicago, 
has  taken  over  the  Indianapolis  Calcium 
Light  Company,  111  S.  Capitol  avenue, 
Indianapolis.  He  has  also  opened  an 
Indianapolis  branch  of  the  Fulco  Sales 
Company.  Joe  F.  Bommerscheim  has 
been  installed  as  the  Indianapolis  branch 
manager. 


Plans  New  Theatre 

A new  ground  floor  picture  show  and 
theatre  will  be  one  of  the  new  additions 
to  the  rapidly  growing  city  of  Mountain, 
Mo.  Dr.  F.  H.  Riley  of  Mansfield,  Mo., 
who  has  owned  and  conducted  the  Nugget 
theatre  at  that  place  for  a number  of 
years,  will  be  the  owner  and  manager  of 
the  new  Mountain  house. 


ADVANTAGES 

Remote  Control 
Elxtended  Remote  Control 
Remote  Dimmer  Control 
Cumulative  Control 
Pre-selection 
Flashless,  noiseless 
switch  operation 
Minimiun  stage  space 
Unit  Construction 


AN  OPEN 
SECRET 

It  is  an  open  secret  among  the  most  suc- 
cessful exhibitors  that  sumptuous,  color- 
ful lighting  effects  are  proving  an  imme- 
diate Box  Office  asset.  These  up-to-date 
men  do  not  depend  on  feature-pictures 
alone,  for  their  drawing  power.  More 
and  more  they  are  proving  the  drawing 
power  of  a pleasing  presentation,  but 
especially  of  beautiful  lighting. 


Experienced  Design 
Perfect  Workmanship 
Highest  Grade  Materials 


That  is  why  the  @ Major  System  of 
Lighting  Control  is  installed  today  in 
over  one  hundred  of  the  most  magnifi- 
cent theatres  in  the  country.  Yet  because 
of  its  unit  construction,  the  @ Major 
System  is  practical  for  any  house  of  any 
size.  It  is  compact,  occupying  little 
stage  space,  is  flexible  in  operation,  and 
capable  of  endless  variation  in  lighting 
effects — a different  blending  of  colors 
every  night  if  desired. 

Moreover,  it  is  absolutely  safe. 


Writ©  for  the  prac- 
tical book,  “The  Con- 
trol of  Lighting  in 
Theaters/*  givihg  full 
information. 


^rank  iSidam 

ELECTRIC  COMPANY 

ST.  LOUIS 


MINUSA 

De  Luxe  Special 


You  can  put  off  buying  a better 
screen,  but  you  can’t  escape  the  con- 
sequences of  your  neglect. 

Dollars,  which  should  be  yours,  are 
rolling  into  the  box  offices  of  your 
competitors,  simply  because  of  the  per- 
fect reproduction  of  their  pictures; — 
the  invariable  result  of  a MINUSA 
installation. 

We  will  gladly  send  you  a sample  of  a 
Minusa  DeLuxe  Special  Screen.  Spare 
ten  minutes  to  compare  it  with  your 
present  screen— then  decide. 

MINUSA  CINE  SCREEN  CO. 

2665  Morgan  Street 
Saint  Louis 


XXVIII 


BETTER  THEATRES  SECTION  OF 


March  29,  1924 


Will  Your  Theatre 

Be  Cool  This  Summer? 


These  Fans  are 
strictly  high  class, 
self  oiling, 
and  are  priced 
very  low. 

We  suggest 
ordering  early. 


You  Can  Keep  It  Cool  With 

Supreme  Cooling  Fans 

Supreme  Heater  & Ventilating  Corp. 

1522  OLIVE  ST.,  ST.  LOUIS,  MO. 

Manufacturers  of  the  SUPREME  HEATER 


A Stage  Switchboard  That  Talks  for  Itself! 

ONE  CUSTOMER  SAYS— 

“YOUR  SWITCHBOARD  HAS  BEEN  IN  CONTINUOUS  SERVICE 
EOR  THREE  YEARS  AND  HAS  GIVEN  EXCELLENT  RESULTS. 
THE  BOARD  HAS  NEVER  FAILED  OR  BEEN  OUT  OF  SERVICE 
DURING  THIS  TIME.  WE  HAVE  NEVER  BURNED  A SINGLE 
HOLDING  COIL,  SWITCH  OR  CONTACT.  WE  ARE  PLEASED 
TO  RECOMMEND  YOUR  BOARD.” 

ANOTHER  PROMINENT  THEATRE  ARCHITECT  SAYS— 

“IT  IS  THE  BEST  AND  MOST  COMPLETE  BOARD  I HAVE 
EVER  EXAMINED.” 

ANOTHER  PROMINENT  ENGINEER  SAYS— 

“YOUR  BOARD  FUNCTIONS  PERFECTLY  AND  BELIEVE  IT 
WILL  EE  MANY  YEARS  BEFORE  A BETTER  BOARD  WILL  BE 
DEVELOPED  BY  ANY  ONE.” 

Such  expressions  as  these  are  the  result  of  many  years  of  experimental 
work  with  proven  results,  which  re-act  at  the  box  office.  Why  listen  to  the 
“just  as  good”  or  “cheaper”  argument,  with  continuous  grief  to  contend  with; 
the  best  is  none  too  good,  as  the  call  of  the  times  is  requiring  the  most  exacting 
displays;  patrons  once  sold,  always  return.  Advertising  on  your  stage,  pays 
better  returns  than  the  displays  out  front. 

HuBtocGofiiM 

2219-2229  West  Grand  Ave.  Chicago,  Illinois 


If  estimates  are 
desired  send  sketch 
of  building  giving 
all  outside 
dimensions,  and 
electric  current 
available. 


Better  Theatres 
Advisory  Staff 

In  order  to  render  its  readers 
assistance  on  various  problems  of 
equipment  and  construction  that 
arise  from  time  to  time,  Better 
Theatres  has  obtained  the  co- 
operation of  the  individuals  and 
associations  listed  following  in 
this  work. 

Through  the  co-operation  of 
this  advisory  staff  this  depart- 
ment feels  that  it  has  allied  itself 
with  sources  of  expert  knowledge 
on  virtually  every  phase  of  thea- 
tre building  and  furnishing  and 
is  able  to  offer  theatre  owners  a 
valuable  service  in  providing  in- 
formation and  answers  on  a wide 
range  of  subjects  of  a general 
nature. 

ROBERT  O.  ROLLER,  Boiler 
Brothers,  Architects. 

E.  B.  CRESAP,  Secretary,  National 
Association  of  Fan  Manufactur- 
ers. 

JOHN  EBERSON,  Architect. 

G.  E.  EICHENLAUB,  Architect. 

COLBY  HARRIMAN,  Technical 
Director,  Theatre  Department, 
Famous  Players-Lasky  Corp. 

W.  S.  HAYS,  Secretary,  National 
Slate  Association  and  The  Na- 
tional Federation,  Construction 
Industries. 

F.  J.  HUSE,  Chief  Engineer,  Hol- 
low Building  Tile  Association. 

JOSEPH  KAUSAL,  Chief  Electri- 
cian, Maintenance  Division,  Bal- 
aban  & Katz  Theatres. 

SAMUEL  R.  LEWIS,  Member, 
American  Society  of  Heating  and 
Ventilating  Engineers. 

A.  C.  LISKA,  Remodeling. 

E.  M.  LURIE,  Assistant  to  Com- 
missioner, Associated  Metal  Lath 
Manufacturers. 

VIRGIL  C.  MARANI,  M.  Am.  Soc. 
C.  E.,  Chief  Engineer,  The  Gyp- 
sum Industries. 

HENRY  L.  NEWHOUSE,  Archi- 
tect. 

WILLIAM  OLDKNOW,  Presi- 
dent, Motion  Picture  Equipment 
Dealers  of  America. 

FRANK  E.  PLOWMAN,  Theatre 

Lighting. 

GEORGE  L.  RAPP,  Architect. 

GEORGE  W.  REPP,  Service  Divi- 
sion, American  Face  Brick  Asso- 
ciation. 

R.  L.  SIMMONS,  Architect. 

HORACE  L.  SMITH,  JR.,Theatre 

Engineer. 

NORMAN  M.  STINEMAN,  Assoc. 
Mem.  American  Society  of  Civil 
Engineers,  Portland  Cement  As- 
sociation. 

MAX  Y.  SEATON.  Technical  Di- 
rector, National  Kellastone  Com- 
pany. 
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The  Showman’s  Shop  Window  I 


EQUIPMENT  FOR  eliminating  a white  screen:  Pictured  above  is  a set  of  automatic  film  indi- 
cators and  Warner.  The  view  on  the  right  shows  the  indicator  attached  to  the  upper  magazine 
of  a projector.  On  the  left  is  shown  a full  view  of  the  other  indicator.  There  are  numbers  on 
both  sides.  The  alarm  device  in  the  center  is  usualy  placed  on  the  wall  between  the  projectors. 
A switch  connects  the  alarm  from  one  projector  to  another,  where  two  attachments  are  used.  It 
is  claimed  for  this  device  that  it  automatically  indicates  how  many  feet  of  film  there  are  on  the 
reel  without  opening  the  upper  magazine;  that  it  decreases  the  fire  risk  and  increases  the  operator’s 
efficiency. 


Here  is  a suggestion  for 
an  electric  sign  that 
catches  the  eye.  A novel 
and  attractive  flashing 
feature  is  added  to  this 
sign  by  the  “Jugglihg 
Clown”  and  “Dancing 
Bear.”  The  arms  of  the 
clown  appear  to  move  as 
the  lights  flash — also  by 
putting  in  a number  of 
"btdl”  positions  a perfect 
jugglihg  effect  is  ob- 
tauned.  By  flashing  the 
bears  alternately  the 
figures  wfll  appear  to 
change  shapes  and  posi- 
tion. Color  hoods  could 
be  used  to  obtaih  veuious 
color  effects. 

{Courtesy  Reynolds  Elec- 
tric Co.) 


GUMM'EID  BACK  date  strip:  Here  is  something 
that  every  exhibitor  should  keep  in  stock.  Many 
daily  uses  are  found  for  the  gummed-back  date 
strip. 


AN  APPRECIATED  piece  of  sanitary  equip-  . . 

ment  in  the  theatre  lavatory  is  the  liquid  EXIT  BOX:  Here  is  pictured  a^  popular  eaut  b^  which 

soap  and  soap  container  which  it  is  said  is  can  be  used  for  edtber  gas  elecrtcity.  It  is  made  of 
also  more  economical  than  the  ordihary  bar  heavy  metah  has  a gilt  nmsh,  with  letters  six  inriies 
soap.  high  etched  in  the  glass. 
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KAUSALITE 

Ample  Illumination 


No  Clare 


**Watch  Your  Step!*^ 

is  a warning  that  is  out  of  place  in 
the  modem  motion  picture  theatre. 
With  Kausalite  on  the  job  your 
patrons  readily  find  their  way  to 
and  from  their  seats.  And  there 
is  no  eye  glare. 

If  you’ll  take  the  time  to  compare, 
you’ll  buy  KAUSALITES. 

KAUSALITE  MANUFACTURING 
COMPANY 

6134  EVAMS  AVENUE  CHICAGO,  ILL. 


THE  STANLEY  COMPANY 
OF  AMERICA 

HAS  STANDARDIZED  ON 

A.  D.C.  AUTOMATIC 
CURTAIN  CONTROL 


THERE’S  A REASON 


Consult  your  dealer  or  write 

AUTOMATIC  DEVICES  CO. 

17  North  7th  St.  Allentown,  Pa. 


Projection  With  Mazda 
Equipment 

{Continued  from  page  XI) 


for  the  rheostat.  The  initial  investment 
- involved,  the  cost  of  maintaining  the 
motor-generator,  and  the  energy  cost 
should  all  be  considered  in  determining 
the  economy  of  this  equipment. 

A rotary  converter,  for  changing  the 
direct  current  to  alternating  current,  com- 
bines the  two  windings  of  the  motor -gen- 
erator set  on  one  rotor;  the  cost  is  less, 
and  efficiency  is  higher  than  for  the 
motor-generator  set — about  72  per  cent 
over  all,  including  the  alternating  current 


Fig.  41. — Pinhole  images  of  the  lamp  fila- 
ment and  reflected  coils  on  fire  shutter  for 
observation  in  setting  mirrored  reflector. 


regulator — a loss  of  only  about  350  watts. 
This  new  type  of  equipment,  with  which 
the  usual  type  of  regulator  is  employed, 
is  shown  in  Fig.  36.  The  installation  of 
such  apparatus  where  direct  current  only 
is  available  is  almost  invariably  an  econ- 
omy. 

The  principal  makes  of  motion  picture 
machines  now  on  the  market  are  easily 
adapted  for  use  with  Mazda  lamps.  The 
manufacturers  of  housings  and  accessory 
equipments  for  Mazda  lamps  furnish  de- 
tailed instructions  for  adapting  the  equip- 
ment to  the  projection  machine,  and  once 
the  installation  has  been  correctly  made, 
there  should  be  no  occasion  to  change  it. 
The  centering  of  the  condenser  on  the 
optical  axis  is  essential  to  the  projection 
of  a maximum  amount  of  light,  and  this 
feature  should  receive  special  attention 
when  the  equipment  is  installed. 

Jie  4:  * 

Adjustment  of  the  light  source  is 
first  made  without  reflector.  The  lamp 
is  turned  so  that  the  plane  of  the  filament 
coils  is  perpendicular  to  the  optical  axis 
and  it  is  then  moved  laterally  and  verti- 
cally until  the  center  of  the  filament  area 
is  in  the  optical  axis.  In  order  that  a 
new  lamp  inserted  at  any  time  thereafter 
may  be  exactly  placed  without  delay  for 
adjustment  after  a burnout,  the  plan  of 
using  removable  sockets  sliding  into 
guides  is  to  be  recommended.  To  realize 
this  advantage  it  is  only  necessary  that 
the  initial  lamp  and  those  that  follow  be 
first  aligned  in  individual  sockets  in  a 
gauge  or  pre-setter,  such  as  the  device 
shown  in  Fig.  37,  which  provides  the  four 
essential  adjustments: 

1.  Height  of  the  filament,  by  screwing 
the  center  base  contact  up  or  down  until 
the  lower  ends  of  the  coils  are  in  line 
with  the  two  sighting  holes  in  the  setter 
(Fig.  38) ; 

2.  Lateral  adjustment,  by  moving  the 
lamp  against  a spring  by  means  of  a 
thumb  screw,  until  the  coils  are  centered 
in  line  with  two  pointed  sights  (Fig.  38); 

3.  Adjustment  for  distance  from  the 
condenser,  by  means  of  another  thumb 


Ml 


For  Polishing 
Gold,$Uver,Brass, 
Alciiiiiiiuiii,NidkeF 
Copper JinJinc,etc. 


EUREKA  METAL  POLISH  CO.  OMCJ 

4604  W.  Superior  Sl  Phooc  Maotncld  2SU  Chicago,  lU. 


Twice  The  Shine 
In  Half  The  Time 
With  Half  The  Labor 
Lasting  Twice  As  Long 


We  also  Manufacture 

A POLISH  for  FURNITURE 
and  WOODWORK  which  is 
equal  to  our  Metal  Polish. 


Ask,  your  Dealer  or  write 

Eureka  Metal  Pofish  Co. 

4604  Superior  St.,  Chicago,  III. 


Supply  Dealers  and  Projectionists 
ATTENTION! 

Indispensable! 

TESCO  DRIP  PAN 

for  Power^s  Projectors 


For  years  the  operators  of  Power’s  pro- 
jectors have  felt  the  need  of  a properly  con- 
structed device  to  catch  the  constantly 
dripping  oil  from  these  machines.  Oil  covers 
the  front  of  the  stand,  the  lower  magazine, 
the  film  therein  and  the  fioor,  and  is  the  direct 
cause  of  most  all  the  motor  and  speed  con- 
trol troubles,  and  dirty  film. 

The  TESCO  DRIP  PAN  is  a heavily 
nickeled,  or  enameled,  pressed-steel  pan,  de- 
signed so  all  the  oil  is  caught  and  caused  to 
run  into  a bottle.  REMEMBER,  OIL  is  the 
life  of  the  projector— plenty  of  oil  forms  a 
film  between  the  moving  parts,  thereby  wear- 
ing out  oil  and  not  the  metal  bearings.  As 
the  oil  breaks  down  and  runs  off  it  is  caught 
by  this  pan  and  thrown  out.  The  bearings 
and  gears  can  be  flushed  from  time  to  time 
with  Hushing  oil,  and  fresh  lubricating  oil 
applied  without  removing  the  head  from  the 
stand  or  disturbing  the  setup.  The  life  of 
the  projector  is  lengthened  by  the  use  of 
plenty  of  oil. 

Manufactured  Exclusively  by 

Theatre  Equipment  Supply  Co. 

146  Leavenworth  St.  San  Francisco^  Cal. 
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screw  by  which  the  filament  is  set  in 
line  with  two  V sights  (Fig.  39)  at  right 
angles  with  the  plane  of  the  pointed 

sights; 

4.  Plane  of  the  filament,  by  alignment 
parallel  with  the  V sights  (Fig.  5'9). 

* * * 

The  adjustments  in  the  device  illus- 

trated are  made  with  the  lamp  base 
loose  in  a special  split  ring  socket  which 
is  not  threaded;  the  lamp  is  fixed  in 
position  in  the  socket  by  tightening  two 
screws  which  draw  a collar  over  the 
split  ring,  rigidly  holding  the  lamp  in  its 
adjusted  position  in  the  socket.  By 

opening  the  hinged  top  of  the  setter,  the 
lamp  and  socket  can  be  removed  as  a 
unit  with  the  assurance  that  when  they 
are  placed  in  the  guides  provided  in  the 
housing,  the  lamp  filament,  will  be  cor- 
rectly aligned  with  respect  to  the  con- 
denser and  optical  axis. 

If  no  pre-setting  arrangement  is  pro- 
vided in  an  equipment  the  best  procedure 
is  to  place  the  light  source  by  measure- 
ment at  the  specified  distance  behind  the 
condenser.  Then  with  the  lamp  lighted, 
the  spot  produced  is  centered  on  the 
aperture  plate  by  moving  the  lamp  ver- 
tically and  horizontally;  this  gives  an  ap- 
proximate setting  of  the  light  source.  It 
can  then  be  made  more  accurate  by  inter- 
cepting the  beam  through  the  open  aper- 
ture on  the  rotary  shutter  or  on  a black 
card  held  where  the  filament  image  is 
most  sharp  and  adjusting  the  lamp  until 
this  image  is  centered  in  the  illuminated 
spot,  as  shown  in  Fig.  40.  The  attempt 
is  sometimes  made  to  adjust  the  lamp  by 
centering  the  image  formed  on  the  fire 
shutter  through  a small  hole  in  the 
dowser,  but  the  desired  result  is  usually 
not  obtained  because  the  hole  in  the 
dowser  is  seldom  exactly  in  the  optical 
axis. 

* * * 

With  the  prismatic  condenser  lens,  the 
most  satisfactory  practical  method  of  set- 
ting the  mirror  is  to  close  the  dowser  and 
observe  the  image  of  the  coils  formed  on 
the  fire  shutter  through  a small  hole 
in  the  center  of  the  dowser.  For  the  mir- 
ror atijustment  it  is  not  important  that 
this  hole  be  exactly  in  the  optical  axis. 
With  the  lamp  operated  at  normal  cur- 
rent, the  mirror  may  be  moved  into  a 
position  where  an  image  of  the  reflected 
coils  will  be  observed.  The  mirror  is 
moved  back  and  forth  until  this  image 
is  of  the  same  size  as  the  image  of  the 
filaments.  It  is  then  slightly  tilted  or 
moved  laterally  and  vertically  until  the 
image  of  the  reflected  coils  appears  in  the 
spaces  between  the  coils  of  the  filament 
image,  as  shown  in  Fig.  41.  On  several 
of  the  projection  machines  the  lamp  house 
may  be  moved  to  one  side.  In  this  case, 
the  image  of  the  coils  coming  through 
the  dowser  hole  may  be  shown  greatly 
enlarged  against  the  wall  of  the  projection 
room,  making  it  easier  to  observe  the 
position  of  the  reflected  coils.  It  is  very 
important  that  the  two  images  be  ad- 
justed to  the  same  size.  It  will  be  noted 
that  the  image  of  the  reflected  coils  is 
inverted  and  reversed;  the  right  segment 
of  the  direct  image  shows  as  the  left 
segment  of  the  reflected  coils. 

The  most  accurate  method  of  setting 
the  mirror  is  to  reduce  the  lamp  current, 
open  the  dowser  and  fire  shutter,  and  to 
observe  the  images  of  the  coils  on  a 
black  card  held  in  front  of  the  objective 
lens  or  on  the  blade  of  the  rotary  shutter 
if  the  coil  images  happen  to  be  focused 
upon  it.  Its  application  is  limited  since 
a well  defined  image  is  not  formed  out- 
side the  projector  head  where  the  card 
can  be  held,  or  in  the  plane  of  the  rotary 
shutter,  except  with  certain  lens  com- 
binations. 

Where  plano-convex  condensers  are 
used,  the  mirror  adjustment  using  the 
(.Continued  on  next  page) 
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pinhole  in  the  dowser  should  be  supple- 
mented when  adjustment  must  be  made 
while  the  theatre  is  in  use,  by  observing 
the  meshing  of  the  filament  and  reflected 
coil  reflections  on  the  surface  of  the  rear 
condenser  element.  The  best  results  with 
plano-convex  condenser  equipment  are, 
however,  obtained  by  observing  the  uni- 
formity of  illumination  and  color  on  the 
screen.  One  of  the  limitations  of  such 
condensers  is  the  need  for  this  procedure, 
which  is  usually  impracticable. 

Where  an  accurate  mirror  adjustment 
is  neglected  and  the  image  of  the  reflected 
coils  is  superimposed  on  that  of  the  coils 
themselves,  materially  reduced  and  un- 
even screen  illumination  results.  The  un- 
evenness of  screen  illumination  is  less 
marked  with  the  prismatic  condenser. 

The  mechanism  of  a motion  picture 
projector  always  causes  some  vibration, 
hence  all  clamping  screws  must  be  kept 
tightened  to  preserve  the  alignment  of  the 
optical  elements.  The  adjustments  should 
be  examined  from  time  to  time,  and  in 
case  a lamp  is  replaced  during  the  pro- 
gress of  the  performance,  the  adjustment 
should  be  checked  at  the  first  opportunity. 

* 

A complete  equipment  in  which  are 
incorporated  the  most  recent  features  of 
design,  including  the  prismatic  condens- 
ing lens,  a lamp  setter,  and  other  desir- 
able features  discussed  above  is  shown  in 
Fig.  42.  Two  plano-convex  lenses  are 
mounted  on  the  same  holder  with  the 
prismatic  condenser  in  such  a manner 
that  they  can  be  quickly  moved  into 
position  for  slide  projection.  This  is 
accomplished  by  pushing  the  lamp  hous- 
ing to  one  side  on  the  base  provided; 
guides  and  stops  limit  its  movement  to 
the  correct  positions  for  motion  picture 
and  slide  projection.  The  ammeter  is 
carried  on  the  housing  in  full  view  of  the 
projectionist  and  the  regulator  is  mounted 
on  the  base  directly  behind  the  housing. 
The  removable  socket  and  lamp  setter 
shown  in  Fig.  37  form  a part  of  this  ap- 
paratus. 

Such  equipment,  designed  especially  for 
the  Mazda  lamp  and  providing  a con- 
venient means  of  making  the  necessary 
adjustments,  greatly  simplifies  the  me- 
chanical operation  of  projection,  enables 
the  projectionist  to  devote  close  attention 
to  the  picture  on  the  screen,  and  permits 
the  advanages  of  Mazda  lamp  projection 
to  be  realized  to  the  fullest  extent. 
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St.  Petersburg,  Fla. — Miller  Huggins, 
manager  of  the  New  York  Yankees  who 
has  been  spending  the  winter  in  St.  Pe- 
tersburg, has  purchased  property  at  Cen- 
tral avenue  and  Twenty-third  street  for 
which  he  has  announced  plans  to  erect  a 
3,000  seat  theatre. 

Indiana  Harbor,  Ind. — Michael  Koza- 
cik  has  announced  plans  for  the  building 
of  theatre  and  apartment  building  in  this 
city  which  will  cost  about  $400,000.  Con- 
struction is  planned  for  the  near  future. 

* 

Greenville,  Pa. — A $150,000  theatre,  to 
be  completed  this  fall,  is  to  be  erected  in 
Greenville,  according  to  public  announce- 
ment. Names  of  those  behind  the  project 
have  not  yet  been  made  public. 
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Front  elevation  sketch  of  standard  800-seat  theatre,  details  of  which  are  discussed  in  article  below. 

Constructional  Features  of  the 
Standard  800-Seat  Theatre 


By  G.  E.  EICHENLAUB,  Theatre  Architect 


IN  this  article  I want  to  present  readers 
of  “Better  Theatres”  with  a description 
and  sketch  of  the  standard  800-seat 
theatre  sponsored  by  this  organization. 

This  building  has  proven  to  be  an  ideal 
solution  of  the  picture  house  for  the 
•smaller  communities  and  for  neighbor- 
hood purposes.  In  Silver  Creek,  N.  Y., 
it  is  found  in  a four-a-week  showing  with 
a drawing  population  of  less  than  two 
thousand,  and  if  business  holds  up  as  in 
the  past,  it  will  pay  out  in  about  six 
seasons.  We  have  no  record  of  such  a 
remarkable  financial  return  from  any 
house  yet  brought  to  our  attention. 

This  particularly  as  only  one  of  the 
stores  is  used  as  such  while  the  space  for 
store  on  opposite  side  of  lobby  is  used 
as  a patron’s  loggia,  which  is  equipped 
with  a large  fireplace,  telephones,  some 
pieces  of  furniture,  a few  popular  maga- 
zines and  the  space  softly  lighted  with 
four  specially  designed  glow-type  fix- 
tures. The  owner  is  of  the  opinion  that 
he  will  convert  the  existing  store  on  ex- 
piration of  lease  and  use  it  for  further 
patron’s  uses.  This  can  be  done  at  an 
expense  of  less  than  fifty  dollars  due  to 
the  character  of  the  original  design.  He 
feels  that  the  rental  paid  in  the  small 
community,  will  be  more  than  offset  by 
the  effect  on  the  theatre  trade. 

* * * 

It  is  pertinent  that  two  competitors 
have  since  given  up  the  ghost  and  the 
scouts  for  the  chain  houses  now  come 
into  town  and  after  a look  around,  con- 
gratulate the  owner  and  move  on  to  bet- 
ter fields. 

The  sketch  shows  the  standard  design 
with  a portico  in  place  of  the  usual 
marquise.  This  was  brought  about  by 
special  conditions  of  site  and  location  and 


“Better  Theatres”  presents  here- 
with another  article  describing  the 
theatre  of  800  seats  erected  under 
standard  plans  by  the  organization 
of  which  Mr.  G.  E.  Eichenlaub, 
architect  and  engineer,  is  at  the 
head.  Previous  articles  have  dis- 
cussed the  policies  under  which 
these  houses  are  erected  and  de- 
scription and  has  given  of  theatres 
with  smaller  seating  accommoda- 
tions. 


serves  to  illustrate  the  remarkable  flexi- 
bility of  the  design  and  its  easy  adapta- 
tion to  almost  any  conditions,  with  minor 
changes  only;  yet  the  appearance  does 
not  suffer  in  the  least.  The  four  double- 
door entrance  is  particularly  happy  in 
effect.  It  creates  the  feeling  of  spacious- 
ness, safety  and  comfort  that  cannot  be 
gained  in  any  other  manner.  These 
qualities  are  found  carried  out  all  through 
the  composition. 

As  the  lobby  is  entered,  it  is  found  to 
be  twenty-six  feet  wide  by  twenty-two 
feet  deep  with  hand-made  colored  tiles 
trimming  the  floor,  which  is  carried  up 
as  a sanitary  base;  a rough  tinted  plaster 
finish,  drinking-fountain  in  a wall-niche 
relieved  by  a fish  motif  ornament  and  the 
ceiling  paneled  in  restrained  simplicity, 
giving  a feeling  of  dignified,  quiet,  rich- 
ness to  the  ensemble. 

The  illumination  is  managed  by  special, 
high-efficiency  fixtures,  so  arranged  that 
the  design  and  color  scheme  can  be 
changed  with  the  changing  seasons  and 
so  lend  an  enlivened  character  that  dis- 
pels the  sense  of  ennui  that  people  are 
bound  to  feel,  when  in  constant  attend- 


ance as  the  years  roll  by  at  the  same  “old 
stand.”  Yet  the  wattage  is  kept  low,  so 
the  maintenance  expense  is  fixed  at  the 
irreducible  minimum. 

* * * 

The  ticket  booth  to  one  side  is  worked 
out  in  colored  marbles,  a few  well  chosen 
tiles  and  simple  plate  glass  set  in  lead 
cames.  Not  bizarre;  not  ponderous;  not 
obstructive  to  safe  exit  nor  depressing  in 
its  tawdry  flashiness  as  is  so  often  the 
case  where  the  crack  salesman  has  sold 
his  stock  “art”  for  what  the  traffic  would 
bear;  but,  just  a simple  accent  in  the 
scheme;  compelling  favorable  attention 
as  it  should,  but  doing  it  unobstrusively 
and  easily. 

From  the  lobby,  the  patron  passes 
through  another  wide  bank  of  doors  into 
a wide  and  deep  foyer,  where  again  the 
feeling  of  safety  and  bigness  is  evident; 
this  in  turn  gives  onto  wide  aisles  and 
the  seats,  which  again  are  not  crowded, 
so  the  “lanky”  individual  and  the  fat 
person  can  be  comfortable. 

The  auditorium  treatment  again  is  car- 
ried out  in  dignified  simplicity  with  a 
minimum  of  ornamental  and  run  plaster 
work.  The  illumination  is  either  by  cove 
or  duplex  fixtures,  depending  on  the  ap- 
propriation available,  the  whole  scheme 
being  so  managed,  that  the  decorator  with 
his  scaffolds,  paints  and  large  expense 
does  not  appear  on  the  iob  at  all.  The 
proscenium  is  so  handled,  that  the  effect 
of  a large  stage  is  attained,  but  without 
the  also  large  expenses  attached  to  the 
same,  meeting  Underwriters  require- 
ments and  the  legal  regulations. 

At  a later  date,  when  the  manager  feels 
he  can  afford  a real  stage  and  its  equip- 
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ment,  so  he  can  handle  large  productions, 
he  can  add  this  to  his  house  without  mak- 
ing a single  alteration  or  losing  a day 
of  productive  showing. 

* * ♦ 

The  heating  and  ventilation  is  very 
important  and  is  a combination,  mechani- 
cal conditioned-air  installation  with  the 
boilers  reaching  direct  from  the  office. 
The  system  was  designed  especially  for 
this  standard  theatre  and  perfected  in 
practice  and  marks  a step  in  advance  of 
anything  so  far  developed  in  this  science. 

While  the  chief  thought  is  to  keep 
down  the  overhead  charges,  the  first  cost 
is  remarkably  low  considering  the  results 
attained.  This  type  theatre  has  earned 
the  unstinted  commendation  of  the 
people.  We  therefore  call  it  successful 
because  the  exhibitor’s  money  comes  from 
the  people  and  it  is  more  important  that 
they  be  pleased  than  the  owner  himself. 
However,  no  exhibitors  have  yet  been 
found  that  fail  to  be  loud  in  their  praises 
and  hope  for  the  time  when  they  can 
duplicate  this  type  of  house  for  them- 
selves. 


New  Generator  Is 

Placed  on  Market 

Announcement  of  the  development  of 
a double  ampere  series  arc  motor  gener- 
ator used  in  con- 
junct;ion  with  a 
new  high  inten- 
sity lamp  re- 
cently placed  on 
the  market  is 
made  by  a man- 
ufacturer of 
electrical  ma- 
chinery and  ap- 
pliances. It  is 
said  that  this 
motor  genera- 
tor is  meeting 
with  success 
wherever  it  has 
been  put  into 
operation. 

Automat  ic 
voltage  control 
is  a feature  of 
this  equipment. 

The  adjustment  of  the  amperes  for  a 
light  or  dark  picture  is  accomplished 
through  the  field  regulator.  A varia- 
tion in  arc  length  will  not  affect  the 
amperage  delivered  it  is  stated. 

Something  for 
The  Summer 

By  J.  W.  LUMPKIN 

{Cupid  Theatre,  Miles,  Texas) 

Have  used  a “hot  weather  special’’  to 
good  advantage.  Sell  tickets  through 
July  and  August  where  they  will  buy  for 
every  night  at  10  cents  a night.  Regular 
admission  is  15  and  30  cents.  Each  ticket 
sold  this  way  will  nearly  bring  another 
one  at  regular  admission. 


Long  Beach,  CaL — Tentative  plans 
have  been  prepared  for  a new  theatre  to 
occupy  the  site  of  the  Fairyland  theatre 
here,  which  may  be  torn  down,  it  has 
been  announced  by  Chatcham  C.  Donley, 
manager  of  the  Fairyland. 
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Dancing,  Billiards,  Bowling  Make 
Recreational  Center  of  Theatre 


New  Wisconsin  theatre,  Milwaukee,  Wis.,  being  built  by  the  Saxe  Operating  Com- 
pany, which  is  now  nearing  a stage  of  completion.  The  structure  is  a veritable 
recreational  center  housing  in  addition  to  the  theatre  seating  3,500,  a huge  ball 
room,  billiard  parlors  and  bowling  alleys.  C.  W.  and  Geo,  L.  Rapp,  Chicago, 
architects. 


Residents  of  Milwaukee  win  beat 
a path  to  a certain  downtown  build- 
ing this  month  for  virtually  every  form 
of  popular  entertainment  and  amusement. 
While  there  has  been  an  increasing  ten- 
dency during  recent  years,  to  erect  play- 
houses in  connection  with  elaborate  office 
and  apartment  buildings  the  Saxe  Oper- 
ating Company  has  gone  a step  further 
and  included  in  its  giant  new  theatre 
building  not  only  the  office  feature  but 
other  things  which  will  make  the  build- 
ing headquarters  of  the  city’s  recrea- 
tional activities. 

For  the  new  Wisconsin  theatre,  which 
is  scheduled  to  open  the  latter  part  of 
this  month  includes  not  only  one  of  the 
largest  playhouses  in  the  west  but  in  ad- 
dition will  have  what  is  claimed  to_  be 
the  largest  ball  room:  in  the  United 
States  in  the  roof  garden  on  top  as  well 
as  recreational!  parlors  containing  bil- 
liard and  pool  tables,  and  bowling  alleys 
in  the  sub-levels.  Thus  the  building  is 
destined  to  become  the  daily  mecca  of 
the  populace  who  will  be  lured  there 
by  the  facilities  for  their  favorite  pas- 
time. 

^ ^ ^ 

From  the  standpoint  of  the  industry 
in  general  the  new  Saxe  project  is  of 
interest  because  of  its  influence  on  the- 
atre constructional  activities  in  other 
communities.  High  real  estate  values 
in  many  cities  have  obviously  created  a 
demand  for  a type  of  building  that  will 
assure  revenue  from  sources  other  than 
the  box  office  alone.  The  Saxe  project 
once  under  way,  will  be  the  object  of 
wide  interest  among  theatre  owners. 

The  theatre  itself  will  have  a seating 
capacity  of  3,500  and  will  be  primarily 
devoted  to  motion  pictures.  However 
a large  part  of  each  program  will  be 
given  to  the  stage  presentations,  and 
musical  offerings  by  the  organists  and 
symphony  concert  orchestra. 

A feature  of  the  theatre  is  the  two 
large  Barton  organs  which  when  played 
by  two  organists  at  the  same  time  will 
rise  from  the  floor  below  into  full  view 
of  the  auditors,  and  later  sink  from  sight 
The  symphony  concert  orchestra  is  to 
be  one  of  the  largest  in  the  Northwest. 

Each  of  the  3,500  seats  affords  an  un- 
interrupted view  of  the  stage.  They  are 
the  most  comfortable  designed,  contain- 
ing specially  constructed  upholstery  and 
double  springs  in  seat  and  back.  Pa- 
trons will  breath  pure  air  at  proper  tem- 
peratures. A recently  designed  ventil- 
ating system  will  wash  the  air,  heating 
or  cooling  it  at  the  same  time,  as  need 
be.  The  cooling  system  was  installed 
at  a cost  of  more  than  $65,000,  it  is  an- 
nounced. 

* * 4: 

The  plan  of  decoration  throughout  the 
house  is  artistic  and  elaborate.  Rare  oil 
paintings,  marble  pillars  and  rich  drapes 
lend  an  atmosphere  of  grandeur  to  the 
lobby.  Patrons  may  keep  appointments 
with  friends  on  the  handsomely  appointed 
mezzanine  promenade  which  surrounds 
the  lobby.  An  orchestra  on  the  mez- 
zanine will  play  softly  for  those  resting 
there.  The  lighting  system  of  the  the- 
atre will  be  a triumph  of  electrical  ar- 
tistry. Light  colors  will  be  blended,  in- 
creasing or  decreasing  automatically  to 
synchronize  with  the  theme  of  the  pro- 
duction. The  75  foot  electric  sign  in 
front  of  the  building  is  declared  to  be 
one  of  the  largest  theatrical  signs  in  the 
United  States,  each  letter  being  larger 


than  an  ordinary  man.  The  name  “Wis- 
consin” will  flash  on  Grand  Avenue  with 
a blaze  of  light  which  can  be  seen  for 
miles  around. 

The  ladies  lounging  rooms  luxuriously 
furnished,  contain  many  innovations. 
Maids  will  direct  patrons  past  full  length 
mirrors  to  chiffoniers  containing  every 
known  cosmetic,  where  they  may  “see 
that  their  powder  is  on  straight.” 

* * * 

Three  floors  beneath  the  building  is 
the  “Laboratory  theatre,”  a diminutive 
theatre,  not  open  to  the  public,  where 
directors  and  executives  will  rehearse 
coming  attractions  while  thousands  are 
enjoying  productions  in  the  main  theatre 
above. 

The  stage  is  of  such  unusual  propor- 
tions that  the  largest  spectacles  can  be 
presented.  Within  24  hours  it  can  be 
converted  for  grand  opera  or  any  de- 
sired attraction.  No  possible  stage  re- 
quirement has  been  overlooked,  even  to 
the  steel  animal  rooms,  which  will  house 
wild  beasts  during  jungle  productions. 

The  theatre  and  roof  garden  are  op- 


erated by  the  Saxe  Operating  corpora- 
tion of  Milwaukee,  the  largest  opera- 
tors of  theatres  in  Wisconsin.  This  cor- 
poration conducts  eight  Milwaukee  the- 
atres and  14  theatres  in  other  Wisconsin 
towns. 

The  staff  of  the  New  Wisconsin  con- 
sists of  Thomas  Saxe,  general  manager; 
Edward  Weisfeldt,  director  of  produc- 
tion; Rudolph  Kopp,  director  of  music; 
Jack  Cuddy,  in  charge  of  publicity  and 
Charles  Brewster,  electrical  director.  Al- 
bert Koppock,  theatre  specialist,  assisted 
materially  in  designing  the  interior  dec- 
orations of  the  theatre  and  preparing 
sets  for  the  tableaus  at  the  opening  pro- 
gram which  it  is  expected  will  be  given 
next  week. 

* 

Continuing  its  program  of  expansion, 
the  Saxe  Operating  Co.,  has  recently  an- 
nounced plans  for  a 3,000  seat  theatre 
which  will  be  part  of  a new  $500,000 
building  on  the  extreme  northwest  side 
of  the  city.  Work  on  the  New  Mod- 
jeska.  another  project  is  equally  ad- 
vanced on  the  South  Side. 


(Patented) 


DOUBLE  - DISC 
SHUTTER 

Better  Light  Better  Projection 

Better  Pictures 

Mention  Make  of  Machines  Used 
Write  for  Free  Trial  Offer 

The  Double-Disc  Shutter  Co. 

2100  Payne  Avenue  - CLEVELAND,  O. 
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Did  You  Ever 
See  a Half  Sign? 


But  the  “woods  are  full”  of  signs  that  are 
only  half  efficient. 


The  best  electric  sign 
that  does  not  move  is 
only  50%  good 


Here’s  a 100^^  Sign 

It’s  fairly  alive  with  action.  The  elephant 
drinks  from  the  bucket,  then  blows  an 
imaginary  stream.  The  rabbits  jump  around 
the  border  and  the  name  flashes  on  and  off. 
The  combination  of  many  colors  and  rapid 
action  produces  a most  attention  compelling 
and  interesting  sign. 

What  Makes  the  Motion? 


A high  speed  flasher  is  used  for  the  water 
— and  a “chaser”  type  for  the  rabbits.  All 
combined  in  one  fool-proof  flashing  device. 

What's  it  cost  to  make  your  sign  flash? 
The  first  cost  is  modest.  You  get  your 
investment  all  back  in  the  saving  of  elec- 
tric current. 

Reco  Flashers  are  standard.  Used  on  85% 
of  the  country’s  flashing  signs. 

Color 

Hoods 

Snap  over  any  size  lamp  and  it  glows  in 
brilliant  ruby,  opal,  blue,  amber,  or  green. 
Never  fade  or  wear  out;  the  color  is  in 
the  glass. 

Write  for  Circular  on 
Color  and  Motion 

Find  out  how  to  double  the  value  of  your 
electrical  sign. 


2651  W.  Congress  St.,  CHICAGO 


Theatre  Types  Reflect 

Ages  in  World  Progress 

(Continued  from  Page  IX) 


development.  No  rules  can  be  set  down 
as  to  the  size  or  style  of  anything  in 
the  theatre. 

* Ns  * 

A theatre  should  be  first  of  all  an  ar- 
tistic production,  and  ought  to  be  guided 
by  an  idealistic  purpose.  The  modern 
trend  is  for  the  elimination  of  the  curtain 
line  and  proscenium  arch  and  projecting 
a forestage  into  the  body  of  the  audi- 
torium, thereby  bringing  the  characters 
closer  to  the  audience  and  creating 
greater  intimacy  between  the  players 
and  the  spectators.  This  method  may 
be  adapted  by  the  dramatic  and  picture 
theatres.  It  remains  to  be  seen  if  the 
effect  will  warrant  the  sacrificing  of  the 
seating  capacity. 

All  these  changes  are  bound  to  influ- 
ence the  character  of  the  production  or 
presentation. 


Favorable 

Impressions 

By  R.  L.  SIMMONS,  Architect. 

First  impressions  are  lasting  impres- 
sions. They  count  in  box  office  receipts 
and  a patron  of  a theatre,  or  even  a 
passer-by,  should  be  properly  impressed 
with  a theatre. 

On  entering  a theatre  the  patron  should 
be  impressed  with  the  correctness  of 
everything  and  that  every  item  of  ar- 
rangement, convenience,  decoration,  etc., 
has  been  given  due  thought  for  their 
benefit.  Through  impressions  of  this 
kind,  fully  received  by  the  time  the  pa- 
tron reaches  the  foyer,  or  at  least  by  the 
time  the  seat  is  reached,  is  of  value  to 
the  management  as  well  as  to  the  patron, 
for  he  is  in  a mental  mood  to  completely 
enjoy  a good  show  and  excuse  the  house 
for  a poor  one. 

^ * 

The  large,  beautiful  new  theatres  of 
the  cities  are  successfully  showing  films 
that  meet  with  indifference  or  even  dis- 
approval in  the  less  appropriate  ones  and 
this  does  not  mean  that  the  size  of  the 
building  is  necessarily  the  cause  by  any 
means,  for  a small  theatre,  well-planned 
and  decorated,  will  give  the  correct  im- 
pression almost  equally  well,  have  the 
patron  in  the  proper  receptive  mind  to 
appreciate  and  approve. 

In  the  case  of  a new  building  or  a 
remodeling  correct  impressions  can  be 
given  the  public  by  proceding  along 
established  lines,  i.  e.  employing  an  Ar- 
chitect of  recognized  ability  and  letting 
that  fact  be  known,  which  may  be  done 
through  the  press,  on  the  screen  and 
through  the  showing  of  elevations,  per- 
spective or  floor  plans, — letting  contracts 
under  the  architect’s  supervision  in  a reg- 
ular way  with  publicity, — awarding  con- 
tracts to  responsible  parties  who  will 

prosecute  the  work  with  dispatch.  A 
case  I have  in  mind  at  this  writing  is 
causing  favorable  comment  by  the  prog- 
ress made  in  wrecking  the  store  buildings 
on  the  proposed  site.  Less  than  three 
days  were  required  to  totally  raze  three 
brick  stores  20x100  ft.,  and  a steam 

shovel  was  working  at  excavating  at 

the  same  time.  This  movement  will  be  a 
big  advertisement  for  the  house. 

* H=  * 

As  work  progresses  let  the  public  know 


of  progress  and  refer  as  much  as 
possible  to  some  feature  of  the  structure 
and  approach  the  “opening  night’’  with  en- 
thusiasm and  carry  this  feeling  to  the 
public.  You  have  then  established  an 
impression  favorable  to  the  house  and, 
if  care  be  taken  in  its  design  and  equip- 
ment, you  have  but  to  conduct  the  house 
along  lines  freely  discussed  in  these  col- 
umns each  week. 


SPECIAL 
ROLL 
TICKETS 

Your  own  special  Ticket, 
any  colors,  accurately  num- 
bered : every  roll  guaranteed . 
Coupon  Tickets  for  Prize 
Drawings;  5,000,  $6.00. 
Prompt  smpments.  Cash 
withtheorder.  Getsamples. 
Send  diagram  for  Reserved 
Seat  Coupon  Tickets,  serial 
or  dated.  All  tickets  must 
conform  to  Government  reg- 
ulations and  bear  establish- 
ed price  of  admission  and  tax  paid. 
SPECIAL  TICKET  PRICES 

Five  Thousand $3.00 

Ten  Thousand 5.00 

Fifteen  Thousand 6.50 

Twenty-Five  Thousand 9.00 

Fifty  Thousand  12.50  f 

One  Hundred  Thousand 18.00 

National  Ticket  Co.  Shamokin,  Pa. 


The  “BEST” 
Projectionists  Insist 
on  the  “BEST” 
Silvertip  Adapters — 
The  “BEST” 
Supply  Dealers 
Stock 

The 

“BEST” 
ADAPTERS 

BEST  DEVICES  CO. 

1514  Prospect  Ave.  Cleveland,  Oh  o 


VALUE 

$1000.00 

COST 

$3.00 

See  your  dealer  and  have  him  explain  all 
of  the  advantages  of  the  Hulett  Adjustable 

REEL  ALARM 

or  ask  us  for  literature  on  the  device  that 
protects  the  SCREEN  FROM  INTER- 
RUPTIONS. 

HULETT  MFC.  CO. 

5013  N.  Mozart  St.  Chicago,  111. 


MAILING  LISTS 

MOVING  PICTURE  THEATRES 

2 1 .776  Moving  Pic^re  Theatres,  M 


3.674  Legitimate  Theatre,  per  1 
327  Colored  Moving  Picture  Theatre.  . 

1 ,059  Film  Exchange.  . . 

163  Manufacturer,  and  Sti:dio.  . 

41 1 Moving  Picture  Mach.  & Sup.  Dealer. 


$5.00 

750 

5.00 
10.00 

3.00 

4.00 
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A.  F.  WILLIAMS 

W.  Adams  Street  CHICAGO 
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Schulberg  Ridicules 
Radio  Competition 

What  effect,  if  any,  is  radio  having  on 
moving  pictures?  According  to  B.  P. 
Schulberg,  producer  of  Preferred  Pictures, 
moving  pictures  have  nothing  to  fear 
from  the  advent  of  this  new  form  of 
amusement. 

“It  is  ridiculous  to  suppose  that  a me- 
dium so  totally  different  in  its  appeal 
would  make  any  inroads  whatever  on  the 
attendance  at  film  theatres,”  says  Mr. 
Schulberg.  “It  would  never  occur  to  any- 
one to  say  that  the  phonograph— which 
like  the  radio  makes  its  appeal  entirely  to 
the  ear — would  ever  prove  a rival  to  the 
opera,  which  carries  also  the  appeal  of 
the  spectacle. 

“This  argument  about  radio  affecting 


motion  pictures  recalls  to  my  mind  a 
similar  discussion  that  came  up  when  it 
first  became  plain  that  films  were  here 
to  stay.  The  cry  then  was  that  they 
would  hurt  the  stage  attraction,  but  today 
there  are  neither  enough  picture  houses 
nor  enough  legitimate  theatres  on  Broad- 
way to  accommodate  the  vast  crowds  that 
want  to  be  entertained. 

“The  introduction  of  a new  diversion 
does  not  endanger  other  amusements  in 
the  least.  The  pleasure  seeker  finds  time 
for  them  all.  The  average  film  fan  goes 
to  moving  pictures  two  or  three  nights  a 
week.  If  he  is  also  a radio  enthusiast 
there’s  ample  time  left  for  the  new  hobby. 

“But  if  none  of  these  arguments  stood, 
the  fact  would  remain  that  motion  pic- 
tures will  continue  with  the  same  degree 
of  prosperity  because  they  make  a far 
greater  play  on  the  imagination  than  the 
radio.  The  charm  of  the  story-teller’s 
art  is  as  old  as  history  and  the  screen 


offers  a medium  for  it  that  has  fewer  limi- 
tations than  any  other. 

_ “And  where  all  other  proof  fails,  sta- 
tistics will  answer  the  whole  question.  In 
the  two  years  during  which  radio  has  be- 
come popularized,  attendance  at  motion 
picture  theatres  has  been  on  the  upward 
grade  and  is  greater  today  than  ever. 

“In  many  ways  radio  is  helping  the  film 
industry.  In  New  York  City,  Marcus 
Loew,  one  of  the  best  known  motion  pic- 
ture executives,  controls  Station  WHN 
through  which  his  chain  of  New  York 
houses  becomes  known  to  thousands.  S. 
L.  Rothafel,  managing  director  of  the 
Capitol  Theatre,  broadcasting  the  pro- 
grams from  that  house,  has  brought  in- 
creased patronage  to  it. 

“From  the  stations  in  Los  Angeles,  the 
screen  stars  speak  to  thousands  and  from 
scores  of  other  points,  photoplay  reviews 
and  news  are  sent  through  the  air  gain- 
ing new  friends  for  the  motion  picture.” 


Astonishing  achievements  in  motion  picture  eochibition 
were  only  ideas  a short  while  ago.  IDEAS  spurred  manu- 
facturing genius  to  undreamed  of  accomplishments  in  the  per- 
fection of  tiieatres.  Successful  management  IDEAS  abound 
in  the  manufacturers’  advertisements.  Read  them. 

Advertised  in  The 

BETTER  THEATRES  SECTION 

(If  you  desire  something  not  listed  here,  Exhibitors  Information  and  Catalog 
Bureau  on  the  following  page  will  get  it  for  you.) 


ADAPTERS 
Best  Devices  Co., 

1514  Prospect  Ave.,  Cleveland 
ADVERTISING  NOVELTIES 
F.  Migas  & Co., 

Indiana  Harbor,  Ind. 

AIR  CONDITIONING  EQUIP. 
Atmospheric  Conditioning  Corp. 
Lafayette  Bldg.,  Philadelphia 
AISLE  LIGHTS 
Kausalite  Mfg.  Co., 

6134  Evans  Ave.,  Chicago. 
AUTOMATIC  CURTAIN 
CONTROL 

E.  J.  Vallen,  Electrical  Co., 
Akron,  Ohio. 

Automatic  Devices  Co., 

17  N.  7th  St.,  Allentown,  Pa. 
BRABS  RAILINGS 
Reinhardt  Mfg.  Co. 

326  E.  2nd  St.,  Cincinnati,  O. 
CARBONS 
National  Carbon  Co., 

Long  Island  City,  N.  Y. 

CHAIR  COVERS 
Textile  Specialties  Co., 

Pioneer  & Broadway,  Cincinnati 
ELECTRIC  FLASHERS, 
COLOR  HOODS 
Resmolds  Electric  Co., 

2651  W.  Congress  St.,  Chicago. 
EQUIPMENT  DEALERS 
Amusement  Supply  Co., 

2105  John  R.  St.,  Detroit 
Hollis,  Smith,  Morton  Co., 

1024  Forbes  St.,  Pittsburg. 
Exhibitors  Supply  Co. 

825  S.  Wabash,  Chicago. 

Theatre  Equip.  Supply  Co. 

146  Leavenworth  St.,SanFrancisco 

FILM  INDICATOR,  WARNER 
Cinema  Specialty  Co. 

Box  1037,  Gary,  Ind. 

FLOOR  COVERING 
Russeloid  Company, 

Harrisburg,  Pa. 


HEATING  & VENTILATING 
Supreme  Heater  & Ventilatuig 
Co.,  1552  Olive  St.,  St.  Louis,  Mo. 

LENSES 
Jones  & Hewett, 

2-4  Gordon  St.,  Boston. 
Kollmorgen  Optical  Corp., 

35  Steul^n  St.,  Brooklyn,  N.  Y. 
Bausch  & Lomb, 

Rochester,  N.  Y. 

LIGHTING  EQUIPMENT 
Brenkert  Light  Proj.  Co., 
Detroit,  Mich. 

MARQUEES  CANOPIES 
Edwards  Mfg.  Co., 

Cincinnati,  O. 

MAZDA  LAMPS 
National  Lamp  Works, 

Nela  Park,  Cleveland 

MAILING  LISTS 
A.  F.  Williams, 

166  W.  Adams  St,  Chicago. 

METAL  POLISH 
Eureka  Metal  Polish  Co., 

4604  Superior  St.,  Chicago. 
ORGANS 

Rudolph  Wimlitzer  Co., 
Cincinnati,  O. 

Marr  & Colton, 

Warsaw,  N.  Y. 

Bartola  Musical  Instrument  Co. 
Mailers  Bldg.,  Chicago. 

PROGRAMS 
Hennegan  Company, 

Cincinnati,  O. 

PROJECTORS 
Nicholas  Power  Co,, 

90  Gold  St.,  New  York  City. 
REEL  END  ALARMS 
Hulett  Manufacturing  Co., 

5013  N.  Mozart  St.,  Chicago 
REELS 

Geometric  Stamping  Co., 

221  E.  131st  St.,  Cleveland,  O. 


SANITARY  FIXTURES 
Crane  Company, 

836  S.  Michigan,  Chicago. 

SCREENS 

Minusa  Cine  Screen  Co., 
Bomont  at  Morgan,  St.  Louis. 
C.  S.  Wertsner  & Son, 

211  N.  13th  St.,  Philadelphia. 
National  Screen  Co., 

Film  Bldg.,  Cleveland. 

SEATS 

American  Seating  Co., 

Lytton  Bldg.,  Chicago. 

Hesrwood-Wakefield 

209  Washington  St.,  Boston 

SHUTTERS 
Double-Disc  Shutter  Co., 

2100  Payne  Ave.,  Cleveland. 

STAGE  SCENERY 
Novelty  Scenic  Studios  , 

220  West  46th  St., 

New  York  City. 

STAGE  SWITCHBOARDS 
Hub  Electric  Co., 

2219  W.  Grand  Ave.,  Chicago. 
Frank  Adam  Electric  Co., 

St.  Louis,  Mo. 

TELEPHONES 
S.  H.  Couch  Co.,  Inc., 

Norfolk  Downs,  Mass. 

THERMAL  PERFUMERS 
Electro  Thermal  Perfumer 
217  W.  Illinois  St.,  Chicago. 

TICKETS 
National  Ticket  Co., 

Shamokin,  Pa. 

Globe  Ticket  Co., 

122  N.  12th  St.,  Philadelphia. 
Arcus  Ticket  Co., 

348  N.  Ashland  Ave.,  Chicago. 

TRANSVERTERS 
Hertner  Electric  Co., 

Cleveland,  O. 
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A 

F 

1 

Accounting  systems 

65 

Film  cleaning  service 

2 

Accoustical  installations 

66 

Film  splicing  machine 

3 

Adding,  calculating  machines 

67 

Film  tools,  (state  kind) 

4 

Addressing  machines 

68 

Film  waxing  machine 

6 

Advertising  novelties,  materials 

69 

Fire  alarms 

6 

Air  conditioning  equipment 

70 

Fire  escapes 

7 

Air  dome  tents 

71 

Fire  extinguishers 

8 

Aisle  Lights 

72 

Fire  hose 

9 

Alarm  signals,  systems 

73 

Fire  hose  reels,  carts 

10 

Architectural  service 

74 

Fire  proof  curtains 

11 

Arc  regulators 

75 

Fire  proof  doors 

12 

Artificial  plants,  flowers 

76 

Fire  proofing  materials 

13 

Art  titles 

77 

Fixtures,  lighting 

14 

Automatic  curtain  control 

78 

Flashlightti 

15 

Automatic  projection  cut-outs 

79 

Flashers 

16 

Automatic  sprinklers 

80 

Flowers,  artificial 

B 

81 

Floorlights 

17 

Bell-buzzer  signal  systems 

82 

Floor  covering 

18 

Blocks — pulleys — stage  rigging 

83 

Footlights 

19 

Booking  agencies  for  musicians 

84 

Fountains,  decorative 

20 

Booking  agencies  (state  kind) 

85 

Frames — poster,  lobby  display 

21 

Books  on  the  M.  P.  Industry 

86 

Furnaces — oil  burning 

22 

Booths,  projection 

87 

Fronts,  metal  theatre 

23 

Booths,  ticket 

88 

Furnaces — coal  burning 

24 

Box — loge  chairs 

89 

Fuses 

25 

Brass  grills 

90 

Furniture 

26 

Brass  rails 

G 

27 

Brokers — Theatre  promotion 

91 

Generators 

C 

92 

Gummed  labels 

28 

Calcium  lights 

93 

Gypsum  products 

29 

Cabinets,  reel 

H 

30 

Cameras 

94 

Heating  system — coal 

31 

Canopies  for  fronts 

95 

Heating  system — oil 

32 

Carbons 

1 

33 

Carbon  sharpeners 

96 

Ink,  pencils  for  slides 

34 

Carbon  wrenches 

97 

Insurance — Rain 

35 

Carpets 

98 

Insurance — Fire 

36 

Carpet  lining 

99 

Interior  illuminated  signs 

37 

Carpet  covering 

100 

Interior  decorating  service 

38 

Cement,  film 

J 

39 

Chandeliers 

101 

Janitors  supplies 

40 

Change  makers 

L 

41 

Chairs,  theatre 

102 

Lamps — decorative 

42 

Condejjsors 

103 

Lamp  dip  coloring 

43 

Converters 

104 

Lamps — general  lighting 

44 

Coloring,  lamp 

105 

Lamp  shades 

45 

Cooling  equipment 

106 

Lavatory  equipment — furnish- 

46 

Coverings— carpet — rail — furni- 

ings 

ture 

107 

Lavatory  fixtures 

47 

Cups,  sanitary  drinking 

108 

Lenses 

48 

Curtains,  stage 

109 

Lights — exit 

49 

Curtains — boxes — lobbies,  etc. 

110 

Lighting  fixtures 

50 

Curtain  operating  machines 

111 

Lighting  installations 

D 

112 

Lighting  systems — complete 

61 

Decorations,  (state  kind) 

113 

Linoleum 

52 

Dimmers 

114 

Liquid  soap 

53 

Disinfectants — perfumed 

115 

Liquid  soap  containers 

64 

Doors,  fireproof 

116 

Lobby  display  frames 

56 

Draperies 

117 

Lobby  gazing  balls 

66 

Drinking  fountains 

118 

Lobby  furniture 

57 

Duplicating  machines 

119 

Lobby  decorations 

E 

120 

Luminous  numbers 

68 

Electric  circuit  testing  instru- 
ments 

121 

Luminous  signs — interior — ex- 
terior 

59 

Electric  fans 

M 

60 

Electric  power  generating 

122 

Mailing  lists 

plants 

123 

Machines,  pop  corn 

61 

Electric  signs 

124 

Marble 

62 

Electric  signal  and  control  sys- 

125 

Marquise 

terns 

126 

Mats  and  runners 

63 

Emergency  lighting  plants 

127 

Mazda  projection  adapters 

64 

Exit  light  signs 

128 

Meta!  lath 

1“ 

— — — — — — “ 

129 

Metal  numbers,  letters 

192 

130 

Metal  polish 

193 

131 

Mirrors — shades 

194 

132 

Motor  generators 

195 

133 

Music  publishers 

196 

134 

Music  stands 

197 

135 

Musical  instruments  (state 

198 

kind) 

199 

N 

200 

136 

Napkins 

201 

137 

Novelties — advertising 

138 

Nursery  furnishings  and 

202 

equipment 

203 

o 

204 

140 

Orchestral  pieces 

205 

141 

Orchestra  pit  fittings,  furnish- 

206 

ings 

207 

142 

Organs 

208 

143 

Organ  lights 

209 

144 

Ornamental  fountains 

210 

145 

Ornamental  metal  work 

211 

146 

Ornamental  metal  theatre 

212 

fronts 

213 

P 

214 

147 

Paint,  screen 

215 

148 

Paper  drinking  cups 

216 

149 

Paper  towels 

217 

150 

Perfumers 

218 

161 

Pianos 

219 

152 

Picture  sets 

220 

163 

Player  pianos 

154 

Plastic  fixtures  and  decorations 

221 

155 

Plumbing  fixtures 

156 

Positive  film 

222 

167 

Posters 

223 

158 

Poster  frames 

224 

169 

Poster  lights 

160 

Poster  paste 

161 

Portable  projectors 

226 

162 

Pottery — decorative 

227 

163 

Power  generating  plants 

228 

164 

Printing,  theatre 

229 

165 

Programs 

230 

166 

Program  covers 

231 

167 

Program  signs — illuminated 

232 

168 

Projection  lamps 

233 

169 

Projection  machines 

234 

170 

Projection  machine  parts 

285 

171 

Projection  room  equipment 

230 

237 

R 

238 

172 

Radiators 

239 

173 

Radiator  covers 

240 

174 

Rails,  brass 

241 

176 

Rain  insurance 

242 

176 

Rectifiers 

243 

177 

Re-construction  service 

178 

Re-decorating  service 

244 

179 

Reflectors  (state  kind) 

180 

Re-furnishing  service 

245 

181 

Reels 

246 

182 

Reel  end  signals 

247 

183 

Reel  packing-carrying  cases 

248 

184 

Re-seating  service 

249 

185 

Re-winding,  film 

250 

186 

Rest  room,  equipment  and  fur- 
nishings 

251- 

187 

Roofing  materials 

252 

188 

d 

Safes,  film 

253 

189 

Scenery,  stage 

254 

190 

Scenic  artists  service 

255 

191 

Screens 

266 

_ ^ —m 
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ing 
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els — napkins,  etc. 
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EXHIBITORS  HERALD 

407  S.  Dearborn  St.,  Chicago,  111. 

Gentlemen:  I should  like  to  receive  reliable  Information  on  the  items 
listed  herewith: 

{Refer  to  Items  by  Number) 


Remarks. 


Name Theatre City. 

State i Seating  Capacity . , 


USE  THIS  COUPON  % 

^ 

Detailed  information  con- 
cerning any  product  listed 
above  will  be  sent  to  any  ex- 
hibitor. Fill  in  the  coupon 
to  the  left  and  mail  to  Ex- 
hibitors Herald,  407  S.  Dear- 
born St.,  Chicago.  This 
service  is  free  to  Herald 
readers. 


In  writing  advertisers,  please  mention  EXHIBITORS  HERALD 


1/ 


Few 

Recent 


WURLITZER 
UNIT  ORGAN 
Installations 

$4,000,000 

CHICAGO  THEATRE 
Chicago 

RIALTO  THEATRE 
N ew  York 
NEW  GRANADA 
THEATRE 
San  Francisco 
LAFAYETTE 
THEATRE 
Buffalo 

TIVOLI  THEATRE 
Chicago 

CAPITOL  THEATRE 
Cincinnati 
MUNICIPAL 
AUDITORIUM 
Denver 

McVICKER’S 

THEATRE 

Chicago 


Here  reproduced  is  the  unbiased  opinion 
of  another  of  America’s  most  brilliant  and 
masterful  organists  on  the  supremacy  of 
the  Wurlitzer  Unit  Organ.  Read  the 


letter — then  clip  and  mail  the  coupon 
today  for  full  details  of  new  selling  plan 
designed  to  place  Wurlitzer  Feature 
Music  in  every  motion  picture  house  from 
coast  to  coast,  regardless  of  size. 


CINCINNATI 
^121  E.  4th  St. 


Exclusive  HOPE-JONES  Pofenfs 
NEW  YORK  CHICAGO  SAN  FRANCISCO 

120  W.  42nd  St.  329  S.  Wabash  250  Stockton  St. 


Yale  University  Press 


presents 


W olf  e and  Montcalm 


A Stirring  Account  of  the  Fall  of  Quebec 

3 parts 


See  these  immortals  live  again ! 


Everybody  who  has  gone  ta  school  knows 
the  storv  of  Wolfe  and  Montcalm, — the  great- 
spirited  conqueror  and  the  gallant  van- 
quished. No  more  romantic  and  appealing 
story  appears  in  history. 

Now  you  may  see  the  actors  in  this  great 
real  drama  just  as  they  were,  and  learn  the 


thrilling  story  of  how  France  lost  half  a con- 
tinent. 


Each  Chronicles  of  America  picture  is  pa- 
triotic, inspiring,  unique,  accurate,  dramatic 
and  entertaining. 

The  houses  showing  them  are  certain  to  get 
the  good-will  of  their  communities;  to  hold 
their  old  patronage  and  interest  new. 


A Chronicles  of  America  Picture 


Distributors 


1 fi  iTl  fl  if  I iTiiTi  rtrrf 


Make 


THE  BEAUTIFUL  CLOAK  MODEL 


The  Melodrama  of 
1000  Thrills 


By  OWEN  DAVIS 

Written  for  the  screen  by  Carey  Wilson 

Directed  by  Emmett  Flynn 

Featuring  CLAIRE  WINDSOR,  EDMUND  LOWE 
RAYMOND  GRIFFITH,  MAE  BUSCH,  LEW  CODY 
and  HOBART  BOSWORTH 

A Qoldwyn  Picture  Adapted  by  H.  H.  Van  Loan 

JUNE  MATHIS,  Editorial  Director 


QoLdajijrt^^osnnopoTitaa 


VVVVVVVVVVVVVl/VVl/l/Vl/Vl/Vl/VVVVVVVVV’ 


JEltfererf  « second-ckui  matter,  August  20,  1917,  at  the  Post  Office  at  Chifogo,  III.  under  the  act  of  March  3,  1879. 
Published  weekly  at  407  South  Dearborn  St..  Chicago.  Subscription  83.00  a year. 


fhcP^^ 


starring 

REGINALD  DENNY 

directed  HARRY  POLLARD 


// 


starring 

MARY  PHILBIN 

J, reeled  14  IRVING  CUMMINGS 


lOi  th 

BABY  PEGGY 

and  arv  all  star  cast 
directed  ^JESSE  ROBBINS 


starring^ 

LAURA  LA  PLANTE 

c/zV-ec^ec/^y  ROBERT  HILL 


starring^ 

PRISCILLA  DEAN 

directed GEO.  ARCHAI NBAUD 


starring' 

BILLY  SULLIVAN 

directed  by  EDWARD  LAEMMLE 


presented  hy  CARL  LAEMMLE 


LOUIS  B.MSi"ER 

presents 


I Production 

s Wk 

I I wUh. 

RamonNovarro 

nilMraUNarr 


^u-ru  ^tnperlizl  J^lctur'es  £tci.  Exchfd^ 

J^iMfi'buiors  thrUoatQreojt 

Sir,  WilUa.iipduru,  Man(»^iru3  DirecUr^ 

I-  ■»’  tii- 


LA  MARR 

dnd  tke  Jiest  Cast  of  thi  Season, 


Sensational  Hit  at 
Lyric,  New  York 

They  say  lightning  never  strikes 
twice  in  the  same  place!  But  FRED 
NIBL9’S  “THY  NAME  IS  WOMAN” 
has  hit  New  York  harder  than  his 
“Three  Musketeers,”  packing  them  in 
now  at  the  Lyric  Theatre  at  advanced 
prices! 

There’s  no  better  card  in  the  busi- 
ness today  than  Ramon  Novarro. 
Barbara  La  Marr  brings  her  immense 
following  to  the  picture.  And  look  at 

the  cast! 

Robert  Edeson 
Edith  Roberts 
Wallace  MacDonald 
William  V.  Mong 
Claire  MacDowell 

A story  of  man  and  woman’s  primitive  pas- 
sion, old  and  eternal  2is  the  hills— -of  Pedro  the 
Fox,  his  seductive  wife,  and  her  soldier  lover — 
but  with  NIBLO’S  treatment,  and  the  flaming 
backgroimd  of  the  Spanish  Pyrenees,  it  gets 
under  the  skin.  Broadway  audiences  are  sitting 
up  and  gasping  at  its  daring.  The  title  will  bring 
them  running  to  any  theatre  anywhere! 


(fwru ^v^erLaL  'Pictures  Ptd. 
ZiaP^WeCPlstributors  ihra 
out  Qreat  TbrltalnPir.  Wwi. 
cjur^jJ^j^lng  'Di^rechr, 


£>cMd.  on  BENJAMIN  GIAIEKS  OiMykan 
VmicnafKASO,  SCHOENHERR’SJ^Ia# 

.CLdn.iiicLiiovi,& ConiinuLlu  ^wBESS  JNAEREDVTn 


THY  NAME 


icture 


LOUIS  B. 
MAYER. 

presents 


FRED 

NIBLO 


IS  WOMAN 


i '•A 


RECUS 
PAT  OFF 


Don*t  look  for 
Sympathy — 


if  you  let  this  get  by  you!  The  exhibitor  who 
misses  out  on  ‘THY  NAME  IS  WOMAN” 
misses  out  on  a gold  mine!  We  could  go  on 
raving  over  it,  but  we’ll  leave  that  to  you  and 
the  critics.  Just  remember  the  man  who  gave 
you  “Strangers  of  the  Night”  and  “The  Famous 
Mrs.  Fair”  has  surpassed  himself  in  “THY 
NAME  IS  WOMAN”  — the  biggest  thing 
NIBLO  or  Mayer  ever  gave  the  industry! 
^ Metro  is  behind  it  with  smashing  ex* 
ploitation  to  help  you  put  it  over. 


Pictuur&s  Xi-cL.  ExcLusLve  X)LetrLbu-tov'$  j:hy%L' 
ou£  Or ecut  J2rLt(tLn.SLrh''Clii^yy^^ury,J^na^oH^  X}E’ecEjr, 


oUrthurH.  Sauiuev 

Has  Kept  His  Word ! 


few  months  ago  Arthur  H. 
Sai^^er  made  the  exhib  ^ 
itors  of  this  country-  a proi^se 
in  connection  with  The 
Shooting,  of  Dan  M^Grew'* 
The  supervising  director  of 
this  picture  said,  ‘T promise 
you  it  will  be  a great  picture"’ 
The  production  is  finished. 


(^ShootingQi^ 

DanM^Grew” 


($ 


^AGreat  Picture 


Directed  by 

CLARENCE 

BADGER 

Supervised 

ARTHUR  H. 

SAWYEIL 


WITH  A DISTINCf 

BARBARA  LAMARR 
LEW  CODY  « 
GEORGE 

DISTRIBUTED  BY  METRO; 


o^an  McGirew 

BV  ROBERT  W.  SERVICE 


b5 

PICTURES 

ION 

SAWYERr 

LUBIN 

PRODUCTION 


I 


UISHED  CAST 

^ PERCY  MARMONT 
« MAE  BUSCH 
SIEGMANN 

PICTURES  CORPORATION 


Photographed  by 

RUDOLPH 

BERQUIST 

Adapted  by 

WINIFRED 

DUNN 


^ PERCY 
MARMONT 


LEW 

CODY 


BARBARA 

LAMARR 


Here's  a picture  that  has  everything 

A World-Known  Title , A Box-Office  Author , A Sure  -Fire  Director, 
AReal  All  Star  Cast,  A stirringly  human  story  combined  with 
a production  of  startling  melodramatic  moments , tender 
love  interest,  delightful  lighter  moments  and  one  crashing 
punch  after  another, including  the  tremendous  New\brh.w^ 
fire  scenes , the  pursuit  across  the  trackless  snows  of  the 
Yukon  and  the  shooting  of  Dan  McGrew  in  the  Malamute  saloon 


<J\  SAWYER-IXIBIN 


PROPUCTION 


DISTRIBUTED  BY 


Pictures 

*Corp. 


' You  Can  Bet  Yjur  Poke  it's  True*  That 

(^e  Shooting  of 
Dan  Me  Grew" 

Will  Snow  Your  Box  Office  Under! 


\ree 


glyn 


Despite  the  Fact 

that  ^n'hree  Weeks’*  is  one  of  the  greatest 
pictures  ever  made  and  has  more  publicity 
connected  with  it  than  any  picture  in  history 

It  will  not  be  roadshowed 

—but  will  be  released  to  motion  picture  houses  first 

THREE  WEEKS 


FACTS  ■ 

“Three  Weeks”  has 
sold  more  than  fifteen 
million  copies. 

It  has’ been  translated 
into  every  language  of 
the  world  except 
Spanish ! 

There  is  never  a year 
that  “Three  Weeks” 
isn’t  a contemporary 
best  seller  in  America. 
Last  year  it  sold 
100,000  copies. 

It  has  been  read  by 
forty  million  people. 
Twenty-five  million  are 
women. 

With  the  exception  of 
the  Bible  it  is  the  best- 
seller of  all  time. 


Worth  $2 
admission 
to  see 

SOON  FROM 

^ QoLdwun- 
Gosmopoiitan 


THE  CAST 

AILEEN  PRINGLE 
CONRAD  NAGEL 
JOHN  SAINPOLIS 
STUART  HOLMES 
MITCHELL  LEWIS 
ROBERT  CAIN 
NIGEL  DE  BRULIER 
DALE  FULLER 
CLAIRE  DE  LOREZ 
WILLIAM  HAINES 
Directed  by 
ALAN  CROSLAND 
Scenario  by 
ELINOR  GLYN 
Continuity  by 
CAREY  WILSON 
Editorial  Director 
JUNE  MATHIS 

A Qoldwyn  Picture 


PROVING  EVERY  DAY  WHY  IT  IS  THE  GRE 


The 


HUNCHBACK  of 


“THE  PICTURE  BEFORE  IT 
came  to  Santa  Cruz  was  in  demand 
by  the  public  who  showed  their  wel- 
come by  a phenomenal  attendance 
during  the  opening  performance  and 
who  showed  their  appreciation  of  the 
great  artistic  worth  and  entertainment 
value  by  a tremendous  business  done 
throughout  the  engagement.  ‘The 
Hunchback  of  Notre  Dame’  is  an  ex- 
ample of  a big  picture  properly  ex- 
ploited.”— W.  J.  Citron,  Louis  R. 
Greenfield  Theatres,  San  Francisco, 
Cal. 


“I  HAVE  JUST  CONCLUDED 
a successful  week’s  engagement  of 
‘The  Hunchback  of  Notre  Dame,’  a 
week  in  which  new  records,  both  at- 
tendance and  receipts,  were  estab- 
lished. This  is  all  the  more  remark- 
able when  one  realizes  that  I am  op- 
erating a suburban  theatre,  a theatre 
with  an  established  admission  price  of 
35  cents.  I was  very  skeptical  about 
raising  my  prices,  especially  to  55 
cents — 83  cents — $1.10  and  $1.65.  But 
results  proved  that  this  was  what 
helped  put  the  picture  over.  Our  net 
business  for  the  week  was  $5034.25. 
Oh,  Boy,  what  a week ! Sure  could 
stand  a few  more  like  it.” — Jack  H. 
Roth,  Isis  Theatre,  Kansas  City,  Mo. 


“ ‘HUNCHBACK  OF  NOTRE 
DAME’  opened  here  today  Majestic 
Theatre  and  smashed  record  of  house 
by  over  five  hundred  dollars.  Capacity 
business  and  hold-out  crowds  all  even- 
ing. Most  successful  opening  in  his-, 
tory  of  theatre.  Excellent  advertising 
campaign.  Congratulations.” — Consoli- 
dated Theatres,  Inc.,  Grand  Rapids, 
Mich. 


“‘HUNCHBACK’  OPENED  here 
to  tremendous  crowds  at  advanced 
prices.  It  is  a great  picture  and  a great 
business-getter.  Have  heard  nothing 
but  enthusiastic  comments.  Give  us 
more  like  it.  Congratulations.” — V.  H. 
Waldron,  Broadway  Theatre,  Haver- 
straw,  N.  Y. 


“ ‘HUNCHBACK’  WORLD’S  great- 
est picture ; two  days  packed  houses.” 
T.  F.  Thompson,  Manager  Palace 
Theatre,  Cedartown,  Ga. 
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jy[ofidayy 
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Feb.  24*'’ 

Feb.  25th 
Feb.  26th 
Feb.  27th 
Feb.  2Sth 
Feb.  29th 
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f^ar.  2tt^ 
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Mar- 
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$6391 
4511 
4131 
4610 
4104 
4241 
5926 
5611 
2850 
5231 
3013 
3065 
2666 
4268 
4421 


Sunday 


NOW 
AT  ALL  UNIVE 


A UNIVERSAL  PRODUCTION 


ikTEST  SCREEN  PRODUCTION  OF  THE  AGE! 


THE 
WHO 
ED  IT! 


BOOKING 
RSAL  EXCHANGES 


“FOR  THE  FIRST  TIME  IN 
the  history  of  the  Allen  Theatre,  Lon- 
don, the  usual  policy  of  continuous 
performance  was  suspended  for  the  en- 
gagement of  ‘The  Hunchback  of  Notre 
Dame.’  Two  shows  daily  at  advanced 
prices.  Business  exceeded  our  greatest 
expectations.  We  sincerely  congratulate 
Mr.  Laemmle  on  this  wonderful  pro- 
duction. It  is  one  of  the  very  few  pic- 
tures that  backs  up  its  advertising.” — 
T.  W.  Logan,  Allen  Theatre,  London, 
Ontario. 

* * * 

“WE  HAVE  JUST  FINISHE>J  the 
first  week  of  our  engagement  of  'The 
Hunchback  of  Notre  Dame’  at  our 
Syracuse  Strand  Theatre.  Although 
we  were  handicapped  by  very  bad 
weather  conditions  our  record  for  any 
picture  that  has  ever  played  Syracuse 
either  at  a legitimate  theatre  at  two 
dollars  top  or  a picture  theatre  have 
been  broken  with  The  Hunchback.  We 
are  holding  the  picture  over  next  week 
a rare  occurrence  in  Syracuse  and  ex- 
pect record  breaking  business  for  the 
rest  of  the  engagement.” — Syracuse 
Strand  Theatre  Co.,  Inc.,  by  Walter 
Hays,  Pres. 

* * * 

“ ‘HUNCHBACK’  WONDERFUL 
success  here  played  to  oiie-third  entire 
population  knocked  em  dead  all  house 
records  in  town  shattered  at  stiff  ad- 
vance admission  scale.” — Tom  Brown, 
Iowa  City,  Iowa. 

* * * 

“ ‘HUNCHBACK  OF  NOTRE 
Dame’  enjoyed  greatest  opening  per- 
formance Sunday  night  of  any  of  the 
big  features  at  advanced  prices  play- 
ing the  Palace  period  capacity  in  a 
house  seating  thirty  two  hundred. 
‘Hunchback  of  Notre  Dame’  is  a mag- 
nificent production  and  a great  picture.” 
— Oliver  Edwards,  Manager  Palace 
Theatre,  New  Haven,  Conn. 

* ♦ * 

“WISH  TO  CONGRATULATE 
your  company  as  having  the  best  pic- 
ture I have  ever  shown  in  Cheyenne 
in  the  last  ten  years  namely  ‘The 
Hunchback  of  Notre  Dame.’  From 
a box  office  standpoint  the  receipts 
were  nearly  three  hundred  dollars  bet- 
ter than  any  other  picture  we  ever 
ran  at  advanced  prices  for  three  days. 
Trusting  that  you  may  make  many 
more  pictures  equally  as  good  as  ‘The 
Hunchback  of  Notre  Dame.’  ” — Earl 
Nye,  Carl  Ray’s  Princess  Theatre, 
Cheyenne,  Wyoming. 


PRESENTED  BY  CARL  LAEMMLE 


OISTR.IBUTED  BY 


HODKINSON 

Season  1924-1925 
Thirfu  Firsf-RunPicfures 


“ ‘His  Darker  Self’  has  the  ingredients  of  a 
clamorous  success.  It  is  funny  in  concept 
and  funny  in  execution  and  the  sub-titles  are 
among  the  funniest  that  have  ever  been  writ- 
ten into  a picture We  found  the  pic- 

ture extraordinarily  good  entertainment.  Its 
laughs  and  thrills  can  hardly  miss  with  any 
kind  of  an  audience.  It  ranks  with  the  very 
best  feature  length  comedies  we  have  seen 
and  we  expect  it  to  be  responsible  for  a gale 
of  laughter  in  the  motion  picture  houses  of 
the  country.” 

MARTIN  J.  QUIGLEY, 

Exhibitors  Herald. 


H£^  a M:/iaiqht 

umi^  mnk 


COMlHG-f 

AV 

amsut 

fEAMM 


with  a great  comedy  cast 


distributed  by 

HODKINSON 

Foreig'n  Distributor 
'W"’  VOGEL  Distributing  Corp 

Season  1924'1925 
Thirty  First-Run  Pictures 


Dorothy  Devore 


Walter  Hiers 
Tally  Marshall 

Jimmie  Adams 
Priscilla  Bonner 
and 

Jimmie  Harrison 

Directed  by 
Scott  Sidney 

Story  by 

Frank  Roland  Conklin 
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April  5,  1924 


is  with 

^sincere  pride  that  ive 
announce  the  acauisition 
of  the  latest  product  of^ 

DISTINCTIVE  PICTURES  CORPORATION 

starring  a supreme  artist  ^ 

GEORGE  ARLISS 

^ in 

‘$20  aWEEK 

SELZNICK  DISTRIBUTING  CORPORATION 

featured  with  oMrdrliss  in 
this  Distinctive  Picture  are 
Taylor  Holmes  and  Edith 
hpberts.HarmoriWei^ht  di- 
rected it.  It  is  based  on 

Edgar  Franklin’s  The 
Adopted  Father  ’ 


EXHIBITORS  HERALD 
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April  5,  1924 


Oxikm  xit  Jlmcloni 


The  Fighting  Coward 

(Paramount — Seven  Reels) 

* (Reviewed  by  Frank  Elliott) 

CHALIv  up  another  hit  for  James  Cruze.  Sere’s  a picture 
that  answers  the  contimtal  demand  for  “something  different.” 
Taking  his  company  right  down  into  the  heart  of  Dixie, 
Natchez,  Mississippi,  to  be  specific,  Mr.  Cruze  has  taken  Booth 
Tarkington’s  story  of  ante-bellum  days  along  the  famous  waterway 
and  developed  it  into  one  of  the  most  delightful  pictures  we’ve  seen 
in  several  months  — a picture  which  is  at  once  a di-ama,  a comedy, 
a satire  and  a romance. 


-Motion  TictureM^ws 


NEW  YORK 

Ristte— "Sh.'i,do'w9-i?t'  -Parish'-  . 

aTtef,  .week  at  'Ki-vbli.  r'uneS  exceeu- 
gcttiiik  (S0/S07^  P(i}ii 
ifeal  box-office  .eard.oE  Fa- 
■irious  Piayort’  .gronp  of  At! 

^■u^tow-b^  house  prey  to  UiS  _ w-eok  was,! 

—Varje^ 

BOSTON 


CHICAGO. 


i'Peo  - 'CQnmaasJfe 
.ments”  (Paramount),  third  week.! 
(iM7:  $1.65.)  • Coastasit  eell-outs 


’^'TH  E STRANGER' is  one  of  tiie  best 
pictures  I have  ever  ffeeii,yery  well 
done,  cast  and  direction  couldn't 
be  better.  A picture  that  everyone 
will  enjoy  ^ - 

Boston  -Advertiser 


^Variety 


wTHE  NEXT  CORNER'^  at  McVichery 
Theatre  did  $ 25,7^8  last  week. — 
which  is  very  fine  business’. 


CINCINNATI 


PHILADELPHIA 

BW* 

Jp-^rathoM Tit,  '4hlra  .w«bk>.  Better 
'-•^athor  kept  this  oaie’fi  gross  'sSrell 
up,  .ana  it  wad  held  cne  week  longer 
*^than  expected..  Gross  reported  at 
$18,000;  1,700;  60-76. 


'■ir 


Gafewoj^y  Story 
Makes  Good  Film 

In  the  era  of  better  , motion  plCr 
tur^a,  films  tike  •'Tfie  Strahger,’'  ,at' 
the  ,.3tr and  this  -he/ the 

•raja,  instead  of  ;the/ifexe'^tie*B,-  at 
pretent-.'  ^'The  S'tf angeif:'  is  nu  adap- 


NEW  YORK 


a 


' Cohan-AAlhe.TW  Commaad«ai«s 

(■Paramount)  ■ ,<#00;  $l.-$2).  ' $16, 358 
last  Weak.  Many' who  believed  pic; 
ture  would  burn  but  its  patronage 
after  about  -jtwo  month's,  but  from 
idffvaROe  sale  . iadlcaflons  looks  , like 
It- Is  go^ng  to  duplicate  to  great  eXr« 
(lent  rati  of  “Covered 'Wagon.’’ 

I * ■'  • "•  *’  "''iniiiH’i 


BOSTON  ^ 

More  Could 
NotBeSaidof 
Any  Picture 

Don’t  Alhs  Tom  Meighcm 
% *Pied  Piper  Malone 
^Tribune 


- Times -Stat 
LOS  ANGELES. 


n^THE  HUMMING  BIRD'"  at  the 
Million  Dollar  Theatre , Los  An- 
deles  , took  in  ^ 25.024  the  first 
week  and  has  been  held  over 
indefinitely. 


DETROIT 

WS  can’t  resist  calling  again  to 
your  attention  that  picture  at 
the  Capitol— "Icebound.”  If 
you  want  to  see  some  real  dirpcto 
rial  work;  some  very  fine  acting 
and#  , fine  exan^le  of  story-tellint'. 
IhTbugh  -study  in  characters,  you 
don’t  want'  to  miss  “Icebound.”  It's 
tfi^ screen  version  of  the  play  that 
was  awarded  the  Pulitzer  prize  for 
e best  ^^LmericUn  drama. — J.  L.  K 


-Variety 

‘^"■'^TeoT^berts  Sitting^ 

. ■.  Pittsburgh.  March  5. 

The  improvement  by  Theodore 
Roberts,  has  been  rapid  since,  his 
critical  Illness.,  - . 

Mr.  Roberts  was  able  to  briefly 
-sit  up  in  his  room  yesterday,  , 


-Times  Square Baily 

—Aiovin^  Picture  World. 


— Iveniti^ -Times 


Jffhfo'lto  Direct  "P*fer  Pah  1“ 

.Still  another  director  is  beiitg  dis-j 
cussed  to  wield  the  directov'al  mega- 1 
plim-iy  for  "Peter  Pad.”  Y.esterd.ay  a 
w.as  current  on  Broadway  to  the 
effah'that  Fred  Niblo  had  been  signed 
up  by  Famous  Players.for  the  film  yer- 
siop  of  .1.  M.  Barrie’s  famous  play. 

Clorlg  Back  at  Work, 

Gloria  Swanson  is  back  at  work  at 
|t.'.ie  Famous  P’.ayers  Ea.st.ern  plant,  work 
I hating  already  been  started  on  ‘‘Man- 
handled/’ Al’en  i*v,-nn  has  the  picture 
in  charge,  whica  a development  of 
a -story  sngresfr-d  by  .S.  K,  Kent  of  the 
Paramount  i-ii-c'ri!!.'’,nioi-i. 


BIG  BROTHKR.  (7,080  feet).  'Star,  Tom] 
Moore.  A tConderful  story  that  broughtj 
patrons  to  the  manager  with  complimentary  I 
remarks.  Boost  this  and  meet  your  people.^ 
when  they  leave  the  show'.  Moral  tone  high 
and  it  is  suitable  for  Sunday.  Had  general 
attendance.  Draw  all  classes  In  town  of 
8,000.  J.“  E.  Madson,  Idaho  Theatre,  Twin 

Palls,  Idaho.  — , 


- Jl.Y.  Morning  Telepa^ih 

WASHINGTON  _ 

’''At  the  Palace  "The  Next  Gome?' 
did  110,000,  the  picture  getting  a big 
play'  from  the  women  who  liked 
Doi-othy  Mackaili  in  it 


-Times  Square  Daily 
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100^®  Paramount  Pictures 


M 


ID  the  rockets’  red  glare  and  bombs  bursting  in  air  announcing  coming 
pictures. 

— here  are  8 of  the  honest,  gold-bearing  Paramount  entertainments  actually 
out  in  the  field  NOW,  paying  exhibitors’  overhead  and  then  some  more, 
buying  shoes  for  the  baby  and  Cadillac  sedans  for  the  missus,  putting  lots 
of  good  money  in  the  banks  for  thousands  of  wise  showmen. 

—8  PARAMOUNT  PICTURES  THAT  ARE  PASSING  EVERY  BOX- 
OFFICE  TEST  100%: 


1.  “ZAZA” 

Gloria  Swanson’s  great  portrayal  of  the  French 
comedy-romance. 

Consider  this  Gloria’s  best  effort.  Good  busi- 
ness. Eight  reels. — Geo.  P.  Weirick,  Paramount- 
Orpheum  theatre,  Glenwood  Springs,  Colo. — 
Small  town  patronage. 

2.  “RUGGLES  OF  RED  GAP” 

James  Cruze  at  his  comedy  best,  with  Ernest 
Torrence  and  big  cast. 

This  is  a good  and  refreshing  story  of  com- 
bined English-Western  life.  Ernest  Torrence 
and  Eddie  Horton  are  fine.  Pleased  all. — E.  W. 
Swarthout,  Palace  theatre,  Aurora,  Ind. — General 
patronage. 

3.  “WOMAN-PROOF” 

Thomas  Meighan  great  as  usual.  By  George 
Ade.  Lila  Lee  too. 

A very  entertaining  and  pleasing  story  with 
Meighan  in  one  of  his  typical  parts.  It  got  by 
very  nicely  for  three  days. — Ben  L.  Morris,  Tem- 
ple theatre,  Bellaire,  Ohio. — General  patronage. 

4.  “THE  LIGHT  THAT  FAILED” 

Kipling’s  immortal  love  story  produced  by 
George  Melford. 

Will  please  any  intelligent  audience.  A picture 
for  high  class  houses.  Moral  tone  best  and  you 
bet  it  is  suitable  for  Sunday.  Had  big  attend- 
ance. Draw  family  class  in  city  of  17,000.  Admis- 
sion 10-17  matinee,  17-28  evening.  J.  M.  Blanch- 
ard, Strand  theatre  (800  seats),  Stmbury,  Penn- 
sylvania. 


5.  “THE  SPANISH  DANCER” 

Pola  Negri’s  best  ever,  many  say.  Antonio 
Moreno,  Adolphe  Menjou. 

A dandy  good  picture.  Would  class  it  with 
“When  Knighthood  Was  in  Flower.’’  Play  the 
“Spanish  Dancer.”  Your  patrons  will  be  pleased 
and  you  will  make  more  money. — Deitz  & Kin- 
caid, Arcade  theatre,  Hyattsville,  Md. — Neigh- 
borhood patronage. 

6.  “HIS  CHILDREN’S 
CHILDREN” 

The  sensational  novel  produced  with  a marvel- 
ous all-star  cast. 

It’s  well  acted,  it’s  well  produced  and  I can 
see  no  reason  why  this  can’t  be  put  over  in  any 
man’s  town.  Used  everything  for  advertising  and 
had  good  attendance.  Draw  health  seekers  and 
tourists.  Dave  Seymour,  Pontiac  Theatre  Beau- 
tiful, Saranac  Lake,  New  York. 

7 “STEPHEN  STEPS  OUT” 

Douglas  Fairbanks,  Jr.,  with  Theodore  Roberts. 

A nice  clean  picture  and  most  everyone  seemed 
to  enjoy  it.  Made  good  money.  Stood  up  well 
for  two  nights.  Seven  reels. — -Deitz  & Kincaid, 
Arcade  Theatre.  Hyattsville,  Md. — Suburban  pat- 
ronage. 

8.  “WILD  BILL  HICKOK” 

Bill  Hart  back  with  both  guns  a-speakin’. 

Best  picture  in  Hart’s  career.  Had  it  for  two- 
day  run.  The  price  was  right  and  we  are  pleased. 
Had  a big  crowd  and  everyone  sure  gave  Bill 
the  glad  hand.  Photography  excellent.  Don’t 
pass  it  up. — Deitz  & Kincaid,  Arcade  theatre, 
Hyattsville,  Md. — Neighborhood  patronage. 


(Opinions  from  Exhibitors  Herald  and  M.  P.  World) 

Every  one  as  good  as  gold ! Perfect  prints  and  a full  line  of  great 
advertising  material  at  your  Exchange. 

Q>ammount  Q>ietures 


Produced  by 


^FAMOUS  PLAYERS-LASKY  CORPORATION 


Encore 

Pctui»H 


A Laval  Photoplays  Production 


Physical  Distributor:  Pathe  Exchange,  Inc.  Arthur  S.  Kane,  President 


Foreign  Representative:  Sidne^^  Garrett. 
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? A question  thousands  of  girls  are  asking 

? A picture  every  woman  will  want  to  see 

Why  Get  Married? 

with  Andree  Lafayette 
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Which  of  These  Wives  is  the  Happier? 


TWO  girl  friends  marry  at  about 
the  same  time.  One  loves  the 
office — and  independence.  She 
disdains  the  broom  and  dishcloth. 
Her  salary,  combined  with  her  hus- 
band’s enables  her  to  have  servants. 
She  gets  no  allowance — asks  no  man 
for  pin  money.  She  hasn’t  time — or 
the  desire — for  motherhood. 


The  other  is  a home-body.  She 
is  grieved  when  the  steak  is 
tough — rejoices  when  her  hus- 
band eats  the  burned  biscuits  as  if  he 
really  relished  them.  She  is  forever 
“tidying  up”  the  modest  parlor — 
there’s  no  one  to  do  it  for  her.  Above 
all,  her  heart  is  wrapped  up  in  baby. 


“Why  Get  Married?”  shows  both  young  couples  in 
that  crucial  first  year  of  wedded  life. 


"Why  don’t  you  divorce 
that  husband  of  yours  and 
marry  me?” 
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^ of  Box-Office  Favorites 

The  most  beautiful  of  all  screen  actresses 

Andree  Lafayette 


in  the  role  of  one  of  the  two  young  women  em- 
barking on  treacherous  marital  waters,  is  sup- 
ported by 

Helen  Ferguson,  as  the  other  bride 
Jack  Perrin  Edward  B.  Tilton 

William  H.  Turner 
Max  Constant  Bernard  Randall 

Orpha  Alba 


“Why  Get  Married?” 
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Can  the  girl  who  has  spent  months  or 
years  at  a desk  adapt  herself  to  the  drudg- 
ery of  simple  home  life?  Does  marriage 
rob  her  of  her  freedom?  Is  it  worth  the 

V 

sacrifice  of  independence?  Does  the  dole 
meted  out  by  the  husband  of  modest  means 
compensate  for  the  loss  of  her  pay  envel- 
ope? For  answer  every  girl  will  go  to  see 
this  photoplay — with  its  romance — heart- 
interest — suspense — jealousies — thrills. 


ASSOCIATED  EXHIBITORS 

Arthur  S.  Kane,  President 
Physical  Distributor:  Pathe  Exchange,  Inc. 

Foreign  Representative;  Sidney  Garrett. 
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And,  Oh,  What  a Punch  This  Picture  Packs! 


Besides  the  romance,  the 
swelling  heart-throbs,  the 
many  comedy  splashes,  “Why 
Get  Married?”  carries  also  a 
terrific  wallop.  A scheming 
cad,  eager  for  one  of  the 
young  matrons  to  divorce  her 
husband  and  wed  him,  makes 
trouble  for  both  households. 
No  ground  for  divorce  exists 
so  he  tries  to  create  one. 


A conscienceless  gossip  and 
scandal-monger,  he  is  coward 
enough  to  resort  to  anony- 
mous letters  — which  breed 
suspicion  — jealousy  — dis- 
trust. Finally  one  of  the 
young  benedicts  traces  the 
poison  of  deceit  and  false  ac- 
cusations to  its  source.  He 
exposes  the  blackguard  and 
gives  him  a sound  thrashing. 


And  when  you  remem- 
ber ^^Why  Get  Mar- 
ried?'^ is  a picture 
every  girl  will  want  to 
see  you  may  be  certain 
ifs  a sure-fire  box- 
office  bet! 


Associated  Exhibitors 

Arthur  S.  Kane,  President 
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All  Chicago  Critics  Agreed  With  This: 

“The  audience  didn’t  laugh  at.  this  picture — 
they  simply  screamed — and  there  were  times 
when  everyone  was  almost  in  hysterics.  . . . 
And,  intermingled  in  the  laughter  were  stac- 
cato screams,  as  a blimp  and  two  planes 
played  tag  with  each  other  in  the  sky.” 

—CHICAGO  EVENING  POST. 


Same  Week:- 
‘‘  ‘Going  Up’  Topped 
All  Theatres 

in  Washington,  D.  CJ 

— Variety 
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' a Johrf”v  bj 

oi-Ke  Jr.  story 

Plckfoi^ 

1H£3  CAST; 

::;:;;:;::-K.£rv\.'sS 

"ost  Ix-aullfu,  perform- 

' ‘he  films  i3 

" "THe  HI„-Bl„y,., 

. Broadway.  ,ve 
farther  than  that  and 
Ickford'a  work  hero  is  | 
kM  no  Wistfully  ap. 

'>kve  decided  there  I 
""e  man  In  pictures  I 
-<i  hmi  this  I 


I lur-'^.’^olion 

Production. 

.red  McCoy 
f^ipn^y  Lou'; 
^Groundhog- 

Mother  _ 
Tabb  TafLl 

One  of  1 
^nces  of  1 
Jack  Pick 


McCoy.  . 
’.L 

©pence 
, McCoy 


III  I II  III  I 


^mprobable  that  a 
e has  been  so  far 
-topping:  could  step 
^ong-.haired  moun- 
Precisely  like  one. 
®ee  a young:  man 
>ear.catand  strad- 


Now  Booking 

Allied  Producers  and  Distributors  ( 
729  Seventh  Ave.,  New  Y<  i 

Hiram  Abrams,  President  I 

A Branch  Office  Located  In  Every  United  Artist  I 


^VTst^ 

[mductton 

PUr«Y 

SfvVEHO!'! 


jjurrCi" 


/ Wonder/ , 


"Bntig  myhrejJUaiti 


Lou1$  B-M^cr  pr***. 


The  John  M. Stahl 

PRODUCTION 

WHY  MEN 
LEAVE  HOME 


1 1 WIS  STONE , KeL£N£ CJIAOWICKamI  HA^T CAftft 


The  John  M.StaM  Production 

WHY  MEN  LEAVE  HOME 


• '•'■*  WitK  ■'  ■ 

LEWIS^  STONfi»  HStEN&  CHADWICKand  MAAYCARf^ 

' A0APT«0  91  A<R>VOVNBAIA  KRON  TnA  AVORV  HOPWOOO  STA^K  6WCCC3A 
••  V.  --^r'  ■ 0»|»»CT*0»y JOHN  M.  •TAHV 

; ; @ ;5Al  %ir>6<:  IlaHo«.al  ‘Pictu.re  ® 


One  of  the 
fiist  National 


Februaiy  tu  June 

19  1 4 


Q/ind  you've  got  a great 
picture  to  back  up  such 
splendid  posters. 


It  will  be  a pleasure  for  any  exhibitor 
to  step  out  and  advertise  this  picture 
because  regardless  of  how  high  he 
rates  it  in  entertainment  value  the 
picture  itself  will  certainly  make  good 
on  his  promise  to^the  public. 

With  such  posters,  and  title  and  cast 
and  story  ^‘Why  Men  Leave  Home^^ 
is  one  sweet  little  business  getter  for 
any  locality. 


V/hyMen 

LeaveHome 

Louis  B.  Micpcr  prrs*»t>! 

The  JohnM.Stahl 
Production 

lewis  Stone, Helene  Chadwick  wHary  Carr 
s/"  A TirAtMationol  Picture  ^ 


Louis  B.  Mayer  j^re.fenfs 

John  M.  Stahl  Froductior**^ 


'v  thcAwiy  IbjnKXjdSt-.iJeSuccfl’Ss 


by  JohnK.iitah' 


Lewis  Stone.  Men  ChadwickJtay  Carr  ^ * 
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of  a comedy 
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with  o ^ 


Gafloian^  Hsh 

Qi^tk  Sydney  Chaplin- Louise  Fazenda-Ford  Steiiino^ 
‘'kj  Chester  Conklin  and  Lucille  Ricksen<^  o 
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Penalty  of 
Public  Service 

(Written  March  2i,  1924) 

Into  the  wild-eyed  and  loud-mouthed 
investigation  now  going  on  in  Washing- 
ton, where  there  is  an  inquiry  which  is 
essentially  a grand  jury  affair  that 
should  be  held  behind  closed  doors — 
but,  instead,  every  bit  of  rumor,  gossip 
and  irresponsible  scandal  is  broad- 
casted to  the  world — the  name  of  Mr. 
Will  H.  Hays  has  been  introduced. 

We  do  not  know  what  Mr.  Hays  is 
to  be  asked  or  what  he  will  answer,  but 
we  are  satisfied  that  nothing  whatsoever 
will  be  adduced  which  will  be  an  ad- 
verse reftection  upon  Mr.  Hays,  on  ms 
conduct  and  practices.  This  industry 
which  is  very  much  interested  in  Mr. 
Hays — and,  incidentally,  owes  him  a 
considerable  debt  of  gratitude  for  what 
he  has  accomplished  in  the  past  two 
years — need  have  no  apprehension  as 
to  what  is  going  to  happen  to  him  in 
Washington. 

It  was  probably  inevitable  that  his 
name  should  be  dragged  into  this  inves- 
tigation. His  prominence  and  impor- 
tance in  national  politics  before  his 
association  with  the  motion  picture 
business  gave  him  knowledge  of  many 
matters  which  directly  or  indirectly 
were  likely  to  be  imder  consideration  in 
this  investigation.  To  be  dragged  into 
a matter  of  this  kind  is  a penalty  likely 
to  be  exacted  from  any  man  who  has 
occupied  an  important  position  in  pub- 
lic life. 

Mr.  Hays  is  devoted  to  the  cause  of 
public  service.  That  is  one  reason  why 
he  undertook  his  present  work  rather 
than  going  into  some  ordinary  business 
where  there  would  not  be  the  opportu- 
nity for  serving  the  public  interest.  He 
is  one  man  who  gave  a great  deal  more 
to  politics  than  he  took  out  of  it. 


Throughout  his  public  life  he  main- 
tained a steadfast  devotion  to  the  finest 
principles  and  he  went  out  of  office  with 
as  clean  a record  as  any  man  in  the 
history  of  this  country. 

It  is  unfortunate  that  he  should  be 
dragged  into  this  inquiry,  but  we  have 
a deep-rooted  confidence  that  his  exam- 
ination before  the  committee  will  pro- 
duce nothing  that  will  cause  the  indus- 
try to  value  less  highly  the  leadership 
and  guidance  of  Mr.  Will  H.  Hays. 

There  is  one  bright  spot  in  the  devel- 
opment, however.  It  is  the  fact  that 
some  of  the  players  in  California  can 
now  spend  a few  of  their  idle  hours 
drawing  up  resolutions  reproaching  Mr. 
Hays  for  drawing  “unfavorable  public- 
ity” upon  the  motion  picture  industry. 

* * * 

On  Identifying 
The  Players 

Producers  frequently  in  the  prepara- 
tion of  main  titles  fail  to  identify  the 
various  players  with  the  character  they 
portray.  This  practice  presupposes  a 
familiarity  on  the  part  of  the  public 
with  the  various  subordinate  players 
which  the  public  simply  does  not  pos- 
sess. 

* * * 

New  Promise  of 
Technical  Advance 

Several  motion  picture  engineers 
maintain  that  the  next  important  step 
in  the  scientific  and  technical  refinement 
of  motion  pictures  will  be  the  adoption 
of  a method  under  which  a considerably 
larger  negative  film  will  be  used  and 
by  means  of  optical  printing  the  images 
from  the  larger  negative  film  will  be 
transferred  to  the  standard  size  positive 
film. 

It  is  asserted  that  this  method,  with- 
out any  other  developments  or  changes. 


will  result  in  a much  finer  quality  of 
photography  and  will,  in  fact,  produce 
a photographic  result  that  will  approach 
very  close  to  the  ultimate  in  what  may 
be  desired.  This  method,  it  is  believed, 
will  practically  dispose  of  the  compara- 
tive coarseness  in  even  the  finest  of 
present  pictures  which  is  due  to  the 
granular  texture  of  the  film  stock  which 
is  not  minimized  when  a negative  pic- 
ture of  one  size  is  transferred  to  posi- 
tive of  the  same  size. 

The  teehnical  excellency  of  existing 
pictures  is  so  great  that  there  really 
does  not  seem  to  be  much  to  be  desired 
but,  still,  every  little  refinement  assists 
further  in  entrenching  the  motion  pic- 
ture as  an  instrument  of  artistic  ex- 
pression. 

* * * 

Wait  for  Increase 
Of  Population 

In  connection  with  the  closing  of  two 
of  his  Des  Moines  theatres,  Mr.  A.  H. 
Blank  has  issued  a statement  in  which 
he  explains  the  action  as  being  due  to 
“lack  of  patronage”  but  he  volunteers 
no  explanation  of  his  thought  as  to  the 
reason  for  this  “lack  of  patronage.” 

With  reference  to  an  amusement  en- 
terprise this  term,  “lack  of  patronage,” 
covers  a mighty  broad  field. 

In  the  case  of  the  Des  Moines  situ- 
ation it  appears  that  the  failure  of  these 
houses  to  draw  adequately  is  not  due  to 
any  general  condition  and  not  due  to 
any  lessening  of  the  public’s  interest  in 
pictures,  but  rather  that  conditions  in 
Des  Moines  led  to  the  building  of  too 
many  theatres,  with  too  great  seating 
capacities. 

This  seems  to  be  a condition  that  ex- 
ists in  various  places  throughout  the 
country,  notably — Cleveland.  The  only 
solution — and  not  a happy  one,  at  that 
— is  to  shut  down  and  await  future  de- 
velopments. 
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There  probably  is  no  person  more 
widely  known  in  studio  circles  of 
Los  Angeles  than  Harry  Hammond 
BeeJl,  West  Coast  representative  of 
Exhibitors  Herald.  Beall’s  aneilyses 
of  production  activities  on  the  Cpast 
are  monthly  features  of  the  HER- 
ALD. His  comments  about  studio 
people  are  published  each  week. 


Another  Who 
Likes  the 
Reports 

“I  want  to  acknowledge  my  in- 
debtedness to  your  good  paper  for 
the  help  it  has  rendered  me  in 
booking  features.  The  inspiration 
that  prompted  starting  the  depart- 
ment, ‘What  the  Picture  Did  For 
Me,’  was  a lucky  one  for  all  ex- 
hibitors that  take  advantage  of  its 
service. 

“I  feel  somewhat  guilty  that  I 
have  taken  so  much  and  given  so 
little  to  this  department.  I hope 
to  make  up  for  my  neglect  in  the 
near  future. 

“W.  O.  DOYLE, 
“Capitol  theatre, 

“Huntsville,  Mo.” 


Re -Takes 


SPRING  is  here.  Got  our  annual  gold 
in  ed,  ’n  everythi’g.  You  can  hear 
the  rustle  of  the  leaves — ^seed  cata- 
log leaves. 

* * * 

There  is  the  rustling  window  shade, 
too,  that  denotes  the  arrival  of  Spring 
breezes,  of  a Sunday  morning  when  you 
want  to  sleep. 

* * 

I see  where  William  deMille  has  had 
his  salary  raised  from  $1,000  to  $3,500  a 
week.  Soon  he’ll  be  writing  his  name 
with  a capital  “D”  instead  of  lower  case, 
like  brother  Cecil. 

=1-.  * * 

A B.  O.  Title 

F.  B.  O.  has  a $1,000  check  for  anyone 
who  will  give  them  a good  name  for 
“Swords  and  Plowshares”  or  “The  Girl 
of  the  Limberlost.”  “Passion”  or  “De- 
sire” haven’t  been  used  in  two  weeks.  So 
why  not  call  it  “The  Passion  of  Desire.” 
* * * 

Give  ’Em  What  They  Want 

It  is  said  when  Charlie  Ray  saw  the 
trial  balance  sheet  for  “Myles  Standish” 
up  to  date,  he  decided  then  and  there  to 
become  another  “Clodhopper,”  go  back 
to  the  “Hired  Man”  days  and  “Pinch-hit” 
in  a couple  more  “Egg-Crate  Whallops.” 
* * * 

Giving  Them  the  Air  ^ 

They’ve  got  a new  shade  for  ladies’ 
stockings  called  “atmosphere.” 

* * * 

What  Worries  Him 

“The  initial  cost  is  what  I object  to,  not 
the  upkeep,”  said  the  sheik  as  he  ordered 
some  monogramed  shirts. 

4:  * * 

This  Week  in  History 

Mary  Pickford  visits  old  home — says 
she’s  still  a good  Canadian.  . . . Naked 

Truth  dinner  with  ladies  present 

Babe  Ruth  knocks  a home  run.  . . . Pro- 
fessor in  California  invents  a camera  to 
photograph  by  star  light.  . . . The  stuff  is 
twelve  dollars  a quart,  labels  not  guaran- 
teed. . . . Marion  Davies  has  a tulip  named 
for  her.  . . . First  National  shows  “Gallop- 
ing Fish.”  . . Universal  makes  picture, 
“Galloping  Ace.” 

4:  * * 

How  Indeed 

If  Ziegfeld  insists  that  his  “Follies” 
girls  refrain  from  using  paint  and  powder, 
how  are  we  to  know  they  are  “Follies” 
girls. 

* * * 

Expensive  Livers 

Jack  Dempsey  wants  $7,000  a week  to 
tour  in  vaudeville.  What  a lot  of  food 
that  fellow  must  eat. 

* * * 

Always  the  Same 

That  astute  reporter  who  said  Will 
Hays  appeared  nervous  before  Senator 
Wheeler’s  committee,  evidently  never 
made  a very  close  study  of  Mr.  Hays. 

sf:  * * 
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Exhibitor  Leaders  Snub  True; 
Cohen  Ready  for  Legal  Action 


Committee  After 
Special  Rates  for 
Boston  Gathering 

(Special  to  Exhibitors  Herald) 


Probe  of  Organization 

Politics  Is  Suggested 

President  of  T,  O.  D,  C.  No.  2,  Charges  Mysterious 
Influences**  Block  Constructive  Work 


By  JOHN  S.  SPARGO 

{New  York  Editor  of  Exhibitors  Herald) 

NEW  YORK,  March  25. — Theatre  Owners  Distributing  Corporation 
No.  2,  the  one  promulgated  recently  by  W.  A.  True  and  Carl  Anderson,  is 
in  for  some  rough  sledding  if  Sydney  S.  Cohen  and  Harry  Davis,  the  most 
active  officials  and  stockholders  of  Theatre  Owners  Distributing  Corpora- 
tion No.  1,  can  provide  the  going. 

Mr.  Cohen  as  president  of  the  M.  P.  T.  O.  A.  and  also  of  T.  O.  D.  C. 
No.  1,  and  Harry  Davis  of  Pittsburgh,  have  reconciled  their  differences  in 
an  effort  to  protect  the  exhibitors  who  are  interested  in  the  original  exhib- 
itors distributing  organization. 

Want  An  Accounting  on  “After  the  Ball” 

Efforts  will  be  made  at  once  to  compel  the  True  T.  O.  D.  C.  from  using 
that  corporate  name,  and  also  to  compel  Anderson  Pictures  Corporation 
to  make  an  accounting  on  the  picture,  “After  the  Ball,”  to  T.  O.  D.  C.  No.  1. 

A meeting  will  be  held  within  the  next  day  or  two  on  the  question  of 
beginning  legal  action,  and  it  is  understood  that  immediate  application  for 
an  injunction  will  be  filed  looking  to  bring  about  the  above  results. 


NEW  YORK,  March  25. — The  com- 
mittee having  in  charge  the  details  of 
the  national  convention  of  the  Motion 
Picture  Theatre  Owners  of  America, 
which  will  be  held  in  Boston  May  27,  28, 
and  29,  plans  to  make  the  gathering, 
which  is  the  last  over  which  Sydney  S. 
Cohen  will  preside  as  president,  a notable 
one.  Information  obtained  at  national 
headquarters  is  to  the  effect  that  many 
exhibitors  from  all  parts  of  the  United 
States  are  planning  on  making  the  trip 
to  the  New  England  capital,  and  that  an 
attendance  of  more  than  200  is  expected 
from  Canada.  These  are  members  of  the 
Motion  Picture  Theatre  Owners  of  Can- 
ada, which  organization  is  affiliated  with 
the  M.  P.  T.  O.  A. 

To  Report  on  Legislation 

The  committee,  which  is  composed  of 
prominent  exhibitors  from  the  five  New 
England  states,  is  making  arrangements 
for  special  hotel  and  railroad  rates  and 
it  is  expected  that  these  will  be  an- 
nounced within  the  next  week.  Special 
programs  will  be  arranged  for  each  day 
of  the  convention  and  a number  of  the 
statesmen  of  national  repute  are  ex- 
pected. An  invitation  has  been  extended 
to  President  Coolidge  to  be  the  guest- 
of  the  theatre  owners  amid  the  scenes 
of  his  earlier  triumphs.  Plans  for  the 
convention  are  set  forth  in  the  following 
statement: 

"Reports  will  be  made  on  legislative 
activities  at  Washington,  which  -wdll  in- 
clude the  admission  and  seat  tax  repeal 
moves,  the  action  now  associated  with  the 
elimination  of  the  music  license  tax,  and 
the  turning  back  of  all  moves  designed  to 
inflict  upon  this  industry  national  cen- 
sorship. 

“Theatre  owners  will  be  shown  how 
these  lines  of  action  have  saved  them 
directly  upwards  of  $15,000,000,  and  will 
save  the  business  over  $50,000,000  a year 
in  impending  moves  certain  to  be  con- 
summated as  well  as  vast  amounts  in 
other  dividends  not  to  speak  of  the 
money  value  of  good  will  built  up  in  the 
official  mind  in  nation  and  state. 

Seek  Express  Reduction 

“Other  reports  will  tell  of  moves  to 
reduce  express  and  parcel  post  rates  to 
exhibitors  by  reclassification  of  our 
shipments.  The  equitable  contract  re- 
cently placed  in  operation  by  the  national 
officers  will  be  considered  and  an  effort 
made  to  have  it  generally  used.  The 
condition  of  prints  and  other  supplies 
with  respect  to  cost,  rebates  and  other 
charges  will  be  discussed.  There  will 
be  an  inside  report  on  music  tax,  on 
radio  activity  and  how  to  make  it  serve 
the  theatre  and  on  the  extension  of  public 
activities.” 


The  following  statement  was  issued 
today  from  the  office  of  Theatre  Owners 
Distributing  Corporation  No.  1. 

“Immediately  following  the  announce- 
ments of  the  incorporation  of  the  The- 
atre Owners  Distributing  Corporation  or- 
ganized under  the  laws  of  New  York  by 
W.  A.  True  and  Carl  Anderson,  which 
was  done  while  Mr.  True  was  still  an 
officer  and  director  of  the  Theatre  Own- 
ers Distributing  Corporation  organized 
under  the  laws  of  the  state  of  Delaware, 
and  with  which  he  was  officially  con- 
nected for  fifteen  months,  Mr.  True  sent 
out  a number  of  telegrams  and  letters 
to  leading  exhibitors  throughout  the 
country  requesting  them  to  act  as  mem- 
bers of  an  advisory  board  to  pass  upon 
pictures  and  in  such  ways  associate  them- 
selves in  the  development  of  the  busi- 
ness affairs  of  his  corporation. 

Charges  Misrepresentation 

“These  telegrams  and  letters  were  pe- 
culiarly worded  and  nothing  was  con- 
tained in  same  to  give  the  impression  to 
the  theatre  owners  addressed,  that  the 
company  referred  to  was  a different  The- 
atre Owners  Distributing  Corporation 
than  the  one  organized  by  Mr.  True  and 
other  theatre  owners  under  the  laws  of 
Delaware  in  December,  1922. 

“No  statement  was  made  of  any  kind 
that  the  directors  and  stockholders  who 
were  associated  with  him  in  the  company 
generally  known  as  the  Theatre  Owners 
Distributing  Corporation  were  not  as- 
sociated with  him  in  this  new  company. 
The  impression  created  in  every  instance 
was  that  the  company  Mr.  True  referred 
to  was  the  original  company  and  he  was 
attempting  to  advance  its  business  in- 
terests. 

“As  a result  of  this  erroneous  impres- 
sion he  received  a number  of  acceptances 
from  different  theatre  owners  agreeing 
to  serve  on  this  committee. 

“Following  the  giving  of  their  consent 
by  these  theatre  owners,  came  infor- 
mation through  the  trade  press  and 


otherwise  that  the  company  Mr.  True 
represented  was  not  the  company  he 
was  formerly  associated  with  and  that 
their  impression  of  the  same  was  there- 
for an  error.  These  theatre  owners  im- 
mediately wired  him  requesting  their 
names  be  taken  from  the  advisory  board, 
as  they  had  an  entirely  false  impression 
of  the  situation  and  they  had  no  desire 
whatever  to  participate  in  the  affairs  of 
a new  company  while  the  original  con- 
cern was  still  in  business  and  carrying 
out  its  purposes. 

Seegert  Asks  Withdrawal 

“National  committeeman,  Fred  C.  See- 
gert of  Milwaukee,  president  of  the  Mo- 
tion Picture  Theatre  Owners  of  Wis- 
consin, was  one  of  the  theatre  owner 
leaders  communicated  with  by  Mr.  True 
and  who  agreed  to  serve  on  the  advisory 
committee  under  the  misapprehension  in- 
dicated above.  Mr.  Seegert  on  learning 
of  the  true  situation  immediately  wrote 
to  Mr.  True  saying  that  he  was  sur- 
prised that  ‘you  should  ask  me  or  anyone 
else  to  act  in  an  advisory  capacity  of 
one  distributing  company  with  the  im- 
pression that  such  person  accepting  was 
consenting  to  become  an  advisor  to  an- 
other. Your  wire  to  me  was  very  in- 
complete since  I have  found  out  a little 
more  about  what  was  going  on.  I per- 
sonally like  to  play  fair  and  feel  that 
you  do  too,  but  I believe  you  have  made 
a serious  mistake  and  are  in  reality  mis- 
leading exhibitors  when  no  doubt  your 
intent  and  purposes  are  to  help  them. 
I do  not  care  to  enter  into  any  con- 
troversy in  this  matter  and  so  therefore 
ask  that  you  kindly  withdraw  my  accept- 
ance wired  you  recently  consenting  to 
act  in  an  advisory  capacity.’ 

“W.  W.  Watts,  of  Springfield,  111.,  one 
of  the  leading  exhibitors  in  the  Middle 
West  and  a member  of  the  board  of  di- 
rectors of  the  Motion  Picture  Theatre 
Owners  of  Illinois,  was  also  written  to 
by  Mr.  True  under  the  same  conditions 
(Continued  on  page  je) 
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Three  Big  Pictures’  Premieres 
Occur  on  Coast 

''Dorothy  Vernon”,  "Beau  Brummel”,  and  "Secrets”  Open 
— Independent  Producers  Active  at  Hollywood 
By  HARRY  HAMMOND  BEALL 

Hollywood,  March  25. — This  has  been  an  active  week,  so  far  as 
news  happenings  are  concerne'd  in  the  capital  of  the  film  world. 
Three  big  productions  have  had  their  premieres,  the  independents 
have  been  organized  on  the  west  coast,  one  feminine  star  has  announced  her 
intention  of  leaving  the  old  nest  that  has  sheltered  her  almost  from  the 
beginning  of  her  career,  a masculine  star  has  returned  to  his  old  production 
stamping  ground  and  the  producer  who  made  him  famous,  a dozen  prom- 
inent executives  more  or  less  have  been  gliding  in  and  out.  Another  pro- 
ducer is  taking  his  units  to  New  York  to  make  his  next  two  pictures,  and 
a leading  comedy  organization  re-organizes  and  awards  well  deserved 
promotions. 


kfcTJEAU  BRUMMEL,”  with  John 

XJ  Barrymore  in  the  Mansfield  role, 
started  the  procession  of  premieres,  and 
the  Warner  Brothers  classic,  produced  by 
Harry  Beaumont,  has  been  going  like  a 
house  afire  ever  since.  The  California 
theatre  has  broken  it's  one-week-only  rule 
for  "Beau  Brummel’’  and  after  its  second 
week  there  it  will  go  into  Millers  for  a 
long  run. 

Then  came  Mary  Pickford’s  ‘‘Dorothy 
Vernon  of  Haddon  Hall”  at  Grauman’s 
Million  Dollar  theatre.  This  typically 
Neilanesque  production  is  also  packing 
'em  in,  and  looks  good  for  a long,  long 
engagement.  It  is  being  shown  at  popu- 
lar prices,  continuous  shows,  and  there 
were  no  advanced  prices  for  the  premiere 
night. 

The  de  luxe  premiere  was  that  of  “Se- 
crets” at  the  Criterion.  Joseph  N. 
Schenck  executives  and  H.  B.  Wright, 
managing  director  of  the  playhouse,  col- 
laborated in  making  this  an  elaborate 
occasion,  with  scores  of  stars  in  attend- 
ance and  with  the  ever-erudite  Fred 
Niblo  as  master  of  ceremonies.  It  is  be- 
ing shown  on  the  two-a-day  reserved 
seat  policy,  and  also  gives  indication  of 
a lengthy  and  successful  run. 

* * * 

Joe  Brandt's  luncheon  to  the  west 
coast  independents  at  the  Montmartre 
cafe  on  Tuesday  was  highly  successful 
from  an  organization  viewpoint,  he  re- 
ports, and  the  Hoy  plan  was  accorded  a 
most  enthusiastic  reception.  Before  leav- 
ing for  the  east  at  the  end  of  this  week 
Brandt  expects  to  have  the  details  of  the 
formation  of  west  coast  units  out  of  the 
way,  and  it  seems  likely  that  a special 
Hollywood  headquarters  for  the  Associa- 
tion of  Independent  Motion  Picture  Pro- 
ducers and  Distributors  will  be  opened 
at  an  early  date. 

* * 

Viola  Dana  is  leaving  Metro  after  a 
number  of  years.  It  seems  as  if  she  al- 
most grew  up  with  the  organization.  Her 
contract  is  expiring  and  her  reasons  for 
not  renewing  are  not  financial  ones,  but 
because  she  believes  her  forte  is  the  heav- 
ier drama,  rather  than  the  lighter  type 
of  comedy  dramas  which  Metro  execu- 
tives would  have  her  essay.  Her  work  in 
“Revelation.”  recently  completed  by 
George  D.  Baker,  is  said  to  compare  most 
favorably  with  that  done  by  Nazimova 
when  the  play  was  originally  produced. 
In  fact  some  have  given  Viola  the  edge 
over  the  Madame  in  unofficial  critiques  of 
the  picture. 

♦ * 

A royal  welcome  is  being  prepared  for 
the  return  of  Charles  Ray  to  the  Ince 


manor  at  Culver  City.  It  was  T.  H.  I. 
who  made  a star  out  of  an  inexperienced 
beginner,  and  now  that  he  has  had  his 
chance  to  try  his  wings  for  a few  years 
as  an  independent  producer,  apparently 
Charlie  has  decided  he  is  a better  actor 
than  a business  man. 

♦ * * 

E.  W.  Hammons,  head  of  Educational, 
heads  the  delegation  of  celebrities  arriv- 
ing this  week.  He  has  not  been  here  for 
about  nine  months.  He  has  copped  off  a 
roll  top  desk  at  the  Hamilton-White  stu- 
dios and  established  his  temporary  Hol- 
lywood headquarters  in  Jack  White’s 
office.  He  is  preaching  the  doctrine  of 
diversified  programs  rather  than  one  solid 
multiple  reel  feature,  believing  that  a 
mistake  has  been  made  during  the  last 
year  catering  to  classes  rather  than 
masses. 

* * * 

April  6 is  the  date  that  has  been  set 
for  the  treking  eastward  of  the  entire 
Sawyer-Lubin  organization.  Barbara  La 
Marr  will  star  in  two  productions  that 
•vvill  be  made  for  Associated  First  Na- 
tional release  under  the  S-L  banner.  Ar- 
thur L.  Sawyer  has  already  gone  east. 


“The  Chechahcos”  May 
Be  Roadshowed 

(Special  to  Exhibitors  Herald) 

New  York,  March  25. — It  has 
been  announced  that  there  is  a pos- 
sibility of  “The  Chechahcos,”  an 
Alaskan  Motion  Picture  Corp.  pro- 
duction, taken  over  by  Associated 
Exhibitors,  being  roadshowed. 

J.  S.  Woody,  and  other  execu- 
tives of  Associated  Exhibitors,  af- 
ter conferring  with  several  show- 
men, became  convinced  that  the 
production  would  be  very  valuable 
handled  in  such  a manner.  Arthur 
S.  Kane  is  said  to  share  their  opin- 
ion and  that  the  move  has  been 
practically  decided  upon  is  indi- 
cated by  the  appointment  of  H.  El- 
liot Stuckel  as  general  press  rep- 
resentative in  charge  of  the  feature. 

“The  Chechahcos”  is  said  to  be 
absolutely  unique  and  in  a class  by 
itself.  Every  foot  was  shot  in  Alas- 
ka amidst  unusual  hardships  for 
the  actors.  President  Harding  was 
the  guest  of  the  company  during 
his  last  tour  and  is  said  to  have 
given  it  his  enthusiastic  endorse- 
ment. 
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taking  with  him  Clarence  Badger,  his 
stellar  director,  and  Bert  Ennis,  publicity 
chief  is  winding  up  affairs  here  and  will 
escort  the  remainder  of  the  aggregation 
to  New  York.  At  present  Sawyer  is  in 
Chicago  conferring  with  his  partner, 
Herbert  Lubin. 

+ * * 

Fred  L.  Porter,  former  secretary  of  the 
Christie  Film  Corporation,  has  been  ele- 
vated to  the  rank  of  vice-president  and 
treasurer,  and  William  S.  Holman,  who 
has  been  treasurer  of  the  Christie  Realty 
Corporation,  becomes  secretary  of  the 
film  company.  A1  Christie  remains  presi- 
dent, with  Charlie  Christie,  vice-president 
and  general  manager. 

* * * 

Fourteen  new  theatres  are  to  be  added 
to  the  gigantic  West  Coast  chain,  accord- 
ing to  announcement  just  made  by  Sol 
Lesser.  In  compilation  of  income  tax 
statements  it  was  discovered  that  five 
million  patrons  attended  West  Coast 
playhouses  in  1923,  paying  in  excess  of 
$10,000,000  in  admissions. 

* * * 

Arthur  Hagerman,  Universal  literateur 
de  luxe,  is  a proud  parent  this  week. 
Contrary  to  first  report  the  daughter  was 
not  named  Carlotta  after  Carl  Laemmle, 
but  Domini  Betty  instead. 

* * * 

Sid  Grauman  celebrated  his  birthday 
on  St.  Patricks  day.  The  most  treasured 
gift  of  all  was  an  “appreciation  album” 
given  to  him  by  disabled  veterans  from 
the  Soldiers  Home  at  Sawtelle.  Every 
Monday  he  entertained  a delegation  of 
them  at  his  Hollywood  Egyptian  theatre, 
and  the  album  contained  a foreword  of 
appreciation  followed  by  the  signature  of 
every  man  who  had  enjoyed  “The  Cov- 
ered Wagon”  or  “The  Ten  Command- 
ments.” 

* * * 

Bringing  with  her  Lady  Williams,  her 
daughter,  Elinor  Glyn  returned  to  studio- 
land  last  week  to  fulfill  a contract  she 
recently  signed  with  Louis  B.  Mayer  to 
adapt  a number  of  her  works  for  the 
screen.  The  famous  English  novelist  was 
met  at  the  depot  by  a delegation  of  im- 
portant film  folk  including  Mayer,  Fred 
Niblo,  Irving  Thalberg,  Hobart  Henley 
and  others.  It  is  Lady  Williams’  initial 
visit  to  California. 

* * * 

The  most  recent  independent  produc- 
ing company  to  be  organized  in  this  com- 
munity is  Glavey-Dunaway  Productions, 
Inc.,  with  offices  at  6912  Hollywood 
boulevard.  Production  activity,  which 
will  begin  shortly,  will  be  centered  at  the 
Grand-Asher  studios.  The  personnel  of 
the  company  is  as  follows:  Samuel  W. 
Dunaway,  president;  John  J.  Glavey, 
vice-president:  D.  Ford  McCormick, 
treasurer,  and  Harry  L.  Person,  secre- 
tary. H.  C.  Witwer’s  series,  “Classics  in 
Slang”  will  be  the  first  stories  to  be 
filmed,  rights  to  12  of  these  comedies 
having  been  purchased  from  the  author. 
Release  contracts  have  been  signed  with 
Grand-Asher  Distributing  Company  of 
New  York,  it  is  announced. 

Kansas  Plans  Record 

Meeting  at  Emporia 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  March  25.— 
R.  G.  Liggett  and  C.  E.  (Doc)  Cook, 
the  popular  president  and  business  man- 
ager of  the  Motion  Picture  Theatre 
Owners  of  Kansas,  report  that  indications 
are  that  the  convention  to  be  held  next 
week  in  Emporia  will  equal  if  not  sur- 
pass those  of  past  years. 

Kansas  has  one  of  the  strongest  state 
organizations  in  the  country,  and  each 
year  its  achievements  are  outstanding. 
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In  Exhibitor  Organization  Circles 


H.  B.  VARNER,  North 
Carolhia  exhibitor  pres- 
ident who  doubts  that 
Sydney  S.  Cohen  will  re- 
tire as  national  president 
at  Boston. 


J.  R.  DENNISTON,  head 
of  the  Michigan  league 
who  believes  strong  state 
bodies  more  effective 
than  a national  associa- 
tion. 


SYDNEY  S.  COHEN, 
following  announcement 
of  intention  to  retire  is 
confronted  with  difficul- 
ties over  control  of  the 
T.  O.  D.  C. 


W.  A.  TRUE,  former 
president  of  the  T.  O. 
D,  C..  who  has  launched 
the  Theatre  Owners  Dis- 
tributing Corporation 
Number  2. 


CARL  ANDERSON  who 
has  joined  True  in  fisd>t- 
ing  the  Cohen  adminis- 
tration of  the  affairs  of 
the  exhibitor  distributing 
firm. 


Says  Camera  Takes 
A Perfect  Picture 
By  Light  of  Stars 


AntECohen  Leaders  Doubt 
He  Will  Surrender  Control 


(Special  to  Exhibitors  Herald) 

CARMEL,  CAL.,  March  25.~-Prof. 
'James  Worthington  claims  to  have  pro- 
duced a camera  which  requires  an  ex- 
posure of  one  second  to  take  a perfect 
picture  by  star  light.  He  asserts  that 
he  has  not  discovered  any  great  secret, 
but  is  simply  using  old  principles  of  ge- 
ometry as  taught  by  Euclid. 

If  the  new  camera  will  do  all  its  owner 
claims  for  it,  it  will  mark  the  greatest 
find  in  motion  picture,  commercial  and 
astronomical  photography  in  recent  years, 
according  to  scientists.  Professor  Worth- 
ington asserts  he  is  perfecting  a camera 
utilizing  his  latest  discovery. 

He  claims  to  have  taken  pictures  of 
the  historic  Carmel  mission  at  mid- 
night using  only  the  light  of  the  stars 
and  the  moon  and  so  remarkable  were 
the  pictures,  according  to  the  inventor, 
that  the  church  steeple,  intercepting  the 
light  of  the  dog  star,  cast  a notable 
shadow'  over  a portion  of  the  picture. 


Barney  Bernard,  Victim 
Of  Pneumonia,  Is  Dead 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  25.— Barney 
Bernard,  noted  comedian,  who  was  un- 
der contract  with  Samuel  Goldwyn  to 
co-star  with  Alexander  Carr  in  “Potash 
and  Perlmutter  in  Hollywood,”  for  First 
National,  died  at  his  home  here  following 
a few  days  illness  from  pneumonia. 

He  has  been  a comedian  of  fame  since 
1909  when  he  first  attracted  attention. 
He  was  particularly  famous  for  his  char- 
acterizations in  the  Montague  Glass 
plays. 


Paramount  Hearing 

Is  Resumed  in  South 

^^Special  to  Exhibitors  Herald) 

ATLANTA,  GA.,  March  24.— The 
Federal  Trade  Commission’s  hearing 
against  Famous  Players-Lasky  Corpor- 
ation was  scheduled  to  be  resumed  here 
today.  Only  a few  days  will  be  required, 
it  is  thought,  to  hear  the  few  witnesses 
called. 


New  York  Insurgents  Appear  Little  Interested  in 
Cohen’s  “Retirement” — Connecticut  Sides 
With  M.  P.  T.  0.  Head 

(Special  to  Exhibitors  Herald) 


NEW  YORK,  March  25. — Much  speculation  is  being  indulged  in  as 
to  what  effect  the  official  declaration  of  Sydney  S.  Cohen  that  he  will  not 
be  a candidate  for  re-election  will  have  on  the  fortunes  of  the  Motion 
Picture  Theatre  Owners  of  America.  It  is  believed  by  many  that  Mr. 
Cohen’s  retirement  will  be  the  signal  for  a getting  together  of  all  the 
warring  factions  of  exhibitor  organization  and  the  re-organization  of  the 
national  association  into  a cohesive  and  strongly  fortified  exhibitor  organi- 
zation. 

Hold  Cohen’s  Elimination  Is  Highly  Improbable 

Some  followers  of  the  insurgent  leaders,  especially  here  in  the  East, 
see  in  this  the  opportunity  for  the  elimination  of  Mr.  Cohen  and  his  regime. 
It  is  the  belief  of  some  of  the  best  posted  of  the  e.xhibitor  leaders,  insur- 
gent and  otherwise,  however,  that  Mr.  Cohen  has  no  idea  of  being  elim- 


inated from  exhibitor  organizations 
Picture  Theatre  Owners  of  America 
make  any  such  elimination  if  not  an 
probability. 

Of  the  “big  four” — Sydney  Cohen, 
Charles  L.  O’Reilly,  William  Brandt  and 
Sam  Berman — which  was  once  a dom- 
inant factor  in  exhibitor  political  circles 
in  the  East,  Mr.  Cohen  is  traveling  alone 
with  the  Motion  Picture  Theatre  Own- 
ers of  America  and  undoubtedly  will 
continue  to  do  so  insofar  as  the  other 
members  of  the  “big  four”  combine  are 
concerned. 

O’Reilly  Not  Active 

Mr.  O’Reilly  is  devoting  all  his  atten- 
tion to  the  building  up  of  the  Theatre 
Owners  Chamber  of  Commerce,  of  which 
he  is  president,  and  the  working  out  of 
its  destinies  along  new  and  carefully  laid 
plans.  He  says  that  while  he  is  always 
interested  in  the  welfare  of  exhibitor  or- 
ganizations, he  is  taking  no  active  part 
and  does  not  contemplate  doing  so,  re- 
gardless of  whether  the  Cohen  regime 
continues  in  power  or  not. 

William  Brandt,  another  insurgent 
leader,  is  now  president  of  the  Motion 
Picture  Theatre  Owners  of  New  York 
and  does  not  figure  that  his  organization 
has  anything  to  gain  by  returning  to  the 
national  fold.  Mr.  Brandt’s  theory  is  that 
the  entire  plan  of  operation  of  the  Motion 
Picture  Theatre  Owners  of  America  is 


and  that  in  so  far  as  the  Motion 
is  concerned  he  is  in  a position  to 
impossibility  at  least  a strong  im- 

wrong  and  that  best  results  for  the  wel- 
fare of  exhibitors  can  be  obtained  by  a 
system  of  organizations  along  the  lines 
of  Theatre  Owners  Chamber  of  Com- 
merce located  in  all  exchange  centers 
and  welded  together  by  some  cohesive 
committee  or  by  the  employment  of  some 
well  known  man  of  national  repute  to  act 
as  a sort  of  business  manager  of  the 
entire  group.  Mr.  Brandt,  who  says  that 
whether  Mr.  Cohen  and  his  advisors  re- 
main in  the  control  of  the  M.  P.  T.  O.  A. 
or  not,  will  make  no  change  in  the  feel- 
ings or  actions  of  most  of  the  men  asso- 
ciated with  him. 

Berman  “Too  Busy” 

Sam  Berman  has  spent  practically  the 
entire  winter  at  Albany  looking  after 
legislative  matters  for  the  New  York 
State  exhibitor  organization  and  says  he 
is  too  busy  with  this  to  pay  any  atten- 
tion to  politics. 

A side  issue  to  the  discussion  on  these 
matters  is  the  break  between  Sydney  S. 
Cohen  and  William  A.  True,  the  latter 
long  one  of  Mr.  Cohen’s  right-hand  men 
and  strongest  supporters.  The  feeling 
between  these  two  has  been  strained  for 
some  time  and  recently  came  to  an  open 
{Concluded  on  page  34) 
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Opinions  published  on  this  and  following  pages  form  the  last  installment  in  the  HERALD’S 
nation-wide  survey  among  theatre  owners  on  the  important  subject  of  roadshowing.  Addi- 
tional returns  received  will  be  printed  in  “Letters  from  Readers.” 


By  VERNON  LOCEY 

(Temple  theatre,  Howell,  Mich.  Popula- 
tion, 3,000.  Patronage,  all  classes.) 

1.  Yes  and  no.  Yes.  The  public  is 
taught  to  pay  bigger  prices  so  we  do  not 
experience  a kick  when  a picture  is  shown 
that  justifies  a raise.  But  when  it  reaches 
the  small  town  a year  or  two  later  the 
rental  is  such  that  we  have  to  raise  t?ie 
admission  and  the  public  kicks,  claiming 
it’s  an  old  production. 

4.  Yes. 

5.  Yes. 

6.  No. 

7.  Playing  one  about  every  three 
months. 

8.  Don’t  believe  the  public  cares  for 
such  attractions.  We  all  know  what  made 
the  movie  popular  and  everyone  was  mak- 
ing more  money  back  in  the  days  of  the 
5 and  10  cents. 

(General  Comment) — Whv  feed  up  the 
public  on  three-hour  shows  that  give 
them  a feeling  that  they  don’t  care  to  see 
a picture  again  for  another  month.  Short 
programs  that  when  they  walk  out  they 
want  to  go  to  another  theatre  before  the 
evening  is  over,  or  ready  to  come  again 
the  next  evening. 

About  fifteen  years  ago  my  father  ran 
the  only  movie  in  a town  of  900  people. 
I sold  tickets  for  him  and  have  known 
of  having  an  audience  of  as  high  as  765 
paid  admissions  on  a single  Saturday 
evening.  He  ran  three  nights  a week  and 
showed  to  from  1,500  to  1,800  people  for 
the  week.  That  was  at  5 and  10  cents. 
Last  spring  the  total  for  his  weekly  at- 
tendance was  from  350  to  500  at  15  and 
25  cents. 

I’m  in  a town  of  3,000  and  cannot  draw 
a daily  attendance  of  more  than  5 per 
cent  of  the  population,  at  15  and  30  cents. 
Five  years  ago  I was  drawing  10  per  cent 
at  10  and  15  cents.  (The  smaller  amount 
is  the  price  charged  for  children  and  the 
larger  the  adult  price.)  I was  buying  a 
program  for  $7.50  to  $9  and  now  I’m 
paying  on  an  average  of  $30  a day  for 
film.  I,  for  one,  intend  to  go  back  to 
more  program  stuff  which  contains  more 
entertainment  in  proportion  to  the  amount 
of  rental  than  the  specials.  I play  a first 
run  every  two  weeks  simultaneous  with 
Detroit.  On  some  I make  a little  and  on 
others  I lose  all  I had  previously  made. 
Did  a nice  business  on  “Little  Old  New’ 
York”  which  I played  while  in  its  second 
w'eek  on  a four-week  run  at  the  Broad- 
way-Strand,  Detroit.  That  is  a produc- 
tion with  a wide  class  appeal.  With 
“Name  the  Man,”  which  I also  played 
while  it  was  at  the  Broadway-Strand,  I 
lost  considerable,  for  it  is  not  a small 
town  picture.  William  Johnson  says: 
“God  Forbid!  if  ‘Name  the  M'an’  and  ‘The 
Marriage  Circle’  can  be  classed  as  pic- 
tures that  go  over  their  heads.”  As  to 
“The  Marriage  Circle,”  I do  not  know- 
hut  I can  say  that  “Name  the  Man”  will 
prove  a failure  in  the  small  towns.  There 
are  situations  in  the  picture  that  are  im- 


probable and  who  cares  for  “The  Isle  of 
Man”?  A few  of  the  townsfolk  appreciate 
these  early  showings,  as  I can  prove  by 
editorials  in  the  local  papers,  but  their 
numbers  are  not  sufficient  to  compensate 
me. 

Pinckney,  Mich.,  is  a little  hamlet  of 
about  400  people  ten  miles  south  of  How- 
ell. We  carry  a quarter  page  weekly  in 
the  Dispatch  and  this  is  what  the  editor 
had  to  say  regarding  “Name  the  Man”: 

“NAME  THE  MAN” 

Another  First  Showing  Proves  a Big  Hit 

The  ever  increasing  number  of  film  patrons  in 
Pinckney  braved  stormy  weather  and  nearly 
blocked  roads  to  enjoy  Sir  Hall  Caine’s  famous 
novel,  “The  Master  of  Man,”  filmed  under  the 
title  “Name  the  Man.”  Intensely  dramatic,  emo- 
tional in  a high  degree,  giving  an  insight  into 
the  actual  life  on  The  Isle  of  Man  not  possible 
by  a mere  perusal  of  the  book  itself,  as  a work 
of  true  art  as  portrayed  on  the  screen  the  picture 
proved  fully  up  to  the  announcing  notice.  This 
picture  was  screened  simultaneously  with  its  first 
appearance  in  Michigan  at  one  of  Detroit’s  first 
film  houses.  It  is  not  customary  to  give  first 
appearances  of  film  attractions  in  small  towns,  and 
it  is  questionable  whether  or  not  it  pays  out 
financially  on  account  of  the  high  prices  demanded 
by  producers  for  first  showings.  The  manage- 
ment of  the  Temple,  however,  undoubtedly  takes 
the  broad  view  that  a customer  satisfied  is  going 
to  prove  a valuable  asset  in  the  long  run,  so  he 
spares  no  reasonable  expense  in  giving  them  the 
best  regardless  of  first  cost.  That  this  policy  is 
proving  out  to  be  a sound  one  is  certain,  judging 
by  the  increased  attendance  at  this  playhouse  and 
by  the  many  complimentary  remarks  praising  the 
Temple  management.  Mr.  Locey  certainly  knows 
how  to  select  the  very  best. 

By  A.  P.  SITTON  & SON 
(Muse-U  theatre,  Tularosa,  N.  M.) 

I.  Absolutely  no! 


Robert  Frazer,  one  of  the  screen’s 
popular  leading  men  who  appears 
in  “Women  Who  Give,”  a Reginald 
Barker  attraction  for  Metro.  Louis 
B.  Mayer  presents  it. 


2.  First,  because  the  pictures  are  nearly 
always  old.  Second,  if  they  are  new,  they 
charge  such  percentage  that  you  lose  out 
in  the  long  run  anyway,  because  there  is 
only  a certain  amount  of  money  in  small 
towns  for  amusement  and  when  this  is  paid 
to  a roadshow  at  yo  per  cent  for  instance, 
then  when  you  have  the  next  picture  you 
lose  what  profit  you  made  on  the  percentage 
picture. 

3.  We  do  not,  for  above  reasons. 

4.  Neither,  because  what  will  go  over 
big  in  large  cities  will  probably  not  take  in 
small  towns  one  little  bit. 

5.  This  might  work  in  large  towns  but 
will  not  do  in  small  ones. 

6.  It  will  undoubtedly,  unless  some  way 
can  be  arranged  so  the  small  town  man  can 
get  a really  big  picture  once  m a while  if 
not  regularly. 

7.  Exhibitor  to  play  them  on  a 50-30 
basis.  This  would  give  the  little  man  a 
living  chance  and  would  be  that  much 
“cream"  for  the  exchange,  because  other- 
wise they  will  simply  lie  on  the  shelf  be- 
cause the  little  fellow  can’t  pay  the  price! 
Furthermore,  we  believe  a little  figuring  will 
show  that  the  exchange  would  make  as 
much  on  50-50  basis  with  little  man  as  in 
selling  or  leasing  to  the  roadshow,  because 
he  has  to  figure  traveling  expenses  in  price 
he  pays  for  picture. 

8.  Same  as  above,  all  the  way  through. 

By  C.  H.  POWERS 
(Strand  theatre,  Dunsmuir,  Cal.) 

1.  No. 

2.  It  is  not  fair  to  the  exhibitors  as  we 
show  their  poor  ones  and  when  they 
make  a good  one  they  want  it  all. 

4.  I do  not  know  as  it  is  either,  espec- 
ially in  the  smaller  towns. 

5.  Yes,  in  large  cities,  but  no  in  the 
smaller  towns. 

6.  I hope  not,  but  producers  are  get- 
ting a bigger  hold  on  the  theatres  each 
year,  so  guess  they  will  tell  us  what  we 
can  do  very  soon. 

7.  Pay  them  all  you  think  you  can  af- 
ford, then  split  50-50  above  a certain 
amount  fair  to  both. 

8.  It  is  a very  bad  thing  for  the  smaller 
town,  as  they  demand  that  you  raise 
your  prices  on  most  all  their  roadshows 
to  twice  your  regular  prices.  This  hurts 
the  exhibitor  before  and  after  the  big 
show  is  over.  Also  about  50  per  cent  of 
the  exchanges  will  base  your  other  film 
rentals  on  the  gross  you  derive  from  the 
roadshow. 

By  F.  R.  BEITMAN 

(Tacoma  theatre,  Indianapolis,  Ind.  Pop- 
ulation, 350,000.  Patronage,  suburban). 

1.  Absolutely  no. 

2.  The  small  exhibitor  operating  his  the- 
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The  Survey 

In  conducting  its  exhaustive  survey  on  the  subject,  “Do  you  favor  or 
oppose  roadshozuingf”  the  HERALD  presented  the  following  questions 
to  exhibitors  as  suggestive  of  the  many  phases  of  this  important  subject: 

1.  Do  you  favor  roadshowing  of  pictures  ? 

2.  If  not,  what  is  your  objection? 

3.  If  you  do  favor  it,  state  your  reasons. 

4.  Is  the  playing  of  hig  attractions  in  legitimate  theatres  prior  to  general 
release  detrimental  or  beneficial  to  your  business? 

5.  Do  you  believe  that  theatres  should  be  classified,  some  playing  big 
attractions  on  the  two-a-day  policy,  others  playing  Westerns,  others  comedy- 
dramas,  etc.? 

6.  Do  you  believe  that  there  is  a possibility  of  the  roadshowing  of  pictures 
entirely  replacing  the  present  plan  of  exhibition? 

7.  If  you  are  opposed  to  the  roadshowing  of  pictures,  what  plan  of  exhi- 
bition would  you  suggest  for  the  costly  attractions? 

8.  In  general,  what  are  your  opinions  on  roadshowing  of  pictures? 


atre  at  a small  admission  price  and  chang- 
ing his  program  often  must  of  necessity 
play  a certain  number  of  mediocre  pictures. 
This  type  of  picture  naturally  makes  up  the 
bulk  of  the  distributor’s  business.  Why  then 
should  the  small  exhibitor  have  his  town  or 
neighborhood  “milked”  by  roadshowing  a 
picture.^  Again,  from  the  viewpoint  of  the 
public  after  supporting  mediocre  or  poor 
pictures  at  a theatre  zuithaut  a reduction  in 
admission  prices  why  take  advantage  and 
raise  admissions  on  a big  picture?  Why 
not  have  a large  number  of  admissions 
rather  than  a large  admission? 

4.  Detrimental. 

5.  Depends  entirely  upon  local  condi- 
tions. 

6.  No,  it  is  impracticable. 

7.  Make  the  attractions  less  costly. 
Neither  the  public  nor  the  exhibitors  invited 
costly  attractions.  It  was  a beautiful  dream 
of  the  producer  and  directors.  Summing  it 
up:  The  picture  which  cannot  be  played  at 
regular  admission  prices  should  not  be 
played  at  all. 

By  DAVID  E.  RUSSELL 

(Coliunbia  theatre,  St.  Louis,  Mo.  Pop- 
ulation, 800,000.  Patronage,  good). 

1.  Yes. 

3.  Keeps  up  the  interest  and  makes 
new  patrons. 

4.  Beneficial. 

5.  Yes. 

6.  No,  on  account  of  the  high  prices. 

8.  As  above. 

By  WILFRED  G.  RUPAY 

(Griffin  theatre,  Woodstock,  Ont.  Pop- 
ulation, 10,000.  Patronage,  general). 

1.  Some  pictures,  yes. 

2.  Some  pictures  are  held  for  road- 
showing by  exchanges  and  cannot  be  se- 
cured  because  of  a holdup.  Others  could 
not  be  played  by  theatres  of  this  size  un- 
less they  were  roaded. 

3.  In  some  cases  only. 

4.  In  towns  close  to  big  cities,  benefi- 
cial. 

V 

5.  Not  ready  for  this  yet.  Some  date 
in  future  this  will  be.  At  present,  the 
industry  is  not  anywhere  near  this  point. 

6.  No. 

8.  There  are  a good  many  pictures  that 
exhibitors  in  smaller  towns  are  anxious 
to  play  and  cannot  afford  the  price.  If 
their  patronage  demands  these  pictures, 
they  can  only  afford  to  accept  them  as  a 
roadshow.  If  roadshowing  became  prev- 
alent it  would  mean  the  swamping  of  the 
market  with  cheap  pictures. 


By  A.  C.  BLANCHARD 

(Blanchard  theatre,  Southbridge,  Mass. 
Patronage,  local.) 

1.  No. 

2.  Bad  for  small  towns.  They  get  the 
money,  we  get  the  knocks. 

4.  Bad  because  small  town  gets  pic- 
ture too  long  after  city  showing. 

5.  Not  for  small  towns. 

6.  No. 

7.  High  prices  in  small  towns  leaves 
bad  taste. 

8.  Not  good  thing  for  small  towns. 

By  THOMAS  H.  BURKE 

(Liberty  theatre,  Cumberland,  Md.  Pop- 
ulation, 35,000.  Patronage,  better 
class). 

/.  No. 

2.  Encourages  producers  to  play  all  bet- 
ter pictures  road  show,  and  forces  picture 
theatres  to  play  inferior  pictures. 

3.  Answer  No.  i. 

4.  Detrimental. 

5.  No. 

6.  No.  You  will  deprive  the  people  of 
entertainment  for  which  the  motion  picture 
theatre  was  intended. 

7.  Give  the  big  pictures  to  exhibitors  at 
advanced  prices. 

8.  You  kill  the  object  of  motion  pictures 
by  roadshowing  and  eventually  will  bank- 
rupt producers. 

By  LOUIS  R.  GREENFIELD 

(Four  theatres  in  San  Francisco,  one  in 
Honolulu,  one  in  Santa  Cruz,  Cal). 

1.  No. 

2.  Pictures  in  picture  theatres  giving 


exhibitors  every  opportunity  for  every 
picture. 

4.  Detrimental  on  both  ends. 

5.  Localities  take  care  of  this. 

G.  Never. 

7.  Long  runs  at  regular  admissions. 

8.  Too  few  people  care  to  pay  large 
admissions  on  pictures.  Most  long  runs 
at  advanced  prices  are  forced.  When 
pictures  eventually  run  at  popular  prices, 
some  of  business  is  naturally  killed. 

By  B.  P.  McCORMICK 

(Liberty  theatre,  Florence,  Col.  Popu- 
lation, 2,400.  Patronage,  general). 

6.  Positively  no!  I 

(General  comment)  The  roadshowing  of 
re^ly  big  pictures  like  “The  Covered 
Wagon,”  pictures  that  are  positively  head 
and  shoulders  above  the  usual  “specials,” 
would,  in  my  opinion,  be  of  mutual  ad- 
vantage if  shown  only  in  key  centers  in 
order  to  exploit  it  in  the  territory,  and 
it  should  be  released  to  the  regular  trade 
as  soon  as  possible  thereafter,  not  later 
than  four  weeks.  For  at  that  time  the 
subject  is  fresh  in  the  minds  of  the  pub- 
lic. They  are  more  anxious  to  see  it 
then  and  would  be  more  likely  to  pay 
extra  money  to  see  it. 

The  policy  in  the  past  has  been  to 
roadshow  a picture  with  a big  orches- 
tra, playing  every  place  worthwhile,  ad- 
vertise that  it  would  be  months  before 
the  picture  would  get  to  regular  movie 
houses,  and  then  when  it  was  open 
months  later  they  insist  on  the  same 
scale  of  prices — $1  to  $1.50  with  no  or- 
chestra and  demand  the  big  end  of  the 
receipts.  If  they  quote  flat  rental,  it’s  so 
high  it  forces  percentage  booking  or  else 
leave  it  alone.  I usually  leave  them 
alone  and  book  something  that  will  have 
a margin  of  profit. 


THE  FORWARD  strides  of  the  Film  Booking  Offices  organization  has  its  source  in  Harry  M.  Berman,  general  manager  of 
exchanges,  and  his  able  assistants.  Left  to  right:  E.  J.  Sm'th,  Eastern  district  sales  manager;  A.  A.  Schmidt,  West  Coast 
sales  supervisor;  D.  G.  C.  Adams,  Central  West  district  sales  manager;  C.  E.  Penrod,  Mid-West  district  sales  manager;  M. 
J.  Weisfeldt,  Northwest  district  sales  manager,  and  Harry  M.  Berman. 
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“Herald  ” Contributors  Test  New 
Pictures  for  Industry 

Twelve  Hundred  Showmen  in  Cooper ative  Movement  to  Weed 
Out  Weak  Product — Whole  Industry  Benefited 

^ 1'  LIKE  ‘The  Herald,’  ” writes  L,  F.  Wolcott,  Grand  theatre,  Eldora, 
I la.,  “and  especially  so  since  reports  are  therein  on  the  newer  product 
of  the  various  distributors,  thereby  enabling  us  to  have  a direct 
check  on  the  subjects  we  run,  irrespective  of  how  new  they  are.”  And 
reports  accompanying  Mr.  Wolcott’s  letter  make  him  a member  of  the 
exhibitor-contributor  body,  1,200  strong,  which  has  developed  for  the 
motion  picture  industry  its  most  dependable  test  of  product. 

In  this  issue,  for  instance,  the  656  reports  printed  concern  pictures  of 
such  recent  publication  date  as  to  have  escaped,  in  many  instances,  the 
professional  reviewers.  Available  at  this  early  date,  exhibitor-written 
information  relative  to  the  demonstrated  box  office  value  of  these  pictures 
is  of  incalculable  interest  and  worth  to  every  concern  and  individual  in  the 


trade. 

Among  the  new  pictures  reported  this 
week  in  "What  the  Picture  Did  for 
Me”  are  such  recently  published  attrac- 
tions as  the  following: 

Adventures  of  the  North 
Breathless  Moments 
Galloping  Fish 
Icebound 

Lilies  of  the  Field 

Nellie,  the  Beautiful  Cloak  Model 

North  of  Nevada 

Rendezvous 

Shadows  of  the  East 

Stolen  Secrets 

Thy  Name  Is  Woman 

Wolf  Man 

Women  Who  Give 

Nor  is  this  issue  an  exceptional  _ one. 
In  the  Herald  for  March  29,  published 
last  week,  the  list  of  new  pictures  re- 
ported included,  among  others; 

After  the  Ball 

Fast  Express 

George  Washington,  Jr. 

Name  the  Man 

Night  Hawk 

Phantom  Justice 

Scaramouche 

This  Freedom 

Three  Miles  Out 

Three  O’Clock  in  the  Morning 

Woman  to  Woman 

Woman’s  Woman 

This  is  the  type  of  service  extended 
the  trade  by  the  1,200  independent  the- 
atre owners  who  have  selected  the  Herald 
as  the  medium  through  which  they  will 
carry  on  the  work  of  weeding  out  the 
inferior  product  and,  through  booking  en- 
couragement of  effort  in  the  proper  di- 
rection, raising  the  standard  of  motion 
picture  production  to  its  ultimate  estate. 
* * * 

Results  follow  rapidly  upon  the  dis- 
semination of  this  information,  as  the 
trade  has  come  to  know.  Pictures  of  a 
type  or  quality  incompatible  with  theatre 
successs  are  identified  and  avoided.  Su- 
perior product  is  catalogued  no  less 
promptly  and  attractions  in  this  class 
come  into  immediate  demand. 

Financial  saving  effected  by  this 
prompt  separation  of  the  fit  from  the  un- 
fit cannot  be  calculated.  Theatres  op- 
erate with  a greater  number  of  drawing 
attractions  annually,  naturally  to  a greater 
gross  intake  and  to  a correspondingly 
satisfied  public.  Reckoned  on  a national 
scale,  the  effect  is  to  produce  a public 
estimate  of  the  motion  picture  based  upon 


the  superior  quality  of  the  generally  ex- 
hibited product. 

Out  of  all  this  is  taken  by  each  branch 
of  the  business  its  especial  benefit.  The 
exhibitor  is  enabled  to  operate  more  effi- 
ciently, more  profitably.  The  producer 
learns  at  once  the  degree  of  success  with 
which  he  has  served  the  market;  hence 
knows  in  time  what  to  do  and  what  not 
to  do  in  his  next  production.  Actors, 
directors,  all  whose  efforts  have  gone 
into  the  make-up  of  a motion  picture, 
learn  at  once  wherein  they  have  suc- 
ceeded or  failed  and  are  guided  accord- 
ingly. All  of  which  makes  for  speedy 
progress  toward  betterment. 


Anti-Cohen  Leaders  Doubt 
He  Will  Surrender  Control 

{Concluded  from  Page  2i) 


break.  The  defection  of  True  can  have 
no  effect  whatever  on  the  political  situ- 
ation, as  not  only  is  he  not  in  any  way 
considered  an  exhibitor  leader  in  his  for- 
mer state  of  Connecticut  but  is  now  no 
longer  even  an  exhibitor.  Mr.  True’s 
theatre  was  the  Strand  in  Hartford  and 
rumors  of  some  months  past  that  he  was 
likely  to  lose  it  were  verified  by  the  an- 
nouncement a few  days  ago  that  on 
March  1 this  theatre  had  been  taken  over 
by  Hoffman  & Kelleher  who  already  were 
operating  the  Princess  in  Hartford  and 
another  theatre  at  Ansonia,  Conn.  Mr. 
True  was  formerly  president  of  the  Mo- 
tion Picture  Theatre  Owners  of  Connec- 
ticut which  office  is  now  held  by  Joseph 
W.  Walsh  of  Hartford. 

However,  be  all  these  things  as  they 
may,  the  old  adage  that  politics  makes 
strange  bed  fellows  does  not  make  an 
exception  of  exhibitor  politics  and  the 
Boston  convention,  the  date  of  which  is 
set  for  May  27,  28  and  29,  may  see 
Cohen,  O’Reilly  and  Brandt  or  any  two 
of  them  lined  up  together  again. 

Connecticut  With  Cohen 

That  the  Connecticut  state  unit  is 
strongly  with  Sydney  S.  Cohen  is  evi- 
denced by  the  reception  given  him  last 
Wednesday  at  the  annua!  meeting  and 
banquet  of  the  Motion  Picture  Theatre 
Owners  of  Connecticut  held  in  the  Hotel 
Taft.  Mr.  Cohen  was  the  guest  of  honor 
and  was  accompanied  by  the  New  Jer- 
sey president,  R.  F.  Woodhull,  and  M.  J. 
O’Toole,  chairman  of  the  public  service 
committee  of  the  national  organization. 

The  following  resolutions  expressing 


By  HILDA  H.  ANGELL 

(Park  theatre,  Wappinger  Falls,  N.  Y.) 

If  the  following  appeals  to  you  as  being 
as  funny  as  it  did  to  me— use  it. 

We  used  an  advertising  trailer  for  the 
first  time  on  a Wednesday  night,  adver- 
tising the  following  Saturday’s  feature.  A 
patron  of  the  theatre  stopp^  our  opera- 
tor on  the  street  next  day  and  said,  “Say, 
that  was  a good  joke  on  the  boss  last 
night,  wasn’t  it?”  The  operator  looked 
puzzled,  and  the  wise  patron  said,  “You 


can’t  fool  me — I saw  you  pull  it  off  quick 
— you  got  part  of  Saturdays  show  mixed 
up  with  last  night’s.  Ha!  Ha!  that  was  a 
good  joke  on  you!”  Whereupon  ffie 
operator  laughed  too,  and  left  the  movie 
patron  blissfully  ignorant  of  the  fact  that 
the  joke  was  on  him! 


Connecticut’s  appreciation  of  the  na- 
tional president’s  labors  was  adopted: 

“Resolved,  By  the  Motion  Picture  Theatre 
Onwers  of  Connecticut  in  session  assembled 
at  Hotel  Taft  in  New  Haven,  Conn.,  Wednes- 
day, March  19,  1924,  that  we  heartily  express 
our  sincere  appreciation  of  the  great  work 
performed  by  our  national  president,  Sydney 
S.  Cohen,  on  behalf  of  the  theatre  owners  of 
the  country.  We  are  especially  moved  in  this 
relation  because  of  the  intimate  and  construct- 
ive official  relationship  which  always  existed 
between  the  national  organization  and  the 
theatre  owners  of  this  state  in  all  phases  of 
which  Mr.  Cohen  participated. 

“That  we  regret  his  impending  retirement 
from  the  presidency  and  express  the  hope 
that  he  will  in  every  possible  way  continue  to 
give  to  our  movement  the  benefit  of  his  wise 
counsel  and  advice  and  that  his  fellowship 
with  us  will  always  remain  firm  and  fixed, 
leading  ever  to  higher  and  better  things  for 
the  theatre  owners  and  our  entire  industry.” 

State  President  Joseph  W.  Walsh  pre- 
sided at  the  meeting  which  was  one  of 
the  best  attended  and  most  enthusastic 
in  the  history  of  the  industry  in  Connec- 
ticut. 

When  Mr.  Cohen  was  introduced  he 
was  greeted  with  cheers. 


Sunday  Shows  Win 

(Special  to  Exhibitors  Herald) 

ADA,  MINN.,  March  25. — For  five 
years  the  blue  law  advocates  here  have 
fought  Sunday  shows.  A few  days  ago 
the  question  for  the  first  time  was  voted 
on.  It  brought  the  largest  vote  ever 
polled  in  Ada,  and  the  blue  law  forces 
were  defeated  by  a majority  of  65. 
Joseph  R.  Ullman  will  continue  to  op- 
erate his  theatre  on  Sunday. 


Celebrate  SOth  Showing 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  March  25. — Monday. 
April  7,  will  be  celebrated  at  Grauman’s 
Hollywood  Egyptian  theatre  as  the  date 
when  performances  of  “Ten  Command- 
ments” hit  the  half-century  mark.  The 
evening  performance  will  be  the  50th 
given  in  the  theatre. 
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Issue  of  April  5 

Carl  Laemmle,  president  of  Universal 
Pictures  Corporation,  sparring  with 
Benny  Leonard,  lightweight  champ,  who 
was  a recent  visitor  to  Universal  City. 
Laura  LaPlante  is  Benny’s  favorite 
actress. 


Cecil  DeMille  (left)  director-general  of  Paramount  Pictures  and  the  pro- 
ducer of  “The  Ten  Commandments”  consulting  with  the  world’s  greatest 
expert  on  Biblical  ethics.  Dr.  Herbert  Willette,  professor  of  ancient  and 
Biblical  history  at  University  of  Chicago.  He  is  secretary  of  the  Feder- 
ated Council  of  Churches.  Dr.  Willette  consulted  with  DeMille  on 
further  pictures  on  religious  lines. 


F.  C.  Munroe,  President  of  \V.  AV.  Hodkinson  Corp.  and  Harry  A.  Rich- 
ards, the  Company’s  secretary,  visit  the  famous  newly  wed  stars,  James 
FCirkwood  and  Lila  Lee  at  the  Thomas  H.  Ince  studios,  Culver  City,  Cali- 
fornia. Mr.  Munroe  is  the  gentleman  holding  Miss  Lee’s  hand.  Hodkin- 
son is  releasing  a series  of  productions  featuring  these  stars,  the  first  of 
which  is  Love  s Whirlpool,”  a story  of  the  regeneration  of  a man  seeking 
vengeance  upon  another. 


Bruce  Guerin,  the  juvenile,  never  wor- 
ries about  his  make  up,  not  when  he 
has  Viola  Dana  to  see  that  he’s  made  up 
O.  K.  They  are  both  appearing  in  a new 
Metro  production  soon  to  be  published. 
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Mark  Harrison,  Star 
theatre,  on  Height  St., 
San  Francisco,  is  an- 
other successful  West 
Coast  exhibitor 


George  Nasser,  man- 
ager of  Royal  theatre, 
San  Francisco.  George 
has  one  weakness  — 
auction  pinochle. 


Ed  Stark,  of  the  Opal 
theatre,  Hollister,  Calif., 
the  county  seat  of  Ben- 
ito county. 


Otto  Roeder,  owner  of 
the  Columbia  theatre, 
San  Francisco,  who  has 
been  in  the  business 
sixteen  years. 


Sol  Levis,  owner  of  the 
Francesca  theatre,  San 
Francisco,  is  a regular 
fellow  and  an  old  time 
showman. 


This  is  a Herald  photo  of  the  Co-operative  Film  Com- 
pany, San  Francisco;  (left  to  right)  Armand  Cohen, 
salesman,  H.  A.  Levinson,  one  of  the  partners,  Floyd 
St.  John,  another  partner.  This  is  declared  to  be  one 
of  the  busiest  independent  exchanges  on  the  Coast. 


Morris  Gallas,  who  has 
been  5 years  in  the 
show  business.  He  has 
the  Majestic  theatre, 
San  Francisco. 


Before  sending  a company  abroad  to  make  scenes  for  “Ben  Hur,”  the  Gold- 
wyn  company  hired  Professor  Georges  Jomier  to  teach  these  young  ladies 
French.  However,  the  best  laid  plans,  as  the  poet  says  “are  often  balled 
up  ’ and  they  prefer  studying  make-up  to  foreign  languages.  Left  to 
right  we  have:  Kathleen  Key,  Gertrude  Olmsted  and  Carmel  Myers. 


Evidently  there  will  be  more  than  th@ 
usual  foot-age  in  th©  new  Fox  picture 
“The  Circus  Rider”  if  this  is  a correct 
still.  Buck  Jones  is  the  star  and  Marion 
Nixon  his  leading  lady. 
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Pauline  Garon,  who  has  an  important  role  in  “The  Tur- 
moil,” one  of  Universal’s  big  productions  of  the  season. 
It  was  directed  by  Hobart  Henley,  from  the  Booth 
Tarkington  novel  of  the  same  name. 

* * * 

Left:  Wesley  Barry,  the  popular  Warner  Bros,  juvenile 
star,  assisting  in  breaking  ground  for  M.  M.  Ruben’s 
new  house,  the  Rialto  Square  theatre,  Joliet,  111.  The 
lower  picture  shows  “Wes”  and  Mayor  Fred  Sehring, 
posing  for  Chas.  Chapman,  the  Pathe  cameraman. 


Jackie  Coogan,  all  dressed  up  for  his 
part  in  “A  Boy  of  Flanders,”  his  sec- 
ond Metro  production,  based  on  a 
story  by  Ouida.  Victor  Schertzinger 
is  directing  it. 


This  picture  is  called  “Just  Waiting”!  It  is  a bit  of  life  around  the 
studios,  showing  extras  waiting  for  the  casting  director  to  appear 
and  pick  them  out  for  “bits”  or  mob  scenes.  This  snap  shot  was 
made  outside  the  casting  director’s  office  of  Paramount’s  West 
Coast  studio. 
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Helene  Chadwick,  who  is  to  be  starred  in  a series  of  pic- 
tures to  be  made  expressly  for  Hodkinson  by  the  Eastern 
Productions,  Inc.  She  has  just  finished  a picture  with 
Rudolph  Valentino  for  Paramount,  and  she  had  a big 
part  in  “Why  Men  Leave  Home,”  a First  National  film. 


Evelyn  Francisco,  a 1924  Mack  Sennett  bathing  girl,  and 
the  younger  sister  of  Betty  Francisco.  However,  that 
is  the  least  of  Evelyn's  claims  to  fame.  Like  the  other 
Sennett  beauties  she  is  a prize  winner. 


Famous  Players-Lasky  Corporation  celebrated  the  one  year’s  run  of  “The  Covered  Wagon”  at  the  Criterion  theatre,  New 
York,  on  March  11,  1924,  with  a luncheon  at  the  Ritz-Carlton  hotel.  Adolph  Zukor,  Jesse  Lasky,  S.  R.  Kent,  Hugo 
Riesenfeld,  Ernest  Torrence,  Paramount  actor,  and  other  Paramount  officials  are  at  the  head  of  the  table.  The  trade  paper 
representatives  are  at  right  and  newspaper  folks  at  the  left. 
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T.  N.  T. 

IT’S  A PARTY 


Can  You  Beat  It? 

for  the  money — you  cannot! 

On  the  word  of  an  honest  press  agent. 

Soup  Chorus  at  7 

That  starts  the  eating — Don’t  be  late.  Because  when  we  say  Seven  we  mean  S-E-V-E-N. 

Bed  Time  Stories  at  8 

A great  government  celebrity, 

A great  Banker, 

A great  actor, 

A great  director, 

A great  Author-Director, 

A great  Press  Agent, 

Will  tell  the  hitherto  hidden  secret  romances  of  the  Motion  Picture  Industry. 


Cover  the  Field  Show  at  9 

That  winner  of  the  prize  competition  for  the  best  original  skit  on  the  industry  acted  by 
leading  professional  actors.  (They’ve  got  to  come  across  because  we’ve  got  the  oil  on 
them.) 


Sensational  Movie  at  10 

The  greatest  production  of  all  time,  produced  especially  for  the  occasion.  All  the  re- 
sources. capital,  talent,  of  all  the  great  producers  have  been  drawn  upon  for  the  making 
of  this  super-super-super  picture  of  the  Motion  Picture  Business. 


Sprite  Dancing  at  11  until — 

Paul  Whiteman’s  Jazziest  Orchestra — Oh  Ladies — This  is  your  treat  ’cause  the  P.  A.’s 
are  as  light  on  their  feet  as  the  swans’  down  of  truth  that  they  tell. 

Grand  Popularity  Contest  at  12 


■/m/x/m/.y/x/. 
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United  Artists  Officials  Silent 
Regarding  Changes 

Not  Perturbed  Over  Rumors  Floating  Up  and  Down  Broad- 
way— Barney  Bernard  Dies  of  Pneumonia 

By  JOHN  S.  SPARGO 

New  YORK,  March  25. — Rumors  of  disruption  in  the  ranks  of 
United  Artists  were  again  revived  along  Broadway  with  the  an- 
nouncement that  Mary  Pickford’s  newest  picture,  “Dorothy  Vernon 
of  Haddon  Hall,”  would  follow  “The  Covered  Wagon”  in  the  Criterion 
theatre  on  May  11th.  Coupled  with  this  is  a story  which  all  the  guessing 
brigade  seems  to  know  to  the  effect  that  the  negatives  of  the  Pickford 
picture  and  also  Fairbanks’  “The  Thief  of  Bagdad”  were  shipped  last  week 
from  California  to  Famous  Players-Lasky  in  New  York. 

At  the  office  of  Famous  Players-Lasky  the  only  information  obtain- 
able is  that  there  is  nothing  doing  and  no  one  there  will  admit  any  knowl- 
edge of  a shipment  of  the  negatives. 


UNITED  ARTISTS’  officials  are  still 
maintaining  their  policy  of  saying 
nothing  on  the  many  rumors,  but  it  is 
pointed  out  that  United  Artists  is  han- 
dling the  Pickford  picture  engagement  at 
the  Criterion  and,  so  far  as  known,  will 
handle  the  distribution  of  same. 

This  should  help  dissipate  the  rumors 
but  it  doesn’t  seem  to  do  so.  So  you  can 
take  your  choice  and  probably  be  as  good 
a guesser  as  the  people  along  Broadway 
who  seem  to  know  all  about  it. 

* * * 

The  death  of  Barney  Bernard,  which 
occurred  last  Friday  night  in  New  York, 
will  necessitate  considerable  changes  m 
the  plans  of  Samuel  Goldwyn  in  the  mak- 
ing of  his  next  picture.  Bernard,  with 
Alexander  Carr,  were  the  principals  m 
“Potash  and  Perlmutter,”  the  Montague 
Glass  story  made  into  a picture  by  Gold- 
wyn, and  were  also  to  be  used  in  another 
“Potash  and  Perlmutter”  picture  which 
Goldwyn  has  in  course  of  preparation. 
Mr.  Goldwyn  is  now  on  the  coast  and 
his  home  office  is  waiting  word  from  him 
as  to  whether  the  picture  will  be  aban- 
doned, or  some  one  substituted  for  Ber- 
nard. 

Bernard’s  death  was  due  to  bronchial 
pneumonia,  with  which  he  was  taken 
down  the  Tuesday  before  his  death. 

jk  * 

Last  week’s  A.  M.  P.  A.  luncheon  at 
the  Cafe  Boulevard  had  a distinct  Egyp- 
tian flavor. 

All  the  speeches  were  flavored  with  the 
spice  of  Luxor  and  the  Sahara  desert  and 
the  only  strictly  American  note  was  the 
corned  beef  and  cabbage  which  formed 
the  basis  of  the  luncheon. 

Edwin  Carewe,  just  home  from  Africa, 
where  he  directed  “A  Son  of  the  Sahara 
for  First  National,  turned  in  a decidedly 
neat  speech  with  the  very  sincere  corn- 
pjiment  to  his  hosts  that  exploitation  is 
half  the  success  of  any  picture.  He 
wished  he  had  only  realized  it  five  years 
ago,  he  said.  Montague  Love,  who  played 
a leading  role  in  the  picture,  also  re- 
sponded gracefully.  It  really  is  surpris- 
ing what  very  good  speeches  our  stars 
and  directors  are  making  nowadays.  And 
such  modesty,  too! 

Karl  Kitchen,  famous  editor  and  writer 
of  the  New  York  World,  added  his  bit  to 
the  program,  qualifying  by  the  fact  that 
he  has  only  recently  returned  from  King 
Tut’s  tomb. 

The  heft  and  importance  of  the  speak- 
ers made  necessary  two  barkers.  Jerry 
Beatty  and  Walter  Eberhardt  did  the 
honors.  Victor  Shapiro  presided  and 
made  his  usual  announcement  that  all  the 


guests  would  be  mighty  welcome  at  Sat- 
urday night’s  “Naked  Truth”  dinner- 
dance,  “at  regular  box  office  prices.” 

♦ * * 

Some  friends  of  Corinne  Griffith,  screen 
star,  knowing  that  the  vessel  on  which 
she  was  a passenger  was  due  to  dock  in 
Los  Angeles  February  14,  made  some 
steamship  inquiries  in  order  to  send  her 
a wireless  message.  They  were  told  that 
the  only  vessel  due  in  Los  Angeles  har- 
bor from  Honolulu  February  14  was  the 
“Stanley  Dollar.”  Accordingly  it  was  to 


“The  Arizona  Express”  is  an  adaptation 
of  the  Lincoln  J.  Carter  melodrama. 
The  William  Fox  production  forces 
have  given  the  screen  version  a punch 
such  as  thrilled  the  gallery  gods  long 
before  the  advent  of  motion  pictures. 


this  vessel  that  they  sent  their  message. 
Meanwhile  Miss  Griffith  arrived  at  San 
Francisco  February  12,  and  in  a couple  of 
days  her  friends  received  this  message 
from  the  “Stanley  Dollar”: 

“Must  be  some  mistake.  No  women 
aboard.  This  is  a lumber  vessel.” 

* ♦ * 

Bertram  Millhauser  has  been  engaged 
by  Cecil  B.  DeMille  to  work  in  collabora- 
tion with  Beulah  Marie  Dix  on  the  next 
big  special  production  from  the  hands  of 
this  director.  Millhauser  has  already  be- 
gun work  at  the  Famous-Players  Studio 
on  the  adaptation  of  “Feet  of  Clay,”  the 
Marguerite  Tuttle  novel,  recently  an- 
nounced as  the  basis  of  the  forthcoming 
De  Mille  special.  The  engagement  of 
Millhauser  followed  directly  upon  his 
completion  of  the  continuity  of  “The 
Code  of  the  Sea”  now  in  production  by 
Famous-Players  with  Victor  Fleming  di- 
recting. 

The  Grand-Asher  Distributing  Cor- 
poration, which  was  formerly  located  at 
15  West  Forty-Fourth  Street,  has  moved 
its  offices  to  1650  Broadway,  New  York 
City.  Here,  due  to  the  fact  that  they 
now  occupy  a much  larger  and  finer 
space,  they  will  be  better  able  to  carry 
through  their  plan  to  enlarge  the  eastern 
offices,  increase  the  publicity  and  adver- 
tising staff,  and  move  the  bookkeeping 
department  from  the  main  Boston  office, 
where  it  now  is,  to  New  York  City. 

♦ * * 

Modesty  is  a jewel  that  is  so  familiar 
in  the  motion  picture  industry  as  to  cause 
little  comment.  It  is  gratifying  to  note 
that  this  extends  even  in  the  ranks  of 
some  of  the  writers  on  motion  picture 
topics  for  the  New  York  daily  papers. 

Robert  E.  Sherwood,  the  tallest  motion 
picture  critic  in  captivity,  gave  evidence, 
a few  nights  ago,  of  possession  of  this 
jewel  to  an  enlightening  or  possibly  ap- 
palling effect.  Broadcasting  a motion 
picture  talk  from  one  of  the  local  sta- 
tions, Mr.  Sherwood  opened  with: 

“The  reason  I am  here  to  talk  to  you 
on  the  subject  of  motion  pictures  can 
probably  be  best  illustrated  by  what 
Jonah  said  after  he  emerged  from  the 
interior  of  the  whale.  Said  Jonah  to  the 
whale,  ‘You  can’t  keep  a good  man 
down,’  and  that’s  why  I am  here  to  tell 
you  about  motion  pictures.” 

* * * 

Captain  Henry  Bate  of  Universal,  who 
is  salt  water  skipper  of  renown  and  like- 
wise the  owner  of  the  famous  racing 
yacht,  the  “Willit,”  is  sojourning  in  Ber- 
muda in  an  effort  to  dissipate  that  tired 
feeling  and  his  accumulated  bunch  of 
stuff  that  he  uses  to  purchase  things 
with. 

He  postcards  the  following  from  Fort 
Hamilton,  Bermuda: 

“I  didn’t  come  down  in  the  ‘Willit,’ 
but  I bet  the  ‘Willit’  wouldn’t  roll  any 
more  than  the  craft  we  shipped  on.” 

* * * 

Joe  Plunkett,  managing  director  of 
the  Strand,  thinks  so  well  of  “Lilies  of 
the  Field”  that  he  is  holding  it  over  for 
a second-week  showing. 

* * * 

E.  A.  Eschmann,  general  sales  manager 
of  First  National,  is  back  at  the  home 
office  after  a nine  weeks’  journey,  during 
which  he  visited  all  of  the  First  National 
exchanges. 

* * * 

Another  returned  wonder  who  is  back 
on  the  home  job  is  Paul  C.  Mooney,  sales 
manager  of  W.  W.  Hodkinson  Corp., 
who  returned  last  Friday  after  an  absence 
of  about  two  months.  Ten  days  of  this 
time  Mr.  Mooney  spent  in  the  hospital 
in  San  Francisco  suffering  from  blood 
poisoning  due  to  the  bite  of  an  insect. 


April  5,  1924 


EXHIBITORS  HERALD 


31 


E.  A.  ESCHMANN,  general  manager 
of  distribution  of  First  National,  an- 
nounces company's  plan  to  alleviate 
bad  print  difficulties. 


Seek  John  Robertson 

For  Two  Productions 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  25. — Because  of 
production  difficulties  which  have  arisen 
in  the  Inspiration  Pictures  organization, 
John  S.  Robert- 
son is  being 
sought  by  several 
producers  under  a 
temporary  ar- 
rangement. It  is 
thought  that  In- 
spiration would 
not  object  to  loan- 
ing the  director, 
since  affairs  in 
their  own  organ- 
ization are  appar- 
ently at  a tempo- 
rary deadlock. 

Robertson’s  re- 
cent productions 
include  “The  En- 
chanted Cottage,”  “The  Bright  Shawl,” 
“The  Fighting  Blade,”  and  “Twenty- 
one.”  Richard  Barthelmess  was  starred 
in  all  these  productions  for  First  Na- 
tional. 


John  S.  Robertson 


Rumor  Selznick  Will 

Produce  in  St,  Louis 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  March  25. — Follow- 
ing the  visit  here  last  week  of  Lewis  J. 
Selznick,  the  report  has  gained  headway 
that  the  Selznick  interests  will  estab- 
lish a production  unit  in  St.  Louis. 


Pickett  Paramount  Salesman 

SAN  FRANCISCO,  CAL.  — Arthur 
Pickett,  formerly  Paramount  exploiteer 
on  the  Coast,  has  joined  the  sales  de- 
partment of  the  Paramount  exchange 
here.  He  has  been  succeeded  as  exploita- 
tion representative  by  Harry  C.  Eagles. 


Raw|Stock  Price  Cut  Solves 
_Print  Evil,  Eschmann  Thinks 

FirstJNational  Will  Issue  More  Prints  on  Subjects  in 
Effort  to  Alleviate  Difficulty  Which  Has 
Confronted  Theatre  Men 


{Special  to  Exhibitors  Herald) 

NEW  YORK,  March  25. — Exhibitors  reporting  over  a period  of  several 
years  to  the  Herald’s  “What  the  Picture  Did  for  Me,”  have  directed  the 
attention  of  the  trade  to  the  bad  print  evil.  These  exhibitor?  have  con- 
tended that  streaky  films,  torn  or  worn  sprocket  holes  and  other  such 
conditions  have  hurt  the  theatre  business  in  the  small  towns. 

Companies  have  sought  to  correct  this  through  efficiency  in  inspec- 
tion. This  has  resulted  in  only  a partial  solution  of  the  problem,  however. 

First  National  Believes  More  Prints  Is  Answer 
First  National  has  just  taken  another  step  which  it  believes  will 
minimize  the  bad  print  situation.  With  a reduction  in  the  price  of  raw 
stock  by  Eastman,  the  company  has  decided  to  issue  more  prints  on  each 
First  National  subject.  This  action,  says  the  company,  is  “in  reciprocity 
to  the  small  exhibitors  of  the  country  whose  whole-hearted  support  of 
First  National  has  given  that  company’s  product  such  a wide  distribution.” 


Official  announcement  of  the  company’s 
new  policy  has  just  been  made  by  E.  A. 
Eschmann,  general  manager  of  distribu- 
tion. In  his  statement  he  says: 

“The  print  problem,”  stated  First  Na- 
tional’s general  manager  of  distribution, 
“is  to  the  motion  picture  industry  what 
the  boll  weevil  is  to  the  cotton  grower. 
The  small  exhibitor  has  been  the  sufferer 
and  despite  the  most  meticulous  care  the 
print  which  reached  him  after  extended 
first  runs  was  not  always  in  proper  con- 
dition. 

Opportunity  Is  Offered 
“With  the  reduction  of  the  price  of 
raw  stock,  an  opportunity  was  offered 
and  First  National  is  the  first  distributor 
to  take  advantage  of  it. 

“The  effect  of  this  policy  will  be  many. 
In  the  first  place  there  will  be  more 
prints  in  circulation  and  consequently  the 
subsequent  run  exhibitor  will  be  assured 
of  prints  in  better  condition.  Again,  our 
exchanges  will  be  able  to  assign  play 
dates  closer  to  released  dates  so  that  the 
exhibitor  may  obtain  the  greatest  benefits 
from  advance  publicity  and  national  ad- 
vertising. 

Play  Dates  Earlier 
“Thirdly,  big  productions  such  as  ‘Lil- 
ies of  the  Feld’  and  ‘A  Son  of  the  Sa- 


hara’ with  more  prints  available  will  allow 
simultaneous  expression  and  enable  the 
smaller  exhibitor  to  announce  his  coming 
attractions  closer  to  key  city  representa- 
tion. A greater  number  of  prints  in  cir- 
culation will  continue  to  encourage  our 
pleasant  relationship  with  exhibitors. 
First  National  is  glad,  therefore,  to  turn 
a part  of  the  reduction  in  the  price  of 
new  stock  to  the  benefit  of  its  exhibitor 
customers.” 

Lynch  Interests  Buy 
Howard,  Atlanta,  Ga, 

(Special  to  Exhibitors  Herald) 

ATLANTA,  GA.,  March  25.— The 
S.  A.  Lynch  interests  represented  by 
Y.  F.  Freeman,  W.  R.  Lynch,  C.  E.  Hol- 
comb and  D.  R.  Millard,  have  purchased 
the  Howard  theatre  here  in  a deal  in- 
volving, it  is  said,  .$1,000,000.  This  house 
was  erected  in  1919  by  Troupe  Howard 
at  an  expenditure  of  $800,000. 


Roberts  in  Hollywood 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES.  March  25.— Theo- 
dore Roberts  arrived  here  last  week  from 
the  hospital  in  Pittsburgh  where  he  has 
been  confined  for  the  last  six  weeks.  He 
was  too  weak  to  sit  up  and  was  brought 
in  on  a stretcher.  He  will  stay  here  and 
recuperate. 


Republican  Compromise  Measure 

May  End  Censorship  in  New  York 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  March  25. — The  chances  of  motion  picture  censorship 
repeal  in  New  York  state  became  visibly  brighter  last  night  when  Assembly- 
man  F.  Trubee  Davidson,  Republican,  introduced  a bill  designed  to  wipe  out 
censorship  and  to  supersede  the  Hackenburg  bill,  a Democratic  measure  pre- 
viously introduced  and  having  the  same  end  in  view.  Up  to  last  night  two 
bills  calling  for  the  repeal  of  censorship  had  been  introduced  in  the  state  legis- 
lature, but  the  introducers  were  Democrats  and  the  Republican  members  fol- 
lowing a general  policy  were  against  favorable  action. 

The  Davidson  bUl  probably  will  be  passed  as  a compromise  measure. 
While  it  abolishes  the  New  York  State  motion  pictme  commission  and  elimin- 
ates censorship  it  also  is  designed  to  give  civil  officers  greater  power  to  suppress 
offensive  films.  The  bill  provides  that  anyone  who  produces,  distributes, 
exchanges  or  exhibits  an  improper  picture  shall  be  guilty  of  a misdemeanor 
and  subject  to  heavy  fine  or  imprisonment. 
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Ray  With  Ince — Star  to  Typify  American  Youth 


A contract  has  been  closed  whereby 
Charles  Ray  returns  to  the  Thomas  H. 
Ince  studios  to  work  again  under  the 
guidance  of  his  discoverer  and  mentor. 

Details  of  the  new  Ray  pictures  have 
not  been  fully  determined,  but  both  the 
star  and  the  producer  declare  that  the 
productions  will  be  made  in  strict  ac- 
cord with  public  demand  that  Ray  return 
to  the  type  of  happy,  wholesome  Ameri- 
can youth  that  first  were  made  popular 
by  him. 

No  particulars  concerning  distribution 
have  been  announced,  although  the  initial 
subject  will  go  into  production  shortly. 

Ray  entered  pictures  eleven  years  ago 
as  one  of  a mob  at  Inceville.  He  then 
worked  under  the  Ince  banner  for  eight 
years  before  becoming  a star-producer. 


THOMAS  H.  INCE 


CHARLES  RAY 


Exhibitor  Leaders  Snub  True; 
Cohen  Ready  for  Legal  Action 

(Continued  from  page  ig) 


and  agreed  to  serve.  Later  Mr.  Watts 
sent  the  following  letter  to  Mr.  True 
asking  him  to  have  his  name  withdrawn 
from  the  advisory  committee; 

“ ‘Kindly  withdraw  my  name  from  your  advisory 
board  of  the  Theatre  Owners  Distributing  Cor- 
poration of  New  York  At  the  time  you  wired 
me  for  the  use  of  my  name  I did  not  understand 
that  the  Theatre  Owners  Distributing  Corpora- 
tion of  New  York  was  entirely  new  and  foreign  to 
the  one  of  Delaware  in  which  I am  a stockholder.’ 

Disproves  True  Action 

Another  officer  similarly  addressed  by 
Air.  True,  was  National  Director  John  A. 
Schwalm  of  Hamilton,  O.  Mr.  Schwalm 
agreed  to  serve  but  after  learning  the 
real  facts  in  the  case  wrote  to  Mr.  True 
asking  that  his  name  be  withdrawn.  He 
also  wrote  a letter  to  President  Sydney 
S.  Cohen  of  the  Theatre  Owners  Dis- 
tributing Corporation  of  Delaware,  say- 
ing that  he  did  not  approve  of  Mr.  True’s 
actions  in  the  matter  and  would  not, 
under  any  circumstances,  be  a party  to 
any  further  disorganizing  moves. 

“Another  official  similarly  addressed 
by  Air.  True  was  national  vice  president, 
Eli  Whitney  Collins  of  Jonesboro,  Ark., 
who  is  also  president  of  the  Motion  Pic- 
ture Theatre  Owners  of  Arkansas.  After 
agreeing  to  serve  on  the  advisory  com- 
mittee under  the  same  misapprehension. 
Air.  Collins  wrote  to  Mr.  True  stating 
to  him  that  he  gave  his  consent  to  act 
on  the  advisory  committee  through  a 
misunderstanding  of  the  facts  and  that 
he  desired  his  name  to  be  withdrawn. 
In  his  letter  to  Mr.  True,  he  said  in  part: 

“ ‘I  have,  since  answering  your  wire  of  a few 
days  ago,  wherein  I accepted  appointment  on  the 
advisory  board  of  the  Theatre  Owners  Distribut- 
ing Corporation,  learned  that  the  offer  concerned 
a different  organization  than  the  one  with  which 
I had  always  associated  the  name  and  that  the 
new  one  did  not  include  some  of  the  leading  offi- 
cers concerned  with  the  original.  In  short,  the 
matter  seems  to  be  of  a more  or  less  personal 
nature  between  yourself  and  various  other  men. 
I am  not  in  a position  to  make  a personal  inves- 
tigation in  the  facts  of  the  case  and  would  not, 
under  any  consideration,  become  involved  in  any 
differences  between  you  and  the  men  with  whom 
A-qu  were  associated  in  the  Tlieatre  Owners  Dis- 
tributing Corporation.  I hope  you  will  accept 


this  letter  in  the  kindly  spirit  in  which  it  is  writ- 
ten and  drop  my  name  from  any  list  that  you 
intend  using  for  the  reasons  as  outlined  above.’ 

Lick  Also  Withdraws 

“National  director,  C.  A.  Lick  of  Fort 
Smith,  Ark.,  was  also  the  recipient  of  a 
letter  from  Mr.  True.  Mr.  Lick  agreed 
to  serve  and  later  withdrew  his  agree- 
ment under  circumstances  similar  to  the 
other  officers  mentioned  above. 

“Following  is  a copy  of  wire  sent  to 
W.  A.  True  by  Martin  G.  Smith,  presi- 
dent of  the  Motion  Picture  Theatre  Own- 
ers of  Ohio,  relative  to  use  of  his  name 
as  member  of  the  advisory  board  of  new 
company  formed  by  William  A.  True  and 
Carl  Anderson: 

“ ‘William  A.  True,  723  Seventh  avenue.  New 
York  City.  Circumstances  under  which  new  cor- 
poration was  formed  and  of  which  I was  not 
advised  make  it  impossible  for  me  to  connect  my 
name  with  your  movement.  Please  consider  my 
acceptance  of  appointment  on  your  advisory  board 
withdrawn.  Martin  G.  Smith.’ 

“In  each  instance  Mr.  Cohen  received 
direct  information  from  the  officers  who 
were  under  the  misapprehension  indicat- 
ing to  him  that  they  had  no  desire  what- 
ever to  assist  in  any  move  which  threat- 
ened the  integrity  of  the  original  com- 
pany and  were  entirely  mistaken  in  their 
view  of  it  when  they  gave  their  consent 
to  serve  on  the  advisory  committee.” 

True  Makes  Charges 

In  explaining  his  position,  Mr.  True 
charges  that  “mysterious  influences  are 
blocking  every  constructive  move.”  In 
a statement  reviewing  the  situation,  he 
says : 

“In  the  interest  of  progress  and  results  and  for 
the  entire  removal  of  obstructionists  it  may  be 
necessary  to  stage  a Teapot  Dome  investigation 
of  politics  in  the  exhibitor  ranks  of  the  picture 
industry.’’ 

He  charges  that  “mysterious  influences  are 
blocking  every  constructive  move  made  by  the 
theatre  owners  in  their  attempt  to  promote  co- 
operative picture  distribution  and  that  these  in- 
fluences suddenly  became  bold  and  daring  when 
the  first  picture  put  out  by  the  Theatre  Owners 
Distributing  Corporation  was  ready  for  release 
and  that  further  mysteries  enshrouded  and  handi- 
capped progress  immediately  preceding  and  fol- 
lowing the  annual  meeting  of  the  stockholders  of 
the  Theatre  Owners  Distributing  Corporation;  that 
the  wielders  of  mystery  were  content  to  mark- 
time and  prevent  results  for  what  purpose  and 
to  what  end  the  theatre  owner  public  has  not  yet 
learned. 

“The  plans  of  theatre  owner  distribution  of  pic- 
tures almost  universally  accepted  and  adopted  by 
e.xhibitor  -organization  a year  ago,  can  now  de- 
velop to  maturitj'  without  interruption,”  continues 


Mr.  True.  “We  now  know  definitely  that  any 
opposition  to  the  plan  was  the  opposition  of  a 
few  individuals  and  not  of  the  exhibitor  rank  and 
file. 

“Telegrams  and  letters  from  prominent  theatre 
owners  have  been  pouring  into  our  oflSces,  the 
number  and  tenor  of  which  prove  beyond  doubt 
that  our  fight  to  locate  and  kill  the  mysterious 
influences  which  blocked  the  movements  of  exhibi- 
tor distribution  during  the  past  year  was  a fight 
well  worth  while.  Should  similar  opposition  and 
complications  develop,  we  can  promise  the  motion 
picture  industry  to  the  Teapot  Dome  investigation 
that  will  prove  interesting  to  the  theatre  owner 
public.  Meanwhile  we  are  taking  advantage  of  a 
clear  field  to  make  theatre  owners’  distribution  a 
fact  and  not  a fancy,  to  show  definite  and  con- 
structive results.” 

That  William  A.  True  has  thrown  his  hat  in 
the  ring  to  fight  to  a finish,  may  be  gleaned 
from  extracts  of  a letter  which  he  wrote  to  Sydney 
S.  Cohen  under  date  of  March  15:  “I  have  at  no 
time  sought  to  dodge  any  of  the  responsibilities 
which  I assumed,  but  quite  to  the  contrary  I 
have  contributed  liberally  of  my  money  and  my 
time  to  protect  and  safeguard  the  interests  of 
the  company  and  the  investments  of  the  minority 
stockholders  who  had  no  vote  and  no  voice  in  the 
operation  of  ,4he  business.  While  I was  president 
of  the  corporation,  as  you  very  well  know,  I re- 
peatedly attempted  to  clear  the  way  toward  obtain- 
ing pictures  for  distribution.  That  was  the  pur- 
pose for  which  we  organized,  but  invariably  I was 
blocked  by  my  fellow  members  on  the  board,  and 
at^  no  time  did  any  one  of  them  offer  any  sub- 
stitute plan  that  could  in  any  wise  effectuate  the 
purpose  of  the  corporation.” 

Fight  Film^  Case  Is 
Renewed  in  ]Visconsin 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  March  25. — As 
a result  of  testimony  before  the  con- 
gressional committee  investigating  the 
activities  of  Attorney  General  Daugherty, 
United  States  District  Attorney  Roy  L. 
Morse  has  announced  that  he  will  con- 
duct a rigid  investigation  here  to  discover 
if  he  can  why  arrests  did  not  follow  the 
returning  of  indictments  here  two  years 
ago  as  a result  of  the  handling  of  the 
Dempsey-Carpentier  and  the  Dempsey- 
Willard  fight  films. 

One  indictment  named  Fred  C.  Quim- 
by,  who  testified  before  the  congressional 
committee.  In  addition  to  Quimby  those 
charged  in  the  indictment  with  conspiracy 
were  W.  A.  Aschmann  and  Otto  Aleister. 
Named  in  the  second  indictment  are  J. 
Flaherty,  Lee  Simpson  and  W.  S.  Alt- 
man of  Chicago,  and  Henry  Goldenberg 
of  Alilwaukee. 
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House  Organ 
Progress  Is 
Bright  Sign 

Progress  in  the  development  of 
the  theatre  house  organ  is  one  of  the 
bright  signs  of  the  moment.  No  de- 
partment of  theatre  administration 
has  shown  such  marked  advance  in 
the  past  season.  There  is  great 
promise  in  the  circumstance. 

In  this  issue,  for  instance,  W.  J.  Van 
Straat  replies  to  a recent  request  from 
George  Starkey,  published  on  this  page, 
for  assistance  in  planning  a house  organ 
which  might  be  supported  by  merchant 
advertisements.  Mr.  Van  Straat’s  letter 
and  his  program  are  presented  in  other 
columns.  Harry  Paul  provides  additional 
data. 

In  this  issue  also  is  published  Frank 
H.  Burns’  suggestion  that  this  depart- 
ment act  upon  its  recently  printed  offer 
to  provide  a series  of  progressive  institu- 
tional ads  for  theatre  house  organs  and 
the  starting  date  is  set. 

The  purpose  of  this  series,  which  will 
consist  of  copy  suitable  for  use  in  adver- 
tisement or  text  set-up,  is  to  bring  into 
unity  the  wholesome  individual  efforts  of 
exhibitor  publishers.  It  is  based  upon 
the  belief  that  the  combined  circulation  of 
the  many  good  house  organs  published 
is  equal  to  that  of  many  national  maga- 
zines and  that  use  of  identical  editorial 
copy  in  all  of  these  will  constitute  a pro- 
theatre campaign  national  in  scope. 

In  the  preparation  of  the  copy,  advice 
and  suggestion  from  house  organ  pub- 
lishers is  invited  in  order  that  the  points 
covered  by  successive  units  in  the  series 
may  be  those  of  greatest  importance  to 
the  greatest  number  of  exhibitors. 

Watch  for  the  first  of  the  series  next 
week. 

Albright  Gets 
His  Due 

H.  A.  Albright,  whose  advertising  and 
exploitation  has  been  commented  upon 
in  this  department  at  intervals  over  a 
period  of  several  years,  was  rewarded 
by  the  T.,  D.  & L.  circuit  for  his  January 
record  at  their  Glendale  house.  “Exploita- 
tion and  efficiency’’  is  the  basis  of  award, 
as  the  check  states.  It  is  reproduced  upon 
another  pag^e. 

Stannard  Report 
Is  Illustrated 

Frank  L.  Stannard,  directing  the  affairs 
of  the  Liberty  theatre.  Long  Beach,  Cal., 
reports  to  “What  the  Picture  Did  for 
Me’’  this  week  upon  “Her  Temporary 
Husband’’  and  submits  to  this  depart- 
ment photographs  detailing  the  exploita- 
tion used  and  the  effects  thereof.  The 
(Continued  on  page  S5) 


Wants  House  Organ 
Ads ; Series  Starts 

In  April  12  Issue 

THE  THEATRE,  “Exhib- 
itors Herald.” — Let’s  have 
that  progressive  series  of  in- 
stitutional ads  for  our  house 
organs  which  I see  mentioned 
in  your  department  the  week 
of  March  1st. 

I have  been  out  of  the  city 
for  several  weeks  and  there- 
fore have  not  had  any  mate- 
rial to  send  you.  However, 

I think  I am  back  to  stay 
now  and  as  soon  as  I get  set- 
tled again  you  can  be  pre- 
pared for  the  worst. 

FRANK  H.  BURNS, 
Orlando  Ent.,  Inc., 

Orlando,  Fla. 

NOTE:  The  series  will  begin  in 
the  April  12  issue  and  continue  in- 
definitely. Use  of  same  by  exhib- 
itors is  authorized  herewith.  — 

W.  R.  W. 

Successful 
Exploitation 
As  Practiced 

A few  of  the  more  successful  ex- 
ploitation campaigns  which  have 
helped  put  over  recent  pictures. 

“Tea  With  a Kick” 

W.  T.  Murray  of  the  Rialto,  Atlanta, 
Ga.,  distributed  four  thousand  envelopes 
with  the  line  “How  to  Make  Tea  With  a 
Kick”  on  the  outside.  An  insert  referred 
the  person  opening  it  to  a telephone  for 
further  particulars.  The  ’phone  given 
was  that  of  the  theatre. 

“Rosita” 

The  Howard  theatre  of  Atlanta,  Ga., 
inaugurated  a Mary  Pickford  resemblance 
contest,  and  by  means  of  a three-cornered 
tie-up  with  the  local  newspapers  and  a 
photographer,  managed  to  get  some  real 
publicity  at  a very  low  figure. 

“When  a Man’s  a Man” 

The  Palace  theatre,  Wichita,  Kas.,  ef- 
fected a tie-up  with  the  papers  by  calling 
for  articles  and  everyone’s  idea  of  a per- 
fect man.  The  response  was  heavy  and, 

{Continued  on  page  $4) 


Request  in 
Herald  Gets 
Quick  Reply 

W.  J.  Van  Straat,  seeing  the  re- 
quest of  G.  C.  Starkey,  printed  in 
the  March  15  issue  of  the  Herald, 
for  ideas  on  theatre  programs,  has 
sent  in  a copy  of  the  program  which 
he  gets  out  weekly.  The  program 
is  shown  on  a subsequent  page. 

Mr.  Van  Straat's  letter  and  other 
letters  illustrated  in  this  issue  fol- 
low. 

THE  THEATRE,  Exhibitors  Her.\ld. 
—I  see  that  Mr.  G.  C.  Starkey  is  looking 
for  ideas  on  programs.  Enclosed  find  a 
program  that  I get  out  every  week.  I 
charge  25  cents  for  each  ad.  That  pays 
for  printing.  I change  their  ad  everj' 
week  if  they  want  it. — W.  J.  Van  Straat, 
Rex  theatre,  Salmon,  Idaho. 

Paul  Also  Sends 
Program  Idea 

(Mr.  Paul,  whose  letter  is  illustrated 
on  page  four,  tells  of  substituting  his 
program  for  the  daily  paper.) 

THE  THEATRE,  Exhibitors  Herald. 
— Enclosed  find  weekly  program  which  I 
use  every  week,  as  I have  no  daily  paper. 

This  program  costs  me  nothing,  as 
merchants  of  the  town  pay  for  ads  on 
same. 

Please  note  advance  on  “Why  Worry.” 
— Harry  M.  P a u l,  Dunlap  theatre, 
Clarksville,  Ark. 

Shows  Effectiveness 
Of  Window  Display 

(Mr.  Frudenfeld  gives  an  interesting 
illustration  of  what  a good  window  tie- 
up  will  do  in  the  way  of  attracting  at- 
tention. H is  letter  is  illustrated  on  page 
two  of  this  department.) 

THE  THEATRE,  Exhibitors  Herald. 
— I am  attaching  herewith  a photo  that 
you  may  be  able  to  use.  It  is  a window 
display  on  Mary  Pickford  in  “Rosita,” 
showing  her  original  costume  worn  in 
that  production.  This  window  was  in  one 
of  the  leading  stores  in  Omaha  and  at- 
tracted considerable  attention.  In  the 
background  you  will  note  the  mammoth 
fan.  It  is  a spread  of  sixteen  feet  and 
made  in  our  own  art  department. 

To  show  what  an  attractive  window 
pertaining  to  motion  pictures  will  actu- 
ally do  for  a department  store,  there  is 
an  incident  connected  with  this  special 
display  that  I would  like  to  explain.  The 
Omaha  automobile  show  was  in  progress 
during  the  same  week  we  had  this  win- 
dow display  and  in  a store  a block  away 
from  this  one  that  we  had  our  tie-up 
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MEYER  PROGRAMS  EXHIBITED 


ALAC£^ 


ALA9E 


(Above)  The 
successful  win- 
dow display  of 
the  Sun  the- 
a t r e , Omaha, 
Neb.,  on  “Ro- 
sita.” 


(At  left)  A 
photographic 
display  used 
by  one  of  the 
Hamilton,  O., 
photographers. 


(Below)  Illus- 
trating a tie-up 
on  the  “Scar- 
amouche”  ex- 
ploitation cam- 
paign by  Fred 
Meyer. 


To  all  Members  of  the 
Heyfisco  Boys’  Club  . 

Here’s  happy  tidings  for  you.  The  Heyman-Fisher  Co.  has 
made  arrangements  with  the  Palace  theatre,  whereby  you  will  be 
admitted  there  as  our  guest 

Saturday,  March  1st 
From  1 to  5 P.  M. 

This  card  will  admit  you ; no  money  required.  And  you’ll  be 
able  to  enjoy  one  of  the  greatest  pictures  that  has  ever  been  made— - 
Rex  Ingram’s  “SCARAMOUCHE” 

Now  at  the  Palace 

Sincerely  yours, 


Letters  to 
The  Theatre 

(Concluded  from  preceding  page) 

with,  they  had  their  entire  corner  window 
displayed  with  a beautiful  Packard  car, 
a beautiful  scenic  effect  in  the  back- 
ground and  all  that  goes  to  make  an  auto- 
mobile window  attractive.  Not  only  did 
they  have  an  advantage  in  having  a better 
situated  window,  but  the  timely  subject 
that  was  in  the  window. 

Much  to  my  surprise  I was  informed 
by  one  of  the  owners  of  this  department 
store  that  we  tied  up  with  that  he  had 
checked  up  the  “Rosita”  window  against 
the  automobile  window  and  the  count 
was  two  to  one — two  people  stopped  to 
look  at  the  “Rosita”  window  to  one  that 
stopped  to  look  at  the  automobile. 

This  information  can  no  doubt  be  used 
by  yourself  to  very  good  advantage,  and 
no  doubt  can  be  used  by  exhibitors  in 
trying  to  secure  a similar  window  to  the 
one  we  had  here. — N.  N.  Fjrudenfeld,  Sun 
theatre,  Omaha,  Neb. 

Meyer  Illustrates 
Store  Tie-Up 

(Mr.  Meyer  has  some  very  effective 
exploitation  campaigns  to  his  credit.  His 
letter  this  week  is  illustrated  on  this 
page.) 

THE  THEATRE,  Exhibitors  Herald. 
- — Under  separate  cover  I am  forwarding 
to  you  photographic  reproduction  of  a 
display  our  leading  photographers  had  at 
an  advertising  show  held  recently  by  lo- 
cal merchants,  etc.  Jacobi  and  Murray 
are  the  photographers  in  question  and 
incidentally  the  ones  who  are  responsible 
for  the  beautiful  (?)  cover  designs  of  the 
Palace  Magazine. 

I am  also  enclosing  a copy  of  cards 
sent  out  by  our  leading  men’s  store  in 
conjunction  with  exploitation  of  Scara- 
mouche.  Same  is  self-explanatory. — F.  S. 
Meyer,  Palace  theatre,  Hamilton,  O. 

Tells  of  Artistic 
Lobby  and  Curtain 

(Mr.  Hannan’s  letter  is  illustrated  on 
page  4 of  this  department.) 

THE  THEATRE,  Exhibitors  Herald. 
— Am  mailing  under  separate  cover  pho- 
tos of  the  lobby  and  curtain  used  by  Mr. 
Gehring  of  the  Rialto  theatre,  Davenport, 
la.,  on  “The  White  Rose”  engagement. 

The  curtain  was  of  heavy  black  velvet, 
the  letters  being  of  shining  silver  which 
appeared  to  change  color  when  the  lights 
were  thrown  upon  them. 

The  lattice  work  in  the  lobby  looked 
mighty  artistic  to  say  the  least. — F.  J. 
Hannan,  United  Artists  Corporation,. 
Omaha,  Neb. 

Exploitation 
In  Practice 

(Concluded  from  first  page) 

with  additional  publicity  from  a tie-up 
with  the  stock  show,  played  to  capacity. 

“Why  Men  Leave  Home” 

Balaban  & Katz,  in  their  exploitation 
campaign  for  the  Chicago  theatre,  ar- 
ranged a tie-up  with  the  office  of  the 
County  Clerk.  Every  couple  who  applied 
for  a marriage  license  during  the  picture’s 
run  received  a neatly  printed  invitation  to 
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visit  the  Chicago  as  the  guests  of  the 
management. 

“West  of  the  Water  Tower” 

The  Strand  Birmingham  theatre  tied 
up  with  the  largest  department  store  in 
the  town,  presenting  a free  ticket  to  all 
who  bought  a copy  of  the  book.  A great 
deal  of  publicity  was  secured. 

“The  Wanters” 

Joel  Levy  of  the  Capitol  theatre,  Read- 
ing, Pa.,  used  two  stylish  looking  girls 
of  the  “vamp”  type  and  had  them  hand 
out  cards  which  looked  like  the  personal 
cards  of  Marie  Prevost.  On  the  card 
was  printed  “I  Am  a Wanter — Meet  Me 
at  the  Capitol  Theatre.” 

“The  Darling  of  New  York” 

I.  L.  Shields  of  Augusta,  Ga.,  conducted 
a “Baby  Peggy  resemblance  contest,”  and 
by  tying  up  with  the  merchants,  got  a 
great  deal  of  advance  publicity.  The  day 
the  winner  was  announced  special  traffic 
officers  were  necessary  to  handle  the 
crowds.  Over  one  hundred  children  en- 
tered. 

“Heritage  of  the  Desert” 

T.  G.  Coleman  of  the  Galax,  Birming- 
ham, Ala.,  tied  up  with  the  biggest  de- 
partment store  in  town  in  a “Zane  Grey 
Week.”  The  store  carried  large  news- 
paper space  to  plug  the  novel  and  every 
ad  was  headed  “Zane  Grey  Week.”  Win- 
dow displays  were  also  arranged. 

“The  Gold-Diggers” 

S.  S.  Wallace  of  Oklahoma  City,  Okla., 
turned  managing  editor  long  enough  to 
get  out  a four-page  paper  with  the  head- 
lines screaming  “Oklahoma  City  Overrun 
with  Gold-Diggers.”  It  was  made  up  in 
good  newspaper  style  and  was  largely 
Gold-digger  copy  handled  in  expose  style. 

“The  Acquittal” 

L.  R.  Towns  gave  Birmingham,  Ala., 
something  to  talk  about  when  he  invited 
the  city  police  force  to  solve  the  mys- 
tery. They  could  not  and  he  used  the 
fact  to  obtain  some  fine  publicity.  The 
picture  was  stopped  and  he  offered  a new 
hat  to  the  detective  who  guessed  right, 
but  not  one  of  them  did. 

“His  Childrp’s  Children” 

Charles  S.  Morrison  of  the  Imperial 
theatre,  Jacksonville,  Fla.,  took  motion 
pictures  on  the  streets  and  then  projected 
them  following  the  feature.  Intense  in- 
terest was  aroused  among  those  who 
thought  they  might  have  been  in  the 
pictures. 

“The  Humming  Bird” 

S.  S.  Wallace,  Jr.,  of  the  Criterion  the- 
atre, Oklahoma  City,  Okla.,  offered  a box 
of  Humming  Bird  hosiery  to  the  girl 
with  the  best  looking  legs  at  each  per- 
formance. The  girls,  visible  from  their 
knees  down  walked  along  behind  a drop 
raised  knee  high  from  the  floor. 

News  of  the  Week 
In  the  Theatre 

(Concluded  from  first  page) 

successive  photographs,  reproduced  upon 
another  page,  illustrate  with  striking 
clarity  the  development  of  an  exploita- 
tion stunt  from  introduction  to  the  at- 
tainment of  results. 

Mr.  Stannard’s  work  is  not  at  all  un- 
like that  of  Frank  L.  Browne,  who  ob- 
tained for  the  Liberty  a national  reputa- 
tion before  concentrating  his  efforts  upon 
the  welfare  of  the  Cabrillo  at  San  Pedro, 
and  his  readiness  to  serve  others  through 
the  cooperative  medium  of  this  depart- 
ment likewise  is  in  kind. 

Both  men  are  of  that  growing  exhibitor 
group  whose  conviction  it  is  that  develop- 
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ONE  WEEK’S  BARGAINS 


(Above)  W.  J.  Van  Straat’s 
answer  to  Mr.  Starkey’s  ap- 
[•-al  for  ideas  on  programs. 


(Right)  H.  A.  Albright,  cT'’ the 
Glendale  Theatre  Co.,  wins 
first  prize  for  exploitation  and 
efficiency  for  the  month  of 
January. 


(Below)  Frank  H.  Burns 
sends  this  ad  on  “The  Love 
Master”  (First  National). 
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Be  good  to  vour 
CLOTHES 

Send  them  to  regularly  Your  cluihing  deservei 

the  best  treatment 

They  get 
very  t>«a 
cleansing 
condition 

juat  that  (rum  Smith,  the  Tailor — the 
treatment  (lussible, . through  sysumuiic 
methods  that  insuro  their  immaculate 
Mfore  return  to  yuu. 

SMITH,  the  Tailor 

WHY  WORRY? 


— If  you  do  have  to  borrow  money  to 
pay  youc  income  tax! 

— And  you  arc  overdrawn  at  the 
bank! 

— If  your  wife  wants  a new  Spring 
Hat! 

— And  your  car  has  four  flat  tires, 
and  you  have  to  walk  to  work! 
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THERE  S A GOOD  PICTURE  TONIGHT 
AT  THE 

Dunlap  Theatre 
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Two  Shows,  Starting  at  7:0U 


WEER  OK  MARCH  lUTH  TO  ISTH 


Sr^TUROAY.  MARCH  ISTH 

“The  Man  From  Brodney’s” 

Adapted  from  the  Kainuu&  Nuvd  by 
GEORGE  UAH  McCUT%IEON 


Lobby  and  cur- 
tain display  used 
by  Rialto  theatre, 
Davenport,  I a. 
(At  top  and  bot- 
tom.) 


A Mcft.  warm  lomanet  o/  India  Seos.'iunci*  horde*  of 


A DAVID  SMITH  PRODUCTION 


j Warren  keurigan 

Alice  Cjlbouii  WuniJa  Hawley 

Mias  DuPont  Pul  O'Malley 
Kathleen  Key 
SI'ECIAL  MUSIC 

ImtH-nal  CoHCtrt  O.ckeuru 

...a:-  Weekly  program 

from  the  Dunlap 
theatre,  Clarks- 
ville, Ark.  (At 
left.) 


FIRST  NATIONAL  liA.NK 

CLARKSVILLE,  ARK 
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ment  of  theatre  methods  in  this  manner 
marks  the  shortest  cut  to  a national 
showmanship  upon  which  the  security  of 
the  motion  picture  and  its  theatre  may 
be  allowed  to  rest  with  full  confidence. 

Burns  Accounts 
Charted 

Of  additional  interest  to  George  Star- 
key  in  the  launching  of  his  new  house 
organ,  and  of  interest  likewise  to  all 
house  organ  publishers  seeking  additional 
support  from  merchant  advertisers,  the 
most  recent  issue  of  Frank  H.  Burns’ 
publication,  representing  the  theatres  of 
Orlando  Enterprises,  Inc.,  Orlando,  Fla., 
is  analyzed  herewith.  The  advertisers, 
with  product  noted  where  necessary,  are 
as  follows: 

Orlando  Shoe  Fittery 
Serros  (Restaurant) 

First  National  Bank 
Dr.  L.  C.  Cameron 
Maxines’  Delicatessen 
Auto  Supply  Co. 

Carper  & Norris  (Office  Fixtures) 

Hoefler’s  (Cafe) 

White  Star  Cleaners  & Dyers 
Lou  Marks  (Painter) 

Patch  & Fuller  (Vulcanizing) 

Hilton-Hubbard  (Printers) 

Elsie  Sheets  (Candy) 

Mutual  Carbonating  Co. 

Leonard’s  (Clothes) 

C.  L.  Gisler  (Chiropody) 

Jack’s  Place  (Beverages) 

Newell  Electric  Co. 

Pete,  The  Tailor 
McKeeney  (Real  Estate) 

Wilson’s  (Shoes  & Hose) 

Mr.  Burns  maintains  a greater  propor- 
tion of  text  to  advertising  than  the^  ma- 
jority of  the  major  house  organs  and  uses 
his  text  space  well.  A page  is  given  to 
an  editorial  by  H.  B.  Vincent,  manager 
of  theatres,  another  page  is  devoted  to 
“Public  Opinions,”  a fashion  column  and 
a column  of  wit  are  other  regular  fea- 
tures, while  original  stories  are  scattered 
through  in  such  manner  as  to  provide  a 
constant  interest.  A fair  amount  of  space 
is  given  to  text  exploiting  coming  attrac- 
tions, and  of  course  the  straight  program 
tabulation  occupies  considerable  area. 
The  edition  analyzed  runs  sixteen  pages. 

Writes  of 
Serials 

The  serial,  discussed  less  widely  and 
at  length  as  time  passes,  is  the  subject 
of  a decidedly  interesting  letter  from 
Archie  Fineman,  McKee  theatre,  Mt. 
Oliver,  Pa.,  which  constitutes  the  major 
portion  of  the  “Short  Subjects”  depart- 
ment this  week.  Read  it. 

Incidentally,  Mr.  Fineman’s  letterhead 
bears  this  slogan:  “We  Cannot  Show 
All  the  Pictures.  So  We  Show  the  Best.” 
Has  anyone  a better  slogan  than  this? 

The  Matter 
Of  Music 

The  matter  of  music  in  connection  with 
motion  picture  entertainment  has  been 
the  subject  of  countless  extended  disserta- 
tions by  speakers  and  writers  variously 
equipped  for  the  office.  And  motion  pic- 
ture music  goes  along  in  much  the  same 
old  rut.  All  things  considered,  it  isn’t 
bad,  but  neither  is  it  good.  For  the  most 
part  it’s  just  something  to  listen  to,  some- 
thing about  which  not  very  many  in  the 
average  audience  know  a great  deal,  some- 
thing necessary.  It  isn’t  as  good  as  it 
could  be  and  should  be  with  the  present 
talent  and  investment. 

Motion  picture  theatre  musicians  are 
good.  They  are  well  paid  and  capable. 
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Further,  they  are  led  by  good  directors 
in  the  majority  of  cases  and  have  ade- 
quate equipment  and  facilities;  in  fact,  the 
best  available.  Despite  which  advantages, 
they  don’t  go  ahead  very  rapidly. 

The  reason  for  lack  of  progress  un- 
doubtedly is  a state  of  mind,  a very  log- 
ical one,  but  none  the  less  regrettable. 

It  is  made  up  of  professional  pose,  pam- 
pered temperament  and  general  stupidity 
in  equal  parts.  The  sum  total  of  these  is 
a concentration  upon  music,  whereas  the 
real  issue  is  the  motion  picture. 

It  is  in  the  overture,  perhaps,  that  the 
professional  obstinancy  of  the  musician  is 
most  apparent.  A dozen  standard  num- 
bers are  favored  by  the  musicians  (not 
necessarily  by  the  public)  and  these  are 
played  to  death.  A deadly  rotation  is 
enforced  and  the  paying  populace  must 
listen  again  and  again  to  these  composi- 
tions played  over  and  over  again  by  the 
same  orchestras,  under  the  same  direc- 
tion, in  the  same  manner.  This  has  been 
going  on  for  years  and  promises  to  go 
on  indefinitely.  Of  course  it  limits  the 
progress  of  the  musicians  while  it  is  lim- 
iting the  patronage  of  the  theater,  but 
musicians  do  not  concern  themselves  with 
such  details. 

In  the  incidental  entertainment  now  of- 
fered by  the  bigger  theatres  a parallel 
heaviness  is  making  its  appearance.  Here 
a somewhat  larger  group  of  composi- 
tions is  in  favor  and  it  is  being  done  to 
death  in  quite  the  same  manner.  As  yet 
the  rut  in  this  department  of  the  program 
is  less  irksome,  but  it  threatens. 

The  lamentable  aspect  of  the  situation 
has  to  do  with  a normal  sense  of  judg- 
ment. The  modern  motion  picture  or- 
chestra is  anything  but  efficient.  As  or- 
ganized, it  is  bent  upon  forcing  upon 
the  public  ear  that  which  the  orchestra 
thinks  it  knows  the  public  ear  should 
like.  That  the  ear  doesn’t  care  a whoop 
about  it  means  nothing  to  the  orchestra, 
but  it  does  mean  something  to  the  theatre. 

A good  way  around  it.  pfobably  the 
only  way,  is  to  employ  a decidedly  “hard- 
boiled”  individual  selected  at  random,  who 
knows  absolutely  nothing  about  music 
but  “knows  what  he  likes,”  and  put  him 
in  charge  of  the  person  in  charge  of  the 
orchestra,  give  him  full  sway  for  a week, 
then  employ  another.  If  this  course  pro- 
duced no  other  result,  at  least  it  should 
puncture  the  opaque  serenity  of  the  pro- 
fessionally dull  practitian  and  out  of  his 
rage  must  come  something  in  the  way 
of  improvement,  if  only  change. 

More  Than 
Half  Way 

In  a letter  written  for  publication  in 
next  week’s  issue,  one  of  the  ablest  and 
most  consistent  contributors  to  this  de- 
partment sets  an  example  of  service  that 
should  go  a long  way  toward  convincing 
the  most  pessimistic  that  in  cooperation 
there  is  progress.  The  nature  of  his  of- 
fer cannot  be  made  public  at  this  time, 
but  in  operation  it  should  prove  an  elo- 
quent test  of  exploitation  spirit. 

Watch  for  it. 

House  Cleaning 
Time  at  Hand 

It  isn’t  time  to  get  excited  about  warm 
weather,  indeed,  it  never  is,  but  it  is 
time  to  clean  house.  The  housewives  are 
getting  at  it,  and  the  thing  carries  with 
it  a fever  for  cleanliness,  freshness,  which 
it  is  the  best  of  business  for  the  theatre 
to  satisfy. 

If  arrangements  haven’t  been  made  for 


Illustrating  a contribution  to  “What  the  Picture  Did  for  Me”  in  this 
issue.  “Her  Temporary  Husband”  (First  National)  as  exploited  by 
Frank  L.  Stannard  of  the  Liberty  theatre,  Long  Beach,  Cal. 
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EXPLOITS 


“GOOD 


OLD  DAYS” 


the  handling  of  this  work,  now  is  the 
time  to  make  them.  The  work  should 
be  under  way  right  now. 

The  first  house  to  clean  house  stands 
the  best  chance  of  being  the  first  house 
to  clean  up. 

Let  There 
Be  Light 

People  aren’t  like  moths  and  shouldn’t 
be  compared  to  them,  but  people  do  like 
light,  lots  of  it,  particularly  when  amuse- 
ment bent,  and  the  busy  theatre  is  the 
well  lighted  one.  Possibly  the  poorest 
economy  is  that  which  results  in  early 
extinguishment  of  the  front  lights. 

Current  doesn’t  cost  so  much  that  the 
small  amount  of  money  saved  by  permit- 
ting dingy  corners  here  and  there  is 
worth  saving.  It’s  very  bad  business. 
Darkness  and  dirt  go  hand  in  hand,  and 
nobody  likes  dirt,  or  even  the  suggestion 
of  it. 

Write  It 
Today 

No  exhibitor  can  read  the  letters  in 
this  department  this  week  without  get- 
ting a profit  out  of  them,  and  no  exhib- 
itor will  argue  that  he  can’t  or  shouldn't 
write  a reciprocal  letter. 

Why  not  today? 


Film  of  Wright  Novel 
Subject  of  Campaign 

‘‘When  a Man’s  a Man”  to 
Have  Elaborate 
Exploitation 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  March  25.— -A  preten- 
tious exploitation  campaign  is  planned  for 
the  engagement  of  “When  a Man’s  a 
Man,”  a Principal  Pictures  presentation, 
at  Loew’s  Victoria. 

Use  Newspaper  Tie-Ups 

As  a first  step  in  the  drive,  which  got 
under  way  last  week,  arrangements  have 
been  made  with  the  leading  community 
newspapers  to  run  a series  of  articles 
titled,  “Men  Who  Are  Men  in  Harlem,” 
with  an  introduction  denoting  that  the 
series  was  suggested  by  the  picture. 
Another  newspaper  tie-up  was  effected 
with  the  Monthly  Magazine,  published 
by  the  Harlem  Board  of  Commerce,  as 
to  the  community  spirit  of  Harlem’s 
prominent  citizens.  Personal  letters  are 
also  being  sent  to  members  of  the  Board 
of  Commerce. 

Leading  merchants  along  West  12'5th 
Street  are  using  window  displays,  and 
billboard  displays  have  been  played  up. 
The  animated  books,  the  colorful  Texas 
ranger  and  the  huge  book  on  horseback 
will  be  other  prominent  features  of  the 
drive. 

Announce  Many  Bookings 

Principal  announces  that  “When  a 
Man’s  a Man”  is  having  an  unusual  suc- 
cess in  all  parts  of  the  country  and  is 
being  eagerly  sought  by  exhibitors  every- 
where. It  is  also  announced  that  the 
feature  “Beggars  on  Horseback”  has  been 
renamed  “Daughters  of  Pleasure.” 


Navairo  Back  Again 

LOS  ANGELES,  March  25.— Ramon 
Navarro  is  back  at  Metro,  after  the 
African  trip  with  the  Ingram  company. 


Views  of  the  Atlantic  Garden 
lobby  as  furnished  by  Uni- 
versal for  exploitation  of  the 
world’s  premiere  of  “Fools 
Highway,”  the  Universal- Jewel 
production  of  Bowery  life 
thirty  years  ago. 
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Fineman  Tells 
WhaFs  Wrong 
With  Serials 

Archie  Fineman,  McKee  theatre, 
Mt.  Olive,  Pa.,  writes  his  view’s  of 
the  serial  as  it  is  and  shouldn’t  be 
and  asks  other  exhibitors  to  give 
their  views  in  the  matter.  This  de- 
partment proffers  its  space  for  dis- 
cussion of  the  subject. 

Mr.  Fineman’s  letter  reads: 

“Will  you  kindly  inform  the  serial 
producers  to  come  to  life  or  the 
small  neighborhood  exhibitor  wnll 
be  a thing  of  the  past? 

“At  my  theatre,  where  the  pro- 
gram is  changed  daily,  the  serial 
days  meant  our  dessert.  Twice 
weekly  we  had  shown  serials  and 
could  anticipate  a certain  average 
receipt  which  took  care  of  two  other 
weak  nights. 

“During  the  past  two  years  the 
serial  fans  have  realized  the  medi- 
ocrity of  such  a program  and  they 
have  deserted  the  ‘amazing  chapter 
play.’  The  producers  are  to  blame 
for  this  condition. 

“I  believe  that  a serial  has  box 
office  value. 

“As  an  illustration,  the  first  series 
of  ‘Fighting  Blood.’  I wash  to  state 
here  that  this  subject  was  enjoyed 
by  the  ladies,  men  and  children,  and 
I enjoyed  the  box  office  results. 

“But  what  do  we  find  in  the  pres- 
ent day  serial?  A lost  map,  a 
mysterious  veiled  stranger,  the  hero 
‘with  open  hands’  defeating  ten  or 
twelve  huskies,  the  Island  of 
Mulachamorous,  where  the  chief 
for  ‘beads’  burns  the  heroine,  the 
rescue  from  train  to  the  ladder  of 
an  airplane,  the  fight  wnth  the  alli- 
gator, the  shack  explosion,  dyna- 
miting of  the  bridge,  and  57  other 
varieties. 

“The  producers  may  believe  that 
these  various  stunts  thrill  the  pub- 
lic, but  seeing  these  identical 
‘thrillograms’  in  slapstick  comedies 
has  taken  the  pep  away. 

“I  show  one  serial  per  week  now 


and  am  contemplating  either  dis- 
continuing them  or  advertising  them 
as  comedies. 

“Last  week  we  opened  with  ‘The 
Fast  Express.’  Its  ending  had  some 
thrill,  a train  approaching  at  good 
speed  and  the  hero  lying  across  the 
tracks.  O,  Boy!  Six  feet  from  the 
hero  (maybe  it  was  seven)  without 
any  decrease  in  speed,  the  train 
thundered  on,  and  then — Continued 
next  week. 

“Are  my  people  in  suspense?  Did 
they  grip  the  arms  of  their  chairs? 
Did  their  muscles  become  taut  in 
the  excitement?  Yes  they  did — 
not.  They  laughed,  and  what 
laughter.  Nothing  but  ridicule.  I 
wish  the  director  could  have  wit- 
nessed this  showing. 

“Now  let’s  get  down  to  the  pres- 
ent day  movie  fan.  Give  him  a 
serial  with  a story,  lots  of  humor, 
some  action,  but  plausible,  and  I’ll 
bet  we  small  ‘honkytonk’  exhibitors 
will  smile  now  and  then. 

“Let’s  hear  from  other  exhibitors 
about  serials.” 

Chronicles  of 
America 

Perhaps  no  short  subject  series 


FOX  NEWS  No.  48:  Paris  Fashions  Dis- 
played at  Nice — Senator  Lenroot  Resigns — 
Baron  Rothschild  Opens  Estate  to  Deer — Mor- 
gan Loans  France  $100,000,000 — Students  See 
Army  War  Games — Inspect  Niagara  Cables — 
Women  War  Upon  Bootleggers — Montreal  Fly- 
ers Plunge  Into  River- — 50,000  at  Miami  Re- 
gatta— Pacific  Fleet  Leaves  New  York. 

FOX  NEWS  No.  49:  Observe  Religious  Cer- 
emony at  Rome — Irish  Parade  in  New  York — 
Coloradoan  103  Years  Old — New  Balkan  States 
Maintain  Armed  Forces — Train  New  York  Po- 
lice Horses — Boars  Battle  For  Hog  Leadership 
— Logging  in  the  Green  Mountains  — Health 
Centers  Promote  Baby  Welfare — With  Army 
Airmen  in  Central  America — Austrian  Trains 
Buried  in  Snowslide 

INTERNATIONAL  NEWS  No.  25:  Desert 
Folk  Acclaim  Egyptian  Monarch — Cold  Creates 
Weird  Ice  Caverns — Jap  Women  Help  Rebuild 
Demolished  Area — Tennis  Matches  Open — Pulls 
Truck  Fleet  With  Neck — Animals  See  Spring 
Coming — Irish  March  in  New  York — Winter 
Floods  Submerge  Dutch  Island — Steel  Workers 
Outdo  Professional  Daredevils. 

INTERNATIONAL  NEWS  No.  26:  Girl 
Daredevil  Practices  Stunts — New  York  Holds 


recently  offered  has  progressed  a 
more  interesting  course  than  Pathe’s 
“Chronicles  of  America.”  As  re- 
vealed in  reports  to  “What  the  Pic- 
ture Did  for  Me,”  this  course  has 
been  consistent  only  in  direction. 

First  reports  on  the  subjects  indi- 
cated plainly  the  existence  of  mis- 
understanding somewhere  along  the 
line  from  production  to  exhibition. 
Known  to  be  produced  with  highest 
motives,  exhibited  with  highest 
motives,  the  pictures  simply  didn’t 
get  the  public  response  merited.  As 
time  passed  it  was  revealed  that  the 
public  didn’t  quite  know  what  it 
was  all  about,  didn’t  quite  know 
what  to  expect,  and  naturally  didn’t 
think  much  of  the  pictures  as  amuse- 
ment. 

To  the  credit  of  the  exhibitor,  be 
it  said,  this  condition  was  corrected 
in  short  order.  Approach  to  the 
task  was  made  through  the  schools 
and  local  social  and  civic  bodies  and 
results  were  as  anticipated.  More 
recent  reports  on  the  series  attest 
clearly  the  change  of  attitude  that 
has  taken  place. 

Back  of  all  this  may  be  seen  an 
industrial  coherence  of  aim  and  ef- 
fort that  is  promiseful  of  much. 


First  Flower  Show  of  Season — Introducing  New 
Secretary  of  Navy — Turk  and  “Purp”  Are  Pals 
— Leipzig  Fair  Opens — Circus  Monkeys  Begin 
Training — Territorial  Specials. 

KINOGRAMS  No.  2339:  Fliers  Start  Globe 
Flight  — Overhaul  U.  S.  Lighthouses  — Tennis 
Matches  Begin — New  Army  Trucks  Sixwheelers 
— Independent  Artists  Hold  Ball — Seize  Rum 
Schooner — Orchid  Named  Mary  Pickford — Har- 
vard Boat  Seats  20 — Apply  Army  Training  Meth- 
ods to  Ball  Players — Curtis  D.  Wiihur  Appointed 
Secretary  of  Navy — Many  Spills  in  British  Steeple- 
chase. 

PATHE  NEWS  No.  22:  War  Tractors  in  Drill 
— Japanese  Protest  Against  Politics — Seize  Liquor 
on  British  Liner — Test  Bullet  Proof  Vest — Drop 
Smoke  Screen  From  Air — Airmen  Oflt  on  Globe 
Flight  — Prize  Pippin  Ballet  Dances  — 173  En- 
tombed in  Mine — Irish  March  in  New  York — • 
Territorial  Specials. 

PATHE  NEWS  No.  23:  Race  Season  Opens  in 
Mexico— Confiscate  Liquor  in  San  Francisco — 
Mechanism  Apes  Dinosaur — New  Secretary  of 
Navy  Poses — Irish  Minister  of  Defense  Resigns — 
Speculation  in  Francs  Saves  U.  S.  Money— Eng- 
lish Town  Plays  Football — World  Fliers  Start 
Race — Territorial  Specials. 
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Douglas  Fairbanks  has  scored  again  with 

“THE  THIEF  OF  BAGDAD.”  This  much 
heralded  picture  which  had  its  premiere  last 
week  at  the  Liberty  theatre,  New  York  City,  surpassed 
the  most  sanguine  expectations  of  the  reviewers  and 
the  public.  It  was  declared  by  all  to  be  the  most  ex- 
travagant and  gorgeous  in  settings  of  any  picture 
produced  and  furthermore  it  excels  in  every  possible 
angle,  in  entertainment  value  surpassing  the  wildest 
flights  of  fancy  of  those  who  had  heralded  it  as  a great 
picture.  Besides  gorgeous  sets,  it  has  a rapidity  of 
action  and  holding  power  that  will  lift  it  far  above  any- 
thing attempted  along  this  line.  A great  picture  made 
by  a great  artist.  (Reviewed  in  this  issue  of  The 
Herald  on  opposite  page.) 

“THE  FIGHTING  COWARD”  (Paramount)  is 
another  product  of  the  versatile  James  Cruze,  of  “Cov- 
ered Wagon”  fame.  While  it  is  different  from  anything 
this  director  has  done  heretofore,  it  is  good  entertain- 
ment and  a good  box-office  attraction.  Ernest  Torrence 
and  Noah  Beery  head  the  cast. 

“SECOND  YOUTH”  (Goldwyn),  a Distinctive 
Pictures  production  that  rates  high  as  farce-comedy 
entertainment.  The  action  is  kept  at  a brisk  pace  by 
Director  Albert  Parker  and  an  adequate  cast  enacts 
the  various  roles. 

“TWENTY  DOLLARS  A WEEK”  (Selznick) 
bring  George  Arliss,  Taylor  Holmes  and  Edith  Roberts 
to  the  screen  in  a wdiimsical  little  comedy  as  fresh  as 


the  spring  violets.  Plenty  of  fun  in  this  Arliss  film 
which  is  neatly  done.  Directed  by  Harmon  Weight. 

“THE  DANCING  CPIEAT”  (Universal)  presents 
Herbert  Rawlinson  in  a Saturday  Evening  Post  story, 
“Clay  of  Ca’lina,”  a rather  listless  tale  of  a gambler 
and  a couple  of  crooks  who  seek  revenge.  Not  up  to 
Irving  Cummings’  standard. 

“FAIR  WEEK”  (Paramount),  starring  Walter 
Hiers,  is  quite  ordinary  in  entertainment  value  and 
when  presented  at  a vaudeville  theatre  in  Chicago  at- 
tracted little  attention.  It  is  amateurishly  directed, 
with  much  of  the  old  time  hokum  used  to  put  it  over. 

“SINNER  OR  SAINT”  (Selznick)  is  a long  drawn 
out  affair — six  reels — with  Betty  Blythe,  William 
Tookar,  G3^psy  O’Brien  and  others  practically  wasted 
on  a poor  story.  It  is  poorly  directed  and  lacks  sus- 
pense. 

“A  MAN’S  MATE  (Fox)  presents  John  Gilbert  in 
a story  of  Paris,  the  underworld  and  the  usual  love 
romance.  There  is  a fight  in  an  underworld  cafe  be- 
tween Gilbert  and  Noble  Johnson  that  tops  about  any- 
thing screened  for  fierce  encounters.  Aside  from  this 
the  story  lacks  originality.  Edmund  Mortimer  directed. 

“STOLEN  SECRETS”  (Universal)  is  a thor- 
oughly delightful  crook  stor\"  with  Herbert  Rawlinson 
in  one  of  the  most  convincing  roles  he  has  had.  It  is  a 
mystery  tale  with  the  suspense  well  sustained.  Directed 
by  Irving  Cummings.  J.  R.  M. 


DOUGLAS  FAIRBANKS  goes  to  the  classics  and  to  mythology  for  the  theme  of  his  photoplays.  His  “Douglas  Fairbanks  in 
Robin  Hood”  won  the  acclaim  of  millions  of  theatre  patrons  and  he  has  followed  that  success  with  “The  Thief  of  Bagdad,” 
two  scenes  of  which  are  published  herewith.  The  “Herald’s”  review  of  this  spectacle  is  published  this  week. 
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Fairbanks*  New  Picture  Is 
Industry  s Greatest  Achievement 

“THE  THIEF  OF  BAGDAD,”  a Douglas  Fairbanks  produc- 
tion from  a story  by  Elton  Thomas,  directed  by  Raoul  Walsh. 
Scenario  editor,  Lotta  Woods.  Mechanical  effects  by  Hampden 
Del  Ruth  and  photographed  by  Arthur  Edeson.  Length  1 2,000 
feet. 


THE  CAST 

Thief  of  Baigdad 

..Douglas  Fairbanks 

His  Evil  Associate 

Holy  Man  

Princess 

Monscd  Slave 

Slave  of  the  Lute 

Slave  of  the  Sand  Boctrd. 

The  Cediph 

His  Soothsayer 

Mongol  Prince 

His  Counselor 

His  Court  Mci^cian 

.Sadakichi  Hartmann 

Indian  Prince 

Persian  Prince 

His  Awaker 

The  Sworder 

f Jess  Weldon 

I Scott  Mattraw 
[ Charles  Sylvester 

Eunuchs 

Reviewed  By  John  S.  Spargo 

SOME  day  someone  will  invent  a lan- 
guage which  will  make  it  possible  to 
describe  a wonderful  entertainment  spec- 
tacle without  recourse  to  adjectives  which 
have  been  used  so  often  in  the  description 
of  other  picture  productions  as  to  make 
them  futile  fof  use  in  connection  with  a 
review  of  the  most  startling  entertain- 
ment yet  given  to  the  screen — Douglas 
Fairbanks’  “Thief  of  Bagdad.” 

This  epoch-marking  picture  was  given 
its  premiere  last  week  at  the  Liberty  the- 
atre, New  York,  after  months  of  being 
heralded  as  the  screen’s  greatest  effort. 
The  industry  was  prepared  for  much.  It 
was  not  disappointed.  On  the  contrary, 
it  was  amazed.  The  first  showing  of  the 
picture  proved  conclusively  to  everyone 
who  saw  it  that  the  most  extravagant 
things  that  has  been  said  of  the  produc- 
tion were  only  half  true. 

The  “Thief  of  Bagdad”  excels  in  every 
possible  angle  of  entertainment  value 
even  the  wildest  flights  of  fancy  of  those 
who  had  heralded  it  as  a great  picture. 
The  industry  has  never  before  seen  any- 
thing that  will  compare  favorably  with 
it  from  the  viewpoints  of  gorgeousness 
of  settings,  rapidity  of  action,  wonderful 
photography  and  interesting  holding. 

“The  Thief  of  Bagdad”  is  a conglom- 
eration of  every  impossible  situation  that 
could  be  dug  out  of  every  “Arabian 
Nights”  tale  ever  written,  interspersed 
with  a few  that  do  not  cause  a stretch  of 
the  imagination  to  be  what  might  have 
happened. 

It  is  called  a fantasy— whatever  that  is 


— but  in  reality  is  a fairy  tale  for  the 
entertainment  of  children  between  the 
ages  of  seven  and  seventy.  All  of  this 
is  bound  together  by  a story,  the  thread 
of  which  is  so  flimsy  that  it  falls  apart 
often,  but  one  forgets  in  the  delights  of 
wonderful  settings,  struggling  mobs  and 
trick  photography  that  there  is  any  story. 
However,  there  is  a hero  and  a heroine 
and  scheming  villains,  so  the  love  inter- 
est is  there  for  those  who  want  it,  but 
few  will. 

The  picture  is,  in  many  respects,  typi- 
cally Fairbanksian  in  that  no  opportunity 
is  lost  for  the  acrobatic  star  to  display  the 
talents  which  have  set  him  apart  from 
other  picture  actors  and  added  no  little 
to  his  popularity.  However,  the  kaleido- 
scopic movement  of  the  action  from  one 
massive  set  to  another  and  from  one  pho- 
tographic trick  to  another  causes  the 
gymnastic  angles  of  Fairbanks’  perform- 
ance to  stand  out  less  than  in  some  of 
his  other  ambitious  efforts. 

The  direction  of  the  picture  is  no  less 
a work  of  art  than  is  the  magnificent 
staging,  and  in  this  display  of  directorial 
talent  Raoul  Walsh  has  set  a mark  that 
will  stand  for  a long  time.  His  handling 
of  the  mob  scenes  is  particularly  impres- 


SCENE  FROM  Douglas  Fairbanks’  new- 
est attraction,  “The  Thief  of  Bagdad,” 
which  is  having  its  premiere  presentation 
in  New  York  City. 


sive,  and  in  spite  of  the  thousands  of 
extras  used  there  is  never  confusion. 
Every  extra  seems  to  know  just  what  he 
is  expected  to  do  and  does  it. 

No  small  part  of  the  glory  for  the  mak- 
ing of  “The  Thief  of  Bagdad”  should  be 
credited  to  Art  Director  William  Cam- 
eron Menzies  and  his  assistants  and  to 
Photographer  Arthur  Edeson  and  his 
associates.  Tricks  of  the  camera  are  often 
resorted  to  in  the  making  of  pictures  but 
probably  never  before  has  this  trickery 
been  developed  to  such  a highly  illusive 
degree  as  with  the  magic  flying  carpet, 
the  cloak  of  invisibility  and  the  flying 
horse.  So  perfectly  are  these  done  that 
even  those  versed  in  trick  photography 
are  set  to  wondering. 

The  fairy  tale  opens  in  where  dwells 
Ahmed  the  Thief.  In  stealing  a Magic 
Rope  and  escaping  with  it,  he  finds  him- 
self in  a Temple.  Here  the  Holy  Man  is 
expounding  the  theory  that  “Htappiness 
must  be  earned.”  The  Thief  flouts  this 
philosophy  but  carries  away  an  impres- 
sion that  is  vaguely  disturbing. 

With  the  Magic  Rope  he  gains  en- 
trance to  the  Palace  of  the  Caliph,  and 
falls  in  love  with  the  Princess  who  lies 
sleeping.  He  is  discovered  but  escapes. 

Meanwhile,  three  Princes  from  afar 
have  come  to  woo  the  Princess.  The 
Thief,  disguised  as  a prince  also  comes. 
She  sends  them  away  for  a journey  of 
seven  moons,  agreeing  to  wed  the  one 
who  returns  with  the  rarest  treasure.  The 
Thief  sets  out  on  his  journey,  which  takes 
him  through  the  Valley  of  Monsters,  to 
the  Crystal  Realm  beneath  the  sea,  and 
up  the  Flight  of  a Thousand  Stairs;  he 
rides  the  Flying  Horse  and  braves  the 
Cavern  of  Fire.  He  is  beset  with  tempta- 
tion and  attacked  by  beasts,  but  he  wears 
the  armor  of  Righteous  Intent  and  comes 
through  victorious,  bringing  with  him  the 
Magic  Chest  of  Nazir.  This  chest  con- 
tains his  birthright — True  Manhood  and 
Power  over  Men. 

Meanwhile,  the  suitors  for  the  hand  of 
the  Princess  obtain  their  treasures.  The 
Indian  Prince  has  a Magic  Crystal,  the 
Mongol  Prince  a Golden  Apple  that  will 
cure  all  ills  and  the  Persian  Prince  the 
Magic  Carpet  of  Bagdad.  At  the  end  of 
the  sixth  moon,  the  three  Princes  fore- 
gather and  compare  treasures.  In  Bag- 
dad the  Princess  has  been  poisoned  by 
order  of  the  Mongol  Prince.  The  Indian 
Prince,  through  his  Magic  Crystal  sees 
that  the  Princess  lies  dying.  On  the 
Persian  Prince’s  Magic  Carpet  they  fly 
to  her  aid — and  with  the  Golden  Apple 
of  the  Mongol  Prince,  they  cure  her.  A 
Mongol  Army  now  rises  and  in  a surprise 
attack  captures  the  city. 

This  news  reaches  the  Thief,  who 
rushes  to  Bagdad.  He  now  makes  use  of 
his  Magic  Chest  of  Nazir,  creating  from 
nowhere  an  imposing  army  that  retakes 
the  city  and  restores  the  Caliph.  Wear- 
ing his  Cloak  of  Invisibility,  he  is  able 
to  reach  the  Princess,  and  on  the  Magic 
Carpet  they  sail  tog.ether  over  the  house- 
tops headed  for  the  Land  of  Love — and 
we  see  them  gliding  gracefully  toward 
the  star-studded  sky,  in  which  the  twin- 
kling beacons  of  night  spell  out  the  words 
— “Happiness  Must  Be  Earned.” 
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Great  Fight 
In  This  Fox  Film 

“A  MAN’S  MATE,”  a Fox  pro- 
duction, starring  John  Gilbert. 
Written  by  Charles  Kenyon  and 
directed  by  Edmund  Mortimer. 
Six  reels. 

There’s  a fight  in  an  underworld  cafe 
in  “A  Man’s  Mate”  between  John  Gil- 
bert and  Noble  Johnson  that  just  about 
tops  every  other  fight  ever  staged  for  the 
camera.  It  is  one  of  the  fiercest  and  most 
unique  battles  you  ever  saw,  a rough 
and  tumble  affair  using  fists,  feet  and 
whatever  the  contestants  can  lay  their 
hands  on. 

Aside  from  this  the  picture  is  rather 
ordinary  in  theme  and  development.  It 
concerns  an  artist  who  loses  his  mem- 
ory when  struck  on  the  head  with  a 
billy.  The  thug  known  as  the  Lynx  who 
knocks  him  out  changes  clothes  with 
him,  he  is  picked  up  by  a gang  of 
Apaches  carted  back  to  Paris  and  there 
puts  up  such  a stiff  fight  with  the  Lion, 
he  not  only  wins  the  hands  of  the  Wild- 
cat of  the  underworld,  but  the  admiration 
of  the  gangsters.  An  art  connoisseur 
takes  him  to  the  country  where  he  paints 
a masterpiece.  His  folks  search  for  him 
and  the  Wildcat  takes  him  back  home 
where  his  memory  is  restored  by  an  op- 
eration. Then  he  has  to  choose  between 
his  fiance  and  the  Wildcat.  He  chooses 
the  latter. 

Gilbert  in  the  role  of  Paul  the  artist, 
plays  with  his  usual  verve  and  puts  up  a 
great  fight  with  Johnson,  a man  much 
larger.  Renee  Adoree  is  excellent  in 
the"  role  of  the  Wildcat  and  takes  con- 
siderable rough  handling  as  though  she 
liked  it.  Thomas  B.  Mills  plays  the 
priest,  Father  Pierre,  James  Neill  the  art 
critic,  Wilfred  North  was  the  father  of 
Paul,  Monsieur  Bonard.  The  picture  is 
well  made  and  the  atmosphere  of  France 
and  underworld  Paris  well  simulated  in 
sets  and  exteriors. 

The  Cast:  John  Gilbert,  Renee  Adoree, 
Noble  Johnson,  Wilfrid  North,  Thomas 
Mills,  James  Neill,  John  Giddings,  Pat- 
terson Dial. 

Pretty  Old  Stuff 
In  Rawlinson’s  Latest 

“THE  DANCING  CHEAT,”  a 

Universal  production,  starring 
Herbert  Rawlinson.  Written  by 
Calvin  Johnson.  Directed  by 
Irving  Cummings.  Five  reels. 

‘‘The  Dancing  Cheat”  savors  of  other 
days  and  old-time  methods  of  producing. 
It  is  a commonplace  tale  of  the  scion  of 
an  old  family  who  becomes  the  proprietor 
of  a gambling  den.  He  goes  to  a cafe 
where  ‘‘Poppy”  Marie  Andrews  dances 
and  they  are  mutually  attracted  to  each 
other.  Poppy’s  husband,  who  has  been 
barred  from  Clay’s  gambling  house,  plans 
revenge.  He  gets  his  wife  to  enter  into 
a scheme  to  blackmail  Clay.  She  goes 
to  his  apartment,  feigns  illness  and  Clay, 
not  knowing  she  is  Kane’s  wife,  takes  her 
to  his  rooms.  Kane  enters  and  demands 
hush  money.  ‘‘Poppy”  turns  on  Kane 
and  finally  finds  happiness  with  Clay  when 
her  estranged  husband  is  out  of  the  way. 

This  is  a Saturday  Evening  Post  story, 
“Clay  of  Ca’lina,”  according  to  the  press 
sheet,  but  it  has  little  to  recommend  it 
as  screen  entertainment. 

The  Cast:  Herbert  Rawlinson,  Alice 
Lake,  Edward  J.  Brady,  Harmon  Mc- 
Gregor, Robert  Walker,  Jim  Blackwell. 


Good  Comedy  in 
Cruze*s  New  Picture 

“THE  FIGHTING  COW- 
ARD,” Paramount  production, 
directed  by  James  Cruze,  from 
a scenario  by  Waiter  Woods 
based  on  Booth  Tarkington’s 
stage  play,  “Magnolia.”  Length 
6,500  feet. 

The  versatility  of  Director  James 
Cruze,  the  maker  of  ‘‘The  Covered 
Wagon,”  “Ruggles  of  Red  Gap”  and  a 
number  of  other  successes  is  again  dem- 
onstrated in  the  excellent  directorial  work 
in  ‘‘The  Fighting  Coward.” 

This  is  a vastly  different  type  of  pic- 
ture from  ‘‘The  Covered  Wagon”  and  in 
fact  anything  that  Cruze  has  turned  out 
hitherto,  but  it  has  all  the  entertainment 
elements  of  a sure-fire  box  office  at- 
traction. In  addition  to  delightfully  en- 
tertaining comedy  there  is  strong  love 
interest  and  the  characters  in  the  stor^ 
are  enacted  by  a cast  which  contains  a 
number  of  names  which  have  excellent 
drawing  power. 

The  cast  is  headed  by  Ernest  Torrence, 
who  takes  the  part  of  General  Orlando 
Jackson,  a roaring,  hard-drinking  Mis- 
sissippi gambler.  Cullen  Landis  is  cast 
in  the  role  of  the  hero,  and  opposite  him 
is  pretty  Mary  Astor.  Another  in  the 
cast  whose  name  is  always  worth  while 
in  any  picture,  is  Noah  Beery. 

The  story  is  based  on  the  code  .of 
honor  of  a gentleman  of  the  South  be- 
fore the  Civil  War.  Cullen  Landis  is  Tom 
Rumpart,  the  Southern  born  boy  brought 
up  by  Quaker  relatives  in  Philadelphia, 
who  returns  to  his  home  in  the  South 
and  becomes  engaged  to  his  pretty 


Costarring  with  Herbert  Rawlinson  in  his 
next  Universal  feature,  “The  Dancing 
Cheat,”  is  Alice  Lake. 


cousin,  Elvira,  played  by  Phyllis  Haver. 
He  is  challenged  to  a duel  by  another 
admirer  of  Elvira  and,  not  understanding 
the  Southern  duelling  code,  refuses.  His 
family,  believing  him  a coward,  prac- 
tically drive  him  from  home,  his  only 
sympathizer  being  Lucy,  the  sister  of 
the  girl  to  whom  he  is  engaged. 

Later  in  a gambling  house  Tom  mets 
General  Jackson,  the  gambler  and  gun 
fighter,  who  takes  the  ’ooy  in  charge  and 
develops  him  into  a dangerous  shooting 
man.  Tom  later  returns  to  his  own  home 
carrying  with  him  the  dangerous  reputa- 
tion he  had  gained  under  the  name  of 
Colonel  Blake.  Here  he  proceeds  to  dis- 
abuse everyone  of  the  idea  that  he  is  a 
coward.  Bluffing  his  way  through  a num- 
ber of  interesting  situations,  he  finally 
confesses  to  Lucy  that  his  fame  as  a 
killer  is  all  bluff  and  bluster. 

The  picture  ends  with  Tom  and  Lucy 
in  love  with  each  other. 

The  Cast:  Ernest  Torrence, _Mary  As- 
tor, Noah  Beery,  Cullen  Landis,  Phyllis 
Haver,  G.  Raymond  Nye,  Richard  Neil, 
Carmen  Phillips,  Bruce  Covington,  Helen 
Dunbar,  Frank  Jonasson. 

Great  Cast 
In  Good  Comedy 

“SECOND  YOUTH,”  a Gold- 

wyn  Cosmopolitan  production 

written  by  Allen  Updegraff. 

Photographed  by  J.  R.  Hunt. 

Directed  by  Albert  Parker. 

Seven  parts. 

This  Distinctive  Pictures  Corporation 
production  will  meet  every  demand  for 
a good,  lively,  snappy  farce-comedy.  It 
has  a cast  that  looks  like  the  blue  book 
of  Broadway  show  people,  and  they  all 
give  good  account  of  themselves.  The 
action  is  kept  at  a brisk  pace,  it  is  well 
directed  and  very  well  acted. 

The  story  concerns  a young  man  who 
works  in  a department  store  and,  although 
capable  at  everything  else,  cannot  keep 
his  landlady  and  other  women  from  mak- 
ing advances.  Life  in  his  boarding  house 
is  full  of  romance,  but  not  for  him.  Re- 
ward overtakes  him  at  the  store  and  he 
is  advanced  to  assistant  buyer.  He  m.eets 
a beautiful  shopper  who  capturp  his 
heart  after  many  adventures,  trying  to 
shake  off  the  boarding  house  lady. 

Jobyna  Howland  is  a scream  as  the 

boarding  house  keeper.  Alfred  Lunt 

gives  good  account  of  himself,  as  does 
Mimi  Palmeri,  Walter  Catlett  and  others. 
Advertise  the  cast;  there  are  names  that 
everyone  familiar  with  the  stage  will  rec- 
ognize. Aside  from  this  it  is  good  fun. 

The  Cast:  Alfred  Lunt,  Mimi  Palmeri, 
Margaret  Dale,  Charles  Lane,  Jobyna 

Howland,  Walter  Catlett,  Herbert  Cor- 
thell,  Lynn  Fontainne,  Winfred  Allen, 
Lumsden  Hare,  Faire  Binney,  Hugh 

Huntley,  Robert  McWade,  Irma  de- 
Keczer. 


Here*s  a Humdinger 

“FAMILY  LIFE,”  a two  reel 
Mermaid-Educational  comedy, 
produced  by  Jack  White,  under 
the  direction  of  Bob  Kerr. 

“Family  Life”  will  prove  the  hit  of  any 
program,  and  the  hard-boiled  exhibitor 
or  patron  who  doesn’t  get  a lot  of  laughs 
out  of  it  needs  a pulmotor — he’s  almost 
dead.  The  antics  of  a trick  Ford,  the 
hair-raising  stunts  down  a steep  cliff  and 
the  funny  pasteboard  house  in  the  early 
footage  start  the  laughs  and  keep  them 
up  throughout  the  two  reels.  One  of  the 
best  comedies  Jack  White  ever  made. 
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Whimsical,  Delightful 
Arliss  Production 

“TWENTY  DOLLARS  A 
WEEK,”  distributed  by  Selz- 
nick  Dist.  Corp.,  with  George 
Arliss,  Taylor  Holmes,  Edith 
Roberts  in  featured  roles. 
Photographed  by  Harry  A. 
Fishbeck.  Directed  by  Harmon 
Weight.  Six  reels. 

A thoroughly  delightful  little  comedy 
is  “Twenty  Dollars  a Week,”  with  George 
Arliss,  Edith  Roberts,  Taylor  Holmes. 
Walter  Howe  and  others  doing  their  level 
best  to  put  it  over.  The  story  isn’t  much, 
but  it  is  the  manner  in  which  it  is  told, 
with  its  fresh,  clean  comedy  that  keeps 
your  interest  stirred  up  all  the  way 
through. 

The  story  is  about  a wealthy  man  who 
makes  a bargain  with  his  son  that  he 
can  earn  an  honest  living  and  support 
himself  on  $20  a week,  if  the  son  will  do 
likewise.  The  elder  man  gets  a position 
as  bookkeeper  in  the  factory  of  an  indo- 
lent youth.  Hart,  and  soon  finds  that  the 
youth  is  being  ruined.  Hart’s  sister 
adopts  a boy,  much  to  her  brother’s  dis- 
gust. He  thereupon  adopts  his  book- 
keeper as  his  father  and  the  fun  begins. 
Of  course,  the  old  man’s  son  is  in  love 
with  Miss  Hart,  and  the  happy  ending 
follows  when  the  Hart  factory  is  saved 
and  the  old  man  is  taken  in  as  a real 
partner  and  father. 

Arliss  plays  the  role  of  the  old  man 
with  all  the  delightful  little  touches  his 
years  of  experience  have  taught  him.  The 
role  of  the  indolent  young  Hart  was  well 
handled  by  Taylor  Holmes  and  Edith 
Roberts  was  a vivacious,  fetching  sister. 
Walter  Howe,  as  the  old  man’s  friend 
and  advisor,  was  most  excellent  also. 

The  Cast:  George  Arliss,  Walter  Howe, 
Redfield  Clarke,  Ronald  Colman,  Edith 
Roberts  and  Taylor  Holmes. 

Walter  Hiers  in 
Rather  Weak  Vehicle 

“FAIR  WEEK,”  a Paramount 
production  ^ starring  Walter 
Hiers.  Written  by  Walter 
Wood.  Photographed  by  Bert 
Baldridge.  Directed  by  Rob 
Wagner.  Five  reels. 

We  have  here  the  work  of  an  author 
turned  director.  As  a director,  Rob  Wag- 
ner is  a good  Satevepost  writer.  It 
played  the  State-Lake  vaudeville  theatre, 
Chicago,  last  week,  and,  while  drawing 
moderate  attention,  was  not  greeted  with 
marked  enthusiasm.  It  is  just  a picture, 
and  quite  an  ordinary  picture  at  that. 

The  story  concerns  a small  town  char- 
acter, one  Slim  Swasey,  who  befriends 
a little  motherless  girl  left  in  the  village. 
He  is  porter,  janitor,  hotel  clerk  and 
whatnot,  when  not  listening  to  Sally  Jo’s 
bedtime  stories  and  performing  on  a 
trapeze  back  of  the  hotel.  A circus  comes 
to  town;  also  a couple  of  crooks.  One  of 
the  crooks  lures  the  banker’s  daughter 
away  from  home,  blows  open  the  safe  and 
is  just  about  to  escape,  when  Slim  hears 
of  it  from  Sally  Jo,  captures  the  crook 
and  saves  the  money.  He  also  rescues 
Sally  Jo  from  a perilous  flight  when  a 
balloon  breaks  loose  and  takes  her  sky- 
ward. This  is  the  only  real  thrill  of  the 
picture.  Most  of  the  other  situations  have 
been  worn  threadbare  through  constant 
use.  Hiers  as  Slim  does  very  well  in 
the  role,  although  it  is  with  difficulty  the 
story  is  kept  moving  at  times.  The  direc- 


tion in  spots  is  very  amateurish.  The 
photography  is  good. 

The  Cast:  Walter  Hiers,  Constance 
Wilson,  Carmen  Phillips,  J.  Parrel  Mac- 
Donald, Bobbie  Mack,  Earle  Metcalfe, 
Mary  Jane  Irving,  Knute  Erickson,  Jane 
Keckley. 

Ordinary  En tertainmen t 
In  This  Six  Reeler 

“SINNER  OR  SAINT,”  a Selz- 
nick  Dist.  Corp.  picture,  with 
Betty  Blythe  in  featured  role. 
Photographed  by  Edward  P. 
Paul.  Written  by  Dorothy  Far- 
num.  Directed  by  Lawrence 
Windom.  Six  reels. 

Much  ado  about  nothing  is  the  con- 
clusion most  folks  will  arrive  at  after 
viewing  “Sinner  or  Saint,”  the  latest 
Betty  Blythe  starring  vehicle.  It  is  not 
distinguished  by  very  brilliant  direction 
or  acting,  and  is  quite  ordinary  entertain- 
ment. 

The  story  concerns  a man  with  two 
daughters — one  being  reared  in  luxury  in 
ignorance  of  the  other,  who  is  a seeress 
in  the  employ  of  a crook.  Finally  the 
good  daughter  and  the  supposed  bad  girl 
arij  brought  together. 

The  direction  is  poor  and  the  handling 
of  the  characters  most  confusing  at  times. 
In  one  or  two  scenes  where  considerable 
suspense  might  be  worked  up,  it  fails 
utterly.  There  are  several  excellent  sets, 
and  some  that  are  not  so  good.  The 
scenes  back  of  the  scenes  in  the  fortune 
telling  parlors,  where  the  electric  switches 
are  marked  in  big  bold  letters,  is  most 
funny.  In  the  old  days  the  serials  used 
to  use  stuff  like  this. 

Miss  Blythe  tries  hard  to  make  her 
role  convincing,  and  she  is  given  consid- 
erable footage,  long  poses,  etc.,  but  all 
to  no  avail.  William  Tooker  as  the  father 
was  good  and  William  Collier,  Jr.,  in  a 
minor  role. 

The  Cast:  Betty  Blythe,  Gypsy 

O’Brien,  Frances  N.  Grant,  Richard 
Neill,  William  P.  Carlton,  Fuller  Mellish, 
William  Collier,  Jr.,  Horace  Baham,  Wil- 
liam Tooker. 


MONKEY  BANDITS  at  work  in  “Love’s 
Reward,”  a Hal  Roach  production  for 
Pathe,  featuring  the  entire  Roach  zoo. 


Rawlinson  in  Fine 
Crook  Story 

“STOLEN  SECRETS,”  a Uni- 
versal attraction  starring  Her- 
bert Rawlinson  under  the  direc- 
tion of  Irving  Cummings.  Story 
by  Richard  Goodall.  Scenario 
by  Rex  T aylor.  Charles  Stumar, 
cameraman.  Five  reels. 

This  story  with  an  O.  Henry  twist  af- 
fords Herbert  Rawlinson  an  excellent  ve- 
hicle. It  is  a picture  that  will  appeal  to 
far  more  than  Rawlinson  fans  for  in  it 
are  the  elements  of  mystery  and  unscrup- 
ulous politics,  combined  to  make  a crook 
storj'  of  general  entertainment  value. 

Owing  to  the  manner  in  which  the 
plot  is  handled  there  is  little  opportunity 
for  members  of  the  cast  other  than  Raw- 
linson to  display  more  than  brief  speels  of 
their  histrionic  talents.  This  does  not 
apply,  however,  to  the  work  of  William 
Conklin,  political  boss,  and  Kathleen 
Myers. 

You  will  like  Rawlinson  as  the  sleuth 
masquerading  as  a master  crook.  His 
portrayal  is  convincing,  and  this  with 
plot  formation  sustains  an  air  of  mystery 
throughout. 

“Stolen  Secrets”  is  the  story  of  “The 
Eel,”  a master  crook,  whose  activities, 
along  with  those  of  a group  of  unscrup- 
ulous politicians,  are  causing  the  city 
administration  embarrassment.  The 
daughter  of  the  mayor,  learning  that 
“The  Eel”  is  a free  lance,  determines  to 
seek  his  assistance  in  cleaning  up  the 
rotten  politics  of  the  city.  While  endeav- 
oring to  aid  her  “The  Eel”  is  captured 
by  the  leader  of  the  political  outlaws.  As 
he  is  turned  over  to  the  police  officials 
“The  Eel”  discloses  that  he  is  a famous' 
detective  who  has  obtained  sufficient  evi- 
dence to  imprison  the  members  of  the 
political  gang  opposing  the  city  adminis- 
tration. 

The  Cast:  Herbert  Rawlinson,  Kath- 
leen Myers,  Edward  Davis,  Arthur 
Hall,  William  Conklin,  George  Seigmann, 
Edward  J.  Brady  and  J.  W.  Girard. 


Doodle  Bug  Starred 

“THE  ANT  LION.”  Educa- 
tional. Secrets  of  Life  series. 
One  reel. 

By  means  of  clever  titles  and  good 
photography  Tolhurst  gives  a pleasing 
twist  to  this  study  of  the  ant  lion,  or 
doodle  bug.  It  shows  how  the  doodle 
bug  buries  himself  in  the  sand,  by  bur- 
rowing backwards,  and  its  life  and  habits 
which  are  quite  interesting.  It  is  up  to 
the  high  standard  set  by  the  others  of 
this  Secrets  of  Life  series. 

Four  New  Companies 

Enter  Film  Business 

(Special  to  Exhibitors  Herald)  , 

ALBANY,  March  25. — With  only  four 
companies  incorporating,  the  record  of 
companies  entering  the  motion  picture 
business  in  New  York  state  dropped  be- 
low normal  during  the  past  week. 

The  records  in  the  secretary  of  state’s 
office  show  the  following  companies  were 
chartered:  Brooklyn  United  Theatres, 
Inc.,  capitalized  at  $10,000;  Cherniavsky 
and  His  Orientals,  $5,000;  Link  Amuse- 
ment Corporation,  $36,000;  Selco  Pic- 
tures, Inc.,  amount  of  capitalization  not 
specified.  All  the  newly  formed  com- 
panies will  maintain  headquarters  in  New' 
York  City. 
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Associated  Exhibitors 

“DAVID  COPPERFIELD,”  Associated 
Exhibitors’  screen  version  of  Dickens’ 
classic,  has  just  closed  a run  at  the  Tre- 
mont  Temple,  Boston.  It  was  declared,  by 
the  screen  critic  of  the  Boston  Globe,  to  be 
“one  of  the  best  pictures  ever  shown  here,” 
and  the  Evening  Transcript  gave  several 
laudatory  comments  saying  among  other 
things,  “Great  praise  must  be  given  this 
picture.” 

+ + + 

ASSOCIATED  EXHIBITORS  claim  to 
have  an  unusually  fine  example  of  the 
use  of  line  cuts  in  their  press  book  on  "The 
Yankee  Consul.”  All  the  illustrations  are 
cartoons,  and  according  to  reports,  when 
used  in  the  New  York  papers  during  the 
picture’s  engagement  at  the  Central  theatre, 
they  attracted  a great  deal  of  attention. 

First  National 

THE  LONG  foreign  location  trip  taken 
by  Edwin  Carewe  and  his  company 
was  ended  last  week  when  the  entire 
group  returned  from  five  months  spent 
in  Algiers  and  Paris  filming  “A  Son  of 
the  Sahara.”  This  will  be  a First  Na- 
tional picture  and  is  scheduled  for  re- 
lease in  April. 

•S*  + + 

COLLEEN  MOORE  has  started  work 
on  “The  Perfect  Flapper,”  her  next 
First  National  production,  under  John 
Frances  Dillon,  who  directed  the  star  in 
“Flaming  Youth.”  “Sundown,”  an  orig- 
inal screen  story  by  Earl  Hudson  is  now 
under  production  under  Laurence  Trim- 
ble. The  company  is  on  location  in  Mex- 
ico. “For  Sale,”  starring  Corinne  Griffith 
under  the  direction  of  George  Archin- 
baud,  is  now  being  cast. 

+ + + 

FOLLOWING  the  titling  and  editing  of 
“The  Marriage  Cheat”  and  “Those 
Who  Dance,”  Ince’s  present  contract 
with  First  National  will  have  been  com- 
pleted. Ince  has  announced,  however,  a 
new  schedule  calling  for  six  specials  for 
First  National  which  will  include  “The 
Last  Frontier,’  a western  based  on  Court- 
ney Riley  Cooper’s  book. 

Associated  Pictures 

WHILE  IN  New  York,  Arthur  H.  Saw- 
yer is  planning  to  select  the  next  two 
starring  vehicles  for  Barbara  LaMarr. 
The  general  plan  is  to  have  her  stories 
picked  from  successful  stage  plays  or 
widely  circulated  novels.  Clarence  Bad- 
ger, who  is  with  Sawyer,  plans  to  return 
to  the  West  Coast  in  a few  weeks  and  be- 
gin direction  of  the  Laurette  Taylor  film, 
following  which  he  will  direct  Miss 
LaMarr  in  the  first  Sawyer-Lubin  produc- 
tion for  First  National. 

+ + + 

THE  WORK  of  titling  “The  Shooting  of 
Dan  McGred,”  recently  completed  by 
Clarence  Badger,  has  been  assigned  to 
Bert  Ennis  and  Charles  Hunt  of  Sawyer- 
Lubin.  Word  comes  that  Barbara 
LaMarr,  one  of  the  featured  players,  was 
host  to  a group  of  the  U.  S.  Army  Avi- 
ation officers  in  Los  Angeles,  prior  to 


their  hop-off  in  an  attempt  to  circle  the 
globe,  and  presented  the  Commanding 
officer  of  flight  with  a good  luck  token. 

Hodkinson 

IT  HAS  BEEN  announced  by  Hodkinr- 
son  officials  that  a box  office  tie-up  has 
been  arranged  for  the  Alan  Crosland 
production  “Miami,”  starring  Betty 
Compson.  Chappell-Harms,  Inc.,  pub- 
lishers of  the  song  “The  Miami  Waltz,” 
have  recalled  the  present  edition  and  put 
out  a new  edition  with  a special  Betty 
Compson  cover  showing  Miss  Compson 
in  a bathing  suit  on  the  shore  at  Miami. 
An  inscription  reading,  “dedicated  to 
Betty  Compson,  star  in  the  Alan  Cros- 
land motion  picture  production  “Miami” 
is  printed  on  the  cover. 

+ + ■!■ 

FRANK  E.  WOODS  has  announced 


FLORENCE  VIDOR  and  Earle  Wil- 
liams in  two  scenes  from  “Borrowed 
Husbands,”  a Vitagraph  production. 


that  “What  Shall  I Do?”  has  been  se- 
lected as  the  title  for  his  production  now 
nearing  completion  at  the  Fairbanks- 
Pickfords  studio.  Dorothy  Mackaill  is 
playing  the  stellar  role  supported  by 
John  Harron  in  the  leading  male  role. 

■!■  + 4“ 

HOLMES  HERBERT  has  been  signed 
to  appear  opposite  Lois  Wilson  in  the 
Cosmo  Hamilton  story  “Another  Scan- 
dal” to  be  released  by  Hodkinson,  E.  H. 
Griffith  is  directing. 

Metro 

BUSTER  KEATON’S  third  Metro  feature 
length  comedy  will  not  be  released  until 
April  according  to  an  announcement  from 
Metro  offices.  “Sherlock,  Jr.”  was  to  have 
been  released  this  month  along  with  Regi- 
nald Barker’s  latest  Metro-Louis  B.  Mayer 
production,  “Women  Who  Give”;  Viola 
Dana’s  “Don’t  Doubt  Your  Husband” , and 
the  Sawyer-Lubin  production,  “The  Shoot- 
ing of  Dan  McGrew.” 

+ + + 

REGINALD  BARKER  has  announced  the 
cast  for  his  next  Metro-Louis  B.  Mayer 
picture,  “Broken  Barriers”.  The  cast  will 
include  James  Kirkwood,  Adolph  Menjou, 
George  Fawcett,  Mae  Busch,  Norma 

Shearer,  Robert  Frazer,  Walter  Hiers, 

Robert  Agnew,  Ruth  Stonehouse,  Margaret 
MeWade,  Anna  Q.  AtiUson  and  Mary  Carr. 
“Broken  Barriers”  is  the  novel  by  Meredith 
Nicholson. 

Paramount 

ETHEL  WALES,  who  played  in  Wil- 
,liam  DeMille’s  Paramount  production 
of  “Icebound,”  has  just  been  signed  for 
an  eccentric  character  role  in  DeMille’s 
newest  picture,  “The  Inside  Story.” 

Clara  Beranger  is  the  author  and  scen- 
arist of  “The  Inside  Story” — a mystery 
comedy. 

+ + >1* 

TWO  NEW  Paramount  pictures,  “The 
Mountebank”  and  “Unguarded  Women” 
have  been  started  at  the  Famous  Players 
Long  Island  studio.  Herbert  Brenon  is 
producing  the  former  with  Ernest  Tor- 
rence and  Anna  Q.  Nilsson  in  the  fea- 
ture roles.  Louise  Lagrange  and  Maur- 
ice Cannon  are  the  other  members  of 
the  cast  chosen  so  far.  Richard  Dix  and 
Bebe  Daniels  play  the  leading  roles  in 
the  latter  production,  which  Alan  Cros- 
land will  direct.  Mary  Astor  will  have 
one  of  the  principal  roles  and  the  cast  at 
large  will  include  Walter  McGrail,  Harry 
Mestayer,  Helen  Lindroth,  Frank  Losee 
and  Sam  Kim. 

Principal 

BABY  PEGGY’S  second  feature  produc- 
tion from  Principal  Pictures  Corporation 
is  now  well  under  way.  “Helen’s  Babies”  is 
the  name  of  this  offering  and  is  under _ the 
directorial  charge  of  William  A.  Seiter. 
Seiter  claims  that  Baby  Peggy  is  as  much 
at  home  before  the  camera  as  any  adult 
star  he  has  ever  directed.  He  has  had  a 
great  deal  of  experience  with  children  of 
film  fame  and  has  directed  Baby  Peggy  in 
some  of  her  former  efforts. 
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F.  B.  O. 

F.  B.  O.  REPORTS  a rush  of  activity  at 
their  West  Coast  studios.  A1  Santell  is 
directing  Matt  Moore  and  Patsy  Ruth 
Miller  in  “Fools  in  the  Dark”,  Mai  St.  Clair 
is  wielding  the  megaphone  over  Alberta 
Vaughn  in  “The  Telephone  Girl”  series  and 
there  are  a number  of  independent  units  in 
action  including  Ruth  Roland  in  “Dollar 
Down”  under  the  direction  of  Tod  Brown- 
ing, Douglas  McLean  in  “Never  Say  Die”, 
and  the  Emory  Johnson  production,  tenta- 
tively called  “Swords  and  Plowshares”, 
Chester  Bennett  is  preparing  to  film  a new 
production  starring  Jane  Novak  and  Harry 
Carey  is  working  on  his  second  series  un- 
der Hunt  Stromberg. 

+ + + 

JOHN  C.  BROWNELL,  scenario  editor  of 
F.  B.  O.,  is  titling  and  cutting  the  Carlyle 
Blackwell  production,  “The  Beloved  Vaga- 
bond” from  the  stage  play  and  novel  by 
W.  J.  Locke,  F.  B.  O.  will  release  the  pic- 
ture in  which  Carlyle  Blackwell  plays  the 
lead,  about  April  21. 

Pathe 

THE  NEW  Harold  Lloyd  comedy  pro- 
duction “Girl  Shy”  marks  Lloyd’s  debut 
as  an  independent  producer  and  . the  cir- 
cumstance attaches  a great  deal  of  in- 
terest to  the  star’s  latest.  Annoimce- 
ment  has  been  made  by  Pathe  that  the 
feature  will  be  released  on  Easter  Sun- 
day, April  20. 

+ + + 

GRANTLAND  RICE’S  new  “Sport- 
light”  for  Pathe,  which  had  just  been 
completed  is  described  as  an  actionful 
number  dealing  with  many  forms  of 
speed  competition.  There  are  scenes  from 
turf  events,  cross-country  meets,  whip- 
pet races  in  Florida,  dog  sled  rtms  in 
Quebec,  ice  boat  contests  on  Long  Island, 
recent  inter-collegiate  track  events,  etc. 

+ + + 

BEN  TURPIN  has  returned  to  the 
Mack  Sennett  studios  following  a long 
absence.  His  next  picture  will  be  “North 
of  58,”  to  be  filmed  at  Truckee,  Cal.,  un- 
der the  direction  of  Del  Lord. 

Universal 

JACK  HOXIE  has  finished  his  William 
McLeod  Raine  story  “Ridgezcay  of  Mon- 
tana”, and  left  Universal  City  for  Lone 
Pine,  high  up  in  tjie  Sierras.  On  this  loca- 
tion the  outdoor  scenes  for  “The  Back 
Trail”  to  be  directed  by  Clifford  Smith, 
will  be  filmed.  The  cast  includes  Eugenia 
Gilbert,  Claude  Payton,  Billie  Lester,  Wil- 
liam McCall,  Pat  Harmon,  and  “Bunk” 
Hoxie’s  new  Australian  sheep  dog  which 
has  just  made  its  debut  in  pictures. 

+ + + 

VIRGINIA  VALLI,  who  has  spent  the  last 
two  months  in  New  York,  has  just  re- 
turned to  Hollywood  to  prepare  for  the  role 
of  Sydney  in  “K”,  Mary  Roberts  Rinehart’s 
novel.  The  production  is  being  prepared  by 
Harry  Pollard  who  will  direct  it. 

+ + + 

FRED  JACKSON  has  been  engaged  by 
Universal  to  write  an  original  story  for 
Reginald  Denny.  He  has  chosen  the  title 
“You  Can’t  Live  on  Love.” 

C.  B.  C. 

WORD  HAS  come  that  “Flattery,”  the 
Mission  Film  Corporation  production 
to  be  distributed  by  C.  B.  C.,  will  soon 
be  ready  for  relpse.  “The  Barefoot 
Boy,”  the  last  Mission  production,  was 
also  distributed  by  C.  B.  C. 

+ + + 

C.  B.  C.  ANNOUNCES  that,  in  order  to 
distinguish  between  their  own  produc- 
tions and  those  pictures  which  they  are 
merely  distributing,  they  have  adopted 
the  trade  name  of  “Columbia  Pictures” 
for  films  of  their  own  manufacture. 


Easter  Sunday 
Publication 

Easter  Sunday  will  bring  a treat 
to  the  theatres  and  the  public. 
Pathe  has  scheduled  Harold  Lloyd’s 
latest,  “Girl  Shy,”  for  release  on 
that  date,  April  20.  At  top  and  bot- 
tom are  two  scenes  from  the  fea- 
ture length  comedy.  At  the  side 
is  Jobyna  Ralston,  the  star’s  new 
leading  woman. 
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Goldwyn 

OFFICERS  AND  enlisted  men  of  the  26th 
Infantry,  now  quartered  at  Plattsburg 
barracks.  New  York,  have  doffed  the  khaki 
for  the  buff  and  blue  uniforms  of  Washing- 
ton’s army  in  the  battle  scenes  of  Cosmo- 
politan production  “Janice  Meredith’’.  The 
26th  will  be  reinforced  by  four  hundred 
soldiers  from  Fort  Ethan  Allen  and  they 
will  be  outfitted  and  equipped  with  uniforms 
and  arms  of  the  period  of  1776. 

+ + + 

THE  SECOND  picture  to  be  directed  for 
Goldwyn  by  Victor  Seastrom,  whose 
“Name  the  Man’’  is  creating  comment,  will 
be  “The  Tree  in  the  Garden”,  from  the 
novel  by  Edward  C.  Booth,  an  English 
author.  It  is  primarily  a love  romance,  de- 
veloped against  a background  of  English 
village  life. 

+ + + 

THE  LEADING  role  in  King  Vidor’s  third 
Goldwyn  picture  will  be  portrayed  by 
Eleanor  Boardman.  The  title  will  be 
changed  in  order  to  avoid  having  people 
think  it  a costume  play. 


Truart 

THE  THIRD  of  the  series  of  Richard 
Talmadge  dramas  “In.  Fast  Company” 
being  produced  by  Carlos  Productions 
for  Truart  Films  has  been  completed  and 
is  on  its  way  East,  It  is  said  to  be  one 
of  the  most  elaborate  efforts  of  the  young 
star.  He  is  already  at  work  on  “Step- 
ping Lively”  the  fourth  of  the  series,  and 
is  in  San  Diego  shooting  scenes  in  and 
around  the  marine  barracks. 


Preferred 

CLARA  BOW  has  been  mentioned  as  a 
possible  candidate  for  the  feminine  lead 
in  Gasnier’s  next  production  for  Preferred , 
“The  Breath  of  Scandal”.  Miss  Bow  scored 
a success  in  “Maytime”  and  “Black  Oxen.” 

+ + + 

FOLLOWING  the  completion  of  “The 
Breach  of  Scandal’,  Gasnier  will  direct. 
“When  a Woman  Reaches  Forty”,  B.  P. 
Schulberg  has  announced.  Royal  A.  Baker, 
motion  picture  censor  for  the  city  of  De- 
troit, is  the  author. 


Clancy’s  Appeal 
to  Youth  Wins 


J.  F.  Clancy,  manager  of  Poll’s  Capitol 
theatre,  Hartford,  Conn.,  pays  especial 
attention  to  his  juvenile  patronage  during 
vacation  periods, 
going  so  far  as  to 
carry  the  appeal 
to  youth  to  his 
a d V e r tisements. 

During  spring  va- 
cation this  year, 

Manager  Clancy 
booked  “T  h e 
Barefoot  Boy,” 

C.  B.  C.  Film 
Sales  Corpora- 
tion’s attraction 
based  on  the 
poem  by  Whittier. 

The  success  of 
Mr.  Clancy’s  ap- 
peal to  the  chil- 


J.  F.  Clancy 


dren  of  Hartford  is  told  in  this  excerpt 
from  his  letter  to  the  distributing  organ- 
ization: 

“The  Capitol  in  Hartford  seats  3,500 
persons.  At  the  opening  matinee  the 
theatre  was  crowded  to  capacity  one  hour 
after  the  doors  opened  and  at  2:30  we 
began  to  park  them  in  the  lobby  waiting 
for  the  next  show  two  hours  later.  Ca- 
pacity ruled  the  next  day  and  the  next, 
the  latter  being  Saturday  which  turned 
out  to  be  the  biggest  attendance  in  point 
of  attendance  in  the  history  of  the  house.” 


Educational 

THE  CHRISTIE  comedians,  under  the 
direction  of  Archie  Mayo,  have  been 
working  on  one  of  the  first  “lion”  comedies 
this  company  has  produced.  While  none  of 
the  players  have  been  hurt,  they  all,  accord- 
ing to  Neal  Burns,  report  cases  of  “trouble- 
some tremulo  of  the  knees.” 

+ + + 

“THE  ANT”  and  “The  Bees”,  two  of  Edu- 
cational’s “Secrets  of  Life”  series,  have 
been  booked  by  the  American  Museum  of 
Natural  History  for  a special  showing. 
Word  also  comes  that  the  Educational- 
Clyde  Cook  comedy,  previously  titled 
“Under  Orders”,  has  been  renamed  “The 
Misfit.” 


PAL,  the  almost  human  canine  comedian,  is  starred  in  “That  Oriental  Game,”  a 
Centtiry  comedy  for  Universal.  Harry  Sweet  has  the  leading  “human”  role. 


Vitagraph 

THE  SECOND  Charles  E.  Blainey  pro- 
duction to  be  released  through  Vita- 
graph,  “One  Law  for  the  Woman,”  is 
now  being  edited  and  prints  will  soon  go 
to  branch  offices  for  release.  It  is  an 
adaptation  from  Blaney’s  own  play  “The 
Adventures  of  Polly”  and  was  made  un- 
der the  personal  supervision  of  Blaney. 

+ + + 

VITAGRAPH  announces  the  purchase 
of  picture  rights  to  “The  Road  That 
Leads  Home,”  by  Will  K.  Ingersoll,  “In 
the  Garden  of  Charity,”  by  Basil  King, 
and  “The  Range  Boss,”  by  Charles  Al- 
den  Seltzer.  Vitagraph  now  has  in  prep- 
aration for  production,  “Captain  Blood,” 
by  Rafael  Sabatini,  and  “The  Clean 
Heart”  by  A.  S.  M.  Hutchinson. 

United  Artists 

CHARLIE  CHAPLIN’S  “A  Woman  of 
Paris,”  according  to  all  reports,  is 
being  very  favorably  received  in  Chi- 
cago. The  critics  have  been  practically 
unanimous  in  their  praise  of  the  feature. 
In  every  case,  great  recognition  has  been 
accorded  Chaplin  for  his  directorial  abil- 
ity as  evidenced  in  the  production. 

+ + + 

THE  LATEST  announcement  from  the 
Chaplin  studio  is  that  the  entire  staff 
and  cast  employed  in  the  new  feature 
length  comedy  the  artist  is  producing, 
which  will  mark  his  return  to  the  pic- 
tures in  the  capacity  of  an  actor,  are 
shortly  to  embark  for  the  frozen  north. 
The  picture  is  a burlesque  of  the  gold- 
rush  days  of  Alaska  and  the  purpose  of 
the  trip  is  to  obtain  realistic  back- 
grounds. 

+ + •!■ 

WORD  COMES  from  New  York  that 
Mary  Pickford  and  Douglas  Fairbanks 
provided  a treat  for  their  followers  when 
they  broadcasted  a personal  message 
from  station  WJZ  the  evening  of  March 
12.  This  marked  their  first  formal  use 
of  the  radio. 

Fox 

FREDERICK  and  Fanny  Hatton,  play- 
wrights and  William  Fox  scenarists,  have 
written  a new  screen  story  for  Tom  Mix, 
who  has  started  work  on  it.  “The  Trouble 
Shooter”  is  the  name  of  the  picture  and  it 
is  being  directed  by  Jack  Conway. 

+ + + 

“SLIPPERY  DECKS”,  a new  Fox  Educa- 
tional entertainment  is  now  being  cut  and 
edited  at  the  New  York  studios  of  William 
Fox.  The  methods  employed  by  professional 
gamblers  on  the  cross  Atlantic  liners  to 
cheat  the  amateur  card  players  are  exposed 
in  this  short  subject. 

Century 

ABE  STERN,  vice-president  of  Century 
comedies,  accompanied  by  his  wife,  has 
returned  to  his  studios  in  Hollywood, 
where  he  will  assist  his  brother  and  as- 
sociate, Julius  Stem,  in  planning  the  pro- 
duction of  remaining  pictures  for  the  sea- 
son. Stem  has  been  in  New  York  for 
over  six  months  working  out  details  on 
“The  Darling  of  New  York”  and  “The 
Law  Forbids,”  the  two  Baby  Peggy  fea- 
tures. He  plans  to  return  to  New  York 
in  time  to  lay  out  campaigns  for  her  third 
for  Universal. 

+ -!•  + 

HARRY  McCOY’S  third  starring  veliicle 
for  Century,  at  this  printing  bearing 
the  title  of  “Traffic  Jams,”  is  _ in  the 
course  of  production  under  the  direction 
of  Noel  Smith,  Stern  Brothers’  mega- 
phone wielder.  Hilliard  Karr,  Bessie 
Welsh,  Joe  Bonner  and  Ernie  Adams 
appear  in  support.  The  story  is  Smith’s 
own  composition.  Lament,  also  a direc- 
tor, is  working  in  close  tmison  on  this 
subject. 
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PUBUC  RELMONS 


Smith  Urges  Public  Service 


Sunday  Screen 
Service  Success 


It  Will  Save  Theatres  from 
Adverse  Influences,  He  Says 


Ohio  President  Impresses  Exhibitors  With  the  Value  of 
Membership  in  Local  Civic  Organizations 

This  department  would  not  be  fulfilling  its  mission  if  it  failed  to  take 
full  cognizance  of  the  suggestions  made  by  Martin  G.  Smith,  president  of 
the  Motion  Picture  Theatre  Owners  of  Ohio,  relative  to  the  value  of  pub- 
lic service — or  “Public  Relations” — work  in  further  stabilizing  and  pro- 
moting the  theatre. 

Although  Mr.  Smith’s  suggestions  were  offered  directly  to  members 
of  his  state  organization,  this  department  believes  that  their  significance  is 
worthy  of  the  attention  of  exhibitors  of  all  states.  President  Smith’s  refer- 
ence to  public  service  in  his  annual  message  follows  in  full : 


Some  eighteen  months  ago  this  depart- 
ment, then  “Public  Rights  League,”  re- 
lated an  experiment  of  Charles  Lee  Hyde, 
Grand  theatre,  Pierre,  S.  D.,  in  conduct- 
ing a Sunday  Screen  Service.  The  suc- 
cess of  this  endeavor  is  told  by  Mr.  Hyde 
in  the  following  letter  to  this  department: 

“Many  months  ago  I started  a Sunday 
Screen  Service  in  my  theatre  on  Sun- 
day night,  renting  my  house  to  the  Con- 
gregational church  for  their  use  and  they 
conducting  a religious  service  built  up 
around  some  feature  film  that  I pick  for 
them.  I wish  to  report  after  eighteen 
months’  trial  that  I consider  it  the  most 
satisfactory  step  I have  taken  in  develop- 
ing my  theatre  and  in  putting  it  on  a 
profitable  basis. 

“There  has  been  a successful  revival 
meeting  conducted  the  last  month  by  the 
Methodist  church  primarily,  but  in  fact 
by  the  united  effort  of  the  church  people 
of  the  community.  In  spite  of  this  op- 
position I closed  a February  with  a profit 
for  my  time  of  •.something  over  $300  and 
last  Saturday  I broke  my  house  record. 

“Every  Sunday  I have  from  500  to  800 
satisfied  people  in  my  theatre  seeing  a 
picture  picked  by  me  from  one  of  my 
regularly  shown  producers  and  with  some 
of  my  regular  stars.  This  picture  is 
one  that  might  not  be  a good  money 
getter  for  a week  night,  but  which  goes 
nicely  in  a Sunday  atmosphere  and  the 
church  puts  it  on  with  a prologue  that 
would  cost  me  $100  to  duplicate.  Natu- 
rally, everyone  goes  out  of  the  place 
completely  satisfied.  You  can  get  no 
better  advertising  than  this.  They  as- 
sociate my  house  with  the  best  in  pic- 
tures and  with  satisfaction.  The  church 
is  able  to  support  the  expense  of  this  serv- 
ice and  pay  me  $15  a Sunday  rent  as  well 
as  the  film  rental  for  good  pictures,  out 
of  the  voluntary  offering  or  collection 
taken  each  evening. 

“Don’t  fight  the  church,  but  cooperate 
with  them.  Don’t  be  afraid  of  the 
‘menace.’  The  cave  man  feared  fire. 
Get  the  church  to  work  with  you  and 
everyone  will  prosper.  Many  in  Pierre 
will  tell  you  that  our  Sunday  Screen 
Service  is  the  finest  thing  that  has  ever 
happened  to  this  town.  I notice  the  po- 
position  expressed  in  the  trade  papers  to 
the  use  of  pictures  by  the  church.  Don’t 
fear  it,  foster  it.  It  has  proven  profitable 
to  me.” 


“Inauguration  of  our  public  service  de- 
partment took  place  at  Toledo  on  Febru- 
ary 25,  1922,  and  was  a tremendous  suc- 
cess, both  in 
attendance  and  in 
arousing  interest 
generally  in  the 
movement.  Pro- 
grams have  been 
shown  subse- 
quently in  coop- 
eration with 
school  and 
church  authori- 
ties throughout 
the  state. 

“To  my  mind 
one  of  the  most 
important  devel- 
opments in  the 
history  of  t*he 
motion  picture  industry  and  one  which 
has  helped  considerably  to  reduce  the 
general  opinion  that  the  theatre  is  only 
a place  for  amusement  is  the  institution 
of  public  service  elements  on  the  part 
of  the  motion  picture  theatre  owner. 

“Exhibitors  should  realize  that  if  the 
theatre  cannot  be  made  of  indispensable 
service  to  the  community  and  ultimately 
to  the  state  and  national  government  the 
theatre  owner  would  have  to  leave  his 
theatre  through  the  back  door  to  escape 
the  adverse  legislation  and  taxes  pressed 
.upon  him. 

“Public  service  is  one  of  the  pronounced 
phases  of  our  organization  work.  Pub- 
lic officials  and  the  public  in  general  must 
be  made  to  realize  that  the  motion  pic- 
ture is  an  institution  and  not  merely  a 
place  of  amusement  subject  to  attack  and 
adverse  criticism,  obnoxious  and  unjust 
taxation  and  destructive  legislation.  The 
utility  and  worth  of  the  motion  picture 


theatre  in  this  relation  is  becoming  more 
and  more  apparent  to  the  official,  legisla- 
tive and  general  public  mind  daily.  The 
superior  power  of  presentation  associated 
with  the  screen  as  a medium  of  expres- 
sion and  publicity  is  everywhere  recog- 
nized and  this  voluntary  and  helpful  co- 
operation of  theatre  owners  is  much 
appreciated. 

“This  association  established  between 
the  screen  and  the  public  is  elevating,  ad- 
vancing and  adding  further  dignity  to  the 
motion  picture  theatre  and  places  it  in 
its  true  position  as  the  screen  press  of 
America.  It  will  lead  to  a higher  public 
conception  of  the  un-American  political 
censorship  and  other  unfair  and  unnec- 
essary inhibitions  and  the  freeing  of  the 
screen  for  even  greater  elements  of  ser- 
vice to  the  people. 

“In  order  to  produce  the  best  possible 
understanding  between  the  leading  ele- 
ments in  every  community  and  the  mo- 
tion picture  theatre,  I strongly  urge  our 
members  to  avail  themselves  of  member- 
ship in  chambers  of  commerce  and  other 
trade  bodies,  in  Rotary,  Kiwanis,  Lions 
and  Exchange  clubs  and  kindred  organi- 
zations. This  wiU  enable  them  to  bring 
the  service  of  the  motion  picture  theatre 
in  all  community  work  to  its  proper  po- 
sition and  also  bring  about  a much  bet- 
ter feeling  toward  the  motion  pictme 
theatre  as  its  activities  will  find  a fav- 
orable reaction  in  the  minds  of  all  the 
people.” 

Exhibitors  who  have  experimented  with 
“Public  Relations”  activities  will  concur 
in  Air.  Smith’s  suggestions  and  state- 
ments. Theatre  operation  is  a business 
not  unlike  any  other  business  and  the  ex- 
hibitor who  does  not  conduct  his  theatre 
as  such  is  misrepresenting  the  industry. 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opmion  on 
aatters  oi  current  interest  Brevity 
adds  forcefulness  to  any  statement 
Un^gned  letters  will  not  b« 
prbiti^ 


Should  Be  Angel  Not  Angell 

McGEHEE,  ARK.,  To  the  Editor  : 
We  have  read  so  much  trade  stuff  re- 
cently about  productions  that  will  raise 
them  outa  their  seats  and  smash  all  box 
office  records,  the  thought  occurs  to  us 
that  we  live  in  and  exhibit  in  an  unusual 
community.  We  show  pictures  very 
close  to  release  date  by  leading  producers, 
among  them  many  of  the  so-called  thril- 
lers, etc.  We  have  never  yet  .observed 
any  unusual  show  of  interest  from  cash 
or  free  list  customers  and  we  have  ar- 
rived at  the  conclusion  that  if  there  is 
anything  that  will  raise  the  ordinary 
movie  fan  out  of  their  seats,  shoot  off  a 
heavy  charge  of  T.  N.  T.  We  would  like 
to  buy  it  if  this  is  true  of  other  communi- 
ties. We  wonder  why.  Our  high  pow- 
ered press  agents  do  not  change  their 
line,  and  as  to  smashing  box  office  rec- 
ords, that  is  true,  if  they  apply  reverse 
English.  Ours  has  been  smashed  so 
often  recently  that  ere  long  there  “won’t 
be  no  box  office.” 

We  read  with  much  interest  the  article 
by  the  manager  of  the  Park  theatre, 
Wappingers  Falls,  N.  Y.,  in  reply  to 
criticism  evidently  meant  for  small  town 
exhibitors,  by  Hugo  Baffin.  Have  ar- 
rived at  the  conclusion  that  the  lady 
should  dispense  with  one  L in  her  name, 
as  she  must  be  one  to  be  able  to  so  ef- 
ficiently hide  the  anger,  she  must  have 
felt  in  replying  to  criticism  by  one  who 
apparently  knows  so  little  of  present  big 
problems  of  the  small  town  exhibitor. 
T.  A.  Shea,  Palace  theatre,  McGehee, 
Ark. 


A Good  Suggestion 

SALMON,  IDAHO.— To  the  Editor: 
I think  the  exhibitors  can  help  one  an- 
other by  telling  their  operator  to  take  a 
little  more  time  in  patching  films  so  they 
will  not  jump  out  of  frame  when  the 
next  exhibitor  uses  it. — W.  J.  Van  Stratt, 
Re.x  theatre,  Salmon,  Idaho. 


Throw  Away  Your  Punch 

UNION  CITY,  IND.— To  the  Editor: 
Have  been  reading  several  articles  pro 
and  con  on  bad  prints.  A great  many  ex- 
hibitors blame  it  on  the  exchange.  It 
may  be  the  exchange’s  fault  for  shipping 
a bad  print,  but  what  under  the  sun  is  it 
that  makes  misframes,  scratches,  punch 
holes  and  the  like?  That  sure  is  not  the 
exchange.  I have  got  two  bad  prints 
that  was  the  exchange’s  fault  for  sending 
me  such  dilapidated  worn  out  films,  in 
the  last  year.  Have  got  some  good  prints 
with  misframes,  oily  punch  holes, 
scratches  and  crossmarks  that  was  some 
exhibitor’s  fault.  I have  been  in  some 
liooths  in  what  is  termed  high  class  thea- 
tres in  Indianapolis  that  machines 
sounded  like  a lawnmower,  and  have  been 
in  some  booths  in  small  towns,  machines 
running  fine.  Some  seem  to  want  to 
blame  small  towns,  but  I am  inclined  to 
believe  it  is  both. 

Our  films  out  of  Chicago  show  there 
are  some  punch  hounds  in  that  territory. 
Out  of  Indianapolis  we  don’t  have  so 
many  punch  or  scratch  marks.  I think 


if  there  was  a booth  inspector  sent  by 
the  exchanges  to  check  up  on  booths  and 
machines  and  operators,  they  could  find 
where  the  damage  is  done.  A few  weeks 
ago  an  exchange  figured  on  getting  about 
four  times  what  films  were  worth  here, 
so  decided  to  sell  the  school.  Now,  any- 
one that  would  go  to  the  bother  could 
soon  see  that  there  is  where  lots  of 
patches,  misframes  and  scratched  films 
come  from — run  without  any  experienced 
operator,  and  there  is  where  the  exchange 
is  to  blame  for  the  condition  of  film  to 
the  next  one  to  run  it.  One  of  the  schol- 
ars told  me  that  they  had  twenty-one 
breaks  in  one  reel. 

So  I suppose  the  next  exhibitor  that 
gets  “Rupert  of  Hentzau”  had  a right 
to  kick.  If  no  exhibitor  would  send  films 
back  with  misframes,  and  an  operator 
who  is  not  able  to  make  change-overs 
without  punch  holes  and  crossmarks 
should  be  kicked  out  of  the  booth  until 
he  is. 

I have  no  kick  on  films  I receive  except 
the  two  exceptions  (the  same  exchanges 
have  furnished  good  films  since) 
punch  marks  and  misframes.  Let’s  get 
together.  Throw  your  punch  away  and 
not  blame  the  exchange  for  it  all.  Let’s 
hear  the  opinion  of  rhore  of  you. — R.  W. 
Wenger,  Victory  theatre.  Union  City,  Ind. 


On  the  Distribution  Question 

HITCHINS,  KY.— To  the  Editor:  I 
have  been  reading  the  articles  in  the 
Herald  concerning  the  distribution  of 
films.  Some  one  suggested  the  express 
company. 

Why  not  let  the  exchange  managers 
form  a corporation  in  each  exchange  city? 
They  would  resign  all  connections  with 
producers.  But  they  know  the  “ropes” 
of  selling  and  shippnig,  as  well  as  inspect- 
ing (or  shipping  without  inspection)  and 
how  to  handle  the  films  according  to  re- 
quirements of  state  and  federal  laws,  in- 
surance and  postal  regulations. 

Each  producer  could  retail  his  selling 
force  in  the  field.  The  salesmen  would 
send  their  orders  in  as  they  now  do,  ex- 
cept that  all  orders  would  go  to  the  same 
exchange.  Everything  would  be  kept  un- 
der one  roof.  A special  building  might 
be  acquired  outside  of  the  high  rent  dis- 
trict. And  a simple  name,  such  as  the 
Chicago  Film  Exchange,  could  be  used. 
Always  use  the  city’s  name  in  which  the 
exchange  was  located.  In  this  way  the 
exchange  could  not  show  favoritism  inas- 
much as  they  would  ship  orders  as  they 
came  in. 

Each  producer’s  pictures  could  be  han- 
dled in  a separate  compartment.  If  neces- 
sary a correspondent  could  take  care  of 
all  mail  for  that  department.  One  man- 
ager could  handle  the  whole  thing.  It 
might  stand  him  in  good  stead  to  be  ap- 
pointed Postmaster-General  some  4th  of 
March. — J.  J.  Enloe,  Y.  M.  C.  A.  theatre, 
Hitchins,  Ky. 


He  Was  Disappointed,  Too 

DENNISON,  OHIO.— To  the  Editor: 
Your  issue  of  February  23rd,  page  72, 
carries  an  item  from  Manager  Ferguson 
of  Fairmont,  Indiana,  regarding  Nani- 
azca’s  Hawaiian  Entertainers.  I booked 
this  attraction  for  this  house  for  three 
days  commencing  March  13  and  got  out 
special  advertising  matter  in  advance  of 
the  paper  they  were  to  send  me.  They 
did  not  cancel  the  contract,  send  no  word, 
nor  advertising.  They  did  not  show  up 
here.  I advise  all  managers  to  refuse  to 
even  consider  this  aggregation,  as  they 
will  get  you  in  the  end.  I had  to  offer  an 
apology  to  my  patrons,  but  that  does  not 
square  me.  Only  hope  I may  have  the 
opportunity  to  return  the  favor  to  them 
some  time  in  the  future. — L.  Moidel, 
Grand  theatre,  Dennison,  Ohio. 


PURELY 

Personal 

Interesting  news  abont  «diibltc»ni 
and  people  with  whom  they  cmna 
into  direct  contact  Readers 
incited  to  contribnte  Items  fmr 
publication  in  this  column.  Address 
them  to  “Purely  PersonaL” 


Mr.  Dana  Todd  has  been  appointed 
manager  of  the  Criterion  theatre  at  Okla- 
homa City,  Okla.,  succeeding  S.  S.  Wal- 
lace, promoted  to  director.  Other  ap- 
pointments are:  Pat  McGee,  publicity 
director;  Grace  Wills,  secretary;  Virginia 
Grimmet,  cashier;  Don  Leon,  musical  di- 
rector; O.  F.  Beck  and  Alice  Richmond, 
organists. 

^ * H: 

Following  the  fire  some  time  ago  at  the 
Royal  theatre,  Newcastle,  Indiana,  the 
front  entrance  is  being  redecorated. 

* * * 

Ira  D.  Cooley  has  tendered  his  resigna- 
tion as  manager  of  the  Peoples  theatre, 
Spickard,  Mo.  He  has  not  announced 
any  new  connections. 

* jN  * 

We  received  a good-looking  embossed 
invitation  from  Messrs.  J.  E.  and  Thomas 
Saxe  requesting  the  doubtful  honor  of  our 
presence  at  the  opening  of  their  Wiscon- 
sin theatre,  Milwaukee,  Wis.,  March  28. 
We  couldn’t  go,  but  we  sure  wished  you 
all  kinds  of  good  fortune,  Messrs.  Saxe, 
and  you  have  the  best  wishes  of  the  en- 
tire Herald  staff  for  good  fortune  in  your 
new  enterprise. 

* * * 

M.  L.  Smith  has  taken  possession  of 
the_  Strand  theatre,  Arkansas  City,  Kas., 
which  he  purchased  from  J.  T.  Salmons. 
Several  new  improvements  are  planned. 

* * * 

Deep  sympathy  is  expressed  by  the 

friends  of  Mrs.  Wm.  H.  Young  on  the 
recent  death  of  her  husband.  Mrs.  Young 
is  owner  of  the  Easton-Taylor  and  EucUd 
theatres  in  St.  Louis. 

* ^ * 

An  agreement  has  been  reached  by 
Ed.  Dubinsky  of  the  Regent  theatre,  Kan- 
sas City,  and  Jack  Langan  of  the  Stand- 
ard Film  Company,  Kansas  City,  whereby 
the  Regent  v/ill  play  a first  run  Standard 
production  each  week  for  fifty-two  weeks. 
* * 

M.  W.  Mills,  Auditorium,  Smithville, 
Mo.;  Glenn  Dickinson,  Manhattan,  Kas., 
and  W.  P.  Cuff,  Strand  theatre,  Chilli- 
cothe,  Mo.,  the  “busy  trio,”  were  in  Kan- 
sas City  last  week  booking  features  for 
the  spring  rush. 

* * * 

Word  comes  that  the  O.  K.  theatre  of 
Hill  City.  Kas.,  has  ceased  to  iterate.  No 
reasons  for  this  step  were  given. 

* * * 

The  Mystic  theatre  of  Mulberry,  Kas., 
has  been  sold  by  H.  L.  Gees  to  John 
Willey. 

* * * 

R.  E.  Nicholas  passes  along  the  glad 
word  that  he  is  going  to  open  a new 
theatre  at  Osage  City,  Kas.  Do  you 
know  what  every  wise  exhibitor  does, 
R.  E.,  to  insure  the  success  of  his  house? 
Why,  subscribe  to  the  Herald,  of  course. 

^ * 

Topeka,  Kan. — George  Godfrey  Moore. 
Robert  Stone  and  Albert  P.  Simpson,  of 
Topeka,  are  arranging  for  the  building 
of  a new  theatre  in  that  city  at  East 
Tenth  avenue  near  Quincy  street,  which 
will  have  a seating  capacity  of  2,000. 
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“What  the  Picture  Did  For  Me” 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright , 19  24 


This  is  the  original  exhibitors*  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

**What  the  Picture  Did  for  Me**  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  **What  the  Picture  Did  for  Me,**  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

Going'  Up,  with  Douglas  MacLean. — Very 
good  light  comedy  with  plenty  of  laughs 
and  thrills.  Not  as  good  as  “The  Hotten- 
tot,” but  Tom  Ince  was  going  good  when 
he  made  “The  Hottentot.”  At  the  box 
office,  only  fair.  Print  only  in  fair  shape. 
Seven  reels. — L.  F.  Wolcott,  Grand  theatre, 
Eldora,  Iowa. 

The  Tents  of  Allah,  with  Monte  Blue. — 
A rather  interesting,  nicely  staged  and  well 
acted  production. — Henry  W.  Gaudng,  Lin- 
coln theatre,  Pittsburgh,  Pa. — Neighbor- 
hood patronage. 

The  Extra  Girl,  with  Mabel  Normand. 
Here  is  one  that  I thought  was  good,  but 
I was  practically  alone  in  my  opinion.  Half 
of  my  audience  was  non-committal,  but 
the  other  dozen  told  me  how  foolish  they 
thought  it  was,  and.  Oh  yes,  one  naan 
collared  me  the  following  day  and,  calling 
me  down  a dark  alley  where  no  one  else 
could  hear  him,  told  me  he  thought  it  was 
fine.  But  anyway,  between  American 
Legion  activities — and  I am  one  of  the  boys, 
myself  — the  various  clubs,  basketball 
tournaments,  dances,  etc.,  and  a general 
disinclination  on  the  part  of  the  public  to 
attend  motion  picture  shows,  the  exhibitor 
has  his  work  cut  out  for  him  to  buy  the 
baby’s  shoosies.  As  near  as  I can  estimate 
it  he  can  pay  in  the  vicinity  of  $2.5(1  for 
program  features  and  about  $7.50^  for  the 
big  specials  and  feel,  after  an  intensive 
advertising  campaign,  that  he  will  get  his 
money  back.  I was  oversold  on  “The  Extra 
Girl.”  Be  careful  what  you  pay.  There 
is  so  much  scandal  now-a-days  that  that 
angle  in  connection  with  this  one  won’t 
draw  a dime.  Seven  reels.  Print  in  fine 
shape. — ^L.  F.  Wolcott,  Grand  theatre, 
Eldora,  Iowa. 

David  Copp'erfieia,  with  a special  cast. — 
Fair  picture.  Follows  the  book  closely. 
Good  Sunday  show  and  good  tie-up  with 
schools,  as  they  will  like  it. — Chas.  Lee 
Hyde,  Pierre,  S.  D. 

Grandma’s  Boy,  with  Harold  Lloyd. — 
Same  as  every  one  else  has  reported,  the 
best  comedy  in  years.  Five  reels. — R.  R. 
McCrossen,  Weeksbury  theatre,  Weeksbury, 
Kentucky. — Small  town  patronage. 

Why  Worry,  with  Harold  Lloyd. — Reports 
on  this  picture,  formerly  printed  in  this 
space,  will  be  published  henceforth  under 
the  heading,  Pathe,  advices  from  that  or- 
ganization stating  that  it  is  a Pathe  pic- 
ture. 

F.  B.  O. 

North  of  Nevada,  with  Fred  Thomson. — 
Here’s  a real  comedy-drama  Western.  One 
that  will  please  any  audience.  Thomson 
has  certainly  made  a name  for  himself 
in  this  one  and  “The  Mask  of  Lopez.”  Had 
for  my  opposition  “Sporting  Youth”  and 
several  patrons  told  me  I had  the  better 
picture,  so  I consider  that  boost  enough. 
Business  good.  Five  reels. — Hugh  G.  Mar- 
tin, American  theatre,  Columbus,  Ga.,  Gen- 
eral patronage. 

Adventures  of  the  North,  with  Capt. 
Kleinschmidt. — Considered  by  my  patrons 
as  excellent.  Advertised  it  as  an  educa- 




1 

Up  to  Date 

■ 

Reports  in 

1 

Tins  Issue 

Among  the  new  pictures  re- 
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1 ported  this  week  are: 
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Stolen  Secrets 

Thy  Name  Is  Woman 

1 

The  Wolf  Man 

1 

Women  Who  Give 
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tional  picture,  so  people  knew  what  to  ex- 
pect. Five  reels,  good  condition. — D.  E. 
Fitton,  Lyric  theatre,  Harrison,  Ark. — Small 
town  patronage. 

After  the  Ball,  with  a special  cast.- — • 
This  would  have  been  a splendid  picture  if 
cut  down  to  five  reels.  Too  long  and  drawn 
out.  Wish  producers  would  forget  about 
these  seven  reelers.  One  to  three  reels 
of  padding  ruins  many  a good  picture. 
Seven  reels. — Mrs.  Frank  Paul,  Marvel  the- 
atre, Carlinville,  111. — Small  town  patron- 
age. 

The  Bair  Cheat,  with  Dorothy  Mackaill. — 
Very  good  program  picture.  Fair  patron- 
age. Six  reels. — G.  Strasser  Sons,  Emblem 
theatre,  Buffalo,  N.  T. 

Blow  Yonr  Own  Horn,  with  special  cast. 
— Good  clean  comedy-drama.  The  kind  of 
a show  they  want  in  a small  town.  The 
radio  stuff  in  this  show  drew  many  that 
are  not  movie  fans.  Six  reels. — Louis  A. 
Van  Alstyne,  Quality  theatre,  Cullom,  111. 
— Small  town  patronage. 

Fashionable  Fakirs,  with  Johnnie  Walker. 
— Fair  program  picture.  4,800  feet. — G. 
Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. — Fair  patronage. 

Fashionable  Fakirs,  with  Johnnie  Walker. 
— A comedy-drama  that  pleased  the  major- 
ity, but  I have  seen  Walker  do  much  bet- 
ter work  than  this.  Six  reels. — Hugh  G. 
Martin,  American  theatre,  Columbus,  Ga. — 
General  patronage. 

Judgment  of  the  Storm,  with  a special 


cast. — Very  good  picture.  Good  patronage. 
Seven  reels. — G.  Strasser  Sons,  Emblem 
theatre,  Buffalo,  N.  Y. 

Judgment  of  the  Storm,  with  a special 
cast. — Just  when  a fellow  gets  disgusted 
with  the  show  business  along  comes  a won- 
derful picture  like  this  and  gives  you  new 
pep.  It  is  great  from  every  standpoint 
and  Film  Booking  Offices  is  to  be  con- 
gratulated. The  entire  cast,  original  story, 
photography  and  direction  are  superb.  It 
makes  a fellow  feel  good  to  get  this  kind. 
Seven  reels. — Mrs.  Frank  Paul,  Marvel  the- 
atre, Carlinville,  111. — Small  town  patron- 
age. 

Mary  of  the  Movies,  with  Marion  Mack. — 
This  drew  a fairly  good  audience  and  our 
folks  considered  it  good,  entertainment. 
Seven  reels. — C.  E.  Hopkins,  The  Hopkins 
theatre.  Cotter,  Ark. — Small  town  patron- 
age. 

Daytime  Wives,  with  a special  cast. — 
Practically  everyone  liked  this  one.  Story 
is  just  what  a person  imagines  really 
happens,  and  you  know  whenever  the  pa- 
tron thinks  that  about  a picture,  why,  it 
gives  satisfaction. — H.  G.  Stettmund,  Jr., 
Odeon  theatre.  Chandler,  Okla. — Small  town 
patronage. 

Dajrtime  Wives,  with  a special  cast. — 
We  thought  this  would  not  please  but  we 
received  many  favorable  comments  on  it. 
Seven  reels.- — B.  C.  Brown,  Temple  theatre, 
Viroqua,  Wis. 

Daytime  Wives,  with  a special  cast. — 
This  was  sent  to  us  in  place  of  another 
picture  we  had  booked,  and  I was  a little 
afraid  of  the  title,  but  it  is  as  good  a 
drama  of  social  and  business  life  as  you 
will  find  anywhere.  Coming  as  it  did,  we 
had  to  play  it  on  Saturday  night  and,  al- 
though it  pleased  the  big  majority,  several 
boys  and  men  walked  out  on  it.  Seven 
reels. — A.  N.  Miles,  Eminence  theatre.  Emi- 
nence, Ky. — -Small  farming  town  patronage. 

Crashing  Through,  with  Harry  Carey. — 
Have  played  two  of  the  Film  Booking  Of- 
fices’ Carey  pictures  and  am  well  satisfied 
that  they  are  better  than  the  Universal 
Careys.  Six  reels. — Joe  Winniger,  Davidson 
theatre,  Waupun,  Wis. 

The  Mysterious  Witness,  with  Robert 
Gordon. — Good  Western.  Theme  of  mother 
love.  Have  seen  better  Westerns.  Print 
good.  Six  reels. — Paul  J.  Durbin,  Majestic 
theatre.  Perry,  111. — Small  town  patronage. 

Thelma,  with  Jane  Novak. — This  drew  be- 
cause the  book  has  been  so  widely  read,  but 
the  picture  is  not  as  interesting  as  the 
book.  I consider  it  just  an  ordinary  so- 
ciety picture  without  any  punch.  Seven 
reels. — A.  N.  Miles,  Eminence  theatre. 
Eminence,  Ky. 

Thelma,  with  Jane  Novak. — A good  pro- 
gram picture.  Not  much  of  a drawing 
card.  If  your  patrons  like  Jane  Novak, 
this  picture  will  go  over  quite  well.  Print 
in  good  shape.  F.  B.  O.  are  fine  people  to  do 
business  with.  Seven  reels. — P.  G.  Held, 
Sterling  theatre,  Fairmont,  Neb. 

The  Snowshoe  Trail,  with  Jane  Novak. — 
Good  program  picture.  Film  in  good  shape. 
Six  reels. — Fred  Boerslager,  Opera  House 
theatre,  Hilbert,  Wis. 

Westbound  Iiimited,  with  Ralph  Lewis. — 
If  box  office  results  are  all  you  want,  then 
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"Because  the  'Herald'  was  the  pioneer  in  this  field,  and  because  we  will  have  a 
better  journal  to  which  to  turn  for  guidance  if  we  solidly  contribute  to  the  same  one, 
just  as  long  as  the  'Herald'  keeps  up  its  high  standard  of  service,  I shall  write  solely 
for  this  magazine." — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 
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this  picture  sure  came  across.  But  lots  and 
lots  of  people  told  me  it  was  not  as  good 
as  they  expected.  It  certainly  is  crude 
melodrama.  The  paper  will  bring-  folks  in 
and  I used  lots  of  it.  Seven  reels. — A.  N. 
Miles,  Eminence  theatre,  Eminence,  Ky. — 
Small  farming  town  patronage. 

■Westbound  Iiimited,  with  Ralph  Lewis. — 
Very  good.  Pleased  100  per  cent.  Plenty 
of  action. — H.  Youngren,  Happy  Hour  the- 
atre, Two  Harbors,  Minn. 

Westbound  Iiimited,  with  Ralph  Lewis, — 
A good  program  picture  liked  by  all,  Ralph 


Lewis  is  a very  good  actor.  Film  in  good 
condition.  Six  reels. — P.  G.  Held,  Sterling 
theatre,  Fairmont,  Neb. — Neighborhood  pat- 
ronage. 

Westbound  Iiimited,  with  Ralph  Lewis. — • 
An  excellent  railroad  picture.  Should  go 
well  in  any  small  town. — D.  E.  Fitton,  Lyric 
theatre,  Harrison,  Ark. — Small  town  patron- 
age. 

The  Fourth  Musketeer,  with  Johnnie 
Walker. — Picture  seemed  to  please  all  that 
saw  it.  Lots  of  comments.  This  one  has 
all  the  stuff  in  it  but  “Bringing  Up  Father.” 
Book  and  boost  it.  Program  fine.  Print 


fair. — J.  W.  Boatwright,  Radio  theatre, 
Ozark,  Mo. — Small  town  patronage. 

The  Fourth  Musketeer,  with  Johnnie 
Walker. — Pine  comedy  feature.  Do  not  be 
afraid  of  this  one.  It  will  please  and  can 
be  bought  right.  Six  reels. — J.  W.  Andre- 
sen,  Rialto  theatre,  Cozad,  Neb. 

If  I Were  Queen,  with  Ethel  Clayton. — 
A splendid  picture  that  gave  universal  sat- 
isfaction. Many  came  back  the  second 
night.  Six  reels. — Dinsmore  & Son,  Ma- 
jestic theatre,  Weiner,  Ark. — Neighborhood 
patronage. 

If  I Were  Queen,  with  Ethel  Clayton. — 
I ran  this  with  “Fighting  Blood”  and  wish 
I had  not,  for  I personally  didn’t  think  it 
worth  a dime.  In  other  words,  it  is  a big 
lemon.  So  take  my  advice  and  lay  off  this 
one.  “Fighting  Blood”  is  getting  better 
all  the  way  through.  Ran  round  4 tonight. 
Six  reels. — D.  C.  BYew,  Franklin  theatre, 
Piggott,  Ark. — General  patronage. 

The  Idiracle  Baby,  with  Harry  Carey. — 
Pair  picture  that  did  a fair  business. — A1  C. 
Werner,  Royal  theatre,  Reading,  Pa. — Mixed 
patronage. 

The  Miracle  Baby,  with  Harry  Carey. — 
A good  program  picture.  Will  please  any 
audience.  Six  reels. — H.  Youngren,  Happy 
Hour  theatre.  Two  Harbors,  Minn. 

The  Miracle  Baby,  with  Harry  Carey. — 
No  comments.  Got  by  very  well.  Film  in 
bad  condition,  as  usual  with  F.  B.  O.  Six 
reels.- — E.  L.  Golden,  Mt.  Vernon  theatre, 
Tallassee,  Ala. 

Human  Wreckage,  with  Mrs.  Wallace 
Reid. — Advertised  this  like  I did  “The 
Birth  of  a Nation.”  Charged  20  and  40 
cents.  Did  not  make  any  money.  20c  and 
40c  is  too  much  for  this  picture.  I really 
don’t  believe  there  are  many  pictures  that 
are  really  worth  40c,  but  we  have  to  charge 
that  sometimes  to  make  both  ends  meet. — 
J.  Bailey,  Dixie  theatre,  Shelbyville,  Tenn. 

Good  Men  and  True,  with  Harry  Carey. — 
Ordinarily  we  do  not  like  Harry  Carey,  but 
here’s  one  with  a story  that  gives  any  star 
a chance.  The  kids  almost  went  wild  at  a 
couple  of  turns  in  the  picture,  which  proves 
that  all  weren’t  sleeping.  Film  was  in  bad 
shape  and  the  first  we’ve  had  from  the 
Chicago  office.  Hope  we  don’t  receive  any 
more.  Six  reels. — C.  L.  Reed,  Illinois  the- 
atre, Newman,  111. — Small  town  patronage. 

Desert  Driven,  with  Harry  Carey. — Good. 
One  of  Carey’s  best  and  should  go  good 
anywhere.  Plenty  of  action  and  lots  of 
thrills.  Six  reels. — Geo.  Khattar,  Khattar’s 
theatre,  Sydney,  N.  S.,  Canada. 

Desert  Driven,  with  Harry  Carey. — This, 
with  a Mermaid  comedy,  made  a very  good 
Saturday  night  show.  Six  reels. — Joe  Win- 
niger,  Davidson  theatre,  Waupun,  Wis. 

The  Bishop  of  the  Ozarks,  with  a special 
cast. — A picture  with  a sermon  attached. 
I had  a number  of  complimentary  com- 
ments on  this  picture.  The  better  class  of 
people  will  like  this  production.  Six  reels. 
— C.  L.  Reed,  Illinois  theatre,  Newman,  111. 
— Small  town  patronage. 

Divorce,  with  Eva  Novak. — A dandy  good 
picture,  cast  good  throughout.  Six  reels. 
— Joe  Winniger,  Davidson  theatre,  Waupun, 
Wis. 

Can  a Woman  Dove  T-wice?  with  Ethel 
Clayton. — A picture  that  pleased  all.  Holds 
interest  from  start  to  finish.  Good  support- 
ing cast.  A few  poor  scenes  in  it,  but  not 
enough  to  keep  them  away.  Clayton  big 
drawing  card  here.  Six  reels. — W.  A.  Clark, 
Jr.,  Castle  theatre,  Havana,  111. — General 
patronage. 

Can  a Woman  Dove  Twice?  with  Ethel 
Clayton. — This  is  a splendid  picture.  It 
did  not  draw  well  for  me,  but  those  who 
came  to  see  it  liked  it.  You  can  tell  your 
folks  that  this  picture  shows  one  of  the 
best  child  actors  that  ever  appeared  on  the 
screen.  Seven  reels. — C.  E.  Hopkins,  The 
Hopkins  theatre.  Cotter,  Ark. — Small  town 
patronage. 

The  Remittance  Woman,  with  Ethel  Clay- 
ton.— This  went  over  very  satisfactorily. 
Patrons  said  it  was  good  and  some  it  was 
excellent.  It  held  them  Interested  to  the 
end  and  brought  good  results.  Seven  reels. 
— A1  C.  Werner,  Royal  theatre,  Reading,  Pa. 

• — Mixed  patronage. 
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As  I have  purchased  the  Orpheum  theatre  at  this  place,  I would 
like  to  be  one  of  your  “Herald  Only”  Club. 

I have  run  this  theatre  before,  back  in  1918  and  1919,  and  have 
had  very  good  luck  in  booking  from  the  “Herald.” 

It  sure  keeps  a person  posted  on  pictures. 

Yours  for  more  service. — M.  F.  FAYTLE,  Orpheum  theatre, 
McHenry,  N.  D. 


Hnrollm«nts  this  week  bring  the  club  membership  to  170.  G.  Stevenson 
and  R.  P.  Rosser,  Capitol  theatre,  Raleigh,  N.  C.,  J.  H.  Talbert,  Legion  theatre, 
Norwich,  Kan.,  Judge  & Woolsey,  Iris  theatre,  Wheatland,  Wyo.,  George  H. 
Koch,  Perkins  theatre,  Holton,  Kan.,  C.  E.  Miller,  Rialto  theatre,  Loveland,  _ 
Colo.,  Joe  Restivo,  Liberty  theatre,  Freemanspur,  111.,  Sprague  Green,  Orpheum  B 
theatre,  Fort  Wayne,  Ind.,  Mark  Harrison,  Star  theatre,  San  Francisco,  and  m 
E.  C.  Bays,  Globe  theatre,  Buena  Vista,  Va.,  are  other  new  members,  most  of  B 
whom  have  letters  in  the  Favorite  Star  news.  ■ 


EXHIBITORS  HERALD, 

407  S.  Dearborn  St., 

Clucago,  111. 

Gentlemen: 

I wish  to  join  the  “Herald  Only”  Club  formed  by  contributors  to 
your  “What  the  Picture  Did  For  Me”  department. 

(Exhibitor) 

(Theatre) 

(City) 

(State) 
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First  National 

mUes  of  the  Pield,  with  Carinne  Griffith. 
— An  excellent  picture;  real  drama  and  fine 
entertainment.  Everyone  liked  it  100  per 
cent  better  than  the  stage  play.  Eight  reels. 
— R.  G.  Jordan,  Hinsdale  theatre,  Hinsdale, 
111. 

The  Salloping  Fish,  with  a special  cast. 
— This  proved  disappointing  to  our  audience. 
Pictures  like  this  without  a story  should 
be  put  in  two  reels.  Thomas  H.  Ince 
slipped  a cog  when  he  made  this.  Seven 
reels. — Mrs.  Prank  Paul,  Marvel  theatre, 
Carlinville,  111. 

The  love  Master,  with  Strongheart. — 
One  of  the  first  in  Illinois  to  play  this 
picture,  if  not  the  first.  Two  days  to 
packed  houses.  This  picture  has  got  all  the 
other  Strongheart’s  backed  off  the  map. 
Wonderful  photography,  really  taken  in  the 
Canadian  Rockies.  There’s  a dog  race  in 
this  picture  that  will  have  your  patrons 
sitting  on  the  edge  of  their  seats.  (Country 
roads  in  fierce  condition  but  they  came  in 
anyhow.  Play  it  and  play  it  quick.  Suit- 
able for  Sunday,  as  we  played  it  on  Sunday 
and  Monday  and  heard  no  kicks.  Played 
first  of  “Around  the  World  in  the  Spee- 
jacks”  with  this  picture.  Seven  reels. — ■ 
Ingersoll  & Boget,  American  theatre.  Sand- 
wich, 111. — Small  town  patronage. 

Chastity,  with  Katherine  MacDonald. — A 
beautiful  story  of  life  behind  the  scenes. 
Elaborately  mounted  and  up  to  anything 
this  star  has  done. — Ben  L.  Morris,  Olympic 
theatre,  Bellaire,  O. 

Black  Oxen,  with  Corinne  Griffith. — An- 
other best  seller  made  into  an  extra  good 
picture.  Excellent  work  by  both  stars 
mark  this,  and  let  us  not  forget  Clara  Bow 
as  the  flapper.  We  like  flappers  anyway, 
and  she  is  an  extra  likeable  flapper,  and  a 
good  actress.  You  can  get  behind  this  and 
it  will  reciprocate  at  the  box  office.  Eight 
reels.— L.  F.  Wolcott,  Grand  theatre,  Eldora, 
Iowa. 

When  a Man’s  a Man,  with  John  Bowers. 
— Here’s  a picture  you  can’t  go  wrong  on. 
Played  this  first  showing  in  Illinois.  Booked 
for  two  days  and  forced  to  hold  it  over 
another  day.  Played  Sunday,  Monday  and 
Tuesday,  March  9,  10  and  11.  Started  snow- 
ing Sunday  and  snowed  all  three  days.  The 
third  day  was  awfully  slushy  but  still  they 
came.  Packed  house  Sunday  and  Monday 
and  a fair  crowd  Tuesday.  Heard  some 
people  say  that  it  was  the  best  picture  they 
had  ever  seen  in  that  town  and  we  have 
played  all  the  big  ones.  Follows  the  book 
very  closely.  Acting  of  whole  cast  excel- 
lent and  the  scenery  is  real  Arizona  scenery. 
It’s  a 100  per  cent  attraction.  Suitable  for 
Sunday.  Seven.^  reels. — Ingersoll  & Boget. 
American  theatre.  Sandwich,  111. — Small 
town  patronage. 

Boy  of  Mine,  with  Ben  Alexander. — I call 
this  a real  picture,  although  it  did  not 
draw  as  good  as  some  I have  run.  I call 
it  a 100  per  cent  picture. — A.  A.  Suszycki, 
Majestic  theatre,  Mauston,  Wis. — General 
patronage. 

Boy  of  Miae,  with  Ben  Alexander. — Good. 
Ben  is  quite  a bit  in  advance  of  the  rest 
of  the  juveniles  at  the  present  time.  The 
story  packs  a good  lesson  and  will  please 
all.  At  the  box  office  only  fair.  Seven 
reels. — L.  F.  Wolcott,  Grand  theatre,  Eldora, 
Iowa. 

Anna  Christie,  with  Blanche  Sweet. — “A 
good  picture  of  its  kind  but  I don’t  like  that 
kind  of  picture.’’  This  Is  the  expression 
I had  from  several  patrons,  and  not  one 
told  me  they  liked  it.  I would  say,  from 
acting  and  production  standpoint,  it  ranks 
well.  However,  a great  deal  of  repetition, 
which  makes  it  very  long  and  tiresome.  We 
had  some  patrons  walk  out  before  same  was 
shown  through  and  last  show  of  both  even- 
ings was  practically  shown  to  empty  seats. 
Business  average  first  day  to  poor  second 
day.  Eight  reels. — W.  H.  Brenner,  Cozy 
theatre,  Winchester,  Ind. 

Amia,  Christie,  with  Blanche  Sweet. — All 
the  players  do  good  work,  with  stellar 
honors  in  the  play  to  George  Marion.  But, 
maybe,  as  someone  has  remarked,  the  play 
is  five  years  ahead  of  the  times;  anyway — 
first  night,  program  house;  second  night, 
flop;  and  third  night,  crash!  One  thing — 
whenever  my  wife  speaks  of  Easter  bonnets 
I remind  her,  among  others,  of  “Anna  Chris- 


tie,” at  which  we  look  sadly  at  each  other 
and  drop  the  subject,  for  ’tis  a verra,  verra 
painful  one,  mates.  Nine  reels. — L.  F.  Wol- 
cott, Grand  theatre,  Eldora,  Iowa. 

Flaming  Youth,  with  Colleen  Moore. — 
Excellent.  Great.  Big  satisfaction.  Big 
box  office  receipts.  What  more  do  you 
want? — Jack  Cairns,  Brooklyn  theatre,  De- 
troit, Mich. — General  patronage. 

Flaming'  Youth,  with  Colleen  Moore. — • 
Milton  Sills,  as  usual,  does  good  work. 
And  having  gotten  that  off  my  chest,  I feel 
like  going  into  rhapsodies  and  all  the  poetic 
stuff  because,  boys,  this  is  a whizz!  Our 
friend  Colleen — why,  say,  she’s  a real  star! 
There  is  plenty  of  jazz,  pep,  spice,  etc.,  in 
this  one  to  please  the  most  jaded  appetite 
in  the  world.  Book  and  boost  this  one  to 
the  sky  and  it’ll  be  there  at  the  box  office. 
It  almost  recuperated  our  losses  on  “Ashes 
of  Vengeance.”  Give  us  some  more  like  it, 
Colleen;  we’re  for  you,  100  per  cent. — L.  P. 
Wolcott,  Grand  theatre,  Eldora,  Iowa. 

Flaming  Youth,  with  Colleen  Moore. — 
Fell  flat  two  days. — G.  Strasser  Sons,  Em- 
blem theatre,  Buffalo,  N.  T. 

Her  Temporary  Husband,  with  Sid  Chap- 
lin.— Starting  out  stow,  it  works  up  gradu- 
ally to  a comedy,  and  which  is  entitled  to 
that  designation.  Almost  a complete  hour 
of  genuine  laughter.  Owen  Moore,  Sidney 
Chaplin  and  Tully  Marshall  earned  for 
themselves  the  right  to  be  termed  real 
comedians.  Seven  reels. — Frank  L.  Stan- 
nard,  Liberty  theatre,  Long  Beach,  Cal. — 
(See  “The  Theatre”  department.) 

Thundergate,  with  Owen  Mo»re. — A Chi- 
nese story,  well  done,  and  will  please  where 
they  like  that  class  of  pictures.  Did  fair 
for  us. — Ben  L.  Morris,  Temple  theatre, 
Bellaire,  O. 

Thundergate,  with  Owen  Moore. — A good 
two-night  picture.  Plenty  of  action.  Mod- 
ern story  laid  in  China.  Fair  business  Fri- 
day and  Saturday.  We  recommend  it. 
Good  print.  Seven  reels. — Ingersoll  & 


Boget,  American  theatre.  Sandwich,  111. — 
Small  town  patronage. 

The  Meanest  Man  in  the  World,  with 
Bert  Lytell. — Pretty  much  hokum  but 
seemed  to  please  generally.  Box  office  value 
not  so  much.  Seven  reels. — L.  F.  Wolcott, 
Grand  theatre,  Eldora,  Iowa. 

The  Meanest  Man  in  the  World,  with  Bert 
Lytell. — A good  picture  but  not  worth  what 
we  paid  for  it.  Should  be  run  one  night 
only.  Plenty  of  comedy.  Six  reels. — Inger- 
soll & Boget,  American  theatre.  Sandwich, 
111. 

The  Bad  Man,  with  Holbrook  Bllnn. — 
This  is  a different  Western  and  we,  the 
few  who  saw  it,  thought  it  very  good.  Box 
office  value  fair.  Seven  reels. — L.  P.  Wol- 
cott. Grand  theatre,  Eldora,  Iowa. 

Fotash  and  Ferlmutter,  with  a special 
cast. — One  of  the  best  pictures  I’ve  had 
this  year.  Drew  good  with  the  roads  im- 
passible. Will  venture  to  say  that  this  will 
please  99  people  out  of  every  100.  Get  be- 
hind it.  (iood  print  from  St.  Louis.  Eight 
reels. — Russell  Armentrout,  K.  P.  theatre, 
Pittsfield.  111. 

Potash  and  Ferlmutter,  with  a special 
cast. — This  picture  pleased  our  audience, 
but  business  not  so  good.  Picture  well 
done,  but  as  I saw  the  original  road  show 
of  this,  I sure  miss  the  Jewish  dialect  of 
Abe  and  Mawruss.  Eight  reels. — Joe  Win- 
niger,  Davidson  theatre,  Waupun,  Wis. 

The  Age  of  Desire,  with  Mary  Philbin. 
— Not  so  good.  All  the  First  National 
prints  are  in  good  shape,  though,  and  thanks' 
for  that  anyway.  Six  reels. — L.  F.  Wolcott, 
Grand  theatre,  Eldora,  Iowa. 

The  Brass  Bottle,  with  a special  cast. — 
Just  fair.  When  you  play  this  one,  feature 
the  comedy. — Jack  Cairns,  Brooklyn  theatre, 
Detroit,  Mich. — General  patronage. 

The  Brass  Bottle,  with  a special  cast.— 
I painted  a big  bottle,  brass-colored,  and 
put  it  out  in  front,  and  some  of  the  boys 
thought  I was  going  to  give  ’em  a drink  so 
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CARMEL  MYERS  (F,  B.  O.) 


ANNA  Q.  NILSSON  (First  National) 


WILLIAM  DESMOND  (Universal) 
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MARY  PICKFORD  (United  Artists) 


they  came  down.  Wish  now  I hadn’t.  I 
sure  got  the  merry  razz  good  and  proper, 
because  this  one  is  the  bunk!  Lay  off  it. 
Six  reeis. — L.  P.  Wolcott,  Grand  theatre, 
Eldora,  Iowa. 

The  Bright  Shawl,  with  Richard  Barthel- 
mess. — Just  another  costume  play  and, 
while  good  work  by  players  helped  some 
and  the  “peepuls”  came  out  in  fair  num- 
bers the  first  night,  they  sure  gave  us  tne 
go-by  the  second  night.  Barthelmess’ 
sword  play  pretty  weak  compared  to  Con- 
way Tearle’s  in  “Ashes  of  Vengeance.”  Be 
careful  what  you  pay  for  this  and  don’t 
promise  too  much.  Eight  reels. — L.  F.  Wol- 
cott, Grand  theatre,  Eldora,  Iowa. 

The  Huntress,  with  Colleen  Moore. — 
Good  clean  outdoor  scenic  picture  which 
did  fair  business  New  Year’s  day.  Seven 
reels. — L.  P.  Wolcott,  Grand  theatre,  Eldora, 
Iowa. 

The  Huntress,  with  Colleen  Moore. — 
I suppose  some  exhibitors  think  I should 
send  in  a punk  report,  sometimes.  Well, 
I am  just  going  by  what  my  patrons  tell 
me  about  the  picture.  Anyway.  “The  Hunt- 
ress” was  well  liked  here.  It’s  a good  pic- 
ture for  a change.  Six  reels. — C.  L.  Brown, 
Paramount  theatre,  Elizabeth,  La. — Small 
town  patronage. 

A Man  of  Action,  with  Douglas  MacLean. 
— This  is  different  and  doesn’t  have  much 
kick,  but  I would  say  that  it  will  please 
everyone.  Six  reels. — L.  P.  Wolcott,  Grand 
theatre,  Eldora,  Iowa. 

The  Hottentot,  with  Douglas  MacLean. — 
100  per  cent  production.  Business  fair, 
although  rental  a bit  high.  Will  please  any 
audience.  Seven  reels. — Roy  L.  Dowling, 
Ozark  theatre,  Ozark,  Ala. 

The  Hottentot,  with  Douglas  MacLean. — 
People  liked  this  one  immensely  and  it 
brought  good  attendance.  Eight  reels. — 
A1  C.  Werner,  Royal  theatre,  Reading,  Fa. 
— Mixed  patronage. 

Fonjela,  with  Anna  Q.  Nilsson. — Different 


BETTY  BLYTHE  (Seiznick) 


DORIS  KENYON  (Vitagraph) 


IRENE  RICH  (C.B.C.) 
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and  therefore  to  be  desired.  We  liked  this 
and  fair  business  was  had  two  days.  Use 
the  trailer.  Seven  reels. — L.  F.  Wolcott, 
Grand  theatre,  Eldora,  Iowa. 

The  Voice  rroxn  the  Minaret,  with  Norma 
Talmadge. — Good  production  but  business 
not  as  good  as  “Within  the  Law.”  Person., 
ally  I thought  it  great,  but  it  didn’t  show 
at  the  box  office.  Eight  reels. — Joe  Win- 
niger,  Davidson  theatre,  Waupun,  Wis. 

The  Voice  IToin  the  Minaret,  with  Norma 
Talmadge. — Norma  is  there  and  over,  as 
usual.  Splendid  acting  and  good  entertain- 
ment, but  for  some  reason  it  did  not  draw. 
Played  it  three  days  to  poor  attendance  but 
not  fault  of  the  picture.  Those  who  did  see 
it  said  It  was  very  good. — A.  F.  Jenkins, 
Community  theatre,  David  City,  Neb. 

Jealous  Husbands,  with  Earle  Williams. 
— Good  show.  Did  better  than  average  one- 
day  business  with  it.  Six  reels. — L.  F.  Wol- 
cott, Grand  theatre,  Eldora,  Iowa. 

Penrod  and  Sam,  with  Ben  Alexander. — A 
good  Tarkington  story  which  pleased  all 
classes.  Ran  a special  children’s  matinee 
and  was  surprised  at  the  result.  Had  half 
of  the  school  to  see  this  picture.  Seven 
reels. — C.  L.  Brown,  Paramount  theatre, 
Elizabeth,  La. — Small  town  patronage. 

Penrod  and  Sam,  with  Ben  Alexander. — 
Very,  very  good  kid  story  which  will  in- 
crease your  receipts  from  kid  sources  at 
least.  From  our  box  office  standpoint,  we 
can’t  recommend  it,  but  I’m  of  the  personal 
opinion  that  it  would  take  something  yet 
much  bigger  than  D.  W.  Griffith’s  “America” 
to  jar  more  than  an  extra  dozen  loose  in 
this  town.  Seven  reels.— L.  F.  Wolcott, 
Grand  theatre,  Eldora,  Iowa. 

Penrod  and  Sam,  with  Ben  Alexander. — ■ 
This  picture  pleased  the  kids  immensely 
and  the  grown-ups  as  well,  hut  the  attend- 
ance of  adults  was  not  up  to  the  average. 
Lots  of  comedy  and  all  the  cast  carried 
their  parts  admirably.  Book  this  one  and 
go  after  the  kids.  Seven  reels. — John  H. 
Wetz,  Rialto  theatre,  Middletown,  Irid. — 
Small  town  patronage. 

Wandering'  DaugltterB,  with  Marguerite 
-de  la  Motte. — Not  so  good.  Direction  very 
poor.  Just  cheap  hokum.  Box  office  value  one 
<3ay,  nil.  Six  reels. — L.  F.  Wolcott,  Grand 
theatre,  Eldora,  Iowa. 

ScaiB  of  Jealousy,  with  Frank  Keenan. — 
An  extra  good  picture.  Drew  better  than 
•average.  Pleased  well.  Seven  reels. — F.  W. 
Cannon,  Majestic  theatre,  Greenfield,  Tenn. 
—Small  town  patronage. 

Scars  of  Jealousy,  with  Frank  Keenan. — • 
This  is  very  good.  It  is  a little  too  long, 
hut  it  is  quite  interesting  all  the  way 
through.  A good  outdoor  picture.  Price  is 
right  on  this  one.  Eight  reels. — H.  J. 
Eagan,  American  theatre,  Wautoma,  Wis. — 
Small  town  patronage. 

Scars  of  Jealouoy,  with  Prank  Keenan. 
— All  the  players  do  good  work  and  this 
is  a very  good  entertainment,  which  should 
he  bought  right,  as  it  is  old  now.  Seven 
reels. — L.  P.  Wolcott,  Grand  theatre,  Eldora, 
Jowa. 

The  Woman  Conquers,  with  Katherine 
MacDonald. — Not  always,  Katherine.  You 
are  one  who  don’t — conquer.  This  is  out- 
-door  stuff  and  will  get  by  on  Priday-Satur- 
-day — but,  as  I always  say  to  my  dentist, 
“Pm  glad  it’s  all  over.” — Fred  Hinds, 
Gresco  theatre,  Cresco,  Iowa. — General  pat- 
ronage. 

Ashes  of  Vengeance,  with  Norma,  Tal- 
madge.—Wonderful  production,  and  if  you 
are  looking  for  house  prestige  run  it.  If, 
•on  the  other  hand,  you  need  profit,  use  your 
•own  judgment.  That’s  what  I did.  I think 
it’s  as  big  a costume  play  as  was  ever 
made  and  Conway  Tearle  deserves  special 
mention  for  marvelous  sword-play  and  gen- 
eral good  work.  This  production  has  plenty 
■of  everything  to  make  100  per  cent  enter- 
tainment but,  regardless  of  heavy  exploita- 
tion, it  would  not  draw  more  than  ordinary 
program  business,  and  that’s  the  story. 
Ten  reels. — L.  P.  Wolcott,  Grand  theatre, 
Eldora,  Iowa. 

Ashes  of  Vengeance,  with  Norma  Tal- 
madge.— Another  one  of  those  costume  pic- 
tures that  won’t  draw  program  business. 
Good  picture  for  the  cities,  I guess,  but  not 
for  small  towns. — A.  A.  Suszycki,  Majestic 
theatre,  Mauston,  Wis. — General  patronage. 

Ashes  of  Vengeance,  with  Norma  Tal- 


Add  Five  Stars  to  Ballot 
As  Nominating  Terminates 


“Herald  Only”  Club  Favorite  Star  Contest  nominations  closed  this 
week  with  the  addition  of  seven  entries,  bringing  the  total  number 
of  candidates  to  47.  Pictures  of  the  new  candidates  are  published 
upon  the  opposite  page.  Entries  to  date  are  listed  below  at  right. 
DON’T  VOTE  YET! 

Wait  for  the  ballot. 

Preparations  are  under  way  for  the  publication  of  a specied  sirt 
section  containing  the  pictures  of  the  candidates  entered,  after 
which  voting  will  begin. 

Communications  of  the  week  follow: 

I notice  where  exhibitors  all  over  the  coun- 
try are  blowing  up  their  favorites.  Will  ad- 
mit some  of  them  have  used  some  pretty  keen 
judgment.  Have  waited  with  each  week’s  issue 
for  someone  to  name  the  real  one  (but  1 guess 
they’re  all  Flapper  struck),  so  I vvill  enter  her 
myself,  if  it’s  not  too  late. 

By  all  means,  Irene  Rich  should  head  the 
list. 

I never  mix  in  these  contest  affairs,  but  I 
cannot  stand  back  on  this  and  see  no  one  en- 
ter this  wonderful  girl’s  name.  So  if  1 am  not 
too  late,  put  her  name  in,  and  watch  her  come 
out  in  the  lead. 

She  may  not  boh  her  hair  or  smoke  mono- 
grammed  cigarettes,  but  you  will  notice  she 
always  takes  the  cake  in  every  picture.  And 
as  for  looks,  she  has  them  aU  backed  off  the 
map.- — CHET.  E. 

Loveland,  Colo. 


MILLER,  Rialto  theatre. 


After  looking  over  the  “Herald  Only”  Club 
list,  1 desire  to  join  it,  and  1 think  I’d  better 
enter  my  nomination  for  the  Favorite  Star 
Contest  before  it  will  close. 

Also,  after  looking  over  the  list  again,  the 
names  of  the  Favorite  Star  list,  I find  that  the 
name  of  my  candidate,  Miss  Carmel  Myers, 
is  not  on  the  list,  and,  therefore,  I nominate 
Miss  Myers  as  my  Favorite  Star  and  please 
place  her  name  at  the  bottom  of  the  list. 

Yours  for  the  “Herald  Only”  Club. — JOE 
RESTIVO,  Liberty  theatre,  Freemanspur,  111. 

Gentiemen~HoId  1 

Before  you  close  the  “Herald  Only”  Club 
Favorite  Star  Contest,  I want  to  nominate 
America's  Sweetheart,  Mary  Pickford,  the  lit- 
tle favorite  star  who  has  pleased  more  picture 
theatre  patrons  than  any  other  half  dozen 
candidates  put  together.  She  was  the  favorite 
star  before  they  took  the  flicker  out  of  pic- 
tures and  today  is  one  of  the  most  popular 
screen  actresses  before  the  public. 

Have  not  taken  much  interest  in  this  contest 
up  to  date,  but  after  reading  over  the  list  of 
nearly  40  nominations  in  the  “Herald”  I am 
not  surprised  that  Jenkins  of  Neligh,  Neb., 
anxiously  rises  and  says  close  the  contest,  he 
knowing  that  someone  would  soon  nominate 
America’s  most  popular  screen  star. 

Now  that  I have  nominated  Mary  Pickford, 
I second  the  motion  that  the  nominations  be 
closed.— WILLIAM  WINTERBOTTOM,  Elec- 
tric theatre,  Brady,  Neb. 


They  have  all  made  their  nominations.  Now 
I will  nominate  a real  queen — Betty  Blythe, 

queen  of  queens. 

She  packs  the  qualities  of  a winner.  Watch 
her  step  on  all  six  at  the  finish. — SPRAGUE 
GREEN,  Orpheum  theatre.  Fort  Wayne,  Ind. 


Louise  Fazenda 
Corinne  Griffith 
Viola  Dana 
Clzdre  Windsor 
Elaine  Hammerstein 
Shirley  Mason 
Louise  Lorraine 
Norma  Talmadge 
Gladys  Walton 
Lila  Lee 
Gloria  Swanson 
Walter  Hiers 
Colleen  Moore 
Marie  Prevost 
Alice  Terry 
Bebe  Daniels 
Lois  Wilson 
Madge  Bellamy 
Priscilla  Dean 
Clara  Kimball  Y oung 
Dorothy  Dalton 
Betty  Compson 
Mabel  Normand 
May  McAvoy 
Barbara  LaMarr 
Baby  Peggy 
Constance  Talmadge 
Lillian  Gish 
Alice  Calhoun 
Ethel  Clayton 
Marion  Davies 
Mary  Philbin 
Bert  Lytell 
Helene  Chadwick 
Madge  Kennedy 
Florence  Vidor 
Madeleine  Hurlock 
Katherine  MacDon- 
ald 

Charles  Ray 
Jacqueline  Logan 
Irene  Rich 
Carmel  Myers 
Mary  Pickford 
Betty  Blythe 
William  Desmond 
Doris  Kenvon 
Anna  Q.  Nilsson 


m I have  been  looking  over  the  Favorite  Star  Contest  but  I note  no  one  has  m 

B put  William  Desmond’s  name  in  the  contest.  He  is  the  best  male  star  on  the  H 

B (Concluded  on  next  page)  J 
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I {Concluded  from  preceding  page)  H 

■ screen,  so  I think,  since  he  made  “Fightin’  Mad”  for  Metro.  He  is  good  also  in  M 

M “Shadows  of  the  North,”  his  picture  for  Universal.  B 

B William  Desmond  is  there! — E.  C.  BAYS,  Globe  theatre,  Buena  Vista,  Va.  g 

B . . . H 

m Doris  Kenyon  is  nominated  without  comment  by  GEORGE  KOCH,  Perkins  | 

H theatre,  Holton,  Kan.,  who  also  joins  the  “Herald  Only”  Club  this  week.  B 

= 

= ■ ■ ■ = 

■ 1 nominate  Anna  Q.  Nilsson,  as  she  is  the  most  popular  star  with  my  pat-  m 

■ rons  and  my  best  bet. — MARK  HARRISON,  Star  theatre,  San  Francisco,  Cal.  | 

■ I second  the  motion  of  J.  C.  Jenkins  that  the  nominations  be  closed  for  ■ 

B the  “Herald  Only”  Club  Favorite  Star  Contest..  I surely  hate  to  see  his  charm-  g 
B ing  Viola  get  left,  but  Boys,  when  you  cast  your  votes,  don’t  forget  to  cast  J 
B your  votes  for  my  choice,  and  that  is,  beautiful  Louise  Lorraine.  | 

B Now,  J.  C.  J.,  look  out  for  me.  I’m  going  to  Lizzie  out  to  Hollywood,  B 
B Follywood,  or  whatever  you  call  it.  Just  as  soon  as  the  roads  get  in  shape  and,  ■ 

B believe  me,  if  I am  within  200  or  309  miles  of  you  1 surely  will  leave  the  trail  ■ 

B and  drop  in  on  you,  providing  you  have  not  hit  the  trail  to  see  your  favorite  ■ 

B Viola. — C.  E.  BARBER,  Electric  theatre,  Tilden,  III.  B 


I I 

g At  last,  I got  a second  to  my  nomination  for  Louise  Fazenda,  by  Brother  m 
I W.  H.  Brenner.  Please  take  note  that  his  initials  are  the  same  as  mine,  which  g 
B is  a coincidence.  g 

B On  looking  over  the  “Herald  Only”  Club  roster,  I anticipate  that  if  all  g 
B the  exhibitors  whose  names  are  William  should  vote  for  Louise  Fazenda,  the  B 
B greatest  actress  in  the  movies,  she  will  win  the  contest  in  a walk.  ■ 

B I,  therefore,  hereby  solicit  you  to  join  me  in  a “Bill”  Club  for  the  purpose  B 
H of  showing  what  a power  the  “Bills”  are  in  this  broad  land.  Do  not  hesitate,  B 
B Brothers,  as  the  “Bills”  must  stick  together  B 

B Just  a word  to  Brother  Brenner  in  regard  to  his  remarks  that  Louise  is  not  ■ 
H noted  for  her  beauty..  That’s  because  you  have  been  seeing  her  in  her  ging-  B 
B ham  gowns  and  pig-tails.  Wait  until  you  see  her  in  her  new  feature,  “The  B 
B Galloping  Fish,”  and  you  will  then  see  what  real  beauty  is. — WILLIAM  H.  m 
■ CREAL,  Suburban  theatre,  Omaha,  Neb.  B 

B I second  the  motion  that  the  nominations  in  the  Favorite  Star  Contest  be  ■ 
H closed.  B 

B I would  suggest  that  a picture  of  all  the  stars  nominated  be  printed  in  the  ■ 
B “Herald”  before  election  closes.  Also  that  the  name  of  the  exhibitor  who  ■ 
B made  the  nomination  be  given. — H.  H.  PFLUGER,  Pfluger  theatre,  Pfluger-  B 
B ville,  Tex.  B 


B What  is  the  matter  with  J.  C.  Jenkins?  B 

■ He  must  be  getting  cold  feet,  asking  for  nominations  to  close.  From  the  B 

B formidable  lineup  of  stars  now  growing  daily,  I believe  J.  C.  Jenkins  is  afraid  g 

■ his  candidate  will  not  have  the  walk-away  he  at  first  thought  she  would.  ■ 

■ Personally,  the  more  the  better  for  our  cause,  for  I feel  that  when  my  can-  B 

B didate.  Miss  Louise  Lorraine,  wins  the  contest,  the  more  she  had  to  run  against,  ■ 
B the  bigger  will  be  the  victory.  B 

B And  when  it  is  all  over  and  done  with,  we  will  say,  as  did  the  gentleman  of  M 

B old,  “It  was  not  that  we  loved  the  bunch  less,  but  that  we  loved  Miss  Lorraine  B 

B more.” — R.  ROSS  RILEY,  Wigwam  theatre,  Oberlin,  Kan.  m 
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madge. — A satisfactory  production,  but  not 
this  star’s  best.  Fine  work  by  Miss  Tal- 
madge  and  Conway  Tearle. — Henry  W. 
Gauding,  Lincoln  theatre,  Pittsburgh,  Pa. — 
Neighborhood  patronage. 

Her  deputation,  with  May  McAvoy. — Very 
good  little  story  with  good  acting  and  ac- 
tion but  only  a very  few  came  out  to  re- 
plenish our  sadly  dented  coffers.  Seven 
reels. — L.  F.  Wolcott,  Grand  theatre,  Eldora, 
Iowa. 

Her  deputation,  with  May  McAvoy.— Very 
good  picture  and  well  liked.  Seven  reels. — 
G.  Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. — Good  patronage. 

Her  deputation,  with  May  McAvoy  and 
Lloyd  Hughes. — It  has  plenty  of  the  good 
old  hokum,  action  and  suspense  to  hold  any 
audience,  unless  they  were  educated  to  like 
costume,  sheik,  and  old  historical  junk,  such 
as  many  of  the  so-called  highbrow  exces- 
sive footage  features  of  today  contain.  This 
picture  shows  good  direction,  and  the  work 
of  the  stars  is  all  that  would  be  asked  for. 
I had  very  small  attendance  on  account  of 
the  weather,  but  it  certainly  was  not  the 
fault  of  the  picture. — H.  J.  Longaker, 
Howard  theatre,  Alexandria,  Minn. 

Her  deputation,  wifh  May  McAvoy. — 
Good  picture,  but  hard  to  put  over.  Needs 
lots  OjE  boosting. — Beach-Krahn  Amuse  Co., 
Chimes  theatre,  Oakland,  Cal. — ^First-class 
patronage. 

The  Eternal  Flame,  with  Norma  Tal- 
madge. — A great  many  voted  this  better 
than  “Smilin’  Through,”  which  is  going 
some.  Did  not  agree  with  them  exactly 
but  no  exhibitor  need  be  afraid  to  play  this 


one. — M.  A.  Manning,  Opera  House,  Bald- 
win, Wis, — Small  town  patronage. 

Bell  Boy  13,  with  Douglas  MacLean. — 
A corker  of  a good  comedy  with  a string  of 
real  good  laughs  which  our  clientele  enjoyed 
to  the  limit.  Five  reels. — Giacoma  Bros., 
Crystal  theatre.  Tombstone,  Ariz. 

Oliver  Twist,  with  Jackie  Coogan. — 
Coogan  not  very  well  liked  in  this  kind  of 
a picture.  Drew  well  and  seemed  to  please. 
Chaney  is  the  outstanding  star  in  this  one. 
Buy  it  and  boost  it. — J.  W.  Boatwright, 
Radio  theatre,  Ozark,  Mo. — Small  town  pat- 
ronage. 

Oliver  Twist,  with  Jackie  Coogan. — This 
is  certainly  a fine  Dickens  picture  and 
pleased  the  grown-ups  very  much.  It  is 
not  as  brutal  quite  as  the  book,  for  which 
I was  thankfui.  It  is  not  as  good  as  “My 
Boy”  or  “Daddy”  for  the  kids.  Jackie  is 
good,  as  usual,  but  whoever  picked  this  out 
for  him  made  a great  mistake.  It  is  not  the 
kind  he  is  best  in.  Film  in  excellent  con- 
dition.— C.  H.  Moulton,  Bijou  theatre,  Beach, 
N.  D. — Small  town  patronage. 

The  Song  of  Eife,  with  special  cast. — 
An  old  picture  but  a good  one,  which  did  a 
fair  business  for  two  days.  Seven  reels. — - 
Raymond  Pfeiffer,  Princess  theatre,  Chil- 
ton, Wis. — Small  town  patronage. 

Smalm’  Through,  with  Norma  Talmadge. 
— Although  a little  old,  this  is  a wonderful 
production.  Pleased  90  per  cent  of  au- 
dience. Film  not  in  very  good  condition, 
little  cloudy.  Rental  reasonable.  Eight 
reels,  little  too  long  for  small  town.  Norma 
drew  well  here. — M.  F.  Faytle,  Orpheum 
theatre,  McHenry,  N.  D. 

Smilin’  Through,  with  Norma  Talmadge. 


— An  excellent  picture  and  a pleasure  to 
run.  Heard  more  comments  on  this  than 
any  we’ve  run  in  a long  time.  One  man, 
regular  fan,  said  it  was  best  he  had  ever 
seen.  Harrison  Ford  is  good  and  Norma 
is  very  fine.  Ran  Monday  and  Tuesday  and 
had  Saturday  business  on  both  days.  Sec- 
ond day  more  than  first.  Regular  admission 
10  and  25  cents  but  easily  worth  35  cents. — 
H.  H.  Binions,  Cozy  theatre,  Toledo,  Iowa.— 
Town  and  country  patronage. 

Smilin’  Through,  with  Norma  Talmadge. 
— This  is  the  best  one  Norma  ever  made. 
If  you  want  to  see  them  come,  book  this 
one.  I waited  until  the  price  got  right  and 
booked  it  and  made  some  money.  Print 
good.  Eight  reels. — C.  H.  Simpson,  Prin- 
cess theatre,  Millen,  Ga. — General  patron- 
age. 

Sonny,  with  Richard  Barthelmess. — Good 
picture. — Raymond  Pfeiffer,  Princess  the- 
atre, Chilton,  Wis. — Small  town  patronage. 

Bed  Hot  Bomance,  with  a special  cast. — 
A very  pleasing  program  picture  that 
should  please  any  audience.  We  do  not 
like  this  kind  of  a plot  but  this  got  by 
all  O.  K.  except  the  box  office.  Lost  money 
on  this  at  program  price. — J.  W.  Boatwright, 
Radio  theatre,  Ozark,  Mo. — Small  town  pat- 
ronage. 

Fools  First,  a Marshall  Neilan  production. 
— Good  picture.  Plenty  of  suspense  and 
action.  Excellent  cast.  Six  reels. — Ray- 
mond Pfeiffer,  Princess  theatre,  Chilton, 
Wis. — Small  town  patronage. 

Within  the  Eaw,  with  Norma  Talmadge. 
— This  picture  is  good,  but  hasn’t  the  draw- 
ing power  to  justify  the  price  asked.  The 
cost  of  production  was  certainly  not  great, 
outside  of  the  star’s  salary,  which  is  alleged 
to  be  fabulous.  Some  people  seem  to  be 
receiving  more  than  their  share  of  pros- 
perity. That’s  what  makes  me  envious,  as 
I don’t  seem  to  be  getting  as  much  as  I 
think  I am  entitled  to.  How  about  the  rest 
of  you  poor  exhibitors? — W.  H.  Creal, 
Suburban  theatre,  Omaha,  Neb. — Neighbor- 
hood patronage. 

Within  the  Eaw,  with  Norma  Talmadge. — 
A regular  story,  done  by  a regular  cast. 
Good  business.  Eight  reels. — Joe  Win- 
nlger,  Davidson  theatre,  Waupun,  Wis. 

Fenrod,  with  Wesley  Barry.- — Dandy  pro- 
gram picture.  Drew  fair  crowd  on  Satur- 
day night  in  spite  of  snow  and  bad  roads. 
Print  fair.  Eight  reels. — Needham  & Mat- 
tingly, DeLuxe  theatre,  Moline,  Kan.— 
Neighborhood  patronage. 

The  Waaters,  with  Marie  Prevost.- — Our 
patrons  enjoyed  this  one.  Story  Is  full  of 
interest  and  you  are  carried  along  to  the 
end  without  realizing  you  have  been  look- 
ing a't  a picture.  Plenty  of  swell  gowns 
for  the  ladies  to  enjoy.  Seven  reels.- — H.  G. 
Stettmund,  Jr.,  Odeon  theatre.  Chandler, 
Okla. — Small  town  patronage. 

The  Dangerous  Age,  with  a special  cast. 
— A picture  that’s  hard  to  beat.  Has  good 
lesson  for  young  and  old.  Drew  good  busi- 
ness. Seven  reels. — F.  W.  Cannon,  Majestic 
theatre,  Greenfield,  Tenn. — Small  town  pat- 
ronage. 

Daddy,  with  Jackie  Coogan.— This  is  the 
kind  of  picture  an  exhibitor  delights  to 
show  his  patrons.  Jackie  sure  acts  his  part. 
Film  in  good  shape.  Pleased  all.  Book  it 
and  boost  it. — M.  F.  Faytle,  Orpheum  the- 
atre, McHenry,  N.  D. 

Trouble,  with  Jackie  Coogan.- — Jackie  is 
good  in  this  one,  but  somehow  I can’t  get 
’em  in  above  average  business.  Six  reels. 
— F.  W.  Cannon,  Majestic  theatre,  Green- 
field, Tenn. — Small  town  patronage. 

Mighty  X>ah’  a Bose,  with  a special  cast. 
— A story  that  gets  a world  of  comment 
from  the  people.  They  all  like  it.  It  is 
plain,  simple  hokum,  but  it  sure  gets  them 
in  and  pleases.  Get  it  by  all  means. — Ben 
L.  Morris,  Temple  theatre,  Bellaire,  O. 

Mighty  Eak’  a Hose,  with  a special  cast. 
— This  one  was  so  old  it  arrived  a day  late. 
The  Des  Moines  office  mailed  it  a day  late 
and  expected  it  to  catch  up.  The  board  of 
arbitration  nearly  had  an  opportunity  of 
awarding  us  damages — but  the  picture  is  so 
blame  good  we’re  giving  it  two  days  more. 
On  the  order  of  “Humoresque,”  and  nearly 
as  good,  though  it  hasn’t  the  drawing 
power.  Wish  they  were  all  as  good  as  this 
one.  Seven  reels. — Fred  Hinds,  Cresco  the- 
atre, Cresco,  Iowa. — General  patronage. 

Dove’s  Bedemptioii,  with  Norma  Tal- 
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madge. — Pleased  my  people.  Print  good. 
Six  reels. — J.  S.  Walker,  Alamo  theatre. 
Moody,  Tex. — Small  town  patronage. 

The  Wonderful  Thing,  with  Norma  Tal- 
madge. — A fine  little  picture.  Good  story 
well  acted.  Not  a special.  Seven  reels. — 
C.  L.  Reed,  Illinois  theatre,  Newman,  111. — 
Small  town  patronage. 

Brawn  of  the  North,  with  Strongheart. — 
This  is  a mighty  good  offering,  but  it  is 
somewhat  too  long.  It  would  have  made 
a wonderful  six  reeler.  Scenery  and  photog- 
raphy splendid.  Eight  reels. — C.  L.  Reed, 
Illinois  theatre,  Newman,  111. — Small  town 
patronage. 

Omar  the  Tentmaker,  with  Guy  Bates 
Post. — A veritable  classic  from  “way  back 
yonder”  that  has  no  appeal  whatever  to 
most  people.  Nope,  we’ve  not  reached  the 
“grand  opery”  stage  yet.  Don’t  know  what 
I was  suffering  from  the  day  I set  this  in. 
Played  to  average  business  March  12  and 
13.  Two  too  many  reels. — Fred  C.  Hinds, 
Cresco  theatre,  Cresco,  Iowa. — General  pat- 
ronage. 

The  Halfbreed,  with  Wheeler  Oakman. — 
Not  so  much  of  a picture.  Seems  to  have 
poor  direction.  This  is  from  stage  play  by 
Oliver  Morosco.  Can’t  say  it  is  much  of  a 
success  on  screen.  Has  a good  cast,  but 
don’t  seem  to  get  across  for  some  reason 
or  other.  Noticed  from  previous  reports 
in  your  column  that  this  wasn’t  so  good 
and  is  the  right  dope. — H.  H.  Binions,  Cozy 
theatre,  Toledo,  Iowa. — Town  and  country 
patronage. 

The  Girl  of  the  Golden  West,  with  a 
special  cast. — Another  good  picture  which 
pleased  everyone.  Kerrigan  good  in  this 
picture.  Good  photography  also.  Seven 
reels. — C.  L.  Brown,  Paramount  theatre, 
Elizabeth,  La. — Small  town  patronage. 

The  Girl  of  the  Golden  West,  with  a 
special  cast. — A better  grade  of  Western 
that  took  well  with  most  everybody.  Noth- 
ing big.  Seven  reels. — H.  E.  Patrick,  Palace 
theatre.  North  Rose,  N.  Y. — Small  town  pat- 
ronage. 

Hurricane’s  Gal,  with  Dorothy  Phillips. — 
Very  good  picture.  Lots  of  thrills  and 
action.  A big  sea  picture  that  should  cap- 
ture any  audience.  Registered  100  per  cent. 
Eight  reels. — Geo.  Khattar,  Khattar’s  the- 
atre, Sydney,  N.  S.,  Canada. 

Hurricane’s  Gal,  with  Dorothy  Phillips. — 
Have  had  so  many  favorable  comments  on 
this  picture  that  I want  to  make  a report  on 
it.  Many  of  my  patrons  rate  this  picture 
with  “Skin  Deep”  as  two  of  the  best  pic- 
tures shown  here  the  past  year.  This  was 
my  first  of  this  star  and  she  was  wonderful 
in  it.  Good  cast,  good  story  and  good  direc- 
tion. Can’t  beat  jthat  combination.  Eight 
reels. — H.  E.  Patrick,  Palace  theatre.  North 
Rose,  N.  T. — Small  town  patronage. 

Peck’s  Bad  Boy,  with  Jackie  Coogan. — 
This  is  a fine  picture  and  drew  me  a large 
mid-week  attendance.  Pleased  100  per  cent. 
Jackie  is  sure  a drawing  card  for  me.  Don’t 
be  afraid  of  this  one.  Five  reels. — John  H. 
Wetz,  Rialto  theatre,  Middletown,  Ind. — 
Small  town  patronage. 

The  Isle  of  Lost  Ships,  with  Milton  Sills. 
— Good.  Very  excellent  entertainment.  Get 
behind  this — it  will  please  them  all  and 
should  be  bought  right  now.  Eight  reels. — 
L.  F.  Wolcott,  Grand  theatre,  Eldora,  Iowa. 

The  Isle  of  Bost  Ships,  with  Milton  Sills. 
- — Milton  Sills  and  Walter  Long  and  Anna  Q. 
Nilsson  In  a very  interesting  and  odd  pic- 
ture. Once  in  a while  a rough  sea  story 
like  this  gets  them.  Seven  reels. — Joe  Win- 
niger,  Davidson  theatre,  Waupun,  Wis. 

Tol’able  David,  with  Richard  Barthelmess. 
— This  is  one  of  the  best  pictures  I have 
run  in  a long  time,  but  it  did  not  draw  any 
extra  business.  It  will  please  them  if  you 
can  get  them  in.  Seven  reels. — John  H. 
Wetz,  Rialto  theatre,  Middletown,  Ind. — 
Small  town  patronage. 

The  Dangerous  Age,  with  a special  cast. — 
Good  picture  of  its  kind  to  poor  business, 
as  this  is  not  the  kind  our  audience  likes. 
Pleased  about  70  per  cent.  Eight  reels. — 
Geo.  Khattar,  Khattar’s  theatre,  Sydney, 
N.  S.,  Canada. 

Bast  Is  West,  with  Constance  Talmadge. 
— This  star  has  never  been  a favorite  here 
in  her  farce  comedies,  but  this  picture  was 
a perfect  delight.  We  had  terrible  weather 


so  I can  not  judge  the  drawing  power  of 
the  picture.  We  lost  about  $10.00  on  it. 
The  people  who  did  see  it  had  nothing  but 
nice  things  to  say  about  it.  Eight  reels. — • 
A.  N.  Miles,  Eminence  theatre.  Eminence, 
Ky. 

Fox 

Shadows  of  the  Bast,  with  a special  cast. 
— Nothing  wonderful,  but  an  interesting 
drama  of  contrasts  in  city  and  desert  life. 
Norman  Kerry  makes  'a  dandy  sheik  and 
you  like  him.  The  first  of  the  picture  drags 
but  the  last  two  reels  have  lots  of  pep. — 
Ben  L.  Morris,  Temple  theatre,  Bellaire,  O. 

The  Wolf  Man,  with  John  Gilbert. — Why 
on  earth  an  actor  with  the  ability  that  John 
Gilbert  possesses  will  allow  himself  to  be 
starred  in  any  such  piece  of  cheese  is  more 
than  I can  figure  out.  It  is  absolutely  the 
worst  conglomeration  of  a story  it  has 
ever  been  my  misfortune  to  see.  Gilbert 
was  well  thought  of  here,  but  this  will  kill 
him  for  a good  while.  Pox  must  have  a 
queer  conception  of  what  people  like  to  see 
in  pictures.  Brothers,  if  they  have  you 
staked  on  this,  pay  for  it  and  leave  it  alone. 
Six  reels. — F.  J.  O’Hara,  Community  the- 
atre, Elgin,  Neb. 

The  Wolf  Man,  with  John  Gilbert. — A bet- 
ter than  ordinary  Northwestern  melodrama 
which  drew  poor  business  on  account  of  the 
paper  playing  up  the  society  drama  part  of 
the  story.  Five  reels. — L.  P.  Wolcott, 
Grand  theatre,  Eldora,  Iowa. 

Just  Off  Broadway,  with  John  Gilbert. — 
Best  Gilbert  picture  we  ever  used.  Good  pat- 
ronage. Six  reels. — G.  Strasser  Sons,  Em- 
blem theatre,  Buffalo,  N.  T. 

Just  Off  Broadway,  with  John  Gilbert. — 
This  is  a fine  picture  with  a great  star. 
The  ladies  sure  fall  for  him.  On  their  way 
out  they  asked  when  he  was  coming  again. 
Good  business.  Six  reels. — Peck’s  theatre, 
LaSalle,  111. — General  patronage. 

Not  a Drum  Was  Heard,  with  Charles 
Jones. — This  is  something  like  what  the 
public  wish  to  see  Jones  in.  There  is  only 
about  a half-dozen  Western  stars,  but  the 
woods  are  full  of  those  society  and  high- 
brow stars.  Why  don’t  the  real  Western 
stars  stay  in  their  place  and  give  us  what 


THIS  PICTURE 

—and  boost  it  to  the  skies.  Here’s  one  that  will 
make  ’em  want  to  see  more  of  your  theatre 
eind  your  pictures.  This  second  biff  PALMER 
PHOTOPLAY,  foUowinff,  as  it  does,  on  the 
heels  of  the  first  biff  Palmer  Picture,  “JUDGMENT 
OF  THE  STORM,”  makes  more  fans  for  you- 
With  beautiful  MADGE  BELLAMY  and  biff  cast, 
you’ve  ffot  a ffenuine  attraction  that  you  can 
shout  about.  Take  a slant  at  the  press  book.  Ask 
your  nearest  F.  B.  O.  exchanffe  manaffer  for 
play  dates  and  DO  IT  NOW! 
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we  want?  Good.  Five  reels. — F.  J.  O’Hara, 
Community  theatre,  Elgin,  Neb. 

Not  a Drum  Was  Heard,  with  Charles 
Jones. — Fair  program  picture.  But,  oh,  what 
a title! — Fred  McCoy,  Jefferson  theatre, 
Springfield,  Mo. 

Ladies  to  Board,  with  Tom  Mix. — The 
best  picture  Tom  has  appeared  in  lately. 
Mix  broke  box  office  record  with  us  on  this 
one.  If  you  haven’t  played  it,  get  it. — ^A.  E. 
Williamson,  Idle  Hour  theatre,  Monroe,  Ga. 

Ladies  to  Board,  with  Tom  Mix. — This 
one  is  100  per  cent  entertainment — plenty 
of  thrills  and  comedy.  Tony  also  does  some 
fine  work.  Everybody  went  out  smiling. 
You  cannot  go  wrong  on  this  one.  Six 
reels. — C.  H.  Simpson,  Princess  theatre, 
Millen,  Ga. — General  patronage. 

Love  Letters,  with  Shirley  Mason. — Weak 
little  story.  Shirley  worked  hard  but 
couldn’t  achieve  the  impossible.  At  the 
box  office — a blank.  Five  reels. — L.  F. 
Wolcott,  Grand  theatre,  Eldora,  Iowa. 

The  Governor’s  Lady,  with  a special  cast. 
— Eight  full  reels  that  should  only  have 
been  six.  The  picture  is  not  so  bad,  but 
about  the  poorest  directed  picture  I have 
ever  seen.  Harry  Millard  may  be  rated  as 
a good  director,  but  he  failed  to  show  any 
of  it  in  this  one. — R.  W.  Hickman,  Lyric 
theatre,  Greenville,  111. 

The  Governor’s  Lady,  with  a special  cast. 
— Another  box  office  flop.  I’ll  say.  Lay  off 
it.  Seven  reels. — L.  F.  Wolcott,  Grand  the- 
atre, Eldora,  Iowa. 

No  Mother  to  Guide  Her,  with  Genevieve 
Tobin. — “Special”?  Oh,  boy,  what  a lemon! 
All  that  my  audience,  the  few  who  came,  or 
I could  see  of  note  to  this  was  the  natural 
color  in  spots.  Where  are  our  “noted” 
producers  taking  us,  anyway — back  to  the 
beginning  of  the  motion  picture  game  to 
begin  all  over  again?  Or  are  they  just  at- 
tempting to  get  out  from  under  a deficit 
this  season?  Anyway,  no  more  of  the  same 
for  me.  Take  a tip  and  lay  off  this  one. 
Seven  reels. — L.  F.  Wolcott,  Grand  theatre, 
Eldora,  Iowa. 

Times  Have  Changed,  with  Russell. — A 
fair  program  picture  in  which  Russell  does 
his  best  with  material  used.  Five  reels. — ■ 
T.  A.  Shea,  Palace  theatre,  McGehee,  Ark. — 
Neighborhood  patronage. 

Hell’s  Hole,  with  Charles  Jones. — Good 
and  seemed  to  please.  Lots  of  action.  Had 
it  not  been  for  dream  ending,  would  have 
had  lots  more  favorable  comments.  Good 
business.  Six  reels. — Mr.  and  Mrs.  E.  Fox, 
Princess  theatre,  Obion,  Tenn. — Small  town 
patronage. 

Monna  Vanna,  with  a special  cast. — A 
great  picture  for  foreign  countries,  but  this 
is  the  United  States.  Terrible  for  my 
patrons.  Many  walked  out  before  it  had 
reached  the  third  reel.  As  for  a box  office 
attraction  and  a picture  to  please  your  pa- 
trons, leave  it  alone.  Pay  for  it  and  jump 
it.  You’ll  feel  better.  Nine  reels. — A1 
Powell,  Highland  theatre,  Guthrie,  Okla. — 
General  patronage. 

If  Winter  Comes,  with  Percy  Marmont. — 
Another  wonderful  picturization  of  a book 
story.  It  got  big  business  three  days  at 
advanced  prices.  What  more  do  you  want? 

. — Ben  L.  Morris,  Temple  theatre,  Bellaire, 
Ohio. 

The  Temple  of  Venus,  with  a special  cast. 
This  is  one  of  Fox’s  specials  that  went  over 
big  for  me.  I had  my  patrons  tell  me  that 
it  was  grand.  Beautiful  colored  photog- 
raphy. Something  different.  Pleased  all 
who  saw  it.  Advertised  it  heavy.  Used 
one’s,  six’s,  photos  and  rotogravure  heralds. 
Opposition  big.  Revival  meeting.  Was  sat- 
isfied with  box  office  report. — -Charles  E. 
Barber,  Electric  theatre,  Tilden,  111. — Min- 
ing town  patronage. 

Cupid’s  Fireman,  with  Charles  Jones. — 
Just  a fair  Saturday  picture.  No  special 
drawing  power.  The  Imperial  Comedy, 
“Arabia’s  Last  Alarm,”  was  the  best  part 
of  the  show.  Five  reels. — L.  F.  Wolcott, 
Grand  theatre,  Eldora,  Iowa. 

Cupid’s  Fireman,  with  Charles  Jones. — 
Each  picture  of  this  star  seems  to  be  get- 
ting better.  This  sure  is  a dandy.  Give 
me  more  like  this  one.  Business  fine.  Five 
reels. — Peck’s  theatre,  LaSalle,  111. — General 
patronage. 

Cupid’s  Fireman,  with  Charles  Jones. — 
Good-bye,  Buck.  Good-bye,  Fox.  You’ve 
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finally  killed  Buck  for  us.  And  pretty  soon 
Tom  Mix  will  be  buried  beside  him.  Put 
’em  both  baek  in  honest-to-gosh  Westerns 
and  quit  this  highbrow  drama.  “Cupid’s 
Fireman”  is  the  worst  Jones  yet.  Good 
business  first  night.  No  business  second. — ■ 
M.  P.  Foster,  Orpheum,  Harrisburg,  111. — - 
General  patronage. 

Kentucky  Days,  with  Dustin  Farnum. — 
The  best  picture  I have  run  of  this  star  to 
date.  The  best  of  its  kind  I have  ever  seen. 
Fine  business  for  two  days.  Six  reels. — • 
Peck’s  theatre,  LaSalle,  111. — General  pat- 
ronage. 

Kentucky  Days,  with  Dustin  Farnum. — 
Just  a good  Western  picture  that  will  go 
over  good  with  your  Saturday  crowd. — Fred 
McCoy,  Jefferson  theatre,  Springfield,  Mo. 

Cameo  Kirby,  with  John  Gilbert. — Not  a 
special.  Just  an  ordinary.  Mr.  Fox  has 
quite  a few  so-called  specials  that  you  will 
have  to  be  careful  and  not  promise  too  much 
for.  Seven  reels. — Jack  Cairns,  Brooklyn 
theatre,  Detroit,  Mich. — General  patronage. 

Cameo  Kirby,  with  John  Gilbert. — A won- 
derful picture  with  suspense  that  holds  to 
the  very  end  of  the  picture.  Pleased  the 
ones  who  saw  it,  but  a lot  of  patrons  were 
conspicuous  by  their  absence.  Whatever 
you  do,  don’t  play  up  the  gambling  atmos- 
phere in  “Cameo  Kirby,”  for  that  keeps 
them  away,  especially  the  ladies.  If  you 
can  get  them  in  on  this  one,  it  will  surely 
please. — Fred  McCoy,  Jefferson  theatre, 
Springfield,  Mo. 

Soft  Boiled,  with  Tom  Mix. — Will  have 
to  join  in  with  the  rest  and  praise  this  pic- 
ture. Mix  goes  good  with  us  and  this  one 
has  lots  of  comedy.  Would  recommend  it 
to  anyone.  Good  business.  Eight  reels. — 
Mr.  and  Mrs.  E.  Fox,  Princess  theatre, 
Obion,  Tenn. — Small  town  patronage. 

Soft  Boiled,  with  Tom  Mix. — Here  is  real 
entertainment.  Tom  Mix,  Tom  Wilson,  the 
girl,  Tony  and  the  dog;  in  fact,  the  whole 
cast  works  hard  and  they  sure  make  a 
real  one.  Fine  comedy  and  action.  Get 
behind  this  and  you  may  be  able  to  do  as 
well  as  I did,  i.  e.,  take  in  the  film  rental 
and  most  of  the  overhead.  Drew  better  the 
second  night.  Seven  reels. — L.  F.  Wolcott, 
Grand  theatre,  Eldora,  Iowa. 

Alias  the  Night  Wind,  with  William 
Russell. — A nice  program  number  with 
crook  and  mystery  trend  prevailing.  It 
will  hold  the  attention.  Five  reels. — H.  J. 
Longaker,  Howard  theatre,  Alexandria, 
Minn. 

Alias  the  Night  Wind,  with  William 
Russell. — A very  remarkable  and  thrilling 
picture.  Makes  your  hair  stand  on  end. — 
Hazel  Roberts,  New  Windsor,  111. — Neigh- 
borhood patronage. 

Alias  the  Night  Wind,  with  William  Rus- 
sell.— Very  good  program  picture.  Five 
reels. — Peck’s  theatre,  LaSalle,  111. — General 
patronage. 

Alias  the  Night  Wind,  with  William  Rus- 
sell.— Only  a fair  show  with  practically 
no  drawing  power.  Five  reels. — L.  F.  Wol- 
cott. Grand  theatre,  Eldora,  Iowa. 

Bxiles,  with  John  Gilbert. — A very  good 
program  picture  bought  at  a price  which 
left  us  a small  profit,  although  it  was 
shown  on  our  two  poorest  nights  in  the 
week.  Advertising  very  misleading. — P.  R. 
Matson,  Crystal  theatre,  Flandreau,  S.  D. 

Bziles,  with  John  Gilbert. — Found  this 
to  be  a good  picture.  It  will  please  the  ma- 
jority of  patrons.  Five  reels. — Mr.  and  Mrs. 
E.  Fox,  Princess  theatre,  Obion,  Tenn. — 
Small  town  patronage. 

Bxlles,  with  John  Gilbert. — Just  fair,  was 
the  verdict  of  the  box  office  and  the  au- 
dience. The  leading  lady,  Betty  Bouton, 
had  better  pep  up  a little  or  join  the  has- 
beens.  Five  reels. — L.  F.  Wolcott,  Grand 
theatre,  Eldora,  Iowa. 

Big  Dan,  with  Charles  Jones. — Why  put 
Charles  Jones  in  this  type  of  picture?  He 
has  not  been  run  in  this  town  for  some 
time  and  if  this  is  the  type  of  stuff  he  is 
making,  the  public  will  indicate  “thumbs 
down”  and  we  will  be  forced  to  part  com- 
pany with  him  again.  Note  to  Bill  Fox: 
Keep  Mix,  Jones  and  Farnum  in  good  action 
Westerns  or  you’ll  sign  their  death  war- 
rants in  pictures  for  we  smaller  town  ex- 
hibitors. Lay  off  the  heavy  stuff  for  these 
boys.  In  reference  to  Jones — “Buck”  Jones 


will  outdraw  Charles  Jones  any  day.  Six 
reels. — L.  F.  Wolcott,  Grand  theatre,  Eldora, 
Iowa. 

The  Silent  Command,  with  Edmund  Lowe. 
— While  this  picture  did  not  draw  any 
extra  business,  it  pleased.  So  far  I haven’t 
had  a poor  Fox  special.  You  will  find  they 
will  average  up  with  any  brand  of  pictures 
now  being  released.  In  lots  of  cases  I con- 
sider them  much  better.  Eight  reels. — R. 
W.  Hickman.  Lyric  theatre,  Greenville,  111. 

The  Silent  Command,  with  Edmund  Lowe. 
— The  few  that  saw  it  liked  it  but  very  few 
saw  it.  Fell  flat  two  days.  7,800  feet. — 
G.  Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. 

The  Silent  Command,  with  Edmund  Lowe. 
— A very  good  special  picture.  A good 
secret  service  picture. — Hazel  Roberts,  New 
Windsor,  111. — Neighborhood  patronage. 

The  Bleventh  Hour,  with  Charles  Jones 
and  Shirley  Mason. — A real  honest-to-good- 
ness  knockout.  Has  lots  of  thrills  and  ac- 
tion. Jones  and  Mason  did  good  work  in 
this  picture.  Had  more  favorable  comments 
on  this  one  than  any  of  Fox  specials  yet. 
Good  business.  Seven  reels. — Mr.  and  Mrs. 
E.  Fox,  Princess  theatre,  Obion,  Tenn. — 
Small  town  patronage. 

The  Eleventh  Hour,  with  Charles  Jones 
and  Shirley  Mason. — So-called  special  pro- 
duction. Here  is  a good  melodrama  with 
good  action  and  thrills.  Will  do  extra  busi- 
ness on  Saturday  night,  but  be  careful 
what  you  pay.  It  is  not  a special.  Seven 
reels. — L.  F.  Wolcott,  Grand  theatre,  Eldora, 
Iowa. 

A Uile-a-lVIinute  Borneo,  with  Tom  Mix. — 
Good  Mix  show.  Pleased  the  small  number 
who  came  to  see  it  on  Saturday  night.  One 
man  sent  his  wife  to  see  it  on  the  second 
show  after  having  seen  it  himself.  Six 
reels. — L.  F.  Wolcott,  Grand  theatre,  El- 
dora, Iowa. 

Skid  Proof,  with  Charles  Jones. — I see  by 
the  pictures  that  William  is  trying  to  make 
an  indoor  sheik  out  of  Charles.  Even  if 
this  boy  has  killed  himself  by  leaving 
Westerns  this  picture  will  be  enjoyed  by 
the  handfull  that  comes,  regardless  of  who 
or  what  you  are  showing.  This  is  a racing 
story  of  the  type  that  Wally  Reid  made 
famous.  Six  reels. — H.  G.  Stettmund.  Jr., 
Odeon  theatre.  Chandler,  Okla. — Small  town 
patronage. 

Eyes  of  the  Porest,  with  Tom  Mix. — One 
of  the  best  pictures  Mix  ever  made.  It  has 
practically  everything  that  can  be  put  into 
a production.  And  action!  Boy,  but  there  is 
speed  in  this  one.  Book  it  and  get  behind 
it. — Fred  McCoy,  Jefferson  theatre.  Spring- 
field,  Mo. 

lilau’s  Size,  with  William  Russell. — Well, 
as  I have  said  before.  Fox  doesn’t  make 
any  bad  ones,  and  this  is  away  above  the 
average  program  picture  from  any  other 
firm.  So  just  keep  behind  Fox  and  they 
wilt  deliver  the  goods.  Five  reels. — D.  C. 
Frew,  Franklin  theatre,  Piggott,  Ark. — Gen- 
eral patronage. 

The  Grail,  with  Dustin  Farnum. — A West- 
ern, all  right,  but  no  action;  no  stunts;  no 
riding.  Just  “drammer”  and,  altogether,  not 
so  good.  Five  reels. — L.  F.  Wolcott,  Grand 
theatre,  Eldora,  Iowa. 

The  Done  Star  Stranger,  with  Tom  Mix. — - 
A much  better  production  than  the  picture 
with  Farnum  and  pleased  all  that  came. 
Mix  put  some  different  stuff  in  it.  Six  reels. 
— H.  J.  Longaker,  Howard  theatre,  Alex- 
andria, Minn. 

The  Done  Star  Banger  with  Tom  Mix. — 
Mix  is  not  a big  star  in  my  house.  Busi- 
ness only  fair.  Not  the  picture  that  Far- 
num made  a few  years  back — Beach  Krahn 
Amuse  Cb.,  Chimes  theatre,  Oakland,  Cal. — 
First  class  patronage. 

The  Done  Star  Stranger,  with  Tom  Mix.— 
Good,  better,  excellent,  in  fact.  Keep  this 
boy  in  Westerns  of  this  type  and  he  will 
regain  some  of  his  popularity,  I believe. 
Six  reels. — L.  F.  Wolcott,  Grand  theatre, 
Eldora,  Iowa. 

The  Gun  Fighter,  with  William  Farnum. 

■ — Good  picture.  They  finally  got  Farnum 
back  in  stories  where  he  belongs.  Pleased 
90  per  cent.  Print  good.  Five  reels. — ■ 
C.  H.  Simpson,  Princess  theatre,  Millen,  Ga, 

■ — General  patronage. 

The  Gun  Fighter,  with  William  Farnum. 

- — This  one  pleased  a fair  attendance  on 


Saturday  night.  Pretty  draggy  in  spots 
but  got  across  O.  K.,  being  the  Western 
type  of  picture  this  star  should  never 
have  gotten  away  from.  Six  reels. — L.  F. 
Wolcott,  Grand  theatre,  Eldora,  Iowa. 

The  Man  Who  Won,  with  Dustin  Farnum. 
— Pretty  good.  Had  good  comedy,  and  little 
children  win  everyone’s  heart.  Five  reels.— 
Mr.  and  Mrs.  E.  Fox,  Princess  theatre, 
Obion,  Tenn. — Small  town  patronage. 

The  'Village  Blacksmith,  with  a special 
cast. — ^Very  good  picture.  Eight  reels. — 
G.  Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. 

St.  Elmo,  with  John  Gilbert. — This  one 
surprised  us  by  the  attendance  it  got. 
Seemed  to  attract  people  not  in  the  habit 
of  coming,  due  to  the  fame  of  the  old  story. 
It  is  a perfect  picturization  of  St.  Elmo 
and  is  just  what  is  expected  and  John  Gil- 
bert makes  a dandy  lead.  Well  mounted 
and  acted  and  worth  running. — Ben  L.  Mor- 
ris, Temple  theatre,  Bellaire,  O. 

St.  Elmo,  with  John  Gilbert. — Drew  fairly 
well  and  suited,  as  most  people  had  read 
the  book  or  knew  the  story,  being  told  of 
it  by  the  old  timers.  I do  not  consider  it 
a big  special  but  it  is  beautifully  done, 
enough  so  to  get  many  good  comments.  Six 
reels. — H.  J.  Longaker,  Howard  theatre, 
Alexandria,  Minn. — Farmers’  and  retired 
farmers’  patronage. 

The  Madness  of  'Youth,  with  John  Gil- 
bert.— One  of  the  best  of  the  Fox  pictures 
in  which  Mr.  Gilbert  is  starred.  We  rec- 
omniend  this  picture  to  all  the  theatres 
that  have  or  have  not  been  showing  the 
pictures  in  which  this  star  plays. — C.  C. 
Cravens,  Rex  theatre,  Lilbourn,  Mo. 

Snowdrift,  with  Charles  Jones. — Not  a 
typical  Jones  picture  but  it  pleased  the 
majority  of  our  patrons.  Good  photography 
and  snow  scenes.  The  play  leads  to  a 
smashing  climax  in  which  Buck  and  the 
villain  battle  in  the  dance  hall  to  save 
the  girl  he  loves.  Five  reels. — Gunther  & 
Metzger,  Palace  theatre,  Syracuse,  Neb. — 
Small  town  patronage. 

'While  Justice  Waits,  with  Dustin  Far- 
num.— A good  Western  picture  that  pleased 
a fair  crowd.  ‘Fox  is  giving  us  better  serv- 
ice than  we  had  before  and  I believe  the 
stars  are  getting  better  stories.  Played 
Stan  Laurel  in  “Roughest  Africa,”  a knock- 
out and  burlesque  on  the  African  animal 
pictures.  Five  reels. — Gunther  & Metzger, 
Palace  theatre,  Syracuse,  Neb. — Small  town 
patronage. 

Boston  Blackie,  with  William  Russell. 
— Just  an  average  crook  picture.  Same  old 
story.  They  arrive  at  the  prison  just  as 
the  hero  is  about  to  die.  Why  don’t  they 
have  a blowout  some  day  and  let  the  hero 
die?  Would  save  good  film.  Five  reels. — 
Russell  Armentrout,  K.  P.  theatre,  Pitts- 
field, 111. 

Boston  Blackie,  with  William  Russell. — 
A fair  program  picture  with  plenty  of  ac- 
tion and  mystery.  Good  Saturday  picture. 
— Leachman  Brothers,  Pastime  theatre. 
Woodward,  Okla. — General  patronage. 

Skid  Proof,  with  Charles  Jones. — A Byron 
Morgan  story  that  will  please  any  audience. 
A good  picture  for  Saturday.  Six  reels. — 
Roy  L.  Dowling,  Ozark  theatre,  Ozark,  Ala. 

Skid  Proof,  with  Charles  Jones. — One  of 
Jones’  best,  full  of  thrills  and  action.  Go 
after  this  one.  Jones  goes  over  good.  Five 
reels. — Leachman  Brothers,  Pastime  theatre. 
Woodward,  Okla. — General  patronage. 

Second  Hand  Dove,  with  Charles  Jones. — • 
A fine  program  picture  that  pleased  all. 
One  of  the  best  Buck  Jones  pictures  that 
we  ever  saw.  Five  reels. — Elmac  theatre. 
Maple  Rapids,  Mich. 

Monte  Cristo,  with  a special  cast.— This 
one  went  as  far  over  the  heads  of  my  pa- 
trons as  is  possible.  Didn’t  like  it  myself 
either.  No  business  at  all,  just  “existed,” 
that’s  all.  Did  not  expect  much  business, 
but  had  to  take  it  in  order  to  get  a few 
that  I wanted.  Eleven  reels. — Hugh  G. 
Martin,  American  theatre,  Columbus,  Ga. — 
General  patronage. 

The  Eleventh  Hour,  with  Charles  Jones 
and  Shirley  Mason. — This  picture  is  a regu- 
lar serial  for  action  and  thrills.  Pleased 
everyone.  Seven  reels.^ — Claude  McBrayer, 
Auditorium  theatre,  Hamilton,  Mo. 

Bucking  the  Barrier,  with  Dustin  Farnum. 

■ — Patrons  said  this  was  a good  picture. 
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Five  reels. — Roy  W.  Adams,  Pastime  the- 
atre, Mason,  Mich. — Small  town  patronage. 

The  Town  That  Porgot  God,  with  a spe- 
cial cast. — Opinions  of  this  show  were  very 
much  divided.  Some  thought  it  great: 
others,  and  by  far  the  largest  number,  said 
it  was  a cheap,  insincere  and  clumsily  sen- 
timental picture  without  coherent  story, 
tedious  and  overdrawn.  Nine  reels. — A1  C. 
Werner,  Royal  theatre,  Reading,  Pa. — Mixed 
patronage. 

Catch  My  Smoke,  with  Tom  Mix. — Played 
on  Saturday  and  it  went  over  good.  If  they 
like  Westerns,  give  them  this  one.  Five 
reels. — B.  B.  Benfield,  Idle  Hour  theatre, 
Marion,  S.  C. — Small  town  patronage. 

Bomance  Ijand,  with  Tom  Mix. — Good,  as 
usual,  but  the  print  was  rotten.  This 
ruined  the  whole  show.  Pleased  all  Mix 
fans.  Six  reels.- — Roy  L.  Dowling,  Ozark 
theatre,  Ozark,  Ala. 

The  Fast  Mail,  with  Charles  Jones. — A 
thriller  too  far  fetched  for  my  crowd. 
Where  they  like  thrills  this  should  go  by. 
Seven  reels. — B.  B.  Benfield,  Idle  Hour  the- 
atre, Marion,  S.  C. — Small  town  patronage. 

Goldwyn  Cosmopolitan’ 

Nellie  the  Beantifol  Cloak  Model,  with 
Claire  Windsor.- — Here  is  a real  picture — 
one  that  pleases  all.  Title  bad,  but  if  you 
can  get  them  in  it  will  please  100  per  cent. 
Action  galore  and  a wonderful  love  story. 
Buy  this  quick.  Seven  reels. — M.  A.  Pay, 
Colonial  theatre,  Sioux  Falls,  S.  D.— Gen- 
eral patronage. 

Rendezvous,  a Marshall  Neilan  produc- 
tion.— Did  not  draw  any  business.  A good 
picture  but  not  a big  picture  by  any  means. 
Paid  $15.00  too  much.  A picture  of  Russia. 
American  soldier  falls  in  love  with  Rus- 
sian girl  while  stationed  in  Siberia.  A pic- 
ture that  will  not  appeal  to  everybody. 
Had  a few  comments. — Raymond  Pfeiffer, 
Princess  theatre,  Chilton,  Wis. — Small  town 
patronage. 

Name  the  Man,  with  Mae  Busch. — An  ex- 
cellent audience  picture.  Gave  general  sat- 
isfaction and  drew  satisfactory  business  for 
six  days. — John  W.  Hawkins,  State  theatre. 
New  Bedford,  Mass. 

Through  the  Sark,  with  Colleen  Moore. — 
An  entertaining  crook  drama.  Pleased 
fairly  well  and  pulled  fair  business  for 
three  days. — John  W.  Hawkins,  State  the- 
atre, New  Bedford,  Mass. — General  patron- 
age. 

Through  the  Bark,  with  Colleen  Moore. — 
An  extra  good  Boston  Blackie  story.  Will 
please  everybody.  Plenty  of  action  and 
thrills. — Raymond  Pfeiffer,  Princess  theatre, 
Chilton,  Wis. — Small  town  patronage. 

Bed  Bights,  with  a special  cast. — Here  is 
an  audience  picture  and  a big  one.  It  is 
packed  full  of  surprises  and  some  of  the 
finest  light  effects  that  have  been  put  over 
in  some  time.  While  it  is  a mystery  story, 
it  is  not  so  subtle  but  touched  with  com- 
edy which  makes  mighty  fine  entertainment. 
For  me  it  did  not  have  any  unusual  box 
office  pull,  doing  average  business  two  days. 
Seven  reels. — W.  H.  Brenner,  Cozy  theatre, 
Winchester,  Ind. 

Bed  Bights,  with  a special  cast. — Very 
good  picture  but  title  kills  it.  Fell  fiat. 
6,500  feet. — G.  Strasser,  Emblem  theatre, 
Buffalo,  N.  Y. 

Slave  of  Besire,  with  George  Walsh. — 
Good  program  picture.  6,500  feet.- — G. 
Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  T. 

Slave  of  Besire,  with  George  Walsh. — 
Nothing  to  it.  Did  not  please  at  all.  Sev- 
eral walked  out. — A.  Mitchell,  Dixie  theatre, 
Russellville,  Ky. — General  patronage. 

The  Green  Goddess,  with  George  Arliss. 
— Not  a good  picture  for  a small  town.  Too 
long  for  the  kind  of  a picture.  Could  have 
been  in  five  reels.  Ten  reels. — Claude  Mc- 
Brayer,  Auditorium  theatre,  Hamilton,  Mo. 

Mad  Bove,  with  Pola  Negri. — Here’s  an- 
other one  of  this  star’s  supposed-to-be  pic- 
tures. She  is  a good  actress  but  not  good 
in  this  class  of  stuff.  All  scenery  and  no 
plot.  Some  liked  it  and  some  did  not. 
About  40  per  cent.  Six  reels. — J.  Bailey, 
Dixie  theatre,  Shelbyville,  Tenn. 

Bnemles  of  Women,  with  Lionel  Barry- 
more.— Here  is  a real  big  special  that  you 
can  call  a “special.”  This  picture  was 
filmed  in  Europe  and  is  truly  wonderful. 


Couldn’t  have  picked  a better  pair  than 
Barrymore  and  Rubens  to  play  this  one. 
Good  drawing  card.  Eleven  reels. — W.  A. 
Clark,  Jr.,  Castle  theatre,  Havana,  111. — 
General  patronage. 

Three  Wise  Fools,  with  a special  cast. — 
An  exceptionally  good  comedy,  excellently 
cast  and  directed.  Small  towns  without 
"legitimate”  (notice  the  "quote”)  theatres 
lost  all  the  benefit  of  the  success  of  the 
stage  play — but  the  picture  is  there.  A 
comedy  melodrama  which  has  elements  that 
should  make  it  successful  anywhere.  Made 
about  $20.00  on  it  in  the  “dead”  (more 
quotes)  of  an  loway  winter.  The  “long 
green”  grows  short  where  “the  tall  corn 
grows”  in  these  months.  Honestly,  it  does. 
New  York.  To  judge  from  your  control  (?) 
sheets,  you  think  corn’s  a dollar  a bushel 
here  all  the  time. — Fred  Hinds,  Cresco  the- 
atre, Cresco,  Iowa. — General  patronage. 

The  Spoilers,  with  Milton  Sills. — Played 
to  good  business  three  nights  at  raised  ad- 
missions. Very  pleasing  entertainment.  It 
is  all  they  claim  and  then  some.  Many 
good  comments.  Played  Our  Gang  in  “Pleas- 
ant Journey”  and  call  it  a crackerjack  pro- 
gram. Print  O.  K.,  as  usual  from  Goldwyn. 
Eight  reels. — L.  A.  Burson,  Sun  theatre, 
Gothenburg,  Neb. — General  patronage. 

Bost  and  Found,  with  House  Peters. — 
Here’s  a mighty  good  picture  and  acting  is 
wonderful.  A picture  our  patrons  recom- 
mend. Better  than  “Down  to  the  Sea  in 
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Ships,”  only  on  a different  type. — J.  Bailey, 
Dixie  theatre,  Shelbyville,  Tenn. 

The  Bove  Piker,  with  Anita  Stewart. — 
A good  program  picture.  No  special. — 
Bert  Silver,  Family  theatre,  Greenville, 
Mich. 

The  Bove  Piker,  with  Anita  Stewart. — 
Anita  Stewart  used  to  be  a drawing  card 
here,  but  of  late  seems  to  have  lost  her  fol- 
lowing. She  has  here  a poor,  stilted,  unreal 
story  that  would  make  it  hard  for  anyone 
to  put  over.  To  people  it  was  just  another 
picture.  Seven  reels. — A1  C.  Werner,  Royal 
theatre,  Reading,  Pa. — Mixed  patronage. 

The  Bove  Piker,  with  Anita  Stewart. — 
This  is  a very  pleasant  little  picture  with 
some  beautiful  gowns  and  settings.  Kid 
brother  furnishes  the  comedy  touch  and 
considerable  hokum  about  the  old  dad  who 
smokes  the  corn  cob  pipe.  The  star  is 
pleasing,  and  beautiful,  and  this  is  the  best 
thing  she  has  done  since  “The  Midnight 
Romance,”  in  my  estimation.  Seven  reels. 
— C.  H.  Moulton,  Bijou  theatre.  Beach,  N.  C. 
— Small  town  patronage. 

The  Bove  Piker,  with  Anita  Stewart.— 
A perfect  picture  for  a family  theatre. 
Comedy  and  pathos  and  something  to  think 
about.  Used  Saturday  with  “Inbad  the 
Sailor”  comedy.  Many  compliments.  Seven 
reels. — R.  G.  Jordan,  Hinsdale  theatre,  Hins- 
dale, 111. 

The  Bove  Piker,  with  Anita  Stewart. — 
A good  audience  picture  and  one  that  will 
please  in  general. — Fred  McCoy,  Jefferson 
theatre,  Springfield,  Mo. 

Come  On  Over,  with  Colleen  Moore. — 
This  picture  was  a big  surprise  to  us.  It 
was  the  first  Goldwyn  picture  ever  shown 
in  our  town.  We  received  a good  print 
and  our  patrons  commented  on  it  as  they 
came  out.  Will  please  any  audience  and 
make  friends  for  the  theatre.  Price  right. 
If  the  rest  of  the  Goldwyn  pictures  are  as 
good  as  this  one,  the  exhibitors  in  the 
Omaha  territory  are  passing  up  a good  buy 
if  they  overlook  Goldwyn.  Five  reels. — 
Gunther  & Metzger,  Palace  theatre,  Syra- 
cuse, Neb. — Neighborhood  patronage. 

Come  On  Over,  with  Colleen  Moore. — 
Good  little  Irish  comedy-drama — not  much 
action.  This  is  an  old  one  but  film  was 
O.  K.  and  it  pleased  those  who  saw  it.  Not 
much  drawing  power.  Five  reels. — H.  G. 
Selk,  Selk  theatre,  Scotia,  Neb. — Small  town 
patronage. 

Come  On  Over,  with  Colleen  Moore. — 
A dandy  Irish  comedy  that  will  please  all 
classes.  It  is  old,  but  doesn’t  it  beat  all? 
You  show  a big  special  that  is  a late  re- 
lease and  holler  your  head  off  about  it,  and 
then  .show  on  old  one  like  this,  and  the 
people  will  rave  over  the  old  one  and  tell 
you  what  a good  show  it  was,  and  on  the 
special  walk  out  with  that  stung  look  on 
their  faces.  I had  an  orchestra  that  played 
the  Irish  Washerwoman  when  the  dance 
started  in  the  last  reel  and  that  made  it 
go  over  with  a bang.  Six  reels. — H.  J. 
Eagan,  American  theatre,  Wautoma,  Wis. — 
Small  tow'n  patronage. 

Book  Your  Best,  with  Colleen  Moore. — 
The  only  comments  I heard  on  this  was 
from  Mrs.  Hammer  and  her  two  sons.  Claw 
and  Tack.  The  Mrs.  said  it  was  too  short. 
Claw  said  it  was  too  long,  and  Tack  said 
it  was  too  flat.  My  audience  went  out  look- 
ing like  they  were  just  returning  from  the 
cemetery  and  I went  home  by  a back  street, 
feeling  sorry  that  Colleen  and  Tony  had 
gotten  mixed  up  in  such  a mess.  Use  your 
own  judgment.  Your  audience  may  like  it. 
The  Lord  only  knows.  Six  reels. — J.  C. 
Jenkins,  Auditorium  theatre,  Neligh,  Neb. 

A Blind  Bargain,  with  Lon  Chaney. — 
Lon  Chaney  plays  a dual  role  in  this  pic- 
ture and  I sold  them  on  his  wonderful  act- 
ing. If  Chaney  is  liked  in  your  town  all 
you  have  to  do  with  this  picture  is  get  be- 
hind it,  for  it’s  some  of  the  best  work 
Chaney  has  ever  done. — Fred  McCoy,  Jeffer- 
son theatre,  Springfield,  Mo. 

The  Bast  Moment,  with  a special  cast. — 
Will  not  please.  Most  of  my  patrons  left 
kicking,  and  if  you  have  this  booked  let 
them  keep  it. — A.  Mitchell,  Dixie  theatre, 
Russellville,  Ky. — General  patronage. 

His  Back  Against  the  Wall,  with  Ray- 
mond Hatton. — Can’t  give  this  one  much — 
very  light  entertainment  minus  action.  Con- 
tains some  comedy  which  is  the  only  re- 
deeming feature.  Film  O.  K. ; also  price. 
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Good  strong  comedy  will  help  carry  this 
feature  across.  Five  reels. — H.  G.  Selk, 
Selk  theatre,  Scotia,  Neb. — Small  town  pat- 
ronage. 

Hodkinson  . 

Puritan  Passions,  with  Glenn  Hunter. — 
Absolutely  impossible.  Picture  was  booked 
for  two  nights  but  showed  it  only  one. 
Seven  reels  of  junk. — Joe  Blaschke,  Wapato 
theatre,  Wapato,  Wash. 

The  Ijion’s  Mouse,  with  a special  cast. — 
Mighty  poor  program  picture.  Nothing  of- 
fensive, just  nothing  to  it. — D.  E.  Fitton, 
Lyric  theatre,  Harrison,  Ark. — Small  town 
patronage. 

The  Critical  Age,  with  Glenn  Hunter. — 
Would  have  been  better  under  its  original 
name  of  “Glengarry  School  Days,”  but 
that  does  not  hurt  the  story  after  you  get 
them  in.  It’s  a dandy  all  the  way,  well 
done,  and  pleases  everyone.  Worth  running. 
— Ben  L.  Morris,  Elk  Grand,  Bellaire,  O. 

The  Critical  Age,  with  a special  cast. — 
A dandy  pleasing  program  picture.  My  pa- 
trons enjoyed  it.  Five  reels. — Gus  N. 
Brown.  American  theatre,  Mackay,  Idaho. 

Second  Piddle,  with  Glenn  Hunter. — 
Pleasing  comedy-drama  and  best  he  has 
had  from  this  company.  Light  type  of 
story  along  the  familiar  Cinderella  lines, 
but  has  audience  appeal. — Ben  L.  Morris, 
Temple  theatre,  Bellaire,  O. 

Just  liike  a Woman,  with  Margaret  De 
La  Motte. — This  is  a very  slight  little  pic- 
ture that  cannot  do  you  or  your  house  any 
good.  Nothing  wrong  with  it  except  noth- 
ing to  it.  Five  reels. — C.  H.  Moulton,  Bijou 
theatre.  Beach,  N.  D.— Small  town  patron- 
age. 

Down  to  the  Sea  in  Ships,  with  a special 
cast. — The  whale  was  good  but  he  had  very 
poor  support.  I gave  this  extra  publicity 
but  nobody  got  excited  about  it  but  me. 
Business  was  away  off.  Glad  I didn’t  buy  it 
before  the  price  dropped.  Nine  reels. — Roy 
W.  Adams,  Pastime  theatre.  Mason,  Mich. — 
Small  town  patronage. 

Down  to  the  Sea  in  Ships,  with  a special 
cast. — By  working  with  the  schools,  this 
went  over  pretty  well  and  pleased.  Nine 
reels. — B.  C.  Brown,  Temple  theatre, 
Viroqua,  Wis. 

Down  to  the  Sea  in  Ships,  with  a special 
cast. — The  greatest  whale  scene  without  a 
doubt.  A wonderful  production  of  its  kind, 
but  seems  to  drag  in  places.  A picture  that 
will  draw  anywhere.  Big  business  for  two 
days.  Backed  by  heavy  advertising.  Eight 
reels. — W.  A.  Clark,  Jr.,  Castle  theatre, 
Havana,  111. — General  patronage. 

The  Grey  Dawn,  with  Clair  Adams. — 
This  is  a drama  of  San  Francisco  in  1852 
and  the  plot  is  built  around  crooked  politics 
and  the  vigilantes.  A very  good  program 
picture  of  its  kind.  Print  in  good  condition. 
Six  reels. — C.  H.  Moulton,  Bijou  theatre. 
Beach,  N.  D. — Small  town  patronage. 

Metro 

Thy  Name  Is  Woman,  with  a special  cast. 
— An  excellent  picture.  Acting  of  Mr.  Mong 
and  Barbara  LaMarr  par  excellent.  Never 
saw  better  acting  in  any  picture  by  anyone. 
Novarro  was  good.  Settings  very  simple. 
Would  judge  the  production  was  not  an  ex- 
pensive one  as  most  of  scenes  take  place 
in  one  room.  Will  stand  small  raise  in 
admission.  Nine  reels:  good  condition.- — 
D.  E.  Fitton,  Lyric  theatre,  Harrison,  Ark. 
— Small  town  patronage. 

Women  Who  Give,  with  a special  cast. — 
A very  good  sea  picture.  You  can’t  go 
wrong  with  this  one.  Pleased  all  who  came 
to  see  it.  This  picture  could  do  better  with 
another  name.  Eight  reels. — H.  Youngren, 
Happy  Hour  theatre.  Two  Harbors,  Minn. 

Held  to  Answer,  with  House  Peters. — A 
good  clean  story.  I think  every  one  was 
pleased.  Did  not  hear  any  kicks.  A picture 
you  can  invite  your  minister  to  see.  Pic- 
ture does  not  draw.  Six  reels. — C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. 
— Small  town  patronage. 

Her  Fatal  Millions,  with  Viola  Dana. — A 
dandy.  One  of  Dana’s  best.  Pleased  all. 
Six  reels. — B.  B.  Benfield,  Idle  Hour  the- 
atre, Marion,  S.  C. — Small  town  patronage. 

Rouged  Dips,  with  Viola  Dana. — Although 
the  picture  was  not  up  to  the  Dana  stand- 


ard it  was  well  worth  running.  Somehow 
Dana  did  not  have  the  pep  that  she  usually 
has.  Print  was  in  good  shape.  Paper  was 
good.  Average  advertising  brought  good 
business. — H.  R.  Blair,  Regent  theatre.  Ce- 
dar Palls,  la. 

Dove  in  the  Dark,  with  Viola  Dana. — 
Went  over  nicely  and  everybody  was 
pleased.  Six  reels. — A1  C.  Werner,  Royal 
theatre,  Reading,  Pa. — Mixed  patronage. 

June  Madness,  with  Viola  Dana. — ’Splen- 
did program  picture. — Bert  Silver,  Family 
theatre,  Greenville,  Mich. 

June  Madness,  with  Viola  Dana. — Another 
good  one  from  Metro.  Pleased  a full  house. 
They  all  like  Dana  here.- — R.  R.  McCrossen, 
Weeksbury  theatre,  Weeksbury,  Kentucky. 
— Small  town  patronage. 

Toll  of  the  Sea,  with  a special  cast. — Not 
much,  only  good  colors.  Business  very 
poor.  Five  reels. — George  J.  Kress,  Hudson 
theatre,  Rochester,  N.  Y. — Neighborhood 
patronage. 

Alias  Jimmy  Valentine,  with  Bert  Lytell. 
— A mighty  good  program  picture.  It  will 
please  them  all.  Six  reels. — D.  C.  Frew, 
Franklin  theatre,  Piggott,  Ark. — General 
patronage. 

The  Prisoner  og  Zenda,  with  Alice  Terry. 
— Rex  Ingram  sure  knows  how  to  make  a 
big  picture.  Wonderful  cast.  Fine  cos- 
tumes, beautiful  scenery,  a dandy  story 
with  plenty  of  romance  and  action.  Did  a 
good  business  for  this  time  of  the  year. 
Ten  reels. — Raymond  Pfeiffer,  Princess  the- 
atre, Chilton,  Wis. — Small  town  patronage. 

Hearts  Aflame,  with  Frank  Keenan. — 
Great.  If  you  have  not  run  this  one  you 
have  missed  a big  one  that  will  surely 
please  any  crowd.  Nine  reels. — Elmac  the- 
atre, Maple  Rapids,  Mich. — Small  town  pat- 
ronage. 

The  Fog,  with  a special  cast. — Very  good 
picture.  Business  fair.  Seven  reels. — 
Peck’s  theatre,  LaSalle,  111. — General  pat- 
ronage. 

An  Old  Sweetheart  of  Mine,  with  a spe- 
cial cast. — This  is  a very  good  program 
picture.  Did  not  hear  any  kicks,  so  it  must 
have  pleased.  Six  reels. — C.  L.  Brown, 
Paramount  theatre,  Elizabeth,  La. — Small 
town  patronage. 

Soul  of  the  Beast,  with  a special  cast. — 
This  has  good  circus  scenes,  good  action,  a 
well  trained  elephant,  with  a certain 
amount  of  sob  stuff,  with  some  rough  stuff; 
in  all  very  good.  Seven  reels. — F.  J. 
O’Hara,  Community  theatre,  Elgin,  Neb. 

Fightin’  Mad,  with  William  Desmond. — 
Good  western.  Pleased  90  per  cent.  Six 
reels. — R.  R.  McCrossen,  Weeksbury  the- 
atre, Weeksbury,  Kentucky. — Small  town 
patronage. 

Peacock  Alley,  with  Mae  Murray. — Very 
well  received.  Nine  reels. — Giacoma  Bros., 
Crystal  theatre.  Tombstone,  Arizona. 

Paramount 

Icebound,  with  Richard  Dix  and  Lois  Wil- 
son.— Not  what  its  title  would  lead  you  to 
believe.  It  is  a home  story  of  icebound 
human  nature  in  cold  staid  Puritanical  New 
England.  A dandy  character  picture  that 
appeals  to  the  people  and  drew  excellent 
business.  Its  advertising  possibilities  are 
not  great  and  the  paper  on  it  is  not  invit- 
ing, but  the  story  is  there. — Ben.  L.  Morris, 
Temple  theatre,  Bellaire,  Ohio. 

To  the  Dadies,  with  a special  cast. — Here 
is  a dandy  good  comedy  drama  which  kept 
them  laughing  all  the  way  through.  Pleased 
about  70-30.  Six  reels. — C.  L.  Brown,  Par- 
amount theatre,  Elizabeth,  La. — Small  town 
patronage. 

Flaming  Barriers,  with  a special  cast. — 
Very  good,  but  hard  to  put  across.  Ran  it 
Thursday,  Friday,  Saturday  and  everyone 
seemed  pleased.  Hick  scenes  good.  At- 
mosphere just  right.  Seven  reels. — Clark  & 
Edwards,  Palace  theatre,  Ashland,  O. — 
General  patronage. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — This  picture  is  good,  but  not 
big.  However,  it  was  never  claimed  to  be 
a super-special,  as  it  was  sold  at  a low 
price.  It,  therefore,  makes  a very  satisfac- 
tory program  offering.  Young  Douglas  has 
a very  pleasing  personality  and  a pleasant 
smile,  which  will  get  him  a long  way  on 
his  journey  through  life. — Wm.  H.  Creal, 
Suburban  theatre,  Omaha,  Neb. — Neighbor- 
hood patronage. 

Fled  Flper  Malone,  with  Thomas  Meighan. 


— Good  clean  jolly  entertainment.  If  you 
want  to  do  away  with  censorship,  show 
Tom  Meighan  pictures.  The  cleanest  pic- 
tures on  the  market  are  Tom  Meighan 
pictures.  Lois  Wilson  is  the  girl  and  Geo. 
Fawcett  is  the  sea  captain.  It’s  a good 
clean  wholesome  story  by  Tarkington  with 
a bunch  of  adorable  kids.  Good  sea  storm. 
Stacked  ’em  three  days  at  10c  and  30c. 
Tom,  Gloria  and  Cecil  B.  DeMille  are  my 
best  bets.  Eight  reels. — George  Rea,  Colo- 
nial theatre,  Washington  C.  H.,  Ohio. 

Big  Brother,  with  Tom  Moore. — Good  all 
the  way  through.  You  can  step  on  this 
one  hard. — Beach-Krahn  Amuse  Co.,  Chimes 
theatre,  Oakland,  Cal. — First  class  patron- 
age. 

The  Spanish  Dancer,  with  Pola  Negri. — 
Very  good  picture  if  your  patrons  like  cos- 
tume pictures.  Lavishly  mounted.  Eight 
reels. — Clark  & Edwards,  Palace  theatre, 
Ashland,  O. — General  patronage. 

The  Spanish  Dancer,  with  Pola  Negri. — 
A better  picture  than  “Rosita.”  But  played 
“Rosita”  first  and  many  of  my  patrons  re- 
membered it. — Beach-Krahn  Amuse  Co., 
Chimes  theatre,  Oakland,  Cal. — First  class 
patronage. 

The  Zdght  That  Failed,  with  Percy  Mar- 
mont. — A good  picture,  but  will  need  a lot 
of  advertising  to  put  it  on. — Beach-Krahn 
Amuse  Co.,  Chimes  theatre,  Oakland,  Cal. — - 
First  class  patronage. 

The  Heritage  of  the  Desert,  with  Bebe 
Daniels. — Here’s  a good  picture  from  one 
of  Zane  Grey’s  stories.  Will  please  them 
all.  Drew  big  for  two  nights  in  spite  of 
bad  roads.  New  print.  Six  reels. — Inger- 
soll  & Boget,  American  theatre.  Sandwich, 
Illinois. — Small  town  patronage. 

Zaza,  with  Gloria  Swanson. — Very  very 
fine.  Personally  like  “Humming  Bird”  bet- 
ter, but  Miss  Swanson  can  really  act.  Can’t 
call  her  “clothes  horse”  any  more.  A cast 
that  fits  like  “the  skin  on  a sausage,”  won- 
derful gowns,  beautiful  settings,  and  H.  B. 
Warner  deserves  honorable  mention.  Cer- 
tainly a finished  actor.  Paramount  still  to 
be  reckoned  with.  Eight  reels. — Clark  & 
Edwards,  Palace  theatre,  Ashland,  O. — Gen- 
eral patronage. 

Zaza,  with  Gloria  Swanson. — Nazimova 
made  two  pictures  on  the  order  of  this  one, 
“Camille”  and  “A  Doll’s  House,”  which 
marked  her  exit  from  motion  pictures.  One 
or  two  more  with  Gloria  like  “Zaza”  and 
she  will  be  looking  for  a new  job  also.  A 
star  should  do  something  besides  having 
fits  and  turning  flip-flops  in  order  to  enter- 
tain the  public.  Would  class  this  picture 
as  very  ordinary  entertainment.  Eight 
reels. — R.  W.  Hickman,  Lyric  theatre, 
Greenville,  111. 

Zaza,  with  Gloria  Swanson. — My  patrons 
didn’t  like  this  as  well  as  the  previous  pro- 
ductions of  this  star  and  the  attendance 
was  below  the  average.  There  was  too 
much  overacting  to  carry  any  conviction 
and  it  can  be  classed  only  as  just  another 
picture.  Eight  reels. — ’Al  C.  Werner,  Royal 
theatre,  Reading,  Pa. — Mixed  patronage. 

The  Marriage  Maker,  with  a special  cast. 
— Boys,  get  otu  the  gas  masks.  With  a 
director  like  DeMille,  stars  like  Holt,  and 
particularly  Ayres,  then  such  a piece  of 
rotten  cheese.  The  most  absurd  thing  that 
I have  ever  seen.  Just  another  one  of  those 
pictures  that  Paramount  has  sold  on  the 
strength  of  their  trademark,  and  what  they 
have  been!  It’s  a dead  certainty  they  will 
not  get  far  with  pictures  like  these.  I 
wonder  what  Zukor  or  Lasky  would  say  if 
he  paid  his  good  dimes  to  see  such  a thing 
as  “The  Marriage  Maker.”  If  I had  it  to 
do  over  again  I would  pay  for  it  and  tell 
them  to  show  it  to  the  marines'.  It’s  a 
cinch  not  to  my  patrons.  Lay  off,  boys, 
lay  off. — M.  R.  Blair,  Regent  theatre.  Cedar 
Palls,  la. 

The  Marriage  Maker,  with  a special  cast. 
— Poor,  very  poor.  Tried  hard  not  to  play 
this,  but  was  forced  to  because  we  bought 
it  without  knowing  anything  about  it.  Now 
I am  trying  to  alibi  myself  out  of  it  with 
our  patrons.  Seven  reels. — George  J.  Kress, 
Hudson  theatre,  Rochester,  N.  Y. — Neigh- 
borhood patronage. 

The  Marriage  Maker,  with  a special  cast. 
— Lay  off  this  picture.  After  second  reel 
had  been  run  people  began  to  walk  out.  I 
asked  one  man  how  he  liked  the  picture. 
He  says,  “Rotten  is  a good  name  for  it.” 
Did  not  please  a single  person.  Seven 
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reels. — C.  L.  Brown,  Paramount  theatre, 
Elizabeth,  La. — Small  town  patronage. 

The  Bustle  of  Sillc,  with  Betty  Compson. 
— No  good  for  my  house.  Entirely  too 
idealistic.  Too  much  dreamy-eyed  love 
making.  Even  the  women  are  getting  tired 
of  so  much  of  this  kind  of  stuff.  Betty 
Compson  and  Conway  Tearle  play  their 
parts  satisfactorily,  but  the  story  killed  the 
picture  here.  Seven  reels. — J.  H.  Talbert, 
Legion  theatre,  Norwich,  Kan. — Small  town 
patronage. 

You  Can’t  Pool  Your  Wife,  with  Leatrice 
Joy. — Prom  a number  of  past  reports  I 
thought  this  would  be  a lemon  and  was 
somewhat  agreeably  surprised.  Although 
it  is  not  a world  beater,  it  was  not  repre- 
sented to  me  as  such.  Made  a fine  little 
program  picture  for  my  house.  Leatrice 
Joy  and  Lewis  Stone  gave  their  usual  good 
performance.  Six  reels. — J.  H.  Talbert,  Le- 
gion theatre,  Norwich,  Kan. — Small  town 
patronage. 

Wild  Bill  Hickok,  with  William  S.  Hart. 
— Did  an  extra  good  business  two  days,  ran 
same  with  first  chapter  of  “The  Way  of  a 
Man.’’  Hart  still  has  the  drawing  power. 
— M.  B.  Tritsh,  Victory  theatre,  Poteau, 
Okla. — Neighborhood  patronage. 

His  Children’s  Children,  with  Bebe  Dan- 
iels.— A well  made,  strong  story  of  jazz 
life  from  novel  by  Arthur  Train  played  two 
nights.  Exactly  the  same  money  at  box 
office  each  night. — R.  G.  Jordan,  Hinsdale 
theatre,  Hinsdale,  111. 

The  Bxciters,  with  Bebe  Daniels. — A good 
program  picture.  Full  of  life  and  pep  and 
a couple  of  stars  with  personality  that  reg- 
isters 100  per  cent  on  the  screen. — -J.  H. 
Talbert,  Legion  theatre,  Norwich,  Kan. — ■ 
Small  town  patronage. 

To  the  Bast  lUfan,  with  Lois  Wilson  and 
Richard  Dix.- — Somewhat  “gory”  feature 
that  held  interest  throughout.  'Parts  cap- 
ably portrayed. — Henry  W.  Gauding,  Lin- 
coln theatre,  Pittsburgh,  Pa. — Neighborhood 
patronage. 

Fog  Bound,  with  Dorothy  Wilson. — Mur- 
der mystery  story  with  nothing  much  to 
recommend  it  as  good  screen  entertain- 
ment. Got  by  and  that  was  all. — J.  H.  Tal- 
bert, Legion  theatre,  Norwich,  Kan. — Small 
town  patronage. 

The  Snow  Bride,  with  Alice  Brady. — Quite 
a bit  less  than  fair.  Give  “The  Snow 
Bride”  to  them  when  you  don’t  expect  very 
many.  It  will  get  by  on  Saturday,  but 
that’s  about  all.  Six  reels. — Fred  Hinds, 
Cresco  theatre,  Cresco,  la. — General  patron- 
age. 

The  Beopardess,  with  Alice  Brady. — Glad 
there  are  no  more  Bradys  to  run.  This  one 
wasn’t  so  bad,  but  no  one  would  come  in 
to  see  this  star  perform. — J.  H.  Talbert, 
Legion  theatre,  Norwich,  Kans. — Small 
town  patronage. 

Homeward  Bound,  with  Thomas  Meighan. 
— Tom  is  like  a good  watch — he  can  always 
be  depended  upon.  This  is  a “Gappy  Ricks” 
story  much  on  the  order  of  the  picture 
bearing  that  title.  Kyne’s  stories  make 
great  screen  plays'.  Played  this  to  $25.00 
less  than  usual  Meighan  receipts,  due  to 
“s'nowdrifitis.”  Seven  reels. — Fred  Hinds, 
Cresco  theatre,  Cresco,  Iowa. — General  pat- 
ronage. 

The  World’s  Applause,  with  Bebe  Daniels. 
— 100  per  cent  attraction.  Pleased  all  who 
saw  it,  but  only  a few  present.  Weather 
freezing.  Print  O.  K.  Seven  reels. — -Roy 
L.  Dowling,  Ozark  theatre,  Ozark,  Ala. 

The  Silent  Partner,  with  Leatrice  Joy. — 
Fair  and  business  very  poor  on  this.  Seven 
reels. — George  J.  Kress,  Hudson  theatre, 
Rochester,  N.  Y. — 'Neighborhood  patronage. 

Buggies  of  Bed  Crap,  with  Lois  Wilson. — 
I believe  this  picture  will  do  fine  in  any 
theatre.  My  patrons  enjoyed  it  from  start 
to  finish.  Work  by  the  entire  cast  was  ex- 
cellent. Ernest  Torrence  was  exceptionally 
good.  If  you  have  it  booked  you  are  safe 
in  promising  your  patrons  a treat.  Eight 
reels. — R.  W.  Hickman,  Lyric  theatre, 
Greenville,  111. 

Buggies  of  Bed  Gap,  with  Lois  Wilson. 
— Not  a western  as  one  might  think.  A 
dandy  story  well  told,  but  at  that  it  fell 
at  the  box  office  for  me.  Rental  was  fair. 
All  that  saw  it  said  that  it  was  good. 
However,  not  many  saw  it.  Plenty  of  ad- 
vertising brought  meager  results  for  two 
days. — 'M.  R.  Blair,  Regent  theatre,  Cedar 
Falls,  la. 

Buggies  of  Bed  Gap,  with  a special  cast. 
— Opinions  of  this  picture  very  much  di- 


vided. Some  said  it  was  wonderful,  others 
that  it  was  tedious  and  long  drawn  out. 
The  intelligent  opinion,  however,  was  that 
it  was  one  of  the  best  comedies  released 
in  a year’s  time.  Ernest  Torrence  almost 
runs  away  with  the  show,  but  the  rest  of 
them  give  excellent  support.  It  didn’t  mean 
much  at  the  box  office — the  receipts  being 
below  the  average — but  I would  run  this 
one  if  I was  the  only  onlooker  in  the  house. 
— A1  C.  Werner,  Royal  theatre,  Reading,  Pa. 
— Mixed  patronage. 

Nobody’s  Money,  with  Jack  Holt. — The 
kind  of  story  my  patrons  like  Jack  in. 
Pleased  all.  Would  have  had  a larger 
crowd  out  to  see  this,  but  those  who  saw 
“The  Marriage  Maker”  were  afraid  to  come 
and  see  this  one.  Si.x  reels. — C.  L.  Brown, 
Paramount  theatre.  Elizabeth,  La. — Small 
town  patronage. 

The  Purple  Highway,  with  Madge  Ken- 
nedy.— Fair  picture.  Some  of  our  audience 
said  this  was  pretty  good  and  some  said 
nothing.  Six  reels. — George  J.  Kress,  Hud- 
son theatre,  Rochester,  N.  Y. — Neighbor- 
hood patronage. 

The  Purple  Highway,  with  Madge  Ken- 
nedy.— Went  over  fairly  well  despite  the 
fact  that  it  is  rather  slow  in  spots.  Seven 
reels. — A1  C.  Werner,  Royal  theatre,  Read- 
ing, Pa. — Mixed  patronage. 

Grumpy,  with  Theodore  Roberts. — Most 
certainly  a 100  per  cent  attraction.  Acting 
great.  Best  I have  ever  seen  star  in.  Don’t 
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be  afraid  of  it.  Bought  reasonably,  but  did 
not  make  anything.  Poor  attendance.  Seven 
reels. — A.  C.  Betts,  Powers  theatre.  Red 
Creek,  N.  Y. 

Grumpy,  with  Theodore  Roberts. — This  is 
a good  picture.  Roberts  does  some  good 
acting  in  this  one.  And  it  will  get  a laugh 
from  them,  too.  Seven  reels. — ’W.  J.  Van 
Straatt,  Rex  theatre,  Salmon,  Idaho. 

The  Trail  of  the  Bouesome  Pine,  with 
Mary  Miles  Minter. — Can  be  bought  cheap 
as  any  cheap  program  picture,  but  the  ex- 
hibitor who  plays  and  advertises  it  as  such 
has  missed  his  calling.  Really  is  an  all 
star  picture  with  three  stars,  namely  Min- 
ter, Torrence  and  Moreno,  doing  top  notch 
work.  Everyone  knows  of  this  story  and 
will  draw  the  people.  Did  more  business 
on  this  one  than  any  picture  all  winter, 
and  that  isn’t  saying  so  much  either.  Six 
reels. — .1.  H.  Talbert,  Legion  theatre,  Nor- 
wich, Kans. — Small  town  patronage. 

The  Trail  of  The  Bouesome  Flue,  with 
Mary  Miles  Minter. — Oh,  boy!  Grab  this 
one  if  you  have  not  yet  played  it.  It’s  old 
but  will  pack  them  in,  and  all  you  will 
need  is  a one  sheet.  A 100  per  cent  pic- 
ture. Will  please  all  classes.  Showed 
“Human  Wreckage”  right  after  this  one  and 
“The  Trail  of  The  Lonesome  Pine”  got 
more  money  in  one  day  than  “Human 
Wreckage”  did  in  two  days. — A.  Mitchell. 
Dixie  theatre,  Russellville,  Ky. — General 
patronage. 

The  Woman  With  Pour  Paces,  with  Betty 
Compson. — A very  good  crook  picture.  Is 
full  of  hokum.  Never  failed  to  get  them  in 
for  us.  Six  reels. — Leachman  Brothers, 
Pastime  theatre.  Woodward,  Okla. — General 
patronage. 

The  Pride  of  Falomar,  with  a special  cast. 

• — Good  picture.  This  is  just  the  kind  of  a 
western  everyone  likes  to  see.  Pleased  at 
least  95  per  cent.  Seven  reels. — Geo.  Khat- 
tar,  Khattar’s'  theatre,  Sydney,  N.  S.,  Can. 

My  American  Wife,  with  Gloria  Swanson. 
— My  patrons  liked  this  very  much.  This 
picture  was  better  than  one  of  her  late 
ones,  “Zaza.”  Pleased  all.  Six  reels. — • 
C.  L.  Brown,  Paramount  theatre,  Elizabeth, 
La. — Small  town  patronage. 

My  American  Wife,  with  Gloria  Swanson. 
— This  seemed  to  please  all  those  who 
faced  the  weather  to  attend.  I enjoyed  it 
myself.  Six  reels. — Hugh  G.  Martin,  Amer- 
ican theatre,  Columbus,  Ga. — General  pat- 
ronage. 

The  White  Flower,  with  Betty  Compson. 
• — A Hawaiian  picture  that  just  went  over 
and  that’s  all.  Can’t  say  much  for  it.  Ran 
two  reels  of  “The  Leather  Pushers”  with 
it,  so  saved  the  show.  Seven  reels. — Mrs. 
C.  C.  Alguire,  Coloma  theatre,  Coloma, 
Mich. — General  patronage. 

The  White  Plower,  with  Betty  Compson. 
■ — Good  picture.  Pleased  about  80  per  cent. 
Do  not  boost  it  too  much  or  you  will  get 
stung. — Geo.  Khattar,  Khattar’s  theatre, 
Sydney,  N.  S.,  Canada. 

Bawful  Barceny,  with  Hope  Hampton. — 
People  liked  this  one  and  said  so.  Brought 
good  attendance.  Seven  reels, — A1  C.  Wer- 
ner, Royal  theatre,  Reading,  Pa. — Mixed 
patronage. 

Bawful  Barceny,  with  Hope  Hampton. — A 
satisfactory  offering.  Lew  Cody,  Nita  Naldi 
and  the  two  leads  did  good  work. — Henry 
W.  Gauding,  Lincoln  theatre,  Pittsburgh, 
Pa. — Neighborhood  patronage. 

'prodigal  Daughters,  with  Gloria  Swanson. 
— This  is  the  best  Swanson  to  date.  Fine. 
Book  and  boost  it.  You  can’t  go  wrong. — 
Leachman  Brothers,  Pastime  theatre. 
Woodward,  Okla. — General  patronage. 

The  Ne’er-Do-Well,  with  Thomas  Meig- 
han.— Not  near  as  good  as  the  old  release 
made  by  Selig  Several  years  ago,  yet  it  was 
a good  attraction  at  that.  If  you  did  not 
see  this  show  when  Selig  made  it,  this  one 
will  please.  Attendance  fair.  Admission, 
ten  and  twenty-five  cents.  Population 
3,000.  Eight  reels. — A.  Mitchell,  Dixie  the- 
atre, Russellville,  Ky. — Small  town  patron- 
age. 

Drums  of  Pate,  with  Mary  Miles  Minter. 
— A good  little  program  picture,  which 
pleased  them  all.  Six  reels. — C.  L.  Brown, 
Paramount  theatre,  Elizabeth,  La. — Small 
town  patronage. 

Drums  of  Pate,  with  Mary  Miles  Minter. 
— This  proved  to  be  a very  satisfactory 
program  picture.  Drew  only  average  week 
night  attendance.  No  kicks,  but  some  good 
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comments.  Six  reels'. — John  H.  'Wetz. 
Rialto  theatre,  Middletown,  Ind. — Small 
tOvVn  patronag^e. 

The  Siren  Call,  with  Dorothy  Dalton. — 
Pleased  a fair  audience  in  freezing  weather. 
Had  patrons  say  it  was  her  best.  Pleased 
HiO  per  cent.  Print  new.  Seven  reels. — Roy 
R.  Dowling,  Ozark  theatre,  Ozark,  Ala. 

The  Siren  Call,  with  Dorothy  Dalton. — 
This  was  a very  good  picture,  but  has 
,iust  a little  too  much  “Bowery”  stuff  in  it. 
Otherwise  very  acceptable.  Six  reels. — ■ 
R.  H.  Kingery  & Co.,  Community  theatre, 
Chadwick,  111. — Neighborhood  patronage. 

Her  G-ilded  Cage,  with  Gloria  Swanson. — 
This  is  sure  a good  picture  and  will  please 
them  all.  Six  reels. — D.  C.  Frew,  Franklin 
theatre,  Piggott,  Ark. — General  patronage. 

A Gentleman  of  Leisure,  with  Jack  Holt. 
— Pleased  the  majority  of  our  patrons. — 
Henry  W.  Gauding,  Lincoln  theatre,  Pitts- 
burgh, Pa. — Neighborhood  patronage. 

The  Impossible  Mrs.  Bellew,  with  Gloria 
Swanson. — Pleased  a fair  sized  audience. 
Seven  reels. — Raymond  Pfeiffer,  Princess 
theatre,  Chilton,  Wis. — Small  town  patron- 
age. 

The  Law  of  the  Lawless,  with  Dorothy 
Dalton. — A good  picture.  Only  a program 
picture,  not  a special,  but  will  please  your 
people.  As  good  as  Dorothy  ever  made. 
Acting  of  DeRoche  good.  Business  fair, 
cold  weather. — J.  Bailey,  Dixie  theatre, 
Shelyville,  Tenn. 

Buming  Sands,  with  Milton  Sills. — This 
isn’t  another  “sheik,”  but  it’s  a very  good 
program  picture.  They  must  have  liked  it 
and  spread  the  news,  because  the  second 
night  was'  bigger  than  the  first.  Seven 
reels. — Roy  W.  Adams,  Pastime  theatre. 
Mason,  Michigan. — Small  town  patronage. 

Iffr.  Billing'S  Spends  His  Dime,  with  Wal- 
ter Hiers. — We  suffered  from  the  first  snow 
storm  in  several  years  here  and  would  have 
saved  money  to  have  closed  up  and  played 
snowball  with  the  kids.  Picture  is  all  right, 
but  business  wasn’t.  Six  reels. — Hugh  G. 
Martin,  American  theatre,  Columbus,  Ga. — 
General  patronage. 

Pink  Gods,  with  Bebe  Daniels.' — Very 
good.  Did  not  like  Bebe  Daniels  in  this 
one.  Pleased  about  85  per  cent.  Paramount 
gives  good  film  service  and  that  helps.  You 
will  always  find  them  willing  to  go  half 
way. — E.  E.  Divinia,  Opera  House  theatre, 
Breckenridge,  Mo. — Small  town  patronage. 

Pink  Gods,  with  Bebe  Daniels. — •!  didn’t 
do  any  extra  business,  but  I did  give  them 
a good  picture  and  they  appreciate  it. 
Seven  reels. — Roy  W.  Adamg,  Pastime  the- 
atre, Mason,  Mich. — Small  town  patronage. 

Kick  In,  with  Bert  Lytell. — A good  crook 
picture.  Lytell  and  Compson  very  good  in 
this.  Eight  reels. — H.  E.  Patrick,  Palace 
theatre,  North  Rose,  N.  Y. — Small  town 
patronage. 

Kacing  Hearts,  with  Agnes  Ayres. — So 
much  better  than  the  average  Ayres  pro- 
gram that  it’s  hard  to  believe,  but  then 
Theodore  Roberts  is  in  it.  A Wally  Reid 
type  of  story  suitable  for  any  audience. 
Only  a few  saw  it.  Are  you  “enjoying  rot- 
ten business”  too-  Run  during  Lent.  Five 
reels. — Fred  Hinds,  Cres'co  theatre,  Cresco, 
Iowa. — General  patronage. 

Racing  Hearts,  with  Agnes  Ayres. — This 
is  a peppy  auto  racing  picture  that  my 
crowd  enjoyed,  and  it  drew  the  kids.  Not 
a big  special  but  worth  their  relative  price. 
— Chas.  Lee  Hyde,  Pierre,  S.  D. 

Over  the  Border,  with  Betty  Compson. — 
This  is  a very  good  program  picture  with 
beautiful  snow  scenes  and  plenty  of  action. 
A Northwest  Mounted  Police  story.  Little 
Betty  Compson  is'  quite  charming  in  this 
one.  Print  in  fine  shape.  Seven  reels. — 
P.  G.  Held,  Sterling  theatre,  Fairmont,  Neb. 
— Neighborhood  patronage. 

The  Man  "Wlio  Sa-w  Tomorrow,  with 
Thomas  Meighan. — Went  good  as  a regular 
program  picture.  Held  interest  of  all  of 
them.  Seven  reels. — Giacoma  Bros.,  Crys- 
tal theatre.  Tombstone,  Arizona. 

The  Impossible  Mrs.  Bellew,  with  Gloria 
Swanson. — The  only  thing  impossible  about 
it  is  the  title,  and  that  is  awful.  A fine 
production  that  pleased  nearly  100  per  cent. 
— Louis'  A.  Van  Alstyne,  Quality  theatre, 
Cullom,  Illinois. — Small  town  patronage. 

A Gentleman  of  Leisure,  with  Jack  Holt. 
— Just  a good  program  picture  that  starts 
out  slow,  but  speeds  up  in  the  last  few 
reels.  Light  touch  of  comedy  through  the 


entire  five  reels. — Leachman  Brothers,  Pas- 
time theatre.  Woodward,  Okla. — General 
patronage. 

Sixty  Cents  An  Hour,  with  Walter  Hiers. 
— 'Was  afraid  to  run  this  one  after  reading 
many  adverse  reports,  but  was'  agreeably 
surprised  to  find  it  a great  improvement 
over  “Mr.  Billings  Spends  His  Dime.” 
Would  call  it  a pretty  good  comedy  myself. 
— J.  H.  Talbert,  Legion  theatre,  Norwich, 
Kans. — Small  town  patronage. 

Pool’s  Paradise,  with  a special  cast. — This 
picture  pleased  everyone.  I had  them  tell 
me  the  best  we  have  showed  for  a long 
time.  Give  us  more  like  it,  old  but  good. 
New  print. — Leo  Johnson  & P.  Lawson, 
Beaner  theatre,  Spencer,  Idaho. 

Pool’s  Paradise,  with  a special  cast. — This 
is  a Cecil  B.  DeMille  production,  and, 
though  old,  the  print  was  in  good  condi- 
tion. The  comments  of  exhibitors  in  the 
“Herald”  were  favorable,  so  we  ware  run- 
ning no  risk  by  showing  it.  It  drew  fairly 
well  in  a March  snow  storm. — Wm.  H. 
Creal.  Suburban  theatre,  Omaha,  Neb. — 
Neighborhood  patronage. 

The  Bonded  ’Woman,  with  Betty  Compson. 
— Fair  picture  only.  Pleased  about  80  per 
cent.  By  no  means  Betty  Compson’s  best. 
Print  in  fair  shape.  Six  reels. — E.  E.  Di- 
vinia, Opera  House  theatre,  Breckenridge, 
Mo. — Small  town  patronage. 

The  Bonded  Woman,  with  Betty  Compson. 
— Not  a good  subject  for  Betty.  Not  a 
general  good  pleaser.  Would  class  it  fair. — • 
.Toe  Winniger,  Davidson  theatre,  Waupun, 
Wis. 

North  of  the  Rio  Grande,  with  Jack  Holt 
and  Bebe  Daniels. — Pair  western  with 
plenty  beautiful  scenery.  That’s  all  I can 
say  for  it. — Prank  Sabin,  Majestic  theatre, 
Eureka,  Mont. — Small  town  patronage. 

Across  the  Continent,  with  Wallace  Reid. 
— This  is  one  of  the  best  automobile  stories 
that  we  ever  run.  Six  reels. — W.  J.  Van 
Straatt,  Rex  theatre,  Salmon,  Idaho. 

Adam  and  Bva,  with  Marion  Davies. — I 
must  confess  to  an  awful  weakness — rather 
like  this  type  of  picture.  (My  mother  al- 
ways did  say  I thought  the  way  everybody 
did  not.)  This  is  a lavish  picture  (most 
Cosmopolitans  are;  and  that’s  all  most  Cos- 
mopolitans are),  with  a unique  story  well 
acted  and  well  directed.  It’s  a bit  “high- 
brow.” I ran  it  on  my  weakest  nights.  Had 
I seen  it  first,  I think  I could  have  put  it 
over  as  a special  here.  For  the  great  ma- 
jority of  the  picture  going  public.  I’ll  have 
to  rate  it  an  avera.ge  pro.gram  picture  that’s 
two  reels  too  long.  Good-night!  (Apologies 
to  “Mae  Tinee.”)  Seven  reels. — Fred  Hinds, 
Cresco  theatre,  Cresco,  Iowa. — General  pat- 
ronage. 

Tbe  Jail  Bird,  with  a special  cast. — -A 
.good  program  picture  that  drew  average 
business.  Pleased.  Five  reels. — F.  W.  Can- 
non, Majestic  theatre,  Greenfield,  Tenn. — 
Small  town  patronage. 

The  Man  Who  Saw  Tomorrow,  with 
Thomas  Meighan. — Everyone  was  well 
pleased.  Was  up  to  his  standard.  Meighan 
always  draws  good  in  this  town.  Print  new. 
Seven  reels. — Roy  L.  Dowling,  Ozark  the- 
atre, Ozark,  Ala. 

The  Man  Uncoii.q.uerable,  with  Jack  Holt. 
— A dandy  program  picture  but  some  of  the 
sub-titles  were  written  in  a foreign  lan- 
gauge  and  never  translated.  This  might  be 
w'hat  the  director  wanted,  but  it  isn’t  what 
our  audience  wants. — Needham  & Mattingly, 
DeLuxe  theatre,  Moline,  Kans'. — Neighbor- 
hood patronage. 

The  Bight  to  Love^  with  Mae  Murray. — 
Good  picture.  Pleases  in  small  town  as 
well  as  in  large  town.  Drew  better  than 
average  business.  Boost  it. — F.  W.  Can- 
non, Majestic  theatre,  Greenfield,  Tenn. — 
Rural  small  town  patronage. 

Adam  and  Eva,  with  Marion  Davies. — A 
dandy  good  picture  for  a small  town  or  any 
other  kind  of  a town.  Really  pleased  more 
people  than  “Knighthood.”  Seven  reels. — 
J.  H.  Talbert,  Legion  theatre,  Norwich, 
Kans. — Small  town  patronage. 

The  Old  Homestead,  with  Theo.  Roberts. 
— We  must  s'ay  this  one  is  O.  K.  Took  in 
more  than  “Safety  Last,”  and  the  rental 
left  us  a profit.  I would  advise  any  ex- 
hibitor to  refuse  to  pay  more  for  Lloyd 
than  this  one  cost.  This  picture  is  all 
there.  Eight  reels. — E.  N.  Collins,  Star  the- 
atre, Humble,  Texas. 

The  Cradle  of  Cotirag'e,  with  William  S. 


Hart. — Only  fair  for  me.  Hart  doesn’t 
draw  for  me.  Too  old  for  heroic  romantic 
parts.  Five  reels. — P.  W.  Cannon,  Majestic 
theatre,  Greenfield,  Tenn. — Small  town  pat- 
ronage. 

If  "STou  Believe  It,  It’s  So,  with  Thomas 
Meighan. — A crook  picture  with  a very  un- 
usual ending.  Star  and  support,  especially 
Theodore  Roberts,  very  good. — Joe  Win- 
niger, Davidson  theatre,  Waupun,  Wis. 

A Homespun  TTamp,  with  May  McAvoy. — 
Not  much  of  a drawing  card.  Those  who 
came  seemed  to  like  it.  Film  in  No.  1 
condition.  Five  reels. — P.  G.  Held,  Sterling 
theatre,  Fairmont,  Neb. — Neighborhood  pat- 
ronage. 

Bought  and  Paid  Por,  with  Agnes  Ayres 
and  Jack  Holt. — Best  Paramount  picture  I 
have  had  for  days.  Five  reels. — C.  R.  Mil- 
ler, Gem  theatre,  Spur,  Texas. 

Por  the  Defense,  with  Ethel  Clayton. — A 
good  crook  story  that  will  please  if  your 
patrons  like  Ethel  Clayton.  Not  enough 
action  in  this  one.  Print  in  good  condition. 
Five  reels'. — P.  G.  Held,  Sterling  tlTeatre, 
Fairmont,  Neb. — Neighborhood  patronage. 

Through  a Glass  ’Windo'w,  with  May  Mc- 
Avoy.— Good  picture  but  old.  Another  re- 
peater for  Spur,  used  here  in  1922.  Six 
reels. — C.  R.  Miller,  Gem  theatre,  Spur, 
Texas. 

The  Crimson  Challenge,  with  Dorothy 
Dalton. — Only  a fair  western  picture.  This 
did  not  draw  enough  to  pay  expenses.  Film 
in  No.  1 condition. — P.  G.  Held,  Sterling 
theatre,  Fairmont,  Neb. — Neighborhood  pat- 
ronage. 

A Bachelor  Daddy,  with  Thomas  Meig- 
han.— It’s  a scream.  Got  it  at  last,  after 
paying  for  it  five  months  ago.  Don’t  book 
it  unless  you  get  a guaranteed  play  date. 
They  stall  too  much.  Seven  reels. — -C.  R. 
Miller,  Gem  theatre.  Spur,  Texas’. 

Gappy  Bicks,  with  Thomas  Meighan. — - 
Very  good  picture,  liked  by  all.  I did  not 
make  much  money  on  this  but  no  fault  of 
picture.  If  you  have  not  yet  played  this, 
be  sure  and  do  so.  Print  in  good  condition 
Six  reels. — P.  G.  Held,  Sterling  theatre, 
Fairmont,  Neb. — Neighborhood  patronage. 

Saturday  Night,  with  a special  cast. — A 
wonderful  picture.  Wonderful  directing  of 
Cecile  DeMille.  This  is  one  nine  reel  show 
that  isn’t  one  inch  too  long;  one  of  the 
most  wonderful  pictures  I ever  ran  and  I 
have  just  been  in  the  game  for  seven  years. 
I admit  that  some  pictures'  are  too  long, 
but  they  are  slow  and  draggy.  But  this 
has  pep  and  action  in  every  foot.  I ran 
this  with  round  three  of  “Fighting  Blood” 
and  could  have  had  a prayer  meeting  and 
wouldn’t  have  disturbed  it.  Take  my  advise 
and  run  this  picture.  It  can’t  be  beat  by 
any  living  human  except  Cecil  B.  DeMille 
himself,  and  at  that  he  will  wake  up  early 
in  the  morning  to  do  it.  This  is,  grand, 
great  and  wonderful.  Be  sure  and  boost 
it.  Nine  reels. — D.  C.  Frew,  Franklin  the- 
atre, Piggott,  Ark. — General  patronage. 

Tho  Good  Provider,  with  Vera  Gordon. — • 
Too  much  Jew.  My  patrons  just  don’t  care 
to  see  this  class’  of  pictures.  The  poorest 
box  office  attraction  I have  had  for  a long 
while.  I wish  the  producers  would  cut  this 
Jew  and  costume  stuff.  Eight  reels. — P.  G. 
Held,  Sterling  theatre,  Fairmont,  Neb. — • 
Neighborhood  patronage. 

Pathe 

■Why  Worry,  with  Harold  Lloyd. — Good, 
Pleased  100  per  cent,  although  I lost  money 
on  it.  Did  not  take  in  film  rent.  Small 
towns,  be  careful  that  you  do  not  pay  too 
much.  Six  reels. — W.  D.  Patrick,  Strand 
theatre,  Florala,  Ala. 

Why  Worry,  with  Harold  Lloyd. — A real 
comedy.  Consider  It  his  best  since  “Grand- 
ma’s Boy.”  There’s  nothing  to  worry  about 
when  you  play  “Why  Worry.”  Six  reels'. — 
B.  B.  Benfield,  Idle  Hour  theatre,  Marlon, 
S.  C. — Small  town  patronage. 

■Why  Worry,  with  Harold  Lloyd. — Play 
this  one  and  you’ll  see  people  in  your  house 
that  you  haven’t  had  since  the  last  Lloyd. 
Weather  and  roads  against  me  and  about 
broke  even  with  the  extra  advertising.  Six 
reels. — H.  E.  Patrick,  Palace  theatre.  North 
Rose,  N.  Y. — Small  town  patronage. 

■Why  Worry,  with  Harold  Lloyd. — Good. 
Pleased  about  all  that  saw  it,  but  that  was 
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not  very  many,  due  to  the  weather.  Price 
too  high  for  small  town.  They  will  have  to 
learn  to  let  the  exhibitor  have  a key  to  the 
safe,  at  least  if  they  expect  him  to  stay  in 
business'.  Print  good.  Buy  it  right  and 
boost  it  and  “Why  Worry.” — E.  E.  Divinia, 
Opera  House  theatre,  Breckenridge,  Mo. — 
Small  town  patronage. 

■WTiy  Worry,  with  Harold  Lloyd. — At  last, 
a Lloyd  that  is  a better  comedy  than 
“Grandma’s  Boy.”  If  any  human  can  see 
this  and  not  laugh  till  he  is  sore  inside 
and  out,  he  needs  operating  on;  he  isn’t  all 
there.  As  usual  on  Lloyds,  business'  good. 
— Judge  & Woolsey,  Iris  theatre.  Wheat- 
land,  Wyo. — Small  town  patronage. 

The  Call  of  The  Wild,  with  Buck. — Fine 
northwest  picture  and  it  pleased  fair  busi- 
ness. A few  came  back  for  the  second 
night.  London  stories  go  big  here.  Print 
good.  Weather  bad.  Snow. — C.  H.  Thomp- 
son, Opera  House,  Plattsburg,  Mo. — Neigh- 
borhood patronage. 

The  Call  of  the  Wild,  with  Buck. — Fine 
northern.  Very  intelligent  dog.  Scenery 
superb.  Will  draw  well,  but  don’t  raise  ad- 
missions.— Frank  Sabin,  Majestic  theatre. 
Eureka,  Mont. — Small  town  patronage. 

The  Call  of  the  Wild,  with  Buck. — 'Just  a 
dandy  dog-hero  picture,  with  wonderful 
scenery,  realistic  of  Alaska.  Business  good 
and  many  favorable  comments. — Judge  & 
Woolsey,  Iris  theatre,  Wheatland,  Wyo. — 
Small  town  patronage. 

The  Call  of  the  Wild,  with  Buck. — Paid 
too  much  money  and  had  to  raise  the  ad- 
mission. Is  not  worth  more  than  regular 
rates',  but  is  a good  program  picture. — 
Louis  A.  Van  Alstyne,  Quality  theatre,  Cul- 
lom,  Illinois. — Small  town  patronage. 

Safety  Xiast^  with  Harold  Lloyd. — Excel- 
lent comedy  and  stunt  feature.  Will  make 
them  howl  and  gasp.  This  boy  is  there  in 
this  one!  I used  plenty  of  red  balloons 
and  red  disc  window  cards  and  came  very 
near  doing  some  real  business.  Made 
enough  to  take  my  wife  out  to  dinner,  as 
it  was.  Print  pretty  badly  mangled. 
Seven  reels'. — L.  F.  Wolcott,  Grand  theatre, 
Eldora,  Iowa. 

Safety  Z,ast,  with  Harold  Lloyd. — Lost 
money  on  this.  The  picture  is  undoubtedly 
good,  but  we  did  only  fair  business  and 
as  the  rental  was  out  of  sight,  we  did  no 
more  than  work  two  days  for  Mr.  Lloyd. 
We  trust  he  appreciates  what  we  did  for 
him. — E.  N.  Collins,  Star  theatre.  Humble, 
Texas. 

Dr.  Jack,  with  Harold  Lloyd. — Splendid 
comedy,  but  the  biggest  rain  in  ages  vis- 
ited us  for  two  days'  before  and  on  the 
day  of  showing.  Some  almost  swam  to 
come.  Print  was  fair.  Five  reels. — Roy 
L.  Dowling,  Ozark  theatre,  Ozark,  Ala. 

Dr.  Jack,  with  Harold  Lloyd. — Very  good. 
I came  very  near  getting  film  rental  and 
expenses  on  this^and  when  they  do  that, 
they’re  good  in  this  town,  believe  mijf'! 
Print  only  in  fair  shape.  Five  reels. — L.  F. 
Wolcott,  Grand  theatre,  Eldora,  Iowa. 

Dr.  Jack,  with  Harold  Lloyd. — Very  good; 
in  fact,  some  liked  it  better  than  “Safety 
Last,”  but  “Safety  Last”  did  about  three 
times  more  business.  Five  reels. — Ray- 
mond Pfeiffer,  Princess  theatre,  Chilton, 
Wis. — Small  town  patronage. 

Playgoers 

The  Base  of  the  Battler,  with  J.  P.  Mc- 
Gowan.— Just  a program  offering  with  a 
poor  ending. — Harry  Hobolth,  Maxine  the- 
atre, Imlay  City,  Mich. — Small  town  pat- 
ronage. 

Tipped  Off,  with  a special  cast. — An  in- 
teresting story  of  Chinatown  and  the  un- 
derworld. Noah  Beery  as  a Chinese  master 
crook  is  very  good.  Print  only  fair.  Six 
reels. — 'Needham  & Mattingly,  De  Luxe  the- 
atre, Moline,  Kans. — Neighborhood  patron- 
age. 

A Pauper  Millionaire,  with  a special  cast. 
— An  excellent  program  picture. — Henry  W. 
Gauding,  Lincoln  theatre,  Pittsburgh,  Pa. — 
Neighborhood  patronage. 

Preferred 

Mothers-Xn-Da-w,  with  Gaston  Glass. — A 
very  good  audience  picture.  You  can  adver- 
tise this  as  a worth  while  offering  and  it  is 
sure  to  please  the  majority.  Good  comedy 
and  some  pathos  which  registers  well.  A 
different  twist  than  your  patrons  expect 
and  it  will  satisfy  them  agreeably.  She 
surely  is  some  good  mother-in-law.  Seven 


reels. — B.  C.  Brown,  Temple  theatre,  Viro- 
qua,  Wis. 

April  Showers,  with  Colleen  Moore. — 1 
viewed  this  picture  at  Pantages  theatre, 
Minneapolis,  and  at  the  first  opportunity 
bought  it  and  set  it  in,  as  it  was  sold  so 
that  I could  use  it,  besides  being  just  the 
kind  of  picture  my  people  crave.  It  has 
plenty  of  good  old  Irish  comedy,  some  sad 
parts,  and  a dandy  prize  fight,  all  well 
directed,  acted  and  edited.  I can  use  more 
like  this  one  if  sold  low  enough  to  use. 
Producers  begin  to  see  that  excessive  foot- 
age is  the  bunk.  Seven  reels. — H.  J.  Long- 
aker,  Howard  theatre,  Alexandria,  Minn. — 
Farmers  and  retired  farmers  patronage. 

The  Hero,  with  a special  cast. — Can’t  say 
much  for  this  one,  only  I wish  I’d  have  let 
it  alone.  Not  a special  by  any  means,  and 
that’s  what  I had  to  give  for  it.  Seven 
reels. — Paul  J.  Durbin,  Majestic  theatre. 
Perry,  111. — Small  town  patronage. 

The  Hero,  with  a special  cast. — Just  a 
program  picture.  Not  bad  and  not  good. — 
C.  M.  Hartman,  Liberty  theatre,  Carnegie, 
Okla. — Small  town  patronage. 

Bich  Men’s  'Wives,  with  a special  cast. — A 
dandy.  Did  not  run  it  as  a special,  but 
better  than  a program  picture. — C,  M.  Hart- 
man, Liberty  theatre,  Carnegie,  Okla. — 
Small  town  patronage. 

Shadows,  with  Lon  Chaney. — Good  as  a 
program  picture.  Not  big  enough  for  a spe- 
cial.— C.  M.  Hartman,  Liberty  theatre,  Car- 
negie, Okla. — 'Small  town  patronage. 

Shadows,  with  Lon  Chaney. — Poor  draw- 
ing card.  Only  a fair  program  picture. 
Lon  Chaney  the  whole  show. — Raymond 
Pfeiffer,  Princess  theatre,  Chilton,  Wis. — 
Small  town  patronage. 

Foor  Men’s  Wives,  with  a special  cast. — 
Many  panned  this  one,  but  one  of  the  talked 
of  pictures  around  here.  Did  not  raise  ad- 
mission but  will  stand  it. — C.  M.  Hartman. 
Liberty  theatre,  Carnegie,  Okla. — Small 
town  patronage. 

Selznick 

Bapert  of  Hentzau,  with  Elaine  Hammer- 
stein. — A big  elaborate  production.  A pic- 
ture that  is  perfect,  so  far  as  direction  and 
details  are  concerned,  but  it’s  hard  to  get 
them  in  on  costume  pictures.  The  better 
class  of  patrons  really  enjoy  a picture  like 
this  one.  It’s  a real  picture,  but  it  takes 
work  to  get  them  in. — Fred  McCoy,  Jeffer- 
son theatre,  Springfield,  Mo. 

The  Ccmmon  Law,  with  Corrine  Griffith. 
— Well.  I am  glad  I ran  this  picture.  If 
you  want  a real  good  picture  book  this  one 
and  boost  it  big.  It  will  stand  all  the  ad- 


vertising you  give  it.  One  lady  stopped  me 
this  morning  and  told  me  it  was  the  best 
picture  she  had  ever  seen.  Eight  reels. — 
C.  L.  Brown,  Paramount  theatre,  Elizabeth, 
La. — Small  town  patronage. 

The  Super  Sex,  with  Gordon  Pierce. — 
Nothing  to  rave  about,  but  dandy  program 
feature.  Six  reels. — George  J.  Ifress,  Hud- 
son theatre,  Rochester,  N.  Y. — Neighbor- 
hood patronage. 

Quicksands,  with  Richard  Dix. — Here  is 
as  good  a western  as  you  can  ask  for. 
All  the  leading  screen  actors  nicely  cast 
in  a well-balanced  story,  with  thrills,  com- 
edy and  everything,  "your  Saturday  night 
crowd  will  eat  it  up.  I played  it  on  an  off 
night  so  it  didn’t  get  me  anything  but  ap- 
plause. Seven  reels. — Roy  W.  Adams,  Pas- 
time theatre.  Mason,  Mich. — Small  town 
patronage. 

Cause  for  Divorce,  with  a special  cast. — 
A good  little  program  picture  that  will 
please  the  majority. — Fred  McCoy,  Jeffer- 
son theatre,  Springfield,  Mo. 

The  Mohican’s  Daughter,  with  a special 
cast. — No  good.  Continuity  terrible.  Pho- 
tography worse.  Dark  print. — R.  R.  Mc- 
Crossen,  Weeksbury  theatre,  Weeksbury, 
Ky. — Small  town  patronage. 

Queen  of  Sin,  with  a special  cast. — This 
is  a picture  that  will  get  you  good  money 
if  it  is  handled  right.  The  sets  and  destruc- 
tion scenes  are  wonderful.  Play  it  up  as 
a massive,  mighty  spectacle  and  go  strong 
on  the  Biblical  part  of  the  production.  In 
my  advertising  I used  the  verses  from  the 
Book  of  Genesis,  19th  chapter,  24th  to  29th 
verses,  and  the  picture  went  over  like  a 
house  afire  to  big  business.  Better  inves- 
tigate this  one.  It  can  be  bought  right. — 
Fred  McCoy,  Jefferson  theatre,  Springfield, 
Mo. 

The  Law  of  Compensation,  with  Norma 
Talmadge. — Good  picture.  Good  patronage. 
Five  reels. — G.  Strasser  Sons,  Emblem  the- 
atre. Buffalo,  N.  Y. 

« 

United  Artists 

A Woman’s  Woman,  with  Mary  Alden. — 
While  the  title  didn’t  seem  to  mean  any- 
thing, it  was  a fair  picture,  but  brought 
only  avera,ge  attendance.  Eight  reels. — 
A1  C.  Werner.  Royal  theatre,  Reading,  Pa. — 
Mixed  patronage. 

A Woman  of  Faris,  with  Edna  Purviance. 
— Cleaned  up.  .\  wonderful  box  office  at- 
traction. Chaplin's  name  gets  them  in  and 
the  picture  does  the  rest.  Print  in  fine 
shape;  always  good  out  of  the  Minneapolis 
e.vchange.  Eight  reels. — M.  A.  Fay,  Colo- 


What  was  this  beautiful  story  ? 
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Millions  of  people  will  want  to  know  this  beautiful  girl's 
story  when  they  see  the  posters,  lobbies,  newspaper  ads  and 
other  material.  This  is  the  second  PAIJVIER  photoplay.  It 
is  as  good,  some  say  better,  than  “JUDGMENT  OF  THE 
STORM."  Ask  the  manager  of  your  nearest  F.  B.  O.  ex- 
change to  screen  it  for  you,  then  pass  your  own  opinion. 
Get  busy  NOW! 
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nial  theatre,  Sioux  Falls,  S.  D. — General 
patronage. 

Bonglas  Fairbanks  in  Robin  Hood. — A 
wonderful  production.  Played  it  for  High 
School  band  benefit.  Twelve  reels. — Joe 
Winniger,  Davidson  theatre,  Waupun,  Wis. 

Orphans  of  the  Storm,  a D.  W.  Griffith 
production. — Very  good  picture,  but  failed 
to  draw.  Poor  business  three  days  at  50c. 
Just  about  broke  even.  Never  made  a cent 
on  a United  Artists  picture.  Price  much 
too  high  for  my  town.  Twelve  reels. — 
Raymond  Pfeiffer,  Princess  theatre,  Chil- 
ton, Wis. — Small  town  patronage. 

The  Man  Who  Played  God,  with  George 
Arliss. — A picture  above  the  average  for 
real  acting  and  directing.  Not  a big  draw- 
ing card,  but  it  will  please  all  who  come 
to  see  it.  Six  reels. — B.  C.  Brown,  Temple 
theatre,  Viroqua,  Wis. 

The  Man  Who  Flayed  God,  with  George 
Arliss. — This  picture  pleased  about  50  per 
cent.  Personally  I think  it  is'  a real'  good 
picture.  Some  good  acting  in  this. — C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. — 
Small  town  patronage. 

The  Birth  of  a Ration,  a D.  W.  Griffith 
production. — Let  the  Klan  know  you  have 
this  coming,  then  clear  the  way  and  w^atch 
’em  come.  N.  B. — Don’t  try  to  sell  it  to 
the  G.  A.  R.  or  the  colored  people.  Twelve 
reels. — Roy  W.  Adams,  Pastime  theatre, 
Mason,  Mich. — Small  town  patronage. 

The  Mollycoddle,  with  Douglas  Fair- 
banks.— For  houses  wanting  a picture  wuth 
action  and  plenty  of  comedy,  this  is  a whiz 
bang.  It  was  made  in  1920,  but  will  please 
the  present  day  audiences.  Nothing  in  it 
to  make  it  look  old.  It  is  mostly  of  a 
western  asmosphere  and  makes  them  yell. 
Six  reels. — Al.  Powell,  Highland  theatre, 
Guthrie,  Okla. — General  patronage. 

Universal 

Breathless  Moments,  with  William  Des- 
mond.— Crook  story  in  which  hero  reforms 
and  helps  an  old  storekeeper  pay  off  mort- 
gage on  store,  and  in  return  is  given  half 
interest  in  business  and  also  the  hand  of 
the  old  boy’s  daughter.  A nice  pleasing 
little  comedy-drama.  Six  reels. — W.  A. 
Clark,  .Tr.,  Castle  theatre,  Havana,  111. — 
General  patronage. 

Breathless  Moments,  with  William  Des- 
mond.— Better  than  the  average  Universal 
program  picture. — Henry  W.  Gauding,  Lin- 
coln theatre,  Pittsburgh,  Pa. — Neighborhood 
patronage. 

Stolen  Secrets,  with  Herbert  Rawlinson. 
— Ran  this  one  hot  off  the  bat,  advertised 
it  well  and  took  in  $16.50.  Although  I 
know  that  Herbert  is  not  a wonderful  star, 
the  picture  deserved  to  get  more  money 
than  that.  I never  make  any  money  on 
l^niversal  product  any  more,  though.  Even 
Hoot  is  not  going  well  here  since  they 
have  been  putting  him  in  just  any  kind  of 
picture.  He  is  a real  western  star,  so  why 
do  they  do  him  like  that?  Five  reels. — A.  C. 
Allen,  Allen’s  theatre.  Hull,  Tex. 

Sporting  Tfouth,  with  Reginald  Denny. — 
Here  is  a real  picture  with  a pull  like  a 
mustard  plaster.  Operatqrs  can’t  stop 
watching  to  change  reels.  Auto  race  is 
real  and  will  make  time  stand  still.  The 
company  doubled  price  when  they  found 
out  themselves  what  it  was.  but  we  beat 
them  to  it.  Business  good. — Judge  & Wool- 
sey.  Iris  theatre,  Wheatland,  Wyo. — Small 
town  patronage. 

Sporting  Youth,  with  Reginald  Denny. — ■ 
Oh,  what  a race  picture.  Just  screened  it 
and  bought  it.  It’s'  a winner.  Will  keep 
you  on  the  edge  of  your  seat. — Harry  Van 
Noy,  Riviera  theatre,  Anderson,  Ind. — Gen- 
eral patronage. 

The  Hunchback  of  Notre  Dame,  with  Lon 
Chaney. — Great.  Used  five  piece  "orchestra. 
Charged  $1.65  top.  Grossed  nearly  $600.00. 
Failed  to  make  any  money,  account  paying 
orchestra,  but  glad  I had  it.  Personally 
think  it  greatest  picture  I ever  saw.  The 
best  people  in  the  community  stopped  and 
thanked  me  for  g'lVing  it  to  them.  Lon 
Chaney’s  acting  is  unbeatable.  Ernest  Tor- 
rence and  Patsy  Ruth  Miller  do  fine  work. 
Picture  as  a whole  unsurpassed.  Twelve 
reels. — B.  B.  Benfield,  Idle  Hour  theatre, 
Marion,  S.  C. — Small  town  patronage. 

The  Hunchback  of  Notre  Dame,  with  Lon 
Chaney. — Wonderful  picture.  Chaney’  work 
will  stand  for  all  time,  and  he  does  not  do 
it  all.  Too  heavy  for  audience  picture. 
Comments  by  patrons  divided.  Some 
thought  it  marvelous,  and  some  panned  it. 


Stormy  weather,  but  business  fair. — Judge 
& Woolsey,  Iris  theatre,  Wheatland,  Wyo. — ■ 
Small  town  patronage. 

The  Man  from  Wyoming,  with  Jack 
Hoxie. — Very  good  program  picture.  Pair 
patronage.  Five  reels. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  New  York. 

A Lady  of  Quality,  with  Virginia  Valli. — • 
This  is  a wonderful  story.  Very  elaborate 
scenes  and  will  please  those  who  come,  but 
it’s  a costume  play  and  that  kills  it.  I 
would  be  glad  if  some  producer  would  tell 
us  ignorant  exhibitors  why  they  continue 
to  make  costume  plays  when  every  report 
knocks'  them?  The  American  audience 
simply  walk  past  your  house  when  you  play 
them.  Eight  reels. — Jack  Cairns,  Brooklyn 
theatre,  Detroit,  Mich. — General  patronage. 

A Lady  of  Quality,  with  Virginia  Valli.— 
A beautifufiy  produced  and  well  acted  pic- 
ture, but  as  for  the  story ! Comments 

are  all  unfavorable  and  business  was  very 
bad  for  four  days. — John  W.  Hawkins,  State 
theatre,  New  Bedford,  Mass. — General  pat- 
ronage. 

A Lady  of  Quality,  with  Virginia  Valli. — 
Here  is  a piece  of  cheese  for  the  small 
town.  This  came  the  nearest  to  slow-mo- 
tion  photography  of  any  picture  we  have 
ever  played.  About  five  reels  of  drinking, 
two  reels  of  costume  and  fine  building  dis- 
play, half  reel  of  action  and  one  and  one- 
half  feels  of  film — just  film.  We  only  lost 
$30.00  on  this.  This  may  be  a knockout  in 
some  high-brow  theatre,  but  the  small  town 
has  no  business  trying  to  show  it.  This 
Universal-Super-Jewel  established  a box- 
office  record  here  for  the  smallest  attend- 
ance. Milton  Sills  fits  his  role  about  as 
well  as  Bull  Montana  would  go  as  Penrod. 
Eight  reels. — Neer'ham  & Mattingly,  De- 
Luxe  theatre,  Moline.  Kans. — 'Neighborhood 
patronage. 

Pure  Grit,  with  Roy  Stewart. — Good 
western  drama  that  went  over  well.  Action 
story  with  Stewart  at  his  best. — Ben  L. 
Morris,  Olympic  theatre,  Bellaire,  O. 

Pure  Grit,  with  Roy  Stewart. — Just  fair. 
Roy  Stewart  is  getting  too  old  to  take  the 
parts  he  does.  Five  reels. — Peck’s  theatre, 
LaSalle,  111.— -General  patronage. 

Pure  Grit,  with  Roy  Stewart. — This 
proved  to  be  a very  good  picture.  Every- 
one liked  it  and  said  so.  If  you  can  find  a 
policeman,  you  better  have  this  kid  Verne 
Winter  arrested  for  stealing  the  picture, 
for  we  all  think  he  is  “drum”  good. — A.  F. 
.lenkins.  Community  theatre,  David  City, 
N eb. 

The  Whispered  Name,  with  a special  cast. 
— It  pleased.  Print  good. — J.  S.  Walker, 
Alamo  theatre.  Moody,  Texas, — Small  town 
patronage. 

The  Whispered  Name,  with  a special  cast. 
— This  was  a very  good  picture  of  a big- 
newspaper  scandal,  but  the  name  doesn’t 
mean  anything  to  the  picture.  Some  liked 
it  and 'some  didn’t.  Some  went  out. — A.  F. 
Jenkins,  Community  theatre,  David  City, 
Neb. 

Hook  and  Ladder,  with  Hoot  Gibson. — 
A good  picture,  but  Gibson’s  pictures  should 
not  have  an  advanced  price.  As  I see  it, 
they  are  no  better  than  the  westerns'  he 
made  when  we  had  the  crowds.  Muddy 
roads  cause  of  no  profit  on  this  one,  to- 
gether with  a great  deal  of  sickness.  Will 
have  to  have  a better  price  or  quit  them. 
Film  in  good  shape.  Six  reels. — C.  V.  An- 
derson, Oak  theatre,  Oakdale,  Neb. 

Kook  and  Ladder,  with  Hoot  Gibson. — • 
“The  bread  and  butter  star.”  Right  up  to 
the  mark  and  the  fire  stuff  does  not  sub- 
ordinate the  comedy  and  western  interest. 
This  one  is'  better  than  his  last  two  or  three 
and  drew  extra  business,  delighting  his 
many  followers. — Ben  L.  Morris,  Olympic 
theatre,  Bellaire,  O. 

Hook  and  Ladder,  with  Hoot  Gibson. — 
Just  another  average  Hoot  Gibson  picture 
and  it  played  to  the  average  Gibson  crowd. 
Why  not  put  Gibson  back  in  pictures  where 
he  belongs?  He  is  a western  star  and  the 
audience  wants  to  see  him  in  pictures  like 
“The  Ramblin’  Kid.”- — Fred  McCoy,  Jeffer- 
son theatre,  Springfield,  Mo. 

The  Wild  Party,  with  Gladys  Walton. — 
Our  first  Walton  and  it  certainly  has  ac- 
tion and  pleased  a fair  house.  Print  fine. 
— C.  H.  Thompson,  Opera  House,  Platts- 
burg,  Mo. — ^Neighborhood  patronage. 

The  Wild  Party,  with  Gladys  Walton. — • 
A good  pleasing  little  picture  that  will  go 
over  good  with  the  average  audience. — 


Fred  McCoy,  Jefferson  theatre,  Springfield, 
Mo. 

Thundering-  Da^wn,  with  J.  Warren  Ker- 
rigan.— This  one  drew  a good  business  for 
us  and  seemed  to  satisfy.  Therefore,  it 
must  be  good.  Story  and  acting  are  all 
that  could  be  desired. — Wm.  H.  Creal,  Sub- 
urban theatre,  Omaha,  Neb. — Neighborhood 
patronage. 

Thundering  Dawn,  with  J.  Warren  Ker- 
rigan.— Falls  short  of  advance  notices. 
Contains  considerable  blah.  Story  not  there. 
Typhoon  scenes  pleased.  That’s  all. — ■ 
Henry  W.  Gauding,  Lincoln,  Pittsburgh, 
Pa. — Neighborhood  patronage. 

Thundering  Da-wn,  with  J.  Warren  Kerri- 
gan.— Pair  story  and  lots'  of  storm.  Ker- 
rigan is  in  the  cast,  but  that's  about  all 
he  gets  to  do.  Not  much  entertainment 
to  this.  Just  broke  even  at  ten  and  thirty- 
five  cents.  Seven  reels.- — Needham  & Mat- 
tingly, De  Luxe  theatre,  Moline,  Kans. — 
Neighborhood  patronage. 

Drifting,  with  Priscilla  Dean. — Not  much 
to  it.  Very  draggy — the  actors  just  stand 
around  and  talk  to  each  other  while  your 
audience  gaps  and  snores.  Good  fire  scene 
at  the  end,  but  no  one  but  myself  and 
operator  saw  it.  Even  the  ticket  seller 
went  home. — Carl  Veseth,  Palace  theatre, 
Malta,  Mont. — Neighborhood  patronage. 

Drifting,  with  Priscilla  Dean.- — Consider 
this  the  best  Dean  has  appeared  in  since 
“Under  Two  Flags.”  Good.  Used  it  on 
Sunday  and  pleased  all.  Seven  reels. — M.  J. 
Babin,  Fairyland  theatre,  White  Castle,  La. 

The  Darling  of  Ne'W  York,  with  Baby 
Peggy. — This  is  the  kind  of  picture  patrons 
want  to  see  Peggy  in.  5,900  ft. — G.  Stras- 
ser Sons,  Emblem  theatre,  Buffalo,  N.  T. 

His  Mystery  Girl,  with  Herbert  Rawlin- 
son.— A fair  Rawlinson  subject.  Pleased 
the  majority.  Five  reels. — Hugh  G.  Martin, 
American  theatre,  Columbus,  Ga, — General 
patronage. 

The  Thrill  Chaser,  with  Hoot  Gibson. — - 
Gibson  not  in  his  class,  picture  was  O.  K., 
but  disappointing  to  those  who  came  to  see 
his  usual  western  stuff.  Five  reels. — M.  J. 
Babin,  Fairyland  theatre,  White  Castle,  La. 

The  Thrill  Chaser,  with  Hoot  Gibson. — 
This  picture  is  not  what  I would  call  bad, 
but  tlje  public  seems  to  have  tired  of  see- 
ing him  in  boob  stuff.  Consequently  we 
did  not  do  as  well  on  this  one  as  we  have 
on  several  of  his  westerns'.  Please  take 
this  as  a hint,  Mr.  Laemmle,  and  put  him 
back  in  strictly  western  plays,  where  he 
belongs.  Six  reels.— -Wm.  H.  Creal,  Sub- 
urban theatre,  Omaha,  Neb. — Neighborhood 
patronage. 

Crooked  Alley,  with  Laura  La  Plante. — 
Story  fair.  Ordinary  crook  drama.  Noth- 
ing strong  about  the  cast  of  the  story. 
Would  class  It  as  a very  light  program. 
Print  fair.  Average  adv.  poster  and  news- 
paper.— M.  R.  Blair,  Regent  theatre.  Cedar 
Falls,  la. 

The  Bed  'Waming-,  with  Jack  Hoxie. — 
Jack  Hoxie  is'  good  in  this  picture,  but 
nothing  more  than  a typical  western.  Hope 
he  doesn’t  take  a notion  to  do  society  stuff. 
— Carl  Veseth,  Palace  theatre,  Malta,  Mont. 
— Neighborhood  patronage. 

The  Bed  Wanuag,  with  Jack  Hoxie. — An 
exceptional  picture.  Class  Al  western. 
Nothing  rough.  Several  real  punches 
throughout  the  picture.  Whirlwind  climax. 
Booked  it  oa  the  streagth  of  the  “Herald’s” 
reports.  Was  not  sorry.  Paper  good.  Fair 
business,  due  to  bad  weather. — M.  R.  Blair, 
Regent  theatre,  Cedar  Falls,  la. 

The  Love  Brand,  with  Roy  Stewart. — 
Seemed  to  go  over  all  right.  Print  good. 
Five  reels. — J.  S.  Walker,  Alamo  theatre. 
Moody,  Texas'. — Small  town  patronage. 

Merry  Go  Boand,  with  Mary  Phllbin. — 
Good  picture.  One  of  the  best  in  a long 
time.  Pleased  two  days  and  believe  me 
it  was  a pleasure  to  hear  our  patrons  re- 
m.ark  as  they  went  out  “that  was  a good 
picture.”  Ten  reels.— George  J.  Kress,  Hud- 
son theatre,  Rochester,  N.  T. — Neighbor- 
hood patronage. 

The  Bamhlln’  Kid,  with  Hoot  Gibson. — 
This  one  is  a dandy.  Best  Gibson  I ever 
had.  So  far  ahead  of  “Blinky”  there  is  no 
comparison.  If  “The  Thrill  Chaser”  and 
“Hook  aiid  Ladder”  come  anywhere  near 
this  one,  I will  be  satisfied.  “Blinky”  was 
the  rot.  Six  reels. — E.  C.  Dettman,  Im- 
perial theatre,  Imperial,  Neb. — Small  town 
patronage. 

Where  Is  This  West,  with  Jack  Hoxie. — 
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This  is  a good  picture  and  drew  well.  Can 
be  bought  right.  Print  fine.  Five  reels. — ■ 
Leo  Johnson  and  P.  Lawson,  Beaner  theatre. 
Spencer,  Idaho. 

Where  Is  This  West,  with  Jack  Hoxie. — 
This  is  the  kind  to  play  for  Saturday  audi- 
ences. Western  comedy-drama  that,  I be- 
lieve, brought  a few  extra  tickets  and 
pleased  immensely.  Five  reels. — George  H. 
Koch,  Perkins  theatre,  Holton,  Kans. — Small 
town  patronage. 

What  Wives  Want,  with  Ethel  Terry  and 
Niles  Welch. — If  your  folks  care  for  the 
old  story  of  women  who  do  not  get  petted 
enough  by  their  husbands  and  some  other 
fellow  undertakes  the  contract  of  satisfy- 
ing them,  this  will  suit  you.  Our  folks 
are  tired  of  that  theme.  Five  reels. — 
C.  E.  Hopkins,  The  Hopkins  theatre,  Cot- 
ter, Ark. — Small  town  patronage. 

McGuire  of  the  Mounted,  with  William 
Desmond.- — Picture  was  well  received  and 
had  numerous  comments.  Northwest 
Mounted  police  story.  Film  O.  K.  and 
priced  right.  Five  reels. — H.  G.  Selk,  Selk 
theatre,  Scotia.  Neb.- — Small  town  patron- 
age. 

Double  Dealing,  with  Hoot  Gibson. — Of  all 
the  silly  pictures  I ever  played,  this  is  one 
of  them.  Just  think  of  Hoot  with  a derby 
hat  too  smal  for  him  trying  to  play  coun- 
try boy.  This  one  finished  him  here. — • 
C.  H.  Simpson,  Princess  theatre,  Millen,  Ga. 
— General  patronage. 

The  Vutamable,  with  Gladys  Walton. — A 
good  little  program  picture.  Better  than 
some  of  the  former  pictures  of  this  star. 
Five  reels. — J.  W.  Andresen,  Rialto  theatre, 
Cozad,  Neb. 

Burning’  Words,  with  Roy  Stewart. — Only 
a fair  Northwest  Mounted  Police  picture. 
This  only  pleased  about  50  per  cent.  Print 
in  good  shape.  Five  reels. — P.  G.  Held, 
Sterling  theatre,  Fairmont,  Neb. — Neighbor- 
hood patronage. 

Bnmingr  Words,  with  Roy  Stewart.- — -An- 
other Northwest  Mounted  Police  story. 
Good  cast,  acting  and  scenery.  It  satisfied 
the  serial  fans.  Five  reels. — Roy  W. 
Adams,  Pastime  theatre.  Mason,  ifich. — • 
Small  town  patronage. 

The  Victor,  with  Herbert  Rawlinson. — A 
dandy  program.  Best  Rawlinson  ever  made. 
Five  reels. — -B.  B.  Benfield,  Idle  Hour  the- 
atre, Marlon,  S.  C. — Small  town  patronage. 

The  Victor,  with  Herbert  Rawlinson. — 
Just  fair.  They’ll  neither  kiss  you  nor  kill 
you  if  you  play  this  one. — J.  .C.  Jenkins, 
Auditorium  theatre,  Neligh,  Neb. 

The  Sis-IHfty,  with  a special  cast. — Lit- 
tle humor  in  it.  Bought  at  a regular  pro- 
gram price  and  could  not  expect  anything 
else.  It  pleased.  Seven  reels. — M.  J.  Ba- 
bin, Fairyland  theatre.  White  Castle,  La. 

The  Six-Bifty,  Vith  a special  cast. — Very 
good  program  picture.  New  print. — J.  W. 
Boatwright,  Radio  theatre,  Ozark,  Mo. 

The  Six-Pifty,  with  a special  cast. — Very 
good  program  picture.  New  print. — J.  W. 
Boatwright,  Radio  theatre,  Ozark,  Mo. — 
Small  town  patronage. 

A Self-Made  Wife,  with  a special  cast. — 
This  is  a pleasing  picture  and  will  please 
almost  any  audience,  especially  women. 
However,  this  is  only  a program  picture, 
so  don’t  pay  too  much  for  it.  Five  reels. — 
C.  L.  Reed,  Illinois  theatre,  Newman,  111. — 
Small  town  patronage. 

The  Pirst  Degree,  with  Frank  Mayo. — 
Just  a fair  picture.  Pleased  50  per  cent  of 
a small  crowd.  Mayo  does  not  draw  here. 
Print  good.  Five  reels. — Leo  Johnson  and 
P.  Lawson,  Beaner  theatre,  Spencer,  Idaho. 

The  Bolted  Door,  with  Frank  Mayo. — 
Proved  satisfactory  as  an  ordinary  program 
picture,  did  not  draw  well  and  brought 
forth  few  comments.  Five  reels. — C.  E. 
Hopkins,  The  Hopkins  theatre,  Cotter,  Ark. 
— Small  town  patronage. 

Gossip,  with  Gladys  Walton. — Not  as  good 
as  “Sawdust”  or  “Town  Scandal.”  Pleased 
about  60  per  cent.  Film  good  and  price 
right.  Five  reels. — H.  G.  Selk,  Selk  theatre, 
Scotia,  Neh. — Small  town  patronage. 

The  Gleaa  Up,  with  Herbert  Rawlinson. — ■ 
A dandy  program  picture.  Good  entertain- 
ment in  this.  Five  reels. — George  H.  Koch, 
Perkins  theatre,  Holton,  Kans. — Small 
town  patronage. 

Hobody’s  Bidde,  with  Herbert  Rawlinson. 
— Very  good.  Seemed  to  please  my  house 
well,  though  it  did  not  draw  so  well.  We 
have  a poor  way  of  advertising  and  two 


previous  bad  pictures  hurt.  Five  reels. — 
J.  J.  Enloe,  Secretary,  T.  M.  C.  A.,  Hitch- 
ins,  Ky. — Small  community. 

Bidiu’  'WUd,  with  Hoot  Gibson. — This  is 
a very  good  five  reel  comedy  if  you  can 
get  a good  print.  Universal  puts  out  good 
program  stuff  if  they  would  only  be  a little 
more  careful  and  get  new  prints  once  in 
awhile.  Five  reels. — P.  G.  Held,  Sterling 
theatre,  Fairmont,  Neb. — Neighborhood  pat- 
ronage. 

Dead  Game,  with  Hoot  Gibson. — Every- 
body satisfied.  Very  good  at  the  end.  Reels 
in  good  shape.  Five  reels. — Fred  Boers- 
lager.  Opera  House  theatre,  Hilbert,  Wis. 

Under  Two  Blags,  with  Priscilla  Dean. — 
This  did  not  go  over  here  at  all.  I did  not 
see  it,  but  I had  more  knocks  on  it  than 
on  any  feature  shown  in  a long  time.  Some 
said  they  didn’t  like  Priscilla  Dean;  others 
said  they  couldn’t  make  out  what  the  story 
was  about.  Eight  reels. — H.  J.  Eagan, 
American  theatre,  Wautoma,  Wis. — Small 
town  patronage. 

The  Town  Scandal,  with  Gladys  Walton. 
— The  best  Walton  picture  since  “Pink 
Tights.”  Drew  better  than  the  average  pro- 
gram picture,  as  the  title  caused  a lot  of 
curiosity.  Ran  a little  teaser  ad  as  fol- 
lows: “The  Teapot  Dome  has  caused  a 

world  of  scandal  in  national  affairs,  but 
the  ‘Town  Scandal’  at  the  Palace  next  Tues- 
day and  Wednesday  is  likely  to  cause  a 
panic.”  Good  print  and  price  right.  Five 
reels. — Gunther  & Metzger,  Palace  theatre, 
Syracuse,  Neb. — Small  town  patronage. 

The  Town  Scandal,  with  Gladys  Walton. 

- — Say,  if  you  want  to  hit  your  scandal  ped- 
dlers and  gossips  right  in  the  middle,  play 
this  one.  Good  picture  and  Gladys  Walton 
a clever  little  actress.  They  like  her  in 
my  town.  Price  is  right  and  film  in  good 
condition.  Five  reels. — H.  G.  Selk,  Selk  the- 
atre, Scotia,  Neb. — Small  town  patronage. 

Shooting’  Bor  Dove,  with  Hoot  Gibson. — 
Fair  program  offering.  Hoot  as  a shell 
shock  victim.  Did  not  draw  for  me  and 
comments  varied.  He  should  get  back  into 
real  westerns.  That’s  where  Hoot  belongs. 
Film  O.  K.  Price  right.  Five  reels. — 'H.  G. 
Selk,  Selk  theatre,  Soctia,  Neb. — Small  town 
patronage. 

A MiUion  to  Bum,  with  Herbert  Rawlin- 
son. — Just  'a  very  ordinary  picture  which 
neither  pleased  nor  displeased.  Will  get 
by  and  that  is  all.  Five  reels. — Al.  Powell, 
Highland  theatre,  Guthrie,  Okla. — General 
patronage. 

The  Shock,  with  Lon  Chaney. — Good  pic- 
ture. Pleased  most  all  that  saw  it.  Not 
very  many  came  out  on  account  of  weather 
being  bad.  Bought  as  a special  but  was 
just  a good  program  picture.  Seven  reels. 
— E.  C.  Dettman,  Imperial  theatre.  Imperial, 
Neb. — Small  town  patronage. 

Out  of  Duck,  with  Hoot  Gibson. — This  is 


our  first  Hoot  Gibson  picture  and  it  cer- 
tainly pleased  a good  house.  Print  first 
class.  We  refused  to  run  Universal  serials 
a year  ago  on  account  of  bad  prints,  but 
they  now  promise  better  service. — C.  H. 
Thompson,  Opera  House,  Plattsburg,  Mo. — 
Neighborhood  patronage. 

Out  of  Duck,  with  Hoot  Gibson. — A dandy 
picture.  The  best  that  Hoot  has  made 
since  they  have  taken  him  out  of  the  west- 
ern type.  However,  I understand  that  he  is 
going  back  into  westerns.  I hope  so.  If 
your  patrons  like  Hoot  they  will  like  this 
one.  It  has  several  very  amusing  incidents 
in  it.  Print  only  fair. — M.  R.  Blair,  Regent 
theatre.  Cedar  Falls,  la. 

Out  of  Duck,  with  Hoot  Gibson. — Picture 
not  a western,  but  will  please  for  Satur- 
days. Hoot  joints  the  navy  and  gives  some 
comedy.  Six  reels.^ — Roy  L.  Dowling,  Ozark 
theatre,  Ozark,  Ala. 

All  ZTiglit,  with  Carmel  Myers. — Good 
night.  It  was  a substitution,  so  I can’t 
complain,  but  I warned  patrons  beforehand. 
Business  good. — Frank  Sabin,  Majestic  the- 
atre, Eureka,  Mont. — Small  town  patronage. 

Don  Quickshot  of  the  Bio  Grande,  with 
Hoxie. — If  your  patrons  like  Westerns,  this 
one  will  go.  tl  has'  no  tame  moments  in 
it  where  you  can  fall  asleep.  Drew  just 
enough  crowd  to  come  out  on  top  of  the 
water.  Bad  weather  helped  to  keep  the 
nickels  and  dimes  away.  Five  reels. — G.  F. 
Rediske,  Star  theatre,  Ryegate,  Mont. — 
Small  town  patronage. 

The  Prisoner,  with  Herbert  Rawlinson. — 
Just  a fair  offering.  Didn’t  draw  enough 
to  pay  out,  and  it  was  bought  right,  too. 
Six  reels. — G.  F.  Rediske,  Star  theatre, 
Ryegate,  Mont. — Small  town  patronage. 

Vitagraph 

The  Deavenworth  Case,  with  a special 
cast. — Good  mystery  detective  story  well 
done.  Gets  by  nicely,  but  nothing  to  rave 
about. — Ben  L.  Morris,  Olympic  theatre, 
Bellalre,  Ohio. 

On  the  Banks  of  the  'Wabash,  with  Mary 
Carr. — A mighty  good  evening’s  entertain- 
ment for  small  town  audience.  Seven  reels; 
good  condition. — D.  E.  Pitton,  Lyric  theatre, 
Harrison,  Ark. — Small  town  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — 
Good.  My  drawback  was  I used  it  in  Lent 
and  did  no  business.  Had  I used  it  any 
other  time  I would  have  done  as  much  busi- 
ness as  a Sunday.  Paper  on  this  good, 
story  good,  print  good.  Price  right.  Vita- 
graph  always  trys  to  help  out  a little  fel- 
low. Seven  reels. — M.  J.  Babin,  Fairyland 
theatre.  White  Castle,  La. 

Pioneer  Trails,  with  Cullen  Landis. — This 
is  a picture  worth  while.  Strong.  It  is  a 
picture  that  your  patrons  don’t  forget. 
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Print  in  first  class  condition,  which  adds 
half  to  an  evening’s  program  and  entertain- 
ment.— C.  H.  Thompson,  Opera  House, 
Plattsburg,  Mo. — Neighborhood  patronage. 

Pioneer  Trails,  with  Cullen  Landis.- — Ah! 
. Brother  Exhibitors,  here  is  a real  picture 
and  very  timely  to  play  at  this  time.  It 
holds  next  to  the  highest  record  that  we 
have  made  since  we  have  had  the  house. 
An  honest-to-goodness  money  getter  for 
me.  Had  a covered  wagon  on  the  street  for 
two  days  in  advance  of  the  showing.  But 
I did  not  lead  them  to  think  that  it  was 
the  picture,  “The  Covered  Wagon.”  Had 
banners  on  the  sides',  buckets  and  lanterns 
hanging  on  the  wagon.  It  created  some 
real  excitement.  In  my  lobby  I had  some 
old  relics — guns,  oxen  yokes,  Indian  clubs, 
etc  Just  give  it  an  honest  effort  and  you 
will  never  regret  it.  Paper  good.  Print 
good. — M.  R.  Blair,  Regent  theatre.  Cedar 
Falls,  la. 

Pioneer  Trails,  with  Cullen  Landis. — Here 
is  a real  show.  Pleased  all  and  drew  fine 
for  two  days.  Nothing  but  praise  from 
patrons.  Seven  reels — B.  B.  Benfleld,  Idle 
Hour  theatre,  Marion,  S.  C. — Small  town 
patronage. 

Pioneer  Trails,  with  Cullen  Landis. — Very 
good  Western  feature  of  the  days  of  ’49. 
Otis  Harlan  injected  plenty  of  comedy  in 
the  last  few  reels.  It  will  suit.  Seven 
reels. — 'H.  J.  Longaker,  Howard  theatre,  Al- 
e.xandria,  Minn. — Farmers’  and  retired  farm- 
ers’ patronage. 

Pioneer  Trails,  with  Cullen  Landis. — Was 
disappointed  in  this.  Perhaps  expected  too 
much.  It’s  a good  picture,  but  believe 
“Banks  of  the  Wabash”  pleased  my  patrons 
more.  Seven  reels. — D.  E.  Fitton,  Lyric 
theatre,  Harrison,  Ark. — Small  town  pat- 
ronage. 

Pioneer  Trails,  with  Cullen  Landis. — This 
is  just  a real  picture.  Plenty  of  thrills, 
fine  scenery,  a clean  story  and  a worth- 
while picture.  Drew  well  with  ordinary  ad- 
vertising.-— Seven  reels. — R.  H.  Kingery  & 
Co.,  Community  theatre,  Chadwick,  111. — 
Small  town  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — I got 
right  after  this  one  on  the  strength  of  the 
comments  the  other  exhibitors  had  pnt  in 
the  “Herald,”  and  I got  out  a mailing  list, 
sent  letters  to  my  patrons,  and  before  the 
first  show  started  there  was  not  even  stand- 
ing room.  But  the  good  part  was  that  the 
picture  was  good  and  pleased  the  public. 
Seven  reels. — Gus  N.  Brown,  American  the- 
atre, Mackay,  Idaho. 

Pioneer  Trails,  On  the  Banks  of  the 
Wabash,  The  bCidnight  Alarm,  The  Man 
from  Brodney’s. — All  good  for  small  town 
patronage.  Vltagraph  is  sure  putting  out 
the  pictures  now,  and  they  treat  you  right. 
If  you  haven’t  bought  them,  don’t  hesitate, 
as  the  picture  will  make  good  and  Vita- 
graph  is  deserving  of  your  patronage. 
Played  “Pioneer  Trails”  in  January  and  by 
advertising  it  as  a companion  picture  to 
“The  Covered  Wagon”  I cleaned  up  with  it. 
You  can  do  the  same. — Albert  Metzger,  Fairy 
theatre,  Knox,  Ind. 

The  Man  from  Downing  Street,  with  Earle 
Williams. — Good  picture.  Pleasecl  all  Wil- 
liams followers.  Registered  about  85  per 
cent.  Five  reels.- — Geo.  Khattar,  Khattar’s 
theatre,  Sydney,  N.  S.,  Canada. 

The  Matrimonial  Web,  with  Alice  Cal- 
houn.— Good  little  program  picture.  Played 
Larry  Semon  in  “The  Counter  Jumper” 
with  it,  making  good  enough  program. 
Five  reels. — E.  C.  Dettman,  Imperial  the- 
atre, Imperial  Neb. — Small  town  patronage. 

Masters  of  Men,  with  Cullen  Landis. — 
First  of  Vitagraph  super  productions  and 
pleased  all.  Plenty  of  action.  Something 
that  people  are  not  used  to  getting  from 
Y’itagraph,  only  in  Duncan  features.  I play 
another  Vitagraph  soon  and  hope  it  does 
as  well.  You  can  book  these  reasonably. — 
M.  Oppenheimer,  Lafayette  theatre.  New 
Orleans,  La. — Transient  patronage. 

The  Man  Hext  Door,  with  Alice  Calhoun. 
— A very  good  Western  comedy-drama  that 
pleased  100  per  cent.  Had  many  comments 
on  this  picture.  Curly  was  exceptionally 
good. — E.  C.  Dettman,  Imperial  theatre.  Im- 
perial, Neb. — Small  town  patronage. 

The  Man  Hext  Door,  with  Alice  Calhoun. 
Oh,  Boy!  if  all  the  “Herald  Only”  Club  gets 
to  see  this  picture  before  the  votes  are 
cast  in  the  Favorite  Star  Contest,  Miss  Cal- 
houn will  walk  away  with  more  votes  than 
all  the  rest  of  the  screen  beauties.  She  is 
there  and  over  in  this  picture.  Just  you 
wait  until  that  G.  O.  M.  at  Neleigh,  Neb., 


plays  this  picture.  You  will  never  hear 
another  squeak  out  of  him  about  Viola. 
This  picture  is  entertainment  from  start 
to  finish.  By  Heck,  I am  going  to  Holly- 
wood myself.  Seven  reels. — F.  J.  O’Hara, 
Community  theatre,  Elgin,  Neb. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— Very  good  melodrama,  made  to  order  for 
Saturday  night  patronage.  We  guessed 
wrong  and  used  it  Wednesday.  Seven  reels. 
- — T.  A.  Shea,  Palace  theatre,  McGehee,  Ark. 
— Neighborhood  patronage. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
—A  good  program  picture.  Not  in  the  same 
class  with  “The  Third  Alarm.”  Business 
a little  above  normal. — P.  R.  Matson,  Crys- 
tal theatre,  Flandreau,  S.  D. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— Indeed  a money-making  proposition  for 
any  theatre  that  can  afford  to  pay  the 
price  for  this  picture.  As  a Saturday  night 
show  for  me  it  was  a low  cost  in  compari- 
son to  what  we  pay  for  our  week  night 
pictures,  because  it  increased  my  business 
that  night  25  per  cent  over  my  average 
runs  for  that  night. — C.  C.  Cravens,  Rex 
theatre,  Lilbourn,  Mo. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
—We  cannot  class  this  a special,  but  above 
average  program  picture.  Lots  of  action 
and  will  hold  interest  entirely  through  it. 
— Leachman  Brothers,  Pastime  theatre, 
Woodward,  Okla. — General  patronage. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— I did  not  see  this  myself,  but  it  gave 
good  satisfaction  for  two  nights  and  a 
matinee.  Many  favorable  comments.  Seven 
reels. — C.  H.  Moulton,  Bijou  theatre.  Beach, 
N.  D. — Small  town  patronage. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— If  you  have  not  had  this  picture,  it  will 
pay  you  to  get  it.  It  is  good  and  will 
please.  Our  patrons  liked  it  better  than 
they  did  “The  Third  Alarm.”  Reels  in  good 
condition.  Haven’t  found  a bad  reel  yet 
with  Vitagraph.  Seven  reels. — E.  L.  Golden, 
Mt.  Vernon  theatre,  Tallassee,  Ala. 

The  Man  from  Brodney’s,  with  J.  Warren 
Kerrigan. — This  picture  was  a positive 
knockout  in  my  town.  Did  fair  business, 
even  in  the  rain;  therefore  it  has  real  draw- 
ing power.  I would  have  had  to  get  out 
the  much  not-used  S.  R.  O.  sign  had  it 
been  fair  weather.  Eight  reels'. — A.  C. 
Allen,  Allen’s  theatre,  Hull.  Tex. 

The  Man  from  Brodney’s,  with  J.  Warren 
Kerrigan. — An  extra  good  program  picture. 
Not  a special.  Eight  reels. — D.  E.  Fitton, 
Lyric  theatre,  Harrison,  Ark. — -Small  town 
patronage. 

The  Man  from  Brodney’s  with  J.  Warren 
Kerrigan. — Good.  Everybody  said  so.  Per- 
sonally, I thought  so,  too.  Had  a full  house 
on  a bad  night.  Charged  ten  cents  and 
twenty-five  cents.  Reels  in  good  shape. 
Seven  reels. — E.  L.  Golden,  Mt.  Vernon 
theatre,  Tallassee,  Ala. 

My  Wild  Irish  Bose,  with  a special  cast. 
— The  freckled  face  boy  puts  this  one  over. 
Except  for  him  it  is  tame  and  not  at  all 
what  I expected  in  an  Irish  picture.  Good 
enough  plot,  but  not  enough  comedy  to  do 
justice  to  the  Irish.  Seven  reels. — Robert 
L.  Anderson,  Olympic  theatre.  Forks,  Wash. 

My  Wild  Irish  Bose,  with  a special  cast. 

- — A fair  picture  that  seemed  to  draw  a good 
house.  Would  not  consider  it  first  class, 
but  rather  pleasing.  Film  in  rotten  shape. 
The  distributor  should  be  ashamed  to  let 
a film  out  in  such  a condition.  Seven  reels. 
— Elmac  theatre.  Maple  Rapids,  Mich. — 
Small  town  patronage. 

My  Wild  Irish  Bose,  with  a special  cast. 
This  is  a beautiful  picture  and  one  that 
will  do  your  house  good  to  play.  I put  this 
on  with  the  Catholic  Ladies’  Aid,  and  how 
they  turned  out!  Had  many  favorable 
comments.  Film  in  excellent  condition. 
Seven  reels. — C.  H.  Moulton,  Bijou  thea- 
tre, Beach,  N.  D. — Small  town  patronage. 

Dead  Men  Tell  No  Tales,  with  a special 
cast.- — Great  program  picture.  Only  got  to 
use  it  one  night,  but  pleased  100  per  cent. 
Seven  reels. — C.  R.  Miller,  Gem  theatre. 
Spur,  Texas. 

A Woman’s  Sacrifice,  with  Corinne  Grif- 
fith.— A Northern  picture  and  a mighty 
good  one.  Played  it  one  day.  Everybody 
pleased.  Many  recognized  the  story.  It 
was  taken  from  “God’s  Country  and  the 
Woman.”  Good  comments. — A.  F.  Jenkins, 
Community  theatre,  David  City,  Neb. 

Trumpet  Island,  with  a special  cast. — 
Just  a fair  picture.  Rather  impossible  where 
the  girl  loses  her  mind.  Goes  back  to  child- 


April  5,  1924 

hood  age.  Has  one  of  those  wild  party 
scenes  that  is  not  so  good  for  some  of  us. 
It’s  pretty  old,  too. — H.  H.  Binions,  Cozy 
theatre,  Toledo,  la. — Town  and  country 
patronage. 

The  Ninety  and  Nine,  with  Colleen  Moore. 
— ^Well,  “Ninety  and  Nine”  is  about  all  that 
saw  this  one.  I wonder  if  it  will  ever 
quit  raining.  Good  picture,  what  there 
was  of  it.  Think  they  must  have  taken 
part  out  of  each  print  to  make  an  extra 
print.  Exchanges  should  not  expect  to  hold 
business  with  such  prints.  Pleased  about 
all  who  saw  it.  Get  your  churches  inter- 
ested.— E.  E.  Divina,  Opera  House  theatre, 
Breckenridge,  Mo. — Small  town  patronage. 

Warner  Brothers 

George  Washington,  Jr.,  with  Wesley. 
Barry. — Good  picture  and  should  please  if 
you  can  get  them  in.  Consider  it  the  best 
by  this  star  to  date.  Seven  reels. — T.  A. 
Shea,  Palace  theatre,  McGehee,  Ark. — 
Neighborhood  patronage. 

George  Washington,  Jr.,  with  Wesley 
Barry. — Give  Wesley  credit  for  another 
dandy.  This  one  has  everything  a picture 
should  have  for  a genuine  entertainment. 
Conklin,  the  colored  gent,  is  a scream.  Sure 
is  a fightin’  fool  when  he  gets  warmed  up. 
Pleased  all.  Six  reels. — L.  A.  Buson,  Sun 
Hieatre,  Gothenburg,  Neb. — Gleneral  patron- 
age. 

Daddies,  with  a special  cast. — I did  not 
make  any  money  on  this  picture,  but  no 
fault  of  the  picture,  as  it  got  more  laughs 
to  the  minute  than  any  picture  ever  played 
in  my  house.  It’s  a scream  from  one  end 
to  the  other.  Book  it  and  go  after  it.  It 
will  please  any  kind  of  audience.  You  can 
make  some  money  with  this  one,  as  the  ex- 
change will  not  rob  you  on  the  film  rent. 
Seven  reels. — W.  D.  Patrick,  Strand  the- 
atre, Florala,  Ala. 

Tiger  Bose,  with  Lenore  Ulric. — ^Very 
good  picture,  well  produced  and  directed. 
Miss  Ulric  a real  star.  Failed  to  draw. 
No  fault  of  picture.  In  this  connection 
suggestion  is  made  that  some  of  these  high 
powered  press  agents  be  made  to  visit  small 
town  movie  houses.  They  will  soon  find 
how  silly  the  most  of  their  stuff  appears 
to  exhibitors  and  the  reason.  Seven  reels. 
— T.  A.  Shea,  Palace  theatre,  McGehee,  Ark. 
— Neighborhood  patronage. 

Tiger  Bose,  with  Lenore  Ulric. — -A  better 
class  of  northern  than  usual.  Scenery 
beautiful.  Acting  of  best  caliber.^ — H.  J. 
Longaker,  Howard  theatre,  Alexandria, 
Minn. — Farmer  patronage. 

The  Printer’s  Devil,  with  Wesley  Barry. — 
Wesley  seems'  to  be  growing  too  fast.  He 
should  not  be  starred  in  kid  stories  any 
longer.  Six  reels. — Jack  Cairns,  Brooklyn 
theatre,  Detroit,  Mich. — General  patronage. 

The  Printer’s  Devil,  with  Wesley  Barry. — 
Fair.  Not  as  entertaining  at  “Penrod”  and 
“Heroes  of  the  Street.”  Seven  reels. — H. 
Youngren,  Happy  Hour  theatre.  Two  Har- 
bors, Minn. 

Where  the  North  Begins,  with  Rin  Tin 
Tin. — This  is  a mighty  good  picture.  The 
kind  any  exhibitor  should  be  proud  to  run. 
Pleased  100  per  cent.  This  dog  is  a won- 
der in  this  picture.  Good  photography, 
good  print,  good  picture.  Seven  reels — C. 
L.  Brown,  Paramount  theatre,  Elizabeth, 
La. — Small  town  patronage. 

Where  the  North  Begins,  with  Rin  Tin 
Tin. — Very  good. — H.  Youngren,  Happy 
Hour  theatre.  Two  Harbors,  Minn. 

Main  Street,  with  Monte  Blue — Splendid 
picture.  True  story.  Stars  fine.  Whole 
cast  extra  good.  One  of  the  most  satisfac- 
tory pictures  I have  ever  played. — Bert  Sil- 
ver, C-F  theatre,  Greenville,  Mich. 

Main  Street,  with  Monte  Blue. — Although 
we  advertised  this'  quite  extensively,  for 
some  unknown  reason  our  business  was  but 
little  above  normal.  Picture  gave  splendid 
satisfaction  and  we  are  planning  on  giving 
it  a return  showing. — P.  R.  Matson,  Crystal 
theatre,  Flandreau,  S.  D. 

Dlttle  Johnny  Jones,  with  Johnny  Hines. 
— A good  comedy,  full  of  laughs.  Run  two 
days  against  “Birth  of  a Nation”  and  will 
say  that  it  held  its'  own. — Leachman  Broth- 
ers, Pastime  theatre.  Woodward,  Okla. — 
General  patronage. 

A Dangerous  Adventure,  with  Grace  Dar- 
mond. — If  it  wasn’t  for  the  stars  in  it,  it 
would  be  a total  failure.  I’d  call  it  one 
anyway.  Boy  and  girl  swim  around  in 
water  with  Hippopotamus.  A lion  in  most 
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every  scene.  Poorest  Warner  Brothers  I 
have  run.  Seven  reels. — Paul  J.  Durbin, 
Majestic  theatre,  Perry,  111. — Small  town 
patronage. 

State  Rights 

The  Broadway  Madonaa  (Equity),  with 
Dorothy  Revier. — Here  is  a society  drama 
that  is  a real  picture.  If  some  of  the  ot^er 
“bandits”  had  this  it  would  sell  as  a super 
special  de  luxe.  But  paid  enought  as  it 
were,  and  just  broke  even  on  film  rental. 
Pleased  the  few  who  saw  it.  Six  reelsT^ 
Geo.  H.  Koch,  Perkins  theatre,  Holton, 
Kan. — Small  town  patronage. 

The  Besert  Rider  (Sunset),  with  Jack 
Hoxie. — The  last  of  the  Hoxie  pictures  on 
the  independent  market  and  about  the  best 
he  has  made.  In  fact,  it  is  the  best.  Print 
only  in  fair  shape,  from  St.  Louis.  Five 
reels. — Russell  Armentrout,  K.  P.  theatre, 
Pittsfield,  111. 

Brtmis  of  Jeopardy  (Truart),  with  Elaine 
Hammersteln. — This  is  terrible.  Absolutely 
the  worst  picture  I have  played  in  months. 
Void  of  any  entertainment  values’.  Those 
who  didn’t  walk  out  went  to  sleep.  Don’t 
buy  it.  Seven  reels. — Mrs.  Frank  Paul, 
Marvel  theatre,  Carlinsvllle,  III. — Small 
town  patronage. 

Enylronment  (Principal),  with  Milton 
Sills. — Did  not  go  with  audience  or  box 
office. — Joe  Winniger,  Davidson  theatre, 
Wautjj^n,  W’is. 

Blames  of  FaBslon  (Ind.),  with  George 
Larkin. — A very  good  story  of  the  lumber 
camps  and  nothing  like  its  title  sounds.  A 
creditable  production  and  went  well  where 
they  like  action  dramas. — Ben  L.  Morris, 
Olympic  theatre,  Bellaire,  Ohio. 

Jacqueline  (Arrow),  with  a special  cast. 

■ — A dandy  picture.  Used  with  serial,  but 
it  pleased  all,  and  Curwood’s  name  drew 
many.  Film  in  good  condition.  Seven  reels. 
— R.  G.  Jordan,  Hinsdale  theatre,  Hinsdale, 
111. 

Buck  (Burr),  with  Johnny  Hines. — Not 
as  good  as  previous  productions  of  this 
star,  and  the  poorer  attendance  showed  that 
people  knew  it.  Seven  reels. — A1  C.  Werner, 
Royal  theatre,  Reading,  Pa. — Mixed  pat- 
ronage. 

The  Maa  Who  Paid  (Oscar  Apfel)  with 
Wilfred  Lytell. — This  would  have  been  a 
very  good  subject  had  It  all  been  _ there. 
The  worst  print  I have  received  in  the 
last  five  year.  Better  prints  or  no  more 
service  from  Eltabran  is  my  slogan  now. 
Five  reels. — Hugh  G.  Martin,  American  the- 
atre, Columbus,  Ga. — General  patronage. 

Notoriety  (Weber-North),  with  special 
cast. — A good  subject,  but  Maurine  Pow- 
ers, playing  the  lead,  over-acted.  Good 
Sunday  business. — -Joe  Winniger,  Davidson 
theatre,  Waupun,  Wls. 

Only  a Shop  Girl  (C.  B.  C.),  with  a spe- 
cial cast. — Played  this  against  strong  local 
competition  and  for  this  reason  didn’t  do 
as  well  as  expected.  However,  people  liked 
it  and  went  out  pleased.  Seven  reels. — A1 
C.  Werner,  Royal  theatre,  Reading,  Pa.~ 
Mixed  patronage. 

The  Sags  Brush  Trail  (Standard),  with 
Roy  Stewart. — This  might  have  been  a good 
picture  some  time,  but  the  print  that  we 
got  was  worn  out.  On  the  bum  every  way. 
Can’t  see  why  a distributor  will  do  such  un- 
businesslike things.  The  worst  frost  in  a 
long  time.  Five  reels. — Elmac  theatre. 
Maple  Rapids,  Mich. — Small  town  patron- 
age. 

The  Spider  and  the  Roue  (Principal), 
with  Alice  Lake  and  Gaston  Glass. — A good 
program  picture.- — Raymond  Pfeiffer,  Prin- 
cess theatre,  Chilton,  Wis.-— Small  town 
patronage. 

Sura  Tire  Flint  (Burr),  with  Johnny 
Hines. — This  is  a fine  picture  with  some 
real  comedy  in  it.  The  print  spoiled  it  for 
me.  I don’t  understand  how  First  National 
can  hold  their  business  with  the  kiifd  of 
prints  they  furnish.  Maybe  I’m  the  only 
one  they  slip  them  to,  because  I sure  get 
my  share  of  them.  Seven  reels. — J.  W. 
Andresen,  Rialto,  Cozad,  Neb. 

West  Is  East  (Canyon),  with  Pete  Mor- 
rison.-— Very  good  semi-Western.  Good  pat- 
ronage. Five  reels. — G.  Strasser  Sons,  Em- 
blem theatre,  Buffalo,  N.  T. 


Serials 

Beasts  of  Faradise  (Universal),  with  Wil- 
liam Desmond. — They  will  have  to  make 
serials  better  than  this  if  they  expect  chap- 
ter plays  to  get  any  patronage.  Some  of 
the  attempted  thrills  in  this  one  are  such 
barefaced  frauds  that  even  the  kids  give 
them  the  laugh.  Carl  had  better  let  Ed- 
ward Laemmle  direct  his  serials,  as  he  has 
shown  himself  to  be  a director  of  chapter 
plays  of  real  talent. — William  H.  Creal, 
Suburban  theatre,  Omaha,  Neb. — Neighbor- 
hood patronage. 

Ruth,  of  the  Ra^e  (Pathe),  with  Ruth 
Roland. — Am  playing  episode  4,  and  not 
going  good.  Wish  we  had  never  hooked 
it.  Two  reels. — George  J.  Kress,  Hudson 
theatre,  Rochester,  N.  Y. — Neighborhood 
.patronage. 

Ruth  of  the  Range  (Pathe),  with  Ruth 
Roland. — Here  is  a serial  that  is  drawing 
us  good  business.  Seems  like  they  like  this 
serial  better  than  any  I have  shown.  On 
the  eighth  episode  and  still  going  good. 
Two  reels. — C.  L.  Brown,  Paramount  thea- 
tre, Elizabeth,  La. — Small  town  patronage. 

Ruth  of  the  Range  (Pathe),  with  Ruth 
Roland. — This  makes  the  third  Ruth  Roland 
serial  we  have  run,  and  they  make  more 
money  than  some  pictures,  and  they  are 
good.  Two  reels.— J.  Bailey,  Dixie  theatre, 
Shelbyville,  Tenn. 

Haunted  ’Valley  (Pathe),  with  Ruth  Ro- 
land.— Am  on  episode  7 and  still  holding 
up  fine.  If  all  serials  were  like  this  one 
there  would  be  no  kick  on  them.  Ruth  is 
a favorite  here.  Two  reels. — D,  C.  Frew, 
Franklin  theatre,  Piggott,  Ark. — General 
patronage. 

Haunted  Valley  (Pathe),  with  Ruth  Ro- 
land.— Am  on  the  third  episode  and  going 
fine.  If  your  patrons  like  thrills,  book 
this  one. — Claude  McBrayer,  Auditorium 
theatre,  Hamilton,  Mo. 

Haunted  Valley  (Pathe),  with  Ruth  Ro- 
land.— I myself  did  not  see  much  to  this 
serial,  but  it  brought  them  out  each  week, 
and  that  is  what  we  want,  so  I guess  I am 
no  judge  of  a serial.  Fifteen  episodes. — 
Gus  N.  Brown,  American  theatre,  Mackay, 
Idaho. 

The  Steel  Trail  (Universal),  with  William 
Duncan. — Have  just  finished  this'  serial. 
Although  it’s  held  up  fine  and  pleased  my 
Saturday  crowd,  I am  discontinuing  serials. 
No  more  serials  for  me. — W.  D.  Patrick, 
Strand  theatre,  Florala,  Ala. 

Tlie  Steel  Trail  (Universal),  with  Wil- 
liam Duncan. — The  best  serial  we  have 
ever  run.  Holding  up  fine  on  the  12th  epi- 
sode. Haven’t  had  a mixup  or  a missout 
on  this  serial.  Reels  always  on  time. 


Twelve  episodes. — E.  L.  Golden,  Mt.  Vernon 
theatre,  ’Tallassee,  Ala. 

The  Timher  Queen.  (Pathe),  with  Ruth 
Roland. — Just  finished  this  and  recommend 
it  to  any  theatre.  There’s  a thrill  in  every 
episode  and  all  so  different.  It’s  clean. — 
R.  G.  Jordan,  Hinsdale  theatre,  Hinsdale, 
111. 

Short  Subjects 

Buster  Keaton  Comedies  (First  National). 
— Buster  has  real  drawing  power  for  me, 
and  his  comedy,  “The  Love  Nest,”  was  the 
best  thing  he  ever  did,  and  I have  had 
them  nearly  all.  I hate  it  that  they  took 
him  away  out  of  two-reelers,  because  an- 
other one  to  take  his  place  will  be  hard  to 
find. — A.  C.  Allen,  Allen’s  theatre,  Hull, 
Tex.— General  patronage. 

Century  Comedies  (Universal). — They  are 
holding  up  with  the  average  two-reel  coni- 
edies  and  do  not  cost  as  much  as  others. 
Am  playing  one  a week.  The  service  out 
of  the  New  Orleans  branch  is  very  unsat- 
isfactory; cannot  get  posters;  cannot  get 
bookings;  cannot  get  answer  to  letters.  We 
never  know  what  we  are  going  to  have  till 
we  open  the  can.  I will  be  forced  to  cut 
out  these  if  I cannot  get  better  service 
soon. — W.  D.  Patrick,  Strand  theatre,  Flo- 
rala, Ala. 

Educational  Comedies. — Consistently  good, 
if  you  do  not  pay  too  much  for  them.  Some- 
how they  seem  to  be  more  for  the  adults 
and  less  for  the  children.  That  is,  with  the 
exception  of  the  Juvenile  comedies.  They 
feature  more  of  the  Boy  Scouts.  The  chil- 
dren like  these. — M.  R.  Blair,  Regent  the- 
atre, Cedar  Falls,  la. 

Pighting'  Blood  (F.  B.  O.)) — Just  starting 
them.  Have  run  three  rounds.  Nothing 
great  about  them  yet,  although  they  may 
come  out  better  when  they  get  along 
farther.  So  far  they  seem  too  much  alike. 
— M.  R.  Blair,  Regent  theatre.  Cedar  Falls, 
Iowa. 

Hal  Roach.  Comedies  (Pathe). — These  are 
fair.  The  Dippy-Doo-Dads  are  something 
of  a novelty  in  the  animal  line.  One  reel. 
— L.  F.  Wolcott,  Grand  theatre,  Eldora,  la. 

Imperial  Comedies  (Fox). — These  are 
very  fair  comedies,  which  cost  me  too 
much  money,  however.  Two  reels. — L.  F. 
Wolcott,  Grand  theatre,  Eldora,  Iowa. 

Indian  Frontier  Series  (Pathe),  with  a 
special  cast. — These  will  please  the  kids. 
Consider  them  better  than  a serial.  Two 
reels. — T.  A.  Shea,  Palace  theatre,  McGehee, 
Ark. — Neighborhood  patronage. 

International  News. — Have  found  it  to  be 
a very  good  news.  Always  up  on  the  events 


EXHIBITORS 
ACQUAINTENCE 
MEANS  BETTER 
PICTURES! 


This  Favorite  Star  contest  is  a 
wonderful  idea,  even  though 
there  may  be  some  Exhibitors  who 
are  backward  about  voting.  It’s  a 
bridge  between  the  exhibitor  and  the 
actor.  For  years  I have  read  in  Ex- 
hibitors Herald  “What  Pictures  did 
for  me!”  I know  this  contest  is 
going  to  make  me  think  as  never 
before  “what  can  I do  for  the  ex- 
hibitors!” Mr.  Creal  when  he  nomi- 
nated me,  placed  a trust  in  me.  I’m 
going  to  keep  it,  by  doing  my  best 
always. 


LOUISE  FAZENDA 
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of  public  interest.  Always  get  good  prints 
and  really  I think  that  an  exhibitor  misses 
a great  deal  if  he  does  not  run  at  least 
one  news  a week. — M.  R.  Blair,  Regent 
theatre,  Cedar  Falls,  la. 

International  News. — A good  filler  for  a 
week  day.  These  news  reels  help  out. — Roy 
L.  Dowling,  Ozark  theatre,  Ozark,  Ala. 

The  leather  Pushers  (Universal),  with 
Reginald  Denny. — Still  good,  and  they  sure 
draw  the  crowds  too.  Round  one  of  the 
third  series.  Two  reels. — D.  C.  Frew, 
Franklin  theatre,  Piggott,  Ark. — General 
patronage. 

Our  Gang  Comedies  (Pathe). — Very  good 
for  kid  comedies.  Don’t  please  everybody 
here,  but  some  people  are  contrary,  anyway. 
Two  reels. — L.  F.  Wolcott,  Grand  theatre, 
Eldora,  Iowa. 

Pathe  News. — This  news  reel  is  consist- 
ently good. — L.  F.  Wolcott,  Grand  theatre, 
Eldora,  Iowa. 

Paul  Parrot  One  Beelers  (Pathe). — ■ 
Most  of  these  comedies  are  very  good  that 
I have  shown.  “Aesop’s  Fables”  do  not 
please  here  as  well  as  they  apparently  do  in 
other  places.  Too  much  sameness.  One 
reel. — H.  J.  Eagan,  American  theatre,  Wau- 
toma,  Wis. — Small  town  patronage. 

Sing  Them  Again  (Educational).- — These 
old-time  songs  are  sure  novelties  and  if  you 
will  engage  a real  song  leader  to  start 
the  audience,  they  can  be  put  over  like  a 
big  feature.  Also  they  give  your  house 
prestige,  for  they  are  new  and  absolutely 
different.  Why  not  let  your  audience  help 
you  put  your  house  over?  After  they  get 
over  the  timidity  they  will  all  sing  and  be 
proud  to  do  it.  Brother,  better  look  into 
this.  It’s  wonderful  community  stuff. — 
Fred  McCoy,  Jefferson  theatre,  Springfield, 
Mo. 

Spat  Pamily  Comedies  (Pathe). — I would 
say  only  fair,  at  best.  I’m  getting  hooked 
about  twice  what  they’re  worth.  Be  care- 
ful. Two  reels. — L.  F.  Wolcott,  Grand  the- 
atre, Eldora,  Iowa. 

Stan  Iiaurel  Comedies  (Pathe). — One  good 
one  in  about  every  four  seems  to  be  this 
bird’s  limit.  Again  I was  oversold.  Two 
reels. — L.  F.  Wolcott,  Grand  theatre,  Eldora, 
Iowa. 

Stan  Xiaurel  Comedies  (Pathe). — All  these 
Laurels  are  good  and  they  sure  do  go  over 
here  good.  Everyone  likes  him.  Put  him 
on  here  with  Serial  and  Pathe  News. — J. 
Bailey,  Dixie  theatre,  Shelbyville,  Tenn. 

Sunshine  Comedies  (Fox). — Good  com- 
edies. Two  reels. — L.  F.  Wolcott,  Grand 
theatre,  Eldora,  Iowa. 

Vincennes  (Pathe),  a Tale  Chronicle. — 
We  just  can’t  get  them  interested  in  these 
Chronicles,  and  the  necessity  of  buying 
extra  subjects  to  make  up  a program  makes 
them  an  expensive  proposition.  We  can’t 
make  expenses  on  them.  They  may  be  all 
right  for  the  other  fellow,  but  not  for  us. 
Three  reels. — Dinsmore  & Son,  Majestic  the- 
atre, Werner,  Ark. — Neighborhood  patron- 
age. 

The  Agent  (Vitagraph),  with  Larry  Se- 
mon. — Good.  Lots  of  slapstick  and-  seemed 
to  please.  Two  reels. — George  J.  Kress, 
Hudson  theatre,  Rochester,  N.  Y. — Neigh- 
borhood patronage. 

Aggravating  Mamma  (Universal).  — A 
very  unfunny  Andy  Gump  comedy.  All 
golf  stuff,  which  is  not  popular  with  any 
movie  audience,  particularly  in  the  smaller 
towns  where  there  are  but  one  or  two  such 
bugs  in  the  town.  The  crowd  does  not  know 
what  it  is  about.  Not  worth  running. — 
Ben  L.  Morris,  Temple  theatre,  Bellaire,  O. 

Always  Iiate  (F.  B.  O.),  with  Monty 
Banks. — This  is  the  proper  stuff  for  a weak 
box  office.  Contains  plenty  of  laughs.  No 
lemons  to  Banks  or  Sid  Smith.  Two  reels. 
— Roy  L.  Dowling,  Ozark  theatre,  Ozark, 
Ala. 

Around  the  World  in  the  Speejacks  (Para- 
mount).— Don’t  be  afraid  of  this  one  as  it 
will  please  any  audience.  Played  this  in 
two  sections,  one  on  one  Sunday  and  Mon- 
day and  the  other  the  next.  It  is  very  in- 
teresting and  well  photographed.  Much 
drawing  power  to  the  picture.  Many  pleas- 
ing comments.  It  makes  them  think  how 
wonderful  it  is,  and  they  won’t  want  to 
miss  the  second  part  for  anything.  First 
part  four  reels,  last  part  three  reels. — 


Ingersoll  & Boget,  American  theatre.  Sand- 
wich, 111. — Small  town  patronage. 

The  Author  (Fox),  with  A1  St.  John. — 
Fair  comedy.  Not  as  good  as  the  average 
this  star  makes.  Two  reels. — George  J. 
Kress,  Hudson  theatre,  Rochester,  N.  T.- — 
Neighborhood  patronage. 

The  Bell  Hop  (Vitagraph),  with  Larry 
Semon. — Not  as  good  as  other  Semon’s 
played.  Two  reels. — Ira  Stevens,  Whynot 
theatre,  Greenfield,  Ind. — General  patronage. 

Black  Shadows  (Pathe). — Just  interest- 
ing, is  all.  No  entertainment. — Three 
reels.- — A.  C.  Betts,  Powers  theatre,  Red 
Creek,  N.  Y. 

The  Blacksmith  (F-N),  with  Buster  Kea- 
ton.— Another  good  Keaton  comedy  and  an- 
other rotten  print.  Two  reels. — J.  W.  An- 
dresen,  Rialto,  Cozad,  Neb. 

The  Call  of  Game  (Pathe),  a spotlight. — 
A good  one-reel  educational  of  hunting, 
fishing,  baseball  and  football. — H.  J.  Long- 
aker,  Howard  theatre,  Alexandria,  Minn. 

Cold  Chills  (Educational),  with  Louise 
Fazenda. — Good  comedy  and  one  that  was 
enjoyed  very  much.  Two  reels. — George  J. 
Kress,  Hudson  theatre,  Rochester,  N.  Y. — 
Neighborhood  patronage. 

Come  and  Get  Me  (Pathe),  with  Leo 
Maloney. — A very  entertaining  Western 
with  more  action  than  many  five-reelers. 
The  leading  lady  in  this  is  especially  pretty. 
I hope  the  next  one  is  this  good.  You’ll 
hear  from  me  later.  Two  reels. — C.  E. 
Dooley,  Star  theatre,  Stoutsville,  Mo. — 
Small  town  patronage. 

The  Saw  Mill  (Vitagraph),  with  Larry 
Semon. — Like  all  the  Semon  comedies,  goes 
over  big.  The  kids  eat  ’em  up  and  the  old 
folks  shake  their  sides  with  laughter. — ■ 
Clifford  L.  Niles,  Grand  theatre,  Anamosa, 
Iowa.- — General  patronage. 

She’s  a He  (Universal),  with  Buddy  Mes- 
singer. — Not  quite  as  good  as  the  others  we 
have  had  of  Buddy  but  a real  good  com- 
edy at  that.  Would  advise  booking  it.  Two 
reels. — C.  E.  Hopkins,  The  Hopkins  theatre. 
Cotter,  Ark. — Small  town  patronage. 

She’s  a He  (Universal),  with  Buddy  Mes- 
singer. — A hummer  of  a comedy.  Lots  of 
laughs.  Buddy  is  getting  better  all  the 
time.  Two  reels. — A.  F.  Jenkins,  Com- 
munity theatre,  David  City,  Neb. — Genera’ 
patronage. 

Somebody  Lied  (Fox),  a Sunshine  com- 
edy.— This  is  extra  good.  The  actors  sure 
demonstrate  that  there  were  liars  from  the 
first  waters  and  from  the  head  of  the  creek 
at  that.  It  is  good.  Buy  it  and  go  the 
limit  on  it.  Two  reels. — M.  J.  O’Hara,  Com- 
munity theatre,  Elgin,  Neb. — General  pat- 
ronage. 

Speed  Bugs  (Universal). — This  one  is  a 
knockout.  Played  this  one  with  “Skid 
Proof”  and  it  was  some  speedy  show.  Two 
reels. — Mrs.  W.  J.  Carter,  Maxine  theatre, 
Croswell,  Mich. — Small  town  patronage. 

Step  Forward  (F.  N.),  with  Ben  Turpin. 
— Pretty  fair  comedy.  Most'of  action  is  on 
a street  car.  Good  clear  print  but  had 
one  or  two  bad  spots  in  it.  Two  reels.- — 
H.  H.  Binions,  Cozy  theatre,  Toledo,  Iowa. 
— Small  town  patronage. 

Three  Strikes  (Educational). — A real  com- 
edy that  pleased  all  and  will  make  friends. 
Two  reels. — Clifford  L.  Niles,  Grand  thea- 
tre, Anamosa,  Iowa. — General  patronage. 

Too  Much  Business  (Pathe),  with  Our 
Gang. — This  bunch  of  kids  are  sure  great 
and  please  everybody.  We  have  played 
about  all  of  them.  Two  reels. — A.  F.  Jen- 
kins, Community  theatre,  David  City,  Neb. 
— General  patronage. 

ITncensored  Movies  (Fathe),  with  Will 
Rogers. — Another  Will  Rogers  knockout. 
Bill  is  all  dolled  up  in  this  one  and  gives 
an  interesting  expose  of  some  of  the  movie 
stars’  private  life,  for  the  benefit  of  the 
“Cleaner  Screen  League.”  There  are  stunts 
in  this  two  reeler  that  will  make  you  look 
and  your  patrons  laugh. — Needham  & Mat- 
tingly, De  Luxe  theatre,  Moline,  Kan. — 
Neighborhood  patronage. 

Up  in  the  Air  (Fox),  an  Imperial  comedy. 
— A comedy  that  kept  them  roaring  from 
start  to  finish.  All  Imperial  comedies  I 
have  run  are  good. — Chas.  E.  Barber,  Elec- 
tric theatre,  Tilden,  111. — General  patronage. 

Vincennes  (Pathe). — Not  much  interest 
to  any  one  but  the  school.  Three  reels. — 


Welty  & Son,  Mid-Way  theatre.  Hill  City, 
Kan. — General  patronage. 

Wanted  a Story  (Universal),  with  Buddy 
Messinger. — I wanted  to  kick  myself  for 
running  such  a picture.  No  comedy,  no. 
Oh  boy,  don’t  let  them  sell  it  to  you.  Any 
producer  that  would  make  such  a picture 
ought  to  have  to  show  it  for  a living,  and 
the  quicker  he  starved  to  death  the  better 
for  the  film  business.  Two  reels. — D.  A. 
White,  Cozy  theatre,  Checotah,  Okla. — Gen- 
eral patronage. 

West  Is  West  (Educational). — Fair  com- 
edy. Better  than  some  of  the  one  reelers. 
One  reel. — E.  E.  Galley,  Crystal  theatre, 
Wayne,  Neb. — General  patronage. 

Wheeling  (Universal),  with  Lee  Moran. — 
A real  good  comedy.  Two  reels. — C.  E. 
Hopkins,  The  Hopkins  theatre.  Cotter,  Ark. 
— Small  town  patronage. 

Why  Pay  Bent?  (Fox),  an  Imperial  com- 
edy.— Oh  Boy!  There  is  action  and  stunts 
in  this.  Those  Imperial  comedies  are  win- 
ners. There  is  none  better.  Buy  them  if 
you  wish  to  hear  them  yell.  Two  reels. — 
F.  J.  O’Hara,  Community  theatre,  Elgin, 
Neb. — General  patronage. 

Yotmg  and  Bomb  (Fox),  with  A1  St. 
John. — I didn’t  see  this  one,  but  the  way 
I heard  them  laugh,  it  must  have  pleased. 
Print  fair.  Two  reels. — W.  E.  Elkin,  Tem- 
ple theatre,  Aberdeen,  Miss. — Neighborhood 
patronage. 

Young  Sherlocks  (Pathe),  with  Our  Gang. 
— 2,000  feet  of  real  entertainment.  Two 
reels. — H.  M.  Retz,  Crystal  theatre,  Aurora, 
Iowa. — Small  town  patronage. 

Convict  13  and  One  Week  (Metro),  with 
Buster  Keaton. — These  are  of  the  older  is- 
sues but  any  small  town  exhibitor  who  has 
not  played  them  is  passing  up  some  good 
comedies.  Film  is  good  and  price  is  O.  K. 
As  good  two-reel  comedies  as  I have  ever 
used. — H.  G.  Selk,  Selk  theatre,  Scotia,  Neb. 

A Com  Fed  Sleuth  (Universal),  with 
Jack  Earle. — A good  comedy  with  a large 
percentage  of  hearty  laughs. — C.  E.  Hop- 
kins, The  Hopkins  theatre.  Cotter,  Ark. — • 
Small  town  patronage. 

The  Counter  Jumper  (Vitagraph),  with 
Larry  Semon. — This  is  the  best  Semon 
we  have  run.  However,  all  are  good.  But 
this  one  a whiz.  Buy  these  Semons,  boys. 
— Leachman  Brothers,  Pastime  theatre. 
Woodward,  Okla. — General  patronage. 

The  Cyclist  (Fox). — Plenty  of  laughs  and 
stunts.  A good  one. — L.  F.  Wolcott,  Grand 
theatre,  Eldorado,  Iowa. 

The  Dare  Devil  (Pathe),  with  Ben  Tur- 
pin.— Has  some  funny  things  happen  in  the 
two  reels.  My  crowd  said  it  was  good. 
Only  thing  I found  wrong  is  that  the 
rental  is  too  high.  Fair  crowd.  Two  reels. 
— G.  F.  Rediske,  Star  theatre,  Ryegate, 
Mont. — Small  town  patronage. 

Don’t  Scream  (Universal),  with  Pal. — 
Pair  comedy.  Two  reels. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  New  York. — Fair 
patronage. 

The  Covered  Schooner  (G-A.),  with  Minty 
Banks.  — Fair  comedy.  Two  reels.  — G. 
Strasser  Sons,  Emblem  theatre,  Buffalo, 
New  York. 

Faster  Bonnets  (Educational). — This  is 
a domestic  trouble  comedy  and  will  please 
adults.  Nothing  for  children.  I did  not 
think  much  of  it  and  heard  no  favorable 
comments,  either.  Two  reels. — C.  H.  Moul- 
ton, Bijou  theatre.  Beach,  N.  D. — Small 
town  patronage. 

Fmerald  Isle  (Kinet). — A splendid  scenic 
reel  of  Ireland.  Ran  this  with  “Vincennes” 
and  it  pleased  better  than  the  latter  and 
at  one  tenth  the  price.  We  are  new  at 
this  film  game,  but  are  learning  fast.  Will 
celebrate  our  first  anniversary  in  April  and 
from  now  on  we  will  keep  within  our  limit 
and  buy  only  the  films  we  can  afford  to  run. 
Have  found  a number  of  fair  Exchanges 
who  are  willing  to  meet  the  country  ex- 
hibitor half  way.  Still  have  a number  of 
specials  to  run,  but  after  they  are  over 
we  expect  to  buy  within  our  means.  It’s 
tough  to  have  to  pay  war  tax  when  the 
pictures  have  left  a yawning  hole  in  the 
profit  side  of  the  ledger,  but  we’ve  done 
that  many  times  this  winter.  One  reel. — 
Dinsmore  & Son,  Majestic  theatre,  Weiner, 
Ark. 

Fztira  (Educational),  with  Lloyd  Hamil- 
ton.— -About  his  standard.  Will  produce 
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YOUR  PATRONS 

WILL  GO  WILD 


AND  HIS  WONDERFUL  HORSE 


SILVER 


With  one  mighty  flash  across 

the  moving  picture  sky,  FRED  THOMSON  has 

jumped  into  popular  favor  unlike  any  western  star  that  ever 
appeared  in  pictures.  Hardly  released,  his  first  picture,  “THE  MASK 
OF  LOPEZ,”  has  won  him  thousands  of  exhibitor  friends  and  millions 
of  movie  fans. 


Thomson’s  marvelous  horse 

SILVER  KING  is  already  as  well  loved  as  the 
famous  police  dog.  that  has  been  appearing  in  pictures  in 
recent  months.  This  rare  combination  of  world’s  greatest  athlete  and 
stunt  man  with  his  remarkable  horse,  means  capacity  business  for 
theatres  with  every  Thomson  picture. 


His  present  release  “NORTH  OF 

NEVADA”  following  the  1st  picture  “THE  MASK 
OF  LOPEZ”  is  a corker  for  action.  Read  what  exhibitors 
already  are  saying  of  Thomson  cmd  his  horse.  And  what  we  have  in 
store  for  you  in  the  coming  pictures  will  make  you  tickled  to  death 
that  you  grabbed  these  new  westerns. 


Presented  by  MONOGRAM 

Pictures,  Andrew  J.  Callaghan,  Pres. — they  are  Harry 
J.  Brown  productions,  directed  by  Albert  Rogell.  Watch  for 
the  COMING  pictures.  See  the  advertising  material  we’re  putting 
behind  this  star  and  series.  Sign  for  the  entire  series  of  6 now.  Don’t 
delay.  You’ll  compliment  yourself  on  your  sagacity,  later. 


Film  Booking  Offices 


KING 


Let  Your  Exhibitor 
Friends*  Expressions  Be 


Your  Guide 


READ  THESE 

“Grab  these  before  your  opposition 
house  gets  them.” — Chas.  E.  Barber, 
Tilden,  111. 

“Here  is  a star  that’s  a comer — you 
won’t  make  a mistake  buying  this 
new  series.”  — Mrs.  Frank  Paul, 
Carlinville,  111. 

“Good  entertainment,  very  satisfac- 
tory.”— D.  E.  Eitton,  Lyric  Theatre, 
tiarrison.  Ark. 

“This  is  my  first  with  this  new  star 
and  I’ll  say  it’s  a good  one.  If  all 
are  like  this  we’ll  be  more  than 
satisfied.”  — Wm.  Tracher,  Salina, 
Kansas. 


And  the  Series  Has  Just  Started 


Presented  by 

MONOGRAM 

Pictures  Corp. 
Andrew  J. 

CALLAGHAN 

Pres. 


723  Seventh  Ave.,  New  York,  N.  Y. 
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laughs  and  please.  Print  just  fair.  Two 
reels. — Roy  L.  Dowling,  Ozark  theatre, 
Ozark,  Ala. 

Faint  Hearts  (Hodkinson),  with  Charles 
Murry. — This  is  a good  comedy,  bordering 
on  the  slap  stick,  and  pleased.  Film  in 
excellent  condition.  Two  reels. — C.  H. 
Moulton,  Bijou  theatre.  Beach,  N.  D. — Small 
town  patronage. 

Fashion  Follies  (Universal),  with  Gorhan 
Pollies  Girls. — Poor  comedy.  Fair  patron- 
age. Two  reels. — G.  Strasser  Sons,  Emblem 
theatre,  Buffalo,  New  York. 

The  Fighting  Skipper  (Arrow),  with 
Peggy  O'Day. — Here’s  a good  serial  and 
different.  Many  laughs  and  all  parts  well 
taken. — R.  G.  Jordan,  Hinsdale  theatre, 
Hinsdale,  111. 

The  Five-Fifteen  (Fox),  with  a special 
cast. — Not  much  to  most  of  these  comedies. 
On  the  order  of  the  old  Mack  Sennett. 
Only  a few  laughs  in  the  whole  two  reels. 
Print  in  good  condition.  Two  reels. — P.  G. 
Held.  Sterling  theatre,  Fairmont,  Neb. — 
Neighborhood  patronage. 

For  Guests  Only  (Pathe),  with  Paul 
Parrot. — One  certainly  does  have  to  con- 
gratulate this  fellow  for  making  folks 
laugh.  A scream  from  start  to  finish.  Story 
concerns  a hotel  clerk  who  is  kept  busy 
chasing  a street  peddler.  Film  in  fine 
condition.  One  reel. — C.  E.  Dooley,  Star 
theatre,  Stoutsville,  Mo. — Small  town  pa- 
tronage. 

For  Rent — Haunted  (Pathe),  with  Johnny 
Jones. — They  sent  this  in  place  of  a comedy 
and  it  doesn’t  fill  the  place.  Nearer  to 
melodrama  than  to  comedy.  Just  fair  is 
a liberal  rating  for  this  one.  Two  reels. — 
L.  A.  Burson,  Sun  theatre,  Gothenburg,  Neb. 
— General  patronage. 

The  Fourflusher  (Pox). — Fair  comedy. 
Two  reels. — G.  Strasser  Sons,  Emblem  thea- 
tre, Buffalo,  N.  Y. 

From  Hand  to  Mouth  (Pathe),  with 
Harold  Lloyd. — Just  a fair  comedy  but 
priced  too  high  for  the  small  town  theatre. 
Played  this  with  Chronicles  of  America, 
“Jamestown,”  and  had  standing  room  all 
taken  up.  Two  reels. — C.  V.  Anderson,  Oak 
theatre,  Oakdale,  Nebr. 

Girls  Will  Be  Girls  (Universal),  with 
special  cast. — Not  as  good  as  1 and  2,  but 
O.  K.  nevertheless.  Two  reels. — Frank 
Sabin,  Majestic  theatre.  Eureka,  Mont. — 
Small  town  patronage. 

Golfmania  (Universal),  with  Billy  Engle 
and  Jack  Earle.- — Our  patrons  are  still  look- 
ing for  the  comedy.  Two  reels. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  New  York. 

Hey  Rube  (Educational),  a Christie 
comedy,  with  Bobby  Vernon. — Old  release 
but  print  in  good  shape  and  it  got  the 
laughs.  Better  than  most  of  the  newer 
comedies.  Two  reels. — F.  W.  Cannon,  Ma- 
jestic theatre,  Greenfield,  Tenn. — Small 
town  patronage. 

The  Hick  (Vitagraph),  with  Larry  Semon. 
— This  is  a good  clapboard  comedy  and  the 
Saturday  night  crowd  will  enjoy  it. — Chas. 
Lee  Hyde,  Pierre,  S.  D. 

The  Hick  (Vitagraph),  with  Larry  Semon. 
— Very  good.  Hard  to  get  comedies  that 
will  beat  Larry  Semons.  Two  reels. — H. 
Youngren,  Happy  Hour  theatre.  Two  Har- 
bors, Minn. 

High  Fewer  (Educational),  with  Lige 
Conley. — Here’s  a two-reel  comedy  that 
knocks  ’em  cold.  Full  of  roars  from  start 
to  finish.  One  of  the  best  we  have  ever 
played.  More  comments  on  comedy  than 
on  picture. — Ingersoll  & Boget,  American 
theatre.  Sandwich,  Illinois. — Small  town 
patronage. 

Hold  Everything  (Educational),  a Christie 
comedy,  with  Bobby  Vernon. — This  is  an 
excellent  comedy  with  plenty  of  action. 
Will  please  any  crowd.  Two  reels. — C.  H. 
Moulton,  Bijou  theatre,  Beach,  N.  D. — Small 
town  patronage. 

Hold  Tight  (Educational),  with  Lige 
Conley. — Another  good  Mermaid.  Two  reels. 
— Robert  L.  Anderson,  Olympic  theatre. 
Forks,  Wash. 

Home  Made  Movies  (Pathe),  with  Ben 
Turpin. — Don’t  fail  to  run  this  one.  This 
will  make  them  laugh  if  nothing  else 
will.  Two  reels. — H.  Youngren,  Happy 
Hour  theatre.  Two  Harbors,  Minn. 

Inbad,  the  Sailor  (Pathe),  with  special 
cast. — An  extra  good  slapstick  comedy. 


Action  all  the  way. — Raymond  Pfeiffer, 
Princess  theatre,  Chilton,  Wis. — Small  town 
patronage. 

Jamestown  (Pathe),  with  special  cast.— 
Want  to  say  that  I had  the  largest  crowd 
in  the  theatre  this  winter  on  this,  and  it 
was  fair  entertainment,  but  no  pep  to  it. 
The  Women’s  Club  sponsored  it,  and  sold 
tickets  ahead,  and  sure  put  it  over.  Want 
to  say  that  unless  you  have  some  one 
sponsor  it,  you  had  better  leave  it  alone. 
Will  suit  some  of  the  older  people  but  not 
theatre  patrons.  Four  reels. — C.  V.  Ander- 
son, Oak  theatre,  Oakdale,  Nebr. 

Jenkins’  Mutt  (Educational),  with  a spe- 
cial cast. — This  was  a very  good  single  reel. 

• — George  J.  Kress,  Hudson  theatre,  Roches- 
ter, N.  Y. — Neighborhood  patronage. 

Jus’  Fassiu’  Tlirough.  (Pathe),  with  Will 
Rogers. — This  is  a first  class  comedy. 
You’ll  like  this  I am  sure. — E.  N.  Collins, 
Star  theatre.  Humble,  Texas. 

Kill  or  Cure  (Pathe),  with  Stan  Laurel. 
— There  is  one  good  laugh  in  this  comedy 
and  that  is  all.  Stan  Laurel  no  comedian. 
Not  so  good.  One  reel. — C.  E.  Dooley,  Star 
theatre,  Stoutsville,  Mo. — Small  town  pa- 
tronage. 

Kiss  Me  Caroline  (Educational),  Christie 
comedy,  with  Bobby  Vernon. — Old,  but  one 
of  the  best  comedies  I’ve  ever  seen.  Print 
in  good  condition.  Two  reels. — F.  W. 
Cannon.  Majestic  theatre,  Greenfield,  Tenn. 
— Small  town  patronage. 

Ziet’s  Build  (Pathe),  with  The  Spat 
Family. — Got  more  laughs  than  any  other 
Spat  Family  comedy  I have  run.  People 
sure  enjoy  these.  Each  of  them  has  some- 
thing that  reminds  us  of  something  we 
have  seen  in  real  life.  Two  reels. — L.  A. 
Burson,  Sun  theatre,  Gothenburg,  Neb. — 
General  patronage. 

Bodge  Nite  (Pathe),  with  Our  Gang.— 
Our  Gang  comedy  and,  though  they  are  not 
doing  kid  stunts,  the  stunts  they  do  are 
done  as  only  this  bunch  of  natural  come- 
dians can  do  them  and  this  comedy  pleases 
all. — Chas.  Dee  Hyde,  Pierre,  S.  D. 

Miles  of  Smiles  (Universal),  with  Baby 
Peggy. — This  is  the  best  we  have  had  of 
this  star.  The  double  role  she  plays  in 
this  is  very  clever.  We  think  she  is  better 
as  a kid  than  trying  to  imitate  grown  ups. 

■ — A.  F.  Jenkins,  Community  theatre,  David 
City,  Neb. 

Miles  of  Smiles  (Universal),  with  Baby 
Peggy. — Another  of  the  good  Baby  Peg.gy 
comedies.  Two  reels. — C.  E.  Hopkins,  The 
Hopkins  theatre.  Cotter,  Arkansas. — Small 
town  patronage. 

Mother’s  Joy  (Pathe),  with  Stan  Laurel. 
— Not  many  laughs  in  this  one.  Some  of 
his  two  reelers  may  be  all  right,  but  for 
the  price  this  one  is  certainly  not  there. 
Two  reels. — H.  J.  Eagan,  American  theatre, 
Wautoma,  Wis. — Small  town  patronage. 

Newly  Rich  (Pathe),  with  Snub  Pollard. 
— This  is  a very  good  comedy  and  one 
of  the  best  I have  shown  with  Snub  Pollard. 
Two  reels. — H.  J.  Eagan,  American  theatre, 
Wautoma,  Wis. — Small  town  patronage. 

No  Buck  (Educational),  with  Lloyd 
Hamilton. — A crackerjack  comedy  that  kept 
them  smiling  all  the  way,  with  an  occa- 
sional roar.  Two  reels. — Hugh  G.  Martin, 
American  theatre,  Columbus,  Ga. — General 
patronage. 

No  Noise,  Back  Stage  (Pathe),  with  Our 
Gang. — All  Our  Gang  comedies  are  good 
but  these  two  are  especially  good.  Laughs 
all  the  way  through.  That’s  more  than 
can  be  said  for  many  comedies.  Two  reels. 

■ — H.  E.  Patrick,  Palace  theatre.  North  Rose, 
N.  Y. — Small  town  patronage. 

No  Wedding  Bells  (Vitagraph),  with 
Larry  Semon. — The  Semon  comedies  are  all 
good.  It  seems  they  draw  the  kids  better 
than  any  other  comedy  on  the  market.  Film 
in  good  shape.  Two  reels. — P.  G.  Held, 
Sterlin.g  theatre,  Fairmont,  Neb. — Neighbor- 
hood patronage. 

Off  the  Trolley  (Pathe),  with  a special 
cast. — A good  one.  Is  a reissue  but  very 
good  if  you  haven’t  ran  this  old  one  get 
it  as  it  is  okay.  Pathe  comedies  are  all 
pretty  good  with  me.  Has  no  date  on  it 
either. — H.  H.  Binions,  Cozy  theatre,  Toledo, 
Iowa. — Town  and  country  patronage. 

Oh  Nursie  (Universal),  with  special  cast. 
— First  Century  in  a long  time  and  was 
pretty  good.  Full  of  hokum.  That’s  what 


they  seem  to  want.  Poor  crowd.  Two  reels. 
• — G.  F.  Rediske,  Star  theatre,  Ryegate, 
Mont.— Small  town  patronage. 

One  Bark  Knight  (Grand-Asher),  with 
Joe  Rock. — -A  good  comedy.  Pleased  them 
all.  Two  reels. — Hugh  G.  Martin,  American 
theatre,  Columbus,  Ga. — General  patronage. 

On  the  Job  (Fox),  with  the  Three  Monks. 
— Those  monks  are  good,  they  show  plenty 
of  training.  This  is  a first  class  comedy 
and  got  the  laughs.  There  was  something 
doing  all  the  time.  It  is  a wonder  to 
me  how  they  can  train  them  to  act  like 
this.  Two  reels. — F.  J.  O’Hara,  Community 
theatre,  Elgin,  Neb. 

The  Fanic’s  On  (F.  B.  O.),  with  the  De 
Havens. — This  is  just  real  good.  The  first 
of  the  month  had  come  and  with  it  comes 
an  avalanche  of  bills.  Something  must  be 
done  to  get  them  paid  so  Carter  decides  to 
sell  his  car,  and  Flora  decides  to  rent  out 
the  front  bedroom.  I have  always  thought 
I had  a hard  time  getting  my  bills  paid 
but  I feel  better  since  looking  at  this 
comedy.  If  you  want  a comedy  that  has 
a plot  to  it  along  with  its  nonsense  then 
get  this.  Two  reels. — A.  N.  Miles,  Emin- 
ence theatre.  Eminence,  Ky. 

Partners  Three  (Pathe),  with  Leo  Ma- 
loney.— Maybe  this  was  a good  picture.  We 
didn’t  know.  There  was  one-fourth  of  the 
first  reel  gone  and  one-fourth  of  the  last 
reel  gone.  The  film  was  so  brittle  that  we 
were  unable  to  run  it  through  our  machines, 
which  are  in  perfect  condition.  This  is  the 
bunk  or  rather  junk.  Two  reels. — C.  E. 
Dooley,  Star,  theatre,  Stoutsville,  Mo. — 
Small  town  patronage. 

Picking  Peaches  (Pathe),  with  a special 
cast. — Al.  In  a class  by  itself.  A scream. 
Very  high  class.  100  per  cent  entertain- 
ment. Two  reels. — A.  F.  Jenkins,  Com- 
munity theatre,  David  City,  Neb. 

The  Playhouse  (F.  N.),  with  Buster  Kea- 
ton.— This  may  be  an  old  one  but  it  is 
sure  a hum-dinger  of  a good  comedy.  If 
you  haven’t  used  this  by  all  means  get  it, 
and  tell  them  about  it.  Fair  print  from 
St.  Louis.  Two  reels. — Russell  Armentrout, 
K.  P.  theatre,  Pittsfield,  111. 

The  Play  House  (F.  N.),  with  Buston 
Keaton. — This  is  not  up  to  the  Keaton 
Comedies  which  he  made  while  with  Metro. 
There  is  some  good  stuff  in  it.  The  or- 
chestra directing  and  playing  was  good. 
Two  reels. — F.  J.  O’Hara,  Community  thea- 
tre, Elgin,  Neb. 

A Pleasant  Journey  (Pathe),  with  Our 
Gang. — Just  can’t  keep  the  audience  quiet 
when  these  kids  are  on  the  screen.  This 
one  is  a scream.  Don’t  miss  it.  It  will 
please  them  all.  Two  reels. — L.  A.  Bur- 
son, Sun  theatre,  Gothenburg,  Neb. — Gen- 
eral patronage. 

Poor  Fish  (Fox),  a Sunshine  comedy. — - 
Our  patrons  are  still  looking  for  the  comedy 
in  this  one.  Two  reels. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  New  York. — ^Fair 
patronage. 

Pop  Tuttle’s  Grass  'Widow  (F.  B.  O.), 
with  Dan  Mason. — They  seemed  to  enjoy 
this  one.  The  old  fashioned  dancing  in  the 
second  reel  caused  a lot  of  laughter.  Two 
reels. — Dinsmore  & Son,  Majestic  theatre, 
Weiner,  Ark. 

Pop  Tuttle’s  Russian  Rumor  (F.  B.  O.). 
— This  our  first  Plum  Center  comedy  and 
it  is  very  good  of  the  slapstick  order.  Two 
reels. — A.  N.  Miles,  Eminence  theatre.  Em- 
inence, Ky. 

Pop  Tuttle’s  Tack  Tics  (P.  B.  O.),  with 
Dan  Mason. — A good  comedy  enjoyed  by 
nearly  all. — M.  A.  Manning,  Opera  House, 
Baldwin,  Wis. — Small  town  patronage. 

The  Ranger  and  The  Baw  (Principal), 
with  Lester  Cuneo. — Fairly  good  Western. 
Cuneo  is  good  but  there  is  just  a little 
too  much  brutality  in  this  to  please,  al- 
though the  “villyuns”  did  deserve  what 
they  got.  Five  reels. — L.  A.  Burson,  Sun 
theatre,  Gothenburg,  Neb. — General  patron- 
age. 

Restless  Rest  (Universal),  with  Neely 
Edwards. — This  is  a good  one-reel  comedy, 
and  the  price  is  right.  Neely  is  well  liked 
here.  Film  in  good  condition.  One  reel. — 
C.  V.  Anderson,  Oak  theatre,  Oakdale,  Neb. 

Robinson  Crusoe,  Btd.  (Educational), 
with  Lloyd  Hamilton.  — Good  average 
comedy,  but  not  up  to  Ham’s  standard. 
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EMORY  , 
JOHNSONS 

GIANT  EPIC  OF  THE  SCREEN 


Not  one  picture  in  1000  gets  boosts  like  these 


FILM 


OFFICES 


OF  AMERICA 

INC, 


723  Seventh  Avenue  New  York,  N.  Y. 

Sales  Office,  United  26-27  D’Arblay  Street, 

Kingdom;  R-C  Pictures  Wardour  St.,  London, 

Corporation.  W.  1,  England. 


Another  Emory  Johnson  knockout — packed  them  in 
for  three  days.  H.  V.  Smoots,  Vine  Theatre,  Mt.  Ver- 
non, Ohio. 

o 

Went  over  big!  Paul  Glace,  Arcadia  Theatre,  Read- 
ing, Pa. 

o 

Get  this  picture  and  go  after  it.  Hess  & Rau,  Lyric 
Theatre,  Watertown,  S.  D. 

o 

A wonderful  production — get  it  and  boost  it.  J.  J, 
Crowell,  Star  Theatre,  Middleport,  N.  Y, 

o 

Registered  one  hundred  per  cent — big  business.  Mr. 
Fr2unk  L.  Brown,  Cabrillo  Theatre,  San  Pedro,  Calif. 

o 

No  one  should  miss  this  real  picture.  Marshall  & Hal- 
verson, Strand  Theatre,  Bridgewater,  S.  D. 

o 

One  of  the  best  Pictures  we  ever  had — step  on  it 
heavy.  A.  W.  Parker,  Princess  Theatre,  Sanborn,  Iowa. 
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EVERY  PICTURE 


Every  picture  is  important.  If 
it’s  sold  it^s  bought  and  if  it’s 
bought  it’s  exhibited — to  profit  or 
loss.  Big  pictures  and  little  pic- 
tures take  from  or  add  to  die  same 
bank  balance. 

When  every  picture  exhibited 
every  week  by  ev«y  exhibitor  is 
reported  to  every  other  exhibitor  h 
will  be  possible  to  kill  the  losers 
at  the  first  run  house  and  perpetu- 
ate the  profitable  career  of  the 
money  maker. 

To  perfect  this  system  of  picture 
selection  by  box  office  proof  is 
every  exhibitor’s  business.  Use  this 
blank  now  and  a sv^ly  for  future 
use  will  be  sent  you. 

Address:  Exhibitors  Herald,  407 
South  Dearborn  8t.,  Chicago,  III 


Utie 


Star 


Producer 


Remarks 


Title 


Star 


Producer 


Remarks 


Exhibitor 


Name  of  Theatre 


Transient  or  Neighborhood  Pat- 


ronage 


City 


State 


Two  reels. — F.  W.  Cannon,  Majestic  thea- 
tre, Greenfield,  Tenn. — Small  town  patron- 
age. 

Eoping"  Her  Borneo  (Paramount),  with 
special  cast. — Only  fair.  Two  reels. — F.  W. 
Cannon,  Majestic  theatre,  Greenfield,  Tenn. 

• — 'Rural  small  town  patronage. 

A Sailor  Made  Man  (A.  E.),  with  Harold 
Lloyd. — Good. — Bert  Silver,  Family  theatre, 
Greenville,  Mich. 

Shanks  and  Shivalry  (Vitagraph),  with 
a special  cast. — Not  much  of  a comedy. 
Pretty  old  and  has  the  year  it  was  made 
1920  in  plain  view  on  first  title.  Is  in 
Roman  numerals  but  still  in  sight. — -H.  H. 
Binions,  Cozy  theatre,  Toledo,  Iowa. — Town 
and  country  patronage. 

She’s  a He  (Universal),  with  Buddy  Mes- 
singer. — Good  comedy  and  the  kids  yelled 

like  H . Two  reels. — George  J.  Kress, 

Hudson  theatre,  Rochester,  N.  Y. — Neigh- 
borhood patronage. 

Skylarking  (Rathe). — Very  good  comedy 
and  clean.  Two  reels. — L.  A.  Burson,  Sun 
theatre,  Gothenburg,  Neb. — General  patron- 
age. 

Slow  and  Sure  (Fox),  with  Al.  St.  John. 
— Good,  but  I noticed  that  the  audience  did 
not  get  over  one-fourth  of  the  clever  sub- 
titles. Two  reels. — L.  F.  Wolcott,  Grand 
theatre,  Eldora,  Iowa. 

Social  Buccaneers  (Pathe),  with  Our 
Gang. — Just  a fair  comedy.  Pleased  mostly 
kids.  Grownups  are  becoming  tired  of 
them.  Two  reels. — Roy  L.  Dowling,  Ozark 
theatre,  Ozark,  Ala. 

Some  Nurse  (F.  B.  O.),  with  Joe  Rock. — 
Two  reels  of  pleasing  clean  comedy.  Prints 
O.  K. — Roy  L.  Dowling,  Ozark  theatre, 
Ozark,  Ala. 

Step  This  Way  (Educational),  with 
Lige  Conley. — Pretty  good  slapstick.  About 
average.  Two  reels. — F.  W.  Cannon,  Ma- 
jestic theatre,  Greenfield,  Tenn.  — Small 
town  patronage. 

Sunny  Spain  (Pathe),  with  Paul  Parrot. 
— Good  comedy.  Kind  of  a burlesque  on  a 
hull  fight  and  some  more  new  stuff.  Good 
clear  print. — H.  H.  Binions,  Cozy  theatre, 
Toledo,  Iowa. — Town  and  country  patron- 
age. 

The  Tailor  (Fox),  with  Al.  St.  John. — 
Good. — L.  F.  Wolcott,  Grand  theatre,  Eldora, 
low'a. 

Three  Strikes  (Educational),  with  Llge 
Conolly. — I did  not  see  this  myself  hut  had 
many  tell  me  it  was  one  of  the  best  come- 
dies I have  had.  Two  reels. — C.  H.  Moul- 
ton, Bijou  theatre,  Beach,  N.  D. — Small 
town  patronage. 

Tom,  Dick  and  Harry  (Pathe),  with  Leo 
Maloney. — The  picture  has  a punch,  a sob, 
lots  of  laughs  and  some  rough  riding. 
Simply  crammed  with  action.  Tom  is  a 
man,  Dick  is  a dog,  and  Harry  is  a horse, 
and  their  exploits  are  most  amusing.  Book 
this  and  satisfy  your  patrons.  Film  is  in 
fair  shape.  Two  reels. — C.  E.  Dooley,  Star 
theatre,  Stoutsville,  Mo. 

Torchy’s  Nut  Sundae  (Educational),  with 
Johnny  Hines. — Torchy’s  all  good  so  far. 
Young  and  old  like  ’em.  Two  reels. — P. 
W.  Cannon,  Majestic  theatre,  Greenfield, 
Tenn. — Small  town  patronage. 

A Tough  Winter  (Pathe),  with  Snub 
Pollard. — Lay  off  this  one.  This  is  the 
worst  comedy  I ever  ran.  Two  reels. — 
H.  Youngren,  Happy  Hour  theatre.  Two 
Harbors,  Minn. 

Two  Wagons — Both  Covered  (Pathe), 
with  Will  Rogers. — Those  who  have  seen 
the  photoplay,  “The  Covered  Wagon,”  will 
enjoy  this  immensely.  Others  will  wonder 
what  it  is  all  about. — P.  R.  Matson,  Crystal 
theatre,  Flandreau,  S.  D. 

Two  Wagons — Both  Covered  (Pathe), 
with  Will  Rogers. — Play  it  up  strong. 
There  is  more  profit  in  it  than  “The 
Covered  Wagon”  for  exhibitors. — Beach 
Krahn  Amuse  Co.,  Chimes  theatre,  Oakland, 
Cal. — First  class  patronage. 

Uneasy  Beet  (Educational),  with  Lloyd 
Hamilton. — Just  fair.  Lloyd  doesn’t  bring 
the  laughs  he  used  too.  Come  on  Lloyd, 
give  us  one  like  you  used  to.  You  can  do 
it.  Two  reels. — Roy  L.  Dowling,  Ozark 
theatre,  Ozark,  Ala. 

An  Unreel  News  Beel  (Fox),  with  a spe- 


cial cast. — There  is  nothing  funny  about 
this.  It  is  the  poorest  Sunshine  I have 
ever  seen.  Nothing  to  it.  I showed  it  with 
“The  Wolf  Man,”  which  sure  made  a lemon 
of  a show.  Two  reels. — P.  J.  O’Hara,  Com- 
munity theatre,  Elgin,  Neb. 

An  Unreal  News  Beel  (Fox). — This  is  a 
piece  of  cheese.  1750  ft. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  New  York. 

Up  in  the  Air  (Pox),  on  Imperial  comedy. 
— This  is  some  comedy.  Best  Fox  ever 
produced.  Two  reels. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  New  York. 

The  Weaklings  (Pox),  with  a special 
cast. — Very  good.  Has  some  very  good 
comical  acts  in  it.  This  will  get  a laugh 
out  of  a grave  yard.  Play  it.  It’s  great. 
Two  reels. — P.  J.  O’Hara,  Community  thea- 
tre, Elgin,  Neb. 

Wet  and  Weary  (Pox). — Pretty  rotten, 
we  thought,  and  not  much  of  anything,  in- 
cluding story. — L.  F.  Wolcott,  Grand  thea- 
tre, Eldora,  Iowa. 

Why  Change  Your  Mrs?  (Arrow),  with 
Hank  Mann. — Just  a comedy.  Not  good 
not  bad.  Two  reels. — L.  A.  Burson,  Sun 
theatre,  Gothenburg,  Neb. — General  pat- 
ronage. 

Why  Blephants  Leave  Home  (Fox). — 
Good  educational  hut  the  name  is  apt  to 
indicate  a comedy,  so  people  are  apt  to  be 
disappointed. — Chas.  Lee  Hyde,  Grand  thea- 
tre, Pierre,  S.  D. 

Wild  and  Woolly  (Pathe),  a Sportlight. — 
For  a one-reel  subject  this  shows  the  old 
time  frontier  days  of  Calgary,  Canada,  the 
best  yet  produced.  Broncho  busting,  steer 
busting  and  general  action  prevail  through 
the  entire  reel.  One  reel. — H.  J.  Longaker, 
Howard  theatre,  Alexandria,  Minn. 

Yellow  G-old  and  Men  (Pathe),  with  Leo 
Mahoney. — These  Westerns  are  giving  some 
of  my  patrons  a pain,  but  the  most  of  my 
serial  fans  like  it  so  I can’t  kick.  Person- 
ally I think  it  is  a good  filler  for  serials. 
Two  reels. — D.  C.  Frew,  Franklin  theatre, 
Piggott,  Ark. — General  patronage. 

Young  Sherlocks  (Pathe),  with  Our  Gang. 
— All  of  the  Our  Gang  Comedies  that  I 
have  shown  are  good.  They  please  all  of 
the  kids  immensely  and  a majority  of  the 
grown  ups.  Two  reels. — H.  J.  Eagan,  Am- 
erican theatre,  Wautoma,  Wis. — Small  town 
patronage. 


CLASSIFIED 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00 


MANAGER  AVAILABLE 

WANTED:  Position  as  Manager,  suburban  or 
downtown  theatre.  Experienced.  References  A-1. 
Write  A.  D.,  4643  Fourtain  Ave.,  Hollywood,  Cal. 


MANAGING  DIRECTOR 

MANAGING  DIRECTOR  desires  connection 
with  enterprising  theatre  or  theatres  after  May 
1st.  Ten  years  experience,  pictures,  vaudeville, 
legitimate.  Knows  showmanship  A to  Z.  Will 
produce  results  anywhere.  Thirty-eight  years  old, 
married,  absolutely  reliable.  Give  full  details  in 
first  letter  as  my  services  will  not  be  available 
long.  Address  R.  E.,  care  Exhibitors  Herald. 


THEATRES  FOR  SALE 

FOR  SALE:  The  only  two  moving  picture 
theatres  in  town  of  five  thousand.  Reason  for 
selling— dissolving  partnership.  Pellettieri  & 
Foote,  Oconto,  Wis. 


EQUIPMENT  FOR  SALE 

HAVING  NO  further  use  for  my  Simplex  Ma- 
chine in  good  sound  dependable  condition,  com- 
plete with  arc  and  motor  drive  will  sell  same  for 
$350.00.  S.  Trenk,  1088  Fulton  St.,  San  Fran- 
cisco. 

FOR  SALE:  Bartola  in  excellent  condition. 
Reason  for  selling,  installing  larger  organ.  If  in- 
terested write  Tibbits  Theatre,  Coldwater,  Michi- 
gan. 
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THEATRE  CONSTRUCTION 
AND  EQUIPMENT 


Ha  rry  E.  Steiner  Is 

New  Sales  Manager  of 
Mills  Novelty  Company 

Harry  E.  Steiner,  formerly  sales  man- 
ager and  vice-president  of  the  Holcomb 
& Hoke  Manufacturing  Company,  In- 
dianapolis, has  just  been  appointed  gen- 
eral sales  manager  of  The  Mills  Nov- 
elty Company,  Chicago,  in  charge  of 
sales  of  the  Mills  Violana,  the  Mills 
Electric  Piano  and  other  musical  instru- 
ments. 

Mr.  Steiner  has  been  in  the  specialty 
selling  field  for  many  years  and  has 
achieved  a wide-spread  reputation  for 
his  original  selling  methods.  Before  he 
associated  himself  with  the  Holcomb  & 
Hoke  Company  he  was  sales  manager 
of  the  Aluminum  Products  Company. 
This  position  he  resigned  in  order  to  go 
with  the  Indianapolis  concern.  Mr. 
Steiner  is  commonly  credited  with  get- 
ting national  distribution  for  their  pop- 
corn machine. 

His  many  years  of  intensive  work  in 
this  specialty  selling  field,  his  able  di- 
rection of  specialty  salesmen  and  his  ex- 
ecutive ability  combine  to  make  him 
ideally  suitable  for  his  new  position. 

Mr.  Steiner  states  that  the  Mills  Nov- 
elty Co.  will  soon  enter  upon  a special 
advertising  campaign  to  be  handled  by 
the  Richardson-Briggs  Company,  Cleve- 
land. 

Start  on  May  1 on  New 
La  Grange  Playhouse 

Construction  is"  to  begin  on  May  1 on 
a $350,000  theatre  block  for  La  Grange 
to  contain  offices  and  stores.  The  theatre 
will  seat  2,000. 

The  theatre  will  be  operated  by  Sub- 
urban Theatrical  Company.  It  was  de- 
signed by  R.  Levine  & Co.  and  E.  P. 
Rupert  and  Samuel  Klein,  architects  and 
engineers.  Alexander  C.  Dallach  of  136 
South  Spring  avenue.  La  Grange,  is 
owner. 


SPECIAL 
ROLL 
TICKETS 

Your  owa  special  Ticket, 
any  colors,  accurately  num- 
bered; every  roil  guaranteed. 
Coupon  Tickets  for  Prize 
Drawings;  5,000,  $6.00. 
Prompt  shipments.  Cash 
withtheorder.  Getsamples. 
Send  diagram  for  Reserved 
Seat  Coupon  Tickets,  serial 
or  dated.  .All  tickets  must 
conform  to  Government  reg- 
ulations and  bear  establish- 
ed price  of  admission  and  tax  paid. 
SPECIAL  TICKET  PRICES 

Five  Thousand $3.00 

Ten  Thousand 5.00 

Fifteen  Thousand 6.50 

Twenty-Five  Thousand 9.00 

Fifty  Thousand  12.50  f 

One  Hundred  Thousand 18.00 

National  Ticket  Co.  Shamokin,  Pa. 


Curtis  Companies 
In  Lighting  Field 
Are  Amalgamated 

A RECENT  grouping  of  the  Curtis 
interests  in  the  lighting  field  com- 
bines the  National  X-Ray  Reflector  Com- 
pany, the  X-Ray 
Reflector  Compa- 
ny of  New  York, 

Inc.,  and  Lumi- 
naire Studios, 

Inc.,  of  Chicago 
and  New  York, 
under  the  new 
name  of  Curtis 
Lighting,  Incor- 
porated. 

This  combina- 
tion represents 
one  of  the  largest 
organizations  de- 
voting itself  ex- 
clusively t o t h e A.  D.  CurtU 

designing  and 

manufacturing  of  equipment  for  scientific 
illumination. 

The  National  X-Ray  Reflector  Com- 
pany was  originally  engaged  solely  in 
the  manufacture  of  a few  sizes  of  flat 
silver-mirrored  reflectors;  later,  when 
Augustus  D.  Curtis  conceived  the  possi- 
bilities for  controlling  and  directing  light 
by  means  of  reflectors  of  distinctive 
shapes,  the  company  extended  its  opera- 
tions into  broader  fields  with  great 
success. 

* * * 

Up  to  this  time,  94  different  types  and 
sizes  of  the  celebrated  X-Ray  Reflectors 
have  been  produced. 

Improvement  upon  the  lighting  of  show 
windows  was  the  prime  interest  of  the 
National  X-Ray  Reflector  Company  for 
years  and  through  its  efforts  store  win- 
dow lighting  has  been  completely 
changed.  More  recently,  among  other 
developments,  color  lighting  equipment 
and  the  now  popular  window  flood  light 
“with  center-spot  beam”  have  been  orig- 
inated to  afford  the  merchant  theatrical 
effects  for  his  windows. 

The  successes  attained  in  the  field  of 
show  window  lighting  were  followed  by 
the  equally  wonderful  and  revolutionary 
step  taken  in  the  introduction  of  indirect 
lighting.  It  was  in  1908,  at  a meeting 
of  the  Illuminating  Engineering  Society, 
that  Mr.  Curtis  first  demonstrated  his  idea 
of  redirecting  light  to  the  ceiling  and 
thereby  obtaining  a soft,  diffused  illumi- 
nation from  a totally  concealed  source. 
The  scheme  was  warmly  endorsed  by  a 
few,  but  the  majority  believed  that  the 
enthusiastic  claims  of  Mr.  Curtis  could 
never  be  realized. 

* * * 

Since  that  date,  thousands  of  successful 
installations  have  been  made  with  an 
ever  increasing  appreciation  of  and  de- 


mand for  the  complete  elimination  of 
glare,  the  even,  general  distribution  of 
light  and  the  innumerable  possibilities  for 
specialized  treatment  rendered  possible 
by  Curtis  Lighting. 

The  special  contribution  of  Luminaire 
Studios,  Inc.,  has  been  the  designing  and 
construction  of  artistic  luminaries  to  be 
used  with  the  X-Ray  Reflectors. 

Greatly  increased  manufacturing  and 
engineering  facilities  are  provided  in  the 
new  Curtis  building.  The  first  five  floors 
are  given  over  to  the  production  of  X-Ray 
Reflectors  and  other  equipment.  The  en- 
tire sixth  floor  will  be  occupied  by  the 
executive  and  general  offices,  engineering 
and  designing  departments  and  sales 
rooms. 

Marr  ^ Colton  Plant 

Work  mg  to  Capacity 

The  Marr  & Colton  Company,  organ 
builders  of  Warsaw,  New  York,  have  this 
past  year,  made  a number  of  important 
installations  in  the  United  States.  The 
owners,  David  Marr  & John  J.  Colton, 
report  excellent  business  and  the  factory 
is  working  to  capacity.  Just  recently 
they  report  having  received  important 
contracts  from  New  York  City,  Philadel- 
phia, Detroit,  Allentown,  Pa.,  Portland, 
Oregon,  Pittsburgh. 

Among  the  important  contracts  is  the 
new  Piccadilly  Theatre  on  Broadway, 
New  York  City.  The  organ  for  this  the- 
atre, when  completed,  will  be  one  of  the 
largest  and  finest  theatres  in  the  country. 
This  theatre  will  broadcast  the  organ  mu- 
sic daily  by  radio.  An  organist  of  in- 
ternational reputation  will  play  the  in- 
strument. 


Tamaqua,  Pa.— Work  on  a new  theatre 
and  office  building  has  been  started  in  this 
city  which  will  cost  $250,000.  The  project 
is  being  erected  by  Chamberlain  Amuse- 
ment Company. 


Briefs 

Harry  Tanner  has  purchased,  from  the 
Frisina  Amusement  Co.,  both  houses  in 
Pana,  111.,  and  also  the  Palace  at  Noko- 
mis.  111. 

* * * 

Raymond  McKibben  of  Albion,  111.,  is 
contemplating  the  erection  of  a new  the- 
atre. 

* * 

W.  M.  Sauvage  of  Alton,  Illinois,  has 
taken  over  the  Grand  theatre  of  that 
city.  He  also  owns  the  Hippodrome  and 
just  started  dismantling  the  Airdome 
preparatory  to  the  erection  of  a 1200 
seat  house. 


1150  OPERA  CHAIRS 

High  class,  second  hand,  in  good  condition,  red 
panne  plush  upholstering.  Front  of  backs  entirely 
covered.  Available  for  delivery  after  June  first. 
Full  particulars  upon  request.  Care  Exhibitors 
Herald,  1476  Broadway,  New  York  City. 
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The  Pacific  Coast 

By  H.  E.  N. 


He  states  that  his  branch  leads  the  country- 
in  Will  Rogers  contracts  and  that  J.  F. 
Butt,  local  Pathe  salesman,  has  just  re- 
turned from  the  “Death  Trail”  with  a con- 
tract for  “Chronicles  of  America”  from 
every  town  in  the  Imperial  Valley. 

* * * 


George  Mann,  the  popular  northern  Cali- 
fornia exhibitor,  has  added  another  house, 
the  Pinetree,  at  Klamath  Falls,  Ore.,  to  his 
present  chain  in  Eureka  and  Ukiah.  James 
Chase,  former  manager  of  the  State  at 
Eureka,  Cal.,  will  manage  the  Pinetree. 

* * 

Geo.  a.  Oppenheimer  has  purchased  a 
new  “heap” — a Cadillac  roadster. 

* * * 

“The  Marriage  Circle,”  it  is  said,  played 
to  enormous  business  at  the  Imperial,  S.  F., 
and  “Beau  Brummel,”  starring  John  Barry- 
more, distributed  by  Geo.  A.  Oppenheimer, 
Inc.,  S.  F.,  is  playing  to  capacity  business 
at  the  same  theatre. 

* * * 

Alex  E.  Levin,  the  popular  manager  of 
the  Alexandria,  S.  E.,  made  a flying  trip  to 
L.  A.  last  week  to  see  “The  Ten  Command- 
ments” and  also  the  new  Broadway  entrance 
to  Grauman’s  Metropolitan. 

* =):  * 

Lewis  & Byrd  of  the  T.  & D.  theatres, 
Hanford,  were  S.  F.  visitors  last  week. 

* * * 

The  open  house  party  given  at  the  home 
of  M.  M.  Morris  of  the  Western  Poster 
Co.,  S.  F.,  in  honor  of  his  grandchild,  Earle 
L.  Cohen,  Jr.,  was  a huge  success,  if  the 
many  soreheads  and  general  run  on  the 
banks  the  next  morning  count  for  anything. 
* * ♦ 

R.  D.  Lewis  has  opened  a State  Right 
exchange  in  L.  A.,  after  several  years’  re- 
tirement due  to  poor  health.  R.  D.,  as  he  is 
familiarly  known  to  the  exhibitors  of  Okla., 
.^rk.,  Tex.  and  Mo.,  is  known  as  a square 
shooter,  having  been  in  the  independent 
field  in  that  territory  for  10  years,  making 
Oklahoma  City  his  headquarters.  Mr. 
Lewis  has  purchased  the  Cal.,  Ariz.  and 
Nev.  rights  to  N.  F.  Alder’s  exploration 
feature,  “The  Isle  of  Vanishing  Men,”  in 
seven  reels.  This  picture  played  at  Clune’s 
Broadway,  L.  A.,  3 weeks  to  capacity  busi- 
ness and  was  brought  back  for  another 
week’s  engagement  in  the  same  theatre. 
Many  additional  releases  are  being  con- 
tracted for  by  Mr.  Lewis,  noteworthy 
among  same  are : “Fires  of  Youth,”  “Three 
Men  Wanted,”  featuring  Miss  Dupont  and 
a series  of  6 Art  Mix  high-class  western 
features,  the  first  of  which  is  ready  for  im- 
mediate release.  “Ace  of  Cactus  Range,” 
“Rider  of  Mvstery  Ranch”  and  “South  of 
Santa  Fe,”  all  in  five  reels. 

* * * 

F.  A.  Flader,  general  manager  of  Uni- 
versal’s theatres,  was  a visitor  in  L.  A. 
last  week  on  his  tour  of  inspection  of  Big 
U’s  theatres. 

♦ sf:  * 

E,  V.  Tracy,  formerly  an  exhibitor  in 
Bisbee,  .A.riz.,  and  Price,  Utah,  has  pur- 
chased the  lease  of  the  Laughlin  theatre. 
Long  Beach,  formerly  operated  by  Universal. 

* * * 

Week  of  March  9th  was  indeed  a gala 
occasion  for  Phoenix,  Ariz.  Metro’s  trade- 
mark was  on  the  box  office  of  all  Phoenix 
first  run  theatres.  “Scaramouche”  at  the 
Columbia,  “Pleasure  Mad”  at  the  Rialto  and 
“Eagle’s  Feather”  at  the  Strand.  Phil 
Gersdorf  handled  the  exploitation  on 
“Scaramouche”  and  claims  this  picture 
played  to  record  business  for  7 days  at  $1.50 
top. 

* * * 

J.  P.  Shea  has  left  the  stamping  grounds 
of  the  “Escrow  Indians.”  where  he  was 
contract  hunter  for  F.  B.  O,,  L.  A.  office, 
to  join  the  tribe  of  Fox  in  their  K.  C. 


pueblo.  John  Rankin  has  resigned  as  ex- 
ploitation chief  of  the  L.  A.  F.  B.  O.  ex- 
change. J.  B.  Brown  is  being  carried  on 
the  sick  list  and  hopes  to  be  back  in  a few 
weeks.  Harry  Cohen,  popular  L.  A.  F.  B. 
O.  manager,  advises  us  he  is  leading  in  sales 
for  the  Western  division. 

* * * 

Bradley  Fish,  district  manager  for  Vita- 
graph  of  the  Western  division,  has  left 
L.  A.  on  a visit  to  the  Seattle  office.  Mr. 
Fish  will  attend  the  Chicago  convention  of 
district  managers  and  home  office  executives, 
which  will  be  held  the  first  week  in  May. 
F.  J.  Becker,  salesman  for  Vitagraph,  has 
been  transferred  from  the  Salt  Lake  office 
to  the  Seattle  branch. 

* * * 

A new  downtown  first  run  exhibitor  or- 
ganization was  formed  in  L.  A.  last  week. 
It  will  be  known  as  the  Associated  First 
Run  Theatres  of  L.  A.  The  board  of  di- 
rectors are : Al  Kaufman,  Fred  Miller, 
Harry  C.  Arthur  and  Glen  Harper,  secre- 
tary and  treasurer. 

♦ ♦ * 

Mr.  Pike  of  Cragin  and  Pike,  owners  of 
the  Majestic  at  Las  Vegas,  Nev.,  was  a 
visitor  on  L.  A.  Film  Row  last  week. 

♦ * Jjs 

George  Marshall,  owner  of  the  Safford 
theatre,  Safford,  Ariz.,  stopped  over  in 
L.  A.  on  his  return  from  Salt  Lake,  where 
he  attended  the  funeral  of  his  grandmother. 

♦ * * 

Wm.  H.  Jenner,  local  manager  for 
Pathe’s  L.  A.  office,  is  all  smiles  these  days. 


Ben  Gould,  owner  of  the  Home  and 
Larchmont  theatres,  L.  A.,  has  opened  the 
Gay  on  Main  street,  which  will  be  an  all- 
day grind.  Mack  has  sold  one-half  inter- 
est to  Mr.  Williams  in  his  Victory  and 
Lyric  theatres,  Oxnard. 

* * * 

Howe  & Merrill  of  Riverside  are  build- 
ing a new  750-seat  house  at  Monterey  Park. 
+ * * 

J.  R.  Grainger,  general  sales  manager 
for  Goldwyn,  was  a L.  A.  visitor  the  other 
day  on  a tour  of  the  Goldwyn  exchanges. 
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ATLAS  SHOOTING 
FIVE  REEL  FILM 
‘TLIND  VIRTUE'^ 

Oak  Park  Industrial  Film  Con- 
cern at  Work  on  Feature 

Chicago  is  again  producing  films  for 
the  market.  Working  quietly  out  in  Oak 
Park,  a suburb  of  Chicago,  a company 
of  players,  assembled  by  Chester  A. 
Rehm,  secretary  of  the  Atlas  Education 
Film  Company,  is  now  producing  a five- 
reel  feature  to  be  called  “Blind  Virtue.” 

Hamilton  in  Company 

In  the  company  are  Mahlon  Hamilton, 
who  recently  returned  from  France, 
where  he  was  employed  by  Goldwyn  in 
making  a picture  called  “The  Recoil,” 
starring  Betty  Blythe;  Gladys  Leslie,  last 
seen  in  the  Fox  production,  “If  Winter 
Comes”;  Burr  McIntosh,  who  played  the 
villainous  looking  old  man  in  “Driven” 
and  who  has  just  completed  “Plaster 
Saints”  in  New  York;  Charles  Delaney, 
soon  to  be  seen  with  Blanche  Sweet  in 
“Those  Who  Dance”;  Jane  Jennings,  who 
has  played  a hundred  mother  roles,  and 
Jack  Drumier,  veteran  character  actor. 
The  Atlas  Company  has  employed  many 
extras  as  well  and  exteriors  are  now 
being  shot  in  and  about  Chicago,  Glen 
Ellyn,  Pullman,  Roseland  and  Oak  Park. 

Berthelet  Directing 

“Blind  Virtue”  is  being  made  under  the 
direction  of  Arthur  Berthelet,  formerly 
with  Essanay  and  for  a time  on  the  West 
Coast.  The  cameramen  are  Richard 
Ganstrom,  Garry  Peterson  and  Fred 
Hefferkamp. 

Mr.  Rehm  is  of  the  belief  that  feature 
pictures  can  be  made  in  Chicago  as  well 
as  in  Hollywood  or  New  York,  and  after 
ten  years  in  the  production  of  commer- 
cial motion  pictures,  the  Atlas  Company 
has  added  the  feature  picture  to  its  out- 
put. 

* * * 

The  Central  Amusement  Company, 
which  operates  the  Lyric  theatre,  Indian- 
apolis, Ind.,  has  leased  the  north  half  of 
the  Crystal  theatre,  adjoining  it  on  the 
south,  at  119  North  Illinois  street,  and 
will  convert  the  additional  space  into 
lobby  room  for  the  Lyric,  Charles  M. 
Olson,  president  of  the  Central  Company, 
said  today.  The  Crystal  theatre  has  used 
a building  forty  feet  wide.  What  effect 
the  lease  will  have  on  it  could  not  be 
learned.  Gustav  G.  Schmidt,  owner,  is 
ill  and  information  could  not  be  obtained 
from  him. 

Mr.  Olson  said  that  the  total  rental  for 
the  period  amounts  to  $696,000.  The  lease 
was  executed  by  Mrs.  Martha  Louise 
Baastian,  Frederick  E.  Bastian,  James  L. 
Thompson,  Jr.,  and  Mrs.  Cornelia  A. 
Thompson  to  the  amusement  company. 

* sk  * 

A man  giving  the  name  of  D.  F.  Nor- 
cross,  representing  himself  as  the  head 
of  a dramatic  road  show,  has  been  “tak- 


BUDDY  MESSINGER,  the  juvenile  film 
star  of  Century  Comedies  meets  an  ex- 
hibitor— Arthur  Schoenstadt,  of  Chi- 
cago— who  uses  the  Century-Universal 
product  in  his  Atlantic,  Boulevard,  Hal- 
field.  Archer,  Verdi,  Bryton  and 
Shakespeare  theatres. 

ing”  no  small  number  of  exhibitors  in 
Missouri  and  Kansas  recently.  The 
method  used  by  Norcross  is  an  old  one. 
Once  the  confidence  of  the  exhibitor  is 
gained  the  theatre  owner  is  requested  to 
cash  a check,  which,  of  course,  proves  to 
be  worthless. 


Will  Not  Affiliate 

The  Quad  City  Exhibitors  Association, 
composed  of  theatre  men  in  Davenport, 
Rock  Island,  Moline  and  East  Moline,  at 
its  last  regular  meeting  decided  not  to 
affiliate  with  the  M.  P.  T.  O.  of  A.  at  its 
Boston  convention  May  21-23.  This  or- 
ganization is  not  affiliated  with  any  other 
exhibitors  association.  There  are  twenty- 
seven  theatres  in  the  four  cities  and 
twenty-five  are  members  of  tbe  Quad 
City  organization. 


Birth  Wins  Case 

Before  a jury,  attorneys  for  United 
Artists  won  the  first  of  several  test  cases 
in  which  the  City  of  Chicago  sought  to 
prevent  the  showing  of  Griffith's  “The 
Birth  of  a Nation.”  The  Operator  who 
projected  the  picture  at  the  Auditorium 
theatre,  was  on  trial  charged  with  aiding 
in  projecting  the  picture,  and  was  found 
not  guilty  of  violating  an  ordinance  pro- 
hibiting the  showing  of  lynching  scenes. 


K.  a EXHIBITORS 
COOPERATE  WITH 

WOMEN’S  CLUBS 

Kansas  City  Theatre  Men  Active- 
In  Public  Relations  Work 

KANSAS  CITY,  MO.,  March  25. — - 
Members  of  the  Women’s  City  Club  of 
Kansas  City  this  week  are  selling  tickets, 
at  25  cents  each,  for  all  motion  picture 
theatres  in  the  membership  of  the  Kan- 
sas City  Division  of  the  M.  P.  T.  O.  A.,, 
in  connection  with  a $50,000  drive  for  the 
Girls’  Hotel,  a civic  institution.  The  ex- 
hibitors cooperating  in  the  campaign  wilb 
receive  one-half  of  each  admission  sold 
by  the  women,  the  names  of  the  thirty- 
eight  membership  theatres  being  printed' 
on  the  back  of  the  tickets. 

5k  * sk 

There  was  nothing  “trumped  up”  about 
the  wedding  of  A.  L.  Williams,  1417 
Troost  avenue,  Kansas  City,  and  Miss- 
Alma  Verch,  Billings,  Mo.,  in  an  ex- 
ploitation stunt  at  the  Liberty  theatre, 
Kansas  City,  Tuesday  night  in  conjunc- 
tion with  tbe  showing  of  “The  Marriage- 
Circle.”  The  couple  were  married  on  the 
stage,  receiving  a wedding  gift  from 
Manager  Lee  Balsley  of  $50,  as  well  as- 
a gold  ring  to  the  bride. 

5k  5fC  * 

If  the  radio  “cuts  in”  on  attendance- 
of  motion  picture  theatres  it  is  up  to  the- 
exhibitor  to  “tune  in”  with  some  pub- 
licity, according  to  the  policy  of  Frank 

L.  Newman,  owner  of  the  Newman  the- 
atres, Kansas  City.  The  Royal  Synco- 
pators  of  the  Royal  theatre  are  giving" 
weekly  concerts  over  the  sending  station 
of  the  Kansas  City  Star  and  an  abund- 
ance of  free  publicity  from  that  news- 
paper has  followed,  in  -playing  up  the- 
radio  program. 

• ^ >i« 

Cecil  Vaughan,  branch  manager  of  the- 
Pathe  Kansas  City  office,  is  being  dubbed 
“Director  Vaughan”  this  week  as  a re- 
sult of  a letter,  which  he  unwisely  showed’ 
friends  along  movie  row.  The  letter: 

Durant,  Okla.,. 

629  West  Miss.. 
The  Pathe  Exchange  Co., 

Kansas  City,  Mo. 

Dear  Sir: 

I would  like  to  join  you  people  in  your 
work  as  I would  like  to  become  a movie- 
star. 

Hoping  to  “rec”  a favorable  reply. 
Yours  truly, 

(Signed)  J.  E.  Lewis. 

* * * 

With  Tom  Goodnight,  L.  A.  Wagner,. 
Princess  theatre.  Eureka,  Kans.,  and  Jack 
Moore  of  St.  Joseph,  in  Kansas  City  on 
the  same  day  last  week  there  was  some- 
spirited  buying  going  on  at  several  ex- 
changes. And  each  of  the  exhibitors- 
asserted  business  is  improving  rapidly. 
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FOX’S  THEATRE,  the  Monroe,  has  in- 
stalled a new  Moeller  organ.  Manager 
Abe  Cohn  tried  it  out  for  the  first  time 
last  Sunday. 

* * * 

James  Coston,  of  the  Sixty-third  street 
theatre  chain,  is  having  another  session  with 
the  doctors  and  nurses,  being  removed  to 
a hospital  again  last  week.  He  is  doing 
nicely  according  to  latest  reports. 

* * * 

Charlie  Miller  of  the  F.  B.  O.  forces 
romped  home  with  the  $30  weekly  prize 
money  last  week.  That’ll  mean  a couple  of 
new  neckties  for  Chas. 

* * * 

Cleve  Adams,  district  manager  for  F. 
B.  O.  stopped  off  in  Chicago  for  a week 
conferring  with  Jack  Sampson,  local  man- 
ager. Cleve  leaves  this  week  for  a tour 
of  the  exchanges  in  his  territory. 

* * 

Milton  Sills,  wearing  a beautiful  black 
eye  which  he  received  in  a fight  while  film- 
ing scenes  for  “The  Sea  Hawk,’’  stopped 
off  between  trains  last  Thursday.  His  hand 
was  crippled  from  the  scuffle  as  well,  which 
he  stated  was  a real  fight. 

* * * 

Cyril  O’Connell,  well  known  among 
Chicago  exhibitors,  has  joined  the  Fox  ex- 
change staff.  He  was  with  Universal  for 
a long  time. 

* * * 

George  A.  Hickey,  district  supervisor  of 
Goldwyn-Cosmopolitan,  has  been  confined 
to  his  home  for  several  days  through  ill- 
ness. 

♦ * * 

John  Voumakis,  westside  exhibitor,  left 
on  Friday  for  a visit  to  his  parents  in 
Athens,  Greece.  Mr.  Voumakis  will  be  gone 
several  months. 

* sK  ♦ 

Ed  Gommersall,  special  representative 
for  Fox,  is  visiting  the  Chicago  office. 

* * ♦ 

Roy  Alexander,  former  manager  of 
Universal  exchange,  is  back  from  a month’s 
vacation  in  California. 

* * * 

Edward  Grossman  of  the  Epic  Film  At- 
tractions announces  that  his  feature,  “After 
Six  Days,”  is  to  play  the  Castle  theatre, 
commencing  April  21,  the  first  Chicago  run. 
* * * 

Harold  Flammer,  publisher  of  song 
“Love  Has  a Way,”  dedicated  to  Afary 
Pickford’s  newest  feature,  “Dorothy  Vernon 
of  Haddon  Hall,”  was  in  town  last  weel; 
arranging  for  distribution  of  the  music. 

* * * 

Many  exchangemen  attended  the  opening 
of  the  New  Marquette  theatre,  at  63rd  and 
Kedzie,  managed  by  S.  C.  Myers.  This 
house,  which  is  modern  in  every  respect, 
seats  1,000  and  is  a credit  to  the  community, 
Joe  Stern  of  First  National  is  booking  it. 

* * * 

JuLiL's  Lamm,  former  manager  of  Brun- 
hilde  & Young  theatres,  is  now  connected 
with  the  Goodman  and  Harris  chain,  book- 
ing the  attractions  for  this  group. 

* * * 

Julius  Goodman  of  the  Marshall  Sq , 
Illington,  Douglas,  Victoria  theatres,  is 
back  from  a pleasant  business  trip  in  New 
York. 

* * * 

“Three  Weeks,”  the  Goldwyn-Cosmo- 
politan production,  opens  at  the  Chicago  the- 
atre April  7,  It  plays  the  Riviera  and 
Tivoli  the  14th  and  “The  Great  White  Way” 
plays  these  houses  May  12  and  19  respect- 
ively. 


W.  G.  Sturdevant,  former  manager  of 
the  Hoyburn  theatre,  Evanston,  is  selling 
club  memberships  in  the  Illinois  Auto  Club 
along  film  row. 

* * * 

Henry  Newall,  of  the  Howard  theatre, 
is  back  from  California. 

* * * 

Abe  Warner  of  Warner  Bros,  was  in 
town  last  week.  He  left  on  Friday  for  Los 
Angeles. 

* * * 

D.  J.  Chatkin,  sales  manager  of  Educa- 
tional, making  a tour  of  central  west  ex- 
changes, stopped  off  for  a conference  with 
Manager  1.  Maynard  Schwartz  last  Thurs- 
day and  Friday. 

* * * 

J.  Smith,  former  manager  of  Bair’s 
South  Side  theatre,  Indianapolis,  has  taken 
over  the  St.  Clair  and  Oriental  theatres, 
Indianapolis. 

* * * 

SiG.  Decker,  who  has  been  country  sales- 
man for  Universal  for  nine  years,  has  re- 
signed and  joined  the  Hodkinson  exchange. 
He  is  in  the  Wisconsin  territory. 

* * * 

Paul  C.  Mooney,  vice-president  in  charge 
of  sales  of  Hodkinson  Film  Corp.,  was  in 
town  last  week,  consulting  with  Cecil  Ma- 
berry,  district  manager. 

* * * 

Dan  Roche,  exploiter  for  Hodkinson  in 
this  territory,  has  just  returned  from  St. 
Louis,  where  he  put  over  “The  Hoosier 
Schoolmaster”  at  the  Kings  theatre.  Speak- 
ing of  Hodkinson,  Clarence  Phillips  sez  the 
L.  & T.  _ circuit  has  signed  for  “Love’s 
Whirlpool'”  and  he  has  the  contract  to 
prove  it. 

Sf!  * * 

C.  E.  Bond,  the  manager  of  First  National 
exchange,  is,  we  understand,  practicing  up 
at  golf  at  Chester  Horton’s  golf  college. 
C.  E.  must  be  getting  in  trim  to  take  on 
Tommy  Greenwood,  L.  A.  Ullrich  and  the 
other  would-be  champs  on  Film  Row. 

* * * 

Abe  Stern,  vice-president  of  Century 
Comedies,  was  in  town  last  Tuesday.  He 
was  en  route  to  California. 

* * * 

Al  Lichtman,  following  the  meeting  of 
Universal  district  managers  at  Chicago  on 
Monday,  left  for  New  York. 

* * * 

1.  Leserman,  former  manager  of  Uni- 
versal exchange,  is  now  connected  with 
Celebrated  Players  Film  Co. 

* * * 

Mrs.  Neb  Debinet,  wife  of  the  district 
manager  of  Universal  at  Dallas,  Texas,  is 
confined  to  the  Washington  Blvd.  hospital, 
under  the  care  of  Dr.  Sippi. 

* * * 

Burr  McIntosh,  well  known  character 
actor,  who  is  in  Chicago  making  a picture 
at  the  Atlas  Motion  Picture  Co.,  Oak  Park, 
gave  one  of  his  “cheerful  philosopher”  talks 
over  the  radio  on  Tuesday  night.  He  spoke 
for  twenty-five  minutes  and  was  greatly  en- 
joyed. 

* ^ * 

Eddie  Barrett,  for  the  past  fifteen  years 
connected  with  the  Pastime  theatre  on 
Madison  street,  has  resigned  as  manager 
and  left  for  California.  Mr.  Barrett  will 
take  a couple  of  months’  vacation  and  then 
join  the  Thompson  interests  on  the  coast. 
He  is  well  known  among  the  film  men 
of  Chicago  and  leaves  with  the  best 
wishes  of  his  many  friends. 


FINAL  DETAILS 
WORKED  OUT  FOR 
APRIL  MEETING 

Plans  for  Illinois  M.  P.  T.  O. 
Convention  Nearly  Ready 

With  the  appointment  of  a Special 
Committee  on  Arrangements  last  week, 
the  details  for  the  Illinois  Motion  Pic- 
ture Theatres  Owners  convention,  which 
is  to  be  held  April  23-24  at  the  Sherman 
Hotel,  are  rapidly  nearing  completion. 

The  Special  committee  is  composed  of 
the  following  city  and  state  exhibitors: 
Ludwig  Seigel,  chairman;  Glenn  Rey- 
nolds, Ben  Berve,  J.  A.  Miller,  Louis 
Zoeller,  Abe  Cohen  and  Ben  Cooney. 

Added  Attractions 

The  banquet  will  be  held  on  the  eve- 
ning of  the  first  day  of  the  convention 
which  will  be  in  the  nature  of  a frolic. 
Besides  several  prominent  speakers  in 
civic  life,  there  will  be  stars  from  the 
many  legitimate  shows  in  Chicago,  the 
radio  stars  and  several  vaudeville  teams 
to  furnish  entertainment. 

Undoubtedly  this  will  be  the  most  con- 
structive convention  ever  held  by  the 
Illinois  exhibitors.  There  is  to  be  no 
politics  enter  into  it,  but  an  honest  get- 
to-gether  of  the  state  exhibitors  to  pro- 
mote each  others’  interests. 

Ask  Initiation  Fee 

The  Chicago  Exhibitors  Association, 
which  is  affiliated  with  the  state  body,  is 
increasing  in  membership  weekly.  It  is 
proposed  to  charge  an  initiation  fee  fol- 
lowing the  next  regular  meeting  of  this 
body,  April  4. 

The  Chicago  exhibitors  have  filed  a 
protest  with  the  Film  Board  of  Trade 
opposing  the  renting  of  films  to  non- 
theatrical organizations,  where  such 
showings  come  in  competition  with  their 
theatre  trade.  The  Board  has  promised 
cooperation. 


Behan  Attends  the 

Ten  Cent  Thrillers 

(Special  to  Inhibitors  Herald) 

KANSAS  CITY,  MO..  March  2.5.— 
After  George  Beban,  film  star  appearing 
this  week  with  his  own  picture  playlet, 
“The  Greatest  Love  of  All,”  at  the  Nevv- 
man  theatre,  Kansas  City,  has  finished  his 
four  performances,  he  washes  off  the 
grease  paint  and  goes  to  the  movies.  Not 
a private  showing  of  some  super  film,  but 
the  ten-cent  thriller  in  the  “snooze  and 
look”  houses. 

“I  do  this  merely  for  the  purpose  of 
discovering  different  types,  both  on  the 
screen  and  in  the  audiences,”  Mr.  Beban 
explained. 

He  has  been  playing  to  standing  room 
at  the  Newman  all  week,  despite  snow 
and  cold  weather. 

* ^ * 

What  is  termed  as  one  of  the  finest 
theatres  in  the  Ozarks  is  to  be  erected 
in  Mountain  Grove,  Mo.,  by  Dr.  F.  H. 
Riley,  who  for  years  has  managed  the 
Nugget  theatre,  Mansfield,  Mo.  A name 
for  the  new  house  will  be  determined  by 
the  public.  The  Collier-Robertson  build- 
ing is  being  remodeled  in  order  to  make 
possible  a new  ground  floor  for  the  the- 
atre. A stage,  large  enough  to  accom- 
modate vaudeville  acts,  will  be  built  and 
only  new  pictures  will  be  shown.  In 
lighting,  ventilating  and  decorating  the 
new  house  will  have  few  peers  in  the 
smaller  towns  of  southern  Missouri,  it  is 
said. 


Skillful  cinematography  exacts  accurate  re- 
) production — ^from  highest  light  to  deepest 

shadow  the  full  scale  of  tones  in  the  negative 
must  be  secured  in  the  print. 

EASTMAN 
POSITIVE  EILM 


Gives  faithful  reproduction  no  matter  how 
delicate  the  detail.  Look  for  the  identifica- 
tion— “Eastman”  and  “Kodak’’  — in  black 
letters  in  the  transparent  margin. 

s 

Eastman  Film,  both  regular  and 
tinted  base,  is  available  in  thou- 
sand foot  lengths. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 


The  most  spectacular  and  biggest 
production  ever  given  a serial — 


The  Way  of  a Man 


By  EMERSON  HOUGH 

(Author  of  “The  Covered  Wagon,” 

“ North  of  36,”  etc.,  etc.) 

with 

Allene  Ray 

and 

Harold  Miller 


Pafheserial 


Pafhepicture 


and 


MARK. 


TRADE 


Directed  by 
George  B.  Seitz 


Two  versions 


traduced  by 
C.  W.  Patto> 


“Best  Produced  Serial 
I Ever  Saw’* 

“1  think  this  the  best  produced  serial  I ever 
saw.  Sure  has  the  stuff  in  it,  and  should  be 
a clean-up  if  remaining  seven  episodes  are  as 
good  as  the  first  three.” 

Steve  Farrar, 
Orpheum,  Harrisburg,  111. 


^Thoroughly  Satisfied  ” 

“We  are  thoroughly  satisfied  with  ‘The 
Way  of  a Man.’  We  are  pleased  to  state  that 
we  have  enjoyed  one  of  the  best  weeks  of  the 
season  with  this  picture.” 

George  W.  Grandstrom, 
Tower  Theatre,  St.  Paul,  Minn. 


jf  or  Metro  ana  Vjoiawyn  is  imminent 


Alma  Rubens, 
Comad  Nagel  and 

Myndham  Standing 

A Distinctive 
Picture 

^Cstribuied. 

GoLdwuKfosnopoliibaii 
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Entered  oe  eeeond^latt  matter,  Anguet  to,  igtj,  at-the  Pert  Office  at  Chicago,  III.  under  the  act  ef  March  3,  itff.  . 
PuMiehed  weekly  at  0/1  South  Dearkam  St.,  Chicago.  Subecription  $3.00  a year.  - . 
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REGINALD  DENNY 


stavring^ 

supported  by  LAURA  LA  PLANTE  end  a whirlwind  cast 
in  Byron  Morgan’s  da^^^Jing  story  of  the  younger  set 


Gverv  UNIVERSAL 


Prom  Ovven  Kildare’s  Amazing  LiPe  Storij 
"MY  MAMIE  ROSE" 


Starring  MARY 

PHILBIN 

^ . M • ffk  j t ^ ^ ^ A I 1^1 1^  M ! . I 


The  BeautiPul  "MERRY  GO  ROUND"  Girl 

Directed  by  IRVING  CUMMINGS 

UNIVERSAL 
JEWEL 


W L Aw 


A drama  of  tremendous  appeal  with 
a Rreat  cast  including  ' 

BABY  PEGGY;  ROBERT  ELLiSc/" 
ELINOR  FAIRE/ JOE  DOWLING/ 
HAYDEN  STEVENSON,  WILLIAM 
WELSH,  WINIFRED  BRYSON/  , 
BOBBY  BOWES,  WILLIAM  E.  J 
LAWRENCE,  EVA  THATCHER  J 

^ Directed  by  Jesse  Robbins  A 

^UNIVERSAL  JEWELS 
DE  LUXE  ^ 
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dt  sets  3 new  speed  record 
comedy,  thrills  ands> 
entertdinment 
directed  by  ROBERT  HILL 

A UNIVERSAL  PICTURE 


NOTE:  Don’t  miss  the  biggest  Spring  money -making  anrd 


the  money  / 


' ‘i\ 

'-?:o^Vvea«®’  

,\ar4 - 


// 


monejp  g'e  t ter / 


f The  C\dss  of  ihe  Fie! <j 

rAtr 


•pm 


Fea+tirin^ 

>f»iiiiiinH»i 

i THE  INFORMATION  Kio"  and  a 
snappy  cast 

>om  GERALD  BFAUMONTS 

famous  flfO  BOOK  MAGAZINE  I'aciiitf  i 
stoi'ies  ^ A 

. Qiiec+ed  by  EDtVARD  lAEMMLE  . 

^ UNIVERSAL  jEWEL  ^ 

SERIES  ^ 


/ 


/^SIORM 

DiUGHTER 

A ^rippin^,  tempestuous  drama  of  the  deep, 
starring  dashing,  dynamic 

PRISCILLA  DEAN 

with  Tom  Santschi,  W-  B. Davidson  tP 
Cyril  Chadwick,  Bert  Roach  and  others 


u 


LiET  RENIGK  BROWN  GEORGE  ARCHAINBAUD 

UNIVERSAL  JEWEL 


in  d wild -riding,  rip-roarin9 
romance  of-  the  9reat  outdoors- 
full  of  -the  stuff  tfiat  made  him  famous. 

iRide>«>'\burlifej 

k ^/m  the  stor^h^  Johnston  Me  Cull  eij  f 

\ DIRECTED  BY  EDWARD  SEDGWICK  F 

UNSVERSAL'GIBSON  / 

W PRoniirTiOKi  ^ 


PRODUCTrON  , 
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ementever — in‘*The  Universal  Weekly*’  dated  April  12th. 


Action  posters!  All  the 
thrilling  action  and  appeal 
in  these  posters  that  a 
great  author  and  daring 
star  have  built  into  the 
story  itself.  They  are 
ticket-selling  posters. 


The  posters 
get  them 


* * 


Don’t  miss 
the  big  Spring 
money  - mak  - 
ing  announce- 
ment in  “The 
Universal 
Weekly.” 
Dated  Apr.  12 


Once  you  get  them'you’ve  got  them'sold 
for  fifteen  solid  weeks  of  exciting  enter- 
tainment. All  the  thrills  that  a great  Sat- 
urday Evening  Post  author  can  write — ^all 
the  thrills  that  William  Duncan,  greatest 
chapter  play-star  in  films  today,  can  en- 
act ! A business-building  combination ! 


The 


rest/ 


picture 
does  the 


P 

Universal’s  Great 
Spring  Drive  is  on! 
Don’t  miss  the  big 
announcement  in 
“The  Universal 
Weekly,”  issue 
dated  April  12th. 


24 

Sheet 
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This  isLeap  Year! 

The  Women  Will  Love  This  One! 


PLAY 


A Distinctive  Picture 

O is'tributecL  by  Qoidwyni^osniopoUtcin, 


Adapted  by  John 
Lynch,  from  Allan 
UpdegrafF’s  Novel 

Directed  by 

Albert  Parker 

with  Alfred  Lunt, 
Mimi  Palmeri,  Walter 
Catlett, HerbertCorth- 
ell,  Jobyna  Howland, 
Lynn  Fontanne. 


A Whirl  of  Speed  in  Universal  Short  Subjects  Programs 


The  lilVE  showman  who  is  writing 
profits  into  his  banlc  account  every 
week  has  learned  that  he  can’t  risk  pleas- 
ing some  of  the  people  all  of  the  time,  or 
all  of  the  people  some  of  the  time.  He 
is  the  one  man  in  the  world  who  must 
please  all  of  the  people  all  of  the  time. 
That’s  why  Universal  Short  Subjects  meet 
his  demand. 


Whirlwind  Pace  Set  by 
Ghost  City** 

Ct'T'HE  picture  captured  our  intense 
J.  admiration.  Action  is  so  rapid 
and  intense  the  audience  draws  a deep 
breath  of  relief  after  each  mishap.” — 
“Exhibitors  Trade  Eeview.”  That’s  what 
was  promised  and  that’s  what  has  been 
performed.  Pete  Morrison  is  building  a 
big  following  in  this  series  and  you  are 
building  profits  when  you  book  them. 


** Leather  Pushers*  * Went 
Over  Big 

((  "VJ  ONE  could  be  better  than  Billy 
l\l  Sullivan.  Fourth  Series  went 
over  very  big”  wires  0.  L.  Meister,  Man- 
ager of  the  White  House  Theatre  in  Mil- 
waukee, Wis.  They  crackle  with  action 
and  breathe  the  very  life  of  the  roped 
arena.  They  are  taken  from  H.  C.  Witwer’s 
Collier’s  Weekly  stories — read  by  the  na- 
tion. You  need  the  Leather  Pushers  series. 


“Business 
Beyond 

Expectations!” 
with 

VALENTINO 

Now  comes  Manager  Cliff  A.  Schau- 
fele  of  the  Lyric  Theatre,  Hamil- 
ton, Ont.,  Canada,  with  “Business  beyond 
expectations.” 

It  was  the  same  story  in  St.  Paul  where 
Manager  Joseph  Friedman  at  the  Tower 
Theatre  did  a business  of  sensational 
volume  all  week.  One  of  the  most  sen- 
sational bookings  of  a short  feature  on 
record  is  Marcus  Loew’s  booking  of  this 
.subject  for  35  houses  in  the  metropolitan 


In  ‘‘Nobody  to  Love”  your  aiidicncrs  will  be 
convulsed  with  laughter  at  the  other  fellow’s 
troubles  in  and  out  of  jail.  It’s  a one-reel  Uni- 
versal Comedy  riot. 


district  of  New  York  and  for  cities  in  9 
other  states ! 

Valentino  in  “A  Society  Sensation”  is 
an  unfailing  hit.  This  Universal  reissue 
is  out  making  profits  wherever  shown  and 
no  exhibitor  can  afford  to  miss  the  oppor- 
tunity to  cash  in  on  this  release.  Valen- 
tino’s name  in  your  lobby  means  cash 
volume  in  receipts. 


for  the  Olympic  games,  horses  at  the  horse 
show,  a baby  athlete  on  a dreadnought  of 
the  Navy, — these  and  many  other  interest- 
compelling  picture-paragraphs  of  world 
news  are  offered  in  International  News. 


Thrills  in  the  News  an 
Audience  Does  Not  Forget 

WHATEVEE  the  caprice  of  human 
nature  that  affords  the  next  big 
thrill  in  the  day’s  news,  wherever  or  when- 
ever it  happens,  the  International  News 
cameraman  will  be  there  to  catch  it  for 
your  expectant  audiences.  And  if  in- 
genuity can  help  interest,  then  the  Inter- 
national News  No.  24  offers  the  first  ani- 
mated diagram  of  the  24,934  mile  air 
journey  around  the  world  as  plotted  by 
the  United  States  Air  Service,  together 
with  close-ups  of  the  men  who  will  make 
the  attempt.  Intimate  views  of  the  Tea- 
Pot  Dome  hearings  at  Washington,  action 
scenes  of  the  Army  and  Navy,  object  lesson 
in  safety  first  dramas  of  the  street,  panor- 
amas of  the  storm-wrecked  Connecticut 
coast,  fleet-footed  runners  of  France  trying 


IMPORTANT  NOTICE! 

Don’t  miss  the  biggest  Spring  money- 
making annoimcement  ever — in  “The  Uni- 
versal Weekly”  dated  April  12th. 


Fast  Outdoor  Action  in 
New  Westerns 

NOTHING-  is  being  left  undone  to 
make  this  group  of  Universal  two- 
reel  Westerns  the  best  the  industry  ever 
produced.  Flawless  as  to  story  value, 
matchless  for  fidelity  to  detail  and  char- 
acterization, perfect  as  to  audience  appeal 
and  fan  interest,  the  material  for  this 
series  has  been  drawn  from  the  best  short 
stories  of  popular  authors.  That  the  ex- 
hibitors who  select  them  may  enjoy  the 
advantage  of  ready-made  audiences,  the 
stars  have  been  carefully  selected — Pete 
Morrison,  Bob  Eeeves,  Jack  Mower,  Jack 
Dougherty,  Neal  Hart,  Wm.  E.  Lawrence 
and  Eobert  Hayes.  With  such  a combin- 
ation of  story,  author  and  star,  casting 
and  direction,  these  Westerns  in  the  Uni- 
versal Short  SubjecU  are  features  con- 
densed. 

These  are  the  fast-action  Westerns  your 
audiences  are  waiting  for.  It  is  with 
absolute  confidence  that  they  will  be  pre- 
sented as  profit-yielding  entertainment  to 
the  showmen  of  the  country.  Your  book- 
ing should  be  made  now. 


— Afl  vert  i.se  men  t 
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CLASS  OF  SERVICE 

SYMBOL 

TELE6RAM 

DAY  LETTER 

BLUE 

NIGHT  MESSAGE 

NITE 

NIGHT  LETTER 

N L 

If  none  of  these  three  symbols 
appears  after  the  Chech  (number  of 
words)  this  is  a telegram.  Other- 
wise rts  character  isindicated  by  the 
symbol  anieermg  after  the  check. 

WEST! 


NEWCOMB  CARUTON.  PREStD^fT 


UNION 
:AM 

OBOROE  W.  E.  ATKINS.  FIRST  VICe-PRKSiDENT 


The.filing.time  83  shown  in  the  dete  line  on  fuli-r«te  telegrams  and  day  letters,  end  the  time  of  receipt  tt  destination  as  shown  en  alt  messages,  is  STANOARO  Tll^ 

Received  at 

1924  MAE  9 AH  1 32 

AA12  4 8 HL 

SHOUIS  MO  8 

W W HODKIHSOB.  CORPORATIOM 

469  FIFTH  AYEHUE  MEW  YOBK  M T 

COBGRATUIATIOMS  THE  HOOSIEB  SCEOOIiMASrEE  STOP  OPEMED  AT  EIMGS 
THEATRE  TO  BIGGEST  BUSIMESS  SIMCE-  THAMKSGIYIMG  WEEK  STOP  PATROMS 
ABB  CRITICS  DMAMIMODS  IB  PRAISIIG  THIS  CLASSIC  STOP  IP  THIS  IS 
INDICATIOB  OP  WHAT  FUTURE  HODKIMSOH  PRODUCT  WILL  BE  CTreK  YOU  HAVE 
NOTHING  TO  AP0LIGI2E  FOR  STOP  ITS  A BEAL  PICTURE 

WILLIAM  GOLDMAN. 


Q)istributeci  by 

HOOKINSON 

Foreigfn  Distributor 
V"  VOGEl  Distributing  Corp 

Season  1924'1925 
Thirty  first-Run  Pictures 


^hitman%nmH 

^rtsents 

',%HOO$IEIl 

schoolmaster: 

QheMid-yesiem  Classic 

bf  Edward  E^leston 

cjeahirin^ 

Hetiiy  Hull  Jane  Thomas 

Directed  by 

Oliver  Sellers 

Scenario  by 

Eve  StmjVesant 


^estri^ations  now 
being  tak^  at  all 
^odkinson 
^changesjar 
first  run  bookings 


in 


^Setlf  Compson 


MIAMI 


[‘Distributed  by 

HODKINSON 

Season  I924'I925 
Rrst-Run  Picture^ 


Story  by  John  Qjfnch 

ojn  Jim  OrosUmd 

production 

produced  by  ^ilfbrd 
Cinema  Corp. 


Nearinsf 

Completion 


JACK  PICKFORD 

‘THE  HILL  Billy" 

Suggested  by  a sJohn  '^ojx  Jr.  Story  ^ --  Odaptafion  by  ^iMarion  Uacfiyon 

Direction  George  D-fiU 


“Very  Good  Entertainment” 

“ ‘The  Hill  Billy’  is  very  good  entertain- 
ment and  we  might  add,  better  than  some 
of  those  pictures  which  are  heralded  as 
‘super-extra-specials.’  It  is  about  the  best 
thing  young  Mr.  Pickford  has  done.” — 
N.  Y.  American. 

** Above  the  Average” 

“Thoroughly  delightful  and  refreshing. 
The  production  is  polished,  very  well  done 
and  is  also  intelligent.  ‘The  Hill  Billy’  is 
above  the  average.” — N.  Y:  Morning 
Telegraph. 


Now  Booking 

Allied  Producers  and  Distributors  Corporation 
729  Seventh  Ave.,  New  York 

Hiram  Abrams,  President 

A Branch  Office  Located  In  Every  United  Artists  Exchange 


April  12,  1924 


EXHIBITORS  HERALD 
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“LET  NOT  MAN 

PUT  ASUNDER” 

WITH 

Pauline  Frederick  and  Lou  Tellegen 


CLASS  OF  SCflVlCC 

SYMBOL 

Tetegram 

Dty  Lett* 

Bte 

Hm  Mmmm 

Nit 

NIgM  Lefiir 

NL 

If  iMfte  flf  thw*  ttiTM  lyuButo 
igpetn  after  tlwcfeeek  (mmberel 
warts)  ttib  b a talapam.  OttMF» 
win  to  eharwiar  la  MMad  bjr  Iho 
^mNI  aisaafhiB  after  tha  ehaEk. 

WEST 


NtWeOMB  CARLTON.  mutDCNT 


UNION 
AM 

CCOROe  W.  E.  ATKINS.  FIRST  VICe>FRK8IOKNr 


CLASS  OF  SERVICE 

SYMBOL 

Teiegrtm  ' 

Day  Latter 

Bloa 

NIlBlMeatagt 

NSt 

Wghl  Letter 

NL 

If  aont  flf  ftcsa  Ihm ' aymbola 
aapeva  after  tfia  dteefc  (aomberet 
wvto)  this  b a Megnm.  Otfter* 
w in  to  daraeter  b Indleated  by  (I* 

eymbal  apottrlog  after  Ibe  cbecfc. 

RECEIVED  AT  1635  EAST  17th  STREET  BROOKLYN  N.  Y. 

ATLANTIC  CITY  N.  J.  815P  MAR  12  1924 

MR  JOHN  B.  ROCK 

GENERAL  MANAGER  VITAGRAPH  INC  BROOKLYN  N.  Y. 

PLEASE  ACCEPT  MY  CONGRATULATIONS  ON  YOUR  SPLENDID  PRODUCTION 
'•let  NOT  MAN  PUT  ASUNDER"  OPENED  UP  SATURDAY  MARCH  THE  EIGHTH 
TO  CAPACITY  STOP  AUDIENCE  CLAIMED  THE  PICTURE  BEST  SHOWN  IN 
ATLANTIC  CITY  THIS  SEASON 

SAVOY  THEATRE 
P.  MORTIMER  LEWIS 
ATLANTIC  CITY 

102  IP 


So  He  Booked  it  Back  for  Another  Week! 


CLASS  OF  SERVICE 

SYMBOL 

Telegram 

Day  Letter 

BIse 

Nkrt  Meaeagt 

Nto 

Nl^  Letter 

NL 

If  nsne  at  then  thm  tymbob 
anmra  after  the  cheek  (number  af 
warto)  Ihb  b a telepem.  Other- 
wbe  to  character  b Mlcatad  by  lha 
eymfad  apgearlny  after  the  cheek. 

NEWCOMB  CARLTON.  FRBSIDKNT 


UNION 
AM 

GEORGE  W.  E.  ATKINS.  FIRST  vic&frcsiocnt 


CLASS  OF  SERVICE 

SyMBOL 

Tdegrtm 

Day  Letter 

Bluu 

NtgM 

n<tu 

Night  Ltner 

H i 

If  none  of  these  three 
appears  after  (he  chtsk  (nuinDer.rf 
words)  this  Is  e (elograin.  Otno/* 
wise  it& character  is  indicaidd  Or  the 
symbol  appearing  after  the  chock 

RECEIVED  AT 


ATLANTIC  CITY  N.  J.  422P  MAR  14  1924 
VITAGRAPH  INC 

1227  VINE  STREET  PHILADELPHIA  PA 
ADVISE  IMMEDIATELY  IF  "LET  NOT.  MAN  POT  ASUNDER”  IS  OPEN  FOR 
RETURN  ENGAGEMENT  ONE;  WEEK  STARTING  APRIL  FIFTH 


P.  MORTIMER  LEWIS 
SAVOY  THEATRE 
ATLANTIC  CITY 


605P 


-NUFF  SED! 


ALBERT  E.  SMITH  president 
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buried 

I 

40  people  isolated  i 
themselves  six  months 
to  filnT this  picture 

i 

Risking  death  every  minute,  they  raced  j 
ov,er  treacherous  glaciers  and  mountain 
peaks  making  the  first  motion  picture 
of  Alaska  ever  “shot”  on  the  spot.  i 

They  were  pioneers  in  the  truest  sense  ! 
of  the  word. 

The  result — a picture  that  will  go  j 
thundering  down  the  ages  to  enduring 
fame  and  success. 


chechahcos 

(pronounced  chee-chaw-kdze) 


sociated  Exhibitor^ 

ARTHUR  S.  KANE,  President  ^ 
PATHE,  Physical  Distributor 


J 


dynamite 


j 


They  cast  the  hero  headlong  into 
the  sea.  They  drove  the  terrified 
girl  high  into  the  rigging  and  tried 
to  shoot  her  down.  Then  the  in- 
carnate fiends,  foiled  in  their 
devilish  design,  blew  up  the  ship. 
Far  away,  the  shore-line  crumbled 
as  if  the  very  lid  of  Hell  had 
crashed  against  it. 


Vivacious  MADGE  KENNEDY  in 

Three  Miles  Out 

By  JOHN  EMERSON  and  ANITA  LOOS 

It’s  melodrama  run  riot,  a frenzy 
of  madness,  an  orgy  of  thrills — a 
tremendous  charge  of  T.  N.  T.  in 
contact  with  a flaming  torch.  Your 
patrons  will  tear  up  the  seats! 
They’ll  paw  the  floor!  It’s  just  the 
picture  that’ll  make  the  crowds 
storm  your  box-office. 


An  Irvin  Willat 

PRODUCTION 


Encore 


Presented  Qy 

Kenma  Corporation 


Associated  Exhibitors 

Arthur  S.  Kane,  President. 

Physical  Distributors  s Pathe'  Exchange,  Inc.  Foreign  Representative  = Sidney  Garrett 
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When  You  Qive  Them 
A Diversified  Program 

And  You  Hit  the  Mark  of  Public  Appeal  Best 

When  You 

Advertise  The  Whole  Program 

The  finest  assortment  of  accessories 
and  advertising  helps  are  available  on 
Educational  Pictures,  See  them  at 
your  exchange.  When  you  use  them 
you  are  backed  up  by  constant  nation- 
al advertising. 

EDUCATIONAL  PICTURES 

are  the  only 

NATIONALLY  ADVERTISED 
SHORT  SUBJECTS 


This  “ad”  appears  in 

THE  SATURDAY 
EVENING  POST 

April  5th  issue 


Hitting 
tAe  MarK 


A GOOD  hearty  laugh  is 
the  mark  at  which  every 
screen  comedy  aims.  When 
it  hits  the  mark,  the  comedy 
is  the  finest  of  film  enter- 
tainment, for  what  could 
be  a better  treat  than  a real 
hearty  laugh? 

Their  reputation  for  con- 
sistently hitting  this  mark 
explains  why  comedies  bear- 
ing the  Educational  Pictures 
trade-mark  are  favorites 
with  all  picture  goers  who  en- 
joy a good  laugh-and  why  the 
best  theatres  show  Mermaid 
Comedies,ChristieComedies, 
Hamilton  Comedies,  Juve- 
nile Comedies,  Tuxedo  Com- 
edies and  Cameo  Comedies. 

And  the  theatre  which  gives 
you  the  best  in  Short  Subjects  has 
many  things  to  offer  besides  a 
laugh — thrilling  drama,  novelty, 
scenic  beauty,  an  occasional  com- 
munity “sing”,  the  news  in  pic- 
tures, wonderful  revelations  of  the 
microscope,  all  the  newest  mar- 
vels of  motion  picture  photogra- 
phy. For  all  these  things  are  to  be 
found  in  Wilderness  Tales  by 
Robert  C.  Bruce.  Lyman  H. 
Howe’s  Hodge-Podge,“Secrets  of 
Life”,  the  SingThem  Again  Series, 
Kinograms  (news-reel)  and  Spe- 
cials such  as  “Plastigrams”,  the 
Third-Dimension  Movie. 

7*Ae  Educational  Picturet 
trade  - mark  it  your  attarance 
of  a good  laugh,  real  entertain- 
ment and  a liberal  education. 


/ \ 
EDUCATIONAL  FILM  E.KCHANGES.  iNC. 
EXECUTIVE  OFFICES,  NEW  YORK 


April  12,  1924 


EXHIBITORS  HERALD 
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THE  SPICE  Or  THE  PROGRAM' 


'S. 


ff 


IIKeep  Your  Patrons  Happy 

By  Inviting  Them  to  Come  In  and 

SING  THEM  AGAIN 

All  over  the  country  there  is  a great  revival  of 
the  songs  we  used  to  sing.  Three  great  radio 
broadcasting  stations  in  Chicago  asked  what 
s^^  the  people  liked  best*  More  than  70  per 
cent  of  the  100,000  replies  favored  the  old 
familiar  songs  over  the  modern  jazz. 

4 All  over  the  country  wide-awake  exhibitors  are 
Turning,  this  love  of  the  old  songs  into  box- 
office  profit. 

Book  These 

Modernized  Revivals  of  the  Songs  You  Used  to  Sing 
By  Norman  Jefferies 

Each  Picture  Introducing  Three  Old  Favorites  for  the  Audience  to  Sing 

and  Advertise  a 


Sing  Them  Again”  WEEK 


«LONG  AGO’^ 

Introducing 
'‘Annie  Laurie” 
"Old  Cabin  Home” 
'Love’s  Old  Sweet  Song” 


«LEST  WE  FORGEP^ 

Introducing 

“Tenting  Tonight  on  the  Old  Camp  Ground” 
“Wait  Till  the  Sun  Shines,  Nellie” 
“Mother  Machree” 

“HOME  AGAIN” 

Introducing 
“Old  Black  Joe” 

“Little  Annie  Rooney” 

“Home,  Sweet  Home” 


“OLD  FRIENDS” 

Introducing 

“She  Was  Bred  in  Old  Kentucky” 

, : “Two  Little  Girls  in  Blue” 

“Star  Spangled  Banner” 

I;'  - ■ . 

^^For  foreign  rights  address  Far  East  Film  Corporation,  729  Seventh  Avenue,  New  York  City  i 


EDUCATIONAL 
FILM  EXCHANGES,  Inc. 
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‘‘The  New  Arrow  Picture, 


In  my  opinion  is  the  Greatest 
Chapter  Play  Ever  Offered 
to  the  Photo-Play  Public. 

It^s  a Box  Office  Tonic.” 


AVAILABLE  AT  THESE  EXCHANGES: 

Greater  New  York  and  Northern  New  Jersey 
Merit  Film  Co.,  New  York 

Northern  Ohio 

Progress  Pictures  Co.,  Cleveland 
Southern  Ohio 

Progress  Pictures  Co.,  Cincinnati 

Kentucky  and  Tennessee 

Big  Feature  Rights  Co.,  Louisville 

Eastern  Missouri  and  Southern  Illinois 
Progress  Pictures  Co.,  St.  Louis 

East  Penna.,  Southern  N.  J.  and  Delaware 
American  Feature  Film  Co.,  Philadelphia 

Wisconsin 

Progress  Pictures  Co.,  Milwaukee 

Maryland,  District  of  Columbia,  Virginia 
Liberty  Film  Exchange,  Washington,  D.  C. 

Northern  Illinois  and  Indiana 

Progress  Pictures  Co.,  Chicago  and  Indianapolis 

All  other  territories 

Arrow  Film  Corp.,  New  York  City 


FRANK  ZAMBRENO,  President 

PROGRESS  PICTURES  CO. 
CHICAGO 

INDIANAPOLIS  MILWAUKEE 


April  12,  1924 
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GLORIA  SWANSON 

Pictures  as  good  as 
^^The  Humming  Bird^l 

“Prodigal  Daughters” 

— The  best  picture  we  have  ever  shown  featuring  Miss  Swan- 
son. You  can’t  go  wrong  on  this  one,  and  it  is  a picture  which 
will  stand  heavy  newspaper  advertising.  Eight  reels. — Earl 
Bookwalter,  Ideal  theatre,  Halstead,  Kan. — General  patronage. 

ALSO  “ MY  AMERICAN  WIFE” 

“Bluebeard’s  8th  Wife” 

— High  class  society  drama,  but  somehow  the  lowbrows  fall 
for  it.  I did  big  business  and  had  many  good  comments. 

Seven  reels. — Jack  Cairns,  Brooklyn  theatre,  Detroit,  Mich. — 

General  patronage. 

ALSO  “THE  IMPOSSIBLE  MRS.  BELLEW” 

“Zaza” 

— A very  good  picture  that  pleased  everyone,  especially  the 
ladies  and  young  people.  Best  picture  of  Gloria.  Film  in  good 
condition.  Seven  reels. — Geo.  J.  Kosatka,  Grove  theatre.  Fox 
River  Grove,  111. — General  patronage. 

ALSO  “HER  GILDED  CAGE” 

(Opinions  from  Exhibitor’s  Herald’s  “What  the  Picture  Did  for  Me.”) 

Play  them  if  you  haven’t.  Repeat  them  if  you 
have.  They’re  always  sure-fire! 

Q>araniount  Q^ictures 

(Produced  by  Famous  Players-Lasky  Corp.) 
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^^The  Covered  WagorC^  is  just 
ONE  of  the  Big  Money-Makers 
JAMES  CRUZE  has  made. 

Have  you  reaped  your  share 

from  these? — 


“THETOTTERYIMAN”  “THE  OLD;  HOMESTEAD” 


starring  WALLACE  REID.  Many 
say  this  is  Wally’s  greatest  picture. 
A roaring  comedy. 


with  Theodore  Roberts  and  all-star 
cast.  A perfect  production  of  the 
famous  classic. 


“IS  MATRIMONY 

A FAILURE?’ 


with  30  stars,  60  film  celebrities. 
The  great  three-ring  comedy  circus 
of  filmland. 


“HOLLYWOOD” 


with  Lila  Lee,  Lois  Wilson  and  all- 
star  cast.  A comedy  of  brides  and 
bachelors. 


“RUGGLES  OF  RED  GAP” 


“TO  THE  LADIES” 


with  Edward  Horton,  Ernest  Tor- 
rence and  all-star  cast.  My  word, 
what  fun! 


with  Theodore  Roberts  and  all-star 
cast.  The  big  comedy-romance  of 
business. 


“THE  FIGHTING  COWARD” 


with  Ernest  Torrence,  Mary  Astor, 
Cullen  Landis  and  all-star  cast.  By 
Booth  Tarkington.  The  greatest  of 
’em  all ! 


Your  Paramount 


Dur  Paramount has  perfect  prints  and  a full 

line  of  attractive  advertising  aids. 


Q>araniount  Q>wtures 


Produced  by 


Bommed  ^sJ)9ii4s 


PRESENT 


bARINC 

I 


EASTERN  PRODUCTIONS,  INC. 

ASKED  DANCER" 


SACRAMENTO  PICTURES  CORPORATION  PRESENTS 
JOHN  OORT'S  FAMOUS  STAGE  SUCCESS  ./, 
DI.RECTED  BY  WILLIAM  A.  SElTEfW^ 

I 


UlSTE 


C..F.  lEIDMAN  PRESENTS 

W 


DAUGHTERS  OF  PLEAS 


DIRECTED  BY  EDDIE  CLINE  ( Diaecxoa  of  "circus  days") 
THE  CAST  INCLUDES 

JOE  BUTTERWOIRTH 
MAfRY  JANE  IRVING 


B.R  lElDMAN 

GOOD 


AMD  DRONMNIE  THE  OREAT  DOG  . 

iJ^vaUable  now^  through  the  leading 
territorial  distributors  in  your  locality. 


WITH 


HELENE  CHADVICK  and  LOVELL  SHERMAN 

ADAPTED  FROM  "the  WOMAN  WITH  THE  MASK"  BY  (iODOLPH  LOTWAR. 

DIRECTED  BY  BURTON  KING 


B.F.IEIDMAN  PRESENTS  THE  STORY  OF  AN  UNTAMED  WIFE  AND  A KNOWING  HUSBAND 


WITH 


5EDE  DANIELS 


SUPPORTED  BY 


NOPMAN  I<:ERRY  - LEE  MORAN  - LILIAN  LANGDON  and 

ARTHUR  HOYT 

DIRECTED  BY  WILLIAM  BEAUDINE 


LESTEI\'' 


VITH 

LOUISE  FA7.ENDA  EVA  NOVAK 
HARRY  MYERS  LEE  MORAN 
GEORGE  O'HARA  ALEC  FRANCIS 
.MO  DOT  FARLEY 


STARRING 

MARIE  PREVOST 
AND  MONTE  BLUE 

DIRECTED  BY  WILLIAM  BEAUDFNE 


PRESENTS 


DAD 


Released  through 
Principal  Pictures  Corporation 


^nillllllMllilllllllllllllllllllllllllllllllMlllllllllllllllllllllllillllllllllillllllllllllllllillllllllllllllllllll|||||||||||||||||||||||||||||||||lllll|||||||||||||g|||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||,|||||i^ 
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5 to  1 

The  HERALD  printed  12,945  reports 
from  exhibitors  in  “What  The  Picture 
Did  For  Me”,  in  issues  from  Sept.  22, 
1923  to  March  15,  1924. 

A contemporary  national  trade  paper, 
which  for  a long  time  has  been  trying 
to  build  up  such  a department  printed 
2,800  reports  in  its  corresponding 
issues. 


something  to  think  about  in 

spending  money  for  trade  paper 
advertising! 


.liiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiim 


even  the  critics  had  to  roar 


The  Post: 

. . . is  our  idea  of 
what  a fun  film  should 
be.” 

The  Enquirer: 

“Without  exaggera- 
tion, ‘Galloping  Fish’ 
is  a masterpiece  of 
buffoonery  — almost 
make  a tombstone 


grin 


Commercial  Tribune: 

“You  will  get  a lot  of 
laughs  out  of  this  fea- 


The  Daily  Times — Star: 

“If  you  don’t  happen 
to  be  in  a frivolous 
mood  when  you  drop 
in  to  see  ‘Galloping 
Fish’  at  the  Strand  this 
week  you  soon  will 
be,  judging  from  the 
hilarity  greeted  it 
Sunday  . . . it  is 

successfully  fulfilling 
its  mission  of  laugh- 
ter 


11 


Over 

TAos.<fl. 


Freddie”  the  trained  seal 


Galloim^  Fish 

Sydney  Chaplin- Louise  Fazenda- Ford  Sterlino^ 
Chester  Conklin  and  Lucille  Ricksen<^  o 

'Directed  by  Del  Andrews \/*rowi  the  story  by  Frank  Adams'*^ 
produced  under  the  personal  supervision  of  Thos.  H.  Pnce 

'i^rmmher  what  the.J/ipVing!ricturelVortdsaid;"is  goinq  to 
bring  in  evm  more  people  on  the  second  and  third  nights" 


DvitributedbyvAvftAociated  3tr4t  hotionol  'PvdureA 
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!aG  V4. 

. ov 


HJm 


presents 


e Cheat 


UT  of  the  sea  she  had  come  into  his  life.  She 
brought  sunshine  and  joy  into  a soul  that 
had  been  black  with  despair.  After  three  years 
on  this  little  island  in  the  Southern  Pacific, 
preaching  the  word  of  God,  he  realized  that  he 
had  failed  in  his  mission.  Then  she  came  and 
with  her  a renewed  hope,  a revived  ambition — 
love! — and  now  was  he  to  lose  it  all  because  of 
this  scoundrel. 


What  a scene  this  is ! What  drama — the  type  of 
drama  that  only  men  like  Thos.  H.  Ince  and  John 
Griffith  Wra«y  can  picture. 


“The  Marriage  Cheat”  will  be  one  of  the  strong- 
est pictures  that  year  will  see. 


‘‘Do  you  realize  that 
this  woman  is  my 
wife?’’ 


A lirAt  llakionaL  Attraction 
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Fairbanks’  Film 
Is  Supreme  Work 

Mr.  Douglas  Fairbanks’  latest  pro- 
duction, “The  Thief  of  Bagdad,’’ 
quickly  became  an  established  success 
following  its  initial  presentation  at  the 
Liberty  theatre,  Ne^  York  City.  And 
the  success  it  has  won  is  well  merited 
— in  every  particular. 

Nothing  more  notable  and  nothing 
that  is  more  eminently  entitled  to  su- 
perlative description  has  yet  been  pro- 
duced in  this  industry.  It  represents 
an  heroic  effort  to  accomplish  a really 
fine  artistic  product  and  Mr.  Fair- 
banks is  entitled  to  the  great  reward 
that  it  doubtlessly  will  bring  to  him. 

"The  Thief  of  Bagdad,’’  from  start 
to  finish,  is  consummate  artistry.  It 
abounds  in  scenes  of  entrancing  beauty 
and  the  entire  treatment  is  unique  and 
original.  It  is  wholly  unlike  anything 
that  has  ever  been  done  and  it  would 
take  a foolhardy  person  to  attempt  to 
follow  the  lead  Mr.  Fairbanks  has  es- 
tablished because  the  production  simply 
offers  no  room  for  improvement. 

Even  as  a picture  to  involve  an 
average  cost  expenditure,  “The  Thief 
of  Bagdad’’  would  have  required  a 
producer  with  fine  enthusiasm  and 
courage.  But  when  it  is  considered 
that  the  Fairbanks  production  was 
gauged  on  a scale  which  made  it  one 
of  the  most  expensive  pictures  ever 
made,  it  is  obvious  that  Mr.  Fairbanks 
was  impelled  with  an  inordinate  love 
of  the  undertaking,  backed  by  a bravery 
that  rendered  him  oblivious  of  the  com- 
mercial and  artistic  dangers  which  the 
undertaking  entailed. 

“The  Thief  of  Bagdad’’  is  a great 
production,  done  by  a man  who  proves 


himself  to  be  a great  and  daring  pro- 
ducer. 

* * * 

Merger  Affords 
Great  Promise 

The  negotiations  which  have  been 
under  consideration  for  some  time  by 
Metro  and  Goldwyn  seem  to  be  leading 
to  a consolidation  of  interests  that  will 
result  in  a great  source  of  product  and 
in  a powerful  channel  of  distribution. 

While  details  of  the  negotiations  and 
plans  are  not  available  at  this  time  it 
appears  that  the  objective  in  view  is 
to  unify  these  two  important  sources 
of  product  and  at  the  same  time  to 
curtail  distribution  costs  through  the 
consolidation  of  the  two  exchange  sys- 
tems. The  entire  plan  seems  to  be  in 
direct  line  with  sound  and  substantial 
progress  and  if  the  plan  carries  through 
it  will  bring  about  many  important  ad- 
vantages to  the  individual  groups  con- 
cerned and  to  the  industry  at  large. 

A consolidation  of  the  facilities  and 
resources  of  Metro  and  Goldwyn  would 
bring  about  an  organization  which 
would  rank  in  scope  of  operation  with 
First  National  and  Famous  Players. 
It  doubtlessly  would  effect  many  vital 
economies  and  it  would  offer  to  exhibi- 
tors an  unsurpassed  source  of  product. 

* * * 

Aid  for  Theatres  in 
Copyright  Revision 

It  is  unfortunate  that  the  Hays  or- 
ganization has  entered  into  a plan  for 
the  revision  of  the  copyright  law,  which 
plan  is  now  before  Congress  as  the 
Dallinger  Bill,  without  consultation 
with  exhibitors.  In  any  proposed  re- 
vision of  the  copyright  law  the  inter- 
ests of  the  entire  industry,  and  not  one 


iSdartiiY  J.;  dLiigh 


or  more  particular  branches,  should  be 
taken  into  consideration. 

Exhibitors  throughout  America  have 
been  annoyed  and  harassed,  both  in 
theory  and  in  practice,  on  the  music 
copyright  matter.  Repeated  efforts 
have  been  made  by  them  to  obtain  re- 
lief. Some  of  the  efforts  were,  unfor- 
tunately, only  political  gestures  but 
others  have  been  serious  efforts  to  see 
what  could  be  done  to  relieve  the  situ- 
ation. The  outcome  of  all  the  serious 
work  that  has  been  done  was  simply 
the  conclusion  that  if  any  substantial 
relief  was  to  be  had  it  would  have  to 
come  through  a revision  of  the  existing 
law. 

Production  and  distribution  interests 
doubtlessly  are  well  aware  of  this  situ- 
ation. If  they  are  not  they  have  been 
blind  to  a matter  which  has  been  dang- 
ling before  their  eyes  for  several  years. 

It  is,  therefore,  a matter  of  surprise 
and  regret  that  an  elaborate  effort 
should  be  undertaken  to  obtain  a re- 
vision of  the  copyright  law  without  any 
reference  to  protection  for  exhibitors 
from  practically  any  sort  of  a tax  that 
the  American  Society  of  Composers, 
Authors  and  Publishers  should  seek  to 
levy.  In  addition,  the  proposed  meas- 
ure not  only  contemplates  no  relief  for 
exhibitors  but  it  actually  exposes  ex- 
hibitors to  further  levies  from  many 
similar  foreign  societies  of  music  inter- 
ests. 

The  aims  and  objects  embraced  in 
the  phrase,  “Understanding  and  Co- 
operation,’’ insist  that  the  exhibitors’ 
interests  in  this  copyright  revision  be 
given  consideration  and  that  whatever 
influence  this  industry  brings  to  bear 
on  the  matter  shall  be  used  for  the 
common  benefit  of  all  branches  of  the 
business  that  are  in  any  way  con- 
cerned. 
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JOHN  S.  SPARGO,  Nw  York 
editor  of  the  HERALD,  is  a sea- 
soned newspaper  man  of  many  years 
experience.  His  quips  about  pec^le 
and  happenings  on  Broadway 
brigrbten  the  peiges  of  the  HERALD 
ea^  week.  He  gives  HERALD 
readers  the  first  stories  of  hnportant 
news  events  in  Eastern  film  drdes. 


^ ^Covers  All 
Exhibitor 
Wants” 

We  have  only  been  in  the  exhibi- 
tion game  for  a couple  of  years  but 
have  learned  a lot  of  things  in  that 
short  time  and  know  we  have  a lot 
more  to  learn. 

In  looking  back  over  those  two 
years  we  often  wonder  how  we 
would  have  managed  to  even  exist 
if  it  had  not  been  for  the  HER- 
ALD (the  only  honest-to-goodness 
paper  in  the  field  that  covers  all  the 
exhibitor  wants)  and  in  this  con- 
nection will  have  to  recite  how  it 
happened  that  we  got  started  off  on 
the  right  foot. 

Crosby  & Schwierske, 

Rex  theatre, 
Colby,  Wis. 

NOTE:  The  above  is  an  excerpt  from  a 
letter  which  will  appear  in  the  “Letters 
From  Readers”  department  of  next  week’s 
issue. 


Re -Takes 


Now  that  Cal  has  gotten  rid  of 
Daugherty  and  the  White  House 
cat  is  back,  why  doesn’t  he  do* 
something  about  the  weather?  It’s  get- 
ting terrible!  Here  it  is  Spring  accord- 
ing to  the  calendar  and  we’ve  got  a foot 
of  snow  on  the  level  and  a lot  more 
overhead. 

* * * 

If  the  weather  bureau  can’t  do  some- 
thing about  it  he  ought  to  ask  them  to 
resign  and  put  in  a new  outfit. 

* * * 

Of  course  out  in  Los  Angeles  it  don’t 
make  any  difference.  They  only  have  two 
kinds  of  weather — fine  and  better.  Maybe 
our  perspective  is  wrong  but  we  know  when 
our  feet  are  wet. 

* * * 

Lots  of  Pep 

Carl  Laemmle  wants  more  punch  in. 
his  Universal  pictures,  so  he’s  signed 
up  Jack  Dempsey.  Folks  will  get  to  see 
him  oftener-  on  the  screen  than  in  the 
ring  anyway,  and  he’ll  get  a lot  of  pub- 
licity, even  if  he  is  a poor  actor. 

* * * 

Nipped  in  the  Bud 

The  early  Spring  crop  of  censor  bills 
is  almost  a failure.  Down  in  Mississippi 
the  House  .Committee  on  Education 
voted  against  proposed  censorship  and  in 
Kentucky  the  folks  said  they  were  ad- 
verse to  it. 

* * 4: 

No  Such  Thing 

According  to  reports  from  Germany 
there  is  no  petticoat  politics  over  there. 
The  women  don’t  wear  ’em. 

* * * 

Can’t  Stand  It 

President  Coolidge  is  having  an  awful 
time  keeping  his  cabinet  full,  they  say. 
The  rest  of  ’em  want  to  resign,  it’s  so 
lonesome. 

* * * 

Walked  14,000  Miles  for  One 

In  Algiers,  according  to  Edwin  Carewe, 
the  First  National  director,  “You  can  get 
camels  for  half  a dollar  a day’’.  Well, 
they’re  fifteen  cents  a pack  here. 

* 4=  * 

Not  Realistic 

The  thing  that  puzzles  us  in  a lot  of 
pictures  is  how  these  swells  walk  out  of 
a restaurant  without  paying  the  dinner 
check. 

* 4>  * 

First  Hundred  Hardest 

“Anyone  can  become  a great  actor,’” 
says  Fred  Stone,  “in  one  hundred  years.’” 
Well,  we’d  be  satisfied  if  some  of  ’em 
would  take  a short  post  graduate  course 
after  that. 

4i  4"  4= 

Ford  Note 

A Chicago  tire  repairing  concern  ad- 
vertises flat  rates  on  all  tubes.  That’s 
the  way  they  usually  are — flat. 

4=  * 4: 

Splendid  Exploitation 

The  same  week  Chicago  theatres  played 
“The  Galloping  Fish,’’  U.  S.  Marshall 
Robt.  Levy  poured  20,000  gallons  of  real 
beer  into  the  river,  thus  making  a good! 
tie-up  with  the  First  National  attraction.. 

Jti  4:  t 

J.  R.  M.  signing  off. 
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Metro-Goldwyn  May  Merge  in 
Move  to  Cut  Operating  Cost 


Deal  Would  Give  Loew 
Control  of  Big  Theatres 

Believe  Hearst  Will  Agree  to  Consolidation  Which 
Would  Affect  Big  Saving  Annually 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1. — One  of  the  largest,  if  not  the  largest,  deal  in 
the  history  of  film  industry  is  now  in  the  stage  of  negotiations  and  an- 
nouncement of  its  completion  is  generally  expected  some  time  within  the 
next  three  weeks. 

This,  deal,  according-  to  what  everyone  seems  to  know,  but  on  which 
no  official  verification  can  be  had,  provides  for  Metro  taking  over  all  in- 
terests now  held  by  Goldwyn  Pictures  Corporation  including  the  dis- 
tributing end  of  that  company,  its  studios  and  theatre  interests.  It  is 
generally  believed  that  the  only  unsettled  factor  which  is  delaying  the 
official  announcement  is  the  status  of  William  R.  Hearst  and  his  Cosmo- 
politan pictures. 

Believe  Hearst  Will  Relinquish  Option  on  Goldwyn 

When  Mr.  Hearst  transferred  his  distributing  arrangements  from 
Paramount  to  Goldwyn  he  secured  an  option  on  50  per  cent  of  Goldwyn 
Corporation.  This  option  terminates  April  15  and  at  the  same  time,  the 
distributing  contract  between  Cosmopolitan  and  Goldwyn  comes  to  an 
end.  There  is  little  expectation  that  Mr.  Hearst  will  exercise  this  option 
but  so  far,  according  to  report,  he  has  not  relinquished  it. 


MARCUS  LOEW  who  will  acquire  Cap- 
itol theatre  in  New  York  if  merger  of 
Metro  and  Goldwyn  is  effected. 


T ax  Repeal  Has 
Senate  Finance 
Committee  O.  K. 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  D.  C,  April  1.— Re- 
peal of  admission  taxes  where  the  admis- 
sion charged  is  fifty  cents  or  less,  has 
been  approved  by  the  senate  finance  com- 
mittee, and  was  the  same  as  carried  in 
the  house  tax  bilf.  A proposal  to  double 
the  tax  on  admissions  of  $1.50  and  over 
was  rejected  and  taxes  will  remain  as  be- 
fore on  admissions  over  fifty  cents. 

The  committee  refused  to  follow  the 
recommendation  of  the  theatre  interests 
for  the  entire  elimination  of  the  entire 
admission  tax  since  such  a move  would 
result  in  a $70,000,000  loss  of  revenue  as 
against  a $30,000,000  loss  under  the  pres- 
ent provision. 

The  finance  committee  has  not  reached 
the  consideration  of  other  miscellaneous 
taxes.  Some  repealed  in  the  house  bill 
may  be  restored  if  it  is  found  that  addi- 
tional revenue  is  needed. 

Rose  Heads  New  Club 

Of  Salesmen  in  East 

(Special  to  Exhibitors  Herald) 

ALBANY,  April.  1. — James  Rose  has 
been  chosen  as  president  of  the  club 
which  has  been  formel  among  the  film 
salesmen  of  this  city.  Nat  Marcus  is 
vice-president,  while  David  Lake  is  treas- 
urer and  Vic.  Bendell  is  secretary. 

The  new  organization  meets  every 
other  week  and  is  planning  to  stage  some 
stunts  this  summer,  including  a baseball 
game  between  the  salesmen  and  the  ex- 
change managers  as  well  as  a clambake. 


In  case  of  non-relinquishment  before 
April  15  and  Mr.  Hearst  not,  by  that 
time,  exercising  his  option  it  automatically 
will  expire  and  the  path  for  the  actual 
closing  of  the  big  absorption  deal  will  be 
made  clear.  It  is  also  expected  that  at 
the  expiration  of  his  distributing  contract 
with  Goldwyn  Picture’s  Corporation  Mr. 
Hearst  will  move  the  Cosmopolitan  pic- 
tures over  to  Metro  distribution. 

Along  with  this  deal,  which  while  not 
made  authentic  by  any  statement  from 
the  interested  parties,  there  are  strong  ru- 
mors to  the  effect  that  Metro  also  will 
take  Warner  Brothers  into  the  fold  and 
possibly  one  other  producing  corpora- 
tion. 

Predict  Warner  Merger 

It  has  been  believed  for  several  months 
past  that  Warner  Brothers  were  prepar- 
ing to  abandon  the  state  right  field  and 
join  with  one  of  the  old-line  big  distribut- 
ing corporations.  According  to  rumor, 
conferences  looking  to  this  end  have  been 
held  on  several  occasions  between  War- 
ner Brothers  and  Associated  First  Na- 
tional. 

The  closing  of  such  a deal  with  Gold- 
wyn, to  say  nothing  about  taking  in  any 
other  concerns  will,  result  in  Metro  be- 
coming one  of  the  most  important  factors 
in  the  film  industry. 

It  is  said  that  a reduction  in  operating 
expenses  is  the  chief  inducement  which 
caused  the  two  companies  to  get  together 
on  this  deal.  At  present,  Metro  is  op- 
erating twenty-five  exchanges  and  Gold- 
wyn thirty-one,  the  latter  organization 
being  represented  in  Albany,  Charlotte, 
N.  C.,  Des  Moines;  Indiana;  Milwaukee; 
Oklahoma  City,  and  Portland,  Ore.,  cities 
where  Metro  now  maintains  no  exchanges. 
It  is  estimated  that  on  exchanges  alone 
this  consolidation  will  affect  the  saving  of 
about  a half  a million  dollars  annually. 

May  Combine  Studios 

If  this  deal  is  completed  as  per  pres- 
ent plans,  the  big  Goldwyn  studio  plant 


at  Culver  City  will  pass  to  Metro.  It  is 
inconceivable  that  this  company  will  op- 
erate both  the  present  Metro  studio  in 
Los  Angeles  and  the  Culver  City  plant 
and  the  general  belief  is  that  the  Metro 
studios  will  be  abandoned  as  a produc- 
ing center  and  all  activities  moved  to  Cul- 
ver City.  This  in  itself  means  an  im- 
portant financial  transaction  as  the  land 
on  which  Metro  studios  are  located  has 
increased  in  value  in  the  past  few  years 
to  such  an  extent  that  it  can  readily  be 
sold  for  many  times  the  original  cost. 

Another  important  factor  in  the  tran- 
saction is  the  passing  of  the  Goldwyn  in- 
terests in  the  Capitol  theatre  in  New  York 
and  the  California  theatre  on  the  Coast  to 
Metro  domination.  Goldwyn  Pictures 
now  hold  a 50  per  cent  interest  in  the 
Capitol  and  California  theatres,  both  of 
which  are  used  now  for  first  runs  on 
Goldwyn  pictures.  With  Marcus  Loew’s 
present  great  theatre  holdings,  the  pass- 
ing of  these  two  and  other  theatres  Gold- 
wyn Pictures  Corporation  are  interested 
in,  would  strongly  fortify  his  position  as 
the  greatest  theatre  owner  in  the  country. 

Griffith  to  Make  Film 
For  Italians  in  Rome 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1.— D.  W.  Griffith 
has  accepted  an  invitation  from  an  Italian 
syndicate  of  bankers  to  go  to  Rome  for 
the  purpose  of  conferring  on  the  produc- 
tion of  a series  of  pictures  to  be  made 
there.  The  syndicate  is  headed  by 
Comm.  Andrea  Sereo,  member  of  the 
Mayor’s  cabinet  of  Rome.  The  action 
has  the  consent  and  approval  of  the 
Italian  government. 

No  definite  plans  have  been  made  re- 
garding the  nature  of  the  story,  but  it  is 
known  the  syndicate  wishes  something 
after  the  manner  of  Mr.  Griffith’s 
“America.” 
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A.(V).P.A.  NAKED  TRUTH  DINNER  Hotel  Astor,  March  29. 


Guests  of  Honor  Add  Serious 
Note  to  T.  N.  T.  Fete 

Women[Folk  Regaled  in  Fashion* s Latest  Dictates  Attend 
Dinner  for  the  First  Time 

(Special  to  Exhibitors  Herald) 

New  YORK,  April  1. — The  motion  picture  industry  and  his  brother 
and  sister,  too,  for  that  matter — turned  out  in  force  at  the  Fourth 
Annual  Naked  Truth  dinner  and  revel  of  the  A,  M.  P.  A.  last  Satur- 
day night.  The  sister  reference  in  this  narrative  is  due  to  the  fact  that 
for  the  first  time  in  the  history  of  the  event,  members  and  guests  were 


permitted  to  bring  women.  And  the 
and  in  large  numbers,  many  probably 
at  gone-by  “Naked  Truth”  dinners. 

The  affair  was  held  at  the  Hotel  As- 
tor and  the  thousand  tickets — 1,000, 
count  ’em  1,00'0 — which  were  issued  for 
the  event  were  all  eagerly  sought  for  and 
taken  long  before  the  day  of  the  revel. 
Many  members  of  the  industry  who  failed 
to  make  provision  beforehand,  were 
turned  away  and  told  to  come  back  at 
midnight  when  they  would  be  allowed  to 
take  part  in  the  dancing. 

The  spirit  of  levity  which  has  always 
marked  these  events  was  carried  out 
through  the  evening  except  in  the  cases 
of  some  of  the  guests  of  honor  who  added 
a serious  note  in  their  addresses  by  say- 
ing many  pleasant  things  of  the  indus- 
try in  general,  the  value  of  pictures 
along  educational  and  nationalizing  lines, 
and  of  the  boys  of  the  A.  M.  P.  A.  who 
were  their  hosts. 

At  the  guest  table,  which  was  presided 
over  by  President  Victor  Shapiro,  were 
Mae  Murray,  Will  H.  Hays,  D.  W.  Grif- 
fifth,  A.  M.  Botsford,  Dr.  A.  H.  Gianinni, 
Arthur  Brisbane,  Rupert  Hughes  and 
S.  L.  Rothafel,  the  latter  acting  as 
toastmaster.  Dinner  was  served  from 
7 to  10  after  which  the  following  program 
was  carried  out: 

Divertissements 

(Morrisgest  for  “Show”) 

1.  Usual  Opening  Hokum  

President  Victor  M.  Shapiro 

2.  “Roxy”  Takes  the  Air... Mr.  Samuel  Rothafel 
3 Broadcasting  the  Naked  Truth  From  Sta- 
tion TNT  (via  WEAF) 

Mae  Murray  Mr.  D.  W.  Griffith 

Mr.  Rupert  Hughes  Mr.  Will  Hays 
Mr.  A.  M.  Botsford  Mr.  Arthur  Brisbane 
Dr.  A.  H.  Gianinni 

(Wave  length — 5 minutes.  Keep  your  eye  on 


women  were  there  in  yontiff  regalia 
attracted  by  hints  of  naughty  doings 

the  traffic  sign,  please.  Jay-talking  prohibited.) 

4.  The  A.  M.  P.  A.  presents: 

“PASSIONATE  ITALIANS” 
with 

Bebe  Daniels.  Richard  Dix  and  Ernest  Torrence 
Adapted  by  Morrie  Ryskind  from  the  stage  play 
“Romeo  and  Juliet,”  by  William  Shakespeare 
Directed  by  Ernest  Torrence 


VICTOR  SHAPIRO,  president  of  A.  M. 
P.  A.,  who  presided  over  the  guest 
table  at  the  annual  Naked  Truth 
Dinner. 


A Naked  Truth  Production 
THE  CAST 


Juliet  Miss  Bebe  Daniels 

Romeo  Mr.  Richard  Dix 

Friar  Mr.  Ernest  Torrence 


Scene  1 — As  the  author  wrote  it 
Scene  2 — As  the  producer  filmed  it 
Scene  3 — As  the  press  agent  saw  it 
Scene  4 — As  the  censor  finished  it 

5.  Author!  Author! 

“Passionate  Italians”  wins  the  $100  prize 
offered  for  the  best  sketch  to  be  presented 
tonight. 

6.  A.  M.  P.  A.  Newsance  Reel 

A Pathetic  picture 

7.  Crowning  of  the  King  and  Queen  of  the 
Movies 

Winners  of  the  Popularity  Contest 
Dancing  till  Dawn 

Music  by  Paul  Whiteman’s  Orchestra 
(Mr.  Whiteman  in  person) 

Among  those  prominent  in  the  indus- 
try who  were  in  attendance  were  the  fol- 
lowing: 

Joseph  Abrahams,  A1  Altman,  Mr.  and  Mrs. 
Bachman,  David  Bader,  Hugo  Ballin,  Mabel  Bal- 
lin,  Mr.  and  Mrs.  Jerome  Beatty,  Fred  J.  Bee- 
croft,  Mr.  and  Mrs.  James  Beecroft,  S.  I.  Berman, 
Mr.  and  Mrs.  Geo.  Blaisdel,  A.  H.  Blank  and 
guest,  Ben  Blumenthal,  A.  M.  Botsford,  E.  Bowes, 
William  Brady,  Harry  Brandt,  Mrs.  W.  Brandt, 
William  Brandt,  Mr.  and  Mrs.  Brecher,  Mr.  and 
Mrs.  L.  Brecker,  Arthur  Brilant,  A.  Brisbane, 
Louis  Brock,  Mr.  and  Mrs.  Floyd  Brockell,  Mr. 
and  Mrs.  Colvin  Brown,  Nathan  Burkan,  Mr.  and 
Mrs.  Buxbaum,  Edward  Carewe,  John  F.  Chalmers, 
E.  C.  Clifford,  Emmanuel  Cohen,  Mr.  and  Mrs. 
Frank  J.  Conklin,  Miriam  Cooper,  Oscar  Cooper, 
Herbert  Crooker,  Mr.  and  Mrs.  Alan  Cros- 
land,  Bebe  Daniels,  J.  Dannenberg,  Carol  Demp- 
ster, Mr.  and  Mrs.  L.  Denig,  Mr.  and  Mrs. 
Joseph  De  Lorenzo,  H.  Dietz,  Wm.  A.  Dil- 
lon, Richard  Dix.  Mr.  and  Mrs.  A.  Dry- 
foss,  Mr.  and  Mrs.  A.  Dubin,  Allan  Dwan,  Walter 
Eberhardt,  Mr.  and  Mrs.  Clyde  Eckhardt,  Bernard 
Edelhertz,  John  Emerson,  Mr.  and  Mrs.  E.  Esch- 
man.  Delight  Evans,  Mr.  and  Mrs.  J.  Flinn,  M. 
H.  Flint,  Mr.  and  Mrs.  Harold  Franklin,  Dr. 
A.  H.  Gianinni,  Dagmar  Godowsky,  F.  J.  God- 
sol,  S.  Goldwyn,  D.  W.  Griffith,  Ben  Grimm,  Mr. 
and  Mrs.  P.  Gulick,  Mrs.  E.  W.  Hammons,  Wells 
Hawks,  Will  Hays,  Paul  Herzog,  Gabrial  Hess, 
R.  Horsley,  Mr.  and  Mrs.  Harry  Hoiidini,  Rupert 
Hughes,  Mr.  and  Mrs.  Bruce  Johnson,  William 
A.  Johnson,  Robert  A.  Kane,  Sam  Katz,  Mr. 
and  Mrs.  S.  R.  Kent,  George  Kleine,  Miss  H. 
Kleine,  Mr.  and  Mrs.  L.  Kramer,  Marc.  Lachman, 
Mr.  and  Mrs.  A.  Landau.  Dr.  L.  L.  Landis, 
Capt.  A.  E.  Lathrop.  Mr.  and  Mrs.  P. 
Lazarus.  Tim  Leahy  and  guest,  Sigmund  Leh- 
man, Mr.  and  Mrs.  E.  Doug.  Leishman, 
Mr.  and  Mrs.  Jock  Leo  Irvin.g  Lesser. 
Harry  Levey,  A1  Lichtman,  Miss  Beulah  Living- 
stone. Mr.  and  Mrs.  A.  Loew,  James  Lough- 
borough, John  Lowell,  Bert  Lytell,  Mr.  and  Mrs. 
H.  L.  Manheim,  Mr.  and  Mrs.  A.  J.  Moeller,  Mr. 
and  Mrs.  Chas.  E.  Moyer,  Mr.  and  Mrs.  J. 
Meador  Mr.  and  Mrs.  F.  C.  Munroe  Mae  Murray, 
Mr.  and  Mrs.  Rutgers  Neilsen,  Alfred  II.  Neimeyer, 
Louella  Parsons.  Mr.  and  Mrs.  P.  A.  Parson,  R. 
Patterson,  Mr.  and  Mrs.  C.  C.  Pettijohn,  Mrs.  Ed- 
die Pold,  Martin  J.  Quigley.  M.  Quinn,  Dr.  and 
Mrs.  Hugo  Reisenfeld,  Harry  A.  Richards  and 
guest,  Mr.  and  Mrs.  Nat.  Rothstein,  Mr.  and  Mrs. 
R.  A.  Rowland,  Allan  Rock,  Mrs.  S.  L.  Rothafel, 
Mr.  S.  L.  Rothafel.  S.  E.  Rogers.  L.  Case  Rus- 
sell, M.  Ryskind,  C.  W.  Saunders,  Dr.  W.  E. 
Shallenberger,  V.  M.  Shapiro,  Ray  C.  Small- 
wood Agnes  Smith,  Mr.  and  Mrs.  Jihn  N.  Spargo, 
H.  Steiner,  J.  E.  Storey,  Miss  Jean  Tolley,  Mr. 
and  Mrs.  Ernest  Torrence,  Mr.  and  Mrs.  Carroll 
Trowbridge,  Mr.  and  Mrs.  George  F.  Ullman. 
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Quigley  Warning  on  Risque 
Plays  Timely,  Says  Laemmle 

Declares  Producers  Should  Be  Reminded  Frequently 
That  the  Straight,  Narrow  and  Clean  Path 
Is  the  Right  Path  to  Follow 

Producers  and  the  trade  in  general  are  heartily  in  accord  with  Martin 
J.  Quigley  in  his  warning  that  “this  industry  must  avoid  jeopardizing  the 
great  good  will  it  has  built  up  through  any  reversal  in  form  with  respect 
to  the  moral  character  of  its  pictures.” 

Mr.  Quigley’s  admonition,  published  editorially  in  the  March  15 
issue  of  the  Herald  under  the  caption,  “A  Warning  to  Producers,”  is 
timely  and  should  be  repeated  frequently,  in  the  opinion  of  Carl  Laemmle, 
president  of  Universal  Pictures  Corporation,  who  adds  that  he  will  not 
buy  for  Universal  production  “dirty  books,  dirty  plays.” 

“Delighted  With  Your  Editorial,”  Says  Universal  Chief. 

In  commending  Mr.  Quigley,  Mr.  Laemmle  wrote : “I  was  delighted 
to  read  your  editorial  in  the  Exhibitors  Herald,  dated  March  15,  warning 
producers  against  the  present  apparent  tendency  toward  making  pictures 
based  on  questionable  books  and  plays.  I have  wanted  to  say  something 
of  that  sort  myself  but  you  have  expressed  it  so  much  more  clearly  and 
concisely  than  I could  that  I am  glad  I left  the  job  for  you  to  tackle. 


Bill  for  Sunday  Show 
In  Baltimore  Killed 
By  Clever  Legislators 

(Special  to  Exhibitors  Herald) 

BALTIMORE,  MD.,  April  1.— By  a 
swift  and  skillful  bit  of  legislation  in  the 
house  of  delegates  at  Annapolis,  thought 
to  have  been  engineered  by  the  reform 
party,  bill  No.  476,  designed  to  permit 
motion  pictures  to  be  shown  in  Baltimore 
on  Sunday,  was  summarily  disposed  of. 
It  is  said  the  proponents  of  the  measure 
had  no  opportunity  to  voice  their  opinions 
in  the  matter. 

The  bill  was  introduced  some  time  ago 
by  Anthony  Dimarco  and  was  brought 
up  on  a special  order  of  the  day.  Though 
a roll  call  was  asked  the  speaker  did  not 
recognize  the  request  and  the  bill  was 
put  to  a viva  voce  vote  and  announced 
killed  before  its  sponsors  could  voice 
their  noes  in  the  matter,  it  is  claimed. 

The  action  created  quite  a stir,  being 
greeted  with  cheers  by  those  opposed  to 
the  measure  and  hisses  from  its 
proponents. 

New  Light  Weight  Fire 
Curtain  Is  Successful 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  April  1.— 
Tests  made  at  the  Bureau  of  Standards 
upon  a new  type  of  fire  curtains  for  the- 
atres, consisting  of  two  sheets  of  asbes- 
tos cloth  separated  by  a pipe  framework, 
have  developed  that  such  a curtain  will 
successfully  withstand  a very  high  tem- 
perature, such  as  would  be  developed  in 
conditions  surrounding  a theatre  fire. 

The  new  curtain  weighs  but  one-fifth  as 
much  as  the  heavy  steel  curtains  used  in 
many  theatres,  which  necessitate  the  in- 
stallation frequently  of  special  supports 
under  the  roof,  on  which  the  machinery 
for  its  operation  is  located,  and  can  be 
raised  and  lowered  with  ease.  The  tests 
at  the  bureau  included  subjecting  the  cur- 
tain to  all  the  conditions  to  be  found  in  a 
theatre  fire  for  a period  of  fifteen  minutes, 
during  which  the  temperature  reached  a 
maximum  of  1,700  degrees.  Very  little 
smoke  seeped  through  and  but  little  glow 
was  visible  through  the  curtain. 

Lessees  of  New  Holland 
Theatre  in  Bankruptcy 

(Special  to  Exhibitors  Herald) 

HOLLAND,  MICH.,  April  1.— Hor- 
ace L.  Morton  and  Harry  Jones,  manag- 
ers of  the  Holland  theatre,  formerly  the 
Knickerbocker,  have  filed  joint  and  sep- 
arate petitions  of  involuntary  bankruptcy 
in  the  United  States  district  court.  As- 
sets are  listed  at  $3,487  and  liabilities  at 
$11,203.36. 

The  house  has  been  running  since 
Christmas  after  having  been  remodelled 
at  a cost  of  about  $8,000.  The  policy  has 
been  to  give  a joint  picture  and  vaude- 
ville show,  but,  due  to  lack  of  patronage, 
the  proceeds  have  failed  to  meet  the  ex- 
penditures. Mr.  G.  Buis  owns  the  build- 
ing. 


Starts  New  Comedy 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  1.  — After  an 
eight  weeks  rest,  Harold  Lloyd  is  getting 
to  work  on  his  new  comedy  to  follow 
“Girl  Shy”.  It  is  planned  to  release  the 
new  feature  on  Easter  Sunday. 


“Mr.  Will  Hays,  on  several  occasions, 
has  sounded  just  such  a friendly  note  of 
warning  as  you  have  sounded.  The 
trouble  is  that  everybody  agrees  in  prin- 
ciple, but  now  and  then  there  is  a slip- 
ping of  the  foot  in  fact. 

“There  is  no  getting  away  from  the 
fact  that  there  is  a demand  for  the  kind 
of  pictures  you  warn  the  producers 
against.  Such  pictures  can  and  do  reap 
a profit,  whether  a temporary  one  or  not, 
for  their  producers.  But  they  take  more 
out  of  the  business  than  they  bring  in, 
for  eventually  they  will  kill  the  goose 
that  lays  the  golden  egg. 

“We  Must  Continue  Clean” 

“The  fact  that  so  few  questionable  pic- 
tures are  produced  in  proportion  to  the 


CARL  LAEMMLE,  president  of  Uni- 
versal, who  commends  Martin  J.  Quig- 
ley for  his  warning  against  production 
of  obscene  stories  and  plays. 


vast  number  of  pictures  released  every 
year  speaks  well  for  the  business  sense 
of  the  producers  as  a whole  and  it  also 
shows  that  their  moral  hides  are  not  so 
thick  as  they  are  sometimes  painted,  but 
the  main  point  is  that  we’ve  got  to  con- 
tinue to  keep  clean — and  then  make  our 
business  even  cleaner. 

“Dirty  books,  dirty  plays!  I won’t  buy 
any  for  Universal.  If  every  producer  will 
refuse  to  buy  dirty  books  and  dirty  plays 
he  will  not  only  keep  the  picture  business 
as  clean  as  it  is  today,  but  he  will  even 
be  contributing  to  the  cause  of  cleaning 
up  modern  literature  and  modern  stage 
plays  by  refusing  to  contribute  good  hard 
cash  to  authors  and  playwrights  who  are 
dealing  in  filth. 

Follow  Clean  Path,  He  Says 

“Your  warning  is  timely.  Sound  it 
again  from  time  to  time  as  a reminder. 
It  doesn’t  do  a bit  of  harm  for  any  pro- 
ducer, including  myself,  to  be  reminded 
from  time  to  time  that  there’s  only  one 
right  path  to  follow  in  this  or  any  other 
business — the  straight  and  narrow  and 
the  clean.” 

Pathe  Assigns  Posts 

To  New  Branch  Heads 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1. — New  branch- 
managers  have  taken  charge  of  Pathe’s 
offices  in  Albany,  Minneapolis,  and  New 
Orleans. 

P.  A.  Schmuck,  salesman  in  the  Phila- 
delphia territory  for  Pathe  is  at  New  Or- 
leans; H.  J.  Bayley,  who  has  been  in 
charge  of  the  Pathe  office  in  New  Or- 
leans, has  been  named  branch-manager 
of  the  Minneapolis  exchange;  Charles  W. 
Stombaugh  has  been  transferred  from 
the  branch-managership  of  the  Pathe  ex- 
change in  Minneapolis  and  placed  in 
charge  of  the  Pathe  office  in  Albany, 
New  York. 


Rosen  With  Warner 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  1. — Phil  Rosen, 
who  directed  “Abraham  Lincoln”,  has 
signed  with  Warner  Brothers  to  make 
“Being  Respectable”. 
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Elmer  Harris  and  Frank  Woods  to 
Make  Series  for  Hodkinson 

Finance  Corporation  Formed  on  Coast — Features  Will  Be 
Made  at  San  Francisco 

(Special  to  Exhibitors  Herald) 

New  YORK,  April  1. — Official  announcement  was  made  here  last 
week  of  the  organization  of  a new  finance  corporation  on  the  Coast 
to  finance  Elmer  Harris  and  Frank  Woods,  each  to  make  a series 
of  five  feature  pictures  for  distribution  through  W.  W.  Hodkinson  Cor- 
poration. 


tNCIDENTALLY  this  brings  into  the 
1-  industry  two  men  whose  business  acu- 
men have  enabled  them  to  build  up  large 
fortunes  in  other  lines  of  endeavor.  These 
newcomers  are  W.  J.  Connery,  formerly 
of  Chicago,  but  now  of  Los  Angeles,  and 
A.  B.  C.  Dohrman  of  San  Francisco,  both 
of  whom  have  been  prominent  for  a num- 
ber of  years  past  in  the  financial  and  civic 
activities  of  California. 

This  announcement  was  made  by  F.  C. 
Munroe,  president  of  the  Hodkinson  Cor- 
poration at  a luncheon  given  at  the 
Knickerbocker  Grill  to  introduce  Flmer 
Harris  to  the  editors  and  news  writers  of 
the  trade  papers. 

* t * 

Present  plans  call  for  the  pictures  to  be 
made  in  San  Francisco  and  according  to 
Mr.  Harris  this  does  not  mean  that  the 
Golden  Gate  is  making  an  effort  to  steal 
the  motion  picture  industry  from  Los 
Angeles,  but  the  officials  of  the  new  com- 
pany believe  that  there  is  no  reason  why 
upper  California  cannot  make  just  as 
good  pictures  as  lower  California. 

Mr.  Harris  is  the  author  of  many  cele- 
brated Broadway  musical  comedies,  in- 
cluding “So  Long  Letty’’  and  “Canary 
Cottage,”  and  his  latest  creation,  “The 
Wise  Virgin,”  will  be  the  first  subject  to 
be  placed  under  production.  This  sub- 
ject is  a light  vein  comedy  drama  deal- 
ing with  modern  life  in  all  of  its  fast 
moving  phases  and  is  typical  of  the  effer- 
vescent style  of  the  author. 

Contracts  have  been  signed  with  Patsy 
Ruth  Miller  and  Matt  Moore  to  be  jointly 
featured  in  the  first  production  and  there 
is  a possibility  that  Miss  Miller  will  be 
seen  in  several  of  the  subsequent  subjects, 
that  will  be  selected  by  Mr.  Harris  during 
his  present  visit  to  New  York. 

* * * 

The  formation  of  the  new  producing 
company  and  the  distributing  arrange- 
ments are  the  culmination  of  conferences 
held  recently  in  San  Francisco  and  Los 
Angeles  by  the  Western  financiers  and  Mr. 
Munroe  and  in  speaking  of  these  discus- 
sions Mr.  Munroe  stated  that  while  his 
company  had  set  out  to  distribute  about 
thirty-six  pictures  during  the  coming 

year,  the  plans  had  been  made  elastic 

enough  to  take  in  additional  pictures  of 

exceptional  quality,  and  that  in  the  ag- 
gregate the  Hodkinson  Corporation  w'ould 
possibly  handle  forty  or  forty-one  pic- 
tures in  the  fiscal  year. 

Seven  Chicago  Officials 
Sued  by  United  Artists 

Suit  for  damages  of  $50,000  in  connec- 
tion with  the  attempted  suppression  of 
the  picture,  “The  Birth  of  a Nation.” 
scheduled  to  be  presented  at  the  Audi- 
torium some  weeks  ago,  has  been  filed 


by  the  United  Artists  corporation,  own- 
ers of  the  film. 

The  praecipe  named  as  defendants 
chief  of  police  Collins,  assistant  corpo- 
ration counsel  A.  H.  Veeder,  alderman 
Robert  A.  Jackson,  acting  captain 
Charles  L.  Larkin,  and  sergeants  Jay  A. 
Schiller  Charles  Dudley  and  Hugh  Mc- 
Nally. Traynor  & Traynor,  lawyers  for 
the  corporation,  filed  the  praecipe. 


New  Companies  Formed 

(Special  to  Exhibitors  Herald) 
ALBANY,  N.  Y.,  April  1. — Three  com- 
panies incorporated  in  the  motion  picture 
business  in  New  York  state  during  the 
past  week,  these  companies  all  maintain- 
ing their  principal  office  in  the  metrop- 
olis. They  were,  Pre-Eminent  Pictures 
Corporation  and  Prism  Screen  Corpora- 
tion, amount  of  capitalization  not  stated, 
and  the  Matchwig  Corporation  capitalized 
at  $.>,000. 


ELMER  HARRIS,  who  win  make  a se- 
ries of  five  feattires  for  Hodkinson.  A 
new  corporation  has  been  organized 
on  the  Coast  to  finance  both  Mr.  Har- 
ris and  Frank  E.  Woods. 


Paramount  Embarking 
On  Biggest  Program 

Jesse  L.  Lasky  Announces 
Unprecedented  Activity 
In  Production 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1. — Within  two 
months  eighteen  production  units  will  be 
at  work  in  the  studios  of  Paramount,  ac- 
cording to  an  announcement  by  Lasky. 
Thirteen  of  these  units  will  be  at  the 
West  Coast  studios  while  the  remaining 
five  will  be  located  at  the  Eastern  studios 
at  Long  Island.  Early  in  the  summer  it 
is  planned  to  add  two  more  units  to  the 
Eastern  group. 

Expects  Great  Season 

Lasky,  in  making  the  announcement 
further  said  that  the  whole  Paramount 
organization  was  looking  forward  to  the 
greatest  season  from  the  standpoint  of 
prosperity,  that  the  industry  has  ever 
seen.  He  also  stated  that  right  along 
with  the  prosperity  is  going  to  come  the 
demand  for  better  productions  all  along 
the  line. 

Paramount,  he  says,  has  sensed  this 
demand,  and  is  entering  into  this  great 
activity  with  their  eyes  wide  open  to 
what  the  public  is  going  to  expect  and 
demand  during  the  coming  seasons. 

Appoints  New  Directors 

In  line  with  this  general  expansion. 
Paramount  announces  the  appointment  of 
four  new  men  to  directorial  positions. 
They  are:  Paul  Bern,  who  is  a recent 
acquisition  of  Paramount  and  wrote  the 
scenario  for  Pola  Negri’s  “Men”;  Paul 
Sloane,  who  has  a number  of  successes 
along  many  lines  to  his  credit;  R.  H. 
Burnside,  who  has  won  renown  by  his 
spectacular  presentations  at  the  New 
York  Hippodrome  and  Frank  Tuttle,  one 
of  the  organizers  of  the  Film  Guild. 

According  to  report.  Paramount  ex- 
pects the  enthusiasm  and  freshness  of 
these  men  to  be  of  great  importance  in 
the  industry. 

American  Pen  Women 
To  Hold  Conference 
On  Motion  Pictures 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  April  1.— 
Talks  by  prominent  writers  and  well 
known  members  of  the  motion  picture 
industry,  a voting  contest  on  “The  Ten 
Best  Films  I Have  Seen  and  Why  I List 
Them”,  will  be  features  of  the  national 
conference  on  motion  pictures  to  be  held 
during  the  biennial  convention  of  the 
League  of  American  Pen  Women,  April 
23-26  in  Washington. 

Wednesday,  April  23,  will  be  given  to 
motion  picture  discussion  the  purpose  of 
the  conference  being  to  “bring  about  bet- 
ter understanding  and  cooperation  be- 
tween writers  and  producers  by  means 
of  a frank  and  open  discussion  of  mutual 
problems”. 

Col.  Jasper  E.  Brady,  scenario  editor 
of  Metro,  Ralph  Block  of  Paramount, 
W.  W.  Hodkinson,  Don  Carlos  Ellis,  are 
among  the  more  prominent  members  of 
the  industry  who  have  accepted  the  invi- 
tation to  address  the  conference. 


Forum  Opens  in  May 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  1. — The  Forum, 
Los  Angeles  newest  theatre,  at  Pico  Blvd. 
and  Norton  Ave.,  will  open  on  May  15. 
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Will  Hays  Copyright  Bill  Hits 
Snag  in  Exhibitor  Opposition 

Authors  and  Theatrical  Interests  Also  Preparing, to 
Fight  Measure  During  Hearing  Before 
Congress — Would  Enact  New^^Law 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1. — Motion  picture  exhibitors’  circles  and  the- 
atrical people  generally  are  considerably  agitated  over  a copyright  bill 
prepared  by  representatives  of  the  Will  H.  Hays  office  and  recently  intro- 
duced in  congress  by  Representative  Dallinger  of  Massachusetts. 

The  bill  seeks  to  repeal  the  present  copyright  law  and  to  enact  wholly 
new  copyright  statutes.  The  exhibitors  assert  that  the  Dallinger  bill  is  in 
direct  opposition  to  the  fight  they  have  been  making  in  congress  for  the 
past  two  years  and  for  which  they  now  have  bills  pending  in  the  house  and 
senate. 

Repeal  of  Copyright  Law  Is  Sought  by  Exhibitors 

These  bills  seek  a repeal  of  the  copyright  provision  as  to  musical 
copyright  under  which  the  American  Society  of  Composers,  Authors  & 
Publishers  levies  an  annual  tax  based  on  seating  capacity  for  playing  any 
of  the  musical  productions  of  the  members  of  the  Society  in  their  theatres. 
The  exhibitors  declare  that  under  the  Dallinger  bill  the  music  tax  society 
can  demand  any  royalty  it  desires  on  its  music  and  that  this  action  would 
immediately  be  followed  by  the  musical  societies  of  other  countries. 


Copyright  Harris  & Ewing 

WILL  H.  HAYS,  whose  contract  with 

the  M.  P,  P.  D.  A.  has  been  renewed 

for  a period  of  three  years. 

Producers  Body 
Renews  Contract 
With  WillH.  Hays 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1.— Will  H.  Hays 
will  remain  head  of  the  Motion  Picture 
Producers  & Distributors  Association  at 
least  until  March,  1928.  After  the  annual 
meeting  yesterday  of  the  Board  of  Di- 
rectors, the  following  statement  was  au- 
thorized: 

“The  three  year  contract  entered  into 
with  Mr.  Will  H.  Hays  on  March  5,  1922, 
and  which  still  has  a year  to  run,  has 
been  renewed  and  extended  for  a further 
period  of  three  years  until  March,  1928.” 

This  will  set  at  rest  the  many  rumors 
that  Mr.  Hays  planned  to  retire  from  the 
industry  at  the  end  of  his  contract  next 
year  or  before  and  reenter  the  political 
field. 

At  yesterday’s  meeting  W.  W.  Hod- 
kinson  Corporation  was  elected  to  mem- 
bership, bringing  the  number  of  com- 
panies now  in  the  Hays  Organization  up 
to  twenty-one.  The  original  member- 
ship when  Mr.  Hays  was  induced  to  re- 
sign from  President  Harding’s  cabinet 
and  become  its  head  was  nine. 

Convention  Committee 

Will  Meet  in  Boston 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1. — The  national 
headquarters  of  the  Motion  Picture  The- 
atre Owners  of  America  during  the  Bos- 
ton convention,  May  27,  28  and  29,  will 
be  at  the  Copley  Plaza  hotel  and  the  ban- 
quet will  be  held  there  on  the  evening  of 
Wednesday,  May  28. 

President  Sydney  S.  Cohen  and  other 
members  of  the  convention  committee 
will  meet  in  Boston  this  week  to  conclude 
all  arrangements.  The  local  committee 
under  the  direction  of  Ernest  Hortsman 
and  Jacob  Laurie  have  secured  the  com- 
plete cooperation  of  all  the  theatre  own- 
ers, of  Massachusetts  in  helping  to  make 
the  convention  a pronounced  success 
and  the  stay  of  the  delegates  there  pleas- 
ant and  agreeable. 


The  authors  and  theatrical  producers 
assert  that  the  Dallinger  bill  would  limit 
their  right  to  recover  damages  for  the 
piracy  of  their  plays.  The  various  ex- 
hibitor associations,  the  producing  man- 
agers association,  the  international  the- 
atrical association  and  several  publishers 
organizations  have  declared  they  would 
at  once  file  notice  with  the  patents  com- 
mittee of  their  desire  to  appear  in  oppo- 
sition to  Dallinger’s  bill  at  any  hearing 
that  may  be  had. 

Schwartz  Offers  Explanation 

Louis  E.  Schwartz,  copyright  attorney 
of  Famous  Players-Lasky  Corporation, 
who  is  one  of  those  who  helped  draw  the 
Dallinger  bill,  in  speaking  of  it  said: 

“This  is  the  official  bill  of  the  Hay’s 
organization.  It  is  not  a Farnous  Play- 
ers-Lasky bill,  but  was  drawn  by  Arthur 
Weil,  one  of  the  most  famous  authorities 
in  America,  and  by  Louis  E.  Schwartz, 
attorney  for  the  Famous  Players-Lasky 
Corporation,  in  the  production  depart- 
ment. I am  chairman  of  the  sub-comrnit- 
tee  on  copyright  of  the  Hay’s  organiza- 
tion, which  is  the  Motion  Picture 
Producers  & Distributors  of  America,  Inc. 
This  bill  was  evolved  by  a voluntary 
committee,  consisting  of  the  Employing 
Printer’s  Association,  the  New  York 
Printer’s  Association,  the  National  As- 
sociation of  Book  Publishers,  the  Au- 
thors League  of  America,  the  Inter- 
Allied  Printing  Trades  Unions,  the  Em- 
ploying Book  Binders  of  America,  the 
Magazine  Publishers  Association  and  the 
Motion  Picture  Industry,  or  Hay’s  or- 
ganization. 

Withdraw  From  Conference 

“We  also  had  some  attendance  from 
the  representatives  of  the  American  Lib- 
rary Association,  but  they  withdrew  be- 
ffire  the  bill  was  presented.  Of  all  these 
people  the  magazine  publishers,  the  mo- 
tion picture  interests  and  the  labor  or- 
ganizations approved  the  bill. 

“The  Author’s  League  of  America  is 
still  considering  the  bill,  having  so  far 
refused  to  annrove  it  unless  certain 
changes  were  made.  The  bill  would 
place  the  law  or  copyright  on  substan- 
tially the  same  basis  in  all  English  speak- 
ing countries  and  would  abolish  all  for- 


malities as  prerequisite  of  copyright  and 
would  make  the  author  in  all  instances 
the  first  proprietor  of  copy  right.” 

McAvoy  to  Play 

** Tarnish**  Lead 

May  McAvoy  is  to  have  the  feminine 
lead  in  the  forthcoming  Samuel  Goldwyn- 
George  Fitzmaurice  production  of  "Tar- 
nish,” to  be  started 
immediately  after 
c o m p 1 e t i o n of 
“Cytherea.”  She 
will  play  Naticia 
Tevis,  now  being 
performed  by  Ann 
Harding  in  the 
Broadway  stage 
version. 

Miss  McAvoy’s 
first  film  experi- 
ence came  the 
day  when  Samuel 
Goldwyn  selected 
her  to  play  a 
May  McAvoy  small  part  with 

Madge  Kennedy  in  “The  Perfect  Lady.” 

According  to  present  plans  "Tarnish” 
will  be  made  on  an  elaborate  scale,  with 
the  gaiety  and  color  of  New  York  as  a 
background. 


Gets  War  Decoration 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1.— Robert  T. 
Kane,  general  production  manager  of  Fa- 
mous Players-Lasky  Corporation,  has 
been  notified  that  he  has  been  decorated 
by  the  Belgian  government  with  the  Bel- 
gian Croix  De  Guerre.  The  citation 
reads:  “He  particularly  distinguished 
himself  by  his  courage  during  the  victo- 
rious offensive  in  Flanders.” 


Signs  Alfred  Greene 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1.  — Samuel 
Goldwyn  has  signed  Alfred  E.  Greene, 
director  of  Thomas  Meighan’s  recent 
pictures,  to  direct  “Potash  and  Perlmut- 
ter  in  Hollywood,”  to  be  released  through 
First  National. 
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Canadian  Body  Raps  Press  for 
Hailing  Unknown  as  Stars 

Never  Heard  of  Before  People  Are  Labeled  in  Scandal 
Stories  as  Beautiful  Motion  Picture  Stars 

{Special  to  Exhibitors  Herald) 

New  YORK,  April  1. — Canadian  motion  picture  exhibitors  last  week 
took  action  on  an  evil  which  has  engaged  the  attention  of  those  in- 
terested in  the  welfare  of  the  film  industry  in  this  country  for  a 
long  time. 

This  evil  is  the  unfortunate  and  much  to  be  condemned  habit  of 
many  newspapers  in  playing  up  sensational  stories  as  “a  film  star”  in 
young  women  whose  escapades  break  into  the  newspapers  regardless  of 
whether  or  not  she  had  ever  really  been  a motion  picture  actress. 


This  matter  has  long  engaged  the  at- 
tention of  the  Will  H.  Hays  organiza- 
tion and  much  work  has  been  done  by  it 
in  an  effort  to  eradicate  this  habit  on  the 
part  of  the  newspapers  of  the  country. 

As  one  motion  picture  producer,  who 
feels  keenly  on  the  subject,  puts  it:  “A 
girl  can  be  a waitress  in  a Childs’  res- 
taurant for  ten  years  or  a clerk  in  a de- 
partment store  for  the  same  length  of 
time,  spend  five  minutes  before  the  cam- 
era as  one  of  a thousand  or  more  people 
in  a mob  scene  and  then,  if  she  gets  into 
some  escapade,  she  immediately  becomes 
in  many  of  the  sensational  newspapers, 
‘a  beautiful  motion  picture  star.’  She  is 
never  a beautiful  sales  girl  or  a beautiful 
waitress.  Her  ten  years  in  either  of  these 
occupations  doesn’t  give  her  the  right  to 
that  distinction.  Her  five  minutes  before 
the  camera  makes  her  ‘a  beautiful  motion 
picture  star’  for  sensational  headline  pur- 
poses.” 

* * * 

Several  recent  cases  of  this  sort  has 
been  disturbing  the  Canadian  exhibitors 
to  such  an  extent  that  at  a meeting  of 
the  Motion  Picture  Theatre  Owners  of 
Canada,  Ontario  Division,  held  in  Toronto 
last  week  the  following  resolution  was 
adopted,  copies  of  which  were  forwarded 
to  the  editors  of  the  Canadian  news- 
papers: 

“Whereas:  The  Motion  Picture  The- 
atre Owners  of  Canada,  Ontario  Division, 
having  noted  that  the  newspapers  are  in 
the  habit  of  associating  the  name  of  mo- 
tion pictures  in  connection  with  unfor- 
tunate men  or  women  who  have  been 
murdered,  kidnapped,  imprisoned:  or  have 
indulged  in  pursuits  contrary  to  the  will 
of  the  people  and  the  laws  of  the  country, 
do  hereby  protest  against  such  use.  w'hen 
the  association  of  such  ‘unfortunate’  with 
Motion  Pictures  has  not  exceeded  their 
appearance  as  supers  perhaps  in  a mob 
scene. 

“And  Whereas:  It  has  been  noted  by 
the  Motion  Picture  Theatre  Owners  of 
Canada,  Ontario  Division,  that  following 
such  sensational  publicity  in  connection 
with  motion  pictures,  the  rpotion  picture 
industrv  has  been  subiected  to  a series 
of  malignant  and  prejudiced  attacks;  and 
that  the  standing  of  motion  pictures  in 
the  community  has  been  impaired. 

* * * 

“Whereas:  In  association  with  the 
motion  picture  industry  are  women  and 
men  of  fine  character,  who  value  their 
standing  in  the  community  wherein  they 
are  resident;  and  find  that  the  continual 
besmirching  of  the  name  of  motion  pic- 
tures unnecessarily,  not  only  is  hurniliat- 
ing  to  them,  but  subjects  them  to  insult 
and  suspicion,  therefore, 

“Be  It  Resolved  that  we  earnestly 
request  the  newspapers  to  refrain  from 


unnecessary  use  of  ‘Film  Stars,’  etc.,  in. 
their  headlines,  without  first  investigat- 
ing the  identity  with  Motion  Pictures  of 
the  subject  involved.” 

Henley  Picks  Story  for 
Initial  Metro  Feature 

(Special  to  Exhibitors  Herald j 

LOS  ANGELES,  April  1. — Hobart 
Henley  has  selected  “Free  Love”,  an 
original  story  by  Benjamin  Glazer,  as  his 
first  screen  ve- 
hicle for  the 
Metro  - Louis  B. 
M a y er  forces. 
Carey  Wilson  is 
now  at  work  on 
the  adaptation 
and  Mr.  Henley 
is  gathering  an 
all-star  cast  of 
players.  Produc- 
tion will  begin  as 
soon  as  the  script 
is  completed. 

Mr.  Glazer  is  a 
noted  author  and 
playwright  as  well 
as  an  adaptor  for 
the  American  stage  of  many  European 
successes.  He  recently  arrived  in  Los 
Angeles  from  New  York  to  join  Mr.  May- 
er’s literary  staff.  “Free  Love”  is  de- 
clared to  be  in  the  nature  of  a revelation, 
which  it  is  said  will  undoubtedly  begin  a 
round  of  pro  and  con  discussions  all  over 
the  country.  New  lighting  effects  and  a 
unique  method  of  staging  are  part  of  Mr. 
Henley’s  plans. 

W,  R.  Sheehan  Arrives 
Home  from  Continent 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1.— Winfield  R. 
Sheehan,  vice-president  and  general  man- 
ager of  Fox  Film  Corporation,  is  ex- 
pected to  return  to  his  desk  soon  after  a 
two  months’  European  trip. 

During  his  tour  abroad  Mr.  Sheehan 
visited  all  the  Fox  branch  offices,  includ- 
ing those  just  opened  this  Spring,  and 
arranged  for  the  widest  possible  distribu- 
tion of  the  Fox  product  on  the  Continent. 


Work  Starts  on  ** Bread*  ^ 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  1.  — Victor 
Schertzinger  is  starting  work  on  “Bread”, 
from  the  Frank  Norris  story,  at  Metro 
studios. 


Film  Shipping  Clerk  Is 
Killed;  Body  Hidden 

Missing  Three  Days;  Corpse 
Found  Concealed  in 
Ceiling 

(Special  to  Exhibitors  Herald) 

DALLAS,  TEX.,  April  1.  Lisle  J. 
Harris,  26  year  old  shipping  clerk  of  the 
Consolidated  Film  & Supply  Company, 
who  went  to  work  early  one  morning  and 
never  returned,  was  found,  stabbed 
eighteen  times,  and  with  his  skull 
crushed,  between  the  top  floor  ceiling 
and  the  roof  of  the  Film  exchange  build- 
ing. 

Went  to  Work  Early 

According  to  Mrs.  James  Harris,  mother 
of  the  boy,  he  had  left  for  work  early 
one  morning,  saying  he  had  some  films  to 
get  off  on  an  early  train.  When  he 
failed  to  return  that  night,  no  particular 
importance  was  attached  to  it,  since  he 
was  in  the  habit  of  running  out  of  town 
on  short  trips,  but  when  he  failed  to 
come  back  the  following  day,  the  inves- 
tigation which  ended  in  the  discovery  of 
his  body  was  set  on  foot. 

N.  E.  Depinet,  division  manager  of 
Consolidated,  said  they  became  con- 
vinced that  Harris  had  been  the  victim 
of  some  kind  of  an  accident  following 
his  failure  to  report  for  work  two  succes- 
sive days. 

No  Clue  Discovered 

A number  of  theories  have  been  ad- 
vanced as  to  the  motive  and  indentity 
of  the  slayer,  but  no  definite  clue  has  as 
yet  been  unearthed.  It  is  thought  pos- 
sible that  some  marauder  had  attempted 
to  force  an  entrance  and  that  Harris  had 
been  killed  in  an  attempt  to  rout  him. 

Harris  had  lived  in  Dallas  practically 
all  his  life  and  had  been  an  employ  of 
Consolidated  for  ten  years.  According 
to  officials  of  the  company  he  had  estab- 
lished a splendid  record  and  both  they 
and  the  parents  of  the  dead  boy  are  un- 
able to  believe  that  the  killing  could  have 
been  the  result  of  any  feud.  He  served 
as  First  Sergeant  of  Company  38,  165th 
Depot  Brigade,  Camp  Travis,  Texas, 
during  the  late  war. 

Both  Mr.  and  Mrs.  Harris,  his  father 
and  mother,  are  prostrated  and  are  under 
the  care  of  a physician. 

Pickford  Film  to  Play 

May  5 at  Criterion 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1.— Mary  Pick- 
ford’s  new  photoplay,  “Dorothy  Vernon 
of  Haddon  Hall”,  will  be  given  its  New 
York  premiere  on  Monday,  May  5,  at  the 
Criterion  theatre. 

This  announcement  by  Hiram  Abrams 
settles  a question  which  for  some  time 
has  been  the  basis  of  many  rumors  and 
reports,  and  makes  definite  the  fact  that 
“Dorothy  Vernon  of  Haddon  Hall”  will 
follow  “The  Covered  Wagon”  into  the 
Criterion. 


Plays  With  Jack  Pickford 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  1.  — Norma 
Shearer,  Louis  B.  Mayer  star,  is  to  play 
opposite  Jack  Pickford  in  “The  End  of 
the  World”. 


Mrs.  Tom  Mix  Departs 

LOS  ANGELES.—Mrs.  Tox  Mix  has 
left  the  West  Coast  and  is  planning  an 
extended  tour  of  Europe. 
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Rumor  United  Artists  Would 
Disband  Spiked  by  Members 

Contract  Renewed  and  Extended  for  Period  of  Three 
Years — All  Officials  of  Company  are  Re-elected 
by  Stockholders 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1. — All  the  wild  rumors  of  the  disbanding  of 
the  group  of  producers  of  United  Artists  Corporation  were  set  definitely 
at  rest  last  Friday.  On  that  day  the  representatives  of  the  “big  four” 
(Mary  Pickford,  Douglas  Fairbanks,  Charles  Chaplin  and  D.  W.  Griffith), 
got  together  in  a stockholders  meeting  and  unanimously  voted  not  only 
to  carry  out  existing  contracts  but  to  renew  these  contracts  and  extend 
them  for  a period  of  three  years. 

Chaplin  Still  Has  Eight  Pictures  to  Make 

The  three-year  plan  affects  only  the  productions  of  D.  W.  Griffith, 
Mary  Pickford  and  Douglass  Fairbanks  as  Chaplin  still  has  eight  pictures 
to  deliver  to  United  Artists  under  his  contract  with  the  organization. 

That  the  conduct  of  the  organization  since  its  formation  by  Hiram 
Abrams  was  perfectly  satisfactory  to  the  stockholders  was  made  dear 
by  a statement  issued  after  the  meeting  that  they  were  all  of  one  accord 
on  this  matter  and  evidence  of  this  unanimity  is  shown  by  the  re-election 
of  all  of  the  officers  of  the  corporation. 


April  12,  1924 

Paramount  Effects 
Reorganization  of 
Publicity  Department 

NEW  YORK,  April  1. — In  anticipation 
of  the  big  releasing  program  to  be 
launched  by  Paramount  for  the  coming 
Fall  and  Winter  season,  the  company’s 
exploitation  department,  under  the  direc- 
tion of  Claud  Saunders,  has  been  com- 
pletely reorganized.  In  addition  to  the 
five  men  who  have  been  handling  the 
field  work  of  the  department  since  last 
Fall,  sixteen  more  exploiteers  have  been 
added  during  the  past  two  weeks  and  are 
ncxw  on  the  way  to  their  respective 
assignments. 

Russell  B.  Moon,  who  has  been  hand- 
ling the  New  England  territory,  is  trans- 
ferred from  Boston  to  Chicago;  Leslie 
F.  Whelan  has  been  transferred  from 
Cleveland  to  Philadelphia  and  will  also 
handle  the  Wilkes  Barre  territory;  Ken- 
neth Renaud,  who  has  been  operating  in 
the  southern  territory  with  headquarters 
in  Atanta,  is  transferred  to  Detroit,  and 
Harry  C.  Eagles  and  Rick  Ricketson  re- 
main at  San  Francisco  and  Denver-Salt 
Lake  City,  respectively. 

The  other  assignments  are  as  follows:  Bob 
Gary,  Kansas  City;  George  Gambrifi,  St.  Louis; 
Vernon  Gray,  Washington;  Jack  Heilman,  Min- 
neapolis; Gavin  C.  Hawn,  Atlanta;  William 
Bender,  Cleveland;  John  Callahan,  New  Haven; 
Curtis  Dunham,  Dallas;  John  P.  McComville, 
Boston  and  Portland,  Me. ; William  Mendelssohn, 
Buffalo;  Maurice  Ridge,  Cincinnati;  William  Rob- 
son,, Pittsburgh;  Harry  Swift,  Los  Angeles; 
Charles  E.  Wagner,  Columbus;  Irvin  A.  Water- 
street,  Indianapolis;  Donald  McLoud,  Milwaukee. 

First  Run  Theatres 
Of  Los  Angeles  Now 
In  New  Organization 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  1.  — The  As- 
sociated First  Run  Theatres  of  Los 
Angeles  have  just  formed  a new  organ- 
ization with  Glenn  Harper  as  secretary 
and  treasurer. 

The  purpose  of  the  organization,  which 
was  formerly  a part  of  Los  Angeles  The- 
atre Owners  and  which  included  legiti- 
mate and  vaudeville  houses,  is  to  protect 
the  interests  and  handle  the  problems  of 
first  run  exhibitors. 

The  following  men  are  members:  Albert 
A.  Kaufman,  managing  director  of  Grau- 
man’s  down-town  theatres;  Sid  Grauman, 
of  Grauman’s  Hollywood  Egyptian  the- 
atre; Harry  C.  Arthur,  West  Coast;  Fred 
A.  Miller,  managing  director  of  Cali- 
fornia and  Millers. 

Deny  Rumored  Alliance 
Of  Canadian  Companies 

(Special  to  Exhibitors  Herald) 

OTTAWA,  ONT.,  April  1. — A report 
that  Associated  First  National  and 
Canadian  Educational  Films  would  amal- 
gamate for  Canadian  distribution  has 
been  denied  by  Harry  Brouse  of  Ottawa. 
He  admitted  he  had  heard  the  rumor,  but 
declared  there  was  nothing  to  it. 

Mr.  Brouse  is  one  of  the  original  di- 
rectors and  franchise  holders  of  First  Na- 
tional, being  one  of  the  two  representa- 
tives for  Eastern  Canada. 


Casper^ s Father  Dead 

(Special  to  Exhibitors  Herald) 

PITTSBURGH,  PA.,  April  1.— Jerome 
Casper,  general  manager  of  the  Rowland 
and  Clark  theatres,  Pittsburgh,  lost  his 
father  a week  ago.  Mr.  Casper,  Sr.,  was 
about  65  years  of  age  and  had  been  in 
poor  health  for  some  time. 


The  statement  issued  by  United  Artists 
after  the  meeting  reads: 

“The  annual  meeting  of  the  stockhold- 
ers and  owners  of  the  United  Artists  Cor- 
poration was  held  in  the  offices  of  the 
United  Artists  Corporation,  729  Seventh 
avenue,  on  Friday,  March  28,  at  which 
were  present  Mary  Pickford,  Douglas 
Fairbanks,  Charles  Chaplin  (by  proxy) 
and  D.  W.  Griffith,  the  owners  and  their 
representatives,  and  it  was  unanimously 
decided  to  not  only  carry  out  their  exist- 
ing contracts,  but  to  renew  and  extend 
their  contracts  for  a period  of  three  years, 
except  Charles  Chaplin,  who  has  eight 
pictures  still  to  deliver  to  the  corporation. 

Satisfied  With  Personnel 
“It  was  the  unanimous  sentiment  ex- 
pressed by  the  owners  and  stockholders 
of  the  United  Artists  Corporation  that 
they  were  perfectly  satisfied  with  the  ex- 
ecutive personnel  of  their  organization, 
which  resulted  in  the  re-election  of  all 
officers  of  the  corporation.” 

In  speaking  of  the  many  rumors  that 


REPORT  OF  the  stockholders’  and  own- 
ers’ meeting  of  United  Artists  corpora- 
tion which  effectively  ends  any  talk  of 
an  alliance  with  any  other  company. 


have  been  current  as  to  breaking  up  of 
United  Artists  and  the  severance  of  his 
connection  with  the  organization,  Hiram 
Abrams  said  to  an  Exhibitors  Hesau) 
representative: 

“There  have  been  a lot  of  wild  stories 
printed  about  United  Artists  and  the  ap- 
pearance of  these  have  been  so  persistent 
as  to  cause  them  to  be  under  suspicion 
of  being  propaganda  of  some  sort  or 
other.  These  stories  were  so  ridiculous 
in  the  face  of  a full  knowledge  of  the 
affairs  of  the  corporation  that  we  declined 
even  to  dignify  them  by  any  statement, 
denial  or  otherwise. 

“Let  me  say  that  there  has  never  been 
any  dissatisfaction  on  the  part  of  the 
member's  of  the  United  Artists  Corpora- 
tion and  never  to  my  knowledge  has  any- 
one of  these  said  anything  that  could  be 
directly  interpreted  as  showing  any  dis- 
satisfaction. 

Company  Making  Money 

“Things  have  been  going  along  har- 
moniously and  United  Artists  have  been 
making  money.  That  the  method  under 
which  we  do  business  is  the  economical 
one  is  plainly  borne  out  by  two  facts. 
One  of  these  is  that  our  distribution  costs 
so  much  less  than  that  of  any  other  com- 
pany that  does  a large  national  or  inter- 
national business  and  the  fact  that  since 
its  formation  United  Artists  Corporation 
has  consistently  made  money.  Our  dis- 
tribution in  this  country  has  cost  less 
than  22  per  cent  and  our  distribution  over 
the  whole  world  has  been  done  for  25 
per  cent. 

“In  addition  to  the  pictures  we  have 
now  in  distribution  and  which,  by  the 
way,  are  getting  exceptionally  large  cir- 
culation, we  will  have  two  other  big  fea- 
tures for  distribution  direct  to  the  exhib- 
itor for  fall  release.  Mary  Bickford’s 
‘Dorothy  Vernon  of  Haddon  Hall’  is 
probably  the  biggest  and  best  picture  she 
has  ever  yet  made  and  this  will  be  released 
direct  to  the  exhibitors  on  September  1st. 
A new  Chaplin  picture  will  be  delivered 
to  us  very  shortly  and  this  also  will  be 
released  this  fall  direct  to  the  exhibitors.” 


Bern  to  Direct 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  1. — Paul  Bern, 
scenario  writer,  will  be  given  his  first 
directorial  chance  with  Lasky  in  making 
all  star  pictures. 
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First  National  Stars  at  Theatre 
Opening  in  San  Diego 

Corrine  Griffith  and  Conway  Tear le  Make  Personal  Appear- 
ance— Eileen  Sedgewick  Narrowly  Escapes  Death 

By  HARRY  HAMMOND  BEALL 

Hollywood,  April  l. — Film  celebrities  flocked  to  San  Diego  this 
last  week  to  attend  the  opening  of  the  newest  playhouse  controlled 
by  West  Coast  Theatres,  Inc.  It  is  the  Balboa,  situated  on  a busy 
corner  of  California’s  most  southernly  metropolis.  “Lilies  of  the  Field” 
was  the  opening  vehicle,  and  Corrine  Griffith  and  Conway  Tearle,  stars  of 
the  picture,  made  personal  appearances.  Harry  Arthur  is  authority  for  the 
statement  that  it  is  one  of  California’s  most  beautiful  theatres. 


Norman  manning  has  resigned 
as  studio  manager  of  Principal  Pic- 
tures. He  has  been  with  the  organization 
'a  year  and  a half.  Norman  built  the  old 
Balboa  studios  for  Horkheimers  and  has 
been  a prominent  figure  in  the  film  world 
ever  since. 

♦ * ♦ 

My  word!  The  film  colony  is  certainly 
becoming  Anglicized.  Fred  Niblo  and 
Reginald  Denny  have  been  elected  hon- 
orary vice-presidents  of  the  Los  Angeles 
Cricket  Club.  The  director,  it  is  said, 
played  a mean  game  in  Australia,  while 

Denny  was  an  adept  at  cricket  in  Eng- 

land. 

* * * 

The  Mission  theatre  is  receiving  exten- 
sive remodeling  at  the  hands  of  its  new 
owners,  headed  by  A.  H.  Emenheiser, 
president  of  the  Pacific  Southwest  Thea- 
tres, Inc.,  and  Dwight  Hill,  managing 
■ director.  Jack  Root’s  managerial  suc- 
cessor. 

* * !|! 

Tally’s  Broadway  theatre,  now  under 
West  Coast  control,  has  been  made  into 
a replica  of  the  cathedral  of  Notre 
Dame  for  the  popular  price  run  of  “The 
Hunchback.’’  It  has  been  cleverly  done 
and  has  attracted  a world  of  attention. 

* * * 

George  Gould,  formerly  of  the  M.  P. 
News,  is  the  newest  dramatic  and  picture 
editor  for  the  Hollywood  News.  George 
and  Joe  Blair,  formerly  of  Filmograph, 
are  in  charge  of  the  department.  A great 
team. 

* * * 

Sol  Lesser  is  in  Arizona.  The  Principal 
Pictures  chief  went  there  to  confer  with 
Harold  Bell  Wright  regarding  the  filming 
of  the  next  H.  B.  W.  story.  Louis  D. 
Lighton  and  his  talented  wife,  Hope 
Loring,  accompanied  Lesser  to  Arizona. 
They  will  collaborate  with  Harold  Bell 
Wright  on  the  script. 

* * * 

To  Mark  Larkin,  Jeff  Lazarus  and 
Bill  Pickens  goes  the  palm  for  a well 
planned  exploitation  stunt.  Mark  and 
Jeff,  the  former  representing  Mary  Pick- 
ford,  the  latter,  the  Grauman  downtown 
theatres,  arranged  with  Bill  Pickens,  As- 
cot speedway  exploiteer,  for  a Mary  Pick- 
ford  cup  for  the  winner  of  this  Sunday’s 
races,  all  of  which  helped  attendance 
materially  at  “Dorothy  Vernon  of  Had- 
don  Hall’’  at  Grauman’s  Million  Dollar 
theatre.  Incidentally  it  is  already  break- 
ing all  records  there. 

* 

Jack  Pickford,  by  the  way,  is  once 
more  in  make-up,  this  time  for  “The  End 
of  the  Word,”  the  new  Tom  J.  Geraghty 
production  in  which  he  is  to  star.  'Tom 
is  using  the  Pickford-Fairbanks  studios 
while  Mary  and  Doug,  are  vacationing  in 


Europe.  Production  will  consume  two 
months,  it  is  estimated. 

* * * 

Ray  Leek  is  the  new  director-general 
of  “Screen  Snap-Shots,”  the  reel  invented 
by  Louis  Lewyn  to  give  the  public  inti- 
mate glimpses  of  stars  off-stage. 

* * * 

C.  L.  “Les”  Theuerkauf  is  now  presi- 
dent of  the  Film  Exchange  Board  of 
Trade.  Both  “Les”  and  the  organization 
are  entitled  to  congratulations.  C.  L.  is 
the  Los  Angeles  Universal  Exchange 
manager,  and  one  of  the  most  popular 
lads  on  the  row. 

* !|!  * 

Narrowly  escaping  death,  Eileen  Sedg- 
wick, Universal  star,  and  her  director. 
Jay  Marchant,  suffered  severe  injury  re- 
cently, when  an  automobile  in  which  they 
were  riding  collided  with  another  car  on 
a precipitous  mountain  road,  near  War- 
ner Hot  Springs,  throwing  the  pair  down 
a steep  embankment.  The  couple  were 
en  route  to  location.  “Bud”  Osborne,  an 
actor,  in  the  ill-fated  machine,  escaped 
without  serious  injury. 

* * * 

“How  Many,  Please?”  This  inquiry 
was  shot  through  the  wicket  of  the  box- 
office  at  Grauman’s  Hollywood  Egyptian 
theatre  by  Robert  Edeson,  distinguished 
actor,  on  Tuesday  night,  the  occasion  be- 
ing the  250th  performance  of  “The  Ten 
Commandments”  at  the  palatial  cinema 
capital  playhouse. 

* * * 

Production  is  well  under  way  on  the 
first  of  the  A1  Christie  special  features 
for  Hodkinson  release.  The  cast  of  the 
initial  picture  of  the  new  series  is  to  be 
a stellar  one  and  will  include  such  well 
known  names  as  Dorothy  Devore,  Jay 
Belasco,  Walter  Hiers,  Tully  Marshall, 
James  Harrison,  Priscilla  Bonner,  Jimmie 
Adams,  Lincoln  Plumer,  Patricia  Palmer, 
Rosa  Gore  and  others.  Scott  Sidney  is 
directing. 

* !(:  Ht 

Barney  Oldfield,  dean  of  the  disciples 
of  the  roaring  road,  will  shortly  be  seen 
in  a Hal  Roach  comedy.  Not  that  the 
cigars’  best  friend  is  going  to  desert  the 
auto  tire  business  for  the  movies.  Noth- 
ing like  that.  But  Barney  was  persuaded 
to  appear  in  a racing  scene  in  a Charles 
Chase  picture  which  Leo  McCarey  is 
directing. 

* * 

Another  well  known  press  agent  of 
movieland  will  soon  be  numbered  among 
the  “best  sellers”  of  the  literary  world. 
This  time  it  is  “Silent  Bob”  Hewes,  pub- 
licist, scenarist  and  magazine  writer,  who 
has  been  hiding  his  proverbial  light  under 
the  proverbial  bushel  basket  as  Scoop 
Conlon’s  first  assistant  in  the  manage- 
ment and  exploitation  of  William  S.  Hart. 
Hewes  is  soon  to  have  his  novel,  “Shara- 


By  JOHN  M.  WILLIAMS 

{Park  Theatre,  Glen  Rose,  Tex.) 

This  may  belong  under  The  Funny 
Side  of  Exhibition — or  it  may  not  belong 
anywhere,  but  it  was  very  funny  to  me 
in  one  way,  while  at  the  same  time  it 
caused  me  some  trouble. 

Mr.  Douglas,  representing  Educational 
Film  Exchange  of  Dallas,  Tex.,  arrived 
in  town  one  night  not  long  ago  and  about 
thirty  minutes  after  we  had  fixed  up  a 
contract  together  and  separated,  a shot 
rang  out  on  the  still  night  air  and  a Texas 
Ranger  fell  at  the  hands  of  an  assassin 
whom  the  officers  believed  to  be  some 
enraged  bootlegger. 

Excitement  ran  high  and  everybody 
caught  in  town  that  night  was  arrested 
and  put  in  jail.  Mr.  Douglas  and  I were 
in  our  rooms  in  time  to  escape  this  for- 
mal invitation,  but  as  his  hotel  was  only 
about  a block  from  the  scene  of  the 
crime  and  as  he  had  probably  heard  very 
wild  tales  about  the  bootleggers  in  Glen 
Rose  since  the  recent  raid  by  Rangers,  he 
was  evidently  very  much  alarmed  for  I 
did  not  see  or  hear  of  him  the  next  morn- 
ing nor  until  he  had  finished  his  “bee- 
line” to  Dallas. 

I have  heard  of  film  salesmen  with  a 
good  “line,”  but  this  was  the  fastest 
“line”  I have  ever  known  of — 100  miles 
in  nothing  flat. 

And  the  big  joke  of  it  was  that  when 
he  got  to  Dallas  he  had  forgotten  all 
about  the  provisions  of  our  contract.  I 
have  also  heard  of  film  salesmen  who 
could  “forget”  certain  minor  items,  but 
this  was  the  limit.  But  I don’t  blame 
him  much;  I was  a little  scared  myself. 


zade’s  Night,”  published  serially  by  a 
well  known  concern.  Just  goes  to  prove 
that  press  agents  are  purty  slick  lads, 
what  with  Joe  Jackson  writin’  vaudeville 
sketches,  Garret  Graham  deliverin’ 
speeches  and  Hewes  writin’  pieces  for 
magazines! 

* * * 

Viola  Dana,  now  nearing  the  end  of 
her  contract  with  Metro,  will  be  directed 
in  one  of  the  last  pictures  under  the  old 
agreement,  by  Lloyd  Ingraham.  'The 
story,  “The  Beauty  Prize,”  is  by  Nina 
Wilcox  Putnam. 

The  first  picture  to  be  directed  by  Ru- 
pert Julian  since  he  made  “Merry-Go- 
Round”  for  Universal,  will  be  “We  Are 
French,”  which,  according  to  Carl  Laem- 
mle,  will  be  produced  on  as  lavish  a scale 
as  has  been  any  of  the  big  Universal 
specials  including  “The  Hunchback  of 
Notre  Dame”  and  others  of  equal  mag- 
nitude. 

* * * 

Fred  Niblo,  following  in  the  footsteps 
of  other  big  directors,  will  make  his  next 
picture  abroad.  It  is  to  be  “The  Red 
Lily”  and  Niblo  will  go  to  Brittainy  and 
Paris  for  his  exteriors,  sailing  in  June. 


Cana^  Exhibitor  in  N.  Y. 

NEW  YORK— B.  F.  Stapleton,  of  Ot- 
tawa, Canada,  has  arrived  in  New  York 
to  serve  on  the  First  National  rotating 
committee.  He  will  remain  two  weeks. 


April  12,  1924 


EXHIBITORS  HERALD 


37 


Fihn  N&0S 

PICTORIAL  SECTION 

Stories  Told 

in 

Pictures 

of  Exhibitors  Herald 

Issue  of  April  12 

h 

the  Camera 

Mary  Pickford,  wearing  one  of  her  beautiful  costumes  in 
the  role  of  Dorothy  Vernon,  in  her  20th  Century  dressing 
room,  a portable  affair  used  on  the  stage  of  the  Pickford- 
Fairbanks  studio  while  making  “Dorothy  Vernon  of 
Haddon  Hall,”  her  newest  United  Artists  production. 


! “Happy  Easter,”  says  Dorothy  Devore,  the  Christie 
I f Comedy  star.  Dorothy  is  coloring  the  egg  for  a big  cele- 
f 1 bration  in  Hollywood  at  the  Christie  studio,  which  is  to 
I I be  participated  in  by  the  youngsters  of  the  company,  with 
I Miss  Devore  as  hostess.  This  is  a regular  California  egg. 


No  magazine  at  this  season  of  the  year  would  be  complete  without  a picture 
of  an  Easter  bunny  and  a few  eggs.  So  here  is  Jackie  Coogan  all  dressed  up 
like  a rabbit  trying  to  scare  the  life  out  of  a real  rabbit.  The  little  Metro  star 
paused  in  the  making  of  “A  Boy  of  Flanders”  long  enough  to  pose  for  this  for 
“The  Herald.” 


Bob  Horner,  said  to  be  filmdom’s 
youngest  director,  who  produced 
“The  Virginian  Outcast,”  starring 
Marjorie  Daw,  at  the  Robert  Hor- 
ner Pictures,  Inc.,  Hollywood,  Cal. 


38 


EXHIBITORS  HERALD 


April  12,  1924 


Samuel  Goldwyn,  who  is  producing  pictures  for  the  Asso- 
ciated First  National  at  Hollywood,  is  greeted  by  Carl 
Bush,  executive  secretary  of  the  Hollywood  Chamber  of 
Commerce,  upon  his  recent  arrival  on  the  West  Coast. 


Roy  Boomer,  manager  of  the  Cameo  theatre,  San  Fran- 
cisco, and  two  of  his  usherettes,  putting  on  a street  ballyhoo 
to  advertise  the  Universal  production,  “Hook  and  Ladder,” 
starring  Hoot  Gibson.  San  Francisco’s  oldest  fire  engine 
was  used  for  the  stunt.  (Photo  by  H.  E.  N.) 


Percy  Marmont  (center),  who  supports  Barbara  LaMarr 
in  the  Sawyer-Lubin-Metro  production,  “The  Shooting  of 
Dan  McGrew,”  explains  to  Clarence  Badger,  Reginald  Tav- 
ner  and  Arthur  Sawyer  that  the  shooting  is  no  laughing 
matter. 


Mr.  and  Mrs.  G.  S.  Jones  of  San  Jose,  California,  visit  San 
Francisco’s  film  row  and  give  the  new  features  the  up-and- 
down.  Mr.  Jones  runs  the  Lyric  theatre  at  San  Jose. 
(Photo  by  H.  E.  N.) 


Jeff  Davis,  the  “king  of  the  Hoboes,”  visits  the  Goldwyn 
studios,  Los  Angeles,  and  shows  his  book  of  clippings  to 
Carmel  Myers  and  William  Haines.  Jeff  might  pass  for 
a director  with  that  cap  turned  around. 


Goldwyn  Cosmopolitan  exchange  force,  San  Francisco. 
(Left  to  right)  O.  L.  Olsen,  salesman;  Miss  O.  Caldwell, 
clerk;  G.  C.  Parsons,  manager;  Miss  E.  Slater,  booker; 
Mrs.  M.  R.  Hines,  cashier;  Miss  H.  Quayle,  biller;  J.  E. 
Flynn,  district  manager;  Miss  N.  Amos,  secretary;  Miss 
D.  Taylor,  stenographer,  and  W.  R.  Cox,  salesman.  (Photo 
by  H.  E.  N.) 
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President  Albert  E.  Smith,  of  Vitagraj>h,  entertained  the  critics  and  trade  journal  representatives  at  a luncheon  at  the 
Hotel  Biltmore,  Los  Angeles,  March  7,  at  which  a preview  of  J.  Stuart  Blackton's  film  “Let  Not  Man  Put  Asunder”  was 
shown.  Mr.  and  Mrs.  Smith,  Mr.  and  Mrs.  J.  Stuart  Black  ton.  Miss  Pauline  Frederick  and  Lou  Tellegen  received  the 
guests. 


John  Russell,  newspaperman,  adventurer  and  short  story  writer,  co-author, 
with  Carl  Harbaugh,  of  “Mile.  Midnight”  Mad  Murray’s  latest  picture  for 
Metro.  The  picture  is  being  directed  by  Robert  Z.  Leonard.  Mr.  Russell  wrote 
“Where  the  Pavement  Ends,”  also  produced  by  Metro. 


Pat  O’Malley,  who  last  week  signed  a 
contract  to  play  opposite  Viola  Dana  in 
“The  Beauty  Prize,”  a Metro  picture. 


Kenneth  Harlan,  the  Preferred  Pictures’  star,  outside  his  modest  Hollywood 
bungalow,  with  his  German  police  dog  and  everything.  Kenneth  has  been 
making  a name  for  himself  in  “The  Virginian”  and  reports  to  the  “Herald” 
refer  to  it  as  the  best  Western  of  the  season. 


Hilliard  Karr,  who  recently  signed  a 
long-term  contract  with  Century  Come- 
dies. The  300  pounder  will  no  longer  be 
known  as  “Fatty”  but  Hilliard  Karr. 
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Here’s  the  whole  bunch  engaged  in  making  the  new  H.  C.  Witwer 
stories,  “The  Telephone  Girl,’’  for  Film  Booking  Offices.  The  two 
young  ladies  are  Alberta  Vaugbn  and  Gertrude  Short  and  Director 
Mai  St.  Clair,  George  O’Hara,  Tom  Wilson  (black  face),  Eddie  Hearn 
and  others  well  known  in  film  circles. 


Baby  Peggy,  the  Principal  Pictures  starlet,  attempts  to 
vamp  Reinald  Werrenrath,  famous  baritone.  He  is  making 
a concert  tour  of  California  and  visited  Peggy  at  her 
Hollywood  home.  This  photo  was  taken  on  the  lawn  of 
her  home. 


Members  of  the  Chinese  High  Commission  being  enter- 
tained in  Hollywood  by  Sid  Grauman  at  his  Hollywood 
theatre,  where  they  were  guests  of  the  theatre  manage- 
ment at  a showing  of  Cecil  B.  DeMille’s  latest  Paramount 
feature,  “The  Ten  Commandments.”  The  ladies  in  cos- 
tume are  the  usherettes. 
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Peggy  Sliaw,  a comely  young  ladiy,  who  is  playing 
the  ingenue  role  in  George  Archainbaud’s  new  Wil- 
liam Fox  production  “The  Plunderer”  (Edwin  Bower 
Hesser  photo). 

+ + + 


Walter  W.  Kofeldt  (right) 
is  somewhat  Girl  Shy  you 
will  note.  He’s  manager 
of  Pathe’s  San  Francisco 
office. 


(Above)  Frank  Parker, 
owner  of  Lyric  theatre, 
Modesto,  Cal.,  and  the 
Lincoln  theatre,  Stockton, 
CaL 

* • * 

(Right)  J.  W.  Flood,  of 
Rex  theatre,  Fallon, 
Nevada,  and  another  good 
“Herald”  booster.  (These 
are  H.  E.  N.  photos.) 


Pickford’s  new  film  “Dorothy  Vernon  of  Haddon  Hall,”  which 
will  be  distributed  through  United  Artists. 


Martha  Sleeper,  the  new  twelve-year-old  leading  lady  in 
the  Buddy  Messinger  Century  comedies.  She  makes  her 
debut  in  a leading  role  in  the  next  Century-Universal  two- 
reel  subject,  although  she  played  in  F.  B.  O.’s  picture  “The 
Mailman.” 
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Paramount  to  Increase  Production 
at  Once  in  East 

Adds  Three  New  Directors  to  Long  Island  Studio  Staff — 
Williams  Malles  Denial  of  Lloyd  Contract 

By  JOHN  S.  SPARGO 

New  YORK,  April  1. — That  the  trend  of  motion  picture  production  is 
eastward  is  evidenced  by  the  announcement  made  last  week  by 
. Famous  Players-Lasky  Corporation  of  the  selection  of  four  new  direc- 
tors, three  of  whom  will  make  their  productions  at  the  Paramount  Long 
Island  City  studio.  The  executives  of  a number  of  the  larger  picture  com- 
panies have  been  growing  more  and  more  converted  to  the  belief  in  the 
desirability  of  producing  pictures  nearer  to  the  home  offices. 

Many  of  them  have  advocated  this  for  some  time  past,  one  of  the  chief 
of  these  advocates  being  Richard  A.  Rowland,  general  manager  of  First 
National.  Recently,  Mr.  Rowland  made  the  statement  that  •within  a very 
short  time  First  National  anticipated  having  several  of  their  production 
units  making  pictures  in  and  about  New  York. 


SAID  he:  “You  cannot  make  your 
product  three  thousand  miles  away 
from  the  home  office  with  that  degree  of 
efficiency  and  economy  necessary  to  suc- 
cess as  when  you  have  your  organization 
close  at  hand.  We  of  Ftirst  National  an- 
ticipate having  several  of  our  units  work- 
ing in  the  East  in  a few  months  not  more 
than  six  months  at  the  most,  probably 
earlier.” 

From  Paramount  offices  came  the  an- 
nouncement several  weeks  ago  that  the 
proportion  of  its  output  to  be  made  in 
the  East  would  be  increased.  At  that 
time  but  three  units  were  at  work  in  the 
Paramount  eastern  studio  and  since  then 
two  more  have  been  added.  To  this  num- 
ber, within  the  next  few  weeks,  three 
more  units,  under  the  direction  of  Paul 
Sloane,  Frank  Tuttle  and  R.  H.  Burn- 
side, three  of  the  four  newly  selected 
directors,  will  be  added.  This  will  make 
a total  of  eight  Paramount  producing 
units  making  their  home  at  the  Long 
Island  City  studio. 

* * * 

Milton  Sills  was  the  highlight  of  the 
weekly  A.  M.  P.  A.  luncheon  at  the  Cafe 
Boulevard  on  Thursday.  He  surprised 
and  delighted  his  audience  with  his  hu- 
mor, real  speaking  ability  and  fine  sin- 
cerity. 

Mr.  Sills  dwelt  especially  on  the  pride 
he  finds  in  his  work,  placing  much  of  the 
basis  of  that  pride  on  the  fact  that  the 
motion  picture  art  is  so  distinctively 
American. 

“Just  as  Greece  is  primarily  responsible 
for  sculpture,  Italy  for  painting,  France 
for  architecture  and  Germany  for  music, 
so  is  America  responsible  for  the  motion 
picture  art,”  he  said. 

To  the  scenario  writers  Mr.  Sills  paid 
a splendid  tribute  and  said  the  time 
would  come  when  scenarios  would  be 
done  over  and  over  again,  each  generation 
contributing  its  interpretive  artists  anew, 
as  is  done  now  for  the  classics  built 
around  such  characters  as  Hamlet  and 
Camille. 

+ + * 

Apropos,  the  recent  stunt  of  showing 
motion  pictures  on  soeeding  trains  for 
the  first  time  in  England,  Horace  Judge 
sends  along  the  following: 

“Dear  J.  S.; 

Talk  about  speed  boys!  Why,  over  here 
they  have  been  running  a couple  of  our 
films  at  the  rate  of  65  miles  per  hour,  which 
you  will  agree  is  pretty  fast  projection!  It 
happened  on  the  Flying  Scotchman  between 
London  and  York  and  return.  Norma  Tal* 
madge  has  knocked  spots  off  old  Dick  Turpin, 
who  until  now  held  the  record  with  the  ride 
to  York  on  Black  Bess.  The  only  casualty  in 
what  all  film-land  was  calling  the  biggest  stunt 
ever  put  over  on  this  side,  was  the  loss  of 


one  of  the  Black  Oxen,  which  fell  off  the 
train  due  to  excessive  speed!  When  last  seen 
it  was  plowing  the  fields  in  preparation  for 
a big  harvest  for  exhibitors! 

Your  obedient  servent, 

HORACE  JUDGE. 

* * * 

Si  Snyder,  director  of  publicity  of  the 
Rockett-Lincoln  Film  Company  since  its 
organization,  has  completed  his  term  of 
service  with  that  company  and  will  re- 
turn to  his  home  in  Hollywood  after 
Easter. 

Mr.  Snyder  is  dean  of  motion  picture 
publicity  men  of  the  West  Coast  in  point 
of  continuous  service,  is  a charter  mem- 
ber of  the  Wampas  and  had  an  important 
part  in  the  research  work  for  “The  Dra- 
matic Life  of  Abraham  Lincoln.” 

He  is  also  co-author  with  Laurance 
Hill  of  “Can  Anything  Good  Come  Out 
of  Hollywood?”  which  was  written  to  set 
forth  the  beauties  and  excellences  of  that 
much  maligned  community. 

♦ * * 

The  following  letter  from  J.  D.  Wil- 
liams, president  of  Ritz-Carlton  Pictures, 
is  self-explanatory  and  sets  at  rest  a ru- 
mor that  has  been  persistently  recurring 
for  several  months  past: 

Dear  Mr.  Spargo: 

Reports  have  reached  me  from  Los  Angeles 
regarding  my  having  stated  that  I had  Harold 
Lloyd  under  contract  to  take  effect  upon  the 
completion  of  his  existing  contract  with  Rathe, 
and  that  I also  showed  what  purports  to  be 
a contract  to  that  effect. 

At  the  luncheon  given  last  Monday  at  the 
Ritz  to  the  trade  paper  representatives,  I 
stated  most  EMPHATICALLY,  in  answer  to 
a direct  question,  that  I had  no  contract  with 
Harold  Lloyd. 

I repeat  the  statement  here. 

In  view  of  the  fact  that  it  is  very  unfair 

to  Harold  Lloyd  and  Rathe,  as  well  as  to 

myself,  to  print  such  rumors  when  there  is 

no  truth  whatever  in  them,  I sincerely  trust 

that  you  will  co-operate  in  putting  an  end  to 
same  by  publishing  this  letter. 

Sincerely  yours, 

J.  D.  WILLIAMS. 

* SK  iic 

W.  E.  Wilkinson,  who,  for  the  past 
two  years,  has  been  secretary  of  the  De- 
troit Film  Board  of  Trade,  has  joined 
the  Will  Hays  forces  in  the  capacity  of 
assistant  to  Charles  C.  P'ettijohn,  general 
counselor. 

Mr.  Wilkinson  in  addition  to  being  an 
efficient  Film  Board  of  Trade  secretary 
is  also  an  attorney  and  a graduate  of  the 
Lfniversity  of  Alabama.  He  was  strongly 
recommended  to  Mr.  Pettijohn  by  both 
the  Detroit  Film  Board  of  Trade  and 
the  Motion  Picture  Theatre  Owners  of 
Michigan. 

Dr.  William  Engel,  who  has  a wide 
acquaintance  among  film  men  and  who 
is  also  a brother  to  Joe  Engel,  production 
manager  of  Metro  Pictures  Corporation, 


(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1. — Alice  Terry 
and  Kada-Abdel-Kadir,  whom  Miss 
Terry  and  Rex  Ingram  brought  back  with 
them  from  Africa  about  two  weeks  ago. 

What  his  future  will  be  has  not  been 
decided.  He  has  a part  in  Rex  Ingram’s 
new  picture  for  Metro  “The  Arab,”  fea- 
turing Ramon  Novarro  and  Alice  Terry, 
to  film  which  the  entire  company  went  to 
Africa,  but  following  that  no  definite 
plans  have  been  made  for  him. 

At  present  he  is  the  pet  of  Broadway. 


joined  the  ranks  of  the  benedicts  last 
week. 

Dr.  Engel’s  bride  is  the  daughter  of 
Mr.  and  Mrs.  Samuel  S.  Strauss.  Dr.  and 
Mrs.  Engel  will  reside  at  175  West  57th 
Street,  New  York  City. 

* * * 

Eugene  Zukor,  accompanied  by  Mrs. 
Zukor  and  their  infant  son,  arrived  Sat- 
urday on  the  Paris  of  the  French  line 
after  a two  months’  sojourn  in  Europe. 
♦ * * 

Louis  Brock,  one  of  Bruce  Johnson’s 
useful  young  men  in  the  Foreign  Depart- 
ment of  Ffirst  National,  returned  last 
week  from  an  extended  business  trip  in 
Bermuda  and  other  South  Sea  seaports. 
Mr.  Brock,  who  is  known  at  times  and 
places  as  “Battling  Brock,”  denies  that 
he  stopped  off  at  Buenos  Aires  to  con- 
sider negotiations  for  a match  with 
Firpo. 

* * * 

The  week’s  classic  in  repartee  between 
the  warring  factions  of  T.  O.  D.  C.  cir- 
cles: “Bill”  True  issues  a statement  in 
which  he  suggests  a Teapot  Dome  inves- 
tigation of  Sydney  Cohen,  his  T.  O.  D.  C. 
and  the  M.  P.  T.  O.  A.  Sydney  plays 
back  at  him  by  saying:  “I  don’t  think  a 
Teapot  Dome  investigation  is  necessary 
but  I do  believe  that  a dome  investiga- 
tion of  some  people  would  be  advisable. 


Akron  Theatre  Owners 
Hold  Annual  Election 

(Special  to  Exhibitors  Herald) 

AKRON,  O.,  April  1— -The  Akron  The- 
atre Owners  Association,  at  their  annual 
meeting,  reelected  the  entire  list  of  offi- 
cers. 

The  men  elected  were:  Ike  Friedman, 
Akron  Theatre  Co.,  president;  Charles 
Menches,  Liberty,  vice-president;  F.  C. 
Buben,  Palace,  treasurer;  Albert  Ploenes, 
Orpheum,  secretary;  and  L.  J.  Callinan, 
assistant  secretary.  Trustees  also  re- 
elected are:  James  P.  Dunlevy,  Strand; 
C.  W.  Belden,  Thornton;  and  Allen 
Simmons,  Allen. 
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Faulty  Distribution  Retards 
Industry,  Williams  Declares 

Ritz-Carlton  Head  Believes  Evils  of  Present  System 
Will  Be  Felt  This  Fall — Says  Operating  Cost 
Ranges  from  15  to  50  Per  Cent 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1. — J.  D.  Williams,  president  of  Ritz-Carlton 
Pictures,  Inc.,  returned  to  New  York  last  week  after  a long  trip  to  the 
Coast  during  which  he  visited  many  of  the  most  prominent  exhibitors 
of  the  country  and  with  his  mind  more  firmly  made  up  that  something  is 
radically  wrong  with  some  angles  of  the  present  method  of  distributing 
pictures. 

Present  System  to  Bring  Dearth  in  Pictures 
Mr.  Williams  is  very  strongly  of  the  belief  that  the  greatest  impedi- 
ment to  the  progress  of  the  industry  can  be  found  in  what  he  terms  the 
faulty  and  cumbersome  distribution  system. 

“The  evils  of  the  present  distribution  system,”  Mr.  Williams  declares, 
“will  make  itself  felt  about  next  October  when  there  will  be  a great  dearth 
of  suitable  pictures  for  metropolitan  first  run  theatres. 


April  12,  1924 

Exhibitor  Holds  Film 
Men  Forced  Closing 

Blames  Shut-Down  of  Houses 
On  Lack  of  Cooperation 
From  Exchangemen 

(Special  from  S.  E.  C.  and  S.  P.  P.) 

STEPHENS,  ARK.,  April  1.— The 
Palace  theatre  and  Collier  Bros,  house 
consolidated  about  the  last  of  February, 
due  to  the  fact  that,  they  claim,  Steph- 
ens will  not  support  two  shows.  It  was 
their  intention  to  run  only  one  of  the 
theatres  and  carry  out  all  contracts  with 
exchanges  providing  they  could  get  ex- 
tensions on  their  contracts  so  that  they 
would  not  be  loaded  up  with  two  pictures 
at  once. 

Both  Theatres  Close 

Now  the  announcement  comes  from 
the  two  theatres  that,  due  to  the  fact  that 
a number  of  the  exchanges  were  not  will- 
ing to  cooperate  with  them  to  the  extent 
of  extending  their  contracts  they  have 
been  forced  to  close-down  both  theatres 
and  cancel  all  contracts  since  they  could 
not  pay  for  two  pictures  a night  and  run 
only  one. 

The  management  of  the  two  houses 
say  that  some  of  the  companies  with 
whom  they  had  contracts,  showed  the 
finest  kind  of  spirit  and  were  willing  to 
help  them  on  a fifty-fifty  basis  with  the 
understanding  that  they  would  run  out  all 
their  contracts  before  undertaking  any 
new  obligations,  but  the  few  who  were 
not  willing  to  do  this  tied  them  up  so 
they  could  not  operate. 

An  open  letter  was  sent  all  the  ex- 
changes explaining  the  situation  and 
showing  just  why  they  were  closing  and 
demanding  that  all  contracts  be  cancelled. 

First  National  Meeting 
Set  for  Last  of  April 
Will  Be  in  New  Orleans 

NEW  YORK,  April  1.— The  annual 
congress  of  Association  First  National 
Pictures,  Inc.,  will  be  held  this  year  in 
New  Orleans,  beginning  April  23.  The 
meeting  will  be  ir^  session  for  a WQ,ek. 

Selectiio_Jr  of  stories  for  the  screen, 
action  on  reports  submitted  in  a nation- 
wide check  up  and  the  formulating  of 
plans  to  make  effective  a more  complete 
cooperation  among  all  branches  of  the 
industry,  are  to  be  the  chief  objects  of 
the  industry,  according  to  Robert  Lieber. 

The  New  York  delegation  will  be 
headed  by  Lieber,  H.  O.  Schwalbe,  R.  A. 
Rowland  and  E.  A.  Eschmann.  Bruce 
Johnson,  of  the  foreign  department,  will 
speak  on  his  activities. 

Among  the  franchise  holders  who  will  attend 
■will  be  E.  V.  Richards,  Jr.,  New  Orleans;  Spyros 
P.  Stcouras,  St.  Louis;  Col.  Fred  Levy,  Louisville, 
Ky.;  Frank  Ferrandini,  Richmond,  Va.;  Tom 
Boland,  Oklahoma  City;  Harry  M.  Crandall, 
Washington,  D.  C. ; A.  H.  Blank,  Des  Moines; 
James  B.  Qark,  Pittsburgh;  Jacob  Fabian, 
Patterson.  N.  J. ; M.  L.  Finkelstein,  and  I.  H. 
Ruben,  Minneapolis;  N.  H.  Gordon,  Boston;  C. 
S.  Jensen.  Portland  Ore.;  J.  G.  Von  Herberg, 
Seattle;  Samuel  Katz,  Chicago;  J.  H.  Kunsky, 
Detroit;  So!  Lesser,  Adolph  Ramish,,  Abe  and 
Mike  Gore,  Los  Angeles;  Harry  T.  Nolan,  Denver; 
Thomas  Saxe,  Milwaukee;  John  J.  McGuirk, 
Philadelphia;  Moe  Mark,  New  York;  R.  D. 
Graver,  Charlotte,  N.  C. ; H.  Brouse  and  Ben 
Stapleton,  Ottawa,  Canada;  and  W.  P.  Dewees, 
Vancouver,  B.  C. 


McIntyre  Elected 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  April  1.— J.  H. 
McIntyre  was  elected  vice-president  of 
the  Albany  Film  Board  of  Trade  last 
week,  succeeding  Frank  Bruner,  who 
resigned. 


“When  I predicted  a shortage  next  fall 
to  a prominent  star  the  other  day,”  said 
J.  D.,  “he  replied:  ‘This  shortage  will 
make  it  much  better  for  my  pictures.’ 
This  is  entirely  erroneous  in  principle,  be- 
cause if  the  average  exhibitor  does  not 
get  enough  worthwhile  pictures  to  assure 
good  average  business,  he  cannot  pay  for 
and  sustain  himself  upon  the  occasional 
big  picture  when  it  does  come  along.  The 
industry  as  a whole  is  so  interdependent 
upon  its  component  parts,  that  to  main- 
tain a healthy  condition,  all  must  function 
properly.” 

“Distribution  is  the  greatest  problem  we 
have  to  contend  with  today,”  continued 
Mr.  Williams.  “Unless  the  method  of 
selling  pictures  is  improved,  it  will  result 
in  more  harm  than  any  other  single  im- 
perilment  the  business  has  yet  had  to  en- 
dure. 

Points  Producers’  View 

“The  average  distributor  will  tell  you 
that  pictures  cost  30%  to  distribute,  yet  I 
know  from  personal  experience  that  some 
subjects  cost  16%  and  some  90%  between 
studio  and  theatre.  The  gulf  bet'.veen 
what  we  know  as  ‘independent’  producers 
and  distributors  will  continue  to  widen 
until  the  distributor  can,  with  fairness, 
correctly  assess  the  varying  cost  where  it 
belongs  in  order  that  the  producer  may  be 
charged  only  with  the  costs  of  his  own 
production. 

“Distributors  today  are  averse  to  hand- 
ling a production  which  has  cost  $500,000 
if  they  estimate  it  will  not  gross  over 
$700,000.  At  the  same  time  they  wel- 
come negatives  costing  $150,000  which 
will  gross  $000,000.  It  is  my  contention 
that  there  should  be  more  money  in  prop- 
erly made  pictures  of  the  first  class  than 
the  latter,  because  both  will  play  approxi- 
mately the  same  number  of  theatres,  both 
require  the  same  number  of  calls  by  sales- 
men with  consequent  equality  in  selling 
costs.  The  physical  distribution  cost  of 
six  to  eight  reels  of  film  is  the  same 
whether  they  earn  the  larger  or  smaller 
gross.  This  comparison  applies  of  course, 
to  productions  which  have  been  made 
without  waste  by  competent  producers. 

Difference  in  Selling  Costs 

“To  realize  that  distribution  has  always 
been  a vexing  problem,  we  need  only  re- 
call the  time  when  all  pictures  sold  for 
10c  per  foot.  Then  a few  farsighted  men 
got  out  of  the  rut  by  making  big  features, 
which  earned  large  profits,  and  we  moved 


along  until  we  bogged  into  the  present 
30%  rut.  It  is  uneconomic  that  4,000  con- 
tracts on  one  picture  grossing  $300,000 
should  not  entail  approximately  the  same 
distribution  costs  as  4,000  contracts  on 
another  grossing  $600,000.  The  only  dif- 
ference is  the  interest  on  the  money  in- 
volved during  the  time  it  is  invested.  The 
percentage  of  selling  cost  on  the  $600,000 
negative  should  be  less,  if  there  be  a dif- 
ference in  rate  at  all. 

Right  now  we  should  be  producing  more 
$400,000  or  $500,000  pictures  but  experi- 
enced independent  producers  are  disin- 
clined to  do  so  because  of  the  fear  that 
they  will  not  earn  sufficient  to  cover  dis- 
tribution costs,  provided  the  gross  fails  to 
approximate  a million.  This  is  where 
distribution  costs  affect  the  exhibitor,  be- 
cause he  needs  high  grade  product. 

Sees  Obstacle  to  Big  Pictures 

“Until  distributors  can  make  money  by 
selling  a $400,000  picture  for  $500,000,  we 
will  not  get  enough  big  pictures.  Promi- 
nent stars,  well  known  books  and  plays 
lower  the  distributor’s  advertising  costs, 
reduce  sales  resistance,  and  make  money 
for  the  exhibitor,  but  there  is  no  incen- 
tive for  the  independent  producer  to  put 
them  in  pictures  so  long  as  he  has  to  pay 
an  unfair  percentage  of  the  overhead  for 
distribution  as  does  the  cheaper  negative 
with  none  of  these  expensive  elements.” 

Selznick  Subsidiary 

Company  Incorporated 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1. — Announcement 
is  made  of  the  incorporation  of  Selco 
Pictures,  Inc.,  for  the  acquisition  of  mo- 
tion-picture product  for  distribution 
through  Selznick  Distributing  Corpora- 
tion. 

The  officers  of  the  new  corporation  are; 
W.  C.  J.  Doolittle,  president;  Ralph  B. 
Ittelson,  vice-president;  Walter  Jerome 
Green,  treasurer,  and  L.  J.  Darmour, 
secretary.  The  board  of  directors  in- 
cludes; Charles  E.  Pain,  Walter  Jerome 
Green,  Ralph  B.  Ittelson  and  Motley  H. 
Flint. 


Vignola  With  Metre 

LOS  ANGELES, — It  has  been  an- 
nounced that  Bob  Vignola  is  on  his  way 
west  to  direct  for  Metro. 
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Sol  Lesser  to  Make  Animal  Life 
Film  as  Roadshow  Subject 

Plans  Big  Educational  Production  Along  the  Lines  Found 
Successful  in  ‘'Secrets  of  Life*’  Series 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  1. — Magnifying  ants,  bugs  and  other  insects 
to  the  size  of  horses  and  elephants  are  part  of  the  production  plans 
of  Sol  Lesser  involved  in  the  making  of  a huge  educational  produc- 
tion which  will  be  roadshowed  throughout  the  country  at  top  prices. 
While  no  definite  announcement  has  been  made,  it  is  believed  that  the 
picture  will  be  an  elaboration  of  the  “Secrets  of  Life”  films  made  by  Louis 
Tolhurst. 


WORK  on  a scenario,  which  will  de- 
pict in  an  interesting  manner  the 
intricacies  and  oddities  of  animal  life,  has 
been  quietly  under  way  on  the  Coast  for 
some  time.  Those  informed  declare  that 
the  picture  when  created  will  prove  one 
of  the  most  astounding  creations  that 
has  yet  come  forth  from  pictureland.  The 
plan  is  to  embody  in  this  film  what  it 


LOUIS  H.  TOLHURST  (left)  and  Sol 
Lesser  (right)  who  are  jointly  produc- 
ing the  first  big  super-educational  film. 


would  require  volumes  to  tell,  and  do  it 
in  such  a manner  that  the  educational 
features  will  be  presented  in  such  a man- 
ner as  to  hold  the  undivided  interest  of 
the  public  in  general. 

* * * 

With  the  experience  gained  in  the 
making  of  the  “Secrets  of  Life”  series, 
treating  with  the  life  of  the  ant,  the 
spider,  fly  and  other  insects,  which  was 
started  following  the  announcement  of 
the  development  of  a “cool”  light,  it  is 
reported  that  the  magnifying  process  will 
prove  another  interesting  contribution  to 
the  camera’s  possibilities.  Prior  to  use  of 
the  “cool”  light  photography  of  insects 
was  virtually  impossible  because  of  the 
effect  on  them  from  the  heat  radiated. 

An  idea  of  the  delicate  operation  in- 
volved in  making  pictures  of  this  nature 
is  seen  in  the  following  explanation: 

In  order  to  film  his  smaller  subjects, 
like  the  infusoria  and  bacteria,  for  in- 
stance, Mr.  Tolhurst  first  gets  a piece  of 
microscopic  slide  glass  about  three  inches 
long,  one  inch  wide  and  a sixteenth  of  an 


inch  thick.  On  the  center  of  this  he 
places  a tiny  drop  of  liquid  containing 
millions  of  the  organisms.  On  this  he 
places  another  piece  of  glass  about  the 
size  of  a dime  and  the  thickness  of  a 
piece  of  paper.  He  then  presses  this  piece 
of  glass  against  the  piece  of  slide  until 
apparently  all  the  water  is  squeezed  out. 
And  yet,  the  organisms  are  so  small  and 
the  space  in  which  they  move  so  minute 
that  they  swim  freely  between  the  two 
pieces  of  glass,  not  only  up  and  down,  but 
to  and  away  from  the  camera. 

* * * 

And  even  the  camera  is  so  delicatelj^ 
adjusted  that  the  organisms  swim  in  and 
out  of  focus  in  the  infinitesimal  space  be- 
tween the  circle  of  glass  and  the  slide. 

The  screw  used  to  focus  the  camera  is 
pitched  100  threads  to  the  inch  and  is 
often  rotated  100th  of  a turn  while  focus- 
ing. In  other  words,  the  camera  can  be 
focused  down  or  up  to  one  ten-thousandth 
of  an  inch  and  can  be  brought  to  focus 
one  hundred  times  in  the  thickness  of  a 
hair. 

This  is  the  first  time,  it  is  believed,  that 
a subject  of  this  nature  has  been  road- 
showed  at  top  prices. 

Midwest  Gains  Control 
Of  Third  Elgin  Theatre 
Through  Crocker  Lease 

Midwest  Theatres,  Inc.,  closed  its  sec- 
ond important  deal  in  two  weeks  with 
the  signing  of  a ten-year  lease  for  the 
Crocker  theatre,  Elgin,  111. 

Approximately  two  weeks  ago  Midwest 
leased  the  Grove  theatre  in  the  same  town 
from  Frank  E.  Bodenschatz.  The  new 
lease  for  the  Crocker  theatre  is  signed 
with  Ralph  Crocker  and  provides  for  a 
five-year  renewal  option  at  the  expiration 
of  the  present  lease.  Control  of  both 
houses  will  be  assumed  very  shortly.  The 
Star  theatre,  also  owned  by  Crocker,  is 
not  included  in  the  deal. 

This  deal  gives  Midwest  three  theatres 
in  Elgin — the  Rialto  and  the  two  new 
acquisitions.  It  is  planned  to  operate  the 
Crocker  under  the  same  name  as  a high- 
class  house,  showing  the  pick  of  the  spe- 
cial feature  productions.  With  the  Rialto 
showing  Orpheum  circuit  vaudeville,  the 
Crocker  operating  with  pictures  and  the 
Grove  being  remodeled  to  accommodate 
large  legitimate  productions.  Midwest 
promises  to  furnish  the  best  obtainable 
in  amusement  features. 


Manages  F.  B.  O.  Branch 

NEW  YORK — H.  M.  Berman,  general 
sales  manager  of  Film  Booking  Offices, 
announces  the  appointment  of  Milton 
Hossfeldt  as  manager  of  that  company’s 
Portland  exchange. 


Announce  Promotion 
Of  Christie  Officials 
After  Last  Meeting 

LOS  ANGELES,  April  1 — Following 
the  annual  stockholders’  meeting  of  the 
Christie  Film  Corporation,  the  Board  of 
Directors  made  promotions  of  two  of  the 
company  officials. 

Fred  L.  Porter,  former  secretary  of  the 
company,  becomes  a vice-president  and 
treasurer;  while  William  S.  Holman,  audi- 
tor of  the  company  for  the  past  four 
years,  was  appointed  secretary.  A1  Chris- 
tie remains  president  of  the  organization, 
while  Charles  H.  Christie  is  vice-presi- 
dent and  general  manager. 

Wm.  S.  Holman,  who  is  the  new  mem- 
ber of  the  Board,  is  also  Treasurer  of  the 
Christie  Realty  Corporation,  a separate 
organization  from  the  film  company 
headed  by  the  Christies.  Fred  L.  Porter, 
the  new  second  vice-president,  has  been 
associated  with  A1  and  Charles  Christie 
practically  since  the  inception  of  the 
Christie  Film  Company  in  1916. 

O* Reilly  Reelected  as 
Head  of  T,  O.  C.  C. 
At  Annual  Election 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1.— Charles  L. 
O’Reilly  was  reelected  president  of  the 
Theatre  Owners  Chamber  of  Commerce 
of  New  York  City  at  the  annual  election 
a few  days  ago.  Mr.  O’Reilly . was  the 
only  nominee. 

The  list  of  candidates,  previously  nomi- 
nated, was  also  voted  upon,  the  following 
men  being  elected  to  office:  first  vice- 
president,  Charles  Steiner;  second  vice- 
president,  Joseph  Jame;  treasurer,  Sam 
Schwartz;  secretary,  Samuel  Moross. 
Board  of  directors:  Sol  Brill,  Hy  Gains- 
boro,  J.  Arthur  Hirsch,  John  Manheimer, 
Joseph  Stern,  Sol  Raives,  William  A. 
Landau,  Lee  A.  Ochs,  Hyman  Rachmil. 
Finance  committee:  Bernard  Grob,  Mor- 
ris Needles  and  Wm.  Behrend. 

The*  meeting  was  addressed  by  Col. 
H.  A.  Cole,  of  Marshall,  Tex.,  president 
of  the  M.  P.  T.  O.  of  Texas. 

Western  Pennsylvania 
Plans  Big  Convention 

(Special  to  Exhibitors  Herald) 

PITTSBURGH,  PA.,  April  1.— The 
convention  committee  of  the  M.  P.  T.  O. 
of  Western  Pennsylvania  is  hard  at  work 
on  what  they  hope  will  be  the  biggest 
and  best  convention  they  have  held.  It 
is  planned  to  have  the  theatre  men  meet 
April  2'8  to  30,  inclusive,  at  the  Fort  Pitt 
hotel  in  Pittsburgh. 

Exchanges  are  backing  the  convention 
in  a strong  way,  in  some  instances  taking 
a whole  table  for  the  banquet  which  wHl 
close  the  convention.  Each  exhibitor  is 
urged  to  buy  at  least  two  tickets  as  they 
will  be  the  only  expense  to  which  he  is 
subject. 


Thompson  in  New  York 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1.— Major  H.  C.  S. 
Thompson,  managing  director  of  F.  B. 
O.,  is  again  in  New  York  after  a month 
at  the  West  Coast  studios. 
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JACK  DEMPSEY,  who  has  been  offered 

a one-million-dollar  contract  by 

Laemmle. 

Carl  Laemmle  Offers 
Contract  to  Dempsey 

Ring  Champion  in  Conference 
With  Universal  Chief; 
Kearns  Goes  West 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  1. — Carl  Laem- 
mle  has  offered  Jack  Dempsey,  world’s 
heavy  weight  boxing  champion,  a million 
dollar  contract  for  appearance  in  Univer- 
sal pictures,  it  has  been  announced.  All 
indications  point  to  an  early  acceptance 
of  this  offer. 

Dempsey  and  Laemmle  Confer 

Jack  is  at  the  present  time  in  Universal 
City  conferring  with  the  head  of  Univer- 
sal, and  Kearns  has  wired  that  he  is  on 
his'  way  to  talk  over  the  situation  and 
possibly,  if  the  whole  proposition  looks 
good  to  him,  to  sign  the  contract. 

It  is  said  that'  this  would  in  no  way 
interfere  with  Dempsey’s  ring  activities, 
as  the  pictures  would  not  conflict  with 
his  training  periods. 

Laemmle  Strong  for  Jack 

When  questioned  about  the  offer  Laem- 
mle said  he  thought  Jack  was  the  biggest 
bet  in  pictures  today  for  the  reasons  that 
he  has  a tremendous  following,  has  had, 
and  probably  will  continue  to  have,  un- 
precedented publicity,  and  is  not  en- 
tirely a novice  to  film  work. 

Laemmle’s  offer  is  said  to  top,  by  many 
thousands  of  dollars,  the  many  offers 
Dempsey  has  received. 


Warm  Sunday  Hits  at 

Theatres  in  East 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Aprflil  1.— With  the 
first  real  Sunday  of  Spring,  automobiles 
by  the  thousands  filled  the  roads  in  this 
section  of  the  state,  and  as  a direct  re- 
sult, business  took  a slump  at  practically 
all  of  the  motion  picture  theatres. 

Business  throughout  Lent,  however,  is 
keeping  up  in  remarkable  shape,  and  a 
comparison  with  a year  ago,  at  some  of 
the  houses,  shows  receipts  practically 
those  of  last  March. 


Substitute  Censor  Bill  W ould 
Close  Theatres  and  Studios 


James  J.  Walker,  Senate  Leader  in  New  York,  Does 
Not  Look  Kindly  on  Censorship  Repeal 
Measure — Passage  is  Doubtful 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  April  1. — Another  week,  and  the  censorship  situa- 
tion in  New  York  state,  will  have  been  decided  one  way  or  another. 
While  there  has  been  some  little  talk  to  the  effect  that  one  of  the  houses 
of  the  legislature  would  not  concur  on  the  annual  appropriation  bill,  it  is 
pretty  definitely  decided  that  the  legislature  will  adjourn  on  April  10. 

The  mere  fact  that  there  are  two  state  conventions  scheduled  for 
April  15,  is  in  itself  sufficient  excuse  for  hurrying  matters  along  to  an 
adjournment  not  later  than  the  tenth. 

Introduction  of  Bill  Comes  Like  a Bombshell 

The  introduction  of  the  Davison  censorship  repeal  bill,  with  its  ac- 
companying drastic  provisions,  enabling  the  authorities  to  close  not  only 
theatres  that  might  be  convicted  of  showing  so-called  indecent  pictures, 
but  also  the  producing  studios  and  the  exchanges  as  well,  came  like  a 
bombshell  last  week,  and  proved  a source  of  much  discussion  around  the 
corridors  of  the  state  capitol. 


When  questioned  as  to  the  possibility 
of  the  bill  being  passed.  Assemblyman 
Davison  replied  that  all  he  could  do  was 
to  hope.  Mr.  Davison  has  been  connected 
with  the  legislature  for  two  or  three  years 
and  has  been  the  introducer  of  many  bills, 
largely  those  relating  to  capital  and  tax- 
ation. His  father  was  the  former  partner 
of  J.  Pierpont  Morgan,  and  Mr.  Davison 
occupies  a magnificent  estate  at  Locust 
Valley  on  Long  Island. 

Walker  Unkindly  To  It 
■ Just  what  attitude  the  legislature  will 
take  on  the  censorship  bills  will  be  de- 
cided only  by  the  days  that  are  to  come. 
It  is  said  that  Senator  James  J.  Walker 
does  not  look  at  all  kindly  on  the  Davison 
bill  in  its  present  form,  and  its  passage  in 
the  senate,  where  Mr.  Walker  is  lord  of 
all  he  surveys,  is  a question. 

The  past  week  brought  no  action  of  any 
consequence  on  any  of  the  other  bills 
that  have  been  introduced  in  the  New 
York  state  legislature  thus  far.  There 
was  a small  hearing  one  day  on  the 
Jenks  bill  relating  to  the  admission  of 
unaccompanied  children  to  the  motion 
picture  theatres  throughout  the  state,  in 
such  places  as  the  local  governing  body 
permits,  through  passage  of  an  ordi- 
nance. There  was  considerable  opposi- 
tion to  the  bill  on  the  grounds  that  it 
does  not  provide  for  a matron  in  charge 


of  the  segregated  children  in  the  theatre. 

No  one  spoke  in  favor  of  the  bill.  It  is 
extremely  doubtful  if  the  bill  is  reported 
out  of  committee.  The  other  bills  are 
being  carefully  watched,  but  up  to  the 
present  time  no  progress  has  been  made. 

Has  Its  Third  Reading 

The  Murphy  bill,  relating  to  the  trans- 
portation of  film  through  city  streets,  was 
advanced  last  week  to  the  order  of  third 
reading  in  the  assembly. 

Those  demanding  the  repeal  of  the  cen- 
sorship law  are  beginning  to  flock  to  the 
state  capitol,  with  Canon  Chase  and  Rev. 
O.  R.  Miller  in  the  vanguard  of  those 
who  are  opposing  the  repeal.  George  H. 
Cobb,  chairman  of  the  New  York  State 
Motion  Picture  Commission,  was  also  flit- 
ting about  the  capital  during  the  week. 

Louise  Fazenda  Signs 
Contract  With  White 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  l. — -Educational 
announces  that  Louise  Fazenda  has 
signed  a contract  with  Jack  White  which 
will  send  her  pictures  through  Educa- 
tional exchanges  for  the  third  time. 

She  is  to  play  the  featured  role  in  the 
coming  Jack  White  comedy  and  it  is 
planned  to  surround  her  with  a good  cast. 
This  will  be  Miss  Fazenda’s  first  appear- 
ance in  short  comedies  since  she  appeared 
in  two  Mermaid  comedies  in  1922-23. 


Oppose  Censor  Repeal  Bill  on  Ground 

It  Places  Responsibility  on  Theatre 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1. — Exhibitors  organizations  of  this  state  are  making 
a determined  fight  against  the  Davidson  bill  introduced  in  the  state  assembly  as 
a compromise  measure  for  the  present  censorship  law  and  which  has  the  in- 
dorsement of  WUl.  H.  Hays,  and  the  Motion  Picture  Producers  & Distributors 
Association,  of  which  he  is  head. 

Charles  L.  O’Reilly,  representing  the  Theatre  Owners  Chamber  of  Com- 
merce, and  William  Brandt  and  Sam  I.  Berman,  president  and  secretary  of  the 
Motion  Picture  Theatre  Owners  of  New  York,  are  in  Albany  working  with  State 
Senator  James  J.  Walker,  for  the  defeat  of  the  Davidson  bill. 

The  bill  which  was  prepared  as  a substitute  when  it  began  to  look  doubtful 
for  the  repeal  of  the  present  censorship  law,  it  is  claimed,  by  many  of  the  leading 
exhibitors,  relieves  the  producer  of  responsibility  and  puts  the  showing  of  films  of 
a doubtful  nature  on  the  shoulders  of  the  exhibitors.  Not  only  this,  they  assert 
but  it  is  extremely  dangerous  as  it  puts  sufficient  power  in  the  hands  of  the  so- 
called  “reform  elements’’  to  unjustly  padlock  the  doors  of  a theatre  and  put  the-”-* 
owner  definitely  out  of  business. 
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True  Says  T,  O.  D,  C. 

Is  Out  of  Reach  of 
All  Political  Brawls 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1. — That  he  is  not 
interested  in  controversy  and  that  exhib- 
itor politics  have  ceased  to  be  effective 
as  far  as  Theatre  Owners  Distributing 
Corporation  is  concerned,  was  the  state- 
ment of  William  A.  True  when  asked  to 
comment  on  the  remarks  of  Sydney  Co- 
hen regarding  the  progress  of  True’s 
organization  as  reported  in  the  papers. 
“We  are  too  busy  trying  to  make  up  for 
lost  time  to  be  coaxed  into  any  argu- 
ments. Pictures,  not  politics,  must  be  the 
sole  business  of  T.  O.  D.  C.,’’  said  True. 

“There  will  always  be  exhibitor  poli- 
tics. They  are  necessary  to  the  life  and 
well  being  of  exhibitor  organizations.  At 
every  new  election  new  issues  will  have 
to  be  found  upon  which  to  base  the 
fights  of  the  different  candidates  for  of- 
fice. But  T.  O.  D.  C.  must  and  shall  be 
kept  out  of  thes.e  fights.  Exhibitors  now 
have  their  own  distributing  organization 
and  one  that  is  free  from  politics  and  de- 
voted entirely  to  the  acquiring  and  dis- 
tributing of  pictures. 

Carl  Anderson  commented  on  the  re- 
cently issued  Cohen  statements  as  fol- 
lows: “We  were  made  very  well  ac- 
quainted with  the  use  of  smoke-screens 
during  the  war.  Cohen’s  Talking  Movies 
have  been  used  as  smoke-screens  so  often 
that  folks  in  the  industry  have  gotten 
pretty  well  used  to  looking  behind  them 
to  see  what  movement,  or  lack  of  move- 
ment, they  conceal.  Fourteen  months  of 
inaction  and  obstruction  in  the  theatre- 
owner-distribution  idea  were  fairly  well 
hidden  by  the  use  of  loud  talk  but  this 
has  ended;  regular  pictures  by  and  for 
exhibitors  will  soon  take  its  place.’’ 

Newly  Built  Theatre 

Has  Grand  Opening 

(Special  from  V.  A.  P.) 

SEATTLE,  WASH.,  April  1.— The 
new  Mission  theatre,  under  the  manage- 
ment of  V.  A.  Peterson,  had  its  grand 
opening  on  March  27.  The  theatre  is 
located  in  the  Georgetown  district  of 
Seattle. 

The  house  seats  540,  is  of  solid  con- 
struction, well  decorated  and  is  said  to 
have  cost  about  $50,000. 

Fox  Producing  ** Man 

Without  a Country** 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  1.— One  of 
William  Fox’s  forthcoming  big  attrac- 
tions will  be  a screen  version  of  the  Hale 
classic,  “The  Man  Without  a Country.” 
Announcement  of  the  cast  and  director 
will  be  made  shortly. 


Bruce  Mitchell  Resigns 

(Sp^ial  to  Exhibitors  Herald) 

NEW  YORK,  April  1.— Bruce 
Mitchell,  who  has  been  acting  as  assist- 
ant director  for  Cecil  B.  DeMille,  has 
resigned  to  direct  a production  to  be 
made  in  New  Orleans  under  the  manage- 
ment of  J.  G.  Mayer. 


A FREAKISH  figtore  from  “The  Isle 
of  Vanishing  Men.”  This  picture  is 
being  distributed  in  California,  Arizona 
and  Nevada  by  R.  D.  Lewis  of  Los 
Angeles. 

L M.  P.  P.  D.  A.  Has 
Favor  of  Exchanges 

Independent  Exchangemen 
Reply  Favorably  to 
Chadwick’s  Letter 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1. — The  owners 
and  managers  of  independent  state  right 
exchanges  throughout  the  country  seem 
to  have  received  very  favorably  the  letter 
sent  them  recently  by  President  I.  E. 
Chadv/ick  of  the  Independent  Motion 
Picture  Producers  and  Distributors  As- 
sociation. 

According  to  announcement,  without  a 
single  exception  the  exchangemen  have 
voiced  their  approval  of  the  organization. 

The  object  of  the  organization  is  to 
stabilize  the  independent  market  through 
the  formation  of  a strong  national  body 
on  a firm  and  sound  footing  and  in  every 
instance,  it  is  said,  the  exchangemen  have 
heartily  endorsed  the  objects  and  ideals 
of  the  association  and  pledged  their  sup- 
port to  the  men  at  the  head. 

Mr.  Chadwick  expresses  himself  as 
being  well  pleased  with  the  unanimity  of 
favorable  opinion  so  far  expressed. 


Exploitation  Will  Win, 
Declares  Art  Schmidt; 
Finds  Conditions  Good 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  1.— Art 
Schmidt,  West  Coast  supervisor  for 
F.  B.  O.,  who  has  just  returned  here  af- 
ter a tour  of  his  territory,  states  that  ex- 
cept in  a few  scattered  spots  the  theatre 
business  is  flourishing. 

Because  of  “keener  competition,”  Mr. 
Schmidt  believes  that  the  showman  who 
knows  how  to  exploit  their  attractions 
are  the  ones  who  will  win  this  year.  He 
is  of  the  opinion  that  many  new  show- 
men will  be  developed  by  the  motion  pic- 
ture industry  during  1924. 


‘April  12,  1924 

** Herald**  to  Publish 
Herald  Only**  Cluh*s 
Favorite  Star  Album 

Photographs  of  the  48  stars  nominated 
by  members  in  the  “Herald  Only”  Club 
Favorite  Star  Contest  will  be  published 
in  next  week’s  issue  of  the  Herald.  Nom- 
inations closed  this  week  with  the  addi- 
tion of  Faire  Binney’s  name  to  the  bal- 
lot. Details  of  the  contest  are  given  in 
the  “What  the  Picture  Did  for  Me”  de- 
partment of  this  issue. 

Ballots  are  being  mailed  to  club  mem- 
bers and  early  determination  of  the  win- 
ners is  anticipated. 

The  “Herald  Only”  Club  Favorite 
Star  Contest  is  an  outgrowth  of  the 
good-natured  exhibitor  controversy  over 
player  preferences  which  has  raged  for 
months  in  the  columns  of  the  report  de- 
partment. As  worked  out  by  contribu- 
tors, the  contest  has  attracted  wide  in- 
terest in  all  branches  of  the  trade.  Many 
of  the  contributors  nominating  candidates 
have  conducted  extensive  election  cam- 
paigns and  a representative  vote  is  as- 
sured. 

Contest  developments  of  the  week  are 
given  on  page  69. 

E.  E,  Shauer  Returns 

from  South  America 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1. — E.  E.  Shauer, 
director  of  the  Foreign  department  of  the 
Famous  Players-Lasky  Corporation,  and 
Mrs.  Shauer  returned  to  New  York  Tues- 
day, March  25,  from  a combined  business 
and  pleasure  trip  of  several  weeks’  dura- 
tion to  South  America. 

One  of  the  subjects  of  the  trip  was 
the  inspection  of  the  Paramount  offices 
in  Rio  de  Janeiro  and  Sao  Paulo,  Brazil, 
where  business  conditions  were  found  to 
be  unusually  good.  They  also  visited 
Buenos  Aires,  Argentina,  and  then 
crossed  the  Andes  Mountain  to  Val- 
paraiso, Chile. 


C.  B,  C,  to  Make  Eight 
Columbias  Next  Season 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  l.— C.  B.  C. 
Film  Sales  Corporation  has  announced 
plans  for  presenting  eight  Columbia  Pic- 
tures, their  own  feature  productions,  dur- 
ing the  coming  season. 

Joe  Brandt  has  been  in  Hollywood  for 
some  time  consulting  with  Harry  Cohn 
for  the  expansion  of  C.  B.  C.  activities 
and  announces  that  nothing  will  be 
spared  to  make  these  pictures  the  very 
best  in  every  respect. 


Exhibitors  Tour  Studios 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  1. — Exhibitors 
making  a tour  of  studio-land  this  week 
were;  Jean  Emmick,  president,  and  Jack 
Hunter,  secretary,  of  T.  & D.,  Jr.,  chain 
of  eighteen  theatres;  George  Mann,  who 
operates  theatres  in  Eureka,  Utah,  Lone 
Pine,  Cal.,  and  Klamath  Falls,  Ore.; 
Frank  Perkett,  owner  and  manager  of  the 
Kinema,  Liberty  and  Strand  theatres  in 
Fresno,  and  Jean  Perry  of  the  Famous 
Players-Lasky  Corp. 
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THE  THEATRE 

Q^Aj)tpartment  of  Practical  Showmanship 


Exploitation 
Ideas  in  the 
Week’s  News 


A few  of  the  more  successful  ex- 
ploitation campaigns  which  have 
helped  put  over  recent  pictures: 

“Shadows  of  Paris” 

Howard  Waugh,  of  the  Palace  theatre, 
Memphis,  Tenn.,  had  an  expert  hair- 
dresser, from  the  beauty  shop  of  the 
largest  department  store  in  town,  in  his 
lobby  giving-  any  woman  who  wanted 
one  a Pola  Negri  curl,  free.  It  was  a 
good  job  that -would  have  cost  $1.25  any- 
where and  attracted  a great  deal  of  atten- 
tion. The  girl  was  kept  busy  eight  hours 
a day,  and  the  stunt  effected  a strong 
tie-up  with  the  store. 

“Fashion  Row” 

Clifford  Stiff,  of  the  Tivoli,  Chatta- 
nooga, Tenn.,  effected  a tie-up  with  a 
local  department  store  and  put  on  an 
excellent  Fashion  Show  which  served  as 
a prologue  to  the  picture, 

“His  Children’s  Children” 

A.  B.  Morrison,  of  the  Majestic  thea- 
tre, Memphis,  Tenn.,  hired  a car,  filled 
it  with  a crowd  of  young  people,  and  put 
a sign  on  it  reading:  “His  Children’s 
Children  on  their  way  to  see  ‘His  Chil- 
dren’s Children’  at  the  Majestic.”  The 
serial  had  just  been  concluded  in  a local 
paper  and  afforded  another  good  tie-up. 

“Song  of  Love” 

Guy  Kenimer,  of  the  Arcade,  Jack- 
sonville, Fla.,  put  on  a prologue  featur- 
ing an  oriental  dancer,  incense  burners, 
and  the  proper  lighting  and  scenic  effects. 
The  first  few  feet  of  the  main  title  were 
shot  on  a scrim  behind  which  the  dancer 
performed. 

“The  Breathless  Moment” 

William  Woolfall,  of  the  Peoples  thea- 
tre, Butte,  Montana,-  placed  an  ad  in  the 
local  papers  stating  that  the  picture  was 
“the  bunk”,'  and  that  while  some  of  his 
friends  had  liked  it,  he  thought  it  was 
terrible.  He  further  said  that  it  took  all 
kinds  of  people  to  make  a world,  and  that 
if  anyone  came  to  see  it,  he  hoped  they 
wouldn’t  think  it  as  poor  as  he  did. 

“The  Hunchback  of  Notre  Dame” 

Ed.  Foley,  of  the  Academy  theatre, 
Haverhill,  Mass.,  used  a lobby  repro- 
duction of  Notre  Dame  cathedral,  as 
shown  in  the  film,  painted  on  wall  board. 
Stained  glass  effect  was  obtained  by  cut- 
ting out  the  window  spaces  in  the  wall 
board  and  filling  in  with  variously  col- 
ored gelatin  paper,  placing  a light  in  the 
back  and  turning  a steel  blue  spot  on 
the  front.  The  whole  thing  was  mounted 
over  an  electrically  driven  phonograph 
playing  a church  chimes  record  with  a 
repeater  attachment  which  made  it  con- 
tinuous. 


Maximum  Service- 
Minimum  Cost 

FundamantaUy,  the  motion 
picture  is  an  expressional  me- 
dium for  the  dissemination  of 
entertainment.  In  fact  it  is  a 
service  of  incalculable  worth 
to  civilization— educating,  in- 
spiring, broadening  as  it  im- 
parts pleasure. 

In  its  influence  upon  the 
community  the  motion  picture 
theatre  shares  responsibility 
with  the  school,  the  library, 
travel.  It  is  with  a deep  sense 
©f  this  resposibility  that  this 
theatre  strives  ever  to  give 
maximum  service  at  minimum 
cost, 

THIS  is  the  first  unit  in  Thaatre’s*' 

of  mstitutional  ads  for  oxlubltors 
pubJishinj^  house  organs.  (See  story  on 
^is  page,) 

The  Theatre 
Offers  House 
Copy  Series 

“The  TTieatre”  this  week  presents 
the  first  unit  in  its  series  of  institu- 
tional ads  for  exhibitor  house  or- 
gans. Privilege  to  use  this  copy  is 
granted  to  exhibitors  herewith. 

In  offering  this  service  to  readers  this 
department  aims  to  facilitate  unification 
of  house  organ  effort  to  the  end  that 
through  the  combined  circulation  of  the 
good  theatre  magazines  over  the  country 
a strong  force  for  the  upbuilding  of  the- 
atre prestige  on  a national  scale  may  be 
brought  into  play.  Suggestions  as  to 
subject  matter  and  treatment  are  invited 
from  readers. 

Brown  Chats 
With  Public 

Len  S.  Brown,  Astor  theatre,  St.  Paul, 
chats  informally  but  pointedly  with  his 
public  in  the  editorial  column  of  his  most 
recently  published  house  organ.  He 
heads  the  column,  “Sirloin  Steak  and  Mo- 
tion Pictures.”  The  chat  follows: 

Let’s  make  a few  comparisons. 

A little  bit  of  sirloin  steak  costs  fifty 
cents. 

(Continued  on  page  49) 


How  Creamer 

I 

Extends  Real 
Helping  Hand 

John  W.  Creamer,  whose  spirit  of 
cooperation  has  been  displayed  in 
countless  contributions  to  this  de-^ 
partment,  this  week  breaks  new 
ground  with  an  offer  which  no 
showman  in  the  country  can  afford 
to  miss,  whether  or  not  he  is  in  a 
position  to  take  advantage  of  it. 

Mr.  Creamer’s  letter,  illustrated 
upon  a subsequent  page,  reads: 

THE  THEATRE,  Exhibitors  Herald.— 
Here’s  a photo  of  my  latest  poster.  It 
was  done  in  brilliant  colors,  the  circle 
being  green,  the  lettering  being  redj, 
brown  and  olive.  ‘ 

The  head  of  Pola  Negri  was  cut  frorn 
a fan  magazine,  while  the  rest  was  all 
plain  art  work.  Of  course  you  know  ah 
art  poster  of  this  type,  occupying  a prom- 
inent place  in  a lobby, will  sell  twice  as 
many  tickets  as  some  of  the  posters  supj- 
plied  by  the  exchanges.  However  I find 
the  paper  on  our  Paramount  attractions 
to  be  of  very  high  class,  with  another 
prominent  releasing  and  producing  cor- 
poration still  supplying  posters  bearing 
crudely  drawn  artist’s  conceptions  of  the 
production.  , 

This  latter  corporation  puts  out  some 
fine  pictures  and  has  a group  of  good 
stars  and  directors,  but  their  paper  and 
especially  their  one  sheets  remind  me  of 
the  old  nickleodeon  days.  ' 

By  the  way,  this  poster  of  “The  CheatV 
is  of  no  use  to  me  any  more  and  I will 
mail  it  free  of  charge  to  the  first  exhibitor 
writing  for  it,  and  no  doubt  a number 
Herald  readers  have  yet  to  play  this  finje 
attraction.  So  if  you  do  not  get  it,  rest 
assured  some  brother  exhibitor  beat  you 
to  it. 

With  very  best  regards  to  the  HeralP 
and  The  Theatre. — John  W.  Creamer, 
Strand-Empire  theatres,  Chillicothe,  Mo. 

Tritch  Sends  New 
Calendar  Layout 

(The  new  calendar  submitted  by  Mi*. 
Tritch  is  reproduced  on  page  three  of 
this  department.) 

THE  THEATRE,  Exhibitors  Herald. — 
Your  issue  of  March  15  carried  reproduc- 
tion of  my  monthly  calendar,  and  I note 
you  said  it  was  submitted  without  com- 
ment. My  letter  must  have  gone  astray, 
as  I wrote  one.  Nevertheless,  I am 
again  submitting  my  April  calendar 
which  I think  is  a big  improvement  over 
last  month’s  and  in  fact  the  best  gotteh 
up  one  to  date. 

The  titles  stand  out  more,  and  it  i? 
neater.  J 

I may  add  that  the  calendar,  here,  is 
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MEYER  USES  RADIO  “TIE-UP” 


I ''  ■ ' • " 1> 

I’  ■':  'Pia^olmp 


■ liASURJS J 

orTHAiL»/:=A!i  ^'' 


The  photograph  of  the  famous  Palace  Sheiks  of  which  Mr.  Meyer 
speaks  in  his  letter  to  The  Theatre  this  week.  Taken  at  a broadcast- 
ing station  in  Cincinnati  from  which  they  broadcasted. 


Illustrating  Mr.  Brown’s  letter.  This  picture  shows  the  front  of  the 
theatre  as  worked  out  for  the  “Pleasure  Mad”  campaign  at  the  New 
Astor  theatre  in  St.  Paul,  Minn. 


Photos  accompanying  Leo  Grossman’s  letter.  A view  of  his  lobby 
display  for  “Darling  of  New  York”  and  Mr.  Grossman  himself. 


Letters  to 
The  Theatre 

(Concluded  from  preceding  page) 

a necessity  as  they  (the  public)  look  for 
it  every  month  as  they  do  the  bottle  of 
milk  every  morning.  I have  1000  made, 
at  a cost  of  $21.00 — the  ads  on  same 
take  care  of  the  cost  of  printing,  so  when 
summing  it  all  up,  it  is  good  advertising 
and  doesn’t  cost  much. 

I have  700  put  in  homes  and  a mailing 
list  of  300  in  ten  small  towns  nearby  that 
do  not  have  shows. 

Anyone — an  exhibitor — wanting  one,  I 
will  be  very  glad  to  mail  upon  request. — 
M.  B.  Tritch,  Victory  theatre,  Poteau,  Okla. 

Meyer  Uses  New 
Radio  Tie-Up 

(Mr.  Meyer  uses  a novel  way  of  effect- 
ing a tie-up  with  the  broadcasting  inter- 
ests. His  letter  is  illustrated  on  the  next 
page.) 

THE  THEATRE,  Exhibitors  Herald. — 
Under  separate  cover,  I am  forwarding 
you  photograph  of  the  famous  Palace 
Sheiks,  taken  at  broadcasting  station  in 
Cincinnati  about  a week  ago.  We  were 
minus  the  men  in  the  pit  on  that  night, 
but  still  we  had  the  benefit  of  the  music, 
for  we  had  a receiving  station  placed  in 
our  theatre. — F.  S.  Meyer,  Palace  theatre, 
Hamilton,  O. 

Brown  Writes  of 
Campaign 

(Mr.  Brown  enclosed  only  one  of  the 
stills  of  which  he  speaks  in  his  letter.  It 
is  reproduced  on  this  page.) 

THE  THEATRE,  Exhibitors  Herald. — 
No,  I’m  not  dead,  nor  sleeping.  Have 
just  been  busy  with  routine  work,  and 
have  really  had  nothing  much  to  send 
to  you. 

Enclosed  you  will  find  a couple  of  stills 
on  some  of  my  “Pleasure  Mad”  cam- 
paign. One  gives  a good  shot  of  a sixty 
foot  banner  spread  which  I had  on  top 
of  the  Astor  building  for  two  weeks  in 
advance  of  the  opening  date.  It  did  a 
lot  of  good. 

The  other  is  a straight  shot  of  the 
front.  The  photo  does  not  bring  out  the 
color  scheme,  which  was  all  in  purple 
effect,  with  lights  in  harmony  with  the 
general  scheme.  Made  a striking  effect, 
and  is  attracting  plenty  of  attention  this 
week.  The  picture  is  very  good,  and 
more  than  worthy  of  a lot  of  extra  work. 
— Len  S.  Brown,  New  Astor  theatre,  St. 
Paul,  Minn. 

Sends  Still  of 
Lobby  Display 

(The  illustration  accompanying  Mr. 
Grossman’s  letter,  along  with  a photo  of 
himself  which  he  was  kind  enough  to 
send,  are  both  reproduced  on  this  page.) 

THE  THEATRE,  Exhibitors  Herald. — 
Enclosed  find  photo  of  lobby  display  and 
front  on  “Darling  of  New  York”. 

A picture  that  will  please  everybody. 
Broke  all  house  records.  Mr.  Laemmle: 
— Give  us  more  pictures  like  that. 

Enclosed  find  picture  of  myself. — Leo 
Grossman,  Temple  theatre,  Chicago. 
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TRITCH  SENDS  APRIL  PROGRAM 

Brown  Chats 
With  Public 

(Concluded  from  page  47) 

A hair-cut  costs  half  a buck,  and  a 
shave  two  bits. 

A shoe  shine  costs  a dime,  and  if  you 
tip  the  boy  it’s  extra. 

A pound  of  chocolates  costs  at  least 
sixty  cents,  and  a pound  of  butter  fit  to 
eat  costs  a like  amount. 

A pair  of  socks  that  you  can’t  p>oke 
your  largest  sized  toe  through  for  a day 
or  so  costs  half  a dollar,  and  a collar 
twenty  cents. 

Have  the  laundry  wash  your  shirt  and 
it’ll  cost  you  two  bits. 

If  friend  wife  wants  a little  perfume 
she  has  to  pay  six  dollars  an  ounce  for 
it — ^and  for  a dollar  she  gets  about  enough 
to  smell  twice.  For  face  powder  that 
gives  her  “that  schoolgirl  complexion” 
she’ll  pay  two  dollars  a box,  and  for  soap 
that  gives  her  “the  skin  you  love  to 
touch”  two  bits  a bar. 

By  this  time,  some  one  reading  this 
column  is  bound  to  exclaim,  “What’s  all 
this  got  to  do  with  motion  pictures?” 

Simply  this.  Look  around  you,  right 
now,  and  figure  out  what  you  actually 
pay  for  any  of  the  thousand  and  one  com- 
modities you  use  in  the  course  of  your 
daily  existence.  What  you  pay  for — not 
some  of  the  so-called  values  you  get  in 
return  for  your  hard-earned  money,  and 
then  compare  these  values  with  what  you 
get  in  exchange  for  your  money  when 
you  invest  in  a ticket  at  a representative 
motion  picture  theatre — ^in  the  Astor  The- 
atre class.  If  you  let  your  conscience  be 
your  guide,  you  will  have  no  other  course 
to  pursue  than  to  agree  that  you  get 
mighty  good  value  for  your  money  at 
the  motion  picture  theatre. 

Of  course,  the  question  might  be 
raised,  “We  can  get  along  without  the 
motion  picture  theatre— -but  we  have  GOT 
to  eat,”  Perfectly  logical,  but  have  you 
ever  tried  to  get  along  without  SOME 
entertainment?  Life  without  recreation 
would  not  be  worth  living.  That’s  where 
the  motion  picture  steps  in^ — it  gives  you 
at  the  lowest  possible  cost  the  highest 
possible  form  of  enjoyable  entertainment. 

Mr.  Brown’s  editorial  will  recall  to 
many  the  widely  published  advertise- 
ments provided  by  this  department  in 
1920,  when  admission  prices  were  raised 
generally.  No  doubt  the  editorial  version 
also  will  be  utilized  by  many. 

a 

ff 

Reports  upon  pictures  viewed  but  not 
as  yet  exhibited  by  contributors  are 
printed  in  this  department  instead  of 
“What  the  Picture  Did  For  Me”  in  order 
that  all  possibility  of  confusion  may  be 
obviated. 

The  Law  Forbids,  with  Baby  Peggy.— 
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Program 


I C T 


UST  H.EA8E  TO  UVE."  B I POTEAU,  OKUA  M B TRITCH.  Mfi  PHUKE  Z»0 


CLEAN  AMUSEMENT  TO  THE  HUMAN  MIND  IS  LIKE  SUNSHINE  TO  THE  FLOWERS. 


PICK 
ol  the 
Pictures 


1 THE  OLD 

R RELIABLE 

2 FIRST 

g NATIONAL 

1 BANK 

MONDAY  1 TUESDAY  | WEDNESDAY  | THURSDAY  | FRIDAY  i SATURDAY  W 

SPECIAL  NOTICE 

The  Pictures  liRted  on  this  Calender  are  excep- 
tionally good,  iicldum  do  you  have  the  opportuni. . 
tv  of  seeing  ao  many  good  pictures  in  one  month, 
there  IS  not  one  weak  picture.  Note  the  comedies, 
they  are  also  good.  Attend  regular,  see  the  laten. 
WHEN  BETTER  PICTURES  ARE  MADE. 

- THE  VICTORY  WILL  SHOW  THEM. 

s 

“POOR  MEN’S 

Barbara  LaMarr,  ZaSu  PItls 

OUR  GANG— ALL  THE  KIDS  IN  -JULY  OAYI^' 

4 

‘Marriage  Maker” 

Agnea  Ayrea,  Jack  Holt 

alak 

THE  WAY  OF  A MAN’ 

5 1 H 

“Lawler  Men”  1 

NEAL  HART  | 

"FoUa  in  HolljuBud"  B 

g Wkeo  Yo«  Want 

B PURE  DRUGS 

J GOOD  SERVICE 

9 Call  us  end  you'll  get  iL 

1 

^HE  TIGER  ROSE'’ 

LENORE  yLklC 

Can»ill«ii  •■oodk  In  Uie  trltta  Iht  ch»ri'le» 

9 10 

"LAWFUL  LARCENY” 

A PARAMOUNT  PICTURE  WITH 

Hope  Hampton,  NIta  Naldl,  Lew 
Cody  and  Conrad  Nagel 

A Slerllni  Drama  cf  Tanglad  l»«a. 

Oh,  B«y.  Some  ComaJy— "Ptcking  Pcachea.” 

11 

•THE 

Silent  Partner’ 

Lnatriee  Joy,  Owes 
Moore,  Robert  Edeaon 

year  ava  Ur*  AJot 
THE  WAY  OF  A MAN" 

*5  ' ® 

Mas|i  of  £opez”  | 

Fred  Thompson  |k 

"Folia  fi 

SEE  FEME.  Z 

V FOR  BETTER 

1 ''meals 

1 PURITAN 

V cafe 

S RcguUr  Diniwr 

1 40c 

B ALSO  SHORT  ORDERS 

MACK  SENtTT  COMEOt— “NIP  AND  TUCK" 

‘‘’SAFEH  L4Sr^ 

HAROLD  LLOYD 

’ A CUAKANTEEO  ATTHACTION 

“CEOIU*WASmNCTO*N  Jr” 

By  GEORGE  A COMAN  wllS 

WESLEY  BARRY 

Aiao  Out  Qf  (be  Inkwell— “FISHINC" 

18 

THE 

Purple  Highway" 

Madge  Kennedy 

aba 

•THE  WAY  OF  A MAN" 

*•  1 

‘Hunting  Tronble’® 

Leo  Maloney  |R 

Hia  Coaacienco."  9 

1 SHOP  WITH 

S MARKS  A BYER 
1 AND  SAVE 

1 EV£RYTH|NC 

? TO  WEAR. 

21  ^ 22 
iHOMASMEIGBAN 

'“WOMAN"  PROOF 

A PARAMOUNT  PICTURE 

THIS  IS  ANOTHER  MEICNAN  HITI 

HACK  SENNETT  COMEDY  “SKT-LARKINC - 

29  24 

“HLS  .CHILDREN’S  CHILDREN” 

A Paramount  picture  with 

Bebe  Daniels,  Dorothy  MackallL 
James  Rennie,  George  Fawcett 

PARE.NTS— Yea  o»c  il  to  yooi  rhiMren  u Me  lh» 

Alan  Oul  of  the  Inktoell^^^-SURPRIZE'' 

25 

•THE 

Light  that  Failed’ 

Prom  RoOyard  XiplixK'* 

■THE  WAV  OF  A MAN" 

26  i 

NEAL  HART  9 

‘North  of  Nevada’! 

Alao  Felia  "Revolts”  fl 

3 SEE 

1 McBEE  & BIRD 

w Insurance 

B Surety  Bonds 

B NOW 

28  29 

“HOLLYWOOD” 

PAR.AHOUNT'S  bICCEST  PICTURE 

Jack  Ho  t.  NIU  NaUi,  Harr  Adar.  Jack  Pukfard.  Will  Bor 
*n.  Jot  Hanui.  Maak  Hana.  ‘noa.  MHthan.  BeU>  Camr 

(N.  B.  '^Ca  net  aUi’  S^lbe^ture  Yosnclfl) 

50  NAY  1ST 

, “DONT  CALL  IT  LOVT 

^ A PARAMOUNT  PICTURE  WITH 

Agnes  Ayres,  Jack  Holt,  NIta  Naldl 

WILL  ROCERS^'m  "JUST  PASSING  THROUGH” 

TO  OUR  PATRONS:  | 

Hn,  Haliif  Todd  om  but  mealK^COUlNO  ATTUCnONBr  ft 
-TO  THE  tAST  MAN,”  -THE  COLD  DICCERS.-  TAD-  1 
DIES  COUNTRY  KID.-  BLUE  BEARD'S  ATH  WIPt.-  fl 
Call  OF  the  canton.'  -flaminc  barribss.-.z 

Above  is  shown  the  reproduction  of  the  second  theatre  calendar  sub- 
mitted by  M-  B.  Tritch  of  the  Victory  theatre,  Poteau,  Okla.  Mr. 
Tritch  calls  special  attention  to  changes  made  in  this  one. 


Car  display  for  “When  a Man’s  a 
Man,”  Regent  and  Blackstone, 
Pittsburgh,  Pa. 


Here  is  the  illustration  accom- 
panying Mr.  Creamer’s  generous 
ofiFer  as  outlined  in  his  letter  this 
week.  This  is  an  attractive  art 
poster  done  in  bright  colors.  First 
come  first  served,  says  Creamer. 


“The  Way  of  a Man”  prologue. 
Family  theatre,  Davenport,  la. 
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GETS  STREET  CAR  PUBLICITY 


Unique  theatre  fronts  worked  out  by  Hoyts  de  Luxe  theatre,  Sydney, 
Australia,  for  “Dulcy”  aind  “The  Lonely  Road.”  These  are  remark- 
able for  the  unusual  treatment  of  the  sign  work. 


A very  effective  treatment  of  the  theatre  front  as  worked  out  by  the 
Casino  theatre,  located  at  Spokane,  Wash.,  for  “Black  Oxen.”  The 
placing  of  the  stztnd  at  the  top  is  very  good. 


The  State  theatre,  Schenectady,  N.  Y.,  pasted  this  twenty-four  sheet 
on  “Scaramouche”  on  the  side  of  a freight  car.  Great  publicity 
resulted. 


This  picture  is  not  in  the  same  class  with 
“The  Darling  of  New  York”  and  is  what 
I would  call  ordinary  program  stuff.  It 
is  a triangle  story  and  I am  particularly 
prejudiced  against  that  type.  If  you  get 
stung  on  this  one,  don’t  blame  me. — Wm. 
H.  Creal,  Suburban  theatre,  Omaha,  Neb. 

Fools  Highway,  with  Pat  O’Malley  and 
Mary  Philbin. — This  is  a story  laid  in 
the  Bowery  in  about  1870  and  the  atmos- 
phere is  apparently  perfect.  The  acting 
of  Pat  O’Malley  is  almost  startling  in  its 
reality,  as  he  makes  one  forget  that  it  is 
only  a picture  and  not  the  actual  happen- 
ings. This  should  go  good  in  either  city 
or  smaller  town. — Wm.  H.  Creal,  Subur- 
ban theatre,  Omaha,  Neb. 

The  Fighting  Coward,  with  Cullen 
Landis. — This  is  one  which  is  hard  to 
classify,  as  it  may  go  over  big  and  it  may 
not.  I enjoyed  it  much  more  myself  than 
I did  “Ruggles  of  Red  Gap.”  The  cast 
includes  Phyllis  Haver,  Ernest  Torrence 
and  Noah  Beery,  also  a young  woman 
who  is  a stranger  but  whose  looks  and 
acting  should  get  her  some  place  in  the 
near  future.  The  story  is  of  a Southern 
family  who  hates  cowards  but  whose 
only  son  proves  to  be  such.  However, 
he  falls  in  with  a river  gambler  who 
coaches  him  until  he  becomes  a real 
terror.  The  whole  is  told  in  a burlesque 
manner  which  should  knock  your  patrons 
off  their  seats.  That  is,  if  they  are  not 
too  highbrow. — Wm.  H.  Creal,  Suburban 
theatre,  Omaha,  Neb. 

Sporting  Youth,  with  Reginald  Denny. 
—Just  saw  this  at  a screening  and  Uni- 
versal sure  has  a winner  here.  It  has  all 
other  automobile  stories  beat  a mile. 
When  you  book  this,  promise  your  pat- 
rons the  finest  evening’s  entertainment 
they  have  had  for  many  a day.  The  pic- 
ture is  full  of  speed,  comedy,  etc.  Denny 
is  wonderful  and  the  race  is  the  best  yet. 
— James  Haworth,  Ilo  Ilo  theatre,  Cum- 
berland, B.  C. 

A Chapter  in  Her  Life,  with  a special 
cast. — Have-  seen  this  and  had  already 
contracted  for  it.  Had  I seen  it  first  I 
would  not  have  booked  it,  even  if  I had 
it  given  to  me.  A long  drawn  out  picture 
of  the  Pollyanna  type.  No  comic  relief 
and  so  slow  moving  that  it  becomes  pain- 
ful.— James  Haworth,  Ilo  Ilo  theatre, 
Cumberland,  B.  C. 

Girl  Shy,  with  Harold  Lloyd. — In  St. 
Louis,  Monday,  March  34th,  I had  the 
pleasure  of  witnessing  a special  showing 
of  this  eight  reel  picture.  I want  to  say 
to  all  exhibitors  that  this  is  by  far  his 
greatest  effort.  Reel  after  reel  of  jojq 
with  “Jobyna  the  Beautiful,”  and  I never 
found  a slow  moment  through  it  all.  It 
has  some  things  you  might  expect,  and 
then  many,  many  new  comical  situations 
that  are  all  screams,  as  clean  as  the 
driven  snow,  with  not  a semblance  of  a 
vulgar  situation. — Carson  T.  Metcalf, 
Opera  House,  Greenfield,  111. 
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Short  Subject 
Wins  Place  in 
Electric  Sign 

Grauman’s  Metropolitan,  Los  An- 
geles, advertised  the  Christie-Edu- 
cational comedy,  “Getting  Gertie’s 
Goat,”  in  electrics  as  shown  by 
photographic  reproduction  on  this 
page.  The  treatment  is  just  about 
ideal. 

Note  that  the  star  is  named,  the 
comedy  is  named,  and  the  com- 
pany’s brand  name  is  added.  Three 
sales  points  for  a comedy,  and  it  was 
only  yesterday  that  none  were  being 
used. 

Disregarding  all  other  considera- 
tions and  estimating  purely  on  the 
basis  of  sales  points,  the  policy  war- 
rants careful  study.  Very  few  fea- 
ture pictures  are  so  good  that  an 
exhibitor  may  not  make  more 
money  out  of  them  by  adding  three 
sales  points  derived  from  the  short 
subject  on  the  bill.  At  last  this  fact 
is  being  recognized. 

More  About 
Serials 

“What  the  Picture  Did  For  Me” 
this  week  contains  some  highly  in- 
teresting comment  relative  to  serial 
pictures.  No  one  who  runs  them  or 
makes  them  should  miss  it, 

Newspictures 
In  Feature 

Exceptionally  graphic  demonstra- 
tion of  newspicture  values  is  given 
in  “A  Society  Scandal,”  the  new 
Paramount  picture,  when  selected 
scenes  are  exhibited  at  the  “As  You 
Were”  party  which  is  an  important 
episode  of  the  story.  Of  course  the 
scenes  are  especially  made,  but  so 
well  has  the  episode  been  handled 
that  the  demonstration  loses  noth- 
ing of  effectiveness  by  that  circum- 
stance. 

A number  of  socially  prominent 
persons  whose  destinies  have  be- 
come entangled  are  brought  to- 
gether by  the  hostess  and  made  to 
view  themselves  as  they  were  some 
years  before  the  story  opens.  The 
purpose  is  to  bring  them  to  a reali- 


zation of  their  narrowness  and  that 
result  is  obtained.  Incidentally,  the 
newspicture  is  revealed  in  its  actual 
and  potential  significance  as  a rec- 
ord of  human  activity.  As  the  dem- 
onstration is  made  merely  as  an 
incident  in  the  story,  its  point  will 
register  with  the  public  and  the 
newspicture  will  reap  the  reaction. 


FOX  NEWS  No.  50:  Wedding  in  Czecho- 
Slovakia  Photographed — Chicago  Mayor  Starts 
Ball  Rolling  to  New  York — New  Secretary  of 
Navy  Photographed — Ludendorff  Defense  Stirs 
Germany — Play  Mass  Football  in  England — 
Sheep  Sheared  at  Yakima,  Washington — Blue- 
jackets Land  at  Honduras — Malay  Cameramen 
Race  for  Prizes — Girl  Does  Plane  Stunts  Blind- 
folded. 

FOX  NEWS  No.  51:  Earthquake  Shakes  Costa 
Rica — Dr.  Chas.  W.  Eliot  Celebrates  90th  Birth- 
day— Villagers  Celebrate  End  of  Carnival  Season 
in  Roman  Province — Theodore  Roosevelt  Boxes 
with  Son — Granite  Workers  Risk  Lives — Harvard 
Oarsmen  Train — Circus  Takes  to  Road — Restock 
Potomac  with  Shad — Back  Lot  Baseball  Be- 
gins— Flight  over  San  Franscisco. 

INTERNATIONAL  NEWS  No.  27:  Celebrate 
Anniversary  of  Russian  Revolution — Theodore 
Roosevelt  Boxes  with  Son — Will  Hays  Testifies-;^ 
America’s  Best  Fencer  Prepares  for  Olympic 
Games — World  Fliers  on  Second  Lap — “A  Day 
in  the  Life  of  John  D.  Rockefeller” — Territorial 
Specials. 

INTERNATIONAL  NEWS  No.  28:  World 
Fliers  Ready  for  Alaskan  Journey — Anderson, 
Ex-Dry  Chief,  Goes  to  Prison — Coast  Guard 
Fights  Ice  Bergs — Britain  Thrills  to  Steeple- 
chase— Russia  Pays  Tribute  to  Dead  Leader — 
Territorial  Specials. 

KINOGRAMS  No.  2340:  Public  Invited  to 


Calendar  Lists 
Short  Subjects 

Among  the  good  things  about  the 
monthly  theatre  calendar  distri- 
buted by  M.  B.  Tritch,  Victory  the- 
atre, Poteau,  Okla.,  reproduced  in 
illustration  of  his  letter  upon  a pre- 
ceding page,  should  be  noted  the 
fact  that  the  short  subject  phase  of 
the  programs  listed  is  not  neglected. 
Not  all  theatre  literature  is  so  com- 
plete. 

The  short  subject  phase  is  pro- 
portionately as  important  as  the  fea- 
ture phase  and  should  receive  pro- 
portionate space  in  all  advertising. 
The  effort  involved  is  an  investment 
yielding  big  dividends. 

The  Cartoon 
Progresses 

Progress  in  the  technique  of  car- 
toon comedy  making  is  reflected  in 
rapidly  growing  favor  for  this  t)rpe 
of  screen  humor.  As  the  medium 
is  one  permitting  of  unlimited  var- 
iation in  style  and  treatment  it  is 
probable  that  this  advancement  will 
continue  indefinitely. 


Visit  Leviathan — Will  Hays  Testifies’ — Theodore 
Roosevelt  Boxes  with  Son — Fencers  Prepare 
for  Olympic  Games — President  Eliot  of  Harvard 
Celebrates  90th  Birthday — Society  Chases  Fox 
Over  Southern  Hills — Princes  Oarsmen  Train— 
Wellesley  Girls’  Feet  Educated — Planes  on  World 
Flight. 

KINOGRAMS  No.  2341:  World  Fliers  at  Se- 
attle— Repair  Break  in  Atlantic  Cable — Boston 
Cardinal  Back  from  Rome — Train  Cops  to  Bat- 
tle Gun  Men — Blast  Away  Cantonment  Founda- 
tions— Risk  Lives  to  Paint  Radio  Tower — Camera- 
man Visits  Interior  of  Borneo — Territorial  Spe- 
cials. 

PATHE  NEWS  No.  24:  World  Fliers  on  Sec- 
ond Lap — Secretary  of  Navy  Announces  Policy — 
Try  for  World  Auto  Speed  Record — House  passes 
New  Bonus  Bill — Charles  W.  Eliot  Observes  90th 
Birthday — Honor  Patron  Saint  of  Jugo-Slavia — 
Test  Motorcycle  Air  Plane — French  War  Dead 
to  be  Buried  at  Calais' — Human  Fly  Thrills  Mex- 
ico City  Crowds — Territorial  Specials 

PATHE  NEWS  No.  25:  Daugherty  Resigns — 
A1  Jennings  Testifies — Italian  Football  Teams 
Average  200  Pounds  to  Man — Poincare  Resigns 
— Appoint  Commission  to  Conserve  Oil  Supply^ — 
Anderson,  Ex-Dry  Chief,  Goes  to  Prison — White 
House  Cat  Returns — Demonstrate  Permanent 
Wave  Process — Build  Pontoon  Bridge  Across  Rio 
Grande  in  10  Minutes — Greek  Assembly  Pro- 
claims Republic  and  Deposes  King — Territorial 
Specials. 
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^^y^OROTHY  VERNON  OF  HADDON  HALL” 
I I (United  Artists)  brings  Mary  Pickford  to  the 
screen  in  a costume  play  adapted  from  Charles 
Major’s  popular  novel.  It  was  directed  by  Marshall 
Neilan  and  this  combination  of  star  and  director  share 
honors  in  its  success.  It  is  100  per  cent  entertainment 
and  should  please  all  audiences. 

“SECRETS”  (First  National)  is  Norma  Talmadge’s 
latest,  an  adapted  stage  play  directed  by  that  genius  of 
the  screen  Frank  Borzage.  Eugene  O’Brien  appears  oppo- 
site her  and  it  is  declared  to  be  a better  screen  play  than 
stage  attraction.  A large  and  capable  cast  appears  in  her 
support  and  it  is  beautifully  staged. 

“BEAU  BRUMMEL”  (Warner  Bros.)  adapted  from 
Clyde  Fitch’s  stage  success  of  several  years  ago,  with 
John  Barrymore  in  the  title  role  is  really  a “gem  of  the 
screen.”  The  distinguished  stage  star  surpasses  anything 
he  has  done  upon  the  screen  and  director  Harry  Beaumont 
must  be  given  credit  for  his  careful  handling  of  the  play. 

“THE  GREATEST  LOVE  OF  ALL”  (Beban)  is 
the  love  of  son  for  mother,  says  George  Beban  in  this, 
his  latest  production.  He  acts  the  leading  role  and  is 
both  author  and  director  of  the  picture.  At  the  Chicago 
theatre,  last  week,  he  appeared  with  other  members  of  the 
cast  in  a stage  reproduction  of  part  of  the  picture  broken 
into  the  screen  continuity,  and  the  public  approved  the 
whole. 

“THE  DAWN  OF  A TOMORROW”  (Paramount) 
is  a George  Melford  production  based  on  Frances  Hodgson 


Burnett’s  novel.  It  was  adapted  by  Harvey  Thew,  and 
the  cast  includes  Jacqueline  Logan,  Raymond  Griffith  and 
David  Torrence.  A story  of  London  slums  with  a “Polly- 
anna”  finish. 

“GIRL  SHY”  (Pathe)  Harold  Lloyd’s  latest  comedy 
is  undoubtedly  his  greatest.  It  is  another  one  of  those 
fast,  clean  bits  of  humor  that  the  public  has  grown  to  ex- 
pect from  this  comedian.  There’s  an  exciting  chase,  a love 
story  and  the  droll  Mr.  Lloyd  assisted  by  a new  and  pretty 
leading  lady,  Jobyna  Ralston. 

“TRUE  AS  STEEL”  (Goldwyn)  is  a Rupert  Hughes 
production  splendidly  acted  and  very  well  produced. 
While  the  story  isn’t  very  novel  it  has  its  moments,  and  it 
holds  you  all  the  way  through.  On  the  whole  a pleasing 
little  drama  and  one  most  audiences  will  enjoy.  They’ll 
certainly  enjoy  Aileen  Pringle’s  work. 

“A  BOY  OF  FLANDERS”  (Metro)  another  Jackie 
Coogan  production  based  on  Ouida’s  short  story  “A  Dog 
of  Flanders.”  It  has  novelty  in  sets  and  locale  and  many 
picturesque  shots  of  windmills  and  thatched  cottages  lend 
the  proper  atmosphere.  A story  that  will  please  the 
ladies  and  children  and  not  a few  grown-up  men. 

“TRY  AND  GET  IT”  (Hodkinson)  is  one  of  those 
delightful  little  comedies  that  fill  in  a pleasant  evening  for 
everyone  seeking  good,  clean  amusement.  There’s  an  all- 
star  cast  headed  by  Bryant  Washburn,  Billie  Dove  and 
Edward  Horton,  he  of  “Ruggles”  fame.  The  action  is 
brisk  and  the  titles  funny  and  well  written. 

J.  R.  M. 


Three  interesting  and  dramatic  scenes  from  “Dorothy  Vernon  of  Haddon  Hall”  Mary  Pickford’s  latest  picture  adapted  from 
Charles  Major’s  novel  and  produced  for  distribution  through  United  Artists.  It  is  declared  to  be  100  per  cent  entertainment. 
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Mary  Pickford*s  Latest  Picture 
100  Percent  Entertainment 

“DOROTHY  VERNON  of  HADDON  HALL,”  a United  Art- 
ists production.  Star,  Mary  Pickford.  Author  Charles  Major. 
Photography  by  Charles  Rosher.  Directed  by  Marshall  Neilan. 
Length,  9,500  feet. 


Reviewed  By  Harry  Hammond  Beall. 
T^ARSHALL  NEILAN  and  Mary 
Pickford  make  an  unbeatable  com- 
bination. This  director  and  this  star 
have  shared  honors  before  in  more  than 
one  success,  and  now  comes  “Dorothy 
Vernon  of  Haddon  Hall”  to  register  once 
again  what  a directorial-stellar  team  they 
make. 

From  an  exhibitor  view-point  the  worst 
thing  about  the  production  is  its  name. 
It  is  long  and  unwieldy,  and  gives  no 
idea  of  the  wonderful  allure  of  the  story. 
One  can  imagine  a family  row  will  pre- 
cede the  attempt  of  most  wives  to  drag 
their  husbands  to  see  this  newest  Pick- 
ford production,  for  the  title  sounds  in- 
tensely saccharine,  and  it  has  been  many, 
many  years  since  the  Charles  Major  novel 
was  a best  seller. 

The  picture  is  100  percent  entertain- 
ment and  will  please  any  audience.  The 
story  has  been  told  on  the  screen  in  a 
typical  Neilanesque  manner,  with  an 
abundance  of  sure-fire  comedy,  and 
plenty  of  thrills.  Love  interest  has  been 
splendidly  developed,  and  Mary  never 
looked  more  beautiful  than  in  certain 
scenes  to  which  art  directors  have  con- 
tributed much. 

Massive  sets  that  have  been  a feature 
of  many  recent  productions  have  their 
part  in  the  baronial  halls  of  the  Vernon 
and  Rutland  estates,  and  they  are  indeed 
picturesque.  What  is  one  of  the  out- 
standing factors  in  making  the  produc- 
tion the  success  it  is  sure  to  attain  is  the 
humanness  with  which  Neilan  has  en- 
downed  it.  It  is  so  easy  to  produce  a cos- 
tume drama  in  a stilted  manner,  and  so 
difficult  to  produce  it  in  any  other  way, 
but  “Mickey”  has  accomplished  the  lat- 
ter with  the  deft  little  touches  for  which 
his  producions  have  become  famed.  The 
battle  of  Queen  Elizabeth  and  Mary  Stu- 
art for  the  throne  of  England  gives  it  a 
pseudohistorical  atmosphere,  and  helps  to 
bring  the  picture  to  a tremendously 
gripping  climax. 

Allan  Forrest  and  his  wife  Lottie  Pick- 
ford both  play  in  the  picture.  Allan  is 
Dorothy  Vernon’s  true  lover,  and  gives 
the  best  possible  account  of  himself  in 
the  role.  Lottie  has  a well  developed 
maid’s  role  equally  well  portrayed.  Wil- 
fred Lucas  and  Marc  MacDermott  as 
the  knightly  neighbors,  Rutland  and 
Vernon,  give  well  defined  character  por- 
trayals. 

No  review  would  be  complete  without 
giving  Charles  Rosher  A.  S.  C.  credit  for 
the  super  photography  evidenced  in  every 
foot  of  film. 

The  Cast:  Mary  Pickford,  Anders  Ran- 


dolf,  Marc  MacDermott,  Mme.  Daumery, 
Allan  Forrest,  Wilfred  Lucas,  Clare 
Fames,  Estelle  Taylor,  Courtney  Foote, 
Colin  Kenny,  Lottie  Pickford-Forrest. 

Coogan  Pleasing 
In  Ouida  Story 

“A  BOY  OF  FLANDERS,”  a 

Metro  attraction,  starring 
Jackie  Coogan.  Adapted  from 
short  story  by  Louis  De  La 
Rame  (Ouida).  Cameramen, 
Frank  Good  emd  Robert  Mar- 
tin. Directed  by  Victor  Schert- 
zinger.  Seven  reels. 

Reviewed  By  J.  Ray  Murray 
There’s  novelty  in  little  Jackie  Coog- 
an’s  latest  production  in  that  it  is  laid  in 
Belgium  and  has  some  of  the  whimsical 
little  touches  of  his  early  successes.  He 
is  relieved  of  the  trappings  of  velvet  and 
ermine  robes  and  appears  again  in  rags 
and  tatters,  a poor  little  waif  left  alone 
in  the  world  by  his  aged  grandfather. 

The  story  which  was  adapted  from 
Louis  de  la  Rame’s  short  story,  “A  Dog 


Jackie  Coogan  in  a scene  from  “A  Boy  of 
Flanders,”  his  latest  starring  vehicle 
for  Metro  distribution. 


of  Flanders”  is  an  appealing  little  tale 
and  one  that  will  make  a great  hit  with 
the  children  and  the  ladies.  Victor 
Schertzinger,  who  has  directed  many 
homely  little  stories  of  country  life,  has 
done  wonders  with  this  light  story  and 
given  little  Jackie  every  opportunity  to 
display  his  talents.  Excellent  support 
is  accorded  him  by  Josef  Swickard,  as 
the  granddad,  Lionel  Belmore,  as  Baas 
Cogez,  Nigel  de  Brulier,  and  the  famous 
Sennett  dog  Teddy.  The  quaint  scenes 
in  and  about  Antwerp,  the  wind  mills  and 
the  thatched  cottages  have  been  faith- 
fully reproduced  and  lend  the  proper  at- 
mosphere to  the  story.  Beautiful  pho- 
tography abounds. 

The  story  concerns  little  Nello,  who 
lives  with  his  grandfather  in  Antwerp. 
He  befriends  Petrascho,  a tin  peddler’s 
dog,  who  has  been  left  to  die  and  when 
Jan,  his  grandfather  dies,  they  live  in  a 
haystack  together.  Little  Nello,  a born 
artist,  competes  for  a prize  scholarship 
at  the  Rubens  school,  but  his  drawing 
falls  behind  the  table  and  is  not  judged. 
Finally,  however,  the  matter  is  adjusted 
and  he  is  seen  finally  contented  with  his 
dog,  having  been  given  a home  by  the 
great  artist. 

The  Cast:  Jackie  Coogan,  Josef  Swick- 
ard, Nigel  de  Brulier,  Lionel  Belmore, 
Nell  Craig,  Jean  Carpenter,  Russ  Powell, 
Aime  Charland,  Eugenia  Tuttle,  Lydia 
Yeamans  Titus,  Larry  Fisher,  Sydney 
Franklin,  Monte  Collins,  “Teddy.” 

Horse  Picture 

Is  Interesting 

“THE  KING  OF  WILD 
HORSES,”  a Hal  Roach 
production  for  Pathe.  Story 
by  Hal  Roach,  directed  by  Fred 
Jackman.  Floyd  Jackman, 
cameraman.  Six  reels. 

Reviewed  By  M.  P.  Wamboldt 

There  is  no  question  but  what  Rex,  as 
“The  Black,”  a wild  stallion,  runs  away 
with  the  lion’s  share  of  the  glory  in  this 
picture.  It  is  a revelation  in  the  intelli- 
gence of  a horse  to  see  his  almost  human 
acting.  Great  credit  is  due  to  his 
trainer  and  director  Jackson  for  their 
handling  of  the  horse  and  the  scenes. 

Leon  Bary,  as  Billy  Blair,  did  some 
fine  work  and  due  to  his  attractive  per- 
sonality, made  a very  pleasing  hero.  The 
work  of  the  entire  cast  was  good  but, 
was,  and  rightly  so,  subordinated  to  the 
work  of  Rex. 

The  stor}'  is  meager,  dealing  with  the 
profligate  son  of  an  invalid  father  who 
falls  in  debt  to  the  ranch  foreman,  who 
forces  him  to  help  steal  the  father’s 
stock.  The  sister,  with  the  hfelp  of  Billy 
Blair  and  “The  Black,”  finally  uncovers 
the  plot  and  everything  is  put  to  rights, 
the  villain  receives  his  due  punishment, 
the  hero  marries  the  girl  and  all  ends 
happily. 

■The  Cast:  Rex,  the.  stallion,  Edna  Mur- 
phj%  Charles  Parrott,  Sidney  DeGrey, 
Leon  Bary,  Pat  Hartigan. 
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Norma  Talmadge  Scores 
In  Adapted  Stage  Play 

“SECRETS”  a First  National  attraction,  starring  Norma  Tal- 
madge. Written  by  Rudolph  Bessier  and  May  Edgington. 
Photography  by  Antonio  Gaudio.  Direction  by  Frank  Bor- 
zage.  Length,  8,283  feet. 


Reviewed  By  Harry  Hammond  Beall. 
kkOECRETS”  is  a revelation  in  the  ver- 
^ satility  of  Norma  Talmadge.  It  is 
also  a tribute  to  the  genius  of  Frank 
Borzage  and  again  places  Eugene  O’Brien 
in  the  foreground  as  one  of  the  screen’s 
outstanding  lovers. 

“Secrets”  as  a stage  play  brought  fame 
to  Rudolph  Bessier  and  May  Edgington. 
As  a screen  production  it  is  going  to  bring 
added  fame  to  Norma  Talmadge,  for  it  is 
really  a better  camera  than  footlight  at- 
traction. 

Norma  Talmadge  has  a chance  to  show 
remarkable  character  development  as 
Mary  Carlton,  the  faithful  wife,  despite 
stormy  seas  of  John  Carlton.  The  pic- 
ture opens  with  her  as  the  aged  wife  of 
an  almost  dying  husband  and  it  is  while 
she  is  waiting  to  hear  the  doctor’s  ver- 
dict that  she  peruses  her  diary,  and  re- 
views mentally  for  herself,  and  on  the 
screen  for  the  audience,  life’s  panorama 
from  the  night  she  eloped  with  a clerk  in 
her  father’s  establishment,  and  went  with 
him  to  the  west  of  America  to  share  his 
fortunes. 

English  life  intermingles  with  the 
thrills  of  the  American  range,  and  how 
a faithful  wife  can  forget  the  foibles  and 
minor  bits  of  infidelity  on  the  part  of  a 
good  looking  husband,  when  she  knows 
he  still  loves  her  at  heart,  furnishes  the 
theme  of  the  story.  Norma  gives  re- 
markable character  portrayals  as  the 
years  creep  on,  in  fact  you  almost  see  a 
new  Miss  Talmdage  in  “Secrets”  for  she 
shows  her  ability  to  delineate  a woman 
of  any  age. 

Borzage  has  injected  a few  good  bits 
of  comedy,  and  one  real  thrill,  when  a 
gang  of  cattle  rustlers  make  a raid  on 
their  cabin,  hoping  to  make  way  with 
John  Carlton.  This  coming  just  after 
her  baby  ha«  died  furnishes  a dramatic 
scene,  chock  full  of  intensity  and  pathos, 
and  gives  the  star  her  biggest  moments 
in  the  photoplay.  Antonio  Gaudio  A.S.C. 
has  given  the  picture  his  usual  masterful 
photography,  and  the  inimitable  Frances 
Marion  should  receive  more  than  usual 
credit  for  her  story  construction. 

The  Cast:  Norma  Talmadge,  Eugene 
O’Brien,  Emily  Fitzroy,  George  Nicholls, 
Claire  McDowell,  Gertrude  Astor,  Winter 
Hall,  Patterson  Dial,  Harvey  Clark, 
Charles  Ogle,  Alice  Day,  Winston  Miller, 
Frank  Elliott,  Francis  Feeney,  George 
Cowl,  May  Giraci,  Clarissa  Selwynne, 
Florence  Wix. 


‘‘Beau  BrummeV*  Is 
Truly  a Classic 

“BEAU  BRUMMEL,”  Warner 
Bros,  production,  starring  John 
Barrymore.  Adapted  from 
Clyde  Fitch’s  stage  play.  Pho- 
tographed by  David  Abel.  Di- 
rected by  Harry  Beaumont. 
Ten  reels. 

Reviewed  By  Harry  Hammond  Beall. 
“Beau  Brummel”  as  created  by  Harry 
Beaumont  from  Clyde  Fitch’s  play  with 
John  Barrymore  in  the  title  role  is  one 


of  the  few  plays  that  can  honestly  be 
called  a “gem  of  the  screen.”  This  War- 
ner brothers  classic  is  truly  a classic,  a 
photoplay  that  should  endure  for  all 
time. 

Stage  and  screen  fans  I think  agree 
there  is  only  one  John  Barrymore,  and 
the  distinguished  stage  star  has  given  his 
all.  every  bit  of  talent  within  him,  to  the 
portrayal  of  the  character  made  famous 
by  Richard  Mansfield.  His  acting  is  lit- 
tle short  of  marvelous  all  through  the 
play,  but  it  is  in  the  last  part  where  his 
peerless  dramatic  ability  comes  into  its 
own,  when  he  is  portraying  the  English 
dandy  in  the  days  of  his  decline. 

Director  Beaumont  can  not  be  given 
too  much  credit  for  the  exquisite  manner 
in  which  he  handled  so  great  a star  and 
so  potent  a story.  It  is  almost  a perfect 
production,  and  one  that  leaves  an  im- 
pression carved  deep  in  the  minds  of  all 
who  see  it.  Beaumont  has  taken  what 
might  have  been  entirely  a one  man  ve- 
hicle and  given  it  a balance  that  broadens 
its  scope  materially  into  ten  reels  of  real 
entertainment. 

The  production  has  wonderful  element 
of  tenderness  from  the  moment  where 
Brummel  kisses  his  true  love  good-bye  on 
the  night  of  her  wedding  to  another  to 
the  ethereal  ending  where  the  souls  of 
the  two  sweethearts,  made  young  again, 
leave  the  hollow  shells  that  have  long 
since  ceased  to  be  of  value. 

Willard  Louis,  makes  an  ideal  Prince 
of  Wales  of  his  day,  while  Carmel  Myers 
has  another  semi-vampish  role  handled 
to  advantage.  As  “Mortimer,”  Brum- 
mel’s  faithful  servant  and  body  guard, 
Alec  B.  Francis  gives  a pathetic  picture 
of  undying  devotion  that  will  long  be 
remembered. 

Dorothy  Farnum  wrote  the  script  and 
of  course  had  to  elaborate  on  the  orig- 
inal stage  drama.  She  performed  her 
task  well,  as  did  David  Abel,  whose  pho- 
tography is  all  that  can  be  wished  for. 
The  California  theatre,  Los  Angeles, 
booked  it  for  two  weeks,  and  an  extended 
engagement  in  Miller’s,  the  long  run 
house,  controlled  by  the  same  manage- 
ment. 

The  Cast:  John  Barrymore,  Mary  As- 
tor, Carmel  Myers,  Alec  Francis,  Irene 
Rich,  Willard  Louis,  Wm.  Humphrey, 
Richard  Tucker,  Andre  Beranger, 
Michael  Dark,  Templar  Saxe,  Clarissa 
Selwjmne,  Carol  Halloway,  James  A, 
Marcus,  Betty  Brice,  Roland  Rushton, 
John  J.  Richardson. 

Splendidly  Acted 
Rupert  Hughes  Story 

“TRUE  AS  STEEL,”  a Gold- 
wyn  attraction,  written  and  di- 
rected by  Rupert  Hughes. 
Aileen  Pringle  and  Huntley 
Gordon  featured.  John  Mes- 
call,  cameraman.  Seven  reels. 

Reviewed  By  J.  Ray  Murray 
In  “True  as  Steel”  Rupert  Hughes 
gives  us  another  one  of  those  delight- 
fully human  and  mighty  interesting 
studies  of  smart  business  folk.  It  has  an 


all-star  cast,  too,  including  Aileen  Prin- 
gle, who  is  better  than  in  “Three  Weeks,” 
Huntley  Gordon  who  makes  an  ideal 
vis  a vis  for  Miss  Pringle,  Eleanor  Board- 
man,  Cleo  Madison  and  Norman  Kerry. 
Oh  yes,  we  must  not  forget  Louise  Faz- 
enda, in  a bit  as  a stenographer,  but 
done  with  the  finish  of  an  actress  who 
knows  her  business. 

The  story  isn’t  very  novel,  it’s  about  a 
business  man  from  Toledo,  Ohio,  a maker 
of  automobile  tires,  who  visits  New  York 
on  business,  said  business  bringing  him 
in  contact  with  a $50,000  a year  sales- 
woman, who  accompanies  him  to  fash- 
ionable cafes  and  finally  gets  a nice  fat 
order  out  of  him,  but  not  without  a 
struggle — for  the  Toledo  gentleman  for- 
gets he  has  a wife  and  daughter  back 
home,  makes  violent  love  to  the  sales 
manageress,  even  though  he  knows  she 
is  married.  The  scenes  in  the  office  of 
the  fabric  company,  and  the  titles  well 
written,  add  immeasurably  to  the  spice 
of  the  piece. 

On  the  whole  a very  pleasing  little 
drama,  well  photographed  and  very  well 
directed.  There’s  a subtle  dig  at  society 
or  that  part  of  it  which  indulges  in  danc- 
ing, and  a humorous  little  love  story  be- 
tween the  business  man’s  daughter  and 
a small  town  youth. 

The  Cast:  Aileen  Pringle,  Huntley 
Gordon,  Norman  Kerry,  Eleanor  Board- 
man,  Cleo  Madison,  Louise  Fazenda. 

Drah  and  Colorless 
Program  Picture 

“THE  DAWN  OF  A TOMOR- 
ROW,” Paramount  production, 
featuring  Jacqueline  Logan, 
Raymond  Griffith  and  David 
Torrence.  Adapted  from 
Frances  Hodgson  Burnett’s 
novel.  Photographed  by 
Charles  G.  Clarke.  Directed 
by  George  Melford.  Six  reels. 
Reviewed  By  Harry  Hammond  Beall 
“The  Dawn  of  a Tomorrow”  based  on 
Frances  Hodgson  Burnett’s  novel,  as  pro- 
duced by  George  Melford,  is  a fairly 
well  executed  program  picture.  Noth- 
ing more,  nothing  less.  Melford  prob- 
abb'  did  the  best  he  could  with  the  story, 
but  it  is  far  from  a hundred  percent  box- 
office  or  audience  picture.  It  is  drab  and 
colorless  and  has  little  with  which  to  sell 
the  theatre-goer. 

The  outstanding  feature  is  perhaps  the 
acting  of  Jacqueline  Logan.  She  handles 
the  role  of  “Glad,”  “the  only  girl  in  Apple 
Blossom  Court,  who  knows  how  to 
smile”  most  aptly.  Her  belief  in  the  power 
of  prayer  is  the  theme  of  the  photoplay. 

Ray  Griffith  plays  an  interesting  crook 
in  his  own  inimitable  way,  the  presence 
of  David  Torrence  adds  some  prestige, 
but  none  of  these  factors  lift  the  picture 
out  of  the  ordinary  rut.  To  the  reviewer 
it  seems  as  if  we  are  having  too  many 
pictures  of  the  London  slums  of  late. 
Perhaps  it  is  supposed  to  be  a reaction 
to  the  colorful  costume  plays,  but  in  Los 
Angeles  at  any  rate,  these  cross  sections 
of  life  in  the  gutters,  are  not  scoring  any 
tremendous  hit.  They  are  certainly  not 
appealing  to  the  great  mass  of  theatre- 
goers. 

The  Cast:  Jacqueline  Logan,  Raymond 
Griffith,  David  Torrence,  Roland  Bottom- 
ley,  Harris  Gordon,  Guy  Oliver,  Tempe 
Piggott,  Mabel  Van  Buren,  Marguerite 
Clayton,  Warren  Rodgers. 
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Lloyd's  New  Picture  Is 
His  Greatest  Laugh  Getter 

‘^GIRL  SHY,”  a Pathe  picture  starring  Harold  Lloyd,  directed 
by  Fred  Newmeyer  and  Sam  Taylor  from  a story  by  the  latter, 
assisted  by  Ted  Wilde,  Tim  Whelan  and  Tommy  Gray.  Length 
7,600  feet. 


Reviewed  By  John  S.  Spargo 
T F you  don’t  get  more  laughs  out  of 

“Girl  Shy”  than  you  ever  did  out  of 
any  other  Harold  Lloyd  picture — or  any- 
body else’s  picture  for  that  matter,  you 
should  undergo  an  examination  for  there 
is  surely  something  wrong  with  your 
risibilities. 

From  every  point  of  view  it  is  but 
modest  praise  for  this  comedy  to  class- 
ify it  with  the  word  “best.”  But  in  lieu 
of  any  more  superlative  word  it  is  safe 
to  use  it  in  considering  the  comedian’s 
own  work,  his  story,  the  speed  of  its  ac- 
tion, his  leading  woman  and  the  thrill- 
ing situations.  In  “Girl  Shy”  Lloyd  does 
not  do  any  perilous  climbing,  but  he  does 
a lot  of  things  that  are  better  and  that  he 
does  better. 

No  good  comedy  can  be  considered 
complete  without  an  exciting  and  thrill- 
ing chase  but  all  directors  should  have 
every  specialist  in  this  particular  sort 
of  entertainment  and  it  would  do  well  to  go 
to  school  with  the  people  who  planned 
and  carried  out  the  chase  in  this 
latest  Lloyd  picture.  It  is  not  exagger- 
ation to  say  that  there  are  more  thrills 
per  lineal  foot  of  film  than  the  screen  has 
yet  seen  and  there  are  a number  of 
laughs  packed  into  each  thrill. 

Mr.  Lloyd’s  new  leading  woman  is 
Jobyna  Ralston  and  the  selection  is  a 
happy  one  for  not  only  is  the  young 
woman  easy  to  look  at  but  she  is  an  ex- 
cellent little  actress  as  well. 

There  are  but  four  principal  characters 
in  the  story,  which  is  of  the  adventures 
of  a poor  small  town  boy  employed  in  a 
tailor  shop,  very  shy  in  the  presence  of 
girls  but  with  a vivid  imagination  which 
leads  him  to  write  a book  on  the  sub- 
ject of  love-making  and  in  which  he  por- 
trays himself  in  the  role  of  a sheik.  He 
meets  by  chance  the  rich  girl  and  they 
are  mutually  attracted  to  each  other.. 

After  a numlier  of  laughable  adventures 
in  which  he  and  the  girl  are  jointly  in- 
volved, he  learns  that  his  book  is  a fail- 
ure and  he  resigns  all  aspirations  for  her 
hand  and  returns  to  his  lowly  employ- 
ment. 

Later,  learning  that  she  is  about  to 
be  married  to  a man  who  is  already 
possessed  of  a wife,  he  starts  for  the  city 


to  prevent  the  ceremony.  This  furnishes 
the  occasion  for  the  thrilling  and  laugh- 
able chase  in  which  every  possible  form 
of  locomotion  is  used  with  the  possible 
exception  of  an  aeroplane  and  submarine. 
The  chase  ends  with  him  rescuing  the 
girl,  the  villain  foiled  and  their  troubles 
over. 

Already  one  of  the  greatest  of  fav- 
orites with  the  theatre-going  public, 
Harold  Lloyd  will  undoubtedly  greatly 
enhance  this  popularity  with  “Girl  Shy’” 
when  it  is  shown  in  the  picture  houses 
of  the  country. 

The  Cast:  Harold  Lloyd,  Jobyna  Ral- 
ston, Richard  Daniels,  Carlton  Griffiths. 

Washburn,  Horton  and 
Miss  Dove  Put  This  Over 

“TRY  AND  GET  IT,”  a Hod- 
kinson  production,  featuring 
Bryant  Washburn,  Billie  Dove 
and  Edward  Horton.  Written 
by  Eugene  P.  Lyle,  Jr.  Photo- 
graphed by  Kenneth  MacLean. 
Directed  by  Cullen  Tate.  Six 
reels. 

Reviewed  By  J.  Ray  Murray 
This  is  one  of  those  light,  little  come- 
dies made  especially  to  amuse  and  it  suc- 
ceeds admirably.  It  was  adapted  from 
a Satevepost  story  “The  Ringtailed  Gal- 
liwumpus”  and  the  new  title  seems  to  fit 
better  than  the  old  one.  “Try  and  Get 
It”  is  the  story  of  an  irritable  cement 
manufacturer,  who  ows  a small  bill  to 
a printing  firm,  and  he  is  constantly  de- 
fying them  to  “try  and  get  it.”  That’s 
the  whole  story  in  a nutshell  but  it 
doesn’t  convey  one  tenth  of  the  funny 
situations  involved  nor  the  clever  work 
of  the  all-star  cast.  Mr.  Lyle  is  credited 
with  furnishing  “The  Americano”  and 
“A  Modern  Musketeer”  two  of  Douglas 
Fairbanks’  successes  and  this  little 
sketch  is  on  a par  with  those. 

Bryant  Washburn  is  Joe  Merrill  the 
ubiquitous  bill  collector  of  the  story,  and 


it  gives  him  a role  well  suited  to  his 
talents;  Billie  Dove  is  the  girl  in  the 
case,  Rhoda  Perrin  and  Lionel  Belmore 
is  Perrin,  her  father,  the  cement  man. 
Edward  Horton  plays  in  his  usual  de- 
lightful manner  Glenn  Collins,  salesman 
for  the  printing  firm,  whose  job  depends 
upon  selling  Perrin  some  printing.  Joseph 
Kilgour  was  splendid  as  Donovan,  the 
printer.  Carl  Stockdale  was  a book- 
keeper, and  Hazel  Deane  a telephone  op- 
erator. 

“Try  and  Get  It”  looks  to  us  like  a 
good  box-office  bet.  It  has  excellent  ex- 
ploitation possibilities  and  will  prove  a 
satisfying  attraction  in  any  house. 

The  Cast:  Bryant  Washburn,  Billie 
Dove,  Edward  Horton,  Joseph  Kilgour, 
Lionel  Belmore,  Mme.  Rose  Dione,  Carl 
Stockdale  and  Hazel  Dean. 

George  Behan  Is 
The  Picture 

“THE  GREATEST  LOVE  OF 
ALL,”  a George  Beban  pro- 
duction starring  George  Beban. 
Written  and  directed  by  George 
Beban.  Seven  reels. 

Reviewed  By  Wm.  R.  Weaver 
George  Beban,  in  person  and  in  pic- 
ture, was  the  attraction  at  the  Chicago 
theatre  last  week.  George  Beban  is  al- 
ways George  Beban,  and  they  like  him, 
so  Chicagoans  crowded  the  playhouse 
and  approved  the  entertainment.  As  is 
his  way,  Mr.  Beban  projects  the  first 
five  reels  of  the  picture,  then  lifts  the 
screen  and  enacts  the  narrative  for  a 
period,  with  the  assistance  of  several 
members  of  the  original  cast,  after 
which  the  celluloid  goes  on  with  the  tale. 
As  noted,  Chicagoans  liked  it. 

The  picture  is  pretty  much  George 
Beban.  He  wrote  it,  directed  it,  and  pro- 
duced it.  And  his  is  the  one  important 
name  in  the  cast.  In  this  case,  how- 
ever, he  has  departed  somewhat  from 
his  accustomed  story. 

Beban  is  an  Italian  ice  merchant  in  the 
Ghetto.  He  brings  his  mother  to  Amer- 
ica and  they  become  innocently  en- 
meshed in  the  affairs  of  a band  of  crooks, 
victims  of  melodramatic  complications 
ending  happily.  There  is  a love  Interest 
also  based  upon  the  wooing  and  winning 
of  a young  Italian  girl. 

Without  Beban  in  person  the  picture 
is  as  good  as  any  of  his  earlier  produc- 
tions. With  him  it  is  better  merchandise. 

The  Cast:  George  Beban,  Maria  Di 
Bennetta,  Helen  Halcomb,  J.  W.  Johns- 
ton, Wanda  Lyon,  H.  Henry  Gordon. 


Two  scenes  from  Harold  Lloyd’s  latest  comedy  “Girl  Shy,”  a clean-cut,  merry  little  piece  that  moves  along  swiftly  and  surely 

under  adroit  direction. 
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THE  FILM  MART 


Associated  Exhibitors 

RAYMOND  GRIFFITH,  screen  writer, 
actor,  “gag”  man  and  director,  has  been 
engaged  to  make  the  screen  adaptation  of 
the  William  Collier  farce,  “Never  Say 
Die,”  which  is  to  be  Douglas  MacLean’s 
third  independent  starring  production  for 
Associated  Exhibitors.  He  adapted  “Going 
Up”  and  “The  Yankee  Consul”  for 
the  same  artist. 

+ + + 

H.  M.  CRANDALL,  well  known  exhib- 
itor of  Washington,  D.  C.,  closed  a 
contract  with  Associated  Exhibitors  this 
week  for  an  early  week’s  run  of  Douglas 
Mac  Lean  in  “The  Yankee  Consul”  at  the 
new  Tivoli  Theatre  in  the  national  cap- 
ital. The  contract  calls  for  the  roxmd  of 
the  entire  Crandall  circuit  also.  Sol  Les- 
ser has  just  booked  the  feature  for  his 
west  coast  circuit  of  126  theatres,  and, 
among  other  houses,  the  National  Thea- 
tre, Richmond,  Va.,  has  obtained  “The 
Yankee  Consul”  for  a week’s  run. 

First  National 

WITH  THE  casting  of  "For  Sale"  near- 
ing completion,  aiming  of  this  First  A^a- 
tional  production  will  begin  shortly  under 
the  direction  of  George  Archainbaud.  "For 
Sale”  is  an  original  story  written  by  Earl  J. 
Hudson,  First  National’s  West  Coast  pro- 
duction chief,  and  is  a society  drama  of 
New  York  life.  In  the  cast  will  be  Adolph 
Menjou,  Robert  Ellis,  Mary  Carr,  and  Tully 
Marshall. 

+ + + 

SAMUEL  GOLDWYN  announces  that 
final  .scenes  are  now  being  taken  on  the 
Goldwyn-Fitamaurice  production  “Cytherea” 
adapted  from  the  novel  by  Joseph  Herge- 
sheimer,  which  First  National  will  release 
in  May.  "Cytherea”  has  been  about  three 
months  in  the  making,  and  zohen  it  reaches 
the  public,  will  bear  the  combined  title  of 
"Cythereor— Goddess  of  Love.” 

+ + + 

WITH  THE  recent  completion  of  "The 
W Oman  on  the  Jury”,  a First  Natioml 
picture  featuring  Sylvia  Breamer,  three  of 
the  cast  have  embarked  for  Mexico,  where 
they  will  appear  in  "Sundown” , a First  Na- 
tional outdoor  drama  now  being  produced 
under  the  supervision  of  Earl  Hudson  and 
the  direction  of  Laurence  Trimble.  The 
migrating  players  are  Bessie  Love,  Mary 
Carr  and  Hobart  Bosworth. 

C.  B.  C. 

THE  C.  B.  C.  Film  Sales  Corporation 
has  sold  the  Apollo  Trading  Corp. 
the  foreign  rights  to  several  of  their 
feature  pictures  for  all  of  continental 
Europe  with  the  exception  of  Holland 
and  the  Scandinavian  countries.  The 
pictures  are;  “Yesterday’s  Wife,”  “For- 
give and  Forget,”  “Innocence,”  “The 
Marriage  Market,”  “Discontented  Hus- 
bands” and  “The  Barefoot  Boy.” 

+ + + 

“PAL  O’  MINE”,  the  newest  feature 
production  of  the  C.  B.  C.  Film  Sales 
Corporation  has  been  completed.  The 
cast  includes,  Irene  Rich,  Pauline  Garon, 


Willard  Lewis,  A1  Roscoe  and  Edward 
J.  Le  Saint  directed.  The  film  is  receiv- 
ing some  finishing  touches  from  Director 
Le  Saint  and  within  two  weeks,  when 
Joe  Brandt  leaves  for  New  York,  he  will 
bring  the  negative  with  him. 

Associated  Pictures 

THE  ENTIRE  production  staff  of  Saw- 
yer-Lubin  and  Associated  Picture  Cor- 
poration move  Eastward  from  Holly- 
wood on  April  6th  boimd  for  New  York 
where  arrangements  have  been  made  to 
produce  the  next  two  pictures  of  this 
company.  Under  the  supervision  of  Ar- 
thur H.  Sawyer,  the  firet  two  starring 
vehicles  in  which  Barbara  La  Marr  will 
appear  for  Sawyer-Lubin  and  to  be  re- 
leased by  First  National  will  be  made  in 
New  York. 

+ + + 

BEFORE  LEAVING  HoUywood,  Saw- 
yer definitely  stated  that  his  organiza- 
tion would  return  to  the  coast  in  S^tem- 
ber  or  October,  where  several  pictures 
starring  Barbara  La  Marr  for  First  Na- 


Barnum  was  the  peer  of  circus  men. 
Johnnie  Fox,  Jr.,  in  his  new  Educa- 
tional-Juvenile comedy,  “Bamiun,  Jun- 
ior,” presents  many  interesting  episodes 
of  the  sawdust  ring. 


tional  will  be  made.  Those  who  will  go 
East  besides  Sa^er  include  Barbara  La- 
Marr,  Bert  Lubin  and  Bert  Ennis.  Per- 
manent headquarters  will  be  maintained 
in  Hollsrwood  by  Sawyer-Lubin.  The 
reason  advanced  for  the  shift  to  New 
York  for  the  proposed  production  is  in 
connection  with  several  special  locations 
called  for  by  the  first  two  pictures  in 
which  Barbara  LaMarr  will  star  in  her 
own  right. 

F.  B.  O. 

F.  O.  B.  is  now  producing  "Fools  in  the 
Dark.”  Al  Santell  is  the  director  and 
Matt  Moore  and  Patsy  Ruth  Miller  are  the 
co-stars.  The  story  is  an  original  from 
the  pen  of  Betram  Millhauser. 

+ + + 

THE  APRIL  issue  of  Film  Fun,  a fan 
magazine,  is  carrying  a contest  for  the 
best  pun  title  for  one  chapter  of  "The  Tel- 
ephone GirN  series,  starring  Alberta 
Vaughn.  The  judges  will  be  the  officials 
of  Film  Booking  Offices,  H.  C.  Witwer,  and 
Alberta  Vaughn.  The  titles  already  selected 
for  the  released  are  as  follows:  "Julius 
Sees  Her,”  "Sherlock’s  Home,”  "When 
Knighthood  Was  in  Tower,”  "Money  to 
Burns,”  "William  Tells,”  "Love  and  Learn”, 
"King  Leary.” 

+ + + 

THE  HOLLYWOOD  Photoplay  Produc- 
tions, controlled  by  Leland  Stanford 
Ramsdell,  has  rented  production  quarters  at 
the  F.  B.  O.  studios  and  will  start  a series 
of  two-reel  college  comedies  within  two 
weeks. 

Paramount 

IRVIN  WILLAT  has  gone  to  Boston, 
Mass.,  with  the  complete  negative  of 
his  new  Paramount  production  of  Zane 
Grey’s  “Wanderer  of  the  Wasteland!,” 
which  was  photographed  in  natural  col- 
ors by  the  improved  Technicolor  process. 
The  editing  of  the  production  will  be 
done  under  his  supervision  at  the  Techni- 
color company’s  laboratory  in  that  city. 

+ + + 

VICTOR  HEERMAN,  who  directed 
Thomas  Meighan’s  latest  Paramount 

picture,  “The  Confidence  Man,”  is  busy 
cutting  and  editing  the  film  at  the  Fam- 
ous Players  Long  Island  studio.  When  he 
is  finished  George  Ade  will  come  on 
from  his  Indiana  home  to  write  the  titles 
for  the  picture  and  then  it  will  be  ready 
for  the  public. 

+ + + 

GEORGE  MELFORD  has  started  work 

at  Hollywood  on  his  new  Paramount 
production,  “Tiger  Love,”  co-featuring 
Antonio  Moreno  and  Estelle  Taylor. 
Miss  Taylor  has  just  returned  from  San 
Francisco,  where  she  has  been  plajnng  a 
leading  role  in  a screen  play  pr^ucei^ 
there.  “Tiger  Love”  is  an  adaptation  of 
the  Spanish  opera,  “The  Wildcat,”  by 
Manuel  Penella. 
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Goldwyn>G>sinopolitan 

GOLDWYN  is  filming  simultaneously 
two  English  novels.  “Tess  of  the 
D’Urbervilles”,  Thomas  Hardy’s  poignant 
tragedy,  is  being  filmed  by  Marshall 
NeUan  with  Blanche  Sweet  as  the  crossed 
heroine,  and  Conrad  Nagel  as  the  man 
who  is  torn  between  the  conventions  of  a 
family  dominated  by  the  proud  spirit  of 
a minister,  and  his  love  for  Tess.  Mr. 
Seastrom  is  going  to  transfer  to  the  films 
“The  Tree  of  the  Garden”  by  Edward  C. 
Booth,  one  of  the  younger  generation  of 
English  novelists. 

+ + + 

BECAUSE  OF  its  historical  accuracy 
and  its  faithful  portrayal  of  characters 
that  made  New  York  the  great  city  it  is 
today,  “Little  Old  New  York”,  the  Cos- 
mopolitan picture  of  the  days  when  New 
York  was  young,  with  Marion  Davies  in 
the  stellar  role,  has  been  selected  by  the 
Public  Education  Department  of  the  Mu- 
seum of  Natural  History  to  be  shown  to 
5,000  public  school  children  next  Friday, 
March  21st,  at  the  museum. 

+ + + 

THERE  WILL  BE  seven  leading  men 
in  King  Vidor’s  next  Goldwyn  pictiure, 
made  from  Rachel  Crother’s  stage  suc- 
cess, “Mary  the  Third”,  the  title  of  which 
will  be  changed  for  the  films.  One  of 
the  leading  men  was  previously  an- 
nounced— Johnny  Walker.  The  others 
are  Ben  Lyon,  loaned  by  First  National, 
william  Haines,  one  of  Goldw3m’s  per- 
mament  acting  organization  who  had  a 
part  in  Rupert  Hughes’  latest  pictiure, 
“True  as  Steel”,  Creighton  Hale,  who 
appeared  in  Victor  Seastrom’s  “Name  the 
Man!”,  William  Collier,  Jr.,  James  Mor- 
rison and  Niles  Welch. 

Hodkinson 

PRODUCTION  is  well  under  zmy  on  the 
first  of  the  Al  Christie  Special  features 
which  were  announced  a few  weeks  ago 
for  Hodkinson  release.  About  nine  or  ten 
weeks  time  will  be  consumed  in  the  making 
of  this  feature,  and  with  favorable  weather 
conditions  and  keeping  on  schedule  Director 
Scott  Sidney  states  that  the  production  will 
be  ready  for  release  late  in  May. 

+ .+  + 

ELMER  HARRIS  who  in  association  with 
Frank  Woods  has  been  releasing  produc- 
tions through  the  Allied  Artists  is  now  con- 
tinuing his  association  with  Mr.  Woods  in 
a new  producing  company  backed  by  a 
group  of  well  known  western  capitalists 
and  contracts  have  already  been  signed  for 
ten  features,  five  from  Mr.  Harris  and  five 
from  Mr.  Woods  that  will  be  released 
through  the  Hodkinson  Corporation. 

+ + + 

THE  TITLE  of  the  .second  Harry  Carey 
production  to  be  released  through  the 
Hodkinson  Corporation  has  been  oMcially 
changed  from  “Desert  Rose”  to  “The  Light- 
ning Rider”.  It  is  expected  that  “The 
Lightning  Rider”  will  be  completed  this 
week  and  the  negative  shipped  east  for 
early  release. 


Century 

FOR  THE  month  of  April  there  will  be 
five  Century  comedies  released.  They 
are  “Hit  Him  Hard,”  with  Jack  Earle 
and  Harry  McCoy;  “Checking  Out,”  with 
Pal  the  canine  star;  “The  Racing  Kid,” 
starring  Buddy  Messinger,  who  is  sup- 
ported by  Martha  Sleeper,  twelve-year- 
old  ingenue;  “Pretty  Plungers,”  starring 
the  bevy  of  Century  Follies  Girls  and 
several  comedians;  and  “A  Lofty  Marri- 
age.” Jack  Earle  playing  the  leading  role. 


^‘Shooting  of  Dan  McGrew”  Has 
Real  Exploitation  Material 

In  an  effort  to  provide  the  best  possible  publicity  material  Sawyer- 
Lubin  engaged  James  J.  Tynan,  newspaper  man  and  writer,  to  novelize 
“The  Shooting  of  Dan  McGrew”  so  that  the  photoplay  edition  of  the  story 
would  correspond  in  every  particular  with  the  film'  version.  Elaborate 
window  displays  have  been  prepared,  featuring  the  stars,  so  that  the 
exhibitors  will  have  no  trouble  effecting  tie-ups  with  the  bookstores. 

One  of  the  attractive  novelties  is  a book  cover  which  carries  on  the 
front  page  advertising  material  concerning  the  picture  and  the  stars,  on 
the  two  inside  pages  a cut  showing  the  dramatic  shooting  of  Dan  McGrew, 
and  on  the  back  page  space  for  the  imprint  of  the  theatre  and  the  local 
bookseller.  The  cover  is  illustrated  below  and  one  of  the  two  sheet  lobby 
stands  above. 
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Educational  to  Release  Bobby 
Vernon  Series  for  1924-25 


E.  W.  Hammons  has  announced  a three  cornered  deal  whereby  the  Bobby 
Vernon  unit  will  produce  its  own  pictures  at  the  studios  of  the  Christie 
Film  company,  for  distribution  through  Educational  Film  Exchanges,  Inc. 

The  deal  was  completed  in  Los  Angeles  last  week  where  Hammons  is 
visiting  the  Christie,  Hamilton,  Mermaid  and  other  units  producing  for  Ed- 
ucational release.  A new  director,  in  the  person  of  Gil  Pratt,  has  been  en- 
gaged and  with  him  will  be  working  Keene  Thompson,  writer  in  the  comedy 
field  and  Earl  Rodney,  former  Christie  leading  man,  who  will  assist  gener- 
ally in  the  handling  of  the  unit. 

With  the  exception  of  the  time  he  was  in  service  during  the  world  war, 
Bobby  Vernon  has  been  with  Christie  since  1916  and  it  has  been  with  that 
organization  that  he  has  built  up  the  greatet  part  of  his  popularity. 


Vitagraph 

'‘ONE  LAW  FOR  THE  WOMAN”,  the 
second  Charles  E.  Blaney  production  to 
he  released  by  Vitagraph,  is  now  being 
edited  and  prints  will  soon  go  to  branch 
offices  for  release.  It  is  an  adaptation  from 
Blaney’ s own  play,  “The  Adventures  of 
Polly”.  The  production  was  made  under 
the  personal  supervision  of  Mr.  Blaney. 

+ + + 

VITAGRAPH  announces  the  purchase  of 
picture  rights  to  “The  Road  That  Led 
Home”,  by  Will  E.  Ingersoll;  “hi  the  Gar- 
den of  Charity”,  by  Basil  King;  and  “The 
Range'Boss” , by  Charles  Alden  Seltzer.  “In 
the  Garden  of  Charity”  is  the  second  novel 
by  Mr.  King  which  Vitagraph  has  pur- 
chased, “Let  Not  Man  Put  Asunder”,  by 
the  same  author,  being  one  of  the  biggest 
bo.v  office  attractions  of  the  year. 

+ + + 

/.  .STUART  BLACKTON  has  finished 
“Behveen  Friends”,  a picturization  of  the 
novel  by  Robert  W.  Chambers,  his  third 
feature  to  be  released  by  Vitagraph.  Mr. 
Blackton  produced  the  picture  at  the  Holly- 
wood studios  and  is  now  engaged  in  cut- 
ting and  editing  the  film  before  the  nega- 
tive is  shipped  to  the  laboratories  in 
Brooklyn. 

Fox 

“THE  PLUNDERER”,  a special  pro- 
duction and  “A  New  England  Farm” 
an  Educational  Entertainment,  was 


released  the  week  of  March  30th  by  Fox 
Film  Corporation.  “The  Plunderer”  is  a 
story  of  pioneer  gold  mining  days  and 
is  adapted  from  the  novel  of  the  same 
name  by  Roy  Norton.  This  latest  Fox 
special,  which  is  the  last  of  the  special 
productions  to  be  released  this  Spring, 
is  a George  Archainbaud  production. 

+ + + 

WORK  WILL  be  completed  within  the 
next  few  weeks  on  the  screen  version 
of  “It  Is  the  Law”,  the  stage  play  dra- 
matized by  Elmer  Rice  from  the  novel 
by  Hayden  Talbot.  J.  Gordon  Edwards 
is  directing  this  production  at  the  Wil- 
liam Fox  New  York  studios. 

+ + + 

“HE’S  MY  PAL”,  is  the  title  of  the  lat- 
est Imperial  Comedy  in  which  the  mon- 
key actors,  Max,  Moritz  and  Pep  are 
featured.  Fox  Film  Corporation  will  re- 
lease this  short  subject  the  week  of 
April  6th. 

Pathe 

PATHE’S  program  of  releases  for  April 
6th  is  introduced  by  a three-reel  spe- 
cial titled  “Birds  of  Passage”,  a novelty 
film.  This  subject  is  a screen  story  of 
the  annual  migration  of  birds  from  the 
northern  climes  to  the  banks  of  the  Nile, 
filmed  by  the  Swedish  ornithologist,  Dr. 
Bengt  Berg. 

+ + + 

THE  FIRST  of  a new  group  of  Pathe 
comedies  featuring  Earl  Mohan  will 


make  its  appearance  on  April  20th  under 
the  title  of  “One  at  a Time.”  The  new 
Earl  Mohan  comedies  will  be  produced 
by  Hal  Roach.  It  is  planned  to  release 
the  Earl  Mohan  subjects  alternately  with 
the  Charles  Chase  comedies,  which  are 
also  produced  by  Hal  Roach  and  dis- 
tributed by  Pathe. 

+ + + 

HARRY  LANGDON  has  completed 
another  comedy  for  Pathe,  titled 
“His  New  Mamma.”  This  latest  sub- 
ject, which  was  directed  by  Roy  Del 
Ruth,  is  now  being  edited  and  titled  at 
the  Mack  Sennett  Studios,  preparatory 
to  its  shipment  to  New  York.  The  fem- 
inine honors  are  shared  between  Made- 
line Hurlock  and  Alice  Day,  the  former 
appearing  in  her  customary  role  of  an 
ultra-sophisticated  beauty  and  the  latter 
as  a sweet,  demure  society  girl. 

Metro 

“FREE  LOVE”  has  been  finally  selected 
as  Hobart  Henley’s  first  directorial  ef- 
fort under  the  new  auspices  of  Metro- 
Louis  B.  Mayer.  “Free  Love”  is  an  orig- 
inal story  by  Benjamin  Glazer,  noted 
author  and  playwright  who  recently 
joined  Mr.  Meyer’s  literary  staff.  It  was 
his  American  version  of  Karl  Schoen- 
herr’s  great  German  play  that  Fred  Niblo 
but  recently  turned  into  his  monumental 
picture,  “Thy  Name  is  Woman.” 

+ + + 

BESS  MEREDYTH  has  practically 
completed  the  script  of  “Judgment”,  C. 
Gardner  Sullivan’s  story  which  is  to  be 
Fred  Niblo’s  next  production  under 
Metro-Louis  B.  Mayer  auspices.  This  is 
Miss  Meredyth’s  fourth  consecutive  con- 
tinuity for  Mr.  Niblo,  the  preceding  ones 
being  “The  Famous  Mrs.  Fair”,  “Strang- 
ers of  the  Night”  from  Walter  Hackett’s 
famous  stage  play,  “Captain  Applejack”, 
and  “Thy  Name  Is  Woman”  all  of  them 
Metro-Louis  B.  Mayer  pictures. 

+ + + 

WITH  JAMES  KIRKWOOD,  Adolphe 
Menjou,  Norma  Shearer,  Mae  Busch, 
George  Fawcett,  Mary  Carr,  Walter 
Hiers,  Winifred  Bryson,  Robert  Frazer, 
Robert  Agnew,  Margaret  Wade  and  Ruth 
Stonehouse  filling  the  twelve  principal 
roles  in  his  new  picture,  “Broken  Bar- 
riers”, Reginald  Barker  plans  to  begin 
actual  production  within  the  next  several 
days  on  his  next  production  for  the 
Metro-Louis  B.  Mayer  forces.  It  will 
follow  “Women  Who  Give”  which  Metro 
releases  this  month. 


C.  C.  Burr 

DOLORES  CASSINELLI,  who  dates 
her  screen  career  back  to  the  Essany 
Studios  in  Chicago,  has  been  assigned  to 
a prominent  role  in  C.  C.  Burr’s  new  in- 
dependent market  feature  “Lend  Me  Your 
Husband”,  which  is  now  in  the  midst  of 
production  at  the  Glendale  Studios  under 
the  direction  of  William  Christy  Cabanne. 

+ + + 

AT  THE  CLOSE  of  this  season,  C.  C. 

Burr  will  have  made  six  productions 
for  the  independent  market:  “Three 
o’clock  in  the  Morning”,  starring  Con- 
stance Binney;  “The  New  School 
Teacher”  with  Charles  “Chic”  Sale; 
“Restless  Wives”  with  Doris  Kenyon, 
James  Rennie  and  a special  cast;  “The 
Average  Woman”  with  Pauline  Garon, 
Harrison  Ford  and  David  Powell;  “Lend 
Me  Your  Husband”,  and  “Youth  to  Sell”. 

Mr.  Burr  is  keeping  his  promises  to 
distributors  and  exhibitors  and  the  public 
is  benefited  by  the  high  entertainment 
quality  of  the  Burr-made  features. 


Pictures  may  come,  and  pictures  may  go, 
but  the 


Pathe  News 


goes  on  and  on,  bigger  and 
bigger,  better  and  better,  in 
the  hearts  of  the  great  Ameri- 
can public. 

Wherever  people  want  the 
best  in  motion  pictures,  they 
judge  the  theatre  by  this  ques- 
tion : “Does  it  show  the  Pathe 
News?” 


Pafh^Dicture 


More  thrills  than  “Safety  Last”;  more 
human  interest  than  “Grandma’s  Boy”; 
more  laughs  than  “Why  Worry?”  more 
of  everything  than  any  comedy  ever 
made. 


A Pathe  ftcture 


Many  big  theatres  book  the 

Pathe  Review 

because  of  the  Pathecolor  alone 

Pathecolor  is  still  the  finest  color  in  motion  pictures. 

It  is  always  beautiful,  always  clear,  always  natural. 

The  beauty  spots  of  the  world  have  been  put  into  Pathe- 
color. 

Pathecolor  is  an  important  part  of  each  number  of  the 
Review  but  only  a part. 

You  get  also  a complete  show  in  each  issue, — science, 
industry,  art,  etc. 

“It  must  be  interesting  to  be  in  the  Pathe  Review.” 


TRADE 
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Europe  Faces^  Re-Issue  Evil 


ROY  PURVIS,  man- 
ager of  the  Sydney 
branch  of  Hoyts*  De- 
Luxe  theatre,  Sydney, 
Australia,  who  is  in 
America  studying 
prologue  emd  pre- 
sentation policies  of 
theatres  in  this 
country.  Purvis  is  a 
guest  at  the  Univer- 
sal offices. 


Australian  Exhibitor 
Studies  Presentation 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1.— It  will  be  but  a short 
time  before  the  American  methods  of  motion  picture 
presentation  are  adopted  in  Australian  motion  picture 
houses,  according  to  Roy  J.  Purvis,  general  manager 
of  Hoyts  Proprietary,  Ltd.,  one  of  the  largest  theatri- 
cal syndicates  in  Australia, 


Brock  Says  Film 
Is  United  States 
Diplomatic  Agent 
Pictures  No  Longer 
Distort  Life  of 
America 

By  LOUIS  BROCK 

(^Foreign  Sales  Manager, 

First  National) 

NEW  YORK,  April  1.— 
America’s  silent  ambassador, 
the  Film,  was  never  playing  a 
more  important  part  in  spread- 
ing the  knowledge  of  this  coun- 
try and  the  life  and  customs 
of  its  people  throughout  all  cor- 
ners of  the  world,  than  it  is 
today.  In  its  earlier  stages  the 
film  possibly  distorted  rather 
than  portrayed  this  country. 
There  were  “custard-pie”  com- 
edies, all  sorts  of  slapstick 
wiles,  and  “blood  and  thunder” 
thrillers  to  cause  amusement, 
perhaps,  but  to  make  no  valu- 
able contribution  to  modern 
civilization. 

That  has  changed  with  the 
development  of  the  motion  pic-, 
ture  industry  to  its  present 
stage.  With  the  acquisition  of 
a higher  grade  of  “film  rights,” 
better  acting  and  better  photog- 
raphy, the  film  has  reached  a 
stage  where  it  can  accomplish 
an  important  mission,  the  mis- 
sion of  showing  America  to  the 
most  remote  sections  of  the 
world. 

Hold  Preeminence 

There  is  no  question  about 
the  superiority  of  the  American 
film  over  the  productions  of  the 
other  countries.  This  is  largely 
due  to  the  good  fortune  of  this 
country  rather  than  to  the  in- 
nate ability  which  others  do  not 
possess.  It  is  true  that  some 
producers  recently  presumed 
too  far  on  the  willingness  of 
the  country  to  underwrite  tre- 
mendous spectacles  and  found 
need  to  curtail.  However,  the 
average  film  is  produced  on  a 
much  better  and  bigger  scale 
than  is  possible  in  foreign  coun- 
tries. 

With  America  able  to  furn- 
ish bigger  and  better  pictures 
than  most  foreign  competitors, 
it  is  not  unnatural  that  the 
American  film  goes  into  all  the 
corners  of  the  world.  There 
has  been  a sufficient  education 
of  the  public  regarding  the  ac- 
curacy of  the  camera  so  that 
(Continued  on  page  62) 


The  Australian  film  execu- 
tive is  now  in  New  York  sur- 
veying local  film  conditions. 
He  believes  that  the  great 
needs  of  exhibitors  in  Austra- 
lia are  prologues  and  presen- 
tations. He  is  making  a care- 
ful study  while  here  of  the 
programs  of  the  largest  New 
York  motion  picture  houses, 
and  is  spending  considerable 
time  observing  community 
theatres  and  suburban 
houses. 

The  motion  picture  busi- 
ness in  Australia  is  in  excel- 
lent shape,  he  reports,  and 
within  six  months  three  new 
theatres,  each  accommodat- 


ing .3', 500  people  will  be  com- 
pleted. They  are  the  Winter 
Garden  at  Brisbane,  owned 
by  Winter  Garden  Theatres, 
Ltd.;  Regent  at  Sydney, 
owned  by  Union  Theatres, 
Ltd.;  and  Capitol  at  Mel- 
bourne, which  is  owned  by 
Phillips  Brothers,  and  will  be 
the  largest  film  theatre  in 
Australia. 

According  to  Purvis  there 
has  been,  some  agitation  re- 
cently to  increase  the  import 
tax  on  American  films.  It  is 
now  3 cents  a foot  as  com- 
pared with  2 cents  a foot  for 
English  films.  Australian  ex- 

(Continued  on  page  62) 


American  Firms 
Seeking  Solution 
of  This  Problem 
Universal  Is  Hit  by 
False  Publicity  on 
Picture 

By  JOHN  S.  SPARGO 

{New  York  Editor,  Exhibitors 
Herald) 

NEW  YORK,  April  1.— 
American  motion  picture 
producers,  who  have  under 
contract  stars  of  great  box 
office  drawing  power,  are  giv- 
ing thought  to  ways  and 
means  of  offsetting  an  evil 
which  bobs  up  frequently  in 
foreign  countries  and  which 
apparently  is  growing  threat- 
ening. 

This  evil  consists  of  taking 
a picture  which  was  made 
before  the  star  had  any  great 
amount  of  popularity  and  ex- 
ploiting it  in  England  and 
other  foreign  countries  as  a 
new  production.  This  has 
had,  in  a number  of  cases, 
the  effect  of  lessening  the 
value  of  new  pictures  made 
with  this  star. 

Cites  Example 

One  of  the  most  glaring 
instances  to  this  evil  is  being 
put  over  just  now  in  the  case 
of  a picture  made  six  years 
ago  by  Universal  in  which 
Rodolph  Valentino  and  Mae 
Murray  appear.  This  is  be- 
ing exploited  and  advertised 
throughout  the  British  Isles 
and  the  tenor  of  the  press 
copy  and  advertising  would 
seem  to  indicate  that  the  pic- 
ture is  a new  one  recently 
made  by  these  popular  stars. 

Under  the  heading  “Valen- 
tino and  Mae  Murray,”  the 
Film  Renter  & Motion  Pic- 
ture News  prints  the  follow- 
ing: 

“An  announcement  extraordinary 
comes  from  Napoleon  Films,  Ltd.., 
28,  Denmark  street,  in  the  shape  of 
the  acquisition  of  the  exclusive 
rights  of  ‘The  Cabaret  Dancer,’ 
which  features  Rodolph  Valentino 
and  Mae  Murray.  This  is  the  first 
time  that  two  such  popular  stars 
of  the  first  magnitude  have  acted 
together  in  the  same  production. 
Exhibitors  here  will  realize  the 
tremendous  box  office  attraction 
there  is  in  Valentino’s  name.  This, 
coupled  with  Mae  Murray’s  popu- 
larity in  a subject  of  extraordinary 
interest,  is  sure  to  rouse  the  en- 
thusiasm of  the  picture  going  pub- 
lic. There  are  several  cabaret 
scenes,  in  which  Mae  Murray  per- 
( Continued  on  page  62) 
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Many  Premieres  Scheduled 


Johnson  Praises 
Initiative  of 
“Herald” 

E.  B.  Johnson 

Mr.  John  S.  Spargo, 

New  York  EUKtor, 

Exhibitors  Herald, 

New  York  City. 

Dear  Mr.  Spargo: 

I have  very  closely  read  with  a great  deal  of  interest  each  and 
every  article  that  has  appeared  in  your  ^'Foreign  Market’*  section 
of  EXHIBITORS  HERALD  since  the  inauguration  by  you  of  this 
department  and  they  have  contaihed  a great  amount  of  interesting 
thought  for  the  vast  portion  of  this  trade  interested  in  foreign 
market  conditions. 

Permit  me  in  behalf  of  Associated  First  National  Pictures,  Inc., 
to  compliment  EXHIBITORS  HEIRALD  upon  its  initiative  in  being 
the  first  of  the  trade  papers  to  visualize  the  need  for  this  depart- 
ment and  to  have  so  excellently  put  tt  into  effect. 

The  department  has  been  well  conducted)  and  1 zum  quite  sure 
you  will  find  it  will  grow  in  service  and  popularity  from  a trade 
paper  standpoint. 

With  best  wishes. 

Very  truly  yours, 

E.  B.  JOHNSON, 

Manager,  Foreign  Deportment  of  First  National. 

English  Baronet  Now 
In  Distribution  Field 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1. — It’s  not  every  day  in  the 
week  we  hear  of  nobility  stepping  from  its  coveted 
pedestal  to  direct  its  energy  in  the  development  of 
the  business  world,  that  is,  that  nobility  not  obliged 
to  do  so.  but,  according  to  recent  reports  from  the 
Asociated  First  National  Pictures,  Ltd.,  Sir  John 
Owen  has  joined  the  executive  force  of  that  company. 


When  in  Doubt 
Just  Say:  “Let 
George  Do  It” 

Kann  Company  A dopts 
Phrase  as  Its 
Slogan 

(Special  to  Exhibitors  Herald 

NEW  YORK,  April  1.— 
The  old-time  gag-maker  who 
originated  that  apt  saying, 
“Let  George  Do  It,”  must 
have  had  George  E.  Kann  in 
mind. 

All  over  the  world  that 
phrase  is  being  taken  liter- 
ally by  film  producers  and 
distributors,  so  much  so  that 
George  E.  Kann  Corporation 
has  adopted  it  as  a slogan. 

George  E.  Kann  is  the 
president  of  this  importing 
and  exporting  firm  which 
deals  exclusively  in  the  inter- 
national distribution  of  mo- 
tion pictures  and  he  has  been 
“doing  it”  for  many  years. 

Eor  upwards  of  seven  years 
at  Universal  whenever  there 
was  anything  that  concerned 
business  matters  outside  the 
United  States  and  Canada 
the  executives  of  that  great 
concern  followed  the  easiest 
way  and  said  “Let  George 
Do  It.” 

Built  Foreign  Business 

So  George  did  it.  And  in 
doing  it  he  built  up  the 
enormously  successful  for- 
eign business  that  has  helped 
so  largely  to  swell  the  cof- 
fers of  Universal.  He  was  in 
complete  charge  of  all  foreign 
sales  and  distribution  and 
built  up  an  enormous  volume 
of  business.  When  he  inaug- 
urated the  department  he  was 
the  whole  works.  As  the 
business  grew  the  department 
developed  into  a giant  ma- 
chine with  himself  at  the 
head. 

Such  signal  success  at- 
tracted the  attention  of  other 
film  organizations  and  when 
Goldwyn  Pictures  Corpora- 
tion was  seeking  the  best  ex- 
ecutives in  all  fields,  it  was 
natural  that  they  sought  out 
George  E.  Kann. 

There,  too,  it  became  a 
case  of  “Let  George  Do  It,” 
and  George  did  it  exceedingly 
well.  Goldwyn’s  foreign 
business  became  one  of  the 
proudest  records  in  that  or- 
ganization’s yearly  statement. 

After  two  years  of  service 
to  Goldwyn  the  desire  to 
have  George  do  it  became 
too  widespread  to  be  limited 
to  any  one  office. 

So  a few  months  ago  there 
was  organized  the  George  E. 
Kann  Corporation  and  nowa- 
days a good  many  producers 
and  distributors,  here  and 
abroad  have  the  right  to  say 
“Let  George  Do  It.”  And 
once  said,  they  know  it  will 
be  done. 


He  already  has  taken  up 
his  new  duties  at  the  Cardiff 
exchange  where  he  will  look 
after  the  Eirst  National’s  dis- 
tribution in  the  South  Wales 
district. 

He  is  the  first  baronet  to 
enter  the  commercial  side  of 
the  industry. 

Eollowing  distinguished 
service  in  Erance,  Sir  John 
entered  the  ministry  of  labor, 
and  gained  a wide  knowledge 
of  industrial  conditions.  He 
made  a careful  study  of  film 
progress  in  Great  Britain, 
with  special  attention  to  the 
development  of  new  methods, 
which  brought  him  in  contact 
with  First  National  and  re- 
sulted in  his  appointment. 

The  new  First  National  ex- 
ecutive regards  the  film  in- 
dustry as  a serious  branch  of 


commerce,  rather  than  a 
“game,”  and  believes  that  it 
contains  great  scope  for  edu- 
cational men  of  the  public 
school  type. 

Title  Changed  for 
EnglishPlayhouses 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1.— 
“North  of  Hudson  Bay”,  the 
Fox  Film  Corporation  spe- 
cial, has  been  changed  to 
“North  of  the  Yukon”  for 
its  distribution  in  all  English 
speaking  countries  outside  of 
the  United  States. 

Trade  showing  has  already 
been  held  in  London  with  un- 
usual success  in  resultant 
bookings,  it  is  reported. 


‘ ‘Covered  Wagon  ” ' 
Plays  in  All  Big 
Cities  of  World 

Additional  Openings 
To  Occur  Within 
Few  Weeks 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  l.— 
“The  Covered  Wagon,”  is 
adding  rapidly  to  its  list  of 
premieres  which,  it  is  said, 
have  made  new  film  history 
from  a box  office  standpoint 
in  almost  every  corner  of  the 
globe.  During  the  next  few 
weeks  this  Paramount  pic- 
ture will  be  presented  for  the 
first  time  in  the  Far  East, 
South  America,  Central 
America  ond  Northern  Eur- 
ope, and  by  midsummer 
premieres  will  have  been  held 
in  practically  all  of  the  great 
world  cities. 

Announcement  has  just 
been  made  by  E.  E.  Shauer, 
director  of  the  foreign  de- 
partment of  Famous  Players- 
Lasky  Corporation,  who  re- 
turned on  March  25  from  a 
South  American  tour,  of  the 
premiere  of  “The  Covered 
Wagon”  at  the  Capitol  thea- 
tre in  Buenos  Aires,  Argen- 
tina, early  in  April.  This 
theatre,  one  of  the  most  beau- 
tiful in  South  America,  is 
owned  and  operated  by  Max 
Glucksmann,  Paramount  dis- 
tributor in  Argentina,  Uru- 
guay, Paraguay,  Chile,  Peru 
and  Bolivia,  and  elaborate 
arrangements  have  been 
made  for  the  opening  pro- 
gram. George  Weltner,  a 
representative  of  the  foreign 
department,  will  go  to 
Buenos  Aires  to  attend  the 
premier. 

It  is  expected  that  the  Bra- 
zil premiere  will  be  held 
shortly  at  Rio  de  Janeiro,  un- 
der the  direction  of  John  L. 
Day,  South  American  repre- 
sentative. Showings  also  are 
to  be  held  in  the  next  few 
months  in  Mexico  City  and 
Kobe  and  Tokyo,  Japan; 
Stockholm,  Sweden;  Copen- 
hagen, Denmark,  and  Chris- 
tiania, Norway.  In  London 
“The  Covered  Wagon”  has 
just  completed  a record- 
breaking  run  of  six  months 
at  the  London  Pavilion,  and 
in  Australia  it  has  just  com- 
pleted a tour  of  the  larger 
cities  in  that  country  and  in 
New  Zealand  with  tremen- 
dous success. 


(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1.— A 
popularity  contest  to  deter- 
mine the  most  popular  trade 
mark  in  motion  pictures  in 
Brazil  has  resulted  in  an 
overwhelming  victory  for 
Paramount  pictures,  accord- 
ing to  the  foreign  department 
of  Famous  Players-Lasky 
Corporation. 
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Contract  Settlement  Made 


English  Theatre  Men 
Favor  New  Measure 

First  National  Believes  “Harmony  Form” 
Will  Be  Adopted  Generally 

(Special  Exhibitors  Herald) 

NEW  YORK,  April  1. — The  contract  question, 
long  a cause  of  much  trouble  between  producers,  dis- 
tributors and  exhibitors  in  England,  appears  to  be 
nearing  solution.  First  National  has  succeeded  in 
reaching  an  agreement  with  C.  E.  A.,  the  English 
exhibitors’  organization,  in  regard  to  a form  of  con- 
tract which  it  is  believed  will  blaze  the  way  for  gen- 
eral settlement  by  other  companies. 


GEORGE  E.  KANN,  president  of 
George  E.  Kann  Corporation.  The 
slogan  of  this  company  is:  Let 
George  Do  It. 


Apollo  Closes  on 
Grand  Comedies 
In  Foreign  Field 

Paramount  and  First 
National  Handle 
Product 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1.— 
Apollo  Trading  Corporation, 
which  controls  the  foreign 
rights  to  all  Grand-.\sher 
pictures,  announces  an  in- 
complete list  of  foreign  dis- 
tribution contracts  already 
obtained  for  the  first  Grand- 
Asher  comedies — a series  of 
thirty-six  two  reelers,,  thir- 
teen of  which  w«re  made  by 
Sid  Smith,  thirteen  by  Monty 
Banks  and  ten  by  Joe  Rock. 
The  contracts  follow: 

Contract  with  First  National  for 
thirteen  Monty  Banks  comedies  for 
Australia,  New  Zealand,  Tasmania 
and  Fiji  Islands. 

First  National  for  thirteen  Monty 
Banks  comedies  for  Switzerland. 

Pearl  Films,  Ltd.  for  thirteen 
Monty  Banks  comedies  for  United 
Kingdom,  and  ten  Joe  Rock  come- 
dies for  United  Kingdom. 

Famous  Players-Lasky  Corpora- 
tion for  ten  Joe  Rock  comedies  for 
Australia,  Dutch  East  Indies,  Straits 
Settlements,  Tasmania,  Malay  States. 

Famous  Players  for  thirteen 
Monty  Banks,  thirteen  Sid  Smith 
and  ten  Joe  Rock  comedies  for 
Japan. 

Max  Glucksmann  for  thirteen 
Monty  Banks  comedies  for  Argen- 
tine, Chili,  Paraguay,  Uraguay, 
Peru,  Equador,  Bolivia,  and  ten  Joe 
Rock  comedies  for  the  same  terri- 
tory. 

The  following  list  contains  a few 
of  ^ the  foreign  feature  contracts 
which  have  recently  been  obtained. 

Max  Glucksmann  for  “The  Love 
Trap’*  and  “Mine  To  Keep.”  Qual- 
ity Features,  Ltd.  for  “Mine  To 
Keep”  in  Australia  and  New  Zea- 
land. Havana  Film  Company  for 
“Mine  to  Keep.” 


Time  and  again  attempts 
have  been  made  to  find  a con- 
tract which  would  meet  all 
the  requirements  of  the  situ- 
ation. Each  time  there  has 
been  something  to  which 
either  C.  E.  A.  or  the  produc- 
ers objected,  and  each  con- 
tract has  died  shortly  after 
its  birth.  The  First  Nation- 
al’s contract  form  is  hailed 
in  the  trade  papers  in  Eng- 
land as  a big  step  toward  the 
ultimate  solution.  In  fact, 
one  of  them.  The  Bioscope, 
in  an  editorial  on  the  matter, 
declares  the  matter  is  “near- 
ing finality.” 

The  early  days  of  the  in- 
dustry in  England,  as  in  this 
country,  were  signalized  by  a 
multiplicity  of  contracts 
which  satisfied  few  of  the 
producers  or  exhibitors.  Out 
of  the  chaos  in  England,  the 
C.  E.  A.  was  formed  and  de- 
vised what  was  called  a 
“Model  Contract.”  The  lan- 
guage employed  was  so  am- 
biguous that  the  life  of  the 
contract  was  short.  To  re- 
place, a “Standard  Contract” 
was  devised  which  shortly 
fell  into  such  disrepute  that  it 
■was  observed  by  only  those 
who  wished  to  observe  it. 

Is  First  Endorsed 

Following  this,  there  was 
still  another  contract,  this 
time  labeled  “Fair  Contract,” 
which  was  not  generally 
adopted  because  of  a dead- 
lock between  the  C.  E.  A.  and 
the  K.  R.  S.,  the  organiza- 
tion of  British  distributors. 


However,  there  was  a gen- 
eral belief  that  the  question 
would  be  settled  in  a manner 
to  satisfy  everybody  con- 
cerned. Such  has  not  been 
the  case,  and  the  contract  de- 
vised by  First  National  is  the 
first  to  obtain  the  endorse- 
ment of  the  C.  E.  A. 

The  section  of  the  new  con- 
tract which  went  furthest  in 
meeting  the  demands  of  the 
British  distributors  is  that 
giving  the  renter  of  the  film 
the  right  to  cut  off  supplies, 
after  notice  to  that  effect  has 
been  given,  where  contrac- 
tual obligations  as  to  pay- 
ment have  not  been  complied 
with.  There  is  also  an  impor- 
tant clause  substituting  arbi- 
tration for  judicial  proceed- 
ings in  case  of  dispute  over 
pictures. 

See  Loopholes 

About  the  only  criticism  of 
the  contract  voiced  in  the 
British  trade  press  is  to  the 
effect  that  a few  loopholes 
are  left  to  which  both  parties 
might  avail  themselves  if 
they  wished  to  injure  the 
contract.  For  instance,  in  the 
provision  permitting  the  renter 
the  right  to  cut  off  supplies, 
there  is  no  provision  that  no- 
tice shall  be  served  by  regis- 
tered mail.  There  is  also,  the 
critics  say,  no  provision  for  fi.x- 
ing  the  liability  in  the  case  of  a 
film,  destroyed  or  damaged 
while  in  the  custody  of  the 
hirer,  and  the  exhibitor  has  no 
means  of  knowing  his  exact 
liability. 


JOSEPH  H.  SEIDELMAN,  assist- 
ant  manager  of  foreign  department 
of  Famous  Players-Lasky  Cbn>ora- 
tion. 

Large  Sales  on 
‘F.  N.  **  Product 
Just  Announced 

Keaton  Comedies  Go 
Into  Portugal  and 
Spain 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  1.— 
The  following  contracts  have 
been  closed  with  foreign 
buyers  by  First  National  Pic- 
tures, Inc. 

Six  Keaton  Comedies,  namely, 
“The  Boat,”  “Love  Nest,”  “The 
Playhouse,”  “Frozen  North,”  “Cops” 
and  “Electric  House,”  for  Spain 
and  Portugal. 

“Bob  Hampton  of  Placer”  for 
Germany,  Danzig,  Memel  District 
and  Saar  Basin — “Primitive  Lover,” 
“Dangerous  Age,”  “Slander  the 
Woman,”  “Brawn  of  the  North” 
and  “The  Girl  of  Golden  West” 
for  Germany,  Danzig,  Memel  D's- 
trist  and  Saar  Basin,  Soviet  Russia 
and  Border  States.  Also  “Penrod” 
for  the  same  territory  as  above 
and  Poland,  Czecho-Slovakia,  Tur- 
key, Greece  and  Egypt. 

“Alias  Julius  Caesar,”  “Minnie,” 
“Omar  the  Tentmaker,”  “Isle  of 
Lost  Ships,”  “Daddy,”  “Slippy 
McGee,”  “Wandering  Daughters,” 
“Slander  the  Woman,”  “Man  of 
Action,”  “Girl  of  Golden  West,’’ 
“Penrod  and  Sam,”  “Brass  Bottle," 
“Trilby,”  “Circus  Days,”  “Hunt- 
ress,” “Fighting  Blade,”  “Her  Repu- 
tation,” “The  Wanters,”  “Age  of 
Desire,”  “Her  Temporary  Husband” 
and  “Boy  of  Mine”  for  Dutch  East 
Indies,  Straits  Settlements,  F.  M. 
S.,  Siam  and  Indo-China. 

“Voice  from  Minaret,”  “Within 
the  Law,”  “Ashes  of  Vengeance.” 
“Song  of  Love,”  “Dangerous  Maid,” 
“Dulcy,”  “Mighty  Lak’  a Rose.” 
“Girl  of  Golden  West,”  “Bad  Man,” 
“Bond  Boy,”  “Fighting  Blade,” 
“Sunshine  Trail,”  “Her  Reputa- 
tion,” “.^nna  Christie,”  “Rosary.” 
“White  Shoulders,”  “Dangeous 
Age,”  “Money  - Money  - Money,” 
“Slander  the  Woman.”  “Penrod  and 
Sam,”  “Trilby,”  “Huntress,”  “Po- 
tash and  Perlmutter,”  “Thunder- 
gate,”  “Flaming  Youth,”  “Ponjola” 
and  “Her  Temporary  Husband”  for 
Spain  and  Portugal,  S.  A.  C.  and 
P.  A.  C.  “Child  Thou  Gavest  Me” 
and  “Tolable  David”  also  for  Spain 
and  Portugal,  S.  A.  C.  and  P.  .\.  C. 


‘‘Kid”  Comedies  Are  Popular 


NEW  YORK,  April  1, — “In  the  short  subject  field 
abroad  the  greatest  demand  is  for  the  one  and  two-reel 
comedy,”  says  Arthur  E.  Rousseau,  manager  of  export  de- 
partment of  Pathe  Exchange,  Inc.  “The  ‘slapstick’  variety 
is  enjojdng  a great  vogue,  but  the  type  that  has  struck  the 
popular  fancy  particularly  at  this  time  is  the  ‘kid’  comedy,  as 
typified  by  the  ‘Our  Gang’  brand. 

“The  foreign  exhibitor  is  coming  more  and  more  to  a 
realization  that  short  subjects  are  not  mere  fillers.  They  are 
reaching  the  point  where  they  regard  the  comedy  and  the 
news  pictorial  as  necssary  to  their  programs  as  the  feature. 
With  the  growth  of  this  attitude  is  coming  a more  insistent 
demand  upon  quality  in  short  subjects. 
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SIR  JOHN  ARTHUR  OWEN,  who 
is  in  charge  of  First  National  dis- 
tribution at  Cardiff,  South  Wales. 


Brock  Says  Film 
Is  United  States 
Diplomatic  Agen  t 
Pictures  No  Longer 
Distort  Life  of 
America 

(Continued  from  page  sg) 
now,  in  virtually  every  hamlet 
that  boasts  of  a place  to  show 
pictures,  the  scenes  on  location, 
as  differentiated  from  those 
palpably  manufactured  for 
some  particular  picture  are  ac- 
cepted as  accurate.  Thus, 
many  immigrants  who  arrive 
in  New  York,  find  pleasure  in 
looking  at  the  city’s  skyline  as 
a thing  of  beauty,  but  not  with 
the  same  degree  of  wonder  and 
amazement  that  was  shown  be- 
fore the  film  had  made  this 
particular  part  of  New  York 
known  all  over  the  world. 

The  biggest  business  of  the 
motion  picture  in  the  foreign 
field  is  done  naturally  with 
about  the  same  countries  as 
any  other  large  industry.  All 
parts  of  the  British  Empire 
avidly  consume  American  films, 
with  Continental  Europe,  Asia 
and  South  America  close  be- 
hind. Considering  its  size, 
Japan  offers  a great  field  for 
the  American  motion  picture 
and  according  to  those  who 
have  been  in  most  intimate  con- 
tact with  conditions  there,  the 
Japanese  are  more  sincere  fans 
than  the  peoples  of  any  other 
country.  The  average  Japan- 
ese is  more  curious  about  the 
identity  of  the  film  &ctors  and 
actresses,  their  personal  life 
and  their  ambitions,  than  the 
fans  of  any  other  country,  pos- 
sibly including  the  United 
States.  A tremendously  large 
percentage  of  the  fan  mail 


reaching  film  stars  come  from 
Japan. 

Drama  Appeals 

In  a bulk  of  the  foreign 
countries,  the  society  drama  has 
the  greatest  appeal.  This  is  as- 
sumed to  be  because  there  are 
much  the  same  manners  and 
atmosphere  in  the  upper  strata 
of  all  countries.  In  some  of 
the  smaller  countries,  where  the 
film  is  still  relatively  new,  there 
is  a demand  for  the  same  type 
of  pictures  that  characterized 
the  infancy  of  the  motion  pic- 
ture in  this  country.  The 
“blood  and  thunder’’  films  and 
the  wild  serials  are  much 
sought  in  the  more  remote  sec- 
tions of  the  globe.  Pearl  White 
or  Perla  Vite,  as  she  is  called 
in  most  of  the  Spanish  speak- 
ing countries,  is  a great  favor- 
ite because  of  her  feats  of  dar- 
ing pictures  such  as  “The  Perils 
of  Pauline.’’ 

England  and  some  of  the 
other  countries  in  Europe  are 
wild  about  the  costume  and  pe- 
riod play.  Films  based  on  his- 
torical figures  of  the  Middle 
Ages  have  a tremendous  appeal 
there.  These  features,  incident- 
ally, do  well  in  Japan,  but  have 
not  the  same  interest  there  as 
the  society  drama.  England 
also  likes  comedians  of  the 
Chaplin  and  Keaton  schools. 

The  greatest  difficulty  of  the 
film  producer  in  any  picture 
that  calls  for  scenes  in  a for- 
eign country  is  accuracy  of  de- 
tail. The  foreign  audience  is 
intensely  critical  toward  pic- 
tures bearing  episodes  sup- 
posedly laid  in  their  own  coun- 
try. They  are  also  critical  of 
the  types  which  are  supposed 
to  represent  their  nation  in  pic- 
tures which  have  in  the  back- 
ground the  workings  of  the 
great  melting  pot  of  this  coun- 
try. Incidentally,  it  is  probably 
because  of  this  melting  pot  that 
films  showing  our  big  cities  and 
their  life  have  such  an  appeal 
abroad. 

Foreign  audiences  generally 
care  little  for  the  vivid  Amer- 
ican type.  Pictures  which  show 
only  American  small  town  life 


hibitors  are  fighting  this  pro- 
posed increase  and  prophesy 
disaster  for  the  Australian 
theatre  business  if  the  im- 
port cost  on  American  films 
is  raised.  American  pictures 
are  very  popular  and  already 
eight  American  film  compa- 
nies have  exchanges  in  Au- 
stralia. If  the  American  sup- 
ply were  cut,  the  English 
supply  is  not  large  enough  to 
take  care  of  the  Australian 
demand,  Purvis  says. 

Hoyts,  Ltd.,  books  Univer- 
sal and  First  National  pic- 
tures exclusively  for  its  two 


have  little  or  no  value  to  the 
consumers  outside  of  the  Anglo 
Saxon  Teutonic  countries. 

In  none  of  the  foreign  coun- 
tries is  the  motion  picture  yet 
given  the  important  position  it 
occupies  here  in  the  matter  of 
display.  In  only  a few  of  the 
countries  are  there  special  mo- 
tion picture  theatres  and  in 
many  the  crude  little  halls  in 
which  films  are  shown  are  no 
better  than  the  little  holes  in 
the  walls  here  where  the  movies 
were  first  shown.  The  foreign 
field  is  rapidly  putting  the  pic^ 
tures  on  a higher  plane.  One 
new  theatre  for  the  film  has 
just  been  finished  in  London 
and  two  more  are  nearing  com- 
pletion. Three  are  being 
erected  in  Rio  de  Janiero  and 
five  in  San  Paulo.  Americans 
visiting  large  cities  abroad  are 
surprised  at  the  absence  of 
movie  theatres. 

The  exploiting  of  films  is 
also  just  being  taken  up  in 
many  countries.  England  has 
probably  advanced  farther  than 
any  other  country.  They  are 
not  following  American  meth- 
ods solely,  but  are  introducing 
new  ideas  of  their  own  which 
seem  fully  as  effective  as  those 
in  use  here. 

The  necessity  of  adapting 
certain  pictures  to  the  needs  of 
foreign  countries,  and  the 
adapting  of  theatres  to  meet 
racial  customs  is  a matter  of 
great  interest  to  the  American 
producer  and  exporter  of  films. 
They  involve  too  much  detail, 
however,  to  be  taken  up  here. 
For  instance,  in  the  Moslem 
countries,  it  is  necessary  to  ar- 
range the  theatre  so  that  women 
may  preserve  their  privacy.  In 
other  countries,  special  provi- 
sion must  be  made  to  give  the 
men  the  advantage  over  women 
in  seeing  the  pictures. 

On  the  whole,  the  export  end 
of  the  film  industry  requires  as 
much  study  and  possesses  as 
much  interest  as  the  export  end 
of  any  industry.  It  is  a field 
in  which  the  United  States  has 
an  important  mission  and  as 
such,  should  receive  a great 
amount  of  attention. 


largest  houses  at  Sydney  and 
Melbourne,  and  book  the  out- 
put of  the  same  companies 
solid  for  their  other  twelve 
suburban  houses. 

While  in  California,  en 
route  to  New  York,  the 
Hoyts  manager  visited  Uni- 
versal City.  He  was  con- 
ducted through  the  Universal 
studios  by  C.  L.  Theuerkauff, 
manager  of  Universal’s  Los 
Angeles  exchange.  Nat  L. 
Manheim,  Universal’s  foreign 
export  manager,  is  aiding 
Purvis  in  his  study  of  Amer- 
ican presentations.  He  has 
already  put  the  Australian 
visitor  in  touch  with  many 
large  American  exhibitors. 


L.OU1S  BROCK,  foreiirn  sales  man- 
ager of  First  National,  snapped  as 
he  set  sail  from  Swed^  for  Amer* 
ica. 

American  Firms 
Seeking  Solution 
ofTh  is  Pro  hlem 

Universal  Is  Hit  By 
False  Publicity  on 
Pictures 

(Continued  from  page  5p) 

forms  one  of  the  best  dances  seen 
on  the  screen.  Valentino  enacts 
the  role  of  her  lover,  and  the  story 
works  up  to  a terrific  fight  between 
Valentino  and  ‘the  villain  of  the 
piece.’  The  film  will  be  available 
for  almost  immediate  release,  the 
tentative  date  being  the  second 
week  in  April.” 

“The  Cabaret  Dancer,”  as 
this  picture  is  now  called, 
was  made  six  years  ago  by 
Universal  at  the  Universal 
City  studios  and  released  un- 
der the  title  of  “The  Deli- 
cious Little  Devil.” 

Five  years  ago  Universal 
sold  “The  Delicious  Little 
Devil”  to  Transatlantic  Film 
Company  of  England,  a con- 
cern now  out  of  business. 
This  sale  carried  with  it  the 
privilege  of  using  the  film 
for  six  years.  Last  year  “The 
Delicious  Little  Devil”  was 
reissued  in  this  country  un- 
der its  original  title  by  Uni- 
versal and  with  a fair  degree 
of  success.  Having  no  con- 
trol over  the  English  rights 
of  the  picture  for  the  next 
year  Universal  can  do  noth- 
ing in  the  way  of  preventing 
the  imposition  on  the  British 
public  for  yet  another  year. 

This  incident  has  given  the 
foreign  representatives  of  the 
large  American  picture  com- 
panies considerable  to  think 
over  and  many  of  them  have 
reached  the  conclusion  that  it 
behooves  them  to  evolve 
ways  and  means  of  protect- 
ing their  films  against  such 
method. 


Australian  Exhibitor 
Studies  Presentation 

(Continued  from  page  59J 
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How  About 
Your  Patrons? 

Do  You  Cheat  ’em? 

St.  Paul  Exhibitor  Warns  of  Necessity  of 
Balancing  the  Show 

By  LEN  S.  BROWN 

{Manager,  Finkelstein_  & Ruben’s  New  Astor,  St.  Paul) 

Nat  so  very  far  from  the  City  of  St.  Paul — ^about 
a hundred  miles — in  a good  town  of  about  two  thou- 
sand population,  there  is,  or  was,  an  exhibitor  who 
“controlled”  the  town  from  a theatrical  standpoint  by 
virtue  of  the  fact  that  he  owned  the  town’s  two  amuse- 
ment centers,  the  motion  picture  theatre  and  another 
somewhat  antiquated  building  used  to  accommodate 
the  occasional  roadshows  which  filtered  through  during 
the  season. 

I met  him  last  year.  He  had  the  appearance  of  being  a 
smart  business  man.  a shrewd  sort  of  fellow.  He  has  been  in 
the  show  business  in  this  town  for  a matter  of  five  years,  and 
in  my  conversation  with  him  he  was  bewailing  the  fact  that  his 
business  was  not  what  it  ought  to  be. 

“No  matter  what  I give  ’em  they  won’t  come,’’  he  ex- 
claimed. “I  book  nothing  but  the  best  features  I can  afford  to 
buy  for  my  town,  but  it  just  seems  as  though  they  are  sick  and 
tired  of  looking  at  pictures.’’ 

“What  else  do  you  run  besides  features?’’  I asked  him. 
“Serials,  comedies,  scenics  and  so  on?’’ 

“Oh,  hell,”  was  his  reply.  “I  don’t  bother  with  any  of  that 
stuff  for  if  my  features  isn’t  strong  enough  to  draw  ’em,  why 
I just  figure  that  all  the  short  stuff  in  the  world  won’t  get  me 
an  extra  dime,  so  why  run  it?  Nine  times  out  of  ten  it’ll  cost 
me  nearly  as  much  as  my  feature.  I used  to  get  bunked  so 
often  with  buying  up  a lot  of  rotten  comedies  that  I guess  I’ve 
got  hard  boiled.  Now  and  again  when  I can  kid  a salesman 
to  throw  in  an  extra  reel  with  the  feature  for  the  same  money 
I show  it  to  ’em,  but  they  don’t  seem  to  appreciate  it  anyway.” 

This  man,  as  I said  above,  WAS  in  this  town  a year  ago. 
He  is  NOT  there  now.  He  sold  out  to  another  chap  who  said 
he  wouldn’t  mind  taking  “a  chance”  at  the  town,  but  who,  inci- 
dentally, knew  something  about  this  business  of  ours.  He  gave 
his  audience  VALUE  at  the  start,  and  he  is  still  there  and 
doing  nice  business. 

Sounds  like  a fairy  story,  doesn’t  it?  But  cross  my  heart 
and  hope  to  die,  it’s  the  gospel  truth.  For  obvious  reasons  I 
cannot  divulge  the  name  of  the  man  in  question,  nor  the  town. 
(Maybe  if  the  Teapot  Dome  committee  calls  me  on  the  stand 
I may  spill  the  beans  and  tell  ’em  more  about  this  business 
than  Tex  Rickard  tried  to.  Glad  I’m  not  a politician.) 

There  is  only  one  moral  to  this  little  story,  and  it’s  not  an 
Aesop’s  Fable  either.  TREAT  YOUR  PATRONS  RIGHT 
AND  THEY  WILL  TREAT  YOU  RIGHT. 

It’s  false  economy  to  cheat  ’em,  and  it’s  false  economy  to 
treat  ’em  to  too  much.  Aim  at  the  well  balanced  show.  Sys- 
tematize and  standardize  your  show  identically  in  the  same 
manner  the  majority  of  merchants  have  to  standardize  the  prod- 
ucts they  sell  in  order  to  profitably  stay  in  business.  It’s  easy 
if  you  try  and  if  you  have  the  interests  of  your  theatre  and 
patronage  at  heart.  Just  as  cherry  pie  and  ice  cream  make 
admirable  dessert  to  your  dinner  of  roast  beef  and  bean  soup, 
so  do  your  short  subjects  made  an  appetizing  addition  to  your 
features. 

Even  with  the  extreme  length  of  many  of  today’s  features 
it  is  always  possible  to  include  other  items  on  your  bill  of  fare. 
Never  overlook  the  news  reels.  The  public  likes  to  see  it.  It 
is  their  visualized  newspaper.  Select  your  comedies  carefully 
and  when  you  get  them  ADVERTISE  them.  Your  patrons  like 
(Continued  on  page  88) 


'‘Four  Minute  Men” 
In  Tax  Cut  Repeal 

Eziery  c.vhibitor  has  an  utmost  desire  that  a rcduetion 
in  admission  taxes  be  granted.  Few  desires  are  ful- 
filled, howezjer,  unless  the  individual  devotes  his  ener- 
gies to  that  end.  So  long  as  the  desire  is  tax  reduction 
the  exhibitor  must  lend  more  than  moral  support. 

In  this  connection,  Archie  Miller,  Grand  theatre.  Dev- 
ils Lake,  N.  D.,  offers  a laudable  suggestion.  Read  it: 

Public  Relations, 

Exhibitors  Herald, 

Chicago,  III. 

An  idea  came  to  me  today  in  readuu;  that  “National  Tax  Reduc- 
tion Week”  hats  been  sch^tiled  for  the  week  besrinninsf  Monday, 
April  7,  for  special  action  throughout  the  country  in  support  of 
fed^al  tcix  reduction,  to  the  effect  that  practically  every  theatre 
owner  or  manager  that  belongs  to  the  Rotary,  lUwanis  or  Uons 
clubs  could  take  adveuitage  of  “National  T«ix  Reduction  Week.” 

First:  Through  your  valuable  paper  you  could  request  the  theatre 
men  who  belong  to  the  above  organizations  to  get  behind  this 
“National  Tax  Reduction  Week”  by  disking  to  give  four  minute  talks 
at  their  noon  day  luncheons.  In  this  way  they  can  get  to  some 
of  the  most  influential  men  in  the  country. 

I have  enclosed  a copy  of  a four  nnunute  talk  which  I gave  at  the 
Rotary  club  here. 

Yours  very  truly. 

ARCHIE  MILLER. 


For  breznty  in  presentation  and  merit  in  content,  Mr. 
Miller’s  four  minute  talk  is  one  well  worth  emulating. 

It  reads: 

My  subject  today  is  “Qassification.”  Sometime  ago  I gave  a talk 
on  the  theatre.  Today,  I will  dwell  entirely  on  the  motion  picture. 

First:  The  motion  picture  is  a necessity  and  not  a luxury. 

President  Coolidge  says:  “The  amusement  and  educational  value 
of  moving  pictures  ought  not  to  be  taxed.” 

Secretary  of  Treasury  Mellon  said:  Repeal  the  admission  tax.  It 
is  paid  by  the  bulk  of  people  whose  main  recreation  is  attending 
the  movies  in  the  neighborhood  of  their  homes 

No  government  ever  should,  or  successfully  can,  tax  the  necessi- 
ties of  its  people  except  in  time  of  war.  Motion  pictures  are  a part 
of  the  daily  lives  of  our  people.  It  is  an  American-bom,  American- 
developed  industry.  Upwards  of  ten  millions  of  people  daily  seek 
diversion  and  recreation  in  the  fifteen  thousand  theatres  of  the 
United  States.  Its  scope  for  public  service  has  gone  beyond  the 
strictly  amusement  field. 

In  the  motion  picture  theatre  today  the  wonders  of  all  the  world 
pass  in  review.  Pictures  are  shown  of  foreign  peoples  and  foreign 
lands,  their  customs  and  habits,  their  commercial  enterprises.  Scenes 
of  famous  landmarks  and  historical  points  are  presented  as  well  as 
romances  of  times  gone  by,  and  of  our  great  present  day  industries, 
instructive  to  old  and  young. 

Amusement  is  recreation  and  recreation  is  a necessity  if  our  every 
day  life  is  to  be  considered  something  more  than  a mere  colorless 
and  drab  existence. 

City,  state  and  federal  authorities  have  before  recognized  the 
motion  picture  as  a necessity.  Wh^  there  was  a coal  shortage, 
when  fuel  and  light  was  allotted  with  utmost  care  only  to  those 
institutions  which  were  necessities  to  the  public  welfare,  motion 
picture  theatres  were  placed  in  the  preferred  class.  Why?  Because 
the  people  needed  them.  Because  they  were  recognized  as  a neces- 
sity, classified  by  the  government  as  an  essential  industry  and  a 
medium  of  relief  from  the  strain  of  unremitting  toil  and  worry. 

Motion  pictures  rendered  very  valuable  service  in  time  of  war  to 
awake  the  public  to  the  fact  that  an  emergency  existed  that  demanded 
a response  from  every  red  blooded  son  of  Washington  and  Lincoln. 
Indeed,  when  the  emergency  existed  the  motion  picture  industry  was 
not  found  wanting. 

While  the  greatest  of  our  weeklies  boasts  of  a circulation  of  2,500,000, 
the  movies  reach  70,000,000  weekly. 

The  motion  picture  theatre  occupies  a place  in  its  community  sec- 
ond only,  if  second,  to  the  newspaper  itself  for  the  building  of 
public  opinion.  Its  power  for  good  should  not  be  hampered  by  exces- 
sive ta.xation  and  censorship.  The  possibilities  of  the  motion  picture 
are  unlimited. 

President  Coolidge  is  right.  Secretary  Mellon  is  right.  The  public 
press  is  right. 

And,  in  closing,  I know  my  fellow  Rotarians  will  be  right  in  using 
their  influence  to  help  to  do  away  with  the  tax  and  keep  motion 
pictures  where  they  belong:  within  the  reach  of  the  men,  women 
and  children  of  America. 

Whether  or  not  the  admission  tax  is  abolished,  Mr.  Miller 
is  one  exhibitor  who  can  look  the  world  in  the  face  and  say 
that  he  did  his  bit. 
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LETTERS 
From  Readers 

A forum  at  which  the  ezhibitm: 
ii  invited  to  express  his  opinion  on 
matters  cd  current  interest.  Brevity 
adds  forcefulness  to  any  statement 
Unsigned  letters  will  not  be 
print«L 


Why  Reports  Are  Valuable  and  Percent- 
age Tables  Are  Misleading 

CHICAGO,  ILL. — To  the  Editor;  May 
one  who  has  not  been  an  exhibitor  since 
the  days  of  the  nickel  show,  that  is,  for 
the  past  seven  years,  write  you  as  to 
what  she  finds  interesting  in  the  Herald? 

After  the  editorial  page  I turn  to 
“What  the  Picture  Did  For  Me.”  I find 
the  reports  on  the  pictures  most  interest- 
img.  But,  I often  wonder  if  the  various 
managers  reading  these  reports  pay  close 
enough  attention  to  the  two  or  three 
words  at  the  end  of  each  report — general 
patronage,  neighborhood  patronage,  etc. 
Do  some  of  them  ever  stop  to  realize  that 
a picture  that  may  do  a big  business  in 
a house  drawing  transient  patronage  may 
be  a flop  in  a house  drawing  family  pat- 
ronage ? 

A case  in  point  was  a recent  Universal 
release,  “A  Chapter  in  Her  Life.”  At  its 
first  showing  in  one  of  the  loop  theatres 
the  attendance  was  nothing  to  brag  about 
and  those  whose  remarks  I overheard 
seemed  to  think  it  contained  too  much 
“Pollyanna  stuff.”  About  a month  later 
I saw  the  same  picture  in  an  uptown 
theatre  located  in  a residential  district. 
There  the  audience  consisted  of  mother, 
father  and  the  children.  The  saccharine 
sweetness  of  the  overgood  little  girl  went 
over  big.  The  manager  told  me  the  at- 
tendance had  been  good  at  all  perform- 
ances. 

Taking  a picture  of  an  entirely  different 
type  as  an  example,  while  I was  in  Balti- 
more, Maryland,  “The  Cabinet  of  Doctor 
Caligari”  was  released.  A theatre  located 
an  the  shopping  district  cleaned  up  on  it 
an  a week’s  run.  Six  weeks  later,  at  a 
family  theatre,  it  was  run  for  three  days 
at  a loss.  No  doubt  the  program  system 
has  a great  deal  to  do  with  managers 
running  pictures  unsuited  to  their  follow- 
ing. But  I do  know  that  many  managers 
do  not  give  sufficient  thought  to  the  suit- 
ability of  the  story  they  show  on  the 
screen  for  their  particular  following. 

It  is  interesting  to  know  that  after  all 
these  years  managers  are  still  kicking  at 
the  poor  conditions  of  the  films  they  re- 
ceive and  exchange  managers  are  still 
passing  the  blame  back  to  the  projection- 
ist or  exhibitor.  In  the  exchange  man- 
ager’s open  letter  to  exhibitors  in  the 
March  15th  issue  he  says,  “How  much 
trouble  did  you  have  in  the  old  days  of 
the  lock  system?  Very  little.  Why?  Be- 
cause you  thought  of  some  of  the  fellows 
who  followed  you,  and  he  thought  of 
you.”  In  some  cases  he  thought  of  you, 
but  mostly  he  did  not.  I still  have  vivid 
recollections  of  receiving  prints  pinned 
together  with  common  pins,  ten-penny 
nails,  paper  clips  and  every  device  known 
to  man  that  would  hold  film  together, 
■except  the  cement  they  should  have  used. 
I remember  loose  patches,  out-of-frame 


patches,  film  patched  together  wrong 
side  out,  print  scratched  from  end  to  end 
and  covered  with  dirty  oil  so  that  they 
were  not  only  full  of  “rain”  but  made  a 
blotchy  showing  on  the  screen.  Oh  yes! 
The  other  fellow  thought  of  you  all  right. 
I have  even. had  reels  that  were  not  even 
rewound  before  shipping. 

Granted  that  the  projector  does  the 
damage,  I would  like  to  ask  the  exchange 
manager  how  many  times  prints  are 
shipped  out  of  the  exchange  without  hav- 
ing been  inspected?  One  print  of  a 
Pauline  Frederick  feature  had  the  sprocket 
holes  completely  torn  out  on  one  side  so 
badly  that  I was  obliged  to  cut  out  ap- 
proximately two  hundred  feet  of  this  fea- 
ture. I was  obliged  to  run  it  that  night, 
but  the  next  morning  I threw  it  in  the 
car  and  drove  six  miles  to  the  exchange. 
The  manager  said  he  regretted  my  trou- 
ble and  would  give  me  another  print  to 
take  back  with  me.  When  I inquired  if 
it  had  been  inspected  he  said,  “No,  but 
it  came  from  a good  house  and  I know 
it  is  all  O.  K.”  The  one  I had  returned 
came  from  a good  house,  too.  I guess 
things  are  pretty  much  like  they  were 
in  the  “old  days.” 

The  reviews  of  the  pictures  are  always 
fair  and  can  be  depended  upon. 

I like  the  Pictorial  Section  and  wish 
you  would  enlarge  it. 

My  greatest  regret  at  not  being  an  ex- 
hibitor at  the  present  time  is  that  I can- 
not belong  to  your  “Herald  Only”  club. 
I sure  would  like  to  be  able  to  contribute 
to  the  department.  I enioy  reading  so 
much  “What  the  Picture  Did  For  Me.”  I 
would  also  like  to  be  eligible  to  vote  for 
rny  favorite  star,  Robert  W.  Frazer,  but 
since  I cannot,  perhaps,  some  other  ex- 
hibitors who  like  him  too  will  vote  for 
him. — Mrs.  Grace  L.  Fitzgerald,  Hotel 
Majestic,  Chicago,  111. 


Sherm  Ihde  Was  Right 

COLDWATER,  KANS.— To  the  Edi- 
tor: Some  time  ago  I wrote  a letter  to 
the  Herald  on  film  salesmen  that  I had 
met,  and  in  this  letter  I stated  to  the 
boys,  that  if  Sherm  Ihde  should  tell  them 
anything,  that  they  could  mark  it  down 
that  way,  for  he  was  a regular  guy.  At 
this  Sherm  seemed  to  think  that  I was 
kidding  him.  Let  Sherm  think  what  he 
wants,  too,  but  boys,  listen,  I meant  it. 

I just  read  a letter  from  this  guy  in 
the  March  29  Herald  entitled  “Stone 
cutter  not  needed,”  and  I want  to  say 
that  I second  the  motion  to  this  letter, 
as  I think  the  same  as  he  does  in  regard 
to  the  Vitagraph  productions.  I have  run 
several  of  the  same  pictures  and  laying 
all  jokes  aside,  they  are,  as  a whole,  as 
good  a picture  as  can  be  obtained  from 
any  company.  I am  speaking  for  the 
small  town  showman,  as  I believe  that 
there  are  more  of  us  than  of  the  larger 
ones. 

Have  any  of  you  other  bovs  got  a word 
to  say  for  or  against  these  Vitapranh  pic- 
tures? If  you  have,  let’s  go.  for  I know 
that  Vitagraph  will  aopreciate  a boost 
just  the  same  as  the  others,  and  thev  cer- 
tainlv  have  something  that  is  worthy  of 
the  boost.  So  three  Rahs  for  Vitagraph. 
— Paul  E.  Gossett,  Pike  theatre.  Cold- 
water,  Kans. 


Prints  Bad,  Business  Bad 

HITCHINS,  KY.— To  the  Editor:  We 
must  depend  on  our  patrons  to  tell  others 
of  the  type  of  shows  we  have.  If  good, 
then  our  next  house  is  good.  But  a bad 
picture,  or  a bad  print  ruins  us  for  the 
next  time.  I am  hopeful  that  exchange- 
men  will  learn  this  some  sweet  day. — 
J.  J.  Enloe,  Y.  M.  C.  a.  theatre.  Hitch- 
ins,  Ky. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


Charles  Prokop,  of  the  Opera  House 
and  Rex  at  Wahoo,  Neb.,  and  Slater 
O’Hara,  of  the  Orpheum  theatre  at  Fair- 
field,  Neb.,  were  among  the  exhibitors 
visiting  exchanges  in  Omaha  recently. 

^ 

A.  L.  Hicks,  who  has  been  connected 
with  the  Lexington  Theatre  Co.,  Inc., 
Lexington,  N.  C.,  of  which  H.  B.  Varner 
is  the  head,  has  accepted  a position  as  a 
traveling  salesman  with  the  Universal 
exchange  at  Atlanta,  Ga.  Mr.  Hicks  is 
at  present  covering  South  Carolina. 

* * * 

Tilton  E.  Loomis,  owner  of  the  Cozy 
theatre  in  Schenectady,  N.  Y.,  is  planning 
to  reopen  the  Broadway  theatre  in  that 
city. 

* * * 

Mr.  Hawley  of  North  Platte,  Neb., 
plans  to  build  a new  theatre  in  North 
Platte  this  spring. 

♦ ♦ * 

Earle  Hail  Payne  is  now  managing 
the  New  Kentucky  theatre  at  Lexing- 
ton, Ky. 

* * * 

Nelson  Filkins  and  Charles  Gilmore  of 
Syracuse,  N.  Y.,  visited  Troy,  N.  Y.,  last 
week,  and  a rumor  to  the  effect  that  the 
-Astor  theatre  in  Troy  would  be  reopened 
was  revived. 

* * 4! 

Anthony  Veiller  is  the  new  manager  of 
the  Strand  theatre  in  Schenectady,  N.  Y. 
He  is  the  son  of  the  well-known  author 
of  “Within  the  Law”  and  “The  Thir- 
teenth Chair,”  and  has  been  attending 
Union  College. 

* * * 

Gus  Holub  of  Ravenna,  Neb.,  has  a 
new  theatre  at  that  place. 

* * * 

Uly  S.  Hill,  managing  director  of  the 
Mark  Strand  theatre  in  Albany,  N.  Y., 
was  called  suddenly  last  week  to  Reading, 
Pa.,  through  the  death  of  his  aunt. 

* * * 

Morris  Silverman,  who  has  been  run- 
ning the  Happy  Hour  and  Pearl  theatres 
in  Schenectady,  N.  Y.,  closed  a deal  last 
week  by  which  he  acquired  the  Pearl 
theatre  property  as  well  as  a lot  adjoin- 
ing. He  will  enlarge  the  theatre  to  1,000 
seats.  The  Happy  Hour  is  being  run 
under  a ten-year  lease. 

* * * 

William  Bernstein  of  Albany,  N.  Y., 
head  of  a chain  of  theatres  in  New  York 
state,  has  purchased  a $100,000  theatre  in 
Corning,  N.  Y.  He  owns  two  theatres 
in  Albany,  three  in  Elmira,  and  leases 
one  in  Troy. 

* * * 

Extensive  improvements  in  the  way  of 
seating  arrangements  are  to  be  made 
this  summer  in  the  Leland  theatre,  Al- 
bany, N.  Y.  Two  floors  will  be  entirely 
reseated  and  it  is  planned  to  put  in  Ken- 
nedy flooring.  The  Clinton  Square  the- 
atre had  its  gallery  reseated  last  week. 
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“What  the  Picture  Did  For  Me” 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  19  2 4 


This  is  the  original  exhibitors'  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

**What  the  Picture  Did  for  Me"  is  the  one  genuine  source  of  exhibit  or -writ  ten  box 
office  information. 

Address:  “What  the  Picture  Did  for  Me,"  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

Goin^  TJlp,  with  Douglas  MacLean. — I 
heard  only  one  adverse  criticism  on  this 
picture  and  many  good  ones.  I would  ad- 
vise any  exhibitor  who  can  get  this  one 
at  a reasonable  price  to  show  it.  It  will 
please  all  classes.  I got  a good  print  on 
this,  but  you  cannot  depend  on  Pathe  at 
Memphis  for  good  ones.  Seven  reels. — 
Pugh  Moore.  Strand  theatre,  McKenzie, 
Tenn. — Small  town  patronage. 

What  Women  Will  Do,  with  Anna  Q. 
Nilsson. — This  is  a fine  story  and,  had  the 
film  been  so  you  could  get  light  through 
it,  it  would  be  fine  entertainment.  Well 
acted,  priced  right,  and  film  otherwise  in 
good  shape.  Broke  even  on  it,  but  bad 
roads  and  stormy  weather  held  down  at- 
tendance. Six  reels.- — C.  V.  Anderson,  Oak 
theatre,  Oakdale,  Neb. — General  patronage 

The  Destroying  Angel,  with  Leah  Baird. 
— This  proved  to  be  a very  good  comedy- 
drama  and  Associated  Exhibitors  treated 
me  right  regarding  the  price.  I played  this 
on  my  weak  night.  Tuesday,  and  conse- 
quently had  a small  crowd,  but  it  pleased 
those  who  came. — Pugh  Moore,  Strand  the- 
atre, McKenzie,  Tenn. — Small  town  patron- 
age. 

David  Copperfield,  with  a special  cast. — 
Very  good.  Drew  better  than  I expected  it 
would.  Played  it  against  a strong  opposi- 
tion and  came  pretty  near  making  .expenses. 
Seven  reels. — J.  J.  Casselman,  Colonial  the- 
atre, Tracy,  Minn. — General  patronage. 

David  Copperfield,  with  a special  cast. — 
This  picture  did  well  for  me.  It  will 
please  anyone  who  is  not  prejudiced  against 
costume  pictures.  The  story  is  interesting 
and  adheres  to  the  original.  All  were 
pleased  with  the  exception  of  a few  who 
will  have  nothing  but  Westerns.  Seven 
reels. — Pugh  Moore,  Strand  theatre,  Mc- 
Kenzie, Tenn. — Small  town  patronage. 

Grandma’s  Boy,  with  Harold  Lloyd. — 
Pleased  100  per  cent.  Good  clean  comedy. 
Only  fault  was  the  price.  Jesse  James 
must  be  in  the  picture  business.  Short 
show  of  five  reels  means  enough  other  pic- 
tures to  make  up  program  and  small  ex- 
hibitor can’t  pay  the  price  demanded  for 
this  picture.  It’s  a fine  show,  nevertheless. 
Five  reels. — E.  V.  Kottas,  Paramount  the- 
atre, Denton,  Mont. — Small  town  patronage. 

F.  B.  O. 

ISine  to  Keep,  with  Bryant  Washburn. 
— A very  poor  picture.  Nothing  to  it.  Why 
do  they  make  these  good-for-nothing  pic- 
tures? Lay  off  this,  even  if  you  can  get  it 
for  nothing.  Six  reels. — Mrs.  W.  J.  Carter, 
Maxine  theatre,  Croswell,  Mich. — Small 
town  patronage. 

Judgment  of  the  Storm,  with  a special 
cast. — This  picture  should  not  be  passed 
by  anyone.  It’s  such  a beautiful  story,  so 
true  to  life.  If  I ever  received  comments 
it  was  on  this  one.  Pleased  100  per  cent. 
People  came  in  to  tell  me  that  it  was  the 
best  I ever  ran.  It’s  just  the  picture  you 
want  to  have  your  patrons  see.  Plenty 
of  heart  interest  and  excellent  scenery. 
Photography  good  with  plenty  of  action. 
Give  us  more  like  this  one  and  I warrant 


I Up  to  Date  I 

I Reports  m | 

I This  Issue  I 

I Among  the  new  pictures  | 

■ reported  this  week  are:  | 

I The  Great  White  Way  ■ 

I The  Hill  Billy  | 

I Mine  to  Keep  | 

i The  Next  Corner  J 

I The  Phantom  Horseman  | 

I Shadows  of  Paris  | 

I A Society  Scandal  ■ 

I Three  Weeks  | 

■ Under  the  Red  Robe  | 

I When  a Man’s  a Man  | 
iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii 

your  increase  in  the  box  office.  Seven  reels. 
— L.  W.  Spliehal,  Empress  theatre,  Ban- 
croft, Neb. 

The  Mail  Man,  with  Ralph  Lewis. — We 
fell  down  on  this  one.  Could  have  been 
put  in  five  reels.  A great  many  exhibitors 
say  this  is  a fine  picture.  Nothing  to  it, 
in  my  estimation.  We  didn’t  hear  any 
comments,  good  or  bad,  so  I don’t  know 
how  people  liked  it.  Seven  reels. — Mrs.  W. 
J.  Carter,  Maxine  theatre,  Croswell,  Mich. 
— Small  town  patronage. 

The  Mail  Man,  with  Ralph  Lewis. — Here 
is  a dandy  picture  and  you  can  buy  it  right. 
Worthy  of  a run  in  any  house.  I showed 
this  two  days  to  a good  business  and  heard 
many  good  comments.  Book  it  and  go 
after  it. — Charles  Wolfe,  Isis  theatre, 
Winamac,  Ind. 

The  Mask  of  Dopes,  with  Fred  Thompson. 
— Here  is  a boy  that  will  make  another 
Tom  Mix  if  they  give  him  the  stories  and 
a chance  to  go  to  it.  This  was  a sure 
enough  picture.  Come  on  with  some  more 
like  it  and  Fred  will  be  a winner.  Five 
reels. — A1  Powell,  Highland  theatre,  Guth- 
rie, Okla. — General  patronage. 

Damaged  Hearts,  with  a special  cast. — 
This  picture  is  not  as  good  as  one  would 
expect.  Will  get  by  as  a good  program 
picture,  but  not  as  a special.  Don’t  pay 
too  much  for  it,  because  it  stars  Mary 
Carr  and  she  is  seen  only  a few  times  in 
the  first  reel.  Pleased  the  twenty  who 
saw  it.  Heaviest  snowstorm  of  the  sea- 
son. Dandy  print.  Six  reels. — Paul  J. 
Durbin,  Majestic  theatre.  Perry,  111. — Small 
town  patronage. 

Divorce,  with  Jane  Novak. — Very  good 
program  picture  with  a good  lesson.  Not 
a special  or  anything  like  that — just  a good 
one-night  picture.  Some  beautiful  scenery. 


Good  print.  Get  with  F.  B.  O.  They  have 
a lot  of  good  stuff,  worth  the  money,  and 
they  don’t  ask  you  a fortune  for  their 
latest  picture.  Six  reels. — Paul  J.  Durbin, 
Majestic  theatre.  Perry,  111. — Small  town 
patronage. 

Blow  Tour  Own  Horn,  with  Warner  Bax- 
ter.— A very  pleasing  little  program  pic- 
ture. Tied  up  with  the  local  band,  giving 
them  50  per  cent  of  the  gross  receipts,  and 
had  a band  concert  in  eonnection  with  the 
picture.  The  result  was  a good  crowd  and 
everyone  pleased.  The  only  thing  about 
the  picture  to  suggest  a tie-up  with  a band 
is  the  name,  but  that  furnishes  excuse 
enough  in  a small  town.  Six  reels. — M.  A. 
Manning,  Opera  House,  Baldwin,  Wis. — 
Small  town  patronage. 

The  Fair  Cheat,  with  Dorothy  Mackaill. — 
Comedy-drama  that  was  mildly  pleasing. 
You  know  the  kind — no  kicks — no  com- 
ments. Six  reels. — M.  P.  Foster,  Orpheum 
theatre,  Harrisburg,  111. — Mixed  patronage. 

The  Miracle  Baby,  with  Harry  Carey.-^ — 
Thought  fine  of  this  star’s  pictures,  and 
this  is  the  last  of  them.  It  is  the  only 
good  one  in  the  bunch  in  my  estimation. 
Six  reels. — S.  G.  Ihde,  Photoplay  theatre, 
Ashland,  Kan. — Small  town  patronage. 

The  Miracle  Baby,  with  Harry  Carey. — 
Not  as  good  as  some  of  Carey’s.  The  di- 
rection was  not  of  the  best  and  presents 
several  rather  impossible  situations.  Six 
reels. — Paul  B.  Hoffman,  Legion  theatre, 
Holyrood,  Kan. — Small  town  patronage. 

Human  Wreckage,  with  Mrs.  Wallace 
Reid. — Draws  like  a mustard  plaster,  and 
a good  picture  to  run.  Will  do  your  house 
good  if  you  can  buy  it  right.  Will  make 
you  money.  Eight  reels. — E.  D.  Luma, 
Rialto  theatre,  Siloan  Springs,  Ark. — Small 
town  patronage. 

Human  Wreckage,  with  Mrs.  Wallace 
Reid. — Did  a fine  business  on  this  picture, 
and  had  some  good  comments.  Bought  it 
for  two  days  but  one  day  is  enough,  unless 
you  run  all  your  pictures  two  days.  Eight 
reels. — Lyric  theatre,  Rugby,  N.  D. — Gen- 
eral patronage. 

My  Dad,  with  Johnnie  Walker. — Lots  of 
pleasing  comments  on  this  picture.  Rin- 
tin-tin  makes  the  kids  go  wild.  You’ll  like 
it.  Book  it,  but  pay  a program  price. — 
C.  L.  Reed,  Illinois  theatre,  Newman,  111. — 
Small  town  patronage. 

If  1 Were  Queen,  with  Ethel  Clayton. — 
This  is  a real  good  picture  of  a mythical 
kingdom  with  some  elegant  settings  and 
costumes.  Our  patrons  eat  up  a picture 
like  this  once  in  a while,  but  don’t  want 
many  of  them. — W.  J.  Shoup,  DeLuxe  the- 
atre, Spearville,  Kan. — Small  town  patron- 
age. 

The  Third  Alarm,  with  Ralph  Lewis. — 
Very  good.  "Bis”  fair.  Seven  reels. — L.  W. 
Spliehal,  Empress  theatre,  Bancroft,  Neb. 

The  Third  Alarm,  with  Ralph  Lewis. — 
A fine  picture  and  seemed  to  please  those 
that  saw  it.  Failed  to  make  any  money 
on  it,  though,  as  a heavy  snow  kept  my 
country  patrons  away  and  it  did  not  seem 
to  appeal  to  the  town  people.  At  least  they 
did  not  turn  out  for  it.  Seven  reels.— J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. — Gen- 
eral patronage. 

The  Third  Alarm,  with  Ralph  Lewis. — 
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“Herald  Only  ” Glut*  Roster 

“Because  the  'Herald'  was  the  pioneer  in  this  field,  and  because  we  will  have  a 
better  journal  to  which  to  turn  for  guidance  if  we  solidly  contribute  to  the  same  one, 
just  as  long  as  the  'Herald'  keeps  up  its  high  standard  of  service.  I shall  write  solely 
for  this  magazine." — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 


ADAMS,  R.  W 19 

ALLEJM,  C 8 

ALGUIRE,  Mrs.  C.  C. 54 

ANDE^RSON,  C.  V ..7.. 116 

ANDERSON,  J.  A 143 

ANDERSON,  R.  L 85 

ANDRESEN,  J.  W 104 

ANGELU  H.  H ^...130 

ARMENTROUT,  R 7.  72 

ARMISTEAD,  E.  A ...66 

BABIN,  M.  J 7 

BAILEY,  J 159 

BARBEJl,  C.  E 87 

BARTLETT  & SON,  C.  W 103 

BAYS,  E.  C 170 

BELL,  Mrs.  L 22 

BERGER.  S.  A.  37 

BICKEL.  J.  C.  108 

BIERWIRTH,  H.  C 62 

BILLS.  C.  H 88 

BINIONS,  H.  H 133 

BODWELL,  M.  F 141 

BOLLMAN,  V.  G.  9 

BRENNER,  W.  H 10 

BROWN,  C.  L.  42 

BROWNE,  F.  L 39 

BURSON,  L.  A 158 

BYERLY,  C.  M 43 

BYERLY,  S.  L 30 

BYRNE,  E.  E 147 

CAIRNS,  J 23 

CARTER,  Mrs.  U M 55 

CAUSEY,  H 70 

CLARK,  W.  M 105 

COLLINS,  E.  H 101 

CRAIG,  W.  E 152 

CREAL,  W.  H 4 

CRONKHITE,  C.  C 89 

CROSBY  & SCHWIEIRSKE 44 

DASPIT,  H 31 

DeBAGGIO,  H 40 

DeMORDANT,  P 76 

DINSMORE  & SON 90 

DOWLING,  R.  L ^..41 

DURBIN,  P.  J 127 

EGAN,  H.  J 112 

ELLIOTT,  E.  H 63 

ENLOE,  J J 134 

ESTEE,  P.  G 24 

EULER,  J.  R 26 

FARNSWORTH,  R 110 

FAYTLE,  M.  F 163 

FOSTER.  M.  P.' 73 

FOX,  Mr.  and  Mrs.  E 64 

GAILEY,  E.  E 94 

GAUDING,  H.  W 45 

GRAY.  L.  E 135 

GREEN,  S 168 

GUERIN,  W.  R.  82 

HARRIS,  F.  N 77 

HARRISON,  M 169 

HARTMAN,  C.  M 154 

HELD,  P.  G 32 

HESS.  L.  S 95 

HICKMAN,  R.  W 83 

HILLYER,  M.  U7 

HILTON,  O.  A.  B 28 

HINDS,  F.  C 11 

HOFFMAN,  P.  B 114 

HOPKINSON,  JR  , F.  S 131 

HORN  & MORGAN 58 

HORNUNG,  A 56 

HUESTIS,  B.  E 106 

IHDE,  S,  G.  46 

JENKINS,  J.  C 3 

JENSEN  BROS Ill 

JESS  EE,  Mr.  and  Mrs.  T.  R 47 

JOHNSON,  O.  W 78 

JUDGE  & WOOLS  EY  164 

KHATTAR,  G 51 

KINGERY,  R.  H.  123 

KOCH,  G.  H 165 

KOOKER.  D.  A 52 

KOOPMAN,  J 132 

KOTTAS,  E.  V 150 


Another  of  the  F.  B.  O.  good  ones.  It 
surely  is  a real  play,  well  acted,  and  is 
sure  to  suit  your  patrons.  Plenty  of  ac- 
tion and  full  of  human  interest.  Seven 
reels. — Elmac  theatre.  Maple  Rapids,  Mich. 
- — Small  town  patronage. 

Crashing'  Through,  with  Harry  Carey. — 
Not  as  good  as  some  of  his  others  and  the 
print  I got  had  97  splices  in  one  reel,  63  in 
another,  and  can  not  say  how  many  in  the 
rest,  as  I didn’t  count. — W.  J.  Shoup,  De 
Luxe  theatre,  Spearville,  Kan. — Small  town 
patronage. 

The  Hound  of  the  Baskervilles,  with  a 


KRAUTH,  P 149 

KUDLACEK,  J.  J 67 

LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LOWELL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN,  C.  H.  128 

LYNCH.  C.  H.  71 

MacPHElRSON,  O.  E 117 

MARTIN,  H.  G 48 

McCORMICK,  B.  P 49 

MEECE  & HALE la 

MENDENHALL,  C.  A 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

MILLER,  C.  E 166 

MILLER,  C.  R 14 

MILLER.  L.  A 145 

MILLWARD,  V 102 

MOORE,  L.  R 74 

MOOREU  Mrs.  J.  W 25 

MOORE.  P 124 

MORGAN,  A.  M 136 

MORRIS,  P.  E.  126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON,  W.  H SO 

NEIS,  A.  R 125 

O’HARA,  F.  J 80 

OLLER,  L 139 

O’NEIL.  E.  J 109 

PARKS,  O.  E 60 

PATRICK,  W.  D 97 

PEITZ,  P.  B 115 

PERRY,  F.  . 156 

PFEIFFER,  R 113 

PHILLIPS,  D.  H 107 

PILLIOD,  L.  A 33 

PORTELL,  J.  G.  69 

POWERS,  C.  H 20 

RAND,  P.  5 

REA.,  G.  A 1 

REDISKE,  G.  F 34 

RESTIVO,  J ;..167 

REYNOLDS,  El.  J 91 

RILEY,  R.  R 38 

RITTER,'  a J 75 

RIVA  C.  A ; 15 

RODGERS.  F.  C 144 

ROSSER.  R.  P 161 

RYAN,  C.  H 57 

SABIN,  F.  E 16 

sample:,  F.  R 61 

SAUNDERS.  EL  129 

SCHMIDT.  J.  W 92 

SEEK,  H.  G 138 

SILVER  & SON,  W.  H 120 

SIMPSON,  C.  H 157 

SITTON  & SON,  A.  P 151 

SMITH,  Mrs.  R.  B 142 

SPAINHOUR,  C.  A 100 

STANTON,  M a 

STARKEY,  G.  C 17 

STEEL.  A 98 

STETTMUND,  H.  G 6 

STEVENSON,  G 160 

SUSZYCKI.  A.  A 99 

SWARTHOUT,  E.  W 35 

TALBERT,  J.  H 162 

THOMPSON,  H.  P a 

TILLER,  J 29 

TOPE,  G.  W 119 

TROYER,  0 81 

VAN  NOY,  H 36 

VAN  STRATT,  W.  J 118 

VAUGHAN,  G 53 

VEATCH,  A.  L 65 

VETTER.  E.  H 153 

WERNER,  A.  C 146 

WETZ,  J.  H 140 

WHARTON.  E.  L 79 

WHITE,  D.  A 84 

WILLIAMS.  J.  M 93 

WILLIAMSON.  A.  E 155 

WINTERBOTTOM.  W 18 


special  cast. — Not  the  kind  of  picture  my 
patrons  like.  They  walked  out  on  this 
one.  Five  reels. — C.  Malphurs,  Dreamland 
theatre,  High  Springs,  Fla. 

Good  Men  and  True,  with  Harry  Carey. 
— Didn’t  like  this  as  well  as  some  of 
Carey’s  other  pictures.  However,  it  seemed 
to  please.  Played  it  with  Round  Eleven 
of  “Fighting  Blood”  and  it  made  a good 
program.  Six  reels. — Paul  B.  Hoffman, 
Legion  theatre,  Holyrood,  Kan. — Small 
town  patronage. 

Desert  Driven,  with  Harry  Carey. — A 
good  picture  of  the  inside  of  prison  life 


and  shows  some  of  the  brutal  treatment. 
Also  some  good  Western  scenes.  Alto- 
gether it  is  a good  picture. — W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. — Small 
town  patronage. 

Desert  Driven,  with  Harry  Carey. — ^Very 
good.  One  of  Carey’s  best.  Pleased  all. 
Good  comment.  Six  reels. — George  Khat- 
tar,  Khattar’s  theatre,  Sydney,  N.  S.,  Can. 

Westbound  Dimited,  with  Ralph  Lewis. — 
Open  the  throttle  and  let  her  ramble.  This 
is  a dandy  and  one  you  can  bank  on.  Played 
tihs  two  nights  to  good  house.  Just  a 
straight  out  home  picture.  Wish  we  had 
more  of  them. — ^Paul  B.  Hoffman,  Legion 
theatre,  Holyrood,  Kan. — Small  town  pat- 
ronage. 

A Broadway  Madonna,  with  a special 
cast. — Not  much  to  this  one.  Six  reels. — 
E.  A.  Armistead,  Lyric  theatre,  Easley, 
S.  C. 

In  the  Hame  of  the  Daw,  with  Ralph 
Lewis. — Fair  program  picture.  Drags  out 
with  no  particular  climax.  Entertaining 
and  pleased  fans.  Johnnie  Walker  always 
goes  here.  Six  reels. — E.  V.  Kottas,  Para- 
mount theatre,  Denton,  Mont. — Small  town 
patronage. 

The  Understudy,  with  Doris  May. — This 
is  a genuine  “gloom  buster,”  as  the  press 
sheet  says.  Pleased  our  folks  100  per  cent. 
Ends  up  in  a happy  way  that  is  unusual 
and  sends  them  out  laughing,  glad  they 
came.  Get  your  thunder  storm  music  ready, 
for  the  whole  last  reel  is  storm  weather. 
Ran  this  with  Round  12,  first  series  of 
“Fighting  Blood,”  and  Round  1 of  second 
series,  running  the  feature  between  the 
rounds,  and  it  made  a splendid  program. 
Wish  exhibitors  would  mention  the  strong 
point  in  each  picture  to  play  up  on.  One 
mentioned  the  good  “boob”  character  in 
“McGuire  of  the  Mounted.”  We  are  run- 
ning that  next  and  will  have  a “boob”  con- 
test as  a result.  Have  just  recently  got  in 
touch  with  a poster  exchange  and  now  get 
our  advertising  for  half  of  that  we  had 
to  pay,  so  now  we  can  afford  to  advertise. — 
Dinsmore  & Son,  Majestic  theatre,  Weiner, 
Ark. 

A Man’s  Man,  with  a special  cast. — This 
is  an  old  picture  but  was  substituted  for 
our  regular  program  picture.  It  is  a good 
story  with  plenty  of  action.  Reels  here  in 
good  cdndition.  Six  reels. — Paul  B.  Hoff- 
man. Legion  theatre,  Holyrood,  Kan. — 
Small  town  patronage. 

First  National 

"When  a Man’s  a Man,  with  a special 
cast. — Knocked  them  cold  with  this  pic- 
ture at  advanced  admission.  Pleased 
everyone.  Many  favorable  comments.  It 
is  a wonderful  drawing  card.  Broke  my 
house  record.  Eight  reels. — A1  Powell, 
Highland  theatre,  Guthrie,  Okla. — General 
patronage. 

Her  Temporary  Husband,  with  Owen 
Moore. — As  funny  as  you  will  find,  and 
that  takes  in  Lolyd’s  and  all  of  them.  We 
need  about  three  like  this  each  week  to 
take  the  hard  times  off  their  faces.  Sorry 
more  are  not  as  good.  It  is  worth  ten 
costume  pictures.  Seven  reels. — H.  J.  Long- 
aker,  Howard  theatre,  Alexandria,  Minn. — - 
Rural  patronage. 

Black  Oxen,  with  Corinne  Griffith. — A 
real  good  picture  of  the  better  class.  No 
adverse  criticism  from  good  average  houses 
at  10  and  40  cents. — E.  L.  Wharton,  Or- 
pheum  theatre,  Glasgow,  Mont. 

The  Meanest  Man  in  the  World,  with  Bert 
Lytell. — Nice  comedy-drama  that  will  do 
for  program  use.  House  was  not  half  full, 
so  patrons  could  not  seem  to  get  the  laughs. 
Six  reels. — H.  J.  Longaker,  Howard  the- 
atre, Alexandria,  Minn. — Rural  patronage. 

Flaming  Youth,  with  Colleen  Moore. — A 
picture  that  will  hold  its  own  through  one 
of  the  worst  blizzards  of  the  year  must  be 
a wow!  Brother  exhibitors,  here  is  one 
to  play  next  summer  when  a tent  show  or 
street  carnival  hits  the  town.  This  one 
should  run  them  ragged,  or  at  least  hold 
its  own,  which  a lot  won’t  do.  Nine  reels. 
— Russell  Armentrout,  K.  P.  theatre,  Pitts- 
field, 111. 

The  Song  of  Dove,  with  Norma  Talmadge. 
— Not  as  good  as  Miss  Talmadge’s  former 
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production. — Hobson  S.  Johnson,  Grand 
theatre,  Thomasville,  Ga. 

Daley,  with  Constance  Talmadge. — Good 
light  entertainment.  Nothing  big.  Not 
near  as  good  as  “East  Is  West.”  Some 
liked  it  and  some  said  terrible.  It’s  First 
National. — A.  F.  Jenkins,  Community  the- 
atre, David  City,  Neb. 

The  Bad  Man,  with  Holbrook  Blinn. — 
Would  rate  this  one  as  first-class  piece  of 
cheese.  Less  to  this  picture  than  any  I’ve 
had  for  a long  time.  Had  more  kicks  on 
this  than  I did  on  “The  Spanish  Dancer,” 
which  is  covering  a lot  of  territory.  People 
do  not  know  any  more  after  the  show  than 
they  did  before,  and  go  out  in  sort  of  a 
daze  wondering  what  it  was  all  about. 
Seven  reels. — Russell  Armentrout,  K.  P. 
theatre,  Pittsfield,  111. 

Twenty-One,  with  Richard  Barthelmess. 
— Not  good.  Not  even  fair.  Terribly  weak 
story  which  made  .iust  a motion  picture  and 
that’s  all.  The  Barthelmess  fans  came  out 
in  small,  very  small,  numbers  and  were 
not  pleased  and  frankly  told  me  so.  An- 
other like  this  and  Barthelmess  is  through 
here.  Better  lay  off  this.  Box  office  value 
rotten.  Seven  reels. — L.  F.  Wolcott.  Grand 
theatre,  Eldora,  la. — Small  town  patronage. 

Twenty-One,  with  Richard  Barthelmess. 
— About  the  best  thing  Dick  has  done  for  a 
long  time.  The  picture  gave  perfect  satis- 
faction to  my  patrons  and  personally  liked 
it  very  much.  Did  good  business  with  it 
at  the  Liberty  in  Long  Beach  as  well  as 
here.  Six  and  one-half  reels. — Frank  L. 
Browne,  Cabrillo  theatre,  San  Pedro,  Cal. — 
General  patronage. 

The  Huntress,  with  Colleen  Moore. — This 
is  a dandy  picture  that  will  please  all 
classes  of  patrons.  Six  reels. — Alex  Steel, 
Princess  theatre,  Farmington,  111. 

A Man  of  Action,  with  Douglas  MacLean. 
— A dandy  little  program  picture.  Bucked 
basketball  game,  consequently  no  one  in 
to  see  the  picture.  This  higher  education 
is  great  sLff  for  opposition,  especially 
when  they  get  their  education  through 
their  feet.  Six  re^ls. — Wm.  E.  Tragsdorf. 
Trags  theatre,  Neillsville,  Wis.  — Small 
town  patronage. 

Within  the  Daw,  with  Norma  Talmadge. 
— If  I get  another  one  or  so  that  does  as 
well  as  this  I’ll  have  to  get  “outside  the 
law”  and  rob  a bank  or  something!  Just 
another  big  one  which  did  a “flop”  here. 
Really  a great  picture,  as  was  “Ashes  of 
Vengeance,”  but  no  more  drawing  power 
than  the  latter.  Is  old  now  and  should  be 
bought  right,  but  use  your  own  judgment. 
Eight  reels. — L.  F.  Wolcott, G rand  theatre, 
Eldora,  la. — Small  town  patronage. 

The  Sunshine  Trail,  with  Douglas  Mc- 
Lean.— Nothing  to  rave  about — only  a pro- 
gram picture  and  nothing  more.  Six  reels. 
— Alex  Steel,  Princess  theatre,  Farmington. 
111. 

Eefuge,  with  Katherine  MacDonald. — A 
good  program  picture,  regulation  MacDon- 
ald, which  means  that  it  will  satisfy  her 
admirers  and  will  prov;e  acceptable  to 
others.  Six  reels. — Frank  L.  Browne, 
Cabrillo  theatre,  San  Pedro,  Cal. — General 
patronage. 

The  Girl  of  the  Golden  West,  with  Sylvia 
Breamer. — Very  excellent  production,  his- 
torically correct  as  we  understand  it.  En- 
joyed by  big  business.  Especially  fine  was 
Rosemary  Theby  in  the  Spanish  girl  part — 
we  thoroughly  enjoyed  her  in  this  part — 
such  characters  are  common  on  this  border 
and  Rosemary  was  there  in  this  character 
part.  Seven  reels. — Giacoma  Brothers, 
Crystal  theatre.  Tombstone,  Ariz. 

Skin  Deep,  with  Milton  Sills. — A cracker- 
jack  production.  Very  good  story  and  very 
good  acting  on  the  part  of  Milton  Sills, 
who  is  proving  himself  a real  actor  and 
drawing  card.  Six  reels. — Alex  Steel, 
Princess  theatre,  Farmington,  111. 

Skin  Deep,  with  Milton  Sills. — A corking 
good  crook  play.  The  end  of  5th  reel  for 
100  feet  is  repeated  at  beginning  of  6th 
reel.  Otherwise,  copy  sent  here  in  good 
shape.  Six  reels.  — Giacoma  Brothers, 
Crystal  theatre.  Tombstone,  Ariz. 

Itefuge,  with  Katherine  MacDonald. — • 
Pretty  good  picture  and  one  in  which  this 
star  has  lots  to  do,  which  is  unusual  for 
her.  Went  over  good. — Ben  L.  Morris, 
Olympic  theatre,  Bellaire,  O. 

Sonny,  with  Richard  Barthelmess. — A 
very  good  heart  interest  picture,  but  be- 


Musson  Leaves  . 

tlespeler ; 

Jenkins  Asks  . 

Enrollments 

I Enclosed  find  a few  reports,  which  may  be  the  last  I will  send  in  from  | 
I here  as  I am  severing  my  connection  with  this  theatre.  Possibly  I may  bob  up  B 
m in  some  other  part  of  the  country.  If  so  the  “Herald”  will  hear  from  me.  m 

B I hope  the  reports  I have  sent  in  have  been  of  benefit  to  my  fellow  exhib-  B 
B itors,  as  I have  profited  by  their  reports.  M 

B Keep  the  good  work  up,  and  if  I strike  Chicago  I will  certainly  come  in  B 
B and  say  Hello. — -WALTER  H.  MUSSON,  Queen’s  theatre,  Hespeler,  Ont.,  Can.  B 


B The  more  I ponder  over  the  subject  the  further  1 get  away  from  any  sane  m 
S reasoning  why  the  “Herald  Only”  Club  doesn’t  grow  faster  than  it  does.  It  m 

■ seems  to  me  that  every  exhibitor  who  takes  the  proper  interest  in  his  business  B 

■ would  welcome  an  opportunity  to  align  himself  with  an  organization  that  has  = 

B for  its  single  purpose  the  betterment  of  his  individual  welfare.  The  condensing  g 
B of  exhibitor  reports  under  one  head  is  so  infinitely  greater  than  a scattering  m 
B of  these  reports  under  various  other  heads  that  it  would  seem  its  Importance  B 
B would  be  manifest  to  every  exhibitor.  g 

B As  I consider  this  organization  I can  see  wonderful  possibilities,  a nucleus  M 

B around  which  could  be  built  a powerful  influence  that  might  have  its  effect  H 

m on  all  lines  of  the  industry.  Who  knows  but  what  some  day  this  club  might  H 
B come  to  be  strong  enough  to  have  its  own  reviewing  board,  a committee  to  B 
B review  pictures  and  write  synopses  of  them  so  that  you  and  I might  know  H 
B beforehand  what  we  were  buying.  A committee  that  could  rate  them  as  to  g 
B their  entertainment  and  box  office  value,  both  for  the  cities  and  the  small  ■ 
B towns  as  well.  Today  we  have  to  depend  largely  upon  the  press  agents’  H 
B reports  and  you  and  I know  that  we  have  to  discount  these  some  30,  some  50,  B 
B and  some  100  per  cent,  and  It’s  always  a good  rule  to  make  the  percentage  of  B 
B discount  large  enough.  g 

B This  kind  of  a reviewing  board  may  sound  mythical,  but  I want  to  say  to  B 

B you  that  it  is  feasible.  The  producers  have  their  private  reviewing  boards  to  H 

B enlighten  you  and  I and  we  know  that  these  boards  are  not  slighting  the  g 

B producers’  interests.  Think  it  over.  It  may  not  be  such  a fool  idea  after  all.  M 

B Just  a word  to  the  Nebraska  boys.  m 

B Boys  1 would  like  to  see  you  send  in  your  applications  for  membership  In  ■ 

B the  “Herald  Only”  Club  so  doggone  fast  that  they  would  smother  the  editor  g 

g of  “What  the  Picture  Did  For  Me”  until  they  would  have  to  get  the  pulmonater  g 
B to  resucitate  him  He’s  been  loafing  on  the  job  too  long.  g 

B Let’s  make  Nebraska  the  banner  state  in  memberships.  We  can  do  it.  B 
B Old  Nebraska  never  trailed  the  field  yet  and  we’re  not  going  to  do  It  in  this  g 
B case.  I realize  that  we  haven’t  any  presidential  candidates  nor  grasshoppers,  ■ 

■ and  there  are  no  dog  salmon  running  up  our  creeks,  but  we’ve  got  the  com,  ■ 

B hogs  and  alfalfa,  and  Elmer  Gailey,  and  W.  H.  Creal,  and  Jack  Tiller,  and  g 

B J.  J.  Kudlacek,  and  P.  G.  Held,  and  Wm.  Winterbottom,  and  Horn  & Morgan,  g 

g and  Frank  O’Hara,  that  Jewish  Rabbi  at  Elgin,  and  what  more  could  a state  B 

B ask  for?  g 

B Besides  that  we’ve  got  three  candidates  in  that  popular  star  contest,  two  B 
B from  one  family,  which  proves  that  it’s  some  family.  But  there’s  only  one  B 
B that’s  going  to  win,  and  that’s  our  little  Viola,  b’gosh.  Don’t  forget  that.  I g 
B feel  it  in  my  bones.  Some  might  say  it  was  rheumatism,  but  it  isn’t.  It’s  that  ■ 
B pleasant  sensation  one  feels  when  he  knows  he’s  picked  a winner.  ■ 

B Come  on  with  those  applications  for  membership  in  the  “Herald  Only”  B 
g Club,  boys,  and  then  you  will  be  qualified  to  join  the  “Dana  Only”  club  and  B 
B be  associated  with  some  real  people. — J.  C.  JENKINS,  Auditorium  theatre,  B 
g Neligh,  Neb.  g 


I I EXHIBITORS  HERALD, 

B I 407  S.  Dearborn  St., 

B ' Chicago,  111. 
g j Gentlemen: 

B I wish  to  join  the  “Herald  Only”  Club  formed  by  contributors  to 

B your  “What  the  Picture  Did  For  Me”  department. 

B I (Exhibitor) 


(Theatre) 

(City) 

(State) 


cause  the  scenes  were  laid  in  1917  some 
thought  the  picture  was  produced  in  that 
year,  and  accused  me  of  running  old  stuff. 
Otherwise  it  was  well  liked.  Seven  reels. 
— M.  A.  Manning,  Opera  House  theatre, 
Baldwin,  Wis. — Small  town  patronage. 

Hurricane’s  Gal,  with  Dorothy  Phillips. 
— Talk  about  action — you  won’t  go  to  sleep 
watching  this.  Sure  a dandy  and  you 
won’t  be  sorry  in  showing.  Will  hold  up 


all  the  way  through,  with  a good  many 
amusing  incidents  by  trained  monkey. 
Eight  reels. — A.  C.  Betts,  Powers  theatre, 
Red  Creek,  N.  T. — Small  town  patronage. 

One  Clear  Call,  with  Milton  Sills. — Splen- 
did. Don’t  make  them  any  more  satis- 
factory.— Bert  Silver,  Family  theatre, 
Greenville,  Mich. 

Kindred  of  the  Dust,  with  a special  cast. 
— Very  good  picture.  Should  please  every- 
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one.  Pleased  our  audience  100  per  cent. 
Eig-ht  reels. — George  Khattar,  Khattar’s 
theatre,  Sydney,  N.  S.,  Can. 

Tol’able  David,  with  Richard  Barthel- 
mess. — This  is  one  of  the  best  pictures  I 
have  run  in  a long  time,  but  it  did  not  draw 
any  extra  business.  It  will  please  them 
if  you  can  get  them  in.  Seven  reels. — John 
H.  Wetz,  Rialto  theatre,  Middletown,  Ind. 
— Small  town  patronage. 

Tol’able  David,  with  Richard  Barthel- 
mess. — Good  picture,  well  received.  Bar- 
thelmess’s  acting  the  outstanding  feature. 
Will  please  a good  percentage  of  any  pat- 
ronage. Seven  reels. — A.  R.  Moore,  Foam 
Lake  Theatre  Co.,  Foam  Lake,  Sask.,  Can. 
— Neighborhood  patronage. 

Tol’able  David,  with  Richard  Barthel- 
mess. — Very  good  entertainment.  Any  who 
kick  on  this  are  hard  to  please.  Several 
compliments  on  it.  Had  a good  clear  print 
and  used  the  Bio  carbons  and  gave  lots 
more  light  than  average.  Torrence  is  sure 
some  villain  in  this. — H.  H.  Binions,  Cozy 
theatre,  Toledo,  la.— General  patronage. 

The  Woman  Conquers,  with  Katherine 
MacDonald. — A good  program  picture.  A 
good  one  to  run  during  the  hot  weather. 
Six  reels. — Wm.  E.  Tragsdorf,  Trags  the- 
atre, Neillsville,  Wis. — Small  town  patron- 
age. 

Slippy  McGee,  with  Colleen  Moore.- — Just 
passable  and  that’s  all,  one  day.  Only  rea- 
son for  that  is  the  fact  that  this  star  in 
“Flaming  Youth”  was  a hit.  The  few  who 
came  were  non-committal.  No  drawing 
power.  Can  be  bought  right,  as  it  is  old. 
Six  reels.— L.  F.  Wolcott,  Grand  theatre, 
Eldora,  la.— Small  town  patronage. 

Mother  o’  Mine,  with  Lloyd  Hughes. — 
Here  is  a picture  that  any  exhibitor  would 
delight  in  showing.  Plenty  of  action,  sus- 
pense, love  and  pathos.  Not  a special  but 
a darn  good  program  picture.  My  patrons 
said  so.  Seven  reels. — C.  L.  Reed,  Illinois 
theatre,  Newman,  111. — Small  town  patron- 
age. 

The  Golden  Snare,  with  Louis  Stone. — 
Advertise  a Curwood  story.  Pleased  my 
people.  Snow  scenes  are  beautiful  and  the 
picture  throughout,  although  not  wonderful, 
will  please  the  majority  of  your  people. 
Six  reels. — Geo.  C.  Starkey,  Opera  House, 
Montour  Falls,  N.  Y. 

Slander  the  Woman,  with  Dorothy  Phil- 
lips.— Grab  this  one.  It’s  fine  in  every  way 
and  pleased  them  all.  Seven  reels. — M. 
Baily,  Strand  theatre,  Dryden,  Ont. — Small 
town  patronage. 

The  Child  Thou  Gavest  Me,  with  a spe- 
cial cast. — This  picture  is  old,  but  is 
mighty  good.  If  you  can  get  a good  print 
play  it.  The  print  I received  was  A-1  and 
the  picture  pleased  everybody. — Geo.  C. 
Starkey,  Opera  House,  Montour  Falls,  N.  Y. 

Oliver  Twist,  with  Jackie  Coogan. — Not 
as  good  as  “Trouble.”  Some  liked  it  and 
some  did  not.  Coogan  does  good  work  but 
the  story  is  not  much.  Eight  reels.  Good 
print. — C.  H.  Simpson,  Princess  theatre, 
Miilen,  Ga. — General  patronage. 

Oliver  Twist,  with  Jackie  Coogan. — I 
didn’t  see  it,  but  the  box  office  didn’t  show 
any  more  cash  than  any  of  the  other  pic- 
tures that  I use  at  less  money.  Worth 
very  little  to  a small  town.  Eight  reels. — 
Lyric  theatre,  Rugby,  N.  D. — General  pat- 
ronage. 

The  Isle  of  Dost  Ships,  with  Milton  Sills. 
— The  best  picture  we  have  had  from 
First  National  and  a very  good  offering. 
Badly  damaged  in  spots  but  holds  the  in- 
terest all  through.  Some  episodes,  like  the 
monkeys  and  the  old  man  in  the  submarine, 
relieve  the  monotony  by  a lighter  touch, 
and  Miss  Nilsson’s  acting  a strong  point. 
A lot  of  comedy  in  this  and  the  subject  is 
a change  all  round.  Helped  this  along  by 
pretty  musical  tableau  representing  the 
Interior  of  a ship  cabin.  Eight  reels. — A. 
R.  Moore,  Foam  Lake  Theatre  Co.,  Foam 
Lake,  Sask.,  Can. — Neighborhood  patronage. 

Sonny,  with  Richard!  Barthelmess. — A 
great  picture.  A picture  that  pleases  old 
and  young.  It’s  one  of  the  star’s  best. — 
Seven  reels. — Alex  Steel,  Princess  theatre, 
Farmington,  111, 

Trouble,  with  Jackie  Coogan. — Boought 
this  reasonable.  Put  on  as  benefit  and 
pleased  all  fine,  with  News  and  Our  Gang 
comedy.  Personally,  thought  this  just  as 
good  as  “Peck’s  Bad  Boy”  and  “My  Boy” 


FAIRE  BINNEY,  final  nomination  in  “Herald 
Only”  Club  Favorite  Star  Contest.  (See  oppo- 
site page.) 


and  bought  for  much  less  money.  By  some 
reports,  was  afraid  of  this,  but  by  using  the 
balanced  program  it  went  over  fine.  Heard 
no  kick|s  whatever.  Five  reels. — A.  C. 
Betts,  Powers  theatre.  Red  Creek,  N.  Y. — 
Small  town  patronage. 

Peck’s  Bad  Boy,  with  Jackie  Coogan. — 
This  is  a fine  picture  and  drew  me  a large 
mid-week  attendance.  Pieased  100  per  cent. 
Jackie  is  sure  a drawing  card  for  me.  Do 
not  be  afraid  of  this  one.  Five  reels. — John 
H.  Wetz,  Rialto  theatre,  Middletown,  Ind. — 
Small  town  patronage. 

Bell  Boy  13,  with  Douglas  MacLean. — 
A corking  good  comedy  with  a story  of 
real  good  laughs  which  our  clientele  en- 
joyed to  the  limit.  Five  reels. — Giacoma 
Bros.,  Crystal  theatre.  Tombstone,  Ari. 

Penrod  and  Sam,  with  Ben  Alexander. — 
This  picture  pleased  the  kids  immensely 
and  the  grownups  as  well,  but  the  at- 
tendance of  adults  was  not  up  to  the  aver- 
age. Lots  of  comedy  and  all  the  cast  car- 
ried their  parts  admirably.  Book  this  one 
and  go  after  the  kids.  Seven  reels. — John 
H.  Wetz,  Rialto  theatre,  Middletown,  Ind. 
— Small  town  patronage. 

Potash  and  Perlmutter,  with  a special 
cast. — Every  good  comment  you  have  read 
on  this  is  true.  The  production  is  high 
class  both  in  entertainment  and  box  office 
value. — E.  L.  Wharton,  Orpheum  theatre, 
Glasgow,  Mont. 

F ox 

Dove  Detters,  with  Shirley  Mason. — This 
has  a mystery  element  that  peps  up  the 
story  considerably  and  makes  it  a fairly 
passabe  program  offering.  However,  Miss 
Mason  does  not  draw  for  me  and  did  not 
make  film  rental.  Where  this  star  is  liked, 
this  wili  prove  a profitable  offering.  Five 
reels. — V.  G.  Bollman,  Castalia  theatre, 
Castalia,  la. — Small  town  patronage. 

Just  Off  Broadway,  with  John  Gilbert. — 
This  is  a picture  that  will  keep  your  pa- 
trons guessing  up  to  the  last  minute.  Six 
reels. — Claude  McBrayer,  Auditorium  the- 
atre, Hamilton,  Mo. 

Just  Off  Broadway,  with  John  Gilbert. — A 
real  good  picture. — L.  Deyo,  Miers  theatre, 
Schoharie,  N.  Y. — General  patronage. 

Just  Off  Broadway,  with  John  Gilbert. — A 
very  good  crook  story.  Personally,  I like 
Gilbert  very  well,  but  he  has  no  pulling 
power  for  me  and  I can’t  understand  it. 
Six  reels. — Alex  Steel,  Princess  theatre, 
Farmington,  111. 

The  Grail,  with  Dustin  Farnum. — Good, 
with  a good  moral.  Pleased  all  that  saw 
it.  Print  in  fair  shape.  Suitable  for  Sun- 
day. Business  off.  Big  snowstorm.  Five 
reels. — William  Thacher,  Royal  theatre, 
Salina,  Kan. 

The  Wolf  Man,  with  John  Gilbert. — Just 


an  ordinary  picture  with  no  bad  or  real 
good  appeal.  Five  reels. — E.  L.  Wharton, 
Orpheum  theatre,  Glasgow,  Mont. 

The  Temple  of  ITenus,  with  a special 
cast. — A wonderful  picture  in  every  way. 
It’s  a real  special.  Seven  reels. — L.  Deyo, 
Miers  theatre,  Schoharie,  N.  Y. — General 
patronage. 

The  Temple  of  Venus,  with  a special  cast. 
— Owing  to  extensive  advertising  campaign, 
this  picture  drew  well  in  spite  of  snow  and 
rain.  With  fair  weather  and  big  advertis- 
ing it  should  prove  a big  drawing  card. 
It  is  pleasing,  but  nothing  great.  Seven 
reels. — Al'  Powell,  Highland  theatre,  Guth- 
rie, Okla. — General  patronage. 

Hell’s  Hole,  with  Charles  Jones. — An- 
other of  the  Fox  so-called  specials  that 
only  mess  up  all  chance  of  playing  a real 
special,  for  you  can’t  fool  ’em  all,  all  the 
time.  This  would  be  fine  if  bought  as  an 
average  program  picture  and  used  as  one, 
but  to  try  to  put  it  over  as  something  big 
simply  lessens  what  respect  your  patrons 
have  for  you,  if  at  all. — E.  L.  Wharton, 
Orpheum  theatre,  Glasgow,  Mont. 

Six  Cylinder  Dove,  with  Ernest  Truex. — 
What  a terrible  picture!  Why  did  they 
ever  call  this  a special?  Put  it  on  a night 
that  you  know  you  won’t  get  many  and 
you  will  feel  better  satisfied.  It  absolutely 
won’t  please  Story  very  weak.  Seven 
reels.— Alex  Steel,  Princess  theatre,  Farm- 
ington, 111. 

Hortb  of  Hudson  Bay,  with  Tom  Mix. — 
Pleased  an  exceptionally  large  Sunday 
crowd.  It  is  a dandy  Northern  story 
crammed  with  thrills.  It  will  please  any 
audience.  Five  reels. — Al  Powell,  Highland 
theatre,  Guthrie,  Okla. — General  patronage. 

A Mile-a-Minute  Borneo,  with  Tom  Mix. 
— This  is  certainly  a good  picture  and  Tom 
Mix  is  my  best  drawing  card.  A Mix  pro- 
gram picture  will  outpull  the  Fox  specials. 
Six  reels. — C.  Malphurs,  Dreamland  theatre. 
High  Springs,  Fla. 

A Mile-a-Minute  Borneo',  with  Tom  Mix. — 
A real  good  picture  that  will  please  any 
audience.  Tom  pleases  all  my  patrons.  Six 
reels. — E.  L.  Golden,  Mt.  Vernon  theatre, 
Tallassee,  Ala. 

A Mile-a-Minute  Borneo,  with  Tom  Mix. — 
A typical  Mix  picture.  Went  big.  If  they 
like  Mix  they  sure  will  like  this  one.  The 
kind  of  stuff  they  want  Mix  in.  We  did  a 
very  good  business  for  two  days.  Tell 
them  you  have  a dandy  Mix  picture  coming, 
and  play  it  up.  Will  stand  it.  Put  a good 
comedy  with  it  and  you’ll  have  a real  show. 
A little  of  everything  in  it.  Six  reels. — 
William  Thacher,  Royal  theatre,  Salina, 
Kan. 

A Mile-a-Minute  Borneo,  with  Tom  Mix. — 
Not  so  good  as  lots  of  his  other  pictures, 
but  seemed  to  get  over  with  the  Mix  fans. 
— Ben  L.  Morris,  Temple  theatre,  Bellaire, 
Ohio. 

The  Silent  Command,  with  Martha  Mans- 
field.— A wonderful  story  that  pleased  a big 
crowd.  Eight  reels. — L.  Deyo,  Miers  the- 
atre, Schoharie,  N.  Y. — General  patronage. 

The  Done  Star  Banger,  with  Tom  Mix. — 
One  of  the  best  pictures  this  star  ever 
made.  If  Fox  will  keep  Jones  and  Mix 
in  Westerns,  where  they  belong,  we  can  get 
the  money  with  them.  Six  seels.  Good 
print. — C.  H.  Simpson,  Princess  theatre, 
Miilen,  Ga. — General  patronage. 

The  Done  Star  Banger,  with  Tom  Mix. — 
Fair  story.  Star  great.  All  satisfied,  me 
with  the  rest. — Bert  Silver,  Family  theatre, 
Greenville,  Mich. 

The  Done  Star  Banger,  with  Tom  Mix. — 
A Western  that  is  far  above  the  average 
and  the  kind  that  anyone  can  enjoy.  Not 
much  comedy,  but  one  thrill  after  another. 
Mix  does  his  usual  hard  riding  and  shoot- 
ing and  Tony  is  also  present.  It’s  a “hum- 
dinger” from  all  angles.  Step  on-  the  gas 
when  you  play  it.  Six  reels. — V.  G.  Boll- 
man,  Castalia  theatre,  Castalia,  la. — Smail 
town  patronage. 

The  Done  Star  Banger,  with  Tom  Mix. — 
A true  Western  ranger  story  well  devel- 
oped. But  a bad  print.  Mix  a popuiar 
star.  Six  reels. — A.  M.  Morgan,  Victory  the- 
atre, Rule,  Tex. 

St.  Blmo,  with  John  Giibert. — Another 
one  of  Fox  specials  “what  ain’t  speciais.” 
This  was  a decided  failure  here.  The 
story  in  the  book  is  good  but  the  picture 
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leaves  out  several  of  the  main  parts.  Would 
say  lay  off  this  one.  Six  reels. — P.  G.  Ladd, 
Star  theatre,  Clinton,  Ontario,  Can. — Small 
town  patronage. 

Alias  the  Night  Wind,  with  William  Rus- 
sell.— Just  a fair  picture.  That’s  all.  Five 
reels. — William  Thacher,  Royal  theatre, 
Salina,  Kan. 

Alias  the  Night  Wind,  with  William  Rus- 
sell.— This  picture  did  very  well.  Did  not 
draw  very  well.  Russell  has  better  pic- 
tures. Five  reels. — A.  M.  Morgan,  Victory 
theatre.  Rule,  Tex. 

The  Buster,  with  Dustin  Farnum. — Al- 
though I didn’t  see  this  one,  I heard  a good 
many  good  and  no  bad  reports  on  it,  so  I 
guess  it  was  good.  Good  print  out  of  St. 
Louis.— Pugh  Moore,  Strand  theatre,  Mc- 
Kenzie, Tenn.- — Small  town  patronage. 

Soft  Boiled,  with  Tom  Mix. — Another  so- 
called  special  that  did  not  please  any  bet- 
ter or  get  any  more  business  than  Mix’s 
program  stuff.  Stick  to  the  West,  Mix. — 
Hobson  S.  Johnson,  Grand  theatre,  Thomas- 
ville,  Ga. 

Soft  Boiled,  with  Tom  Mix. — In  my  opin- 
ion this  feature  should  please  anywhere. 
Some  patrons  said  they  liked  Mix  better  in 
comedy  Westerns,  but  the  picture  was  good 
in  every  respect.  Attendance  just  fair. 
Seven  and  one-half  reels. — H.  J.  Longaker, 
Howard  theatre,  Alexandria,  Minn.— Rural 
patronage. 

Skid  Proof,  with  Charles  Jones. — -This 
was  some  picture.  Went  over  with  a bang. 
It’s  the  kind  that  makes  ’em  smile  and  say, 
“Some  show,’’  and  wish  they  were  all  as 
good  as  Buck,  for  he  puts  the  punch  in  it 
they  like.  Six  reels. — C.  C.  Crarens,  Rex 
theatre,  Lilbourn,  Mo.— General  patronage. 

If  Winter  Comes,  with  Percy  Marmont. 
— Wonderful  production,  great  acting,  but 
think  picture  has  been  over-advertised. 
Business  poor. — Hobson  S.  Johnson,  Grand 
theatre,  Thomasville,  Ga. 

If  Winter  Comes,  with  Percy  Marmont. 
— A wonderful  picture,  although  we  made 
no  extra  money  on  it.  This  picture  would 
be  much  better  if  it  were  eight  reels  in- 
stead of  twelve.- — Lloyd  Oiler,  Idle  Hour 
theatre,  Tamms,  111. 

Cameo  Kirby,  with  John  Gilbert. — A good 
southern  story  with  Gilbert  doing  some 
excellent  work.  All  prints  that  I receive 
from  Fox  are  in  good  condition.  Six  reels. 
— L.  Deyo,  Miers  theatre,  Schoharie,  N.  Y. 
— General  patronage. 

The  Man  Who  Won,  with  Dustin  Farnum. 
— Great.  Glad  to  see  “Dusty”  in  a real 
Western  with  plenty  of  kick  and  action. 
Different  ending,  too.  Good  comedy  and 
kid  stuff.  Used  A1  St.  John  in  “Full  Speed 
Ahead”  (this  ranks  close  to  “Safety  Last”) 
with  the  feature  and  this  m»de  the  only 
bright  spot  in  a very  dark  week.  Box  office 
value  fair.  Five  reels. — L.  F.  Wolcott, 
Grand  theatre,  Eldora,  la. — Small  town  pat- 
ronage. 

The  Man  Who  Won,  with  Dustin  Farnum. 
— Found  this  to  be  a good  one.  Pleased 
my  audience  fine,  as  they  came  out  telling 
what  a good  show  we  had  on.  This  is  a 
good  picture  for  a Western  house.  Pleased 
all.  Business  good.  Five  reels.- — William 
Thacher,  Royal  theatre,  Salina,  Kan. 

The  Eleventh  Hour,  with  Charles  Jones 
and  Shirley  Mason. — A dandy  picture.  Al- 
though not  Western,  it  pleased  the  Jones 
fans  here.  Shirley  Mason  plays  in  the 
support  and  does  some  dandy  work.  Six 
reels. — L.  Deyo,  Miers  theatre,  Schoharie, 
N.  T. — General  patronage. 

The  Yosemite  Trail,  with  Dustin  Farnum. 
— A fine  Western  with  plenty  of  action. 
Five  reels. — J.  W.  Andresen,  Rialto  theatre, 
Cozad,  Neb. — General  patronage. 

The  Bove  Gambler,  with  John  Gilbert. — 
This  is  an  extra  good  picture  that  pleased 
all  who  saw  it.  Rive  reels. — E.  A.  Armi- 
stead.  Lyric  theatre,  Easley,  S.  C. 

Trailin’,  with  Tom  Mix. — Good.  Starts  in 
East,  finishes  in  West.  Good  action  and 
more  plot  than  ordinary  Mix  pictures.  Five 
reels. — Ray  W.  Musselman,  Princess  the- 
atre, Lincoln,  Kan. 

Catch  My  Smoke,  with  Tom  Mix. — Typical 
Tom  Mix  picture  and  this  does  not  mean 
very  much  in  our  theatre.  Suppose  there 
are  some  places  in  the  United  States  where 
patrons  go  wild  over  seeing  Mix  clean  up  a 
■dozen  men  five  or  six  different  times  single- 
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I Campaign  Oratory  Aflame  ; | 

I Star  Pictures  Next  Week  | 

1 Campaign  oratory  broke  out  with  renewed  heat  this  week  when  ■ 

■ it  became  known  that  “Herald  Only”  Club  Favorite.  Star  Contest  ■ 
I nominations  had  been  closed  and  balloting  would  be  delayed  pending  | 

■ publication  of  candidates’  photographs  in  a special  art  section.  | 

1 This  section  will  he  a feature  of  next  week’s  issue  of  the  | 
I “Herald.”  | 

■ With  the  addition  of  Falre  Binney,  whose  nomination  by  Joe  S.  m 
I Kenneaster,  Mystic  theatre,  Clovis,  Cal.,  just  cleared  the  dea^ine  but  | 
I airrived  too  late  for  inclusion  in  last  week’s  issue,  the  list  of  candidates  | 

■ as  it  will  be  submitted  to  voters  is  as  follows:  ■ 


Louise  Fazenda 
Corinne  Griffith 
Viola  Dana 
Claire  Windsor 
Elaine  Hammerstein 
Shirley  Mason 
Louise  Lorraine 
Norma  Talmadge 
Gladys  Walton 
Lila  Lee 
Gloria  Swanson 
Walter  Hiers 
Colleen  Moore 
Marie  Prevost 
Alice  Terry 
Bebe  Daniels 


Lois  Wilson 
Madge  Bellamy 
Priscilla  Dean 
Clara  Kimball  Young 
Dorothy  Dalton 
Betty  Compson 
Mabel  Normand 
May  McAvoy 
Barbara  LaMarr 
Baby  Peggy 
Constance  Talmadge 
Lillian  Gish 
Alice  Calhoun 
Ethel  Clayton 
Marion  Davies 
Mary  Philbin 


Bert  Lytell 
Helene  Chadwick 
Madge  Kennedy 
Florence  Vidor 
Madeleine  Hurlock 
Katherine  MacDonald 
Charles  Ray 
Jacqueline  Logan 
Irene  Rich 
Carmel  Myers 
Mary  Pickford 
Betty  Blythe 
William  Desmond 
Doris  Kenyon 
Anna  Q.  Nilsson 
Faire  Binney 


The  Favorite  Star  Editor  regrets  that  the  nominating  letters 
received  from  Rickards  & Nace;  Harold  Sinks  and  M.  G.  Rager 
arrived  too  late  for  inclusion  under  the  announced  ruling. 


Communications  of  the  week  follow: 


I I have  been  watching  for  some  time  the  nominees  in  the  Herald’s  | 

■ “Favorite  Star  Contest.”  g 

1 You  will  agree  with  me  that  it  is  campaigning  which  almost  always  | 
1 wins  in  such  a contest.  | 

B I have  asked  my  patrons  to  help  me  and  I have  decided  from  every  | 
I standpoint  to  nominate  for  acting,  beauty  and  audience  appeal  Miss  Faire  ■ 

■ Binney.  I want  to  ask  of  all  exhibitors  who  saw  her  in  “Loyal  Lives”  | 

1 what  they  thought  of  her.  She  had  the  greatest  audience  appeal  in  this  | 
1 of  any  star  I have  seen  for  some  time.  Y'hy  she  is  not  in  more  pictures  ■ 
g myself  or  my  audience  cannot  see.  | 

I I especially  wish  to  commend  her  in  all  of  her  love  scenes.  1 

1 Please  give  us  a picture  of  Miss  Binney  in  the  Herald  so  we  can  ■ 

■ compare  her  with  all  of  these  others,  and  count  on  me  to  campaign  for  1 

I her.  I 

I Would  suggest  that  you  let  the  contest  run  a little  longer,  as  some  i 
I of  the  exhibitors  are  just  getting  intere.sted. — Joe  Kenneaster,  Mystic  | 
I theatre,  Clovis,  Cal.  1 

= sj:  = 

1 Campaign  speeches  follow  in  order  of  delivery  at  this  desk:  ■ 

■ Notice  that  Louise  Fazenda  has  been  acting  in  comedies  for  eight  i 

I years.  The  kind  of  entertainment  she  has  to  offer  is  going  to  be  popular  J 

■ as  long  as  the  human  race  has  smiles.  1 

■ But  it  seems  that  few  comedians  have  received  the  honor  due  them.  1 

I It  is  said  that  many  a clown  has  died  of  a broken  heart.  Brothers  and  ■ 
I Sisters,  don’t  let  it  be  said  of  us  that  we  have  failed  to  appreciate  what  J 
1 many  times  has  been  the  most  entertaining  part  of  our  program.  J 

I It  seems  to  me  that  the  least  we  can  do  is  to  bestow  honor  where  1 

■ honor  is  so  richly  merited  and  vote  for  Louise  Fazenda  as  the  most  g 

J popular  star  in  this  contest.  1 

I Ladies  and  Gentlemen,  I have  done,  and  I leave  the  fate  of  the  1 
I world’s  greatest  comedienne  in  your  hands. — -Willi.-\m  H.  Creal,  Subur-  | 

■ ban  theatre,  Omaha,  Neb.  ■ 

= ^ ^ = 


m Brothers  of  the  “Herald  Only”  Club ; m 

■ Just  think  ....  before  you  cast  your  vote  ....  | 

1 Think  of  “Male  and  Female”  and  “Don’t  Change  Your  Husband.”  | 

g {Concluded  on  next  page)  g 
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J {Concluded  from  preceding  page)  H 

I Think  of  “Zaza”  and  “The  Humming  Bird,”  and  let  Gloria  be  your  g 
1 guide.  H 

E Think  of  Glorious  Gloria  Swanson,  her  eyes,  her  lips,  her  hair,  her-  | 
I self,  and  you’ll  vote  for  no  one  different  and  I don’t  mean  maybe.  | 

I Just  think  ! — George  Rea,  Colonial  theatre,  Washington,  C.  H.,  O.  | 

B * * >1:  H 

I The  Herald  having  closed  the  nominations  in  the  Popular  Star  Con-  | 

I test  and  called  for  the  fireworks,  if  the  audience  will  please  be  seated  | 

I we  will  proceed  to  sum  up  the  arguments.  1 

I Last  night  at  the  dinner  table  I mentioned  that  I was  going  down  1 
i to  the  office  to  write  my  closing  tribute  to  our  little  Viola,  and  my  wife  ■ 
I broke  into  the  conversation  and  said,  “Now  look  here.  Paw.  You  want  J 
I to  remember  that  you  are  getting  old  and  foolish  and  that  you  are  twice  | 
I a grandpa  and  that  you  have  three  daughters.  Two  of  them,  Marjorie,  1 
I and  Geneve,  are  as  old  as  Viola,  and  now  don’t  you  get  mushy  and  slop  | 
I over  as  you  usually  do  over  these  movie  actors.”  | 

I And  I replied,  “Listen  to  me.  Maw.  Any  man  who  wouldn’t  enthuse  | 
I over  a little  bunch  of  sweetness  like  Viola  is  too  far  past  the  meridian  J 
I of  life  to  figure  much  in  the  affairs  of  men,  and  I want  you  and  the  § 
I world  to  know  that  my  eyesight  is  unimpaired  and  that  when  it  comes  | 

■ to  picking  beauty  I am  still  in  my  ’teens  and  100  per  cent  proficient.”  | 

I Then  Ruth  spoke  up  and  said,  “Why,  Paw.  Ain’t  you  ashamed  to  | 
i talk  that  way  before  Maw  ?”  Then  Maw  laughed  and  the  girls  laughed  | 
I and  I laughed.  ■ 

■ Far  be  it  from  me  to  say  anything  derogatory  of  the  other  candidates,  1 
I for  I think  they  are  all  lovely  girls  and  it  would  be  a delight  to  me  to  ( 
I play  any  of  them  on  my  screen,  but  listen,  girls.  If  you  were  to  go  1 
i through  a peach  orchard  at  St.  Joe  or  Benton  Harbor,  Michigan,  looking  | 
I for  the  choice  peaches,  you  would  find  them  all  lovely,  but  you  would  1 
I find  one  that  the  sun  had  kissed  more  tenderly  than  the  others  and  had  J 
I brought  to  the  cheek  that  delicate  crimson  glow  that  even  the  brush  of  an  | 
I Angelo  or  a Raphael  or  a Rembrandt  could  not  imitate  and  on  which  | 
I you  would  find  neither  wart  nor  goose  pimple,  and  that  peach  would  be  g 

■ Viola  in  this  contest.  | 

I Now  girls,  don’t  get  sore  if  you  find  Viola  sitting  on  the  home  plate  | 
1 when  you  get  around  the  diamond,  for  she  is  known  all  over  the  world  ■ 
I as  “Home-run  Dana”  and  she  has  never  struck  out  yet.  She  has  that  J 
1 happy  faculty  of  walking  up  to  the  plate  in  full  confidence  that  she  is  | 
1 going  to  swat  the  ball  clear  over  the  back  fence,  and  she  does,  and  the  | 
1 fans  all  go  home  cheering  for  “Home-run  Dana”  and  come  right  back  1 

■ for  the  next  game.  I 

I Girls,  I appreciate  the  fact  that  you  have  been  handicapped  in  this  | 
I campaign  by  your  managers.  They  are  a nice  bunch  of  fellows  in  their  ■ 
I way,  but  their  scales  are  out  of  balance  and  they  have  been  going  around  | 
I in  circles.  And  Louise,  old  kid,  I feel  especially  sorry  for  you,  for  I just  | 

I delight  to  see  you  play,  for  you  put  so  much  sunshine  in  your  work,  but  1 

I just  look  who  your  campaign  manager  is?  Did  you  ever  know  of  any  | 
I good  to  come  out  of  Omaha?  That’s  where  I buy  my  film  service  and  1 
I you  ought  to  see  some  of  it.  | 

I Now  just  a closing  word  to  the  voters.  I 

1 Voters,  there  comes  a time  in  the  lives  of  all  men  when  we  are  called  | 

i upon  to  perform  a sacred  duty  to  humanity,  a service  that  may  be  far-  | 

I reaching  in  its  effect,'  and  it  behooves  us  to  perform  that  service  well.  ■ 

I That  time  is  here,  and  now,  and  the  whole  world  is  anxiously  awaiting  | 

1 your  verdict  with  fear  and  trembling.  And  when  you  go  into  the  booth  1 

I to  mark  your  ballot  in  this  contest,  may  you  go  with  a prayer  in  your  I 
I hearts  for  guidance.  , ■ 

1 Mark  your  cross  in  the  square  opposite  Viola’s  name,  fold  the  ballot  1 
i carefully,  hand  it  to  the  judge  and  walk  out  in  the  knowledge  of  having  | 
1 performed  a sacred  duty  well,  and  you  will  receive  the  everlasting  grati-  1 

J tude  of  the  nicest  little  bunch  of  sunshine  that  ever  graced  the  silver  ■ 

I sheet,  not  forgetting  that  “Grandpa”  Jenkins  will  be  tickled  too.  Men,  I 
% do  your  duty.  | 

1 Thanking  you,  one  and  all,  in  advance,  for  that  splendid  majority  | 

■ you  are  going  to  help  us  pile  up.  | 

I Very  Cordially  Yours,  | 

I Miss  Viola  Dana,  | 

I By  Grandpa  Jenkins,  I 

I Her  Campaign  Manager,  | 

I Auditorium  theatre,  Neligh,  Neb.  | 
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handed.  The  only  fellow  who  can  do  that 
in  this  community  and  get  away  with  it  is 
our  old  friend,  Bill  Hart.  Five  reels. — 
Horn  and  Morgan,  Star  theatre.  Hay 
Springs,  Neb. — Small  town  patronage. 

Oathbouud,  with  Dustin  Farnum. — Bad 
print  spoiled  an  otherwise  good  story  and 
no  one  liked  what  there  was  of  it.  Dustin 
too  good  in  cowboy  togs  to  let  him  fool 
away  time  on  pictures  like  this.  Five  reels. 
— Ray  W.  Musselman,  Princess  theatre, 
Lincoln,  Kan. 

Wliile  Justice  Waits,  with  Dustin  Far- 
num.— Very  ordinary  program  offering.  In 
fact,  the  story  was  punk.  Five  reels. — Horn 
and  Morgan,  Star  theatre.  Hay  Springs, 
Neb. — Small  town  patronage. 

The  Great  Night,  with  William  Russell. 
— This  is  a good  comedy-drama,  but  I used 
it  on  Saturday  night,  thinking  it  was  a 
Western  and  my  rabid  Western  fans  con- 
sidered it  an  insult.  I think  that  Rus- 
sell is  better  suited  to  real  action  pictures 
and  believe  that  eventually  Fox  will  put 
him  back  into  Westerns.  Five  reels. — -Pugh 
C.  Moore,  Strand  theatre,  McKenzie,  Tenn. 
— Small  town  patronage. 

Brass  Commandments,  with  William  Far- 
num.— Print  new.  Picture  good  Western. 
If  he  stays  with  Westerns  he  will  come 
back.  Five  reels. — E.  W.  McClelland,  Rex 
theatre,  Gilman  City,  Mo. 

Second  Hand  Bove,  with  Charles  Jones. — 
Advertised  this  as  Buck’s  poorest  picture 
and  attendance  was  only  a little  below  nor- 
mal. There  is  no  question  but  what  this  is 
his  poorest  picture.  There  is  a great  ad- 
vantage in  being  square  in  your  advertising, 
and  that  is,  when  you  tell  the  people  you 
have  a good  picture  they  will  certainly 
turn  out.  Bven  a dumbbell  can  tell  a good 
one — rif  he  reads  the  Herald. — -Russell  Ar- 
mentraut,  K.  P.  theatre,  Pittsfield,  111. 

Stepping  Fast,  with  Tom  Mix. — Print 
junk,  misframes  and  cuts.  Rain  steady. 
Would  have  been  fair  picture  had  it  all 
been  there.  Drew  very  well,  but  disgusted 
the  crowd  with  condition  of  print.  Story 
not  suited  for  star,  our  opinion.  Tom  is 
our  best  bet  in  the  right  stuff.  About  four 
reels.^ — E.  W.  McClelland,  Rex  theatre,  Gil- 
man City,  Mo. 

The  Bells  of  San  Juan,  with  Charles 
Jones. — Pair  Western.  Story  different  from 
average  run.  Five  reels. — P.  E.  Sabin,  Ma- 
jestic theatre.  Eureka,  Mont. — Small  town 
patronage. 

The  Face  on  the  Barroom  Floor,  with 
Henry  B.  Walthall. — A real  special  that 
pleased  my  crowd. — L.  Deyo,  Miers  theatre, 
Schoharie,  N.  Y. — General  patronage. 

Sldd  Proof,  with  Charles  Jones. — I didn’t 
see  this  one,  but  it  went  over  to  satisfied 
patrons.  I had  favorable  comment  on  the 
following  day.  When  the  natives  can  re- 
member a feature  twelve  hours  after  they 
see  it,  it’s  bound  to  have  a punch  in  it  that 
can’t  be  put  in  the  neck  hanging  variety. 
— John  P.  Rees,  Regal  theatre,  Wellsville, 
Mo. — General  patronage. 

The  Village  Blacksmith,  with  a special 
cast. — Just  about  the  best  Pox  picture  that 
I have  run.  A little  old  but  then  it  pays 
to  run  some  of  these  old  pictures  once  in  a 
while.  Eight  reels. — Ray  W.  Musselman, 
Princess  theatre,  Lincoln,  Kan. 

Shirley  of  the  Circus,  with  Shirley  Ma- 
son.— A real  good  one.  Worth  the  price 
paid.  Five  reels. — C.  A.  Armistead,  Lyric 
theatre,  Easley,  S.  C. 

Sky  Sigh,  with  Tom  Mix. — About  the 
best  Mix  action  that  you  will  see.  Dare- 
devil stunts  on  an  aeroplane.  Scenery  is 
great.  Five  reels. — Ray  W.  Musselman, 
Princess  theatre,  Lincoln,  Kan. 

Goldwyn 

Wild  Oranges,  with  Virginia  Valli. — One 
of  the  best  produced  pictures  that  I have 
run  this  year.  Has  suspense,  thrills  and 
comedy.  It’s  above  par.  Seven  reels. — W. 
H.  Mart,  Strand  theatre,  Grinnell,  Iowa. 

Three  Weeks,  with  a special  cast. — Lock 
the  door,  hang  out  a sign  “Closed”  and  you 
won’t  be  able  to  keep  the  people  out.  They 
will  climb  over  the  transom.  Picture 
pleased  100  per  cent. — M.  A.  Pay,  Colonial 
theatre,  Sioux  Palls,  S.  D. — General  pat- 
ronage. 

ITnaer  the  Bed  Bobe,  with  a special  cast. 
— My  last  costume  picture  and  glad  of  it. 
At  present  they  are  a poor  box  office  at- 
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traction.  This  is  as  good  as  any  of  them, 
but,  as  Rube  Goldberg  says,  “but  it  doesn’t 
mean  anything.”  Nine  reels. — W.  H.  Mart, 
Strand  theatre,  Grinnell,  Iowa. 

The  Great  White  Way,  with  Anita  Stew- 
art.— Don’t  pass  this  one  up.  A real  pic- 
ture. Costs  a lot  of  money  but  worth  it. 
One  of  the  few  ten-reel  pictures  that  really 
is  deserving  of  its  length. — M.  A.  Fay, 
Colonial  theatre,  Sioux  Falls,  S.  D. — Gen- 
eral patronage. 

Name  the  Man,  with  a special  cast. — 
Good  picture.  Too  heavy  for  country  town. 
English  stories  not  liked.  Print  good. 
Eight  reels. — E.  W.  McClelland,  Rex  the- 
atre, Gilman  City,  Mo. 

tittle  Old  New  York,  with  Marion  Davies. 
— Worthy  all  the  praise  it  has  received. 
Business  very  good.  Paid  too  much  rental 
to  make  much  profit.- — Hobson  S.  Johnson, 
Grand  theatre,  Thomasville,  Ga. 

The  Ntemal  Three,  a Marshall  Neilan 
production.- — This  is  very  good.  Used  on 
Sunday  and  pleased  100  per  cent.  Nuf  said. 
Seven  reels. — M.  J.  Babin,  Fairyland  the- 
atre, White  Castle,  La. 

Three  Wise  Pools,  with  a special  cast. — 
A splendid  picture.  Everybody  enjoyed  it 
but  it  failed  to  get  the  grapes.  I am  way 
oversold  on  Goldwyn  pictures. — Hobson  S. 
Johnson,  Grand  theatre,  Thomasville,  Ga. 

Six  Days,  with  Corinne  Griffith. — Great 
picture,  but  this  type  of  picture  is  not  good 
for  small  towns. — Hobson  S.  Johnson, 
Grand  theatre,  Thomasville,  Ga. 

Six  Days,  with  Corinne  Griffith. — This 
picture  a fine  drawing  card,  due  to  the 
popularity  of  Elinor  Glyn’s  books  and  also 
the  heavy  exploitation  and  big  window  dis- 
play, which  helped  put  it  over.  Should  go 
over  in  any  house  if  handled  right.  Good 
picture,  fine  acting  by  stars.  Nine  reels. — 
W.  A.  Clark  Jr.,  Castle  theatre,  Havana, 
111. — General  patronage. 

Six  Days,  with  Corinne  Griffith. — A little 
slow  in  starting  but  after  it  gets  going, 
Man,  how  it  do  stir  you  up!  The  suspense 
is  terrific  and  holds  audience  spellbound. 
We  went  after  this  one  hard  and  it  paid. 
Drew  well  two  days.  Second  day  very  bad 
weather  but  they  came  anyway.  Very  good 
business  at  raised  admissions.  Nine  reels. 
— L.  A.  Burson,  Sun  theatre,  Gothenburg, 
Neb. — General  patronage. 

Six  Days,  with  Corinne  Griffith. — Good 
one.  Too  long.  Print  fine.  Pleased  small 
crowd.  Weather  bad.  Lost  money.  Nine 
reels. — E.  W.  McClelland,  Rex  theatre,  Gil- 
man City,  Mo.  , 

The  Dove  Piker,  with  Anita  Stewart. — 
Good  litle  picture  with  keen  lesson  for 
some  highbrows  who  might  profit  by  it. 
Cast  good  and,  with  plenty  of  comedy 
mixed  in,  this  makes  good^  entertainment. 
Seven  reels. — Ray  W.  Musselman,  Prin- 
cess theatre,  Lincoln,  Kan. 

The  Christian,  with  Richard  Dix. — A fine 
picture.  Good,  clean,  pure,  sweet,  whole- 
some and  God-sanctioned  love.  Very  best 
of  acting.  Drew  well.  Pleased  well.  Tied 
up  with  church.  Nine  reels. — J.  J.  Enloe, 
Y.  M.  C.  A.  theatre,  Hitchins,  Ky. — Small 
town  patronage. 

Dost  and.  Pound,  with  House  Peters. — A 
good  program  picture.  Somewhat  discon- 
nected, but  the  beautiful  natural  scenery 
get  it  by.  Rather  pleasing.  Buy  it  right. 
Seven  reels. — Elmac  theatre.  Maple  Rapids, 
Mich. — Small  town  patronage. 

Hungry  Hearts,  with  a special  cast. — 
Many  exhibitors  have  panned  this  picture, 
and  we  cannot  say  that  we  were  crazy 
about  it,  but  sureiy  the  acting  of  the  sev- 
eral principal  characters  was  the  great  re- 
deeming feature  of  the  production.  Not 
one  complaint  was  heard  from  our  patrons 
and  yet  no  one  went  out  of  their  way  to 
praise  it.  Emigration  pictures  do  not  get 
very  far  in  these  Western  small  towns. — 
Horn  and  Morgan,  Star  theatre.  Hay 
Springs,  Neb. — Small  town  patronage. 

Broken  Chains,  with  Colleen  Moore. — A 
fair  program  picture.  Six  reels. — L.  Deyo, 
Miers  theatre,  Schoharie,  N.  Y. — General 
patronage. 

Souls  for  Sale,  with  a special  cast. — They 
cuss  and  swear  too  much  in  this  picture 
for  me,  and  still  we  try  and  tell  our  pa- 
trons pictures  are  educational.  Had  fair 
business,  but  failed  to  please.  Eight  reels. 
— Lyric  theatre,  Rugby,  N.  D. — General  pat- 
ronage. 

Souls  for  Sale,  with  a special  cast. — A 
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a To  Keep  the  Record  Straight  g 

a For  the  information  of  “What  the  Picture  Did  For  Me”  contributors  who  | 
a have  had  spread  before  them  analyses,  audits  and  arguments  calculated  to  retard  g 
g the  progress  of  the  work  in  hand,  the  following  facts  are  given;  | 

a In  the  52  weekly  issues  of  the  “Herald”  dated  April  7,  1923,  to  March  29,  g 
a 1924,  inclusive,  the  number  of  “What  the  Picture  Did  For  Me”  reports  printed  a 
a was  31,801.  ■ a 

■ In  the  52  corresponding  issues  of  the  national  trade  paper  giving  the  most  g 

B presentable  imitation  of  this  department,  the  number  of  reports  printed  was  g 
I 7,246.  _ W.  R.  W.  I 

a Cooperation  With  a Will  | 

I I have  a friend,  Homer  Prewitt,  at  Centralia,  Mo.,  who  has  been  ■ 
I running  a show  for  a number  of  years  without  the  aid  of  the  Herald.  ■ 

■ How  he  gets  along  without  the  one  reliable  source  of  information  I | 

■ don’t  know — but  with  it  he  will  be  a hummer!  ■ 

1 Send  it  to  him  and  enclose  a statement  for  one  year’s  subscrip-  | 

1 tion  and  if  he  don’t  “ante  up,”  forward  the  bill  to  me  and  I will  remit  g 

g from  the  funds  derived  from  the  first  show  I have. — John  F.  Rees,  | 

1 Regal  theatre,  Wellsville,  Mo.  1 

g * * g 

H The  poetic  muse  is  not  dead,  despite  the  long  silence  of  the  Poet  Laureate  g 

g and  his  train,  and  this  week  a new  poet  makes  his  bow.  His  initial  production  g 

H reads:  g 

I THE  EXHIBITOR  | 

I He’s  the  man  behind  the  “movie”  gun,  | 

■ Who  shoots  out  thousands  for  your  fun,  | 

g And  waits,  so  patient,  for  your  dimes,  1 

I ' But  pays  you  back  a million  times  1 

I In  every  kind  of  sightly  pleasure.  I 

1 Fills  your  eye  with  joyful  measure.  ■ 

I He’s  more  prolific — for  your  gain — | 

I Than  the  sun,  the  soil,  and  the  rain.  g 

I — N.  LEVIN,  I 

I Vaudette  Theatre,  I 

I Tacoma,  Wash.  | 

g * * g 

I WHEN  MIKE  WENT  TO  THE  MOVIES  | 

B Wan  day  last  week  the  ould  woman  said,  “Mdce,  fhy  in  the  divil  don’t  you  M 

■ go  into  town  and  see  Patrick  and  Ellen.  Sure  they  would  be  glad  to  see  you.”  | 
I And  Oi  said  that  b’Gorry  Oi  belaved  Oi  would.  An  who  came  along  just  thin  g 

■ but  Tim  Dooley  and  he  said,  “Com  alang  Mike  an  go  to  town.”  So  b’Gorry  Oi  ■ 

m put  on  ma  clane  chirt  and  got  into  the  flivver  wuth  Tim.  Oi,  an  such  a ride.  Oi  H 
g thought  ma  neck  would  be  broke  before  we  got  to  town.  g 

g Well,  thot  avenin’  Patrick  wint  to  some  kind  av  a lodge  matin’  an  Ellen  wuz  B 
g rockin’  the  childers,  an  Oi  said  to  Ellen,  “Do  you  know  has  Patrick  any  tobaccky  m 
g in  the  house?”  an  she  said  thot  Pat  had  quit  smokin’,  so  Oi  thot  Oi  would  go  ■ 
g down  town  an  get  some.  g 

g Well,  b’Gorry,  when  Oi  came  fiminst  wan  big  house  with  a lotta  lights  out  g 
g in  front  Oi  sane  a lotta  pitchers  there  and  on  wan  av  thim  wuz  a fella  ^1  drest  ■ 
H up  with  lether  pants  an  a big  belt  with  a big  gun  stickin’  in  ut.  An  Oi  said  to  ■ 

■ a fella  whut  wuz  standin’  there,  “Whut  the  divil  is  thot  fella  doin’?”  An  he  said  g 

g that  ut  wuz  a movy  and  Oi  said,  “Phwat  the  divil  is  a movy?”  And  he  said  to  g 
g go  inside  an  see.  g 

g So  b’Gorry  Oi  wint  in  an  there  wuz  a gurl  sittin’  in  a cubby  hole  wid  a lotta  1 
g bars  fiminst  her.  and  Oi  said,  “Phwat  the  divil  are  ye  in  fer?”  an  she  said  “Two  g 
g bits.”  So  Oi  paid  the  two  bits  and  she  said  to  go  in  thot  door.  So  b’Jabbers  Oi  ■ 
B wint  in  an  the  place  wuz  all  dark  except  wan  place  an  a yoxmg  sap  said,  “Folley  g 
g me  an  I’ll  find  you  a sate.”  B 

g When  Oi  got  sated  Oi  began  to  look  around  an,  would  ye  belave  ut,  they  ■ 
1 had  a big  white  shate  up  on  wan  end  av  the  house  wid  a lotta  light  on  ut.  An  Oi  g 
B niver  sane  such  fitin’  an  racin’,  an  a purty  gurl  was  cryin’  her  eyes  out  becus  wan  g 
g fella  wuz  knockin’  tha  divil  out  av  a little  fella,  so  b’Gorry  Oi  jumped  up  an  g 
= tould  ’im  to  quit  or  Oi  wud  com  up  there.  An  a lotta  fellas  behint  me  yelled  to  ■ 
m sit  doun.  An  Oi  said,  “Not  a bit  wuU  Oi  sit  down  till  thot  big  gink  lets  up  on  g 
i thot  Uttle  feUa.”  | 

g Jus’  thin  some  wan  behint  me  giv  me  coat  tail  a jirk  an  said,  “Sit  doun.”  H 
g Well  b’Jabbers  Oi  turned  round  an  Oi  ^v  thot  gink  a crak  on  the  jaw  thot  put  g 
1 ’im  to  slape.  An  just  thin  a big  gink  with  a blue  soot  on,  came  up  an  said  Oi  g 
m wud  have  to  go  with  ’im.  Well,  he  had  a big  club  so  Oi  thot  Oi  had  better  go  g 
B alang  without  making’  inny  trouble.  The  nixt  mornin’  an  ould  fella  said,  “Tin  g 
B dollars  an’  costs.”  ■ 

I — F.  J.  O’Har^  | 

g Community  theatre,  g 

g Elgin,  Neb.  B 
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good  drawing  card  and  a good  picture. 
Eight  reels. — Alex  Steel,  Princess  theatre, 
Farmington,  111. 

Seals  for  Sale,  with  a special  cast. — We 
found  this  a very  good  picture.  It  pleased 
our  patrons,  too,  and  that’s  what  counts. 
We  found  the  title  a hindrance,  though, 
as  some  were  a little  in  doubt  about  the 
kind  of  a picture  it  would  be. — P.  G.  Ladd, 
Star  theatre,  Clinton,  Ont.,  Can. — Small 
town  patronage. 

Sandy  Bnrke  of  the  TT.  Bar  U.,  with  Louis 
Bennison. — Right  good  Western,  but  is  old 
and  slow  action  with  bad  places  in  print. 
The  little  girl  is  good,  and  she  wins  sym- 
pathy for  the  hero.  Five  reels. — J.  J. 
Enloe,  T.  M.  C.  A.  theatre,  Hitchins,  Ky. — 
Small  town  patronage. 

Bemembrance,  with  a special  cast. — A 
very  fine  program  picture.  Best  Silver, 
Family  theatre,  Greenville,  Mich. 

The  Sin  Flood,  with  a special  cast. — A 
dandy  picture  that  should  please  any  au- 
dience. Print  in  good  shape.  Goldwyn  cer- 
tainly is  fair  to  the  exhibitor. — L.  Deyo, 
Miers  theatre,  Schoharie,  N.  T. — General 
patronage. 

A Blind  Bargain,  with  Lon  Chaney. — 
Considered  good  by  all  who  saw  it,  but 
many  women  were  kept  away  by  gruesome 
advertising  send  me.  And  isn’t  it  the  wife 
that  drags  the  tired  man  to  the  movie? — 
Carl  Veseth,  Palace  theatre,  Malta,  Mont. — 
Neighborhood  patronage. 

Dangerous  Curve  Ahead,  with  Helene 
Chadwick  and  Richard  Dix. — A very  like- 
able domestic  drama  which  holds  the  inter- 
est throughout.— Horn  and  Morgan,  Star 
theatre.  Hay  Springs,  Neb. — Small  town 
patronage. 

The  Man  With  Two  laothers,  with  a spe- 
cial cast. — Pretty  good  for  a Goldwyn.  It 
is  an  old  picture  on  an  old  contract  we  are 
running  out.  Goldwyn  doesn’t  draw  rental 
for  us.  Five  reels. — -Paul  B.  Hoffman, 
Legion  theatre,  Holyrood,  Kan. — Small 
town  patronage. 

Mad  Dove,  with  Pola  Negri. — Pleased  all 
that  saw  it,  and  brought  in  some  new  pa- 
trons. Six  reels. — L.  Deyo,  Miers  theatre, 
Schoharie,  N.  Y. — General  patronage. 

Book  Your  Best,  with  Colleen  Moore. — 
Look  your  best  and  for  the  life  of  you,  you 
can’t  tell  whether  this  is  a picture  or 
what.  Six  reels. — E.  C.  Potter,  Firemen’s 
theatre,  New  Hampton,  la. — Neighborhood 
patronage. 

Hodkinson 

Puritan  Passions,  with  Glenn  Hunter. — 
This  may  be  all  right  but  it  fails  to  regisr 
ter  with  the  audience.  If  you  must  play  it, 
then  put  it  on  when  you  know  business  will 
be  light.  Eight  reels. — E.  C.  Potter,  Fire- 
men’s theatre.  New  Hampton,  la. — Neigh- 
borhood patronage. 

Youthful  Cheaters,  with  Glenn  Hunter. — 
A dandy  comedy-drama  well  done  and 
pleasing  in  every  respect.  This  star  is 
growing  more  popular  and  is  deserving. — 
Ben  L.  Morris,  Elk  theatre,  Bellaire,  O. 

Down  to  the  Sea  in  Ships,  with  Ray- 
mond McKee. — I couldn’t  get  them  to  bite 
on  this  one.  Picture  is  good  of  its  kind, 
but  evidently  it  wasn’t  the  kind  my  pa- 
trons expected  to  see.  The  picture  is  about 
three  reels  too  long,  and  the  rental  charged 
was  clear  out  of  all  reason.  Unless  you 
can  buy  it  right,  better  leave  it  alone.  Nine 
reels. — R.  W.  Hickman,  Lyric  theatre, 
Greenville,  111. 

Bull  Dog  Drummond,  with  Carlyle 
Blackwell. — Not  fit  to  be  shown.  No  enter- 
tainment value.  If  this  is  a good  picture 
I will  be  the  next  President  of  the  United 
States.  The  more  one  deals  with  these 
little  dinky  exchanges  the  worse  off  he  is. 
They  have  nothing  worth  while  to  offer. 
You  pay  as  much  as  to  Paramount,  First 
National  and  Fox  for  real  pictures.  When 
present  contract  is  filled,  no  more  Hodkin- 
son for  me.  A deluke  piece  of  limburger 
cheese. — ^A.  F.  Edwards,  Edwards  theatre, 
Reedsport,  Oregon. — Lumberjacks,  but  hu- 
man, patronage. 

Down  Home,  with  a special  cast. — Have 
nothing  to  say  about  this  one,  only  that  it 
was  a very  poor  picture  and  not  up  to 
Hodkinson  standard.  Seven  reels. — W.  A. 
Clark,  Jr.,  Castle  theatre,  Havana,  111. — 
General  patronage. 


Metro 

Ztouged  Dips,  with  Viola  Dana. — Good  pic- 
ture with  Viola  in  love  with  Tom  Moore. 
Some  good  comedy  helps  this  along  and 
then  there  are  a few  good  stage  scenes  for 
some  of  the  patrons  to  enjoy.  Seven  reels. 
— Ray  W.  Musselman,  Princess  theatre, 
Lincoln,  Kan. 

The  Social  Code,  with  Viola  Dana. — Fair. 
Why  doesn’t  Metro  give  this  pretty  star 
some  good  stories?  She  would  be  a winner 
if  they  would. — Hobson  S.  Johnson,  Grand 
theatre,  Thomasville,  Ga. 

The  Famous  Mrs.  Pair,  with  Myrtle  Sted- 
man. — This  is  a very  interesting  American 
society  drama.  The  story,  stars,  direction 
and  photographey  are  all  good.  Eight  reels. 
— J.  J.  Casselman,  Colonial  theatre,  Tracy, 
Minn. — General  patronage. 

The  Famous  Mrs.  Pair,  with  Myrtle  Sted- 
man. — In  last  week’s  “Herald”  one  of  the 
boys  gave  this  picture  a panning.  How- 
ever, as  most  of  his  reports  had  to  do  with 
his  treatment  from  his  exchange,  it  is  only 
fair  to  assume  that  his  report  was  a trifle 
biased.  I am  going  to  report  that  this  is 
a dandy  picture  (although  I paid  Metro 
all  it  was  worth)  and  can  say  further  that 
I can  recall  no  picture  which  I have  played 
this  winter  on  which  I have  received  more 
favorable  comments.  You  must  play  up  the 
cast  and  forget  about  the  director,  as  he 
means  nothing  out  here  in  the  sticks.  Eight 
reels.— Wm.  E.  Tragsdorf,  Trags  theatre, 
Neilsville,  Wis. — Small  town  patronage. 

Her  Fatal  Millions,  with  Viola  Dana. — 
One  of  Dana’s  good  pictures.  Always  like 
her.- — M.  J.  Babin,  Fairyland  theatre.  White 
Castle,  La. 

Her  Fatal  Millions,  with  Viola  Dana.— 
This  is  a good  program  picture  in  which 
Viola  gets  into  many  troubles.  If  they 
like  Viola  they  ought  to  like  this  one.  Six 
reels. — Wm.  E.  Tragsdorf,  Trags  theatre, 
Neilsville,  Wis.^ — Small  town  patronage. 

Crinolin  and  Bomance,  with  Viola  Dana. 
— Another  Dana  winner.  Pleased  the  au- 
dience and  drew  good  second  night.  When 
do  we  start  voting?  Six  reels. — F.  E.  Sabin, 
Majestic  thaktre.  Eureka,  Mont. — Small 
town  patronage. 

Our  Hospitality,  with  Buster  Keaton. — 
Here  is  a good  clean  comedy  devoid  of 
slapstick  stuff.  Lots  of  satire  and  bur- 
lesque producing  real  laughter.  Seven 
reels. — Giacoma  Brothers,  Crystal  theatre. 
Tombstone,  Ariz. 

Hearts  Aflame,  with  a special  cast. — The 
only  thing  worth  mentioning  in  this 
picture  is  the  forest  fire,  and  that  is  very 
good  and  will  put  the  picture  over.  Eight 
reels. — Alex  Steel,  Princess  theatre,  Farm- 
ington, 111. 

Dove  in  the  Dark,  with  Viola  Dana. — Fine 
program. — Bert  Silver,  Family  theatre, 
Greenville,  Mich. 

The  Woman  of  Bronze,  with  Clara  Kim- 
ball Young. — A pretty  good  program  pic- 
ture.— Wm.  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

June  Madness,  with  Viola  Dana. — An 
extra  good  comedy-drama  that  should 
please  anywhere.  Five  reels. — E.  A.  Armi- 
stead,  Lyric  theatre,  Easley,  S.  C. 

Quincy  Adams  Sawyer,  with  a special 
cast. — Good  picture.  Pleased  about  70  per 
cent.  A very  good  picture  for  a program, 
but  not  as  a special.  Eight  reels. — George 
Khattar,  Khattar's  theatre,  Sydney,  N.  S., 
Can. 

All  the  Brothers  Were  Valiant,  with  a 
special  cast. — This  is  a good  picture,  but 
absolutely  no  draw,  due,  perhaps,  to  ths 
title.  Cast  is  good.  Seven  reels. — Wm.  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. 
■ — Small  town  patronage. 

Peacock  Alley,  with  Mae  Murray. — Very 
well  received.  Nine  reels. — Giacoma  Bros., 
Crystal  theatre.  Tombstone,  Ariz. 

Paramount 

A Society  Scandal,  with  Gloria  Swanson. 
— Believe  our  people  liked  this  better  than 
anything  this  star  has  been  in.  In  addition 
to  wearing  all  the  fine  clothes  possible,  it 
has  a real  heart  interest  story  and  she 
puts  it  over.  Got  a slight  admission  ad- 
vance on  it  and  every  one  liked  it.  Sup- 
port in  this  not  as  strong  as  some  of  her 


other  pictures. — Ben  L.  Morris,  Temple 
theatre,  Bellaire,  O. 

The  Next  Corner,  with  Lon  Chaney. — Good 
picture.  Chaney’s  the  actor  with  a punch. 
Everyone  likes  that  fellow. — Harry  Van  Noy, 
Riviera  theatre,  Anderson,  Ind. 

Shadows  of  Paris,  with  Pola  Negri. — 
Good.  Pola  sure  can  act  the  part  dandy. 
Picture  for  the  whole  family. — Harry  Van 
Noy,  Riviera  theatre,  Anderson,  Ind. 

Singer  Jim  McKee,  with  W.  S.  Hart. — ■ 
A very  good  picture.  In  fact,  couldn’t  wish 
for  any  better  story.  But  my  patrons  abso- 
lutely won’t  have  Hart.  I’m  glad  I am 
through  running  his  pictures.  Hart  has 
got  to  the  point  now  where  he  imagines  he 
has  to  overact  to  make  a hit  with  the 
public.  For  my  part  he  is  at  times  too 
vicious,  and  then  he  gets  too  sentimental 
for  a Western  star. — Alex  Steel,  Princess 
theatre,  Farmington,  111. 

The  Call  of  the  Canyon,  with  Richard 
Dix  and  Lois  Wilson.. — A very  high  class 
Western  story  by  Zane  Grey.  This  picture 
ought  to  do  good  business  anywhere  if 
conditions  are  suitable.  Seven  reels. — Alex 
Steel,  Princess  theatre,  Farmington,  111. 

Big  Brother,  with  Tom  Moore. — Any  one 
who  calls  this  an  ordinary  crook  picture  is 
just  mistaken,  because  it  is  not.  A 100 
per  cent  picture  from  all  angles.  Tom 
Moore  does  the  best  acting  of  his  career. 
Step  on  the  loud  peddle  when  you  get  this. 
— Russell  Armentrout,  K.  P.  theatre,  Pitts- 
field, 111. 

Big  Brother,  with  Tom  Moore. — A fine 
production.  No  big  sets  nor  costly  cos- 
tumes. Just  a plain,  homey  picture.  Mickey 
Bennett  sure  does  wonderful  work  in  this. 
Step  on  this  one. — Anderson  Amusement 
Co.,  Grand  theatre,  Dell  Rapids,  S.  D.— 
General  patronage. 

The  Hamming  Bird,  with  Gloria  Swanson. 
— Gloria  Swanson  can  act!  See  this  one'  if 
you  don’t  believe  it.  This  is  by  far  her 
best  picture.  It  struck  our  organist  this 
way.  She  says,  said  she,  “If  I hadn’t  been 
, playing  for  the  picture.  I would  have 
cried.”  If  she  had.  I’d  have  wept  with 
her,  which  would  have  startled  the  natives 
and  maybe  emptied  the  house.  This  picture 
cost  us  the  most  money  of  any  of  this 
star’s  productions,  but  it  was  worth  the 
price,  and  for  once  we  didn’t  get  stung. 
My  hopes  are  that  every  exhibitor  will  do 
as  well  as  we  did. — William  H.  Creal, 
Suburban  theatre,  Omaha,  Neb. — Neighbor- 
hood patronage. 

Flaming  Barriers,  with  Jacqueline  Logan. 
• — They  cheered  this  picture.  Plenty  of  pep. 
Good  picture. — Harry  Van  Noy,  Riviera  the- 
atre, Anderson,  Ind. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — Nice  little  picture.  Little 
draggy  in  spots,  but  they  like  pictures  of 
youth.  Ran  second  episode  of  “Speejacks” 
with  it  and  they  liked  our  show.  Five  reels. 
— Clark  and  Edwards,  Palace  theatre,  Ash- 
land, Ohio. — General  patronage. 

Prodigal  Daughters,  with  Gloria  Swanr 
son. — Best  picture  I have  ever  played 
with  this  star.  For  some  reason  Gloria 
Swanson  is  not  a good  drawing  card  here, 
but  everyone  who  saw  this  picture  declared 
it  great.  Gloria  is  fine  in  her  role,  as  are 
also  Theodore  Roberts  and  Vera  Reynolds. 
Six  reels. — J.  H.  Talbert,  Legion  theatre, 
Norwich,  Kan. — Small  town  patronage. 

Around  the  World  in  the  Speejacks. — - 
This  is  the  picture  made  on  the  round-the- 
world  trip  by  the  Gowens’  of  Cleveland  in 
a 98-foot  launch.  It  is  gotten  up  in  clever 
style  and  is  not  the  dry  travelogue  one 
might  expect.  Ran  it  in  two  installments 
in  connection  with  regular  feature  and  com- 
edy.— L.  A.  Van  Alstyne,  Quality  theatre, 
Cullom,  111.- — Small  town  patronage. 

The  Heart  Balder,  with  Agnes  Ayres. — 
Nice  program  picture.  Six  reels. — Walter 
H.  Musson,  Queen’s  theatre,  Hespeler,  Ont., 
Can. 

WUd  Bill  Hickok,  with  William  S.  Hart.— 
A good  picture  with  lots  of  action.  Will 
go  over  big  if  your  patrons  like  Hart. 
This  one  drew  better  than  “Singer  Jim  Mc- 
Kee.” Both  are  good  productions.  Seven 
reels. — Alex  Steel,  Princess  theatre,  Farm- 
ington, 111. 

Java  Head,  with  Beatrice  Joy. — A splen- 
did picture.  Cast  fine.  Story  good.  Little 
too  high  class  for  small  town  audiences. 


Areal 

skyrocket  . 
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Naturally— 

It’s  an  F.B.O. 

Picture 


Starring 

BILLIE  DOVE  and 
Dare  Devil  GEORGE  LARKIN 

Your  patrons  love  ACTION!!!  Everybody  does.  Our  rip  snortin’  produc- 
tion “YANKEE  MADNESS’’  gives  it  to  them  in  gobs.  The  very  title  alone 
means  capacity.  This  swiftly  moving  story  of  a smart  Yank  in  a southern  revo- 
lutionary country  where  he  saves  the  country’s  most  prized  and  beautiful  daugh- 
ter of  the  President,  is  like  a match  thrown  into  a fireworks  factory. 

Beautiful  Billie  Dove  was  never  so  exquisite.  Your  fans  will  love  her.  Dare- 
devil George  Larkin  puts  over  his  lightning  like  stunts  better  than  ever.  Fights. 
Action.  Shootin’.  Rescues.  It’s  all  there.  And  how  the  fans  love  this  kind  of 
stuff.  Book  and  boost.  “YANKEE  MADNESS.”  See  our  special  adv.  matter. 
It’s  red  hot. 


723  Seventh  Ave. 
New  York,  N.  Y. 


Film  Booking  Offices 


Sales  Office,  United  KingdoTi, 
R-C  Pictures  Corp.,  26-27  D’Arblay 
St.,  Wardour  St.,  London,  W.  1. 
England. 

OF  AMERICA,  INCORPORATED 
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— Bert  Silver,  Family  theatre,  Greenville, 
Mich. 

Children  of  Jazz,  with  a special  cast. — • 
Would  not  advise  this  one  for  small  towns. 
Six  reels. — Walter  H.  Musson,  Queen’s  the- 
atre, Hespeler,  Ont.,  Can. 

The  Law  of  the  Lawless,  with  Dorothy 
Dalton. — This  sure  has  action.  Personally 
thought  it  good,  but  our  patrons  are  not 
over-crazy  about  period  or  costumy  looking 
pictures.  Drew  better  class.  Opposition, 
Tom  Mix  in  “Eyes  of  the  Forest.”  Nuf 
sed.  Seven  reels. — M.  P.  Foster,  Orpheum 
theatre,  Harrisburg,  111. — Mixed  patron- 
age. 

Grumpy,  with  Theodore  Roberts. — Give 
William  DeMille  a story  without  the 
eternal  triangle  in  it  and  he  will  turn  out 
a crackerjack  of  a picture  suitable  for  any 
kind  of  audience.  For  example,  this  picture 
and  “Only  Thirty-Eight”  are  the  pleasing 
type  that  the  average  American  audience 
enjoys.  Of  course  Theodore  Roberts  is 
the  whole  show  as  “Grumpy.”  Six  reels. — J. 
H.  Talbert.  Legion  theatre,  Norwich,  Kan. — 
Small  town  patronage. 

Grumpy,  with  Theodore  Roberts. — A good 
picture  for  your  high  class  trade.  Roberts 
always  good.  Support  in  this  also  very 
good.  Seven  reels. — Wm.  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

The  Woman  Who  Walked  Alone,  with 
Dorothy  Dalton. — Very  nice  picture.  Every- 
body pleased. — L.  J.  Montz,  Dana  theatre, 
Dana,  Iowa. 

Racing  Hearts,  with  Agnes  Ayres. — A 
dandy  program  picture.  Not  a special  but 
will  please  the  majority.  You  can’t  go 
wrong  on  it.  Reels  in  good  condition. — 
Paul  B.  Hoffman,  Legion  theatre.  Holy- 
rood,  Kan. — Small  town  patronage. 

Is  Matrimony  a Failure?  with  a special 
cast. — This  show  drew  a nice  crowd  with 
very  bad  roads.  Everybody  seemed  to  be 
pleased. — L.  J.  Montz,  Dana  theatre,  Dana, 
Iowa. 

The  Tiger’s  Claw,  with  Jack  Holt. — Good 
picture  taken  in  India.  Good  animal  scenes. 
Holt  well  fitted  to  part  and  enough  action 
to  satisfy  all  classes.  Six  reels. — Ray  W. 
Musselman,  Princess  theatre,  Lincoln,  Kan. 

The  Tiger’s  Claw,  with  Jack  Holt. — Got 
by  with  it  and  that  is  all.  Holt  is  gener- 
ally well  liked  here  but  this  picture  did 
him  a lot  of  harm.  Am  glad  they  have 
cast  Holt  in  “The  Wanderer  of  the  Waste- 
land,” and  big  Western  pictures  is  where  he 


Will  Rogers  has  carved  his  own  niche  in 
the  realm  of  pantomime.  His  newest 
Hal  Roach-Pathe  comedy  is  “Big  Mo- 
ments from  Little  Pictures.”  Rogers 
titles  alone  are  worth  the  price  of  ad- 
mission. 


will  make  his  mark.  Six  reels. — -J.  H. 
Talbert,  Legion  theatre,  Norwich,  Kan. — 
Small  town  patronage. 

Brums  of  Fate,  with  Mary  Miles  Minter. 
— This  proved  to  be  a very  satisfactory 
program  picture.  Drew  only  average  week 
night  attendance.  No  kicks  but  some  good 
comments.  Six  reels. — John  H.  Wetz,  Rialto 
theatre,  Middletown,  Ind. — Small  town  pat- 
ronage. 

The  Man  Who  Saw  Tomorrow,  with 
Thomas  Meighan. — Went  good  as  a regu- 
lar program  picture.  Held  interest  of  all 
of  them.  Seven  reels. — Giacofna  Bros., 
Crystal  theatre.  Tombstone,  Ariz. 

Three  Word  Brand,  with  William  S.  Hart. 
— One  of  Hart’s  best.  Brand  new  print. 
Play  this  one.  Hart  plays  three  parts 
wen  in  this  play.  Seven  reels. — A.  M. 
Morgan,  Victory  theatre.  Rule,  Tex. 

Mr.  Billings  Spends  His  Dime,  with  Wal- 
ter Hiers. — Some  exhibitors  have  “panned” 
this  and  1 must  admit  there  was  not  much 
to  it.  However,  as  one  man  expressed  it, 
“It  was  different  from  the  usual  run.”  It 
is  mostly  burlesque  but  pleased  the  ma- 
jority. Six  reels. — Paul  B.  Hoffman,  Legion 
. theatre,  Holyrood,  Kan. — Small  town  pat- 
ronage. 

On  the  High  Seas,  with  Dorothy  Dalton. 
— Satisfied  our  people  as  a regular.  Six 
reels. — Giacoma  Brothers,  Crystal  theatre. 
Tombstone,  Ariz. 

On  the  High  Seas,  with  Dorothy  Dalton. 
— Small  town  exhibitor,  this  is  a fine  pic- 
ture for  entertaining  your  patrons.  A 
large  steamship  destroyed  at  sea  by  fire, 
also  a schooner  wrecked  in  a storm  and 
the  rescue  by  a U.  S.  battleship.  Miss 
Dalton  and  Mr.  Holt  very  good  a,s  usual. 
Reels  in  fine  condition.  Six  reels. — M.  W. 
A.  theatre.  Soldier,  Kan. — Small  town  pat- 
ronage. 

The  'Young  Diana,  with  Marion  Davies. — 
Seven  reels  of  slow  motion.  Should  have 
been  cut  to  five  at  least.  Lost  money  on 
it  because  no  house  the  second  night.  Cast 
okay  but  plot  very  poor.  Don’t  book  it  in 
small  town.  Seven  reels. — E.  V.  Kottas,. 
Paramount  theatre,  Denton,  Mont. — Small 
town  patronage. 

Missing  Millions,  with  Alice  Brady. — ■ 
Quite  an  interesting  story  in  which  Alice 
Brady  returns  to  her  previous  good  stand- 
ing in  our  community  after  having  played 
in  a number  of  very  weak  pictures.  She 
also  seems  to  have  the  old  pep  and  acts 
like  she  appreciated  being  given  some- 
thing in  which  to  display  her  ability.  Six 
reels. — Horn  and  Morgan,  Star  theatre.  Hay 
Springs,  Neb. — Small  town  patronage. 

The  Green  Temptation,  with  Betty  Comp- 
son. — A good  program  picture.  Was  di- 
rected by  late  W.  D.  Taylor,  and  believe 
me  we  lost  an  able  man  in  him.  Kosloff 
comes  very  near  taking  the  leadiiig  role 
in  this. — H.  H.  Binions,  Cozy  theatre,  To- 
ledo, Iowa. — General  patronage. 

Back  Home  and  Broke,  with  Thomas 
Meighan. — Nothing  spectacular  about  this 
picture,  but  for  good,  all-around  entertain- 
ment this  is  one  of  the  best  we  have  ever 
had.  A very  good  story  and  excellently 
played.  We  are  sorry  to  see  Lila  Lee  leav- 
ing the  Thomas  Meighan  pictures,  as  she 
certainly  fits  wonderfully  into  his  stories, 
and  what  exhibitor  is  there  who  did  not 
appreciate  Aggie  and  the  village  police- 
man? Eight  reels. — Horn  and  Morgan,  Star 
theatre.  Hay  Springs,  Neb. — Small  town 
patronage. 

The  Dictator,  with  Wallace  Reid. — Not 
so  good  for  Wally.  Rather  silly  in  places. 
One  of  those  revolution  pictures  in  Central 
America.  No  one  in  it  seems  to  be  making 
much  effort  at  acting.  Walter  Lang  as 
chauffeur  is  about  best  one  in  it.  Six 
reels. — H.  H.  Binions,  Cozy  theatre,  To- 
ledo, la.- — General  patronage. 

Only  38,  with  Lois  Wilson. — An  appealing 
story  simply  told,  enacted  by  a cast  of  real 
artists.  A little  slow  in  action,  but  aside 
from  that  a fine  picture  that  pleased  nearly 
everyone.  Seven  reels. — J.  H.  Talbert, 
Legion  theatre,  Norwich,  Kan. — Small  town 
patronage. 

The  Great  Moment,  with  Gloria  Swanson. 
— This  one  pleased  and  registered  at  the 
box  office.  Star  well  liked  here.  Flayed  to 
capacity  house.  It’s  an  old  one  but  will 
get  the  money  if  you  haven’t  played  it.— C. 
H.  Simpson,  Princess  theatre,  Millen,  Ga. — 
General  patronge. 

Held  hy  the  Bnemy,  with  a special  cast. 


— This  is  good  of  its  kind,  maybe,  but  it’s 
a Civil  War  story  and  the  hero,  who  is  a 
Northerner,  wins  out  over  a boy  from  the 
South.  These  kind  should  be  shown  north 
of  the  Mason-Dixon  line.  Six  reels. — John 
M.  Williams,  Park  theatre,  Glen  Rose,  Tex. 
— Small  town  patronage. 

One  a Minute,  with  Douglas  MacLean. — 
A well-produced  picture  that  is  highly 
amusing.  The  story  is  light,  dealing  with 
a young  man  who  discovers  a panacea  for 
all  human  ills.  Interesting  throughout. 
Five  reels. — John  M.  Williams,  Park  the- 
atre, Glen  Rose,  Tex. — Small  town  patron- 
age. 

Scarlet  Days,  with  a special  cast. — Old. 
No  good.  Lay  off  this  one.  The  only  good 
feature  about  the  picture  was  that  the 
print  was  in  extra  good  shape.  Seven  reels. 
— W.  F.  Straub,  Strand  theatre,  Wiggins, 
Miss. 

A Bachelor  Daddy,  with  Thomas  Meighan. 
— This  one  sure  is  funny.  The  acting  of 
the  kids  is  great.  Although  rather  a light 
story  it  will  please  everybody.  I paid  a 
price  too  high  for  this,  but  Paramount  sure 
gives  you  the  service.  At  the  Dallas  office 
they  try  to  give  you  exactly  what  you  want 
at  exactly  the  time  you  want  it.  The 
small  exhibitor  likes  this  as  well  as  the 
big  man.  Seven  reels. — John  M.  Williams, 
Park  theatre,  Glen  Rose,  Tex. — Small  town 
patronage. 

To  Have  and  to  Hold,  with  Betty  Comp- 
son. — This  picture  is  certainly  worth  run- 
ning, if  you  have  not  played  it.  It  will 
please  all  classes.  Eight  reels. — C.  Mal- 
phurs.  Dreamland  theatre.  High  Springs, 
Fla. 

Always  Audacious,  with  Wallace  Reid. — 
Reid’s  dual  role  interested  the  people  here 
in  this  picture.  It  caused  many  of  them 
to  wonder  how  it  was  done.  Although  this 
is  an  old  picture  some  of  my  patrons  had 
never  seen  a split  negative  picture  before. 
Five  reels. — John  M.  Williams,  Park  the- 
atre, Glen  Rose,  Tex. — Small  town  patron- 
age. 

After  the  Show,  with  Jack  Holt. — This 
one  didn’t  start  off  so  good,  but  developed 
into  a very  good  show.  It  pleased  a large 
majority.  I received  a good  print  from 
Memphis.  Seven  reels. — Pugh  Moore,  Strand 
theatre,  McKenzie,  Tenn. — Small  town  pat- 
ronage. 

Adam  and  Bva  with  Marion  Davies. — 
Good.  Pine  story  of  family  reduced  to 
poverty  and  made  to  go  to  work  to  make 
good  and  did.  Dad  supposed  to  be  broke 
and  climax  shows  him  otherwise,  but  fam- 
ily doesn’t  stop  working.  Lots  of  comedy 
in  this'  that  gets  over  in  good  shape.  Seven 
reels. — Ray  W.  Musselman,  Princess  thea- 
tre, Lincoln,  Kan. 

Her  Gilded  Cage,  with  Gloria  Swanson. — 
A pleasing  picture  of  a wonderful  star. 


John  Gilbert  and  Frances  Marion  in  “The 
Wolf  Man,”  the  William  Fox  attrac- 
tion directed  by  Edmund  Mortimer. 
The  Hattens  wrote  the  script  for  this 
offering; 
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Merchandise  Your  Pictures 

Ask  your  public  if  they  saw  ‘‘The  Miracle  Man” 

Then  invite  them  to  see 


ELLIOTT  DEXTER 


IN 


It^s  a Grand-Asher  production,  directed  by  R.  Wm.  Neill— with  a great 
cast  and  extraordinary  melodramatic  power  and  appeal  — Our  press 
book  shows  you  how  to  put  it  over  in  a big  way. 


FILM  BOOKING  OFFICES 


Sale  Office  United  Kingdom 
R-C  Picture  Corp.,  26-27 
D’Arblay  St.,  WardourSt., 
London  W.  1,  England 


OF  AMERICA,  INCORPORATED 


723  Seventh  Ave. 
New  York,  N.  Y. 
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Ran  into  bad  weather  but  had  an  average 
Saturday  business.  Used  Our  Gang  in  “No 
Noise’’  and  pleased  all.  Print  not  the  best. 
Six  reels. — Bricker  & Green,  Gem  theatre. 
Green  River,  Utah. 

Cappy  Ricks,  with  Thomas  Meighan. — I 
have  played  very  few  Meighans  but  a few 
more  like  this  and  I will  want  all  of  his. 
I can  only  add  to  the  numerous  good  re- 
ports that  I have  seen  in  the  “What  The 
Picture  Did  For  Me.”  Six  reels. — Pugh 
Moore.  Strand  theatre,  McKenzie,  Tenn. — ■ 
Small  town  patronage. 

The  Ne’er-Do-Well,  with  Thomas  Meig- 
han.— Very  good  picture.  Pleased  about 
90  per  cent.  Seven  reels. — George  Khattar, 
Khattar’s  theatre,  Sydney,  N.  S.,  Can. 

The  Dictator,  with  Wallace  Reid. — This 
with  Keaton  in  “The  Balloonitic”  proved 
a very  pleasing  entertainment.  The  best 
house  this  month.  Reid  looked  fine  in  this 
and  is  still  a drawing  card.  Walter  Long 
was  extra  good  and  is  entitled  to  notice. 
Six  reels.- — Brick  & Green,  Gem  theatre. 
Green  River,  Utah. 

The  Exciters,  with  Bebe  Daniels. — Good 
all  the  way.  Need  more  like  this,  as  they 
satisfy  all  classes.  Good  print  and  fine 
shape,  out  of  Kansas  City  exchange.  Seven 
reels. — Ray  W.  Musselman,  Princess  thea- 
tre, Lincoln,  Kan. 

The  Exciters,  with  Bebe  Daniels. — Splen- 
did program  picture.  Goes  over  big  from 
the  start  and  pleases  everyone.  More  ac- 
tion in  the  first  reel  of  this  one  than 
there  is  in  some  fifteen  episode  serials. 
Film  in  excellent  shape.  Six  reels. — A.  R. 
Moore. — Foam  Lake  Theatre  Co.,  Foam 
Lake  theatre.  Foam  Lake,  Sask.,  Can. — 
Neighborhood  patronage. 

The  Exciters,  with  Bebe  Daniels. — This 
picture  has  just  enough  comedy  to  make 
a good  show.  Come  on  Bebe  and  let’s 
have  some  more  just  like  this  one. — 
Charles  Elliott,  Jewell  theatre,  Sidell,  111. 
— Small  town  patronage. 

Adam’s  Rib,  with  Milton  Sills. — Not  near 
up  to  the  standard  of  “Manslaughter.” 
DeMille  fell  down  on  this  one.  If  cut  to 
about  seven  reels,  leaving  out  the  pre- 
historic cut-back,  this  would  have  been 
a good  picture.  Fine  cast  in  the  picture 
do  good  work,  especially  Pauline  Garon  and 
Elliott  Dexter.  Ten  reels. — J,  H.  Talbert, 
Legion  theatre,  Norwich,  Kans. — Small 
town  patronage. 

Adam’s  Rib,  with  Milton  Sills. — A good 
picture  but  too  long.  Seven  reels  would 
have  been  long  enough.  Failed  to  draw 
as  it  should.  Ten  reels. — E.  D.  Luma, 
Rialto  theatre,  Siloan  Springs,  Ark. — Small 
town  patronage. 

Burning  Sands,  with  Milton  Sills. — A 
fairly  good  program  picture  that  did  not 
cause  much  comment  either  way.  Sills  is 
fairly  popular  here. — L.  A.  Van  Alstyne, 
Quality  theatre,  Cullom,  111. — Small  town 
patronage. 

Pathe 

Why  Worry?  with  Harold  Lloyd. — Just 
as  good  as  any  of  his  other  comedies, 
minus  the  thrills  of  some.  The  giant  helps 
put  this  over,  but  then  all  comedians  have 
to  have  help  so  why  not  Harold?  Good 
big  price  on  this,  and  not  such  a big 
profit,  but  then  I enjoyed  the  show  so  I 
figured  that  we  were  benefited  that  much. 
Got  it  just  before  Xmas  and  had  hard 
time  getting  them  in.  Six  reels. — Ray  W. 
Musselman,  Princess  theatre,  Lincoln, 
Kan. 

Why  Worry?  with  Harold  Lloyd. — This 
one  went  fine.  Pleased  good  house  two 
nights.  Second  night  the  best  for  some 
time.  Ran  an  Our  Gang  with  it  and  sent 
them  all  out  happy.  Only  fault  we  can 
find  is  that  it  spoils  the  ordinary  two 
reelers  for  days  after  the  run.  Six  reels. 
— L.  A.  Burson.  Sun  theatre,  Gothenburg, 
Neb. — General  patronage. 

■Why  Worry?  with  Harold  Lloyd. — This 
is  the  last  of  Harold  Lloyd  for  us.  The 
comedy  in  this  is  only  fair.  None  of  his 
later  comedies  could  compare  with  “Grand- 
ma’s Boy.”  We  found  when  playing  this 
that  we  had  played  one  too  many  of  Lloyd’s. 
Six  reels. — P.  G.  Ladd.  Star  theatre,  Clin- 
ton. Ont.,  Can. — Small  town  patronage. 

The  Call  of  the  Wild,  with  “Buck.” — A 


wonderful  box  office  attraction. — E.  L. 
Wharton,  Orpheum  theatre,  Glasgow,  Mont. 

Call  of  The  Wild,  with  Buck. — Didn’t  see 
this  but  from  reports  heard  it  was  very 
good,  especially  the  kids.  Drew  a pretty 
good  house,  but  after  all  is  said  and  done, 
what  the’ell  is  the  use?  This  cost  me 
three  times  as  much  as  some  that  drew 
me  just  as  much  business,  so  in  the  end 
I had  a fair  house  and  prestige.  Of  course 
we  can’t  live  on  this  stuff  in  Montana  or 
any  other  state. — Seven  reels. — G.  F. 
Rediske,  Star  theatre,  Ryegate,  Mont. — 
Small  town  patronage. 

The  Call  of  the  Wild,  with  Buck. — In 
the  face  of  the  worst  weather  imaginable 
this  picture  drew  an  extra  good  crowd  for 
two  nights.  Fathe  sold  it  very  reasonable 
and  it  made  a decent  profit  for  me.  The 
dog  is  really  wonderful  and  my  opinion 
is  that  it  will  please  any  type  of  audience. 
Print  in  good  condition.  Seven  reels. — R. 
W.  Hickman,  Lyric  theatre,  Greenville,  111. 

Nanook  of  the  North,  with  a special 
cast. — Do  not  call  this  entertainment. 
Simply  educational  and  interesting,  but 
don’t  go  with  my  crowd.  They  want  some- 
thing Interesting.  My  program  would  have 
been  punk  if  Pathe  had  not  mailed  me  a 
two  reel  western.  Have  used  two  of  these, 
through  kindness  of  Pathe,  and  they  helped 
put  both  this  “Nanook  of  the  North”  and 
“Black  Shadows”  over.  Many  thanks  to 
Pathe  for  the  two  reelers.  I find  Pathe 
very  nice  to  do  business  with.  Six  reels. 
— R.  C.  Betts,  Powers  theatre.  Red  Creek, 
N.  T. 

Dr.  Jack,  with  Harold  Lloyd. — The  poor- 
est business  and  the  best  picture  in  six 
weeks.  The  few  that  saw  it  were  well 
pleased.  Full  of  laughs,  good  comedy  and 
shows  that  sick  people  require  something 
besides  medicine.  Five  reels. — Robert  L. 
Anderson.  Olympic  theatre.  Forks,  Wash. 

Preferred 

Poor  Men’s  'Wives,  with  a special  cast. — 
This  is  a mighty  good  show  and  to  my 
notion  better  than  “Rich  Men’s  Wives.” — 
Geo.  C.  Starkey,  Opera  House,  Montour 
Falls,  N.  Y. 

Poor  Men’s  Wives,  with  a special  cast. 
— Flayed  this  soon  after  “Rich  Men’s 
Wives”  and  everyone  was  curious  to  see 
how  it  compared  with  the  other.  Got  a 
nice  print  from  Dallas  and  believe  it 
pleased  about  100  per  cent.  There  is  some 
society  stuff,  beautiful  gowns,  rich  sets, 
etc.  in  this.  Seven  reels.- — John  M.  Wil- 
liams, Park  theatre,  Glen  Rose,  Tex. — Small 
town  patronage. 

The  Girl  'Who  Came  Back,  with  a special 
cast. — A good  average  program  picture. 
No  more,  no  less.  Priced  way  out  of  all 
reason,  for  there  is  nothing  about  it  to 
draw  or  greatly  please  those  who  venture 
out  to  see  it. — E.  L.  Wharton,  Orpheum 
theatre,  Glasgow,  Mont. 

Rich  Men’s  Wives,  with  House  Peters. — 
A mighty  fine  society  drama.  I didn’t  get 
a good  print,  but  if  you  can  get  one  that 
is  complete,  the  picture  will  please  most 
anyone.  Good  drawing  power  in  a small 
town  if  you  step  on  it.  Seven  reels. — John 
M.  Williams,  Park  theatre,  Glen  Rose,  Tex. 

• — Small  town  patronage. 

The  ’Virginian,  with  Kenneth  Harlan. — 
Just  a program  picture.  I have  never  made 
expenses  on  a Preferred  picture. — Hobson 
S.  Johnson,  Grand  theatre,  Thomasville, 
Ga. 

The  ’Virginian,  with  Kenneth  Harlan. — 
We  have  played  very  few  pictures  that 
came  nearer  giving  100  per  cent  satisfac- 
tion than  this  one  did.  Eight  reels. — J.  J. 
Casselman,  Colonial  theatre,  Tracy,  Minn. 
— General  patronage. 

Thorns  and  Orange  Blossoms,  with  a 

special  cast. — A good  title  and  a dandy 
picture  to  back  it  up.  The  colored  sub- 
titles add  dignity  and  refinement  to  the  fea- 
ture and  leave  the  impression  with  the  au- 
dience that  the  production  is  out  of  the 
ordinary.  Priced  right  and  a good  show. 
■ — John  F.  Rees,  Regal  theatre,  Wellsville, 
Mo, — General  patronage. 

Thoms  and  Orange  Blossoms,  with  a 

special  cast. — Here  is  a real  picture  for 
any  patronage,  but  why  the  subject  is 
called  “An  adaption  of  Bertha  M.  Clay’s 
novel  by  this  name”  is  a complete  mystery 
to  us.  We  can  only  surmise  that  Gasnier 
has  never  even  read  the  book.  Miss  Tay- 


lor’s superb  acting  is  the  outstanding  fea- 
ture in  an  all  round  good  offering.  Seven 
reels. — A.  R.  Moore,  Foam  Lake  Theatre 
Co.,  Foam  Lake,  Sask,  Can, — Neighborhood 
patronage. 

Thorns  and  Orange  Blossoms,  with  a 
special  cast. — Went  over  pretty  well  but 
there  is  a little  bad  directing  in  it.  They 
go  in  a cell  on  the  left  hand  side  of  the 
hall  and  come  out  on  the  right  hand  side 
of  the  hall.  Some  patrons  asked  how  they 
got  over  in  the  other  cell.  Seven  reels. — 
Lyric  theatre,  Rugby,  N.  D.— General  pat- 
ronage. 

Selznick 

Rupert  of  Hentzan,  with  Elaine  Ham- 
merstein. — Rather  long  but  interesting,  yet 
some  of  the  cast  seemed  ill  at  ease  in  their 
parts.  Nine  reels.- — Giacoma  Bros.,  Crystal 
theatre,  Tombstone,  Arizona. 

Prince  of  a King,  with  Dinky  Dean. — This 
had  several  stars  and  a dog  that  was  a 
dandy.  Good  photography  but  a little  too 
slow  and  short  of  action.  No  complaint 
otherwise.  Bought  reasonable  and  print  in 
the  best  of  condition.  Did  not  draw.  Six 
reels. — Bricker  & Green,  Gem  theatre.  Green 
River,  Utah. 

The  'We'b  of  the  Daw,  with  a special  cast. 
— A genuine  old-time  western  that  played 
to  a good  crowd  and  pleased  100  per  cent. 
Five  reels.  L.  Deyo,  Miers  theatre,  Scho- 
harie, N.  y. — General  patronage. 

Bag  and  Baggage,  with  Gloria  Grey. — A 
feature  that  is  really  big  and  pleased  our 
attendance.  A late  release  and  print  in 
good  shape.  So  far  our  features  made  by 
American  Releasing  and  released  by  Selz- 
nick have  been  very  satisfactory,  and  rea- 
sonable. Six  reels. — Bricker  & Green,  Gem 
theatre.  Green  River,  Utah. 

The  Chicken  In  the  Case,  with  Owen 
Moore. — The  name  of  this  picture  killed  my 
business  and  I did  about  60  per  cent  of  my 
average  Saturday  business'.  If  you  can  get 
them  in  you  need  not  be  afraid  to  play 
this  picture,  as  it  is  full  of  laughs  from 
first  to  last.  Many  told  me  Monday  they 
were  sorry  they  did  not  come,  but  stayed 
away  as  they  thought  it  would  be  some- 
thing silly,  by  the  name. — Geo.  C.  Starkey,- 
Opera  House,  Montour  Falls,  N.  Y. 

Channing  of  the  Northwest,  with  Eugene 
O’Brien. — This  is  just  a very  ordinary 
northwest  story  that  will  just  get  by  and 
that  is  all. — Geo.  C.  Starkey,  Opera  House, 
Montour  Falls,  N.  Y. 

United  Artists 

The  Hill  Billy,  with  Jack  Pickford. — 
Good.  Wonderful  story.  Should  be  a win- 
ner.— Harry  Van  Noy,  Riviera  theatre,  An- 
derson, Ind. 

The  Girl  X Doved,  with  Charles  Ray. — 
Ray  too  silly  in  this  one.  Did  not  like  the 
way  it  turned  out.  Eight  reels.  Bad  print. 
— R.  O.  Hutchison,  Strand  theatre,  Dothan, 
Ala. — Small  town  patronage. 

The  Dove  Dight,  with  Mary  Pickford. — 
We  bought  this  reasonable  and  received  a 
good  print  as  usual  from  United  Artists. 
This  picture  old  but  never  played  here,  and 
from  the  looks  of  our  patrons  going  out, 
it  certainly  seemed  to  please  them.  Per- 
sonally, thought  it  very  good.  Seven  reels. 

• — 'P.  G.  Ladd,  Star  theatre,  Clinton,  Ont., 
Can. — Small  town  patronage. 

Garrison’s  Finish,  with  Jack  Pickford. — 
Had  lots  of  good  comments  on  this  picture. 
While  "it  is  no  knockout,  there  is  not  a thing 
you  can  find  wrong  with  it.  Bright,  clean, 
thrilling,  humorous,  good  acting  and  a fine 
horse  race.  Extra  fine  program  picture. 
Don’t  pass  this  up.  Eight  reels. — John  M. 
Williams,  Park  theatre,  Glen  Rose,  Tex.— 
Small  town  patronage. 

Universal 

The  Phantom  Horseman,  with  Jack  Hoxie. 
— This  is  a good  program  picture,  and 
pleased  all  that  saw  it.  Made  no  money 
on  it,  as  had  a Lyceum  number  in  compe- 
tition, and  bad  roads.  The  picture,  how- 
ever, is  very  good  and  photography  fine. 
Film  in  good  condition,  and  price  reason- 
able. Five  reels.- — C.  V.  Anderson,  Oak  the- 
atre, Oakdale,  Neb. — General  patronage. 

Stolen  Secrets,  with  Herbert  Rawlinson. 
— Pleased  the  majority.  Crook-detective 
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IF  you  could  see  this  screaming  three  sheet  in  colors,  and  the 
other  posters  and  accessories  we’ve  put  behind  “DAMAGED 
HEARTS”  you  would  appreciate  the  drawing  power  of  this 
picture  and  you  would  applaud  F.  B.  O’s  strong  arm  showmanship. 

The  thrilling  death  struggle  under  water,  as  shown  on  this  bill, 
is  a TRUTHFUL  picturization  of  the  battle  as  it  actually  occurs 
in  the  picture. 

It  is  not  one  iota  exaggerated.  Your  patrons  will  see  precisely 
what  the  posters  show.  This  same  thing  obtains  for  all  the  other 
advertising  material  prepared  for  this  thrilling  and  romantic  fantasy 
of  the  Everglades  of  Florida,  a story  packed  with  gripping  melo- 
drama that’s  brand  new  to  the  public. 

Add  to  this  the  fact  that  it  is  a BASIL  KING  story,  directed  by 
T.  Hays  Hunter,  with  Mary  Carr,  Tyrone  Power,  Edmund  Breese, 
Sara  Mullin,  and  huge  cast,  giving  you  mountains  of  advertising 
ammunition,  you  can’t  hesitate  to  book  and  boost — 


Directed  by 

T.  HAYS  HUNTER 


A 

BASIL  KING 
STORY 


List  these  Big  Stars  as  “COMING”  in  your  programs,  use  our  powerful  ads,  posters,  and 
other  accessories.  Play  up  the  fact  that  this  is  a BASIL  KING  story — something  new 
in  conception,  a different  story  in  a strikingly  different  locale.  Big  business  is  certain. 

FILM  BOOKING  OFFICES 

723  Seventh  Ave.,  New  York,  N.  Y.  Exchanges  Everywhere 

Sales  Office  United  Kingdom,  R-C  Pictures  Corp.,  26-27  D’Arblay  St.,  IVardour  St.,  London,  IV.L,  England 
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story.  Small  house  because  of  church  re- 
vival. Print  new.  Five  reels. — J.  S. 
Walker,  Alamo  theatre,  Moody,  Texas. — 
Small  town  patronage. 

Breathless  Moments,  with  William  Des- 
mond.— Only  a fair  program  picture.  Don’t 
brag  too  much  about  it  and  you  will  get 
by.  Six  reels. — Alex  Steel,  Princess  theatre, 
Farmington,  111. 

Breathless  Moments,  with  William  Des- 
mond.— Just  an  ordinary  movie.  Five  reels. 
— Al.  Powell,  Highland  theatre,  Guthrie, 
Okla. — General  patronage. 

Pure  Grit,  with  Roy  Stewart. — A good 
western  from  the  story,  “Texas  Ranger.” 
Don't  see  why  they  changed  the  title,  but 
producers  do  a lot  of  funny  things.  Five 
reels. — R.  Ross  Riley,  Wigwam  theatre, 
Oberlin,  Kan. 

Pure  Grit,  with  Roy  Stewart. — Stewart’s 
regular  stuff,  some  liked  it,  some  did  not. 
Personally,  it  will  do.  Nothing  but  reg- 
ular stuff,  if  you  pay  regular  price  for  it. — 
M.  J.  Babin,  Fairyland  theatre,  White 
Castle,  La. 

The  Acquittal,  with  Claire  Windsor. — 
Good  picture  if  your  audience  likes  mystery 
stuff.  Seven  reels. — Claude  McBrayer, 
Auditorium  theatre,  Hamilton,  Mo. 

Merry  Go  Bound,  with  Norman  Kerry 
and  Mary  Philbin. — Great!  Wonderful! 
Biggest  picture  of  the  year.  Pulled  all 
classes.  They  liked  it.  Good  business'  four 
days.  Ten  reels. — Lewis  & Brisco,  Prin- 
cess theatre,  Elwood,  Ind. — General  patron- 
age. 

The  Man  Prom  Wyoming,  with  Jack 
Hoxie. — Very  good  western.  All  seemed  to 
like  it.  Very  good  for  Saturday  night 
crowd. — A.  J.  Jenkins,  Community  theatre, 
David  City,  Neb. 

The  Hunchback  of  Notre  Dame,  with  Lon 
Chaney. — A magnificent  production  of  a 
wonderful  story  that  is  everything  its  most 
enthusiastic  press  agents  say  it  is  as  a 
picture.  But,  it  is  not  a good  bet  for  the 
ordinary  movie  theatre  at  road  show  prices. 
We  ran  two  shows  a night  at  30  and  40 
cents  in  a 16,000  town.  This  type  of  pic- 
ture upsets  your  policy,  makes  your  regular 
patrons  sore,  and  while  they  came  fairly 
good,  they  did  not  like  the  idea  of  paying 
three  or  four  times  as  much  for  one  show 
as  they  could  see  a regular  one.  It  will 
keep  the  people  away  from  your  theatre 
for  a week  or  so  after  it  is  run  on  account 
of  the  price  increase.  Grossed  us  but  very 
little  more  at  $1.00  and  $1.50  than  our  40 
cent  shows  do  and  did  not  play  to  a fourth 
as  many  people.  Would  be  a big  thing 
for  house  specializing  in  advanced  admis- 
sions for  legitimate  house  playing  road 
shows.  The  regular  movie  house  that  runs 
it  at  the  $1.50  top  is  foolish. — Ben  L.  Mor- 
ris, Temple  theatre,  Bellaire,  Ohio. 

His  Mystery  Girl,  with  Herbert  Rawlin- 
son. — A very  thin  offering,  but  will  please 
the  flappers.  It  is  about  time  somebody 
was  tipping  this  bird  off  to  cut  out  pawing 
over  his  female  help  in  the  pictures.  The 
final  clinch  in  all  his  pictures  could  also 
be  cut  down  several  hundred  feet  without 
any  material  injury.  Five  reels. — ^Wm.  E. 
Tragsdorf,  Trags'  theatre,  Neilsville,  Wis. — 
Small  town  patronage. 

Out  of  Iiuck,  with  Hoot  Gibson. — One  of 
Hoot’s  best  but  not  a western.  It  is  of  a 
fellow  who  joins  the  navy  and  of  all  the 
predicaments  he  gets  into.  It  is  a laugh 
from  start  to  finish. — W.  J.  Shoup,  DeLuxe 
theatre,  Spearville,  Kan. — Small  town  pat- 
ronage. 

Out  of  Buck,  with  Hoot  Gibson. — This  is 
a real  good  special.  It  can’t  be  beat.  Six 
reels. — Matte  Michulis,  Liberty  theatre, 
Bucknell,  la. 

Fools  and.  Biches,  with  Herbert  Rawlin- 
son. — I read  a good  many  good  reports  on 
this  picture,  but  when  we  showed  it  I was 
at  a loss  to  know  how  they  could  report 
on  it  as  a good  one.  We  thought  other- 
wise.— W.  J.  Shoup,  DeLuxe  theatre,  Spear- 
ville, Kan. — Small  town  patronage. 

The  Abysmal  Brute,  with  Reginald 
Denny. — A good  picture.  Everybody  liked 
it.  Had  a house  full.  These  pictures  are 
all  good. — Matte  Michulis,  Liberty  theatre, 
Bucknell,  la. 

The  Town  Scandal,  with  Gladys  Walton. 
— Oh,  boy,  get  this  one,  as  it  will  please 
and  make  lots'  of  comments,  as  it  exposes 
the  way  some  men  do  when  they  get  away 
from  the  old  home  town.  You  will  have 
lots  of  fun  after  showing  this,  as  it  will 


be  commented  on. — -W.  J.  Shoup,  DeLuxe 
theatre,  Spearville,  Kan. — Small  town  pat- 
ronage. 

The  Six-Fifty,  with  a special  cast. — Just 
a picture,  that’s  all.  Five  reels. — E.  C. 
Potter,  Firemen’s  theatre,  New  Hampton, 
la. — Neighborhood  patronage. 

The  Six-Fifty,  with  a special  cast. — One 
word  can  fully  describe  this  production, 
“Rotten.” — C.  B.  Clark,  Pastime  theatre, 
Malvern,  Ark. — Mixed  patronage. 

Crooked  Alley,  with  Laura  LaPlante. — 
Very  ordinary  program  picture. — C.  B. 
Clark,  Pastime  theatre,  Malvern,  Ark. — 
Mixed  patronage. 

Shooting  for  Bove,  with  Hoot  Gibson. — ■ 
This  is  an  extra  good  picture  that  gets 
away  good  with  the  boys  in  the  trenches 
and  gives  a couple  of  minutes  of  action 
which  is  usually  good,  then  shifts  to  Texas 
and  a western  picture.  Buy  it  and  step  on 
it.  It’s  one  of  Hoot’s  best  ones. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan. — 
Small  town  patronage. 

Sawdust,  with  Gladys  Walton. — This  is'  a 
really  good  circus  picture,  but  don’t  adver- 
tise it  like  the  press  sheet  tells  you  or  you 
will  misrepresent  it.  It  is  a fine  picture 
that  will  please  in  a small  town. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan. — 
Small  town  patronage. 

The  'Victor,  with  Herbert  Rawlinson. — Oh, 
boy,  what  a picture  this  is!  A real  one  with 
a real  prize  fight  that  makes  all  the  other 
so-called  ones  look  sick.  Herb  is  usually 
very  weak  for  our  house,  but  this  raised 
him  in  the  opinion  of  our  people.  Hope  he 
makes  more  like  it. — W.  J.  Shoup,  DeLuxe 
theatre,  Spearville,  Kan. — Small  town  pat- 
ronage. 

Shadows  of  the  North,  with  William  Des- 
mond.— A very  good  outdoor  picture  that 
will  make  a good  program  with  a good 
comedy  to  put  it  over. — W.  J.  Shoup.  De- 
Luxe  theatre,  Spearville,  Kan. — -Small  town 
patronage. 

Shadows  of  the  North,  with  William  Des- 
mond.— Drew  the  second  biggest  business 
we  have  had  this  year  and  pleased.  Beau- 
tiful scenic  shots  and  plenty  of  action.  An 
ideal  Saturday  night  show. — John  F.  Rees, 
Regal  theatre,  Wellsville,  Mo. — General  pat- 
ronage. 

Shadows  of  the  North,  with  William  Des- 
mond.— Beautiful  rapids  and  mountain  scen- 
ery, and  with  a little  more  work  on  direc- 
tor’s part  could  have  made  a big  picture. 
But  answers  as  a program.  Five  reels. — 
H.  J.  Longaker,  Howard  theatre,  Alexan- 
dria, Minn. — Rural  patronage. 

The  Bed  Warning,  with  Jack  Hoxie. — • 
The  best  Hoxie  to  date.  A better  picture 
than  some  of  Carl’s  Jewels.  Five  reels. — 
R.  Ross  Riley,  Wigwam  theatre,  Oberlin, 
Kan. 

The  Bed  Warning,  with  Jack  Hoxie. — 
Here  is  what  I call  a cracker  jack  of  a 
western  picture.  It  pleased  and  many  fa- 
vorable comments  were  given  on  it.  Hox- 
ie’s  pictures  for  Universal  are  good  with- 
out an  exception.  Five  reels. — Al.  Powell, 
Highland  theatre,  Guthrie,  Okla. — General 
patronage. 

The  Near  Bady,  with  Gladys  Walton. — A 
real  good  picture.  The  old  ladies  are  a 
scream.  Gladys  is  always  good,  and  Uni- 
versal always  sends  us  good  prints.  Five 
reels. — R.  Ross  Riley,  Wigwam  theatre, 
Oberlin,  Kan. 

The  Near  Bady,  with  Gladys  Walton. — A 
very  fair  program  picture.  Didn’t  like  it 
as  well  as  some  of  Walton’s  pictures,  but 
they  are  all  pretty  good.  Five  reels. — S.  W. 
Pitner,  Dixie  theatre,  Ripley,  Miss. 

Hook  and  Badder,  with  Hoot  Gibson. — 
This  is  a pretty  good  program  picture,  but 
nothing  special  about  it  that  I could  see, 
except  there  was  an  especial  lot  of  free 
advertising  for  the  L.  A.  fire  department. 
Even  at  that,  I think  it  was  better  than 
“Blinkey”  or  “The  Thrill  Chaser.”  If  Carl 
monkeys  around  long  enough  he  may  get 
this  bird  into  a western.  Six  reels. — Wm. 
E.  Tragsdorf,  Trags  theatre,  Neilsville,  Wis. 
— Small  town  patronage. 

Hook  and  Badder,  with  Hoot  Gibson. — 
Hoot  used  to  go  over  here  in  westerns,  but 
since  Universal  mixes  them  up  he  passes 
on  without  being  noticed.  If  Universal 
raises  price  on  his  pictures  next  year  we 
can’t  use  them,  for  we  are  paying  every 
cent  he’s  worth.  Hoot  is  out  of  place  in 
this  one.  Fair  picture.  Six  reels. — W.  A. 


Clark,  Jr.,  Castle  theatre,  Havanna,  111. — 
General  patronage. 

Hook  and  Badder,  with  Hoot  Gibson. — -A 
good  comedy  drama  for  Hoot,  but  I wish 
they  would  put  Hoot  back  in  western  stuff. 

I advise  all  small  town  exhibitors  to  lay 
off  of  these  pictures  if  they  ask  you  a 
high  price  for  them  like  they  did  of  me, 
but  if  you  can  get  them  at  a reasonable 
price  buy  them.  Universal  sure  did  soak 
me  one  when  they  sold  me  eight  of  Hoot’s 
pictures.  They  were  sold  as  specials  but 
they  are  not.  Six  reels. — S.  W.  Pitner, 
Dixie  theatre,  Ripley,  Miss. 

The  Thrill  Chaser,  with  Hoot  Gibson. — 
Depend  on  this  to  please  the  ladies  as  well 
as  boys'  and  men.  Advertise  all  the  stars. 
The  laughable  situations  will  send  them 
away  pleased  even  if  they  don’t  see  a wild 
west  gun  fight  in  the  picture. — Carl  Veseth, 
Palace  theatre,  Malta,  Mont. — Neighborhood 
patronage. 

The  Thrill  Chaser,  with  Hoot  Gibson. — A 
good  picture,  but  not  the  kind  for  Hoot. 
Business  good.  Six  reels. — M.  W.  Kessey, 
Isis  theatre.  Victory,  Colo. 

Sporting  'Youth,  with  Reginald  Denny. — 
An  action  picture  with  excellent  story. 
You  cannot  go  wrong  on  this  one. — M.  W. 
Kessey,  Isis  theatre.  Victory,  Colo. 

Trifling  -With  Honor,  with  Rockliffe  Pel- 
lowes. — The  best  baseball  picture  we  have 
shown.  Action,  direction  and  photoplay 
very  good. — M.  "W.  Kessey,  Isis  theatre, 
Victory,  Colo. 

The  Flaming  Hour,  with  Frank  Mayo. — 
Good  program  picture.  Frank  Mayo  draws 
good  here.  Above  the  average.  Five  reels. 
— A.  M.  Morgan,  Victory  theatre.  Rule,  Tex. 

Dou'ble  Sealing,  with  Hoot  Gibson. — This 
is  one  of  Hoot’s  weak  ones.  My  patrons 
were  not  satisfied  with  this  one  and  we 
lost  money  on  it. — W.  J.  Shoup,  DeLuxe 
theatre,  Spearville,  Kan. — Small  town  pat- 
ronage. 

Double  Dealing,  with  Hoot  Gibson. — Of 
all  the  lemons  I have  shown  in  ten  years 
this  stands  out  the  brightest  and  juiciest 
of  them  all.  Terible,  fierce,  rotten.  Five 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Canada. — -General  pat- 
ronage. 

Begally  Dead,  with  Milton  Sills. — This  , 
story  is  out  of  the  ordinary.  Has  to  do 
with  the  reviving  of  the  dead  by  use  of 
the  newly  discovered  adrenalin.  It  is  a 
good  program  picture,  J)ut  to  those  that 
have  never  heard  of  the  use  of  adrenalin  it 
seems  rather  absurd.  Acting  good.  Pho- 
tography good.  Six  reels. — C.  L.  Reed,  Illi- 
nois theatre,  Newman,  111. — Small  town  pat- 
ronage. 

Single  Handed,  with  Hoot  Gibson. — -An- 
other good  one  for  Hoot.  I get  a few 
knocks  from  people  who  don’t  like  Hoot, 
but  he  gets  us  more  money,  which  makes 
up  for  some  of  the  weak  drawing  stars. — 
W.  J.  Shoup,  DeLuxe  theatre,  Spearville, 
Kan. 

A Self  Made  'Wife,  with  Ethel  Gray 
Terry. — A fairly  good  picture.  Would  rate 
it  about  65  per  cent  entertainment  value 
and  a box  office  value  of  60.  It  was  slightly 
less  than  that  here.  When  they  just  draw 
enough  to  pay  for  the  film  I rate  them  50 
per  cent,  and  this'  with  the  50  per  cent  I 
lose  makes  the  picture  just  100  per  cent 
with  the  film  peddlers.  That’s  how  they 
get  so  amny  100  per  cent  pictures.  Six 
reels.- — J.  C.  Jenkins,  Auditorium  theatre, 
Neligh,  Neb. — General  patronage. 

A Self  Made  Wife,  with  Ethel  Gray 
Terry. — I suppose  this  one  pleased  a few 
who  like  this  particular  type  of  story. 
However,  the  majority  didn’t  care  much 
for  it.  This  is  one  that  Universal  sent 
me  on  short  notice  and  not  one  I bought 
from  reports  in  “What  the  Picture  Did  for 
Me.”  Five  reels. — S.  G.  Ihde,  Photoplay 
theatre,  Ashland,  Kan. — Small  town  patron- 
age. 

The  Galloping  Kid,  with  Hoot  Gibson.— 
A good  program  picture,  but  not  as  good  as 
some  of  Gibson’s.  Hoot  is  a drawing  card 
here. — Teller  Bros.,  American  theatre,  Mad- 
rid, Neb. — Small  town  patronage. 

Crossed  Wires,  with  Gladys  Walton. — 
Good.  Program  picture.  Comedy-drama. 
Reels  in  good  condition.  Five  reels. — E.  L. 
Golden,  Mt.  Vernon  theatre,  Tallassee,  Ala. 

Crossed  Wires,  with  Gladys  Walton. — A 
picture  full  of  pep.  Will  please  any  house 
at  regular  admission.  Gladys  is  a star  In 
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“THE  TELEPHONE  GIRL” 


Here  she  is,  Gentlemen,  the  bewitching  little  miss  who  is  draw- 
ing the  mobs  to  motion  picture  theatres  throughout  the 
length  and  breadth  of  the  land.  Millions  know  her  as  Mack  Sen- 
nett’s  former  Queen  of  the  bathing  girl  beauties. 


— She’s  the  Peach  of  All  Peaches — She’s 
ALBERTA  VAUGHN — Scintillating — Captivating  Star  of 


Series — The  H.  C.  Witwer-Cosmopolitan  Magazine  Stories 


And  how  this  new  series  has  hit  the  public.  With  those  two  side- 
splitting comedians,  A1  Cooke  and  Kit  Guard,  and  with  George 
O’Hara  and  Gertrude  Short  and  practically  the  entire  cast  of  the 
original  “FIGHTING  BLOOD’^  series,  you  can  surpass  your  suc- 
cess of  the  “FIGHTING  BLOOD”  stories.  12  knockout  chap- 
ters, two  reels  each,  running  riot  with  youth,  love,  fast  action 
and  the  snippiest,  snappiest  stuff  your  patrons  ever  saw.  They’re 
cleaning  up  for  thousands  of  theatres.  Have  YOU  booked  ’em  yet? 


FILM  BOOKING  OFFICES 

OF  AMERICA,  INC. 


723  Seventh  Avenue 
New  York,  N.  Y. 
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this  flapper  stuff.  Five  reels. — Lloyd  Oiler, 
Idle  Hour  theatre,  Tamms,  111. 

The  Untamable,  with  Gladys  Walton. — 
Just  another  Walton  of  the  program  va- 
riety. Five  reels.- — E.  L.  Wharton,  Orpheum 
theatre,  Glasgow,  Mont. 

The  Untamable,  with  Gladys  Walton. — 
This  picture  can  only  be  classed  as  a fair 
offering.  Story  rather  slim.  Five  reels. — 
Alex  Steel,  Princess  theatre,  Farmington, 
111. 

The  Bed  Warning,  with  Jack  Hoxie. — A 
nice  little  western  picture.  All  outdoors 
stuff  with  plenty  of  riding  and  action. 
Five  reels. — Wm.  E.  Tragsdorf,  Trags  the- 
atre, Neilsville,  Wis. — Small  town  patron- 
age. 

The  Kentucky  Derby,  wdth  Reginald 
Denny. — This  is  an  old  one  but  I had  a 
good  print  and  it  went  over  fine.  Above 
the  average  program  feature.  Has  action, 
good  horse  races'  and  a good  plot.  All  in 
all  it  is  fine.  Good  moral  tone  and  fit  for 
either  Saturday  or  Sunday.  Six  reels. — • 
H.  J.  Eagan,  American  theatre,  Wautoma, 
Wis. — Small  town  patronage. 

The  Kentucky  Derby,  with  Reginald 
Denny. — A bang-up  good  picture.  You  can 
promise  your  folks  a real  horse  race  with- 
out danger  of  being  nominated  for  member- 
ship in  the  Ananais  club.  Weather  was 
fierce  and  our  crowd  was  small,  but  those 
who  came  were  well  pleased.  Six  reels. — 
C.  E.  Hopkins,  The  Hopkins  theatre,  Cotter, 
Ark. — Small  town  patronage. 

The  Altar  Stairs,  with  Frank  Mayo. — 
This  did  not  score  with  us  at  all — do  not 
consider  it  up  to  the  average  program  pic- 
ture. Five  reels. — C.  E.  Hopkins,  The  Hop- 
kins theatre.  Cotter,  Ark. — Small  town  pat- 
ronage. 

Don  Quickshot  of  the  Bio  G-rande,  with 
Jack  Hoxie. — A good  picture.  Nothing  ex- 
tra, but  will  make  a good  program  if  you 
have  a good  comedy. — W.  J.  Shoup,  DeLuxe 
theatre,  Spearville,  Kan. — Small  town  pat- 
ronage. 

Don  Quickshot  of  the  Bio  Grande,  with 
•lack  Hoxie. — Dandy  good  picture.  The  first 
I have  seen  of  this  star.  Everybody 
thought  it  a great  picture  and  asked  for 
more. — Teller  Bros.,  American  theatre, 
Madrid,  Neb. — Small  town  patronage. 

Don  Quickshot  of  the  Bio  Grande,  with 
Jack  Hoxie.- — We  found  this  a very  good 
action  picture.  The  first  one  we  have 
played  of  this  star,  and  he  certainly 
pleased  our  patrons'.  We  find  Universal 
very  fair  to  deal  with. — P.  G.  Ladd,  Star 
theatre,  Clinton,  Ont.,  Can. — Small  town 
patronage. 

Sawdust,  with  Gladys  Walton. — A dandy 
little  picture  and  seemed  to  draw.  Miss 
Walton  exceedingly  good  in  this.  I put 
this  on  with  “The  Leather  Pushers.”  Five 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Can. — General  pat- 
ronage. 

Shootin’  For  Dove,  with  Hoot  Gibson. — -A 
very  good  picture  compared  to  some  of  the 
lemons  I have  been  running  with  this  bird 
in  the  featured  role.  Don’t  make  any  dif- 
ference what  I run  now,  just  so  I get 
through  the  contract.  This  guy  is  cooked 
here  and  the  best  joke  of  the  season  is 
that  they  are  asking  more  money  for  him 
and  I wouldn’t  have  him  at  half  the  price 
I am  paying  now.  Print  in  good  shape. — 
Russell  Armentrout,  K.  P.  theatre,  Pitts- 
field, 111. 

The  Bambliu’  Kid,  with  Hoot  Gibson.— 
Good  for  Hoot  in  his  speedy  westerns. 
Horse  race  a wow.  Skookum  scrap.  Made 
a lot  of  money.  Everybody  happy.  Six 
reels. — F.  E.  Sabin,  Majestic  theatre,  Eu- 
reka, Mont. — Small  town  patronage. 

Trimmed  in  Scarlet,  with  Roy  Stewart.— 
Just  a fair  program  picture.  Five  reels. — 
E.  A.  Armistead,  Lyric  theatre,  Easley, 
S.  C. 

McGuire  of  the  Mounted,  with  William 
Desmond. — Film  in  such  bad  shape  couldn’t 
tell  what  kind  this  was.  If  it  hadn’t  been 
for  a short  three  reel  “Leather  Pusher” 
would  have  had  no  show.  Five  reels. — J.  S. 
■Walker,  Alamo  theatre.  Moody,  Texas. — • 
Small  town  patronage. 

Crossed  Wires,  with  Gladys  Walton. — A 
splendid  picture  that  should  please  any- 
where. Five  reels. — C.  A.  Armistead,  Lyric 
theatre,  Easley,  S.  C. 

Dead  Game,  with  Hoot  Gibson. — Good 
clean  western  picture  but  had  some  bad 
places  in  print.  Hoot  drew  a big  house 


and  pleased  it.  The  ending  suited  fine. 
Five  reels. — J.  J.  Enloe,  Y.  M.  C.  A.  the- 
atre, Hitchins,  Ky. 

Slinky,  with  Hoot  Gibson. — “Blinky”  is  a 
real  good  special.  It  can’t  be  beat.  Six 
reels. — Matte  Michulis,  Liberty  theatre, 
Bucknell,  la. 

Slinky,  with  Hoot  Gibson. — Only  fair. 
Will  get  by  and  that’s  all.  Six  reels. — 
.Mex  Steel,  Princess  theatre,  Farmington, 
111. 

Slinky,  with  Hoot  Gibson. — Poorest  Gib- 
son to  date.  The  Gibsons  were  supposed 
to  be  better,  and  they  are  asking  more 
money  for  them,  but  don’t  see  where  they 
.get  it.  If  the  cities  want  this  kind  of  Gib- 
son pictures  they  can  have  them,  but  my 
town  don’t  and  think  the  majority  of  small 
towns  don’t.  Six  reels. — -J.  W.  Andreson, 
Rialto  theatre,  Cozad,  Neb. — General  pat- 
ronage. 

Suming  Words,  with  Roy  Stewart. — Very 
good  and  cleverly  acted.  Five  reels. — R.  O. 
Hutchison,  Strand  theatre,  Dothan,  Ala. — 
Small  town  patronage. 

All  Night,  with  Rodolph  Valentino. — A 
very  good  picture.  Drew  a good  crowd. — 
Matte  Michulis,  Liberty  theatre,  Bucknell, 
Iowa. 

Trifling  With  Honor,  with  Rockcliffe  Fel- 
lowes. — A first  class  baseball  picture.  You 
can’t  go  wrong  with  this  one.  More  than 
a program  picture.  Played  Educational’s 
“Three  Strikes”  with  this  and  it  was  a 
knockout  program.  Good  print. — Russell 
Armentrout,  K.  P.  theatre,  Pittsfield,  111. 

Vitaorraph 

The  Man  From  Brodney’s,  with  a special 
cast. — A 100  per  cent  picture,  well  acted, 
well  produced.  A wonderful  cast. — E.  B. 
Gilmore,  Marlon  theatre,  Findlay,  Ohio. — 
General  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — This 
is  all  that  is  claimed  of  it.  Patrons  who 
had  seen  “The  Covered  Wagon”  thought 
this  one  better.  We  played  it  to  the  largest 
crowds  ever  in  this  town  and  it  gave  100 
per  cent  satisfaction.  Don’t  form  the  opin- 
ion that  the  big  Indian  fight  is  the  thing 
that  puts  it  over.  That  is  only  a stupen- 
dous introduction  to  a wonderfully  well 
worked  out  play.  All  credit  to  Mr.  Smith 
as  a director.  Seven  reels.^ — Elmac  theatre. 
Maple  Rapids,  Mich. — Small  town  patron- 
age. 

Pioneer  Trails,  with  Cullen  Landis'. — If 
you  can’t  make  money  on  this  one.  sell 
your  theatre.  Went  over  big  here.  The 
picture  advertised  itself  after  the  first 
show.  We  cleaned  up  on  it. — Pfeiffer  Bros,. 
Opera  House  theatre,  Kenton,  Ohio. — Gen- 
eral patronage. 

Masters  of  Men,  with  Cullen  Landis. — I 
just  want  to  add  my  O.  K.  to  all  the  good 
reports  that  have  been  written  on  this  one. 
It’s  full  of  fighting,  but  a wonder. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan. — 
Small  town  patronage. 

Masters  of  Men,  with  Cullen  Landis. — I 
do  not  recall  having  seen  an  adverse  renort 
on  this  picture,  and  I am  not  going  to 
start  it.  However,  when  I show  a picture 
for  two  days  and  don’t  take  in  enough  to 
cover  expenses,  I know  that  my  people  do 
not  care  for  that  sort  of  a picture.  The 
work  of  Landis  particularly  good.  Seven 
reels.- — Wm.  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — ’Small  town  patronage. 

Masters  of  Men,  with  Cullen  Landis. — 
This  is  a fine  picture  but  I paid  too  much 
for  it.  I expected  something  bigger  for 
the  high  price  I paid.  Good  print  and 
Vitagraph  is  a good  company  to  deal  with. 
Seven  reels. — John  M.  Williams,  Park  the- 
atre, Glen  Rose,  Tex.- — Small  town  patron- 
age. 

Masters  of  Men,  with  Cullen  Landis. — 
This  is  a knockout.  Every  American  child 
and  adult  should  see  it. — M.  W.  Kessey, 
Isis  theatre.  Victory,  Colo. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— This  one  went  over  fine.  Our  patrons 
ran  over  one  another  to  tell  us  how  good 
the  picture  was.  A real  pleasure  to  run 
a picture  like  this  one.  Don’t  fail  to  men- 
tion Emerson  Hough,  and  you  will  get  them 
in.  Lots  better  than  a great  many  so- 
called  specials'.  Seven  reels. — Leachman 
Brothers,  Pastime  theatre.  Woodward, 
Okla. — General  patronage. 

The  Man  Next  Door,  with  Alice  Calhoun. 


— Good,  the  kind  of  picture  that  appeals  to 
my  patrons.  Reels  in  good  condition.  Seven 
reels. — E.  L.  Golden,  Mt.  Vernon  theatre, 
Tallassee,  Ala. 

The  Man  Next  Door,  with  Ali«e  Calhoun. 
— Fine,  but  only  a very  little  western  in  it. 
If  you  are  running  western  stuff,  would 
advise  you  to  be  sure  and  get  the  six-sheet 
on  this,  as  it  is  a dandy  western.  Six- 
sheet,  also  the  ones,  are  western.  The  first 
reel  is  the  only  western  in  it-:  The  rest  is 
society  stuff.  You’ll  find  it  a dandy  pic- 
ture. Business  only  fair.  Second  run  on 
this  one. — William  Thacher,  Royal  theatre, 
Salina,  Kan. 

Doyal  Dives,  with  Mary  Carr. — Picture 
very  good.  Condition  fine,  acting  by  entire 
cast  okay.  Featured  this  picture  and  did 
large  business.  Ran  this  with  “The  Mid- 
night Cabaret.” — M.  Oppenheimer,  Lafay- 
ette theatre,  New  Orleans,  La. — -Transient 
patronage. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— Some  picture,  one  of  the  very  best  played 
this  year,  and  they  came  out  telling  me  so. 
Had  more  comments  on  this  than  any  pic- 
ture shown  in  a long  time.  If  you  are 
playing  this  one,  step  on  it,  it  will  stand 
the  limit.  Fire  scenes  are  fine.  We  did  a 
very  good  business.  All  I can  say  is  play 
it  big.  Pleased  my  audience  100  per  cent. 
Good  for  Sunday. — William  Thacher,  Royal 
theatre,  Salina,  Kan. 

On  the  Banks  of  the  'Wabash,  with  Mary 
Carr. — This  is  a good  picture  for  a small 
town.  Pleased  100  per  cent.  Bad  weather. 
Seven  reels. — Claude  McBrayer,  Auditorium 
theatre,  Hamilton,  Mo. 

Playing  It  Wild,  with  William  Duncan. — 
A western  that  is'  a little  different  to  most 
of  them  and  rather  amusing.  Seemed  to 
please  the  audience  and  that  is  what  we 
want.  Six  reels.- — Robt.  L.  Anderson, 
Olympic  theatre,  Forks,  Wash. 

The  Heart  of  Maryland,  with  a special 
cast. — One  extra  good  picture  that  was  well 
liked  by  our  patrons.  It  is  a picture  of  the 
civil  war  days,  and  if  you  get  the  trailer 
it  will  put  this  one  over. — W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. 

The  Ninety  and  Nine,  with  Colleen 

Moore. — This  is  a fine  picture.  You  could 
have  heard  a pin  fall  on  the  floor,  it  was 
so  quiet,  and  still  everyone  was  so  inter- 
ested. Pleased  100  per  cent. — Teller  Bros., 
American  theatre,  Madrid,  Neb. — Small 
town  patronage. 

The  Ninety  and  Nine,  with  Colleen 

Moore. — A wonderful  picture  to  exploit,  as 
you  can  hook  up  with  everything  from  the 
pulpit  to  the  railroad  and  will  please  the 
big  majority.  Seven  reels. — John  F.  Rees, 
Regal  theatre,  Wellsville,  Mo. — General 
patronage. 

The  Ninety  and  Nine,  with  Colleen 

Moore. — This  is  an  extra  good  picture  and 
drew  well  for  us.  It  has  a great  fire  scene 
along  towards  the  last  of  a train  racing 
through  the  burning  timber.  Get  it  and 
step  on  it. — W.  J.  Shoup,  DeLuxe  theatre, 
Spearville,  Kan. 

The  Ninety  and  Nine,  with  Colleen 

Moore. — Fellows,  here’s  a dandy.  I played 
it  to  a loss  on  account  of'  a snow  storm 
one  night  and  school  entertainment  the 
next.  Everyone  who  saw  it  praised  it  very 
highly.  Seven  reels. — S.  G.  Ihde,  Photo- 
play theatre,  Ashland,  Kan. — Small  town 
patronage. 

Steel  Heart,  with  William  Duncan. — A 
very  good  outdoor  picture.— W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. — Small 
town  patronage. 

No  Defense,  with  William  Duncan. — This 
is  a good  picture.  Duncan  always  pleases. 
— Teller  Bros.,  American  theatre,  Madrid, 
Neb. — Smalltown  patronage. 

Smashing  Barriers,  with  William  Duncan. 
— If  your  town  likes  thrill  after  thrill,  get 
this  one.  I thought  I could  not  get  a pic- 
ture with  enough  thrills  in  it  for  my  peo- 
ple, but  this  one  had  enough.  Some  said 
best  picture  yet.  I thought  not. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan. — 
Small  town  patronage. 

Smashing  Barriers,  with  William  Duncan. 
— Good  western  drama.  Six  reels. — L.  W. 
Spliehal,  Empress  theatre,  Bancroft,  Neb. 

Smashing  Barriers,  with  William  Duncan. 
— A dandy  thrill  picture.  Has  action  from 
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It  is  with  pleasure  we  announce  “HIS  FORGOTTEN 
WIFE”  as  the  3rd  big  PALMER  PHOTOPLAY.  Di- 
rected by  Wm.  A.  Seiter,  story  and  scenario  by  Wm. 
Lambert  and  Del  Andrews.  With  Madge  Bellamy  and 
Warner  Baxter  and  great  supporting  cast,  this  produc- 
tion with  its  powerful  box  office  title  will  go  over  big. 
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723  Seventh  Ave. 
New  York,  N.  Y. 


FILM  BOOKING  OFFICES 


Sales  Office : 
United  Kingdom, 
R-C  Picture  Corp. 
26-27  D’Arblay  St., 
Wardour  St.,  London 
W.  1,  England 


82 


EXHIBITORS  HERALD 


April  12,  1924 


start  lo  finish.  My  patrons  enjoyed  it. 
Vitagraph  will  treat  you  right  on  their 
program  pictures.  Six  reels. — S.  W.  Pitner, 
Dixie  theatre,  Ripley,  Miss. 

The  Prodigal  Judge,  with  a special  cast. 
— A real  good  one  that  brought  us  extra 
business.  The  trailer,  which  comes  gratis, 
will  put  this  picture  over.  Vitagraph  helps 
their  patrons  to  put  over  a picture,  while 
some  others  want  to  charge  an  exhibitor 
even  the  postage  on  the  press  sheets.  Had 
an  exchange  send  me  a bill  for  three  cents 
postage  on  three  press  books. — W.  J.  Shoup, 
IteLuxe  theatre,  Spearville,  Kan. — Small 
town  patronage. 

The  righting  G-nide,  with  William  Dun- 
can.— Good  western  for  Saturday  night. 
But  print  was  in  such  condition  that  it 
should  have  been  junked.  Five  reels. — 
W.  F.  Straub,  Strand  theatre,  Wiggin,  Miss. 

When  Danger  Smiles,  with  William  Dun- 
can.— A very  good  western  picture  which, 
with  a good  comedy,  will  make  a good  pro- 
gram for  small  town,  and  these  pictures 
can  be  bou,ght  right  from  Vitagraph. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan. — 
Small  town  patronage. 

Black  Beauty,  with  Jean  Paige. — While 
this  is  an  old  one,  it  is  a good  one  and  will 
bring  people  who  seldom  come  to  the  show. 
Us  little  town  fellows  have  to  use  some 
old  ones  if  we  get  by  at  all. — W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. — Small 
town  patronage. 

Black  Beauty,  with  Jean  Paige. — An  un- 
usual picture  and  very  simple.  Only  suit- 
able for  children.  May  please  some  old 
country  patrons.  Only  50  per  cent  enter- 
tainment value.  Seven  reels. — A.  R.  Moore, 
Foam  Lake  Theatre  Co.,  Foam  Lake,  Sask., 
Can. — Neighborhood  patronage. 

Bring  Him  In,  with  Earle  Williams. — A 
good  picture  of  the  Northwest  Mounted 
Police.  Excellent  scenes  of  timberland  and 
mountains,  with  a good  story. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan. — 
Small  town  patronage. 

The  Silent  Vow,  with  William  Duncan. — 
It  would  have  been  a good  picture  if  it 
had  all  been  sent  to  us,  but  we  got  a badly 
cut  print  that  was  minus  several  parts  of 
good  scenes. — W.  J.  Shoup,  DeLuxe  theatre, 
Spearville,  Kan. — Small  town  patronage. 

The  Iiadder  Jinx,  with  a special  cast. — 
Poor  picture.  Not  liked  by  our  patrons. 
The  only  reason  our  people  came  was  to 
find  out  what  a “ladder  jinx”  was.  No  fa- 
vorable comments.  Several  knocks. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville.  Kan. — 
Small  town  patronage. 

Warner  Brothers 

Daddies,  with  Mae  Marsh. — Favorable 
comments  on  this  one.  Six  reels. — R.  O. 
Hutchison,  Strand  theatre,  Dothan,  Ala. — 
Small  town  patronage. 

Iiucretia  Bombard,  with  a special  cast. — 
Here  is  a dandy  picture  which  held  up 
good  for  two  days  run.  All  Warner  Bros.’ 
classics  are  good.  Eight  reels. — E.  D. 
Luma.  Rialto  theatre,  Siloan  Springs,  Ark. 
— Small  town  patronage. 

Iiucretia  Bombard,  with  Irene  Rich.- — A 
good  picture  with  thrills  and  action.  One 
that  will  please.  Seven  reels. — E.  C.  Potter, 
Firemen’s  theatre.  New  Hampton,  la. — 
Neighborhood  patronage. 

The  Gold  Diggers,  with  Hope  Hampton. — 
A dandy  picture  that  pleased  all  who  saw 
it.  Failed  to  draw,  but  big  snow  storm 
both  days.  It  is  something  different.  Had 
good  comments  on  same.  Nine  reels. — E.  D. 
Imna,  Rialto  theatre,  Siloan  Springs,  Ark. — 
Small  town  patronage. 

Tiger  Bose,  with  Lenore  Ulrich. — A 
mighty  fine  picture,  good  photography  and 
direction.  It  is  a pleasure  to  run  pictures 
like  this.  There  is  enough  wonderful 
mountain  scenery,  enough  horse  back  rid- 
ing and  enough  of  the  more  refined  mo- 
ments and  situations  in  the  picture  so  that 
it  will  thoroughly  please  all  classes  of  peo- 
ple. Run  it  and  don’t  be  afraid  to  let  the 
public  know  about  it. — E.  C.  Potter,  Fire- 
men’s theatre.  New  Hampton  la. 

The  Country  Kid,  with  Wesley  Barry. — 
The  Barrys  are  not  anything  to  brag  about. 
H3  is  too  big  for  this  kid  stuff.  As  the 
“Country  Kid”  he  doesn’t  fare  so  well,  but 
story  was  rather  weak.  My  patrons  don’t 
caie  for  the  kind  of  story  it  was  made  up 
of.  Business  fell  off  one-half  on  second 


night. — Leachman  Brothers,  Pastime  the- 
atre, Woodward,  Okla. — General  patronage. 

The  Country  Kid,  with  Wesley  Barry. — • 
This  is  the  kind  of  stuff  they  want.  To  say 
that  the  folks  ate  this  up  is  only  half  of  it. 
They  opened  their  mouths  and  swallowed  it 
whole.  There  is  not  much  of  a story  con- 
nected with  it,  but  it  has  heart  interest  and 
smiles,  and  our  patrons  want  nothing  more. 
Business  was  very  good,  as  you  would  nat- 
urally suppose. — William  H.  Creal,  Subur- 
ban theatre,  Omaha,  Neb. — Neighborhood 
patronage. 

The  Bittle  Church  Around  the  Comer, 

with  a special  cast. — One  of  the  best  pic- 
tures we  have  run  this  season.  Broke  box 
office  records.  Title  drew  them  in.  Every 
one  pleased.  Roads  impassable  for  country 
people.  I sure  agree  with  Bussell  Armen- 
trout  of  Pittsfield,  111.,  about  the  star,  Claire 
Windsor — she  is  very  easy  to  look  at.  If 
nominations  are  still  open  I want  to  make 
one  on  this  beauty.  Six  reels. — Paul  J. 
Durbin,  Majestic  theatre,  Perry,  111. — Small 
town  patronage. 

Heroes  of  the  Street,  with  Wesley  Barry. 

■ — Dandy.  The  best  I have  seen  Wesley  in, 
and  it  drew  well  above  average.  It  will 
please  all  classes.  Seven  reels. — Ralph  R. 
Gribble,  Grand  theatre.  New  Hamburg, 
Ont.,  Can. — General  patronage. 

Heroes  of  the  Street,  with  Wesley  Barry. 
— This'  picture  we  consider  very  good.  It 
pleased  our  patrons  also.  Some  sad  parts 
in  it,  but  in  the  main  it  is  a good  inter- 
esting story  with  numerous  comic  situa- 
tions. Pleased  old  as  well  as  young  here. 
Can  be  bought  very  reasonable.  Seven 
reels. — P.  G.  Ladd,  Star  theatre,  Clinton, 
Ont.,  Can. — Small  town  patronage. 

Bags  to  Biches,  with  Wesley  Barry. — A 
real  picture.  Barry  is'  good  and  draws 
well  here.  Warner  Brothers  has  the  best 
consistent  line  of  specials  on  the  market 
today,  and  they  don’t  hold  you  up  on  price. 
This  picture  was  a little  too  long,  but  no- 
body seemed  to  care  for  that.  Seven  reels. 
— R.  Ross  Riley,  Wigwam  theatre,  Oberlin, 
Kan. 

Where  the  North  Begins,  with  Rin-Tin- 
Tin. — Small  crowd  but  no  fault  of  picture. 
Was  enjoyed  by  everyone  who  saw  it.  The 
dog  was  wonderful.  Six  reels. — R.  O. 
Hutchison,  Strand  theatre,  Dothan,  Ala. — 
Small  town  patronage. 

Where  the  North  Begins,  with  Rin-Tin- 
Tin. — Ran  this  picture  two  days  with  a 
real  snow  storm.  It  pleased  all  who  saw 
it.  Boys,  book  this  one  and  step  on  it.  It 
will  back  you  up. — J.  R.  Sanders,  State 
theatre,  O’Donnell,  Tex. — General  patron- 
age. 

State  Rights 

The  Border  Bandit  Killer,  (Tri.),  with 
Douglas  Fairbanks. — This  is  a reissue. 
Played  all  of  these  Hart  and  Fairbanks 
pictures  in  this  house  four  years'  ago.  These 
reissues  get  just  as  much  money  as  they 
did  the  first  time  they  were  played.  Try 
them.  Watch  ’em  come. — C.  H.  Simpson, 
Princess  theatre,  Millen,  Ga. — General  pat- 
ronage. 

The  Border  Bandit  Killer,  (Tri.),  with 
Douglas  Fairbanks. — Not  so  good  as  some 
of  his  other  reissues,  but  got  a good  crowd. 
Five  reels. — R.  Ross  Riley,  Wigwam  the- 
atre, Oberlin,  Kan. 

Charge  It,  (Equity),  with  Clara  Kimball 
Young. — While  this  is  a society  picture,  it 
pleased  our  patrons  and  went  over  as  well 
as  we  could  expect.  Quarters  are  scarce 
around  this  section  this  winter. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan.- — • 
Small  town  patronage. 

Danger  Ahead  (Truart),  with  Richard 
Talmadge. — The  best  picture  this  star  has 
ever  made.  The  type  of  story  that  enter- 
tains. Only  fault  is  that  one  place  the 
director  fails  to  make  his  point  understood, 
during  the  scene  of  the  auto  accident.  Six 
reels. — -Alex  Steel,  Princess  theatre,  Farm- 
ington, 111. 

The  Torbidden  Trail,  (Sunset),  with  Jack 
Hoxie. — Hoxie  is  a good  Saturday  attrac- 
tion for  us.  Better  than  Franklyn  Farnum 
and  others.  His  pictures  are  consistently 
good — that  is,  they  have  a good  fight  or 
two  and  a little  romance.  Five  reels. — 
M.  P.  Foster,  Orpheum  theatre,  Harrisburg, 
111. — Mixed  patronage. 

Gold  Madness,  (Principal),  with  Guy 
Bates  Post. — Not  the  worst  and  not  the 
best.  Pleased  about  seventy-five  per  cent. 


Wouldn’t  advise  you  to  run  it  more  than 
one  day.  Seven  reels. — Paul  J.  Durbin, 
Majestic  theatre.  Perry,  111. — Small  town 
patronage. 

Has  the  World  Gone  Mad,  (Equity),  with 
a special  cast. — Some  people  might  call 
this  one  good,  but  it  is  one  of  the  poorest 
directed  and  photographed  pictures  I ever 
ran.  We  read  the  story,  therefore  under- 
stood it,  but  those  who  had  not  read  it 
couldn’t  understand  it,  as  it  was  poorly 
subtitled  and  to  them  it  was  just  a succes- 
sion of  scenes  without  much  of  a story. 
The  two  leading  men  were  so  near  alike 
that  our  patrons  couldn’t  tell  who  was 
who.  As  a whole,  this  picture  is  very  poor. 
— W.  J.  Shoup,  DeLuxe  theatre,  Spearville, 
Kan. — Small  town  patronage. 

Has  the  World  Gone  Mad,  (Equity),  with 
a special  cast. — An  ordinary  jazz  picture 
that  misses  the  mark.  Sold  as  a special, 
but  is  just  a very  good  program  picture. 
Title  is  good  but  fails  to  draw  and  only 
gives  about  fifty  per  cent  satisfaction  as 
an  attraction.  Do  not  buy  it  for  a special 
or  you  are  sure  to  lose.  Seven  reels. — E.  C. 
Potter,  Firemen’s  theatre.  New  Hamilton, 
la. — Neighborhood  patronage. 

Heading  Home,  (K-B),  with  Babe  Ruth. 
— The  poorest  thing  we  have  run  in  months. 
Nothing  but  Babe  Ruth  and  titles.  Six 
reels.— M.  Baily,  Strand  theatre,  Dryden, 
Ont. — Small  town  patronage. 

The  Xiariat  Thrower  (Independent),  with 
Franklyn  Farnum. — Really  good  west- 
ern comedy  drama  and  a picture  that 
pleased  the  one  nighters.  Lots  of  action, 
a good  story  and  plenty  of  comedy.— Ben 
L.  Morris,  Olympic  theatre.  Bellaire,  O. 

Bet’s  Go,  (Truart),  with  Richard  Tal- 
madge.— Played  it  on  the  same  bill  with 
vaudeville  and  heard  everyone  say  it  was  a 
great  show,  so  took  it  for  granted  that 
they  must  have  liked  the  picture  also.  It 
kept  them  interested  all  the  way  and  on 
the  show  I covered  I didn’t  see  a soul  walk 
out  on  it.  Which  they  do  if  they  don’t 
like  the  pictures.  Six  reels. — Prank  L. 
Browne,  Cabrillo  theatre,  San  Pedro,  Cal. — 
General  patronage. 

Buck  (Burr),  with  Johnny  Hines. — This 
is  a real  good  picture.  Lots  of  laughs  and 
excitement.  Pleased  our  patrons,  many  re- 
marking that  they  thought  it  good,  and 
when  they  loosen  up  and  tell  you  that,  it 
must  be  pretty  good.  Seven  reels. — P.  G. 
Ladd,  Star  theatre,  Clinton,  Ont.,  Can. — 
Small  town  patronage. 

Only  A Shop  Girl,  (C.  B.  C.),  with  a spe- 
cial cast. — If  there  ever  was  a special,  this 
is  one  that  rightly  deserves  the  name. 
However,  it  is  my  opinion  that  there  are 
very  few  pictures  that  are  specials. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan. — ■ 
Small  town  patronage. 

Only  A Shop  Girl,  (C.  B.  C.),  with  a spe- 
cial cast.^ — Would  rate  this  as  only  a fair 
program.  Many  knocked  it  and  called  it 
rotten  and  two  or  three  said  it  was  fair. 
I played  “Thorns'  and  Orange  Blossoms,” 
“Shadows”  and  “Only  A Shop  Girl”  from 
this  company  and  they  were  the  three  big- 
gest lemons  I have  shown.  Seven  reels. — 
H.  J.  Egan,  American  theatre,  Wautoma, 
Wis. — Small  town  patronage. 

Out  of  the  Dust,  (McCarthy),  with  a spe- 
cial cast. — Good  old  time  picture  with  sol- 
diers and  Indians  after  settlers.  Fire 
scene  good;  also  cast.  High  priced  for  me 
and  lost  money  because  people  don’t  care 
for  this  stuff.  Prints  sure  in  bad  shape. 
Cut  up  and  not  enough  left  to  tell.  Seven 
reels. — Ray  W.  Musselman,  Princess  the- 
atre, Lincoln,  Kan. 

The  Spider  and  the  Bose,  (Principal), 
with  a special  cast.- — A big  bunch  of  stars 
in  the  cast,  but  most  of  them  only  appear 
in  short  flashes.  Not  a special  in  any  way. 
Just  a fairly  good  picture,  nothing  more. 
Do  not  buy  it  for  a special,  as  you  and  your 
audience  will  be  disappointed.  Seven  reels. 
— E.  C.  Potter,  Firemen’s  theatre.  New 
Hampton,  la. — Neighborhood  patronage. 

Sure  Fire  Flint  (Burr),  with  Johnny 
Hines. — This  is  a whang,  and  has  thrill 
and  punch  galore,  bicycle,  motorcycle,  au- 
tomobile and  train.  All  are  used  to  pro- 
duce a picture  that  will  please. — John  F. 
Rees,  Regal  theatre,  Wellsville,  Mo. — Gen- 
eral patronage. 

Take  Me  Back  to  Blighty,  (British  Pro- 
duction), with  Betty  BalfoUr. — Positively 
a knockout  with  the  English  people  and 
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pleases  the  others.  Six  reels, — M.  Bailey, 
Dryden,  Ont. — Small  town  patronage. 

Temptation,  (C.  B.  C.),  with  a special 
cast. — This  is  a good  picture,  but  not  as 
big  as  C.  B.  C.  tries  to  make  out  it  is.  In 
fact,  I never  saw  a C.  B.  C.  picture  that 
ever  lived  up  to  their  representation.  This 
was  good,  but  not  appreciated  by  our  peo- 
ple.— -W.  J.  Shoup,  DeLuxe  theatre,  Spear- 
ville,  Kan. — 'Small  town  patronage. 

Their  Terrible  Time,  with  a special  cast. 
— Ten  reels  in  poor  condition.  Tried  one 
of  these  old  ones  out  of  a Chicago  ex- 
change and  sure  was  terrible.  Old  and 
streaky,  and  so  dry  it  cracked.  Too  old. 
I ran  it  through  in  afternoon  and  once 
was  enough. — H.  H.  Binions,  Cozy  theatre, 
Toledo,  Iowa. — General  patronage. 

Serials 

Her  Haugerous  Path,  (Pathe),  with  Edna 
Murphy. — Having  finished  this  serial,  we 
are  in  a position  to  make  a request  of  the 
companies  who  make  it  a business  to  pro- 
duce serials.  For  the  theatres  whose  pat- 
ronage does  not  crave  the  wild  and  woolly 
impossible  stories  which  have  made  up  99 
per  cent  of  the  serials  in  the  past,  this 
new  type,  that  is,  a series  of  short  stories 
connected  and  yet  not  vitally  bearing  upon 
one  another,  should  be  used  in  place  of 
the  hair-raisers  to  a greater  extent  than 
heretofore.  Ten  episodes. — Horn  and  Mor- 
gan, Star  theatre.  Hay  Springs,  Neb. — 
Small  town  patronage. 

The  Steel  Trail,  (Universal),  with  Will- 
iam Desmond. — On  the  fifth  episode,  hold- 
ing its  own  and  very  good.  But  serials  are 
not  going  as  good,  as  they  are  getting  tired 
of  them.  The  producers'  are  killing  the 
serials.  Too  much  repeat  from  one  episode 
to  the  other.  They  are  getting  tired  of 
seeing  it  over  and  over.  Cut  out  the  repeat 
stuff.  Make  the  serials  shorter. — William 
Thacher,  Royal  theatre,  Salina,  Kan. 

The  Steel  Trail,  (Universal),  with  Will- 
iam Duncan. — On  third  episode  and  say, 
they  sure  are  taking  to  it.  Kids  eating  it 
up.  Also  pleases  the  grownups.  Duncan 
well  liked  here.  So  don’t  be  afraid  of  it. 
Best  Duncan  serial  yet,  and  I have  run 
them  all. — C.  C.  Crarens,  Rex  theatre,  Lil- 
bourn.  Mo. — General  patronage. 

The  Way  of  a Man,  (Pathe),  with  a spe- 
cial cast. — On  the  fifth  episode  and  it  is 
pleasing  a full  house  every  week.  If  you 
want  a short  western  serial  you  won’t  go 
wrong. — J.  R.  Sanders,  State  theatre, 
O’Donnell,  Tex. — General  patronage. 

Short  Subjects 

Baby  Peggy  Comedies,  (Universal). — No 
good  for  us  any  more.  Getting  worse  and 
worse.  Kid  is  good  but  fails  to  get  by  of 
late.  Two  reels. — E.  W.  McClelland,  Rex 
theatre,  Gilman  City,  Mo. 

Fighting  Blood  (P.  B.  O.),  with  George 
O’Hara.— These  are  extra  good  entertain- 
ment and  keep  the  people  interested,  al- 
though I don’t  think  they  bring  any  extra 
patrons  and  they  cost  us  too  much  money. 
Can’t  make  anything  on  them. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan. — 
Small  town  patronage. 

Fighting  Blood  (F.  B.  O.),  with  George 
O’Hara. — These  pictures  have  caused  more 
interest  than  anything  we  have  shown  yet. 
However,  the  price  is  too  high.  We  don’t 
make  a dime  on  them. — W.  J.  Shoup,  De- 
Luxe  theatre,  Spearville,  Kan. — Small  town 
patronage. 

Fighting  Blood  (P.  B.  O.),  with  George 
O’Hara. — No.  3.  These  please  my  patrons, 
but  personally  will  take  a Ruth  Roland 
or  Charles  Hutcheson  serial  for  mine.  Not 
nearly  so  exciting  as  a serial;  neither  does 
it  contain  the  action  of  a serial.  Do  not 
know  how  it  will  hold  up  here.  Two  reels. 
— A.  C.  Betts,  Powers  theatre.  Red  Creek, 
N.  T. — Small  town  patronage. 

Fighting  Blood  (P.  B.  O.),  with  George 
O’Hara. — Second  series  extra  good.  A laugh 
in  every  round.  More  comedy  than  first 
series.  Print  in  good  shape.  Two  reels. — 
W.  P.  Straub,  Strand  theatre,  Wiggins, 
Miss. 

Fighting  Blood  (F.  B.  O.),  with  George 
O’Hara. — The  “Fighting  Bloods,”  especially 
the  last  series,  are  the  best  two  reel  sub- 
jects on  the  market.  They  have  good  spicy 
comedy,  and  clean  cut  boxing,  which  will 
fit  in  with  any  program.  Good  drawing 
card  here.  Two  reels. — W.  A.  Clark,  Jr., 


Theatre  for  Rent 

This  prosperous  city  wants 
a good  movie 

Here  is  an  opportunity  for  a good  exhibitor  to  make 
money,  managing  a theater  in  a city  which  is  larger  than 
any  other  town  or  city  within  30  miles— drawing  its  pat- 
ronage from  a territory  with  a population  of  30,000.  Loca- 
tion: Northern  Indiana. 

At  present  there  is  only  one  other  theater  running  pictures 
every  night — and  no  other  location  where  a good  theater 
can  start,  except  the  theater  now  for  rent. 

This  house  seats  400 — has  excellent  location — and  can  be 
opened  without  a cent  of  expense  to  you.  All  you  need 
is  a good  picture  machine  and  the  ability  to  select  good 
pictures,  and  you  can  make  good  money.  There’s  nothing 
to  risk  and  a lot  to  gain  by  investigating.  If  interested, 
write  for  full  facts  and  attractive  rental  proposition.  Ad- 
dress: J.  H.  S.  Ellis,  180  N.  Wabash  Ave.,  Chicago. 


Castle  theatre,  Havana,  111. — General  pat- 
ronage. 

Fighting  Blood  (F.  B.  O.),  with  George 
O’Hara. — Just  finished  the  second  series. 
They  are  all  good,  but  have  no  pulling 
power  for  my  house  and  we  pay  twice  as 
much  for  them  as  we  do  for  a good  com- 
edy. But  “Fighting  Blood”  series  is  O.  K. 
if  you  can  buy  them  right.  They  may  pull 
for  you,  but  they  didn’t  for  us.  Two  reels, 
— William  Thacher,  Royal  theatre,  Salina, 
Kan. 

Fighting  Blood  (P.  B.  O.),  with  George 
O’Hara. — This  series  did  the  business  for 
us  and  if  the  second  series  is  as  good  we 
will  be  satisfied.  They  are  full  of  action 
and  just  the  right  amount  of  comedy.  Just 
finished  the  first  series  and  ready  for  the 
second. — Paul  B.  Hoffman,  Legion  theatre, 
Holyrood,  Kan. — Small  town  patronage. 

The  Xieather  Pushers,  (Universal),  with 
Reginald  Denny. — These  are  good,  the  best 
short  subjects  I have  seen,  but  they  hold 
me  up  for  them  and  I cannot  make  any 
money.  Two  reels. — Ralph  R.  Gribble, 
Grand  theatre.  New  Hamburg,  Ont.,  Can. — • 
General  patronage. 

Our  Gang  Comedies,  (Pathe). — They  are 
a safe  bet.  General  satisfaction.  Two  reels. 
— B.  W.  McClelland,  Rex  theatre,  Gilman 
City,  Mo. 

Pathe  News,  (Pathe). — This  news  is  sure 
fine.  Very,  very  interesting  as  well  as 
amusing.  Am  using  one  of  these  news 
reels  every  week. — A.  C.  Betts,  Powers  the- 
atre, Red  Creek,  N.  Y. — Small  town  patron- 
age. 

Roving  Thomas  Comedies,  (Vitagraph). — 
There  is  nothing  to  these  “Roving  Thomas 
Cartoon  Comedies.”  They  are  certainly  not 
funny.  There  is  nothing  much  educational 
from  a scenic  value,  and  they  are  not  in- 
teresting. Just  a waste  of  time  and  money 
to  put  these  on.  They  are  not  worth  ex- 
press charges  from  an  entertainment  stand- 
point. One  reel. — A.  R.  Moore,  Foam  Lake 
Theatre  Co.,  Foam  Lake,  Sask.,  Can. — 
Neighborhood  patronage. 

Boving  Thomas  Comedies,  (Vitagraph). — 
A few  of  these  went  good,  but  our  patrons 


got  tired  of  them  after  the  third  one  and 
told  me  that  so  far  as  they  were  concerned 
I could  leave  the,m  off. — W.  J.  Shoup,  De- 
Luxe  theatre,  Spearville,  Kan. — Small  town 
patronage. 

The  liion  and  the  Mouse  (Pathe),  an 
Aesop’s  Fable. — This  brought  more  laughs 
from  the  kiddies  and  older  folks  than  any 
comic  I ever  showed.  Had  one  news  reel 
with  this  comic.  One  reel. — L.  J.  Montz, 
Dana  theatre,  Dana,  Iowa. — Neighborhood 
patronage. 

The  Blacksmith  (First  National),  with 
Buster  Keaton. — We  are  somewhat  disap- 
pointed in  the  Buster  Keaton  comedies. 
They  are  good,  and  yet  they  do  not  bring 
out  the  great  gobs'  of  laughter  and  merri- 
ment as  Harold  Lloyd,  Larry  Semon  and 
Our  Gang  evoke  when  shown  in  our  the- 
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atre.  Two  reels. — Horn  & Morgan,  Star 
theatre,  Hay  Springs,  Neb. — Small  town 
patronage. 

The  Blizzard  (Vitagraph).  with  Jimmy 
Aubrey. — For  a slapstick  comedy  to  make 
them  laugh,  this  is  up  to  the  Semons. 
Nothing  to  it,  but  lots  of  laughs. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan. — 
Small  town  patronage. 

Bungalow  Trouble  (Paramount),  with  a 
special  cast. — A very  good  comedy  that 
brought  a good  many  laughs.  Not  a knock- 
out, but  it’s  good. — W.  J.  Shoup,  DeLuxe 
theatre,  Spearville,  Kan. 

Carmen,  Jr.,  (Universal),  with  Baby 
Peggy. — -Very  poor  for  Baby  Peggy.  In 
fact,  we  haven’t  gotten  any  lately  that 
come  up  to  the  ones  she  made  two  and 
three  years  ago. — W.  J.  Shoup,  DeLuxe  the- 
atre, Spearville,  Kan. — Small  town  patron- 
age. 

The  Chicken  Parade  (Vitagraph),  with 
Jimmy  Aubrey. — Of  all  the  funny  slapstick 
stuff,  it’s  this  one.  The  kids  roared  and 
the  grown-ups  chuckled.  The  trick  Ford  is 
O.  K. — W.  J.  Shoup,  DeLuxe  theatre,  Spear- 
ville, Kan. — Small  town  patronage. 

The  Coal  Bust  Twins  (Universal);  with 
Nelly  Edwards. — Good  single  reel.  Use 
these  with  “The  Leather  Pushers’’  and  fea- 
ture. One  reel. — Ralph  R.  Gribble,  Grand 
theatre.  New  Hamburg,  Ont.,  Canada. — 
General  patronage. 

Dance  or  Die  (Pox),  a Sunshine  comedy. 
— Another  Sunshine  that  is  only  mildly  in- 
teresting. The  plot  in  this  is  unusual  and 
it  seems  a shame  that  more  comedy  was 
not  brought  out.  Many  fine  opportunities 
for  rich  comedy  situations  were  passed  en- 
tirely. Two  reels. — V.  G.  Bollman,  Castalia 
theatre,  Castalia,  la. — Small  town  patron- 
age. 

Dandy  Dan  (Pox). — Fair  comedy  that  got 
a few  laughs.  Two  reels. — Ray  W.  Mus- 
selman,  Princess  theatre,  Lincoln,  Kan. 

Derby  Day  (Pathe),  with  Our  Gang.^ — If 
you  can  beat  this  for  comedy  that  will  draw 
and  please,  send  me  the  odpe.  I am  catch- 
ing these  right  off  the  bat  and  have  had 
just  one  weak  one.  Two  reels. — Ray  W. 
Musselman,  Princess  theatre,  Lincoln,  Kan. 

The  Desert  Wolf  (Pathe),  with  Thomas 
Santschi. — Have  never  seen  a real  good 
two  reel  western,  but  this  is  as  good  as 
any.  Used  as  a filler  for  “Dr.  Jack”  and 
went  over  fairly  well.  Two  reels. — Robert 
L.  Anderson,  Olympic  theatre.  Forks,  Wash. 

Dipping  the  Deep  (Educational),  with  a 
special  cast. — Good.  Book  these  singles, 
boys.  They  are  all  good  to  date. — Walter 
H.  Musson,  Queen’s  theatre,  Hespeler,  Ont., 
Can. 

Dogs  of  War  (Pathe),  with  Our  Gang. — • 
Extra  good  comedy.  In  fact,  we  haven’t 
had  but  one  or  two  or  Our  Gang  comedies 
but  what  were  good,  and  while  perhaps 
they  do  not  get  us  any  extra  business,  they 
keep  what  patrons  we  have. — W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. — Small 
town  patronage. 

Do  Your  Stuff  (Pathe),  with  Paul  Parrot. 
— This  is  one  of  the  best  single  reelers 
I’ve  shown  in  a long  time.  Chinese  stuff, 
trap  doors,  trick  stairway,  thrills,  etc., 
make  this  a good  one.  One  reel. — 'John  M. 
Williams,  Park  theatre,  Glen  Rose,  Tex. — 
Small  town  patronage. 

Dr.  Jekyll  aud  Mr.  Hyde  (Arrow),  with 
Hank  Mann. — These  burlesques  on  fea- 
tures are  all  right  when  the  people  have 
seen  the  drama,  but  otherwise  they  are 
N.  G.  I don’t  advise  raving  over  them  if 
they  are  shown.  Two  reels.- — M.  D.  Oppen- 
heimer,  Lafayette  theatre.  New  Orleans, 
La. 

Don’t  Flirt  (Pathe),  with  a special  cast. 
— This  was  my  first  of  these  and  believe  it 
will  be  last.  May  go  alright  for  some  but 
not  here.  Not  much  comedy  in  seeing  a 
lot  of  ducks  and  geese  and  monkeys  and 
goats  walking  around. — H.  H.  Binions, 
Cozy  theatre,  Toledo,  la. — General  patron- 
age. 

Don’t  Get  Fresh  (Universal),  with  Buddy 
Messinger. — Very  good.  If  all  comedies 
were  as  good,  we  wouldn’t  kick.  Two  reels. 
— Mrs.  W.  J.  Carter,  Maxine  theatre,  Cros- 
well,  Mich. — Small  town  patronage. 

Don’t  Get  Fresh  (Universal),  with  Buddy 
Messinger. — Our  folks  considered  this  a 
pretty  fair  comedy.  Two  reels. — C.  E.  Hop- 
kins, The  Hopkins  theatre.  Cotter,  Ark. — • 
Small  town  patronage. 

Down  to  the  Ships  to  See  (Universal), 


with  a special  cast. — Not  a very  good  one. 
— W.  J.  Shoup,  DeLuxe  theatre,  Spearville, 
Kan. — Small  town  patronage. 

The  Faster  Bonnet  (Educational),  with  a 
special  cast. — This  is  one  of  the  cleverest 
and  best  comedies  I have  seen  in  many  a 
day.  Don’t  make  any  better  for  a high  class 
audience.  Two  reels. — M.  J.  Babin,  Fairy- 
land theatre.  White  Castle,  La. 

The  Explorer  (Fox),  a Sunshine  Comedy. 
— Would  class  this  as  only  average.  A 
darky  furnishes  practically  all  of  the 
laughs  and  the  balance  of  film  is  a trifle 
tiresome.  Two  reels. — V.  G.  Bollman,  Cas- 
talia theatre,  Castalia,  la. — Small  town 
patronage. 

Fire  Fighters  (Pathe),  with  Our  Gang. — 
Pleased  the  kids,  but  made  the  operator 
swear.  The  film  was  in  bad  condition. 
Two  reels. — 'J.  J.  Casselman,  Colonial  the- 
atre, Tracy,  Minn. — General  patronage. 

Fire  Fighters  (Pathe),  with  Our  Gang. — 
A real  comedy.  This  is  the  third  of  this 
series  I have  used  and  it  is  the  first  good 
one.  Two  reels. — S.  G.  Ihde,  Photopaly  the- 
atre, Ashland,  Kan. — Small  town  patronage. 

Fire  Fighters  (Pathe),  with  Our  Gang. — ■ 
— This  is  our  first  Our  Gang  and  will  not 
condemn  them  till  we  try  some  more.  The 
acting  is  good  for  kids  but  this  one  does 
not  contain  the  laughs  that  we  look  for  in 
comedies.  Two  reels. — Robt.  L.  Anderson, 
Olympic  theatre.  Forks,  Wash. 

Fire  Fighters  (Pathe),  with  Our  Gang.— 
Get  these  Gangs.  Very  funny  animal  stuff, 
ducks,  chickens,  etc.  Slow  motion  at  the 
end  is  novel.  Two  reels. — F.  E.  Sabin,  Ma- 
jestic theatre.  Eureka,  Mo. 

The  Fireside  Brewer  (Paramount),  with 
a special  cast. — Another  good  comedy 
which  was  very  good. — W.  J.  Shoup,  De- 
Luxe  theatr,e  Spearville,  Kan. — Small 
town  patronage. 

Fresh  from  the  Farm  (Educational),  a 
Christie  comedy,  with  Bobby  Vernon. — 
Educational  would  make  friends'  and 
money  by  putting  this  on  the  shelf  and 
leaving  it  there.  About  the  nearest  noth- 
ing I have  seen  for  some  time.  If  you 
have  this  coming,  pay,  but  do  not  play  it, 
as  it  will  make  more  friends  for  the  the- 
atre. Print  only  in  fair  shape.  Two  reels. 
— Russell  Armentrout,  K.  P.  theatre,  Pitts- 
field, 111. 

Fix>zen  Hearts  (Pathe),  with  Stan  Laurel. 
— Pretty  good  slapstick.  Brought  a lot  of 
laughs.  Two  reels'. — Ralph  R.  Gribble, 
Grand  theatre.  New  Hamburg,  Ont.,  Can. — 
General  patronage. 

Gas  and  Air  (Pathe),  with  Stan  Laurel. 
— Although  much  better  than  “Kill  or 
Cure,”  this  comedy  is  not  up  to  the  stand- 
ard that  the  Paul  Parrot  Comedies  are. 
The  antics  of  the  Ford  car  in  this  comedy 
are  very  amusing,  though,  and  this  should 
prove  satisfactory.  One  reel. — C.  E.  Roo- 
ley.  Star  theatre,  Stoutsville,  Mo. — Small 
town  patronage. 

Gasoline  Wedding  (Pathe),  with  Harold 
Lloyd. — Not  as  good  as  some  of  Lloyd’s 
old  ones.  Is  a re-issue  and  good  clear 
print.  Bebe  does  some  ridiculous  things. — 
H.  H.  Binions,  Cozy  theatre,  Toledo,  Iowa. 
— General  patronage. 

Girls  and  Becords  (Pathe),  a Sportlight. 
— Some  mighty  good  stuff  in  this,  especially 
the  diving.  These  subjects  seem  to  be  go- 
ing exceptionally  well  so  far  but  am  afraid 
it  is  liable  to  get  too  much  of  the  same 
stuff.  One  reel. — S.  G.  Ihde,  Photoplay  the- 
atre, Ashland,  Kan. — Small  town  patron- 
age. 

The  Haunted  House,  (Fox), — Good  com- 
edy with  lots  of  spooky  stuff  and  a negro 
that  is  good.  A nice  line  of  radio  talk  in 
the  sub-titles  that  is  good  for  a lot  of 
laughs.  Two  reels. — Ray  W.  Musselman, 
Princess  theatre,  Lincoln,  Kan. 

High  and  Dizzy  (Pathe),  with  Harold 
Lloyd. — These  are  old  but  always  amusing. 
They  always  like  them.  Two  reels. — A.  F. 
Jenkins,  Community  theatre,  David  City, 
Neb. 

In  the  Swim  (Winkler),  with  Felix. — Just 
another  Felix.  They  are  all  good.  Some 
are  especially  so.  One  reel. — Dinsmore  & 
Son,  Majestic  theatre,  Weiner,  Ark. — Neigh- 
borhood patronage. 

Jenkins  and  the  Mutt  (Pathe),  with  a 
special  cast. — Cannot  say  very  much  for 
this  one. — Walter  H.  Musson,  Queen’s  the- 
atre, Hespeler,  Ont.,  Can. 

Just  Fassin’  Through  (Pathe),  with  Will 
Rogers. — A real  comedy.  Rogers  is  the 


best  comedian  making  pictures  today.  Two 
reels. — R.  Ross  Riley,  Wigwam  theatre, 
Oberlin,  Kan. 

Kick  Out  (Educational),  with  Lige  Con- 
ley.— This  one  certainly  has  the  laughs. 
If  you  want  one  to  bring  the  house  down, 
be  sure  to  play  this  one.  An  excellent  com- 
edy to  run  with  a weak  sister.  In  a case 
of  that  kind,  feature  this  comedy  and  not 
the  main  feature.  Here  is  a comedy  that 
deserves  special  mention  in  your  advertise- 
ment. Print  only  fair.  Two  reels. — Russell 
Armentrout,  K.  P.  theatre,  Pittsfield,  111. 

King  “Winter,  (Educational). — This  is  a 
good  scenic,  showing  some  fine  winter 
scenes  of  Niagara  Falls.  Those  Hodge 
Podge  subjects  come  in  fine  when  the  fea- 
ture is  too  long  to  admit  of  running  a two 
reel  comedy.  One  reel. — J.  J.  Casselman, 
Colonial  theatre,  Tracy,  Minn. — General 
patronage. 

Dodge  Hight  (Pathe),  with  Our  Gang. — - 
Not  as"  good  as  the  others,  but  at  that  it 
is  as  good  as,  and  a little  better  than,  the 
comedy  we  usually  get.  Cost  too  much 
money  for  we  little  fellows  now,  as  twenty- 
five  cent  piece  are  very  scarce  around 
this  part  of  the  country  this  winter.— W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan. — 
Small  town  patronage. 

July  Days  (Pathe),  with  Our  Gang. — 
Very  good,  but  did  not  please  as  well  as 
some  of  their  former  comedies.  Two  reels. 
— Mrs.  W.  J.  Carter,  Maxine  theatre,  Cros- 
well,  Mich. — Small  town  patronage. 

The  Midnight  Caliaret  (Vitagraph),  with 
Larry  Semon. — Another  good  Semon  com- 
edy. Two  reels. — J.  J.  Casselman,  Colonial 
theatre,  Tracy,  Minn. — General  patronage. 

The  Midnight  Cabaret  (Vitagraph),  with 
Larry  Smeon. — There  is  no  getting  away 
from  it,  these  Semon  comedies  get  the 
laughs.  Very  few  comedies'  nowadays  do 
more  than  make  you  smile  and  only  a few 
do  that.  Thank  goodness  Larry  can  still 
make  them  laugh  out  loud  without  the  aid 
of  animals,  as  four  or  five  other  companies 
are  doing.  Two  reels. — M.  Oppenheimer, 
Lafayette  theatre.  New  Orleans,  La. — Tran- 
sient patronage. 

Mysteries  of  the  Sea,  (Pathe). — I have 
not  shown  a better  half  reel  in  months,  as ' 
this  was  interesting  from  start  to  finish. 

I cannot,  however,  continue  without  reg- 
ular two  reel  comedies,  which  of  course 
means  five  and  six  reel  features  must  be 
bought.  Half  reel. — H.  J.  Longaker,  How- 
ard theatre,  Alexandria,  Minn. — Rural  pat- 
ronage. 

Ho  Doafiug  (Educational),  with  Poodles 
Hanniford. — Will  O.  K.  this  one.  Two  reels. 
— Walter  H.  Musson,  Queen’s  theatre,  Hes- 
peler, Ont.,  Can. 

No  Noise  (Pathe),  with  Our  Gang. — An- 
other dandy  of  the  Our  Gang  series.  This 
opens  with  Mickey  in  the  hospital  and  the 
nurse  about  to  administer  castor  oil.  The 
audience  immediately  is  in  good  humor. 
The  Gang  visits  Mickey  and  are  cautioned 
to  make  no  noise,  but  they  nearly  wreck 
the  place.  Two  reels. — Wm.  E.  Tragsdorf, 
Trags  theatre,  Neilsville,  Wis. — Small  town 
patronage. 

No  Stop  Over  (Pathe),  with  Snub  Pollard. 
— Somewhat  amusing  in  spots,  but  not  very 
much.  The  shell  game  pretty  good. — C.  V. 
Anderson,  Oak  theatre,  Oakdale,  Neb. — 
General  patronage. 

Obey  the  Daw  (Universal),  with  Jack 
Earle. — -These  are  very  good  comedies.  No 
bad  ones  so  far.  Two  reels. — A.  F.  Jenkins, 
Community  theatre,  David  City,  Neb. 

The  Old  Sea  Dog  (Pathe),  with  Snub  Pol- 
lard.— Good  comedy.  Film  bad.  Tickled  the 
kids,  especially.  Snub  usually  gets  more 
laughs,  but  it  was  hard  to  keep  going. 
Two  reels.- — L.  A.  Burson,  Sun  theatre, 
Gothenburg,  Neb. — General  patronage. 

One  Terrible  Day  (Pathe),  with  Our 
Gang. — This  comic  sure  brought  the  laughs 
and  is  bringing  the  people.  They  are  ask- 
ing for  more.  Two  reels. — L.  J.  Montz, 
Dana  theatre,  Dana,  la. — Neighborhood 
patronage. 

Onr  Gang  (Pathe),  with  Our  Gang. — This 
is  sure  fine.  Can’t  be  beat  for  good  clean 
fun  and  entertainment.  If  you  have  a 
weak  feature,  book  this  with  it,  and  this 
will  balance  your  program  fine.  Two  reels. 
— -A.  C.  Betts,  Powers  theatre.  Red  Creek, 
N.  Y. — Small  town  patronage. 

Fick  and  Shovel  (Pathe),  with  Stan 
Laurel. — Mighty  good  single  reeler  with 
plenty  of  slapstick. — John  M.  Williams, 
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Park  theatre,  Glen  Rose,  Tex. — Small  town 
patronage. 

Plumb  Crazy  (Educational),  a Christie 
comedy,  with  Bobby  Vernon. — Good  clean 
comedy  with  lots  of  laughs'.  Two  reels. — 
A.  R.  Moore,  Foam  Lake  Theatre  Co.,  Foam 
Lake,  Sask.,  Can. — Neighborhood  patronage. 

Pop  Tuttle’s  Iiost  Control  (F.  B.  O.),  with 
Dan  Mason. — While  not  as  good  as  some 
of  Pop’s  comedies,  still  this  one  pleased 
the  kids  and  most  of  the  grownups.  Two 
reels. — M.  A.  Manning,  Opera  House,  Bald- 
win, Wis. — Small  town  patronage. 

Postage  Due  (Pathe),  with  Stan  Laurel. 
— 'Lay  off  this,  sure!  Not  a laugh  in  it  and 
will  ruin  any  good  program.  Two  reels. — 
L.  F.  Wolcott,  Grand  theatre,  Eldora,  la. — 
Small  town  patronage. 

Boll  Along  (Educational),  with  Jimmie 
Adams. — New  type  of  comedy  or  very  old 
one  revised.  Good  darkey  fun  and  theme 
well  carried  out.  Steamboat  race  a knock- 
out. This  is  on  a par  with  the  quality  of 
Educational’s  latest  offerings,  which  are 
almost  all  good  and  can  be  bought  right. 
Two  reels. — A.  R.  Moore,  Foam  Lake  The- 
atre Co.,  Foam  Lake,  Sask.,  Can. — Neigh- 
borhood patronage. 

A Sailor  Made  Man  (A.  E.),  with  Harold 
Lloyd. — Those  who  came  enjoyed  this  very 
much,  but  we  are  having  hard  times  here 
and  all  business  is'  very  dull.  Ran  this 
with  an  “Our  Gang’’  and  “Felix,”  which 
made  a splendid  program,  but  too  expensive 
for  a little  place  like  this.  Never  made 
a dollar.  Four  reels. — Dinsmore  & Son, 
IVtajestie  theatre,  Weiner,  Ark. — Neighbor- 
hood patronage. 

She’s  a He  (Universal),  with  Buddy  Mes- 
singer. — A really  good  comedy,  as  all  of 
Buddy’s  have  proven  to  be. — W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. — Small 
town  patronage. 

The  Single  Dife,  Between  the  Acts  (Vita- 
graph),  with  Larry  Semon.  Two  good 
comedies.  They  have  all  the  laugh  to 
them  that  is  good  for  a person,  for  that 
length  of  time.  Two  reels'. — S.  W.  Pitner, 
Dixie  theatre,  Ripley,  Miss. 

The  Skipper  Strikes  It  Bich  (First  Na- 
tional), with  Dan  Mason. — Called  a comedy. 
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Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00 


THEATRES  FOR  SALE 

FOR  SALE;  The  only  two  moving  picture 
theatres  in  town  of  five  thousand.  Reason  for 
selling — dissolving  partnership.  Pellettieri  & Foote, 

Oconto,  Wis.  

FOR  SALE:  Good  theatre  in  County  Seat 
town.  Everything  in  first  class  condition.  No 
competition.  A money  maker.  Priced  right. 
Menefee  & Sons,  Hoxie,  Kansas. 


EQUIPMENT  FOR  SALE 

HAVING  NO  further  use  for  my  Simplex  Ma- 
chine in  good  sound  dependable  condition,  com- 
plete with  arc  and  motor  drive  will  sell  same  for 
$350.00.  S.  Trenk,  1088  Fulton  St.,  San  Fran- 
cisco. — 

FOR  SALE:  1 Powers  6-A  New  motor  drive. 
Will  sell  for  $325.00.  Write,  John  Barron,  5333 
Santa  Monica  Blvd.,  Hollywood,  Cal. 


MANAGING  DIRECTOR 

MANAGING  DIRECTOR  desires  connection 
with  enterprising  theatre  or  theatres  after  May 
1st.  Ten  years’  experience,  pictures,  vaudeville, 
legitimate.  Knows  showmanship  A to  Z.  Will 
produce  results  anywhere.  Thirty-eight  years  old, 
married,  absolutely  reliable.  Give  full  details  in 
first  letter  as  my  services  will  not  be  available 
long.  Address  R.  E.,  care  Exhibitors  Herald. 

MANAGING  DIRECTOR  desires  connection 
with  theatre  or  theatres  after  May  1st.  Twenty 
years’  experience,  pictures,  vaudeville,  legitimate. 
High  class  publicity  and  exploitation.  Knows  box 
office  and  exploitation  values  of  pictures.  Married. 
Kindly  give  details  in  first  letter.  Address  XYX, 
care  Exhibitors  Herald. 


but  it’s  a mistake.  Dead.  Did  not  get  a 
smile.  A mirthless  farce.  Two  reels. — 
Elmac  theatre.  Maple  Rapids,  Mich. — Small 
town  patronage. 

Shoot  Straight  (Pathe),  with  Paul  Par- 
rot.— Fairly  good  comedy,  but  not  up  to 
this  company’s  standard.  John  M.  Wil- 
liams, Park  theatre,  Glen  Rose,  Tex. — 
Small  town  patronage. 

So  Dong,  Buddy  (Universal),  with  Buddy 
Messinger. — Good  comedy. — W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. — Small 
town  patronage. 

Step  Forward  (First  National),  with  Ben 
Turpin. — This  is  not  a hilarious  comedy, 
yet  has  many  amusing  situations  and  will 
get  by.  Two  reels. — Horn  and  Morgan, 
Star  theatre.  Hay  Springs,  Neb. — Small 
town  patronage. 

Step  Dively,  Please  (Fox),  with  a special 
cast. — Can’t  say  anythin.g  good  for  this 
comedy.  ’Nuf  sed. — William  Thacher, 
Royal  theatre,  Salina,  Kan. 

Such  Is  Dife  (Universal),  with  Baby 
Peggy. — This  will  please  “Peggy  Fans” 
immensely:  however,  the  balance  of  the 
patrons  won’t  care  much  for  it.  At  that, 
it  is  one  of  the  best  that  Peggy  ever  ap- 
peared in.  Two  reels. — S.  B.  Ihde,  Photo- 
play theatre,  Ashland,  Kan. — Small  town 
patronage. 

Taking  a Chance  (Pathe),  a Sportlight. 
— An  extra  good  subject,  showing  all  sorts 
of  sports  in  slow  and  regular  speed.  Babe 
Ruth  in  action,  football  games,  pole  vault- 
ing, steer  busting,  horseback  hurdling,  etc. 
Keep  up  the  good  work,  as'  it  is  different. 
One  reel. — H.  J.  Longaker,  Howard  theatre, 
Alexandria,  Minn.- — Rural  patronage. 

Three  Strikes  (Educational),  with  Lige 
Conley. — Without  a doubt,  this  two  reeler 
is  one  of  the  best  comedies  that  Educa- 
tional has  put  <5ut  for  a long  time.  You 
will  make  no  mistake  in  using  this  one 
when  you  have  a weak  sister.  The  only 
thing  I have  against  this  is  that  the  print 
was  in  terrible  shape,  and  if  comedy  hadn’t 
been  so  good  it  would  have  queered  the 
show.  Two  reels. — Russell  Armentrout, 
K.  P.  theatre,  Plainfield,  111. 

Three  Strikes  (Education),  with  Lige 
Conley. — Par  and  away  the  best  comedy 
we  have  ever  shown  here.  Full  of  clever 
and  amusing  stunts  and  a great  asset  to 
any  program.  Educational  offerings  are 
uniformly  good  and  their  prices  are  very 
reasonable  considering  the  quality  of  their 
product.  Two  reels. — A.  R.  Moore,  Foam 
Lake  Theatre  Co.,  Foam  Lake,  Sask.,  Can. 
— Neighborhood  patronage. 

Trouble  in  the  Ark  (Pathe),  an  Aesop 
Fable. — Not  much  to  laugh  at.  Not  as  good 
as  the  “Mutt  & Jeff”  stuff  and  costs  more. 
We  think  that  we  heard  one  kid  giggle  a 
little.  One-half  reed. — •Elmac  theatre. 
Maple  Rapids,  Mich. — Small  town  patron- 
age. 

Under  the  White  Bobe  (Universal),  with 
Neely  Edwards. — A good  comedy  on  the 
spooky  order.  Pleased  all  and  some  good 
remarks  about  it  were  heard.  Neely  is 
going  to  the  front  as  a comedian.  One 
reel. — C.  V.  Anderson,  Oak  theatre,  Oak- 
dale, Neb. — General  patronage. 

Uneasy  Feet  (Educational),  with  Lloyd 
Hamilton. — A fair  comedy.  Not  as  good 
as  some  of  Ham’s  other  comedies,  though. 
Two  reels. — J.  W.  Andresen,  Rialto  thea- 
tre, Cozad,  Neb. — General  patronage. 

When  Fighting  Is  Necessary  (Pathe), 
with  Leo  Maloney. — Say,  there  is  an  in- 
stance in  this  where  the  hero  holds  up  a 
whole  bunch  of  outlaws  with  a broom  and 
an  empty  gun.  Then  he  omes  into  the 
room  and  makes  the  leader  of  the  crooks 
“stick  ’em  up”  merely  by  poking  his  finger 
in  his  ribs.  This  is  the  picture  that  will 
please,  we’ll  say.  Two  reels. — C.  E.  Dooley, 
Star  theatre,  Stoutsville,  Mo. — Small  town 
patronage. 

Wide  Open  (Educational),  with  Lige  Con- 
ley.— Grab  this  one  and  listen  to  them 
roar.  It’s  the  snake’s  hips.  Two  reels. — 
Walter  H.  Musson,  Queen’s  theatre,  Hes- 
peler,  Ont.,  Can. 

A Woolen  Yam  (Genl.  Elec.  Co.), — The 
film  in  tjiis  was  very  good  and  the  subject 
is  very  entertaining.  We  tied  up  with 
the  schools  on  this  and  such  proved  to 
our  advantage.  These  are  goo  Short  Sub- 
jects. One  reel.— C.  E.  Dooley,  Star  theatre, 
Stoutsville,  Mo. — Small  town  patronage. 


EVERY  PICTURE 


Every  picture  is  important.  If 
it’s  sold  it’s  tought  and  if  it’s 
bought  it’s  exhibited — ^to  profit  or 
loss.  Big  pictures  and  little  pic- 
tures take  from  or  add  to  the  same 
bank  balance. 

When  every  picture  exhibited 
every  week  by  every  exhibitcM'  is 
reported  to  every  other  exhibitor  it 
wUl  be  possible  to  kill  the  losers 
at  the  first  run  house  and  perpetu- 
ate the  profitaUe  career  of  the 
money  maker. 

To  perfect  this  system  of  picture 
selection  by  box  office  proof  is 
every  exhibitor’s  business.  Use  this 
blank  now  and  a supply  for  future 
use  will  be  sent  you. 

Address:  Exhibitors  Herald,  407 
South  Dearborn  St.,  Qiicago,  UL 
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THEATRE  CONSTRUCTION 
AND  EQUIPMENT 


cAmericds^inest  Organ 

Write  for  our  beautiful 
descriptive  literature 

The  Marr  Colton  Co. 

WARSAW.  N.Y. 


Kettler  Opens  Half  Million 
Dollar  Tke  atre  in  Sou  til 


Carl  Kettler,  prominent  southern  show- 
man and  president  of  the  Bijou-Amusu 
Company,  owner  of  the  Kettler  theatre 
has  added  another  fine  theatre  to  amuse- 
ment activities  in  the  south  with  the 
opening  on  March  1 of  the  new  Ket- 
tler theatre  at  West  Palm  Beach,  Florida. 

Beauty,  comfort  and  modern  conveni- 
ences are  combined  in  the  Kettler  theatre 
and  office  building  which  cost  a half 
million  dollars.  From  the  1300  watt  sun- 
burst of  200  electric  light  bulbs  that  la- 
diate  light  from  the  ceiling  to  the  dress- 
ing rooms  beneath  the  stage,  every  detail 
is  complete.  The  loft  back  stage,  72 
feet  high,  can  accommodate  48  drops  at 
once  and  provides  sufficient  room  for  any 
production  of  the  legitimate  stage.  Four- 
teen hundred  seats,  so  arranged  that  none 
of  them  presents  an  obstructed  view  of 
the  stage,  are  provided.  Steel  supports 
beneath  the  balcony  are  eliminated  by 
the  solid  steel  girder  supporting  the  bal- 
cony— part  of  the  160  tons  of  steel  in- 
cluded in  the  structural  materials  of  the 
building. 

* * * 

Approximately  800  orchestra  circle  seats 
may  be  available  on  the  first  floor.  Loges 
and  boxes  are  arranged  to  care  for  the 
convenience  in  detail  of  all  patrons.  Seat- 
ing capacity  of  the  loges  provide  for  120 
persons.  The  boxes  are  so  arranged  on 
the  sides  of  the  theatre  to  permit  an  un- 
excelled view  of  spectators  in  them  and 
at  the  same  time  not  interfering  with 
the  view  of  the  remainder  of  the  audience. 

The  loge  seats  are  located  in  a mezza- 
nine position  relative  to  observation  to 
the  stage.  They  are  situated  at  the  back 
of  the  balcony,  only  a few  feet  above  and 
from  the  stage. 

Probably  one  of  the  most  attractive 
features  of  the  beautiful  new  playhouse  is 
the  lighting  effects.  The  soft,  mellow 
and  charming  effect  is  carried  out  in  old 
rose,  blue  and  gold  and  this  color  scheme 
is  added  to  by  the  cove  electric  lights 
which  also  extend  to  the  lobby.  The 
lighting  system  is  so  beautifully  arranged 
as  to  defy  description  and  its  beauty  is 
an  enchantment.  The  cove  lights  carry 
out  the  blue  and  gold  lighting  effect. 

The  fire  hazard  has  been  reduced  to  a 
minimum  if  not  eliminated  altogether  in 
the  Kettler.  Fire  towers  have  been  in- 
stalled, fire-proof  of  course,  separate  from' 
the  rest  of  the  building.  They  are  en- 
cased in  metal  fire-proof  doors,  the  exits 
leading  to  the  streets.  In  addition  to 
the  fire-proof  construction  a fire  hose 
has  been  placed  on  every  floor. 

* * 

The  “safety”  first  plan  is  further  added 
to  by  the  large  number  of  exits  which 
have  been  provided.  These  exits  would 
empty  the  entire  audience  within  a few 


seconds  time.  Four  double  doors  open 
on  the  Narcissus  street  side,  while  there 
are  three  others  on  each  of  two  sides 
of  the  building. 

Nothing  has  been  overlooked  for  the 
convenience  of  the  audience.  The  seats 
in  the  orchestra  circle  (first  floor)  are  of 
leather  finish.  Aisle  lights  have  been 
provided.  There  is  a lounge  room  on 
every  floor.  Handsome  rugs  adorn  the 
floors. 

The  ventilation  and  cooling  system  as- 
sures almost  continued  fresh  air.'  Two 
electric  propelled  fans  care  for  the  audi- 
ence on  the  first  floor.  Four  others  of 
a smaller  type  furnish  fresh  air  and  cool 
the  atmosphere  in  the  balcony.  The  fans 
are  so  constructed  as  to  either  force  the 
air  out  of  the  theatre  or  to  bring  it  in  at 
the  same  time. 

The  projection  room  is  located  at  the 
top  of  the  balcony.  It  is  fire-proof  and 
so  arranged  as  not  to  interfere  with  the 
convenience  of  patrons.  It  is  of  the  latest 
equipment.  There  are  also  smoking 
rooms  for  gentlemen. 

Convenience  of  the  actors  has  not  been 
overlooked.  Eight  dressing  rooms  and  a 
room  for  musicians  has  been  provided  in 
the  basement.  Each  is  adequately  lighted, 
with  running  water  in  each.  The  room 
reserved  for  the  musicians  is  accessible 
from  the  orchestra  pit,  being  located  just 
under  it. 

The  electric  control  devices  of  the  stage 
are  located  on  the  right  side  of  the  stage, 
facing  the  audience.  They  are  so  ar- 
ranged as  to  make  it  impossible  for  an 
actor  or  actress  or  stage  hand  to  be 
injured,  as  the  exposed  electrical  parts 
are  built  in  a cove  at  the  end  of  the  stage, 
encased  in  a fire-proof  room.  Only  the 


electric  switchboard  is  available  from  the 
stage. 

Two  separate  box  offices  will  be  main- 
tained in  the  lobby  of  the  theatre  build- 
ing, one  at  the  entrance  caring  for  gen- 
eral admission.  The  other  located  farther 
in  the  lobby,  near  the  entrance  to  the 
theatre  proper,  will  take  care  of  advanced 
reservations,  thus  no  confusion  or  delay 
will  be  experienced  by  the  theatregoer 
in  obtaining  pasteboards. 

Mr.  Kettler  will  continue  to  operate  the 
Rialto  and  Garden  theatres  in  conjunc- 
tion with  his  new  play  house.  Assisting 
him  in  the  management  of  his  enterprises 
is  C.  Douglas  Danford,  his  secretary.  He 
has  experienced  more  than  eighteen  years 
in  the  theatrical  business  and  for  a num- 
ber of  years  was  a special  representative 
of  Southern  Enterprise,  Inc.,  covering 
eleven  states. 

Bruce  Kitchell,  local  architect,  drew 
the  plans  for  the  new  Kettler  theatre  and 
office  building.  This  block  was  financed 
through  the  Palm  Beach  Guaranty  Com- 
pany by  an  issue  of  first  mortgage  bonds. 


SPECIAL 
ROLL 
TICKETS 

Your  ovra  special  Ticket, 
any  colors,  accurately  num- 
bered ; every  roll  guaranteed. 
Coupon  Tickets  for  Prize 
Drawings;  5,000,  $6.00. 
Prompt  shipments.  Cash 
withtheorder.  Getsamples. 
Send  diagram  for  Reserved 
Seat  Coupon  Tickets,  serial 
or  dated.  All  tickets  must 
conform  to  Government  reg- 
ulations and  bear  establish- 
ed price  of  admission  and  tax  paid. 
SPECIAL  TICKET  PRICES 

Five  Thousand $3.00 

Ten  Thousand 5.00 

Fifteen  Thousand 6.50 

Twenty-Five  Thousand 9.00 

Fifty  Thousand  12.50  r 

One  Hundred  Thousand 18.00 

National  Ticket  Co.  Shamokin,  Pa. 
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Skillful  cinematography  exacts  accurate  re- 
production— ^from  highest  light  to  deepest 
shadow  the  full  scale  of  tones  in  the  negative 
must  be  secured  in  the  print. 


EASTMAN 
POSITIVE  FILM 


Gives  faithful  reproduction  no  matter  how 
delicate  the  detail.  Look  for  the  identifica- 
tion— “Eastman”  and  “Kodak’’  — in  black 
letters  in  the  transparent  margin. 

Eastman  Film,  both  regular  and 
tinted  base,  is  available  in  thou- 
sand foot  lengths. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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The  Pacific  Coast 

By  H.  E.  N. 


The  annual  exodus  of  S.  F.  Exhibitors 
to  see  the  running  of  the  Coffroth  Handi- 
cap at  Tia  Juana,  took  place  last  week. 
Olive  Street,  L.  A.,  looked  like  Golden 
Gate  Ave.  Such  well  known  figures  as  C. 
C.  Griffin,  owner  of  the  Piedmont,  Oak- 
land, IM.  Klien  of  the  Verdi,  Abe  Mar- 
kowitz of  the  Rivoli  and  I.  H.  Lichten- 
stein of  the  Western  Poster  Exchange.  C. 
C.  was  accompanied  by  the  family  and  made 
the  rounds  of  the  various  studios,  piloted 
by  ye  scribe.  The  Buick  sedan,  in  which 
i\Ir.  Griffin  assayed  the  over-land  journey, 
skidded  and  turned  over  twice  near  Santa 
Paula,  but  fortunately,  no  one  was  injured. 

M.  Klein  drove  down  wfith  the  family  and 
Mr.  and  Mrs.  H.  Newman  of  S.  F.  The 
above  mentioned  exhibitors  were  elaborately 
entertained  by  the  So.  Calif.  IM.  P.  T.  O.  A. 
during  their  stay  in  L.  A. 

^ ^ ^ 

Arthur  I.  Hagerman,  publicity  expert 
out  at  Universal  City,  is  the  proud  father 
of  a 1924  addition  to  the  family.  Domine 
Betty  is  the  new  star’s  name. 

if.  ^ ^ 

Kenneth  Fitzpatrick,  of  the  firm  of 
Fitzpatrick  and  McElroy,  has  been  a visitor 
in  L.  A.,  stopping  at  the  Biltmore  for  a few 
weeks.  Other  members  of  the  party  are; 
Mr.  and  Mrs.  J.  Ogden  Wells  of  St.  Joe, 
Mich. 

if  if  if 

Julius  J.  Bert,  who  runs  down  contracts 
for  Pathe’s  L.  .A.,  office,  was  seen  leaving 
in  his  trusty  Oakland  roadster  for  a trip 
through  northern  Arizona  and  Gallup, 

N.  M.  Julius  states  that  the  exhibitors  in 
southern  Arizona  are  trying  to  keep  their 
theatres  open,  hoping  that  the  Boulder  Dam 
project  will  go  through,  making  that  terri- 
tory one  of  the  largest  cotton  sections  in 
the  country. 

if  if  if 

Exhibitors  along  the  coast  line  of  south- 
ern California,  are  springing  a new  one. 
Roy  G.  Turner,  salesman  for  United  Ar- 
tists, L.  A.  branch,  was  calling  on  Fred 
C.'^SON,  who  owns  the  Mission  at  San  Juan 
Capistrano,  the  other  night  and  while  set- 
ting in  the  dates,  Fred  was  continually  re- 
ferring to  his  almanac.  Roy  could  not  un- 
derstand why  Fred  wmuld  change  the  dates 
wdien  they  fell  on  nights  that  were  in  the 
dark  of  the  moon  or  when  the  moon  was 
full,  so  the  e.xplanation  followed,  that  dur- 
ing the  months  of  April  and  May  the 
‘‘grunions’’  come  in  to  spawn  and  that  the 
moon  controls  their  actions.  On  these 
nights  all  his  patrons  go  down  to  the  beach 
to  collect  this  highly  delectable  fish,  hence 
the  caution  in  not  playing  to  empty  seats. 

^ ^ ^ 

Grauman’s  IMillion  Dollar  Theatre  at 
L.  A.  looks  like  old  times  these  nights. 
Mary  Pickford’s  “Dorothy  Vernon  of  Had- 
don  Hall”  is  the  reason.  Crowds  a block 
long  wait  for  the  second  show. 

^ ^ ^ 

I.  Ehrensoft,  formerly  of  Denver,  has 
arrived  in  L.  A.  where  he  will  travel  Ari- 
zona and  the  Imperial  Vallej'  for  Vitagraph. 

if  if  if 

Milton  Hossfeld  has  left  F.  B.  O.’s 
L.  A.  branch  to  take  charge  of  the  same 
company’s  branch  at  Portland.  Milton  has 
been  city  salesman  in  L.  A.  and  leaves  with 
film  rows’  and  local  exhibitors’  best  wishes 
in  his  new  position. 

* * * 

E.\rl  Drane,  formerly  associated  with 
First  National’s  L.  A.  office  as  salesman, 
has  resigned  to  take  position  as  city  sales- 
man for  the  local  F'.  B.  O.  office. 


P.  S.  Wilson,  salesman  for  Famous  Play- 
er’s L.  A.  office,  has  been  hitting  the  “Death 
Trail”  so  strenuously  of  late  that  his  physi- 
cian has  prescribed  a complete  rest  for  two 
weeks.  P.  S.  hopes  to  be  hack  on  the  job 
shortly. 

if  if  if 

Word  has  reached  the  local  L.  A.  office 
of  Paramount  that  there  will  be  a re- 
organization of  the  entire  exploitation  staff 
April  15th.  It  is  said  Harry  Swift  will  be 
assigned  to  this  territory. 

^ ^ ^ 

Leslie  jMaso.x,  studio  representative  for 
Hodkinson,  was  seen  dining  with  Patsy 
Ruth  Miller  at  the  Biltmore.  Leslie  sure 
loves  this  California  sunshine. 

if  if  if 

George  N.  ^Montgomery,  president  of  Su- 
preme Film  Company,  Inc. — that  hustling 
state-right  organization  with  its  two  points 
of  operation,  Los  Angeles  and  San  Fran- 
cisco, has  been  in  San  Francisco  for  some 
time  past,  headquartering  at  his  office,  284 
Turk  street.  George  announces  that  after 
a more  or  less  strenuous  year  in  his  per- 
sonal building  operations  at  Los  Angeles, 
he  will  leave  shortly  for  New  York  for 
an  extended  vacation,  accompanied  by  Mrs. 
Montgomery. 

George  Oppenheimer,  owner  of  the  Op- 
penheimer  Los  Angeles  and  San  Francisco 
exchanges,  distributing  Warner  Brother’s 
product,  made  a present  to  W.  Jess  Lee, 
San  Francisco  manager  for  Supreme  Film 
Company,  Inc.,  of  his  many  times  prize  win- 
ning Irish  terrior,  pride  of  the  Ackerman- 
Harris  kennels.  This  would  indicate  a har- 
monious spirit  existent  among  independent 
distributors  on  the  coast  at  least. 

Supreme  Film  Company,  Inc.,  which  has 
handled  much  of  the  independent  product 
on  the  coast  in  the  past  three  years,  will 
re-issue  again  D.  W.  Griffith’s  BIRTH  OF 


A NATION — which  will  again  go  into  im- 
portant first  runs  in  coast  key  cities. 

if  if  if 

Howard  W.  Stubbins,  manager  of  the 
Los  Angeles  office  for  Supreme  Film  Com- 
pany, Inc.,  together  with  several  other  Los 
Angeles  film  men,  spent  last  week  “over  the 
line”  on  the  Mexican  border,  “doing”  Mex- 
icali, Calexico,  Encenadas  and  Tia  Juana. 
Responding  exhibitors  are  not  the  only  at- 
traction apparently. 


New  Manager 

Phil  Dunas,  former  First  National  sales- 
man, has  been  appointed  manager  of  the 
Universal  Exchange,  Minneapolis.  Mr. 
Dunas  left  on  Monday  for  his  new  position. 

His  fifteen  years  in  the  film  business  ably 
fitted  the  popular  Chicago  salesman  for  the 
job.  He  at  one  time  managed  the  local 
Hodkinson  office,  filling  the  position  for  two 
years.  He  was  with  First  National  two 
years  and  resigned  to  accept  the  Universal 
berth. 


Don’t  Cheat  Your  Patrons 

Warning  of  Brown 

(Continued  on  page  6^) 


to  see  Buster  Keaton  and  Jimmie  Adams 
and  Lloyd  Hamilton  and  Snub  Pollard 
and  Clyde  Cook  and  otfier  short  comedy 
stars  just  as  much  as  they  enjoy  looking 
at  Douglas  Fairbanks  and  Gloria  Swan- 
son and  Colleen  Moore  and  Thomas 
Meighan.  And  who  does  not  enjoy  look- 
ing at  any  of  the  marvelous  beautiful 
scenics  which  are  available  to  exhibitors 
today?  And  the  kids  rave  over  a good 
serial  just  as  much  as  Mr.  and  Mrs.  will 
get  a kick  out  of  a hodge-podge  or  an 
Urban  Movie  Chat. 

There  are  other  things  in  this  business 
of  ours  besides  running  a clean  theatre, 
paying  attention  to  musical  details,  con- 
ducting advertising  campaigns  solely  on 
feature  attractions  and  so  on.  It’s  the 
well  balanced  show — the  ALL  ’ROUND 
CONSISTENTLY  GOOD  S H O W— 
which  will  spell  success  for  the  exhibitor. 

TREAT  ’EM,  DON’T  CHEAT  ’EM, 
AND  YOU’LL  MEET  ’EM  to  the  bene- 
fit and  enlargement  of  your  pocketbook. 


In  the  Malamute  saloon.  Arthim  H.  Sawyer,  supervising  director,  B^bara  La  Marr, 
who  plays  the  “Lady  Known  as  Lou,”-  and  Clarence  Badger,  director  _ of  “The 
Shooting  of  Dan  McGrew,”  the  Sawyer- Lubin  picture  which  Metro  publishes  this 
month,  look  over  types  for  the  cast. 
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MWlVESr  EVENTS 


KOKOMO  COUNCIL 
VERDICT  FAVORS 
SUNDAY  CLOSING 

Mayors  Vote  Breaks  Tie  and 
Shuts  Theatres  Sundays 

(Special  to  Exhibitors  Herald) 

INDIANAPOLIS,  IND.,  April  1.— 
The  Kokomo,  Ind.,  city  council  Monday 
night  passed  an  ordinance  against  Sun- 
day moving  picture  shows  after  a tie  vote 
in  the  council  had  been  broken  by  the 
vote  of  Mayor  James  Burrows.  The  ordi- 
nance compels  theatre  owners  to  obtain 
a license  to  operate  each  day  of  the  week 
except  Sunday,  and  empowers  the  mayor 
to  revoke  the  license  for  one  year  if  the 
theatre  is  operated  on  Sunday. 

The  Sunday  moving  picture  question 
has  aroused  much  interest  in  Kokomo. 
Petitions  and  pledge  cards  were  circu- 
lated by  both  churchgoers  and  the  theatre 
men  in  an  effort  to  show  public  opinion 
in  favor  of  one  side  or  the  other  of  the 
question.  Theatre  owners  have  an- 
nounced that  they  will  fight  the  ordi- 
nance. They  will  attempt  first  to  obtain 
an  injunction  against  the  city  to  prevent 
the  enforcement  of  the  ordinance  until 
it  can  be  tested  in  the  courts. 

* * * 

W.  D.  Cullen  and  John  H.  Wise,  own- 
ers of  the  Olympic  theatre  block  in 
Noblesville,  Ind.,  have  filed  a suit  in  the 
Superior  court  here  against  the  F.  J. 
Rembusch  Enterprises  and  Frank  J. 
Rembusch,  of  Shelbyville,  asking  judg- 
ment of  $1,462.50  for  alleged  unpaid  rent 
on  the  theatre.  The  complaint  charges 
that  the  defendants  rented  the  Olympic 
theatre  from  the  plaintiffs  and  are  behind 
with  the  payments  of  his  rent  in  the 
amount  mentioned  above. 

It  is  understood  at  this  end  of  the  line 
that  when  Rembusch  took  over  the  lease 
on  the  Wild  Opera  House  in  Noblesville 
a year  or  two  ago  from  A.  M.  Jones,  he 
also  bought  the  lease  on  the  Olympic  the- 
atre, as  both  houses  were  under  the  man- 
agement of  Jones  at  that  time.  The 
Olympic  theatre  has  not  been  opened  to 
the  public  for  some  time  and  the  Wild 
Opera  House  has  been  operated  under 
the  management  of  the  Kenworthy 
Brothers  for  a number  of  months. 

* * * 

George  Senger,  after  16  years  in  the 
theatre  business  in  Mishawaka,  Ind.,  has 
sold  the  Century  theatre  business  to 
Arthur  Philion  of  that  city.-  The  change 
takes  place  immediately.  Edward  Phil- 
ion, a brother,  who  recently  returned 
from  California  and  who  has  had  some 
show  experience,  will  be  the  active  man- 
ager. Mr.  Senger  will  act  as  counselor 
for  about  four  weeks.  The  present  pol- 
icy of  the  house — motion  pictures  Thurs- 
day and  Friday  and  vaudeville  and  pic- 
tures Saturday  and  Sunday — will  be 
maintained  for  the  present.  Later,  mo- 
tion pictures  will  be  shown  every  night 
except  Saturday  and  Sunday,  when  vaud- 
eville will  be  featured. 


MAHLON  HAMILTON,  one  of  the 
leading  players  in  the  Atlas  Educa- 
tional Film  Company’s  feature  “Blind 
Virtue”. 

Mishawaka  to  Have 

New  Theatre  Soon 

(Special  to  Exhibitors  Herald) 

INDIANAPOLIS,  IND.,  April  1.— It 
can  now  be  stated  with  assurance  that 
Mishawaka,  Ind.,  will  have  a modern  the- 
atre for  motion  pictures,  vaudeville  and 
legitimate  drama  in  1924.  One  of  the  best 
known  theatre  men  of  the  city  in  an  in- 
terview yesterday  stated  that  an  option 
had  been  obtained  on  a Main  street  prop- 
erty with  a frontage  of  80  feet  and  a 
depth  of  132  feet  and  a theatre  the  entire 
size  of  the  lot  will  be  built. 

The  theatre  will  cost  about  $2G'0,000, 
seat  2,000  persons,  and  will  be  one  of  the 
finest  theatres  for  its  size  in  this  part  of 
the  country.  It  will  be  built  of  brick  and 
stone  with  impressive  exterior  and  in- 
terior. He  declared  that  the  project  is 
fully  financed  and  left  today  for  Chicago 
to  get  plans  and  pictures  of  the  play- 
house and  further  information  will  be 
ready  on  his  return. 

* * * 

The  International  News  service  in  mo- 
tion pictures  has  several  safety-first 
scenes  for  today  and  the  Temple  theatre, 
Mishawaka,  Ind.,  gave  an  advance  show- 
ing for  Chief  of  Police  Corwin  Hartwick 
and  the  press  of  the  city  this  morning. 
The  picture  shows  the  traffic  in  some  of 
the  thoroughfares  in  New  York  and  the 
tragedies  resulting  from  jay  walking. 
Two  accident  scenes  are  shown. 


WOMEN  PLAN  TO 
AID  EXHIBITORS 
BOOK  FEATURES 

Lack  of  Constructive  Effort  Is 
Attacked  by  Staah 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  April  1.— 
Henry  Staab,  executive  secretary  of  the 
M.  P.  T.  O.  of  Wisconsin,  in  a speech 
delivered  to  representatives  of  a number 
of  Women’s  Clubs  at  the  meeting  of  the 
Federation  of  Women’s  Clubs  of  Mil- 
waukee county,  censured  the  club  women 
for  their  attacks  on  the  films  and  their 
lack  of  cooperation  and  helpfulness  in 
meeting  objectionable  situations. 

“The  great  trouble  is  that  club  women 
are  too  eager  to  participat ; in  destructive 
criticism  and  not  willing  enough  to  de- 
vote their  energies  to  constructive  ef- 
forts,” Mr.  Staab  declared. 

“The  thing  for  club  women  to  do  is  to 
educate  the  masses  to  their  own  high 
ideals.  As  conditions  exist  at  present, 
the  masses  want  pictures  of  the  type  club 
women  complain  of  and  will  rarely  sup- 
port any  other  kind  of  photoplay.” 

Attack  “Flaming  Youth” 

Speakers  at  the  meeting  centered  their 
attack  on  sophisticated  films  depicting 
the  fast  life  being  led  by  modern  youth. 
The  picture,  “Flaming  Youth,”  wJiich 
drew  one  of  the  largest  houses  ever 
known  in  Milwaukee  when  it  was  shown 
at  the  Strand  theatre,  and  which  was  the 
target  of  attack  by  club  women  in  Madi- 
son, Wis.,  was  the  butt  of  opposition  and 
denunciation  from  all  sides,  the  women 
characterizing  it  as  the  most  demoraliz- 
ing picture  they  had  ever  seen. 

Mrs.  J.  C.  Buckland,  member  of  the 
WMmen’s  clubs  and  also  of  the  motion 
picture  censoring  commission  of  Milwau- 
kee, took  the  stand  in  defence  of  the  the- 
atre men,  declaring  that  the  women  were 
themselves  to  blame  for  any  unpleasant- 
ness which  may  have  arisen  in  their  local 
theatres. 

Appoint  Committee 

A committee  of  ten  was  appointed 
whose  members  will  observe  the  moral 
tone  of  the  theatres  in  their  respective 
communities  and  will  confer  with  the 
theatre  owners  in  an  effort  to  inaugurate 
a drive  to  rid  the  screen  of  undesirable 
films. 

Both  Mr.  Staab  and  Mrs.  Buckland 
pointed  out  that  no  club  woman  has  ever 
complained  directly  to  the  censorship 
commission  regarding  objections  to  cer- 
tain films,  but  on  the  other  hand  theatre 
owners  themselves  had  on  numerous  oc- 
casions requested  opinions  on  question- 
able scenes  even  at  the  expense  of  suf- 
fering through  the  resultant  deletion. 

The  committee  appointed  by  the  club 
women  will  be  headed  by  Mrs.  Buckland. 
* * * 

The  motion  picture  theatre  at  Plain- 
field,  Wis.,  has  been  closed  for  several 
weeks  as  a result  of  an  epidemic  of  scar- 
let fever,  according  to  word  received  in 
Milwaukee. 


90 


EXHIBITORS  HERALD 


April  12,  1924 


I 


I CHICAGO  PERSONALITIES 

I By  J.  R.  M..^ I 


INTEREST  HIGH 
IN  KANSAS  CITY 
MUSIC  TAX  CASE 

Outcome  of  Case  to  Serve  as 


WE  have  a new  publicist  in  our  midst. 
Al  Feinman,  for  two  years  with 
Warner  Bros.,  and  special  exploita- 
tion representative  for  Universal,  was  ap- 
pointed last  week  to  the  position  of  Division 
Exploitation  Manager  at  Chicago. 

^ ^ ^ 

Didja  know  H.  C.  Brolaski,  Metro  sales- 
man and  card  shark,  has  a new  Dodge. 
Yep,  a sedan  and  it  goes  without  coaxing 
Brolaski  sez. 

* 

And  speaking  of  new  cars,  Harry  Hol- 
lander, the  Goldwyn  manager,  is  driving 
a new  Hupmobile.  Bought  it  last  Thursday. 
=1:  * * 

George  A.  Hickey,  district  supervisor  of 
Goldwyn,  who  has  been  on  the  sick  list,  is 
back  at  his  desk  again  this  week. 

* * * 

O.  Lambert,  office  manager  of  Goldwyn, 
is  home  ill. 

* * * 

The  Orpheum  theatre.  Savannah,  111., 
opened  last  week  after  putting  in  $20,000  in 
remodeling  the  house. 

^ ^ ^ 

Elmer  Pearson,  vice-president  and  gen- 
eral manager  Pathe,  was  in  town  last  Tues- 
day and  Wednesday.  He  was  on  his  way 
to  New  York  from  the  West  Coast. 

* * * 

Harry  and  Nate  Ascher  have  challenged 
Fred  Aiken  and  L.  A.  Ullrich  of  the  Pathe 
exchange,  to  a game  of  golf,  to  be  played 
the  first  good  day.  So  the  season  is  off  to 
a good  start. 

^ ^ ^ 

The  Wells  theatre  Co.  has  taken  over  the 
Princess  theatre,  Beardstown,  111. 

* * * 

Lubltner  & Tkinz,  who  leased  Orchestra 
Hall  for  the  coming  season  will  open  the 
summer  term  with  “Dorothy  Vernon  of 
Haddon  Hall,”  Mary  Bickford’s  newest  pic- 
ture, on  or  about  May  26. 

* * * 

Alice  Lake  and  her  new  husband,  Rob- 
ert Williams,  paused  between  trains  on  the 
honeymoon  trip  Eastward  last  Friday.  They 
were  married  in  Los  Angeles.  Nita  Naldi 
also  was  a Chicago  visitor  last  week,  en 
route  to  New  York. 

;}t  ^ 

C.  Sharpe  Minor,  well  known  organist, 


who  has  been  at  the  console  of  the  mighty 
Wurlitzer,  at  McVickers  theatre,  concluded 
his  engagement  last  Sunday. 

* * 

The  Victoria  theatre,  on  Sheffield  street, 
is  again  operating  with  pictures  and  vaude- 
ville as  an  attraction.  Bert  Cortelyou  is 
manager. 

SjJ  5{C 

The  Regent  theatre,  seating  1,000,  has 
been  added  to  the  Schoenstadt  chain. 

* * * 

Quite  a few  theatre  and  film  men  journied 
to  Milwaukee  last  Friday  night  to  attend 
the  opening  of  The  Wisconsin,  the  new 
Saxe  house.  The  new  house  seats  3,500 
and  held  them  out  all  evening  despite  a 
downpour  of  rain.  Many  beautiful  flowers 
lined  the  lobby  and  the  visitors  were  royally 
entertained  by  the  management.  Eddie 
Weisfeldt  is  manager  in  charge  of  pro- 
duction and  Harold  Davey  is  in  charge  of 
theatre  proper. 

* * 

L.  W.  Alexander!,  former  manager  of 
Universal  exchange,  has  been  appointed 
rnanager  of  the  Kansas  City  branch  of  Hod- 
kinson  Film  Corporation.  Mr.  Alexander 
was  formerly  located  at  K.  C.  as  Universal 
manager,  so  he  is  well  acquainted  with  the 
field. 

5{S  * * 

Aryan  Grotto,  Film  Row’s  only  picture 
house,  which  ran  a film  called  “The  New 
Disciple,”  said  to  be  an  interpretation  of 
Woodrow  Wilson’s  doctrine  “the  new  free- 
dom” ended  its  career  as  a film  theatre  last 
week. 

* * 

The  Monroe  screen  is  occupied  with  the 
official  government  film  of  the  work  of  the 
AEF  abroad  during  the  World  War.  The 
picture  is  called  “Powder  River”  and  quite 
an  extensive  advertising  campaign  is  being 
conducted  by  Messrs.  Braden  and  Chester, 
who  have  the  picture  in  this  territory.  Al 
Dezel  is  handling  the  publicity. 

* * * 

Edwin  S.  Bettelheim  is  publicity  man 
for  George  Beban  and  his  “personal  ap- 
pearance” stunt  in  connection  with  the 
showing  of  the  film  “The  Greatest  Love  of 
All.”  It  played  the  Chicago  theatre  last 
week  and  did  a turn-away  business. 


Precedent  in  K.  C.  District 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  April  1.— The 
second  step  in  the  Kansas  City  music 
tax  case,  involving  six  exhibitors  and 
four  music  companies,  was  taken  Mon- 
day when  Samuel  A.  Handy,  attorney  for 
the  exhibitors,  filed  his  brief  in  the  fed- 
eral court  with  Judge  Arba  S.  VanValk- 
enburgh.  In  accordance  with  instructions 
of  the  court,  attorneys  for  the  plaintiffs 
will  have  ten  days  in  which  to  file  an 
answer.  The  matter  then  will  rest  with 
Judge  VanValkenburgh  for  final  decision 
which,  it  is  expected,  will  not  be  long 
delayed. 

Following  the  opening  hearing  on  the 
case  and  the  filing  of  the  brief  by  Mr. 
Handy,  which  sets  forth  that  the  suit  was 
not  brought  against  the  exhibitors  by  the 
real  parties  at  interest,  in  that  the  inter- 
ests of  the  individual  music  companies 
have  been  assigned  to  the  Society  of  Au- 
thors, Publishers  and  Composers  of  Amer- 
ica, thereby  constituting  a conflict  with 
federal  statutes,  interest  has  been  wide- 
spread in  Missouri  and  Kansas.  The  de- 
cision will  serve  as  a precedent  for  the 
federal  district  of  Kansas  City. 

* * * 

A jury  in  the  federal  court  at  Kansas 
City  Tuesday  returned  a verdict  for 
$309.33  in  favor  of  the  Overland  Amuse- 
ment Company  for  damages  done  by  fire 
following  an  explosion  at  the  Doric  the- 
atre, Kansas  City,  December  7,  1922.  The 
amusement  company  had  sued  the  Con- 
necticut Fire  Insurance  Company  of 
Hartford,  Conn.,  and  the  Insurance  So- 
ciety of  Canton,  China,  for  $13,463.65. 
The  decision  was  based  on  evidence  es- 
tablished that  most  of  the  damage  was 
caused  by  the  explosion,  against  which 
the  theatre  was  not  insured.  A leak  in  a 
gas  main  is  believed  to  have  caused  the 
explosion. 

* * * 

With  the  arrival  in  Kansas  City  last 
week  of  R.  C.  Cropper,  special  Pathe  rep- 
resentative, a special  meeting  of  the  Pathe 
force  was  called.  Mr.  Cropper  and  Cecil 
Vaughan,  local  branch  manager,  left 
Wednesday  for  Omaha  and  a visit  to  the 
key  towns  of  the  territory.  Mr.  Cropper 
formerly  was  district  manager  for  Uni- 
versal  in  the  Kansas  City  territory. 


Edwin  Carewe  has  returned  with  his  company  to  America  after  completing  in  foreign  studios  and  on  the  desert,  “The  Son  of 
the  Sahara,”  a First  National  attraction.  Claire  Windsor  and  Bert  Lytell  are  featured  in  this  offering. 


^nnounc^s 


Setting 

highest  Quality^ 

Theatre  Music 
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NEW  "FEATURE  MUSIC”  SELLING  PLAN!  When  "the 
world’s  largest  music  house”  makes  an  announcement  of  this 
kind,  it  surely  merits  your  careful  investigation.  Never  before 
in  the  history  of  the  Motion  Picture  Industry  has  such  an  offer 
been  made  to  an  exhibitor.  Here  at  last  is  a real  opportunity 
to  secure  the  best  in  theatre  music  without  the  usual  strain  on  vour  pocket- 
book.  Ask  yourself  the  following  cpie-stions ; 

FIRST — "I  buy  the  best  of  Pictures  for  my  patrons,  wby  don't  thev 
go  over  on  a bigger  scale?” 

SECOXD — "How  much  am  I losing  because  my  music  is  not  right? 
What  is  the  real  value  of  good  music  from  the  box  office  standpoint?” 

THIRD — "How  can  I improve  my  music,  to  put  it  on  the  highest  plane 
and  increase  the  patronage  of  my  house,  possibly  by  100%  ?” 

FOURTH — Would  the  house  of  ‘WURLIdZER’  finance  a deal  for 
me  so  that  I can  have  the  Theatre  Organ  that  I need  and  so  make 
my  investment  a real  asset?” 

After  asking  yourself  the  above  questions,  fill  in,  clip 
^nd  mail  the  coupon.  The  sooner  you  do.  that  much 
Sooner  will  you  be  reaping  the  rich  rewards  of  better 
music  after  you  learn  how'  easy  it  is  to  acquire  it.  There 
is  Wurlitzer  Music  for  every  style  and  size  of  theatre, 
ind  Wurlitzer  prices  and  terms  are  within  the  reach  of 
Jvery  Exhibitor. 

Learn  about  this  new  selling  plan — mail  the  coui^on 
, TODAY. 

Stores  in  All  Principal  Cities 

The  RUDOLPH  WURLITZER  Co 

Executive  Offices 
CINCINNATI 
^ 121  East  4th  St. 

jNew  York 
I 120  W.  42nd  St. 


This  style  installed  in 
Chicago  Theatre,  Chicago 


This  style  installed  in 
Grand  Theatre,  Columbus,  O. 


Famous  American 
Theatres  Now  Using 
Wurlitzer  Music 

$4,000,000 

CHICAGO  THEATRE 
Chicago 

RIALTO  THEATRE 
NEW  YORK 

NEW  GRANADA  THEATRE 
San  Francisco 
MISSOURI  THEATRE 


Clip  and 
Mail  this 
Coupon 
Today! 


THE, 
RUDOLPH  1 
WURLITZER! 
COMPANY. 
121  E.  4th  St.,  j 

Cincinnati,  Ohio. 

Gentlemen ; Send  catalog  ol 

Wurlitzer  Unit  Organs,  togethet 
with  complete  information  regarding 

your  new  selling  plan.  | 
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National  Film  Corporation  of  America 


presents 


eries 


The  white  boy  who  became  an  Indian 


Each  Indian  Frontier  Series  picture  has  a 
story  that  surely  gets  you  and  that  is  absolutely 
true. 

For  instance,  you  see  how  and  why  a white 
boy  became  an  Indian  chief, — and  you  see 
the  man  himself  in  the  picture.  Can’t  you 
imagine  how  such  a story  will  appeal  to  your 
audiences? 

The  real  Indians  themselves  enact  their  own 


stories.  You  have  color,  realism,  educational 
value,  thrill. 

Took  over  these  titles;  just  see  the  audience 
appeal:  “The  Man  Who  Would  Not  Die”; 
“The  Man  Who  Smiled”;  “The  White  Man 
Who  Turned  Indian”;  “The  Mandan’s 
Oath”;  “The  Dirty  Little  Half-Breed”;  “The 
Medicine  Hat.” 

Each  picture  is  a perfect  little  feature  in 
itself. 


Box  Urhce  kecord  iNow  in  the  mail 
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You  ought  to 


an 


ASK  THE  MAN 


flUNCHBACB 


THE 


-1 


-HUXCHBACIv  HAS  PLAY- 

ed  to  capacity  audiences  every  per- 
formance. Increased  price  seems 
to  add  prestige  to  house.  Produc- 
tion wonderful.  Congratulations !'’ 

Tivoli  Theatre, 

Beaumont,  Texas. 


“‘HUNCHBACK’  OPENED 
today  to  capacity  business.  House 
packed  and  lined  up  half  block  on 
last  show.  Highest  admission 
ever  charg-ed.  Business  wonder- 
ful!” 

Rialto  Theatre, 

Abrams  and  Weiner, 
Houston,  Texas. 


“ALL  RECORDS  EOR  ANY 
picture  that  has  ever  played  Syra- 
cuse either  at  a legitimate  theatre 
at  $2.00  top,  or  a picture  theatre, 
have  been  broken  with  ‘The 
Hunchback.’  We  are  holding  pic- 
ture over  next  week!” 

Syracuse  Strand  Theatre  Co., 
Inc., 

AValter  Hayes,  Pres. 

Syracuse,  N.  Y. 


“A  CO^IPEETE  SEEL-OUT  AT 
each  performance.  You  have  both 
a wonderful  production  and  the 


greatest  box-office  attraction  of  all 


time.” 


Strand  Theatre, 

Sol  Brill, 
Ear  Rockaway,  N.  Y. 


“NOW  PI.AYING  S I N T H 
week  doing  exceptional  business. 
Thousands  who  have  seen  it  unani- 
mous in  their  opinion  of  ‘Hunch- 
back’ as  a great  picture  wonder- 
fully produced.  Appeals  to  all 
classes.” 

West  Coast  Theatres,  Inc., 

Harry  C.  Arthur,  General  Mgr., 
Los  Angeles,  Calif. 


In  New  Y ork  City 
alone,  25  prints  of 
this  stupendous 
production  are 
used  simultane- 
ously in  a single 
week! 


t 


“IT  TOOK  SAN  BERNARDINC 
like  Grant  took  Richmond.  AI 
audience  records  surpassed 
‘Hunchback’  is  sure-fire  winner 
We  turned  them  away.” 

Strand  Theatre 
Donald  Knapp 
San  Bernardino,  Calif 


“ ‘HUNCHBACK’  HAS  BROK- 
en  all  house  records  established 
at  Oliver  Theatre,  South  Bend, 
for  the  past  fifteen  years.  Inter- 
ested in  second  run.” 

Oliver  Theatre, 

J.  Henry  Handlesman,  Jr. 

South  Bend,  Ind. 


“HAVE  BEEN  IN  THEATRI- 
cal  business  in  Dallas  for  fifteen 
years  and  never  before  haye  there 
been  such  crowds.  ‘Hunchback’ 
is  talk  of  Dallas.  Necessary  to 
have  eight  policemen  to  handle 
crowd.” 

Capitol  Theatre, 

R.  J.  Stinnet,  Pres.  & Gen.  Mgr., 

Dallas,  Tex. 


“‘HUNCHBACK’  IS  A POW 
erful  picture.  Lon  Chaney’; 
characterization  of  Quasimodo  i; 
marvelous.  The  picture  made  ^ 
tremendous  hit  at  advanced  prices 
Business  increased  with  ever} 


showing.” 


Strand  Theatre 

Peter  Wilson 
Sacramento,  Calif 


A UNIVERSAL  PRODUCTION  --  Present© 


we  want  you  to 


iVHO  PLAYED  IT! 


9 


tNOTRE  DAME 


.‘lUNCHBACK’  OPENED 
e:;  today  and  smashed  record  of 
ose  by  over  five  hundred  dollars, 
laacity  business  and  hold  out 
nvds  all  evening.  Most  success- 
iLDpening  in  history !” 

G>nsolidated  Theatres,  Inc., 
Grand  Rapids,  Mich. 

‘HE  HUNCHBACK’  PLAY- 
d;o  the  greatest  number  of  ad- 
risions  ever  played  in  Anaconda. 
i(;  office  receipts  were  the  largest 
w taken  in  on  a picture  in  Ana- 
ida. The  greatest  picture  that 
P played  the  city.” 

Margaret  Theatre, 
D.  S.  Scott,  Prop., 
Anaconda,  Mont. 


CJR  PATRONS  CLAIMED 
Hnchback’  will  ever  live  in  mo- 
ic  picture  history  as  one  of  great- 
spectacles  et^er  screened.” 

Grand  Amusement  Co., 

L.  M.  Conrad,  Mgr.  Dir., 
Johnstown,  Pa. 

Idnsider  this  PRODUC- 

|ci  the  last  word  in  screen  achieve- 
aat.  Opened  Brandeis  Theatre 
biggest  Sunday  business  in  his- 
■f  of  the  theatre.” 

Brandeis  Theatre, 

C.  Sutphen,  Mgr. 

Omaha,  Neb. 


“CONSIDER  IT  THE  BEST 
thing  you  have  done  in  pictures. 
Satisfactory  not  only  to  patrons 
but  likewise  to  management  by 
box  office  returns.” 

Community  Playhouse, 
H.  L.  Hedger,  Mgr.  Dir., 
Meriden,  Conn. 

“CAPACITY  IN  A HOUSE 
seating  3200.  Enjoyed  greatest 
opening  performance  of  any  of 
the  big  features  at  advanced  prices. 
A mag'nificent  production.” 

Palace  Theatre, 
Oliver  Edwards,  Mgr., 
New  Haven,  Conn. 

“PACKED  HOUSE  NIGHT 
and  day.  Receipts  exceeded  those 
of  any  since  we  opened  the  Rialto. 
Everybody  well  pleased.” 

Rialto  Theatre, 

Louis  J.  Santikos, 
San  Antonio,  Texas. 


“ ‘HUNCHBACK’  OPENED 
here  to  tremendous  crowd  at  ad- 
vanced prices.  It’s  a great  picture 
and  a great  business  getter.  Have 
heard  nothing  but  enthusiastic 
comments.  Give  us  more  like  this 


one. 


Broadway  Theatre, 

V.  H.  Waldron, 
West  Haverstraw,  N.  Y. 


“The  film  is  the  finest 
has  ever  been  made, 
shall  appreciate  it 
much  if  you  can  ar- 
range an  early  re- 
turn date.” 

Charleston  Theatre, 
W.  E.  Clarke. 
Charleston,  S.  C. 


“‘HUNCHBACK’  OPENED 
to  complete  sell-out  both  matinee 
and  evening.  Turned  away  an- 
other capacity  house.  There  is 
nothing  in  sight  for  a 
long  time  to  come  to  equal 
the  opening  record  of 
‘The  Hunchback.’  ” 

Plaza  Theatre, 
Alexander  Erank, 
Waterloo,  Iowa. 


Ir  CARL  LAEMMLE 


By 

the  way, 
don’t 

“The  Universal 
Weekly”  dated 
April  12th,  for 
UNIVERSAL’S  GREAT 
SPRING  DRIVE  Is  On! 

You*ll  thank  us! 
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Solve 


No.  37 7 ---Straight  from  the  Shoulder 
T alks  by  Carl  Laemmle,  President  of 
the  Universal  Pictures  Corporation 

JUST  as  I have  tried  to  help  you  meet  your  problems  from 
year  to  year,  and  just  as  you  have  helped  me  meet  mine 
during  the  past  ten  years,  I now  again  ask  you  to  help  solve 
the  biggest  one  of  all,  because  the  proper  solution  is  import- 
ant to  you  as  well  as  to  me. 

Universal  is  about  to  undertake  a big  thing,  a revolution- 
ary change  in  its  production  policy.  Hitherto  we  have  been 
making  from  forty  to  fifty-two  so-called  ‘‘program  pictures’’ 
every  year,  but  only  from  eight  to  twelve  really  big  pictures, 
the  latter  being  known  as  Jewels. 

Up  to  this  time  there  has  been  a real  need  for  “program 
pictures.”  They  have  been  more  or  less  the  backbone  of 
business  for  many  thousands  of  theatres.  But  now,  accord- 
ing to  reports  from  all  over  the  world,  but  particularly  in 
the  United  States  and  Canada,  the  “program  picture”  seems 
to  have  outlived  its  usefulness.  It  becomes  necessary  for 
Universal  to  take  another  step  forward,  and  we  are  getting 
ready  to  take  it. 

Hereafter  we  intend  to  produce  36  big  pictures  per  year 
instead  of  only  eight  to  twelve.  We  have  already  started 
on  this  plan.  In  fact,  the  first  half-dozen  big  pictures  are 
completed  and  paid  for  even  though  they  will  not  be  offer- 
ed to  you  until  May  or  June  for  early  Fall  showings. 


I 


Be  sure  you  get  your  copy  of  **The  Universal  Weekly^*  regularly  ! 
See  issue  dated  April  12th  and  succeeding  issues  for  Universal* s 
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A Big  Pro  bi  em 


To  go  on  with  our  huge  new  production  plan  will  require 
' every  dollar  I can  get.  I have  no  other  partner  except  you, 
no  other  financier  except  you.  I must  operate  on  funds 
that  I get  from  you.  The  only  way  I can  get  such  funds 
is  to  supply  you  with  pictures.  The  only  way  you  can  help 
me  is  to  use  the  pictures  I have — pictures  which  you  have 
not  yet  played. 

These  pictures  must  have  the  widest  possible  circulation. 
Nothing  but  thorough  circulation  of  Universal  pictures  in 
the  past  has  enabled  us  to  sell  them  to  you  at  live-and -let- 
live  prices.  In  the  ordinary  course  of  events  the  pictures 
already  released  would  be  circulated  pretty  thoroughly 
during  the  next  six  months.  BUT  I NEED  THAT 
CIRCULATION  FASTER  THAN  THAT.  I NEED  IT 
WITHIN  THE  NEXT  TWO  OR  THREE  MONTHS. 

So  I have  told  the  sales  force  to  use  every  effort  to  get 
you  to  help  finance  future  Universal  pictures — our  big 
program— by  GETTING  YOU  TO  USE  ALL  UNPLAYED 
UNIVERSAL  PICTURES  JUST  AS  FAST  AS  YOU 
POSSIBLY  CAN. 

The  money  thus  brought  in  will  be  used  to  make  the  newer 
and  better  Jewels  which  I have  already  told  you  about. 

Your  part  is  to  PLAY  ALL  UNPLAYED  UNIVERSAL 
FEATURES  IN  QUICK  ORDER.  MY  PART  IS  TO 
PRODUCE  MORE  OF  THE  KIND  OF  PICTURES  YOU 
NEED  IN  QUICK  pRDER.  If  we  work  together  it  will  be 
easy.  If  we  don’t,  it  will  be  impossible.  Are  you  with  me? 


Great  Spring  Drive  Surprise  Offer.  If  you  are  not  receiving  it 
write  1600  Broadway,  N.  Y. 
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Cut  you 


Wild  iKe 
Oranges 


Ejected 

^^man 


Distinctive 

*4Cfc.uVC* 


TKe 

%auti^iul 

Hodd 


Second 

*^utK 


iach^ 


A 

I5istinctlve 

Pickure 


You'll  befchmiadl 

ne/7d?zi/oas 


Ma^aHNeifarfs 

^‘'catr  /oKe 


^tke  #1,500,000  motion  bictute, 
sensation  ^ 


'Under  the 
'Red  'Rohe 

e4  Cosmopolitan  Production 
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self  A Piece  of  Cake  / 

Help  yourself!  We  can  only  tell  you  what  exhibi- 
tors are  telling  us  every  day  about  these  high- 
class  attractions  listed  here*  They  take  the  cake* 

They  satisfy*  They  are  business  builders  because 
they  have  great  stories,  great  stars,  great  produc- 
tion* Help  yourself*  Youll  come  back  for  more 
after  one  helping*  Take  your  slice 
of  the  profits  now* 


Vid5 

I WISE  ^ 
i/ FOOLS 


— it’s  the  most 
charming  picture 
you  ever  saw! 

MARION  DAVIES 

TlltleOM  WiswXrk 

(Ssmopolitan  p^roductioD 


\ *• 


r 


The  Thrill  Picture! 

Ttirouoh. 
the  DarR 


iDesire 


lilaidKdllfeflaii 

pretent*  hi*  •teiy 


yoldw^n^^osmopoUtan 


lOOO- 


800 


Victoi*  Hugo  Haiperin's 

-Wfh^n  i ^iii  1 Loye 


700 


600 


500 


400 


300 


200 


lOO 


o 


Shown  15  times  in  15  different  theatres 
Every  type  of  patron  \ I i 
All  classes  of  towns  and  houses 
From  Angeles  all  the  way  to  New  York, 

-The result:  ^ ^ ^ ' 


Seventy  Minittes  of  Entrancing  Entertainme  i 


The  great  cata- 
clysm had  come 
and  Russia  wa5 
a sea  of  blood. 
The  peasants 
despoiled  and 
destroyed  every 
home  of  wealth ; 
sacked  and  burn- 
ed the  Imperial 
Summer  Palace. 


"Wait!"cried  The  barber. 
“Some  day  you'll  be  beg- 
ging rne  to  help  you? 
°rm  going  to  America, 
where  the  streets  are 
paved  with  gold.  My 
uncle  writes  That  over 
there  everybody's  a 
gold-digger." 


Stare  at  me,  pig 
Spat  the  former  ser 
ant  ."No  longer  youi 
coachman,  I'm  you 
master -avenging 
arm  of  the  revoluuoi 
Michael  fell  uncon- 
scious. Rogojin 
dropped  his  smok 
ing  revolver 


This  chart  shows  exactly  how 
the  fifteen  audiences  reacted  to  the 
eightimost  important  series 


Cast  immediately 
arouses  audience's 
interest  - 


of  this  I big  production 


Physical  Distributors 
Pathe  exchange,, nc 


A S S O C I ATED 

AR.THUP,.-  S.  KA.NE 


The  rivals  in  love  Slowly 
bega  n m a r k i nd  of f twenty 
pa&s . There  wos  a deafen  - 
ing  report.  Luke,  his  re- 
volver smokina  at  his  side, 
saw  his  wife  oktch  at  her 
breast  and  sinK  to  the 
Ploor  at  Michael's  feet. 


1000 


8 


900 


6 


Helen, how  could  you?'^ 
Michael  slowly^  unsteadi- 
ly, entered  the  room , to 
confront  his  wife  with 
his  friend -the  two  who 
had  betrayed  his  love, 
his  ideals,  his  faith. 


"Michael  cannot  live 
through  the  operation," 
said  tne  Surgeon.  ”| 
con  save  him  with  my 
radio  vibrations,'^ 
shouted  Grishka.A 

tremulous  wait... The 

§ht  in  the  tube  flrcker- 
..ond  died.  Then., 
once  again  it  flooded 
the  ro(fm  and..!Sashaf 
called  the  patient. 


.800 


-700 


600 


50O 


High  in  the  gallery  of  the  New 
York  theatre  sat  the  lonely 
Russion  girl.  The  voice.of  the 
singer  thrilled  her.  "MichaelT 
she  shrieked  into  the  silence 
of  the  crowded  hall.  It  was 
her  long-lost  sweetheart  whom 
she  hacr  believed  dead. 


Cast 


That 


Wonder? 


400 


Agnes  Ayres 
Percy  Marmont 


Knocks  'Em 


Gold! 


George  Siegmann 
Kathlyn  Williams 


300 


.200 


lOO 


Robert  Me  Kim 


Mary 


Alden 


John  George 
H.C.  Pennell 


o 


EXH  1BITOR.S 


P RESIDENT 


FOREfCN 

S/O/^EY  GARRE-rr 
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puzzled 

Are  you  wondering  why 
we  persist  in  using  an  un- 
usual title  like  chechabfco? 


Couldn’t  we  have  found  some-  ' . 
thing  simpler?  . '• 

Certainly  we  could.  We  might 
have  named  the  picture  “The  Gold 
Rush”  or  “The  Birth  of  Alaska,” 
or  what-not,  but  these  would  have 
classified  it  as  an  ordinary  movies  . 
And  that’s  just  what  this  picture4^ 
isnt. 

chechahcos 

(pronounced  cheC'Cliaw-koze) 

is  as  different  in  quality  and  appeal  | 
as  its  intriguing  title  is  different  f 
from  ordinary  titles.  • 


A ssociated  ExhibitorC 

ARTHUR  S.  KANE,  President  ^ 
PATHE,  Physical  Distributor 


JACK  PICKFORD 

„ “ The  Hill  Billy  ' 


Suggested  by  a John  'Jooc  Jr.  Story-  — Qdaptafion  by  ^~Slan'on  Uact^Jon 

Direction  George  O-fi/I 


A Treat  of  the  Season 

“‘The  Hill  Billy’  is  one  of  the  treats  of  the  sea- 
son. Real  drama.  Packed  witH  thrills,  comedy 
and  romance.  Human  touches  are  so  abundant 
they  tread  on  each  other.” — M.  P.  News. 

Full  of  Heart  Interest 

“A  box-office  attraction  of  unusual  merit,  and 
it  is  prolific  in  heart  interest.” — Exhibitors 
Herald. 

Class”  in  Every  Sense 

“ ‘Classy’  in  every  sense  of  the  word.  A drawing 
card  for  every  theatre,  large  or  small.  A whole 
lot  of  genuine  human  interest  is  packed  into 
this  picture,  as  well  as  suspense,  melodrama 
and  timely  comedy  relief.” — Trade  Review. 


Now  Booking 

Allied  Producers  and  Distributors  Corporation 
729  Seventh  Avenue,  New  York 

Hiram  Abrams,  President 


A Branch  Office  Located  In  Every  United  Artists  Exchange 


James  Kirkvood  | 


W>  Lila  Lee  ii^ 


SUPPORTED  By 

MAdCrAR-ET 

LIVINGSTON 

5TOR.y  BY 

C GARDNER.  SULLIVAN 

OIR.ECTEDBy 

WILLIAM  BEAUDINE 
PRESENTED  B/ 

REGAL  PICTURES 
INCORPORATED- 


Advance  Reports  that  indicate 
a Box-Office  Smash 

“We  have  had  two  more  previews  on  ‘Wandering 
Husbands’,  one  last  Friday  night  at  the  Granada  The- 
atre, Gardner  Junction,  Hollywood,  another  last 
evening,  at  the  Paramount  Theatre,  Santa  Monica  and 
Western. 

“Both  demonstrate  the  picture  to  be  a knock-out 
with  audiences.  In  addition  to  gripping  the  people 
and  holding  them  with  its  big  underlying  theme-— 
which  Lila  Lee  puts  over  magnificently — the  picture 
contains  enough  laughs  to  make  the  producer  of  an 
ordinary  feature  comedy  jealous.  For  audience  re- 
actions, from  the  hush  of  an  absorbed  house  to  a roar 
of  relief  at  a comedy  situation  following  the  tear,  it 
is  one  of  the  most  perfectly  timed  pictures  of  its  kind 
that  I have  ever  seen. 

“Lila  Lee  is  an  absolute  revelation  in  this  produc- 
tion. She  has  more  character  in  her  face,  more  mobil- 
ity of  expression,  more  accuracy  and  restraint  in  the 
conveying  of  emotions,  than  any  actress  of  her  age 
on  the  American  screen.  She  is  one  of  the  coming 
stars,  with  a future  like  2m  Aurora  Borealis. 


FOREIGN  DISTRIBUTOR. 
VOGEL,  DISTRIBUTING- 
C0R.P. 


“This  is  sure  going  to  be  one  of  the  ten  best  pic- 
tures of  1924.  When  the  tumult  and  shouting  of  the 
critics  has  died,  this  one  will  be  hung  up  in  the  year’s 
hall  of  fame.” 

LESLEY  MASON. 


Season  1924^1925  tJiriy  First- Run  Pictures 


ISf! 


What 


Shall 


II 


omckaill 


in  a 


Sboroth^ 


With 

John  Harron,  Louise  Dresser 


FKAKIC 

E.W)DS 

Special  productions 


and  William  V.  Mong 
Directed  by  John  G.  Adolfi 
Story,  Supervision  and  Editing  by  Frank  Woods 


distributed  by 

HODKINSON 

FOREIGN  DISTR.IBUTOIL 
VOGEL,  DISTRIBUTING  CORR 

Seasoa  1924'19^5' 
Thirty  First- Run  Pictures 


Having  produced  the  world’s  great- 
est spectacle,  “The  Ten  Command- 
ments,” Cecil  B.  De  Mille  returns  in 
“Triumph”  to  the  same  type  of  picture 
as  “Male  and  Female”  and  “Man- 
slaughter.” An  ultra-modern  love  story, 
gorgeous  gowns  and  gorgeous  women, 
lavish  settings,  thrilling  love  scenes — 
all  the  unique  touches  that  make  De 
Mille  the  screen’s  greatest  showman. 

Jeanie  Macpherson  adapted  “Tri- 
umph” from  the  Saturday  Evening 
Post  serial  and  novel  by  Ma,y  Edginton, 
author  of  “Secrets.”  Look  at  the  cast 
below. 

“Triumph”  will  be  released  direct  to 

exhibitors  on  April  28. 

Adolph  Zukor  and  Jesse  L.  Lasky  present 


oDitfi  LEATRICE  JOY 
ROD  LA  ROCQUE 

and  typical  DeMille  all-star  cast 

Victor  Varconi,  Charles  Ogle,  Julia  Faye,  Theodore 
Kosloff,  Robert  Edeson,  Zasu  Pitts,  George  Fawcett, 
Raymond  Hatton. 

Q,  Q>arainount  Qicture 


. rwooucto  BY 

dfAMOUS  PLAYtaS  USSKVOCHtyORATlONg^ 


-“better  e\>en  than  ^Uinslaughter" 


GLIMPSES  Of 


.<rRIUMPH 


CECIL  B. 
DE  MILLE'S 

•TRIUMPH' 
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Tried  and  Proved  Paramoimts! 


OELEASED  only  a few  weeks  ago,  here  are  four  more  Para- 
^ mount  Pictures  that  have  already  established  themselves  in 
the  front  rank  of  the  season’s  box-office  successes.  You  don’t  take 
any  chances  playing  these  winners.  They’ve  already  proven  their 
worth. 

Ask  the  man  who  has  played  them.  Read  his  opinions  of  them 
quoted  below : 

“WEST  OF  THE  WATER  TOWER” 

The  most  sensationally  selling  novel  of  1923  makes  an  even  more  sensa- 
tional picture,  starring  Glenn  Hunter.  With  Ernest  Torrence,  May 
McAvoy,  George  Fawcett,  and  others. 

William  Noble,  Criterion  Theatre,  Oklahoma  City,  says ; “The  picture  is 
an  excellent  one  and  will  be  so  pronounced  by  those  seeing  it.” 

“FLAMING  BARRIERS” 

George  Melford’s  roaring  melodram'a  of  thrills,  love  and  comedy.  Jacque- 
line Logan,  Antonio  Moreno,  Walter  Hiers.  By  Byron  Morgan,  author  of 
the  Wally  Reid  auto  racing  yarns. 

Clark  and  Edwards,  Palace  Theatre,  Ashland,  O. : “Very  good.  Every- 
one seemed  pleased.  Atmosphere  just  right.” 

“THE  HUMMING  BIRD” 

We  could  quote  a hundred  opinions  about  this  one,  and  they’d  all  be  the 
same — a wonder!  Gloria  Swanson’s  greatest.  Sidney  Olcott  Production. 

Russell  Armentrout,  K.  P.  Theatre,  Pittsfield,  111.:  “One  of  the  outstand- 
ing pictures  of  the  year.  Many  told  me  this  was  the  best  picture  I’ve 
ever  run.  That  is  saying  a lot,  as  we  are  running  the  cream.” 

“HERITAGE  OF  THE  DESERT” 

Zane  Grey  story,  featuring  Bebe  Daniels,  with  Ernest  Torrence  and  Noah 
Beery.  Directed  by  Irvin  Willat. 

Ingersoll  and  Boget,  American  Theatre,  Sandwich,  111.:  “Here’s  a good 
picture.  Will  please  them  all.  Drew  big  in  spite  of  bad  roads.  New 
print.” 


(Opinions  from  Exhibitors  Herald  and  M.  P.  World) 


Q>aramount  Q>ictures 

Produced  by 


FAMOUS  PLAYERS-IASKY  CORPORATION 

ADOLPH  20KOR  A«4  SSC  L LASKY  xcA.*  CECIL  B OE  MILLE 


THE  SPICE  OF  THE  PROGRAM 


When  you  want  a one-reel  comedy  that 
is  full  of  fast  action,  laughs  and  thrills 

BOOK 


CLEAN  CUT  COMEDIES 


Exhibitors  everywhere  who  really  BUILD  PROGRAMS  instead 
of  just  running  pictures  have  found  these  comedies  the  ideal 
rough-and-tumble  subjects  to  balance  a long  dramatic  feature. 


“BARGAIN  DAY” 

A new  kind  of  bargain  rush  that  is 
a scream. 

“CAVE  INN” 

High-speed  love  as  it  was  in  the  days 
of  the  dinosaur. 

“OH  CAPTAIN” 

A ship-load  of  fun  on  the  briny  deep. 


“HERE  AND  THERE” 

An  uproarious  evening  in  a rented 
dress  suit. 

“OH  GIRLS” 

A whole  boarding  school  full  of 
them. 

“PARIS  LIGHTS” 

The  funny  side  of  Gay  Paree. 


For  foreign  rights  address  Far  East  Film  Corporation,  729  Seventh  Avenue,  New  York  City 

M 


r 
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What  the  Experts 
Said — 

F.  M.  Hall  in  N.  Y. 
Times:  “Will  have  diffi- 
culty in  keeping  the 
crowds  away  from  the 
box-office.” 

Andrew  Freeman  in 
Eve.  Mail : “At  last  there 
is  something  new  on  the 
screen.” 

Martin  B.  Dickstein  in, 
Bklyn.  Eagle : “Should  do 
more  for  little  Old  New 
York  than  the  climate 
has  ever  done  for  Los 
Angeles.” 


What  the  Experts 
Said — 


Don  Allen  in  N.  Y.  Eve. 
World:  “Makes  the  re- 
cent Dempsey  - Firpo 
match  look  like  a chess 
match  in  slow  motion.” 

R.  G.  Welsh  in  N.  Y. 
Eve.  Telegram:  “Most 
illuminating  film  ever 
made  of  the  gay  life  of 
New  York.” 

Stephen  Rathburn  in  N. 
Y.  Eve.  Sun : “Brought 
roars  of  laughter  from 
the  audience.” 


rr 
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Money  Not  Only  Talks — It  Shouts 

for  those  live  wire  exhibitors  who  are  showing  “The  Great  White  Way.”  From  coast 
to  coast  they  are  reaping  a golden  harvest.  AND  NO  WONDER! 

“The  Great  White  Way”  has  everything.  Rich  comedy,  tense  drama,  thrills  upon 
thrills — and  the  greatest  cast  ever  assembled. 

Such  world  famous  writers  and  cartoonists  as  Brisbane,  De  Beck,  McManus,  Hirsh- 
field,  McCay,  “Bugs”  Baer,  Runyon  and  Irvin  Cobb  appear  for  the  first  time  on  the 
screen  in  “The  Great  White  Way.”  Tie  up  to  your  local  papers  which  run  one  or 
more  of  these  features. 

There  are  other  celebrated  figures  in  the  film,  including  Tex  Rickard,  Florenz  Zieg- 
feld,  Jr.,  Joseph  Urban,  H.  C.  Witwer,  Ned  Wayburn  and  Earle  Sande.  Everybody 
will  want  to  see  them,  too. 
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and  execution.  ‘The  Galloping  Fish’  belongs  in  this 
category,  a real  gloom  dispeller,  guaranteed  to  coax  a grin 
out  of  the  most  confirmed  cynic.  You  can  promise  your 
patrons  an  hour  of  clean-cut,  unique  comedy  and  rest  as- 
sured they  will  not  go  away  disappointed.”  So  does 
Exhibitors  Trade  Review  advise  its  readers  regarding 
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Unfair  Competition 
Should  Be  Stopped 

The  thinking  public  cannot  help  but 
look  upon  the  industry  with  mingled 
pity  and  disgust  when  they  are  con- 
fronted with  cheap  and  unscrupulous 
efforts  of  one  distributor  to  trade  on 
the  prestige  and  popularity  of  a suc- 
cess which  belongs  to  another. 

An  example  of  this  is  to  be  seen 
now  in  the  case  of  a mediocre  picture 
which  is  being  pushed  alongside  of 
“The  Ten  Commandments.”  A certain 
remote  similarity  in  the  subject  mat- 
ter is  being  emphasized  with  an  eye 
to  appropriating  some  of  the  reflected 
glory  shed  by  the  big  DeMille  success. 

This  effort  is  obviously  unfair,  ille- 
gal and  is  certainly  without  sanction  of 
any  decent  practice.  Unfortunately, 
legal  redress  in  such  matters  takes  con- 
siderable time  and  in  most  instances 
the  full  harm  has  been  done  before 
court  action  can  be  gotten  and  at  the 
end  of  expensive  legal  procedure  the 
injured  producer  finds  himself  only 
with  a claim  against  a concern  without 
financial  responsibility. 

It  is  not  a fine  question  of  ethics;  it 
is  simply  a matter  of  common  decency. 
The  advertising,  prestige  and  success 
of  a production  belongs  to  the  owner. 
To  shove  alongside  the  success  a coun- 
terfeit production  which  bears  some 
suggestion  of  similarity  in  subject  mat- 
ter is  a high-handed  effort  which 
amounts  plainly  to  an  attempt  to  steal 
something  that  belongs  to  another  and 
as  such  it  may  properly  be  considered 
as  a form  of  thievery. 

In  such  instances  the  producer  whose 
success  is  being  traded  upon  is  not  the 
only  injured  one;  in  fact,  a genuine 
harm,  is  done  to  the  entire  business  be- 


cause every  effort  of  this  kind  involves 
the  direct  or  indirect  deception  of  the 
public.  In  the  example  of  this  prac- 
tice referred  to  above  a deliberate  ef- 
fort has  been  made  in  advertising  mat- 
ter to  deceive  the  public  into  believing 
that  this  is  the  successful  subject  about 
the  Ten  Commandments  of  which  they 
have  heard. 

When  those  who  have  been  misled  by 
this  deception  realize  that  ■ they  have 
been  imposed  upon  they  naturally  as- 
sume an  antagonistic  attitude  toward 
the  motion  picture  business  and  in  their 
anger  and  disgust  they  charge  their 
grievance  up  to  the  entire  business  and 
do  not  stop  to  single  out  the  individuals 
and  concerns  who  have  perpetrated  the 
deception. 

We  want  to  caution  exhibitors 
against  being  made  a party  to  this  in- 
iquitous practice.  Theatre  owners 
should  realize  that  they  are  in  business 
at  a permanent  address  for  an  indefi- 
nite length  of  time  and  that  they  must 
take  no  chance  of  losing  their  public’s 
goodwill.  The  small  distributor  with 
one  or  two  pictures  need  not  be  so  ap- 
prehensive about  the  public’s  reaction. 
But  the  exhibitor  knows  that  he  can  be 
found  when  patrons  want  to  come  back 
and  complain  about  having  been  de- 
ceived. 

* * * 

Banker’s  Tribute 
To  Picture  Business 

Dr.  A.  H.  Gianinni,  New  York  City 
banker,  in  an  address  before  the  recent 
“Naked  Truth”  dinner  of  the  Associ- 
ated Motion  Picture  Advertisers,  de- 
clared that  although  he  has  loaned  mil- 
lions to  motion  picture  enterprises  he 
has  never  lost  a dollar. 

This  assertion,  while  it  must  be  in- 


terpreted as  proof  of  the  commercial 
sagacity  of  Dr.  Gianinni,  also  conveys 
an  impression  of  the  growing  stability 
of  the  industry. 

Motion  picture  financing  need  not 
entail  even  the  hazards  that  are  to  be 
encountered  in  many  other  lines  that 
stand  in  great  favor  with  investors  and 
financiers.  But  the  business  of  motion 
pictures  is  an  intricate  and  complex 
one  and  to  understand  its  problems  re- 
quires alert  and  thorough  familiarity. 

Dr.  Gianinni  is  fortunate  in  having 
a comprehensive  knowledge  of  the  in- 
dustry and  its  personalities. 

The  successful  contact  he  has  had 
with  the  business  may  be  paralleled 
with  the  successful  contact  the  business 
has  had  with  him  because  on  many  oc- 
casions he  has  proven  himself  to  be  a 
loyal  friend  and  able  counsellor. 

* * * 

Original  Stories 
Not  in  Favor 

Sometime  ago  the  prediction  was 
freely  made  that  motion  pictures  would 
create  a new  literature  and  a new 
school  of  writers.  Several  excellent 
writers  for  motion  pictures  have  been 
developed  and  a few  notable  original 
stories  have  been  made  into  successful 
pictures. 

But  the  trend  at  this  time  seems  to 
be  definitely  away  from  original  stories 
and  consequently  away  from  the  situa- 
tion which  would  develop  a big  and  suc- 
cessful school  of  writers  for  the  screen. 

Whether  the  present  tendency  will 
work  to  the  eventual  benefit  or  the 
eventual  disadvantage  of  the  industry 
remains  to  be  seen  but  it  does  seem  un- 
fortunate that  lesser  inducements  are 
now  being  held  out  for  the  preparation 
of  original  stories,  especially  written 
for  screen  presentation. 
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“AVAILABLE  ATTRACTIONS”  is 
the  one  published  guide  to  current 
pictures  that  provides  all  the  sta- 
tistical information  on  ell  the  pic- 
tures in  convenient,  compact  and 
permanent  form.  It  appears  in  the 
HERALD  at  regular  intervals, 
building  steadily  with  successive 
issues,  and  is  included  complete  for 
permanent  reference  in  eardr  issue 
of  the  BOX  OFFICE  RECORD. 


Always  Has 
Time  for 
Herald 

Although  occupied  with  other  du- 
ties, I always  find  time  at  night  to 
digest  each  new  copy  of  the  “Her- 
ald” shortly  after  it  arrives. 

We  clip  exhibitors’  reports  from 
“What  the  Picture  Did  For  Me”  and 
file  them  in  a large  scrap  book, 
alphabetically  by  name  of  the  pic- 
ture, grouping  each  producer’s  sub- 
jects. 

It  makes  a dandy  ready  reference 
to  lay  out  before  a film  salesman 
looking  for  a contract. 

I.  R.  GAVIN, 

Hammond  theatre, 
Hammond,  Wis. 


Re -Takes 


WELL,  our  complaint  about  the 
weather  had  some  effect.  Cal 
called  a special  session  of  Congress, 
and  with  the  aid  of  three  cabinet  mem- 
bers— all  that  there  are  left — and  a spe- 
cial committee  got  busy  and  we  got  a 
fine  line  of  sunshine  this  week. 

* 5^  * 

It  seems  it’s  harder  to  get  men  to 
serve  on  the  cabinet  than  on  a jury. 
They’re  all  giving  excuses  that  they  have 
“no  special  qualifications.”  But  that 
doesn’t  excuse  them. 

* Jj:  * 

According  to  reports  from  Europe  the 
Prince  of  Wales  is  mending  rapidly. 
What,  has  he  gone  into  the  old  clothes 
business. 

* * 

About  $900,000 

There’s  a wide  difference  between  the 
press  agent’s  story  that  “a  contract  calls 
for  $1,000,000”  and  what  the  star  actually 
gets. 

* * * 

Getting  Better 

Things  are  improving  in  the  picture 
business.  Last  week  a couple  of  alleged 
picture  producers  in  Chicago  confessed 
that  their  operations  were  phoney.  Here- 
tofore they  never  admitted  it. 

* * * 

Funny  Censors 

England  isn’t  going  to  have  her  motion 
picture  public  corrupted  hence  they’ve 
changed  the  title  of  Elinor  Glyn’s  story 
“Three  Weeks”  to  “The  Romance  of  a 
Queen.” 

^ 

Familiar  Lies 

“Congress  is  active.” 

“Fifteenth  row  the  best  I’ve  got.” 
“Bottled  in  bond.” 

“Looks  like  his  dad.” 

“Have  to  give  you  an  upper  berth.” 
“Here’s  something  just  as  good.” 

“I  get  Los  Angeles  every  night.” 

^ jjS 

“Pass  the  Carbolic” 

That’s  one  thing  our  grandfathers  never 
did.  Sneak  into  a drug  store  to  get  a 
drink.  No  sir,  they  walked  behind  the 
counter  and  helped  themselves. 

* * 

’Snow  Use  Guessing 

The  annual  guessing  contest  is  on. 
Whether  to  take  ’em  off  or  wear  ’em  a 
few  weeks  longer. 

* * * 

Spring  is  surely  here.  The  circus 
came  to  town  last  Saturday. 

4:  * * 

Where  the  Tax  Is  Needed 

Congress  has  taken  the  tax  off  of 
smelling  salts  and  put  it  on  ma  jongg. 

If  they’d  put  a tax  on  campaign  litera- 
ture, campaign  speeches  and  campaign 
bands,  they’d  be  doing  a real  service  for 
the  downtrodden  voter.  And  think  what 
a lot  of  revenue  it’d  bring  in.  Yes? 

* 4^  ♦ 

Personally,  we  don’t  play  a very  snappy 
game  of  ma  jongg  but  we  do  object  to 
having  our  sleep  taxed. 

* * 

Well,  must  sign  off  and  stir  the  home  ^ 
brew.- — J.  R.  M. 
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Favors  Woodhull  as 
National  President 

New  Jersey  Chief  Has  Cohen 
Support,  Say  Those 
“In  The  Know” 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  8. — There  is  much 
speculation  in  exhibitor  circles  as  to 
what  will  happen  at  the  Boston  Conven- 
tion of  the  Motion  Picture  Theatre  Own- 
ers of  America  when  Sydney  S.  Cohen 
steps  down  and  out  from  the  presidency. 
So  far  the  only  announced  candidacy  is 
that  of  R.  F.  Woodhull,  now  president  of 
the  Motion  Picture  Theatre  Owners  of 
New  Jersey  and  high  in  the  counsels  of 
Mr.  Cohen  and  the  men  who  conducted 
the  national  organization. 

Is  Admirer  of  Woodhull 

Few,  familiar  with  the  affairs  of  the 
M.  P.  T.  O.  A.,  believe  that  Mr.  Cohen 
will  not  name  his  own  successor.  He  is 
now  and  has  been  for  several  years  past  a 
great  admirer  of  Mr;  Woodhull  and  there 
is  very  little  question  but  what  Mr.  Cohen 
would  favor  Mr.  Woodhull  and  a gener- 
ally expected  belief  that  his  favored  atti- 
tude would  mean  the  election  of  the  New 
Jersey  man. 

Mr.  Woodhull’s  candidacy  was  put  for- 
ward at  a meeting  of  the  board  of  direct- 
ors of  the  Motion  Picture  Theatre  Own- 
ers of  New  Jersey  held  last  week  when 
this  board  went  on  record  as  favoring 
their  state  leader  for  the  presidency  of  the 
national  organization. 

Select  Convention  City 

In  attendance  at  the  meeting  were  R.  F. 
Woodhull,  president;  Joseph  M.  Seider, 
chairman,  and  the  following  directors: 
Peter  Adams,  William  Keegan,  Henry  P. 
Nelson,  David  J.  Hennessey,  Sidney  Sam- 
uelson  and  Benjamin  Schindler. 

The  meeting  was  called  primarily  for 
the  purpose  of  selecting  a city  in  which 
to  hold  the  New  Jersey  state  convention. 
Several  New  Jersey  cities  were  voted  for 
the  convention  and  Asbury  Park  was  de- 
cided on. 

Plan  to  Establish 

Chain  of  First  Run 
Theatres  in  Europe 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  8. — Formation  of 
an  organization  to  distribute  American 
made  films  and  to  establish  first  run 
theatres  on  the  order  of  New  York’s  Cap- 
itol and  Strand  in  Germany,  Central  Eur- 
ope, the  Near  East  and  eventually  in 
Russia  is  revealed  in  word  reaching  New 
York.  Ludwig  Klitzsch,  owner  of  a 
string  of  newspapers,  magazines  and 
news  services  in  these  countries  and 
managing  director  of  a hundred  commer- 
cial enterprises,  will  be  the  executive  head 
of  the  enterprise,  incorporation  papers  for 
which  are  said  to  have  been  filed  in 
Berlin  two  days  ago. 

Announcement  of  the  entry  of  one  of 
Germany’s  most  powerful  industrialists 
in  the  foreign  film  field  was  made  by 
Charles  S.  Hervey,  president  of  Hervey, 
Inc.,  which  has  been  appointed  Ameri- 
can representative  of  the  new  organiza- 
tion. Mr.  Hervey  was  formerly  a Public 
Service  Commissioner  of  New  York  and 
is  now  treasurer  of  Distinctive  Pictures 
Corporation.  Associated  with  Mr.  Her- 
vey in  Hervey,  Inc.,  is  Charles  Murray, 
who  will  be  the  representative  in  Berlin 
of  Hervey,  Inc.,  and  who  will  act  as  con- 
tact with  Mr.  Klitzsch. 


Bigger,  Better  Box  Office 
Record”  Goes  to  Exhibitors 

Contributors  Swell  Volume  to  25%  Increase  Over 
Preceding  Edition — Mailed  With 
This  Issue  of  “Herald” 

The  March  1924  edition  of  The  Box  Office  Record  was  mailed  to  sub- 
scribers simultaneously  with  this  issue  of  the  Herald.  In  event  of  non- 
delivery within  reasonable  allowance  of  time  for  local  distribution,  sub- 
scribers should  notify  the  Herald  home  office. 

“Record”  Exceeds  Former  Editions 
This  issue  of  the  Record  runs  132  pages,  report  contents  showing  an 
increase  of  25  per  cent  over  the  largest  preceding  edition,  the  September 
1923  number.  This  increase  is  directly  due  to  the  heightened  activity  of 
exhibitor  contributors  to  the  “What  the  Picture  Did  For  Me”  department 
of  the  Herald,  which  provided  in  the  twelve  months  ending:  with  the  March 


29th  issue  a total  of  31,801  reports. 
As  formerly,  the  Record  is  sent 

In  this  issue  of  the  Record  is  represented 
the  active  support  of  the  Herald  report 
department  by  1,200  exhibitor  subscriber 
contributors.  The  growth  of  this  con- 
tributor body  during  the  past  year  has  been 
the  outstanding  development  of  the  “What 
the  Picture  Did  For  Me”  service.  It  has 
produced  a booking  guidance  which  is  with- 
out precedent  in  the  history  of  motion  pic- 
ture exhibition. 

Not  only  are  there  more  pictures  covered 
in  the  new  edition  as  a result  of  this  spread 
of  the  cooperative  idea,  but  each  picture 
is  covered  by  a greater  number  of  individ- 
ual reports,  representing  a wider  range  of 
cities  as  to  population  and  of  theatres  as  to 
clientele  and  capacity. 

Service  Intensified 

Another  factor  with  bearing  upon  the 
thoroughness  with  which  this  issue  of  the 
Record  covers  the  current  market  is  the 
movement  among  contributors  started  some 
months  ago  by  Alex  Steel,  a “Herald  Only” 
Qub  member,  which  has  as  its  aim  the  sub- 
mission of  reports  by  exhibitors  on  each 
and  all  pictures  played.  Response  to  this 
suggestion  has  been  general,  with  the  result 
of  completing  adequate  record  of  each  at- 
traction’s demonstrated  fitness  in  the  short- 
est possible  space  of  time. 

In  the  short  1 subject  division  of  the 
Record  increase  in  the  number  of  subjects 
included  and  the  number  of  comments  upon 


Says  Public  Must 
Support  Good  Films 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  AprU  8.— De- 
claring that  the  people  of  Schenec- 
tady were  not  supporting  the  best 
pictures  after  they  had  conducted 
an  agitation  for  the  same,  William 
Shirley,  manager  of  the  State  the- 
atre in  that  city,  came  out  with  a 
newspaper  advertisement  last  week 
that  put  the  matter  squarely  up  to 
the  people  themselves.  In  his  ad- 
vertisement, Mr.  Shirley,  said: 

“Are  we  to  infer  that  you  sim- 
ply talk  of  better  pictures?  Must 
we  believe  that  no  matter  how  ex- 
cellent are  the  pictures  we  show, 
you  will  not  support  them?  Are 
we  to  take  our  lesson  and  merely 
offer  you  the  usual  run  of  program 
pictures?  The  answer  lies  with 
you.” 


to  subscribers  without  extra  charge. 

each  is  also  notable,  while  short  subject 
series  are  covered  more  fully  than  in  any 
previous  edition. 

Other  Aids  Included 

Among  the  additional  services  included 
in  this  issue  of  the  Record,  as  in  former 
ones,  the  “Available  Attractions”  section  is 
imposing.  Here  is  given  full  data  on  pic- 
tures not  similarly  represented  in  preceding 
issues,  including  names  of  stars  and  lead- 
ing players,  length  of  production,  author, 
director,  date  of  Herald  review  and  first 
“What  the  Picture  Did  For  Me”  report, 
and  brief  description  of  story.  This  section 
provides  a veritable  mine  of  information 
invaluable  in  booking,  advertising  and  ex- 
ploitation. 

The  “Better  Theatres”  issues  of  the 
Herald  published  since  the  preceding  Box 
Office  Record  also  are  indexed  for  con- 
venient reference  and  the  information  cata- 
logue welcomed  by  readers  as  a feature  of 
the  September,  1923,  Record  is  again  sup- 
plied. 

to  Make  10  Films 
Starring  Jack  Dempsey 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  8. — Jack  Demp- 
sey has  been  definitely  signed  to  appear 
in  Universal  pictures,  word  received  here 
from  Carl  Laemmle  at  Universal  City 
states. 

Laemmle  plans  ten  pictures  starring 
Dempsey.  They  will  be  fast  action 
stories  to  be  written  for  Jack  by  Gerald 
Beaumont.  Jesse  Robbins  has  been  se- 
lected to  direct  the  Dempsey  pictures. 

Eric  Tollender,  Theatre 
Man  of  St.  Pauly  Is  Dead 

(Special  to  Exhibitors  Herald) 

ST.  PAUL,  MINN.,  April  8.— Eric  Tol- 
lender, manager  of  the  Verdi  theatre  here, 
a suburban  house,  died  last  Friday. 

All  St.  Paul  theatre  managers  attended 
the  funeral  services,  which  were  held  two 
days  ago. 

Brockell  Quits  F.  N. 

(Special  to  Exhibitors  Herald) 

F.  M.  Brockell  has  resigned  as  man- 
ager of  the  New  Jersey  exchange  of  First 
National  and  his  duties  have  been  as- 
sumed by  J.  C.  Vergesslich. 
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PARAMOUNT  EXTENDS  EXPLOITATION  DEPARTMENT.  In  addition  to 
the  five  men  who  have  been  in  the  field  since  last  fall,  Claud  Saunders  has  added 
sixteen  exploiteers  to  his  staff.  This  expansion  is  matde  in  anticipation  of  -the 
company’s  big  distribution  program  for  the  coming  season.  In  the  picture  are, 
left  to  right:  Vernon  Gray,  Washington;  Charles  Wagner,  Columbus;  Gavin  C. 
Hawn,  Atlanta;  William  Bender,  Cleveland;  Russell  Moon,  Chicago;  Leon  J.  Bam- 
berger, assistant  manager;  William  Mendelssohn,  Buffalo;  Curtis  Dunham,  Dallas; 
John  Callahan,  New  Haven,  and  Mr.  Saunders,  manager  of  the  division  of  exploit- 
ation. 

“Your  Editorial  Is  Courageous ’’ 
City  Official  Tells  Quigley 

John  M.  Casey  Says  There  is  no  Place  for  Obscenity  or 
Suggestiveness  in  Any  of  the  Arts 

Lauding  Martin  J.  Quigley  for  his  courage  in  warning  motion  pic- 
ture producers  against  the  filming  of  risque  plays  and  stories,  John 
S.  Casey,  chief  of  the  licensing  division  of  the  mayor’s  office,  Boston, 
Mass.,  declares  that  “it  is  better  that  the  needed  warning  should  come  from 
the  inside  of  the  movie  family  than  from  the  outside.’’ 


TN  his  letter  to  Mr.  Quigley,  Mr.  Casey 
-*•  wrote : 

“Let  me  congratulate  you  upon  the  editor- 
ial published  in  the  issue  of  the  Exhibitors 
Herald  under  date  of  March  15,  under 
caption  ‘A  Warning  to  Producers.’ 

“The  editorial  is  as  timely  as  it  is  cour- 
ageous and  significant ; it  is  better  that  the 
needed  warning  should  come  from  the  in- 
side of  the  movie  family,  than  from  those 
outside;  and  it  states  plainly  and  point- 
edly that  the  time  has  come  when  the  in- 
dustry must  clean  house  or  be  put  out  of 
business  by  the  proper  authorities  respond- 
ing to  an  indignant  and  outraged  public 
opinion. 

* * * 

“There  is  absolutely  no  place  in  any  of 
the  arts  for  suggestiveness  or  obscenity; 
producers  in  their  competition  for  patron- 
age have  been  approaching^  the  danger 
line  under  the  foolish  opinion  that  hte 
popular  taste  demanded  smut  and  de- 
pravity both  on  the  dramatic  stage  and 
upon  the  screen.  The  desire  for  the  sen- 
sational and  risque  is  an  abnormal  in- 
stinct and  is  distinctly  distasteful  to  de- 
cent American  opinion  and  producers  who 
cater  to  it  will  eventually  pay  the  penalty 
in  pocket  and  reputation. 

“Boston,  which  is  merely  Puritan  in 
theory,  has  been  a profitable  patron  of  the 
unspoken  drama,  but  Boston  knovvs  how  to 
differentiate  purity  and  puritanism,  and 
while  far  from  being  given  over  to  prunes 
and  prisms,  it  insists  that  its  theatre  shall 


be  clean  and  free  from  dirt  that  some  pro- 
ducers are  stupid  enough  to  call  realism. 

ijs  * * 

“The  mayor  of  Boston,  Hon.  James  M. 
Curley,  has  just  called  to  his  office  the 
managers  of  all  Boston  theatres  and  given 
them  a pointed  and  pungent  warning  that 
the  shows,  dramatic  and  film,  must  be  clean 
and  decent  in  language  and  exhibition,  or 
he  will  close  their  doors.  He  was  quiet, 
emphatic  and  to  the  purpose,  and  the  drift 
towards  the  obscene  and  indecent  will  be 
arrested  at  once. 

“It  is  satisfactory  to  know  that  the  move- 
ment for  house  cleaning  and  for  improve- 
ment is  neither  local  nor  sporadic,  and  that 
a voice,  your  journal,  has  been  raised  in 
the  film  household  to  call  a halt  on  a tend- 
ency as  ruinous  to  the  theatre  as  it  is  ob- 
jectionable to  the  moral  sentiment  of  the 
people. 

“Again  I congratulate  you.” 

Last  week  a letter  from  President  Carl 
Laemmle  of  Universal,  commending  the 
stand  taken  by  Mr.  Quigley  was  published 
in  these  pages. 


Made  Board  Secretary 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  April  8. — The  Al- 
bany Film  Board  of  Trade  has  a new  sec- 
retary in  the  person  of  Jane  Halloran, 
formerly  connected  with  the  Selznick  ex- 
change, who  succeeds  Grace  Tichnor. 


States  Independents 
Need  Honest  Outlet 

F.  B.  0.  Chief  Discusses  the 
Importance  of  Adequate 
Distribution 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  8. — “If  there  is  one 
thing  the  film  industry  has  needed  and 
needs  today,  it  is  a reliable,  honest  and 
efficient  outlet  for 
the  product  of  the 
independent  pro- 
ducer,” says  Ma- 
jor H.  C.  S. 

Thomson,  manag- 
ing director  of  the 
Film  Booking  of- 
fices, upon  his  re- 
turn from  the 
West  Coast. in  the 
past  week. 

“The  kind  of 
distribution  the 
independent  pro- 
ducer has  needed 
is  very  different  _ 

from  the  kind  he 

has  received.  A producer  must  be  sure 
of  four  fundamental  business  needs:  first, 
of  a good  selling  and  distributing  organi- 
zation that  will  give  him  equitable  treat- 
ment; second,  that  the  distributor  will 
show  no  preference  between  pictures,  for 
when  the  attention  of  the  sales  depart- 
ment is  placed  on  certain  pictures  it  is 
done  so  at  a cost  to  other  features  and 
short  subjects;  third,  he  must  be  sure  of 
the  money  that  is  due  him  at  the  time  it 
is  due;  fourth,  he  must  be  sure  that  the 
picture  will  be  properly  advertised  and 
exploited,  its  good  points  properly  devel- 
oped and  brought  out. 

Must  Have  Exhibitor  Confidence 

“F.  B.  O.  are  now  organized  to  offer 
the  independent  producer  distribution  by 
a strong  organization  — and  strength 
means  confidence.  This  means  a good 
deal  to  the  producer,  as  the  exhibitor 
must  be  confident  that  the  picture  is  be- 
ing offered  by  a company  of  unquestion- 
able reputation,  and  that  the  attraction 
will  measure  up  to  advance  notices;  he 
must  have  confidence,  too,  in  the  sales- 
man’s statements  as  to  the  box  office  value 
of  the  attraction. 

Independent  Producer  Important 

“The  independent  producer  means  a 
good  deal  to  the  entire  film  business — 
especially  the  exhibitor,  for  he  is  com- 
pelled to  pay  a higher  rate  on  bookings 
when  the  independent  producer’s  product 
is  tied  up  or  only  distributed  at  great 
cost. 

“F.  B.  O.,  therefore,  believes  it  is  doing 
a real  service  to  the  industry  at  large 
when  it  offers  the  independent  producer 
a reliable,  honest  and  efficient  distributing 
and  producing  organization.” 

36  N,  Y,  Cities  Adopt 
Daylight  Saving  Plan 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  April  8.— Up  to  the 
present  time  thirty-six  cities  in  New 
York  state  representing  a population  all 
told  of  about  seven  million  persons,  have 
decided  to  adopt  daylight  saving  on  April 
27.  In  some  cities  the  matter  is  still  be- 
ing debated,  notably  Schenectady,  where 
the  motion  picture  theatres  are  working 
with  the  Parent  Teachers’  association  in 
an  effort  to  prevent  daylight  saving  dur- 
ing the  coming  summer. 

Owners  of  theatres  in  that  city  declare 
that  daylight  saving  will  mean  a loss  of 
at  least  $25,000  between  now  and  fall. 
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Permanent  Success  of  Iowa 
Exhibitor  League  Is  Assured 

Organization  Will  Meet  in  Des  Moines  on  April  15; 
Active  Membership  Is  Expected  to  Pass 
100  Mark  by  That  Date 

(This  is  the  first  of  a scries  of  news  stories  to  be  published  in  the  “Herald"  bearing 
upon  the  activities  and  achievements  of  the  state  exhibitor  organisations  of  this  country.) 

(Special  to  Exhibitors  Herald) 

CHARITON,  lA.,  April  8. — Iowa,  which  in  the  past  has  made  many- 
vain  attempts  to  unite  exhibitors  of  the  state  into  a functioning  organiza- 
tion, can  now  point  with  pride  to  an  association  the  permanent  success  of 
which  is  assured. 

Theatre  owners  of  this  state  will  convene  in  Des  Moines  on  April  15, 
for  a one-day  session,  and  by  that  time  it  is  expected  that  the  active  mem- 
bership of  the  league  will  have  exceeded  the  100  mark.  Only  last  Novem- 
ber the  Iowa  Theatre  Owners  Association  was  formed  with  forty  members 
as  a nucleus. 

Smith  Tireless  Worker  for  Strong  Body 

E.  P.  Smith,  secretary-treasurer  of  the  state  body,  has  been  a tireless 
worker  in  his  effort  to  build  an  organization  with  sufficient  strength  to 
cope  with  the  many  problems  confronting  the  exhibitor.  Sharing  the  re- 
sponsibilities in  maintaining'  an  active  organization  in  this  state  are  J.  C. 
Collins,  president,  members  of  the  board  of  directors  and  the  individual 
exhibitors. 


EDWARD  EARL 


Edward  Earl  Dies  at 
Hospital  in  the  East 

Was  Head  of  Nicholas  Power 
Co. — Well  Known  in  Club 
And  Business  Life 

(Special  to  Exhibitors  Herald)  . 

NEW  YORK,  April  8.— Edward  Earl, 
president  of  the  Nicholas  Power  Com- 
pany, died  at  7:30  p.  m.,  Friday,  April 
4th,  in  the  Memorial  Hospital,  this  city. 
He  was  born  in  Elizabeth,  New  Jersey, 
53  years  ago,  and  came  of  a family  which 
has  been  prominent  in  that  section  since 
the  American  Revolution.  His  brother, 
Richard  S.  Earl,  is  president  of  the  Hill- 
side Bank,  Hillside,  New  Jersey,  and  an- 
other brother,  Clarence  A.  Earl,  was  at 
one  time  vice-president  of  the  Willys- 
Overland  Company,  and  later  president  of 
the  Earl  Motors  Company. 

Backed  Projector  Inventor 

Mr.  Earl,  while  president  of  the  Nassau 
National  Bank,  became  acquainted  with 
Nicholas  Power,  inventor  and  manufac- 
turer of  Power’s  Motion  Picture  Machines, 
and  purchased  an  interest  in  Mr.  Power’s 
business  in  1907.  He  was  elected  treasurer 
of  the  company  in  that  year  and  in  1917 
was  elected  president.  Mr.  Earl  was, 
therefore,  one  of  the  pioneers  in  the  mo- 
tion picture  field  and  as  a bank  official 
showed  unusual  confidence  in  the  indus- 
try by  investing  money  in  the  Power’s 
Company  at  that  time. 

At  the  time  of  Mr.  Earl’s  death  he  was 
vice-president  of  the  Enos-Richardson 
Company;  president  of  the  Ilsley-Double- 
day  & Company;  director  of  the  American 
Exporter;  trustee  of  a number  of  large 
estates  and  stockholder  in  a number  of 
important  business  concerns. 

Well  Known  in  Industry 

Mr.  Earl  was  a man  of  exceptionally 
genial  character  and  has  been  a well- 
known  figure  for  many  years  at  most  of 
the  important  social  affairs  of  the  motion 
picture  industry.  He  was  a member  of 
St.  Johns  Lodge  No.  1,  F.  & A.  M.  Ma- 
sonic services  were  held  yesterday  for 
Mr.  Earl  at  the  National  Casket  Co.’s  Fu- 
neral Parlors,  14  East  39th  Street,  New 
York  City. 


The  growth  of  the  present  organization 
in  Iowa  has  not  been  spontaneous.  In  re- 
viewing the  activities  and  the  policies  of 
the  association  for 
the  Herald,  Mr. 

Smith  said : 

“The  new  Iowa 
exhibitors  organi- 
zation is  growing 
rapidly  and  prom- 
ises to  become 
one  of  the  strong 
associations  of  the 
Middle  West. 

Starting  with 
forty  members  on 
November  22  last 
the  organization 
has  been  making 
a steady  growth 
and  it  is  expected 
the  active  membership  will  pass  the  100 
mark  by  the  time  of  the  April  15  meeting. 

“A  two-day  session  of  the  Association 
was  held  at  Des  Moines,  January  15-16,  at 
which  time  the  board  of  directors  was  in- 
creased to  fifteen  members.  Since  that 
time  they  have  been  active  in  the  organ- 
ization work  and  the  permanent  success 
of  the  Association  is  assured.  The  officers 
have  made  contracts  for  certain  film  ad- 
vertising which  is  already  being  shown  in 
many  of  the  smaller  towns,  enabling  the 
exhibitor  to  pay  his  dues  in  the  Associa- 
tion without  paying  cash. 

Independent  of  National 

“The  name  Iowa  Theatre  Owners’  As- 
sociation was  taken  with  the  idea  of  mak- 
ing it  entirely  independent  of  any  national 
organization  until  the  success  of  the  Iowa 
Association  was  assured.  Iowa  has  made 
several  previous  attempts  to  organize,  but 
each  time  something  came  up  to  burn  out 
the  enthusiasm  and  kill  the  organization. 

“For  the  past  few  years  Iowa  and 
Nebraska  have  been  hooked  together  as  a 
branch  of  the  M.  P.  T.  O.  A.  From  an 
Iowa  exhibitor’s  standpoint  his  member- 
ship amounted  to  nothing  but  tbe  privilege 
of  paying  his  annual  dues.  It  was  very 
inconvenient  for  most  Iowa  exhibitors  to 
go  to  Omaha  for  a convention  and  less 
than  5 per  cent  of  Iowa  theatres  were 
represented  at  these  meetings.  There  are 
at  least  600  theatres  in  the  state  of  Iowa 


and  the  majority  of  them  are  operated 
full  time;  why,  then,  should  not  Iowa 
have  its  own  organization? 

“The  officers  of  the  I.  T.  O.  A.  believe 
in  a national  organization  only  as  the 
state  organizations  may  unite  in  a com- 
mon cause  for  the  benefit  of  the  business 
as  a whole.  The  state  organization  should 
be  complete  in  itself,  independent  as  to 
finance,  ready  and  willing  to  assist  other 
states  for  the  good  of  all. 

“Since  Des  Moines  is  now  serving  the 
greater  part  of  Iowa  territory,  with  its 
own  Film  Board  and  Arbitration  Board 
acting  on  Iowa  cases,  there  came  an  ab- 
solute need  of  an  exhibitors’  organization 
that  would  unite  the  theatre  men  of  the 
state  into  an  active  organization.  The 
Iowa  arbitration  board  has  been  acting  on 
all  cases  in  the  Des  Moines  exchange  zone 
territory,  but  will  in  a short  time  handle 
only  the  cases  of  the  members  of  the 
I.  T.  O.  A. 

“All  Iowa  exhibitors  are  asked  to  attend 
the  convention  at  Des  Moines  on  April  15. 
The  Association  wants  and  needs  every 
exhibitor  in  Iowa  and  every  theatre  man 
in  the  state  needs  the  help  and  cooperation 
of  the  Association  and  the  arbitration 
board.” 


Insurgent  Leaders 
Gather  in  Chicago: 

New  League  Talked 

Exhibitor  leaders  representing  six  strong 
state  theatre  owners’  associations  opened  a 
two-day  session  at  Hotel  Congress,  Chi- 
cago, Tuesday,  April  8,  behind  closed  doors. 

Their  gathering  renewed  rumors  that  the 
long  talked  of  new  national  exhibitor 
league  may  become  a reality  this  spring. 
Neither  confirmation  nor  denial  could  be 
obtained  from  any  one  present. 

H.  A.  Cole  of  Texas,  who  in  New  York 
a week  ago,  declared  to  a representative  of 
the  Herald  that  he  would  “like  to  see  the 
new  league  formed  at  once,”  was  included 
in  the  assembly.  Others  were  A1  Steffes 
of  Minneapolis ; J.  C.  Ritter  and  H.  M. 
Ritchy  of  Michigan ; R.  R.  Biechele  and 
Attorney  Handy  of  Kansas;  Frank  Rem- 
busch  and  Billy  O’Connor  of  Indiana,  and 
Ludwig  Seigel  and  Glenn  Reynolds  of  Illi- 
nois. 


E*  P.  Smith 
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Great  Activity  Planned  in  East 

Number  of  Films 
in  Work  Exceeds 
Previous  Years 

Eight  Producing  Units  to  Be 
Active,  for  Paramount 
On  Long  Island 

By  JOHN  S.  SPARGO 

{Xew  York  Editor,  Exhibitors  Herald) 

NEW  YORK,  April  8. — Accord- 
ing to  present  plans  the  studios  in 
and  about  New  York  will  see  more 
productions  under  way  than  at  any 
time  for  a number  of  years  past. 

Within  a few  weeks,  according  to 
announcement  from  Famous  Play- 
ers-Lasky  Corporation,  eight  pro- 
ducing units  will  be  making  their 
homes  at  the  Paramount  Long 
Island  City  Studio. 

Until  within  a past  few  weeks  but  four 
companies  were  at  work  here  but  when 
Thomas  Meighan  gets  back  from  Sulphur 
Springs  in  the  next  few  days  and  starts 
work  on  a new  Booth  Tarkington  story 
there  will  be  five  companies  at  work 
there.  Shortly,  according  to  Jesse  L. 

Lasky,  three  more  units  will  be  added, 
making  the  largest  number  of  companies 
at  work  at  the  Paramount  Long  Island 
City  studio  simultaneously  since  the  big 
studio  was  opened  four  years  ago.  These 
new  companies  will  be  under  the  direc- 
tion of  Paul  Slo'ane,  Frank  Tuttle  and 
R.  H.  Burnside,  three  of  the  four  newly 
selected  Paramount  directors. 

“Beaucaire”  Nearly  Finished 

Sidney  Olcott  is  approaching  the  end 
of  his  Valentino  picture,  “Monsieur  Beau- 
caire.” The  English  sequences  of  the 
story  are  now  being  filmed,  with  Doris 
Kenyon  in  the  role  of  Lady  Mary  Car- 
lisle, the  part  originally  assigned  to 
Helene  Chadwick.  Unavoidable  delay  in 
the  earlier  stages  of  the  production  made 
it  necessary  for  Miss  Chadwick  to  give 
up  the  part  on  account  of  her  contract  to 
make  two  starring  pictures  for  Henry 
Hobart. 

The  Gloria  Swanson  picture,  “Man- 
handled,”— title  and  plot  by  S.  R.  Kent — 
is  shaping  into  a real  production  under 
the  direction  of  Allan  Dwan.  It  is  far 
enough  along  now  to  convince  everybody 
around  the  studio  that  it  is  going  to  be 
just  about  the  biggest  hit  that  Gloria 
ever  had.  Tom  Moore  is  Miss  Swanson’s 
leading  man. 

Two  new  members  have  been  added  to 
the  cast  of  “The  Fool,”  the  screen  ver- 
sion of  Channing  Pollock’s  stage  success, 
which  is  now  in  production  at  the  Fox 
New  York  studios.  They  are  Paul  Pan- 
zer, who  plays  the  role  of  Umanski,  and 
A.  J.  Herbert,  who  has  been  cast  as  Joe 
Henning.  “The  Fool”  is  being  directed 
by  Harry  Millarde,  who  made  “If  Win- 
ter Comes”  and  “Over  the  Hill.”  Ed- 
mund Lowe  is  playing  the  role  of  Rev. 

Daniel  Gilchrist  and  Brenda  Bond  has 
the  leading  feminine  role. 

The  work  of  actual  production  on  “It 
Is  the  Law,”  the  screen  version  of  the 
stage  play  by  Elmer  L.  Rice  and  Hayden 
Talbot,  was  finished  last  week.  J.  Gor- 
don Edwards  directed  this  picture,  which 
will  be  one  of  the  Fox  specials  for  the 
1924-25  season.  Arthur  Hohl  has  the 
leading  role,  a dual  characterization,  and 
(Continued  on  page  st) 


Herald's  Studio 
Directory 

West  Coast 

BEN  WILSON  STUDIO,  5821  Santa  Monica  boulevard. 

BEIN  WILSON  PRODUCTIONS:  Ward  Hays  directing  Dix  Hatton  in  an  untitled 
production. 

Jacques  Jaccard  directing  Ben  Wilson  in  *‘His  Majesty,  the  Outlaw.” 

ASHTON  DEARHOLT  PRODUCTIONS^  Francis  Ford  directing  Ashton  Dearholt 
in  ‘'Blood  to  the  Battle.” 

BUSTER  KEATON  STUDIO,  1025  Lillian  Way, 

Donald  Crisp  directing  Buster  Keaton  in  a feature  comedy  not  yet  titled. 

CENTURY  FILM  CORPORATION,  6100  Sunset  boulevard. 

Noel  Smith  directing  A1  Alt  and  Jack  Earle  in  “Araby  Bound.” 

Arvid  Gilstrom  directing  Buddy  Messenger  in  “Sailing.” 

Walter  I.  Luddy  directing  all  star  cast  in  “Good  Morning.” 

CHARLIE  CHAPLIN  STUDIO,  1416  La  Brea  avenue. 

Charles  Chaplin  directing  himself  in  his  United  Artists  comedy,  “The  Gold  Rush.” 

CHRISTIE  COMEDIES,  6101  Sunset  boulevard. 

Gil  Pratt  directing  Bobby  Vernon  in  two-reel  comedies. 

Harry  Beaudine  directing  Jimmie  Adams  in  two-reel  comedies. 

CHARLES  RAY  STUDIOS,  3700  Beverly  boulevard. 

Sherwood  McDonald  directing  two-reel  Butterfly  comedies. 

F,  B.  O.  STUDIOS,  Melrose  and  Gower. 

Mai  St.  Clair  directing  Alberta  Vaughan  in  a new  “Telephone  Girl”  series  under  the 
title  of  “Bee’s  Knees.” 

A1  Santell  directing  Matt  Moore  and  Patsy  Ruth  Miller  in  “Fools  in  the  Dark.”' 
TOD  BROWNING  PRODUCTIONS:  Tod  Browning  directing  Ruth  Roland  in  “Dol- 
lar Down.” 

HUNT  STROMBERG  PRODUCTIONS:  Hunt  Stromberg  directing  Harry  Garey  in 
“I^esert  Rose.” 

FINE  ARTS  STUDIOS,  4500  Sunset  boulevard. 

Lloyd  Bacon  directing  Lige  Conley  in  Mermaid  .comedy  No.  14. 

Fred  Hibbard  directing  Louise  Fazenda  in  Mermaid  comedy  No.  15. 

FOX  STUDIO,  Western  avenue  and  Sunset  boulevard. 

Emmett  Flynn  directing  an  all-star  cast  in  “The  Man  Who  Came  Back.” 

Henry  Otto  directing  an  all-star  cast  in  “Dante’s  Inferno.” 

Jack  Blystone  directing  an  all-star  cast  in  “The  Last  Man  on  Earth.” 

Denison  Clift  directing  an  all-star  cast  in  “Strathmore.” 

Jack  Ford  directing  an  all-star  cast  in  a picture  as  yet  untitled. 

Tom  Buckingham  directing  an  all-star  cast  in  a Lincoln  J.  Carter  melodrama  as  yet 
untitled. 

Lynn  Reynold  directing  Tom  Mix  in  “The  Last  of  the  Duanes.” 

George  Beranger  directing  Charles  “Buck”  Jones  in  “Double  Dealing.” 

Edmund  Mortimer  directing  Shirley  Mason  in  “The  Strange  Woman.” 

Howard  Mitchell  directing  John  Gilbert  in  “The  Mark  of  Cain.” 

Rowland  V.  Lee  directing  all-star  cast  in  “The  Man  Without  a Country.” 

Chester  Bennett  directing  all-star  cast  in  “The  Painted  Lady.” 

Lambert  Hillyer  directing  all-star  cast  in  the  racing  story,  “Checkers.” 

Henry  Lehrman,  Lewis  Seiler,  Benny  StolofF,  George  “Slim”  Summerville  and  Nor- 
man Taurog  each  directing  regular  comedy  units. 

GOLDWYN  STUDIO,  Culver  City. 

Victor  Seastrom  directing  all-star  cast  in  “The  Tree  of  the  Garden.” 

King  Vidor  directing  all-star  cast  in  “Mary  the  Third.” 

Marshall  Neilan  directing  all-star  cast  in  “Tess  of  the  D’L^bervilles.” 

HOLLYWOOD  STUDIOS,  6642  Santa  Monica  boulevard. 

HAROLD  LLOYD  PRODUCTIONS:  Taylor-Newmeyer  directing  Harold  Lloyd  in 
a feature  comedy  as  yet  untitled. 

J.  K.  McDonald  productions:  WilUam  Beaudine  directing  Benny  Alexander 
and  an  all-star  cast  in  “The  Goof.” 

GOLDEN  WEST  PRODUCTIONS:  W.  C.  Graves  directing  all  star  cast  in  “My 
Hero.” 

INCE  STUDIOS,  Culver  City. 

Inactive. 

MAYER  SCHULBERG  STUDIOS,  3800  Mission  road. 

JOHN  STAHL  PRODUCTIONS:  John  Stahl  directing  all  star  cast  in  untitled  pro- 
duction. 

METRO  STUDIO,  Romaine  and  Cahuenga  avenue. 

Lloyd  Ingraham  directing  Viola  Dana  in  “The  Beauty  Prize.” 

V'ictor  Schertzinger  directing  Mae  Busch  and  an  all-star  cast  in  “Bread.” 

Scott  Dunlap  directing  Jackie  Coogan  in  “Little  Robinson  Crusoe.” 

FRED  NIBLO  PRODUCTIONS:  Fred  Niblo  directing  Ramon  Navarro  in  “The 
Red  Lily.” 

PICKFORD-FAIRBANKS  STUDIO,  7100  Santa  Monica  boulevard. 

TOM  J.  GEIRAGHTY  PRODUCTIONS:  Vernon  Keays  directing  Jack  Pickford  in 
“The  End  of  the  World.” 

PRINCIPAL  PICTURES  CORP.,  7250  Santa  Monica  boulevard. 

William  Seiter  directing  Baby  Peggy  in  “Helen’s  Babies.” 

RUSSELL  STUDIO,  1439  Beachwood  Drive. 

H.  J.  BROWN  PRODUCTIONS:  A1  Rogell  directing  Fred  Thomson  in  “The  Poor 
Sap.” 

ROACH,  HAL  E.,  STUDIO,  Culver  City. 

Bob  McGowan  directing  “Our  Gang”  comedies. 

Rob  Wagner  directing  Will  Rogers  in  first  of  series  of  three  political  comedies. 
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Optimism  Prevails  in  Hollywood 

Producing  Plans 
On  Fall  Product 
Are  Made  Public 


By  HARRY  HAMMOND  BEALL 

(ll’est  Coast  Representative,  Exhibitors  Herald) 

HOLLYWOOD,  April  8. — Optim- 
ism is  once  more  the  prevailing 
keynote  on  the  West  Coast  produc- 
tion area,  for  Jesse  Lasky,  \Villiam 
Fox,  Carl  Laemmle  and  other  lead- 
ers have  announced  cinematic  ac- 
tivities which  should  bring  back 
into  the  fold  scores,  even  hundreds, 
of  film  colony  members,  who  have 
been  at  leisure  for  the  past  few 
months. 

The  independents  are  perking  up,  too, 
the  older  ones  in  the  field  getting  busy 
on  substantial  schedules,  and  still  newer 
ones  coming  in  to  try  their  luck. 

Rain  Halts  Resumption 

Much  delayed  in  transit  the  spring  rains 
have  hit  Hollywood  and  as  soon  as  Jupi- 
ter Pluvius  has  stopped  weeping,  there 
will  be  a general  resumption  of  film  mak- 
ing all  the  way  from  Louis  B.  Mayer’s 
lot  in  Mission  road  to  the  far  west  Gold- 
wyn  studios  in  Culver  City. 

Those  who  claim  to  be  in  the  know 
predict  an  unusually  busy  spring  and 
summer,  for  an  unusually  heavy  fall  de- 
mand for  big  releases  is  anticipated.  The 
rental  studios — Hollywood,  United,  F.  B. 
O.,  Universal  and  others — are  said  to  be 
filling  up  to  capacity  with  outside  pro- 
ducers in  addition  to  their  own  units,  and 
this  can  always  be  taken  as  a pretty  fair 
barometer  of  filming  activities. 

While  New  York  is  apparently  getting 
a larger  share  of  the  business  than  it  has 
had  since  the  larger  companies  started 
moving  their  plants  here,  Hollywood  en- 
thusiasts expect  to  see  this  compensated 
by  the  addition  of  new  independents  and 
greater  schedules  for  the  ones  who  have 
been  producing  for  the  past  few  years. 

Schedules  Increased  Activity 

Greatly  increased  production  activity 
is  to  begin  immediately  at  Famous  Play- 
ers-Lasky.  This  was  the  announcement 
of  Jesse  L.  Lasky  on  his  return  from  the 
East.  Within  the  next  few  weeks  thir- 
teen production  units  will  be  active  here, 
whereas  but  five  are  working  at  this 
writing. 

Another  announcement  from  the  same 
source  is  that  relative  to  the  injection  of 
new  blood  into  his  directorial  staff. 

The  new  directors,  four  in  number,  are 
elevated  from  other  positions  in  the  or- 
ganization because,  as  Lasky  puts  it,  “their 
training  in  stage  and  screen  technique 
has  fitted  them  for  the  new  assignments.’’ 
The  quartet  includes  Paul  Bern,  Paul 
Sloan,  R.  H.  Burnside  and  Frank  Tuttle. 
All  except  one  were  formerly  scenario 
writers. 

Among  the  productions  now  under  way 
at  the  Lasky  studio  are: 

“Changing  Husbands,’’  directed  by 
Frank  Urson  and  Paul  Tribe,  in  which 
Leatrice  Joy,  for  the  first  time,  plays  a 
dual  role.  Because  of  recent  adv'ances 
in  camera  technique,  the  former  system 
of  double  exposure  for  dual  role  work 
has  been  replaced  by  a process  which  per- 
mits the  player  much  more  screen  liberty. 

James  Cruze  has  just  completed  filming 


Many  Players  to  Return  to 
Screen  After  Months 
Of  Leisure 


Fred  Jackman  directing  *‘Rex,”  the  Morgan  stallion,  in  a new  desert  picture  as  yet 
untitled. 

Ted  Wild  and  Fred  Guiol  co-directing  Glenn  Tryon  in  “The  Up  State  Slicker.” 

SENNETT  STUDIO,  1712  Glendale  boulevard. 

Del  Lord  directing  Billy  Bevan  in  “To  Avalon.” 

Harry  Sweet  directing  Harry  Langdon  in  a comedy  as  yet  untitled. 

UNITED  STUDIOS,  5341  Melrose. 

FIRST  NATIONAL  PRODUCTIONS:  _ George  Archainbaud  directing  Claire  Windsor 
in  “For  Sale.” 

Larry  Trimble  directing  all-star  cast  in  “Sundown.” 

UNIVERSAL  STUDIO,  Universal  City. 

Clarence  Brown  directing  Laura  La  Plante,  Norman  Kerry,  Ruth  Clifford  and  Ken- 
neth Harlan  in  “The  Butterfly.” 

Irving  Cummings  directing  Mary  Philbin  in  “Mitzi.” 

Chester  Franklin  directing  Lucille  Ricksen  in  “Souls  That  Pass  in  the  Night.” 

Rupert  Julian  directing  Madge  Bellamy,  Charles  De  Roche  and  an  all  star  cast  in 
“We  Are  French.” 

Robert  Hill  directing  Herbert  Rawlinson  in  “Dark  Stairways.” 

James  W.  Horne  directing  Reginald  Denny  in  “The  Missourian.” 

Edward  Laemmle  directing  Billy  Sullivan  in  the  “Fast  Stepper”  series. 

Ernst  Laemmle  directing  Pete  Morrison  in  “Red  Raymond’s  Girl.” 

William  Craft  directing  William  E.  Lawrence,  Ruth  Royce  and  Lola  Todd  in  “The 
King’s  Command.” 

Jay  Merchant  directing  Eileen  Sedgwick  and  Jack  Daugherty  in  “The  Fighting 
Ranger.” 

William  Duncan  directing  himself  and  Edith  Johnson  in  “The  Free  Trader.” 
SAMUEL  VON  RONKLE  PRODUCTIONS:  Earl  Kenton  Comedy  Company  direc- 
ing  all-star  cast  in  Andy  Gump  comedies. 

VITAGRAPH  STUDIOS,  1708  Talmadge. 

Dave  Smith  directing  an  all-star  cast  in  “The  Range  Boss.” 

J.  Stuart  Blackton  directing  .an  all-star  cast  including  Irene  Rich,  Marguerite  De  La 
Motte,  Rosemary  Theby  and  Charles  “Buddy”  Post  in  an  untitled  picture. 

WALDORF  STUDIOS,  607  Sunset  boulevard. 

Ray  H.  Leek  directing  “Screen  Snapshots”  feature. 

WARNER  BROTHERS  STUDIOS,  5842  Sunset  boulevard. 

Monta  Bell  directing  an  all-star  cast  in  “How  to  Educate  a Wife.” 

Harry  Beaumont  directing  an  all-star  cast  in  “Babbitt.” 

East  Coast 

BIOGRAPH  STUDIO,  807  East  175th  street. 

GARRICK  PICTURES:  Will  Nigh  directing  “Born  Rich,”  to  be  released  by  First 
National  Pictures. 

COSMOPOLITAN  STUDIO,  127th  street  and  Second  avenue. 

COSMOPOLITAN  PRODUCTIONS:  E.  Mason  Hopper  directing  Marion  Davies  in 
“Janice  Meredith.” 

FOX  STUDIO,  55th  street  and  Tenth  avenue. 

FOX  FILM  CORPORATIONS:  Elmer  Qifton  directing  Orville  Caldwell  and  Alyce 
Mills  in  “Crossed  Wires.” 

Harry  Millarde  directing  Edmund  Lowe  and  Brenda  Bond  in  “The  Fool.” 

J.  Gordon  Edwards  has  completed  “It  Is  the  Law”  with  Arthur  Hohl  and  Mimi 
Palmeri  in  the  leading  roles. 

GLENDALE  STUDIO,  Glendale,  L.  I. 

BURR  PIC’TURES,  INC:  William  Christy  Cabanne  has  completed  “Lend  Me  Your 
Husband”  starring  Doris  Kenyon. 

William  Cliristy  Cabanne  directing  May  Allison,  Charles  Mack,  Sigrid  Holmquist 
and  Richard  Bennett  in  “Youth  to  Sell.” 

PARAMOUNT  STUDIO,  Long  Island  City,  N.  Y. 

FAMOUS  PLAYERS' — LASKY:  Sidney  Olcott  directing  Rudolph  Valentino  and  an 
all  star  cast  in  “Monsieur  Beaucaire.” 

Herbert  Brenon  directing  Ernest  Torrence  and  Anna  Q.  Nilsson  in  “The  Mounte- 
bank.” 

Allan  Dwan  directing  Gloria  Swanson  and  Tom  Moore  in  “Manhandled.” 

Alan  Crosland  directing  Bebe  Daniels,  Richard  Dix  and  Mary  Astor  in  “Un- 
guarded Women.” 

PYRAMID  STUDIO,  Astoria,  L.  I. 

YALE  UNIVERSITY  PRESS:  Frank  Tuttle  directing  “The  Puritans.”  Arthur 
Hohl,  Osgood  Perkins,  Marjorie  Young  and  F Tweed  in  the  cast. 

TALMADGE  STUDIO,  318  East  48th  street. 

CHADWICK  PICTURES  CORPORATIONS:  Ivan  Abramson  has  completed  “Med- 
dling Women”  with  Lionel  Barrymore  and  an  all  star  cast. 

DE  FOREST  PHONOFILAIS:  J.  Searle  Dawley  directing  “The  Little  German 
Band.” 

VITAGRAPH  STUDIO,  Brooklyn,  N.  Y. 

YALE  UNIVERSITY  PRESS:  Webster  Campbell  directing  “Yorktown,”  one  of 
the  “Chronicles  of  America”  series. 

Kenneth  Webb  directing  “Alexander  Hamilton”  one  of  the  “Chronicles  of  America” 
series.  George  Nash,,  Allan  Conner  and  Mabel  'Taliaferro  are  in  the  cast. 

WHITMAN  BENNETT  STUDIO,  Yonkers,  N.  Y. 

WHITMAN  BENNETT  PROD.:  Whitman  Bennett  directing  Helene  Chadwick  and 
Montague  Love  in  “Divorce  in  Name  Only.” 

NICHSMITH  PICTURES,  INC.:  “Her  Memory”  and  “The  Guest”  second  and 
third  of  the  series  of  Will  Nigh’s  Miniatures  have  been  edited  and  titled. 
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“The  Enemy  Sex,”  featuring  Betty  Comp- 
son, 

Cecil  B.  De  Mille  has  just  finished 
“Triumph.”  He  is  shortly  to  start  “Feet 
of  Clay,”  in  which  Rod  La  Rocque  will  be 
cast  in  the  chief  role. 

Irvin  Willat  left  immediately  for  the 
East  on  completion  of  Zaire  Gray’s  “Wan- 
derer of  the  Wasteland,”  featuring  Jack 
Holt,  Kathlyn  Williams,  Noah  Beery  and 
Billie  Dove,  and  all  done  in  Technicolor. 
He  is  doing  the  cutting  at  the  Boston  lab- 
oratories of  Technicolor. 

Plan  Big  Fox  Program 

Picture  production  takes  on  a new  im- 
petus with  Fox.  Thirteen  feature  produc- 
tions are  under  way,  two  more  are  pre- 
paring and  five  comedy  companies  are 
working. 

Contrary  to  the  established  picture  cus- 
tom, no  effort  is  being  made  by  Fox  exec- 
utives to  advertise  a boom  which  has 
struck  the  studios.  On  the  contrary,  the 
details  of  several  big  pictures  are  not  re- 
vealed. The  new  life  came  to  this  organi- 
zation with  the  arrival  of  William  Fox 
in  Hollywood  early  in  March.  His  com- 
ing was  not  generally  heralded. 

An  interesting  fact  is  revealed  in  that 
Fox,  who  spends  a few  hours  in  the 
studios  each  day,  carries  a “guest”  card, 
which  is  required  of  everyone  who  has 
business  there  to  gain  entree  to  the  studio 
gates,  and  he  is  so  seldom  seen  in  the 
West  Coast  studio  that  very  few  of  those 
whose  salaries  he  pays  know  who  he  is. 

One  of  the  most  striking  pictures  now 
in  production  on  the  Fox  lot  is  a film 
version  of  Dante’s  “Inferno,”  directed  by 
Henry  Otto.  Work  already  is  completed 
on  several  sequences  showing  Dante’s 
wanderings  in  Hades.  Thousands  of  extra 
people  and  weird  lighting  effects  are 
used.  Another  picture  now  is  being  com- 
pleted under  the  direction  of  Jack  Ford. 
This  is  an  epic  of  the  West,  not  titled  as 
yet.  Both  pictures  are  all  star. 

Emmett  Flynn  is  directing  the  popular 
play  of  a few  years  ago,  “The  Man  Who 
Came  Back,”  which  is  expected  to  bring 
George  O’Brien,  son  of  San  Francisco’s 
police  chief,  to  stardom.  Dorothy  Mack- 
aill  is  in  the  cast. 

There’s  Speed  to  Mix 

Evidence  of  the  intense  speed  which 
energizes  Fox  is  the  fact  that  Tom  Mix 
finished  a picture,  directed  by  Jack  Con- 
way, at  10  o’clock  one  morning  and  began 
“The  Last  of  the  Duanes”  under  the  di- 
rection of  Lynn  Reynolds,  at  1 o’clock 
the  same  day. 

As  a re.sult  of  the  new  activity  at  Fox, 
space  is  at  a premium.  Plans  for  the  new 
Fox  studio  are  being  drawn  but  the  date 
for  beginning  construction  has  not  been 
set.  Other  productions  now  being  made 
include; 

George  Beranger  directing  Charles 
“Buck”  Jones  in  “Double  Dealing”;  How- 
ard Mitchell  directing  John  Gilbert  in 
“The  Mark  of  Cain”;  Edward  Mortimer 
directing  Shirley  Mason  in  “The  Strange 
Woman”;  while  six  productions  are  in 
progress  with  all  star  casts.  These  include 
“The  Last  Man  on  Earth,”  directed  by 
Jack  Blystone;  “Strathmore,”  being  filmed 
by  Denison  Clift;  a yet-to-be-named  Lin- 
coln J.  Carter  melodrama  with  Tom  Buck- 
ingham at  the  megaphone;  “A  Man  With- 
out a Country,”  with  Rowland  V.  Lee  di- 
recting; “The  Painted  Lady,”  directed  by 
Chester  B.  Bennett,  and  Lambert  Hillyer 
piloting  the  production  of  “Checkers.” 

Jack  Conway  is  preparing  the  next  Tom 
Mix  picture  and  George  Marshall  is  net- 
ting ready  to  “shoot”  “Travers’  First 
Hunt.” 

New  Schedule  at  Metro 

Whereas  the  chief  activity  at  Metro  up 
to  the  end  of  March  was  the  filming  of 
Viola  Dana’s  latest  feature,  “The  Beauty 
Prize,”  being  made  by  Lloyd  Ingraham, 
the  last  day  of  March  saw  the  beginning 


of  a production  schedule  which  will  have 
at  least  a half  dozen  pictures  under  way 
during  April.  Victor  Schertsinger  is  film- 
ing “Bread,”  featuring  Mae  Busch  and 
an  all-star  cast;  Laurette  Taylor  is  ex- 
pected in  Hollywood  before  the  middle  of 
April,  to  start  making  “One  Night  in 
Rome,”  with  Clarence  Badger  as  director; 
Robert  Vignola  is  coming  within  a fort- 
night from  New  York  to  make  three  spe- 
cial productions;  Ramon  Navarro  has  fin- 
ished his  latest  picture  in  the  East  and 
is  in  Hollywood  making  “The  Red  Lily,” 
under  the  direction  of  Fred  Niblo;  Frank 
Borzage  is  shortly  to  make  a feature  pic- 
ture for  Metro,  as  yet  unnamed,  and  Mae 
Murray,  now  in  New  York,  with  her  di- 
rector-husband,  Robert  Leonard,  is  pre- 
paring for  her  next  picture  under  the  Metro 
banner,  which  probably  will  be  made  in 
Hollywood,  although  there  is  some  talk 
of  shooting  some  of  the  sequences  abroad. 

George  Archinbaud,  directing  Claire 
Windsor  and  an  all  star  cast  in  “For 
Sale,”  and  Larry  Trimble’s  production  of 
“Sundown,”  with  an  all  star  cast,  are  the 
only  signs  of  activity  at  United  Studios 
at  the  moment.  Other  units  are  in  prep- 
aration at  United,  however,  and  will  be 
active  shortly.  Corrine  Griffith  is  to  be 
starred  in  “The  Eternal  Lamps,”  but 
the  director  is  not  yet  named. 

Buster  Keaton’s  next  comedy  is  in 
preparation  but  has  not  yet  been  titled. 
Donald  Crisp  will  direct.  Constance  Tal- 
madge’s  next  picture  is  to  be  “Learning 
to  Love,”  but  her  director  has  not  been 
chosen.  These  are  the  only  two  produc- 
tions under  the  Schenck  banner  in  prepa- 
ration at  present. 

Conferring  in  East 

Samuel  Goldwyn,  after  supervising  the 
completion  of  “Cytherea,”  directed  by 
George  Fitzmaurice,  left  for  New  York 
to  preview  the  picture  before  First  Na- 
tional officials  who  will  handle  its  distri- 
bution. While  in  New  York,  Goldwyn 
will  confer  with  his  associates  there  on 
plans  for  his  future  productions  which  will 
include  the  picturization  of  “Potash  and 
Perlmutter  in  Hollywood,”  and  “Tarnish.” 

The  death  of  Barney  Bernard  makes  it 
necessary  to  obtain  another  to  play  the 
role  of  Abe  Potash  in  the  film  adapted 
from  the  Montague  Glass  story.  Goldwyn 
will  interview  several  actors  in  New  York 
for  the  part  and  the  entire  production  will 
be  cast  shortly,  he  said,  before  leaving 
for  the  East.  Production  is  expected  to 
begin  in  May.  A1  Greene  will  direct. 

“Tarnish,”  celebrated  hit  of  the  New 
York  theatrical  season,  is  to  be  made  for 
Samuel  Goldwyn  by  George  Fitzmaurice. 
Maj’’  McAvoy  has  been  engaged  for  the 
leading  feminine  role. 

Nineteen  on  Universal  Staff 

Universal’s  directorial  staff  now  num- 
bers nineteen.  Nine  of  these  have  started 
new  productions  within  the  last  two  weeks 
and  others  will  be  active  again  just  as 
soon  as  preparations  of  casts  and  stories 
can  be  consummated.  Among  the  new 
productions  just  started  are: 

Clarence  Brown,  directing  Laura  La 
Plante,  Ruth  Clifford,  Norman  Kerry  and 
Kenneth  Harlan  in  “Butterfly,”  Irving 
Cummings  directing  Mary  Philbin  in 
“Mitzi,”  Chester  Franklin  directing  Lu- 
cille Ricksen  in  “Souls  That  Pass  in  the 
Night,”  Rupert  Julian  directing  Madge 
Bellamy,  Charles  De  Roche  and  an  all 
star  cast  in  “We  Are  French,”  Robert 
Hill  directing  Herbert  Rawlinson  in 
“Dark  Stairways,”  James  Horne,  direct- 
ing Reginald  Denny  in  “The  Missourian,” 
Ernst  Laemmle,  directing  Pete  Morrison 
in  “Red  Raymond’s  Girl,”  William  Craft 
directing  William  E.  Lawrence,  Ruth 
Royce  and  Lola  Todd  in  “The  King’s 
Command,”  and  Jay  Merchant  directing 
Eileen  Sedgwick  and  Jack  Daugherty  in 
“The  Fighting  Ranger.” 

Under  the  terms  of  a new  contract. 


just  signed.  Jack  Hoxie  will  continue 
among  Universal  stars  for  five  more 
years.  He  will  be  featured  in  Western 
dramas. 

“Wine,”  William  McHarg’s  sensational 
satire  and  bold  expose  of  bootlegging,  will 
be  produced  as  a screen  feature  by  Uni- 
versal with  an  all  star  cast. 

All  is  quiet  at  the  Thomas  H.  Ince 
studio  in  Culver  City  so  far  as  actual 
shooting  is  concerned,  but  production, 
directorial  and  scenario  chieftains  are 
busy  charting  features  for  the  near  future. 

“Christine  of  the  Hungry  Heart”  will 
be  on  the  firing  lines  within  a week  or  so 
with  John  Griffith  Wray,  Ince  production 
manager  and  far-famed  director  of  “Anna 
Christie,”  personally  at  the  directorial 
helm. 

“Barbara  Fritchie,”  long  delayed  in 
starting,  is  actually  ready  from  a contin- 
uity standpoint,  and  will  be  given  an  elab- 
orate production  in  a few  weeks. 

“The  Last  Frontier”  will  not  be  com- 
pleted until  late  summer  for  early  fall  re- 
lease. The  buffalo  hunt  scenes,  made  at 
an  expense  of  nearly  $100,000  in  Canada 
last  fall  by  Art  MacLennon,  Reeves  Eason 
and  John  Ince  collaborating,  are  reposing 
in  the  vault  awaiting  the  coming  of  sum- 
mer. 

Stromberg  to  Start 

Hunt  Stromberg  has  leased  space  for 
his  Priscilla  Dean  company  and  will  start 
production  at  the  Ince  studio  early  this 
coming  week. 

April  is  bringing  new  life  to  the  Louis 
B.  Mayer  studios,  although  only  one  com- 
pany is  working  at  this  writing,  others 
will  begin  shortly.  John  M.  Stahl  has 
started  filming  an  unnamed  story  with 
an  all  star  cast.  Fred  Niblo  is  making 
“The  Red  Lily,”  starring  Ramon  Navar- 
ro. This  is  for  Mayer-Metro  release. 
Harry  Rapf  has  bought  three  stories  and 
is  to  start  production  on  one  of  them  in 
the  near  future  under  his  new  contract 
with  Mayer. 

Hobart  Henley,  Reginald  Barker  and 
Elinor  Glyn  are  preparing  stories  at  pres- 
ent which  will  call  for  additional  activity 
at  the  Mayer  lot  before  the  end  of  April. 

Work  started  the  last  day  of  March  on 
J.  Stuart  Blackton’s  latest  production  for 
Vitagraph,  as  yet  untitled.  The  cast  is 
all  star  and  includes  Irene  Rich,  Margue- 
rite De  La  Motte,  Rosemary  Theby, 
Harry  Myers,  Anders  Randolph  and 
Charles  “Buddy”  Post.  Dave  Smith  is  di- 
recting the  only  other  activity  of  Vita- 
graph  at  present — making  location  scenes 
near  Victorville  for  “The  Range  Boss.” 

Eight  companies  are  active  at  the 
Roach  studio  in  Culver  City.  Among 
these  are  two  features,  two  one  reel  come- 
dies and  four  two  reel  comedies.  The 
newest  feature  to  begin  under  the  Ro^ach 
banner  is  to  be  a story  of  the  desert 
written  around  the  Morgan  stallion  “Rex,” 
who  won  cinema  acclaim  in  “The  Call  of 
the  Wild.”  Fred  Jackman  is  directing 
this  Arabian  story.  The  filming  will  be 
chiefly  done  in  the  desert  near  Yuma, 
Ariz.,  with  Marie  Mosquini  taking  the 
chief  human  role. 

Glenn  Tryon  is  busy  on  the  second  of 
his  four  feature  comedy  schedule — “The 
Up  State  Slicker,”  in  which  Ted  Wild 
and  Fred  Guiol  are  co-directing.  Roach  is 
heralding  Tryon  as  the  coming  star  of 
light  comedy. 

Rogers  in  Political  Comedies 

Will  Rogers  is  making  the  first  of  a 
trio  of  political  comedies  with  Rob  Wag- 
ner directing.  His  first  will  show  Rogers’ 
efforts  to  attain  office,  the  second  'will 
find  him  in  Washington  and  the  third  will 
take  him  to  the  court  of  St.  James  as 
ambassador. 

Victor  Seastrom  has  begun  filming 
“The  Tree  of  the  Garden,”  with  an  all 
star  cast,  at  Goldwyns.  This  with  Mar- 
shall Neilan’s  “Tess  of  the  D’Ubervilles,” 
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and  King  Vidor’s  “Mary  the  Third,”  are 
the  only  companies  under  way  at  present 
at  the  Culver  City  plant. 

Charles  Hutchison,  “Dare  Devil 
Hutch,”  is  completing  his  first  of  a series 
of  six  features  for  Steiner  release,  the 
first  he  ever  has  made  on  the  west  coast. 
Production  is  at  Goldwyn  studios.  The 
first,  “Surging  Seas,”  is  being  titled  by 
Louis  Weadock. 

Hutch  will  play  the  lead  in  all  of  the 
series  and  Edith  Thornton,  an  English 
beauty  with  whom  he  worked  for  Ideal 
in  London  the  last  two  years,  has  been 
brought  over  to  play  opposite.  Hutch  is 
financing  these  himself.  The  cast  of  the 
first  includes  George  Hackathorne,  David 
Torrence  and  Earl  Metcalfe. 

Charles  De  Roche,  who  was  loaned  by 
Lasky  for  Maurice  Tourneur’s  production 
of- “The  White  Moth,”  for  First  National, 
and  who  now  is  a member  of  the  all 
star  cast  being  directed  at  the  Universal 
lot  by  Rupert  Julian  in  “We  Are  French,” 
may  return  to  Europe.  His  contract  with 
Lasky  will  expire  shortly  and  he  is  said 
to  have  had  numerous  offers  from  foreign 
producers  to  resume  his  acting  career 
overseas. 


Number  of  Films  in  Work 

Exceeds  Previous  Years 

(Continued  from  page  28) 


Mimi  Palmeri  has  the  leading  feminine 
role.  The  other  principals  in  this  cast 
include:  Herbert  Heyes,  George  Lessey, 
Robert  Young,  Florence  Dixon,  Byron 
Douglas,  Olaf  Hytton,  De  Sacia  Mooers, 
Byron  Russell,  Guido  Trento  and  Bijou 
Fernandez. 

Clifton  Assembles  Cast 

Elmer  Clifton  is  assembling  his  cast 
for  another  big  special,  “Crossed  Wires,” 
which  will  be  placed  in  production  im- 
mediately. Alyce  Mills  has  been  signed 
for  the  leading  feminine  role  and  Orville 
Caldwell,  who  plays  “The  Knight  ’ in  the 
production  of  “The  Miracle,”  at  the  Cen- 
tury theatre.  New  York  City,  has  been 
chosen  to  play  the  leading  male  role. 

The  filming  of  “Janice  Meredith,”  the 
Cosmopolitan’s  forthcoming  production, 
starring  Marion  Davies,  is  progressing 
rapidly.  The  majority  of  the  big  scenes 
have  been  completed  and  work  has  been 
resumed  at  the  44th  street  studio,  where 
scenes  in  and  about  the  home  of  Janice 
Meredith  are  being  taken. 

Among  the  larger  scenes  that  have 
been  finished  are  the  Ride  of  Paul  Re- 
vere, the  Battle  of  Lexington,  Patrick 
Henry’s  Speech,  the  Boston  Tea  Party, 
Valley  Forge,  the  Crossing  of  the  Dela- 
ware, the  Battle  of  Trenton  and  the  gor- 
geous court  of  Louis  XVI,  at  Versailles. 

The  company  recently  returned  from 
Plattsburg,  where  it  has  been  for  a month 
making  some  of  the  battle  scenes.  The 
S6th  United  States  Infantry,  as  well  as 
several  troops  of  cavalry  and  three  de- 
tachments of  artillery  from  Fort  Ethan 
Allen,  were  used  in  these  battle  scenes. 
Rehearsals  of  these  scenes  were  held  for 
several  days  so  that  every  detail  of  the 
historic  events  in  which  Washington  sur- 
prised the  Hessians  at  Trenton  after 
crossing  the  Delaware  might  be  depicted 
accurately. 

A channel  400  feet  long  and  of  con- 
siderable width,  had  to  be  cut  in  the  Sar- 
anac river  for  the  filming  of  Washington 


crossing  the  Delaware.  Flat  boats  and 
rafts  were  specially  constructed  and  were 
loaded  with  cannon,  oxen,  supply  wagons 
and  troops  to  make  this  scene  one  of  the 
most  realistic  ever  screened. 

Construct  Big  Sets 

Carpenters,  property  men  and  other 
skilled  workers  are  busy  night  and  day 
building  big  sets  in  the  Jackson  and  44th 
Street  studios  for  the  picture. 

“Janice  Meredith”  will  be  the  most 
pretentious  production  ever  put  on  the 
screen  by  Cosmopolitan.  It  is  a vivid  and 
stirring  tale  of  the  American  Revolution. 
More  than  3,000  extras  are  being  used. 

The  cast  supporting  Miss  Davies  is  a 
notable  one.  It  includes  Holbrook  Blinn, 
Harrison  Ford,  Maclyn  Arbuckle,  Joseph 
Kilgour,  Olin  Howland,  May  Vokes,  W. 
C.  Fields,  and  many  others.  E.  Mason 
Hopper  is  directing.  Lillie  Hayward 
adapted  the  scenario  from  Paul  Leicester 
Ford’s  novel. 

The  Yale  University  Press  is  continu- 
ing an  intensive  production  schedule  on 
“The  Chronicles  of  America.”  Thirteen 
of  the  thirty-three  films  comprising  the 
entire  series  are  either  finished  or  are 
nearing  completion.  One  unit  has  just 
returned  from  Yorktown,  Va.,  where  the 
famous  battle  fought  at  that  place  in  the 
War  of  Independence  was  reenacted  over 
the  very  ground  where  Cornwallis  and 
Washington  fought  in  1781.  Several  com- 
panies of  United  States  troops,  costumed 
as  British,  French  and  American  soldiers 
and  in  command  of  their  own  officers 
fought  the  decisive  struggle  of  the  war, 
according  to  the  original  battle  maps  of 
regimental  commanders.  The  surrender 
of  Cornwallis’  army  to  General  Washing- 
ton was  also  photographed.  The  produc- 
tion is  called  “Yorktown.”  Although  a 
three-reel  production,  “Yorktown”  is  be- 
ing done  on  a spectacular  scale.  Webster 
Campbell  is  directing. 

Directing  “Alexander  Hamilton” 

Kenneth  Webb  is  filming  “Alexander 
Hamilton,”  a story  of  the  days  imme- 
diately following  the  War  of  Independ- 
ence, when  it  was  a toss-up  whether  the 
new  nation  would  survive  or  be  again 
reduced  to  thirteen  struggling  states.  The 
picture  will  trace  the  manner  in  which 
Hamilton  took  hold  of  the  financial  af- 
fairs of  the  confederation  and  brought 
order  out  of  chaos.  The  famous  “Whis- 
key Rebellion”  of  1794  will  be  shown  as 
well  as  the  romance  between  Alexander 
Hamilton  and  Betty  Schuyler.  The  fa- 
mous headquarters  of  Washington  at 
Morristown,  which  is  in  a fine  state  of 
preservation,  will  be  used,  by  special  per- 
nrission.  George  Nash  is  playing  Wash- 
ington, Allan  Connor,  a physical  “double” 
of  the  young  patriot,  is  Hamilton.  Ma- 


Mah-Jong  Film 
on  Arrow  Program 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  8.  — “The 
Mysteries  of  Mah-Jong”  is  the  title 
of  a two-reeler  just  armounced  for 
publication  by  W.  E.  Shallenberger, 
president  of  Arrow  Film  Corpora- 
tion. It  is  said  to  detail  the  game, 
with  clever  comedy  situations 
throughout. 

The  film  is  a Norman  Jefferies 
Production  and  was  made  under 
the  supervision  of  experts  so  that  it 
is  claimed  to  be  correct  in  detail. 
Those  who  have  seen  the  picture 
say  it  is  very  clear  in  explanation 
yet  not  dry  or  monotonous  but 
keeps  the  interest  from  start  to 
finish. 


bel  Taliaferro  plays  Betty  Schuyler.  It  is 
understood  that  the  next  picture  to  be 
directed  by  Mr.  Webb  will  be  “Lexing- 
ton.” 

Guild-Made  Pictures  (The  Film  Guild) 
which  is  doing  “The  Puritans”  for  the 
Yale  University  Press,  under  the  direct 
supervision  and  control  of  the  Ptess’  his- 
torical experts,  is  busy  at  the  Pyramid 
Studio.  Frank  Tuttle  is  directing. 

Several  scripts  for  forthcoming  “Chron- 
icles” are  being  prepared,  including 
“Dixie,”  “The  Oregon  Trail”  and  “The 
Constitution.” 

Terriss  Now  in  Cuba 

Tom  Terriss,  who  is  now  in  Cuba  di- 
recting “The  Bandolero”  for  Goldwyn, 
is  expected  soon  to  return  to  New  York 
and  on  the  completion  of  his  present  pro- 
duction will  make  a picture  for  Chadwick 
Pictures,  the  name  and  cast  of  which  has 
not  as  yet  been  announced.  Mr.  Terriss 
will  work  at  the  Talmadge  studio. 

Ivan  Abramson  has  finished  “Meddling 
Women”  for  Chadwick  Pictures,  not  only 
directing  the  production  but  having  also 
written  the  story.  Lionel  Barrymore 
stars  and  in  the  cast  are  Dagmar  Godow- 
sky,  Sigrid  Holmquist,  Hugh  Thompson 
and  Ida  Darling. 

Whitman  Bennett  is  at  work  at  his 
Yonkers  studio  on  “Divorce  in  Name 
Only.”  This  is  the  second  of  the  series 
of  society  melodramas,  “Virtuous  Liars,” 
which  was  at  the  Rialto  last  week,  being 
the  first  one. 

Distinctive  Pictures  has  “The  Weav- 
ers,” Sir  Gilbert  Parker’s  romance  of  a 
young  Quaker’s  adventures  in  Egypt,  in 
preparation.  This  will  likely  be  made  at 
the  Biograph  studios.  Henry  M.  Hobart 
is  now  at  work  revising  the  script  and 
preparing  the  cast. 

Garrick  Pictures,  a new  -producing 
company,  expects  to  start  work  shortly 
at  the  Biograph  studios  on  a story  called 
“Born  Rich,”  which  is  now  appearing  in 
the  magazine  sections  of  the  Hearst 
newspapers.  Will  Nigh  and  the  entire 
technical  staff  of  Nighsmith  Pictures 
have  been  loaned  for  the  making  of 
“Born  Rich.” 

Garrick  Pictures  is  composed  of  Jess 
Smith,  for  a number  of  years  conducting 
a casting  office  in  New  York,  T.  B.  Per- 
sons, of  the  Biograph  studios,  Philip  M. 
Plant  and  Leland  Heyward.  Mr.  Plant 
and  Mr.  Heyward  are  newcomers  in  the 
motion  picture  industry  and  are  said  to 
come  provided  with  a bankroll  of  large 
dimensions.  Claire  Windsor,  Bert  Lytell, 
and  Cullen  Landis  have  so  far  been  en- 
gaged for  “Born  Rich,”  which  will  be 
released  by  First  National,  in  July. 

Plans  New  “Miniature” 

After  Will  Nigh  finishes  “Born  Rich” 
for  Garrick,  he  will  begin  work  on  the 
fourth  of  Nigh’s  Miniatures,  which  is 
adapted  from  “One  Way  and  Another” 
by  Noble  May,  a story  of  New  York’s 
Bowery,  and  which,  like  “Her  Memory,” 
was  a prize  winner  in  Life’s  short  story 
contest.  “Her  Memory”  and  “T  h e 
Guest,”  the  second  and  third  of  the  series 
of  Will  Nigh’s  Miniatures,  have  been 
titled  and  edited  and  delivered  to  Pathe. 
“The  Guest”  is  scheduled  for  late  April 
release. 

After  completing  the  fourth  miniature. 
Will  Nigh  will  begin  work  on  “The 
Tumbleweed”  for  Nighsmith  Pictures, 
Inc.,  the  distribution  for  which  a contract 
has  been  closed  with  a prominent  national 
distributor. 

William  Christy  Cabanne,  having  com- 
pleted “Lend  Me  Your  Husband”  for 
Burr  Pictures,  Inc.,  is  at  work  on  a new 
Burr  production  which  it  is  expected  will 
be  released  under  the  title  of  “Youth  to 
Sell.”  This  is  being  made  at  the  Glen- 
dale Studios  with  May  Allison,  Charles 
Mack,  Sigrid  Holmquist  and  Richard 
Bennett  in  the  cast. 
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Publicity  Men  Make  Success  of 
Producing  Films 

Hunt  Stromberg  Branches  Out — Arthur  Mac  Arthur  to 
Make  Pictures — Barbara  LaMarr  on  Tour  of  Country 

By  HARRY  HAMMOND  BEALL 

Hollywood,  April  S. — Hunt  stromberg  is  branching  out.  Before 
long  he  may  have  producing  imits  scattered  all  over  filmland’s  capi- 
tal. He  has  just  leased  space  at  the  Thomas  H.  Ince  studio  at  Culver 
City  to  make  his  Priscilla  Dean  features,  and  he  will  still  retain  his  pro- 
ducing organization  at  the  F.  B.  O.  plant  to  carry  on  the  Harry  Carey 
series. 

Hunt  climbed  the  ladder  via  the  press  agent  route.  He  served  under 
the  Selznick  banner  in  the  East  and  then  came  West  to  handle  studio  pub- 
licity for  Ince,  where  he  learned  the  production  game  inside  out.  He  began 
as  a producer  with  Bull  Montana  in  comedies  and  Doris  May  in  features, 
and  now  has  the  two  former  Universal  statellites,  Harry  Carey  and  Pris- 
cilla Dean,  under  contract. 


Arthur  MecARTHUR,  Sennett’s 
publicity  director  for  the  past  few 
years  and  before  that  an  able  trade  paper 
representative  in  New  York,  is  following 
in  the  footsteps  of  young  Stromberg, 

John  McCormick  of  First  National,  Bo- 
gart Rogers  and  other  p.  a.’s,  becoming 
producers.  With  Roy  del  Ruth  as  direC' 
tor  and  Carter  de  Haven  as  the  star,  “Mac” 
has  formed  his  own  producing  organiza- 
tion at  the  Hollywood  studios  to  make 
comedies. 

* * * 

Bert  Ennis,  he,  who  tells  the  world 
about  Arthur  L.  Sawyer’s  cinematic  ac- 
tivities, left  on  Monday  for  New  York 
with  the  transcontinental  rail  and  steamer 
excursion  staged  by  the  Los  Angeles 

Chamber  of  Commerce  to  New  York  via 
New  Orleans.  Barbara  LaMarr  is  the 
guest  star  of  the  trip,  and  needless  to  say 
she  will  be  feted  and  dined  everywhere 
along  the  route  and  press  clippings  will 
dy  into  the  S.-L.  offices  in  droves.  Bert 
is  a hustlin’  fool  and  scored  a scoop  on 
his  brother  p.  a.’s  by  getting  Barbara  in 
on  this. 

* * * 

Universal  is  to  have  a party  this  Sat- 
urday night.  It  is  heralded  as  a dance 
dedicating  the  new  feature  stage,  but  many 
are  wondering  whether  it  is  not  a recep- 


tion to  let  the  public  meet  Billy  Leyser, 
the  new  exploitation  battalion  comman- 
der, or  at  least  a coming-out  party  for 
Arthur  Hagerman’s  month-old  daughter, 
Domini  Betty.  It  is  understood  that  Bill 
Koenig,  the  jovial  business  manager,  will 
be  master  of  ceremonies. 

* * * 

Publicity  departments  on  the  west 
coast  are  keeping  mighty  mum  about  the 
consolidation  stories  appearing  under  a 
New  York  date  line,  linking  Metro  and 
Goldwyn  in  the  holy  bonds  of  coalition. 
Both  Howard  Strickling  at  Metro,  and 
Josephus  Jackson  at  Goldwyn,  state  that 
no  definite  action  toward  same  has  been 
taken  at  the  studios. 

* * 

To  Earl  Hudson  is  to  go  the  lion’s 
share  of  the  credit  for  “Sundown.” 
The  former  New  Yorker,  who  with  John 
McCormick  as  his  ally,  is  setting  such  a 
fast  pace  in  the  matter  of  productions  for 
First  National,  has  been  supervising 
every  inch  of  the  making  of  this.  First 
National’s  biggest  feature  to  date,  and 
Malcolm  Stuart  Boylan,  Celtic  press 
megaphone  for  F.  N.,  modestly  asserts 
it  is  going  to  be  a “wow.” 

* * * 

Dick  Rowland,  the  big  chief  of  them 
all,  arrived  here  this  week.  He  plans  to 


take  a final  look  at  the  production  sched- 
ule and  films  in  the  making  before  going 
to  Europe  and  it  is  said  he  will  take  John 
Emmett  McCormick  back  to  New  York 
with  him  to  sort-of  keep  track  of  produc- 
tion activities  from  his  office  while  he  is 
abroad. 

* * * 

Louise  Fazenda  will  return  to  the  vau- 
deville stage — but  just  for  a night.  She 
is  to  be  the  guest  of  honor  of  the  Oak- 
land (Cal.)  Press  Club  at  their  annual 
frolic  and  entertainment.  Miss  Fazenda 
will  present  a skit,  an  ensemble  of  differ- 
ent screen  characterizations  she  has  done 
for  the  silver  sheet. 

* * * 

Dorothy  Phillips  will  return  to  the 
screen  shortly.  She  has  entirely  recov- 
ered from  injuries  received  in  an  auto- 
mobile accident  a few  weeks  ago.  Her 
starring  vehicle  or  the  starting  date  of 
her  return  picture  have  not  been  an- 
nounced. 

* * * 

King  Young,  erstwhile  press  agent,  but 
now  an  “authenticated  exploitation  engi- 
neer,” according  to  Florence  Lawrence 
of  the  Examiner,  breezed  into  Los  An- 
geles one  day  last  week  after  a month’s 
visit  in  the  East. 

* * * 

According  to  information  gained  at  the 
Fox  suite  at  the  Ambassador  Hotel  here, 
Miss  Isbelle  Fox,  daughter  of  William 
F(Ox,  the  film  magnate,  was  married  to 
M.  J.  Schwartz,  a business  man  of  New 
York  City,  at  the  famous  local  hostelry, 
one  day  last  week.  Considerable  mystery 
was  thrown  about  the  affair  for  the  bene- 
fit of  inquiring  reporters.  It  was  stated, 
however,  that  the  wedding  took  place 
and  that  the  bridal  couple  planned  to  re- 
main in  the  Southland  indefinitely.  The 
marriage  license  bureau  revealed  that  a 
certificate  was  issued  to  M.  J.  Schwartz, 
25,  and  Isabelle  Fox,  19,  last  Tuesday. 

* * * 

Charles  Hutchinson,  perhaps  better 
known  to  film  fans  as  “Dare  Devil 
Hutch,”  has  completed  his  first  of  a 
series  of  six  features  for  Steiner  release. 
Production  is  at  the  Goldwyn  studios. 
Louis  Weadcok  is  titling  the  initial  pic- 
ture, which  will  be  shown  as  “Surging 
Seas.” 

* * * 

Mr.  and  Mrs.  Earle  Williams  are  the 
proud  parents  of  Hollywood’s  newest  ad- 
dition to  the  film  colony.  Miss  Williams, 
weight  seven  pounds,  made  her  initial 
appearance  at  the  California  Hospital  last 
week.  Mother  and  daughter  are  doing 
nicely. 

* * * 

William  Fox  is  still  in  our  midst  and 
is  a very  busy  man.  He  has  been  here 
several  weeks  and  just  how  much  longer 
he  will  remain  in  the  film  capital  no  one 
seems  to  know.  When  not  to  be  located 
at  the  studio,  the  producer  can  generally 
be  found  on  the  golf  links. 

* * * 

Funny  what  a little  wealth  will  do  for 
an  individual  or  organization  in  the  mat- 
ter of  prestige.  Now  that  the  Wampas 
has  acquired  a modest  “sinking”  fund, 
promoters  of  charity  drives,  fashion 
shows,  etc.,  etc.,  are  besieging  the  press 
agents’  retreat  with  various  and  sundry 
propositions.  “Under  the  auspices  of  the 
Wampas”  is  a much  coveted  slogan  these 
days. 

. 

Meyer  Cohn,  pioneer  showman  and 
promoter,  breezed  into  town  the  other 
day.  He  is  representing  Mrs.  Sidney 
Drew,  who  will  shortly  appear  in  -a  series 
of  five-reel  comedies.  Western  exhibitors 
will  remember  Meyer  as  one  of  the  first 
picture  show  managers  of  the  Pacific 
coast.  Fifteen  years  ago  he  managed  the 
old  Alaska  theatre  in  Seattle  and  even 
before  that  time  he  was  identified  with 
the  film  industry. 


ON  THE  WARNER  BROTHERS  LOT— (Left  to  right) : Harry  Beaumont,  who  is 
directing  “Babbitt;”  Kenneth  Fitzpatrick,  of  Fitzpatrick  & McElroy,  Chicago;  Mrs. 
J.  Ogden  Wells,  St.  Joe,  Mich.;  Willard  Louis,  who  plays  “George  Babbitt;”  Dor- 
othy Farnum,  scenarist;  J.  Ogden  Wells,  St.  Joe  exhibitor.  (Photo  by  H.  E.  N.) 
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Stories  Told 

by 

the  Camera 


“^eralb  Club  jfaborite  ^tar  Alburn 


Herewith  and  on  the  five  pages  following  are  published  photographs  of  the  48  candidates 
entered  in  the  “Herald  Only”^  Club  Favorite  Star  Contest.  Ballots  are  being  distributed  and  early 
determination  of  standings  is  anticipated. 

Results  of  the  contest  will  be  published,  suitably  illustrated,  in  the  issue  of  the  “Herald” 
following  return  and  counting  of  the  ballots. 


CORINNE  GRIFFITH 


The  “Herald  Only”  Club  Favorite 
Star  Contest  is  the  first  enterprise 
of  its  kind  ever  undertaken,  its  aim 
being  to  ascertain  the  rank  of  play- 
ers with  respect  to  the  favor  of 
those  directly  responsible  for  the 
degree  of  their  success — theatre 
men  who  buy  and  exhibit  their  pic- 
tures. As  such,  and  because  of  the 
vital  elements  involved,  the  contest 
has  attracted  industry-wide  interest 
and  comment. 

The  contest  began  in  the  January 
19th  “Herald”  with  a single  nom- 
ination. Entries  followed  thick  and 
fast  until,  when  nominations  were 
closed  upon  motion  duly  made  and 
seconded,  48  players  had  been 
named.  Pictures  in  this  album, 
which  is  designed  to  serve  as  a 


VIOLA  DANA 


memento  of  the  contest  as  well  as 
an  aid  to  voters,  are  arranged  as 
nearly  as  practicable  in  the  order 
of  nominations  made. 


LOUISE  FAZENDA 


CLAIRE  WINDSOR 


ELAINE  HAMMERSTEIN 
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MARIE  PREVOST 


GLORIA  SWANSON 


GLADYS  WALTON 


NORMA  TALMADGE 


LILA  LEE 


COLLEEN  MOORE 


LOUISE  LORRAINE 


WALTER  MIERS 
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BETTY  COMPSON 


'‘^eralb  (0nlp” 
Clut)  Jfaboritc 
^tar  Citium 

The  “Herald  Only”  Club 
Favorite  Star  Contest, 
although  an  incidental  issue  in 
the  afiFairs  of  the  “What  the 
Picture  Did  for  Me”  depart- 
ment, stands  as  a graphic  dem- 
onstration of  the  contnbutor 
cooperation  responsible  for  the 
unquestioned  supremacy  of 
the  original  exhibitors’  reports 
service. 


BEBE  DANIELS 


CLA^  KIMBALL  YOUNG 


DOROTHY  DALTON 


LOIS  WILSON 
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BARBARA  LaMARR 


'CONSTANCE  TALMADGE 


BABY  PEGGY 


MARION  DAVIES 


MABEL  NORMAND 


MAY  McAVOY 


Photo  by  The  Crosbys 

BERT  LYTELL 


ALICE  CALHOUN 


ETHEL  CLAYTON 
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KATHERINE  MacDONALD 


MADGE  KENNEDY 


XHIBITORS  HERAL 


MARY  PICKFORD 


ciuti  Jfaborite 
^tar  Alburn 

An  outgrowth  of  that  Inter- 
contributor good  fellowship 
which  Is  a distinguishing  char- 
acteristic of  “What  the  Pic- 
ture Did  for  Me”  reporters,  the 
“Herald  Only”  Qub  Favorite 
Star  Contest,  in  spontaneity  of 
response  and  cle2ir  cut  execu- 
tion, reflects  the  unison  of  in- 
terests and  singularity  of  pur- 
pose responsible  for  the  great 
achievements  scored. 
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MADELEINE  HURLOCK 


HELENE  CHADWICK 


MARY  PHILBIN 


CHARLES  RAY 


38 


EXHIBITORS  HERALD 


April  19,  1924 


CARMEL  MYERS 


BETTY  BLYTHE 


LILLIAN  GISH 


FAIRE  BINNEY 


JACQUELINE  LOGAN 


IRENE  RICH 


WILLIAM  DESMOND 


DORIS  KENYON 


ANNA  Q.  NILSSON 
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Boston  Convention  Program 
Announced  by  Sydney  Cohen 

Gathering  Will  Be  Formally  Opened  by  Mayor  Curley 
Of  Bay  State  Metropolis — National  Officers 
Will  Convene  on  Monday,  May  26 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  April  8. — Three  days  of  business  and  pleasure  are 
promised  delegates  to  the  Boston  convention  of  the  Motion  Picture  The- 
atre Owners  of  America  by  the  special  comm.ittee  in  charge  of  arrange- 
ments which  has  just  issued,  through  the  offices  of  President  Sydney  S. 
Cohen,  the  completed  program  for  the  three-day  gathering. 

Mayor  Curley  Will  Welcome  Theatre  Owners 

Formally  opening  the  convention  at  the  Copley-Plaza  hotel  will  be 
Mayor  Curley,  who  will  extend  to  the  exhibitors  in  attendance  the  hospi- 
tality of  the  people  of  Boston.  His  address  will  be  followed  by  short  talks 
by  others  of  the  city’s  dignitaries,  after  which  the  business  sessions  will 
open. 

The  announcement  outlining  the  convention  program  reads : 


J,  L,  & S,  to  Lease 
New  Million  Dollar 

Theatre  in  Chicago 

Jones,  Linick  & Schaefer  are  to  have 
a new  $1,500,000  theatre  under  a deal  con- 
cluded whereby  the  Jones,  Linick  & 
Schaefer  Company  have  leased  from  Fred 
Becklenberg  the  mammoth  new  theatre 
to  be  located  on  North  Clark  street  just 
north  of  Diversey  boulevard,  Chicago, 
upon  which  active  work  will  begin  May 
first. 

There  will  be  3,700  seats  on  a main 
floor  and  balcony  and  the  theatre  will 
have  a thirty-eight-foot  stage  depth.  The 
orchestra  pit  will  accommodate  sixty  mu- 
sicians. Alexander  L.  Levy  and  William 
J.  Klein  are  the  architects. 

The  rental  will  be  $100,000  per  annum 
the  first  ten  years,  $110,000  for  the  next 
five  years  and  $120,000  for  the  conclud 
ing  five  years.  Aaron  J.  Jones,  president 
of  Jones,  Linick  & Schaefer,  states  that 
the  new  theatre  will  be  used  for  motion 
pictures  or  vaudeville. 

M.  P.  T.  O.  Eastern 
Missouri  to  Meet  at 
St.  Louis  This  Month 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  April  8.—  The  an- 
nual convention  of  the  Motion  Picture 
Exhibitors  of  Eastern  Missouri  will  be 
held  at  the  Elks  Club,  St.  Louis,  Mo.,  on 
April  22.  It  is  expected  that  this  year’s 
gathering  will  greatly  exceed  that  of 
last  year,  as  many  matters  of  importance 
to  the  exhibitors  are  scheduled  to  come 
before  the  body.  Many  exhibitors  from 
the  Southern  Illinois  territory  have  indi- 
cated they  will  be  on  hand. 

A movement  is  under  way  to  give  the 
Eastern  • Missouri  division  jurisdiction 
over  the  Southern  Illinois  territory  be- 
cause those  exhibitors  purchase  their  film 
in  the  St.  Louis  market. 

The  convention  is  expected  to  take  a 
decided  stand  against  Federal  and  state 
taxes  on  theatre  tickets,  and  also  to  fa- 
vor the  repeal  of  the  music  tax. 

Butterfield  Back  From 
Sojourn  on  West  Coast 

(Special  to  Exhibitors  Herald) 

BATTLE  CREEK,  MICH,  April  8.— 
Mr.  and  Mrs.  W.  S.  Butterfield  have  re- 
turned from  a two  months’  trip  to  Cali- 
fornia. They  found  theatrical  conditions 
very  good  on  the  Coast.  While  in  Chi- 
cago, Mr.  Butterfield  approved  plans  for 
the  new  million  dollar  theatre  for  Flint. 
He  also  announces  the  leasing  of  the 
Orpheum  theatre  at  Fort  Wayne,  Indi- 
ana, and  will  take  possession  of  same  for 
next  season. 

This  house  will  be  remodelled,  with 
new  stage,  seats,  scenery,  dressing  rooms 
and  equipment,  at  an  expense  of  $40,- 
000.  It  will  be  re-named  The  Capitol  and 
placed  in  the  Michigan  circuit  of  theatres. 


Arkansas  M,  P.  T.  O. 
Holds  Meet  This  Week 

(Special  to  Exhibitors  Herald) 

LITTLE  ROCK,  ARK.,  April  8.— 
Motion  picture  theatres  of  this  state  have 
selected  this  city  as  their  annual  conven- 
tion place  which  is  being  held  this  week. 
Officers  for  the  ensuing  year  are  to  be 
elected. 


“Mayor  Curley  of  Boston  will  formally 
open  the  convention  of  the  Motion  Pic- 
ture Theatre  Owners  of  America  at  the 
Copley-Plaza  ho- 
tel, Boston,  on 
May  27,  2’8  and  29 
and  will  extend  to 
the  delegates  and 
visiting  motion 
picture  theatre 
owners  the  hospi- 
tality of  the  peo- 
ple of  this  great 
historic  city. 

“Executive  Sec- 
retary Ernest 
Horstmann  of  the 
Motion  Picture 
Theatre  Owners 
of  Massachusetts 
and  members  of 
the  convention  committee  are  moving 
rapidly  and  effectively  in  completing  the 
arrangements  for  the  big  event.  The 
chairman  of  the  New  England  convention 
committee  is  H.  1.  Wasserman  of  the 
Eagle  theatre,  Roxbury,  and  he  is  ably 
assisted  by  a very  aggressive  group  of  ex- 
hibitors. A meeting  of  the  New  England 
convention  committee  was  held  last  Tues- 
day and  the  following  program  decided 
upon : 

Monday,  May  26 

Meeting  of  National  Officers,  Members'  of  the 
Executive  Committee  at  the  Copley-Plaza  for  re- 
ports of  the  year  and  final  convention  arrange- 
ments. 

Tuesday,  May  27 

Opening  of  the  Convention  at  11. 

Address  hy  his  Honor,  the  Mayor  of  Boston, 
and  other  dignitaries. 

Convention  business. 

Grand  ball  at  Copley-Plaza  in  evening. 

Wednesday,  May  28 

Convention  continued. 

Trip  down  Boston  Harbor  in  afternoon. 

Convention  banquet  at  night. 

Thursday,  May  29 

Convention  continued. 

Visit  to  Bunker  Hill  and  other  historic  spots. 

Evening,  adjournment. 

“Everything  is  being  planned  to  make 
the  stay  of  the  delegates  and  visitors  a 
pleasant  one. 

Plan  Scenic  Ride 

“The  City  of  Boston  will  provide  the 
theatre  owners  and  other  visitors  to  the 
convention  with  a steamship  ride  along 
the  Boston  harbor  and  other  sections  of 
the  New  England  coast:  The  fire  boats 
of  the  city  will  circle  the  steamer  in  the 
harbor  and  get  into  complete  action, 
showing  one  of  the  greatest  water  and 


fire  prevention  displays  imaginable.  The 
historic  elements  associated  with  Boston 
Harbor,  notably  the  Boston  Tea  Party 
circumstance,  landing  of  the  British 
troops  just  previous  to  the  battle  of 
Bunker  Hill  and  other  phases  will  be 
illustrated  in  a very  definite  way  during 
the  trip  of  the  city  steamship.  A musical 
program  and  other  forms  of  entertainment 
including  a luncheon  will  feature  the  trip. 
This  courtesy  on  behalf  of  the  mayor  and 
other  city  deputies  shows  the  wonLrful 
hospitality  for  which  the  people  of  New 
England  are  famous  and  indicates  what 
may  be  expected  along  that  line  generally 
by  the  visiting  theatre  owners  and  their 
guests  to  the  Boston  convention. 

“The  motion  picture  ball  on  Tuesday 
evening  at  the  Copley-Plaza  will  be  a 
magnificent  event.  The  ball  will  be  at- 
tended by  the  civic  and  social  leaders  of 
Boston  and  vicinity,  and  many  prominent 
actors  and  actresses  whose  activities  are 
well  known  to  every  patron  of  the  motion 
picture  theatre  in  the  world,  as  well  as 
those  behind  the  scenes,  such  as  direc- 
tors and  other  conspicuous  figures  known 
especially  to  the  inLstry  and  to  the  out- 
side world  merely  by  name. 

“While  the  delegates  are  busy  in  the 
convention  hall,  there  will  be  special  en- 
tertainment provided  for  the  visitors,  es- 
pecially the  lady  guests,  in  addition  to  the 
foregoing  program.  A committee  of  Bos- 
ton ladies  will  have  charge  of  these  ar- 
rangements and  intend  to  show  all  visit- 
ors the  historic  phases  of  Boston  with 
special  reference  to  Bunker  Hill  and  other 
points  in  and  about  this  great  city. 

National  Committee  Active 

“Coincident  with  this  detailed  work  in 
and  around  Boston  with  respect  to  the 
convention,  are  the  activities  of  the  na- 
tional convention  committee  in  New 
York.  President  Sydney  S.  Cohen,  M.  E. 
Comerford.  R.  F.  Woodhull,  John  A. 
Schwalm,  Fred  Seegert,  Glenn  Harper 
and  J.  W.  Walsh,  members  of  the  com- 
mittee, are  making  every  necessary  move 
to  insure  a convention  program  which 
will  give  the  Boston  convention  a place 
of  distinction  in  the  annals  of  the  mo- 
tion picture  history.  Every  move  made 
will  be  of  a constructive  nature  and  the 
convention  program  makes  provisions  for 
many  of  the  greatest  minds  inside  and 
outside  the  industry  to  bring  their  helpful 
messages  to  the  theatre  owners  and  the 
public. 

“There  will  be  complete  business  ses- 
sions each  day  concluding  with  a session 
Thursday  afternoon.” 
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Jerome  Beatty  Heads  Universal 
Exploitation  Staff 

Will  Handle  Men  Out  of  New  York — Paramount  Restores 
Full  Quota  of  Publicity  Men 

By  JOHN  S.  SPARGO 


New  YORK,  April  8. — That  the  exploitation  of  pictures  is  assuming 
more  importance  in  the  minds  of  the  executive  heads  of  some  of  the 
largest  and  most  successful  motion  picture  companies  is  evidenced 
by  two  occurrences  of  the  past  week.  Following  the  announcement  from 
Paramount  of  the  addition  of  twenty-one  men  to  the  staff  of  Exploitation 
Manager  Claud  Saunders,  comes  one  of  importance  from  the  offices  of 
Universal. 

This  announcement  is  to  the  effect  that  Jerome  Beatty,  generally 
recognized  as  one  of  the  best  publicity  and  exploitation  men  in  the  industry 
had  joined  Universal  as  chief  of  exploitation  and  would  proceed  at  once 
to  build  up  a formidable  staff.  Mr.  Beatty  has  had  charge  of  publicity  and 
advertising  for  Preferred  Pictures  since  severing  his  connection  with 
Famous  Players- Lasky  about  a year  ago.  He  completed  his  work  for  Pre- 
ferred last  Saturday  and  this  week  moved  over  to  Universal. 


WHILE  Mr.  Beatty  has  not  yet  an- 
nounced the  details  of  his  plans,  it  is 
known  that  he  will  at  once  begin  the  build- 
ing up  of  a staff  of  exploitation  men  to 
work  out  of  all  of  the  Universal  exchanges, 
but  under  the  direc- 
tion of  Mr.  Beatty 
at  the  home  offices. 
♦ * * 

One  of  the  well 
worth-while  events 
of  the  past  week 
was  the  showing 
of  “The  Enchanted 
Cottage,”  the  latest 
Barthelmess  opus 
at  the  Ritz-Carlton 
Hotel  last  Friday 
before  an  invited 
audience  which  in- 
cluded many  names 
found  most  fre- 
quently in  the  Blue 
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Jerome  Beatty 


Book  and  the  society  columns  of  the  news- 
papers. 

John  S.  Robertson,  who  directed  the  beau- 
tifully artistic  production,  was  the  host  and 
the  manner  in  which  he  handled  his  guests 
bears  proof  of  the  fact  that  he  is  more 
kinds  of  a good  director  than  being  simply 
a good  picture  director. 

As  each  guest  entered  he  was  given  a 
neatly  engraved  little  card  reading : 

“ ‘The  Enchanted  Cottage’  is  presented 
frankly  as  an  experiment.  In  it  we  have 
attempted  the  innovation  of  filming  a drama 
of  character.  We  have  endeavored  to  avoid 
the  obvious  artifices  of  the  typical  screen 
play  and  to  prove  that  the  motion  picture 
can  interpret  not  only  the  surface  emotions 
but  the  inner  workings  of  the  spirit.” 

Judging  from  the  applause  which  greeted 
the  picture  and  the  many  pleasant  things 
said  of  it  during  the  tea  which  followed 
the  showing,  it  seems  to  be  the  consensus 
of  opinion  that  Mr.  Robertson  had  well 
succeeded  in  making  a picture  very  much 
out  of  the  ordinary. 


Victor  Shapiro  is  said  to  be  pulling  hard 
for  that  Goldwyn-lMetro  deal  to  be  put 
over,  as  he  figures  it  will  mean  a great  sav- 
ing of  time  and  typewriter  ribbon  for  him. 
He  says  it  eats  up  a lot  of  both  to  write 
“not  now  connected  with  Goldwyn  Pic- 
tures” every  time  he  writes  “Samuel  Gold- 
wyn” for  some  advertising. 


Many  who  heard  D.  W.  Griffith’s  speech 
at  the  “Naked  Truth”  dinner  are  wonder- 
ing just  what  he  meant  when  he  reached 
over,  patted  the  radio  microphone  affection- 
ately, and  said : “and  in  this  little  instru- 
ment as  the  wheels  go  ’round  and  ’round,” 
etc.,  etc. 

* * * 

We  have  heard  much  about  the  value 
of  a “best  seller”  as  a story  from  which  to 
make  a moving  picture,  especially  from 
those  who  have  a “best  seller”  to  sell  to 
some  picture  producer.  But  how  about  a 
good  motion  picture  boosting  the  sale  of 
“best  sellers”? 

It  is  interesting  to  note  that  the  Macauley 
Publishing  Company  has  just  issued  one  of 
the  largest  editions  of  “Three  Weeks”  ever 
published  of  a popular  priced  reprint  of  a 
copyright  novel.  The  edition  consists  of 
200,000  copies  and  will  be  used  in  tie-ups 
with  the  Goldwyn  picture. 

* * 

Conversation  between  two  exhibitors — one 
a New  Yorker  and  the  other  from  out  of 


F.  B.  O.  Changes  Title 
of  Emory  Johnson  Film 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  8.— Emory 
Johnson’s  fifth  production  for  Film 
Booking  Offices  will  be  called 
“Honor  Your  Mother.”  This  deci- 
sion was  reached  as  the  result  of 
the  replies  and  suggestions  received 
from  more  than  500  exhibitors,  who 
were  sent  a copy  of  the  script  of 
the  picture  with  a questionnaire 
asking  the  theatre  owners  and  man- 
agers for  their  idea  of  a suitable 
title. 

The  working  title  of  the  produc- 
tion has  been  “Swords  and  Plow- 
shares,” but  only  eight  per  cent  of 
the  exhibitors  canvassed  believed 
this  to  be  a good  box  office  title. 
84  per  cent  agreed  on  “Honor  Your 
Mother,”  which  title  was  first  sug- 
gested by  J.  J.  Sampson,  manager 
of  F.  B.  O.’s  Chicago  exchange. 
Johnson  is  now  engaged  in  editing 
the  production,  which  will  be  is- 
sued May  12. 


town — overheard  in  the  Hunting  Room  of 
the  Astor  last  week: 

“Well,  I see  the  producers  have  engaged 
Will  Hays  for  four  years  more.  I think  I 
will  drop  over  and  congratulate  him.” 

“You’re  all  wrong.  What  you  should  do 
is  to  go  around  to  the  offices  of  all  the  pro- 
ducers and  congratulate  them.” 

* * * 

Betty  Blythe  is  suspicious  that  someone 
is  taking  liberties  with  her  name.  Recently 
her  attention  was  called  to  announcements 
being  made  by  certain  Indianapolis  interests 
that  they  had  signed  the  star  for  a series 
of  pictures.  Miss  Blythe  declares  that  she 
has  never  been  approached  in  the  matter 
and  that  the  use  of  her  name  is  unwar- 
ranted. She  suspects  that  the  whole  thing 
is  a stock  selling  proposition  and  has  asked 
the  Will  Hays  organization  to  investigate 
the  matter. 

* * * 

Marc  Each  man  is  now  handling  special 
exploitation  on  “Secrets,”  the  Norma  Tal- 
madge  super  special  at  the  Astor  theatre. 
The  tremendous  success  of  this  Talmadge 
production  has  prompted  Joe  Schenck  to 
immediately  inau^rate  a special  exploita- 
tion drive  that  will  embody  all  of  the  key 
cities  of  the  country  on  “Secrets”  with  the 
New  York  exploitation  as  the  base  where 
the  actual  campaign  will  be  effected  and 
duplicated  from  coast  to  coast.  Plans  are 
now  being  discussed  for  road  showing 
“Secrets”  also. 

* * * 

Although  Irving  M.  Lesser,  vice  president 
of  Principal  Pictures  Corporation,  is  very 
agreeable  in  his  manners  when  conversing 
or  “tripping  the  light  fantastic”  with  the 
fair  sex,  he  is  anything  but  a “Ladies’  Man.” 
Yet  for  the  last  few  days  something  like 
the  breath  of  scandal  has  been  going  up 
and  down  Broadway,  for  rumor  had  it  that 
large  number  of  “Baby  Dolls”  were  flock- 
ing all  over  his  office. 

Solicitous  friends,  hearing  these  rumors, 
hastened  to  the  offices  of  Principal  Pictures 
Corporation  in  the  Loew  State  building. 

“Say,  Irving,”  one  of  them  remarked. 
“Are  you  entertaining  dolls  around  here?” 

“Sure — plenty  of  ’em,”  was  the  reply. 

“For  the  love  of  Pete,  man,”  implored  the 
friend.  “Don’t  you  know  that  dolls  cost 
money — that  they’re  deadly  when  you  try 
to  handle  them  in  large  numbers  ? Cut  out 
the  skirts,  Irving.” 

“Skirts?”  replied  Mr.  Lesser.  “What  do 
you  mean,  skirts  ? I’ve  got  dolls  around 
here — hundreds  of  ’em.  But  they’re  Baby 
Peggy  dolls,  named  after  Baby  Peggy,  our 
star,  and  we  are  mailing  them  all  over  the 
countr}L  Take  one  home  to  your  kid.”  The 
friend  apologized  and  went  away  with  a 
Baby  Peggy  doll  under  his  arm. 

sk  5k 

Announcement  is  made  by  Lowell  Pro- 
ductions, Inc.,  who  are  distributing  their 
latest  production,  “Floodgates,”  on  the  In- 
dependent market,  that  they  have  appointed 
Jack  Crier,  formerly  with  Famous  Players- 
Lasky,  as  a special  representative.  IMr.  Crier 
is  now  in  New  England  in  the  interest  of 
the  company. 

* * 

Heath  Cobb,  who  has  been  cavorting 
down  in  the  bean  town,  returned  to  New 
York  this  week  with  an  armful  of  new  ideas 
for  Grand- Asher  coming  productions  and 
expects  the  Advertising  and  Exporting  De- 
partment soon  to  be  turning  over  on  all 
six  cylinders. 

The  Grand-Asher  organization  has  re- 
cesitly  moved  to  its  new  location  at  1650 
Broadway,  giving  them  larger  space  for 
their  Advertising  and  Exporting  Depart- 
ment. 
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Censor  Bill  Faces 

Last  Minute  Action 

N.  Y.  Legislators  to  Adjourn 
This  Week — Walker  Offers 
New  Repeal  Bill 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  April  8. — This  week 
winds  up  the  1924  session  of  the  New 
York  State  Legislature,  and  with  the  con- 
clusion of  the  session  on  Thursday  or 
Friday,  will  settle  the  question  as  to 
whether  or  not  censorship  is  to  prevail 
for  another  year  in  the  Empire  State.  The 
fight  over  censorship  this  week  will  be 
one  of  the  big  battles  of  the  session.  Cer- 
tain developments  have  taken  place  dur- 
ing the  last  few  days  which  may  ulti- 
mately result  in  the  passage  of  the  cen- 
sorship repeal  bill. 

Last  week  a bomb  dropped  from  the 
sky  when  a Republican  member.  Assem- 
blyman Davison,  introduced  a repeal  bill, 
but  one  so  drastic  that  Charles  L. 
O’Reilly  dubbed  it  nothing  short  of  a 
“Volstead  Act”  to  the  industry. 

And  now  in  the  concluding  days  of  the 
session.  Senator  Walker  has  withdrawn 
his  first  repeal  bill,  and  introduced  an- 
other which  possesses  certain  features 
that  may  bring  about  support  from  the 
Republican  members  of  the  Assembly. 
The  bill  not  only  repeals  censorship,  but 
protects  the  public  through  the  courts, 
from  indecent  film. 

There  are  four  bills  before  the  t<egisla- 
ture,  all  dealing  with  the  problem  of  un- 
accompanied children,  and  their  admis- 
sion to  the  motion  picture  theatre.  Then 
there  is  the  Knight-Miller  bill,  which  if 
passed,  will  amend  the  building  code. 

Roth  Is  New  Sales 
Head  of  Preferred; 

Schulherg  in  N,  Y, 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  8.— J.  G.  Bach- 
niann,  treasurer  of  Preferred  Pictures 
Corporation,  announces  the  appointment 
of  Max  Roth  as 
general  sales 
manager.  M r . 
Roth  succeeds 
Henry  Ginsberg, 
resigned. 

Mr.  Roth  joined 
Preferred  several 
months  ago  to 
handle  special 
sales  campaigns 
on  “The  Virgin- 
ian” and  “May- 
time.” Before 
joining  Preferred 
he  was  general 
B.  P.  Schulberg  manager  for  Sol 

Lesser  and  more 
recently  assistant  to  Irving  Lesser  in 
New  York  City  in  connection  with  the 

distribution  of  Jackie  Coogan,  Baby 

Peggy  and  other  Lesser  productions.  He 

left  this  week  for  a four  weeks’  tour  of 
the  Preferred  exchanges. 

B.  P.  Schulberg,  president  of  Pre- 
ferred, has  arrived  in  New  York  Satur- 
day for  a conference  with  Mr.  Bachmann 
on  production  and  distribution  plans. 


Manning  Leaves  Principal 

LOS  ANGELES — Norman  Manning, 
for  the  past  year  and  a half,  studio  mana- 
ger of  Principal  Pictures  Corporation,  -^ill 
shortly  sever  his  connections  with  that 
organization.  Manning  plans  to  delve 
into  the  picture  world  in  other  channels. 


Biechele  Elected  President 
Of  Kansas  Exhibitor  League 

Two  Day  Convention  at  Emporia  Stamps  Organization 
As  One  of  Country’s  Strongest  and  Most 
Active  Theatre  Owners  Associations 


{Special  to  Exhibitors  Herald) 

EMPORIA,  KAN.,  April  8. — The  sixth  annual  convention  of  the  M.  P. 
T.  O.  Kansas,  held  in  the  Hotel  Broadview  here  last  Tuesday  and  Wednesday, 
was  in  every  sense  a crowning  tribute  to  the  progress  of  that  organization. 

The  banquet  Tuesday  night,  at  which  250  exhibitors  and  their  families 
attended,  was  a spectacle  without  rival  in  the  history  of  the  organization.  R.  R. 
Biechele  of  the  Osage  theatre,  Kansas  City,  former  vice  president  and  one  of 
the  most  ardent  workers  in  the  association,  was  elected  president,  succeeding 
R.  G.  Liggett,  resigned. 

Aside  from  a few  “high  spots”  in  certain  resolutions  and  talks,  the  con- 
vention was  more  a gathering  of  progressive  harmony  rather  than  one  of  out- 
standing actions  towards  policies  or  legislation.  Construction  was  the  keynote 
of  both  days. 


Following  an  address  of  welcome 
Tuesday  morning  by  Walter  Gunsolly, 
president  of  the  Emporia  Chamber  of 
Commerce  and  a 
responsive  a d - 
dress  by  Presi- 
dent Liggett,  Mrs. 
Z.  Wetmore,  pres- 
ident of  the  Kan- 
sas  Parent- 
T e a c h e r 
Association,  made 
an  appeal  to  the 
exhibitors  to  play 
films  approved  by 
the  P.  T.  Asso- 
ciation, using  a 
small  insignia  of 
that  organization 
in  the  advertising 
of  pictures.  A 
resolution,  approving  such  an  action  was 
adopted,  with  the  reservation  t;hat  such 
pictures  would  be  played  as  much  as 
possible.  Co-operation  between  the  wel- 
fare committees  of  the  exhibitor  and  P. 
T.  organizations  also  was  urged  by  Mrs. 
Wetmore. 


R.  R.  Biechele 


The  arbitration  committee,  appointed 
by  the  new  president,  consists  of  A.  F. 
Baker,  R.  G.  Liggett,  Fred  Meyn  and 
C.  M.  Smith,  all  of  Kansas  City.  Com- 
mittees on  promotion  and  research,  au- 
diting and  other  duties  later  will  be  ap- 
pointed. A mammoth  free  luncheon 
Tuesday  noon  provided  a colorful  scene. 
An  annual  report,  covering  activities  of 
the  M.  P.  T.  O.  K.,  was  given  by  Mr. 
Liggett  at  the  banquet  that  night.  Samuel 
A.  Handy,  attorney  for  the  organization, 
urged  exhibitors  to  keep  up  the  fight 
against  payment  of  music  tax.  The  cen- 
tral shipping  project  was  endorsed,  while 
unfair  competition  of  schools  and 
churches  came  in  for  a panning. 


Judge  in  Tribute  to  Screen 

“I  don’t  believe  exhibitors  actually 
realize  the  power  of  their  screens,”  Judge 
Richard  Hopkins  of  the  Kansas  supreme 
court  said  at  the  banquet.  “I  don’t  be- 
lieve you  appreciate  it.  I believe  the 
screen  to  be  equally,  if  not  more,  power- 
ful than  the  press  of  today.  With  its 
vast  educational  value,  the  screen  should 
support  only  men  of  clean  standards.” 

Music  at  the  banquet  was  furnished 
by  the  Emporia  Glee  Club,  while  an  ad- 
dress was  given  by  Rollin  Boynton, 
county  prosecuting  attorney.  A gold 
watch  was  presented  Mr.  Liggett  by 
Judge  Hopkins  as  a token  of  apprecia- 
tion of  Mr.  Liggett’s  services  to  the  or- 
ganization. A huge  birthday  cake  was 


presented  Mrs.  Liggett  by  the  Paramount 
exchange  of  Kansas  City.  Six  candles, 
marking  the  anniversary  of  the  M.  P.  T. 
O.  K.,  were  atop  the  cake,  which  was 
returned  to  Kansas  City  and  served  at 
a special  gathering  at  the  Paramount 
office,  which  is  next  door  to  the  M.  P.  T. 
O.  M.  headquarters,  the  Kansas  quarters 
being  too  small  to  accommodate  the 
crowd. 

Urge  Production  Economy 

A lively  atmosphere  was  lent  the  ban- 
quet by  the  Strand  theatre  orchestra  of 
Emporia.  Resolutions  approving  more 
economy  in  the  production  of  films,  op- 
posing the  playing  of  pictures  where  the 
stars  are  of  questionable  character,  ex- 
tending appreciation  to  senators  and  rep- 
resentatives in  their  work  to  abolish  the 
war  tax  and  appreciation  of  Mr.  Liggett’s 
services  were  adopted. 

The  Exhibitors’  Midnight  Frolic  at  the 
Strand  theatre,  Emporia,  Tuesday  night 
was  the  most  successful  event  ever  held 
in  conjunction  with  a convention,  it  is 
said.  A program  of  seven  “acts”  was  ar- 
ranged, but  the  “talent”  was  impromptu, 
an  exhibitor  being  informed  only  ten 
minutes  ahead  of  time  the  nature  of  the 
act  in  which  he  was  to  participate. 
Three-round  battles,  impersonation  of 
Victor  Herbert,  violin  solos,  stockyard 
actors,  the  “dance  of  the  dinosaur”  and 
a short  drama  were  staged  with  hilarious 
applause. 

Following  the  convention,  exhibitors  of 
Kansas  City,  Kan.,  were  guests  Thurs- 
day night  of  the  Kansas  City,  Kan., 
Chamber  of  Commerce,  a huge  banner 
designating  the  section  occupied  by  the 
exhibitors.  A pass  to  Kansas  City,  Kan., 
theatres  was  awarded  to  the  president  of 
the  Chamber  of  Commerce. 

Officers  Are  Elected 

In  addition  to  President  Biechele  the 
following  officers  were  elected: 

Harry  McClure,  Strand  theatre,  Em- 
poria: Charles  Bull,  Holland  theatre, 
Wichita:  A.  R.  Zimmer,  Liberty  theatre, 
Marysville,  and  Walter  Wallace,  Or- 
pheum  theatre,  Leavenworth,  vice  presi- 
dents: C.  M.  Smith,  Tenth  Street  thea- 
tre, Kansas  City,  secretary,  and  Fred 
Meyn,  Pershing  theatre,  Kansas  City, 
treasurer. 

Board  of  directors:  Stanley  M.  Cham- 
bers, Miller  theatre,  Wichita;  M.  B. 
Shanberg,  Midland  Circuit  of  Theatres, 
G.  L.  Hooper,  Orpheum  theatre,  Topeka, 
E.  E.  Frazier,  New  Grand  theatre,  Pitts- 
burg, Walter  Wallace,  Orpheum  theatre, 
{Continued  on  following  pQ-ge) 
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Film  Laboratories  of  New  York 

In  $6,000,000  Merger 

L.  James  San  Heads  New  Organization  to  he  Known  as 
Consolidated  Film  Industries,  Inc. 

(Special  to  Exhibitors  Herald) 

New  YORK,  April  8. — The  long  expected  consolidation  of  eastern  film 
laboratories  is  now  an  accomplished  fact.  Official  announcement 
was  made  last  week  of  the  formation  of  Consolidated  Film  Indus- 
tries, Inc.,  with  a capitalization  of  $6,000,000,  which  has  taken  Oiver  all  of 
the  assets  and  business  of  Craftsmen  Film  Laboratories,  Erbograph  Com- 
pany, Republic  Laboratories  and  Commercial  Traders  Cinema  Corporation. 


L JAMES  SAN  will  head  the  new  or- 
• ganization  as  president  and  general 
manager.  Mr.  San  will  immediately  take 
up  the  task  of  coordinating  the  work  of 
the  various  companies. 

Herbert  J.  Yates,  vice-president,  will  take 
charcT-e  of  sales  and  advertising.  Associated 
with^him  as  special  representatives  will  be 
Benjamin  Goetz  and  J.  Brophy.  W.  H. 
Evarts  and  A.  Canter  will  continue  m the 
Consolidated  sales  force. 

Harry  M.  Goetz  and  Leonard  Abrahams, 
vice-presidents,  will  have  charge  of  the 
management  of  all  of  the  plants  taken  over, 
and  associated  with  them  will  be  the  com- 
plete technical  staffs  formerly  with  the 
various  companies. 

Benjamin  Goetz  has  been  elected  treas- 
urer, and  Hubert  E.  Witmer  secretary. 
Ludwig  E.  B.  Erb,  Morris  San,  Edmund  C. 
Dearstyne  and  Joseph  San  will,  together 
with  the  officers  named  in  the  foregoing, 
make  up  the  hoard  of  directors.  The  gen- 
eral offices  of  Consolidated  will  be  estab- 
lished at  the  earliest  possible  date  at  729 
Seventh  avenue.  New  York  City. 

The  title  department  for  all  plants  will 
be  in  charge  of  Louis  Meyers.  This  de- 
partment will  be  considerably  enlarged  to 
bring  it  up  in  scope  and  operation  to  the 
requirements  of  the  combined  plants,  with 
provision  made  for  the  translations  to  all 
languages  and  to  the  preparation  of  titles 
suited  to  the  different  countries  of  the 
world. 

Considerable  new  equipment  has  been 
ordered,  with  the  object  of  insuring  uni- 
form quality  in  all  plants,  while  a special 
service  department  dedicated  to  the  needs 
of  all  customers  in  every  question  that  af- 
fects film  or  printing  has  been  organized. 
This  service  department  will  be  operated  for 
the  benefit  of  producers,  distributors  and 
exhibitors,  so  as  to  take  care  promptly  of 
all  demands  of  any  nature  and  of  all  ques- 
tions that  may  arise,  not  only  in  securing 
increased  efficiency  but  better  service 
throughout  the  world. 

s(s  * 

Arrangements  are  under  way  for  the 
establishment  of  a large  laboratory  in  Los 
Angeles,  for  the  purpose  of  first  hand  co- 
operation with  Coast  producers  and  dis- 
tributors. It  is  also  planned  to  establish 
a large  laboratory  in  England,  so  that 
negatives  turned  over  to  the  Consolidated 
in  the  United  States  will  be  available  at 
all  times  for  printing  in  foreign  countries, 
thus  not  only  insuring  proper  custody  and 
care  of  valuable  negatives  but  likewise 
prompt  delivery  of  prints  in  the  countries 
where  they  are  needed  of  the  standard 
quality  and  excellence  established  in  the 
American  market. 

The  organization  of  Consolidated  Film 
Industries,  Inc.,  marks  the  retirement  from 
active  business  of  Ludwig  G.  B.  Erb,  who 
welcomes  the  opportunity  to  take  a much 
needed  rest  from  the  arduous  duties  which 
have  occupied  him  so  successfully  for  so 


many  years.  Mr.  Erb,  however,  has  con- 
sented to  continue  on  the  board  of  directors 
as  chief  technical  advisor. 


Biechele  Elected  President 
of  Kansas  Exhibitor  League 

(Continued  from  preceding  page) 


Leavenworth,  A.  F.  Baker,  Electric  thea- 
tre, Kansas  City,  and  R.  G.  Liggett, 
Gauntier  theatre,  Kansas  City. 

Those  who  registered  at  the  convention 
were: 

Abe  B.  Ulamperl,  Gem  and  Best  theatres,  To- 
peka; Mr.  and  Mrs.  C.  M.  Smith,  Tenth  Street 
theatre,  Kansas  City;  E.  E.  Frazer,  Grand  the- 
atre and  Pittsburg  Amusement  Company,  Pitts- 
burg; W.  H.  Webber,  Echo  and  Lakin  theatres. 
Great  Bend;  Roy  A.  Fuhrer,  Star  theatre,  Yates 
Center;  W.  G.  Valerius,  Isis  theatre,  Arkansas 
City;  Mr.  and  Mrs.  R.  R.  Biechele.  Osage  theatre. 
Kansas  City;  Charles  A.  Bull,  Holland  and  Nov- 
elty theatres,  Wichita;  H.  B.  Doreing,  Peoples’ 
theatre,  Garnett;  Walter  Wallace,  Orpheum  and 
Lyceum  theatres,  Leavenworth;  J.  H.  Kelley,  Isis 
theatre.  Arkansas  City ; Mr.  and  Mrs.  R.  G.  Lig- 
gett, Gauntier  theatre,  Kansas  City;  Mr.  and  Mrs. 
Fred  Meyn,  Pershing  theatre,  Kansas  City;  C.  E. 
Liggett,  Liggett  theatre,  Madison;  W.  D.  Frazier, 
Empress  theatre,  Paola  and  Osawatomie;  O.  K. 
Mason,  Regent  theatre,  Newton;  Michael  Mehman, 
Regent  theatre,  Newton;  A.  R.  Zimmer,  Liberty 
theatre,  Marysville;  W.  P.  Bernfield,  Liberty  Hall, 
Wathena;  S.  A,  Davidson,  Princeds  theatre, 
Neodasha;  F.  S.  Davidson,  Royal  theatre.  Cherry- 
vale;  Robert  Holmes,  Royal  theatre,  Emporia; 
H.  L.  McClure,  Strand  theatre,  Emporia;  Mrs. 
Alice  Clark,  Garden  theatre,  Marion;  A.  F.  Baker, 
Electric  theatre,  Kansas  City;  L.  Ware,  Varsity 
theatre,  Lawrence;  G.  L.  Hooper,  Orpheum  the- 
atre, Topeka;  Stanley  Chambers  Miller  theatre; 
Wichita;  M.  B.  Shanberg,  Midland  Circuit  of 
Theatres,  Kansas  City;  E.  D.  Larson,  Peoples’ 
theatre,  Moran;  John  Tackett,  Tackett  theatre, 
Coffeyville;  Mr.  and  Mrs.  E.  Barbour,  Barbour 
Enterprises,  Pittsburg;  Mr.  and  Mrs.  S.  A.  David- 
son, Independence;  E.  S.  Schwan.  Strand  theatre, 
Salina;  H.  Thatcher,  Royal  theatre,  Salina;  E.  R. 
Ruch,  Electric  and  Garden  theatres,  Clafln;  M.  B. 
Shanberg,  Midland  Circuit  of  Theatres,  Kansas 
City;  I.  E.  Runyan,  Iris  theatre,  Hutchinson; 
George  H.  Koch,  Perkins  theatre,  Holton;  Mike 
Lehman,  Regent  theatre,  Newton;  Mr.  and  Mrs. 
W.  A.  Rogers,  Columbian  theatre,  Waumega;  Mr. 
and  Mrs.  E.  W.  Sloop,  Strand  tlieatre,  Osage 
City;  Charles  H.  Barron,  Kansas  theatre,  Wichita; 
C.  N.  Balderston,  Kansas  theatre,  Pratt;  G.  J. 
Ranson,  Auditorium  theatre,  Highland;  J.  R. 
Burford,  Rex  theatre,  Arkansas  City;  Mr.  and 
Mrs.  C.  E.  Cook  Kansas  City;  Earl  O.  Peeler, 
Pastime  theatre.  Protection;  Harry  Keeler,  Grand 
and  Palace  theatres.  Salina;  Herbert  Welsh,  Or- 
pheum theatre,  Atchison;  Raymond  Gear,  May- 
flower theatre,  Florence;  C.  L.  MeVey.  Dreamland 
theatre;  Herington;  L.  A.  Wagner,  Princess  the- 
atre, Eureka;  H.  R.  Besby,  Isis,  Mecco  and  Lib- 
erty theatres,  Augusta. 

Makes  Financial  Report 

For  the  purpose  of  avoiding  hours  of 
delay  in  the  hearing  of  numerous  com- 
mittee reports  and  the  asking  of  questions 
in  open  discussions  at  conventions,  C.  E. 
Cook,  business  manager,  prepared  a 
bound  brief,  giving  a minute  account  of 
the  year’s  activities.  Complete  financial 
status  of  the  organization  for  the  fiscal 
year  is  outlined,  including  these  statis- 
tics: 

For  dues,  from  eighty-five  members 


of  the  organization’s  membership,  $4,- 
363.34;  amounts  received  on  donations, 
$435;  amounts  received  on  advertising, 
$1,291.57;  miscellaneous  receipts,  $212.15; 
grand  total  of  all  receipts,  $6,302.04. 
Amount  contributed  by  forty  exhibitors 
towards  protection  from  adverse  legisla- 
tion, $1,321.50;  number  of  exhibitors  ex- 
hibiting associations  advertising,  62;  num- 
ber of  exhibitors  showing  film  from 
which  revenue  is  received  by  organiza- 
tion, 85. 

Laemmle  Asks  for 
Dates  on  Old  Films 
To  Finance  New  Ones 

(Specidl  to  Exhibitors  Herald) 

NEW  YORK,  April  8. — Carl  Laemmle, 
whose  unadulterated  statements  to  ex- 
hibitors are  film  history,  has  issued  an- 
other direct  appeal  to  theatre  owners  for 
cooperation  on  Universal  product.  Mr. 
Laemmle  asks  exhibitors  to  “use  all  un- 
played Universal  Pictures  just  as  fast  as 
you  possibly  can.  The  money  thus 
brought  in  will  be  used  to  make  the  newer 
and  better  jewels.” 

In  his  statement  Mr.  Laemmle  explains 
that  the  so-called  program  picture  has 
apparently  outlived  its  usefulness  and  that 
his  organization  is  now  making  36  big 
specials  for  the  next  season.  He  says, 
“To  go  on  with  our  huge  new  production 
plan  will  require  every  dollar  I can  get. 
I have  no  other  partner  than  you,  no 
other  financier  except  you.  I must  oper- 
ate on  funds  that  I get  from  you.  The 
only  way  I can  get  such  funds  is  to  sup- 
ply you  with  pictures.  The  only  way 
3^ou  can  help  me  is  to  use  the  pictures  I 
have — pictures  you  have  not  yet  played.” 

Rothacker  and  Aller 
Praised  for  Work  on 
New  Fairbanks  Picture 

Watterson  R.  Rothacker  and  Joseph 
Aller  have  received  many  compliments 
on  the  laboratory  work  achieved  on  the 
latest  pictures  of  Mary  Pickford  and 
Douglas  Fairbanks. 

The  congratulatory  letters  and  tele- 
grams were  inspired  by  the  quality  of 
laboratory  work  reflected  in  the  prints 
used  at  the  premier  of  “Thief  of  Bagdad” 
in  New  York  and  at  the  premier  of  “Dor- 
othy Vernon  of  Haddon  Hall”  in  Los 
Angeles. 

“Mr.  Aller  and  his  fellow  workers  in 
the  Rothacker-Aller  Laboratory  have 
cause  to  be  proud  of  their  work  on  these 
two  pictures,”  said  Mr.  Rothacker.  “The 
laboratory  staff  ‘lived’  with  these  two 
pictures  for  months,  as  they  developed  the 
negative  and  printed  the  ‘dailies’  day 
after  day.  And  when  the  pictures  were 
finally  edited  they  started  work  on  a 
score  or  so  of  art  prints  from  each  nega- 
tive for  use  in  the  key  cities.  In  every 
way  the  laboratory  folk  proved  worthy 
of  the  confidence  imposed  in  them  by  the 
artists  of  the  studio.” 

New  Crandall  Theatre 
Is  Opened  on  April  5 

(Washington  Bureau,  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  April  8.— 
The  newest  addition  to  the  theatre  inter- 
ests of  Harry  M.  Crandall  was  opened  to 
the  public  on  April  5 when  the  palatial 
new  Tivoli  theatre  flung  open  its  doors 
to  the  public. 

The  Tivoli  is  located  at  Fourteeth 
street  and  Park  Road,  Northwest.  The 
opening  performance  was  a brilliant  af- 
fair. 
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Q.ASDepartmmt  of  Practical  Showmanship 


Double  Test 
Proves  Merit 
Of  Ad  Copy 


Doubly  tested  by  publication  in 
two  of  the  trade's  leading  house 
organs,  the  second  unit  in  The  The- 
atre’s institutional  ad  series  is  pre- 
sented this  week.  Permission  to 
publish  the  copy  is  grranted  to  all 
exhibitors  herewith. 

In  this  unit,  The  Theatre  is  en- 
abled to  present  copy  of  demon- 
strated merit.  It  was  prepared  by 
this  department  upon  request  of 
Fred  S.  Meyer,  Palace  theatre, 
Hamilton,  Ohio,  for  a suitable  insti- 
tutional ad  to  be  published  in  his 
house  organ.  It  appeared  as  a page 
advertisement  in  his  February  mag-  ' 
azine. 

There  it  was  seen  by  Len  S. 
Brown,  Astor  theatre,  St.  Paul. 
Minn.,  who,  unaware  of  its  origin 
but  following  the  established  cus- 
tom of  co-operation,  used  it  as  the 
editorial  in  his  magazine  dated 
March  29th.  Guided  solely  by  his 
publication  judgment  in  choice  of 
the  copy,  Mr.  Brown  made  a selec- 
tion which  must  be  construed  as 
proof  of  the  advertisement’s  merit. 

This  copy,  doubly  tested,  is  now 
passed  on  to  other  exhibitors  with 
privilege  to  use  as  they  desire.  It 
has  been  published  as  an  advertise- 
ment and  as  an  editorial,  serving 
eoually  well  in  each  instance,  indi- 
cating a dual  fitness  Avhich  it  will 
be  the  aim  to  maintain  in  each  unit 
of  the  series. 

As  stated,  this  copy  was  especially  pre- 
pared for  Mr.  Meyer  upon  request.  Re- 
quests of  this  nature  are  welcomed  by 
this  department  at  all  times,  as  are  sug- 
gestions relative  to  the  character  and  con- 
tent of  the  ad  series  now  being  offered 
and  the  department  as  a whole. 

Glaser  Sends 
House  Organ 

Will  J.  Glaser,  Grand  and  Sun  thea- 
tres,. Fairbault,  Minn.,  has  submitted  half 
a dozen  issues  of  the  house  organ  con- 
ducted by  him  for  those  theatres.  Al- 
though the  March,  1924,  issue  is  in  but 
four  pages,  it  retains  in  excellence  of 
makeup,  design  and  text  the  meritorious 
aspect  of  his  bulkier  issues  previously 
published. 

The  Glaser  page  is  3%  by  7^2  inches 
{Continued  on  page  45) 


YouVe  Got  to 
Come  Back 

If  a motion  picture  theatre  is  to 
continue  in  business  in  this  or  any 
community,  its  patrons  have  to 
come  back  for  more  after  every 
visit. 

If  a motion  picture  exhibitor  is 
to  make  his  theatre  continue  in 
business,  he  has  to  make  his  pat- 
rons want  to  come  back. 

If  a patron  gets  what  he  wants, 
his  money’s  worth,  possibly  no 
more  but  certainly  no  less,  he 
comes  back. 

Under  these  circumstances,  one 
and  only  one  theatre  policy  is  prac- 
ticable— a good  show  for  a fair 
price.  We’ve  got  to  continue  in 
business.  That  means  you’ve  got 
to  come  back.  We’ve  got  to  make 
you  want  to;  and  that’s  the  nut- 
shell explanation  of  the  policy  of 
the  first -class  theatres  of  today. 

“Your  money’s  worth’’  alone  is 
not  sufficient.  To  give  you  more 
than  you  pay  for,  to  send  you  away 
talking  favorably,  that’s  the  one 
thing  that  will  impress  upon  your 
mind  that  “You’ve  got  to  come 
back.” 

The  (name)  theatre  is  aiming 
toward  this  goal. 

NOTE:  This  copy,  prepared  by  this  de- 
partment and  published  in  two  of  the 
trade’s  best  house  organs,  is  presented  as 
the  second  unit  in  The  Theatre’s  insti- 
tutional ad  series.  (See  story.) 


Ideas  Tested 
In  Practical 
Exploitation 

A summary  of  the  newest  pub- 
licity and  exploitation  ideas  which 
have  proved  to  be  of  box-office 
value: 

“Flaming  Youth” 

E.  A.  Lund  of  the  Majestic  theatre, 
Bridgeport,  Conn.,  got  out  a police  extra 
so  laid  out  that  the  only  thing  which 
struck  the  reader’s  eye  on  picking  up  the 
paper  was  “Police  Reserves  Called  to 
Quell  Mob  Trying  to  Get.”  This  was  in 
large  red  type.  The  balance  of  the  sen- 
tence which  was  printed  along  the  bottom 
read,  “Into  the  Majestic  theatre  to  see 
‘Flaming  Youth’.” 

“Circus  Days” 

George  Kruppa,  of  the  Hamilton  and 
Aldine  theatres,  Lancaster,  Pa.,  organized 
a circus  parade  and  marched  from  one 
theatre  to  the  other.  Prizes  were  awarded 
the  best  fat  man,  bearded  lady,  skinny 
(Continued  on  page  46) 


Builds  Oivn 
Fronts  and 
Writes  Why 

Another  good  reason  why  Frank 
H.  Bums’  fronted  displays  are  so 
good,  although  another  isn’t  needed, 
is  disclosed  this  week  in  his  letter. 
He  makes  them  himself  and  makes 
them  as  he  wants  them. 

He  asks  how  many  of  you  do  like- 
wise. 

THE  THEATRE,  Exhibitors  Herald. — • 
How  many  exhibitors  build  their  own 
lobby  displays?  After  looking  over  many 
of  the  lobby  displays  illustrated  in  your 
magazine  from  week  to  week  the  thought 
comes  to  me,  just  how  many  of  these 
fellows  build  their  own  displays  and  how 
many  of  them  have  an  artist  who  does  it 
all? 

I know  all  the  boys  in  the  small  towns 
like  myself  have  to  get  busy  with  the  old 
hammer  and  saw  and  build  their  own 
and  maybe  paint  them  after  they  get  all 
through  too.  Personally  I build  every 
lobby  that  is  used  at  any  of  the  Orlando 
theatres  and  when  I get  them  finished 
and  outline  to  the  painter  how  I want 
them  done  and  what  color  scheme  I de- 
sire, and  then  stay  up  until  long  after 
midnight  putting  them  in  place,  I sure 
feel  that  they  are  worth  while. 

There  are  many  of  the  displays  sent  in 
weekly  to  you  which  are  mis-credited.  I 
know  this  for  I have  seen  many  from 
places  where  I understand  local  condi- 
tions and  know  that  the  manager  merely 
tells  Bill  or  John  that  he  wants  a lobby 
display  on  such  and  such  a picture  and 
never  sees  it  again  until  it  is  in  front  of 
his  theatre.  Then  he  takes  a picture  of 
it  and  sends  it  to  the  trade  papers.  Great 
stuff  if  you  can  get  away  with  it — but  for 
how  long? 

When  we  booked  “The  Humming 
Bird”  an  immediate  tie-up  was  arranged 
with  the  dealer  in  the  -city  who  handled 
Humming  Bird  hose  and  a window  dis- 
play was  secured. 

We  made  arrangements  with  the  dealer 
to  install  the  window  and  as  the  signs 
show,  the  theatre  gave  a free  pass  to 
every  person  who  purchased  a pair  of 
hose.  And  did  the  store  get  mobbed! 

Well,  in  three  days  they  gave  away 
over  two  hundred  tickets  and  at  the  end 
of  the  play  date,  which  w'as  a total  of  five 
days  advertising,  we  had  taken  in  some- 
thing like  three  hundred  and  fifty 
“passes”  and  business  w'as  above  the  av- 
erage in  spite  of  a revival  meeting  as  op- 
position as  well  as  three  other  theatres 
in  a town  of  14,000  population. 

A close  check-up  showed  that  seventy 
per  cent  of  the  people  who  came  with 
“passes”  brought  one  or  more  paid  ad- 
missions with  them,  proving  that  once  in 
a while  a stunt  of  this  nature  will  help 
to  increase  your  business.  Therefore,  by 


44 


EXHIBITORS  HERALD 


April  19,  1924 


GAVIN  SHOWS  STYLE  OF  ADS 


This  is  the  picture  of  the  Community  Hall  accompanying  Mr.  Gavin’s 
letter.  This  building,  as  explained  in  his  letter,  is  used  regularly  as 
a motion  picture  house. 


Photo  enclosed  in  Mr.  Cream- 
er’s letter  this  week,  showing 
his  shadow  box. 


FIJELD’ 


CORINNE 


, , CONWAY 

I "S  I TEARLE 


Beecham  theatre 
ad  for  First  Na- 
tional picture. 


GOOD  PHOTO  PLAY 
ATTRACTIONS 


COMMUNITY  HALL, 


PLEASING  PICTURES  AT 
POPULAR  PRICES 
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COLLEEN  MOORE 


THE  MAN  WITH 
TWO  MOTHERS 

CULLEN  LANDIS  sr,d  SYLVIA  BREAMERw 

^rAUCE  DUERMILLER.  ““S' PAUL  BERN 
A COLDWYN  PICTURE 


Mr,  Gavin’s  ad  which  accompanied  his  letter  this  week. 


all  means,  get  your  dealer  for  a Hum- 
ming Bird  window  when  you  play  this 
picture. — Frank  H.  Burns,  Beacham  the- 
atre, Orlando,  Fla. 


Finds  “Herald” 

Is  Helpful 

(Mr.  Gavin’s  enclosed  photos  of  Com- 
munity Hall  and  ad  are  reproduced  on 
this  page.) 

THE  THEATRE,  Exhibitors  Herald. — 
When  I sent  in  my  subscription  last  fall 
for  your  incomparable  magazine,  I prom- 
ised to  submit  a picture  of  our  new  Com- 
munity Hall,  where  motion  pictures  are 
shown  regularly.  Our  local  paper  for  the 
last  week  is  enclosed  herewith,  in  the 
center  of  which  appears  a cut  of  the  hall. 
It  was,  of  course,  not  designed  for  a pic- 
ture theatre  exclusively,  but  is  a general 
purpose  gathering  place  for  our  people. 
It  is  equipped  with  a stage  20x40,  with 
complete  set  of  scenery. 

Our  seating  consists  of  the  ordinary 
veneer  opera  chairs  mounted  on  strips  in 
sections  of  eight.  When  not  in  use  these 
sections  slide  endwise  through  small 
doors  under  the  front  of  the  stage,  under- 
neath which  there  is  room  for  all  seats  ex- 
cept enough  for  a row  around  the  walls 
when  floor  is  being  used  for  dances  or  bas- 
ketball. 

We  use  a Power’s  projector  with  1000 
watt  Mazda  lamp  on  a 90  foot  throw 
with  a 9x12  picture  on  a Minusa  screen. 

Advertising  on  our  pictures  is  mostly, 
newspaper  ads,  photos  and  posters.  On 
page  three  of  the  paper  appears  one  of 
our  ads  for  coming  pictures.  I don’t 
claim  to  be  an  expert  ad  writer  and  know 
nothing  of  the  fine  points  of  “lay  out’’ 
so  usually  stick  to  straight  stuff  and 
“readers.” 

Hammond  is  a small  town  (360  popu- 
lation) and  we  can’t  afford  the  new  pic- 
tures, but  with  the  help  of  the  Herald 
we  are  enabled  to  pick  good  programs 
that  we  can  get  at  small  town  prices. 

Although  occupied  with  other  duties,  I 
always  find  time  at  night  to  digest  each 
new  copy  of  the  Herald  shortly  after  it 
arrives.  We  clip  exhibitors’  reports  from 
“What  the  Picture  Did  For  Me”  and  file 
them  in  a large  scrap  book,  alphabetically 
by  name  of  the  picture,  grouping  each 
producer’s  subjects.  It  makes  a dandy 
ready  reference  to  lay  out  before  a film 
salesman  looking  for  a contract. — I.  R. 
Gavin,  Hammond  theatre,  Hammond,  Wis. 

Another  Lobby  Stand 
From  Creamer 

(The  illustration  accompanying  Mr. 
Creamer’s  letter  will  be  found  on  this 
page.) 

THE  THEATRE,  Exhibitors  Herald. — 
Am  sending  in  a photo  of  my  lobby  piece 
for  “The  Silent  Command.”  Probably 
you  will  not  recognize  it,  but  it  is  the 
same  shadow  box  that  I used  for  “Red 
Lights,”  description  of  which  you  printed 
two  weeks  ago. 

Just  built  a new  front  piece  for  the  box,- 
This  contained  a three  foot  circle  painted 
up  to  resemble  a life  preserver.  Real 
rope  was  fastened  around  the  edges  of 
this,  and  the  centre  was  left  open.  Two 
feet  back  from  this  opening  and  pasted 
onto  the  back  wall  of  the  shadow  box  was 
a cutout  from  the  six  sheet  showing  the 
sinking  vessel. 

At  the  bottom  of  the  front  piece  were 
two  round  openings  backed  with  green 
and  red  tissue  paper,  through  which  shone 
the  light  from  the  strips  of  lights  con- 
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LOBBY  IS  EFFECTIVE 


cealed  in  the  interior.  These  lights  also 
lit  up  the  background  splendidly  as 
shown  in  the  photo. 

I used  this  display  for  one  week  in  ad- 
vance of  play-date  and  it  attracted  much 
attention,  which  in  turn  helped  business. 
— John  W.  Ckeamer,  Strand-Empire  the- 
atres, Chillicothe,  Mo. 

Swanke  Sends  Picture 
Of  Lobby  Display 

(Mr.  Swanke’s  letter  is  illustrated  on 
this  page.) 

THE  THEATRE,  Exhibitors  Herald. — 
Enclosed  you  will  note  my  latest  lobby 
on  “The  Spanish  Dancer”  done  in  red 
and  yellow  stripes  with  the  ribbon  effect 
across  in  white  with  the  title  in  black. 
Across  the  arch  were  strung  thirteen  100 
watt  lights  making  a pretty  effect,  espe- 
cially at  night. 

Four  fairly  good  days  were  done  on 
this  picture  although  they  were  far  from 
expectations.  It  was  just  a good  picture 
and  that’s  all.— -Arthur  Swanke,  Mission 
theatre,  El  Dorado,  Arkansas. 

Double  Test  Pro¥es 
Merit  of  Ad  Copy 

(Concluded  from  page  43) 
and  he  changes  the  color  each  month.  It 
lists  the  attractions  of  the  period  chrono- 
logically and  sets  forth  each  with  well 
written  original  copy.  It  is  compact,  con- 
venient, serviceable.  No  doubt  Mr.  Gla- 
ser will  accommodate  those  who  write 
for  copies,  but  don’t  forget  to  enclose 
postage.  If  you’ve  had  your  house  organ 
described  in  this  department  in  this  man- 
ner, you  know  why. 

Schine  Circuit  Starts 
Inter-Theatre  Paper 

The  Schine  Theatrical  Co.,  Inc.,  with 
general  offices  at  Gloversville,  N.  Y.,  has 
provided  this  department  with  the  first 
issue  of  its  inter-theatre  house  organ, 
“The  Bell  Ringer.”  Ben  Davis,  respon- 
sible for  the  paper,  explains  that  the  in- 
tention is  to  bring  about  closer  relation- 
ship and  contact  between  the  individual 
theatres  in  the  chain  and  offers  to  ex- 
change house  organs  with  other  theatre 
chains  conducting  similar  enterprises. 

The  Schine  organ  is  in  five  pages,  done 
in  mimeograph,  and  phases  of  manage- 
ment, exploitation,  etc.,  are  taken  up  de- 
partmentally.  There  is  also  a question 
box  in  which  ten  questions  by  theatre- 
men  in  the  chain  will  be  answered  in  each 
issue. 

Among  the  features  of  the  first  isssue 
is  the  following,  which  runs  under  the 
heading,  “Seeing  Things  Done”: 

Watch  ymir  electric  light  bills! 

See  that  all  unneccsMry  Ugbts  are  elim- 
inated Check  up  your  meter  to  see  if  it 
creeps. 

* * 

You  invite  the  public  to  leave  their  nice 
clean,  comfortable,  warm  homes  to  come  to 
your  theatre.  Is  your  theatre  attractive, 
cfen,  comfortaWe  and  inviting  so  as  to 
entice  the  public  to  leave  their  firesides? 

* * * 

Be  courteous  &»  handling  your  public. 
Courtesy,  patienjoe,  and  cleanliness  'go  a 
long  way  towards  building  up  good-will. 

* * * ' 

Eto  you  feel  tbiat  you  make  nice  appearance 
when  meeting  your  public?  This  is  a won- 
derful asset. 

* * * 

Spring  is  here.  Your  florists  have  Spring 
flowers.  Give  your  theatre  a touch  of  the 
season. 

* « « 

Have  some  cut  flowers  in  your  bo«  office 
Have  your  ushers  wear  a flower  in  their 


Re  production  of  the  photo  accompanying  Mr.  Swanke’s  letter  this 
week,  showing  his  lobby  for  Paramount’s  “The  Spanish  Dancer.” 


Illustration  accompanying  Mr.  Bum’s  letter  this  week,  showing  the 
well  balanced  lobby  display  worked  out  for  the  Beecham  theatre, 
Orlando,  Fla. 


Above  is  a view  of  the 
windowdisplayon 
“H  u m m i n g Bird”  ob- 
tained by  Bums. 


(Left)  View  of  canopy 
and  lobby  decorations  at 
the  Jewel  theatre,  New 
York,  for  Vitagraph’s 
“Let  Not  Man  Put 
Asunder.” 
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Lobby  display  worked  out  by  the  Mission  theatre,  Wichita  Falls, 
Texas,  for  “On  the  Banks  of  the  Wabash.” 


An  excellent  lobby  display  worked  out  by  Hoyt’s  DeLuxe  theatre  in 
Sidney,  Australia,  for  the  Wm.  Fox  production,  “The  Fast  Mail.” 
The  appearance  of  depth  is  particularly  noteworthy. 


Lobby  of  Strand  theatre,  Altoona,  Pa.,  which  won  the  Douglas  Mac- 
Lean  “Going  Up”  contest  recently  held  by  Associated  Exhibitors. 


coat  lapels.  Have  some  potted  plants  in 
your  lobby.  These  should  cost  you  nothing*. 
Exchange  courtesies  with  your  local  florist 
by  giving  him  a slide  on  the  scr^n  in 
return  for  a supply  of  fresh  cut  flowers 
daily,  and  potted  plants  in  fresh  bloom. 


Arrange  with  your  florist  for  a Spring 
Flower  Show  by  banking  potted  plants  on 
your  stage  and  in  your  lobby. 


Have  your  florist  give  away  free  a plant 
or  two  to  the  holder  of  the  lucky  number. 
Your  public  is  very  much  interested.  Work 
up  anything  in  which  your  public  is  in* 
terest^. 

* * * 

Now  is  the  time  to  give  your  lobby  your 
best  and  greatest  attention. 

Cleanliness  and  artistic  displays  are  great 
assets. 

* * * 

Avoid  making  of  your  lobby  bill-board 
fences. 

* * * 

Now  is  the  time  for  your  musical  director 
to  pull  out  his  snappy,  jazzy  Spring  Scxigs 
for  use  for  overtures,  and  music  with  the 
pictures. 

* « « 

The  Chief  will  soon  be  visiting  each  thear 
tre.  The  seasonal  cdiange  will  please  him 
very  much.  Let  him  see  that  your  Spring 
Fever  is  one  of  action. 

These  Things 
Will  Happen 

The  best  laid  plans  of  mice  and  men 
have  certain  well  known  proclivities,  and 
the  plan  that  had  as  its  purpose  the 
proper  division  of  credit  for  the  notable 
exploitation  of  “Her  Temporary  Hus- 
band” at  the  Liberty  theatre,  Long 
Beach,  detailed  in  the  April  5 issue,  didn’t 
pan  out  so  well.  Frank  L.  Stannard,  who 
manages  the  Liberty  under  supervision 
of  Frank  L.  Browne,  who  directs  both 
the  Liberty  and  the  Cabrillo  at  San  Pe- 
dro, submitted  the  photos  and  a report  on 
the  picture.  It  was  Frank  L.  Browne 
who  conducted  the  exploitation. 

Cloakey’s 

Method 

A bright  spot  in  last  week  was  an 
hour’s  chat  with  Oral  D.  Cloakey,  for- 
merly of  the  Regent  theatre,  Ottawa. 
Canada,  now  of  Universal,  who  inspected 
the  Chicago  and  other  Chicago  theatres 
on  his  Westward  way.  We  asked  him 
how  he  managed  to  put  over  those  mul- 
tiple-unit campaigns  you  read  about  in 
these  pages  and  he  told  us. 

“I  concentrate  first  on  the  planning  of 
the  campaign,”  he  told  us.  “I  shut  my- 
self in  my  office,  often  late  at  night,  and 
I write  out  a complete  chart  of  it  all  in 
detail.  Then,  when. I start  shooting,  it’s 
a straight  drive  through  to  the  finish, 
with  no  going  back  to  work  out  new 
stunts.  It’s  all  there  on  paper  and  work 
upon  each  of  the  various  units  can  go 
ahead  simultaneously.” 

You  know  it’s  a good  method. 

Ideas  Tested  in 
Practical  Use 

(Concluded  from  page  43) 

man,  etc.  Prizes  awarded  were  obtained 
in  the  local  sporting  goods  store  and  fur- 
nished an  effective  tie-up  with  the  store. 
During  the  engagement  ponies  ridden  by 
children  dressed  as  clowns  were  kept  on 
the  streets. 

“Ponjola” 

George  Schade  of  the  Schade  theatre, 
Sandusky,  O.,  played  up  the  word  popjola 
as  a synonym  for  whisky  or  strong  liquor 
of  any  kind.  The  word  in  reality  is  the 
name  of  an  African  intoxicant  and 
through  the  use  of  clever  tactics,  Schade 
had  all  the  town  talking  about  the  picture 
before  it  ever  got  into  the  theatre. 
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Short  Subjects 
The  Proof  of 
Showmanship 

What  an  exhibitor  does  with  his 
short  subjects  generally  indexes  him 
as  a showman.  So  much  can  be 
done,  and  it  is  the  custom  to  do  so 
little,  that  the  extent  of  his  efforts 
in  behalf  of  the  short  subject  pretty 
accurately  indicates  the  ability,  re- 
sourcefulness and  initiative  of  the 
man.  At  least  one  big  theatre  or- 
ganization is  guided  very  largely  by 
this  fact  in  its  selection  of  directors 
for  its  many  houses. 

Trade  developments  have  pro- 
duced a showmanship  which  is  lop- 
sided with  respect  to  the  short  sub- 
ject. Intensive  exploitation  of  fea- 
ture pictures  in  first  runs,  field  serv- 
ice for  subsequent  nms,  direct-by- 
mail  campaigns  from  home  offices, 
national  advertising  tie-ups  with 
simdry  articles  of  merchandise, 
these  and  similar  forces  have  com- 
bined to  impress  indelibly  upon  the 
exhibitor  mind  the  necessity  of  ac- 
tively selling  the  feature  picture. 
No  such  train  of  forces  has  worked 
similarly  for  the  short  subject. 

Today  the  exhibitor  does  actively 
sell  the  feature  picture.  Into  the 
planning  of  his  exploitation  cam- 
paign, the  writing  of  his  advertising 
copy,  all  phases  of  his  work  for  the 
feature  picture,  he  puts  his  utmost 
effort.  So  thoroughly  does  he  de- 
vote himself  to  this  work  that  in  the 
majority  of  cases  he  overlooks  the 
short  subject  entirely,  for  lack  of 
time  as  probably  as  for  other  rea- 
son. But  the  minority  of  cases  dis- 
closes the  fault  in  the  arrangement. 

In  a minority  of  cases  the  short 
subject  is  not  neglected.  It  is  ad- 
vertised and  exploited  with  the  same 
mechanism  that  advertises  and  ex- 
ploits the  feature.  It  is  given  inde- 
pendent treatment,  set  before  the 
potential  patron  on  its  own,  as  an 
independent  attraction,  and  it  gets 
business. 

It  does  not  take  attention  away 
from  the  feature,  any  more  than 
Marshall  Field’s  advertisements  of 
women’s  hats  takes  away  from 
Marshall  Field’s  advertisements  of 
women’s  dresses.  It  simply  gives 


the  potential  patron  two  reasons 
for  becoming  an  actual  customer 
whereas  there  is  otherwise  but  one. 

The  exhibitor  who  is  a showman 
finds  the  time  to  capitalize  this 
value  of  the  short  subject.  He  de- 
velops the  short  subject  as  an  inde- 
pendent attraction  and  his  clientele 
pays  him  handsomely  for  his  effort. 
He  is  the  successful  exhibitor. 


Acessories 

Available 

Recently  completed  survey  of 
short  subject  advertising  and  exploi- 
tation accessories  available  at  the 
various  exchanges  reveals  certain 
surprising  facts.  It  is  found  that  in 
the  past  year  the  supply  of  this  ma- 
terial has  been  practically  doubled, 
while  the  general  character  of  the 
aid  offered  in  this  way  has  improved 
in  pace. 

When  it  was  realized  that  exhibi- 
tor advertising  generally  did  not  re- 
flect this  expansion  and  improve- 
ment of  supply  an  explanation  was 
sought  and  foimd  in  the  equally  sur- 
prising fact  that  a great  many  of 
the  exchange  men  whose  business  it 
is  to  acquaint  exhibitor  customers 


FOX  NEWS  No.  52:  Former  Prohibition 
Head  Goes  to  Prison — Clinic  Attends  Wounded 
Animals — President  Welcomes  New  Secretary^  of 
Navy — Savages  of  Japan  Filmed  for  First  Time 
— Air  Cruis'e  Over  Central  America — Egyptian 
Palace  Guards  Drill  Arabian  Steeds — Coolidge’s 
Cat  Returned — Inspect  Horseshoe  Curve. 

FOX  NEWS  No.  53:  Provide  Parking  Space 
for  New  York  Bargain  Shoppers — Italy  Annexes 
Fiume — Automatic  Loader  Fills  Coal.  Ships  at 
Record  Speed — Visit  Source  ^ of  World  Rubber 
Supply — Italian  Premier  Visits  Zoo — Year  Old 
Pup  Dives  80  Feet — Box  for  Championship  of 
Pacific  Fleet — Coast  Guard  Blows  Up  Ship 
Wrecked  Off  Norfolk. 

INTERNATIONAL  NEWS  No.  29 : Maryland 
Flood  Submerges  Many  Homes — Cardinal  Mun- 
delein Visits  Coliseum  at  Rome — Marion  Davies 
Made  Honorary  Colonel  of  26th  Infantry — 
Arctic  Patrol  Cuts  Way  Through  Ice  Floes — 
German  Troops  Drill — Italy  Annexes  Fiume — 
New  Governor  General  Welcomed  to  Capetown 
Circus  Animals  Ready  for  Season — Terri- 
torial Specials. 

INTERNATIONAL  NEWS  No.  30:  Pitts- 
burgh Suffers  from  Flood — New  Attorney  Gen- 
eral Photographed — Sculptor  to  Make  Huge  Head 
of  Lincoln — Pershing  Back  from  Europe— 
President’s  Father  Braves  Winter  at  79 — Fit 
Pontoon  Boats  to  World  Flight  Plan^ — Prize 
Baby  Season  Opens  at  New  York— Racing  Sea- 
son Opens  at  Bowie,  Md. — Territorial  Specials. 

KINOGRAMS  No,  2342:  Pittsburgh  Suffers 
from  Floods — Cushey  Job  Wins  English  Dog 


with  the  availability  of  this  material 
have  not  done  so.  This  was  brought 
to  light  when  inquiry  of  exhibitors 
as  to  why  the  material  had  not  been 
used  disclosed  that  the  exhibitors 
did  not  know  it  was  available. 

Here  is  lost  motion  pure  and 
simple,  lost  motion  born  of  exchange 
and  exhibitor  indifference  alike.  It 
represents  a mutual  sacrifice  of 
profits  obtainable  through  a no  more 
intricate  process  than  utilization  of 
the  facilities  at  hand.  It  will  pay 
exhibitors  to  inquire  of  exchange- 
men  as  to  stock  on  hand,  and  ex- 
changemen  to  provide  this  informa- 
tion with  or  without  inquiry. 

Fox  Imperial 
Comedies 

No  product  of  recent  origin  has 
won  more  prompt  and  widespread 
acclaim  than  the  Fox  series  of  Im- 
perial comedies.  No  sooner  had  the 
first  of  these  gone  to  the  theatres 
than  exhibitors  reporting  to  “What 
the  Picture  Did  For  Me”  began 
making  special  mention  of  the  series 
and  prophesying  a bright  future. 
“The  Rainstorm”  has  stood  out  in 
the  report  columns  as  a comedy  of 
especial  merit  from  the  first. 


Race — Hold  Peachland  Festival  at  Fort  Valley, 
Ga. — English  Crews  Ready  for  Boat  Races — 
Attorney  General  Daugherty  Resigns — French 
Heroes  to  Sleep  in  Native  Soil — Prince  of  Wales 
Falls  from  Horse — Princess  Mary  Visits  Liver- 
pool— Circus  Ready  for  Season. 

KINOGRAMS  No.  2343:  World  Fliers  at 
Seattle — Pershing  Returns  to  U.  S. — Carnegie 
Tech  Students  in  Frolic — Gypsy  Tribes  Pay  Last 
Honors  to  Queen — Harlan  Fiske  Stone  Named 
Attorney  General — President’s  Father  Active  at 
79 — New  York’s  Death  Avenue  Shown — Secretary 
Davis  Father  of  Only  Cabinet  Babies — Phila- 
delphia Installs  Thug-Chasing  Searchlight — - 
Scientists  Off  for  Amazon — Territorial  Specials. 

PATHE  NEWS  No.  28:  President’s  Father 
Active  at  79 — American  Prelates  Made  Cardinals' 
— William  J.  Burns  Testifies  for  Senate  Commit- 
tee-Former Pullman  Porters  Now  Doctors  and 
Lawyers — Italian  Premier  Visits  Zoo — Bavarians 
Aid  Expelled  Citizens  of  Ruhr — Send  German 
Airplanes  C.  O.  D. — Circus  Ready  for  Season — 
Italy  Annexes  Fiume — Makes  Four-Mile  Para- 
chute Drop — Territorial  Specials. 

PATHE  NEWS  No.  29:  Race  Season  Opens' 
at  Bowie,  Md. — Egypt  Officially  Opens  Tut 
Tomb — President  Names  New  Attorney  General 
— American  Interests  in  Mexico  to  Be  Guarded 
— Make  Six-Foot  Cigar — Pershing  Home  from 
Abroad — Yale  Oarsmen  in  Training — Snow 
Drapes  Nation’s  Capitol — British  Start  World 
Flight — Cyclone  Visits  Oklahoma — Convey  Cop- 
per by  Bucket  Line — Territorial  Specials. 
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NOW  that  writers  of  books  and  magazine  stories  are 
eliminating  pages  of  descriptive  matter  and  are  writ- 
ing direct,  forceful  action  instead,  their  works  are 
more  in  demand  by  the  picture  companies.  Almost  every 
short  story  or  play  with  a semblance  of  original  plot  is 
snapped  up  by  the  producers  and  authors  are  able  to  realize 
handsomely  on  the  motion  picture  rights  to  same.  This  is 
one  reason  why  pictures  are  showing  marked  improve- 
ment and  there  is  less  and  less  complaint  that  it's  “the  same 
old  stuff.” 

(.^rpHE  SHOOTING  OF  DAN  McGREW” 
I (iMetro)  presents  Barbara  LaMarr,  Percy  Mar- 
mont.  Lew  Cody  and  Mae  Busch  in  an  adapta- 
tion of  Robert  Ah  Service’s  famous  poem  of  the  Yukon. 
Certain  liberties  have  been  taken  with  the  poem,  but 
the  job  has  been  so  very  well  done  no  one  will  take 
exception  to  it.  Clarence  Badger  directed.  Sawyer 
and  Lubin  produced  it. 

“BORROWED  HUSBANDS”  (Vitagraph)  is  light 
entertainment,  not  very  logical  or  convincing.  It  pre- 
sents Florence  VTdor,  Earle  Williams,  Robert  Gordon 
and  others  more  or  less  well  known  in  pictures.  It  is  a 
story  of  a flirty  wife  and  her  misunderstood  suitors. 

“RACING  LUCK”  (Associated  Exhibitors)  pre- 
sents Monty  Banks  in  a feature  length  comedy  made  by 
the  Grand  Asher  Company.  Not  a particularly  novel 
plot  but  it  manages  to  keep  going  and  has  a whirlwind 
finish.  Herman  Raymaker  directed. 

“THE  GOLDFISH”  (First  National)  is  a C. 
Gardner  Sullivan  adaptation  of  a stage  play  by  the 
same  title.  It  is  not  up  to  Mr.  Sullivan’s  best  nor  a 
particularly  strong  story  for  Miss  Constance  Talmadge. 
It  is  too  light  and  frothy  to  attract  the  more  discrimi- 
nating picture  goers. 


•‘THE  ENCHANTED  COTTAGE”  (First  Na- 
tional) rvith  Richard  Barthelmess  in  the  leading  role  is  a 
story  of  England  after  the  war.  It  was  adapted  from 
xA.rthur  Wing  Pinero’s  play  and  is  a rather  heavy,  depress- 
ing picture  of  the  love  story  of  a crippled  war  hero  for  a 
homely  little  governess.  It  was  directed  by  John  S.  Robert- 
son. 

“A  SOCIETY  SCANDAL”  (Paramount)  presents 
Gloria  Swanson  in  more  gorgeous  raiment  than  “The 
Humming  Bird”  but  is  less  valuable  dramatically.  It  should 
do  well  financially,  however.  Rod  LaRoque  and  Ricardo 
Cordez  do  a great  deal  for  the  picture,  contributing  sterling 
characterizations.  The  whole  is  splendidly  mounted  and 
there  are  many  interesting  incidents. 

“YANKEE  MADNESS”  (F.  B.  O.)  a swift-mov- 
ing, red-fire  romance  of  Latin-American  revolutions, 
hand-to-hand  battles  and  a love  story  that  have  Billie 
Dove  for  the  maiden.  It  rvas  written  and  directed  by 
Charles  R.  Seeling  and  will  make  a good  feature  for 
the  average  house. 

“SINGER  JIM  McKEE”  (Paramount)  is  a \Villiam 
S.  Hart  Western  picture,  but  much  of  the  quick  action, 
shooting  and  riding  that  made  Hart  popular  is  missing. 
It  is  the  usual  story  of  the  soft-hearted  bad  man  for  the 
motherless  daughter  of  his  partner  and  the  picture 
takes  its  name  from  the  fact  that  Jim  bursts  into  song 
at  unpropitious  moments. 

“THE  PLUNDERER”  (Fox)  is  a Western  mine 
story  with  Frank  Mayo  and  Frank  Santschi  staging  a 
realistic  fight.  Evelyn  Brent  is  the  heroine  of  this 
George  Archainbaud  production  and  while  well  directed 
is  marred  by  poor  titling.  It  provides  entertainment 
of  average  merit. 

J.  R.  M. 


Three  scenes  from  “The  Shooting  of  Dan  McGrew,”  adapted  from  Robert  W.  Service’s  poem  of  the  Yukon  and  produced  by 
Sawyer  and  Lubin  for  Metro.  Barbara  LaMarr,  Lew  Cod  y,  Percy  Marmont  have  the  leading  roles.  Clarence  Badger 
directed. 
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Metro  Has  a Good  Drawing  Card 
In  ''Shooting  of  Dan  McGrew” 


“THE  SHOOTING  OF  DAN  McGREW,”  a Metro  attraction, 
produced  by  Sawyer  and  Lubin  from  Robert  W.  Service’s 
poem.  Barbara  LaMarr  featured.  Photographed  by  Rudolph 
Burquist.  Directed  by  Clarence  Badger.  Seven  reels. 


Reviewed  by  J.  Ray  Murray 

CERTAIN  liberties  have  been  taken 
with  Robert  W.  Service’s  famous 
poem  of  the  Yukon  but  the  brief  verses 
offered  such  scant  material  it  was  neces- 
sary to  enlarge  upon  them  and  none  will 
say  that  the  job  has  not  been  well  done. 
The  scenario  was  written  by  Winifred 
Dunn  and  the  production  is  a credit  to 
Sawyer  and  Lubin.  It  is  mighty  good 
entertainment  all  the  way  through,  de- 
spite the  melodramatic  touches  and 
change  of  locale  of  the  early  part  of  the 
story.  It  is  a picture  that  most  everyone 
will  want  to  see,  and  the  popularity  of 
the  poem  will  add  to  the  popularity  of 
the  picture. 

Barbara  LaMarr  heads  the  cast,  which 
is  one  of  the  big  talking  points  in  adver- 
tising the  production.  Percy  Marmont 
renders  her  good  support,  as  the  hus- 
band, Jim,  and  Lew  Cody  scores  as  the 
crafty  Dan  McGrew.  Marmont  has  never 
done  better  work  than  in  this  gripping 
seven-reel  narrative.  Miss  LaMarr  also 
plays  an  exacting  role  with  intelligence 
and  repression.  She  is  the  “Lady  known 
as  Lou”  in  the  poem  and  her  work  is 
especially  pleasing  in  the  early  footage. 
Cody  was  great  as  the  smooth,  subtle 
villain!  George  Siegman  played  the 
wealthy  Alaskan  and  Mae  Busch  was  ef- 
fective as  McGrew’s  consort.  A splendid 
cast  and  one  that  made  every  scene  count. 

The  direction  of  Clarence  Badger  was 
excellent  in  every  particular.  The  story 
opens  in  the  South  Sea  Isles  and  the  at- 
mosphere of  a dirty,  rough  resort  was 
well  simulated  in  sets  and  cast.  This  was 
also  true  of  the  far-north  dance  hall  and 
saloon.  The  climax  was  very  well  han- 
dled and  excerpts  from  Service’s  poem 
made  ideal  titles  for  the  final  footage. 

The  story  opens  in  a tough  resort  in 
the  South  Sea  Isles  where  Lou  and  her 
husband,  Jim,  are  stranded  with  a troupe. 
They  give  daily  performances  to  earn 
enough  to  eat  and  are  saving  to  get  back 
to  the  States.  Dan  McGrew,  gambler 
and  notorious  character,  asks  Lou  to  ac- 
cept his  offer  to  go  back'  to  New  York 
where  he  proposes  to  put  her  on  the 
stage.  She  loves  her  husband  and  baby 
but  finally  leaves  with  McGrew.  The 
show  is  a success  and  she  sends  money 
to  Jim  to  come  to  New  York.  Her  cable- 
grams are  intercepted  by  McGrew  and 
Jim  arrives  later,  thinking  she  has  de- 
serted him.  A fight  follows  in  a cafe,  in 
which  Jim  is  whipped,  the  cafe  burned 
and  Lou  with  McGrew  flees  to  Alaska. 
Here  the  final  scenes  are  enacted,  when 
Jim  wanders  into  the  dance  hall  of  Mc- 
Grew’s and  discloses  his  identity  by  sit- 


ting down  to  the  piano  and  plays  some 
of  the  old  familiar  airs  he  had  played  in 
the  South.  The  actual  shooting -of  Mc- 
Grew is  dramatic  and  well  handled.  At 
the  finish  Lou  does  not  steal  the  stran- 
ger’s poke  but  holds  him  close  to  her 
breast,  while  the  dangerous  Dan  McGrew 
is  dragged  out  feet  first. 

The  Cast:  Barbara  LaMarr,  Lew  Cody, 
Percy  Marmont,  Max  Ascher,  Fred 
Warren,  George  Siegmann,  Mae  Busch, 
Nelson  McDowell,  Bert  Spotte,  Phillipe 
deLacy. 

Clothes  Best 
Part  of  This 

“A  SOCIETY  SCANDAL,”  a 

Paramount  production  starring 
Gloria  Swanson.  From  “The 
Laughing  Lady,’’  a play  by 
Alfred  Sutro.  Scenario  by 
Forrest  Halsey.  Directed  by 
Allan  Dwan.  Length,  seven 
reels. 

“The  Humming  Bird”  is  a better  pic- 
ture than  “A  Society  Scandal,”  but  not 
so  much  better  that  this  one  will  not 
give  good  account  of  itself,  especially 
as  this  one  contains  four  or  five  times 


Mimi  Palmeri  and  Alfred  Lunt  in  a scene 
from  “Second  Youth,”  a new  Goldwyn 
Cosmopolitan  production. 


as  many  Swansonesque  gowns  as  the 
more  dramatically  meritorious  picture. 
The  star  hasn’t  been  seen  to  better  ad- 
vantage, as  concerns  raiment,  in  any  of 
her  works. 

The  acting  honors  of  the  production 
go  to  Rod  LaRoque  and  Ricardo  Cortez, 
hero  and  villain,  respectively,  with  Cortez 
getting  a bit  the  best  of  it.  Together, 
these  men  perform  the  services  required 
by  the  story  in  just  about  100  per  cent 
style.  You  may  not  admire  the  char- 
acters they  portray,  but  3'ou  will  admire 
their  portrayals. 

The  story  is  strictly  “society,”  as  the 
phrase  goes.  A too  honest  wife  is  mis- 
understood on  all  sides  and  a headline 
divorce  suit  follows.  Even  more  sensa- 
tional stories  follow  before  the  ending 
the  audience  comes  to  desire  is  effected. 

There  is  much  of  novelty  in  the  pro- 
duction of  the  picture,  including  a motion 
picture  party  in  which  the  newspictures 
shown  carry  the  established  trademarks. 
This  bit  is  particularly  well  done. 

The  Cast:  Gloria  Swanson,  Rod  La- 
Roque, Ricardo  Cortez,  Allan  Simpson, 
Mrs.  Thelma  Converse,  Fraser  Coalter. 

Rapid  Fire 
Melodrama 

“YANKEE  MADNESS,”  a 

Charles  R.  Seeling  production 
for  F.  B.  O.  Directed  by 
Charles  R.  Seeling,  story  by 
Charles  R.  Seeling.  Photo- 
graphed by  Pliny  Goodfriend. 
Five  reels. 

Here  is  one  melodrama  which  lives  up 
to  the  promise  of  the  first  few  feet.  A 
man  is  attacked  by  South  American  revo- 
lutionists, a girl  rescued  from  would-be 
abductors,  there  are  two  free-for-all-fights 
in  the  first  reel,  and  the  action  is  just 
as  fast  throughout  the  picture, 

Billie  Dove  as  Dolores,  is  a very  ap- 
pealing combination  of  Spanish  “vamp” 
and  persecuted  heroine,  George  Larkin 
as  Richard  Morton,  portrays  the  dare- 
devil “Americana”  very  effectively,  and 
Walter  Long  and  Earl  Schenck,  as  the 
“heavies”  do  very  good  work.  Manuel 
Came’re  gives  a fine  characterization  as 
Estaban. 

The  story  concerns  one  Robert  Mor- 
ton who  owns  a large  ranch  in  a South 
American  republic.  He  has  refused  to 
sell  to  the  revolutionists  because  of  his 
friendship  for  the  president  and  an  at- 
tempt is  made  upon  his  life.  He  men- 
tions to  his  son  that  he  should  go  down 
there  and  look  after  his  interests.  Rich- 
ard, the  son,  persuades  his  father  to  let 
him  go  in  his  place  and  after  many  thrill- 
ing adventures,  he  saves  the  republic, 
wins  the  president’s  daughter,  and  con- 
ducts himself  generally  in  the  approved 
manner  of  Heroes.  The  feature  is  very 
entertaining  and  contains  one  or  two  un- 
usual plot  twists. 

The  Cast:  George  Larkin,  Billie  Dove, 
Walter  Long,  Earl  Schenck,  Manuel 
Came’re,  Ollie  Kirby,  Arthur  Millett,  J. 
L.  Powell,  Jean  Goulven,  Annette  Perry. 
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Splendid  Portrayal 
In  Heavy  Pinero  Play 

“THE  ENCHANTED  COT- 
TAGE,” a First  National 
attraction  starring  Richard 
Barthelmess.  Adapted  from 
Arthur  Wing  Pinero’s  play. 
George  Folsey,  photographer. 
Directed  by  John  S.  Robert- 
son. Seven  reels. 

Tliis  is  an  after-the-war  story  of  a 
crippled,  twisted  war  hero  who  is  saved 
from  himself  by  the  devotion  of  a plain 
little  governess.  It  is  a rather  heavy, 
depressing  story  whose  theme  that  love 
makes  all  things  beautiful  is  only  slightly 
relieved  near  the  end  by  a dream  se- 
quence. 

There  are  several  excellent  character- 
izations, and  its  English  atmosphere  is 
well  carried  out  in  beautiful  sets  and 
exteriors.  Both  Mr.  Barthelmess  and 
May  McAvoy,  who  appears  opposite  him, 
give  striking  character  studies.  Barthel- 
mess as  Oliver  Smallwood,  late  lieutenant 
of  Royal  Fusilliers,  is  the  veteran  broken 
in  health  and  mind  through  the  ravages 
of  the  conflict  and  seeks  isolation  from 
his  family  and  friends,  while  Miss  Mc- 
Avoy, as  Laura  Pennington,  in  make-up 
and  dress  is  about  as  unlovely  an  “ugly 
duckling”  as  the  screen  has  portrayed. 
Others  in  the  splendid  cast  are  Ida  Wa- 
terman as  the  flighty  mother,  Mrs.  Small- 
wood; Alfred  Hicksman  as  Rupert 
Smallwood,  Oliver’s  father;  Florence 
Short  as  Ethel,  his  sister;  Holmes  Her- 
bert as  Major  Murray,  Oliver’s  blind 
buddy,  and  Ethel  Wright  as  Mrs.  Min- 
nett,  the  housekeeper. 

The  story  runs  thus:  Back  in  England 
from  the  war,  the  crippled  Oliver  seeks 
isolation  even  from  his  own  family.  He 
rents  a cottage  and  goes  there  to  live 
alone.  While  there  he  meets  Laura  Pen- 
nington, a homely  little  governess,  and 
strikes  up  a friendship  with  her.  Both 


Dorothy  Dalton  and  Jack  Holt  in  a scene 
from  Enchore  Pictures  production  “The 
Lone  Wolf,”  distributed  through  Asso- 
ciated Exhibitors. 


are  lonely  and  painfully  conscious  of  the 
cruel  manner  in  which  fate  has  treated 
them.  When  Oliver  learns  his  sister  is 
coming  to  live  with  him  “to  save  him 
from  himself,”  he  decides  that  the  only 
way  to  forestall  her  is  to  marry.  He  tells 
the  understanding  Laura  and  asks  her  to 
marry  him. 

The  ceremony  is  performed,  and  imme- 
diately after  it  the  young  couple  despise 
themselves  because  there  was  no  love  in 
their  hearts  nor  beauty  in  their  faces. 
But  their  attitude  swiftly  changes.  Oliver 
suddenly  sees  his  bride  as  extraordinarily 
beautiful,  and  she,  with  the  eyes  of  new- 
found love,  finds  him  to  be  handsome  and 
strong. 

The  Cast:  Richard  Barthelmess,  Ida 
Waterman,  Alfred  Hickman,  Florence 
Short,  Marion  Coakley,  Holmes  E.  Her- 
bert, May  McAvoy,  Ethel  Wright. 


Arrow  Presents  a 
Well-Made  Serial 

“DAYS  OF  ’49,”  an  Arrow 
production  in  fifteen  episodes. 
Neva  Gerber  and  Edmund 
Cobb  starred.  Directed  by 
Jacques  Jaccard.  Photographed 
by  Wm.  Nobl  e and  Eddie  Lin- 
den. Six  reels  reviewed. 

There  is  finish  and  class  to  this  Ben 
Wilson  serial  which  Arrow  is  distribut- 
ing. It  has  a consistent  story,  is  well 
directed  and  the  few  characters  are  well 
delineated. 

The  story  concerns  early  settlers  in 
Southern  California,  which  was  then  a 
part  of  Mexico,  and  of  their  struggle  to 
hold  a large  tract  of  land  which  it  was 
foreseen  would  be  very  valuable.  The 
trials  and  hardships  of  the  pioneers  who 
braved  the  sand,  sun  and  Indians  to 
reach  the  West  to  establish  homes  for 
themselves  is  graphically  pictured  in  the 
early  chapters  of  the  serial.  The  story 
revolves  around  a grant  of  land  made 
to  Capt.  John  Sutter.  Robert  Barsdon, 
an  unscrupulous  coward,  endeavors  to 
secure  the  deed  and  take  possession  of 
the  land  to  establish  an  empire  of  his 
own.  The  same  land,  however,  has  been 
granted  to  the  Cardosa  family  and,  upon 
the  death  of  the  head  of  the  family,  the 
daughter  comes  into  possession  of  the 
property.  There  are  conflicts,  Indian 
battles  and  burning  wagon  trains,  much 
wild  riding  and  plenty  of  excitement  in 
the  early  reels.  It  is  very  well  photo- 
graphed and  pleasingly  titled.  The  pic- 
ture is  very  well  cast. 

The  Cast:  Neva  Gerber.  Edmund 
Cobb,  Ruth  Royce,  William  McGaugh. 


Entertaining 

Comedy-Drama 

“RACING  LUCK,”  a Grand- 
Asher  production  for  Asso- 
ciated Exhibitors.  Directed  by 
Herman  C.  Raymaker.  Pho- 
tographed by  Ray  June.  Six 
reels. 

Here  is  the  first  feature  length  com- 
edy of  Monty  Banks.  It  is  rather  slow- 
moving  up  to  the  fifth  reel.  After  that, 
and  through  to  the  end,  it  begins  to  pick 
up  and  has  some  real  action.  The  first 
four  reels  are  taken  up  with  showing 
the  bologna  maker  in  his  native  haunts 
and  abroad  and  isn’t  really  very 
gripping. 

The  story  concerns  the  son  of  an 
Italian  bologna  maker  who  is  brought 
to  America  by  his  restaurant-owning 
uncle.  He  immediately  beats  up  the 


The  next  picture  in  which  Constance  Tal- 
madge  will  display  her  artistry  as 
comedienne  is  “The  Goldfish,”  pre- 
sented by  Joseph  M.  Schenck  through 
First  National. 

head  of  the  toughest  gang  in  the  city 
in  defense  of  a pretty  girl  and  is  pur- 
sued from  job  to  job  by  the  gangsters, 
who  use  their  influence  to  have  him  fired. 
He  is  finally  signed  up  to  drive  in  a big 
road  race,  being  mistaken  for  a dare- 
devil foreign  driver  and,  though  he  has 
never  driven  a car,  he  wins  the  purse, 
buys  his  folks  the  best  bologna  shop  in 
New  York,  and  marries  the  girl. 

It  is  all  rather  improbable,  but  on  the 
whole  is  entertaining. 

The  Cast:  Monty  Banks,  Helen  Fer- 
guson, Lionel  Belmore,  D.  Mitzoras, 
William  Blaisdale,  Francis  MacDonald. 


Adapted  Stage  Farce 
Moderately  Funny 

“THE  GOLDFISH,”  a First 
National  attraction  starring 
Constance  Talmadge.  Adapted 
from  Gladys  Unger’s  stage  play 
by  C.  Gardner  Sullivan.  Pho- 
tographed by  Ray  Binger.  Di- 
rected by  Jerome  Storm. 

Constant  Talmadge’s  latest  farce-com- 
edy will  appeal  to  the  flapper  public,  but 
it  will  not  add  greatly  to  her  reputation. 
The  story  is  too  light  and  frothy  to  at- 
tract or  hold  the  attention  of  most  pic- 
ture-goers. Of  course,  the  star  cannot 
be  blamed  for  the  fatuous  story  or  the 
banal  titling  and  she  does  some  excel- 
lent work  as  the  flippant,  flapper  wife. 
She  was  accorded  good  support  by  Jack 
Mulhall,  ZaSu  Pitts,  Edward  Connelly, 
Jean  Hersholt  and  William  Conklin. 

It’s  a long  jump  from  a Coney  Island 
dance  hall  to  Riverside  Drive,  but  Jennie 
Wetherby  made  it  in  two  husbands.  She 
was  accompanist  for  her  husband,  a song 
plugger,  when  they  agreed  that  in  case 
either  one  tires  of  the  other  he  or  she 
should  hand  the  other  a bowl  of  gold- 
fish to  signify  the  dissolution  of  their 
wedding  vows.  She  is  courted  and  won 
by  Herman  Krauss,  after  she  parts  with 
Jimmy,  and  becomes  a “lady.”  Next 
she  is  courted  by  Krauss’  employer,  J. 
Hamilton  Powers.  She  gives  Krauss 
the  goldfish  and  marries  Powers.  Upon 
the  death  of  Powers  she  is  courted  by 
the  Duke  of  Middlesex,  but  she  has  a 
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soft  spot  in  her  heart  for  her  first  hus- 
band and  finally  marries  him. 

The  Cast:  Constance  Talmadge,  Jack 
Mulhall,  Frank  Elliott,  Jean  Hersholt, 
ZaSu  Pitts,  Edward  Connelly,  William 
Conklin,  Leo  White,  Nellie  Baker,  Kate 
Lester,  Eric  Mayne,  William  Wellesley, 
Jacquelin  Gadsden,  Percy  Williams, 
John  Patrick. 

Light  Entertainment 
In  Vitagraph  Film 

“BORROWED  HUSBANDS,” 

a Vitagraph  production  featur- 
ing Florence  Vidor,  Earle  Wil- 
liams and  others.  Written  by 
Mildred  K.  Barbour.  Directed 
by  David  Smith.  Seven  reels. 

“Borrowed  Husbands”  will  prove  ac- 
ceptable entertainment  wherever  Flor- 
ence Vidor,  Earle  Williams,  Rockliffe 
Fellowes  and  Robert  Gordon  are  pop- 
ular. It  is  good  light  entertainment 
bordering  on  farce  and,  while  it  has  skill- 
ful direction  and  good  acting  through- 
out, it  is  not  wholly  convincing.  The 
story  is  quite  improbable,  although  not 
impossible  and,  although  it  is  unfolded 
logically  enough  without  suggestive  sit- 
uations, it  strains  the  credulity  at  times. 

Miss  Vidor  plays  the  role  of  Nancy 
Burrard,  supposed  to  be  a flirty  little 
wife,  with  intelligence  and  understand- 
ing, although  one  cannot  associate  her 
with  that  kind  of  a role.  Earle  Williams 
is  Major  Desmond,  a single  man  who 
imagines  Nancy  is  a widow  and  is 
shocked  to  learn  that  she  is  married. 
Robert  Gordon  was  good  as  Burrard, 
Nancy’s  husband,  and  Katherine  Adams 
pleasing  as  another  wife.  Rockliffe  Fel- 
lowes was  miscast  as  the  philandering 
Dr.  Langwell.  In  sets  and  general 
make-up  of  the  production  it  is  quite  up 
to  the  Vitagraph  standard. 

The  story  concerns  the  Burrard  fam- 
ily, Mrs.  Burrard  being  left  alone  when 
her  husband  goes  to  South  America  on 
business.  Major  Desmond  calls  and 
pays  court  to  her,  but  he  also  is  called 
to  South  America  and  there  meets  her 
husband  and  learns  the  truth.  Dr.  Lang- 
well, who  has  several  affairs  with  mar- 
ried women  and  a nurse,  gets  into  a peck 
of  trouble  when  the  nurse  dies.  The 
affairs  of  the  various  wives  are  finally 
straightened  out  and  all  ends  happily. 

The  Cast:  Florence  Vidor,  Earle  Wil- 
liams, Rockcliffe  Fellowes,  Robert  Gor- 
don, Katherine  Adams,  Violet  Palmer, 
W.  J.  Irving,  Alpheus  Lincoln,  Charlotte 
Merrian,  Clare  Dubrey. 


This  One  Not  Up  to 
Bill  Hart  Standard 

“SINGER  JIM  McKEE,”  a 

Paramount  production  starring 
William  S.  Hart,  directed  by 
Clifford  S.  Smith,  from  a story 
by  Hart,  with  scenario  by 
J.  G.  Hawks.  Length,  seven 
reels. 

William  S.  Hart  has  made  many-  better 
pictures  than  “Singer  Jim  McKee,”  which 
was  shown  last  week  in  New  York  as  the 
second  marking  of  his  return  to  screen 
activities  after  a long  lay-off.  However, 
there  is  much  to  entertain  and  a sufficient 
number  of  thrills  to  make  this  an  ac- 
ceptable offering  in  localities  where  the 
famous  portrayer  of  Western  characters 
is  still  a popular  hero. 

In  this  much  of  the  quick  action,  wild 
riding  and  rapid  shooting,  which  won  Mr. 
Hart  his  fame,  is  missing.  He  still  rides 
and  still  shoots,  but  much  of  the  footage 
which  could  better  be  devoted  to  fast 
action  is  submerged  to  a rather  slushy 
sentimentality  which  does  not  fit  nearly 
so  well  with  Hart  as  many  of  the  -other 
characters  he  has  portrayed. 

The  story  is  built  about  the  love  of 
“Singer”  Jim  McKee  for  the  motherless 
daughter  of  his  partner.  Buck  Holden, 
the  latter  being  killed  during  the  action 
of  the  plot,  with  the  child  left  to  the 
care  of  McKee.  The  nickname  of 
“Singer”  is  given  McKee  because  of  a 
penchant  for  bursting  into  song  at  unex- 
pected and  sometimes  unpropitious  mo- 
ments. This  habit  of  singing  is  used  by 
the  author  to  get  McKee  and  his  partner 
into  trouble  and  again  to  reunite  McKee 
with  the  girl  after  he  has  served  a term 
in  prison. 

The  Cast:  William  S.  Hart,  Phyllis 
Haver,  Gordon  Russell,  Bert  Sprotte, 
Ruth  Miller,  Edward  Coxen,  William 
Dyer,  George  Siegmann,  Baby  Turner. 

Entertaining 
Mine  Story 

“THE  PLUNDERER,”  a Fox 

production.  Directed  by  Geo. 

Archainbaud.  Jules  Cron- 

jager,  cameraman.  Adapted 

from  novel  by  Roy  Norton. 

Six  reels. 

The  outstanding  feature  of  this  pro- 
duction is  the  fight  between  Frank  Mayo, 
as  Bill  Matthews  and  Thomas  Santschi, 
as  Bully  Presby.  It  is  one  of  the  most 
realistic  and  best  staged  fights  we  have 


seen  in  any  picture.  Mayo’s  work  was 
good  ail  the  way  through,  though  marred, 
as  was  everyone’s,  'by  the  subtitles  which 
were  unusually  poor. 

Evelyn  Brent  ks  Lillian  Meredith, 
owner  of  the  local ' saloon,  did  some  fine 
acting,  and  Peggy,  Shaw  as  Bell  Parks, 
gave  a very  fine  Characterization.  Ed- 
ward Phillips,  as  Richard,  owner  of  the 
Croix  d’Ore  mine  gave  a satisfactory 
portrayal  of  his  character.  The  love  af- 
fair between  Dick  and  Joan  was  not  par- 
ticularly impressive. 

It  is  a story  of  a young  chap,  who,  on 
the  death  of  his  father,  inherits  an  aban- 
doned mine.  Word  comes  from  his 
father’s  former  foreman  that  gold  is  being 
taken  from  an  adjoining  mine  and  Dick  is 
sent  west  to  investigate.  He  meets  his 
father’s  foreman  in  the  little  mining  town, 
and  following  a number  of  thrilling  ad- 
ventures, finally  finds  that  their  gold  is 
being  tapped  by  the  other  mine.  After 
more  adventures  the  fight  takes  place, 
all  is  finally  settled  and  the  two  love 
affairs,  between  the  foreman  and  Lillian 
Meredith,  and  Dick  and  Joan,  come  to  a 
happy  ending.  The  picture  has  more 
than  the  average  entertainment  value. 

The  Cast:  Frank  Mayo,  Evelyn  Brent, 
Edward  Phillips,  Thomas  Santschi, 
James  Mason,  Peggy  Shaw,  Dan  Mason. 


Film  Exports  Steady 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  April  8.— 
Figures  just  issued  by  the  department  of 
commerce  show  our  January  exports  of 
motion  picture  films  to  have  maintained 
the  high  level  of  recent  months,  with  a 
total  of  18,583,482  feet,  valued  at  $783,047. 
Exports  of  positive  film  accounted  for 
the  greater  part  of  this  total,  being  13,- 
564,915  feet,  valued  at  $579,809,  although 
exports  of  unexposed  film  were  heavier 
than  in  past  months,  being  4,441,655  feet, 
valued  at  $119,573.  Exports  of  negative 
films  amounted  to  576,912  feet,  valued  at 
$83,665. 


Ready  for  New  Picture 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES'  April  8.— All  is  in 
readiness  at  Metro  for  filming  “One  Night 
in  Rome”  with  Laurette  Taylor.  Clarence 
Badger  will  direct. 


Hawks  With  Pickford 

LOS  ANGELES. — Wells  Hawks,  pub- 
licity man,  has  been  engaged  by  Mary 
Pickford  as  her  personal  representative 
in  connection  with  several  road  show  en- 
gagements for  “Dorothy  Vernon  of  Had- 
don  Hall.” 


Three  scenes  from  “Borrowed  Husbands,”  the  Vitagraph  attraction  with  Earle  Williams,  Florence  Vidor,  Robert  Gordon  and 

Katherine  Adams  featured 
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Everybody  everywhere  knows  Cooper’s  famous 
Leatherstocking  Tales. 

It  would  take  a million  dollars  to  make  a title 
equally  well  known. 

You  yourself  when  a boy  read  and  loved  “The 
Deerslayer”,  and  all  the  rest  of  those  thrilling 
stories.  Y ou  and  your  kids  know  Chingachgook, 


The  Serial  With 


Produced  by 
C.  W.  Patton 
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Norll-  famous  Novels  hy  James  Fenimoi'e  Cooper 


iVIillion  Dollar  Title 

Hawkeye,  Judith,  FloatingTom  and  WahTa  Wah 
just  about  as  well  as  you  know  your  neighbors. 

I When  you  announce  this  exciting,  colorful, 

amazing  Indian  adventure  serial  you’ve  got  the 
attention  of  most  of  your  community. 

When  you’ve  got  a million  dollar  title  to  show, 
you’re  on  the  road  to  many  thousands  yourself. 


Pafheserial 


Directed  b> 
Geo.  B.  Seit 
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[THE  FILMMABI] 

11^  , ■ 


F.  B.  O. 

ALBERT  KENYON,  brother  of  Charles 
Kenyon,  stage  playwright  and  himself 
an  author,  has  written  “The  Country 
Doctor”  which  will  serve  as  Ralph  Lewis’ 
first  starring  vehicle  for  his  own  produc- 
tion unit  which  will  begin  operation  on 
or  about  April  1 at  the  F.  B.  O.  studios. 
+ + + 

WORK  HAS  begun  on  the  eighth  epi- 
sode of  F.  B.  O.’s  new  “Telephone 
Girl”  series  xmder  the  direction  of  Mai 
St.  Clair,  Alberta  Vaughn  is  featured 
again  as  the  switchboard  queen,  Gladys 
Murgatroyd,  and  the  comics,  Al  Cooks, 
Kit  Guard  and  Gertie  Shore  remain  in  the 
cast.  There  will  be  twelve  episodes  in 
the  series  which  is  based  on  the  Cosmo- 
politan Magazine  stories  by  H.  C.  Wit- 
war,  author  of  “Fighting  Blood”  and 
other  notable  screen  successes. 

+ + + 

THE  LATEST  word  from  F.  B.  O.  has 
it  that  the  film  in  which  Derelys  Per- 
due, Lloyd  Hughes,  Ralph  Lewis,  Emily 
Fitzroy,  Joseph  Swickard  and  other  stars 
appear  will  be  seen  as  “Untamed  Youth.” 
The  attraction  was  first  known  as  “Born 
of  the  Cyclone.”  Subsequently  the  title 
was  changed  to  “Beware  the  Woman,” 
and  has  now  been  renamed  “Untamed 
Youth.” 

Fox 

FOX  FILM  Corporation  announces  that 
the  title  of  the  latest  starring  vehicle 
for  John  Gilbert  which  was  finished  this 
week  at  the  William  Fox  West  Coast 
Studios  has  been  changed  from  “The 
Mark  of  Cain”  to  “The  Lone  Chance.” 
+ + + 

WORK  WILL  be  completed  within  the 
next  few  weeks  on  the  screen  version 
of  “It  Is  The  Law,”  the  stage  play  dram- 
atized by  Elmer  Rice  from  the  novel  by 
Hayden  Talbot.  J.  Gordon  Edwards  is 
directing  this  production  at  the  William 
Fox  New  York  studios. 

+ + + 

PRODUCTION  has  been  started  at  the 
William  Fox  West  Coast  Studios  on 
the  latest  Charles  Jones  program  picture 
"Double  Dealing.”  George  Beranger  is 


directing  this  production  and  the  story 
and  scenario  is  by  Robert  Lee.  Beatrice 
Burnham  has  the  leading  feminine  role 
in  the  cast  which  includes  the  following 
players:  Pat  Hardigan,  Tom  Lingham, 
J.  Farrell  MacDonald  and  Edith  Ken- 
nick. 

Principal 

THE  NEXT  Harold  Bell  Wright  story  to 
be  picturized  by  the  Principal  Pictures 
Corporation  •ivill  be  definitely  selected  im- 
mediately upon  the  return  of  Sol  Lesser, 
producer,  from  Tucson,  Arizona,  where  he 
has  gone  to  confer  with  the  author.  Al- 
though it  is  believed  that  “The  Mine  ivith 
the  Iron  Door”  or  “The  Winning  of  Bar- 
bara Worth”  will  be  decided  upon,  there 
is  a possibility  that  “The  Calling  of  Dan 
Matthews”  may  be  chosen. 

First  National 

CONTRARY  TO  the  original  announce- 
ment, George  Fitzmaurice  will  not 
make  the  Cuban  scenes  for  “Cytherea”  in 
Cuba.  It  is  his  opinion  that  Cuban  at- 
mosphere abounds  in  Hollywood  and  he 
has  had  no  difficulty  at  all  in  obtaining 
the  locations  that  are  so  important  to 
complete  the  production. 

+ + + 

JOHN  McCORMICK,  First  National 
coast  representative,  announces  that  the 
cast  for  “For  Sale”  has  been  completed 
and  production  will  commence  immed- 
iately. Claire  Windsor,  who  has  just  re- 
turned from  abroad  where  she  was  en- 
gaged in  Edwin  Carewe’s  “Son  of  the 
Sahara,”  also  for  First  National,  will  por- 
tray the  leading  feminine  role. 

+ + + 

“A  SON  of  the  Sahara,”  Edwin  Carewe’s 
production  which  was  six  months  in 
the  making  in  Algeria  and  Paris,  is  fast 
being  cut  to  its  required  length  for  na- 
tional release  on  April  20th.  Since  the 
return  of  the  company  early  in  March, 
Carewe,  assisted  by  Miss  Adelaide  Heil- 
bron,  who  wrote  the  scenario  for  the  pic- 
ture, has  been  busy  inserting  the  final 
titles  and  eliminating  the  excess  footage. 
In  the  cast  are  Bert  LyteU,  Claire  Wind- 
sor, Rosemary  Theby,  Walter  McGrail, 
Montagu  Love  and  Paul  Panzer. 


Pathe 

“THE  KING  of  Wild  Horses,”  Hal 
Roach’s  spectacular  novelty  feature, 
heads  the  Pathe  schedule  of  releases  for 
April  13th.  Other  important  units  on 
this  program  include  a two-reel  comedy, 
“Brothers  Under  the  Chin,”  starring 
Stan  Laurel;  “The  Medicine  Hat,”  one  of 
the  two-reel  “Indian  Frontier  Series;”  a 
“Dippy  Doo  Dad”  comedy,  titled  “Our 
Little  Nell;”  “Paleface  Law,”  the  fourth 
episode  of  “Leatherstocking;”  an  Aesop 
Film  Fable,  “If  Noah  Lived  Today;”  is- 
sues Nos.  15  of  Pathe  Review  and  Topics 
of  the  Day;  and  Pathe  News  editions. 
Nos.  32  and  33. 

+ + + 

HARRY  LANGDON,  the  Mack  Sennett 
star  who  is  appearing  in  a series  of 
two-reel  comedies  being  distributed  by 
Pathe,  started  work  last  week  on  a new 
comedy  special  under  the  direction  of 
Harry  Sweet,  who  has  heretofore  been 
known  on  the  screen  as  a featured  com- 
edian. 

+ + + 

BARNEY  OLDFIELD,  who  has  starred 
repeatedly  on  the  auto  racing  course, 
is  about  to  make  his  debut  on  the  screen. 
Oldfields  initial  appearance  as  a motion 
picture  player  will  be  made  in  a new  Hal 
Roach  comedy  for  Pathe,  in  which 
Charley  Chase  plays  the  featured  role. 

Educational 

THE  APRIL  schedule  of  releases  of  Edu- 
cational Film  Exchanges,  Inc.,  will  be 
distinguished  by  the  appearance  of  the 
first  of  the  Jack  White  Comedies  made 
under  a contract  negotiated  last  year.  A 
Hamilton  comedy,  two  Christie  comedies 
and  a Mermaid  comedy  will  contribute 
the  balance  of  the  two-reel  subjects  for 
the  month.  Six  single  reel  releases,  con- 
sisting of  two  Cameo  comedies,  one  each 
of  the  Bruce  Wilderness  Tales,  the  “Sing 
Them  Again”  series  and  the  “Secrets  of 
Life”  series,  complete  the  program. 

Goldwyn  Cosmopolitan 

NIGEL  DE  BRULLIER  is  the  sixth  player 
selected  to  act  in  Goldwyn’s  picturization 
of  “Ben  Hur.”  He  zvill  act  the  role  of 


A picture  with  a horse  for  its  star.  “Rex”  and  three  scenes  from  “The  King  of  Wild  Horses,”  a novelty  feature  issued  by  Pathe, 

with  Edna  Murphy  and  Leon  Barry  playing  opposite  the  black  stallion. 
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Sinwnides,  played  on  the  stage  by  many  of 
the  most  prominent  players  of  the  age.  The 
other  five  members  of  the  cast  thus  far 
engaged  are  George  Walsh  as  Ben  Hur, 
Francis  X.  Bushman  as  Messala,  Gertrude 
Olmstead  as  Esther,  Kathleen  Key  as  Tirzah 
and  Carmel  Myers  as  Iras. 

+ + + 

FINAL  CUTTING  of  John  Lynch’s  story, 
“The  Rejected  Woman,”  has  been  approved 
by  Henry  M.  Hobart,  vice  president  of  Dis- 
tinctive Pictures  Corporation,  who  has  given 
the  order  for  rushing  through  of  prints, 
in  order  that  this  feature  may  be  released 
at  the  earliest  time  possible. 

+ + + 

DIRECTOR  KING  Vidor  is  ready  to  begin 
photography  on  his  picturization  of  Rachel 
Cr other’s  play,  “Mary  the  Third,”  which 
will  be  released  under  another  title.  Addi- 
tional players  have  been  added  to  the  cast. 
Among  them  are  Virginia  Lee  Corbin,  ZaSu 
Pitts,  Eulalie  Jensen,  Gertrude  Claire  and 
E.  J.  Ratcliffe. 

+ + + 

Metro 

METRO  WILL  release  three  pictures 
this  month  with  Rex  Ingram’s  new  pro- 
duction, “The  Arab,”  in  the  offing  as  a 
possible  fourth.  The  uncertainty  of  “The 
Arab”  rests  in  the  fact  that  Ingram  is 
still  busy  assembling  the  negative  and 
Metro  officials  declared  that  it  was  im- 
possible to  say  at  this  date  whether  “The 
Arab”  would  be  available  for  April.  The 
three  productions  now  ready,  to  be  re- 
leased in  the  order  named,  are  “A  Boy 
of  Flanders,”  Jackie’s  second  picture  for 
Metro,  “Mademoiselle  Midnight,”  Mae 
Murray’s  new  picture  and  “Sherlock,  Jr.,” 
Buster  Keaton’s  third  Metro  feature 
length  comedy. 

+ + + 

METRO  HAS  purchased  Nina  Wilcox 
Putman’s  Saturday  Evening  Post 
story,  “The  Beauty  Prize”  as  a starring 
vehicle  for  Viola  Dana.  Miss  Dana  is 
now  engaged  in  the  production  of  “Along 
Came  Ruth,”  a screen  version  of  Henry 
Savage’s  Broadway  hit  with  Irene  Fen- 
wick in  the  title  role.  It  is  being  pro- 
duced imder  the  direction  of  Eddie  Cline 
with  the  following  supporting  cast:  Wal- 
ter Hiers,  Tully  Marshall,  Raymond  Mc- 
Kee, Victor  Potel,  Gale  Henry,  Nelson 
McDowell,  DeWitt  Jennings,  Adele  Far- 
ringfton  and  Brenda  Lane.  Winifred 
Dunn  made  the  adaptation. 

+ + + 

A COMPLETE  list  of  the  members  of 
the  cast  of  Reginald  Barker’s  latest  pro- 
duction under  Metro-Louis  B.  Mayer 
auspices,  “Broken  Barriers”  shows  sev- 
eral changes  in  the  cast  that  was  orig- 
inally projected.  Those  who  will  play 
the  big  roles  in  “Broken  Barriers”  now 
are  James  Kirkwood,  Adolphe  Menjou, 
Norma  Shearer,  Mae  Busch,  Robert  Fra- 
zer, George  Fawcett,  Margaret  McWade, 
Robert  Agnew,  Ruth  Stonehouse,  Wini- 
fred Bryson,  Walter  Hiers,  Edith  Chap- 
man and  Vera  Reynolds. 

Chadwick 

WORK  has  been  completed  on  the  final 
scene  of  Lionel  Barrymore’s  latest 
screen  vehicle  “Meddling  Women,”  a 
Chadwick  Pictures  Production.  “Med- 
dling Women”  was  both  written  and  di- 
rected by  Ivan  Abramson,  early  pioneer 
director  of  the  movies.  In  the  support- 
ing cast  are  Dagmar  Godowsky,  Sigrid 
Holmquist,  Hugh  Thompson,  Ida  Darl- 
ing and  others. 


Truart 

ABRAHAM  CARLOS,  president  of  Car- 
los productions,  which  made  “The  Un- 
known Purple”  and  is  at  present 


Lew  Cody  and  Claire  Windsor  in  a scene 
from  “Nellie,  the  Beautiful  Cloak  Model.” 
(Goldw3m.) 


producing  the  Richard  Talmadge  series 
of  melodramas  for  Truart,  arrived  in 
New  York  this  week,  in  advance  of  his 
studio  organization,  as  the  initial  step  in 
the  removal  of  the  Carlos  activities  from 
the  Coast  to  New  York. 


Warners 

BABBITT,”  the  Sinclair  Lewis  novel,  is 
rapidly  being  rounded  out  at  the  Warner 
Brothers  west  coast  studio.  Willard  Louis, 
who  played  a prominent  part  in  “Beau 
Brummel,”  has  been  assigned  the  leading 
role  as  George  Babbitt,  the  busy  business 
man  in  this  screen  version  of  the  Sinclair 
Lewis  novel.  Other  additions  to  the  case 
are,  Mary  Alden,  plays  Mrs.  Babbitt,  Car- 
mel Myers  portrays  Tanis  Judique,  and 
Raymond  McKee  plays  the  part  of  Theo- 
dore Roosevelt  Babbitt. 

+ + + 

WARNER  BROTHERS  have  purchased 
the  screen  rights  to  Edna  Berber’s  “So 
Big,”  one  of  the  season’s  outstanding  novels, 
and  “Vanishing  Point”  by  Conningsby  Daw- 
son. “Vanishing  Point”  is  an  international 
society  drama,  with  the  locale  laid  in  Cen- 
tral Europe.  A popular  edition  of  the 
book  is  to  be  placed  on  the  market  in  May 
by  Grossett  S'  Dunlap. 

Universal 

“GULLIVER’S  TRAVELS,”  Dean 
Swift’s  famous  old  story  of  the  land  of 
Lilliput,  with  its  diminutive  people,  and 
Brobdignag,  where  men  were  giants,  may 
soon  live  again  in  pictures.  Plans  are 
being  discussed  at  Universal  City  for  pro- 
ducing the  famous  old  story,  known  to 
every  child  in  the  world,  with  a company 
of  tiny  actors  and  actresses,  a giant  or 
two,  and  an  all  star  cast. 

+ + + 

COINCIDENT  with  the  arrival  in  New 
York  early  this  week  of  Jack  Hoxie’s 
latest  Universal  feature,  “Ridgeway  of 
Montana,”  comes  word  from  Universal 
City  that  the  western  star  has  been 
signed  by  Universal  for  a period  of  five 
years. 

+ + + 

UNIVERSAL  announces  a new  series  of 
two-reel  western  dramas.  They  are  al- 
ready in  the  making  and  will  be  released 
one  a week  beginning  May  10th.  This 
series  will  form  an  important  adjunct  to 


Universal  Short  Subjects  program,  which 
also  includes  both  one  and  two  reel  com- 
edies, several  special  comedy  drama  ser- 
ies, as  well  as  serials  and  news  reels. 


United  Artists 

FOLLOWING  THE  showing  of  Jack  Pick- 
ford’s  latest  photoplay  production,  “The 
Hill  Billy,”  an  Allied  Producers  and  Dis- 
tributors Corporation  release,  at  all  the 
Keith,  Procter  and  Moss  houses  in  Greater 
New  York,  Marcus  Loew  has  booked  this 
him  for  engagements  beginning  at  an  early 
date  in  the  theatres  of  the  Loew  New  York 
circuit. 

+ + + 

LITA  GREY,  Chaplin’s  new  leading  lady. 

will  appear  with  him  in  the  next  sequence 
of  his  comedy  to  be  filmed,  and  this  will  be 
this  young  woman’s  hrst  appearance  before 
the  camera  since  the  role  she  played  in 
“The  Kid.”  It  is  expected  nozv  that  the 
picture  will  be  hnished  and  ready  for  public 
view^  sometime  in  September  next,  and  zvill 
be  distributed  by  United  Artists  Corporation 
as  an  autumn  release. 


Paramount 

JOE  KING  has  been  added  to  the  cast  of 
“Unguarded  Women,”  which  Alan 
Crosland  is  now  producing  at  the  Para- 
mount Long  Island  studio  with  Bebe 
Daniels  and  Richard  Dix  in  the  featured 
roles.  King  will  have  the  role  of  Jimmy 
Craig,  an  American  man-about-tovm  in 
Pekin,  China,  where  most  of  the  scenes 
of  the  picture  are  laid. 

+ + + 

EFFIE  SHANNON,  Laurence  D’Orsay 

and  Arthur  Cozine  are  the  latest  addi- 

tions to  the  cast  of  Herbert  Brenon’s  pro- 
duction for  Paramount,  “The  Mounte- 
bank,” which  features  Ernest  Torrence 
and  Anna  Q.  Nilsson.  Miss  Shannon 
will  play  Lady  Verity-Stewart,  D’Orsay 
will  have  the  role  of  Sir  Julius  Verity- 
Stewart  and  Cozine  will  play  Lt.  Arbuth- 
not. 

+ + + 

CLARE  BERANGER,  author  of  “The 
Bedroom  Window,”  which  William  de 
Mille  is  filming  for  Paramount  at  the 
Lasky  studio,  has  returned  to  New  York 
to  complete  her  scenario  for  Mr.  de 
Mille’s  next  production. 


Vitagraph 

ALBERT  E.  SMITH,  president  of  Vi- 
tagraph, returned  to  Hollywood  last 
week  from  Santa  Barbara  where  he  spent 
several  days  visiting  the  annual  horse 
show. 

+ + + 

WHITMAN  BENNETT  now  has  three 
productions  under  the  Vitagraph  ban- 
ner. His  latest  release  “Virtuous  Liars” 
was  shown  at  the  Rialto  Theatre  last 
week.  “The  Leavenworth  Case”  and 
“Loyal  Lives”  are  the  other  two  pictures. 
David  Powell  and  Edith  Allen  have  the 
leading  roles  in  “Virtuous  Liars.” 

C.  B.  C. 

“PAL  o’  MINE,”  the  latest  C.  B.  C.  feature 
picture,  which  wgs  completed  a short  time 
ago,  is  being  brought  cast  by  Joe  Brandt. 
Advertising  and  exploitation  plans  have  all 
been  made  and  before  the  negative  arrives 
within  the  next  ten  days  the  campaign  shall 
have  been  launched. 

+ + + 

WORD  HAS  been  received  from  Harry 
Cohn,  vice-president  of  the  C.  B.  C.  Film 
Sales  Corporation,  that  William  Fairbanks 
has  been  signed  to  star  in  a series  of  twelve 
feature  productions.  These  pictures  are  not 
to  be  western  stories,  but  will  be  society 
dramas. 
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OF  the  many  advertising  mediums 
available  to  the  wideawake  exhib- 
itor, it  is  doubtful  if  any  of  them  are  so 
consistently  “surefire”  as  the  house  or- 
gan, more  often  mentioned  as  the  pro- 
gram or  magazine.  Just  as  your  pipe 
organ  will  play  upon  your  patrons’ 
musical  inclinations  when  handled  by  a 
good  organist,  so  will  your  house  organ 
— your  news  organ — play  upon  their 
curiosity  to  see  your  future  attractions 
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House  Organ  Is 
''Surefire  Ad 
Medium'':  Brown 

By  LEN  S.  BROWN 

Manager,  Finkeisfein  & Ruben’s  New 
Astor,  St.  Paul 

when  the  story  is  told  them  in  a clear 
and  concise  manner.  But  never  lose 
sight  of  the  fact  that  just  as  surely  as 
your  audience  loathe  to  listen  to  inferior 
musical  arrangements,  so  will  they  re- 
fuse to  digest  a continuance  of  ungram- 
matical, badly  arranged,  illiteral  bunk  in 
your  house  magazine,  whether  you  have 
news  of  the  utmost  photoplay  impor- 
tance to  give  them,  or  not.  Many  a 
good  story  has  been  ruined  in  the  telling. 
And  not  a few  poor  ones  have  been  made 
interesting  when  cleverly  interpreted. 

In  many  instances  the  actual  seat- 
selling value  to  the  theatre  of  a neat 
well  printed,  carefully  edited  house  mag- 
azine is  offset  by  an  overanxious  desire 
to  make  the  magazine  pay  for  itself  by 
being  smothered  under  a deluge  of  ads. 
Whether  or  not  this  is  a wise  policy  to 
pursue  is  an  open  question,  purely  one 
for  the  theatre  manager’s  own  considera- 
tion. It  is  certain  that  any  extra  revenue 
derived  from  the  few  side  lines  available 
to  the  theatre  manager  is  more  than  ac- 
ceptable, especially  in  the  many  sections 
of  the  country  which  are  not,  unfortu- 
nately addicted  to  the  habit  of  having 
crowds  four  deep  and  a block  long 
storming  the  doors  and  fighting  for  ad- 
mission. But,  nevertheless,  the  question, 
“How  much  can  I make  out  of  the  ads 
in  my  magazine”  often  is  regarded  with 
more  importance  than,  “How  much  can 
I benefit  my  business  and  stimulate  fur- 
ther interest  in  the  pictures  I am  trying 
to  sell  my  patrons  by  confining  my  mag- 
azine exclusively  to  news  of  my  thea- 
tre?” The  writer  has  always  maintained 
the  opinion  that  if  a certain  space  in  his 
magazine  is  worth  a certain  amount  of 
money  to  an  outside  advertiser,  that 
same  space  is  decidedly  worth  as  much, 
if  not  more,  to  his  own  business. 

* * Jji 

With  the  high  cost  of  newspaper  ad- 
vertising in  the  average  city  daily,  and 
in  all  specialty  advertising  in  which  it 
is  necessary  to  give  the  reader  somewhat 
more  than  a bare  outline  of  the  story  to 
be  told,  the  value  of  an  efficient  house 
magazine  should  not  be  underestimated. 
Omitting  the  pros  and  cons  relative  to 
the  solicitation  of  foreign  advertising, 
the  house  magazine  offers  the  theatre 
manager  an  exclusive  and  efficient  ad- 
vertising medium  for  his  own  business 
at  a relatively  small  cost  when  com- 
pared with  the  cost  of  other  forms  of 
publicity. 

A magazine  makeup  which  is  readily 
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adaptable  to  the  average  theatre  is  the 
double  run  sheet,  cut  to  an  llxl6-inCh 
size.  By  cutting  to  this  size  it  is  pos- 
sible for  your  printer  to  cut  8 sheets  out 
of  the  regular  32x44-inch  sheet  of  mill- 
finish  book  paper,  without  any  waste. 
When  folded  this  gives  a neat  appear- 
ing four-page  magazine.  For  theatre 
use  this  size  is  very  acceptable,  as  it 
allows  the  insertion  of  any  of  the  stand- 
(Conctnded  on  page  58) 
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LETTERS 
From  Readers 

A forum  at  which  the  exUbitor 
u invited  to  express  his  opinion  on 
matters  of  current  interest  Brevity 
adds  forcefulness  to  any  statement 
Unsigned  letters  will  not  be 
printed. 


A First  Letter 

COLBY,  WIS.— To  the  Editor:  This 
is  the  first  time  that  we  have  ever  under- 
taken to  write  a letter  to  your  columns, 
but  we  have  been  reading  with  interest 
the  several  letters  from  exhibitors  all 
over  the  country  relative  to  the  several 
grievances  and  bad  conditions,  that  all 
us  exhibitors  have  to  buck  up  against, 
which  have  been  in  the  Herald  the  last 
few  weeks,  and  especially  the  comeback 
by  different  ones  to  Mr.  Ballin’s  article 
in  the  March  8th  issue  of  the  Herald. 

And  right  here  I wish  to  congratulate 
Hilda  H.  Angell  for  the  nice  comeback 
to  this  article  which  appears  in  the  March 
22nd  Herald.  She  certainly  had  a come- 
back to  all  of  Mr.  Ballin’s  remarks  and 
handled  it  in  a nice  way.  Her  argument 
as  to  the  block  booking  system  and  call- 
ing attention  to  the  matter  of  the  dis- 
tributors insisting  on  the  exhibitors 
booking  all  or  none,  or  rather  insisting 
on  the  exhibitor  booking  the  older  pic- 
tures of  a certain  star  before  or  at  the 
time  you  book  their  later  productions, 
has  been  brought  home  to  all  the  exhibi- 
tors, I expect.  We  know  it  has  to  us, 
as  one  of  the  exchanges  we  buy  a great 
number  of  pictures  from  hands  us  the 
same  line.  They  have  one  or  two  of  this 
certain  star’s  pictures  that  we  must  buy 
before  we  can  buy  this  star’s  later  pic- 
tures, although  we  know  the  later  pic- 
tures would  be  money  makers  for  us. 
Hilda  H.  Angell  brought  out  this  matter 
in  a very  nice  way  in  citing  the  Jackie 
Coogan  “Oliver  Twist’’  picture. 

We  have  only  been  in  the  exhibition 
game  for  a couple  of  years,  but  have 
learned  a lot  of  things  in  that  short  time 
and  know  we  have  a lot  more  to  learn. 
In  looking  back  over  those  two  years  we 
often  wonder  how  we  would  have  man- 
aged to  even  exist  if  it  had  not  been  for 
the  Herald  (the  only  honest-to-goodness 
paper  in  the  field  that  covers  all  the  ex- 
hibitor wants),  and  in  this  connection  will 
have  to  recite  how  it  happened  that  we 
got  started  off  on  the  right  foot. 

We  had  just  leased  the  theatre  which 
we  now  operate  and  before  there  had 
even  any  of  the  salesmen  got  to  us  to 
stick  us  for  a contract  for  some  of  his 
box  office  smashing  pictures,  Exhibitors 
Herald  got  to  us  first.  When  we  saw 
this  fellow  coming  and  before  he  had  in- 
troduced himself,  we  said,  “Here  is  where 
we  get  stuck  the  first  time  in  the  moving 
picture  business.’’  He  showed  us  a sam- 
ple or  two  of  the  Herald  and  a copy  of 
The  Box  Office  Record.  We  didn’t  know 
what  half  of  his  talk  was  about,  but  fig- 
ured we  would  have  to  buy  it,  as  we  were 
in  the  game  and  had  to  get  stuck  for 
everything  that  came  along  until  we  had 
learned  something,  so  we  subscribed  for 
the  Herald. 

We  have  lost  the  receipt  he  gave  us 
for  the  subscription,  but  we  would  sure 
like  to  meet  that  guy  and  thank  him 
many,  many  times  for  getting  us  on  our 
first  and  what  has  proven  to  be  our  very 
best  investment  we  have  made  in  the 
moving  picture  game  in  the  two  years, 
and  if  we  stay  in  the  game  another  20 


Marion  Davies  as  Princess  Mary  in 
“Yolanda”  the  new  Cosmopolitan  pro- 
duction, distributed  through  Goldwyn. 


years  I believe  it  will  still  top  the  list 
for  good  investments. 

To  say  that  because  we  got  the  Herald 
first  kept  us  from  getting  stung  in  buying 
pictures  at  the  start  would  be  claiming 
too  much,  because  we  did  get  stung  a 
few  times,  as  we  fell  a few  times  for 
some  of  the  bunk  that  the  salesmen  hand 
you,  but  we  have  learned  considerable  by 
getting  stung  a few  times  and  by  follow- 
ing the  H.erald  and  the  “What  the  Pic- 
ture Did  Eor  Me”  department  we  know 
what  we  want  in  pictures,  even  if  we 
don’t  always  get  it. 

Referring  to  the  matter  of  the  “Herald 
Only”  Club  Favorite  Star  campaign:  We 
did  not  get  to  it  in  time  to  pick  one  of 
the  stars  for  a candidate  soon  enough, 
for  our  favorites  have  been  nominated 
before  now.  There  are  several  of  our 
favorites  already  nominated,  but  we 
won’t  say  at  this  time  who  we  will  finally 
vote  for  when  the  ballot  is  out,  but  will 
give  all  due  credit  to  several  of  the 
brother  exhibitors  in  knowing  how  to 
pick  out  the  beauties.  For  instance,  Jen- 
kins, Rand,  Creal,  and  whoever  it  was 
that  nominated  Claire  Windsor.  Also  our 
upstate  brother  exhibitor  that  nominated 
Colleen  Moore.  Have  forgotten  where 
he  was  from  and  have  mislaid  that  copy 
of  the  Herald,  but  think  he  was  from 
Wisconsin,  which  accounts  for  his  good 
judgment. 

A word  about  the  poor  print  question. 
W’e  note  that  in  certain  territories  the 
exhibitors  more  or  less  complain  of  poor 
prints.  Now  we  get  practically  all  our 
prints  out  of  the  Milwaukee  exchanges 
and  wish  to  say  that  they  have  never 
given  us,  with  but  one  exception,  a poor 
print  in  the  last  two  years.  We  refer  to 
the  First  National,  Universal  and  Gold- 
wyn exchanges.  And  we  believe  if  you 
will  check  up  the  reports  from  the  ex- 
hibitors in  this  territory  getting  service 
out  of  Milwaukee  exchanges  that  you 
will  notice  there  are  but  few  complaints 
of  poor  prints.  We  have  noticed  this  of 
late  and  believe  that  if  the  different  dis- 
tributors throughout  the  United  States 
would  check  up  in  the  territory  where 
there  are  so  many  complaints  of  poor 
prints  and  get  after  their  exchange  man- 
agers or  look  into  the  manner  of  their 
inspection  departments  in  these  different 
exchanges,  and  get  rid  of  the  employees 
in  these  departments  that  are  careless  in 
the  inspection  of  films  returned  by  ex- 
hibitors. they  could  improve  the  condi- 
tions of  prints  and  eliminate  a great  deal 
of  the  bad  print  complaint  from  exhibi- 
tors. 


We,  for  one,  extend  a vote  of  appre- 
ciation to  the  First  National,  Universal 
and  Goldwyn  exchange  managers  and 
employees  at  Milwaukee,  the  good  con- 
dition of  prints  they  are  furnishing  ex- 
hibitors in  this  territory,  and  here  is 
hoping  they  continue  the  good  work. 

We  are  enclosing  a few  reports  on  pic- 
tures we  have  run  recently.  We  are  in 
a small  town  and  run  but  one  or  two 
pictures  a week,  so  our  reports  don’t 
cover  the  whole  field,  but  we  sure  look 
forward  to  each  copy  of  the  Herald  each 
week  and  the  first  thing  we  look  for  is 
the  “What  the  Picture  Did  Ftor  Me”  de- 
partment, and  we  are  now  looking  for- 
ward to  when  we  will  receive  the  March 
issue  of  The  Box  Office  Record. — 
Crosby  & Schwierske,  Rex  theatre, 
Colby,  Wis. 


The  Objection  to  Block  Booking 

MARION,  N.  C. — To  the  Editor:  We 
want  to  express  our  hearty  agreement 
with  Mr.  B.  P.  McCormack's  letter  to  you 
concerning  expensive  press  books,  and 
your  editorial  on  the  matter  in  your  issue 
of  March  22nd. 

Unquestionably,  there  is  a large  sum 
of  money  spent  by  the  producing  com- 
panies on  press  books  which  is  entirely 
unnecessary  and  of  no  use  or  help  what- 
ever to  the  exhibitor,  who,  as  you  state 
in  your  editorial,  only  wants  as  informa- 
tion from  the  producers,  a plain  state- 
ment of  what  the  picture  is.  This  is  one 
of  a number  of  needless  forms  of  expense 
which  go  into  the  cost  of  a picture  and 
keep  the  price  up  on  the  exhibitor.  And 
furthermore,  it  is  in  a wav,  as  practiced 
by  some  producing  companies,  a rather 
“shady”  business,  to  say  the  least. 

They  send  and  show  Mr.  Exhibitor  ex- 
pensively gotten  up  and  ornate  press 
books  calculated  to  make  him  think  that 
he  is  going  to  get  something  bigger  than 
“The  Birth  of  a Nation,”  whereas  he 
often  finds  after  he  has  played  the  picture 
that  he  has  bought  an  ordinary  program 
picture  for  a special. 

Another  condition  in  our  trade  that 
you  should  keep  hammering  on  editor- 
ially is  the  block  booking  system,  which 
certainly  is  unfair  to  a small  town  ex- 
hibitor. The  big  town  exhibitor  can  use 
nearly  any  kind  of  picture  and  find  a cer- 
tain amount  of  patronage  for  it;  but  a 
small  town  exhibitor  has  to  pick  out  and 
use  pictures  as  nearly  as  possible  to 
please  his  entire  drawing  patronage  and 
give  offense  to  none.  And  certainly  no 
producing  company  is  selling  any  block 
of  pictures  which  are  all  of  this  kind. 

In  our  experience,  every  one  of  the 
producing  companies  includes  in  every 
block  some  of  their  “mistakes.”  We  can- 
not buy  on  the  block  system  because  we 
would  almost  always  have  to  take  some 
pictures  that  would  positively  injure  our 
business  to  show.  To  our  mind,  it  is  a 
clear  and  undeniable  fact  that  any  pro- 
ducing company  making  a picture  which 
cannot  be  sold  on  its  individual  merits  is 
making  a picture  that  is  not  desirable  to 
the  general  run  of  exhibitors,  and  this 
block  system  is  only  used  to  force  pic- 
tures on  exhibitors  that  they  do  not 
want. — E.  J.  House  & M.  L.  Justice, 
Oasis  theatre,  Marion,  N.  C. 


He  Bragged  Too  Soon 

GOTHENBURG,  NEB. — To  the  Editor: 
In  a former  letter  I “bragged”  about  the 
amount  of  experience  I had  accumulated 
in  the  short  time  we  have  been  in  the 
show  business.  Reckon  some  of  my 
friends  in  Omaha  must  have  read  it  and 
decided  it  was  time  to  teach  us  a few 
more  things.  Anyway,  we  have  been 
treated  to  another  practical  joke — as  per 
this  way:  Being  in  a settlement  of 

Swedish  and  Danish  people,  largely, 
thought  it  would  be  smart  to  book  a good 
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picture  made  in  the  old  country — i.  e., 
“David  Copperfield.” 

Sat  right  in  their  office  and  set  in  the 
dates  March  6 and  7,  ordered  advertis- 
ing, came  home  and  tied  up  with  the 
school,  made  a lot  of  noise  about  the 
picture,  got  everybody  excited;  and  the 
darned  thing  never  showed  up.  Called 
the  exchange  on  the  ’phone  Thursday 
morning  and  was  informed  that  Sioux 
City  had  my  picture,  but  surely  would  be 
back  that  day.  Got  wir-e  Thursday  aft- 
ernoon saying  our  show  was  being 
shipped.  This  would  have  given  us  a 
fairly  good  break,  as  we  posted  the  in- 
formation that  “David”  missed  his  train 
and  would  be  here  Friday  sure.  But  our 
little  jokers  were  still  joking  and  the  film 
never  did  show  up. 

Would  you  advise  us  to  take  an  ax  to 
them,  or  let  ’em  die  of  their  own  mean- 
ness? The  funniest  part  of  the  whole 
deal  was  that  there  weren’t  over  350  or 
400  people  came  out  on  a snowy  night 
to  read  our  “no  show”  sign.  Dog-gone 
my  hide — I sure  laffed.  This  is  the  sec- 
ond Tuesday  following  and  not  a word 
from  them  as  to  the  why  and  wherefore. — 
L A.  Burson,  Sun  theatre,  Gothenburg, 
Neb. 


House  Organ  Is  “Surefire” 

Ad  Medium,  Says  Brown 

(Continued  From  Page  56) 


ard  ad  and  display  cuts  furnished  by  the 
exchanges,  running  from  one  to  three 
columns  in  width  and  down  to  1 inch 
in  depth. 

An  illustration  of  what  may  be  accom- 
plished in  this  size  is  noticeable  in  the 
reproduction  herewith  of  the  magazine 
used  by  the  writer  at  the  New  Astor 
theatre,  St.  Paul,  Minn. 

It  will  be  noticed  page  1 carries  a stock  head- 
ing cut,  with  the  name  of  theatre,  etc.,  in 
bold  relief,  the  remainder  of  the  pagre  being 
given  over  each  week  to  a story  of  next 
week’s  attraction,  cut  of  star,  and  ribbon  ad 
at  boftom  carrying  announcement  of  current 
attraction. 

Page  2 is  devoted  to  review  of  current  bill, 
cuts,  etc.,  and  each  week  an  editorial  on  some 
important  phase  of  the  iiidustry,  which  is  of 
particular  interest  to  the  patron.  Much  val- 
uable propaganda  can  be  spread  through  the 
medium  of  this  editorial  column.  If  you  ime 
not  possessed  of  the  peculiar  knack  of  writ- 
ing an  original  editorial  each  week— and  it’s 
no  job  either^it  is  not  a ilifficult  matter  to 
resort  to  the  time  honored  scissors  and  clip 
something  of  importance  and  interest  from 
the  columns  of  readable  matter  which  is  pub- 
li^ed  from  week  to  week  in  the  various  trade 
and  other  papers. 

Page  3 lends  itself  admirably  to  a strikmg 
full  page  ad  on  your  next  attraction,  for  which 
a stock  ad  cut  can  always  be  secured  from 
the  exchanges. 

PsLge  4 may  be  classed  as  a general  utility 
page,  allowing  for  local  squibs,  coming  and 
current  attraction  announcements,  columns  de- 
voted to  “Public  Relations,’’  and,  of  greater 
impKirtance  a coupon  to  be  filled  out  by  those 
of  your  readers  who  wish  to  have  their  names 
included  in  your  mailing  list. 

>jc  >ji 

This  leads  up  to  the  mailing  list  ques- 
tion. Many  requests  for  information  on 
how  to  secure  a good  live  mailing  list 
are  constantly  noted  in  the  Herald. 
Properly  used,  the  house  magazine  is 
ideal  for  this  purpose.  If  you  are  after 
quick  results,  select  at  random  from  your 
city  directory  any  number  of  names  at 
the  start.  Mail  a copy  of  your  maga- 
zine to  each  one  of  these,  with  a special 
card  enclosed,  reading  somewhat  as 
follows : 

“We  are  mailing  you  herewith  a copy  of  the 

Theatre  Magazine.  We  feel  sure  you 

will  appreciate  our  endeavors  to  bring  you  at  all 
times  the  utmost  in  photoplay  entertainment.  If 

you  take  an  interest  in  the  Theatre,  we 

know  that  you  will  be  interested  in  being  advised 
from  week  to  week  of  the  various  attractions  we 
are  offering  our  patrons.  If  you  will  fill  out  the 
coupon  on  page  four  of  the  enclosed  magazine,  we 
will  be  glad  to  mail  you  your  copy  each  and 
every  week,  at  no  cost  to  you.” 

Enter  on  your  lists  the  names  and  addresses 


of  the  replies  you  get  from  this  first  batch,  and 
during  each  succeeding  week,  for  say  four  or  five 
weeks  mail  out  copies  of  the  magazine  to  different 
lists  of  names  selected  from  the  city  directory. 
By  following  along  this  process  of  elimination  in 
a very  few  weeks  it  is  possible  to  collect  a mailing 
list  composed  entrely  of  names  and  addresses  of 
persons  who  have  personally  requested  you  to  send 
your  publication  to  them.  You  will  assuredly  find 
that  a lively  response  will  be  given  your  request 
for  names  through  the  coupon  medium.  In  the 
publication  of  the  Astor  Theatre  Magazine  as  re- 
produced, never  a single  week  goes  by  in  which 
several  new  names  are  not  received,  properly  filled 
out  on  the  coupon.  The  mailing  list  of  this  par- 
ticular magazine  is  constantly  growing  and  con- 
tains positively  nothing  but  names  of  persons  who 
actually  take  a keen  interest  in  the  Astor  theatre. 

For  mailing  purposes  fold  neatly  in  a number 
9 manilla  envelope,  flap  unsealed,  and  mail  for  1 
cent. 

In  many  communities  the  theatre  manager  is  up 
against  an  indifferent  attitude  on  the  part  of  the 
local  newspapers.  He  constantly  encounters  bitter 
opposition  to  the  motion  picture  from  certain  ele- 
ments. He  frequently  has  a personal  message  to 
deliver.  Oftimes  he  longs  for  a medium  in  which 
he  can  champion  his  cause.  And  above  all,  he 
NEEDS  just  such  a medium  through  the  columns 
of  which  he  can  foster  the  spirit  of  intimacy  and 
good  fellowship  between  his  patrons  and  himself 
at  all  times. 

A live  house  magazine  offers  you,  at  small  cost 
commensurate  with  value  received,  just  such  a 
medium.  And  it  hits  directly  at  your  most  valu- 
able asset — your  patrons. 


STATEMENT  OF  THE  OWNERSHIP,  MAN- 
AGEMENT, CIRCULATION,  ETC.,  RE- 
QUIRED BY  THE  ACT  OF  CON- 
GRESS OF  AUGUST  24,  1912, 

Of  Exhibitors  Herald,  published  weekly  at  Chi- 
cago, Illinois,  for  April  1,  1924. 

State  of  Illinois, 

County  of  Cook. 
ss. 

Before  me,  a Notary  Public  in  and  for  the  State 
and  county  aforesaid,  personally  appeared  Martin 
J.  Quigley,  who,  having  been  duly  sworn  according 
to  law,  deposes  and  says  that  he  is  the  editor  and 
publisher  of  the  Exhibitors  Herald,  and  that  the 
following  is,  to  the  best  of  his  knowledge  and 
belief,  a true  statement  of  the  ownership,  man- 
agement (and  if  a daily  paper,  the  circulation), 
etc.,  of  the  aforesaid  publication  for  the  date 
shown  in  the  above  caption,  required  by  the  Act 
of  August  24,  1912,  embodied  in  section  443,  Postal 
Laws  and  Regulations,  printed  on  the  reverse  of 
this  form,  to  wit: 

1.  That  the  names  and  addresses  of  the  pub- 
lisher, editor,  managing  editor,  and  business  man- 
agers are: 

Publisher — Martin  J.  Quigley,  407  S.  Dearborn 
Street. 

Editor — Martin  J.  Quigley,  407  S.  Dearborn 
Street. 

Managing  Editor — Edwin  S.  Clifford,  407  S. 
Dearborn  Street. 

Business  Managers — George  Clifford,  James  Bee- 
croft,  407  S.  Dearborn  Street. 

2.  That  the  owner  is:  (If  the  publication  is 
owned  by  an  individual  his  name  and  address,  or 
if  owned  by  more  than  one  individual  the  name 
and  address  of  each,  should  be  given  below;  if  the 
publication  is  owned  by  a corporation  the  name  of 
the  corporation  and  the  names  and  addresses  of 
the  stockholders  owning  or  holding  one  per  cent 
or  more  of  the  total  amount  of  stock  should  be 
given.) 

Exhibitors  Herald  Company,  407  S.  Dearborn 
Street. 

Martin  J.  Quigley,^  407  S.  Dearborn  Street. 

3.  That  the  known  bondholders,  mortgagees, 
and  other  security  holders  owning  or  holding  1 per 
cent  or  more  of  total  amount  of  bonds,  mortga- 
ges, or  other  securities  are:  (If  there  are  none,  so 
state.) — None. 

4.  That  the  two  paragraphs  next  above,  giving 
the  names  of  the  owners,  stockholders,  and  security 
holders,  if  any,  contain  not  only  the  list  of  stock- 
holders and  security  holders  as  they  appear  upon 
the  books  of  the  company  but  also,  in  cases  where 
the  stockholder  or  security  holder  appears  upon 
the  books  of  the  company  as  trustee  or  in  any 
other  fiduciary  relation,  the  name  of  the  person  or 
corporation  for  whom  such  trustee  is  acting,  is 
given;  also  that  the  said  two  paragraphs  contain 
statements  embracing  affiant’s  full  knowledge  and 
belief  as  to  the  circumstances  and  conditions  under 
which  stockholders  and  security  holders  who  do  not 
appear  upon  the  books  of  the  company  as  trustees, 
hold  stock  and  securities  in  a capacity  other  than 
that  of  a bona  fide  owner;  and  this  affiant  has  no 
reason  to  believe  that  any  other  person,  association, 
or  corporation  has  any  interest  direct  or  indirect 
in  the  said  stock,  bonds,  or  other  securities  than 
as  so  stated  by  him. 

5.  That  the  average  number  of  copies  of  each 
issue  of  this  publication  sold  or  distributed,  through 
the  mails  or  otherwise,  to  paid  subscribers  during 
the  six  months  preceding  the  date  shown  above  is 

(This  information  is  required  from  daily 

publications  only.) 

Martin  J.  Quigley. 

(Signature  of  publisher.) 

Sworn  to  and  subscribed  before  me  this  first  day 
of  April,  1924. 

(Seal)  James  P.  Prendergast, 

(My  commission  expires  February,  1925.) 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  PersonaL” 


Buddy  Paul,  of  Mexico,  Mo.,  plans  to 
open  a new  800-seat  combination  vaude- 
ville and  motion  picture  house  in  that 
city  shortly.  It  is  understood  that  he  will 
probably  call  his  house  the  Grand  thea- 
tre and  he  expects  to  open  the  doors  in 
about  six  weeks. 

* * * 

John  Pratt  of  Fulton,  Mo.,  and  Billy 
Sohm  of  Quincy,  111.,  attended  the  Ro- 
tarian  convention  held  in  Hannibal,  Mo., 
last  week. 

Jjs  * * 

Stanley  Brown,  recently  connected 
with  the  Finkelstein  & Ruben  houses  in 
St.  Paul  and ' Minneapolis,  Minn.,  has 
taken  over  the  management  of  Saxe’s 
Strand  theatre,  Milwaukee,  Wis.,  suc- 
ceeding E.  J.  Weisfeldt,  who  has  become 
director  of  production  at  Saxe’s  new 
Wisconsin  theatre. 

4=  * * 

Leo  A.  Landau,  director  of  the  Garden 
and  Alhambra  theatres  in  Milwaukee, 
Wis.,  is  expected  back  shortly  from  his 
annual  vacation  trip  to  Mississippi  and 
Florida.  During  his  absence  the  Alham- 
bra has  been  handled  by  John  Finger  and 
the  Garden  by  Charles  Koch. 

* * * 

George  Fischer,  of  the  New  Milwaukee 
theatre,  Milwaukee,  Wis.,  has  announced 
that  Clarence  Eschenberg  will  manage 
the  Capitol  theatre  in  West  Allis  for  him 
when  it  is  completed  in  a few  months. 

4!  * * 

A new  theatre  will  be  opened  at 
Hoxie,  Ark.,  in  the  near  future. 

* !|t  * 

C.  E.  Boyette  has  opened  his  new  Gem 
theatre  at  Brownwood,  Tex. 

* * 5*: 

An  open  air  theatre  with  a roofed-in 
stage  and  an  inclosed  auditorium 
equipped  for  motion  pictures  and  steriop- 
ticon  work  is  one  of  the  features  of  the 
International  Petroleum  Exposition  to  be 
held  in  the  near  future  at  Tulsa,  Okla. 

* * * 

Carson  T.  Metcalf,  owner  of  the  Opera 
House  at  Greenfield,  111.,  was  a visitor 
at  the  St.  Louis  First  National  exchange 
last  week. 

* * * 

The  Star  theatre  at  Wyaconda,  Mo., 
has  been  closed  temporarily  because  of 
a small-pox  quarantine. 

* * * 

George  T.  Chester,  who  formerly  op- 
erated the  American  and  Ark  theatres  in 
Orlando,  Fla.,  has  accepted  a position  in 
the  sales  organization  of  the  St.  Louis, 
Mo.,  Enterprise  office. 

^ Hs  Jif 

John  McFall  has  purchased  the  Lib- 
erty theatre  in  Terre  Haute,  Ind.,  of  the 
Consolidated  Theatre  and  Realty  Cor- 
poration and  plans  to  operate  it  as  a first 
run  house. 

4:  4=  4= 

George  Sommers,  owner-manager  of 
the  Opera  House,  Green  City,  Mo.,  plans 
to  erect  a new  motion  picture  house  in 
that  city.  He  has  selected  the  southwest 
corner  of  the  town’s  square  as  the  site 
for  the  new  house  and  expects  to  begin 
actual  construction  at  an  early  date. 
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“What  the  Picture  Did  For  Me  ’ 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright , 19  2 4 


This  is  the  original  exhibitors’  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

*‘What  the  Picture  Did  for  Me”  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  **What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 
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I Star  Photos  | 

I Published  m | 
I This  Number  | 

I Photographs  of  all  stars  B 

■ nominated  in  the  “Herald  j 

■ Only”  Club  Favorite  Star  Con-  | 
1 test  are  published  this  week  j 

■ in  the  space  regularly  allotted  | 

I to  the  “Pictorial  Section.”  | 
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Associated  Exhibitors 

Goinff  Up,  with  Douglas  MacLean. — Light 
comedy-drama  that  seemed  to  please  every- 
one.  Didn’t  make  any  money  on  it,  but 
the  weather  was  bad.  The  youngsters  were 
kept  in  an  uproar.  We  try  to  please  them, 
for  they  are  regular  customers  and  real 
fares.  Seven  reels. — Mrs.  W.  J.  Carter, 
Maxine  theatre,  Croswell,  Mich. — Small 
town  patronage. 

Kavid  Copperfleld,  with  a special  cast. — 
Settings  and  scenery  beautiful.  Acting 
fine.  The  acting  of  Buddy  Martin  is  flaw- 
less. A wonderful  picture  which  everyone 
should  see. — Henry  C.  McCoy,  Elite  theatre, 
Golconda,  111. — Small  town  patronage. 

David  Copperfield,  with  a special  cast. — 
This  was  liked  by  a few  as  a classic,  but 
as  an  attraction  I would  advise  you  to  be 
careful  of  it. — A.  L.  Veatch,  Princess  the- 
atre, Morganfield,  Ky. — Small  town  patron- 
age. 

Conauering'  the  'Woman,  with  Florence 
Vidor. — This  is  what  I call  a good  feature. 
Pleased  everybod^^.  Several  good  com- 
ments. This  feature  should  please  almost 
any  kind  of  an  audience.  Six  reels. — J.  F. 
Spangler,  Globe  theatre,  Beaver,  Okla. 

F.  B.  O. 

Hortli  of  Nevada,  with  Fred  Thomson. — 
Another  dandy  picture  with  this  new  star. 
Even  better  than  “Mask  of  Lopez.  “Silver 
King,”  the  wonder  horse,  does  some  astound- 
ing things  in  this.  Five  reels. — Mrs.  Frank 
Paul,  Marvel  theatre,  Carlinville,  111. 

The  li'allla'by,  with  Jane  Novak. — Heart 
interest  drama  with  Italian  atmosphere 
and  gave  fair  satisfaction.  Drew  fair  busi- 
ness and  didn’t  cost  a million  dollars. — 
John  W.  Hawkins,  Capitol  theatre.  New 
Bedford,  Mass. — General  patronage. 

The  Mail  Man,  with  Ralph  Lewis. — This 
is  just  about  one  of  the  best  and  biggest 
pictures  that  I have  run.  No  love  plot, 
other  than  father  and  son  theme,  but  it 
sure  holds  interest  from  first  to  last.  The 
bombardment  by  the  Pacific  fleet  is  worth 
admission,  which  can  easily  be  raised  and 
picture  will  back  it  up.  Had  good  nrowd 
and  swell  print,  which  is  very  unusual  for 
me.  Not  a stop  in  the  whole  picture.  Seven 
reels. — H.  Woody,  Princess  theatre,  Lincoln, 
Kan. 

The  Mail  Man,  with  Ralph  Lewis. — Good 
picture.  Played  one  day  after  our  opposi- 
tion 'nad  used  this  two  days  and  did  fairly 
good  on  it.  Six  reels. — Geo.  J.  Kress,  Hud- 
son theatre,  Rochester,  N.  Y. — Neighbor- 
hood patronage. 

Dightg  Out,  with  a 'special  cast. — Some 
picture.  We  advertised  like  a circus,  but 
did  not  raise  admission  prices,  and  did 
some  business  in  Lent.  F.  B.  O.  will  treat 
you  right.  Seven  reels. — M.  Royster,  Grand 
theatre.  Galena,  111. 

The  Dove  Pirate,  with  Carmel  Myers. — 
This  one  did  not  please  at  all.  I did  not 
see  so  very  much  to  it  myself.  Lost  as 
much  as  was  cashed  in  at  the  box  office. 
Five  reels. — Hugh  G.  Martin,  American  the- 
atre, Columbus,  Ga. — General  patronage. 

Mary  of  the  Movies,  with  a special  cast. 
— Good  picture.  My  patrons  liked  this 


very  much.  Some  said  it  was  better  than 
“Hollywood.”  It  sure  -drew  well  for  me. 
Six  reels. — M.  Royster,  Grand  theatre.  Ga- 
lena, 111. 

The  Pair  Cheat,  with  Dorothy  Mackaill. — 
This  pleased  our  patrons  and  is  a good 
program  picture. — M.  Bailey,  Strand  the- 
atre, Dryden,  Ont.,  Can. — Small  town  pat- 
ronage. 

The  Pair  Cheat,  with  Dorothy  Mackaill. — 
Good  program  picture.  Pleased  my  patrons 
A-1.  Can  be  bought  right  from  P.  B.  O. 
Six  reels. — M.  Royster,  Grand  theatre.  Ga- 
lena, 111. 

Breaking'  Xuto  Socie'ty,  with  Bull  Mon- 
tana.— This  gets  a number  of  laughs  and 
will  please  if  put  on  a double  program. 
Not  strong  enough  for  a feature,  but  if 
you  book  a drama  or  Western  with  it  you 
will  have  a good  show.  Pour  and  one-half 
reels. — Mrs.  Frank  Paul,  Marvel  theatre, 
Carlinville,  111. 

CrashixL’  Through,  with  Harry  Carey. — A 
fair  Western  that  pleased  a small  au- 
dience. Can’t  see  Landis  as  the  villain. 
Film  in  fair  shape.  Six  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
la. — Small  town  patronage. 

If  I Were  Queen,  with  Ethel  Clayton. — 
We  didn’t  expect  much  on  this  one,  but  it 
went  over  just  as  well  as  some  of  those 
with  a long  string  of  testimonials.  Six 
reels.- — Roy  R.  Peterson,  Fad  theatre,  Ar- 
lington, Neb. — Rural  patronage. 

Human  Wreckage,  with  Mrs.  Wallace  Reid. 
— The  acting  of  Mrs.  Reid  and  Bessie  Love 
is  wonderful.  Everyone  should  see  this 
one,  as  it  carries  a wonderful  lesson.  Mrs. 
Reid  should  be  praised  for  the  work  she 
has  been  doing.  Eight  reels. — Henry  C. 
McCoy,  Elite  theatre,  Golconda,  111. — Small 
town  patronage. 

H'umaiL  Wreckage,  with  Mrs.  Wallace  Reid. 

• — -Was  afraid  to  use  this  one  second  run 
after  the  majority  had  seen  it  before,  but 
glad  that  I did,  even  though  I did  not  make 
any  money  at  all  on  it.  Paid  too  much  for 
it  is  the  main  reason  for  no  profit.  Eight 
reels.- — Hugh  G.  Martin,  American  theatre, 
Columbus,  Ga. — General  patronage. 

Tie  Kick  Back,  -with  Harry  Carey. — Not 
much  to  this  one.  It  pleased  but  very  few. 


Ran  it  with  round  5 of  “Fighting  Blood” 
and  got  by.  Six  reels. — D.  C.  Frew,  Frank- 
lin theatre,  Piggott,  Ark. — General  patron- 
age. 

Daytime  Wives,  with  a special  cast.— 
Good  Sunday  picture.  We  did  good  busi- 
ness on  this  one.  Not  wonderful,  but  a 
good  program  picture,  and  F.  B.  O.  sells  it 
as  such.  Seven  reels. — M.  Royster,  Grand 
theatre,  Galena,  111. 

The  Bishop  of  the  Ozarks,  with  a spe- 
cial cast. — Personally,  I did  not  like  this 
one — considered  it  a bunch  of  bunk.  But 
I want  to  say  that  my  judgment  was 
worthless.  More  people  have  gone  out  of 
the  way  to  tell  me  that  it  was  a fine  pic- 
ture than  have  done  so  for  any  picture  in 
months.  Therefore  I would  advise  others 
to  use  it.  Six  reels. — C.  E.  Hopkins,  The 
Hopkins  theatre.  Cotter,  Ark. — Small  town 
patronage. 

Westhotma  Dimited,  with  Ralph  Lewis. — 
Good  picture.  Good  comments.  Good  at- 
tendance. Book  it.  Seven  reels. — E.  L. 
Graef,  Opera  House,  Hortonville,  Wis. 

Westhorma  Dimited,  with  Ralph  Lewis. — 
Good  picture  which  pleased. — A.  Stalder, 
Spicer  theatre,  Akron,  Ohio. 

The  Third  Alarm,  with  Ralph  Lewis. — 
Very  good  comments  from  patrons  and  re- 
ceipts satisfactory.  Book  it.  Seven  reels. 
— E.  L.  Graef,  Opera  House,  Hortonville, 
Wis. 

The  Third  Alarm,  with  Ralph  Lewis. — A 
good  melodrama  with  lots  of  human  inter- 
est. The  only  drawback  was  a very  ordi- 
nary looking  heroine.  Seven  reels. — P.  E. 
Doe,  Electric  theatre,  Arcadia,  Neb. — Neigh- 
borhood patronage. 

In  the  Name  of  ■the  Da'w,  with  Ralph 
Lewis. — A fine  picture.  Some  thought  it 
better  than  “The  Third  Alarm,”  which  has 
the  same  cast.  Six  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. — General  pat- 
ronage. 

Two  Kinds  of  Women,  with  Pauline  Fred- 
erick.— My  patrons  liked  this.  Not  one 
kick.  Different  from  Frederick’s  usual 
plays,  but  interesting.  Five  reels. — -Miss 
Edith  Lawrence,  Vogue  theatre.  Vernal, 
Utah.- — Small  town  patronage. 

The  Blue  Diamond  Mystery,  with  a spe- 
cial cast. — Just  fair.  Mystery  is  right. 
Was  substituted  for  “Canyon  of  Fools.” 
Needs  a good  comedy  to  top  it  off.  Five 
reels. — A.  C.  Betts,  Powers  theatre.  Red 
Creek,  N.  T. — Small  town  patronage. 

First  National 

The  Eternal  City,  with  Bert  Lytell.— 
Here  is  a production  that  ranks  up  with 
some  of  the  best  efforts.  It  is  built  from 
the  ground  up  and  the  sort  of  picture  that 
impresses  patrons  that  the  “movie”  is  not 
yet  dead  and  that  it  will  live  and  be  enter- 
tainment worth  while.  The  three  leads  in 
this  deserve  more  than  special  mention 
as  they  are  100  per  cent  actors.  Eight 
reels. — W.  H.  Brenner,  Cozy  theatre,  Win- 
chester, Ind. 

Boy  of  Mine,  with  Ben  Alexander. — I 
think  that  I can  truly  say  that  this  picture 
brought  us  more  favorable  comments  than 
any  picture  we  have  played,  except  perhaps 
the  “Potash  and  Perlmutter”  picture.  This 
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“Herald  Only"  Club  Roster 

“Because  the  ‘Herald’  was  the  pioneer  in  this  field,  and  because  we  will  have  a 
better  journal  to  which  to  turn  for  guidance  if  we  solidly  contribute  to  the  same  one, 
just  as  long  as  the  ‘Herald’  keeps  up  its  high  standard  of  service,  I shall  write  solely 
for  this  magazine." — Philip  Rond,  Rex  theatre,  Salmon,  Idaho. 
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a BYERLY.  S.  L 30 

a BYRNE,  E.  E 147 

a CAIRNS.  J 23 

a CARTER,  Mrs.  U M 55 

■ CAUSEY,  H 70 

a CLARK,  W.  M 105 

a COLLINS.  E.  H 101 

m CRAIG,  W.  E 152 

a CREAL,  W.  H 4 

a CRONKHITE,  C.  C.  89 

a CROSBY  & SCHWIERSKE 44 

a DASPIT,  H 31 

m DeBAGGIO,  H 40 

■ DeMORDANT,  P 76 

a DEYO,  L 174 

a DINSMORE  & SON 90 

a DOWLING.  R.  L 41 

a DURBIN,  P.  J 127 

a EGAN,  H.  J lU 

B ELUOTT,  E.  H 63 

a ENLOE,  J J 134 

a ESTEE,  P.  G ..24 

a EULER,  J.  R 26 

a FARNSWORTH,  R 110 

1 FAYTLE,  M.  F 163 

a FOSTER,  M.  P.  73 

a FOX.  Mr.  and  Mrs.  E 64 

m GAILEY,  E.  E 94 

m GAUDING,  H.  W 45 

m GRAY,  L.  E 135 

a GRELEN,  S 16* 

a GUERIN,  W.  R.  *2 

a HARRIS,  F.  N 77 

a HARRISON,  M 169 

a HARTMAN,  C.  M 154 

a HELD.  P.  G 32 

a HESS,  L.  S 95 

a HICKMAN.  R.  W *3 

a HILLYER,  M.  137 

a HILTON,  O.  A.  B 28 

m HINDS,  F.  C.  11 

a HINDS,  W 173 

a HOFFMAN,  P.  B 114 

a HOPKINSON,  JR  , F.  S 131 

a HORN  & MORGAN 5* 

a HORNUNG,  A 56 

H HUESTIS,  B.  E 106 

a ihde:.  s.  g 46 

a JENKINS,  J.  C 3 

a JENSEN  BROS.  Ill 

a JESSEE,  Mr.  and  Mrs.  T.  R 47 

a JOHNSON,  O.  W 7* 

1 JUDGE  & WOOLSEY  164 

a KENNEASTER,  J.  S 172 

a KHATTAR,  G 51 

a KINGERY,  R.  H.  123 

1 KOCH,  G.  H 165 

a KOOKER.  D.  A 52 

a KOOPMAN.  J 132 

I KOTTAS,  E.  V ISO 
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KRAUTH.  P 149 

KUDLACEK,  J.  J 67 

LAMBERT,  O.  W 14* 

LANGACHER,  C W 59 

LOWELL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN.  C.  H,  12* 

LYNCH.  C.  H.  71 

MacPHElRSON,  O.  E 117 

MARTIN,  H.  G 4* 

McCORMICK,  B.  P 49 

MEECE  & HALE 121 

MENDENHALL,  C.  A 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

MILLER,  C.  E 166 

MILLER,  C.  R 14 

MILLER.  L.  A 145 

MILLWARD,  V 102 

MOORE.  L.  R 74 

MOORE,  Mrs.  .1.  W 25 

MOORE.  P 124 

MORGAN,  A.  M .'..136 

MORRIS,  P.  E.  126 

MOULTON,  C.  H 6* 

MUNSON,  C 122 

MUSSON,  W.  H 50 

NEIS,  A.  R 125 

O’HARA,  F.  J ...80 

OLLER,  L .....139 

O’NEIL.  E.  J 109 

O’TOOLE,  A.  B 176 

PARKS.  O.  E 60 

PATRICK.  W.  D 97 

PEITZ,  P.  B 115 

PERRY,  F 156 

PFEIFFER,  R 113 

PFLUGER,  H.  H 171 

PHILLIPS.  D.  H 107 

PILLIOD,  L.  A 33 

PORTELL,  J.  G.  69 

POWERS,  C.  H 20 

RAND.  P 5 

REA,  G.  A 1 

REDISKE,  G.  F 34 

RESTIVO,  J :..167 

REYNOLDS,  E.  J 91 

RILEY,  R.  R 3* 

RITTER,  G.  J 75 

RIVA,  C.  A IS 

RODGERS.  F.  C 144 

ROSSER,  R.  P 161 

ROYSTER,  M 175 

RYAN.  C.  H 57 

SABIN.  F.  E ...16 

SAMPLE.  F.  R 61 

SAUNDERS^  E 129 

SCHMIDT.  J.  W 92 

SELK,  H.  G 13* 

SILVER  & SON,  W.  H 120 

SIMPSON,  C.  H 157 

SITTON  & SON,  A.  P 151 

SMITH,  Mrs.  R.  B 142 

SPAINHOUR.  C.  A 100 

STANTON,  M.  27 

STARKEY,  G.  C 17 

STEEL,  A 98 

STETTMUND,  H.  G 6 

STEVENSON,  G 160 

SUSZYCKI,  A.  A 99 

SWARTHOUT,  E.  W 35 

TALBERT,  J.  H 162 

THOMPSON,  H.  P 21 

TILLER,  J 29 

TOPE^  G.  W.  119 

TROYER,  0 81 

VAN  NOY,  H 36 

VAN  STRATT,  W.  J 118 

VAUGHAN,  G 53 

VEATCH,  A,  L [ ' ‘ 65 

VETTER.  E.  H 153 

WERNER,  A.  C 146 

WETZ,  J.  H 140 

WHARTON,  E.  L "79 

WHITE,  D.  A ' ■ 84 

WILLIAMS,  J.  M 93 

WILLIAMSON.  A.  E " "l55 

WINTERBOTTOM,  W 18 
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is  truly  a good  picture  and  will  please 
the  audience  in  any  town.  Seven  reels. — E. 
L.  Wharton,  Orpheum  theatre,  Glasgow, 
Mont. 

Boy  of  Mine,  with  a special  cast. — An- 
other hig  wallop  for  First  National,  but 
we  had  better  business  with  this  than  we 
thought  was  possible  under  the  present 
slump.  Positively  made  some  money  for 
ourselves,  and  I am  here  to  tell  you  making 
money  on  pictures  these  days  in  my  town 


is  something.  Seven  reels. — W.  H.  Bren- 
ner, Cozy  theatre,  Winchester,  Ind. 

The  Wanters,  with  Marie  Prevost. — This 
is  a very  good  society  drama.  Good  acting. 
Everyone  pleased.  Not  much  of  a crowd! 
— A.  F.  Jenkins,  Community  theatre,  David 
City,  Neb. 

Painted  People,  with  Colleen  Moore. — 
This  is  a darb.  Pleased  better  than  any 
picture  we’ve  had  in  the  past  six  months. 
Colleen  knows  how  to  do  her  stuff.  Seven 


reels. — Mrs.  Frank  Paul,  Marvel  theatre, 
Carlinville,  111. 

Dnlcy,  with  Constance  Talmadge. — Ex- 
ceptionally good  comedy  that  pleased  and 
brought  many  good  laughs.  Seven  reels. — 
Crosby  Brothers,  Lily  theatre,  Buffalo,  N.  Y. 
— Neighborhood  patronage. 

Sonny,  with  Richard  Barthelmess. — ^A 
very  good  picture  liked  by  all  who  saw 
it.  Richard  sure  played  his  part  good  in 
this  one.  Had  a fair  crowd  but  gave  it  as 
benefit.  The  dogs  did  some  good  acting. 
Seven  reels. — Earle  J.  Williams,  Tivoli  the- 
atre, Knoxville,  111. 

Daddy,  with  Jackie  Coogan. — Jackie’s 
best.  Pleased  old  and  young.  Film  fair. 
Six  reels. — W.  T.  Waugh,  Empress  theatre, 
Grundy  Center,  la. — Small  town  patronage. 

Daddy,  with  Jackie  Coogan. — One  of 
Coogan’s  best  efforts  in  the  type  of  pic- 
ture that  pleases  and  draws.  Six  reels. — 
Crosby  Brothers,  Lily  theatre,  Buffalo, 
N.  Y. — Neighborhood  patronage. 

Twenty-One,  with  Richard  Barthelmess. 
— Barthelmess  might  just  as  well  admit 
that  he  can’t  fool  the  public  much  longer, 
and  sell  out  and  get  him  a good  story  and 
a director.  Business  was  poor.  Title  had 
no  drawing  value.  Just  ordinary  program 
value.  Seven  reels. — Beach-Krahn  Amuse- 
ment Co.,  Chimes  theatre,  Oakland,  Cal. — 
First-class  patronage. 

Twenty-One,  with  Richard  Barthelmess. 
— There  are  spots  in  this  one  that  are  good 
entertainment,  but  on  the  other  hand  some 
of  the  suspense  is  worked  up  in  the  crudest 
sort  of  way  until  it  is  most  meller.  How- 
ever, Barthelmess  shows  his  unusual  talent 
in  expression  and  I am  still  looking  for- 
ward to  something  good  from  this  star. 
Business  poor  three  days.  Seven  reels. — 
W.  H.  Brenner,  Cozv  theatre,  Winchester, 
Ind. 

The  Meanest  Man  in  the  "World,  with 
Bryant  Washburn. — Just  an  average  pro- 
gram picture,  but  did  not  draw  average 
business,  and  I played  it  same  week  as 
Milwaukee  did.  Also  advertised  it  so, 
but  didn’t  seem  to  get  them  in.  It  doesn’t 
move  as  fast  as  I think  it  might.  Six 
reels. — A.  A.  Suszycki,  Majestic  theatre, 
Mauston,  Wis. 

Ponjola,  with  Anna  Q.  Nilsson. — A very 
good  picture  and  it  follows  the  book  fairly 
close.  It  will  please  your  Friday  and  Sat- 
urday audiences.  Seven  reels. — E.  C.  Pot- 
ter, Fireman’s  theatre.  New  Hampton,  la. — 
Neighborhood  patronage. 

Flaming  Youth,  with  Colleen  Moore. — 
Very  good  and  beautiful  sets.  Colleen  sure 
has  made  a name  for  herself  in  this.  Eight 
reels. — A.  A.  Suszycki,  Majestic  theatre, 
Mauston,  Wis. 

Potash  and  Perlmutter,  with  a special 
cast. — An  absolute  knockout.  Many  say 
the  most  enjoyable  picture  they  have  ever 
seen.  A few  like  this  and  business  might 
come  back  to  normal.  We  unhesitatingly 
recommend  this  to  any  exhibitor. — Clifford 
L.  Miles,  Grand  theatre,  Anamosa,  la. 

Anna  Christie,  with  Blanche  Sweet. — 
Just  another  program  picture  sold  at  spe- 
cial price.  Not  the  kind  of  a story  my 
people  want  to  see.  Poor  drawing  power. 
Just  barely  made  enough  to  pay  rental. 
Lay  off  this  one,  boys,  unless  you  want 
a real  rough,  tough  one.  Seven  reels. — A.  A. 
Suszycki.  Majestic  theatre,  Mauston,  Wis. 

The  Fighting  Blade,  with  Richard  Bar- 
thelmess.-— We  were  a little  afraid  of  this, 
for  so  many  brother  exhibitors  had  given  it 
the  razz,  but  I cannot  agree  with  them. 
Without  a doubt  the  public  is  tired  of  cos- 
tume plays,  but  aside  from  that  fact  we 
think  that  this  is  the  best  Barthelmess 
that  we  have  had  since  “Tol’able  David,” 
and  that  is  saying  a lot,  as  we  have  played 
all  his,  including  “The  Bright  Shawl.”  Our 
patrons  liked  this  one,  and  although  we  did 
not  do  the  business  we  could  have,  we  feel 
that  it  was  not  the  fault  of  the  picture. 
Seven  reels. — E.  L.  Wharton,  Orpheum  the- 
atre, Glasgow,  Mont. 

The  Brass  Bottle,  with  a special  cast. — 
The  most  senseless  picture  we  have  ever 
shown.  Not  even  a good  comedy,  though 
maybe  it  was  meant  for  a circus,  as  we  saw 
a trick  donkey  and  a lot  of  funny  looking 
people.  Awful  strain  on  the  imagination. — 
A.  F.  Jenkins,  Community  theatre,  David 
City,  Neb. 


■White  Shoulders,  with  Katherine  Mac- 
Donald.— This  is  just  a fair  picture;  noth- 
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New  Members  Tell  Reasons 
For  Joining  ’’"Only  Club 


I Enclosed  find  my  application  for  membership  in  the  “Herald  ■ 

I Only”  Club.  J 

1 Have  read  the  “HerzJd”  for  almost  three  years  and  believe  it  | 

I all  right.  I’ve  noticed  in  some  reports  where  the  exhibitors  just  g 
I tell  of  what  they  made.  This  does  not  help  us  in  telling  whether  ■ 

I the  picture  is  good  or  not.  I 

I As  1 notice  in  your  list  of  “Herald  Only”  members  another  | 

I Hinds,  from  Iowa,  this  will  now  make  two  Hinds  in  the  “Herald  | 

I Only”  Club.  Although  1 do  not  know  him,  we  will  now  probably  | 

I become  acquainted. — WILLIAM  HINDS,  Opera  House,  Odell,  Neb.  ■ 


m Beg  to  advise  that  we  report  on  pictures  to  the  “Herald  Only.”  m 

I — L.  DEYO,  Miers  theatre,  Schoharie,  N.  Y.  J 

I 1 may  be  one  of  the  last  to  join  the  “Herald  Only”  Club,  but  | 
I have  intended  to  for  some  time  past.  ■ 

I Since  taking  the  “Herald”  1 have  depended  almost  solely  on  1 

I it  for  guidance  in  booking  pictures.  1 find  that  1 ceui  get  a fair  idea  I 
I of  the  good  ones  by  reading  a number  of  different  reports  on  pictures.  | 
I While  1 have  derived  a great  deal  of  benefit  from  the  reports,  | 

I 1 admit  1 have  not  contributed  much  to  the  department,  but  1 intend  ■ 
I to  make  amends.  | 

■ Herewith  1 enclose  some  reports.  | 

■ Yours  for  the  “Herald  Only.” — A.  B.  O’TOOLE,  Star  theatre,  1 

I Crystal,  N.  D.  | 

M NOTE:  Enrollments  this  week  bring  the  club  membership  to  176.  Other  B 

■ names  added  to  the  roster,  which  is  printed  in  full  on  the  opposite  page,  are  ■ 
I JOE  S.  KENNEASTER,  Mystic  theatre,  Clovis,  Cal.;  H.  H.  PFLUGER,  Pfluger  1 

■ theatre,  Pflugersville,  Tex.,  and  M.  ROYSTER,  Grand  theatre.  Galena,  111.  m 


I 1 EXHIBITORS  HERALD, 

I I 407  S.  Dearborn  St., 

1 I Chicago,  IlL 
I I Gentlemen; 

■ j I wish  to  join  the  “Herald  Only”  Club  formed  by  contributors  to 
B your  “What  the  Picture  Did  For  Me”  department. 

B I (Exhibitor) 


(Theatre) 

(City) 

( State) 


ing  to  rave  about.  Believe  if  they  had  a 
real  actress  in  this  it  would  go  over  much 
better.  But  Katherine  don’t  seem  to  be 
able  to  put  them  across.  She  is  beautiful 
all  right,  but  she  will  have  to  get  a little 
more  pep  into  her  and  forget  how  pretty 
she  is  if  she  wants  to  get  by.  Think  this 
will  be  her  last  one.  Six  reels. — Crosby  & 
Schwierske,  Rex  theatre,  Colby,  Wis. 

What  a Wife  Learned,  with  Milton  Sills. 
— Very  weak.  Pleased  about  50  per  cent. — 
E.  H.  Brechler,  Opera  House,  Fennimore, 
Wis. — Neighborhood  patronage. 

What  a Wife  Learned,  with  Milton  Sills. 
— Why,  oh,  why  will  they  give  a good 
picture  like  this  such  a terrible  title? 
Can’t  see  for  the  life  of  me  why  they  didn’t 
leave  the  name  as  it  was  supposed  to  be, 
“Just  Jim.”  There  is  some  real  good 
acting  in  this  and  a story  that  will  go 
over  in  good  shape  in  most  any  house,  and 
there  are  a few  good  thrills  and  some  fine 
photography,  although  it  won’t  please  the 
roughnecks.  We  consider  it  will  please  if 
you  can  get  them  in,  but  the  title  will  keep 
more  away  than  it  will  bring.  Paper  on 
it  not  very  good,  which  didn’t  help  pull 
them  in.  Seven  reels. — Crosby  & Schwier- 
ske, Rex  theatre,  Colby,  Wis. — Small  town 
patronage. 

Penrod  and  Sam,  with  Ben  .Alexander. — 
This  I consider  an  extra  good  feature — 
the  kind  of  picture  that  my  audience  likes 
to  see.  Pleased  everybody,  both  large  and 
small.  Eight  reels. — J.  F.  Spangler,  Globe 
theatre,  Beaver,  Okla. — General  patronage. 

The  Voice  Prom  the  Minaret,  with  Norma 
Talmadge. — Norma  does  her  usual  good  act- 
ing but  the  story  is  too  mushy.  Did  not 
please.  Eugene  O’Brien  is  very  good.  If 
they  had  given  them  a story,  they  could 
have  done  something.  Seven  reels. — F.  J. 
O’Hara,  Community  theatre,  Elgin,  Neb. — 
Neighborhood  patronage. 

The  Huntress,  with  Colleen  Moore. — A 
mighty  fine  picture.  Quite  a change  from 
the  usual  line  and  a small  town  can  do 
good  on  this.  Seven  reels. — M.  Bailey, 
Strand  theatre,  Dryden,  Ont.,  Canada. — 
Small  town  patronage. 

Minnie,  a Marshall  Neilan  production. — 
This  picture  went  over  for  us  as  good  as 
anything  we  have  run  for  the  last  six 
months.  Which  goes  to  show,  as  one 
brother  exhibitor  said,  “You  never  can  tell 
what  you  least  expect  the  most,”  for  we 
had  seen  several  adverse  reports  on  this 
picture  and  was  afraid  of  it  and  set  it  out 
twice,  setting  it  in  what  we  figured  would 
be  our  worst  show  weather,  during  Febru- 
ary, and  lo  and  behold,  when  we  did  run 
it,  they  fairly  ate  it  up.  Personally,  we 
think  it  a very  good  comedy,  as  it  is 
out  of  the  ordinary  run  of  comedies.  There 
is  nothing  suggestive  in  it,  except  the 
scenes  where  she  is  taken  out  riding  in 
the  auto  and  they  run  out  of  gas  and  she 
gets  out  and  walks  home.  If  we  had  run 
this  in  good  show  weather,  would  have 
cleaned  up  on  it.  As  it  was,  we  made 
a little  and  they  are  talking  about  it  yet. 
It  might  not  go  over  in  all  small  towns, 
but  figure  that  in  towns  of  around  1,000 
population  or  so  it  will  go  and  will  please 
as  much  as  the  average  picture.  Don’t  be 
afraid  of  it.  There  are  a good  many  real 
good  laughs  in  it.  If  you  are  afraid  to 
laugh  at  the  show,  you  can  laugh  about  it 
when  you  get  home.  It’s  good.  Seven 
reels. — Crosby  & Schwierske,  Rex  theatre, 
Colby,  Wis. — Small  town  patronage. 

Her  Mad  Bargain,  with  Anita  Stewart. — 
Not  very  much  to  it.  The  print  I received 
was  about  half  gone,  so  I am  not  in  a posi- 
tion to  say  for  sure  whether  it  was  good 
or  not. — W.  H.  Hardman,  Royal  theatre, 
Frankfort,  Kan. — Small  town  patronage. 

Bell  Boy  13,  with  Douglas  MacLean. — 
Here  is  another  good  comedy  from  Mac- 
Lean.  It  went  over  in  good  shape.  Had 
Buster  Keaton  in  “The  Boat”  to  run  with 
it  and  made  a dandy  show.  As  all  brother 
exhibitors  have  said,  it  is  not  as  good  as 
“The  Hottentot,”  but  is  as  good  or  better 
than  the  average  comedy  and  will  please 
90  per  cent.  Five  reels. — Crosby  & 
Schwierske,  Rex  theatre,  Colby,  Wis. — ■ 
Small  town  patronage. 

Bell  Boy  13,  with  Douglas  MacLean. — 
Just  a fair  picture.  About  50  per  cent 
pleased.  Five  reels. — Earle  Martin,  Hobart 
theatre,  Hobart  Mills,  Cal. — Small  town 
patronage. 

Bell  Boy  13,  with  Douglas  MacLean. — 
A fairly  good  comedy. — W.  H.  Hardman, 


Royal  theatre,  Frankfort,  Kan. — Small  town 
patronage. 

Mighty  Lak’  a Bose,  with  a special  cast. 
— Very  good  picture.  Eight  reels. — Earle 
Martin,  Hobart  theatre,  Hobart  Mills,  Cal. 
- — Small  town  patronage. 

Mighty  Lak’  a Bose,  with  a special  cast. 
— Pleased  100  per  cent.  Ran  this  as  our 
Thanksgiving  special.  All  small  town  ex- 
hibitors owe  First  National  a vote  of 
thanks  for  putting  out  a picture  like  this. 
Film  in  perfect  condition.  Eight  reels. — 
Henry  C.  McCoy,  Elite  theatre,  Golconda, 
111. — Small  town  patronage. 

Oliver  Twist,  with  Jackie  Coogan. — A 
good  picture.  Ran  this  two  days  and  drew 
big  crowds  both  days.  Coogan  is  a big 
drawing  card  for  us.  Exhibitors  should 
book  this  one.  Get  the  schools  to  cooper- 
ate with  you  on  this  one.  Eight  reels. — 
Henry  C.  McCoy,  Elite  theatre,  Golconda, 
111. — Small  town  patronage. 

Scars  of  Jealousy,  with  Frank  Keenan. — 
Good  outdoor  picture.  My  people  liked  it 
very  well. — W.  H.  Hardman,  Royal  the- 
atre, Frankfort,  Kan. — Small  town  patron- 
age. 

The  Hottentot,  with  Douglas  MacLean. — • 
A great  picture  that  pleased  everyone.  Step 
on  it  and  make  money.  Print  new.  Seven 


reels. — W.  T.  Waugh,  Empress  theatre, 
Grundy  Center,  la. — Small  town  patronage. 

The  Hottentot,  with  Douglas  MacLean. — 
This  is  a dandy  picture  which  stood  up  for 
two  days  to  good  business.  The  best  I 
have  seen  of  this  star. — A.  L.  Veatch,. 
Princess  theatre,  Morganfield,  Ky. — Small 
town  patronage. 

Hurricane’s  Gal,  with  Dorothy  Phillips. — 
An  extra  good  story  of  the  sea.  Well  pro- 
duced. Did  not  draw  very  well. — W.  H. 
Hardman,  Royal  theatre,  Frankfort,  Kan. — 
Small  town  patronage. 

Kindred  of  the  Bust,  with  Miriam  Cooper. 
— This  is  a fine  picture  and  gave  entire 
satisfaction.  The  story  by  Peter  B.  Kyne 
was  widely  read  and  they  sure  came  in  to 
see  the  picture.  Miriam  Cooper  is  beautiful 
and  her  work  deserving  the  highest  praise. 
The  age  of  this  makes  no  difference  and 
it  can  be  bought  right.  Film  in  perfect 
condition.  Eight  reels. — C.  H.  Moulton, 
Bijou  theatre.  Beach,  N.  D. — Small  town 
patronage. 

Kindred  of  the  Dust,  with  Miriam  Cooper. 
— This  seems  to  be  quite  a good  picture, 
only  print  A,  out  of  Des  Moines,  is  full  of 
short  titles,  of  misframes,  and  action  is 
away  too  short  all  the  way  through.  This 
is  supposed  to  be  eight  reels,  but  short- 
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ened  up  to  about  seven. — H.  H.  Binions, 
Cozy  theatre,  Toledo,  Iowa. — Small  town 
patronage. 

Kindred  of  the  Dust,  with  Miriam  Cooper. 
— very,  very  good  picture.  Not  a com- 
plaint on  this  one.  Ei.ght  reels. — Earle 
Martin.  Hobart  theatre,  Hobart  Mills,  Cal. 

- — Small  town  patronage. 

Kindred  of  the  Dust,  with  Miriam  Cooper. 
— Very  good  picture  that  should  go  over 
in  most  any  house.  We  received  a poor 
print  but  they  liked  what  they  saw  of  it. 
Eight  reels. — Crosby  Brothers,  Lily  theatre, 
Buffalo,  N.  Y. — Neighborhood  patronage. 

Brawn  of  the  North,  with  Strongheart. — 
Drew  almost  as  well  as  ‘‘Dr.  Jack.”  Busi- 
ness big  on  this  and  all  seemed  pleased. — 
W.  H.  Hardman,  Royal  theatre,  Frankfort, 
Kan. — Small  town  patronage. 

Brawn  of  the  North,  with  Strongheart. — 
I want  to  compliment  “Strongheart”  on  his 
excellent  work  in  this  picture.  Old  doggie, 
you’re  there,  and  you  can  share  beefsteak 
with  my  bulldog,  “Muggs,”  any  time.  Any 
man  who  does’t  love  a good  dog  has  some- 
thing inside  of  him  that  ought  to  come  out. 
I enjoyed  this  picture  for  two  very  good 
reasons:  Miss  Irene  Rich  and  Strongheart. 
Miss  Rich  has  been  one  of  my  favorites 
ever  since  she  and  Will  Rogers  made  “Jes’ 
Call  Me  Jim.”  At  that  time  I called  her 
“That  Womanly  Woman”  and  she  is  still 
just  that  to  me,  and  when  she  and  Strong- 
heart both  appear  in  the  same  picture 
I’m  for  it.  If  you  haven’t  already  played 
this  one  better  get  it,  it  will  please.  Busi- 
ness light  on  account  of  a blizzard  both 
nights.  I note  that  Ur.  C.  B.  Barber,  of 
Tilden,  Illinois,  threatens  me  with  a visit. 
Bighto,  Mate.  Come  on,  thar  hain’t  no 
latchstring  hangin’  out,  cause  the  door 
hain’t  locked.  Just  drop  me  a card  a 
conpla  days  ahead  so  X won’t  be  bass  fish- 
ing at  Bake  Andes,  South  Dakota,  when 
you  get  here.  Come  via  Feoria,  Illinois,  if 
you  can.  They  say  the  town  is  still  there. 
I’ll  give  you  a letter  of  introduction  to 
■Viola  to  use  when  you  get  to  Hollywood. 
Eight  reels. — J.  C.  Jenkins,  Auditorium  the- 
atre, Neligh,  Neb. 

"Wedding  Bells,  with  Constance  Talmadge. 
— This  is  an  old  one  from  First  National 
and  will  go  over  as  a program  picture  all 
right.  Is  a comedy-drama  as  good  as  the 
average  and,  where  Constance  is  liked,  will 
take  well,  although  some  of  our  patrons 
didn’t  like  it,  but,  due  to  the  fact,  undoubt- 
edly, that  they  had  seen  her  in  “East  Is 
West”  just  a short  time  previous.  Film 
in  good  condition.  Six  reels. — Crosby  & 
Schwierske,  Rex  theatre,  Colby,  Wis. — 
Small  town  patronage. 

Home  Talent,  with  a special  cast. — We 
were  disappointed  in  this  one,  because  we 
expected  a great  comedy  with  Ben  Turpin 
and  the  help  that  he  had,  but  it  was  ter- 
rible. There  was  some  deep  comedy  in  it 
but  only  about  four  grasped  it.  Not  so 
good.  Five  reels. — E.  L.  Wharton,  Orpheum 
theatre,  Glasgow,  Mont. 

Skin  Deep,  with  Milton  Sills. — Good  pro- 
gram picture.  Six  reels. — Earle  Martin, 
Hobart  theatre,  Hobart  Mills,  Cal. — Small 
town  patronage. 

Skin  Deep,  with  Milton  Sills. — Very  sat- 
isfactory program  picture.  Six  reels. — 
Giacoma  Brothers,  Crystal  theatre,  Tomb- 
stone, Ariz. 

The  Dangerous  Age,  with  Lewis  Stone. — 
Very  good  program  picture.  Seven  reels. — 
Earle  Martin,  Hobart  theatre,  Hobart  Mills, 
Cal. — Small  town  patronage. 

The  Dangerous  Age,  with  Lewis  Stone. — 
A good  society  picture  but  did  not  please. 
Print  all  cut  up.  Seven  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
la, — Small  town  patronage. 

Borna  Doone,  with  a special  cast. — This 
is  one  picture  of  the  old  time  stories  that 
was  well  produced  and  pleased  generally. 
It  is  a good  picture. — W.  H.  Hardman, 
Royal  theatre,  Frankfort,  Kan. — Small  town 
patronage. 

The  Primitive  Bover,  with  Constance  Tal- 
madge.— Another  of  Connie’s  fine  little 
comedy  features.  This  is  a little  old  but 
good  just  the  same.  Six  reels. — J.  W.  An- 
dresen,  Rialto  theatre,  Cozad,  Neb. — General 
patronage. 

The  Kid,  with  Charles  Chaplin. — Very 
good  picture  to  good  attendance  for  second 
time  used.  Six  reels. — Crosby  Brothers, 
Lily  theatre,  Buffalo,  N.  Y. — Neighborhood 
patronage. 

Refuge,  with  Katherine  MacDonald. — 


This  is  a good  program  picture.  This  star 
always  gets  the  money  in  this  town.  Six 
reels. — C.  H.  Simpson,  Princess  theatre, 
Millen,  Ga. 

Bose  o’  the  Sea,  with  Anita  Stewart. — 
A fair  program  picture.  Nothing  wonder- 
ful, although  some  may  think  it  grand. 
About  two  reels  too  long.  Slow  and  draggy 
in  spots.  Seven  reels. — H.  H.  Binions,  Cozy 
theatre,  Toledo,  Iowa. — Small  town  patron- 
age. 

Salvation  Nell,  with  a special  cast. — 
This  is  a splendid  feature.  A Salvation 
Army  story — the  kind  of  a feature  that 
should  please.  Everybody  here  thought  it 
was  an  extra  good  feature.  Seven  reels. — 
J.  F.  Spangler,  Globe  theatre,  Beaver,  Okla. 
— General  patronage. 

One  Clear  Call,  with  Milton  Sills.^ — A real 
good  picture,  with  leading  people  giving 
a fine  portrayal.  Good  story  and  holds 
interest  all  the  way  through.  This  is  old 
but  worth  running  if  you  haven’t  played  it. 
Seven  reels. — H.  H.  Binions,  Cozy  theatre, 
Toledo,  Iowa. — Small  town  patronage. 

Tol’able  David,  with  Richard  Barthel- 
mess. — Good  portrayal  of  rural  life  in  stage 
days.  Aside  from  getting  a little  rough 
in  the  last  two  acts,  this  is  an  A1  produc- 
tion.— A.  B.  O’Toole,  Star  theatre,  Crystal, 
N.  D. — Neighborhood  patronage. 

Fox 

Not  a Drum  Was  Heard,  with  Charles 
Jones. — Not  so  good.  I don’t  know  where 
they  got  this  title.  Fox  could  improve  on 
titles,  it  looks  to  me,  as  well  as  on  paper. 
Some  misrepresenting.  Five  reels.— A.  L. 
Veatch,  Princess  theatre,  Morganfleld,  Ky. 
— Small  town  patronage. 

North  of  Hudson  Bay,  with  Tom  Mix. — 
Very  disappointing.  My  patrons  expected 
something  better.  Not  a special,  though 
we  bought  it  as  such.  Just  a good  pro- 
gram picture.  Wolf  fight  a joke.  Five 
reels. — Miss  Edith  R.  Lawrence,  Vogue  the- 
atre, Vernal,  Utah. — Small  town  patronage. 

North  of  Hudson  Bay,  with  Tom  Mix. — 
From  an  artistic  point  of  view,  fine,  about 
the  most  beautiful  scenery  ever  put  in  a 
picture.  Entertaining  from  start  to  finish. 
Moral  tone  good.  Pleased  all  who  saw  it. 
As  a box  office  attraction,  it’s  there.  Ad- 
vertised this  one  heavy  and  sure  drew 
them  in.  Admission  15  and  25  cents. — 
Charles  E.  Barber,  Electric  theatre,  Tilden, 
111. — Mining  town  patronage. 

Does  It  Pay?  with  Hope  Hampton. — 
About  the  limit  in  bad  subject  matter.  No 
life,  no  plausibility,  no  nothing.  Sum  it 
up  simply — another  Pox  special — that 
should  knock  it  hard  enough  to  most  Fox 
exhibitors. — Regent  theatre,  Cleveland,  Miss. 
• — Small  town  patronageV 

The  Blizzard,  with  a special  cast. — Very 
slow  and  draggy,  with  the  exception  of  the 
reindeer  stampede,  which  was  out  of  the 
ordinary  and  well  done.  Seven  reels. — T.  A. 
Shea,  Palace  theatre,  McGehee,  Ark. — Neigh- 
borhood patronage. 

Cupid’s  Fireman,  with  Charles  Jones. — 
Not  as  good  as  Jones  usually  appears  in, 
but  for  all  that  it  drew  better  than  average 
business.  Paper  good.  Five  reels. — A.  A. 
Suszycki,  Majestic  theatre,  Mauston,  Wis. 

Bove  Betters,  with  Shirley  Mason. — Poor 
picture.  Nothing  to  it.  Like  all  the  rest 
of  Shirley’s  pictures.  Five  reels. — Claude 
McBrayer,  Auditorium  theatre,  Hamilton, 
Mo. 

The  Bone  S'tar  Banger,  with  Tom  Mix. — ■ 
A dandy.  About  the  best  Mix  Western  that 
I ever  saw.  Personally  I liked  “Soft 
Boiled”  better,  but  several  said  they  liked 
this  one  better.  Book  them  both,  as  Mix 
will  do  the  rest  for  you.  Six  reels. — A.  L. 
Veatch,  Princess  theatre,  Morganfleld,  Ky. 
— Small  town  patronage. 

■When  Odds  Are  Bven,  with  William  Rus- 
sell.— Just  a picture,  that’s  all.  Five  reels. 
— P.  E.  Morris,  Regent  theatre,  Cleveland, 
Miss. — Small  town  patronage. 

When  Odds  Are  Bven,  with  William  Rus- 
sell.— A good  program  picture  and  one  that 
will  please  the  Russell  fans.  Five  reels. — 
E.  C.  Potter,  Fireman’s  theatre.  New 
Hampton,  Iowa. — Neighborhood  patronage. 

Byes  of  •the  Pores"t,  with  Tom  Mix. — This 
is  a splendid  entertainment  but  not  what 
my  patrons  expect  of  Mix.  Fox  has  killed 
Jones  as  a drawing  card  and  now  he  has 
started  on  Mix.  Why  doesn’t  Mr.  Fox  take 


a trip  through  the  small  towns  and  learn 
for  himself  what  exhibitors  want  from 
Jones — and  make  it  straight  Buck — and 
Mix.  If  he  is  a showman  he  will  keep 
them  in  Western  pictures  for  his  own  good. 
That’s  how  I feel  about  their  present  type 
pictures. — Regent  theatre,  Cleveland,  Miss. 
— Small  town  patronage. 

The  Man  Who  Won,  with  Dustin  Farnum. 
— A good  Western.  Will  please  the  hard 
boiled.  Five  reels. — J.  Koopman,  Amenia 
Opera  House,  Amenia,  N.  Y. — Small  town 
patronage. 

The  Man  "Who  Won,  with  Dustin  Farnum. 

• — This  is  a real  honest-to-goodness  West- 
ern. If  your  patrons  like  Western  shows, 
then  this  one  is  sure  to  please. — C.  H. 
Simpson,  Princess  theatre,  Millen,  Ga. 

The  Man  Who  Won,  with  Dustin  Farnum. 
— A mighty  sorry  attempt  to  be  called  en- 
tertainment. If  you  are  stuck,  play  it, 
otherwise  let  it  alone.  Five  reels. — P.  E. 
Morris,  Regent  theatre,  Cleveland,  Miss. — 
Small  town  patronage. 

If  Winter  Conies,  with  Percy  Marmont. — 
A good  picture  but  did  not  draw  as  well  as 
we  expected.  Extra  advertising  did  not 
bring  them  in.  Average  Sunday  business. 
Ten  reels. — A.  Stalder,  Spicer  theatre, 
Akron,  Ohio. — Neighborhood  patronage. 

Not  a Dram  Was  Heard,  with  Charles 
Jones. — Neither  drum,  compliment  nor 
complaint  was  heard  by  the  host.  Five 
reels. — T.  A.  Shea,  Palace  theatre,  Mc- 
Gehee, Ark. — Neighborhood  patronage. 

St.  Blmo,  with  John  Gilbert. — Good.  That 
is  all  we  can  say  about  this  picture.  Played 
a good  two-reel  comedy  with  it,  and  every- 
body seemed  pleased.  Print  in  good  shape. 
Six  reels. — J.  Koopman,  Amenia  Opera 
House,  Amenia,  N.  Y. — Small  town  pat- 
ronage. 

Hell’s  Hole,  with  Charles  Jones. — The 
poorest  offering  for  a special  I ever  saw. 
Would  have  been  an  ordinary  program  if 
had  not  been  for  the  dream  part.  That 
killed  the  whole  thing.  Fell  fiat  second 
night.  Pleased  about  ten  per  cent.  Oh,- 
how  they  did  pan  it  on  "Wednesday  and 
Thursday,  and  had  another  Jones,  “Second 
Hand  Love,”  for  Saturday,  and  it  failed  to 
draw,  but  is  far  better  than  “Hell’s  Hole.” 
About  one  more  sorry  Jones  and  he  is 
dead  here.  Six  reels. — E.  D.  Luna,  Rialto 
theatre,  Siloam  Springs,  Ark. — Small  town 
patronage. 

Badies  to  Board,  with  Tom  Mix. — A regu- 
lar program  release  that  runs  a close  sec- 
ond to  Mix’s  “Soft  Boiled,”  which  was  re- 
leased as  a special.  Gave  satisfaction  and 
drew  business  for  three  days. — John  W. 
Hawkins,  Capitol  theatre.  New  Bedford, 
Mass. — General  patronage. 

Boston  Blackie,  with  William  Russell. — 
Good  picture.  Dandy  story.  Was  enjoyed 
by  our  audience.  Five  reels. — Geo.  J.  Kress, 
Hudson  theatre,  Rochester,  N.  Y. — Neigh- 
borhood patronage. 

Stepping  Fast,  with  Tom  Mix. — All  right 
for  a change  picture.  Greatly  overdone,  as 
usual.  But  it  got  me  the  bacon  just  the 
same.  Five  reels. — M.  Bailey,  Strand  the- 
atre, Dryden,  Ont.,  Canada. — Small  town 
patronage. 

Alias  the  Night  "Wind,  with  William  Rus- 
sell.— Another  of  the  regular  Fox  program 
numbers.  They  have  a lot  of  them  in  this 
class.  Another  funny  title.  A small  boy 
could  pick  a better  title  than  a lot  of  the 
Fox  program  pictures  have.  Five  reels. — 
A.  L.  Veatch,  Princess  theatre,  Morgan- 
field,  Ky. — Small  town  patronage. 

Big  Dan,  with  Charles  Jones. — This  is  a 
good  program  pictue  and  Jones  is  all  right 
in  it,  but  is  not  the  drawing  card  he  was 
in  "Westerns.  No  attendance  to  speak  of. 
Will  not  draw  any  more  for  me.  One  more 
and  I am  off  Jones  stuff.  Six  reels. — C.  H. 
Moulton,  Bijou  theatre.  Beach,  N.  D. — 
Small  town  patronage. 

Big  Dan,  with  Charles  Jones. — A good 
picture  of  its  kind.  Pleased  about  75  per 
cent.  A little  better  than  the  average  Fox 
picture. — A.  L.  Veatch,  Princess  theatre, 
Morganfleld,  Ky. — Small  town  patronage. 

The  G-rail,  with  Dustin  Farnum. — Not 
much,  as  this  star  is  no  good  for  me.  An- 
other silly  title,  to  start  with.  Five  reels. 
— A.  L.  "Veatch,  Princess  theatre,  Morgan- 
field,  Ky. — Small  town  patronage. 

Do  and  Dare,  with  Tom  Mix. — A good 
picture,  but  seems  like  his  pictures  are  all 
the  same,  but  drew  well,  as  Mix  always 
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does.  Five  reels. — Earle  J.  Williams,  Tivoli 
theatre,  Knoxville,  111. 

Soft  Boiled,  with  Tom  Mix. — This  pic- 
ture is  the  best  Mix  has  ever  produced. 
You  can’t  go  wrong  on  any  Fox  picture 
and,  according  to  percentage  on  other  pic- 
tures and  ranking  this  with  them,  it  ranks 
about  150  per  cent,  if  any  other  picture  will 
rank  as  high  as  100  per  cent.  Tom  is  play- 
ing a new  and  diiferent  role  and  I think 
that  he  will  be  even  a greater  money  getter 
in  this  new  comedy  role  than  he  ever  was 
in  Westerns.  So  take  a tip  from  me  and 
run  this.  If  it  doesn’t  turn  out  to  be  a 
great  money  getter,  you  win.  Back  it  and 
get  behind  it  and  make  some  real  money. 
Eight  reels. — D.  C.  Frew,  Franklin  theatre, 
Piggott,  Ark. — General  patronage. 

Soft  Boiled,  with  Tom  Mix. — A new  style 
Mix  picture,  but  they  enjoyed  the  comedy 
in  it.  It  drew  some  new  patrons.  Adver- 
tised it  big,  used  circus  heralds  on  this 
one.  Eight  reels. — A.  L.  Veatch,  Princess 
theatre,  Morganfield,  Ky. — Small  town  pat- 
ronage. 

Truztou  King*,  with  John  Gilbert. — This 
is  a very  nice  clean  little  picture.  There 
is  good  scenery,  good  acting,  and  Otis  Har- 
lan mixes  in  a little  comedy  all  through, 
which  livens  it  up.  I had  many  favorable 
comments  and  played  it  to  200  admissions 
and  I didn’t  hear  one  knock.  If  you  have 
it  coming,  don’t  worry.  I didn’t  expect 
much,  but  was  agreeably  surprised.  Six 
reels. — H.  J.  Eagan,  American  theatre,  Wau- 
toma,  Wis.- — Small  town  patronage. 

Three  Jumps  Ahead,  with  Tom  Mix. — • 
Another  good  Mix  picture.  Lots  of  action 
and  excitement.  Pleased  a good  Saturday 
crowd.  Five  reels.- — Geo.  J.  Kress,  Hudson 
theatre,  Rochester,  N.  Y. — Neighborhood 
patronage. 

Bucking  the  Bine,  with  Maurice  Flynn. — 
This  is  good.  I think  Flynn  is  a whole  lot 
better  than  the  majority  of  actors  who 
are  cracked  up  to  be  box  office  winners. 
Flynn  is  a he-man  actor.  When  he  sets 
out  to  do  a thing,  he  does  it  in  a way  that 
is  convincing.  Five  reels. — F.  J.  O’Hara, 
Community  theatre,  Elgin,  Neb. — Neighbor- 
hood patronage. 

Uonua  Vanna,  with  a special  cast. — 
Two  days  to  very  rotten  business.  The 
few  that  came  wondered  what  it  was  all 
about.  Some  went  to  sleep,  while  most  of 
them  left  before  the  show  was  over.  You 
will  be  money  ahead  if  you  don’t  play  it, 
as  it  is  liable  to  keep  your  patrons  away  in 
the  future.  Nine  reels. — A.  Stalder,  Spicer 
theatre,  Akron,  Ohio. — Neighoorhood  pat- 
ronage. 

Just  Tony,  with  Tom  Mix. — Best  picture 
Mix  ever  made.  Drew  big  crowds,  as  Mix 
always  does.  Mix  is  the  small  town’s  best 
bet.  We  advertised  this  picture  heavy  and 
told  all  our  customers  who  are  lovers  of 
horse  flesh  to  be  sure  and  see  this  one.  We 
run  all  our  big  shows  on  Monday  and 
Tuesday  with  a one-reel  comedy.  Six  reels. 
— Henry  McCoy,  Elite  theatre,  Golconda, 
111. — Small  town  patronage. 

Moonshine  Valley,  with  William  Farnum. 
— A fine  picture.  If  your  patrons  like 
Farnum  they  will  like  this  one.  Six  reels. 
— J.  W.  Andresen,  Rialto  theatre,  Cozad, 
Neb. — General  patronage. 

Boss  of  Camp  Four,  with  Charles  Jones. 
— A fair  picture,  but  not  as  good  as  some 
of  Jones’  other  pictures.  Fox  pictures  are 
very  good,  but  they  haven’t  drawn  very 
well  for  me.  Six  reels. — Earle  J.  Williams, 
Tivoli  theatre,  Knoxville,  111. 

West  of  Chicago,  with  Charles  Jones. — 
Well,  this  is  just  another  Fox  program 
that  is  better  than  most  so-called  specials. 
So  I repeat,  just  get  behind  Fox  and  push, 
as  they  know  what  we  want.  Five  reels. — 
D.  C.  Frew,  Franklin  theatre,  Piggott,  Ark. 
— General  patronage. 

Goldwyn 

Bendezvous,  a Marshall  Neilan  produc- 
tion.— A fair  program  picture,  sold  as  a 
special. — E.  H.  Brechler,  Opera  House,  Fen- 
nimore,  Wis. — Neighborhood  patronage. 

Rendezvous,,  a Marshall  Neilan  produc- 
tion.— Not  up  to  average  and  the  title 
means  nothing.  No  drawing  power.  Lay 
oft,  boys;  I And  that  the  title  means  money 
at  the  box  office,  or  no  money,  either  one 
way  or  the  other.  Seven  reels. — A,  A. 
Suszycki,  Majestic  theatre,  Mauston,  Wis. 

Bed  Bights,  with  a special  cast. — A 
thriller,  absolutely  improbable,  and  I am 


A popular  player  on  the  F.  B.  O.  pro- 
gram is  Carlyle  Blackwell,  whose  “The 
Beloved  Vagabond”  is  scheduled  for 

publication  by  that  company. 

still  wondering  what  it  is  about.  This  is 
the  kind  of  picture  that  is  killing  the 
game  in  the  small  towns.  I say,  let  it 
alone. — Clifford  L.  Miles,  Grand  theatre, 
Anamosa,  la. 

Through  the  Dark,  with  Colleen  Moore. — 
We  liked  this  picture,  but  our  patrons 
didn’t.  Business  light  for  three  days. — 
John  W.  Hawkins,  Capitol  theatre.  New 
Bedford,  Mass. 

Through  the  Dark,  with  Colleen  Moore. — 
A good  program  picture,  sold  as  a special. 
— E.  H.  Brechler,  Opera  House,  Fennimore, 
Wis. — Neighborhood  patronage. 

TTuseeiug  Eyes,  with  a special  cast. — 
Eight  reels  of  fighting  and  snow.  Pleased 
about  70  per  cent.  Have  played  all  of 
Goldwyn’s  but  am  fed  up.  Eight  reels. — - 
E.  H.  Brechler,  Opera  House,  Fennimore, 
Wis. — Neighborhood  patronage. 

G-imme,  with  Helene  Chadwick. — This  is 
a fair  program  picture  and  went  over 
fairly  well  with  our  patrons,  although  not 
as  good  as  “Brothers  Under  the  Skin.’’  The 
story  is  not  very  strong,  but  if  you  have  a 
good  two-reel  comedy  or  some  short  sub- 
ject to  help,  it  will  get  by  as  a program 
picture.  Not  many  laughs  in  it,  and  not 
many  thrills.  Just  a picture.  Film  in 
good  condition.  Six  reels. — Crosby  & 
Schwlerske,  Rex  theatre,  Colby,  Wis. — 
Small  town  patronage. 

In  the  Palace  of  the  King,  with  Blanche 
Sweet. — No  good  for  us.  No  business  and 
a lot  of  unsatisfied  customers.  Nine  reels. 
— Geo.  J.  Kress,  Hudson  theatre,  Rochester, 
N.  Y. — Neighborhood  patronage. 

The  Eternal  Three,  a Marshall  Neilan 
production. — Good  picture.  Do  not  be  afraid 
of  this  one.  The  picture  does  not  start  out 
good  but  has  a good  ending.  Seven  reels. 
— Claude  McBrayer,  Auditorium  theatre, 
Hamilton,  Mo. 

The  Eternal  Three,  a Marshall  Neilan 
production. — A well  done  picture.  Good 
acting  and  photography.  A sex  bill  without 
action.  Not  good  for  small  towns  except 
as  a program  picture. — Clifford  L.  Miles, 
Grand  theatre,  Anamosa,  la. 

Slave  of  Desire,  with  George  Walsh. — 
Consider  it  first  class;  maybe  too  deep  for 
some  of  them. — G.  J.  Ritter,  Regent  the- 
atre, Bogota,  N.  J. 

Beno,  with  a special  cast. — Probably  a 
good  picture,  but  not  liked  here.  Lost 
money,  but  have  lost  on  every  Goldwyn 
picture.  Seven  reels. — E.  H.  Brechler, 
Opera  House,  Fennimore,  Wis. — Neighbor- 
hood patronage. 

Beno,  with  Helene  Chadwick.- — Opened 


strong  Sunday  but  flopped  miserably  Mon- 
day and  stayed  flat  Tuesday  and  Wednes- 
day. Not  a bad  picture  in  our  judgment, 
but  it  didn’t  get  the  business  and  that’s  the 
answer. — John  W.  Hawkins,  State  theatre. 
New  Bedford,  Mass. — General  patronage. 

The  Bast  Moment,  with  a special  cast. — 
Goldwyn  sure  put  out  some  punk  stuff. 
Will  not  please.  If  you  have  this  booked, 
write  and  tell  them  to  junk  it.  Six  reels. — 
Earle  J.  Williams,  Tivoli  theatre,  Knox- 
ville, 111. 

The  Bove  Piker,  with  Anita  Stewart.— 
This  went  over  in  fine  shape  as  a program 
picture.  Good  story  and  some  real  acting, 
and  some  beautiful  scenes  and  good  photog- 
raphy. Can  be  bought  right  from  Goldwyn 
and  should  please  80  per  cent  in  most 
small  towns.  Seven  reels. — Crosby  & 
Schwlerske,  Rex  theatre,  Colby,  Wis. — 
Small  town  patronage. 

The  Bove  Piker,  with  Anita  Stewart. — 
Good  picture.  Pleased  about  90  per  cent. 
Goldwyn  pictures  are  a good  drawing  card 
for  us. — Claude  McBrayer,  Auditorium  the- 
atre, Hamilton,  Mo. 

The  Bove  Piker,  with  Anita  Stewart. — 
A mighty  poor  offering  where  you  cater  to 
best  class,  as  this  will  not  go  over  with 
them.  It  has  a fine  chance  from  the  begin- 
ning to  be  something  worthwhile  but  fails 
to  get  over.  Business  poor  two  days.  Five 
reels. — W.  H.  Brenner,  Cozy  theatre,  Win- 
chester, Ind. 

Bittle  Old  New  York,  with  Marion  Davies. 
— A box  office  knockout.  Picture  comes 
close  to  a 100  per  cent  production.  Patrons 
thoroughly  enjoyed  it.  Twelve  reels. — 
Beach-Krahn  Amusement  Co.,  Chimes  the- 
atre, Oakland,  Cal. — First-class  patronage. 

Bittle  Old  New  York,  with  Marion  Davies. 
— Good  box  office  attraction,  due  no  doubt 
to  Hearst  publicity.  I often  wonder  who 
told  Hearst  that  Marion  could  act.  Com- 
pare Helen  Jerome  Eddy’s  acting  in  “The 
Country  Kid’’  or  “To  the  Ladies”  with 
the  posing  of  Marion  Davies  and  you  see 
what  I mean. — G.  J.  Ritter,  Regent  theatre, 
Bogota,  N.  J. 

The  Spoilers,  with  Milton  Sills.- — Some 
reports  in  the  Herald  said  that  this 
wasn’t  as  good  as  original,  but  we  had 
people  come  out  and  say  that  it  was  bet- 
ter than  the  first.  The  fight  between  Sills 
and  Beery  was  the  best  I ever  saw.  A fine 
production,  from  the  first  to  the  last  scene. 
Good  puller.  Eight  reels. — W.  A.  Clark  Jr., 
Castle  theatre,  Havana,  111. — General  pat- 
ronage. 

The  Spoilers,  with  Milton  Sills. — A real 
production  and  a fine  cast.  All  do  excel- 
lent work  too,  and  this  is  also  a real 
story  and  the  fight — some  fight.  Business 
good.  Eight  reels. — Anderson  Amusement 
Co.,  Grand  theatre,  Dell  Rapids,  S.  D. — 
General  patronage. 

The  Spoilers,  with  Miiton  Sills.- — If  your 
audiences  like  red-blooded  pictures,  play  it. 
Boost  it.  Would  like  to  have  one  picture  a 
week  like  this  one.  It  has  the  old  “Spoil- 
ers” picture  beat  seven  ways  from  the  ace. 
Eight  reeis. — E.  C.  Potter,  Fireman’s  the- 
atre, New  Hampton,  Iowa. — Neighborhood 
patronage. 

All’s  Pair  in  Bove,  with  Richard  Dix. — 
Very  good,  and  pleased  small  business. 
Lots  of  comedy,  and  that’s  what  it  takes 
these  days.  Five  reels. — W.  D.  Patrick, 
Strand  theatre,  Florala,  Ala. 

Bost  and  Pound,  with  House  Peters. — 
This  is  a very  fine  picture  and  gave  good 
satisfaction.  The  photography  is  excellent 
and  the  seashore  shots  are  wonderful. 
There  is  plenty  of  action  and  the  interest 
is  well  sustained.  Play  it.  Film  in  perfect 
condition.  Seven  reels. — C.  H.  Moulton, 
Bijou  theatre.  Beach,  N.  D. — Small  town 
patronage. 

Bost  and  Pound,  with  a special  cast. — 
One  brother  recently  said  if  they  had  lost 
this  and  never  found  it  we  would  have  all 
been  better  off.  Although  we  didn’t  care 
much  for  it  ourselves,  it  went  over  for  us 
in  good  shape  and  pleased  about  75  per 
cent,  we  believe,  according  to  the  com- 
ments. Some  beautiful  scenes  and,  for 
those  that  are  not  too  particular  about  the 
story  and  like  thrills  and  mob  scenes,  this 
will  go  over  all  right.  It  is  only  a program 
picture,  though,  and  should  be  bought  and 
run  as  such.  Seven  reels. — Crosby  & 
Schwlerske,  Rex  theatre,  Colby,  Wis.— 
Small  town  patronage. 

Broken  Chains,  with  Colleen  Moore. — If 
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your  patrons  like  thrills,  give  them  this. 
It  is  rough,  but  there  is  some  very  good 
acting  in  it  and  it  went  over  as  an  extra 
good  picture  for  us.  Lots  of  the  ladies  will 
think  it  is  a little  too  gruesome,  but  they 
will  sit  there  and  hold  their  breath  and 
gasp  just  the  same  as  those  that  like  it. 
As  a whole,  it  is  a good  show  and  will 
please  80  per  cent.  Little  Colleen  is  a real 
actress  and  it  is  a pleasure  to  watch  her 
work,  although  it  seems  a shame  to  put  her 
in  such  gruesome  and  rough  pictures  like 
this.  But  she  makes  you  believe  its  real. 
Eight  reels. — Crosby  & Schwierske,  Rex 
theatre,  Colby,  Wis. — Small  town  patron- 
age. 

The  Stranger's  Banquet,  a Marshall  Neil- 
an  production. — Good  picture.  Pleased  well. 
Prints  good.  But,  oh,  how  the  weather  man 
played  me  a mean  trick  with  a cold  wind 
and  snow  on  April  Fools  Day.  I lost  money. 
Hats  off  to  that  beautiful  Claire  Windsor. 
Seven  reels. — J.  J.  Enloe,  T.  M.  C.  A.  the- 
atre, Hitchins,  Ky. — Small  town  patronage. 

Backbone,  with  Alfred  Lunt. — This  did 
not  go  over  for  us.  Personally  did  not  like 
it  at  all,  although  had  several  good  com- 
ments. But  it  is  rather  draggy  and  all 
the  thrills  (which  are  few)  seemed  to  be 
forced.  Would  say  it  was  about  a 50-50 
picture.  Notice  one  bird  reporting^  on  this, 
raved  about  the  beautiful  snow  scenes  in 
this  picture.  It  was  this  fake  stuff  that 
spoiled  the  picture  for  us.  In  one  scene 
horse  and  cutter  pulls  up  in  front  of  the 
mansion  in  what  appears  to  be  about  six 
inches  of  snow,  and  the  horse  pulling  for 
all  he  was  worth.  Evidently  the  cutter 
didn’t  pull  easy  in  that  imitation  snow, 
and  in  the  scene  where  the  Indian  guide 
was  pulling  Miss  Roberts  off  the  roof  of 
the  building,  where  there  were  thousands 
of  long  icicles,  you  could  see  the  icicles 
shaking  and  wiggling  like  rags  and  the 
snow  came  down  like  piles  of  cotton. 
Seven  reels. — Crosby  & Schwierske,  Rex 
theatre,  Colby,  Wis. — Small  town  patron- 
age. 

Tbe  Christian,  with  Richard  Dix. — I had 
this  booked  six  months  ago  and  was  afraid 
to  show  it  on  account  of  the  adverse  re- 
ports in  the  Herald  from  small  town 
exhibitors.  I played  it  during  a big  storm 
and  blizzard  and  so  don't  know  how  it 
would  draw.  I had  eighty  admissions  and 
I had  very  favorable  comments  and  sev- 
eral said  it  was  the  best  I had  shown  in 
a long  time.  Dix  as  John  Storm  does 
some  very  good  acting  and  I believe  it  will 
please  better  than  the  average  program. 
The  price  is  right  and  I would  go  out  and 
boost  it  if  I had  to  play  it  again.  Nine 
reels. — H.  J.  Eagan,  American  theatre, 
Wautoma,  Wis. — Small  town  patronage. 

Souls  for  Sale,  with  Eleanor  Boardman. 
— Fair.  Not  a big  picture  but  no  com- 
plaints. We  got  by  with  a good  comedy. — 
Miss  Edith  R.  Lawrence,  Vogue  theatre. 
Vernal,  Utah. — Small  town  patronage. 

Bnemies  of  Women,  with  Lionel  Barry- 
more.-— Lost  some  jack  with  it.  Small 
crowds  and  a lot  of  them  left  around  reels 
six  and  seven.  I hid  in  the  Negro  balcony 
after  we  started  on  fifth  reel.  It  may  be 
great  for  big  cities  but  my  type  of  town 
don’t  want  this  kind  at  any  admission  price, 
let  alone  advanced  admission.  I would  not 
buy  it  again  for  one-half  what  it  cost  us 
this  time.  Eleven  reels. — P.  E.  Morris, 
Regent  theatre,  Cleveland,  Miss. — Small 
town  patronage. 

Hodkinson 

Radio  Mania,  with  a special  cast.- — Would 
like  to  say  right  here  this  is  the  poorest 
piece  of  cheese  I’ve  ever  had  the  pleasure 
of  running.  If  this  don’t  make  you  pull 
your  hair,  if  you  have  any,  and  hunt  a rat 
hole  to  crawl  in,  I’m  a fool.  Get  rid  of 
this  one  or  be  sorry  afterwards.  Six  reels. 
— W.  A.  Clark,  Jr.,  Castle  theatre,  Havana, 
111. — General  patronage. 

The  Drivin’  Pool,  with  Wally  Van. — 
Good  program  picture.  Will  not  please  at 
increased  admission.  Six  reels. — T.  A. 
Shea,  Palace  theatre,  McGehee,  Ark. — Small 
town  patronage. 

Man  of  the  Porest,  with  a special  cast. — 
This  is  a darn  good  North  woods  picture. 
A trifie  old  but  you  can  show  it  and  send 
them  away  satisfied.  Tied  up  with  book 
store,  which  helped  some.  Five  reels. — F. 
J.  O’Hara,  Community  theatre,  Elgin,  Neb. 
— Neighborhood  patronage. 

The  Argyle  Case,  with  Elaine  Hammer- 


stein. — This  picture  is  ranked,  in  my  opin- 
ion, and  my  audience  too,  as  poor,  but  what 
can  you  or  anyone  expect  for  the  price? 
I’ll  never  go  to  sleep  again  and  book  such 
pictures.  Five  reels. — D.  C.  Frew,  Franklin 
theatre,  Piggott,  Ark. — General  patronage. 

Metro 

The  White  Sister,  with  Lillian  Gish. — A 
wonderfully  done  semi-religious  picture 
with  a tragic  but  logical  ending.  Pleased 
and  drew  fair  business  for  seven  days  at 
increased  prices. — John  W.  Hawkins,  State 
theatre.  New  Bedford,  Mass. — General  pat- 
ronage. 

The  Man  Iiife  Passed  By,  with  Percy 
Marmont. — Here  is  a really  fine  story,  true 
to  life  in  the  upper  and  lower  stratas  of 
life.  It  brought  back  old  times,  as  well. 
Seven  reels. — Giacoma  Brothers,  Crystal 
theatre.  Tombstone,  Ariz. 

The  Man  Bife  Passed  By,  with  Percy 
Marmont. — Comments  were  varied  on  this 
picture.  Business  only  fair. — John  W. 
Hawkins,  State  theatre.  New  Bedford,  Mass. 
— General  patronage. 

Scaramouche,  a Rex  Ingram  production. 
— A fine  picture,  but  it  didn’t  get  the  busi- 
ness. More  evidence  the  public  doesn’t 
want  costume  stuff,  no  matter  how  good  it 
is.  Increased  prices  didn’t  keep  the  en- 
gagement. Seven-day  run  with  heavy  ad- 
vertising and  elaborate  presentations. — 
John  W.  Hawkins,  State  theatre.  New  Bed- 
ford, Mass. — General  patronage. 

Scaramouche,  a Rex  Ingram  production. 
— Best  picture  of  its  kind  ever  produced. 
Should  be  played  in  every  theatre  to  give 
the  small  town  people  a chance  to  see  a 
real  picture. — E.  D.  Muchow,  Hub  theatre, 
Gaylord,  Minn. — Neighborhood  patronage. 

Strangers  of  the  Right,  with  a special 
cast. — Rather  draggy  crook  story,  lacking 
punch,  which  is  delayed  until  the  last 
reel.  Will  not  average  above  program 
class.  Eight  reels. — T.  A.  Shea,  Palace 
theatre,  McGehee,  Ark. — Neighborhood  pat- 
ronage. 

Our  Hospitality,  with  Buster  Keaton. — - 
Keaton  should  stay  with  short  subjects. 
Seven  reels  much  too  long  for  comedies. 
His  rescue  stunt  over  the  falls  is  the  re- 
deeming feature  of  the  picture.  Some  very 
clever  work  here.  Not  a special.  Seven 
reels. — H.  E.  Gilman,  Club  theatre.  Weed, 
Cal. 

The  $5  Baby,  with  Viola  Dana. — Good 
program  picture.  Star  very  popular  with 
our  patrons.  Five  reels. — Geo.  J.  Kress, 
Hudson  theatre,  Rochester,  N.  Y. — Neigh- 
borhood patronage. 

The  $5  Baby,  with  Viola  Dana. — A mighty 
good  picture.  It  will  please  them  all,  but 
don’t  raise  your  admission.  Six  reels. — 
D.  C.  Frew,  Franklin  theatre,  Piggott,  Ark. 
— General  patronage. 

The  Soul  of  the  Beast,  with  Madge  Bel- 
lamy.— This  did  not  please  all,  but  all  right 
for  one  of  the  kind. — W.  L.  Buck,  Gem  the- 
atre, Waterville,  Minn. 

Peg  o’  My  Heart,  with  Laurette  Taylor. 
— Very  good  program  picture.  Not  much 
action,  but  oodles  of  comedy.  Miss  Taylor 
is  good.  Oh,  Boy!  Eight  reels. — D.  C. 
Frew,  Franklin  theatre,  Piggott,  Ark. — Gen- 
eral patronage. 

Peg  o’  My  Heart,  with  Laurette  Taylor. 
— A real  picture  that  pleased  a small  crowd. 
Audience  pleased  with  Miss  Taylor’s  act- 
ing. Eight  reels. — W.  T.  Waugh,  Empress 
theatre,  Grundy  Center,  la. — Small  town 
patronage. 

All  the  Brothers  Were  Valiaut,  with  a 
special  cast. — A good  sea  story  that  pleased 
a Saturday  crowd.  Use  trailer,  as  it  is 
good.  Film  good.  Seven  reels. — W.  T. 
Waugh,  Princess  theatre,  Grundy  Center, 
la.- — Small  town  patronage. 

The  Prisoner  of  Zenda,  a Rex  Ingram 
production. — Very  good  picture.  It  is  a 
close  second  to  “The  Four  Horsemen.’’ 
Some  patrons  were  a little  disappointed  in 
the  “Finis”  and  thought  another  reel  might 
have  improved  the  production.  A word  for 
Metro — get  good  satisfaction  from  them. 
Films  are  usually  in  good  condition  and 
they  treat  you  right. — A.  B.  O’Toole,  Star 
theatre.  Crystal,  N.  D. — Neighborhood  pat- 
ronage. 

The  Prisoner  of  Zenda,  a Rex  Ingram 
production. — Rex  hits  the  mark  again.  A 
real  picture.  Acting  of  Stone  and  Terry 


perfect.  Film  new.  Ten  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
la. — Small  town  patronage. 

Quincy  Adams  Sawyer,  with  a special 
cast. — Good  picture.  They  don’t  make  ’em 
any  better.  It  certainly  was  a pleasure  to 
hear  our  patrons  say  this  was  a good  pic- 
ture. Eight  reels. — Geo.  J.  Kress,  Hudson 
theatre,  Rochester,  N.  Y. — -Neighborhood 
patronage. 

Quincy  Adams  Sawyer,  with  a special 
cast. — A good  picture  that  you  can  raise 
admission  on.  Chaney  good  as  villain. 
Print  fair.  Two  short  titles  that  could 
not  be  read.  Eight  reels. — W.  T.  Waugh, 
Empress  theatre,  Grundy  Center,  la. — Small 
town  patronage. 

Broadway  Bose,  with  Mae  Murray. — A 
good  program  picture.  The  colored  pro- 
logue is  interesting.  Could  have  been  in 
six  reels.  Eight  reels. — W.  T.  Waugh, 
Empress  theatre,  Grundy  Center.  la. — 
Small  town  patronage. 

That  Old  Sweetheart  of  Mine,  with  El- 
liott Dexter. — Good  program  picture,  and 
that’s  all.  Five  reels. — Geo.  J.  Kress, 
Hudson  theatre,  Rochester,  N.  Y. — Neigh- 
borhood patronage. 

Paramount 

Flaming  Barriers,  with  a special  cast. — 
Not  big,  but  good  entertainment. — G.  J.  Rit- 
ter, Regent  theatre,  Bogota,  N.  J. 

Flaming  Barriers,  with  a special  cast. — 
Good  offering.  Forest  fire  scene  as  good  as 
I have  seen  in  a long  time.  Seven  reels.— 
Geo.  Rauenhorst,  Crystal  theatre,  Fulda, 
Minn. — Small  town  and  neighborhood  pat- 
ronage. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — This  star  has  the  same  smile 
and  actions  as  his  dad.  Good  entertaining 
program.  Paramount  has  the  advertising. 
Six  reels. — Geo.  Rauenhorst,  Crystal  the- 
atre, Fulda,  Minn. — Small  town  patronage. 

Stephen  Steps  Out,  with  Douglas'  Fair- 
banks, Jr. — Light  entertainment  to  good 
business.  Curiosity  gets  them  in  to  see 
young  Doug,  on  this.  Roberts  excellent, 
as  usual.  No  girl  in  this  one.  Six  reels. — 
Anderson  Amusement  Co.,  Grand  theatre, 
Dell  Rapids,  S.  D. — General  patronage. 

The  Bight  That  Failed,  with  Percy  Mar- 
mont.— Consider  this  a real  high  class 
picture.  May  not  go  all  over,  but  pleased 
my  audience  immensely. — G.  J.  Ritter,  Re- 
gent theatre,  Bogota,  N.  J. 

Big  Brother,  with  Tom  Moore. — Mickey 
Bennett  is  the  coming  star.  Everyone 
raved  for  weeks  after  seeing  this  produc- 
tion. Good  enough  for  any  Sunday  night. 
Seven  reels. — Geo.  Rauenhorst,  Crystal  the- 
atre, Fulda,  Minn. — Small  town  patronage. 

Big  Brother,  with  Tom  Moore. — One  of 
those  heart  interest  productions  that  we 
get  now  and  then.  Mickey  Bennett  great, 
both  on  sympathy  and  rough  stuff.  Say, 
but  he  put  the  tough  part  over.  Seven 
reels. — Anderson  Amusement  Co.,  Grand 
theatre,  Dell  Rapids,  S.  D. — General  patron- 
age. 

Singer  Jim  McKee,  with  William  S.  Hart. 
— Hart  fans  have  no  kick  on  this  one. 
Beautifully  photographed.  Seven  reels. — 
Clark  & Edwards,  Palace  theatre,  Ashland, 
Ohio.— General  patronage. 

The  Heritage  of  the  Desert,  with  Ernest 
Torrence. — Good  picture.  It  is  a relief  to 
see  old  Torrence  as  a good  man  instead  of 
a villain. — G.  J.  Ritter,  Regent  theatre,  Bo- 
gota, N.  J. 

■West  of  the  Water  Tower,  with  Glenn 
Hunter. — Business  under  normal.  Glenn 
Hunter  as'  a movie  star  is  not  there.  Tor- 
rence and  McAvoy  did  fine  work.  Title 
misleading.  Helps  to  kill  patrona'ge.  Seven 
reels.  — Beach-Krahn  Amusement  Co., 
Chimes  theatre,  Oakland,  Cal. — First  class 
patronage. 

The  Next  Corner,  with  a special  cast. — 
Sam  Wood,  the  director,  didn’t  have  much 
to  work  on.  Draggy.  Lon  Chaney  badly 
miscast.  Six  reels. — Clark  & Edwards,  Pal- 
ace theatre,  Ashland,  Ohio. — General  pat- 
ronage. 

Civilian  Clothes,  with  Thomas  Meighan. — 
This  picture  pleased  all  who  saw  it.  How- 
ever, the  attendance  was  small.  The  star 
is  not  well  known  out  here.  Six  reels. — 
J.  F.  Spangler,  Globe  theatre,  Beaver,  Okla. 
— General  patronage. 

The  Spanish  Dancer,  with  Pola  Negri. — 
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Great  picture,  only  I don’t  think  they  care 
for  historical  and  costume  stuff  made  any 
more. — G.  J.  Ritter,  Regent  theatre,  Bo- 
gota, N.  J. 

His  Children’s  Children,  with  Bebe  Dan- 
iels.— Good.  Rather  above  average. — G.  J. 
Ritter,  Regent  theatre,  Bogota,  N.  J. 

The  Iiight  That  Failed,  with  Percy  Mar- 
mont. — A good,  high  class  program  for  any 
house.  Received  many  comments.  Seven 
reels. — Geo.  Rauenhors't,  Crystal  theatre, 
Fulda,  Minn. — Small  town  patronage. 

Zaza,  with  Gloria  Swanson. — “Zaza”  was 
so  far  removed  from  usual  Swanson  pic- 
tures our  patronage  did  not  accept  it  with 
open  arms.  Business  very  light  two  days. 
Consider  it  a splendid  production  and 
should  please  where  high  class  acting  and 
production  is  appreciated. — P.  E.  Morris, 
Regent  theatre,  Cleveland,  Miss. — Small 
town  patronage. 

Wild  Bill  Hickok,  with  William  S.  Hart. 
— Punk,  and  is  almost  sure  to  flop  on  you 
the  second  day.  The  heroics  of  our  old 
friend  Hart  as  a hostler  for  three  teams  of 
horses  would  be  ridiculous,  if  they  weren’t 
so  pathetic.  Bill  surely  lost  his  perspec- 
tive. Instead  of  winding  up  in  a cemetery 
he  should  have  gone  there  first  and  buried 
the  scenario. — G.  J.  Ritter,  Regent  theatre, 
Bogota,  N.  J. 

The  Iieopardess,  with  Alice  Brady. — Just 
a fair  program  picture  which  might  take 
in  towns  where  cruelty  is  a virtue  instead 
of  a vice.  Five  reels. — E.  L.  Wharton,  Or- 
pheum  theatre,  Glasgow,  Mont. 

Sixty  Cents  An  Hour,  with  Walter  Hiers. 
— Good  entertainment  and  will  pass  as  ordi- 
nary program.  Some  said  good  and  others 
kept  mum.  Six  reels. — H.  Woody,  Princess 
theatre,  Lincoln,  Kan. 

To  The  Bast  Man,  with  Richard  Dix  and 
Lois  Wilson. — Just  fair.  Far  from  a spe- 
cial. Seven  reels. — Erie  Martin,  Hobart 
theatre,  Hobart  Mills,  Cal. — Small  town 
patronage. 

Nice  People,  with  Wallace  Reid. — My  pa- 
trons rated  this  one  100  per  cent  enter- 
tainment. This  will  please  them  all. — D.  C. 
Frew,  Franklin  theatre,  Piggott,  Ark. — Gen- 
eral patronage. 

A Gentleman  of  Beisure,  with  Jack  Holt. 
— Best  Holt  since  “While  Satan  Sleeps.”  A 
big  improvement  over  his  previous  two.  Am 
glad  they  have  cast  Holt  in  “Wanderer  of 
the  Wasteland”  and  in  “North  of  36,”  as  I 
believe  that  is  the  type  of  story  in  which 
he  will  make  a big  success.  Six  reels. — J. 
H.  Talbert,  Legion  theatre,  Norwich,  Kan. 

• — Small  town  patronage. 

My  American  TVife,  with  Gloria  Swan- 
son.— A dandy  Gloria  Swanson  type  of  pic- 
ture. They  liked  this  one,  and  told  me  so. 
She  is  always  good.  I came  very  near  vot- 
ing for  Miss  Swanson  in  Popularity  Con- 
test, but  left  it  to  my  patrons  and  the  star 
I voted  for  I would  like  to  have  a good 
photograph  of,  both  Gloria  Swanson  and 
Norma  Talmadge.  Six  reels'. — A.  L.  Veatch, 
Princess  theatre,  Morganfleld,  Ky. — Small 
town  patronage. 

The  Heart  Haider,  with  Agnes  Ayres. — 
Very,  very  light,  but  supplies  a pleasant 
hour  of  entertainment  unless  you  are  too 
particular.  Agnes  shows  a lot  more  pep 
in  this  picture  and  in  “Racing  Hearts”  than 
she  has  heretofore.  If  she  had  been  placed 
in  this  kind  of  story,  her  popularity  would 
have  been  greatly  increased,  but  instead 
too  much  heavy  drama  has  hurt  her. — J.  H. 
Talbert,  Legion  theatre,  Norwich,  Kan. — • 
Small  town  patronage. 

The  Ne’er-Do-'Well,  with  Thomas  Meighan. 
• — Another  good  one,  as  are  all  Meighan’s 
pictures.  ’Nuf  sed.  Eight  reels. — 'A.  L. 
Veatch.  Princess  theatre,  Morganfleld,  Ky. 
— Small  town  patronage. 

Tfou  Can’t  Fool  Your  'Wife,  with  Leatrice 
Joy. — Ran  as  a special,  but  found  it  to  be 
just  a program  picture.  Six  reels. — Erie 
Martin,  Hobart  theatre,  Hobart  Mills,  Cal. 
— Small  town  patronage. 

You  Can’t  Fool  Your  'Wife,  with  Leatrice 
Joy. — Showed  good  entertainment.  Title 
good  and  picture  carried  moral.  Lewis 
Stone  gives  his  usual  good  performance. 
Six  reels. — Crosby  Brothers,  Lily  theatre, 
Buffalo,  N.  Y. — Neighborhood  patronage. 

Hollywood,  a James  Cruze  production. — • 
This  picture  pleased  100  per  cent.  Some- 
thing different  that  seemed  to  hold  interest 
from  the  start  to  the  finish.  If  you  want 
to  make  a little  money,  don’t  pass  this  one 


Scenes  from  episode  2 of  the  Pathe  serial, 
“Leatherstocking,”  a screen  version  of 
the  James  Fenimore  Cooper  classic 
“Leatherstocking  Tales.”  The  first 
chapter  was  published  on  March  23. 

up.  The  big  star  cast  will  draw  them  in 
for  you.  Had  good  crowd,  considering  the 
snow  and  the  bad  roads.  Print  in  good  con- 
dition. Eight  reels. — Marion  F.  Bodwell, 
Paramount  theatre,  Wyoming,- 111. 

Glimpses  of  the  Moon,  with  Bebe  Daniels. 
— Real  poor.  Seven  reels. — Crosby  Broth- 
ers, Lily  theatre,  Buffalo,  N.  Y. — Neighbor- 
hood patronage. 

The  Snow  Bride,  with  Alice  Brady. — ^A 
fair  Saturday  night  program  picture.  Will 
get  you  by  very  nicely  if  you  don’t  promise 
them  too  much.  Showed  Educational  com- 
edy, “Oh  Buddy,”  in  connection  with  it. 
Our  theatre  has  been  closed  since  the  sec- 
ond day  of  March  on  account  of  scarlet 
fever  epidemic.  Had  a fair  crowd,  but  it 
would  have  been  better  if  we  had  had  good 
roads  and  decent  weather.  Print  in  good 
condition. — Marion  F.  Bodwell,  Paramount 
theatre,  Wyoming,  111. 

The  Bustle  of  Silk,  with  Betty  Compson. 
— Nothing  extra.  Just  a fair  program  pic- 
ture. Seven  reels. — Erie  Martin,  Hobart 
theatre,  Hobart  Mills,  Cal. — Small  town  pat- 
ronage. 

. The  Bustle  of  Silk,  with  Betty  Compson. 
— Fair  picture,  but  both  Betty  Compson  and 
Conway  Tearle  deserve  better  story  mate- 
rial. Seven  reels. — Crosby  Brothers,  Lily 
theatre,  Buffalo,  N.  Y. — Neighborhood  pat- 
ronage. 

The  Bxciters,  with  a special  cast. — Good 
crook  picture  that  should  be  limited  to 
adults  only.  Six  reels. — Crosby  Brothers. 
Lily  theatre,  Buffalo,  N.  Y. — Neighborhood 
patronage. 

The  Trail  of  the  Bonesome  Pine,  with 
Mary  Miles  Minter. — Here  is  a dandy.  Drew 
well  in  the  worst  snow  we  have  had  this 
season.  Would  have  been  a clean  up  with 
me  if  the  weather  had  been  good. — W.  H. 
Hardman,  Royal  theatre,  Frankfort,  Kan. — 
Small  town  patronage. 

The  Trail  of  the  Bonesome  Pine,  with 
Mary  Miles  Minter. — Good  program  pic- 
ture. Six  reels. — Crosby  Brothers,  Lily  the- 
atre, Buffalo,  N.  Y. — Neighborhood  patron- 
age. 

The  World’s  Applause,  with  Bebe  Dan- 
iels.— A good  picture  of  the  type  that 
pleases  the  best  people  only.  Business  fair. 
Six  reels. — Hugh  G.  Martin,  American  the- 
atre, Columbus,  Ga. — General  patronage. 

Grumpy,  with  Theodore  Roberts. — This  is 
a good  picture  that  will  please  most  any 
audience.  Theodore  Roberts  always  good. 
Here’s  hoping  that  he  soon  recovers  and 
makes  more  as  good  as  this  one. — A.  L. 


Veatch,  Princess  theatre,  Morganfleld,  Ky. — - 
Small  town  patronage. 

Bark  Secrets,  with  Dorothy  Dalton. — Per- 
sonally I liked  this  one,  but  the  majority 
did  not  if  the  box  office  report  is  allowed 
to  speak  for  the  regular  patrons.  Six  reels. 
— Hugh  G.  Martin,  American  theatre,  Col- 
umbus, Ga. — General  patronage. 

Homeward  Bound,  with  Thomas'  Meighan. 
— Played  two  days  to  satisfactory  business. 
All  of  this  star’s  pictures  are  good,  and  he 
is'  my  best  bet  at  the  box  office. — E.  D. 
Luna,  Rialto  theatre,  Siloam  Springs,  Ark. 

■ — Small  town  patronage. 

Homeward  Bound,  with  Thomas  Meighan. 
— One  of  the  best  sea  pictures  of  the  year. 
Drew  good.  One  patron  said  that  the  sea 
storm  scenes  were  actual,  as  she  had 
crossed  the  ocean  three  times  and  had  ex- 
perienced such  storms.  Seven  reels. — 
Crosby  Brothers,  Lily  theatre,  Buffalo, 
N.  Y. — -Neighborhood  patronage. 

Homeward  Bound,  with  Thomas  Meighan. 
— Not  the  best  picture  Meighan  ever  made, 
but  it  is  a pretty  good  one  at  that.  As  a 
rule  I find  that  Meighan’s  pictures  can  be 
relied  upon  to  please  nearly  all  classes  of 
patrons  more  consistently  than  any  other 
star,  now  that  Reid  is  gone.  Have  played 
every  one  of  Tom’s  pictures,  from  "The 
Miracle  Man”  to  “Woman  Proof,”  and 
found  only  one  poor  one  in  the  entire  lot, 
which  was  “Conrad  in  Quest  of  His  Youth.” 
Seven  reels. — J.  H.  Talbert,  Legion  theatre, 
Norwich,  Kan. — Small  town  patronage. 

The  Go-Getter,  with  T.  Roy  Barnes.- — • 
Everyone  satisfied  with  this  one.  Eight 
reels. — Erie  Martin,  Hobart  theatre,  Hobart 
Mills,  Cal. — Small  town  patronage. 

Bluebeard’s  Eighth  Wife,  with  Gloria 
Swanson. — Good  picture.  While  we  didn’t 
do  a big  business  on  this,  we  know  we  sat- 
isfied our  patrons.  Six  reels.- — George  J. 
Kress,  Hudson  theatre,  Rochester,  N.  Y. — 
Neighborhood  patronage. 

The  Woman  With  Four  Faces,  with  Betty 
Compson. — Very  good  picture  to  good  busi- 
ness. Six  reels. — Crosby  Brothers,  Lily 
theatre,  Buffalo,  N.  Y. — Neighborhood  pat- 
ronage. 

The  Woman  With  Four  Faces,  with  Betty 
Compson. — Extra  good  crook  melodrama 
with  thrills  galore.  Pleas’es  all  the  men 
and  about  half  the  women.  Richard  Dix 
in  the  cast  and  he  is  an  asset  to  any  pic- 
ture. Seven  reels. — J.  H.  Talbert,  Legion 
theatre,  Norwich,  Kan. — Small  town  pat- 
ronage. 

The  Bonded  Woman,  with  Betty  Comp- 
son.— My  patrons  liked  this  one  and  so  did 
I.  I like  a real  he-man  type  of  picture 
any  day.  Six  reels. — Hugh  G.  Martin, 
American  theatre,  Columbus,  Ga. — General 
patronage. 

The  Impossible  Mrs.  Bellew,  with  Gloria 
Swanson. — -This  is  95  per  cent  for  enter- 
tainment. Rather  sad  in  spots  but  true  to 
life.  No  impossible  situations.  Good  moral 
and  clean.  Our  first  of  this  star  and  she 
is  some  actress.  Book  it  and  you  won’t  be 
sorry.  Bought  reasonable,  but  poor  attend- 
ance. Lost  money  on  this.  Seven  reels. — 
A.  C.  Betts,  Powers’  theatre.  Red  Creek, 
N.  Y. — Small  town  patronage. 

The  Impossible  Mrs.  Bellow,  with  Gloria 
Swanson. — A good  picture  and  it  drew  a 
fair  sized  crowd  in  spite  of  cold  weather 
and  rain.’  Seven  reels. — Hugh  G.  Martin, 
American  theatre,  Columbus,  Ga. — General 
patronage. 

The  Sheik,  with  Rodolph  Valentino. — This 
I consider  an  extra  good  Sheik  picture. 
Pleased  the  majority  of  people.  I hired 
the  Beaver  High  School  Orchestra  to  fur- 
nish the  music.  It  sure  pays  to  let  the 
High  School  have  a part  in  your  show. 
They  all  boosted  for  this  feature.  I advise 
other  exhibitors  to  do  the  same.  Eight 
reels. — J.  F.  Spangler,  Globe  theatre. 
Beaver,  Okla. — General  patronage. 

Prodigal  Daughters,  with  Gloria  Swan- 
son.— Very  good  picture  for  its  kind — the 
jazzy  variety.  Roberts  very  good.  Six 
reels. — Crosby  Brothers,  Lily  theatre,  Buf- 
falo, N.  Y.— ^-Neighborhood  patronage. 

The  Green  Temptation,  with  Betty  Comp- 
son.— This  was  received  as  an  attraction. 
Is  a good  picture,  although  as  a box  office 
number  it  was  not  so  good.  No  fault  of 
picture.  Seven  reels. — A.  L.  Veatch,  Prin- 
cess theatre,  Morganfleld,  K^’. — Small  town 
patronage. 

Manslaughter,  with  Thomas  Meighan. — 
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This  is  a wonclerrul  picture  and  I am  hav- 
ing it  back  again.  Pleased  100  per  cent. 
Meighan  pictures  are  all  very  good.  Ten 
reels. — Earle  J.  Williams,  Tivoli  theatre, 
Knoxville,  111. 

Bella  Donna,  with  Pola  Negri. — Not  much 
to  it.  In  fact,  it  is  not  a picture  for  a 
small  town  exhibitor.  I did  not  want  it 
when  I bought  it.  Will  do  as  I wish  in  buy- 
ing Paramount  next  time. — A.  L.  Veatch, 
Princess  theatre,  Morganfleld,  Ky. — Small 
town  patronage. 

Ebb  Tide,  with  James  Kirkwood. — A cork- 
ing good  story  of  the  sea.  Eight  reels. — • 
Giacoma  Brothers,  Crystal  theatre.  Tomb- 
stone. Ariz. 

The  Testing  Block,  with  William  S.  Hart. 
— This  is  fine  western  picture.  Good  story 
from  start  to  finish.  Pleased  100  per  cent. 
Seven  reels. — J.  P.  Spangler,  Globe  theatre, 
Beaver,  Okla. 

Adam’s  Bib,  with  a special  cast. — This 
took  well  here.  I advertised  it  big,  and 
didn’t  misrepresent  it  either.  Buy  it  right 
and  boost  it.  Eight  reels'. — A.  L.  Veatch, 
Princess  theatre,  Morganfield,  Ky.- — Small 
town  patronage. 

When  Knighthood  Was  In  Blower,  with 
Marion  Davies. — This  is  really  not  meant 
for  a small  town.  We  got  away  by  not  ad- 
vertising much  and  it  seemed  to  please  at 
the  price,  20  and  40  cents.  A sister  to 
“Connecticut  Yankee.’’  Held  up  fairly  good 
in  cold  and  stormy  weather.  ’Twelve  reels. 
— W.  Cruickshank,  Lyceum  theatre.  Wing- 
ham,  Ont.,  Can. — Small  town  patronage. 

Beyond  the  Bocks,  with  Gloria  Swanson. 
— Absolutely  a good  picture.  I find  that  the 
old  pictures  get  as  much  or  more  money 
than  the  new  ones.  Seven  reels. — C.  H. 
Simpson,  Princess  theatre,  Millen,  Ga. 

Only  38,  with  Lois  Wilson. — A very  well 
produced  comedy  drama,  considering  the 
thread  of  a story  they  had  to  work  on. 
There  are  lots  of  better  pictures  on  the 
market,  so  look  them  over  before  you  book 
this.  Did  not  draw  here.  Seven  reels.- — 
W.  Cruickshank,  Lyceum  theatre,  Wingham, 
Ont.,  Can. — Small  town  patronage. 

■WTiile  Satan  Sleeps,  with  Jack  Holt. — A 
good  program  offering.  Kind  of  a semi- 
western.  Makes  an  excellent  Sunday  show. 
Story  by  Peter  B.  Kyne,  which  helps.  Good 
clear  print.  Seven  reels. — H.  H.  Binions, 
Cozy  theatre,  Toledo,  Iowa. — Small  town 
patronage. 

If  You  Believe  It,  It’s  So,  with  Thomas 
Meighan. — I have  noticed  adverse  comments 
on  this  show  but  a full  house  here  thought 
it  good.  Tastes  different,  you  know.  Theo- 
dore Roberts  is  good.  Print  in  good  shape. 
Seven  reels. — M.  W.  A.  theatre.  Soldier, 
Kan. — Small  town  patronage. 

The  Impossible  Idrs.  Bellew,  with  Gloria 
Swanson. — This  was  a little  better  than  the 
usual  run  of  Gloria’s  pictures;  that  is,  she 
was  a little  more  than  a mere  clothes 
horse.  It  was  a very  touching  story 
throughout  the  picture  and  was  admirably 
acted  by  the  usually  strong  Paramount 
supporting  cast.  Seven  reels. — Horn  and 
Morgan,  Star  theatre.  Hay  Springs,  Neb. — 
Small  town  patronage. 

Pathe 

The  Call  of  The  'Wild,  with  Buck. — A good 
small  town  picture.  Drew  a very,  satisfac- 
tory attendance  and  pleased  our  patrons. — 
E.  I,.  Graef,  Opera  House,  Hortonville,  Wis. 

The  Call  of  The  WUd,  with  Buck. — You 
can't  go  wrong  on  this,  so  many  have  read 
the  story,  and  it’s  in  every  school  library. 
Pleased  100  per  cent.  Made  a little  money 
on  this.  Something  unusual  nowadays. 
Book  this  and  boost  it.  Print  was  fine. 
You  can’t  beat  Pathe  for  service.  Six  reels. 
— Mrs.  W.  J.  Carter.  Maxine  theatre,  Cros- 
well.  Mich. — Small  town  patronage. 

■Why  Worry,  Safety  East,  with  Harold 
Lloyd. — Very  good  comedies.  Drew  good 
attendance  but  Pathe  takes  all  the  receipts 
and  a little  more.  Most  money  we  ever 
paid  for  film.  Never  again.  Six  and  seven 
reels. — E.  L.  Graef,  Opera  House,  Horton- 
ville, Wis'. 

Dr.  Jack,  with  Harold  Lloyd. — -Fair  pic- 
ture. Nothing  to  rave  about,  and  this  ap- 
plies to  the  business  we  did  also.  Hope  to 
do  better  with  the  next  one.  Five  reels. — 
Geo.  J.  Kress,  Hudson  theatre,  Rochester, 
N.  Y. — NeighbCrhood  patronage. 

Profiteers,  with  Fannie  Ward. — Very  good 
acting.  Was  unable  to  get  any  paper  on 


it,  so  we  had  a bum  house.  The  picture 
is  old,  and  film  not  in  best  of  shape.  Pho- 
tography not  very  good  and  story  light.  In 
a pinch  it  will  pas's  if  you  can  advertise  it. 
The  price  is  O.  K.  on  account  of  age  of 
picture.  Five  reels. — C.  V.  Anderson,  Oak 
theatre,  Oakdale,  Neb. 

Preferred 

The  Broken  Wing,  with  Kenneth  Harlan. 
— Good  and  seemed  to  satisfy.  So  what 
more  does  one  want?  Got  me  as  much 
money  as  most  pictures  that  cost  me  three 
times  the  rental.  Six  reels. — A.  A.  Sus- 
zycki.  Majestic  theatre,  Mauston,  Wis. 

Shadows,  with  Lon  Chaney. — Lon  Cha- 
ney’s' best  picture.  Drew  big  crowds. 
Chaney  has  well  earned  his  title  the  “Man 
of  A Thousand  Faces.”  The  acting  of 
Harrison  Ford  also  good.  Just  corking  good 
picture,  that’s  all.  Eight  reels. — Henry 
McCoy,  Elite  theatre,  Golconda,  111. — Small 
town  patronage. 

Selznick 

Woman  to  Woman,  with  Betty  Compson. 
— As  a production  it  ranks  high.  Play  the 
dramatic  ending,  as  it  is  the  natural  ending. 
I played  tooth  and  my  patrons  said  the  dra- 
matic ending  was  only  the  natural  way  for 
the  story  to  end.  Eight  reels. — Beach- 
Krahn  Amusement  Co.,  Chimes  theatre, 
Oakland,  Cal. — First  class  patronage. 

The  Queen  of  Sin,  with  Lucy  Doraine. — 
Scenery  and  setting  beautiful.  Festival 
scenes  and  the  turning  of  Lot’s  wife  to 
stone  is  very  well  taken  care  of.  This  is 
one  of  the  biggest  and  one  of  the  best 
spectacular  pictures  we  have  ever  run. 
Three  cheers  for  Selznick.  Six  reels. — 
Henry  C.  McCoy,  Elite  theatre,  Golconda, 
111. — Small  town  patronage. 

■What  Fools  Men  Are,  with  a special  cast. 
— Another  good  one  that  our  audience  liked. 
Run  this  one  and  give  your  patrons  a treat. 
Six  reels. — Geo.  J.  Kress,  Hudson  theatre, 
Rochester,  N.  Y.- — -Neighborhood  patronage. 

The  East  Door,  with  special  cast. — This  Is 
a good  feature  and  interesting  story,  but  it 
does  not  draw  the  crowd  for  me.  In  fact, 
the  society  drama  will  not  get  a crowd 
for  me  in  this  western  country.  Five  reels'. 
— ’J.  F.  Spangler,  Globe  theatre,  Beaver, 
Okla. — General  patronage. 

The  Challenge,  with  a special  cast. — A 
fair  program  picture  which  got  by  with  a 
good  comedy.  Five  reels. — Geo.  J.  Kress, 
Hudson  theatre,  Rochester,  N.  Y. — Neigh- 
borhood patronage. 

Just  a Wife,  with  a special  cast. — This  is 
a good  feature,  but  did  not  draw  for  me. 
The  advertisement  is  not  flashy  enough. 
It’s  too  common;  does  not  interest  or  at- 
tract. Five  reels. — J.  F.  Spangler,  Globe 
theatre,  Beaver,  Okla. 

One  Week  of  Eove,  with  Elaine  Hammer- 
stein. — A good  box  office  hit  and  one  that 
will  please  any  audience.  Plenty  of  action 
and  thrills.  Miss  Hammerstein  is  a comer 
and  should  be  praised.  Hats  off  to  her 
brother  exhibitors.  Seven  reels. — Henry 
McCoy,  Elite  theatre,  Golconda,  111. — Small 
town  patronage. 

The  Grub  Stake,  with  Nell  Shipman.- — - 
Good  picture  and  pleased  very  much.  Eight 
reels. — Geo.  J.  Kress',  Hudson  theatre, 
Rochester,  N.  Y. — Neighborhood  patronage. 

The  Grub  Stake,  with  Nell  Shipman. — 
Very  good  picture.  Enjoyed  by  all  who 
saw  it.  Will  please  any  audience.  Eight 
reels. — A.  Stalder,  Spicer  theatre,  Akron, 
Ohio. — Neighborhood  patronage. 

United  Artists 

Garrison’s  Finish,  with  Jack  Pickford. — 
A dandy  picture  to  no  business.  A race 
track  drama  that  compares  poorly  with 
“The  Whip.”  We  can  surely  recommend 
this.  We  had  to  buck  a hockey  match, 
dance  and  concert.  You,  in  the  small  town, 
know  what  that  is.  If  you  get  this,  go 
after  it.  Eight  full  reels. — W.  Cruickshank, 
Lyceum  theatre,  Wingham,  Ont.,  Can. — - 
Small  town  patronage. 

Douglas  Fairbanks  in  Bobin  Hood. — A 
wonderful  picture  but,  owing  to  bad 
weather,  failed  to  draw.  Everybody  well 
pleased.  United  Artists  charge  too  much 
for  their  service.  Don’t  buy  unless  it  can 
be  bought  right.  Eleven  reels. — Earle  J. 
Williams,  Tivoli  theatre,  Knoxville,  111. 

One  Exciting  Night,  a D.  W.  Griffith  pro- 


duction.— 'A  very  good  picture,  but  entirely 
too  long.  I will  never  buy  another  picture 
with  over  eight  reels,  and  much  prefer  them 
not  over  six  reels.  “One  Exciting  Night” 
would  have  been  a nice  offering  in  six  reels. 
Eleven  reels. — W.  D.  Patrick,  Strand  the- 
atre, Florala,  Ala. 

The  Nut,  with  Douglas  Fairbanks. — A 
light  offering  that  took  very  good  here.  The 
title  described  the  story  O.  K.  Just  a 
good  six  reel  comedy.  Fairbanks  just  hops 
around.  Play  a good  filler.  Six  reels. — 
W.  Cruickshank,  Lyceum  theatre,  Wing- 
ham, Ont.,  Can. — Small  town  patronage. 

Universal 

Bide  For  Yomr  Eife,  with  Hoot  Gibson. — 
Just  fair.  Not  as  good  as  we  expected. 
Not  many  comments  either  way. — A.  F. 
Jenkins,  Community  theatre,  David  City, 
Neb. 

The  Fhantom  Bider,  with  Jack  Hoxie. — 
Universal  is  putting  Hoxie  in  better  stuff 
all  the  time.  A good  western  that  should 
hold  interest  of  the  average  western  fan. 
Fair  plot  and  action.  Good  for  week  day. 
Five  reels. — W.  A.  Clark,  Jr.,  Castle  theatre, 
Havana,  111. — General  patronage. 

The  Hunchback  of  Notre  Dame,  with  Lon 
Chaney. — Truly  a great  picture — undoubt- 
edly Chaney’s  masterpiece.  Twelve  reels. 

- — Giacoma  Brothers,  Crystal  theatre.  Tomb- 
stone, Ariz. 

The  Man  From  'Wyoming,  with  Jack 
Hoxie. — This  sure  is  a good  western  picture. 
Pleased  my  audience  immensely  and  had  a 
full  house.  Only  weak  spot  was  where 
mob  was  battering  down  the  jail  door. 
Took  a long  time  with  such  a flimsy  door. 
However,  it  went  over  big  and  several  told 
me  that  it  was  the  best  western  for  a long 
time.  Film  good  and  price  right.  Univer- 
sal always  sends  us  good  films.  We  hardly 
ever  have  any  stops  on  that  account.  Five 
reels. — C.  V.  Anderson,  Oak  theatre,  Oak- 
dale, Neb. 

Sporting  Youth,  with  Reginald  Denny. — 
One  real  picture.  Ran  two  nights.  Crowds 
fair  both  nights.  Race  horse  scenes  so 
natural  you  could  hear  the  audience  gasp- 
ing for  fear  the  champion  would  lose.  Book 
this  one.  Six  reels. — Henry  McCoy,  Elite 
theatre,  Golconda,  111. — Small  town  patron- 
age. 

The  AcguittaJ,  with  a special  cast. — 
Pleased  fairly  well.  Nothing  extra. — W.  H. 
Hardman,  Royal  theatre,  Frankfort,  Kan. — 
Small  town  patronage. 

Fools  and  Biches,  with  Herbert  Rawlin- 
son. — 'A  feature  that  pleased.  Five  reels. — 
W.  L.  Buck,  Gem  theatre,  Waterville,  Minn. 

Shadows  of  The  North,  with  William  Des- 
mond.— A good  north  woods  story.  Seemed 
to  please  them  all.  Five  reels. — C.  H. 
Simpson,  Princess  theatre,  Millen,  Ga. 

Hook  and  Eadder,  with  Hoot  Gibson. — 
Carl  had  better  take  Hoot  out  of  this  kind 
of  stuff.  Gibson  is  about  the  biggest  “Hoot” 

I ever  saw  unless  in  westerns.  People  here 
want  to  see  him  in  nothing  but  westerns, 
and  that’s  that.  Next  thing  they  will  have 
him  in  evening  clothes.  Picture  fair.  Five 
reels. — W.  A.  Clark,  Jr.,  Castle  theatre,  Ha- 
vana, 111. — General  patronage. 

Out  of  Euck,  with  Hoot  Gibson. — This  is 
the  stuff  the  doctor  ordered.  It  simply  de- 
lighted the  largest  crowd  we  have  had  for 
three  months.  If  your  folks  like  a high 
class  comedy,  you  simply  cannot  beat  this 
one.  Six  reels. — C.  E.  Hopkins,  The  Hop- 
kins theatre.  Cotter,  Ark. — Small  town  pat- 
ronage. 

Crooked  Alley,  with  Laura  La  Plant. — - 
Fair  program  picture.  Five  reels. — Geo.  J. 
Kress,  Hudson  theatre,  Rochester,  N.  Y. — 
Neighborhood  patronage. 

Shootin’  For  Eove,  with  Hoot  Gibson. — ■ 
Good  western.  Good  story  of  shell  shocked 
soldier  after  returning  home.  Hoot  is  a 
drawing  card  for  me.  Five  reels. — M.  Roy- 
ster, Grand  theatre.  Galena,  111. 

The  Thrill  Chaser,  with  Hoot  Gibson. — 
For  us'  it  was  a lemon.  It  looks  like  it  is 
made  up  of  cut-outs  of  other  pictures,  some 
desert  stuff  and  a mixed-up  mess.  A shame 
to  have  to  show  it.  Think  it  was  intended 
for  a comedy. — W.  H.  Hardman,  Royal  the- 
atre, Frankfort,  Kan. — Small  town  patron- 
age. 

Eegally  Dead,  with  Milton  Sills. — Good 
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foRUJ’s  Champion  All'}Round 
Athlete  and  Stunt  Man 

Directed  bij  ALBERT  ROGBLL 

JHarry  J.  Brown 


ALLOPING  GALLAGHER”  is  No.  3 of  F.  B.  O.’s  Big  Six  Series  of  fast  action 
Western  Pictures.  No  Western  Star  has  flashed  so  brilliantly  across  the 
movie  horizon  as  has  FRED  THOMSON,  champion  athlete  and  stunt  man, 
and  his  marvelous  horse  SILVER  KING. 


Here  aire  real  showmen’s  ingredients  for  money  making.  A great  horse,  his  great  master, 
hurricane  stories  with  youth,  love,  romance  and  high  speed  action. 

“GALLOPING  GALLAGHER”  will  pull  ’em  in  and  please  ’em  mightily.  Lots  of  powerful 
advertising  material  to  help  you  get  the  crowds  out. 

Read  under  the  heading  “WHAT  THE  PICTURE  DID  FOR  ME”  in  Exhibitors  Herald 
about  this  series  of  Six  Big  Westerns  eind  you’ll  book  ’em. 
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pictiu'e.  Drew  well  on  account  of  Sills.  It 
pleased  my  patrons.  Story  A-1.  Six  reels. 
— il.  Royster,  Grand  theatre,  Galena,  111. 

Drifting’,  with  Priscilla  Dean. — This  one 
was  not  liked  by  the  majority.  Can't  see 
for  myself  why  it  created  such  a commo- 
tion in  New  York.  Eight  reels. — Hugh  G. 
Martin,  American  theatre,  Columbus,  Ga. — 
General  patronage. 

The  Near  Dady,  with  Gladys  Walton. — 
Fair  program  picture  that  should  be  used 
w'ith  another  good  feature.  Five  reels. — 
Geo.  J.  Kress,  Hudson  theatre,  Rochester, 
N.  Y. — Neighborhood  patronage. 

McCruire  Of  the  Mounted,  with  William 
Desmond. — A dandy  program  picture. 
Pleased  all  who  saw  it.  Was  a bad  stormy 
night.  Beautiful  scenery  and  good  story. 
Five  reels. — E.  D.  Luna,  Rialto  theatre. 
Si  loam  Springs,  Ark. — Small  town  patron- 
age. 

The  Gentleman  from  America,  with  Hoot 
Gibson. — Plenty  of  action  and  pleased  Gib- 
son fans. — P.  E.  Doe,  Electric  theatre,  Ar- 
cadia. Neb. — Neighborhood  patronage. 

A Million  To  Burn,  with  Herbert  Raw- 
linson. — This  picture  will  be  a sad  disap- 
pointment for  Rawlinson  fans.  Absolutely 
nothing  to  it.  A very  poor  program  pic- 
ture. Photography  Is  all  right.  If  there 
were  a million  pictures  like  this,  they  could 
all  be  burned  and  would  never  be  missed. 
Five  reels'. — E.  C.  Potter,  Fireman’s  theatre. 
New  Hampton,  Iowa. — Neighborhood  patron- 
age. 

The  'Wild  Party,  with  Gladys  Walton. — 
Picture  good.  Print  bad.  Five  reels. — J.  S. 
Walker.  Alamo  theatre,  Moody,  Texas. — 
Small  town  patronage. 

The  Storm,  with  House  Peters. — Very 
good.  The  weather  man  gave  us  a storm 
at  the  same  time.  Drew’  a good  house  at 
fifty  cents;  twice  my  regular  admission. 
We  commend  the  absence  of  gun  play. 
Eight  reels.— J.  J.  Enloe,  T.  M.  C.  A.  theatre, 
Hitchins,  Ky. 

Blinhy,  with  Hoot  Gibson. — Good  program 
picture.  Rather  unusual  picture  for  this 
star.  Personally  would  rather  see  him  in 
westerns.  Five  reels. — Geo.  J.  Kress,  Hud- 
son theatre,  Rochester,  N.  Y. — Neighborhood 
patronage. 

Blinhy,  with  Hoot  Gibson. — We  thought 
we  were  buying  westerns  when  we  signed 
the  contract.  Rather  disappointing. — W.  H. 
Hardman,  Royal  theatre,  Frankfort,  Kan. — • 
Small  town  patronage. 

Bliuky,  with  Hoot  Gibson. — First  reel 
very  slow  and  draggy.  Has  some  humor 
in  it.  If  those  ladies'  who  stayed  away 
because  they  thought  it  was  a w'estern  could 
have  seen  it  they  would  have  changed  their 
minds.  I paid  too  much.  Print  good.  Six 
reels. — J.  S.  Walker,  Alamo  theatre.  Moody, 
Texas. 

The  Bed  ■Warning,  with  Jack  Hoxie. — A 
real  honest-to-goodness  westerner.  Hoxie 
gave  them  more  thrills  in  this  than  Tom 
Mix  has  for  a long  time.  If  your  people 
like  a picture  with  lots  of  action  of  the 
western  type  here  it  is.  Five  reels. — E.  1^. 
Wharton,  Orpheum  theatre,  Glasgow,  Mont. 

The  Bed  Warning,  with  Jack  Hoxie. — A 
good  western.  In  fact,  I believe  Jack  will 
win  back  his  lost  popularity  here  with  one 
or  two  more  like  this  one.  Five  reels. — 
Hugh  G.  Martin,  American  theatre,  Colum- 
bus, Ga, — General  patronage. 

A Chapter  in  Her  Dife,  with  a special  cast. 
— Good  story  and  I,  personally,  sat  through 
this  one  and  enjoyed  it  very  much.  Judg- 
ing from  the  quietness  of  our  audience, 
everybody  enjoyed  it  as  I did.  Six  reels. — 
Geo.  J.  Kress,  Hudson  theatre,  Rochester, 
N.  Y. — Neighborhood  patronage. 

A Chapter  In  Her  Dife,  with  a special 
cast. — A real  good  picture  that  pleases 
those  who  see  it,  but  no  draw’ing  power. 
Lost  money  for  me.  Eight  reels. — Hugh  G. 
Martin,  American  theatre,  Columbus,  Ga. — 
General  patronage. 

The  Abysmal  Brute,  with  Reginald  Denny. 
— Very  good.  Some  said  the  best  they  ever 
saw.  The  boxing  and  fight  stuff  is  what 
pleased.  Eight  reels. — W.  D.  Patrick, 
Strand  theatre,  Florala.  Ala. 

The  Bamblin’  Kid,  with  Hoot  Gibson. — 
Here  is  an  honest-to-goodness  western. 
The  other  two  Gibson  pictures,  “Blinky” 
and  “Thrill  Chaser,”  were  so  poor  that  my 
crowd  ■was  not  large  on  this  one.  It  is 


The  Century  comedy  completing  that 
company’s  March  program  is  “That’s 
Rich,”  with  Arthur  Trimble.  Universal 
distributes  Century  product. 

good  and  ought  to  get  the  money. — W.  H. 
Hardman,  Royal  theatre,  Frankfort,  Kan. — 
Small  town  patronage. 

The  Untamable,  with  Gladys  Walton. — 
Oh!  This  is  awful!  Nothing  to  the  story. 
No  plot — nothing.  Let  it  alone.  Six  reels. 
— Miss  Edith  R.  Lawrence,  Vogue  theatre. 
Vernal,  Utah. — Small  town  patronage. 

Hunting  Big  Game  in  Africa. — A good 
picture.  Told  my  patrons  to  read  the  De- 
cember copy  of  “The  American  Magazine” 
on  how  these  pictures  were  made.  Ran  this 
two  days  to  good  houses  in  spite  of  bad 
weather.  Ten  reels. — Henry  C.  McCoy,  Elite 
theatre,  Golconda,  111. — Small  town  patron- 
age. 

The  Flirt,  with  Eileen  Percy. — Pleased 
100  per  cent.  Everybody  satisfied.  The 
acting  of  George  Nichols  as  the  father  was 
good.  Buy  this  one  and  you  can’t  go  wrong 
with  it. — Henry  C.  McCoy,  Elite  theatre, 
Golconda,  111. — Small  town  patronage. 

Vitagraph 

Fioneer  Trails,  with  Cullen  Landis. — Good 
picture.  Went  good  here.  Drew  satisfac- 
tory receipts  at  10  and  35  cents.  Good 
comments  from  patrons. — E.  L.  Grae'f, 
Opera  House,  Hortonville,  Wis. 

Fioneer  Trails,  with  Cullen  Landis. — Fine. 
The  kind  we  like  to  show.  It  is  high  class 
western.  Business  good. — W.  H.  Hardman, 
Royal  theatre,  Frankfort,  Kan. — Small  town 
patronage. 

The  Man  Next  Door,  with  Alice  Calhoun. 

■ — Wonderful  picture,  with  just  enough 
comedy  to  put  it  over  in  fine  shape.  Let’s 
have  more  like  it.- — E.  D.  Muchow,  Hub  the- 
atre, Gaylord,  Minn. — Neighborhood  patron- 
age. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— Fine  picture.  Pleased  all  who  saw  it. 
Price  is  right. — W.  H.  Hardman,  Royal  the- 
atre, Frankfort,  Kan. — Small  town  patron- 
age. 

The  Midnight  Alarm,  with  a special  cast. 
— This  is  not  a great  special,  but  is  a good 
picture  which  pleased  my  people  90  per  cent. 
Print  was  in  good  shape.  Vitagraph  sure 
have  the  pictures,  and  also  good  prints,  so 
you  can  find  no  fault.  Seven  reels'. — A.  E. 
Berlin,  Jr.,  Lyric  theatre.  Rock  Falls,  111. 

The  Man  of  Might,  with  William  Dun- 
can.— Men,  talk  about  action,  why  this  has 
more  action  than  a dog  has  fleas.  A boiled 
down  serial  with  climaxes  enough  for  six 
stories.  Don’t  see  any  reason  why  you 
should  not  play  it.  Six  reels. — ’W.  Cruick- 


shank.  Lyceum  theatre,  Wingham,  Ont., 
Can. — Small  town  patronage. 

Masters  of  Men,  with  Earle  Williams. — 
A real  picture  with  emphasis'  on  the  word 
real.  A good  action  picture  with  a good 
cast.  More  like  this  one,  please.  Acting  of 
Wanda  Hawley  excellent.  Seven  reels. — 
Henry  C.  McCoy,  Elite  theatre,  Golconda, 
111. — Small  town  patronage. 

Fortune’s  Mask,  with  Earle  Williams. — 
A good  picture.  Just  the  kind  that  will 
please  in  any  house.  Has  finish  that  is  a 
sure  surprise.  Book  it  and  go  after  it. 
Five  reels. — W.  Cruickshank,  Lyceum  the- 
atre, Wingham,  Ont.,  Can. — Small  town  pat- 
ronage. 

The  Man  From  Brodney’s,  with  J.  War- 
ren Kerrigan. — Another  star  in  Vitagraph’s 
crown.  Packed  house  first  night.  Good 
crowd  second  night.  Scenery  beautiful. 
Buy  this  one  and  you  can  not  go  wrong. — 
Henry  C.  McCoy,  Elite  theatre,  Golconda, 
111. — Small  town  patronage. 

The  Xiadder  Jinx,  with  a special  cast. — - 
Another  six  reel  comedy  that  had  more 
laughs  per  reel  than  any  two  reel  comedy. 
This  proved  a winner  here  in  one  of  the 
worst  snow  storms  seen  around  here.  They 
came,  saw,  and  passed  their  approval. 
O.  K.  Six  reels'. — W.  Cruickshank,  Lyceum 
theatre,  Wingham,  Ont.,  Can. — Small  town 
patronage. 

The  Ninety  and  Nine,  with  Colleen  Moore. 
— Good  picture  and  the  audience  never  loses 
interest  from  start  to  finish.  Fire  scenes 
wonderful.  Seven  reels. — Henry  C.  McCoy, 
Elite  theatre,  Golconda,  111. — Small  town 
patronage. 

Masters  of  Men,  with  Cullen  Landis. — 
Here  is  a feature.  If  you  have  not  played 
it  yet  do  so.  When  better  features  are 
made,  Vitagraph  will  make  them.  This  is  a 
100  per  cent  picture  and  will  make  any  ex- 
hibitor money.  Print  in  good  shape.  Seven 
reels. — A.  E.  Berlin,  Lyric  theatre,  Rock 
Falls,  111. 

Masters  of  Men,  with  Cullen  Landis. — 
Like  all  others,  will  say  it  is  fine. — W.  H. 
Hardman,  Royal  theatre,  Frankfort,  Kan. — 
Small  town  patronage. 

Flower  Of  the  North,  with  Henry  B.  Walt- 
hall.— A peach  of  a picture  if  the  film  is 
all  there;  otherwise  rotten.  Personally,  we 
thought  a younger  star  would  have  helped 
the  picture.  All  the  same,  Henry  did  some 
good  acting.  You  can’t  go  wrong  if  you  get 
good  film.  Seven  reels. — W.  Cruickshank, 
Lyceum  theatre,  Wingham,  Ont.,  Can. — 
Small  town  patronage. 

The  Single  Track,  with  Corinne  Griffith. — 
This  is  a good  feature  and  pleased  my  audi- 
ence. Rent  is  reasonable  and  this  feature 
good  for  any  theatre.  Five  reels. — J.  F. 
Spangler,  Globe  theatre,  Beaver,  Okla. 

The  Son  of  'Wallingford,  with  a special 
cast. — Not  much.  Just  a fair  program  pic- 
ture. If  you  have  it  booked,  do  not  worry, 
but  don’t  raise  the  price.  Six  reels. — "W. 
Cruickshank,  Lyceum  theatre,  Wingham, 
Ont.,  Can. — Small  town  patronage. 

Bring  Him  In,  with  Earle  Williams.- — 
This  is  an  extra  good  northwestern  mounted 
police  story.  Good  scenery  and  a fine  story. 
Pleased  all  who  saw  it.  Five  reels. — J.  F. 
Spangler,  Globe  theatre,  Beaver,  Okla. — 
General  patronage. 

Black  Beauty,  with  Jean  Paige. — Here  is 
a picture  for  any  exhibitor  located  in  an 
agricultural  district  where  people  know  the 
difference  between  a horse  and  a cabaret 
dancer.  Pleased  majority.  Good  attend- 
ance. Vitagraph  more  than  right  on  prices. 
Seven  reels. — Roy  R.  Peterson,  Pad  theatre, 
Arlington.  Neb. — Rural  patronage. 

No  Defense,  with  William  Duncan. — This 
is  the  best  northwest  mounted  police  story 
that  I have  shown  at  the  Globe  for  a long 
time.  Better  than  a good  many  specials  I 
have  shown.  This  feature  should  be  shown 
in  every  theatre,  for  it  has  an  extra  good 
lesson,  and  if  this  feature  would  be  seen 
by  those  who  make  our  laws  I believe  it 
would  do  away  with  capital  punishment. 
One  of  the  Commandments  of  God  says, 
“Thou  Shall  Not  Kill.”  I highly  recommend 
this  feature  for  it  will  please  100  per  cent. 
Good  scenery  and  good  plot.  Ten  reels. — 
J.  F.  Spangler,  Globe  theatre,  Beaver,  Okla. 
— General  patronage. 

My  'Wild  Irish  Bose,  with  Pat  O’Malley. 

■ — Here  is  a good  picture  and  we  had  many 
nice  comments  on  same.  We  run  at  reg- 


April  19,  1924 


EXHIBITORS  HERALD 


69 


The  initial  Alan  Crosland  attraction  for  W.  W.  Hodkinson  distribution  has  for  its  locale  the  famous  Florida  resort,  Miami,  and 
is  entitled  “Miami.”  In  this  production  Betty  Compson  returns  to  the  American  studio.  The  picture  was  made  by  Tilford 
Studios  for  Hodkinson. 


ular  prices,  but  it  will  stand  a boost  in 
admission,  especially  where  Irish  pictures 
go  over  good.  Story  good  and  good  cast, 
although  not  as  much  comedy  as  in  most 
Irish  pictures.  We  consider  it  a very  good 
production.  Seven  reels.  — Crosby  & 
Schwierske,  Rex  theatre,  Colby,  Wis. — 
Small  town  patronage. 

Warner  Brothers 

Hucretia  l^ombard,  with  Monte  Blue  and 
Irene  Rich. — Very  good  picture.  Monte 
Blue  and  Irene  Rich,  as  usual,  very  good. 
This  one  should  please  if  you  can  get  them 
in.  Eight  reels'. — T.  A.  Shea,  Palace  the- 
atre, McGehee,  Ark. — 'Neighborhood  patron- 
age. 

Conductor  1492,  with  Johnny  Hines. — 
Hurrah  for  Johnny!  He’s  there  with  the 
goods.  I find  all  Warner  Brothers’  pictures 
good,  and  this  one  is  better  than  ever. 
Seven  reels. — Mrs.  Prank  Paul,  Marvel  the- 
atre, Carlinville,  111. 

Tiger  Bose,  with  Lenore  Ulric. — Picture 
pleased.  Marvelous  outdoor  scenes.  Lenore 
is  holding  up  fine.  She  sure  fooled  the  cam- 
era and  father  time. — Beach-Krahn  Amuse- 
ment Co.,  Chimes  theatre,  Oakland,  Cal. — 
First  class  patronage. 

Bags  to  Biches,  with  Wesley  Barry. — A 
good  picture  that  pleased  a small  crowd. 
Kids  wild  about  Barry.  Print  fair.  Seven 
reels. — W.  T.  Waugh,  Empress  theatre, 
Grundy  Center,  la. — Small  town  patronage. 

The  Xiittle  Church  Around  the  Comer, 
with  Claire  Windsor. — Best  picture  I have 
shown  this  year.  Pleased  all.  Will  please 
100  per  cent.  Everyone  in  cast  a star;  even 
the  dog. — E.  H.  Brechler,  Opera  House, 
Fennimore,  Wis'. — Neighborhood  patronage. 

Iiittle  Johnny  Jones,  with  Johnny  Hines. 
— The  kind  that  is  all  entertainment  and 
pleases  100  per  cent.  Has  story,  comedy 
and  action.  Has  good  horse  race.  Seven 
reels. — W.  L.  Buck,  Gem  theatre,  Waterville, 
Minn. 

The  Country  Kid,  with  Wesley  Barry. — 
Wesley  Barry  in  this  was  sure  the  cat’s 
iTjeow.  For  the  life  of  me  I can’t  see  why 
producers  insist  on  starring  kids  that  can’t 
act.  Business  poorest  in  months.  Seven 
reels. — Beach-Krahn  Amusement  Co.,  Chimes 
theatre,  Oakland,  Cal. — First  class  patron- 
age. 

The  Country  Kid,  with  Wesley  Barry. — 
Real  good  picture,  and  good  one  day  attrac- 
tion. Everybody  pleased. — G.  J.  Ritter,  Re- 
gent theatre,  Bogota,  N.  J. 

Heroes  of  the  Street,  with  Wesley  Barry. 
— Here  is  entertainment  right,  and  I don’t 
mean  maybe.  Has  everything  to  please  all, 
viz.,  pathos,  humor,  action,  romance,  com- 
edy. Ran  two  days  and  just  broke  even. 
Why  a high-class,  clean  picture  like  this 
doesn’t  draw  any  more  is  more  than  I can 
comprehend.  The  public  really  doesn’t 
know  what  they  want.  Seven  reels. — Geo. 
H.  Koch,  Perkins  theatre,  Holton,  Kan. — 
Small  town  patronage. 

Bags  to  Biches,  with  Wesley  Barry. — 
Say,  man,  what  a picture.  Freckles  at  his 
best,  is  what  I would  call  it.  This'  one 
pleased  everyone.  Couldn’t  ask  for  a bet- 
ter picture.  Biggest  crowd  we  had  in 


February,  and  the  roads  were  impossible 
for  the  country  people  to  get  to  town. 
Roads  are  still  as  bad  as  they  can  be.-^- 
Paul  J.  Durbin,  Majestic  theatre.  Perry, 
111. — Small  town  patronage. 

State  Rights 

Across  the  Border  (Aywon),  with  Big 
Boy  Williams. — Good  western.  This  star 
sure  pulls  them  for  me.  Just  as  good  as 
Gibson  or  any  of  the  rest  of  those  western 
stars,  and  Progress  will  treat  you  right. 
Five  reels. — M.  Royster,  Grand  theatre.  Ga- 
lena, 111. 

Black  Sheep  (Pinnacle),  with  Neal  Hart. 
— A fair  western.  Five  reels. — Erie  Martin, 
Hobart  theatre,  Hobart  Mills,  Cal. — Small 
town  patronage. 

A Broadway  Buckaroo  (Arrow),  with 
William  Fairbanks. — Absolutely  nothing  to 
this  one.  In  other  words,  rotten. — Erie 
Martin,  Hobart  theatre,  Hobart  Mills,  Cal. 
— Small  town  patronage. 

Broadway  Gold,  (Truart),  with  Elaine 
Hammerstein. — A high  up,  dressed  up  pic- 
ture that  pleased  the  same  class,  who  came 
out  with  lots  of  compliments,  but  the  other 


It’s  been  many  months  since  Earle  'Wil- 
liams has  appeared  in  a Vitagraph  offer- 
ing. He  makes  his  reappearance  under 
this  company’s  banner  in  “Borrowed 
Husbands”  in  which  Florence  'Vidor 
also  plays  an  important  role. 


ciass  said  no  good.-  Seven  reels. — W.  D. 
Patrick,  Strand  theatre,  Florala,  Ala. 

Broken  Hearts  of  Broadway  (Principal), 
with  Colleen  Moore. — Can’t  rave  over  this. 
Sold  to  me  as  a true  picture,  but  it  is  not. 
Usual  “Broadway”  angles. — G.  J.  Ritter, 
Regent  theatre,  Bogota,  N.  J. 

Headin’  Through  (Steiner),  with  Leo  Ma- 
loney.— Average  western  that  pleased  the 
western  fans  only.  Five  reels. — Hugh  G. 
Martin,  American  theatre,  Columbus,  Ga. — 
General  patronage. 

Honeymoon  Banch  (Lubin),  with  a spe- 
cial cast. — This  is  a good  feature  of  west- 
ern type.  Rented  the  same  as  emergency 
film.  I can  recommend  it  as  being  satis- 
factory.— J.  F.  Spangler,  Globe  theatre, 
Beaver,  Okla. 

Hutch  Stirs  ’Em  'Up  (Ideal),  with  Charles 
Hutchison. — We  got  a perfectly  new  print. 
Don’t  think  picture  was  shown  anywhere 
else  in  Canada.  A story  of  Old  England  vs. 
Modern  England.  A thriller  with  all  the 
false  doors  and  traps.  Should  please  small 
town  house.  Five  reels. — W.  Cruickshank, 
Lyceum  theatre,  Wingham,  Ont.,  Can. — 
Small  town  patronage. 

The  Zione  Wagon  (Sanford),  with  a spe- 
cial cast. — I see  where  some  of  the  exhib- 
itors knock  this  feature.  I have  played  the 
feature  and  will  say  that  it  is  100  per  cent 
picture.  If  you  have  not  played  it,  book 
it  and  see  what  you  cash.  Brown,  say 
when  you  play  it.  Print  good  and  can  be 
bought  right.  Seven  reels. — A.  E.  Berlin, 
Jr.,  Lyric  theatre.  Rock  Falls,  111. 

One-Eighth  Apache  (Arrow),  with  Roy 
Stewart. — I played  this  feature  on  Sunday 
night  and  it  pleased  100  per  cent.  You 
can  buy  this  right,  and  the  print  is  in  good 
shape  and  it  ought  to  make  you  money. 
Seven  reels. — A.  E.  Berlin,  Jr.,  Lyric  the- 
atre. Rock  Falls,  111. 

The  Bange  Patrol  (Griever),  with  Jack 
Livingston. — Fair  western.  Too  much 
fighting  in  it.  That’s  all  they  did.  Five 
reels'. — M.  Royster,  Grand  theatre.  Galena, 
111. 

Three  O’clock  In  the  Morning  (Burr), 
with  Constance  Binney. — Society  drama  of 
familiar  type.  No  drawing  power.  Busi- 
ness light. — John  W.  Hopkins,  Capitol  the- 
atre, New  Bedford,  Mass. — General  patron- 
age. 

Through  the  Plames  (Truart),  with  Rich- 
ard Talmadge. — Consider  this  the  best 
Tatmadge  I had  yet;  more  story  than  the 
others  and  not  so  much  stunts.  Would  be 
fine  for  a Firemen’s  show. — G.  J.  Ritter, 
Regent  theatre,  Bogota,  N.  J. 

Watch  Him  Step  (Goldstone),  with  Rich- 
ard Talmadge. — Good  stunt  picture.  If  you 
are  not  running  these,  you  small  town  ex- 
hibitors, you’re  missing  something.  They 
will  please  all  classes.  Five  reels. — M. 
Royster,  Grand  theatre.  Galena,  111. 

Western  Musketeers  (Truart),  with  Leo 
Maloney. — Good  western  story.  Very  good, 
and  the  star  does  not  whip  a dozen  men. 
Good  for  Saturday.  Drew  well  for  me. 
Five  reels. — M.  Royster,  Grand  theatre. 
Galena,  111. 

(Continued  on  page  7.’) 
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The  Bachelors  — Til 


The  Flappers  — 

Women  — The  Married  Men  -II 

Even  Grandma  and  Gi^ 
To  See  F.  B.  O/s  S 


Here  is  a subject  of  powerful  i 
directed,  up  to  the  minute  drama  witi 

cast  — It’s  what  your  patronf 
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Betty  Compson  in  a scene  from  “Miami,”  the  Crosland-Hod-  J.  Barney  Sherry  in  a scene  from  “Miami,”  which  will  be 
kinson  Production.  distributed  by  Hodkinson. 


Serials 

Haunted  Valley  (Pathe),  with  Ruth  Ro- 
land.— A very  good  serial,  but  not  the  star’s 
best  by  a long  shot.  Held  up  fairly  well. 
Am  on  fourteenth  episode.  Two  reels. — E. 
D.  Luna,  Rialto  theatre,  Siloam  Springs, 
Ark. — Small  town  patronage. 

Haunted  Valley  (Pathe),  with  Ruth  Ro- 
land.— This  serial  is  holding  its  own.  and 
that  is  more  than  I can  say  about  the  rest 
of  them.  Two  reels. — D.  C.  Frew,  Frank- 
lin theatre,  Piggott,  Ark. — General  patron- 
a.ge. 

Short  Subjects 

Educational  Comedies. — These  comedies 
are  very  good.  You  get  one  good  one  and 
one  sorry  one;  some  are  extra  good.  Two 
reels. — E.  D.  Luna,  Rialto  theatre,  Siloam 
Springs,  Ark. — Small  town  patronage. 

Pig-hting  Blood  (F.  B.  O.),  with  George 
O'Hara. — Best  short  stuff  we  have  ever  run. 
Second  series'  drew  better  than  the  first. 
Ran  this  with  serial  and  two  reel  western, 
and  one  reel  comedy.  Drew  big  crowds. 
More  like  this  one.  Two  reels. — Henry  Mc- 
Coy, Elite  theatre,  Golconda,  111. — Small 
town  patronage. 

Fighting  Blood  ( F.  B.  O ),  w'ith  George 
O'Hara. — Episode  or  Round  5.  Can't  see 
where  these  are  going  to  make  a go  here. 
Very  much  disappointed  in  these.  A serial 
beats  them  all  so  far.  Tw'o  reels. — A.  C. 
Betts,  Powers  theatre.  Red  Creek,  X.  Y. — 
Small  town  patronage. 

Fox  News. — Fox  has  a good  news  reel, 
but  they  are  giving  me  awful  old  ones.  If 
I could  get  new  ones,  would  like  them  bet- 
ter. One  reel. — E.  D.  Luna,  Rialto  theatre, 
Siloam  Springs,  Ark. — Small  town  patron- 
age. 

Jimmy  Aubrey  Comedies  (Vitagraph). — 
We  played  a few  and  thought  that  they 
were  too  silly  to  even  be  funny.  Of  the 
bunch  we  had  “The  Riot’’  was  the  best. — 
W.  Cruickshank,  Lyceum  theatre.  Wing- 
ham,  Ont.,  Can. — Small  town  patronage. 

Larry  Semon  Comedies  (Vitagraph). — We 
played  the  whole  bunch  and  they  seemed  to 
please.  We  thought  they  were  all  too  much 
alike.  Don’t  play  them  too  close  together. 
— W.  Cruickshank,  Lyceum  theatre.  Wing- 
ham,  Ont.,  Can. — Small  town  patronage. 

The  Leather  Pushers  (Universal),  with 
Reginald  Denny. — Well,  I just  helped  in  re- 
pairing my  seats'  and  wish  they  would  tear 
more  up,  for  I can’t  blame  them  on  real 
pictures  of  this  kind,  as  we  seldom  get 
them.  It’s  a real  tonic  for  any  audience. 
Book  it  and  it  will  advertise  itself.  Two 
reels. — D.  C,  Frew,  Franklin  theatre,  Pig- 
gott, Ark. — ■General  patronage. 

Our  G-aniT  Comedies  (Pathe). — Best  two 
reel  comedies  on  the  market.  We  use  them 
on  our  features.  Draw  the  crowds.  Two 
reels. — Henry  McCoy,  Elite  theatre,  Gol- 
conda, 111. — Small  town  patronage. 

A Bad  Bandit  (Pathe),  an  Aesop  Fable. 
• — As  usual  with  these  cartoons,  good.  This 


man,  Paul  Terry,  must  have  an  imagination 
bump  the  size  of  a wash  tub  to  produce  all 
the  ideas  set  out  in  these  cartoons. — Robert 

L.  Anderson,  Olympic  theatre.  Forks,  Wash. 

Be  "Srourself  (Fox),  with  Al.  St.  John. — ■ 
Fair  comedy.  Not  as  good  as  some  of  his 
older  ones.  Two  reels. — C.  Malphurs, 
Dreamland  theatre.  High  Springs,  Fla. 

Big  Business  (Pathe),  with  Our  Gang. — 
This  one  is  great.  This  Gang  has  saved 
our  show  many  a night.  Two  reels. — M.  P. 
Poster,  Orpheum  theatre,  Harrisburg,  111. 
— Mixed  patronage. 

The  Big  Idea  (Pathe),  with  Harold  Lloyd. 
— These  old  reissue  Lloyds  are  all  right. 
This  one  is  mighty  clever.  “Just  Neigh- 
bors” is  the  best  so  far.  One  reel. — John 

M.  Williams,  Park  theatre,  Glen  Rose,  Tex. 
— Small  town  patronage. 

Bits  of  Europe  (Fox),  a Pox  Educational 
Entertainment. — This  reel  is  instructive, 
entertaining,  and  has  some  of  the  most 
beautiful  scenery  ever  on  the  screen.  When 
you  book  these  tie  up  with  the  school  and 
watch  the  instructors  praise  them.  Very 
beautiful  colors  also  assist  this  subject  in 
pleasing.  One  reel. — C.  E.  Dooley,  Star  the- 
atre, Stoutsville,  Mo. — Small  town  patron- 
age. 

Boys  to  Board  (Pathe),  with  Our  Gang. 
— The  poorest  “Gang”  that  we  have  had 


In  “The  Right  of  the  Strongest,”  a Selz- 
nick  publication,  is  a cast  composed  of 
such  popular  players  as  E.  K.  Lincoln, 
Helen  Ferguson,  George  Siegmann, 
Tully  Marshall,  Niles  'Welch  and  others. 


and  we’ve  run  a lot  of  ’em.  Print  good. 
Two  reels. — W.  T.  Waugh,  Empress  the- 
atre, Grundy  Center,  la. — Small  town  pat- 
ronage. 

The  City  Chap  (Fox),  with  Al.  St.  John. 
— Not  much  to  this.  Poorest  St.  John  we 
have  run.  Print  awful. — W.  T.  Waugh,  Em- 
press theatre,  Grundy  Center,  la. — Small 
town  patronage. 

The  Barkest  Hour  (Pathe),  with  the 
Spatt  Family. — We  couldn’t  boost  this. 
Lacked  comedy.  Last  reel  pleased  the  kids. 
Two  reels. — W.  L.  Buck,  Gem  theatre,  Wa- 
terville,  Minn. 

Full  Speed  Ahead  (Fox),  with  Al.  St. 
John. — This  is  an  excellent  comedy  and 
much  better  than  the  last  few  St.  Johns 
that  I have  run.  More  like  the  older  come- 
dies— plenty  of  laughs.  Two  reels. — C.  H. 
Moulton,  Bijou  theatre.  Beach,  N.  D. — Small 
town  patronage. 

Gymnasium  Jim  (First  National),  with 
Billie  Bevan. — A pretty  good  comedy  with 
action  in  and  around  a garage  and  some 
funny  made-over  Fords.  Two  reels. — H.  H. 
Binions,  Cozy  theatre,  Toledo,  Iowa. — Small 
town  patronage. 

High  and  Dry  (Fox),  with  Clyde  Cook. — • 
A fair  comedy.  Cook  does  not  get  the 
laughs.  The  rest  do.  Film  in  good  shape. 
Two  reels. — W.  T.  Waugh,  Empress  theatre, 
Grundy  Center,  la. — Small  town  patronage. 

The  Idea  Man  (Universal),  with  Bert 
Roach. — -A  very  good  comedy  and  went 
over  big.  Heard  several  hearty  laughs, 
which  is  unusual  with  a great  many  come- 
dies. Film  in  good  shape.  One  reel. — C.  V. 
Anderson,  Oak  theatre,  Oakdale,  Neb. 

My  Friend  (Educational),  with  Lloyd 
Hamilton. — A good  comedy.  Has'  some 
good  stunts. — W.  H.  Hardman,  Royal  the- 
atre, Frankfort,  Kan. — Small  town  patron- 
age. 

My  Hero  (Fox),  with  Lupino  Lane. — My 
patrons  all  enthusiastic  about  Lane  come- 
dies. He  is  in  a class  by  himself.  He  has 
something  different  that  surely  gets  over. 
Two  reels. — P.  E.  Doe,  Electric  theatre,  Ar- 
cadia, Neb. — Neighborhood  patronage. 

High  Life  (Educational),  with  a special 
cast. — Very  good  comedy  that  pleased  and 
makes  them  laugh. — (Clifford  L.  Niles, 
Grand  theatre,  Anamosa,  la. 

Lazy  Bones  (Fox),  with  Clyde  Cook. — 
Another  lemon.  Cook’s  no  good  here.  He 
doesn’t  get  a giggle.  Print  good.  Two 
reels. — W.  T.  Waugh,  Empress  theatre, 
Grundy  Center,  la. — Small  town  patronage. 

The  Mummy  (Fox). — This  is  a most 
laughable  comedy.  Good  slapstick  and  will 
please  immensely.  One  reel. — A.  C.  Betts, 
Powers  theatre.  Red  Creek,  N.  Y. — Small 
town  patronage. 

My  Hero  (Fox),  with  Lupino  Lane. — The 
more  you  play,  the  better  they  get.  A riot! 
Lane  well  liked  here.  Print  in  good  shape. 
Two  reels. — W.  T.  Waugh.  Empress  the- 
atre, Grundy  Center,  la. — Small  town  pat- 
ronage. 

Na-vy  Blues  (Educational),  a Christie 
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MADGE  BELLAMY 
JOHN  BOWERS 
OTIS  HARLAN 
HAL  COOLEY 
FRANCELLIA 
BILLINGTON 
BILLY  BeVAN 


^^AMUSEMENTS’’  said 

Entertainment  value — VERY  GOOD — Exploitation — VERY  GOOD — Palmer  photo- 
play has  rung  the  bell  again  in  its  2nd  offering. — It,  apparently,  is  one  organization 
which  recognizes  the  factors  which  make  for  box  office  successes,  which  presages  a 
real  boon  for  exhibitors. — This  fact  was  illustrated  in  “JUDGMENT  OF  THE 
STORM.”  It  is  emphasized  in  “THE  WHITE  SIN.”  It  is  a worthy  successor  to 
“JUDGMENT  OF  THE  STORM.” 

There’s  the  whole  story  to  you  on  “THE  WHITE  SIN.”  With  such  a 
cast  as  Madge  Bellamy,  John  Bowers,  Hal  Cooley,  Francellia  Billington, 

Billy  BeVan,  Otis  Harlan,  Ethel  Wales  and  others,  plus  a Box  OfSce  title 
which  has  made  a hit  with  more  than  1,800  exhibitors,  you  can  book  and 
boost  “THE  WHITE  SIN”  to  the  limit. 


and  others. 

Directed  by  Wm.  A.  Seiter 


FILM  BOOKING  OFFICES 


OF  AMERICA,  Inc.  723  Seventh  Avenue,  New  York  City 


Sales  Office  United  Kingdom:  R-C  Picture  Corp.,  26-27  D'Jrblay  St.,  Wardour  St.,  London, 

I,  England 
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EVERY  PICTURE 


Every  picture  is  important.  If 
it’s  sold  it’s  bought  and  if  it’s 
bought  it’s  exhibited — ^to  profit  or 
loss.  Big  pictures  and  little  pic- 
tures take  from  or  add  to  the  same 
bank  balance. 

When  every  picture  exhibited 
every  week  by  every  exhibitor  is 
reported  to  every  oth^  exhiUtor  h 
will  be  possible  to  kill  the  k»ers 
at  the  first  run  house  and  perpetu- 
ate the  pcofitaMe  career  of  the 
money  maker. 

To  perfect  this  ssrstem  of  picture 
selection  by  box  office  pmot  is 
every  exhibitm’s  business.  Use  this 
blank  now  and  a sig^ly  for  future 
use  will  be  sent  you. 

Address:  Exhibitors  Hould,  407 
South  Dearborn  St.,  Chicago,  DL 


Tide 


Star 


Producer 


Remarks 


Title 


Star 


Producer 


Remarks 


Exhibitor 


Name  oi  Theafa-e 


Transient  or  Neighborhood  Pat- 


ronage 


City 


State 


Wilfred  Lucas  as  “Earl  of  Rutland”  in  a 
scene  from  “Dorothy  Vernon  of  Had- 
don  Hall.”  (United  Artists.) 


comedy. — Just  a comedy.  A few  laughs, 
but  one  of  the  poorest  of  the  Christies. 
Will  get  by  with  a good  show  with  it. — 
Clifford  L.  Niles,  Grand  theatre,  Anamosa, 
la. 

Never  WeaJieii  (A.  E?.),  with  Harold 

Lloyd. — An  extra  good  clean  comedy.  The 
kind  of  a comedy  that  will  please  and 
satisfy.  Three  reels. — J.  F.  Spangler, 
Globe  theatre,  Beaver,  Okla. 

No  Noise  (Pathe),  with  Our  Gang. — They 
told  us  this  was  the  best  Gang  comedy  we 
had  ever  had.  Personally,  I think  we  have 
had  better  ones,  but  judging  from  the  laugh- 
ter it  sure  was  good.  These  kids  are  get- 
ting very  popular  here.  Two  reels. — Mrs. 
W.  J.  Carter,  Maxine  theatre,  Croswell, 
Mich. — Small  town  patronage. 

No  Farkiug'  (Educational),  with  a special 
cast. — Not  much  to  this.  Didn’t  hear  a 
giggle.  First  poor  Educational  in  many 
moons.  Print  good.  Two  reels. — W.  T. 
Waugh,  Empress'  theatre,  Grundy  Center, 
la. — Small  town  patronage. 

The  Optimist  (Educational),  with  Lloyd 
Hamilton. — No  story,  no  direction,  nothing. 
I realize  that  all  comedies  cannot  be  knock- 
outs, and  this  is  sure  a lemon. — Clifford  L. 
Niles,  Grand  theatre,  Anamosa,  la. 

The  Paleface  (First  National),  with  Bus- 
ter Keaton. — This  is  very  good.  Buster  is 
a dinger.  Sometimes  I wonder  if  his  face 
would  crack  if  he  smiled.  Played  Keaton 
in  “The  Cops',”  which  is  one  of  his  best. 
Where  does  he  get  all  that  stuff?  Also 
played  “Sunshine  Etiquette,”  Fox,  which  is 
A-1.  Plenty  of  laughs.  Two  reels. — F.  J. 
O'Hara,  Community  theatre,  Elgin,  Neb. — 
Neighborhood  patronage. 

Perilous  Xieaps  (Universal),  with  Helen 
Gibson. — Two  reel  western.  A re-issue  but 
very  good.  I remember  the  days  when  she 
worked  for  Kalem.  In  those  days  Helen 
Gibson  was'  a favorite.  Two  reels. — M.  Op- 
penheimer,  LaFayette  theatre.  New  Orleans, 
La. 

The  Rain  Storm  (Fox),  an  Imperial  Com- 
edy.— This  is  a dandy  comedy  and  will 
make  them  laugh.  No  let-up  to  it,  all  the 
way  through.  Two  reels. — J.  Koopman, 
Amenia  Opera  House,  Amenia,  N.  T. — Small 
town  patronage. 

Rides  and  Slides  (Fox),  with  a special 
cast. — It  sounds  good  to  hear  them  laugh 
once  in  a while.  This  one  pleased  every- 
one. Print  fair.  Two  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
la. — Small  town  patronage. 

Ride  ’Em  Cowboy  (Educational),  a Chris- 
tie Comedy,  with  Bobby  Vernon. — It  has 
more  western  action  than  most  five  reel 
features.  It  is  great. — W.  H.  Hardman, 
Royal  theatre,  Frankfort,  Kan. — Small  town 
patrona.ge. 

Roughest  Africa  (Pathe),  with  Stan 
Laurel. — A good  burlesque  of  the  African 


pictures.  Stan  is  well  liked  here.  Print 
good.  Two  reels. — W.  T.  Waugh,  Empress 
theatre,  Grundy  Center,  la. — Small  town 
patronage. 

Running  'Wild  (Educational),  with  Lige 
Connely. — This  is  another  cracking  good 
comedy  from  Educational.  Plenty  of  action 
and  laughs  and  sure  pleased.  Educational 
is  giving  us  good  comedies  all  the  time. 
Two  reels. — C.  H.  Moulton,  Bijou  theatre. 
Beach.  N.  D. — Small  town  patronage. 

A Sailor  Made  Man  (A.  E.),  with  Harold 
Lloyd. — This  pleased  the  usual  gang.  Can’t 
get  ’em  out  here  in  good  weather.  Print 
fair.  Four  reels. — W.  T.  Waugh,  Empress 
theatre,  Grundy  Center,  la. — Small  town 
patronage. 

The  Sawmill  (Vitagraph),  with  Larry  Se- 
mon. — This  one  is  a riot.  Larry  is  proving 
quite  a drawing  card  on  our  weak  nights. 
If  they  like  Semon,  they’ll  like  all  of  his 
comedies,  even  though  they  are  very  much 
alike.  Two  reels. — Mrs.  W.  J.  Carter,  Max- 
ine theatre,  Croswell,  Mich. — Small  town 
patronage. 

She’s  'Wild  (U.  S.  Department  of  Agricul- 
ture), with  a special  cast. — Boys,  you  ain’t 
seen  nothin’  yet.  If  you  want  the  best 
western  action  you  have  ever  seen  on  your 
screen,  one  that  will  make  ’em  sit  on  the 
edge  of  their  seats,  ask  the  U.  S.  Depart- 
ment of  Agriculture  for  “She’s  Wild.”  More 
action  in  one  reel  than  in  any  five  reeler 
ever  made. — Geo.  P.  Weirlck,  Paramount 
Orpheum,  Glenwood  Springs,  Colo. 

Speed  Bugs  (Universal),  with  a special 
cast. — Just  ordinary.  Two  reels. — C.  E. 
Hopkins,  The  Hopkins  theatre.  Cotter,  Ark. 
— Small  town  patronage. 

The  Steeplechaser  (Educational),  a Mer- 
maid comedy. — Good  Mermaid  comedy. 
Two  reels. — Erie  Martin,  Hobart  theatre, 
Hobart  Mills,  Cal. — Small  town  patronage. 

The  Sugar  Trail  (General  Electric) j — A 
good  educational  subject.  Deals  with  sugar 
from  beet  to  finished  product.  Good  for  a 
filler.  New  print.  One  reel. — W.  T.  Waugh, 
Empress  theatre,  Grundy  Center,  la. — Small 
town  patronage. 

An  Unreal  News  Reel  (Pox),  a Sunshine 
Comedy. — Just  two  reels  of  film  that  I wish 
had  been  burned  up  before  I got  it.  Not  a 
laugh  in  the  whole  thing.  Not  worth  show- 
ing. Two  reels. — E.  D.  Luna,  Rialto  theatre, 
Siloam  Springs,  Ark. — Small  town  patron- 
age. 

Wet  and  Weary  (Fox),  with  a special 
cast. — Brought  a few  whoops  from  the  kids 
only.  Two  reels. — T.  A.  Shea,  Palace  the- 
atre, McGehee,  Ark. — Neighborhood  patron- 
age. 


CLASSIFIED 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00 


MANAGING  DIRECTOR 

MANAGING  DIRECTOR  desires  connection 
with  enterprising  theatre  or  theatres  after  May 
1st.  Ten  years’  experience,  pictures,  vaudeville, 
legitimate.  Knows  showmanship  A to  Z.  Will 
produce  results  anywhere.  Thirty-eight  years  old, 
married,  absolutely  reliable.  Give  full  details  in 
first  letter  as  my  services  will  not  be  available 
long.  Address  R.  E.,  care  Exhibitors  Herald. 


MANAGING  DIRECTOR  desires  connection 
with  theatre  or  theatres  after  May  1st.  Twenty 
years’  experience,  pictures,  vaudeville,  legitimate. 
High  class  publicity  and  exploitation.  Knows  box 
office  and  explotation  values  of  pictures.  Married. 
Kindly  give  details  in  first  letter.  Address  XYX, 
care  Exhibitors  Herald. 


THEATRES  FOR  SALE 

FOR  SALE:  The  only  two  moving  picture 
theatres  in  town  of  five  thousand.  Reason  for 
selling — dissolving  partnership.  Pellettieri  & Foote, 
Oconto,  Wis. 


FOR  SALE:  1 Powers  6-A  New  motor  drive. 
Will  sell  for  $325.00.  Write,  John  Barron,  5335 
Santa  Monica  Blvd.,  Hollywood,  Cal. 
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Skillful  cinematography  exacts  accurate  re- 
production— from  highest  light  to  deepest 
shadow  the  full  scale  of  tones  in  the  negative 
must  be  secured  in  the  print. 


EASTMAN 
POSITIVE  EILM 


Gives  faithful  reproduction  no  matter  how 
delicate  the  detail.  Look  for  the  identifica- 
tion— “Eastman”  and  “Kodak’’  — in  black 
letters  in  the  transparent  margin. 

Eastman  Film,  both  regular  and 
tinted  base,  is  available  in  thou- 
sand foot  lengths. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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THEATRE  CONSTRUCTION  I 
AND  EQPIPMENT  J 


Drive  Is  Started  to 
Reduce  Fire  Risk  in 

San  Francisco  Ho  uses 

"The  movement  launched  by  the 
Fire  Commission,  the  Fire  Prevention 
Bureau  and  Chief  Murphy  to  provide 
maximum  protection  for  patrons  of  San 
Francisco  theatres  was  indorsed  yester- 
day by  men  prominent  in  fire  prevention 
work  in  California,”  says  the  San  Fran- 
cisco Examiner. 

Edward  Parish,  president  of  the  Board 
of  Fire  Underwriters  of  the  Pacific;  Ja- 
cob Levison  of  the  Firemen’s  Fund  In- 
surance, and  J.  W.  Stevens,  state  fire  mar- 
shal, commended  the  efforts  of  the  local 
officials  to  provide  every  safeguard  that 
modern  fire  prevention  methods  can  de- 
vise. 

* * * 

An  investigation  should  be  conducted 
immediately  into  the  flaws  in  present  sys- 
tem of  safeguards  pointed  out  by  Mur- 
phy, they  stated,  especially  a division  of 
■duties  among  the  fire  department,  the  po- 
lice department,  the  department  of  elec- 
tricity and  the  Fire  Prevention  Bureau 
which  makes  no  one  responsible  for  con- 
ditions in  the  theatres. 

"We  don’t  want  to  get  excited  about 
the  situation.”  stated  Levison,  "but  in 
providing  safeguards  it  is  impossible  to 
<lo  too  much.” 

Parish  stated:  “There  ought  to  be  a 
check  on  the  reasons  why  fire  men  are 
no  longer  detailed  to  the  theatres  as  they 
are  in  other  large  cities. 

"The  tense  situation  which  occurred 
at  the  Casino  Theatre  recently  when' the 
audience  saw  smoke  curling  up  from  the 
prompter’s  box  shows  the  need  of  such  a 
detail. 

"We  should  investigate  the  situation 
and  take  steps  to  provide  a remedy.” 

Recognizing  the  importance  of  protec- 
tive measures,  as  a result  of  recent  con- 
ferences with  Chief  Murphy  and  local 
business  clubs,  Ralph  W.  Wiley,  chief 
of  the  department  of  electricity,  has  al- 
ready taken  steps  to  check  up  on  the  elec- 
trical installations  of  all  theaters. 


SPECIAL 
ROLL 
, TICKETS 

Your  own  special  Ticket, 
any  colors,  accurately  num- 
bered ; every  roll  guaranteed. 
dCoupon  Tickets  for  Prize 
?Dra wings;  5,000,  $6.00. 

grompt  shipments.  Cash 
■ith  theorder.  Get  samples. 
, Send  diagram  for  Reserved 
Seat  Coupon  Tickets,  serial 
lor  dated.  All  tickets  must 
I ^conform  to  Government  reg- 
ulations andlbear  establish- 
1 price  of  admission  and  tax  paid. 
SPECIAL  TICKET  PRICES 

: Thousand $3.00 

1 Thousand 5.50 

Fifteen  Thousand 6.50 

Twenty-Five  Thousand 7.50 

Fifty  Thousand  10.50 

One  Hundred  Thousand 15.00 

National  Ticket  Co.  Shamokin,  Pa. 


Apartment,  store  and  theatre  building  to  be  erected  at  Seventy-fifth  and  Washington 

streets,  Kansas  City,  Mo. 


“We  began  this  work  a few  months 
ago  at  the  sacrifice  of  inspection  work  in 
new  homes  and  other  construction,  and 
are  rectifying  conditions,  as  far  as  our  de- 
partment is  concerned.”  Wiley  said. 

“The  wiring  and  lights  are  within  our 
jurisdiction — not  the  curtains,  exits,  pol- 
icing of  aisles  and  enforcement  of  smok- 
ing rules. 

“In  some  houses  we  served  six-day 
notices  that  conditions  must  be  changed. 
If  conditions  are  not  changed  in  that 
time  they  will  be  cut  off. 

“We  are  10,000  inspections  behind  in 
our  work,  due  to  the  rapid  development 
of  San  Francisco,  but  we  felt  that  we  had 
to  sacrifice  other  inspection  work,  due 
to  the  importance  of  safeguarding  the 
thousands  of  people  who  attend  the  the- 
atres.” 


L.  ^ T.  Playhouses 

To  Have  New  Organs 

Announcement  was  made  last  week  by 
R.  P.  Elliot,  manager  of  the  organ  depart- 
ment of  the  Kimball  Piano  Company,  that 
arrangements  had  been  completed  with 
Lubliner  and  Trinz  for  the  installation  of 
two  new  Kimball  Unit  Organs  in  the  Pan- 
theon and  Senate  theatres,  in  Chicago. 

The  new  organs  are  much  larger  and 
of  greater  volume  than  those  they  are  re- 
placing. Installation  of  the  new  organ  at 
the  Pantheon  theatre  is  to  be  completed 
by  June  1 and  at  the  Senate  theatre  bj" 
July  1.  While  the  installations  are  being 
made  temporary  organs  have  been  in- 
stalled by  the  Kimball  company  in  the 
balcony  of  each  theatre  to  prevent  inter- 
ruption in  the  musical  program. 


Apartments,  Stores 

Combined  in  Theatre 
For  Kansas  City,  Mo. 

The  combination  suburban  motion  pic- 
ture theatre  and  store  room  building  in 
Kansas  City  has  been  shaded  in  the  back 
ground  by  the  plans  of  a new  theatre  to 
be  erected  at  Seventy-fifth  and  Washing- 
ton streets.  W.  C.  Gumm,  owner  of  the 
site  upon  which  the  structure  is  to  be 
built,  announced  this  week  that  in  addi- 
tion to  a 900-seat  modern  motion  picture 
theatre,  the  building  would  contain  nine 
kitchenette  apartments  on  the  second 
floor  and  six  ground  floor  store  rooms. 

“I  am  convinced  that  only  in  conjunc- 
tion with  such  a building  could  a motion 
picture  theatre  ‘break  the  ice’  in  a thinly 
settled  neighborhood  which  heretofore 
has  had  no  theatres,”  Mr.  Gumm  said. 
“It  is  the  revenue  to  be  derived  from  the 
building  that  will  make  possible  the  grad- 
ual development  of  theatre  patronage.  A 
theatre  under  such  circumstances  should 
be  a community  center  in  every  respect. 
There  will  be  some  obstacles  to  over- 
come at  first,  to  be  sure,  and  that  is  why 
store  room  and  apartment  space  is  un- 
usually valuable.  I intend  to  give  pa- 
trons of  my  district  the  best  pictures  pos- 
sible for  a small  suburban  house  and  I 
hope  in  this  manner  to  build  up  a theatre 
that  some  day  will  compare  with  the  best 
suburban  houses.” 

The  contract  date  for  completion  of 
the  building  is  June  30,  but  an  effort  will 
be  made  to  have  the  theatre  ready  for 
occupancy  a month  earlier,  despite  the 
fact  that  the  work  started  only  this  week. 
The  walls  will  be  brick  with  terra  cotta 
trim.  S.  B.  Tarbet  of  Kansas  City  is  the 
architect.  The  total  cost  of  the  building 
will  be  about  $85,000.  The  contract  for 
the  structure,  which  will  be  90x110  feet, 
was  let  to  Harvey  Stiver.  Detailed  ar- 
rangements for  equipment  of  the  theatre 
have  not  yet  been  made.  A name  for  it 
will  be  selected  later. 


Organ  Recital  Feature 

At  Opening  of  Theatre 

I.  Gellers  of  Portland,  Oregon,  recently 
gave  an  organ  recital  for  leading  organists 
and  musical  critics  of  the  Northwest.  The 
recital  marked  the  opening  of  the  New 
Walnut  Park  theatre  in  that  city  and  the 
premier  for  the  Marr  & Colton  organ  in 
his  house. 


April  19,  1924 


EXHIBITORS  HERALD 


77 


SAXE’S  THEATRE 
HAS  TRIUMPHANT 
WEEK’S  PREMIERE 

Nezv  Wisconsin  Breaks  All  Mil- 
zvaukee  Records  for 
Film  Business 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  April  8.— Rec- 
ords were  shattered  one  after  another  dur- 
ing the  opening  week  of  Saxe’s  Wiscon- 
sin theatre  here,  according  to  Harold  Da- 
vies, director  of  the  front  of  the  house, 
and  E.  J.  Weisfeldt,  director  of  produc- 
tion. 

After  turning  away  thousands  on  open- 
ing night  when  a score  of  police  had  to 
be  called  to  control  the  lines  that  jammed 
the  entire  block  in  two  directions  despite 
a severe  snow  and  rain  storm,  the  Wis- 
consin played  to  approximately  28,000  pa- 
trons on  Saturday  and  Sunday  for  esti- 
mated receipts  of  $14,000. 

Record  Crowd 

Opening  night  wrote  history  in  the  film 
business  in  Milwaukee.  Never  before  in 
all  the  years  since  the  Saxe  brothers, 
builders  of  the  new  house,  had  given  the 
city  its  first  motion  picture  theatre  23 
years  ago,  had  such  a crowd  turned  out 
for  any  theatrical  event. 

An  hour  and  a half  before  the  doors  were 
scheduled  to  open,  a line  formed  outside 
the  theatre  and  held  fast  despite  the  in- 
clement weather.  By  the  time  the  open- 
ing hour  arrived  the  street  was  black  with 
people,  all  striving  to  gain  entrance. 

Those  in  the  crowd  who  finally  were 
admitted  for  the  first  show  of  the  even- 
ing included  the  business  and  social  lead- 
ers of  the  city,  civic  heads,  Wisconsin  pub- 
lishers and  motion  picture  celebrities  from 
various  cities. 

Handicapped  severely  by  the  fact  that 
the  stage  equipment  was  not  completed 
and  rehearsals  therefore  had  been  impos- 
sible, Mr.  Weisfeldt,  nevertheless,  pre- 
sented an  elaborate  program  with  unusual 
success. 

Feature  Twin  Organs 

The  twin  organs,  costing  $50,000  apiece 
and  played  simultaneously  by  two  artists, 
was  one  of  the  outstanding  hits  of  the 
evening,  demonstrating  to  skeptics  once 
and  for  all  that  it  possesses  qualities  mak- 
ing it  a worth  while  investment. 

Other  features  which  elicited  admira- 
tion and  words  of  praise  from  the  guests 
included  the  elegant  furnishings  of  the 
mezzanine  floor,  the  artistic  lighting  sys- 
tem and  the  “effect”  machine  accompany- 
ing the  pictures. 

Business  on  Sunday  was  increased  by 
the  first  of  a series  of  concerts  by  Rudolph 
Kopp’s  orchestra  of  sixty  piece  preceding 
the  regular  program. 

A sliding  scale  of  admission  prices  has 
been  adopted  for  the  showhouse.  On  Sun- 
days it  is  55  cents  all  day.  On  Saturdays 
it  is  40  cents  between  11  a.  m.  and  1 p.  m. 
and  55  cents  thereafter.  During  the  rest 
of  the  week  it  is  30  cents  between  11  a.  m. 
and  1 p.  m.,  40  cents  from  1 to  6,  and  55 
cents  from  6 p.  m.  until  closing. 


E.  L.  HALBERG,  owner  of  the  Liberty 
theatre,  Azuza,  California.  Mr.  Hal- 
berg  formerly  lived  in  McLean,  111. 
(Photo  by  H.  E.  N.) 

Film  Colony  Will 

Have  Ball  League 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  April  8.— A 
ragged  newsbojq  madly  chasing  a base- 
ball down  Eighteenth  street,  the  heart  of 
the  film  colony  here  last  week  was  the 
the  cause  of  an  “inspiration,”  occurring 
simultaneously,  in  the  minds  of  several 
exchange  representatives  and  exhibitors. 
The  result  is  the  organization  of  the 
Pathe-Crescent  baseball  team,  a city-wide 
challenge  to  other  film  clubs  and  the 
proposed  organization  of  a Film  League 
in  Kansas  City  this  season. 

The  personnel  of  the  Pathe-Crescent 
team  is:  Lester  Coleman,  “Jimmy” 

Schorgl,  Leon  Jameson,  C.  C.  Vaughan, 
George  Lawson,  R.  L.  King,  Charles 
Hendericks,  J.  J.  McFadden,  S.  T.  Black, 
C.  E.  Bessenbacher,  I.  Bieser,  A1  Kahn 
and  M.  A.  Kahn. 

All  ambitious  candidates  have  been  re- 
quested to  call  “Rube”  Melcher  of  the 
Selznick  branch,  telephone  Harrison  9180, 
for  tryouts. 


In  order  to  make  room  for  road  shows 
and  vaudeville,  a stage  and  dressing  room 
have  been  added  to  the  Linwood  theatre, 
Tarkio,  Mo.  The  capacity  of  the  house 
is  464.  Finishing  touches  are  being  put 
on  the  Marlborough  theatre,  a suburban 
house  of  Kansas  City,  this  week  and  the 
opening  probably  will  be  next  week.  The 
new  house  will  seat  1,000  persons. 


Four  new  faces  are  among  the  person- 
nel of  the  Kansas  City  Vitagraph  branch 
force  this  week — W.  M,  Miller,  salesman; 
Miss  Catherine  Scott,  assistant  cashier: 
Miss  Jeanette  Conant,  stenographer,  and 
Miss  Clara  Ragland,  inspector. 


ORGANIZATION  OF 
FILM  SALESMEN 
TO  BE  STARTED 

K.  C.  Salesmen  Aim  to  Elevate 
Standard  of  Selling 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  April  8.— -An 
organization  of  film  salesmen  in  the  Kan- 
sas City  territory,  for  the  purpose  of 
elevating  the  standard  of  salesmanship 
and  combating  evil  influences  gained  by 
acts  of  a few  unworthy  salesmen,  is  near- 
ing perfection.  The  guns  of  the  organ- 
ization are  to  be  leveled  upon  the  passing 
of  bad  checks,  broken  promises  and  other 
dishonest  acts. 

Impetus  to  the  formation  of  such  an 
organization  was  given  at  a meeting  last 
week  at  the  Metro  office,  under  the 
auspices  of  the  Kansas  City  Film  Board 
of  Trade,  presided  over  by  A1  Kahn  of 
Film  Classics,  Inc.  An  effort  to  acquaint 
all  salesmen  more  fully  with  the  work- 
ings of  the  board  of  trade  will  be  made. 

The  speakers  and  their  subjects:  Tom 
Byerle,  assistant  manager.  First  National, 
“Irregularity  of  Contracts”;  M.  A.  Kahn, 
manager.  Film  Classics,  Inc.,  “Irregular- 
ities”; W.  E.  Truog,  district  manager, 
Goldwyn,  “District  Managers’  Problems”; 
Cecil  Vaughan,  manager,  Pathe,  “Mules”; 
E.  C.  Rhoden,  chairman,  board  of  arbitra- 
tion, “Joint  Board  of  Arbitration”;  Truly 
B.  Wildman,  president.  Film  Board  of 
Trade,  “Film  Board  of  Trade.” 

^ * i'fi 

Lawrence  Goldman,  former  secretary  of 
the  M.  P.  T.  O.,  Western  Missouri,  has 
resigned  as  head  of  the  Mesco  Produc- 
tions Company  to  become  president  of 
the  Monarch  Productions  Corporation, 
which  will  maintain  offices  in  the  Gloyd 
building,  Kansas  City.  The  company  was 
organized  for  the  purpose  of  producing 
and  distributing  pictures  featuring  ne- 
groes. Mr.  Goldman  left  last  week  for 
the  East  and  South  to  open  new  branches. 
* * * 

The  old  slogan,  “know  your  patrons,” 
has  been  more  than  casually  observed  by 
W.  Paul  Bowlin,  manager  of  the  Missouri 
theatre.  Mountain  Grove,  Mo.  Few  small 
motion  picture  houses  in  town  of  2,000 
inhabitants  can  boast  of  a fifteen-piece 
orchestra.  Yet,  that  is  exactly  what  the- 
atre goers  of  Mountain  Grove  are  enjoy- 
ing. Little  more  than  a j^ear  ago  Mr. 
Bowlin  became  manager  of  the  theatre 
and  it  did  not  take  him  long  to  discover 
the  sentiment  of  his  patrons  ran  to  music. 
Hence,  an  orchestra  of  eight  pieces  was 
increased  to  fifteen. 

But,  wisely  enough,  Mr.  Bowlin  did 
not  take  money  from  his  pictures  and 
transfer  it  to  the  orchestra,  much  as  his 
patrons  desired  good  music.  Which  boils 
down  to  the  question:  “How  does  he 
do  it?”  The  musicians,  although  capable 
enough,  are  not  an  expensive  lot.  Un- 
necessary overhead  expenses  have  been 
eliminated  and  enough  additional  patron- 
age is  attracted  by  the  orchestra  to  make 
the  theatre  a paying  proposition.  That’s 
the  answer. 
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CLYDE  ELLIOTT  announces  the  acqui- 
sition of  the  Masonic  Temple  theatre 
building,  Hammond,  Ind.,  and  will 
open  a new  playhouse  for  that  thriving 
town  on  April  19.  The  new  picture  house 
will  be  known  as  the  Temple  theatre.  It  has 
1,500  seats  and  is  being  redecorated  and 
newly  equipped. 

A fourteen  piece  orchestra  under  the 
leadership  of  Fred  Daniels  will  furnish 
incidental  music.  Bert  Blackmore  is  the 
resident  manager.  Mr.  Elliott  will  book 
the  house  and  be  director  general. 

The  policy  will  be  big  pictures,  with  week 
runs,  with  vaudeville  and  picture  Saturdays 
and  Sundays.  Air.  Elliott  has  a ten  year 
lease  on  the  house. 

* * =1= 

The  receivers  for  the  Consolidated  Thea- 
tres and  Realty  Company,  Indiana,  have 
sold  the  Liberty  theatre,  Terre  Haute,  to 
John  AIcFall. 

* * * 

It  is  reported  the  Bertha  theatre,  Mil- 
waukee avenue,  will  change  hands  about 
May  1.  It  is  operated  by  Lasker  & Son, 
who  own  the  building.  Moe  Lasker  now 
manages  the  Parkside  theatre. 

* * * 

D.  Arnold  Kohn,  who  has  been  in  Chi- 
cago for  several  weeks,  has  disposed  of  the 
state  rights  for  “Tell  Me  Why”  to  Messrs. 
Carson  and  Powell.  They  will  have  the 
Illinois  and  Indiana  rights  to  the  feature. 
Eric  and  Frank  Carle  purchased  the  Wis- 
consin rights. 

* * * 

AIorris  Hellman  announces  he  has  six 
Art  Alix  features  for  Reelcraft  distribution. 
* * 

Del  Henderson,  the  well  known  director, 
was  in  town  last  Friday,  en  route  east. 

* * ♦ 

Dr.  W.  E.  Sh  ALLEN  BERGER,  president  of 
Arrow,  was  in  town  last  week.  He  left  for 
Davenport,  la. 

* * * 

Andrew  Callaghan,  another  producer, 
was  a Chicago  visitor  during  the  week. 

* * * 

Ben  Eidelman,  formerly  with  the  Na- 
tional Theatres  Corp.  and  Universal,  is  now 
south  side  representative  for  Frank  Zam- 
brino,  selling  Unity  product. 

* ^ * 

Jerry  Abrams,  of  Renown  exchange,  is 
working  under  a handicap  these  days  with 
his  right  hand  tied  up.  Jerry  burned  his 
fingers  when  a box  of  matches  exploded 
all  at  once.  He  can  still  O.  K.  contracts. 
* * * 

The  Avenue  theatre,  31st  and  Indiana 
avenue,  a new  1,200  seat  house  just  opened 
by  Louis  Weinberg,  is  doing  nicely. 

* * * 

Billy  Wendell,  formerly  with  Univer- 
sal, is  now  selling  Progress  films. 

* * * 

We  have  another  new  publicity  man  in 
our  midst.  R.  B.  Moon  arrived  here  last 
week  and  will  exploit  Paramount  pictures 
hereabouts.  Mr.  Moon  was  formerly  in 
Boston  with  the  same  company. 

* * * 

Week  after  next  will  be  a week  of 
conventions  for  Chicago,  with  the  Fam- 
ous Players  Corp.  holding  its  sales  con- 
vention at  the  Drake,  April  21  and  22 
and  the  ALP.T.O.  of  Illinois  its  state  con- 
vention at  the  Morrison,  April  23  and  24. 
* * * 

The  entire  sales  force  and  brokers  of  all 
the  Central  West  offices  of  Paramount  will 
meet  with  the  district  managers  and  man- 
agers as  well  as  twelve  exploitation  men. 


The  McVicker’s  theatre  will  break  its 
policy  of  one  week  runs  and  with  “Triumph” 
the  new  DeMille  production,  will  play  a 
two  weeks’  engagement,  commencing  April 
14. 

5}C  J(S  5{t 

Cecil  Maberry,  district  manager  of  Hod- 
kinson,  has  returned  from  a trip  around 
his  territory.  He  announces  the  appointment 
of  J.  J.  Mooney,  formerly  with  the  Morosco 
Pictures,  New  York,  as  the  new  manager 
of  the  Cleveland  office. 

* * 

Cyde  Elliott  was  operated  upon  last 
Tuesday  at  the  Henrotin  hospital.  He  left 
that  institution  last  Saturday. 

^ ^ 

J.  J.  and  Benjamin  Cooney,  of  the  Na- 
tional Theatres  Corp.,  have  taken  over  the 
Stratford  theatre  on  Sixty-third  street.  Mrs. 
Harry  Henoch,  who  has  been  booking  and 
managing  the  Stratford  for  several  years, 
has  built  up  quite  a clinetele  for  this  popu- 
lar 3,000  seat  theatre.  The  National  Thea- 
tres controls  the  New  Hamilton,  Chatham 
and  will  operate  the  New  Capitol  at  79th 
and  Halsted  streets,  a 3,200  seat  house  to 
be  opened  next  fall. 

* * * 

Charlie  Miller,  popular  F.  B.  O.  sales- 
man', galloped  home  with  the  prize  money, 
a winner  of  the  ten  weeks’  drive,  Jan.  21 
to  April  2. 

:4c 

Many  friends  and  relatives  helped  Mr. 
and  Mrs.  Harry  Lubliner  celebrate  their 
fifteenth  wedding  anniversary  on  March  21 
at  their  home.  Mr.  Lubliner  is  a member 
of  the  firm  of  Lubliner  & Trinz,  which  or- 
ganization controls  seventeen  theatres  in 
Chicago. 

* =|!  * 

Nat  Wolf  has  resigned  as  manager  of 
Preferred  Pictures  in  the  Celebrated  Play- 
ers exchange  and  joined  the  Orpheum  the- 
atres circuit,  as  assistant  to  Asher  Levy,  in 
the  picture  department. 

* * * 

Tommy  Gilliam  is  out  on  the  road  again 
for  First  National. 

* * * 

Harry  Rathner,  special  representative  of 
Sol  Lesser,  here  in  the  interests  of  “When 
a Man’s  a Alan,”  has  just  completed  his 
work  in  connection  with  its  downtown  run 
at  the  Orpheum  theatre. 

* * » 

Herb.  Washburn  is  now  selling  Univer- 
sal pictures. 

* * * 

The  Revelry  theatre  on  47th  street,  owned 
by  U.  S.  Marshal  Robert  Levy,  and  one 
of  the  oldest  motion  picture  theatres  in 
Chicago,  closed  on  March  31  and  will  be 
remodeled  into  a business  block.  Roy  Tem- 
pleton was  manager  of  the  Revelry. 

4:  ^ :(c 

Harry  Kaufman,  of  the  Gaiety  theatre, 
South  Chicago,  is  wearing  a brand  new  lid. 
Harry  met  up  with  some  playful  friends  a 
week  ago  and  they  cut  his  derby  into  rib- 
bons. He  wanted  to  whip  the  bunch  but 
there  were  fifteen  of  ’em  and  all  Irish  so 
he  decided  discretion  was  the  better  part 
of  valor  and  laid  off.  However,  they  sent 
him  a new  hat  and  he  called  it  square. 

* * * 

Harry  Phillips  of  Renown  Ffim  ex- 
change, is  wearing  his  arm  in  a sling,  having 
strained  the  ligaments  as  the  result  of 
cranking  his  Chevrolet  when  it  felt  balky. 
* * * 

The  Universal  baseball  team  is  going 
south  next  week  for  spring  training — south 
of  Eleventh  street. 


GREASE  PAINT  IS 
BECOMING  BUT  A 
SALARY  IS  NICER 

“Opportunity”  Knocked  At  Once 
— And  'Twas  a Deadly  Blow 

The  Popular  Motion  Picture  Produc- 
tion Company,  a local  concern  of  film 
non-producers  indicted  last  fall  on  charges 
of  operating  a confidence  game,  has  been 
providing  the  court  with  scenes  a bit  less 
tragic  than  the  majority  of  cases  which 
come  under  the  jurisdiction  of  Chicago’s 
law  enforcers. 

Herbert  Borkenhagen,  28  and  hand- 
some, was  the  headliner.  He  told  the 
court  that  he  had  answered  an  ad  in  a 
daily  paper  calling  for  types  of  men  who 
wished  to  be  star  motion  picture  actors 
or  who  would  like  to  work  in  mob  scenes. 

Wanted  to  Be  Star 

He  answered  the  ad  and  decided  he 
wanted  to  come  under  the  former  classi- 
fication. He  was  told  he  would  make  a 
wonderful  villain  and  was  sent  in  to  five 
girls  who  proceeded  to  paint  him  up  like 
a cannibal  looking  for  some  breakfast. 
When  he  came  out,  he  testified,  Bauer 
was  so  delighted  that  he  gushed,  waved 
his  hands  and  almost  cried.  “You’ll  make 
a wonderful  hard-boiled  type,”  he  ex- 
claimed— but  didn’t  say  anything  about 
any  pay. 

“I  was  promised  training  for  five  weeks 
after  that  they  were  to  put  me  in  a pic- 
ture,” the  disappointed  “heavy”  said,  “but 
all  they  made  me  do  was  hop  around  for 
about  three  hours  with  the  paint  on  and 
I didn’t  get  any  training  or  any  part  in 
a picture  either. 

Invited  to  Share  Expenses 

“He  said  it  was  necessary  for  us  to 
chip  in  to  pay  for  the  grease  paint.  I 
paid  $25  and  he  wanted  me  to  buy  stock, 
but  it  looked  sort  of  funny  to  me  so  I 
decided  nothing  doing.” 

Following  the  broken  hearted  “heavy,” 
Frances  Norton,  daughter  of  the  late  Col. 
S.  F.  Norton,  took  the  stand.  She  testi- 
fied that  she  applied  for  a chance  to  be- 
come a Thespian  and  was  assigned  to  a 
star  role  in  the  big,  super-feature  they 
were  to  produce  called  “Opportunity.” 

Asked  for  Star  Dust 

Her  salary  was  to  be  $250  a week,  after 
the  picture  was  completed;  but  that  happy 
day  never  came.  When  the  picture  was 
about  three-fourths  filmed  the  company 
went  broke.  They  appealed  to  her  for 
funds  saying,  “you’re  the  star  and  its 
up  to  you  to  get  money  to  put  it  over.” 
She  said  they  became  enraged  when  she 
told  them  she  had  no  money  and  raged 
around  exclaiming  that  they  thought  she 
had  money. 

Later,  she  declared,  they  decided  to  go 
into  it  big  on  Michigan  avenue.  “They 
would  point  to  pictures  of  me,  the  ‘star’ 
added,  and  say  ‘See  what  we  did  for  her!’ 
We  made  her  a star  and  we  can  do  the 
same  for  you” — and  offered  a course  for 
$50. 

Comedy  Was  a Farce 

“In  He  Comes  and  Out  He  Goes,” 
the  one  and  only  complete  film  produced 
was  described  from  the  witness  stand  by 
Mel  DeForest,  hired  as  director  for  the 
company.  “The  film  has  neither  plot,  ac- 
tion, rhyme  nor  reason,”  he  said,  and 
further  added  that  he  had  been  retained 
to  direct  a ten  reel  super-production,  but 
only  saw  one  camera  at  the  studio  and 
that  was  rented. 


H.  R.  Hamburg,  manager  of  the  Shenan- 
doah theatre,  St.  Louis,  Mo.,  was  in  town 
last  Saturday  calling  on  friends  along  Film 
Row. 


Service  or  Surface — Which? 


N the  purchase  of  theatre  chairs, 
the  built-in  qualities  that  make 
for  long-time,  satisfactory  service 
are  of  real  importance  to  the  theatre 
manager.  While  the  chair’s  appearance 
today  is  important,  its  appearance  and 
condition  ten  years  from  now  will  count 
for  more. 


Scientific  construction,  installation  based 
on  true  architectural  principles,  rare 
beauty  of  design  and  color  harmonies, 
skilled  and  careful  workmanship — these 
are  the  four-square  foundation  of  the  long 
service  value  of  our  chairs.  You  cannot 
go  wrong  when  you  select  “American” 
chairs  for  your  theatre  or  playhouse. 


Reseating  can  be  accomplished  without  inter- 
rupting your  business  a single  performance 

Catalogue  and  Detailed  Information  on  Request 


American  Seating  Company 

General  Offices 

12  E.  Jackson  Blvd. 

CHICAGO 

New  York  Boston  Philadelphia 

114  W.  41st  St.  65-D  Canal  St.  1211-H  Chestnut  St. 


Grantland  Rice  s 
Sportlights 

One  Reel  Each 


The  average  newspaper  reader  turns 
to  the  Sporting  page^tr^h 

Men,  women  and  children  are  all 
sport-mad. 

Racing,  baseball,  football,  track  ath- 
letics, golf, — every  sport,  brings  out  the 
spectactors  by  the  tens  of  thousands. 

Sportlights  are  what  your  public  and 
you  want. 

Every  kind  of  outdoor  sport  cleverly 
depicted  by  one  of  the  greatest  sport 
authorities  in  America;  full  of  action, 
beauty,  thrill;  certain  to  appeal  to  every- 
one. 

Just  try  them  on  your  crowd  and  watch 
their  reaction! 


Produced  by 
J.  L.  Hawkinson 


Pafh^picture 

(jy 


Photo  by 
Kadel  & Herbert 
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ScencL^o  Elinor  Ctyn  Continuity  by  Wilson. 

Conrad  Nagel  and  Aileen  Pringle 
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Stillman  Theatre,  Cleveland,  O- 
Capitol  Theatre.  Dalla»,  Tex. 

Grand  Theatre,  Terre  Haute,  Ind 
Eastman  Theatre,  Rochester.  N.  Y 
Temple  Theatre,  Lewistown,  Pa. 
Majestic  Theatre,  Utica,  N.  Y. 

)d  Theat.,  Bellingham.  Wash, 
ic  Hall,  Tarrytown,  N.  Y. 

Keith  s Lynn  Theat..  W.  Plains.  N Y. 
New  Theatre,  Port  Jervis,  N.  Y 
Plata  Rialto  Theat.,  Waterloo.  la. 
Queens  Theatre,  Niagara  Falls. 

Big  Creek  Theat.,  Big  Creek,  Cal. 
Tulare  Theatre,  Tu  are.  Cal. 

New  Santa  Cruz,  Santa  Cruz.  Cal. 
Rex  Theatre,  Sheboygan,  Wit. 
Wysor  Grand  Theat.,  Muncie,  Ind. 
Isis  Theatre,  Kansas  City,  Mo. 
Academy,  Northampton,  Mass. 
Jefferson  Theat.,  Punxsulawney.  Pa. 
Capitol  Theatre,  McKeesport,  Pa. 
Elks  Theatre,  Du  Bois,  Pa. 

New  Theatre,  Homestead,  Pa. 

His  Majesty's,  Sherbrooke,  Que. 
Victoria  Theatre,  Quebec,  Que. 
Jefferson  Theatre,  Port'and,  Me. 
Opera  House,  Bangor,  Me. 

Majestic  Theatre,  Providence.  R.  I 
Plaza  Thoat.,  Worcester,  Mass. 
Opera  House,  Augusta,  Me. 

Empire  Theatre,  Lewiston,  Me. 
Albert  Theatre,  Berlin.  N.  H. 
Colonial  Theatre,  Portsmouth,  N.  H. 
American  Theatre,  Butte,  Mont. 
Circle  Theatre.  Indianapolis,  Ind. 
Orpheum  Theat.,  Green  Bay,  Wis. 
Vogue  Theatre,  Kenosha,  Wis. 
Suffolk  Theatre,  Holyoke,  Mass. 
Rivoli  Theatre,  Red  Bank,  N.  J. 
Arcadia  Theatre,  Philadelphia,  Pa. 
Pershing  Theatre,  St.  Louis,  Mo. 
Frederick  Theat.,  E.  Pittsburgh.  Pa 
Pastime  Theat.,  State  College.  Pa. 
Nemo  Theatre,  Johnstown.  Pa. 
Victoria  Theatre,  Altoona,  Pa. 

Rivoli  Theatre,  Portland,  Ore. 
Columbia  Theatre,  Phoenix,  Ariz. 
Liberty  Theatre,  Spokane.  Wash 


Savoy  Theatre,  Asbury  Park,  N.  J. 
Rivoli  Theatre,  New  Brunswick,  N.  J. 
Park  Theat.,  Rockaway  Park.  N.  Y. 
Majestic  Th.,  Grand  Rapids.  Mich. 
Van  Cuyler  O.  H..  Schenec..  N.  Y. 
Grand  Theatre,  Auburn.  N.  Y. 
Princess  Theatre,  Corning,  N.  Y. 
Richardson  Theatre,  Oswego,  N.  Y 
Hippodrome  Th.,  Gl’v'rsv  le,  N.  Y. 
Oneonta  Theatre,  Oneonta,  N.  Y. 
Colonial  Theatre,  Norwich,  N.  Y. 
Strand  Theatre,  Carthage,  N.  Y 
Mary  Anderson  Th.,  Lo’sv’le,  Ky. 
East  End  Theatre,  East  End,  Pa. 
Globe  Theatre,  Albany,  Ore. 

Dream  Theat.,  Cour  D Alene,  Ida 
National  Theatre,  Jersey  City.  N.  J 
Trivoli  Theatre,  Jersey  City,  N.  J. 
Academy  Theatre,  Meadville.  Pa. 
Federal  Theatre,  Salem,  Mass. 
Taunton  Theatre,  Taunton,  Mass. 
Broadway  Theat.,  Haverstraw,  N Y 
Crocker  Theatre,  Elgin,  Ill- 
May’s  Op.  Hse.,  Piqua,  Ohic 
Princess  Theatre.  Cheyenne.  Wyo 
Dawe  Theatre,  Bridgeport,  Conn. 
Capitol  Theatre,  Yakima,  Wash. 
Maryland  Theat.,  Cumberland.  Md 
Baker  Theatre,  Baker.  Ore. 

Liberty  Theatre,  Bend,  Ore. 

Arcade  Theatre,  La  Grand;,  Ore. 
Grand  Theatre,  Salem,  Ore. 

U.  S.  Theatre,  Vancouver.  Wash 
Strand  Theatre,  Dunsmuir,  Cal. 
Redding  Theatre,  Redding,  Cal. 

Ray  Theatre,  Olympia.  Wn. 

Grand  Theatre,  CentraJia,  Wn. 
Stewart  Theatre,  Puyallup.  Wn. 
Mission  Theatre,  Mt.  Vernon,  Wn. 
Quirk  Theatre,  Fulton,  N.  Y. 
Temple  Theatre,  Cortland,  N.  Y. 
Majestic  Theatre,  ChUlicothe,  O. 
Orpheum  Theatre.  Burlington,  Wis. 
Playhouse  Theat.,  Wilmington,  Dela. 
Ardmore  Theatre,  Ardmore,  Pa. 
Hamilton  Theatre.  Lancaster,  Pa. 
Bijou  Theatre,  Fall  River,  Mass. 
Strand  Theatre,  Manchester,  N H. 


Ditmas  Theatre,  Perth  Amboy,  N.  J. 
Capitol  Theatre,  Keene,  N.  H. 

Strand  Theatre,  New  York,  N.  Y. 
Brooklyn  Strand  Th.,  Bklyn,  N.  Y. 
Royal  Theatre,  Laredo,  Texas 
Strand  Theatre,  Dubuque.  Iowa 
Regent  Theatre,  Ottowa,  Ont. 

Oliver  Theatre,  So.  Bend,  Ind 
Imperial  Theatre,  Sarnia,  Ont. 
Monarch  Theatre.  Georgetown,  Tex. 
Strand  Theatre,  Ithaca.  N.  Y. 
Imperial  Theat.,  Three  Rivers,  Que. 
Library  Theatre,  Warren,  Pa. 
Community  Theat.,  Meridan,  Conn. 
Palace  Theat.,  New  Britain,  Conn. 
Strand  Theatre,  Port  Chester,  N.  Y. 
Garden  Theatre,  Princeton,  N.  J. 
Pascoe  Theatre,  Berlin,  Pa. 

Pascoe  Theatre,  Somerset,  Pa- 
Majestic  Theatre,  Butler,  Pa. 

Grand  Theatre,  Bradford.  Pa. 
Majestic  Theatre,  Corvallis,  Ore. 
Atkins  Theatre.  Marysville,  Cal. 

Rex  Theatre,  Lewiston,  Idaho. 
Havens  Theatre,  Olean,  N.  Y. 
Winter  Gard.  Theat.,  Jamest  n,  N.  Y. 
State  Theatre,  Springfield,  Mass. 
Virginian  Theat.,  Charleston,  D.  Va, 
State  Theat.,  Huntington.  W.  Va. 
Palace  Theatre,  San  Antonio,  Tex. 
Kurtz  Theatre,  Bethlehem,  Pa. 
Mozart  Theatre,  Canton.  Ohio. 
Lyceum  Theat.,  New  London,  Conn. 
Rialto  Theatre,  Brockton,  Mass. 
Academy  Theatre,  Haverhill,  Mass 
Park  Theatre,  Woonsocket,  R.  I. 
Park  Theatre,  Youngstown,  Ohio 
Palace  Theat.,  Wichita  Falls,  Tex. 
Zelda  Theatre,  Duluth,  Minn. 
Majestic  Theatre,  Hartford,  Conn. 
Dawe  Theatre,  Bridgeport,  Conn. 
Driggt  Theatre,  Clearfield,  Pa. 
Opera  House  Theat.,  Bellefonte,  Pa. 
Roland  Theatre,  Phillipsburg,  Pa. 
Columbia  Theatre,  Erie,  Pa. 

Grand  Theatre,  Oregon  City,  Ore. 
Liberty  Thoatre,  Kelso,  Wash. 
Wigwam  Theatre,  Reno.  Nevada 


National  Theat.,  Jersey  City.  N.  J. 
Broadway  Theatre,  Astoria,  L.  i. 
Orpheum  Theat.,  Ortonville,  Minn. 
Idle  Hour  Theatre,  Marion,  S.  C- 
RiaJto  Theatre,  Bozeman,  Mont. 
Liberty  Theatre,  Graham,  Tex. 
American  Theat.,  Noblesville,  Ind. 
Luna  Lite  Theatre,  Marion,  Ind. 
Wallace  Theatre,  Bradentown,  FU. 
Eustis  Theatre,  Eustis,  Fla. 

Wilson  Opera  House,  Beloit,  Wis. 
Realto  Theatre,  Marinette,  Wis. 
Grand  Theatre,  Greensburg,  Pa. 
Liberty  Theatre,  Astoria,  Ore. 

Rialto  Theatre,  Blackfoot.  - Idaho 
D de  R Theatre,  Aberdeen,  Wash. 
Savoy  Theatre,  Hamilton,  Ont. 
Pickwick  Theatre,  Chapel  Hill,  N.  C. 
Rivera  Theatre,  Anderson,  Ind. 
Rialto  Theatre,  Tonkawa,  Okla. 
Lyric  Theatre,  Williamstown,  Pa. 
Star  Theatre,  Concord,  N.  H. 

Strand  Theatre,  Dover,  N.  H. 
Worcester  Theat.,  Worcester,  Mass. 
Rialto  TTieatre,  San  Antonio,  Tex. 
Garden  Theatre,  Marian,  Kan. 
Liberty  Theatre,  Redlands,  Cal. 
Palace  Theatre,  New  Haven,  Conn. 
Orpheum  Theat.,  Livingston.  Mont. 
Allen  Theatre,  London,  Ont. 

Griffin  Theat.,  St.  Catherines.  Ont. 
Griffin  Theat.,  Woodstock,  Ont. 
Star  Theatre,  Lewiston,  Me. 

Strand  Theatre,  Dover,  N.  H. 

Lyric  Theatre,  Huntsville,  Ala. 

Isis  Theatre,  Kansas  City,  Mo. 
^♦rand  Theatre,  San  Bernardino,  Cal. 
Keith  Theat.,  North  Platte,  Neb. 
Opera  House  Theat.,  Newcastle,  Pa. 
Vining  Theatre,  Ashland,  Ore. 
Lyric  Theatre,  Del  Rey,  Cal. 
Riverdale  Theatre,  Riverdale,  Cal. 
California  Theatre,  Pittsburg,  Cal. 
Risdto  Theatre,  Bremerton,  Wash. 
Grand  Theatre,  Wallace,  Idaho 
Liberty  Theatre,  Kcllog,  Idaho 
Liberty  Theatre,  Missoula,  Mont. 
Palace  Theatre.  Norwich,  Conn. 


Antlsrs  Theatre,  Helena, 
Auditorium  Theat.,  PuebIrQP 
Orpheum  Theat.,  Green  Bit  Vfl 
America  Theatre,  Denver^w 
Grand  Theatre,  Jacksonvilj  Uk 
Capitol  Theatre,  Brampton 
Liberty  Theatre,  Liberty,  .k 
Victory  Theatre,  Oxnard,  )i* 
Strand  Theatre,  Long  Bn 
Palace  Theatre,  Trenton, 
Opera  House  Theat.,  Waj^ 
Palace  Theatre,  El  Paso, 
Fecley  Theatre,  Hazelton,! 
Babcock  Theatre,  Billings/|f 
Ft.  Armstrong  Theat.,  Rci 
Magee  Op.  Hse.,  EvansvillN 
Liberty  Theatre,  OklahomH 
Temple  Theatre,  McCoekn 
Majestic  Theatre,  Vemonijl. 
Orpheum  Theatre,  Haanil^  M4 


Liberty  Theatre,  Pullman,rsri 


Rialto  Theatre,  Jamaica, 
Strand  Theatre,  Amsbury^ 
Somersworth  Th.,  S’m  rsvad 
Strand  Theatre,  Iowa 
Rialto  Theatre,  Tucson,  .icI 
Palace  Theatre,  Cedartov  G 
Gaiety  Theatre,  Ottawa,  I* 
Adams  Theatre,  Detroit, 
Metropolitan  Theat.,  Wasl^e 
Auditorium  Thqatre,  Pue  , i 
American  Theatre,  DenveCcj 
A'hambra  Theat.,  Milwsue^ 
Garrick  Theatre,  St.  Pau'^Ww 


Garrick  Theatre,  MinneaF\iM 


Regent  Theatre,  Norwalk 
Colonial  Tkeatre,  Pittsfie.M* 
Opera  House  Th.,  Westfi  L H 
Rialto  Theat..  Poughkeepl,^ 
Hempstead  Theat.,  Hemp|q| 
Cohen’s  Theatre,  Newbur4fl 
Patchogue  Theat..  Patchov^ 
Strand  Theatre,  Far  Roelwftn 
Berkeley  Theatre,  Berkelij  Cs 


Liberty  Theatre,  Wenatek.  V 

al^ 


Palace  Theatre,  Montrea 
Tivoli  Theatre,  Toronto, 
Lyric  Theatre,  Bridgeporflei 
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I^'e  Theatre,  Montclair,  N.  J. 
I:  heatre,  Glen  Cove,  L.  I. 

1. Theatre,  Anniatoa,  Ala. 

1 'beatre,  Watertown,  N.  Y. 

;e  Theat.,  Gd.  Junction,  Col. 

I eatre,  Greeley,  Colo. 

* t Theatre,  Laramie,  Wyo. 
ifbeatre,  Glena  Fall*,  N.  Y. 

I leatre,  Indiana,  Pa. 

. 1 Theatre,  Newport,  R.  I. 
t Flathuth  Theatre,  N.  Y. 

1 Proapeet  Theatre,  N.  Y. 
b Greenpoint  Theatre,  N.  Y. 

\ Riveria  Theatre,  N.  Y. 

^ Yonkera  Theatre.  N.  Y. 

Mt.  Vernon  Theatre,  N.  Y 
. Fihh  Ave.  Theatre,  N.  Y. 

I Jersey  City  Theatre,  N.  J. 
j Broadway  Theatre,  N.  Y. 
jiTh^tre,  Ironwood,  Mich. 

[ o Theatre,  Oil  City,  Pa. 

, Theatre,  Pendleton,  Ore. 
f A Theatre,  Ogden,  Utah 
br.  School,  Cedar  City,  Utah 
r .m  Theatre,  Everett,  Wash. 

I a Theatre,  New  York 
f<r  Theatre,  New  York 
^d  Ave.  Theatre,  New  York 
Hie  Theatre,  New  York 
^'Theatre,  New  York 
i»is  Theatre,  New  York 
' c Theatre,  New  York 
nIiw  Theatre,  New  York 
belancey  Theat.,  New  York 
»'reet  Theatre,  New  York 
if  e Theatre,  New  York 

!'  Theatre,  New  York 
ion  Theatre,  Brooklyn,  N.  Y. 
Theatre,  Brooklyn,  N.  Y. 

’ Theatre,  Brooklyn,  N.  Y. 

I Iteatre,  Brooklyn,  N.  Y. 

‘ Theatre,  Brooklyn,  N.  Y. 

^'t  Theatre,  Welland,  Ont. 
iheatre,  Jersey  City,  N.  J. 

[rheatre,  Sheridan,  Wyo. 
tade  Theatre,  Lexington,  Ky. 
[ Iteatre,  Port  Angeles,  Wn. 

[ Theatre.  Chehalis,  Wn. 


Strand  Theatre,  Freehold,  N.  J. 
Wyoming  Theatre,  Casper,  Wyo. 
Wareham  Theatre,  Manhatiao,  Kan. 
Lyric  Theatre,  MUwaukee,  Wis. 
Bayonne  Op.  Hse.  Th.,  Bay.,  N.  J. 
DeWitt  Theatre,  Bayonne,  N.  J. 
Gregory  Theatre,  Oakville,  Ont. 
Central  Theatre,  Jersey  City,  N.  J. 
Tivoli  Theatre,  Jersey  City,  N.  J. 
Lincoln  Theatre,  Union  Hill,  N.  J. 
Roosevelt  Theat.,  W.  Hoboken,  N.  J. 
Pastime  Theat.,  Union  Hill,  N.  J. 
Allen  Theatre,  Windsor,  Ont. 

Rialto  Theatre,  Newark,  N.  J. 
Regent  Theatre,  Paterson,  N.  J. 
Montauk  Theatre,  Passaic,  N.  J. 
Regent  Theatre,  Elizabeth,  N.  J. 
Colonial  Theatre,  Pompton  Liu.,  N.J. 
Opera  Hse.  Theat.,  Ri^ewood,  N.  J. 
Westwood  Theat.,  Weatwood,  Cal. 
Liberty  Theatre,  SusanviUe,  Cal. 
Family  Theatre,  Batavia,  N.  Y. 
Shea's  Hipp.  Theat.,  Buffalo,  N.  Y. 
Strand  Theat.,  Amsterdam,  N.  Y. 
Academy  of  Music,  Lebanon,  Pa. 
Hollywood  Theat.,  PottsvUle,  Pa. 
American  Th.,  Colorado  Spgs.,  Colo. 
7th  Ave.  Theat.,  New  York,  N.  Y. 
Reo  Theatre,  New  York,  N.  Y. 
Plaza  Theatre,  New  York,  N.  Y. 
Claremont  Theat.,  New  York,  N.  Y. 
Bluebird  Theat.,  New  York,  N.  Y. 
Benson  Theat.,  Bath  Beach,  N.  Y. 
Majestic  Theat.,  Fort  Wayne,  Ind. 
Bohemian  Amaex  Theat.,  New  York 
Wabash  Theatre,  Attica,  Ind. 
Cummings,  Theat.,  Fitchburg,  Maas. 
Homestead  Theat.,  Hot  Springs,  Va. 
Rialto  Theatre,  Hood  River,  Ore. 
Baker  Theatre,  Newberg,  Ore. 
Grand  Theatre,  Rainer,  Ore. 

Rose  Theatre,  Cheney,  Wash. 

Op.  Hse.  Theat.,  Clarkesburg,  W.  V. 
Princess  Theat.,  Morristown,  Tenn. 
Post  Theatre,  Paris  Island,  S.  C. 
Liberty  Tbea^e,  Greenville,  Tenn. 
Douglas  Theatre,  New  York  City 
Odeon  Theatre,  New  York  City 


Roosevelt  Theatj-e,  New  York  City 
West  Point  Theat.,  West  Point,  N.  Y. 
Midwood  Theat.,  Brooklyn,  N.  Y. 
Olympic  Theat.,  Brooklyn,  N.  Y. 
Stone  Theatre,  Brooklyn,  N.  Y . 
Capitol  Theatre,  Brooklyn,  N.  Y. 
Supreme  Theatre,  Brooklyn,  N.  Y. 
Sheffield  Theatre,  Brooklyn,  N.  Y. 
Empress  Theatre,  New  York,  N.  Y. 
Plainfield  Theatre,  Plainfield,  N.  J. 
Regent  Theatre,  Kearny,  N.  J. 

Buri  Theatre,  Council  Grove,  Ks. 
Eagle  Theatre,  Herington,  Ks. 

Park  Theatre,  Waukesha,  Wis. 

Rex  Theatre,  Columbia,  Mo. 

Elk  Theatre,  Rexburg,  Idaho 
Capitol  Theat.,  St.  Anthony,  Idaho 
Columbia  Theatre,  Alliance,  Ohio 
Lincoln  Theatre,  Massillon,  Ohio 
Warren  Opera  House,  Warren,  O. 
Pettit  Theatre,  Hominy,  Okla. 
Roman  Theatre,  Pittston,  Pa. 
Strand  Thoaire,  Scranton,  Pa. 
Strand  Theatre,  Sunbury,  Pa. 

Savoy  Theatre,  WUkeS'Barre,  Pa. 
Liberty  Theatre,  EUwood  City,  Pa. 
Gem  Theatre,  Twin  F^ls,  Idaho 
American  Theat..  Evansville,  Ind. 
Strand  Theatre,  Emporia,  Kaos. 
Opera  House  Theat.,  Hanover,  Pa. 
Empire  Theatre,  Winchester,  Va. 
Park  Theatre,  Medina,  N.  Y. 

Lark  Theatre,  McMinnville,  Ore. 
Pleasant  Hour,  Brookings,  S.  D. 
Temple  Theatre,  Harriman,  Tenn. 
Lyric  Theatre,  Rockwood,  Tenn. 
Lyric  Theatre,  Lebanon,  Tenn. 
Lyric  Theatre,  Sumter,  S.  C. 

Rialto  Theatre,  Harlington,  Tex. 
Auditorium  Theat.,  Marshall,  Mo. 
Conway  Theatre,  Conway,  Ark. 
Ant’ers  Theatre,  Roteburg,  Ore. 
Liberty  Theatre,  Coquille,  Ore. 
Hartman  Theatre,  Bandon,  Ore. 
Pioneer  Theatre,  Powers,  Ore. 
Unique  Theatre,  Myrtle  Point,  Ore. 
Liberty  Theat.,  Great  Falls,  Mont. 
Caxtle  Creek  Theat.,  LaRoye,  Wyo. 


Pastime  Theat.,  Albuquerue,  N.  M. 
Strand  Theatre,  Gallup,  N.  M. 
Empress  Theatre,  Glenroek,  Wyo. 
Opera  Theatre,  Red  Oak,  la. 

^and  Theatre,  Somerset,  Pa. 

Shore  Road  Tneat.,  Brooklyn,  N.  Y. 
Coliseum  Theatre,  Brooklyn,  N.  Y. 
Halsey  Theatre,  Brooklyn,  N.  Y. 
DeKalb  Theatre,  Brooklyn,  N.  Y. 
Regun  Theatre.  New  York,  N.  Y. 
Strand  Theatre,  Hoboken,  N.  J. 
Colonial  Theatre,  Newark,  N.  J. 
Tivoli  Theatre,  Newark,  N.  J. 

Savoy  Theatre,  Newark,  N.  J. 

Plaxa  Theatre.  Newark.  N.  J. 

Castle  Theatre,  Irvington,  N.  J. 
Capitol  Theatre,  Belleville,  N.  J. 
Lincoln  Theatre,  Bloomfield,'  N.  J. 
Grand  Theatre,  Kearny,  N.  J. 
Regent  Theatre,  Newark,  N.  J. 
Flushing  Theatre,  Flushing,  L.  1. 
Antonito  Op.  Hse.,  Antonito,  Col. 
Palace  Theatre,  Corona,  L.  I. 
Hyperion  Theatre,  Corona,  L.  1. 
Victoria  Theatre,  Elmhurst,  L.  !. 
Forest  Hills  Theat.,  Forest  Hills,  L.  I. 
Arena-Arcade  Theat.,  Astoria,  L.  1. 
Temple  Theatre,  Toledo,  Ohio 
Edwards  Theatre,  Reedsport,  Ore. 
Neenah  Theatre.  Neenah,  Wis. 
Stroud  Theat.,  Stroudsburg,  Pa. 
Eureka  Theatre,  Hackeiuack,  N.  J. 
Keith’s  Hist  St.  Theat.,  New  York 
Keith's  Jefferson  Theat.,  New  York 
Keith's  23rd  St.  Theat.,  New  York 
Keith's  S8th  St.  Theat.,  New  York 
Keith's  Regent  Theat.,  Nei/  York 
Keith’s  125th  St.  Theat.,  New  York 
Keith’s  Hamilton  Theat.,  New  York 
Keith’s  Coliseum  Theat.,  New  York 
Keith’s  Fordham  Theat.,  New  York 
Keith’s  Franklin  Theat.,  New  York 
Strand  Theatre,  Minot.  N.  D. 
Hollywood  Theat.,  Stillwater,  Okla. 
Temple  Theatre,  Kane,  Pa. 

Gardner  Theatre,  Gardner,  Mass. 
Opera  House  Theat.,  Florence,  S.  C. 
Eagle  Theatre,  BUbee,  Ariz. 


Grand  Theatre,  Dou  gl..,  Arix. 

Globe  Theatre,  Globe,  Ariz. 

Nogales  Theatre,  Nogales,  Ariz. 
Central  Theatre,  Lo’vell,  Cal. 

Eau  Claire  Theat.,  Eau  Claire,  WU. 
Strand  Theatre,  La  Grange,  Ca. 
Virginia  Theatre,  Champaign,  111. 
Lindo  Theatre,  Freeport,  111. 

Lyric  Theatre,  Big  Springs,  Tex. 
American  Theatre,  Bonham,  Tex. 
Best  Theatre,  HUIshoro,  Tex. 

Pope  Theatre,  McKinney,  Tex. 
Palace  Theatre,  Sweetwater,  Tex. 
Liberty  The  .tre,  Durant,  Okla. 
Orpheum  Theatre,  Scotts  Bluff,  Neb. 
Jefferson  Theatre,  Huntington,  Ind. 
Majestic  Theatre,  Belleville,  Ks. 
Drenm  Theatre,  Jeffersonville,  Ind. 
Elba  Theatre,  New  Albany,  Ind. 
Lyric  Theatre,  Liberty,  Mo. 

Colonial  Theatre,  Pittsburgh,  Ks. 
Midway  Theatre,  Newport,  Ore. 
Auditorium  Theat.,  Mt.  Angel,  Ore. 
Liberty  Theatre,  Toledo,  Ore. 
Orpheum  Theat.,  Oakley,  Idaho 
Albian  Theatre,  Albian,  Idaho 
Mutual  Theatre,  Rupert,  Idaho 
Paramount  Theatre,  Erwin,  Tenn. 
Liberty  Theatre,  Darlington,  S.  C. 
West  End  Theat.,  New  York,  N.  Y. 
Ritx  Tlieatre,  Port  Richmond,  S.  I. 
Liberty  Theatre,  Stapleton,  S.  1. 
Court  Theatre,  Somerville,  N.  J. 
Spooner  Theatre,  New  York,  N.  Y. 
Victory  Theatre,  New  York,  N.  Y. 
Elsmere  Theatre,  New  York,  N.  Y. 
Burland  Theatre,  New  York,  N.  Y. 
Burnside  Theatre,  New  York,  N.  Y. 
New  York  Theatre,  New  York,  N.  Y. 
Circle  Theatre,  New  York,  N.  Y. 
Broadway  Theatre,  New  York,  N.  Y. 
Bijou  Theatre.  New  York,  N.  Y. 
Brevort  Theatre,  New  York,  N.  Y. 
42nd  Street  Theat.,  New  York,  N.  Y. 
Boro  Park  Theat.,  New  York,  N.  Y. 
Orpheum  Theat.,  Okmulgee,  Okla. 
Orpheum  Theat.,  Springfield,  Mo, 
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GP  cuxurimint 
^ukures 

Now  getting  the  Crowds  and  Cash 

"BLUEBEARD'S  8“*WIFE" 
storing  GLORIA  SWANSON 

"HOLLYWOOD" 

James  Ciuze  Prod.  JOstars,  60  screen  celebrities 

"THE  CHEAT" 

starring  POIA NEGRI.  Fitzmaurice  Prod. 

‘WOMAN  PROOF" 

Starring  THOMAS  MEIGHAN.  by  George  Ade. 

‘THE  SPANISH  DANCER" 
starring  POLA  NEGRI.  Brenon  Prod. 

"CALL  OF  THE  CANYON" 

Zaire  Grey's  famous  novel. 

"TO  THE  LADIES" 

James  Cruze  comedy  hit. 

"BIG  BROTHER" 

Rex  Beach's  story  produced  by  AllanDwan 

"WEST  OF  THE  WATER  TOWER" 

The  sensational  best  selling  novel. 

'HERITAGE  OF  THE  DESERT" 

Zane  Grey  story. 

"ZAZA* 

starring  GLORIA  SWAN  SON.  DwanProd. 

"TO  THE  LAST  MAN" 

Zane  Grey's  dreat  novel. 
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Every  one  a 
tried  and  proved 

MONEY  PICTUR 

Bool^jthem  all ! 


Good  wholesome  fun  for  young  and  old 
alike  is  one  of  your  best  business  builders.  ’ 
Use  it-and  ADVERTISE  IT. 


Juvenile 

-COMEDIES- 


JOHNNIE  FOX,  Jr. 

and  his  host  of  kid  pals  are  a scream  in 

“Barnum  Junior” 

and  “About  Face” 


Offering  a new  boy  star  who  is  rapidly  winning 
his  way  to  the  top  as  a favorite  with  lovers  of 
screen  comedy. 


For  foreign  rights  address 
FAR  EAST  FILM  CORPORATION 
729  Seventh  Avenue 
New  York  City 


^ A new  group  ^ 
of  fast-action 
comedies  produced 
by  that  master  of  high- 
speed fun— Jack  White 


Ihree 
y two-reel 
fun- subjects, 
beginning  with 
Midnight  Blues’^ 
full  of  thrills  and 
merriment 
^ that  come  at 
a mile-a- 
minute 
clip. 


“Here  is  one  of  the  most  interesting 
two-reelers  turned  out  in  a long,  long 
time.  It  is  chock-full  of  real  comedy 
of  a variety  that  is  different  than 
usually  seen  in  these  short  subjects. 
XXX  The  action  is  fast  and  furious 
XXX  This  one  is  good  for  laughs  in 
any  kind  of  house.” 


rvision 


For  foreign  rights 
address 

FAR  EAST  FILM 
CORPORATION 
729  Seventh  Avenue^/ 
^ New  York  City 


EDUCATIONAL 
FILM  EXCHANGES,  Inc. 


THE  SPICE  OF  THE  PROGRAM 


ADAPTED  B/* 

DOQ.IS  DORN 

DIRECTED  By 

LLOYD  INGRAHAM 

PRODUCED  By 

STELLAR.  PR.ODUCTIONS,  Inc. 
CHARLES  R.  ROGERS.  V.  Pres 

A HUNT  STROMBERG- 

PR.ODUCTION 


Q)istyibuted  by  HODKINSON 


FOREIGN  DISTRIBUTORr 
WM  VOGEL  DISTRIBUTING  CORP 


Marvelous  ! 


Booking 

Reservations  Now 


That^s  the  only  word  we  can  find  to  describe  this 
second  picture  in  the  new  Carey  series.  In  “The 
Lightning  Rider”  Carey  is  seen  in  a role  that 
places  him  unquestionably  in  the  ranks  of  the 
foremost  exponents  of  Western  drama.  It  is  that 
different  “western”  you  have  been  waiting  for- — 
a glowing  tale  of  gallant  caballeros  and  dark  eyed 
beauties  combined  with  all  the  stirring  action, 
marvelous  horsemanship  and  dramatic  punches 
for  which  Carey  is  noted.  Unlike  most  “west- 
erns” “The  Lightning  Rider”  provides  a strong 
acting  part  for  the  feminine  lead,  Virginia  Brown 
Faire,  with  her  Latin  beauty  and  piquant  person- 
ality. A brilliant  supporting  cast  includes  Thomas 
G.  Lingham,  Frances  Ross  and  Leon  Barry. 

We  confidently  state  that  “The  Lightning 
Rider”  is  destined  to  make  motion  picture 
history. 


MR.  SHOWMAN,  HERE  IS  A 
SMASHING  FIRST  RUN  PIC- 
TURE THAT  WILL  HANG 
UP  NEW  RECORDS  FOR 
YOUR  BOX-OFFICE. 


Sscuon  1924' 1925  Hiirhi  First-Run  Pictures 


floiiK 


by 


foreign  DISTR.IBUTOR- 
V'if  VOGEL,  DISTRIBUTING  CORR 

Season  1924-192? 

Thirty  First-Run  Pictures 


' (ii 
/(/  I # 


-LJ)ean 

who  is  established  as  a first  run  star  of  tre> 
mendcus  drawing  power,  will  soon  be  seen  in 
a series  of  four  special  productions.  In  this 
series  Miss  Dean  has  been  provided  with 
vehicles  that  will  give  her  an  opportunity  to 
display  to  the  utmost  the  consummate  artistry 
that  has  endeared  her  to  the  amusement  going 
public. 

The  first  of  the  series  has  as  its  theme  a 
powerful  story  under  the  personal  supervision 
of  one  of  the  screen’s  greatest  directors. 

WATCH  FOR  FURTHER 
ANNOUNCEMENTS 


J 


This  is  the 


and  it’s  Leap  Year. 

Women ! 


Chicken-heart  Never  Won 
a Fair  Lady,  Whether  She 
Was  a Flapper,  a Business 
Girl  or  a Super-Romantic 
Boarding  House  Keeper. 
Play  This  Picture  and  Let 
Your  Patrons  Laugh  as 
“THE”  Girl  Makes  a Reg- 
ular Fellow  Out  of  a Man 
Who  Was  Deathly  Afraid 
of  Skirts.  ^ 

The  Motion  Picture  News 
says  Albert  Parker  has 
“accomplished  splendid 
results  with  an  unusually 
fine  cast.  . . . It’s  a Picture 
That  Makes  Them  Laugh.” 


ICTURES 

oration  presents 


Adapted  bj.  JOHN  LYNCH  from  Allan  Updeg^raf'C’s  novel  . 


ALFRED  LUNT,  MINI  PALMERI . WALTER  CATLETT, 
HERBERT  CORTHELL.JOBYNA  HOWLAND,  LYNN  FONTANNE 


^DISTINCTIVE  PICTURE 

DistributecL  by  ^oLcLujy ix^^osirtopoiitcLrL 


WITH 


MONTY 

BANKS 


ASSOCIATED 


Physical  Distributor  jPathe' Exchange  Inc.  Arthur  S.  Kane,  | 


,t-zes— 


Some  Laughs!”  Says  Wid  Gunning: 

1 have  said  repeatedly  that  the  great  American  public 
craves  comedy.  I want  to  emphasize  to  you  right  now 
that  this  picture  can  do  a terrific  business  for  you  and 
register  tremendous  satisfaction  if  you  will  get  behind 
it  and  make  the  right  sort  of  noise  about  it.  . . . 

The  gang  wants  to  laugh  and  this  carries  some  great 
laughs,  so  it  is  up  to  you  to  cash  in  on  it.” 


Jncore 

Pctur^ 


XHI  B I TORS 

President.  Foreign  Representative  : Sidney  Garrett 


Bennett  Sanders,  Garden,  Pittsburgh,  Pa. 

Stanley  Swartz,  Darlyn,  Brodhead,  Wis. 

L.  C.  Lidball,  Isis,  Fort  Worth,  Tex. 

Mrs.  J.  G.  Heywood,  Lyric,  Cornell,  Wis. 

Hayes  Ames,  Columbia,  Philadelphia,  Pa. 

L.  C.  Farquhar,  Opera  House,  Guide  Rock,  Neb. 

York  Palace  Theatre,  Philadelphia.  Pa. 

Harry  Muller,  Crystal,  Anderson,  Ind. 

John  F.  Hayes,  York-Columbia,  Philadelphia,  Pa. 

W.  C.  Hearn,  Hub,  Bishop,  Tex. 

C.  T.  Gresham.  Art  Craft,  Mooresville,  N.  C. 

George  W.  Vint,  Grand,  Harrisburg,  Pa. 

R.  A.  Flora,  Powers,  Caribou,  Me. 

Hippodrome,  Williamsport,  Pa. 

Charles  W.  Ryan,  Milford,  Chicago,  111. 

Palace  Theatre,  Marksville,  La. 

Theo.  P.  Davis,  Fourth  Street,  Moberly,  Mo. 

H.  T.  Hare,  Russell,  Detroit,  Mich. 

Louis  R.  Markun,  Tuxedo,  Indianapolis,  Ind. 

G.  H.  Jenkinson,  Victor,  Minocqua,  Wis. 

W.  H.  C.  Dudley,  Dudley’s  O.  H.,  Americus,  La, 

N.  T.  Thompson,  Stuart,  Wausau,  Wis. 

Harry  Hall,  Dean  Street,  Adrian,  Mich. 

E.  W.  Sloop,  Strand,  Osage  City,  Kas. 

M.  J.  Black,  Bijou,  Waverly,  III. 

j.  F.  Jorgensen,  Community,  Mount  Hope,  Kas. 

Fred  Meyn.  Pershing,  Kansas  City,  Kas. 

E.  G.  Michel,  Michel,  Marble  Falls,  Tex. 

G.  B.  Morris,  Strand  and  12  others,  San  Antonio,  Tex. 

A.  E.  Andrews,  Opera  House,  Emporium,  Pa. 

C.  H.  Brow-o,  Liberty,  Zanesville,  O. 

G.  F.  Post,  Post-Cammack,  Spring  Green,  Wis. 

W.  A.  Erwin,  Orpheum,  Marion,  111. 

N.  C.  Sikes,  Lomax  Opera  House,  Lomax,  111. 

Mainline  & Lawphen,  California  and  Majestic,  Corona,  Cal 
and  others  who  made  title  suggestions. 


Your  Opinion  i*  Sought  by  the  Producer  and  the  Diatributor 
to  Whether  Material  Here  Presented  WoutdMakea 

Satiafactory  Motion  Picture. 


Sgnop$li  of 

•PLASTtR  SAINTS' 


I OU  Win! 

/ou  have  convinced  us 
of  the  inadequacy  of  the 
title,  “Plaster  Saints,”  al- 
though it 


was  success- 
^ ^ fully  used  for  a book  and 

two  serial  publications  of  Frederic  Arnold  Kum- 
mer’s  gripping  story  of  modern  life. 

You  have  sold  us  on  the  necessity  for  a title  more 
descriptive — more  specifically  appealing — better 
understood.  Such  a title  has  been  adopted.  It  is 
“The  Spitfire,” 

Your  suggestions,  and  those  of  several  hundred 
other  exhibitors,  have  resulted  also  in  important 
changes  in  the  plan  for  picturizing  Mr.  Kummer’s 
book.  These  will  be  made  known  soon.  We  hope 
— and  believe — you  will  approve  these  changes. 
It  is  your  picture.  You  are  the  ones  to  be  pleased. 

We  thank  you  most  sincerely  for  your  frank  and 
intelligent  response  to  our  production  question- 
naire. A better  picture  than  we  had  planned  will 
be  one  gratifying  result  of  your  cooperation. 

Murray  W.  Garsson 
J.  S.  Woody 


Pkysicat  DistriS&o/j  Pj 


En\-orc 


of  two  brides 
ekif^  happiness 
position  in  business 
00  % to  her  home 


REAi 

ROMANCE 


jpAp^WRoas 


Forejdh  Representative  Sidney  Gar 
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A Command  Performance! 


Am 


\ 

i 

supreme 

When  President  Harding 
was  in  Alaska  he  witnessed 
The  CHECHAHCOS  in  the^ 
making.  He  requested  the 
first  showing  be  for  official 
Washington,  making  it  a 
command  performance. 

Last  wetfe-v^. 

Department  o) 
miere  was  held  for  500  distinguished 
American  and  foreign  officials. 

Almost  an  unheard  of  thing,  but  as 
Washington  admits,  a tribute  that  this 
scenic  masterpiece  fully  merits. 

Associated  ExhibitorC 

ARTHUR  S.  KANE,  Presided  kJ 
PATHE,  Physical  Distributor 


ij 


m 


Wkul  the  VfinninqCard  of  ihe  Season/ 


Imnoi  so  wise 
as  ihosel 


than  a pfess- 
agent  could 
say  it  will  *- 


and  that’s  saying  a 
mouthful/  But  looK  at 


the  cast  look  at  the  title/ 
and  you  won’t  look  twice  ^ 
before  playing  this  card ^ 


JJuy^Smpericcl  Pictures  ijkd.,  €xclusi\/e 
0istributoys  thruout<Jytai  B'yiiaiyi'-  • • 
SiyVJilUawijuyi^  Makiajincj  Wiyetioy.. 


tlnui'ty 


Iclnd  0 
voi®® 
don'^ 
a damn 


JIB  fi»if  ®® 
and  ris®®* 


3«|j  uiOGRE^ 

fat  Ji». 

ylgtd  - ® 


OlOSElJf.^ 
g oa4e  a 
fi  UeOre” 


‘llDotaW 

aaya  • 


t«te  an!  my  "°J» 

* T want  '•®  ’are  atral^- 

"But  I tvB-j're  true. 

. T-11  tet  lay  Pf®  ^’5^4  ®<  ^teV" 

Of  yo»  ‘■®  t 19  Dan  MoGt®** 
That  one  01  is  u 


PULI  SHOT  tUV“® 

Jim  an4  Lou  going  ou  , 

title  ",  V 1 

in  the  darK  ^ 


scre&ifl®^ 
men  lay 


a woman 
and  two 


terror- 
a droppii^K 
to  her 


ewilderment 

on  floor  - 
oatohiJ^S 


SCENE  361 


SUBTITLE 


SCENE  362 


REGUS 
PAT  OFF 


ARTHUR 

SAWYER 


HERBERT 

LUBIN^ 


•Piclu-vizedi  by 

WINIFRED  DUNN  ficm 

RobertW  Services 


'^uhll^heci  loLj 

BARSE  amfHOPKINS 


with  BARBA.RA  LEVsT  MA.E* 

LA.MA.RR  CODY  BUSCH 

PERCY  MARMONT  "GEORGE  SIEGMANN 

J)lr£ctcd,  hy  .CldlCTlCS  Bdd^Cl 

Supervised  by  Arthui'H.  Sdwyei* 


^®ARTHUR ! 
^SAWYER 


HERBERT 

LUBIN^ 


McGREW^^  Will  Shoot  Silver 
Into  Your  Box  Office 


A money  picture  if  there  ever 
was  one! 

Because  ‘‘THE  SHOOTING 
OF  DAN  McGREW’’  are  the 
four  most  famous  words  in  the 
English  language.  They  put 
Alaska  on  the  map! 


And  the  cast.  Wow! 

It^s  the  story  of  a man  who 
was  crooked  as  lightning^  but 
straight  as  an  arrow  with  a gun; 
of  his  light-o’-love,  the  Lady 


that’s  known  as  Lou;  and  of  her 
husband,  a musician  who  played 
Dan  McGrew’s  “swan  song”  with 
a six-shooter! 

Variety.  Gives  ’em  every- 
thing. Great  South  Sea  atmos- 
phere in  the  first  part — then  fast 
Broadway  night  life,  and  a peach 
of  a cabaret  fire,  before  the  ac- 
tion shoots  from  the  gold  diggers 
under  the  White  Lights  to  the 
gold  diggers  under  the  Arctic 
Lights. 

Y ou’ll  line  ’em  up  with  the  big 
gun  of  the  season! 


^arij  ^mpfirialPtctuyei  L^cl.^tclusiye. 
0i%irihu.-ko'ys  -ihvuoxL^  (Jraat  'Syii.Qii^ 
Sir  WiLliaryiju.yij  Mana^iyig  Diyectov. 
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NOW  BEING  SOLD  ON  INDEPENDENT  MARKET 

GOTHAM  PRODUCTIONS 


1600  BROADWAY  NEW  YORK  CITY 


I 


SqiiarePeal  Moore 


The  well-known  TOM” 
of  ^shinqton,DC,wes— 
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He’ll  Swear  To  It! 


Charles  Olsen, 

One  of  the  foremost  exhibitors  in 
the  middle  west 

Offers  to  give  a sworn  statement 
to  any  exhibitor 

That 


“DAUGHTERS  OF  TODAY” 

exceeded  by  several  thousand  dollars  the 
largest  gross  ever  attained  by  any  picture 
at  the  Ohio  Theatre,  Indianapolis. 


TRIED  AND  PROVED 


A Certified  Winner 


by  Laura  E. Richards 


Edition'  published  by 
L .C.Pag'e  6^  Co. 

Circulation  600,000 


a magnipLceni:  ca^t  ^ 

Hobart  Bos  worth,  Irene 
Hich, Lincoln  Stedman, 
Harry  T.  Morey , Barbara 
Tennant' 


T>Lrected  by 
Edward  F.  Cline 


T>irtcioy’  of 
CIRCUS  DAYS 


T^roduced  by 

PRINCIPAL I 


METHOD  OF  DI  S T R.I  B UT  IONI 


hy  John  Habterton 

^Tke  dory  that  Has'  made  ail  the  Vorld 
respond  to  its-  lo])e  and  smiles 

WITH  THESE  PLAYERS 


Clara  Bow,  Gene  Carpenter, 
Edward  Everett  Horton,  Claire 
Adams, Crawford  Kent,  Tom 
Heed, Mattie  Peters* 

116  ^EDITION 

Published  by  Grosset  6^  Dunlap 

Circulation  over  3POQCX)0 


'ICTURES 

CORPORATION 

SOL.LES  SER  5 Fresidenb 


I 


:o  BE  ANNOUNCED  LATER 


) 


biin^  “Don 


' FIRST 
NATIONAL 
PICTURES 


lL-  a Pi/si- 

% HPfeoPd°"tZ''iPo 


b 


Inspii'ation  Kcturcs 


Inc 


Richard  Dj^thelmess 
The  Enchanted  cottage 

Fivm  th«  plfl)' by- 5ir  Arduir'VS^^  Rmra 

with  JViay  iSicAvoy 

ScenaHo  Vy  JoA«pKmc  Lovett 

A John  S.  Robertson  Production 


A First  National  Attraction 

FEoto^raphed  “by  Geoi*^c  Folsey 


jPos  cdn^eles  says  it  's  Great 


Los  Angeles  Illustrated  Daily  Ne'ws^— 

“Because  it  has  all  the  qualities  of 
an  honest,  wholesome  entertainment, 
‘Why  Men  Leave  Home’  may  easily 
be  classified  as  the  outstanding  of  the 
new  screen  attractions  this  week.” 

Los  Angeles  Record — 

“Married  folks,  especially  those 
who  have  gotten  over  the  first  flush 
of  their  honeymoon,  will  certainly 
appreciate  the  subtle  situations.” 

Los  Angeles  Examiner — 

“Thousands  of  women  burst  into 
merriment.” 


Los  Angeles  Times — 

“John  M.  Stahl  made  ‘The  Danger- 
ous  Age’.  But  ‘Why  Men  Leave 
Home’  is  his  classiest.  Really  a clever 
and  charming  production,  the  best 
of  its  kind,  in^truth,  since  Cecil  De 
Mille  did  ‘Why  Change  Your  Wife’.” 

Los  Angeles  Express — 

“ Anything  John  Stahl  does  cannot 
be  without  entertaining  quality. 
‘ Why  Men  Leave  Home  ’ delicious 
moments  and  sly  laughs.” 

Los  Angeles  Herald — 

“It  is  strictly  a family  picture  and 
will  amuse  and  edify.” 


WITH 


Lewis  Stone,  Helene  Chadwick , Mary  Can 
MUiam  Y Mong,  Alma  Bennett««iHedda  Hopper 

Adapted  by  A.P.  "rOUNGER,  from  the  Directed  by  ^ ~ ~ JOHN  M.  STAHL 

AVER3r  HOPWOOD  Sta^e,  Success  Chief  Photographer ~ SOL  POLITO 

A 3ixAt  llationdl  Picture 
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Celebrate 


LOVE 

WEEK 


May  5tli  to  May  12tli 

or  any  other  week  you  play 

CYTHEREA 

Goddess  of  Love 


AGeorgeFitzmauriceProduction 

from  the  best-seller  novel  by 
Joseph  Hergesheimer 
adapted  for  the  screen  by 
FRANCES  MARION 
with  an  ‘‘electric-light”  cast  of 
All  Star  players 

LEWIS  S.  STONE  NORMAN  KERRY 

ALMA  RUBENS  IRENE  RICH 

CONSTANCE  BENNETT 


Produced  by  Samuel  Goldwyn 
(not  now  connected  with  Goldwyn  Pictures) 


To  Day’s 
Love  Classic! 


Tomorrow’s 
Box-Office  Sensation! 
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What  the  Merger 
Means  to  Theatres 

Thousands  o£  exhibitors  will  this 
week  be  asking  themselves  these 
questions : 

What  does  the  Metro-Goldwyn  com- 
bination mean  to  me? 

How  will  it  affect  my  business? 

We  shall  endeavor  to  assist  theatre 
owners  in  answering  these  questions 
with  a brief  survey  of  the  situation. 

The  words  of  the  alarmists  will  soon 
be  heard.  We  shall  hear  that  the  con- 
solidation of  the  Goldwyn  interests 
with  the  Metro  Pictures  corporation 
will  result  in  a diminished  supply  of 
pictures  and  that  the  strengthened 
combination  will  avail  itself  of  new 
strength  to  deal  harshly  with  ex- 
hibitors. 

We  see  no  grounds  for  any  such  ap- 
prehension. We  do  not  believe  that  the 
combination  is  a political  stroke,  and 
we  view  it  simply  as  a constructive 
business  undertaking  which  is  entirely 
in  accord  with  sound  commercial  de- 
velopment. 

It  will  be  recalled  that  more  than 
a year  ago  the  Goldwyn  company, 
under  the  leadership  of  Mr.  Frank  J. 
Godsol,  made  a strong  and  ambitious 
effort  to  reach  a leading  position  in 
the  industry.  Many  celebrated  direc- 
tors were  engaged  and  a huge  appro- 
priation was  decided  upon  for  produc- 
tion. This  movement  resulted  in  a 
number  of  excellent  box  office  at- 
tractions. 

Unfortunately,  a large  part  of  this 
production  program  was  undertaken  at 
the  very  peak  of  high  costs.  Coupled 
with  this,  several  of  the  directors  who 
were  drafted  to  the  Goldwyn  standard 


permitted  expenses  to  pile  up  unneces- 
sarily. The  pictures  that  were  made 
measured  up  to  an  excellent  standard 
on  the  whole,  but  the  costs  were  so 
high  that  even  the  high  rentals  asked 
and  obtained  were  not  sufficient  to  jus- 
tify the  company  continuing  on  that 
basis. 

A big  and  effective  distributing  ma- 
chine was  built  up  under  Mr.  James  R. 
Grainger,  but  unless  a studio  is  work- 
ing in  close  harmony  with  the  distrib- 
uting office,  no  progress  can  be  made 
in  this  business.  Exhibitors  generally 
admitted  the  quality  of  the  Goldwyn 
product,  but  also  complained  of  high 
prices.  The  negatives  were  so  expen- 
sive that  the  marketing  of  the  pictures 
was  not  working  out  satisfactorily 
either  for  exhibitors  or  for  the  dis- 
tributing company. 

The  particular  position  of  the  Gold- 
wyn company,  together  with  all  the 
principles  of  sound  business  expansion, 
recommended  the  consolidation  with  a 
substantial,  going  concern  such  as 
Metro.  Under  the  circumstances  that 
existed,  the  merger  with  Metro  insures 
and  protects  all  the  interests  of  the 
Goldwyn  company  and  at  the  same  time 
it  brings  great  new  strength  and  poten- 
tialities to  the  former  organization. 

The  merged  Metro-Goldwyn  concern 
now  takes  its  place  alongside  the  “big 
two” — First  National  and  Famous 
Players.  The  merger  means  another 
powerful  unit  which  stands  independ- 
ently of  the  other  two.  The  consolida- 
tion is  not  a step  toward  “sewing  up” 
the  business,  but,  on  the  contrary, 
makes  the  industry  more  free  and  open 
than  it  has  ever  been  before.  The  new 
organization  should  be  able  to  offer  a 
thoroughly  formidable  line  of  product 


and  this  will  be  intended  primarily  for 
the  independent  houses. 

Exhibitors  may  welcome  this  consoli- 
dation as  a sound  and  economic  devel- 
opment. It  will  effect  a substantial 
saving  in  distribution  costs,  and  in  pro- 
duction it  will  assemble  great  brains 
and  resources.  A big  and  dependable 
line  of  product  should  be  insured  and, 
as  this  will  be  made  under  the  most 
advantageous  conditions,  there  is  no 
reason  to  suspect  that  there  will  not  be 
benefits  in  it  for  the  theatre  man. 

* * * 

Watch  for  Your 
“Box  Office  Record” 

The  current  number  of  “The  Box 
Office  Record,”  published  by  Exhib- 
itors Herald,  is  off  the  presses. 

“The  Box  Office  Reeord”  is  an  ampli- 
fication of  the  Herald  service.  Every 
subscriber  to  the  Herald  is  entitled  to 
a copy  of  the  “Record.”  See  that  you 
get  your  copy.  It  is  invaluable  to  you 
— exhibitors,  producers,  distributors, 
as  well  as  to  the  artists. 

Nowhere  else  will  you  find  the  fun- 
damental box  office  information  that  is 
contained  within  the  covers  of  the 
“Record.”  It  settles  definitely  the  at- 
traction value  of  all  pictures  issued 
within  the  past  six  months.  The  ver- 
dicts are  not  one-man  opinions,  nor  are 
they  partial  and  biased  judgments; 
they  are  the  free  and  independent  rec- 
ords of  just  what  the  pictures  did  at 
the  box  office. 

Watch  for  your  copy  of  the 
“Record.” 

There  is  no  substitute  for  it. 

If  you  miss  it,  you  will  be  missing 
the  most  valuable  publication  ever  pro- 
duced in  this  industry. 
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EXHIBITORS  HERALD 
Chicago,  III. 

With  pleasure  and  grati- 
tude I enclose  renewal  check 
for  your  efficient,  business- 
like trade  journal,  EXHIBI- 
TORS HERALD. 

Although  others  come  to 
me,  the  contents  is  often 
comparatively  "o  I d stuff,” 
while  the  HERALD  is  my 
‘‘desk  copy”  and  index. 

I especially  commend  your 
article  on  the  action  of  New 
York  Arbitration  Board 
given  clearly  and  crisply, 
page  30,  March  15,  1924. 
That’s  the  sort  of  thing  we 
want  to  know.  Two  other 
papers  handled  it  in  such  a 
way  as  to  mean  nothing  defi- 
nitely to  the  average  exhibi- 
tor. 

“What  The  Picture  Did  for 
Me”  is  the  social  hour  where 
we  come  to  know  each  other 
better  as  workers  in  this 
great  industr  y — a place 
where  we  help  one  another 
and  learn  to  grow.  Its  in- 
valuable and  its  inception 
was  a mark  of  genius. 

Pve  been  nine  years  an  ex- 
hibitor, and  Pm  proud  of  the 
motion  picture  business.  I 
believe  in  it  as  the  greatest 
educator  of  the  day.  I am 
anxious  to  see  every  right- 
minded,  practical,  component 
part  of  it,  speed  to  the  top; 
so  here’s  to  EXHIBITORS 
HERALD,  may  her  staff 
never  prove  less  worthy. 

MRS.  R.  J.  JORDAN, 
Hinsdale  Theatre, 
Hinsdale,  III. 


Re -Takes 


HURRAH!  Here’s  good  news  for 
the  homely  girls!  Buster  Keaton 
says  there  aren’t  enough  of  ’em  in 
pictures  and  offers  work,  plenty  of  it,  to 
homely,  freckle-faced  girls  with  stub 
noses  and  red  hair.  Skinny  girls  with 
faces  that  stop  traffic  mostly  in  demand. 
* * * 

There  seems  to  be  only  one  drawback 
to  this.  Those  that  are  won’t  admit  it — 
not  quite  that  homely  anyway. 

* * * 

Lots  of  ’em 

Brooklyn,  N.  Y.  isn’t  the  only  city  that 
has  a bobbed  hair  bandit.  There’s  one 
in  our  neighborhood  and  she  doesn’t  use 
a gun,  either.  All  she  has  is  a pair  of 
shears. 

^ 7^^  )jc 

Curses 

There’s  five  thousand  new  autos  on  the 
street  in  Chicago  every  month.  And 
they  all  park  right  where  I was  going  to 
slide  in  while  I take  in  a show. 

* * * 

New  Fashion 

The  ladies,  God  bless  ’em  are  now 
wearing  their  handkerchiefs  hanging  two- 
thirds  outa  the  pocket.  So  if  you  happen 
down  town  without  one  these  days,  it’s 
easy  to  use  someone’s  else. 

* * * 

Special  Films 

Everyone’s  all  excited  over  the  an- 
nouncement that  the  National  Committee 
on  Better  Films  has  a long  list  of  films 
for  Arbor  Day.  Suggestion  to  exhibi- 
tors— Plant  a row  of  trees  in  your  lobby. 
* * * 

Running  Strong 

A few  more  primaries  and  Hiram  John- 
son will  be  in  Bryan’s  class. 

* * * 

Prize  for  Name 

Now  that  we  have  “Scoflaw”  and 
“Spigot-bigot”  for  the  anti-  and  pro- 
imbibers, let’s  dig  up  a word  for  the  film 
reformers.  There’s  a quart,  or  at  least  a 
fifth,  in  it  for  the  lucky  exhibitor  who 
suggests  the  best  name  that  will  fully 
describe  those  who  so  dearly  love  to 
censor  the  movies  and  razz  the  producers. 
All  answers  must  be  in  by  June  30. 
Equal  prizes  will  be  given  all  tying  con- 
testants. All  you  have  to  do  is  suggest 
a good  word  that  fits  film  reformers. 
Send  all  answers  to  “Re-takes”  Editor, 
The  Herald. 

* * * 

Crumb  for  Thought 

Metro  is  going  to  make  “Bread’’  and 
another  company  is  going  to  make 
“Paint.”  Will  some  bright  p.  a.  tell  the 
exhibitor  how  he  can  tie-up  with  the 
bakeries  and  hardware  stores. 

-Je.  ^ 

Personally  We  Prefer  Toast 

Jack  Meador  says  the  scenario,  for 
“Bread”  is  being  prepared  be  Lenore 
Coffey.  They  ought  to  go  good  to- 
gether. 

* 

Folks  We  Like  to  Meet 
John  B.  Rock,  general  manager  of 
Vitagraph. 

^ ^ ^ 

Hell  This  Weather 

William  Fox  is  going  to  make  a mod- 
ernized version  of  “Inferno'”  and  the 
stills  show  the  men  and  ladies  in  Hell 
wearing  union  suits.  Probably  they  are 
red  flannel  “undies”  and  that’s  why  it’s 
hell. 


J R.  M. 


April  26,  1924 


EXHIBITORS  HERALD 


29 


Merger  in  Parley  Over  Stock 


Asks  Speedier  Payment 
On  His  40,000  Shares 

Producer  Will  Receive  $500,000  in  Preferred  Stock 
in  Reorganized  Corporation 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  15. — A disagreement  over  the  rate  of  liquidation 
of  the  $500,000  in  preferred  stock  held  by  Samuel  Goldwyn  in  the  company 
bearing  his  name  has  delayed  temporarily  the  merger  of  Metro  and  Gold- 
wyn, a deal  which,  when  consummated,  will  be  one  of  the  biggest  ever  put 
over  in  the  motion  picture  industry. 

Largest  Minority.  Stockholder  Delays  Deal 

It  was  fully  expected  by  everyone  concerned  that  the  contract  cover- 
ing the  deal  would  be  signed  last  week  and  official  announcement  of  the 
completion  of  the  merger  made.  The  delay  was  caused  by  an  announce- 
ment from  Stanchfield  & Levy,  attorneys  for  Samuel  Goldwyn,  the  largest 
minority  stockholder  of  Goldwyn,  that  the  terms  offered  their  client  for 
his  stock  was  not  satisfactory. 

It  is  understood  that  the  agreed  upon  purchase  price  of  the  40,000 
shares  of  Goldwyn  stock  held  by  Samuel  Goldwyn  was  $500,000  in  pre- 
ferred stock  of  the  Metro-Goldwyn  Corporation  to  he  amortized  at  the 
rate  of  2 per  cent  at  stated  intervals. 


Big  Canadian  Merger 
Includes  Paramount* s 
Hippodrome  in  Move 

(Special  to  Exhibitors  Herald) 

OTTAWA,  CANADA,  April  15.— One 
of  the  most  important  theatre  develop- 
ments in  the  Dominion  of  Canada  in 
several  years  was  the  organization  on 
April  8 of  the  B.  F.  Keith  Company  of 
Canada,  Limited,  with  headquarters  at 
Montreal,  the  concern  being  established 
under  a Dominion  charter  with  an  author- 
ized capital  of  $5,000,000.  E.  F|.  Albee  of 
New  York  is  the  head  of  the  Canadian 
company  and  through  his  negotiations  a 
number  of  important  theatres  in  Eastern 
Canada  have  been  brought  under  the  one 
control. 

The  theatres  affected  include  the  Im- 
perial of  Montreal,  which  has  been  oper- 
ated by  the  Montreal  Operating  Com- 
pany, Limited;  the  Princess  Theatre, 
Montreal,  operated  by  the  Canadian 
United  Theatres,  Limited;  the  Lyric 
Theatre  in  Hamilton,  Ontario;  the  Frank- 
lin Theatre,  Ottawa,  which  is  conducted 
by  J.  M.  Franklin  who  has  become  one 
of  the  directors  of  the  new  circuit;  the 
Majestic  Theatre  in  London,  Ontario, 
and  Sheas  and  the  Hippodrome  Theatre, 
Toronto. 

All  of  these  houses  present  programs 
of  moving  pictures  and  vaudeville.  Much 
interest  attaches  to  the  inclusion  of  the 
Toronto  Hippodrome  as  this  is  being  con- 
ducted under  the  auspices  of  the  Famous 
Players  Canadian  Corp.,  with  an  ex- 
clusively picture  policy,  the  Hippodrome 
being  the  parent  theatre  of  the  Famous 
Players  chain  of  60  theatres  in  the  Do- 
minion. 

Fake  Film  Producers 

Are  Given  Jail  Term 

L.  F.  Callahan  and  William  Bauer, 
president  and  vice-presidnt  of  the  Pop- 
ular Motion  Pictures  Production  Com- 
pany of  Chicago,  were  sentenced  to  three 
and  six  months  respectively  in  the  Cook 
County  jail  after  entering  pleas  of  guilty 
to  the  charge  of  operating  a fraudulent 
concern. 

The  pair  was  confronted  in  court  by 
overwhelming  evidence  tending  to  show 
that  their  only  motive  in  advertising  for 
“movie  actors  with  or  without  expe- 
rience’’ was  to  extort  money  from  them. 

Seeks  Injunction  to 

Prevent  Blue  Sunday 

(Special  to  Exhibitors  Herald) 

INDIANAPOLIS,  IND.,  April  15.— 
Owners  and  operators  of  theatres  in 
Kokomo,  Ind.,  have  filed  a petition  in 
Circuit  court  asking  for  a restraining 
order  to  prevent  the  enforcement  of  a 
city  ordinance  against  the  operation  of 
shows  on  Sundays. 

The  ordinance,  which  became  effect- 
ive today,  requires  theatre  operators  to 
take  out  licenses  and  gives  the  mayor 
authority  to  revoke  livenses  of  theatres 
operated  on  Sunday. 


The  price  is  said  to  have  been  satisfac- 
tory to  Mr.  Goldwyn  and  that  the  Metro 
and  Goldwyn  people  were  so  told.  How- 
ever, on  figuring 
it  over  with  his 
attorneys,  Mr. 
Goldwyn  is  said 
to  have  reached 
the  conclusion 
that  the  rate  of 
amortization  was 
such  that  it 
would  take  him 
longer  to  realize 
on  his  stock  than 
he  desired,  so  the 
signing  of  the 
deal  was  held  up 
while  those  put- 
Louis  B.  Mayer  t^^g  it  through 

- sought  another 

basis  of  agreement  with  Samuel  Gold- 
wyn. 

Form  Delaware  Corporation 

The  deal  is  a consolidation  of  two  of 
the  most  important  producing  and  dis- 
tributing factors  in  the  industry  and  was 
accomplished  through  the  formation  of  a 
Delaware  corporation  known  as  Metro- 
Goldwyn.  The  deal  provides  for  the 
transferring  of  all  assets  and  liabilities  of 
the  Goldwyn-Cosmopolitan  Distributing 
Corporation  and  the  Goldwyn  Producing 
Corporation  to  the  new  Delaware  cor- 
poration. This  includes  the  Goldwyn 
studio  property  in  Culver  City  and  also 
all  theatre  interests  of  the  Goldwyn  Cor- 
poration including  a 50  per  cent  interest 
in  the  operating  company  of  the  Capital 
theatre  in  New  York  City,  the  Goldwyn 
interest  in  the  California  theatre  and  also 
the  interest  held  by  Goldwyn  in  the 
Ascher  theatres  in  Chicago  and  Milwau- 
kee. 

A five  million  dollar,  7 per  cent  pre- 
ferred stock  issue  will  be  made  at  once 
and  the  owners  of  Goldwyn  stock  will 
be  given  an  equal  amount  of  Metro- 
Goldwyn  preferred  stock. 

While  no  official  announcement  to  this 
effect  has  been  made,  it  is  generally 


known  among  the  best  posted  film  men 
that  the  consolidation  was  caused  by  the 
shortage  of  product  of  the  Goldwyn 
company  and  the  excessive  cost  of  pro- 
ductions in  the  past.  In  spite  of  the  fact 
that  the  Goldwyn-Cosmopolitan  Corpora- 
tion has  now  and  has  had  for  some  time 
past  a sales  department  second  to  none 
in  the  industry  and  that  a business  little 
less  than  phenomenal  has  been  done  in 
this  department  it  is  generally  believed 
that  the  returns  have  been  insufficient  to 
take  care  of  the  extremely  high  produc- 
ing cost. 

Hearst  Remains  for  Present 

On  the  twenty  pictures  released  by 
Cosmopolitan  since  September  1,  the  rec- 
ords show  playing  contracts  in  excess  of 
$8,000,000.  Among  these,  “Little  Old 
New  York,’’  in  five  months  has  grossed 
slightly  over  $1,000,000  and  is  still  doing 
a big  business.  “The  Spoilers’’  already 
has  grossed  over  $600,000  and  is  still  go- 
ing. Of  the  weakest  pictures  on  the 
Goldwyn-Cosmopolitan  schedule,  the  low- 
est gross  has  been  about  $200,000. 

Much  speculation  has  been  indulged  in 
as  to  what  William  Randolph  Hearst 
with  his  Cosmopolitan  productions  would 
do  in  the  event  of  the  merging  of  Metro 
and  Goldwyn.  It  can  be  stated  with  au- 
thority that  Mr.  Hearst  will  go  along 
with  the  new  organization  only  for  the 
time  being  with  what  pictures  he  has 
now  with  the  Goldwyn-Cosmopolitan 
Corporation.  This  agreement  does  not 
include  “Yolanda,’’  which  is  already  com- 
pleted and  being  shown,  or  “Janice  Mere- 
dith,’’ the  Marion  Davies’  production 
which  is  nearing  completion. 

For  the  present  at  least,  the  most  im- 
portant changes  brought  about  by  the 
consolidation  is  the  retirement  of  Abra- 
ham Lehr,  who  is  now  a vice  president 
of  Goldwyn  Producing  Corporation  and 
in  charge  of  studies.  A deal  has  been 
completed  whereby  Louis  B.  Mayer  takes 
full  charge  of  all  production  of  the  Me- 
tro-Goldwyn Company  and  in  this  he 
will  be  assisted  by  Irving  Thalberg  and 
{Continued  on  page  44) 
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URGE  PRESENCE  OF  COOLIDGE  AT  BOSTON — President  Sydney  S.  Cohen  and  other  executives  of  the  Motion  Picture 
Theatre  Owners  of  America  extended  a personal  invitation  to  President  Calvin  Coolidge  to  attend  the  national  conclave  at 
Boston  in  May.  President  Coolidge  received  the  exhibitors  at  the  White  House,  where  he  expressed  his  appreciation  of  the 
service  contributed  by  the  screens  of  the  country.  (Photo  copyright:  Henry  Miller.) 


Exhibitor  Officials  Received  by 
Coolidge  at  White  House 

President  Is  Extended  Invitation  to  Attend  Convention  at 
Boston,  Mass.,  in  May 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  April  15. — President  Sydney  S.  Cohen  and  a 
party  comprised  of  other  officials  of  the  Motion  Picture  Theatre  Own- 
ers of  America  were  received  by  President  Calvin  Coolidge  at  the 
White  House  last  week,  at  which  time  an  invitation  was  extended  to  Presi- 
dent Coolidge  to  attend  the  M.  P.  T.  O.  A.  convention  in  Boston  on  May 
27,  28  and  29. 


PRESIDENT  COOLIDGE  received  the 
members  of  the  committee  in  a very 
cordial  way  and  was  introduced  to  each 
one  by  Congressman  Homer  P.  Snyder, 
of  Little  Falls,  N.  Y.,  a firm  friend  of 
the  theatre  owners. 

Mr.  Cohen  thanked  the  President  for 
the  courtesy  extended  to  the  theatre 
owners,  the  favor  shown  them  in  a defi- 
nite way  before  and  since  he  assumed 
the  chief  magistracy  of  the  nation. 

The  President  was  favorably  impressed 
with  the  situation.  He  expressed  his 
gratification  over  the  advances  made  by 
the  motion  picture  business,  said  he  was 
aware  of  the  screen  service  being  so 
freely  and  patriotically  tendered  to  the 
government  by  the  theatre  owners  and 
hoped  that  this  would  be  extended  as 
far  as  practicable  so  that  every  form  of 
official  effort  would  experience  the  ad- 
vantage of  its  progressive  influence. 

* * * 

Speaking  specifically  on  the  matter, 
the  President  said: 

“Mr.  Cohen  and  gentlemen  of  the  Mo- 
tion Picture  Theatre  Owners  of  America, 
I thank  you  for  the  courtesy  of  this  invi- 
tation to  attend  your  convention  in  Bos- 
•"on.  I wish  I could  assure  you  now  that 


I would  be  able  to  attend.  I know  you 
will  find  much  to  interest  you  there  and 
prove  of  advantage  to  you  in  many 
ways.  I will  give  this  matter  considera- 
tion with  reference  to  my  engagements 
and  will  be  pleased  to  advise  you  soon 
of  my  decision. 

“The  motion  picture  is  a real  necessity 
now  in  American  life.  It  is  one  of  the 


Exhibitor  Appeal 
Stops  Road-Show 

Responding  to  scores  of  requests 
from  exhibitors,  Arthur  S.  Kane, 
president,  and  J.  S.  Woody,  general 
manager  of  Associated  Exhibitors, 
have  annotmced  definitely  that  “The 
Chechahoos”  will  not  be  road 
showed. 

When  the  news  that  they  were 
considering  road  showing  the  pic- 
ture reached  the  trade  in  general, 
there  was  a deluge  of  letters  from 
exhibitors  requesting  that  the  pic- 
ture be  given  direct  to  the  theatres. 
They  declared  that  a real  Alaskan 
story  has  big  summer  possibilities 
in  the  theatres  and  should  not  be 
delayed  from  general  release  at  an 
early  date. 


greatest  service  mediums  in  the  world 
and  you  are  doing  great  work  for  the 
American  people.  Your  very  generous 
offer  to  the  government  of  the  use  of 
your  theatre  screens  to  advance  con- 
structive public  programs  is  indeed 'very 
much  appreciated  and  you  have  done 
much  along  these  lines.” 

After  the  meeting  with  the  committee 
in  the  White  House  offices  the  President 
and  theatre  owners  were  filmed  on  the 
White  House  grounds  by  the  different 
screen  weeklies,  during  which  time 
President  Cohen  rededicated  the  screens 
of  the  Motion  Picture  Theatre  Owners 
of  America  to  the  service  of  government 
and  people. 

* 

Present  with  Mr.  Cohen  at  the  White 
House  were : National  Vice-Presidents 
Joseph  Mogler  of  St.  Louis,  Mo.;  Martin 
G.  Smith  of  Toledo,  O.,  president  of  the 
Motion  Picture  Theatre  Owners  of  Ohio, 
and  Joseph  W.  Walsh  of  Hartford,  Conn., 
president  of  the  Motion  Picture  Theatre 
Owners  of  Connecticut. 

National  Directors — M.  E.  Comerford 
of  Scranton,  Pa.;  R.  F.  Woodhull  of 
Dover,  N.  J.,  president  of  the  Motion 
Picture  Theatre  Owners  of  New  Jersey, 
and  A.  Julian  Brylawski  of  Washington, 
D.C. 

National  Executive  Committee  Mem- 
bers— W.  W.  Watts  of  Springfield,  111., 
and  Dave  Adams  of  Concord,  N.  H., 
president  of  the  Motion  Picture  Theatre 
Owners  of  New  Hampshire.  Louis  Sagal, 
general  manager  of  the  Poll  Circuit  of 
Connecticut  and  Massachusetts;  Former 
Mayor  and  Mrs.  Samuel  Campner  of 
New  Haven,  Conn.;  Harry  Crandall, 
“Daddy”  Brylawski  and  Lawrence  Bea- 
tus  of  Washington,  D.  C. ; Michael  Nash 
of  St.  Louis,  Mo.;  Thomas  D.  Goldberg 
of  Baltimore,  Md. ; Joseph  Seider  of 
Newark,  N.  J.,  chairman  of  the  board  of 
directors  of  the  Motion  Picture  Theatre 
Owners  of  New  Jersey;  Hyman  Rach- 
miel  of  Brooklyn,  N.  Y.,  member  of  the 
board  of  directors  of  the  Theatre  Own- 
ers Chamber  of  Commerce  of  New  York 
City;  Samuel  Schwartz,  treasurer  of  the 
Theatre  Owners  Chamber  of  Commerce 
of  New  York  City,  and  Marty  and 
Charles  Schwartz.  Brooklyn  theatre  own- 
ers ; and  M.  J.  O’Toole,  chairm'an,  public 
service  department  of  the  Motion  Pic- 
ture Theatre  Owners  of  America. 
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New  Theatre  Owners  Alliance 
Formed  for  National  Activity 


H.  M.  Richey  A1  Steffes 

Steffes  was  named  first  chairman  of  Allied  at 
Chicaso  meeting.  Richey  is  secretary  of  feder- 
ation. 


Harry  M.  Crandall  Jake  Wells 

Neither  the  Crandall  nor  Wells  org^zations  were 
represented  at  Chiceigo  but  it  is  believed  they  will 
join  alliance. 


H.  B.  Varner  J.  R.  Denniston 


Dennistom  represented  Michigan  in  organization 
of  Allied  at  Chicago.  It  is  thought  Varner  will 
approve  association. 


R.  R.  Biechele  Ludwig  Siegel 

Biechele,  new  Kansas  president,  represented  his 
state,  as  did  Siegel,  an  executive  of  the  Illinois 
league. 


Federation  of  6 States 
Is  Organized  at  Chicago 

Local  Presidents  Will  Comprise  Board — Chairman  to 
Be  Appointed  Every  Sixty  Days 

A new  exhibitor  organization  was  formed  in  Chicago  last  week  at  a 
meeting  of  leaders  from  six  states — Michigan,  Minnesota,  Kansas,  Indiana, 
Illinois  and  Texas. 

This  federation  of  state  bodies  will  be  known  as  Allied  State  Organi- 
zations of  Motion  Picture  Theatre  Owners.  Its  purpose,  as  announced  by 
its  sponsors,  will  be  unified  action  on  all  matters  of  national  concern. 

Three  Additional  States  May  Join  Alliance 

There  is  every  possibility  that  within  a short  time  three  additional 
state  bodies  will  become  members  of  the  alliance.  These  would  be  the 
Motion  Picture  Theatre  Owners  of  North  Carolina,  Virginia  and  the  Dis- 
trict of  Columbia.  Should  these  three  leagues  become  affiliated  with  the 
alliance,  the  membership  would  be  the  same  as  that  which  comprised  the 
Motion  Picture  Theatre  Owners  Special  Committee,  organized  to  cam- 
paign for  admission  tax  reduction. 


Allied  activities  will  be  governed  by  a 
board  of  directors  composed  of  presi- 
dents of  member  organizations.  This 
board  will  meet  every  sixty  days.  A 
new  chairman  will  be  appointed  at  each 
meeting,  his  incumbency  to  extend  only 
through  the  sixty  day  period. 

W.  A.  (Al)  Steffes,  president  of  the 
Motion  Picture  Theatre  Owners  of  Minn- 
esota, was  named  first  chairman  of  the 
federation,  which  will  meet  again  on 
June  11,  at  Morehead  City,  N.  C.  H.  M. 
Richey,  business  manager  of  the  Motion 
Picture  Theatre  Owners  of  Michigan,  is 
secretary  of  the  organization. 

Attending  the  meeting,  which  was  held 
at  the  Congress  hotel  on  April  8 and  9, 
were  H.  A.  Cole,  president  of  the  Motion 
Picture  Theatre  Owners  of  Texas;  R.  R. 
Biechele,  president  of  the  Kansas  league; 
C.  C.  Ritter,  past  president  of  Michigan; 
Joe  Denniston,  president  of  the  Michigan 
body;  Billy  Connors  and  Frank  J.  Rem- 
busch  of  Indiana;  Ludwig  Siegel  and 
Glenn  Reynolds  of  Illinois,  and  Mr.  Stef- 
fes and  Mr.  Richey. 

Make  Official  Statement 

In  an  official  statement  those  attending 
the  sessions  presented  the  aims  of  the 
alliance  as  follows: 

“The  necessity  of  unified  action  on 
the  admission  tax  problem  re- 
sulted in  the  formation  of  the  Motion 
Picture  Theatre  Owners  Special 
Committee,  and  the  accomplishments 
of  this  committee  have  convinced  us 
of  the  vital  necessity  of  coordinated 
effort  by  the  various  state  _ associa- 
tions on  matters  of  common  interest. 

“We,  the  representatives  of  the 
state  associations  who  made  up  that 
committee,  recommend  to  our  sev- 
eral state  bodies  that  the  necessary 
steps  be  taken  to  bring  about  the 
said  association  of  states  and  re- 
spectfully request  that  these  state  or- 
ganizations approve  the  following; 

“That  the  name  of  this  association 
be  Allied  State  Organizations  of  Mo- 
tion Picture  Theatre  Owners;  that 
the  chairmanship  be  rotative  and  that 
W.  A.  Steffes  be  chairman  and  H.  _M. 
Richey  secretary  for  the  first  period 
or  until  the  next  meeting,  and  that 


regular  meetings  be  held  every  sixty 

days  at  a place  designated.” 

While  nothing  official  has  been  given 
out,  it  is  believed  that  Harry  M.  Cran- 
dall, Jake  Wells  and  H.  B.  Varner,  lead- 
ers in  the  District  of  Columbia,  Virginia 
and  North  Carolina  respectfully,  will 
bring  their  organizations  into  the  new 
federation. 

Announces  Finance  Plan 

In  financing  the  organization,  each 
state  will  contribute  its  share  toward 
any  expenditures  incurred  in  fighting  le- 
gislation or  in  any  other  activity  in 
which  the  alliance  may  participate. 

The  organization,  according  to  its 
sponsors,  will  be  non-political,  and  will 
function  purely  as  a business  associa- 
tion. 

Leaders  interested  in  the  movement 
believe  that  by  building  strong  state 
exhibitor  organizations  first  a healthy 
national  organization  will  develop  nat- 
urally. With  this  in  view,  each  member 
of  the  federation  will  aid  other  members 
in  state  organization  work. 

Properly  Proud  Parent 
Presents  Peggy  Latta, 
Double  for  Baby  Peggy 

(Photo  in  “Pictorial  Section”) 

C.  J.  Latta,  Lyric  theatre,  Harlan,  la., 
properly  proud  parent  of  Peggy  Latta, 
age  4 years,  writes: 

“It  has  been  some  time  since  you  have 
heard  from  me  or  had  any  photos,  so  I 
think  I will  send  you  one  which  I would 
like  to  see  appear  in  your  trade  journal 
some  time  just  opposite  one  of  Baby 
Peggy.  The  picture  I am  sending  is  of 
my  Baby  Peggy.  Of  course  we  all  think 
our  own  children  the  greatest,  but  every- 
where we  go  we  hear  this  remark,  ‘How 
much  your  baby  resembles  Baby  Peggy 
of  the  movies.’ 

“There  usually  is  a scrap  between  Dad 
and  the  baby  each  week  to  see  who  gets 
to  look  through  the  Herald  first,  so  you 
can  imagine  about  how  happy  we  would 
be  to  see  this  picture  appear  in  our  fav- 
orite trade  journal.” 
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THOMAS  H.  INCE  (right)  wel- 
comes Charles  Ray  back  to  the 
Ince  organization.  “Smith”  has 
been  chosen  as  the  title  of  the  in- 
itial picture  which  Ray  will  make 
under  his  new  contract  with  Ince. 
The  story  was  written  by  C.  Gard- 
.ner  Sullivan.  Ralph  Ince  will  direct. 
First  scenes  are  now  being  made  at 
Truckee. 


Collins,  Hauber  and  Lick  Named 
Arkansas  Delegates 

Cohen  Is  Endorsed — Hays  Is  Thanked  for  His  Assistance 
in  Fighting  for  Abolition  of  Tax 

{Special  to  Exhibitors  Herald) 

Little  rock,  ark.,  April  is. — Arkansas  is  sending  three  of  its 
members  to  the  national  convention  of  the  Motion  Picture  Theatre 
Owners  of  America.  These  delegates,  appointed  at  the  mid-year  con- 
vention of  the  Motion  Picture  Theatre  Owners  of  Arkansas  last  week, 
are  Eli  Whitney  Collins,  president;  O.  C.  Hauber,  secretary-treasurer,  and 
C.  A.  Lick. 


Last  week’s  convention  was  a bril- 
liant one  for  Arkansas.  Many  prom- 
inent speakers  assisted  in  making  the 
gathering  an  outstanding  one  in  the  or- 
Iganization’s  his- 
tory. 

Of  interest  to 
exhibitors  na- 
tionally was  the 
adoption  of  res- 
olutions endors- 
ing the  adminis- 
tration of  Na- 
tional President 
Sidney  S.  Cohen 
and  thanking 
Will  H.  Hays  for 
his  assistance  in 
fighting  for  abo- 
lition of  the  ad- 
mission tax  and 
urging  his  coop- 
eration in  the  campaign  against  the 
“music  tax.” 

Arkansas’  attitude  toward  various  de- 
fections in  the  national  organization  was 
expressed  in  a resolution  extending  the 
good  will  of  the  state  body  “in  ironing 
out  the  differences  that  have  arisen  be- 
tween certain  state  units  and  the  national 
body.” 

* * * 

Most  prominent  of  the  speakers  at  the 
banquet  and  convention  was  Charles  Hill- 
ma»  Brough,  twice  governor  of  Arkan- 
sas and  a leading  Chautauqua  figure.  Dr. 
Brough  charmed  his  hearers  with  an  ad- 


dress on  the  undeveloped  opportunities 
of  the  screen. 

Virgil  C.  Pettie,  another  prominent  Ar- 
kansan, delivered  a timely  talk,  as  did 
several  senators  and  representatives, 
among  them  being  the  only  exhibitor- 
senator  in  the  state,  Walter  Rainey. 

This  being  the  mid-year  convention 
there  was  no  election  of  officers. 

A.  B.  Hill,  superintendent  of  public  in- 
struction in  Arkansas,  also  addressed  the 
convention.  He  was  pledged  the  full 
support  of  the  screens  of  the  state  in  his 
educational  program,  and  expressed  ex- 
treme pleasure  at  obtaining  so  valuable 
an  ally. 

:):  * * 

In  reviewing  the  activities  of  the  or- 
ganization during  the  past  few  months, 
special  stress  was  placed  on  the  effective 
campaign  which  prevented  the  imposition 
of  a 5 per  cent  tax  on  admissions.  This 
success  resulted  largely  through  the  work 
of  Eli  Whitney  Collins,  and  Senator 
Walter  Rainey. 

A number  of  exchange  managers  were 
present  at  the  gathering  from  St.  Louis, 
Memphis,  Dallas  and  Little  Rock.  H.  A. 
Cole,  president  of  the  Texas  exhibitor 
organization,  also  was  in  attendance. 


Davie  Made  Manager 

ALBANY,  N.  Y.— F.  L.  Davie  has  been 
appointed  manager  of  the  Albany  Film 
Booking  Offices  by  Harry  M.  Berman, 
general  manager  of  exchanges. 


Rock  Touring  West 
To  Find  Oat  What 
Theatre  Men  Need 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  15.— John  B. 
Rock,  general  manager  o.f  Vi^agrap'h, 
left  Sunday  for  a tour  of  the  West  on  a 
unique  journey.  It  isn’t  business — that 
is,  ordinary  business — but  simply  to  get 
in  close  touch  with  the  theatre  owners. 

For  several  weeks,  every  man  in  the 
Vitagraph  field  organization  has  been 
conducting  a quiet  survey  to  find  out 
what  exhibitors  want  in  the  way  of  ac- 
cessories and  exploitation  aids.  They 
will  turn  this  information  to  Mr.  Rock 
during  his  brief  stays  at  the  various  ex- 
changes. 

Rock  looks  for  one  of  the  best  sum- 
mers the  industry  has  known  in  years,  and 
is  making  his  plans  accordingly.  Vita- 
graph  will  publish  a strong  program  for 
the  early  summer,  including  “Between 
Friends,”  “Borrowed  Husbands,”  “My 
Man.”  “Virtuous  Liars,”  “One  Law  for 
the  Woman,”  and  the  Semon  comedies. 

Home  Office  Officials 
To  Attend  Convention 

The  annual  meeting  of  Associated 
First  National  Pictures,  Inc.,  will  be  held 
at  New  Orleans  commencing  on  Wed- 
nesday, April  23.  The  officers,  directors 
and  original  franchise  holders  will  be 
present.  In  addition,  a number  of  ex- 
ecutives from  the  home  office  will  at- 
tend. 

Richard  A.  Rowland,  general  mana- 
ger, will  go  to  New  Orleans  from  Los 
Angeles  where  he  has  been  examining 
production  matters. 

This  will  be  the  first  annual  meeting 
to  be  held  in  New  Orleans,  the  home 
of  E.  V.  Richards,  Jr.,  an  original  fran- 
chise holder  and  a member  of  the  execu- 
tive committee. 

Rothacker  Returns  to 

His  Desk  in  Chicago 

Watterson  R.  Rothacker  returned  to 
Chicago  on  Saturday,  April  12,  after 
spending  several  weeks  in  Los  Angeles 
where  he  had  been  called  on  account  of 
the  serious  illness  of  H.  J.  Aldous,  treas- 
urer of  the  Rothacker  company.  Mr. 
Aldous  is  still  in  critical  condition. 

Mr.  Rothacker  will  be  oresent  in  New 
Orleans  during  the  annual  meeting  of 
Associated  First  National  Pictures,  Inc. 

Arrest  Friedman  in 

Blow  at  Fight  Films 

(Special  to  Exhibitors  Herald) 

MINNEAPOLIS,  MINN.,  April  15.— 
Said  to  be  acting  on  orders  from  Wash- 
ington, federal  authorities  have  issued 
warrants  for  the  arrest  of  Joseph  Fried- 
man, proprietor  of  the  Tower  theatre, 
and  Fred  N.  Sturm,  owner  of  Minnesota 
rights  to  the  Dempsey-Gibbons  fight 
film,  and  have  ordered  the  showing  at 
the  Tower  theatre  stopped. 


Cleveland  Exhibitor  Dies 

CLEVELAND,  OHIO. — Max  Schachtel,  well 
known  exhibitor  and  former  exchange  manager, 
died  here  April  2.  He  was  active  in  organization 
affairs.  Besides  his  widow,  he  is  survived  by  a 
son,  Sam,  manager  of  the  “Y’*  theatre. 
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Talmadge,  Dana,  Fazenda 

Ahead  in  Early  Balloting 

‘Tarty  Lines’’ are  Disregarded  in  Voting — Bollman 
Suggests  Winner  Dedicate  Next 
Picture  to  Club 

(By  the  Favorite  Star  Editor) 

Norma  Talmadge,  Viola  Dana,  and  Louise  Fazenda  were  leading  the 
field  of  48  candidates  in  that  order  in  a press  time  count  of  “Herald  Only” 
Club  Favorite  Star  Contest  ballots.  Slightly  more  than  half  the  ballots 
had  been  returned  at  this  time.  Several  stars  are  closely  bunched  behind 
the  leaders  for  fourth  place. 

“Party  Lines”  Are  Being  Disregarded 
“Party  lines”  are  being  disregarded  generally  in  the  voting,  territories 
believed  to  be  almost  solidly  pledged  to  certain  favorites  bolting  to  other 
camps  at  polling  time.  Indications  are  that  not  until  the  most  remotely 
outlying  precincts  are  heard  from  will  it  be  possible  to  definitely  determine 
the  winner. 

Comments  and  suggestions  accompanying  the  ballots  are  no  less  in- 
teresting than  the  votes.  For  instance,  V.  G.  Bollman,  Castalia  theatre, 
Castalia,  la.,  writes: 


“Herald”  Campaign 
Arouses  Enthusiasm 

‘'Shooting  of  Dan  McGrew” 
Subject  of  Wide  Interest 
Throughout  Trade 

“The  Shooting  of  Dan  McGrew,”  which 
has  just  been  completed  under  the  direc- 
tion of  Clarence  Badger  as  a Sawyer- 
Lubin  special  for 
Metro  Pictures 
Corporation, 
marks  a decided 
innovation  in  the 
method  of  han- 
d 1 i n g publicity 
and  exploitation. 

Under  the  di- 
rection of  Bert 
Ennis,  director  of 
publicity  for  Saw- 
yer - Lubin  p i c - 
tures,  a series  of 
six  four-  phge, 
three  color  i n - 


course  of  the  production  and  were  run 
in  Exhibitors  Herald.  Each  insert  de- 
tailed to  exhibitors  the  selling  points  of 
Clarence  Badger,  director, _ the  all  star 
cast  and  the  big  moments  in  the  film. 

Tremendous  Interest  Aroused 

Consequently,  the  entire  industry  felt 
that  it  was  being  permitted  to  observe 
the  production  of  the  picture  step  by 
step  and  the  result  is  that  “The  Shooting 
of  Dan  McCrew”  comes  to  the  distribu- 
tor with  a tremendous  interest  already 
aroused  in  it. 

The  advertising  campaign  in  the  Her- 
ald has  attracted  the  attention  of  every 
production  executive.  It  is  undoubtedly 
the  most  ambitious  advertising  effort  yet 
made  in  a trade  paper  prior  to  the  com- 
pletion of  a picture,  and  the  early  re- 
sponses more  than  proved  the  soundness 
of  the  experiment. 

Many  Other  Features 

The  series  of  inserts  in  the  Herald 
formed  but  one  of  many  innovations  in 
the  Ennis  campaign.  Ennis  personally 
directed  the  taking  of  all  stills,  with  the 
result  that  the  photographs  available  are 
particularly  fitted  for  every  use  in  ex- 
ploitation and  publicity  work.  Through- 
out the  course  of  production,  the  dis- 
tributor and  newspapers  were  com- 
pletely informed  on  the  progress  being 
made  by  letters,  broadsides,  and  wires. 

Harry  Warner  Nails 

Distribution  Rumor 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  15.— Harry  M. 
Warner  today  emphatically  denied  the 
half  dozen  rumors  spread  about  Broad- 
way that  Warner  Brothers  were  to  effect 
a distribution  arrangement  with  one  of 
the  “old  line”  companies.  He  stated  that 
their  present  arrangement  was  satisfac- 
tory and  would  be  continued.  This  year, 
he  stated  the  firm  had  promised  its  dis- 
tributors twenty  pictures  and  might  de- 
liver twenty  four. 

Defies  Blue  Law  and 

Hears  No  Complaints 

(Special  to  Exhibitors  Herald) 

BURLINGAME,  KAS.,  April  15.— 
Defying  tradition,  R.  V.  Turner  of  this 
city  has  thrown  open  his  theatres  on 
Sundays  and  thus  far  has  met  with  no 
opposition  from  the  antiquated  Kansas 
labor  law. 


“Three  cheers  for  the  winner,  no  mat- 
ter who  she  is.  If  she  will  only  dedicate 
her  next  production  to  the  members  of 
the  ‘Herald  Only’  Club  we’ll  show  her 
that  we’re  real  sports  by  putting  it  over 
100  per  cent  and  crown  her  queen  of  the 
club.” 

Thanks  “Herald”  for  Interest 

F.  J.  OHara,  Community  theatre, 
Elgin,  Neb.,  writes: 

“I  wish  to  thank  you  for  the  interest 
you  have  taken  in  the  ‘Herald  Only’ 
Club,  also  the  Favorite  Star  Contest,  and 
I feel  that  I voice  the  sentiments  of  every 
member  in  my  earnest  wish  that  the 
members  of  the  club  will  be  counted  by 
the  number  of  exhibitors  in  the  good  old 
U.  S.  A.’  To  which  C.  H.  Moulton,  Bijou 
theatre.  Beach,  N.  D.,  adds: 

“I  wish  to  thank  the  Herald  for  this  con- 
test and  the  privilege  of  voting  for  my 
choice.” 

Revives  Quiet  Muse 

Another  result  of  the  contest  has  been 
to  revive  the  long  quiet  muse  of  C.  H. 
Lynch,  Gem  theatre,  Peoria,  who  sent 
along  with  his  ballot  the  following  con- 
fection : 

It  seems  an  almost  hopeless  task 
To  answer  the  question  that  you  ask. 

For  if  I tell  who  I like  best 
TU  be  in  bad  with  all  the  rest. 

Now,  Girls,  I hope  you’ll  understand. 

We’re  for  you  all  to  beat  the  bcuid. 

So,  I’ll  confess  to  where  I stand. 

It’s  . Gee!  Ain’t  she  grand? 

In  this  connection  it  is  noted  that  the 
Poet  Laureate  has  not  as  yet  returned  his 
ballot,  which  may  or  may  not  mean  that 
the  contest  is  to  evoke  additional  rhyth- 
mic expressions. 

Offer  Winner  Awards 

Various  awards  are  offered  the  winner 
by  voters.  Chet.  E.  Miller,  Rialto  thea- 
tre, Loveland,  Colo.,  writes:  “In  casting 
my  vote  I am  proud  to  say  I have  voted 
for  the  sweetest  girl  on  the  screen,  and 
when  you  announce  her  as  winner  I am 
going  to  give  her  the  key  to  the  Rocky 
Mountains,  as  Loveland  is  the  gateway 
to  them,  and  she  won’t  have  to  wade  corn 
stubble  to  get  there  either.” 

A.  E.  Williamson,  Idlehour  theatre. 


Monroe,  Ga.,  adds  this  offer:  “Keep  up 

your  good  work.  Miss  , and  any  time 

you  .want  to  come  to  Monroe  we’ll  turn 
over  the  keys  of  the  city,  declare  a holi- 
day and  give  a good  old  Georgia  barbecue 
in  your  honor.” 


Old  Pictures  Hurting 
Market  Abroad  Says 
Metro  Foreign  Head 

NEW  YORK,  April  15.— That  Ameri- 
can producers  are  losing  thousands  of 
dollars  in  England  as  well  as  on  the  con- 
tinent, as  the  result 
of  flooding  the  for- 
eign market  with 
too  many  back  re- 
leases that  cannot 
compete  ' with  cur- 
rent productions,  is 
the  statement  of 
Arthur  Loew,  gen- 
eral manager  of  the 
foreign  department 
of  Metro  Pictures 
Corporation. 

Mr.  Loew  has  just 
returned  from  a 
three  months’  tour 
Arthur  Loew  of  investiga- 

tion throughout  Eu- 
rope, in  the  interests  of  his  company,  dur- 
ing which  he  visited  France,  England,  Bel- 
gium, Sweden,  Denmark,  Germany,  Austria, 
Italy  and  Spain. 

Conditions  are  much  improved,  accord- 
ing to  Mr.  Loew.  since  his  last  visit  six 
months  ago,  except,  in  certain  countries 
where  American  producers  and  distrib- 
utors are  dumping  on  the  market  Amer- 
ican pictures  made  three  and  four  years 
ago. 


Deliver  Film  by  Truck 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  April  15 — In  order  to 
expedite  the  delivery  and  pick  up  of  film 
over  the  150  miles  between  Albany  and 
Syracuse,  an  automobile  trucking  service 
has  been  inaugurated  between  the  two 
cities  with  branches  in  Syracuse,  Utica 
and  Albany.  The  film  will  be  delivered 
as  well  as  picked  up  to  all  theatres  in  the 
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35  Houses  in  Midwest  Circuit 


Controls  Biggest 
Chain  Operating 
Outside  Chicago 

Has  Interests  in  Nine  Illinois 
Cities  and  Also  in 
Wisconsin 

In  one  year,  Midwest  Theatres, 
Inc.,  with  headquarters  in  Chicago, 
has  increased  its  interests  until  to- 
day it  holds  a 
d o ni  i n a ting 
position  in  the 
theatre  field  of 
Illinois. 

El  iminating 
from  considera- 
tion the  theatre 


interests  in 
Chicago,  Mid- 
w e s t controls 
and  operates  a 
larger  circuit 
in  Illinois  than 
any  other  cor- 
poration. 

The  company  now  has  under  its 
control,  and  in  operation,  thirty-five 
theatres.  It  is  understood  from  authentic 
sources,  however,  that  these  holdings  will 
be  increased  materially  within  the  next 
few  weeks. 


W.  N.  Van  Matre 


Of  the  thirty-five  houses,  only  six  are 
located  in  another  state.  Two  are  in  op- 
eration in  Beloit,  Wis.,  and  four  are  under 
Midwest  control  at  La  Crosse,  Wis. 

Midwest  operates  in  cities  ranging  in 
population  from  16,000  to  65,000.  It  has 
gone  into  only  one  city  of  smaller  size. 
That  is  DeKalb  with  its  population  of 
7,871. 

35  Houses  in  Circuit 

Here  is  the  Midwest  circuit  as  now 
constituted : 

AURORA  (36,397):  Rialto,  Fox  and 
Strand. 

BELOIT,  WIS.  (21,284):  Majestic  and 
Wilson. 

BLOOMINGTON  (28,725):  Castle,  Ir- 
vin, Majestic  and  Illini. 

DECATUR  (43,818):  Avon  and  Lin- 
coln Square. 

DE  KALB  (7,871):  De  Kalb,  Princess 
and  Star. 

KANKAKEE  (16,753):  Majestic,  La 
Petite  and  Court. 

ELGIN  (27,454):  Grove,  Rialto  and 
Crocker. 

GALESBURG  (23,834):  Colonial,  West, 
Orpheum  and  Plaza. 

JOLIET  (38,406):  Princess,  Orpheum 
and  Crystal. 

LA  CROSSE,  WIS.  (30,363):  Majestic, 
Rivoli,  Riviera  and  La  Crosse. 

ROCKFORD  (65,651):  Orpheum,  Palm, 
Midway  and  Strand. 

With  its  holdings.  Midwest  is  in  con- 
trol of  the  motion  picture  situation  in 
these  cities. 

Midwest  is  not  a booking  circuit  in  the 
generally  accepted  meaning  of  that  term. 
In  each  theatre  it  holds  a controlling  in- 
terest. Operation  of  each  house  is  di- 
rected from  the  Chicago  headquarters  at 
220  South  State  street.  In  charge  of  the 
Chicago  office  are  W.  D.  Burford,  secre- 
tary, and  B.  A.  Lucas,  treasurer.  These 
men  handle  the  bookings  for  the  entire 
chain. 

Thielen  Is  President 

The  controlling  powers  in  Midwest  are 
men  both  from  within  and  without  the 


industry.  The  officers  of  the  organiza- 
tion are: 

President:  Frank  Thielen. 

Vice-President:  Charles  Lamb. 

Secretary:  W.  D.  Burford. 

Treasurer:  B.  A.  Lucas. 

On  the  board  of  directors  are:  W.  N. 
Van  Matre,  chairman;  Frank  Thielen, 
Aurora;  Charles  Lamb,  Rockford;  W.  D. 
Burford,  Aurora;  B.  A.  Lucas,  (Chicago; 
C.  E.  Irvin,  Bloomington;  C.  B.  Sawyer, 
Kankakee;  J.  J.  Rubens,  Aurora;  M.  M. 
Rubens,  Joliet,  and  F.  L.  Koppelberger. 

Mr.  Van  Matre  is  a piano  manufacturer 
of  Rockford;  and  Mr.  Sawyer  is  presi- 
dent of  the  Kankakee  County  Title  & 
Trust  Company.  Other  members  of  the 
organization  which  are  new  to  the  theatri- 
cal field  are  John  V.  Riley,  editor  of  the 
Rockford  Morning  Star,  F.  E.  Sterling, 
president  of  the  Rockford  Register-Ga- 
zette and  at  present  lieutenant  governor, 
and  Roscoe  S.  Chapman  is  publisher  of 
the  Rockford  Morning  Star. 

Surprise  in  Crocker  Deal 

Acquisition  of  the  Crocker  theatre  in 
Elgin  occasioned  the  greatest  surprise  in 
motion  picture  circles  of  any  of  the  ac- 
tivities of  the  Midwest  organization.  This 
is  a new  house  and  compares  favorably 
with  the  better  theatres  of  the  state. 

To  what  extent  Midwest  will  go  in  its 
program  of  expansion  is  not  known,  nor 
is  it  known  whether  the  company  con- 
templates acquisition  of  property  in  Chi- 
cago. It  is  believed,  however,  that  it 
will  confine  its  activities  to  the  larger 
cities  outside  of  the  metropolis. 


Blyth  Back  in  N.  Y. 

NEW  YORK—  David  R.  Blyth,  direc- 
tor of  sales  and  distribution  of  Selznick 
Distributing  Corporation,  has  returned  to 
New  York  after  a trip  to  the  Selznick 
exchanges  in  Chicago,  Cincinnati  and  At- 
lanta. 
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Cohen  Launches  “Music  Tax” 
Fight  at  Hearing  in  Senate 

National  President  Arraigns  American  Society  of 
Composers,  Declaring  Theatre  Music  Is 
Incidental  to  the  Screen 

{Washington  Bureau  of  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  April  15. — Representatives  of  the  motion  pic- 
ture industry  last  week  appeared  before  the  senate  committee  on  patents 
in  an  effort  to  have  theatres  included  in  the  provisions  of  the  copyright 
amendment  bill  introduced  by  Senator  Dill  of  Washington. 

The  Dill  measure  would  amend  the  present  copyright  law  so  as  to  re- 
live radio  broadcasters  from  payment  of  the  music  license  fee.  Senator 
Ernst  of  Kentucky,  chairman  of  the  committee,  evinced  a disposition,  fol- 
lowing the  hearing,  to  extend  the  protection  of  the  bill  to  theatres. 

Sydney  S.  Cohen  Heads  Exhibitor  Delegation 

Appearing  before  the  committee  on  behalf  of  the  theatre  owners  of 
the  country  were  Sydney  S.  Cohen,  president  of  the  Motion  Picture  The- 
atre Owners  of  America;  Martin  G.  Smith,  president  of  the  M.  P.  T.  O.  of 
Ohio;  M.  J.  O’Toole,  chairman  of  the  national  public  service  department; 
Samuel  Kepner  and  Joseph  Walsh'of  Connecticut,  and  W.  W.  Watts  of 
Springfield,  111. 


CRANDALL’S  STRAND  at  Cumber- 
land, Md.,  photographed  during  the 
flood  which  caused  damage  estimated 
at  $6,000,000  in  the  Cumberland  locality. 

Crandall  Playhouse  Is 
Damaged  by  Flood  in 
Cumberland^  Maryland 

( Special  from  R.  S.) 

CUMBERLAND,  MD.,  April  15.— 
Crandall’s  Strand  theatre  suffered  a loss 
of  several  thousand  dollars  during  the 
most  disastrous  flood  which  has  ever 
been  experienced  in  this  locality.  Flood 
damage  in  this  territory  was  estimated 
at  $6,000,000. 

The  Strand  was  completely  filled  with 
water,  it  being  four  feet  above  the  stage 
level,  making  it  twenty  feet  deep  in  the 
orchestra  pit.  The  organ  and  seats  were 
completely  ruined.  With  fifty  men  work- 
ing night  and  day  the  theatre  was  in  con- 
dition for  reopening  in  a week  after  the 
water  had  subsided. 

Troy  Theatre  Is 
Damaged  by  Flood 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  April  15. — The  mag- 
nificent Troy  Theatre,  in  Troy,  N.  Y., 
had  a close  call  from  being  damaged  by 
high  waters  last  week.  The  Hudson 
River  went  on  a rampage,  flooding  the 
boiler  room  at  1 o’clock  in  the  morning, 
but  failing  to  reach  the  motors  operating 
the  blow  fans  and  organ.  Manager 
Walter  Roberts  and  other  employes  of 
the  house,  remained  on  duty  until  4 
o’clock  in  the  morning  when  the  waters 
started  to  recede. 

Mac  Henry  Back  After 
Successful  Pioneering 

Joseph  S.  MacHenry,  for  several 
years  connected  with  the  staff  of  the 
Herald  and  for  the  past  year  a repre- 
sentative of  the  Fox  Film  corporation  in 
India,  returned  to  New  York  last  week. 

MacHenry  was  in  charge  of  disposing 
of  rights  on  Fox  pictures  for  India  and 
it  is  understood  that  following  his  ef- 
forts in  the  India  territory  the  Fox  or- 
ganization has  the  best  representation  of 
any  American  company. 


Mr.  Cohen  bitterly  arraigned  the  Amer- 
ican Society  of  Composers,  Authors  & 
Publishers  for  imposition  of  the  “music 
tax”,  pointing  ont  that  the  theatres  make 
no  direct  charge  for  the  music  incidental 
to  the  presentation  of  pictures  and  de- 
rive no  direct  profit  from  such  music. 
He  stated  that  imposition  of  the  tax  was 
in  direct  conflict  with  the  intention  of 
congress  in  passing  the.  law,  which  w^s 
designed  to  protect  authors  against  the 
unauthorized  use  of  works  written  for 
the  purpose  of  public  performance  for 
profit. 

“Music  is  only  bought  to  be  played,” 
he  said,  “and  we  are  merely  asking  con- 
gress for  the  right  to  use  the  purchased 
sheets  for  the  purpose  for  which  said 
purchase  was  made. 

Public  Must  Be  Protected 

“Obviously  authors  and  composers  are 
entitled  to  certain  exclusive  privileges 
and  the  enjoyment  of  the  profits  asso- 
ciated with  their  own  genius  and  enter- 
prise. But  these  can  never  be  allowed 
to  prejudice  the  rights  of  the  people  as 
the  enjoyment  of  any  trade  or  other  priv- 
ilege through  the  operation  of  any  law 
must  of  necessity  be  always  predicated 
on  the  fact  that  the  public  rights  are  con- 
cerned. In  fact,  the  benefit  of  every 
doubt  in  this  relation  must  of  necessity 
be  given  the  public,  as  from  this  source 
all  power  and  protection  in  republics 
proceed. 

“As  motion  picture  theatre  owners,  we 
aim  to  serve  the  public.  We  have  placed 
the  demonstration  and  publicity  powers 
of  our  theatre  screens  at  the  disposal 
of  the  national  government  through  di- 
rect conference  with  the  president  of  the 
United  States  and  the  heads  of  govern- 
mental departments.  We  speak  to  sev- 
eral million  people  a day  through  our 
screens,  entertaining,  instructing  and  ad- 
vising them  through  the  universal  lan- 
guage of  the  eye.  In  this  relation,  our 
theatre  screens  constitute  the  greatest 
publicity  medium  in  the  nation,  capable 
of  exerting  a wide  influence  in  the  shap- 
ing of  popular  thought  and  action  along 
progressive  and  constructive  lines. 

Reciprocal  Service  Given 

“We  give  reciprocal  service  to  the  au- 
thors and  composers  of  music  and  songs 
through  the  demonstration  power  of  our 
screens  and  the  theatres  generally.  This 
has  been  fully  recognized  by  the  authors 
and  composers  and  was  the  rule  in  our 


business  with  both  sides  fully  satisfied 
until  an  act  of  congress  was  constructed 
into  a legal  blackjack  with  no  limit  to 
the  exactions  or  extortions  to  be  prac- 
ticed under  its  provisions. 

“We  feel  that  the  service  of  the  mo- 
tion picture  theatre  to  the  public,  our 
ability  to  popularize  and  advance  the  in- 
terests of  authors  and  publishers  amply 
guarantees  them  against  any  possible 
loss  in  this  exercise  of  copyright  privi- 
leges, insures  them  added  revenues  un- 
der mutually  helpful  arrangements,  makes 
it  certain  that  the  public  are  denied  none 
of  those  necessary  privileges,  through 
trust  processes  and  that  congress  can 
with  fairness,  equity  and  propriety  so 
adjust  these  situations  through  proposed 
amendments  to  the  copyright  law  that 
all  concerned  will  have  full  and  com- 
plete justice  meted  out  to  them.” 

T wen  ty~  five  Millions 
Visited  West  Coast* s 
Theatres  in  1923 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  CALIF.,  Apr.  15.— 
Sol  Lesser,  vice-president  of  the  West 
Coast  Theatres,  Inc.,  gives  some  interest- 
ing figures  on  the  theatre  patronage  cov- 
ering the  circuit  for  the  past  year.  _ 

According  to  Lesser,  approximately 
25,000,000  people  paid  for  admission  to 
the  theatres  of  the  West  Coast  Theatres, 
Incorporated.  The  West  Coast  circuit 
covers  the  state  of  California  in  a thor- 
ough manner,  with  large  and  beautiful 
theatres  in  all  important  cities  and  towns 
along  the  coast. 

Lesser  estimates  that  between  $9,000- 
OOO  and  $10,000,000  have  been  taken  in 
through  the  box  offices  of  these  theatres 
during  the  past  twelve  months. 

Exhibitors  Daughter 

Is  Stricken  Suddenly 

(Special  from  E.  P.  S.) 

CHARITON,  lA,  April  15.— In  the 
midst  of  preparations  for  the  state  con- 
vention of  Iowa  Theatre  Owners’  Asso- 
ciation, E.  P.  Smith,  secretary  of  the 
organization,  received  word  that  his  only 
daughter  had  suddenly  been  stricken  ill 
with  appendicitis  at  college.  He  and  his 
wife  hurried  to  her,  arriving  before  she 
was  operated  on.  Miss  Smith  is  now 
out  of  danger. 
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West  Coast  Theatres’  Big  Deal 
Attracts  Attention 

Pay  $100,000  Advance  for  First-Run  of  ‘'Girl  Shy'* — To 
Show  in  Fifty  Theatres  Within  Three  Weeks 
BY  HARRY  HAMMOND  BEALL 

Hollywood,  April  is. — The  West  Coast  organization’s  deal 
whereby  Harold  Lloyd’s  latest  comedy  “Girl  Shy”  was  taken  over 
for  exclusive  first  run  rights  in  California  for  $100,000  advance,  with 
a 50  per  cent  sharing  arrangement  in  gross  receipts  over  $380,000,  has  been 
attracting  nation  wide  attention.  It  will  play  in  fifty  houses  of  the  West 
Coast’s  106  theatres  and  eight  prints  will  be  kept  working  so  that  the  pic- 
ture will  have  been  shown  in  all  these  theatres  within  three  weeks. 

Sol  Lesser,  Abe  Gore  and  Dave  Bershon  handled  the  negotiations  for 
West  Coast,  while  William  R.  Fraser,  Lloyd’s  general  manager.  Manager 
Jenner  of  the  L.  A.  Pathe  exchange,  and  Manager  Simpson  of  the  S.  F. 
Pathe  exchange  represented  the  other  side. 

It  is  said  there  was  spirited  bidding  for  the  first  run  rights  in  both 
cities,  and  both  Sol  Lesser  and  Abe  Gore  are  elated  over  the  deal.  Sol 
believes  it  is  an  excellent  example  showing  what  can  be  done  in  the  way  of 
cutting  down  distribution  costs  by  centralized  buying,  and  gives  a proi- 
ducer  a chance  to  get  a large  share  of  his  production  costs  back  at  a single 
swoop. 


IF  there  is  shortage  of  western  dramas 
on  the  screens  of  the  country’s  theatres 
next  fall,  blame  it  on  the  hoof  and  mouth 
disease,  for  the  epidemic  of  that  plague 
is  raising  havoc  with  outdoor  productions 
in  filmland’s  capital.  Animal  actors  of  all 
sorts  are  under  strictest  quarantine  regula- 
tion by  state,  county  and  city  health  au- 
thorities, and  despite  their  watchfulness 
the  epidemic  continues  to  gain  ground. 

Hal  Roach  with  his  aggregation  of  four 
footed  stars  has  been  seriously  handicapped ; 
Tom  Ince  has  had  to  postpone  indefinitely 
the  making  of  “The  Last  Frontier,”  his 
super-western  scheduled  for  First  National 
release ; Lasky  is  said  to  be  making  shifts 
in  production  activities  because  of  the 
plague;  and  Universal,  with  such  stars  as 
William  Duncan,  Hoot  Gibson,  Jack  Hoxie, 
and  others  will  be  up  against  it  so  far  as 
making  pictures  of  the  range  and  rancho 
are  concerned.  Saugus,  Chatsworth  and 
other  favorite  spots  for  filming  western 
scenes  have  been  made  taboo  by  the  author- 
ities, and  Hunt  Stromberg  with  his  Harry 
Carey  company  and  Ben  Wilson  who  was 
also  in  the  midst  of  a big  western  have 
not  been  helped  a bit  by  the  situation. 

^ ^ 

The  high  cost  of  title  writing  is  still  go- 
ing up.  Every  now  and  then  comes  a 
whispered  rumor  as  to  so  and  so  receiving 
what  used  to  be  the  entire  production  cost 
of  making  a picture,  just  for  inscribing  the 
sub-titles.  Among  the  leaders  in  the  field 
are  A1  Cohn,  Gardner  Bradford,  and  Louis 
Weadock,  all  former  newspapermen.  Brad- 
ford still  keeps  his  hand  in  the  ink  sling- 
ing game  by  compiling  a page  of  humor- 
ous anecdotes  every  Sunday  for  the  maga- 
zine section  of  the  Los  Angeles  Times. 
With  utmost  grace  and  ease  he  hangs 
laughable  gag  stories  on  prominent  figures 
of  the  industry,  and  the  first  section  grabbed 
by  notables  on  Sabbath  morn  is  “Brad’s” 
page.  He  has  the  leaders  of  the  film  colony 
wondering  just  what  is  the  latest  bit  of 
smart-cracking  of  which  they  have  been 
guilty. 

Jjc  ^ 

Although  local  first-nighters  have  the 
reputation  of  being  somewhat  blase  nowa- 
days on  the  matter  of  picture  premieres,  one 
of  the  biggest  and  most  representative  turn- 
outs ever  essembled  for  a “first  night” 
here,  gathered  at  the  Mission  theatre  last 


Monday  evening  to  witness  the  initial 
public  showing  of  “Thy  Name  Is  Woman,” 
Fred  Niblo’s  special  production  for  Louis 
B.  Mayer.  Everyone  in  picturedom  was 
there  in  all  of  his  glory  and  what  we  have 
previously  written  about  other  local  pre- 
mieres can  be  said  doubly  for  this  one. 

* * * 

We  almost  forgot  to  mention  that  one 
of  the  real  features  of  the  premier  was 
the  personal  appearance  of  Victor  Schertz- 
inger  who  was  guest-conductor  of  the  Mis- 
sion orchestra  which  rendered  the  versatile 
director’s  score  for  “Thy  Name  Is  Wom- 
an.” And  here’s  another  surprise — Modest, 
bashful  Will  Rogers  acted  as  master  of 
ceremonies  of  the  evening  as  a tribute  to 
one  of  the  most  popular  masters  of  cere- 
monies in  the  industry — Fred  Niblo.  Need- 
less to  state  quips  flew  thick  and  fast  during 
the  introduction  of  the  stars  and  other 
prominent  personages  present. 

* * * 

And  while  on  the  subject  of  the  gala 


Thomas  H.  Ince  (right)  and  Del  An- 
drews, director  of  the  comedy,  “The 
Galloping  Fish,”  enjoying  a scene  from 
the  First  National  attraction,  as  they 
edit  it. 


premier,  it  might  be  well  to  give  credit 
where  credit  is  due.  Those  who  helped 
put  “Thy  Name  Is  Woman”  over  to  such 
a glorious  start  were  L.  C.  Barclay,  Mis- 
sion theatre,  publicist;  Margaret  Ettinger, 
press  representative  for  Fr.ed  Niblo;  How- 
ard Strickling,  representing  Metro  studios; 
Charles  Condon,  Louis  B.  Mayer  press 
agent  extraordinary,  and  Howard  David 
McBride,  exploitation  engineer  for  Metro 
exchanges  on  the  Pacific  Coast. 

* * * 

The  grand  old  man  of  pictures,  Theodore 
Roberts — is  well  on  the  road  to  recovery. 
He  smoked  his  first  cigar  in  four  months 
one  day  this  week  and  he  enjoyed  it.  Then, 
with  renewed  confidence,  he  walked  the 
length  of  the  sleeping  porch  to  which  he 
has  been  confined  since  his  return  to  Holly- 
wood. After  that  he  sat  down  and  wrote 
a note  to  Jesse  Lasky  telling  the  Paramount 
executive  that  he  would  report  for  work 
before  summer. 

* * * 

Is  Mack  Sennett  deserting  the  sure-fire 
slapstick  in  favor  of  straight  comedy? 
Some  seem  to  think  so  and  in  backing 
up  their  remarks  on  the  subject  they  point 
to  the  recent  announcement  to  the  effect 
that  the  comedy  king  has  signed  Ralph 
Graves  to  star  in  a series  of  two-reelers, 
the  first  of  which  will  be  directed  by  F. 
Richard  Jones  and  which  will  go  into  pro- 
duction immediately.  Graves  typifies  the 
modern  American  young  man  and  Sennett 
intends  to  give  him  stories  that  will  bring 
out  this  actor’s  personality. 

* * * 

Bennie  Ziedman  has  a new  job.  He  is 
now  assisting  Julius  Bernheim  run  Uni- 
versal City  and  its  motion  picture  activi- 
ties. Bennie  is  well  known  in  the  industry 
and  his  many  friends  wish  him  well  in  his 
recent  undertaking. 

* Jjs  ♦ 

Jess  Robbins  is  to  direct  Jack  Dempsey 
in  his  series  of  ten  features  for  Universal. 
Scott  Darling  and  Gerald  Beaumont  will 
collaborate  on  the  stories.  Production  starts 
soon. 

* * * 

Another  Wampas  baby  star  has  fulfilled 
the  predictions  made  for  her  by  the  press 
agents’  organization.  Maryon  Aye,  wife  of' 
Harry  Wilson,  publicist  for  Principal  Pic- 
tures Corp.,  has  been  signed  to  play  stellar 
leads  with  the  Fox  Film  Corporation. 

* * Jit 

Estelle  Taylor  is  another  popular  pic- 
ture personality  that  has  been  recognized. 
She  was  recently  signed  to  a long-term 
contract  by  Cecil  B.  De  Mille  and  will 
appear  in  a prominent  part  in  the  master 
producer’s  picturization  of  “Feet  of  Clay,” 
a best  seller  by  Margareta  Tuttle. 

* * * 

“Smiles  of  1924,”  a home-grown  musical 
comedy  now  playing  at  the  Philharmonic 
Auditorium,  boasts  of  at  least  two  erstwhile 
movie  celebrities  as  principals  in  its  cast. 
They  are  Annette  Kellerman,  she  of  the 
perfect  36  and  physical  culture  fame  and 
Harry  Gribbon,  comedian,  late  of  the  Mack 
Sennett  forces.  “Smiles”  is  a lavishly  cos- 
tumed and  elaborately  presented  extrava- 

ganza. E.  C.  Bostick,  former  Loew’s  State 
manager,  is  the  business  genius  of  the  show. 

Jjs  * J}f 

Edwin  Carewe  is  back  on  the  boulevard 
after  many  weeks  on  location  on  the 
Sahara  desert  where  he  filmed  important 
scenes  for  “A  Son  of  the  Sahara,”  for 
First  National.  Most  of  the  exteriors  were 
made  near  Biskra,  Algiers,  while  interiors 
were  “shot”  in  Paris. 

* * * 

Oscar  Apfel,  well  know  director,  is 

hurrying  to  the  bedside  of  his  mother  who 
lies  seriously  ill  at  her  home  in  Cleveland, 
Ohio.  The  film  man’s  father  passed  away 
a few  days  ago  and  it  was  his  sudden 
death  that  brought  about  Mrs.  Apfel’s  ill- 
ness, it  is  said. 
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the  Camera 

Two  Baby  Peggies 


Ariel  Vatrges  (right).  International 
News  Cameraman,  bidding  good-bye 
to  Edgar  B.  Hartick,  general  manager 
of  International  News,  before  leaving 
on  a globe  trotting  trip  around  the 
world. 


(Photo  by  Meh'in  H.  Sykes)  (Photo  by  Knic<^ly,  Omaha) 

Baby  Peggy  Montgomery,  the  Principal  Pictures  star,  and  little  Baby  Peggy  Latta, 
daughter  of  C.  J.  Latta,  proprietor  of  the  Lyric  theatre,  Harlan,  Iowa,  who  looks 
enough  like  the  famous  little  screen  star  to  be  her.  twin  sister.  Baby  Peggy  (left), 
has  Just  finished  “Captain  January”  for  Principal  Pictures.  Story  page  33. 


A view  in  Universal  City,  taken  after  the  recent  destructive 
fire  which  consumed  two  large  stages  and  several  sets  of 
the  new  Jewel  production  “The  Inheriters,”  delaying  pro- 
duction for  several  weeks. 


Harry  S.  Lucenay  and  his  famous  dog,  “Pal”  who  has  just 
finished  “Checking  Out,”  a Century  comedy  for  Universal. 
“Pal’s”  favorite  diversion  is  driving  Harry’s  Packard  at  a 
fiS-mile  clip.  (Photo  by  our  own  H.  E.  N.) 


38 


EXHIBITORS  HERALD 


April  26,  1924 


This  is  Duane  Thompson,  new  feminine  lead  appearing 
opposite  Bobby  Vernon  in  Christie  comedies  for  Educa- 
tional. After  considering  many  applicants  for  the  job  A1 
Christie  finally  decided  Miss  Thompson  would  fill  the  bill. 
She’s  an  eye  full  anyway. 


Blanche  Sweet  has  just  completed  her  work  in  the  Thomas 
H.  Ince  production,  “Those  Who  Dance”  and  will  shortly 
play  the  title  role  of  “Tess  of  the  D’Urbervilles”  under  the 
direction  of  Marshall  Neilan,  her  husband. 


Hard  fought  battle — Charlie  Chaplin  swings  into  action  on  Mack  Swain,  who 
has  the  “heavy”  role  in  Charlie’s  next  comedy  for  United  Artists.  Norman 
Selby — Kid  McCoy — is  the  referee  of  the  bout.  Chaplin’s  new  comedy  will 
burlesque  the  gold  rush  days  in  Alaska  and  has  not  been  titled  as  yet. 


Victor  Varconi,  the  Hungarian  actor, 
featured  in  Cecil  B.  DeMille’s  new  Par- 
amount production  “Triumph”  adapted 
from  May  Edginton’s  story  by  Jeanie 
Macpherson. 
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John  W.  Hicks,  Jr.,  general  manager 
of  Famous  Players-Lasky  Corporation 
for  Australia,  with  headquarters  at 
Sydney,  snapped  upon  his  arrival  at 
Los  Angeles  recently  by  the  “Herald” 
cameraman.  Mr.  Hicks  visited  the 
Home  Office,  New  York. 


Capt.  Bogart  Rogers,  formerly  of  the 
A.  E.  F.  flying  corps  in  France,  now  gen- 
eral manager  of  Douglas  MacLean  Pro- 
ductions, and  Douglas  MacLean  the  star 
of  the  Associated  Exhibitors  production 
“Going  Up”  just  after  landing  from  a 
dizzy  flying  trip. 


Betty,  the  six  months’  old  daughter  of 
Michael  Kallett,  proprietor  of  Rome, 
Oneida  and  Canastota  (N.  Y.)  the- 
atres, who  is  a great  favorite  with  all 
the  film  boys  in  Central  New  York. 
Riding  horseback  is  her  hobby. 


Raymond  Hatton,  Mary  Astor  and  Pat  O’Malley  in  an  off 
stage  picture  while  working  on  “The  Throwback,”  Uni- 
versal’s prize  story  written  by  William  Ellwell  Oliver  of 
the  University  of  California.  Thomas  Forman  is  directing 
the  Laemmle  Intercollegiate  scholarship  prize  story. 


Richard  A.  Rowland,  general  manager  of  First  National 
(left),  Milton  Sills,  as  the  “Sea  Hawk,”  John  McCormick, 
Western  representative,  and  Frank  Lloyd  the  producer  of 
“The  Sea  Hawk”  on  board  the  lugger  during  a lull  in  the 
filming  of  the  First  National  production. 


Betty  Compson  (center),  who  is  working  in  Florida  filming  the  Alan  Crosland  production  “Miami’’  for  Hodkinson  dis- 
tribution, poses  with  the  Champion  Mermaids  who  will  represent  the  U.  S.  A.  at  the  Olympic  games  in  June.  The 
gentleman  at  the  extreme  right  with  the  straw  hat  is  Claire  Briggs  the  famous  cartoonist. 
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John  Jasper,  general  man- 
ager of  Principal  Pictures 
studio.  A builder  of  studios. 
(Photo  by  H.  E.  N.) 


Out  on  the  Film  Booking  Office  studio  lot  Holly- 
wood. (Left  to  right)  Maj.  H.  C.  S.  Thomson,  man- 
aging director;  Matt  Moore  and  Bernie  Fineman, 
general  manager.  (Photo  by  H.  E.  N.) 


A.  A.  Schmidt,  Western  Di- 
vision Manager  of  F.  B.  O., 
headquarters  at  Los  Angeles. 
(Photo  by  H.  E.  N.) 


Milton  Howe  of  the  Goldwyn  publicity  department, 
when  he  isn’t  pounding  out  “pieces  for  the  papers” 
caricatures  Goldwyn  players  and  directors,  and  gets 
a lot  of  fun  doing  it. 


Even  on  off  moments  Press  Agents  can’t  get  away  from  their 
work.  Left  to  right  we  have  Ray  Coffin,  of  the  Richard  Walton 
Tully  “Flowing  Gold”  film;  Joe  Steele,  with  “The  Perfect  Flap- 
per” ever  in  mind  and  J.  L.  Johnston,  Frank  Lloyd’s  scribe,  show- 
ing the  “Sea  Hawk”  turban.  (H.  E.  N.  photo.) 


Lloyd  Hamilton,  popular  comedian,  poses  with  J.  K. 
McDonald,  who  is  producing  “The  Goof’’  for  First  National, 
and  little  Bennie  Alexander,  who  will  appear  in  the  pic- 
ture with  Hamilton.  “The  Goof”  is  the  temporary  title  of 
the  picture  it  is  announced. 


Marion  Davies,  star  of  Cosmopolitan  productions,  who  is 
now  filming  “Janice  Meredith”  at  Plattsburg,  N.  Y.,  being 
decorated  by  Col.  Graham  with  a silver  eagle  on  the  occa- 
sion of  her  being  made  honorary  colonel  of  the  26th  U.  S. 
Infantry. 
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Marian  Nixon,  the  pretty  little  ingenue,  who  was  chosen 
as  the  “Baby  star”  of  the  Wampas  club,  Los  Angeles.  She 
is  now  playing  feminine  leads  in  Fox  pictures,  the  latest 
being  “The  Circus  Cowboy’’  which  stars  Charles  Jones. 


Mrs.  Elmer  B.  Colwell,  executive  secretary  of  Portland 
censor  board,  recently  visited  Baby  Peggy  at  Holly- 
wood, on  invitation  of  Michael  Rosenberg  (right),  sec- 
retary of  the  Principal  Pictures  Corporation. 


Julius  Stern,  president  of  the 
Century  Comedy  Company. 
(H.  E.  N.  photo.) 


Pola  Negri  as  she  appears  in  “Men”  a 
Buchowetzki  production  for  Paramount, 
and  Doris  Duane  Schwalbe,  daughter 
of  H.  O.  Schwalbe,  well  known  film  ex- 
ecutive, who  appears  in  one  of  the 
scenes. 


William  (Billy)  Leyser,  former 
dramatic  critic  on  Cleveland 
Leader,  now  with  Universal, 
at  its  West  Coast  studios,  as 
director  of  publicity.  (H.  E.  N. 
photo.) 


Ted  Bonnell,  original  rag-time  Kid  of 
Robt.  W.  Service’s  poem,  “The  Shoot- 
ing of  Dan  McGrew,”  with  Percy  Mar- 
mont,  who  plays  “Jim”  in  the  Metro 
attraction  made  by  Sawyer-Lubin  to  be 
released  March  31. 
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First  National  Will  Distribute 
“Abraham  Lincoln”  Film 

IVill  Spend  $100,000  Advertising  Rockett  Production  — 
Griffith,  Pick  ford  and  Fairbanks  Sail  for  Europe 

By  JOHN  S.  SPARGO 

New  YORK,  April  15. — Speculation  as  to  the  fate  of  the  Rockett 
Brothers  “Abraham  Lincoln’’  was  ended  last  week  by  the  announce- 
ment that  First  National  had  taken  the  picture  over  and  would  put 
it  out  in  a big  way.  Pre-release  showings  of  the  production  will  be  held  in 
a number  of  leading  cities,  Chicago  being  among  the  first. 

It  is  said  that  one  of  the  stipulations  insisted  on  by  the  Rockett 
brothers  in  the  negotiations  was  that  a big  exploitation  campaign  would  be 
put  behind  the  picture.  While  no  official  announcement  to  that  effect  has 
been  made  it  is  understood  that  First  National  plans  to  spend  in  the  neigh- 
borhood of  $100,000  in  putting  “Abraham  Lincoln”  over. 


'~n  HE  exploitation  angle  insisted  upon 
by  the  Rocketts  caused  considerable 
amount  of  comment  in  film  circles  as  an 
indication  that  the  sad  experiences  of  the 
youthful  producers  in  giving  the  picture 
a Broadway  showing  has  taught  them 
something  of  the  show  business. 

Admittedly  one  of  the  greatest  film 
productions  of  the  season  “Abraham  Lin- 
coln’’ was  also  the  colossal  flop  of  Broad- 
way. Booked  into  the  Gaiety  theatre  for 
a run  that  should  have  done  a fine  busi- 
ness, the  splendid  picture  remained  there 
for  six  weeks  and  played  mostly  to 
empty  seats.  In  so  far  as  any  exploita- 
tion was  concerned  “Abraham  Lincoln’s” 
advent  and  stay  was  kept  almost  a secret. 

The  picture  is  great  enough  to  go  over 
big  with  even  a modicum  of  the  right 
kind  of  exploitation,  and  with  the  talent 
and  effort  Ftirst  National  can  and  will 
put  behind  it,  “Abraham  Lincoln”  will 
likely  prove  one  of  the  biggest  of  big 
bets. 

;}s  ;}j  ijs 

Carl  Ray,  prominent  theatre  owner  of 
the  West  Coast,  returned  Friday  on  the 
Aquitania  from  a three  months’  trip 
abroad.  The  designation  “prominent  the- 
atre owner”  is  used  advisedly,  as  in  our 
humble  estimation  any  man  who  owns 
a dozen  or  more  first-class  theatres  and 
a million  or  so  dollars  of  Los  Angeles 
real  estate,  gets  in  the  prominent  class. 

Mr.  Ray’s  return  to  his  native  land  was 
heralded  a week  or  so  in  advance  by 
Rathe  News  reel  No.  19  which  shows 
him  on  the  steps  of  the  Caliphs  Palace 
in  Constantinople  along  with  the  Turkish 
ruler  about  a month  before  the  latter’s 
forced  abdication. 

Mr.  Ray  desired  it  made  known  to  any 
who  might  see  the  news  reel  and  then 
read  of  the  forced  abdication  that  the 
fact  that  the  Turkish  ruler  and  Mr.  Ray 
were  photographed  together  had  really 
nothing  to  do  with  his  retirement. 

Mr.  Ray  was  accompanied  on  the  trip 
by  Mrs.  Ray.  He  left  New  York  Satur- 
day for  his  home  in  Los  Angeles. 

* * * 

When  asked  the  name  of  the  deposed 
ruler  of  Turkey,  Freddy  Baer,  who  was 
present  as  Mr.  Ray  was  telling  about  his 
trip,  said:  i 4 

“I  don’t  remember  his  name,  but  it 
was  Mustapha  Camel  who  put  him  out 
of  business. 

“Why  not  Home  Run  or  Lucky 
Strike?”  asked  Lou  Jacobson,  who  was 


also  among  those  present,  and  everybody 
swooned! 

* * * 

“Morrie  Ryskind  Day”  was  celebrated 
at  last  week’s  A.  M.  P.  A.  lunch.  It 
seems  that  Morrie  won  the  $100  prize 
offered  for  the  best  sketch  submitted  in 
the  contest  for  Naked  Truth  presentation. 

Morrie  won  the  contest  and  the  prize. 
But  it  seems  there  is  considerable  differ- 
ence between  winning  a prize  and  receiv- 
ing the  prize  money  and  that  is  what 
“Morrie  Ryskind  Day”  was  all  about. 

The  A.  M.  P.  A.  thought  that  if  they 
tendered  Morrie  a “Day”  named  for  him 
and  everything,  he  would  forego  the 
debt.  Bum  thought.  Then  they  offered 
him  a ten-year  membership  in  lieu  of  the 
prize  money,  even  throwing  in  nine 
months  free,  but  the  rejection  was  imme- 
diate and  indignant. 

But  there  was  nothing  doing.  Morrie 
came  well  flanked  by  his  own  lawyers, 
including  Harry  Hershfield,  the  comic 
strip  artist. 

I Finally  they  had  to  give  him  the  check, 
but  the  last  words  of  Victor  Shapiro,  as 
he  adjourned  the  meeting,  were:  “I’d 
like  to  see  him  cash  it.” 

* * * 

And  speaking  of  Harry  Hershfield,  he 
and  “Abie  the  Agent”  have  been  immor- 
talized by  Dr.  Lee  De  Forest  in  talking 
motion  pictures.  A thousand  years  from 
now  our  descendants,  if  we  have  any, 
will  be  able  to  sit  in  a theatre,  or  what 
will  take  the  place  of  a theatre  at  that 
distant  date,  and  see  Hershfield  draw  a 
picture  of  Mr.  Kabibble.  They  will  also 
hear  Kabibble,  in  his  quaint,  broken  Eng- 


Marcus Loew  Loses 
Important  Law  Suit 

(Special  to  Exhibitors  Herald) 

LYNN,  MASS.,  Apr.  15.— Marcus 
E.  Loew  lost  his  fight  to  restrain 
Elias  M.  Loew  of  this  city  from 
using  the  name  “Loew”  on  the 
twelve  theatres  he  owns  in  this  city, 
LoweU,  Lawrence,  New  Bedford, 
Gloucester,  Fitchburg,  Roxbury, 
Somerville,  Meriden  and  Portland, 
through  a decision  handed  down  by 
the  Massachusetts  Supreme  Courf. 

Under  the  terms  of  the  ruling, 
Elias  M.  Loew  has  the  right  to  use 
the  name  “Loew”  in  cities  where 
Marcus  Loew  is  not  operating,  and 
Marcus  Loew  has  the  right  to  use 
the  name  in  cities  where  Elias  M. 
is  not  operating. 

: : ^ 


lish,  talk  with  Hershfield,  and  hear 
Hershfield,  rather  embarrassed,  try  to 
offset  the  arguments  of  Kabibble. 

Hershfield  visited  Dr.  De  Forest’s  stu- 
dio the  other  day,  drew  pictures  of 
“Abie,”  argued  several  important  matters 
with  his  character,  and  then,  after  silenc- 
ing “Abie,”  he  told  to  the  camera  inter- 
esting facts  about  the  creation  of  Kabib- 
ble, how  he  gets  his  ideas,  the  foolish 
questions  he  is  asked,  and  how  he  and 
“Abie”  split  the  enormous  salary  he  re- 
ceives 

When  Hershfield  saw  and  heard  him- 
self on  the  screen  he  declared:  “Why 
that  bird  talks  better  than  I do.” 

5k 

The  following  clipping  from  Kinemato- 
graph  Weekly,  of  London,  is  an  English 
joke.  If  you  don’t  get  it  at  first  glance 
drop  a line  to  Horace  Judge,  First  Na- 
tional’s live  wire  in  London,  and  he  will 
send  you  a diagram: 

“Horace  Judge’s  train  kinema  scoop, 
which  brought  a flood  of  excellent  pub- 
licity in  papers  of  every  type,  was  a tie- 
up  in  a way  which  no  one  seems  to  have 
noticed.  How?  Why,  with  the  ‘puff-puff,’ 
to  be  sure.  When  Horace  reads  this  he 
will  go  around  seeking  ‘Ashes  of  Ven- 
geance,’ won’t  he?” 

* * * 

Whitman  Bennett  has  ideas  of  his  own 
in  regard  to  the  value  of  titles  for  pic- 
tures. That  these  ideas  are  different  from 
those  held  by  many  other  producers  is 
evidenced  by  the  reasons  he  gives  for 
changing  the  name  of  “Divorce  in  Name 
Only”  to  “Love  of  Women.”  Mr.  Ben- 
nett says  that  he  is  convinced  that  so- 
called  sensational  titles  have  been  over- 
done to  such  an  extent  that  even  when 
appropriate  they  are  no  longer  effective 
from  a business  viewpoint. 

* * 5k 

Three  of  the  Big  Four  which  makes 
up  the  personnel  of  United  Artists  sailed 
last  Saturday  on  the  Olympic.  Mary 
Pickford  and  Douglas  Fairbanks  de- 
parted on  what  is  expected  to  be  a six 
or  eight  months’  tour  which  will  embrace 
a large  part  of  the  old  world.  D.  W. 
Griffith,  who  is  accompanied  by  A.  H. 
Banzhaf,  is  going  to  Rome  to  inspect 
studio  facilities  and  confer  with  an  Ital- 
ian syndicate  which  has  been  negotiating 
with  him  to  make  a big  production. 

* * 

Next  week  will  be  celebrated  at  the 
Strand  theatre  as  anniversary  week,  it 
marking  the  tenth  year  since  the  opening 
of  that  popular  playhouse.  As  an  added 
attraction  to  the  anniversary  angle  of  the 
week  Joseph  Plrfnkett,  the  managing  di- 
rector, will  celebrate  his  fifth  year  in 
connection  with  the  theatre.  A special 
program,  including  Harold  Lloyd’s  new 
comedy,  “Girl  Shy,”  has  been  arranged 
with  an  elaborate  musical  presentation. 

* * 

Victor  Shapiro  is  still  pulling  for  any 
Metro-Goldwyn  consolidation  which  will 
enable  him  to  quit  wearing  out  so  many 
of  his  boss’  lead  pencils  and  so  much 
typewriter  ribbon  writing  the  phrase, 
“Not  Now  Connected  with  Goldwyn  Pic- 
tures.” 

Without  seeking  any  compensation, 
even  as  much  as  the  $100  check  Morrie 
Ryskind  didn’t  get  from  the  A.  M.  P.  A., 
Shapiro  offers  the  following  suggestions 
in  the  way  of  a name  for  the  merging 
companies: 

His  first  choice  is  “Metwyn,”  taking 
the  first  syllable  of  Metro  and  the  last 
syllable  of  Goldwyn.  If  this  doesn’t  ap- 
pear as  glittering  as  may  be  desired  for 
motion  picture  consumption,  he  suggests 
they  take  the  first  syllable  of  Goldwyn 
and  the  last  syllable  of  Metro,  evolving 
out  of  this  “Goldro.” 
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Censorship  Repeal  Defeated 
By  Legislators  in  New  York 

Only  One  Motion  Picture  Measure  Survives  Session 
This  Bill  Is  Considered  of  Little  Importance 
To  Exhibitors  of  Eastern  State 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  April  15. — Motion  picture  bills,  with  one  exception, 
sufifered  complete  defeat  in  the  New  York  State  legislature  this  year. 

Out  of  seven  or  eight  bills  of  various  sorts,  including  three  calling  for 
the  repeal  of  the  censorship  law,  only  one  survived  when  the  legislature 
concluded  its  annual  session  last  Friday.  The  one  exception  was  a bill  of 
comparatively  little  importance  to  exhibitors,  and  with  hundreds  of  other 
bills,  has  now  gone  to  the  hands  of  the  governor  where  it  will  receive  con- 
sideration between  now  and  May  10. 

Republicans  Oppose  Davison  Repeal  Measure 

As  has  been  predicted  for  the  past  few  weeks,  the  censorship  repeal 
bills  were  defeated.  The  Davison  bill,  calling  for  the  repeal  of  censorship, 
but  containing  certain  drastic  provisions,  was  defeated  in  the  assembly  late 
Thursday  by  a vote  of  77  to  65.  There  was  some  switching  on  the  part  of 
the  members,  but  with  two  or  three  exceptions,  the  Republicans  voted 
against  the  bill  even  though  it  had  been  introduced  by  one  of  their  own 
number. 


Fred  Miller  Elected 
California  President; 
Arthur  Is  Given  Post 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  15. — Congrat- 
ulations are  being  extended  to  Fred 
Miller  as  a result  of  his  reelection  as 
president  of  the 
Motion  Picture 
Theatre  Owners 
of  Southern  Cal- 
ifornia. He  and 
Roy  Miller  are 
two  of  Califor- 
nia’s most  popu- 
lar exhibitors  and 
are  considered 
showmen  par  ex- 
cellence. 

Other  officers 
elected  at  the 
meeting  last 
week:  D.  B.  Van- 
derlip,  first  vice- 
president;  Harry 
C.  Arthur  of  West  Coast  Theatres,  sec- 
ond vice-president;  B.  N.  Berinstein, 
treasurer;  C.  E.  Walker,  sergeant  at  arms, 
and  Glenn  Harper,  secretary.  Harper  and 
Berinstein  will  go  to  Boston  as  Southern 
California  delegates. 

Hal  Roach  was  planning  a big  inaug- 
ural luncheon  for  the  installation  of  the 
new  officers,  but  his  studio  is  under 
voluntary  quarantine  as  a result  of  the 
hoof  and  mouth  disease  and  it  is  likely 
that  this  plan  will  not  be  carried  out. 

Kansas  Not  to  Name 
Delegates  to  Boston 
M,  P.  T.  O.  Convention 

KANSAS  CITY,  MO.,  April  15.— No 
delegates  to  the  national  convention  of 
the  M.  P.  T.  O.  A.  have  been  named  by 
the  Kansas  state  organization  and,  ac- 
cording to  a concensus  of  opinion,  none 
will  be. 

Since  the  break  between  the  Kansas 
association  and  the  national  body,  Kansas 
has  been  devoting  its  interests  solely  to 
building  up  its  own  organization  and  co- 
operating with  officials  of  other  state 
organizations. 

It  is  doubtful  if  preliminary  reorgani- 
zation work  of  the  M.  P.  T.  O.  A.  West- 
ern Missouri  unit  is  completed  in  time 
for  the  naming  of  national  delegates, 
leaving  both  Western  Missouri  and  Kan- 
sas not  represented  at  a national  con- 
vention. 

Hearst  and  Laemmle 
Renew  International 
Contract  for  5 Years 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  15. — Universal  will 
continue  as  the  distribution  medium  of 
International  News  Reel  for  a period  of 
five  years.  A contract  to  this  effect  has 
just  been  signed  by  President  Carl 
Laemmle  of  Universal,  and  William  Ran- 
dolph Hearst,  president  of  the  news  reel 
company. 

With  this  new  contract  will  come  an 
expansion  of  service.  Edgar  B.  Hatrick, 
general  manager  of  International,  an- 
nounces that  more  positive  prints  will  be 
issued  than  at  any  time  in  the  past.  Like- 
wise, the  flow  of  publicity  through  the 
Hearst  papers  will  continue. 


The  defeat  of  the  Davison  bill  made 
the  same  fate  a foregone  conclusion  in 
so  far  as  the  Walker  bill  was  concerned 
even  though  this  latter  bill  had  been  of- 
fered as  a compromise,  and  contained  far 
less  drastic  provisions.  But  the  Walker 
bill  was  branded  as  one  of  the  Demo- 
cratic administration  bills,  and  as  such 
had  little  or  no  chance  in  the  Republican 
assembly. 

Margin  of  Defeat  Small 

With  both  houses  in  session  through- 
out Thursday  night,  the  Walker  repeal 
bill  passed  the  senate  by  a vote  of  26  to 
24  at  10  o’clock  and  at  5 o’clock  on  Fri- 
day morning,  was  defeated  in  the  assem- 
bly by  a vote  of  67  to  64  with  three  Re- 
publicans swinging  to  it  and  two  Demo- 
crats against  it.  An  effort  a few  hours 
before  by  Assemblyman  Frederick  L. 


R.  G.  LIGGETT,  retiring  president  of  the 
Motion  Picture  Theatre  Owners  of 
Kansas,  and  Mrs.  Liggett  preparing  to 
cut  the  birthday  cake  presented  to  them 
at  the  annual  Kansas  convention  by  the 
Paramount  exchange  of  Kansas  City. 


Hackenburg,  to  get  his  repeal  bill  out  of 
rules  committee,  also  was  defeated. 

The  bills  providing  for  the  admission 
of  unaccompanied  children  to  the  motion 
picture  theatres  of  New  York  State,  un- 
der certain  provisions  such  as  the  segre- 
gation of  the  children  and  placing  them 
in  care  of  a matron,  were  defeated.  The 
same  fate  was  meted  out  to  the  two 
Steingut  bills  relating  to  miniature  mo- 
tion picture  machines. 

Defeat  also  was  given  to  Senator 
Levy’s  bill  which  would  have  amended 
the  workmen’s  compensation  law  so  that 
it  would  include  within  its  provisions 
for  compensation  employes  of  motion 
picture  producing  companies  who  receive 
not  over  $25  a day  or  $100  a week. 

Murphy  Bill  Adopted 

The  Murphy  bill,  amending  the  general 
city  law  in  relation  to  the  use  of  film  of 
a nitro-cellulose  base,  managed  to  pass 
the  assembly,  but  died  in  the  senate. 
The  other  Murphy  bill,  however,  to 
amend  the  general  business  law  of  the 
state  in  regard  to  the  manufacture  and 
use  of  film  of  a nitro-cellulose  base,  and 
removing  present  restrictions  on  the 
same,  managed  to  squeeze  through  both 
houses  and  is  today  the  one  motion  pic- 
ture bill  before  the  governor  for  con- 
sideration. 

The  Knight  bill,  which  was  designed 
to  relieve  the  situation  in  New  York 
State,  that  may  result  if  the  proposed 
Standard  Building  Code  is  adopted,  was 
not  passed.  This  bill  provided  that  the 
code  should  not  apply  to  New  York  City 
or  such  other  places  as  have  a bureau  of 
buildings  charged  with  the  duty  of  en- 
forcing a building  code  that  had  been 
enacted  by  the  legislative  body  of  the 
cities  themselves. 

When  the  censorship  bills  went  to  a 
vote,  Canon  Chase  and  other  reformers 
were  on  hand  and  were  plainly  gratified 
with  the  result.  Ever  since  the  bills  were 
introduced,  there  has  been  a great  deal  of 
lobbying  by  both  sides,  the  motion  pic- 
ture interests  having  representatives 
present  practically  every  week  and  doing 
their  level  best  to  bring  about  the  repeal 
of  the  obnoxious  law, 

Ince  Signs  Baxter 

LOS  .ANGELES.  — Ince  has  signed 
Warner  Baxter  on  a three-year  contract. 
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Wampas  Hear  Lesser  Denounce 
“Unprincipled  Publicity” 

Hal  E.  Roach  and  Frank  E.  Woods  Address  Meeting  of 
Advertising  Men  on  Coast 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  15, — “Unprincipled  publicity”  was  denounced  in 
a stirring  address  made  last  week  by  Sol  Lesser,  before  the  Western 
Motion  Picture  Advertisers,  the  studio  publicity  men  who  originate 
most  of  the  publicity  copy  which  goes  out  through  the  newspapers  and 
magazines  all  over  the  world. 


Mr.  lesser  said,  “more  editorials 
against  motion  pictures  have  been 
written  from  what  editorial  writers  have 
read  in  the  papers  than  from  what  they 
have  seen  on  the 
screen.  More  fa- 
natical crusades 
against  pictures 
and  picture  peo- 
ple have  been 
stirred  up  by 
thoughtless  pub- 
licity than  by  the 
actual  doings  of 
picture  people  or 
indecencies  or  ex- 
amples of  bad 
taste  on  the 
screen. 

“The  time  has 
come  when  ‘pub- 
licity at  any  price’ 
must  be  banned,  when  theatre  publicity 
men  as  well  as  studio  waiters  must  con- 
sider carefully  the  reaction  which  might 
be  aroused  in  the  public  mind  by  harmful 
copy,  which  misrepresents  the  pictures  or 
the  people  written  about. 

* * * 

“A  striking  example  occurred  recently 
in  an  Arizona  city  which  I visited.  A 
small  item,  written  in  press  sheet  copy, 
which  led  people  to  think  that  a certain 
picture  was  risque,  stirred  up  the  towns- 
people to  get  the  production  banned  in 
that  city.  There  was  absolutely  nothing 
in  that  particular  production  in  bad  taste 
or  censorable,  but  the  picture  never  was 
allowed  a showing.  All  that  trouble 
could  have  been  avoided  by  careful  edit- 
ing of  press  book  copy.” 

Hal  E.  Roach,  also  speaking  before 
the  Wampas,  declared  that  since  motion 
picture  production  is  so  firmly  rooted  in 
Los  Angeles,  the  people  of  the  industry 
must  convince  local  political  and  govern- 
mental elements  in  that  community  of 
the  desire  of  the  motion  picture  people 
to  make  Los  Angeles  an  ideal  community 
in  which  to  live.  Motion  picture  people, 
he  said,  “are  taking  a greater  interest  and 
pride  in  their  homes  and  in  their  com- 
munity than  ever  before.  It  is  doubtful 
if  ever  more  than  25  per  cent  of  the  pic- 
tures will  be  made  away  from  Los  Ange- 
les, Hollywood  and  Culver  City.  Pro- 
ducing companies  are  cooperating  with 
each  other  as  they  .never  have  before 
along  mechanical  lines,  in  the  use  of  play- 
ers and  other  factors.  All  of  these  forces 
are  at  work  to  solidify  the  picture  pro- 
duction in  this  community  and  making 
^he  possibility  of  large  numbers  of  com- 
panies moving  away,  more  and  more  re- 
mote as  the  days  go  by.” 

* * * 

Frank  E.  Woods,  representing  the  Ac- 
tors’ Fund  of  America,  accepted  the 
Wampas  check  for  $1,000,  given  for  use 
in  Los  Angeles  from  the  proceeds  of  the 
recent  Wampas  ball  in  San  Francisco. 


Mr.  Woods  made  a plea  for  other  organi- 
zations to  do  the  same  thing,  and  asked 
that  motion  picture  people,  when  they 
contribute  their  services  for  benefits  and 
affairs  outside  the  industry,  insist  upon 
the  giving  of  the  usual  10  per  cent  of  the 
receipts  for  the  Actors’  Fund.  Mr.  Woods 
stated  that  the  Actors’  Fund  is  now  spend- 
ing about  $25,000  a year  in  the  West  in 
dispensing  funds  to  absolutely  needy 
cases  in  the  profession. 

Fred  W.  Beetson,  Western  representa- 
tive of  the  Hays  organization  and  secre- 
tary of  the  Association  of  Motion  Picture 
Producers,  was  chairman  of  the  adver- 
tisers meeting  at  which  Mr.  and  Mrs. 
Fred  Niblo,  Bryant  Washburn  and 
Wanda  Hawley,  who  assisted  in  staging 
the  Wampas  Frolic,  were  honored  guests. 


Samuel  Goldwyn  Delays  Metro 
Merger  in  Parley  Over  Stock 

(.Continued  from  page  29) 


Harry  Rapf.  This  displaces  also  Joe 
Engel  who  has  for  some  time  past  been 
in  charge  of  studios.  Mr.  Engle  will  be- 
come a producer  on  his  own,  the  official 
announcement  of  his  plans  being  expected 
very  shortly.  Aside  from  his  removal 
from  the  management  of  production  Mr. 
Lehr’s  status  with  the  new  corporation  is 
unknown. 

To  Dismantle  Metro  Plant 

There  is  little  question  but  what  the 
Metro  plant  in  Hollywood  will  be  dis- 
mantled and  sold  and  all  production 
moved  to  the  sixty  acre  Goldwyn  plant 
at  Culver  City. 

F.  J.  Godsol  retires  permanently  from 
the  motion  picture  business  chiefly  on 
account  of  his  health.  Edward  Bowes 
and  James  R.  Grainger  go  along  with  the 
new  corporation  for  the  present  at  least 
but  in  what  capacity  has  not  yet  been 
made  known. 

For  the  present,  there  will  be  no 
changes  made  in  the  exchange  system  of 
either  of  the  two  companies.  In  view  of 
the  general  feeling  of  unrest  caused  in 
the  Goldwyn  selling  organization  by  the 
many  rumors,  Mr.  Grainger  sent  out  a 
wire  to  all  exchange  heads  one  day  last 
week  informing  them  officially  that  no 
changes  will  be  made  for  the  present. 


Made  Division  Manager 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  15. — The  Hodkin- 
son  Corporation  announces  the  appoint- 
ment of  L.  W.  Weir  as  western  division 
manager  to  succeed  S.  J.  Vogel,  resigned. 


F,  B,  O.  to  Operate 
Its  Own  Exchanges 
To  Serve  All  Canada 

(Special  to  Exhibitors  Herald) 
OTTAWA,  CANADA,  April  15.— Film 
Booking  Offices  have  made  the  important 
annoimcement  from  their  Canadian  head- 
quarters at  Toronto,  Ontario,  that  they 
have  installed  their  own  sales  organiza- 
tion throughout  the  Dominion,  thus 
terminating  the  arrangement  whereby  F. 
B.  O.  was  represented  in  Canada  by  the 
United  Exhibitors  of  Canada,  Limited, 
Toronto,  the  exhibitor  distributing  organ- 
ization which  succeeded  the  Canadian 
Exhibitors  Exchange  last  fall. 

Announcement  is  made  that  Phil. 
Hazza,  formerly  with  Universal  in  Winni- 
peg and  Montreal,  has  been  appointed 
Canadian  general  manager  for  F.  B.  O. 
in  Canada.  Mr.  Hazza  will  make  his 
headquarters  at  Toronto,  Ontario,  and 
others  at  that  centre  include  Walter 
Kennedy,  Martin  Barnett  and  Jack  Allen. 

Mr.  W.  E.  Allen  has  been  appointed 
manager  of  the  F.  B.  O.  branch  at  Mon- 
treal; Harry  Decker  is  the  manager  at 
St.  John,  N.  B.,  and  W.  Gould  has  charge 
of  the  Winnipeg,  Manitoba  office.  Man- 
agers are  to  be  appointed  for  Calgary, 
Alberta,  and  Vancouver,  B.  C.,  making 
six  F.  B.  O.  offices  in  Canada.  The  ar- 
rangement for  the  physical  handling  of  F. 
B.  O.  releases  through  the  offices  of 
the  Canadian  Educational  Ftilms,  with 
branches  in  each  of  the  six  Canadian 
cities  mentioned. 

Theatre  Men  Friends 
Honor  Jimmy  Walker 
At  Dinner  in  Albany 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  15. — Besides  being 
the  majority  leader  in  the  state  senate 
during  the  throes  of  a dying  general 
assembly,  Jimmy  Walker  took  time 
enough  off  one  night  last  week  to  be  the 
guest  of  honor  at  a dinner  given  in  his 
honor  at  the  Ten  Eyck  Hotel  by  his 
newspaper  friends  of  Albany  and  two  car 
loads  of  motion  picture  exhibitors  from 
New  York. 

The  dinner  was  held  last  Tuesday  night 
and  the  New  York  City  party  was  headed 
by  Charles  L.  O’Reilly,  president  of  the 
Theatre  Owners  Chamber  of  Commerce, 
and  William  Brandt,  president  of  the  Mo- 
tion Picture  Theatre  Owners  of  New 
York.  About  40  exhibitors,  all  of  them 
friends  and  boosters  of  Senator  Walker, 
left  New  York  at  noon,  and  if  there  was 
anything  Albany  did  not  know  about  the 
popular  young  law  maker  before  that 
bunch  arrived,  they  knew  it  before  it 
departed  for  home. 

Beatty  Selects  Staff 

for  Exploitation  Work 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  15.— Jerome 
Beatty,  since  assuming  charge  of  Uni- 
versal’s new  department  of  field  exploita- 
tion, has  assigned  the  following  men  to 
the  territories  indicated: 

Jean  Bela.sco,  Kansas  City  and  St.  Louis;  Jack 
Meredith,  Dallas,  Oklahoma  City.  ,E1  Paso  and  New 
Orleans;  Andrew  Sharick,  Atlanta,  Jacksonville, 
Memphis  and  Charlotte;  Harry  Yost,  Philadelphia 
and  Washington;  Jack  Hays,  Pittsburgh,  Cincin- 
nati, Charleston,  W.  Va.,  and  Indianapolis; 
Herman  Fisher,  Des  Moines,  Omaha  and  Sioux 
Falls;  A1  Feinman,  Chicago,  Milwaukee  and  Min- 
neapolis; Wayland  Taylor,  San  Francisco  and  Los 
Angeles;  M.  H.  Wilkes,  Toronto  and  Montreal, 
Other  field  men  will  be  announced  soon. 
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Q.yU)epartment  of  Practical  Showmanship 


Spring  Urge 
Reflected  in 
Exploitation 

Spring,  that  brings  theatre  prob- 
lems, fortunately  brings  also  the 
urge  to  do  something  about  them. 
Exploitation  news  of  the  week  re- 
flects clearly  the  exhibitor  reaction 
to  the  seasonal  urge.  Items  of  in- 
terest, listed  by  picture  title,  follow : 

“Maytime” 

Herman  Lorence,  Bellevue  theatre,  Ni- 
agara Falls,  arranged  a tie-up  with  the 
Steinway  Duo-Art  Piano  agency,  using 
one  of  the  instruments  in  his  prologue. 
The  agency  reciprocated  with  mention  of 
“Maytime”  in  its  advertising  copy.  A 
furniture  dealer  did  likewise. 

“Little  Old  New  York” 

The  Auditorium  theatre,  Winston-Sa- 
lem, N.  C.,  engineered  a double  truck  in 
which  each  merchant’s  space  contained 
one  of  the  history  questions  provided  in 
the  press  book  on  “Little  Old  New 
York.”  The  questions  were  reprinted 
subsequently,  with  answers. 

“The  White  Sister” 

Howard  G.  Carroll,  Metro,  exploiting 
“The  White  Sister”  for  the  Majestic, 
Utica,  N.  Y.,  distributed  a herald  printed 
in  Italian.  Of  big  business  enjoyed  it 
was  calculated  that  the  Italian  population 
contributed  30  per  cent. 

“The  Virginian” 

Silhouettes  of  famous  Virginians  were 
used  as  the  basis  of  an  identification  con- 
test when  “The  Virginian”  was  shown 
at  the  Victoria  theatre,  Harrisburg,  Pa., 
a newspaper  cooperating  willingly.  Tick- 
ets were  given  successful  participants. 

“Happiness” 

Under  the  auspices  of  a Cleveland 
newspaper,  the  girls’  clubs  of  that  city 
affiliating  with  the  Cleveland  Girls’  Coun- 
cil previewed  “Happiness,”  which  opened 
subsequently  at  the  Allen  theatre  to  grat- 
ifying results.  The  stunt  had  been  used 
a year  before  in  the  interests  of  Laurette 
Taylor’s  first  picture,  “Peg  O’  My 
Heart.” 

“Anna  Christie” 

Horace  Judge,  exploiting  “Anna  Chris- 
tie” for  the  Palace  theatre,  London,  used 
a prologue  written  bj'  Gilbert  Frankau 
and  advertised  that  the  girl  chosen  for 
her  dramatic  reading  ability  to  deliver 
it  would  be  paid  five  dollars  per  minute. 
The  newspapers  were  kind  to  the  event, 
giving  generously  of  space  for  comment 
and  photographs  of  aspirants.  There 
were  300  of  these. 

“LUies  of  the  Field” 

The  Mainstreet  theatre,  Kansas  City. 
Mo.,  used  an  extensive  tie-up  with  the 
local  drug  stores  in  their  perfume  depart- 
ments on  the  subject  of  Lily  perfume. 
The  flower  stores  also  used  a tie-up  and 
the  rumored  retirement  of  Corinne  Grif- 

{Cojitinncd  on  page  48} 


Perfect  Solution  of  the 
Entertainment  Problem 

IF  your  set  functions  properly  and  you  tune  in  the  right  station  at 
the  right  time  (and  if  there’s  no  interference),  your  ear  can  be 
entertained  more  or  less  satisfactorily  by  the  radio. 

If  your  light  is  good,  your  chair  just  right  (and  if  nothing  interrupts 
you),  your  mind  can  he  entertained  splendidly  by  a good  book. 

If  an  art  exhibit  is  in  progress  not  too  tax  away,  your  eye  may  be 
entertadned  at  little  or  no  cost,  zuid  well. 

But  there  are  no  “ifs”  about  motion  picture  entertainment.  You  are 
protected  against  interruption.  The  utmost  in  ear,  eye  and  mind 
entertainment  is  provided — in  surroundings  perfected  for  its  reception 
— at  a minimum  cost. 

The  motion  picture  (substitute  theatre  name  here  if  preferred)  is  the 
perfect  solution  of  the  entertainment  problem. 

Institutional  House  Organ 
Copy  Welcomed— Third  Unit 
In  Series  Given  This  Week 

(THE  THIRD  UNIT  IS  PUBLISHED  AT  THE  TOP  OF  THIS  PAGE) 

“Your  subscription  price  has  paid  us  a bigger  return  in  dollars  and 
cents,  as  well  as  ideas  and  information,  than  any  money  we  have  spent. 
Count  us  in  on  the  ‘Herald  Only’  Club.  Your  series  of  institutional  ads 
for  house  organs  appeal  very  much  to  us.  We  hope  you  will  continue  the 
good  work. 

“We  are  anxious  to  exchange  ideas  with  exhibitors  who  publish  weekly 
papers  or  monthly  programs  and  would  be  more  than  pleased  to  mail  our 
program  to  members  of  the  ‘Herald  Only’  Club  in  exchange  for  their  pub- 
lications.” 

Ashworth  & Bartels,  Federal  theatre,  Denver,  thus  voice  the  wide- 
spread welcome  accorded  this  department’s  institutional  ad  series.  The 
remainder  of  their  letter  will  be  printed  in  the  “V.'hat  the  Picture  Did  for 
Me”  department  next  week. 

The  Ashworth  & Bartels  house  organ,  an  excellent  publication,  was 
analyzed  in  this  department  of  a recent  issue.  The  following,  from  their 
latest  edition,  which  'runs  32  pages  and  cover,  appeared  under  the  heading, 
“Our  Policy.’ 

To  show  all  high  class  and  refined  photoplays  produced. 

To  give  a wide  variety  of  comedies,  novelty  and  educational  subjects  with 
each  program. 

To  furnish  the  best  of  music. 

To  give  a special  School  Students  Matinee  every  Saturday,  consisting  of 
a feature  photoplay,  several  comedies  and  one  or  more  educational 
subjects. 

To  give  at  all  times  more  and  better  shows  for  less  money  than  elsewhere. 

To  make  the  Federal  the  most  refined  theatre  in  Denver. 

To  benefit  by  the  suggestions  or  constructive  criticism  of  our  patrons. 

To  maintain  one  admission  price. 

This  matter  is  presented  on  the  third  page  of  the  issue  in  editorial 
set-up,  but,  like  the  institutional  copy  being  supplied  in  The  Theatre  series, 
it  may  be  used  effectively  as  an  advertisement  or  editorial. 

The  Federal  is  represented  by  two  exceptional  slogans.  The  house 
organ  carries  the  line,  “Worlds  of  Parking  Space."  The  letterhead  has  a 
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REA  BACKS  SHORT 


N.  N.  FRUDENFELD,  World  Realty  Co., 
Omaha,  used  the  above  as  a half  page  to 
identify  a special  Easter  Style  newspaper 
section  with  “Fashion  Row,”  the  Metro 
picture.  His  letter  on  the  subject  is  pub- 
lished this  week. 

The  Sun,  it  will  be  noted,  has  a new 
catch  line,  “The  Sun  Has  the  Pictures.” 
STERN  BROS.,  New  York  department 
store,  installed  the  window  shown  at  left 
for  “Secrets,”  First  National  attraction 
starring  Norma  Talmadge,  the  original 
costume  angle  being  used. 

The  portrait  of  the  star,  at  back,  is  by 
Modrakovska. 


SUBJECT 


GEORGE  REA,  Colonial  theatre, 
Washington  C.  H.,  O.,  backs  his 
short  subjects  with  showmanship. 
The  above  display  was  used  for 
“Carmen,  Jt*.,”  Universal -Century 
Baby  Peggy  comedy. 


drawing  of  the  theatre  in  the  upper  left  corner  into  which  is  panelled  the 
line,  “It  Pays  To  Wait.” 

Designs  Own  Ads  to  Avoid 
Advertising  Producers 

(ILLUSTRATED  IN  ADJOINING  COLUMNS) 

THE  THEATRE,  Exhibitors  Herald.- — I am  enclosing  copy  of  layout 
ads  used  the  past  few  weeks  on  current  attractions.  With  very  few  excep- 
tions, I find  it  necessary  to  design  my  own  ads  to  get  away  from  spend- 
ing a lot  of  money  advertising  producers,  directors,  scenario  writers  and  others 
of  whom  the  public  have  never  heard. 

Comedy  producers  as  yet  do  not  think  enough  of  their  product  to  supply 
exhibitors  with  mats  that  are  really  worth  while. — M.  Rosenthal,  Strand 
theatre,  Waterbury,  Conn. 

Fashion  Show  Suggested  by 
Herald^ ^ Draws  S.  R.  O. 

THE  THEATRE,  Exhibitors  Herald. — I am  enclosing  a couple  of 
newspaper  clippings,  one  from  The  Sazwinah  Morning  News,  and  one  from 
The  Millen  News.  These  clippings  give  an  idea  of  what  a fashion  show  will  do. 

On  Friday,  March  21,  I put  on  a fashion  show  here  and  had  to  hang  out 
the  S.  R.  O.  in  fifteen  minutes  after  we  started  selling  tickets.  In  all  my  ex- 
perience I never  saw  anything  that  will  draw  like  a fashion  show.  I don’t 
care  how  small  the  town  is,  let  an  exhibitor  put  on  a fashion  show  and  he  will 
get  money  that  has  not  been  in  circulation. 

It  does  not  cost  the  exhibitor  anything  to  put  it  on.  Any  local  firm  that 
sells  ladies’  hats  and  gowns  will  put  it  on.  Mrs.  H.  P.  Anderson,  who  operates 
The  Quality  Shop  in  this  town,  told  me  that  it  did  not  cost  her  anything  extra, 
just  a little  trouble,  and  on  Saturday  morning  after  the  show  they  were  in 
front  of  her  place  waiting  for  her  to  open  up  so  they  could  buy  a hat  or  a 
dress. 

Brother  Exhibitors,  try  this  stunt  and  watch  your  pocketbook  swell.  I 


M.  ROSENTHAL’S  layout  for  “A 
Woman  of  Paris,"  United  Artists. 
Mr.  Rosenthal’s  letter  on  layouts 
and  stock  materials  ^s  published  in. 
an  adjacent  column. 
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EXPLOITATION  WINS  JAPAN 


DEL  GOODMAN,  repre- 
senting Fox  Film.  Corpora- 
tion at  Kobe,  Japan  writes: 

“Attached  find  two  pho- 
tograph* showing  how  the 
Elga  Clnb  in  Osaka  adver- 
tised ‘Queen  of  Sheba.’ 
You  will  note  they  are 
learning  modem  advertis- 
ing methods.” 

The  street  exploitation  of 
the  feature  is  shown  above 
and  in  the  second  photo- 
graph, not  reproduced.  A 
newspaper  page  devoted  to 


the  picture  is  shown  at 
right. 

The  trend  of  showman- 
ship in  Japan  is  a forward 
one.  A former  communica- 
tion from  Mr.  Goodman 
detailing  the  system  of  suc- 
cessive charges  in  force  in 
Japanese  theatres  was  an 
interesting  feature  of  a re- 
cent issue.  The  extensive 
exploitation  and  advertise- 
ment of  “Queen  of  Sheba” 
is  in  marked  contrast. 


(ACTION  and  beauty  seem  to  rate  about  the 
same  importance  as  concerns  space  value  in 
Japan  as  elsewhere. 
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M.  ROSENTHAL’S  layout  for  “Thy 
Name  Is  Woman,”  Metro  produc- 
tion. Mr,  Rosenthal  makes  his  own 
layouts  and  tells  why  in  this  issue. 


turned  away  at  least  150  that  could  not  get  even  standing  room. 

I would  not  have  thought  about  a fashion  show  if  I had  not  been  reading 
the  Herald.  More  power  to  the  Herald.  That’s  where  I get  all  my  dope. — 
C.  H.  Simpson,  Princess  theatre,  Millen,  Ga. 

Spikes  Easter  Fashion  Pages 
With  ^^Fashion  Row^^ 

(ILLUSTRATED  ON  OPPOSITE  PAGE) 

THE  THEATRE,  Exhibitors  Herald. — No  doubt  you  will  be  interested 
in  the  attached  special  section  that  we  got  out  on  Mae  Murray  in  “Fashion 
Row.”  Kindly  note  back  page  for  our  ad.- — N.  N.  Frudenfeld,  World  Realty 
Co.,  Omaha,  Neb. 


The  special  section  mentioned  was  carried  by  The  Omaha  Sunday  News,  running 
ten  pages,  the  first  decorative  and  in  color.  Eastern  fashion  advertisements  were  strung 
through  the  text,  which  was  of  appropriate  character,  making  a splendid  background  for 
the  half-page  Sun  theatre  ad  on  the  back. 

Exhibitors  Love  Letter 
Boosts  ^^Love  LetteF^ 

THE  THEATRE,  Exhibitors  Herald. — Below  is  a letter  which  I sent 
out  for  Gladys  Walton’s  picture,  “The  Love  Letter,”  which  would  have  gotten 
results  but  for  the  weather.  We  had  a blizzard  and  the  roads  were  impassable, 
so  the  rural  patronage  could  not  get  to  town. 

These  letters  I sent  to  the  ladies  of  the  town  and  country  and  they  caused 
a great  deal  of  comment.  After  reading  the  first  sentence,  they  are  sure  to 
read  the  balance. — W.  J.  Shoup,  DeLuxe  theatre,  Spearville,  Kan. 

The  letter  sent  out  by  Mr.  Shoup  reads  as  follows : 

“Dear  Friend: 

“This  is  not  a love  letter,  because  I am  a married  man  and  married  men  usually  get 
into  trouble  when  they  write  love  letters  to  other  women  and  I am  not  going  to  get  into 
that  kind  of  trouble  if  I can  help  it. 

“This  is  just  to  inform  you  that  on  Saturday,  April  5,  we  will  show  Gladys  Walton 
in  ‘The^  Love  Letter,’  also  little  Baby  Peggy  in  ‘Nobody’s  Darling.’  This  program  we  are 
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LOBBY  STUNT  STOPS  CROWD 


THOUSANDS  pass  the  Orpheum,  Chicago,  hourly,  and  many  of  them  were 
stopped  by  this  book  stunt  used  on  “When  a Man’s  a Man.’’  (See  story  in  this 
issue.) 


NIGHT  view  of  electric  billing 
given  “The  Eternal  City,”  First 
National,  when  exhibited  at 
the  Garrick  theatre,  Minneap- 
olis. Use  of  such  expensive 
space  for  “coming”  copy  ranks 
as  extraordinary,  much  as  it 
shouldn’t.  The  investment  un- 
doubtedly paid  dividends. 


sure  will  please  and  we  are  in  hopes  you  can  arrange  to  see  it. 

“We  wish  to  thank  you  for  your  past  patronage  and  hope  to  see  you  often  at  our 
theatre.” 

The  letter  was  signed  by  Mr.  Shoup. 

Chicago  Well  Covered  for 
^^When  a Man^s  a Man^^ 

Harold  Bell  Wright’s  “When  a Man’s  a Man,’’  Principal  Pictures  produc- 
tion distributed  by  First  National,  opened  at  the  Orpheum  theatre,  Chicago, 
auspiciously  in  spite  of  difficulties  surmounted  by  Herculean  measures  on  the 
part  of  J.  M.  Loughborough,  representing  Principal,  and  Ralph  T.  Kettering, 
of  Jones,  Linick  & Schaefer,  who  cooperated  in  the  campaign. 

A lobby  stunt  of  especial  value  where  pedestrian  traffic  is  heavy  and  con- 
stant as  at  the  Orpheum,  on  State  Street  in  the  heart  of  the  Loop,  was  used. 
An  open  book,  six  feet  by  four  feet,  was  mounted  on  an  easel  and  a girl  in  red 
uniform  turned  the  pages  steadily  with  a baton.  The  arrangement  is  shown 
in  a photograph  reproduced  herewith. 

^^Spring  Challenges  Exhibitor 
Efficiency/^  says  Franklin 

(FROM  HAROLD  B.  FRANKLIN’S  EDITORIAL  IN  THE  APRIL  5 ISSUE  OF  “THE  CLOSE  UP,” 

PARAMOUNT  THEATRE  ORGAN) 

Spring  is  a challenge  to  the  efficiency  of  every  exhibitor.  This  time  of  the  year 
introduces  many  rivals  to  the  theatre.  The  lure  of  the  great  outdoors  is  strong. 
The  automobile  which  was  stored  during  the  winter  is  now  ready  to  carry  the  family 
along  the  curving  highways  where  spring  beckons.  The  appeal  of  the  open  spaces 
is  an  irresistible  force  which  is  a challenge  that  should  make  every  exhibitor  only 
more  eager  to  prove  his  worth,  when  competition  is  strongest. 

This  is  the  season  of  the  year  that  suggests  the  birth  of  new  ideas,  new  thoughts. 
It  therefore  behooves  every  manager  to  make  double  his  efforts  to  maintain  a good, 
healthy  business. 

At  this  time  a theatre  must  be  made  more  attractive  than  ever  if  it  is  to  suc- 
cessfully combat  the  season.  The  spirit  of  spring  has  touched  every  possible  patron 
of  your  theatre.  They  are  all  now  in  the  mood  of  this  new  season,  • 


Spring  Urge  Seen 
In  Exploitation 

(Concluded  from  first  page) 

fith  from  the  screen  served  as  an  excuse 
for  calling  for  essays  on  the  best  reason 
for  her  returning 'to  the  screen  which  ob- 
tained valuable  newspaper  publicity. 

The  Strand  theatre,  Cincinnati,  O.,  is- 
sued a four  page  herald  bearing  on  the 
front  page  in  large  type  “What  I Know 
About  the  Oil  Scandal.”  The  second  page 
showed  that  he  knew  absolutely  nothing 
about  it  and  the  third  page  gave  the  in- 
formation that  he  did  know  that  there 
was  a laugh  in  every  foot  of  “The  Gallop- 
ing Fish.”  The  last  page  closed  with  the 
announcement  that  it  was  “a  whale  of  a 
story.” 

“A  Temporary  Husband” 

Cliff  Denham  of  the  Royal  theatre,  Vic- 
toria, B,  C.,  used  the  newspapers  for  an 
advance  teaser  campaign.  He  advertised 
as  follows:  “A  TEMPORARY  HUS- 
BAND— Young  girl,  22  years  of  age,  at- 
tractive, must  marry  within  a week.  Will 
pay  any  man  who  marries  her  well,  but 
he  must  leave  after  the  ceremony.  Prefer 
gentlemen  of  good  breeding,  but  one  who 
does  not  expect  to  live  longer  than  a week. 
Apply  Burns  and  Burns,  Post  box  1000.” 
A number  of  replies  were  received.  He 
followed  this  a week  later  with  another 
ad  reading:  “FOUND  — A TEMPO- 
RARY HUSBAND— He’ll  be  at  the 
Royal  theatre  four  days  commencing 
Monday.”  Regardless  of  a number  of  peo- 
ple who  would  glady  shoot  on  sight,  Den- 
ham believes  the  campaign  was  a big  suc- 
cess. 
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SHORT  SUBJECTS 


The  Exhibitor 
Critic  as  Seen 
By  a Producer 

{Despite  a well  grounded  distaste  for  the 
anonymous  in  any  form,  this  department 
believes  the  seed  of  sense  in  the  following, 
received  from  an  unexpected  source,  worthy 
of  distribution.  And  probably  it  wouldn’t 
register  so  well  without  the  dippant  tone  of 
its  utterance.) 

“From  the  producer’s  standpoint 
the  exhibitor’s  appraisal  of  a com- 
edy seems  to  be  made  only  through 
the  medium  of  his  auditory  senses, 
which  is  an  unfortvmate  state  of  af- 
fairs for  the  producer.  From  a com- 
fortable seat  in  the  box-office  an  ex- 
hibitor’s ears  are  bent  to  catch  the 
‘wows’  of  laughter  as  evoked  by 
the  cash  customers  when  viewing  a 
successful  comedy. 

“To  the  average  exhibitor  a com- 
edy is  not  a success  unless  the  audi- 
ence gives  vent  to  raucous  convul- 
sions of  laughter.  If,  from  the  back 
of  the  theatre,  the  exhibitor  can  ob- 
serve violent  evidence  of  physical 
mirth  he  decides  that  the  comedy 
was  a comedy. 

“If,  as  is  true  of  a great  many  au- 
diences, the  customers  happen  to  be 
made  up  of  those  who  can  appreci- 
ate a comedy  with  chuckles,  smiles 
and  nudges  the  exhibitor,  hearing 
no  vest-buttons  raining  on  the  floor, 
concludes  that  the  comedy  was  a 
successful  flop. 

“If  this  same  manner  of  appraisal 
was  applied  to  dramatic  production 
the  life  of  the  movie  theatre  would 
indeed  be  short.  It  would  mean  that 
the  exhibitor  would  not  put  his 
mark  of  approval  on  a dramatic 
thriller  unless  his  audience  effer- 
vesced tears  of  a volume  that  might 
rival  the  mighty  Niagara  or  moaned 
with  the  gusto  of  a Kansas  cyclone. 

“Emotions  are  never  expressed 
with  the  back  of  the  neck,  yet  how 
many  exhibitors  sit  in  front  of  their 
audiences  to  watch  faces  which 


might  betray  the  fact  that  they  are 
being  entertained? 

“Dramatic  pictures  are  usually 
enjoyed  in  profound  silence  and  a 
picture  can  be  a success  in  spite  of 
the  fact  that  the  piano  and  drums 
are  not  floating  in  a torrent  of 
tears  in  the  orchestra  pit. 

“So  in  conclusion  it  may  be  said 
that  the  exhibitor  might  as  reason- 
ably expect  the  display  of  violent 
physical  approval  for  a drama  as  he 
does  for  a comedy — but  who  ever 
heard  of  an  exhibitor  who  threw  out 
a dramatic  effusion  because  his  ush- 
ers didn’t  have  to  wear  rubber  boots  ? 
Yet  there  is  evidence  that  many 
thoroughly  enjoyable  comedies  have 
been  designated  to  the  exhibitor’s 
ashcan  because  the  patrons  did  not 
work  up  their  spirit  of  acceptance  to 
the  point  where  the  din  of  loud 
laughter  caused  ear-muffs  to  be 
worn  in  the  box-office.” 

Raps  Short  Subject 
Accessories 

M.  Rosenthal,  Strand  theatre, 
Waterbury,  Conn.,  writes  in  his  let- 
ter on  a preceding  page,  “Comedy 


FOX  NEWS  No.  54:  President’s  Father  Pre- 
pares Surprise  for  Son — New  York  Policewomen 
Trained — Harlan  F.  Stone  Named  Attorney  Gen- 
eral— First  Cavalry  Patrols  Border — Chorus  Girls 
Do  Their  Stuff — Winter  April  Fools  New  York — 
Turkey  on  Rampage — Stromboli  in  Eruption — 
Runster  Wins  Coffroth  Handicap. 

FOX  NEWS  No.  55:  Trout  Fishing  Season 
Opens — General  Nivelle  Dead — U.  S.  Ambassador 
to  Mexico  Arrives  at  Post — California  Boasts 
Finest  Babies — Rocky  Mountain  Big  Horns 
Photographed — Gorilla  Brought  to  U.  S. — Japa- 
nese Old  Fashioned  in  Rice  Preparation — Search- 
lights Aid  Quaker  City  Police — Single  Foot  Wins 
at  Bowie — Pope  Elevates  Archbishops  Hayes  and 
Mundelein. 

INTERNATIONAL  NEWS  No.  31:  British 
Steamer  Smashed  in  Collision — Dog  Dives  50 
Feet  at  Command — British  Aviators  Start  World 
Flight — World’s  Strongest  Woman  in  Demonstra- 
tion— Gorilla  Brought  to  U.  S. — Deep  Seat  Fisher- 
men Make  Enormous  Hauls — Pope  Elevates 
Archbishops  Hayes  and  Mundelein — Territorial 
Specials, 

INTERNATIONAL  NEWS  No.  32:  Find 
Underworld  Palace  in  New  Mexico — Premier 
Poincare  and  Cabinet  Pose — Hugo  Stinnes  Dead 
— New  Ambassador  to  Italy  Arrives  in  Rome — 
New  Egyptian  Parliament  Opens — Steamer  Driven 


producers  as  yet  do  not  think 
enough  of  their  product  to  supply 
exhibitors  with  mats  that  are  really 
worth  while.”  This  at  the  end  of  a 
letter  telling  how  he  lays  out  his 
own  advertisements  to  avoid  adver- 
tising producers,  directors,  scenario 
writers  and  others  the  public  does 
not  know. 

If  Mr.  Rosenthal’s  estimate  of 
short  subject  accessories  is  that  of 
the  majority  of  exhibitors,  comedy 
producers  have  the  correction  of  the 
existing  evil  in  their  own  hands. 
And  if  he  is  right  as  to  the  reason, 
that  is  an  even  more  serious  matter. 

Novelty 

Scores 

“P  1 a s t i g r a m s,”  Educational’s 
“third  dimension  pictures”  subject, 
is  first  reported  to  “What  the  Pic- 
tures Did  for  Me”  in  this  issue  and 
the  report  is  favorable. 

No  more  novel  subject  than  this 
has  been  issued  in  a long  time, 
which  probably  explains  to  great  ex- 
tent its  reception. 

Novelty  scores  every  time. 


Ashore  at  Belimore,  L.  I. — Cavalry  Trained  to 
Defy  Fire  Perils — Landslide  Buries  Italian  Vil- 
lages— Territorial  Specials'. 

KINOGRAMS  No.  2344:  Pay  Tribute  to 

Glory  of  Admiral  Peary — Risk  Xives  to  Test 
New  Gas  Masks — King  of  Grouse  Dogs  Photo- 
graphed— Baby  Crop  Arrives  at  Zoo — Athletes 
Try  for  Olympic  Honors — Strongest  Woman  in 
Demonstration — Boy  Weighs  745  Pounds — Run- 
star  Wins  Coffroth  Handicap — Daredevils  Active 
with  Coming  of  Spring. 

PATHE  NEWS  No.  30:  German  Active  in 
Football — Honor  Memory  of  Admiral  Peary — 
Fire  Destroys  World’s  Largest  Rice  Mill — South 
American  Would  Fight  Dempsey — Secretary 
Weeks  Welcomes  Pershing  to  Washington — 
Strongest  Woman  in  Demonstration — Gorilla 
Brought  to  U.  S. — Pope  Elevates  Archbishops 
Hayes  and  Mundelein — Spills  and  Thrills  Mark 
English  Steeplechase — Territorial  Specials. 

PATHE  NEWS  No,  31;  New  Jersey  Bunga- 
lows Flooded— Resume  Formal  Relations*  with 
Mexico — Gasoline  Tanker  Blown  Ashore — New 
Attorney  General  Takes  Oath — Indict  Wheeler 
on  Oil  Charge — World’s  Youngest  Grandmother, 
29 — Sculler  Ignores  Ice  Floes — Dawes  Committee 
Finishes  Report — Greeks  Hail  Democracy — Ter 
ritorial  Specials. 
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The  Parent-Teachers  Association  of  Chicago  re- 
cently sent  out  several  thousands  of  questionnaires 
to  parents  throughout  the  city  and  the  answers 
which  have  just  been  compiled  show  many  new  and 
interesting  angles  and  suggestions.  One  startling 
phase  of  the  canvass  showed  that  fewer  youngsters  are 
going  to  picture  shows  today  than  formerly  and  the 
answer  is  “they  do  not  show  enough  adventure  films 
or  stories  of  olden  times.”  Another  parent  replied 
“they  do  not  show  enough  good  comedies.” 

Many  of  the  regular  picture  fans  said  they  went 
to  the  theatre  to  see  their  favorite  stars,  not  to  see  a 
partieular  story  screened,  while  quite  a few  stated  they 
would  like  to  see  classics  by  Dickens,  Jane  Austin, 
Virgil,  Homer  and  Stevenson  made  into  pictures  be- 
cause they  study  them  in  school.  It  has  been  the  ex- 
perience of  producers  that  while  these  latter  make  ex- 
cellent films,  from  an  artistic  standpoint,  they  are  not 
well  supported  by  the  majority  of  picture  devotees  and 
therefore  have  not  proved  a very  big  success,  except 
in  rare  instances. 

“ICEBOUND”  (Paramount)  is  another  one  of 
those  gems  we  have  come  to  associate  with  William  de 
Mille’s  name.  It  is  a simple  yet  expressive  story  of 
New  England  farm  life,  adapted  from  an  Owen  Davis 
play,  and  so  well  acted  and  directed  it  will  prove  a de- 
light to  every  intelligent  picture  patron.  Lois  Wilson 
and  Richard  Dix  have  the  leading  roles. 

“THE  STORM  DAUGHTER”  (Universal)  is  a 
melodramatic  recital  of  life  aboard  a wind  jammer  on 
the  high  seas.  It  presents  Priscilla  Dean  in  her  last 
Universal  product  before  branching  out  as  an  independ- 
ent star,  but  the  bulk  of  the  credit  for  the  pictures’  suc- 
cess goes  to  Tom  Santschi,  as  the  brutal  sea  captain. 
A fair  offering. 

“VIRTUOUS  LIARS”  (Vitagraph)  made  by 
Whitman  Bennett,  presents  a good  cast  in  a poor  story. 
It  is  a mechanically  produced  film  of  the  society  drama 
class  but  has  little  to  recommend  it  to  picture-going 


public.  Maurice  Costello,  Edith  Allen,  David  Powell 
and  others  do  their  best  to  make  it  realistic  but  only 
partially  succeed. 

“HIS  FORGOTTEN  WIFE”  (F.  B.  O.)  is  an- 
other Palmer  Photoplay  Corporation  production.  It  fea- 
tures Madge  Bellamy  and  Warner  Baxter,  Maude 
Wayne  and  Thomas  Guise  in  support.  A soldier’s 
lost  identity  is  the  mainspring  of  the  story  and  this 
phase  of  the  plot  is  quite  well  worked  out.  The  picture 
is  a bit  longer  than  necessary,  perhaps,  but  has  enough 
action  for  the  footage. 

“GALLOPING  GALLAGHER”  (F.  B.  O.)  is  a 
conventional  Western  with  Fred  Thomson  and  his 
white  horse  Silver  King  featured.  It  will  appeal  prin- 
cipally to  those  who  like  their  melodrama  spread  on 
thick.  There  is  plenty  of  action  of  the  knock-’em-down 
drag-’em-out  type,  some  of  it  pretty  far  fetched. 

“A  SON  OF  THE  SAHARA”  (First  National)  is  a 
colorful  tale  of  the  desert,  of  a Sheik  and  a pretty  girl. 
The  first  part  is  a trifle  draggy  but  winds  up  in  truly 
exciting  manner  and  is  well  acted.  The  scenes  were 
made  upon  the  original  location  of  the  story.  Bert  Ly- 
tell,  Claire  Windsor,  Walter  McGrail  and  others  ap- 
pear in  it. 

“FORTY-HORSE  HAWKINS”  (Universal)  is  a 
commonplace  story  of  a Western  youth  who  is  hotel 
clerk,  porter  and  stage  manager,  who  falls  in  love  with 
a stranded  actress,  goes  to  the  city  to  see  her  and  gets 
a job  in  her  company.  Not  a very  strong  vehicle  for 
Mr.  Gibson. 

“THE  MORAL  SINNER”  (Paramount)  a Ralph 
Ince  production,  made  from  the  stage  play  “Leah 
Kleschna,”  with  Dorothy  Dalton,  James  Rennie  and 
other  well  known  players.  While  it  is  interesting  the 
plot  is  so  threadbare  it  will  be  found  but  fair  entertain- 
ment by  most  audiences. 

J.  R.  M. 


Three  important  scenes  from  Associated  First  National  pictures  to  be  issued  during  April.  (Left)  Claire  Windsor  ^d  Walter 
McGrail  in  “A  Son  of  the  Sahara”;  (centre)  Blanche  Sweet  and  Warner  Baxter  in  “Those  Who  Dance,”  and  (right)  Mary 
Carr  and  Bessie  Love  in  “The  Woman  on  the  Jury.” 
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Romantic  Drama 
Well  Produced 

“A  SON  OF  THE  SAHARA,” 

a First  National  attraction,  with 
a special  cast.  Written  by 
Louise  Gerard.  Robert  B. 
Kirrle,  photographer.  Edwin 
Carewe,  director.  Eight  reels. 

This  is  a colorful  and  romantic  tale 
of  the  love  of  a Sheik  for  a beautiful  Eng- 
lish maiden.  It  was  adapted  from  Louise 
Gerard’s  novel  and  First  National  sent 
the  entire  company,  director,  cameramen 
and  assistants  to  Algiers  to  make  it  upon 
the  original  location  of  the  story.  There- 
fore, it  has  the  proper  atmo-sphere.  and 
the  picturesque  scenes  of  the.  Great  Sa- 
hara desert  and  the  Algierian  villages  add 
considerably  to  the  enjoyment  of  the  film. 

The  picture  opens  with  the"  death  of 
the  Sheik,  and  his  son  vowing  vengeance 
upon  the  army  officer  responsible  for  his 
death.  The  Son  of  the  Sahara  declares 
he  will  sell  the  Captain’s  daughters  into 
slavery.  Fifteen  years  elapise  and  the 
Son,  college  edq'cated  and  thoroughly 
modern  when  in  the  city,  returns  to  the 
desert  as  leader  of  a strong  tribe  which 
dominates  the  country.  In  Paris  he  had 
become  acquainted  with  a beautiful  Eng- 
lish girl  and  they  renew  their  acquaint- 
ance on  the  edge  of  the  desert,  where  she 
comes  to  meet  her  father.  She  repulses 
him,  however,  when  she  learns  that  he  is 
of  a dark  race.  His  men  overcome  the 
small  detachment  of  soldiers  under  the 
girl’s  father’s  command  and  he  is  im- 
prisoned, while  the  young  Sheik  takes 
the  girl  to  his  palace.  Remorse  over- 
comes him  and  he  releases  her  and  her 
father,  just  as  reinforcements  arrive  and 
overthrow  the  bandits  of  the  desert.  A 
letter  discloses  the  young  man’s  true 
identity,  however,  and  she  declares  her 
love  for  him. 

The  battle  scenes  are  well  handled  and 
the  lighting  is  particularly  pleasing.  The 
early  part  of  the  story  drags  a trifle  and 
needs  pepping  up.  The  cast  is  an  ex- 
cellent one  and  each  contributes  his  or 
her  best  efforts  to  the  picture’s  success. 

The  Cast:  Bert  Lytell,  Claire  Windsor, 
Walter  McGrail,  Rosemary  Theby,  Paul 
Panzer  and  Montagu  Love. 

Commonplace  Story 
But  Fairly  Amusing 

“FORTY-HORSE  HAW- 
KINS,”  a Universal  production 
starring  Hoot  Gibson.  Written 
by  Raymond  Schrock  and  Ed- 
ward Sedgwick.  Photographed 
by  Charles  Dorian.  Directed 
by  Edward  Sedgwick.  Six 
reels. 

_ A farcical  story,  but  not  treated  con- 
sistently as  farce.  The  story  is  negli- 
gible, concerning  a Western  small  town 
clerk  and  man  of  all  work  who  falls  in 
love  with  a stranded  show  girl.  He  fol- 


lows her  to  the  city  and  gets  a job  as 
a super  in  the  company  in  which  she  is 
starred.  Through  blundering  on  the 
stage  at  the  wrong  moment,  he  adds  an 
unexpected  punch  to  the  final  act  of  the 
play  and  saves  it  from  falling  flat.  The 
picture  fades  out  with  the  hero  and 
heroine  sitting  all  night  in  the  theatre 
upon  the  set  in  which  play  closed,  look- 
ing into  one  another’s  eyes. 

Gibson  plays  the  role  of  Bud  Hawkins, 
the  youth  who  leads  a busy  life  meeting 
all  trains,  carrying  ice  water  to  guests 
and  acting  as  stage  manager  of  the  local 
opera  house.  He  has  one  suit  of  clothes, 
but  innumerable  caps  for  the  varied  posi- 
tions he  fills.  Anne  Cornwell  was  the 
heroine  of  the  piece,  pretty  and  effective 
in  the  role  of  the  actress.  Richard 
Tucker  appeared  opposite  her  as  her 
leading  man,  jealous  of  her  attentions  to 
Bud.  It  was  well  staged  and  contains 
some  good  photography.  The  titles 
were  in  semi-humorous  vein  and  the  pic- 
ture will  get  over  wherever  Gibson  is  a 
favorite. 

The  Cast:  Hoot  Gibson,  Anne  Corn- 
well,  Richard  Tucker. 


Lost  Identity 
Well  Handled 

“HIS  FORGOTTEN  WIFE,” 

an  F.  B.  O.  attraction,  a Palmer 
photoplay,  starring  Madge  Bel- 
lamy and  Warner  Baxter.  Scen- 
ario by  Will  Lambert  and 
Del  Andrews.  Story  by  Will 
Lambert.  Directed  by  William 
A.  Seiter.  6,500  feet. 

Lost  identity  is  quite  expertly  man- 
aged as  the  complicating  item  in  this 
post-war  drama.  If  the  untangling  of 
resultant  misunderstandings  had  been  ac- 
complished in  perhaps  one  reel  less  of 
film  the  picture  would  be  better,  but 
there’s  adequate  action  to  while  away 
the  minutes  intervening  between  the  es- 
tablishment of  the  big  situation  and  its 
unravelment. 

Madge  Bellamy  and  Warner  Baxter 
hold  the  lens  most  of  the  way  and  draw 
about  evenly  as  to  acting  honors.  She 
is  called  upon  to  be  French  and  needs 
only  a few  of  the  dialect  subtitles  to 
make  you  believe  she  is.  He  is  encum- 
bered with  the  necessity  of  appearing 
confused  throughout  the  picture  but  does 
it  quite  well.  Maude  Wayne,  third  in 
prominence,  had  a bad  assignment  and 
didn’t  overcome  it.  Tom  Guise  does  bet- 
ter with  slightly  less  responsibility. 

The  story  is  about  a wounded  soldier 
who  cannot  remember  his  past  life,  the 
nurse  who  falls  in  love  with  him  and 
supplies  a substitute  name  to  make  him 
happy,  their  return  to  America  married 
and  the  machinations  of  his  former  fian- 
cee to  retain  control  of  the  estate  which 
she  inherited  when  he  was  pronounced 
dead.  At  first  she  makes  the  couple  be- 
lieve that  she  is  his  wife,  but  the  family 
lawyer  adjusts  this  deception  and  the 


struggle  goes  forward  by  guile.  There 
is  a wild  automobile  chase  when  the  real 
wife  brings  back  the  absconding  pre- 
tender, and  another  at  the  end  of  the 
picture  when  the  husband  rescues  his 
wife.  It  all  ends  as  it  should. 

The  Cast:  Madge  Bellamy,  Warner 
Baxter,  Maude  Wayne,  Hazel  Keener, 
Tom  Guise,  Willis  Marks,  Eric  Mayne. 

Another  Splendid 
William  de  Mille  Film 

“ICEBOUND”  a Paramount 
production,  with  a special  cast 
headed  by  Lois  Wilson  and 
Richard  Dix.  Written  by  Owen 
Davis.  Adapted  by  Clara  Ber- 
anger.  Directed  by  William  de 
Mille.  Length,  6,470  feet. 

Founded  on  the  Owen  Davis  play  which 
won  the  Pulitzer  prize  last  year,  this  pic- 
ture will  undoubtedly  attract  many  who 
saw  the  play,  and  it  should  prove  a most 
satisfying  film  for  those  who  did  not.  It 
will  appeal  to  the  more  intelligent  and 
thoughtful  of  theatre-goers.  At  the  Mc- 
Vicker’s  theatre,  Chicago,  where  it  played 
the  week  of  April  7-13,  it  created  more 
than  the  usual  amount  of  comment  from 
patrons  and  was  awarded  a vote  of  ex- 
cellence by  the  attendance. 

It  is  one  of  those  splendid  William  de 
Mille  productions  that  shows  skill  in 
handling  little  incidents  of  the  story  and 
in  drawing  the  characters.  The  “creep- 
ing” rocking  chair,  for  instance,  got  many 
a laugh,  and  Mr.  De  Mille  has  succeeded 
admirably  in  maintaining  the  atmosphere 
of  a cold,  cheerless  New  England  farm 
throughout.  The  photography  helps  ma- 
terially in  putting  over  the  picture. 

Lois  Wilson,  as  the  “poor  relation”, 
gives  a splendid  characterization,  play- 
ing with  repression  a difficult  part.  John 
Daly  Murphy  was  excellent  in  the  role 
of  the  elder  son,  while  Richard  Dix,  the 
returned  dough  boy,  made  a good  hero. 
Edna  May  Oliver  furnished  much  of  the 
comedy  as  the  maid,  and  Ethel  Wales 
was  delicious  as  the  old-maid  daughter. 
Joseph  Depew  and  Vera  Reynolds  were 
pleasing  in  their  respective  roles  while 
Alice  Chapin,  as  the  “icebound”  mother 
scored  in  every  scene.  The  sets  are  in 
keeping  with  the  whole  and  add  to  atmos- 
phere of  the  farm  life. 

The  story  is  laid  on  a New  England 
farm  where  we  are  introduced  to  a typi- 
cal, cold  family — the  Jordans,  mother,  two 
sons,  and  two  daughters.  There  is  a girl, 
an  adopted  daughter,  who  is  left  the  Jor- 
dan farm  and  fortune  upon  the  death  of 
the  old  lady.  In  a letter  she  is  urged  to 
save  the  son,  an  idler.  This  she  does 
after  a struggle  through  the  help  of  the 
family  lawyer  and  the  boy  finally  sees 
what  a fool  he  has  been  and  realizes  he 
loved  her  all  the  time. 

The  Cast:  Lois  Wilson,  Richard  Dix, 
Helen  Dubois,  Edna  Mav  Oliver.  Vera 
Reynolds.  Marv  Foy.  Joseph  Deoew, 
Ethel  Wales,  Alice  Chapin,  John  Daly 
Murphy,  Frank  Shannon. 
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Good  Cast 

But  Ordinary  Story 

“VIRTUOUS  LIARS”  a Whit 
man  Bennett- Vitagraph  pro- 
duction with  special  cast.  Ed- 
ward F.  Paul,  photographer. 
Written  by  E.  C.  Holland.  Di- 
rected by  Whitman  Bennett. 

Six  reels. 

"Virtuous  Liars”  is  a mechanically  pro- 
duced picture  of  no  particular  merit.  It 
belongs  to  the  society  drama  class  and 
is  saved  from  utter  mediocrity  by  a well 
chosen  cast  consisting  of  David  Powell, 
Edith  Allen,  Maurice  Costello,  Ralph 
Kellard,  Naomi  Childers,  Burr  McIntosh, 
Dagmar  Godowsky  and  a cute  "stagey” 
youngster  whose  name  is  not  given  in  the 
cast. 

The  story  concerns  a fiction  heroine 
beautiful  but  dumb,  her  dissolute  hus- 
band who  leaves  her  and  goes  to  Havana 
where  he  has  an  affair  with  another 
woman.  A young  doctor  being  told  she 
has  been  a "widow  for  three  years”  falls 
in  love  with  the  pretty  wife,  not  knowing 
she  has  never  been  divorced.  Apparently 
this  never  occurred  to  her.  The  "virtuous 
lie”  consists  of  keeping  the  world  in  ig- 
norance of  the  fact  that  she  has  a hus- 
band. Finally  the  husband  returns,  much 
to  the  Doctor’s  surprise,  but'  he  is  con- 
veniently killed  by  a jealous  friend  of 
the  Havana  lady,  and  they  are  married 
in  a sub-title. 

The  picture  has  been  lavishh'  mounted 
and  Miss  Allen  looks  beautiful  as  the 
wife.  David  Powell  is  effective  in  a role 
that  does  not  call  for  any  great  acting, 
while  Ralph  Kellard  was  satisfactory  as 
the  drunken  husband.  Dagmar  Godow- 
sky is  the  Spanish  lady  from  Havana. 

The  Cast:  David  Powell,  Maurice  Cos- 
tello, Edith  Allen,  Ralph  Kellard,  Naomi 
Childers,  Burr  McIntosh,  Dagmar  Go- 
dowsky. 


Good  Western 
Of  Its  Type 

“GALLOPING  G A L L A - 
GHER,”  F.  B.  O.  production, 
starring  Fred  Thomson.  Writ- 
ten by  Marion  Jackson.  Ross 
Fisher,  photographer.  Directed 
by  Albert  Rogell.  Five  reels. 

This  is  a conventional  Western  and 
only  differs  from  hundreds  of  others  in 
one  respect,  the  work  of  the  remarkable 
white  horse — Silver  King.  It  will  doubt- 
less appeal  to  audiences  who  like  their 
melodrama  spread  on  thick,  for  there  are 
fights  galore,  some  wild  riding,  shootings 
and  not  a little  comedy.  The  big  fight 
scene  near  the  end  where  the  hero  whips 
the  villain  and  they  roll  out  of  a second 
story  window  and  down  onto  the  ground. 


is  a little  farfetched,  as  is  the  scene 
where  the  horse  knocks  down  the  jailer 
and  takes  the  keys  away  from  him  carry- 
ing them  to  his  master  behind  prison 
bars. 

Fred  Thomson  deserves  better  material 
than  is  offered  in  “Galloping  Gallagher.” 
He  has  personality  and  knows  how  to 
act  before  the  camera.  With  better 
stories  he  would  soon  be  in  the  front 
rank  of  Western  types.  He  is  given  good 
support  by  Frank  Hagner,  as  Burke; 
Nelson  McDowell,  as  Berry,  and  Hazel 
Keener,  ' as  Evelyn  Churchill,  the  lady 
evangelist. 

The  story  opens  with  Gallagher,  a 
wanderer,  riding  into  town  just  as  the 
town  bank  is  being  held  up.  He  cap- 
tures the  bandits  and  is  immediately 
made  sheriff.  A lady  “parson”  comes 
to  town  and  Gallagher  proceeds  to  get 
her  twelve  “converts”  to  outdo  the  last 
town  she  was  in.  The  president  of  the 
bank.  Burke,  tries  to  kidnap  her,  but 
Gallagher  whips  Burke  in  a hand-to-hand 
encounter  and  wins  the  girl. 

The  Cast:  Fred  Thomson,  Hazel 
Keener,  Frank  Hagney,  Nelson  Mc- 
Dowell, "Shorty”  Hendricks,  Andy  Mor- 
1 is. 

Sea  Melodrama  With 
Regeneration  Twist 

“THE  STORM  DAUGHTER” 

a Universal  production,  with 
Priscilla  Dean  starred.  Julien 
Croijaeger  photographer.  Writ- 
ten by  Leete  Renick  Brown. 
Directed  by  George  Archain- 
baud.  Length,  5,300  feet. 

This  is  Priscilla  Dean’s  last  picture  for 
Universal.  It  is  principally  a study  in 
character.  A brutal  sea  captain,  disap- 
pointed with  life  because  his  wife  ran 
away  with  another  man,  ill  treats  every- 
one with  whom  he  comes  in  contact. 
Priscilla  Dean  is  the  featured  star,  al- 
though Tom  Santschi  as  the  sea  captain 
dominates  the  picture.  There  is  nothing 
unusual  in  this  dramatic  recital.  The 
fight  scenes,  where  the  crew  stages  a 
fake  fight  in  order  to  overpower  the  bru- 
tal captain,  has  been  shortened  apparently 
to  avoid  trouble  with  censors.  Another 
scene  where  he  attacks  the  girl  in  her 
cabin,  but  is  overcome  with  remorse 
leaves  quite  a gap.  The  captain’s  regen- 
eration, through  a letter  from  his  mother, 
and  the  girl’s  complete  capitulation  to 
the  man  who  had  abused  her,  are  far- 
fetched points  of  the  story. 

The  story  tells  of  a small  fishing  smack 
that  is  run  down  by  a sailing  vessel  under 
the  orders  of  Capt.  “Brute”  Morgan,  most 
despised  man  of  the  seas.  Kate  Master- 
son,  daughter  of  the  sea,  is  taken  aboard 
and  made  to  work  in  the  cook’s  galley. 
In  a drunken  fit  he  attacks  the  girl  but 


is  seized  with  remorse  when  he  sobers 
up.  The  first  mate  plans  to  get  charge 
of  the  ship  and  the  crew  stages  a mutiny, 
overpowers  “Brute”  Morgan  and  chain 
him  to  his  bunk.  During  a storm  Ren- 
nert, the  first  mate  loses  control  of  the 
ship  and  she  goes  on  the  rocks.  Kate  re- 
leases Morgan  and  they  are  washed 
ashore  and  saved. 

The  Cast:  Priscilla  Dean,  Tom  Sant- 
schi, William  B.  Davidson,  J.  Farrel  Mc- 
Donald, Cyril  Chadwick,  Bert  Roach, 
Alfred  Fisher,  George  Kuwa  and  Harry 
Mann. 

Only  Fair 
Program  Picture 

“THE  MORAL  SINNER,”  a 

Paramount  production,  based 

on  the  stage  play  “Leah 

Kleschna,”  directed  by  Ralph 

Ince,  adapted  to  the  screen  by 

J.  Clarkson  Miller.  Length 
5,499  feet. 

With  the  exception  of  a good  conti- 
nuity and  pleasing  photography  there  is 
nothing  in  this  latest  Paramount  picture 
to  lift  it  above  the  level  of  a very  ordi- 
nary program  effort.  Director  Ralph  Ince 
has  succeeded  in  injecting  a fair  amount 
of  interest  in  a theme  worn  threadbare 
on  screen  and  stage,  and  Dorothy  Dalton 
in  the  name  part  gives  quite  a capable 
performance,  making  the  most  of  her 
good  looks  and  ability. 

There  is  little  variance  in  the  plot  from 
what  has  been  done  many  times  before 
in  crook  melodramas  where  the  crook’s 
daughter  falls  in  love  with  a good  young 
man  and  is  brought  to  see  the  error  of 
her  ways  and  to  subsequent  redemption. 

Leah  Kleschna  is  the  daughter  of  a 
notorious  crook  and  has  been  trained  in 
the  ways  of  thievery  by  her  father.  The 
scapegrace  son  of  a French  general  falls 
in  love  with  her  but  she  spurns  him.  Her 
father  uses  the  scapegrace  as  a tool 
finally  inducing  him  to  rob  his  own  fath- 
er’s safe  of  jewels. 

Leah  is  rescued  from  a fire  by  Paul 
Sylvain  (James  Rennie)  with  whom  she 
falls  in  love.  Learning  of  the  theft  of  the 
general’s  jewels  by  her  father  and  his 
accomplice,  she  attempts  to  return  them 
and  is  detected  in  the  act  by  the  general 
and  Sylvain.  The  former  accuses  her  of 
theft  but  Sylvain,  although  believing  her 
guilty,  helps  her  escape. 

Leah  renounces  her  life  of  crime  and 
goes  to  the  country  where  she  works  in 
the  fields  as  a peasant  woman.  There 
she  is  found  by  Sylvain,  after  a frantic 
search,  and  the  fade-out  shows  them 
happy  in  each  other’s  arms. 

The  Cast:  Dorothy  Dalton,  Paul  Mc- 
Allister. W.  I.  Percival,  James  Rennie, 
Florence  Fair,  Frederick  Lewis,  Alphonz 
Ethier. 


Three  scenes  from  Film  Booking  Offices’  new  production,  “Fools  in  the  Dark,”  directed  by  A1  Santell  and  featuring  Matt  Moore 

and  Patsy  Ruth  Miller. 
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The  Cameraman 

A Department  Devoted  to  the  Advancement  of  Screen  Photography 


Still  Photography 
Is  Failure  Today 
Says  Cameraman 

Official  Magazine  Cites  Some 
Reasons  Why  Stills  Are 
Inferior 

Still  photography,  says  a writer  in 
American  Cinematographer,  the  official 
organ  of  the  American  Society  of  Cine- 
matographers, is,  generally  speaking,  a 
practical  failure  today. 

This  condition,  says  the  writer,  is  not 
the  fault  of  the  photographer.  He  says: 

“The  limitations  of  engraving  and  lith- 
ographic processes  and  of  newspaper 
practices  do  not  always  render  it  expedi- 
ent to  concentrate  on  pictorial  beauty 
when  pictures  are  to  be  used  for  publicity 
and  exploitation  purposes.  And  what, 
after  all,  are  stills  made  for,  except  for 
publicity  and  exploitation  purposes? 

“Stills  which  the  photographer  or  the 
cinematographer  shoots  of  the  various 
scenes  may  be  said  to  have  three  general 
uses:  First,  for  Newspaper  reproduction; 
second,  for  lithographic  reproduction,  and 
third,  for  lobby  card  displays. 

* * * 

“Whoever  has  charge  of  the  still  mak- 
ing in  any  particular  company  should 
piake  it  a part  of  his'  duties  to  have  intel- 
ligent attention  paid  to  the  use  to  which 
each  still  is  to  be  put  before  any  such 
still  is  made.  A still  isn’t  just  a still — or 
shouldn’t  be.  Each  should  be  a definite 
unit  toward  furthering  the  interests  of 
the  production  to  which  it  relates.  It 
should  be  a force  of  attraction — a force 
that  will  tend  to  draw  people,  after  they 
have  examined  a reproduction  of  the  still, 
to  the  theatre. 

“Stills  don’t  become  units  of  attraction. 


Three  veteran  cameramen  at  Universal 
City.  William  Fildew,  A.  S.  C.,  who 
‘‘Fools  Highway*';  Clyde  DeViima,  who 
photograph^  “Sporting  Youth,**  and  Jack- 
son  Rose,  A.  S.  C.,  who  hlmedi  “Excite- 
ment.** 


This  department  is  dedicated 
to  the  cinematographers  of  the 
country,  and  is  published  for 
the  purpose  of  bringing  to  ex- 
hibitors and  producers  a better 
understanding  of  the  men  who 
are  in  such  a large  measure  re- 
sponsible for  the  advance  in 
art,  lighting  and  photography 
of  motion  pictures. 


however,  when  the  still  photographer  is 
rustled  on  the  set  at  the  last  moment  and 
made  to  pick  around,  photographically, 
in  the  scene’s  ‘leavings.’  It  should  be 
made  just  as  possible  for  him  to  shoot  a 
carefully  planned  and  well  arranged  still 
as  it  is  provided  for  the  director  to  direct 
a carefully  planned  and  well  arranged 
scene.  If  the  director  is  short-sighted 
enough  not  to  be  interested  sufficiently 
to  give  thought  to  the  shooting  of  stills, 
then  he  should  be  at  least  patient  enough 
not  to  rush  prematurely  on  to  the  next 
scene  or  to  excuse  his  players  from  the 
set  before  the  still  photographer  has  had 
a chance  to  make  a still  that  is  some- 
thing more  than  just  a photograph. 

“Still-time  should  not  be  impatiently 
fretted  through  as  a necessarj"  evil — it  is 
one  of  the  best  intrinsic  opportunities 
for  the  player  to  ‘put’  himself  ‘over’  with 
the  public. 

“To  return  to  our  first  general  division 
for  the  outlet  of  stills — that  of  newspaper 
reproduction.  What  kind  of  stills  are 
reallj^  needed  for  newspaper  reproduc- 
tion? 

“First  and  foremost,  good  photo- 
graphic quality  being  granted,  condensa- 
tion should  be  the  keynote  of  the  still 
for  the  newspaper.  An  eight  by  ten  that 
attempts  to  crowd  the  entire  set  into  one 
negative  is  usually  worthless  for  news- 
paper reproduction  if  for  no  other  reason 
than  no  less  than  a five-column  cut 
would  be  required  to  bring  it  out  at  all 
distinctly — and  a five-colurhn  cut  would 
mean  a one-half  reduction. 

“The  still  that  can  be  reproduced  leg- 
ibly in  a two-column  and,  at  a maximum, 
a three-column  cut,  is  the  still  that  will 
bring  in  the  most  results  for  the  time 
required  to  make  it.  Another  secret 
which  he  who  is  in  charge  of  the  making 
of  stills  should  know  is  this — get  your 
best  box  office  characters  as  close  to  each 
other  as  possible  in  the  shooting  of  a still. 
If  the  newspaper  editor  must  instruct  his 
engraver  to  cut  out  certain  parts  of  the 
picture  in  order  to  have  it  reproduced  in 
a required  width,  make  it  impossible  for 
him  to  eliminate  the  players  wlio  mean 
money  to  the  box  office,  but  at  the  same 
time  make  the  picture  compact  enough 

{Continued  on  following  page) 


Cameraman  Makes 
Appeal  for  Credit 
On  Picture  Titles 

Deplores  Cutting  of  Names 
From  Productions  by 
Exhibitors 

An  implied  afipeal  to  all  exhibitors  to 
refrain  from  cutting  from  the  credit 
titles  on  pictures  the  names  of  the 
cameramen  is  contained  in  a letter  writ- 
ten by  Ned  Van  Buren,  member  of  the 
American  Society  of  Cinematographers, 
to  Joseph  Plunkett,  managing  director 
of  the  New  York  Strand. 

After  citing  to  Mr.  Plunkett  the  fact 
that  the  cameraman’s  name  is  eliminated 
from  the  credit  title  on  a picture  pre- 
sented at  the  Strand,  Mr.  Van  Buren 
continues: 

“You  certainly  must  realize  that  screen 
credit  to  a cameraman  means  more  to 
him  than  merely  the  thought  that  he  is 
getting  credit  for  his  work.” 

“Coming  to  facts  of  the  matter,”  he 
writes,  “it  takes  cooperation  all  around 
to  turn  out  a finished  production,  but 
with  all  the  cooperation  possible,  if  the 
cameraman’s  exposure  is  wrong  no  one 
in  the  whole  industry  can  put  it  there, 
so  on  behalf  of  all  cameramen  of  the 
U.  S.  don’t  destroy  the  credit  that  the 
producer  gives  us  by  cutting  our  names 
from  the  productions  that  are  shown  at 
the  Strand  theatre.” 

He  urges  Mr.  Plunkett  and  all  . other 
exhibitors  to  give  a little  thought  to  the 
responsibilities  “carried  by  the  man  back 
of  the  camera  in  order  that  the  produc- 
tion eventually  may  be  projected  on  the 
screen  of  the  Strand  and  other  theatres 
thro-ughout  the  country.” 


Arthur  Edesen,  A,  S.  C.  (right)  who  was 
cameraman  for  Douglas  Fairbanks*  “The 
Thief  of  Bagdad,**  “Robin  Hood**  and  “The 
Three  Musketeers,**  and  Vernon  Keays, 
who  is  now  directing  “The  End  of  the 
World,**  which  Edeson  is  filming. 
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Norbert  F.  Brodiii»  A.  S.  C.,  who  has  just 
completed  the  camera  work  on  Frank 
Lloyd's  First  National  attraction,  “The 
Sea  Hawk."  Brodin  has  many  big  pro- 
ductions to  his  credit. 


Left  to  right:  Harry  Cooper,  second  cam- 
eraman; Vernon  Walker,  first  cameraman, 
and  George  B.  Seitz,  director,  studying  the 
script  for  the  Pathe  serial,  “The  40th 
Door." 


Al  Herm<ui,  director,  shows  Billy  Hyers, 
cameraman,  what  exhibitors  think  of  Cen- 
tury comedies  as  revealed  in  the  “Box 
Office  Record." 

Rothafel  Executives 

Observe  Anniversary 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  15. — John  A Mat- 
thews, Edward  R.  Douglas  and  Herman 
H.  Landwehr,  house  managers  at  the 
Capital  theatre,  who  began  as  ushers  un- 
der the  direction  of  S.  L.  Rothafel  when 
he  first  launched  on  his  Broadway  career, 
are  observing  the  third  anniversary  of 
their  present  positions. 


Still  Photography  Is  Failure 
Today,  Says  Cameraman 

(Contitined  from  preceding  page) 


for  his  use.  And  this  may  be  done,  it 
may  be  repeated,  by  having  the  charac- 
ters as  close  together  as  possible. 

* * 

“In  fact,  if  it  would  be  possible  ordi- 
narily to  so  place  the  characters  so  that 
the  still  could  be  reproduced  in  a single 
column  cut-— approximately  two  inches  to 
the  column  in  a newspaper — such  a still 
might  even  be  encouraged. 

“The  theatre  publicity  man  can  bear 
direct  testimony  to  the  insufficiency  of 
the  sets  of  stills  with  which  he  is  ex- 
pected to  publicize  a picture.  He  is  for- 
tunate if  he  finds  50  per  cent  of  the  set 
suitable  for  newspaper  use. 

“And  what  a dilemma  the  theatre  pub- 
licity man  finds  himself  in  if  he  is  han- 
dling a long  run  picture.  Say  that  he 
finds  fifteen  good  newspaper  stills  in  the 
set  for  the  production  in  question.  Say 
that  he  is  assured  of  art  twice  a week  in 
five  newspapers — that  is  ten  stills  right 
there  for  the  first  week.  What  happens 
the  second  week?  He  has  five  stills 
where  he  ought  to  have  ten.  What  hap- 
pens the  third  week  of  the  run?  He  has 
no  stills  left  at  all  for  the  newspapers. 
He  must  either  do  the  unethical  thing  of 
trying  to  slip  over  on  one  newspaper 
stills  that  have  already  been  used  in 
others,  or  else  he  must  resort  to  dissem- 
inating ‘star-heads’  (portraits)  of  the 
players  in  the  cast — which  latter  course 
does  not  do  the  picture  in  question  di- 
rect good,  inasmuch  as  the  average  star- 
head  is  used  time  and  again  for  many 
pictures,  and  of  course  gives  no  insight 
into  the  nature  of  the  picture  that  is  be- 
ing exhibited. 

“In  addition  to  being  photographed  as 
closely  together  as  possible  in  stills  the 
characters  should,  for  ordinary  purposes 
in  papers,  be  brought  as  near  to  the  cam- 
era as  practical.  Long  shots  seldom  ‘get 
over.’ 

“Newspaper  reproductions  can  be  no 
better  than  engraving  processes  will  al- 
low, and  all  such  processes  are  subject 
to  mechanical  limitations.  Every  photo- 
graph loses  a certain  amount  of  the  orig- 
inal in  reproduction.  The  reproduction 
process,  to  use  a practical  example,  is 
much  similar  in  certain  respects  to  look- 
ing at  an  object  through  a screen  win- 
dow. 

“So  it  is  with  the  reproduced  photo- 
graph. It  is  filmed  through  a screen. 

* * * 

“What  then  happens  to  the  ‘soft-focus’ 
still  in  the  average  newspaper  engraving 
room?  It  enters  the  engraving  world  al- 
ready minus  a definiteness  of  detail  so 
necessary  to  successful  reproduction. 
The  best  reproducing  picture  is  the  pic- 
ture which  is  sharp  in  contrasts — a pic- 
ture that  can  successfully  stand  up  under 
the  loss  of  a certain  part  of  its  original 
that  the  engraving  process  necessitates. 
The  soft-focus  picture,  while  a thing  of 
beauty  in  itself,  becomes  even  more  vague 
when  it  loses  a certain  part  of  itself  in 
reproduction. 

“Whenever  stills  for  newspaper  repro- 
duction are  made  as  they  should  be  then 
an  important  phase  of  efficient  publicity 
will  be  solved.  The  only  way  in  which 
the  situation  is  going  to  be  remedied  is 
by  having  someone  directly  responsible 
for  the  making  of  stills  in  every  picture. 
And  that  person  should  know  just  which 
stills  will  be  filmed  for  newspaper  repro- 
duction, which  for  bill  posters,  which  for 
lobby  displays  or  for  other  purposes. 
Unsuccessful  is  the  practice  of  shooting 
merely  an  aggregate  number  of  stills 
which  are  used  indiscriminately  for  all 
purposes.” 


Fr2uik  B.  Good*,  A.  S.  C.  (left)  and  “Scotty" 
Dunlap,  cameraman  and  director  respect- 
ively on  Jackie  Coogran's  next  Metro  opus, 
“Little  Robinson  Crusoe,"  which  follows 
“A  Boy  of  Flanders.” 


Donald  Biddle  Keyes,  still  and  portrait  pho- 
tographer for  Frank  Lloyd's  First  National 
picture,  “The  Sea  Hawk."  Keyes  is  now 
assistant  cameraman  for  the  Fred  Niblo 
production  unit. 


Francis  Corby,  A.  S,  C.  (ri^ht)  and  Fred 
Fischbach,  cameraman  and  director  respect- 
ively for  Mermaid  comedies  which  Edu- 
cational distributes. 

Lincoln  Theatre  at 

Troy  Changes  Hands 

(Special  to  Exhibitors  Herald) 

TROY,  N.  Y.,  April  15. — The  biggest 
deal  in  many  months  involving  motion 
picture  theatres  occurred  the  past  week 
when  the  company  which  operates  the 
Mark  Strand  theatre  in  Albany,  and  the 
Troy  theatre  in  Troy,  took  over  the  Lin- 
coln theatre  in  the  latter  city  on  a ten 
year’s  lease. 
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Second  of  the  James  Kirlrwood-Lila  Lee  vehicles  for  W.  W.  Hodkinson  is  “Wandering  Husbands,”  directed  by  William  Beaudine 

from  a story  by  C.  Gardner  Sullivan. 


The  Pacific  Coast 

By  H.  E.  N. 


Roy  Williams,  formerly  editor  of  the 
“Daily  Herald,”  Anaheim,  Cal.,  has  pur- 
chased a half  interest  in  the  Victory  and 
Lyric  theatres  at  Oxnard,  Cal. 

* * * 

Forrest  W.  McManus,  formerly  six 
years  with  Metro’s  L.  A.  branch,  is  now 
operating  the  Barnes  theatre  at  Fillmore. 
Mac  states  that  his  house  will  be  enlarged 
this  spring,  re-decorated  and  a new  foyer 
installed. 

* * * 

M.  E.  Cue,  former  newspaperman  in  Cen- 
tralia.  Wash.,  has  located  in  Moorpark,  Cal., 
and  is  running  an  automobile  circuit  of  pic- 
ture houses,  playing  Piru,  Camarillo  and 
Moorpark. 

* * * 

L.  W.  Robbins,  owner  of  the  Liberty  at 
Ventura,  slipped  us  a good  money  mak- 
ing idea.  On  his  second  day’s  run  of 
a feature  that  falls  on  the  light  night  of 
the  week,  L.  W.  makes  a tieup  with  the 
local  Rod  and  Gun  Club,  giving  them  50 
per  cent  of  the  gross,  providing  they  sell 
out  the  house  and  50  per  cent  if  they  don’t 
on  all  tickets  they  sell. 

^ ^ ^ 

D.  D.  Davis,  who  runs  the  Liberty  at 
Los  Olivos,  has  closed  his  house  on 
Wednesdays  and  will  show  only  on  Satur- 
days. 

* * * 

William  T.  Gustine,  who  hails  from 
K.  C.,  Mo.,  is  now  running  a very  nifty 
little  house — the  Mission  at  Arroyo  Grande. 
Bill  puts  on  a six  piece  jazz  band  on  Sun- 
day nights  and  is  playing  to  a big  gate. 

* * * 

Charles  Campodonico,  popular  hotel  and 
theatre  man  at  Guadalupe,  plans  to  open 
his  Crescent  theatre  on  Wednesdays  in  the 
near  future. 

* * * 

The  Casino  theatre,  Oakland,  one  of  the 
T.  and  D.,  Jr.,  circuit  houses,  is  under- 
going elaborate  remodeling  plans.  New  cur- 
tains and  scenery  are  being  installed,  the 
interior  is  being  decorated  and  a new  bal- 
cony is  being  built.  This  popular  theatre 
is  under  the  able  management  of  Joe  T. 
Nist,  formerly  well  known  in  Canton,  O., 
exhibitorial  circles. 

* * * 

L.  W.  Weir  has  arrived  in  our  midst 
and  will  make  his  headquarters  in  S.  F. 
Mr.  Weir  is  the  new  Western  manager  for 
W.  W.  Hodkinson  Corporation  and  was  for 


a long  time  district  manager  for  Universal’s 
Midwest  division. 

* * ^ 

Norman  Wolf  has  deserted  the  posters 
and  slides  to  join  the  sales  force  of  Co- 
Operative  Film  Company,  S.  F. 

* * * 

Bill  Kellner,  local  manager  of  the  West 
Coast,  California  theatre,  Berkeley,  is  suf- 


Action  stills  from  Emory  Johnson’s  next 
F.  B.  O.  picture,  “Spirit  of  U.  S.  A.,” 
co-starring  Mary  Carr  and  Johnny 
Walker. 


fering  from  a stroke  of  paralysis.  Bob 
Har\^y,  who  has  had  charge  of  publicity 
at  the  T.  & D.,  Oakland,  has  taken  over 
the  management  of  the  California.  Bill’s 
many  friends  are  hoping  for  his  early  re- 
covery. 

* * * 

J.  A.  Menard,  owner  of  the  M.  and  M., 
Sacramento,  was  a S.  F.  visitor  last  week. 
J.  A.  was  accompanied  by  C.  F.  Rex,  his 
house  manager  and  booker.  This  house 
will  open  to  feature  pictures  on  the  close 
of  the  Murphy  comedy  which  has  been 
enjoying  such  a successful  run.  Mr.  Men- 
ard will  go  to  L.  A.  with  his  partner,  Mur- 
phy, to  open  a tent  show,  for  the  summer 
months. 

^ 

Jack  Schaefer,  well  known  film  ped- 
dler of  New  Orleans,  Dallas  and  Atlanta, 
Ga.,  is  now  in  L.  A.  giving  that  well  known 
land  of  the  “Escrow  Indians”  the  once 
over.  Jack  has  established  the  family  in 
San  Jose. 

5^  ^ 5}i 

Hal  Reed,  formerly  of  S.  F.,  is  now  han- 
dling the  publicity  for  Universal’s  L.  A. 
exchange. 

jjc  ^ ^ 

C.  J.  Marley,  who  has  been  connected 
with  Vitagraph  as  manager  of  their  L.  A. 
exchange  for  five  years,  has  resigned  to 
go  into  the  theatre  end  of  the  business. 
Two  houses  are  involved  in  the  deal 
whereby  Mr.  Marley  will  have  a down- 
town first  run  in  L.  A.,  as  well  as  a sub- 
urban theatre. 

* ^ 

Mr.  and  Mrs.  C.  J.  Crowley  of  the  Isis 
theatre  at  Sparks,  Nev.,  were  recent  visi- 
tors on  the  Film  Row  at  S.  F.  Mr.  Crow- 
ley recently  took  over  the  Grand  theatre 
at  Carson  City,  Nev.,  from  J.  H.  Blackwell 
and  is  now  redecorating  and  changing  the 
house  over. 

^ ^ 

John  Trigguerio  who  recently  added  to 
his  aggregation  of  houses,  a new  second 
run  theatre  in  Santa  Rosa,  was  on  the  row 
in  S.  F.  last  week.  His  golden  smile  was 
prominent  and  he  says  prospects  look  bright. 


Plan  to  Film  Wells  * 

* * Outline  of  History  * * 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  15. — Plans  for  the 
filming  of  H.  G.  Wells’  “Outline  of  His- 
tory” are  being  made  in  England  by  J. 
R.  Bray,  through  Brayco,  Inc. 

The  picture  when  shown  will  introduce 
Brayco.  a new  type  of  projector  which 
it  is  said  shows  “still”  pictures  in  a new 
manner.  The  production  will  be  a com- 
bination of  “still”  and  motion  pictures. 
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rildHoises 

He  Was  As  Dangerous  As  a Tiger 

Yet  the  Sympathy  of  a Man  Tamed  Him! 


Almost  every  stallion  is  dan- 
gerous. 

But  when  he  is  a wild  stallion, 
foaled  in  the  mountains,  with  a 
mother  and  a sire  who  have  never 
felt  the  halter,  then  he  is  doubly  dan- 
gerous. 

Rex  ranged  the  canyons  with  his 
herd  of  mares.  By  his  strength,  skill 
and  cunning  he  not  only  escaped 
capture  but  he  drove  away  rivals  and 
kept  his  herd  intact. 

Story  by  HAL  ROACH 


Man  after  man  tried  to  capture 
this  magnificent  coal-black  horse, 
but  tried  in  vain.  His  rivals  he  de- 
feated; men  he  kept  at  a distance, 
until  one  man  came  along.  That 
man  didn’t  capture  him;  he  captured 
the  man! 

The  most  unique  feature  ever  pre- 
sented, with  novelty,  thrill,  excite- 
ment and  a real  wild  horse  as  the 
hero,  a horse  so  dangerous  that  the 
cameramen  were  in  danger  of  their 
lives.  For  concentrated  punch  it  is 
a feature  in  a thousand! 


Directed  by  FRED  JACKMAN 


Pafh^picture 

TRADE  MARK. 
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THE  FILM  MART 


Associated  Exhibitors 

“THE  CHECH AHCOS,”  the  Alaskan  made 
attraction,  will  be  given  a special  and  offi- 
cial showing  before  government  executives 
in  the  auditorium  of  the  department  of  the 
interior,  Washington.  The  late  President 
Harding,  it  is  said,  had  requested  that  the 
premiere  be  an  official  one. 

+ + + 

HELEN  FERGUSON  has  been  signed  for 
the  role  of  a Parisian  dancer  in  Douglas 
MacLean’s  “Never  Say  Die.”  . . . Ex- 
hibitors are  using  in  an  effective  manner 
special  showings  for  teachers  and  ministers 
in  putting  over  “David  Copperfield.”  . . . 
Air  mail  service  was  utilized  in  rushing 
songs  from  “The  Yankee  Consul”  to  Salt 
Lake  City  from  New  York  for  the  opening 
of  the  Douglas  MacLean  picture  at  the 
Victory  theatre. 

+ + + 

CHARLES  RAY’S  “The  Courtship  of 
Miles  Standish”  has  been  hooked  to  play 
three  days  at  each  of  the  fifteen  theatres 
on  the  Keith  circuit  in  New  York.  The  run 
will  be  during  Easter  week. 

F.  B.  O. 

NAT  ROTHSTEIN,  advertising  and 
publicity  director  for  F.  B.  O.,  has  in 
preparation  what  he  believes  will  prove 
a highly  effective  exploitation  campaign 
on  Emory  Johnson’s  new  attraction, 
“Spirit  of  U.  S.  A.,’’  which  formerly 
was  entitled,  “Swords  and  Plowshares.” 
+ + + 

H.  C.  WITWER’S  NEW  series,  “The 
Telephone  Girl,”  are  proving  the  most 
popular  of  any  of  F.  B.  O.’s  two  reel  sub- 
jects, according  to  the  company’s  sales 
department.  Mai.  St.  Clair,  who  handled 
the  megaphone  on  the  first  “Fighting 
Blood”  series,  is  directing  Alberta 
Vaughn  in  “The  Telephone  Girl.” 

+ + + 

SCREEN  EDITIONS  of  novels  pictur- 
ized  have  become  an  important  phase 
of  exploitation.  Gene  Stratton-Porter, 
however,  who  personally  supervised  pro- 
duction of  her  story,  “The  Girl  of  the 


Limberlost,”  will  not  permit  a special 
screen  edition  of  the  novel,  holding  that 
because  of  the  fact  that  1,500,000  copies 
already  have  been  sold  nothing  could  be 
gained  through  a special  screen  issue  of 
the  book. 

Educational 

EIGHTY  NEWSPAPERS  of  the  coun- 
try are  publishing  the  “Fun  Shop” 
column  of  humor  edited  by  Maxson  Fox- 
hall  Judell  as  a promotional  aid  on  Edu- 
cational’s new  “Fun  Shop”  series  which 
will  be  published  on  April  20.  Educa- 
tional reports  that  representative  news- 
papers are  welcoming  the  Judell  column 
for  its  originality  and  humor.  Educa- 
tional’s “Fun  Shop”  reel  will  be  made  up 
of  contributions  from  theatre  patrons  and 
readers  of  the  newspaper  column.  Each 
reel  also  will  conclude  with  short  animated, 
cartoon  entitled  “Modern  Mother  Goose,” 
created  by  Max  Fleischer. 

Paramount 

ESTELLE  TAYLOR  has  been  chosen  to 
succeed  Leatrice  Joy  as  leading  woman 
in  Cecil  B.  DeMille  productions.  Miss  Joy 
has  been  elevated  to  stardom.  . . . The 
enthusiastic  reception  accorded  DeMille’s 
“Triumph”  at  the  Temple  theatre,  Alham- 
bra, Cal.,  establishes  this  attraction  as  a cer- 
tain box  office  success,  according  to  Para- 
mount. 

+ + + 

KATHERINE  LEE,  one  of  the  well  known 
Lee  sisters,  has  been  cast  for  an  impor- 
tant role  in  “The  Mountebank,”  which  fea- 
tures Ernest  Torrence  and  Anna  Q.  Nils- 
son. This  will  be  Miss  Lee’s  first  work  be- 
fore the  camera  in  four  years.  . . . Thomas 
Meighan’s  next  attraction  will  be  “Whis- 
pering Men,”  by  Booth  Tarkington. 

+ + + 

AUTOMATIC  tape  sealing  machines,  for 
use  instead  of  twine  in  wrapping  pack- 
ages, will  be  placed  in  retail  mercantile  es- 
tablishments in  all  the  principal  cities  of 
the  country  for  exploiting  DeMille’s 
“Triumph.”  In  its  contract  with  Para- 
mount, Adsealit  Corporation  guarantees  a 
circulation  of  4,000,000  sealers  a month. 


First  National 

THOMAS  H,  INCE  has  purchased  the 
screen  rights  to  “Christine  of  the  Hungry 
Heart,”  by  Kathleen  Norris.  It  is  said  that 
the  price  paid  exceeded  that  paid  for  “Anna 
Christie."  Production  will  commence  in 
about  two  weeks  under  the  direction  of 
John  Griffith  Wray. 

+ + + 

FRANK  LLOYD’S  “The  Sea  Hawk”  will 
have  its  West  Coast  preview  at  the  Kin- 
ema  theatre  in  Fresno,  Cql.,  under  the  super- 
vision of  the  Fresno  Chamber  of  Commerce. 
. . . Samuel  Goldwyn  is  now  in  the  East 
where  he  is  conferring  with  A I Woods  and 
Alexander  Carr  on  the  selection  of  a suc- 
cessor to  the  late  Barney  Bernard,  who  was 
to  have  costarred  in  “Potash  and  Perlmutter 
in  Hollyimod.” 

+ + + 

LLOYD  HAMILTON  and  Ben  Alexander 
will  be  featured  in  I.  K.  McDonald’s  next 
production  for  First  National,  “The  Goof.” 
Patsy  Ruth  Miller  and  Mary  Carr  also  are 
in  the  cast.  . . First  National  reports 
that  “Lilies  of  the  Field,”  featuring  Corinne 
Griffith  and  Conway  Tearle,  is  meeting  with 
tremendous  success  throughout  the  country. 

Goldwyn-Cosmopolitan 

“RECOIL,”  the  J.  Parker  Read,  Jr.,  at- 
traction produced  in  France  for  Gold- 
wyn, is  now  being  prepared  for  distri- 
bution. In  “Recoil”  T.  Hayes  Hunter 
is  said  to  have  done  a notable  bit  of  di- 
rectorial work.  Bett^  Blythe  and  Mah- 
lon  Hamilton  are  featured. 

■!•  + + 

“THREE  WEEKS”  wls  retained  by  S, 
L.  Rothafel  for  a second  week  at  the 

New  York  Capitol June  Mathis 

has  advised  the  home  office  of  Goldwyn 
that  elaborate  preparations  are  being 

made  for  the  filming  of  “Ben  Hur” 

James  R.  Grainger  has  returned  to  New 
York  from  Atlanta,  Ga.,  where  he  sold 
“Three  Weeks,”  “Nellie,  the  Beautiful 
Cloak  Model”  and  “The  Great  White 
Way”  for  first  run  showings  at  the  Met- 
ropolitan, Sig  Samuels’  theatre. 

+ + + 

FAVORABLE  REVIEWS  were  ac- 
corded “Nellie,  the  Beautiful  Cloak 
Model”  during  its  presentation  at  the 
California  theatre  in  Los  Angeles,  ac- 
cording to  Goldwyn.  ....  Victor  Sea- 
strom  is  now  searching  for  a leading 
woman  for  his  next  Goldwyn  attraction, 
“The  Tree  of  the  Garden.” 

Century 

JAMES  BERRY,  5-year-oId  colored  boy 
comedian,  has  been  signed  to  appear 
in  ten  Century  comedies,  the  majority  of 
which  will  star  Buddy  Messenger  . 
Title  of  “The  Runaway  Car”  has  been 
changed  to  “Lost  Control.”  Jack  Earle, 
Harry  McCoy  and  Hilliard  Karr  are  fea- 
tured. 

+ + + 

BUDDY  MESSENGER  is  in  work  on 
his  next  two  reel  comedy,  “Camping 
Out,”  under  the  direction  of  Arvid  Gill- 
strom.  Martha  Sleeper,  James  Berry, 
Donald  Hughes  and  Tommy  Hicks  sup- 
port the  star. 
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Pathe 

THE  NEWMAN,  large  first  run  theatre 
in  Kansas  City,  has  booked  a serial  for 
the  first  time.  The  contract  was  closed  by 
Pathe  and  the  chapter  play  is  "Leatherstock- 
ing,”  an  adaptation  of  Janies  Fcnimore 
Cooper’s  famous  “ Leather  stocking  Tales.” 

+ + + 

SIX  SENNETT  two  reel  comedies  have 
had  first  runs  in  a period  of  seven  weeks 
at  Grauman’s  Metropolitan  and  Rialto  the- 
atres in  Los  Angeles.  , Pictures  accorded 
these  bookings  were:  “Inbad  the  Sailor,” 
“The  Halfback  of  Notre  Dame,”  “Scarem 
Much,”  “The  Hollywood  Kid”  and  “Black 
Oxfords.” 

+ + + 

“GIRL  SHY,”  Harold  Lloyd’s  new  attrac- 
tion, heads  the  list  of  Pathe  subjects  for 
publication  on  April  20.  It  will  have  its 
Broadway  premiere  at  the  Mark  Strand  on 
Easter  Sunday.  The  first  of  the  new  group 
of  Hal  Roach  single  reel  comedies  featur- 
ing Earl  Mohan  also  is  on  the  April  20 
schedule.  It  is  “One  At  a Time.” 

Metro 

UNANIMOUS  endorsement  has  been 
placed  on  Laurette  Taylor’s  latest 
Metro  attraction,  “Happiness,”  by  the 
preview  committee  of  the  California  Fed- 
eration of  Women’s  Clubs Far  East 

Malapore  furnishes  the  locale  for  Fred 
Niblo’s  next  Mayer-Metro  attraction, 
“Judgment,”  an  original  story  by  C. 
Gardner  Sullivan.  Malapore  is  an  island 
off  the  Malay  peninsula. 

+ + + 

JACKIE  COOGAN’S  second  Metro  at- 
traction, “A  Boy  of  Flanders,”  was 
given  its  Broadway  presentation  at  the 

Rialto  theatre Mae  Busch  has  been 

selected  for  the  leading  role  in  “Bread,” 
which  Victor  Schertzinger  will  direct. 
....  Teddy,  the  famous  dog  star,  has  de- 
serted comedy.  He  makes  his  debut  as  a 
dramatic  actor  in  Jackie  Coogan’s  “A 
Boy  of  Flanders.” 

+ + + 

METRO  OFFICIALS  say  that  Rex  In- 
gram in  his  featme,  “The  Arab,”  has 
achieved  another  masterpiece.  In  the  im- 
portant roles  in  this  production  are 
Ramon  Novarro  and  Alice  Terry,  John 
F.  Seitz  photographed  the  opus. 

Cosmopolitan 

“YOLANDA,”  Marion  Davies’  latest  at- 
traction which  met  with  success  at  the 
Cosmopolitan  theatre  in  New  York,  was 
scheduled  to  open  at  the  Oxford  theatre 
in  London  on  April  15. 

+ + + 

THE  COSMOPOLITAN  production  of 
Broadway  life,  “The  Great  White 
Way,”  has  been  booked  to  play  thirty- 
five  Loew  houses  in  Greater  New  York. 
The  attraction  was  presented  at  Loew’s 
State  on  Broadway  the  week  of  April  7. 

Grand-Asher 

GRAND-ASHER  announces  that  William 
Hughes  Curran  has  been  assigned  to  di- 
rect Eddie  Gribbon  in  H.  C.  WitwePs 
“Classics  in  Slang,”  which  will  be  produced 
for  Grand-Asher  by  Glavey-Dunaimy 
Productions.  Mildred  June  will  be  Grib- 
bon’s  leading  woman.  There  will  be  twelve 
two-reel  subjects  in  this  series. 

Principal  Pictures 

BUSINESS  is  booming  in  the  North- 
west, according  to  Mike  Rosenberg, 
secretary  of  Principal  who  has  returned 
to  Los  Angeles  after  a tour  of  the  larger 
cities  along  the  Pacific  Coast.  Building 
operations,  he  reports,  are  being  carried 
on  at  top  speed.  During  his  trip  Rosen- 
berg arranged  for  the  exhibition  in  Seat- 


tle, Portland  and  other  cities  of  “When 
a Man’s  a Man.” 

+ + + 

BABY  PEGGY’S  first  for  Principal, 
“Captain  January,”  was  given  a splen- 
did ovation  at  its  preview  at  the  Criterion 

theatre,  Santa  Monica,  Cal William 

A Seiter  is  directing  Baby  Peggy  in  her 
next  attraction,  “Helen’s  Babies.” 

Vitagraph 

IN  “BETWEEN  FRIENDS”  J.  Stuart 
Blackton  is  said  by  Vitagraph  officials  to 
have  struck  a pace  which  outstrips  any- 
thing he  has  done  in  recent  years.  This 
is  an  emotional  drama  of  artistic  life  in 
New  York.  Lou  Telle  gen,  Norman  Kerry, 
Alice  Calhoun,  Anna  Q.  Nilsson  and  Stuart 
Holmes  are  among  the  important  members 
of  the  cast. 

+ + + 

VITAGRAPH  has  acquired  the  screen 
rights  to  “The  Road  That  Led  Home,” 
by  Will  E.  Ingcrsoll,  and  “In  the  Garden 
of  Charity,”  by  Basil  King,  for  early  pro- 
duction  Prints  on  the  four  Vita- 

graph specials,  “Borrowed  Husbands,”  “Be- 
tween Friends,”  “One  Law  for  the  Woman” 
and  “Virtuous  Liars,”  are  being  shipped 
to  the  exchanges. 

+ + + 

DAVID  SMITH  has  commenced  work  on 
“The  Range  Boss”  with  John  Bowers 

and  Alice  Calhoun  in  the  cast “A 

Woman  of  Hollywood”  has  been  selected 
as  the  next  J.  Stuart  Blackton  production 
for  Vitagraph. 

United  Artists 

NORMA  SHEARER  has  been  selected 
to  play  opposite  Jack  Pickford  in  “The 
End  of  the  World,”  a Tom  J.  Geraghty 
attraction  for  Allied  Producers  & Dis- 
tributors Corporation  for  distribution 
through  the  United  Artists  exchanges. 

Hodkinson 

HODKINSON  reports  that  a rousing  re- 
ception was  given  by  the  public  to  “His 
Darker  Self’  when  it  opened  at  the  Cameo 
theatre  on  Broadway.  Lloyd  Hamilton 
stars  in  this  blackface  feature  length  com- 
edy. . . . “Which  Shall  It  Be,”  Renaud 
Hoffman’s  production  of  simple  home  life, 
was  given  its  New  York  premiere  at  the 
Cameo  theatre.  This  feature,  according  to 
Hodkinson,  has  attracted  much  favorable 
editorial  comment. 

+ + + 

OFFICIALS  of  Hodkinson  are  enthusias- 
tic over  the  second  of  the  James  Kirk- 
wood-Lila  Lee  features,  “Wandering  Hus- 
bands.” This  production  was  given  three 
separate  tryouts  in  Los  Angeles  and  Santa 
Monica  and  was  cut  and  edited  in  accord- 
ance with  the  public  reaction  noted  at  the 
test  showings. 


Universal 

PRODUCTION  on  Jack  Hoxie’s  “Claim 
Number  One”  has  been  delayed  by  the 
spread  of  the  hoof  and  mouth  disease  in 
California.  Owing  to  the  state  quaran- 
tine the  company  is  prohibited  from 
moving  its  horses  to  the  San  Joaquin 
Valley  where  a number  of  the  big  scenes 
were  to  be  filmed. 

+ + + 

YLON  KALO,  graduate  engineer  of 
Yale  and  a former  pitcher  on  the  var- 
sity baseball  team,  has  been  assigned  to 
the  cast  of  “Souls  that  Pass  in  the  Night.” 
This  Chinese  juvenile  character  actor  also 
played  in  Universal’s  “The  Throwback.” 

Rupert  Julian  has  commenced 

work  on  “The  Bugler  of  Algiers,”  which 
will  be  a spectacular  version  of  “We  Are 
French.” 

+ + + 

UNIVERSAL  has  purchased  “The  Ridin’ 
Kid  From  Powder  River,”  by  Henry 
Herbert  Knibbs,  for  Hoot  Gibson’s  first 
Western  feature  under  his  new  produc- 
tion schedule  for  the  coming  year. 

C.  B.  C. 

HARRY  CRANDALL  has  advised  C. 

B.  C.  that  its  feature  attraction,  “In- 
nocence” will  play  Crandall’s  new  Tivoli 
theatre,  one  of  the  finest  houses  in  the 

country Joe  Brandt,  president  of 

C.  B.  C.,  has  returned  to  New  York  from 
the  Coast.  He  announces  that  he  is  de- 
lighted with  the  prospects  for  the  coming 
season.  He  also  hints  at  an  expansion 
of  activities  by  C.  B.  C. 

Fox 

CHARLES  J[ONES  was  host  to  hun- 
dreds of  children  during  the  filming  of 
scenes  under  the  big  top  of  his  next  Fox 
attraction,  “The  Circus  Cowboy.”  Scenes 
for  this  feature  were  filmed  under  the 
big  top  of  the  A1  G.  Barnes  show. 

+ + + 

SCHOOL  CHILDREN  of  Blooming- 
ton, III.,  have  voted  Tom  Mix  as  their 
favorite  male  star.  . . Production  will 

start  immediately  on  “The  Last  of  the 
Duanes,”  by  Zane  Grey,  with  Tom  Mix 
in  the  stellar  role.  Lynn  Reynolds  will 
direct. 

+ + + 

THE  TITLE  of  John  Gilbert’s  latest 
Fox  production  has  been  changed  from 
“The  Mark  of  Cain”  to  “The  Lone 
Chance.”  Howard  Mitchell  directed  the 
opus.  . . Work  has  commenced  on  the 

next  Charles  Jones  vehicle,  “Double 
Dealing.”  . . George  O’Brien,  Dorothy 

Mackaill,  Cyril  Chadwick,  Captain  Trev- 
elan,  Ralph  Lewis,  Thomas  Peter  and 
others  have  been  chosen  for  the  cast  of 
“The  Man  Who  Came  Back.” 


Released  February  14,  1924 — Now  Booking 

Whitman  Bennett  Wesents 


%H00SIER 

schoolmaster: 

fetitutM 

HENRY  HULL  and  JANE  THOMAS 


'DisMbu/ed  by  HODKINSON 

Season.  1924^i92'5Thir^Rrst-Run  Pictures 


60 


EXHIBITORS  HERALD 


April  26,  1924 


LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  b# 
printed. 


Wants  “Better  Print”  Campaign 

McKenzie,  TENN.— To  the  Editor: 
In  your  April  5th  issue,  Mr.  Wenger,  of 
the  Victory  theatre  of  Union  City,  Ind., 
expressed  a desire  to  hear  from  other 
exhibitors  in  regard  to  the  bad  print 
question.  Being  only  sixteen  years  of 
age,  and  having  been  in  the  show  busi- 
ness for  only  eight  months,  my  business 
experience  in  general  and  tlieatre  experi- 
ence especially  is  quite  limited.  Still, 
hoping  I may  assist  in  bettering  condi- 
tions, I will  state  my  opinion  in  regard 
to  the  situation. 

In  the  eight  months  that  I have  been 
in  the  business  I have  had  dealings  with 
eight  national  distributors  and  with  one 
state  right  corporation.  The  state  rights 
people  supplied  me  with  reasonably  good 
prints,  but  the  pictures  did  not  have  a 
cast  with  good  drawing  power,  nor  were 
they  as  high  class  pictures  as  it  is  my 
policy  to  show.  One  of  the  national  dis- 
tributors has  never  supplied  me  with  a 
print  that  did  not  break.  This  is  caused 
by  neither  my  machine  nor  operator 
Needless  to  say,  when  my  present  con- 
tract with  the  former  company  is  played 
up,  I shall  use  no  more  of  its  service. 

Contrasting  with  this  record  is  another 
of  which  the  exchange  has  a right  to  be 
proud.  This  company  has  supplied  me 
with  thirty-three  pictures,  none  of  which 
has  broken.  I have  concluded  that  the 
former  company’s  film  is  of  inferior  qual- 
ity in  the  beginning  and  that  its  inspec- 
tion department  is  either  incompetent  or 
indifferent. 

Another  corporation  from  which  I have 
secured  thirteen  subjects  has  supplied  me 
with  reasonably  good  prints,  although 
they  were  old.  Still  another  has  supplied 
me  with  excellent  prints  and  they  were 
all  clear.  The  two  last  mentioned  com- 
panies have  each  sold  me  one  picture 
which  broke.  In  regard  to  clearness,  I 
will  say  I believe  that,  by  exercising  the 
proner  caution  in  both  the  exchange  and 
projection  room  a film’s  clearness  can  be 
maintained  for  a greater  length  of  time. 

I hope  that  this  recital  of  nersonal  ex- 
perience has  not  been  a bore  to  anyone 
who  reads  this.  I have  but  one  sugges- 


tion to  offer:  I believe  that  if  the  heads 
would  institute  a “Better  Print  Cam- 
paign,” instead  of  the  two  numerous 
sales  campaigns,  we  would  receive  much 
better  prints  and  there  would  be  estab- 
lished a better  feeling  between  exhibitor 
and  exchange. — Pugh  Moore,  Strand  the- 
atre, McKenzie,  Tenn. 


How  About  the  Pennies? 

MASON,  MICH.  — To  the  Editor:  I 
would  like  to  hear  from  some  of  the  boys 
about  their  plans  for  admission  prices  when 
— and  if — the  tax  is  taken  off.  For  the  last 
three  years  I have  been  charging  an  even 
figure  of  15,  20,  25,  30,  or  whatever  the 
attraction  seemed  to  warrant,  and  paying 
the  tax  out  of  that,  leaving  me  13,  22,  27, 
etc.,  net.  I certainly  won’t  sell  tickets  for 
these  net  prices,  and  I can’t  drop  down  to 
the  next  five  cent  notch.  I’ve  tried  to  im- 
press upon  my  people  that  I am  paying  the 
tax  myself,  and  giving  them  a 25  cent 
show  for  22  cents,  etc.  If  the  tax  is  re- 
pealed my  tentative  plan  is  to  add  a single 
reel  to  our  ordinary  programs  and  show 
special  pictures  at  the  regular  price  if 
possible,  and  tell  the  fans  that  the  tax 
money  is  going  to  strengthen  the  program. 

Inasmuch  as  Uncle  Sam  has  had  a lot 
more  from  me  for  tickets  and  seat  tax  in 
the  last  two  or  three  years  than  I’ve  had 
left  for  myself,  I feel  entitled  to  try  this 
out.  Time  alone  will  tell  whether  it  will 
be  a success.  What  is  the  opinion  of  the 
Herald’s  Only  Club  in  this  matter? 

I notice  that  the  universal  complaint  about 
poor  prints  this  winter  has  got  under  the 
hides  of  some  of  the  exchange  managers, 
and  they  are  trying  to  pass  the  buck  back 
to  the  exhibitors  by  claiming  that  this  is 
entirely  due  to  projectors  in  bad  order.  Well, 
mebbe  so,  but  when  I pay  a long  price  and 
get  an  old,  dry,  rainy  print  with  the  patches 
falling  apart,  sprocket  holes  all  checked, 
so  brittle  that  it  tears  like  wet  paper  when 
it  is  being  rewound,  I can’t  blame  this  on 
the  last  man  who  showed  it.  I’ve  had  sev- 
eral of  these  in  the  last  few  months,  all 
nicely  rewound  and  sealed  with  the  in- 
spector’s slip,  that  took  about  twice  as 
long  to  inspect  and  repair  as  they  did  to 
screen. 

Universal  and  Paramount  prints,  even  on 
old  subjects,  grade  from  excellent  down  to 
fair,  but  some  of  the  others  scale  from  fair 
down  to  rotten.  It  seems  to  me  if  ordinary 
business  decency  had  any  place  in  an  ex- 
change manager’s  ethics,  when  a print  came 
liack  damaged  he  would  take  it  up  with 
tlie  man  who  was  respcnsible,  but — he  would 
see  that  this  print  was  in  good  order  be- 
fore it  went  out  again,  not  torn  half  across 
in  forty  or  fifty  places,  sprocket  holes  gone, 
patches  loose,  last  150  feet  of  the  final  reel 
missinsr.  etc.,  like  several  that  w’e  have 
labored  with  here  in  the  past  year. — Roy 
W.  Ad.-\ms.  Pastime  theatre,  iMason,  Mich. 
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PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


A “bouncing  baby  boy”  found  its  way 
to  the  home  of  Raymond  Gear,  manager 
of  the  Mayflower  theatre,  Florence,  Kan., 
last  week.  All  week  a proud  father  has 
been  distributing  cigars.  All  right,  R.  G., 
we’ll  trade  some  good  luck  and  congrat- 
ulations for  one  of  those  ropes. 

^ ^ 

We  always  like  to  read  about  theatre 
anniversaries.  They  are  a mark  of  suc- 
cess. Ffr’instance,  Proctor’s  theatre, 
Schenectady,  N.  Y.,  has  just  observed  its 
twelfth  anniversary.  If  it  had  not  given 
the  public  the  right  kind  of  entertainment 
through  those  twelve  years  Proctor’s 
would  not  have  been  a success.  In  fact, 
the  “for  rent”  sign  might  have  decorated 
the  box  office. 

^ ^ ^ 

We  want  to  congratulate  Jacob  Rosen- 
thal, owner  of  the  Rose  theatre,  Troy, 
N.  Y.,  on  the  theatre’s  first  anniversary 
which  will  be  observed  during  Easter 
week.  As  a mark  of  gratitude  for  their 
attendance  during  the  past  year,  Mr. 

Rosenthal  has  prepared  souvenirs  for  his 
patrons. 

* * * 

Somebody’s  happy.  And  that  some- 
body is  Bert  King.  All  benedicts  are 
happy.  Announcement  has  just  been 

made  of  the  marriage  of  Bert  and  Mrs. 
Charles  Stripling  at  Fort  Worth,  Tex., 
where  the  couple  will  make  their  home. 
Bert  is  on  the  road  for  United  Artists. 

* * * 

Joe  Koehler,  known  in  filmdom  as 
Joe-K,  has  taken  over  the  management 
of  the  Idaho  theatre  at  Twin  Falls, 
Idaho.  Joe  is  one  of  the  best  known  the- 
atre men  in  the  Rocky  Mountain  district 
and  we  know  that  the  Idaho  will  prosper 
under  his  direction. 

* * 

It’s  bad  enough  to  be  hit  by  an  auto- 
mobile, but  it’s  many  times  worse  when 
it’s  a bootlegger’s  car  that  dumps  a por- 
tion of  its  load  into  vmur  own  “boat,” 
then  lugs  it  off  and  the  best  you  get  out 
of  the  deal  is  a garage  bill  for  $187.  Such 
is  the  incident  that  happened  to  Virgil 
N.  Lappeus.  Griswold  theatre,  Troy,  N. 
Y.  Poor  Virg. 

^ ift  * 

Memoirs  of  other  film  days  in  Kansas 
City  have  been  revived  by  the  announce- 
ment that  Norma  Schinka,  formerly  with 
the  Pathe  and  Standard  exchanges  of 
Kansas  City  and  now  a resident  of  Mos- 
cow, Mo.,  has  written  a novel,  “The  De- 
vol  Wolf.” 

^ ^ ^ 

To  show  his  gratitude  to  members  of 
the  Girl  Scouts  organization  who  have 
served  as  ushers  throughout  the  winter 
at  the  Junior  Movies  at  the  Mark  Strand 
theatre  in  Albany,  N.  Y.,  Manager  Hill 
is  planning  to  give  a benefit  performance 
on  April  26. 

* * * 

We  regret  to  learn  of  the  epidemic  of 
sickness  which  has  visited  the  home  of 
Oscar  Perrin,  Clinton  Square  and  Leland 
theatres,  Albani-,  N.  Y.  First  his  son 
Jack  was  stricken  with  diphtheria.  No 
sooner  had  he  recovered  than  8-year-old 
Keyes  contracted  the  measles. 
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“What  the  Picture  Did  For  Me  ’ 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  1924 


This  is  the  original  exhibitors'  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

**What  the  Picture  Did  for  Me"  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  "What  the  Picture  Did  for  Me,"  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

Going'  Up,  -with  Douglas  MacLean. — It 
tickles  ’em  pink.  Slim  business,  due  to 
bad  roads  and  revival  meetings.  Poor 
print;  dark  photography.  Seven  reels. — 
Roy  W.  Adams,  Pastime  theatre,  Mason, 
Mich. — ■General  patronage. 

Going  Up,  'With  Douglas  MacLean. — Not 
as  good  as  “The  Hottentot,”  and  the  public 
kne-sv  it  before  I ran  it.  Business  only  fair 
on  a t-wo-day  run.  Most  of  the  action  deals 
■with  the  antics  of  an  aeroplane  in  the 
hands  of  MacLean,  who  knows  nothing 
about  one.  It  is  a fairly  good  comedy- 
drama.  Marjorie  Daw  and  Edna  Murphy 
in  the  supporting  cast.  Seven  reels. — 
Charles  H.  Ryan,  Milford  theatre,  Chicago, 
111. — Neighborhood  patronage. 

Tea  With  a Kick,  with  Doris  May. — A 
dandy  comedy-drama.  As  the  poster  indi- 
cated it  to  be  a leg  show,  we  played  to  a 
crowded  house  and  many  old  ducks  that 
never  have  been  in  the  house  for  many 
moons  came  to  get  their  “Tea  With  a 
Kick.”  But  instead  of  a leg  show,  it  turned 
out  to  be  a splendid  comedy  and  it  was 
sure  a 100  per  cent  picture.  Six  reels. — 

O.  E.  MacPherson,  New  Kendrick  theatre, 
Kendrick,  Idaho. 

Graiidma’s  Boy,  with  Harold  Lloyd. — A 
good  one,  but  buy  right  or  you  will  be 
only  helping  the  film  exchange  and  not 
yourself.  It  is  a dandy.  A good  pick.  We 
had  bad  weather. — P.  N.  Harris,  Amuse 
theatre.  Hart,  Mich. — General  patronage. 

The  Destroying  Angel,  with  Leah  Baird. 
— A splendid  picture  and  one  that  draws 
well.  We  used  the  warning  cards  for  this 
and  sure  started  something.  However,  we 
packed  the  house  both  nights.  Played  a 
Sennett  comedy,  “Nip  and  Tuck,”  with  this 
feature.  Six  reels. — O.  E.  MacPherson, 
New  Kendrick  theatre,  Kendrick,  Idaho. 

Alice  Adams,  with  Florence  Vidor. — Fair 
picture,  but  was  very  well  liked  here.  Five 
reels. — O.  E.  MacPherson,  New  Kendrick 
theatre,  Kendrick,  Idaho. 

F.  B.  O. 

The  White  Sin,  with  Madge  Bellamy. — 
Excellent!  Good  enough  for  any  theatre 
in  the  United  States.  Madge  Bellamy  does 
wonderful  work.  Every  day,  in  every  way, 

P.  B.  O.  is  getting  better  and  better. — Mrs. 
Frank  Paul,  Marvel  theatre,  Carlinville,  111. 
— Small  town  patronage. 

North  of  Nevada,  with  Fred  Thomson. — 
I booked  this  series  through  recommenda- 
tion of  Salesman  Goldstein  and,  inasmuch 
as  both  producer  and  star  are  somewhat 
new  in  the  field,  will  say  that  this  is  very 
much  like  the  Tim  Mix  series.  Mr.  Thom- 
son is  very  athletic  and  daring  and  his 
beautiful  large  white  horse.  Silver,  is  a 
mighty  close  second  to  Tony  in  every  way. 
Photography  sharp  and  clear.  Entire  cast 
highly  satisfactory.  Audience  apparently 
well  pleased  and  many  nice  comments. 
Five  reels. — H.  Holland,  Bishop  theatre. 
Bishop,  Cal. — General  patronage. 

The  Mall  Man,  with.  Ralph  Lewis. — This 
one  went  over  with  a bang.  My  people 
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just  ate  it  up  and  asked  for  more.  Not  a 
great  picture  in  any  sense,  I frankly  admit, 
but  it  surely  pulled  through,  so  I am  not 
kicking  the  least  bit,  just  trying  to  pick 
some  more  of  the  same  kind. — A1  C.  Wer- 
ner, Royal  theatre,  Reading,  Pa. 

The  Mail  Man,  with  Ralph  Lewis. — My 
patrons  said  “Mail  Man”  was  good.  It 
gave  a view  of  Uncle  Sam’s  work.  Good 
box  office  business.  Seven  reels. — ’H.  B. 
Hutchison,  City  theatre,  Philadelphia,  Miss. 

The  Mask  of  Iiopez,  with  Fred  Thomson. 
— Here  is  a picture  that  is  a real  Western. 
A knockout.  If  F.  B.  O.’s  next  ones  are 
as  good  as  this,  Tom  Mix  and  Tony  will 
have  to  take  a back  seat  to  Thomson  and 
his  wonderful  horse.  Silver  King.  Pleased 
100  per  cent.  Nothing  less.  Five  reels. — 
W.  A.  Clark,  Jr.,  Castle  theatre,  Havana, 
111. — General  patronage. 

The  Pair  Cheat,  with  a special  cast. — 
This  is  a good  picture.  Will  please,  and 
F.  B.  O.  will  give  you  good  service.  We 
have  never  had  a bad  print  from  them  yet, 
and  you  can  buy  from  them  at  a reasonable 


rental.  Hurrah  for  F.  B.  O. — J.  H.  Houston, 
Crystal  theatre.  Paint  Rock,  Tex. 

The  Pair  Cheat,  with  a special  cast. — Of 
all  the  pieces  of  cheese,  this  takes  the 
cake.  F.  B.  O.  has  lots  of  these.  A few 
more  and  I am  forever  done,  F.  B.  O.  Six 
reels. — A.  B.  Bird,  Opera  House,  Arlington, 
Iowa. 

The  Fair  Cheat,  with  a special  cast. — ■ 
Nice  little  program  picture  that  will  please. 
Story  holds  interest  throughout.  Run  in 
connection  with  “Fighting  Blood”  and  made 
a well-balanced  program.  Six  reels. — W. 
A.  Clark,  Jr.,  Castle  theatre,  Havana,  111. 
— General  patronage. 

JudgTnent  of  the  Storm,  with  a special 
cast. — A “knockout,”  and  you  may  know 
when  an  exhibitor  admits  that  the  show  is 
a knockout  that  it  must  be  real,  and  this  is 
the  impression  you  get  from  this — that  it 
is  real.  You  get  as  much  entertainment 
satisfaction  from  it  as  you  do  a stage  suc- 
cess. We  had  very  satisfactory  business 
two  days.  Seven  reels. — W.  H.  Brenner, 
Cozy  theatre,  Winchester,  Ind. 

Breaking  Into  Society,  with  Bull  Mon- 
tana.— Fine  comedy-drama.  If  your  pa- 
trons like  comedy,  give  them  this.  It  will 
please  and  make  you  some  money.  Six 
reels. — J.  H.  Houston,  Crystal  theatre. 
Paint  Rock,  Tex. 

Breaking  Into  Society,  with  Bull  Mon- 
tana.— I have  not  found  one  person  yet 
who  liked  this  picture.  Some  said  it  was 
fair,  some  said  it  was  not  as  good  as  they 
expected,  and  quite  a few  said  “Rotten.” 
Personally,  I think,  instead  of  being  funny, 
it  was  rather  disgusting,  and  I am  very 
sorry  I played  it.  Six  reels. — A.  N.  Miles, 
Eminence  theatre.  Eminence,  Ky. — Small 
town  patronage. 

Fashionable  Fakirs,  with  a special  cast. 
— A mighty  poor  offering  at  any  price.  Pic- 
ture theatre  patrons  are  demanding  some- 
thing better  than  this  sort  of  photoplay. 
I do  not  consider  this  worth  showing.  Five 
reels. — W.  H.  Brenner,  Cozy  theatre,  Win- 
chester, Ind. 

Can  a 'Woman  Dove  T'wice?  with  Ethel 
Clayton. — This  is  a picture  that  would  be 
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“Herald  Only  ' Club  Roster 

“Because  the  ‘Herald’  was  the  pioneer  in  this  field,  and  because  we  will  have  a 
better  journal  to  which  to  turn  for  guidance  if  we  solidly  contribute  to  the  same  one, 
just  as  long  as  the  ‘Herald’  keeps  up  its  high  standard  of  service,  I shall  twite  solely 
for  this  magazine." — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 


ADAMS,  R.  W 19 

ALLEN,  C 8 

ALGUIRE,  Mrs.  C.  C. 54 

ANDERSON,  C.  V 

ANDERSON,  J.  A 143 

ANDERSON,  R.  L 85 

ANDRESEN.  J.  W 104 

ANGELL,  H.  H ^...130 

ARMENTROUT,  R ...72 

ARMISTEAD,  E.  A 66 

BABIN,  M.  J 7 

BAILEY,  J 159 

BARBER,  C.  E 87 

BARTLETT  & SON,  C.  W 103 

BAYS,  E.  C ....170 

BELL,  Mrs.  L 22 

BERGER,  S.  A.  37 

BICKEL,  J.  C.  108 

BIERWIRTH,  H.  C.  62 

BILLS,  C.  H ...88 

BIN  IONS,  H.  H 133 

BODWELL,  M.  F 141 

BOLLMAN,  V.  G.  9 

BRENNER,  W.  H 10 

BROWN.  C.  L.  42 

BROWNE,  F.  L 39 

BURSON,  L.  A 158 

BYERLY,  C.  M.  43 

BYERLY,  S.  L 30 

BYRNE,  E.  E 147 

CAIRNS,  J.  ..; 23 

CARTER,  Mrs.  U M 55 

CAUSEY,  H 70 

CLARK,  W.  M 105 

COLLINS,  E.  H 101 

CRAIG,  W.  E 152 

CREAL,  W.  H 4 

CRONKHITE,  C.  C 89 

CROSBY  & SCHWIERSKE 44 

DASPIT,  H 31 

DeBAGGIO,  H 40 

DeMORDANT,  P 76 

DEYO,  L 174 

DINSMORE  & SON 90 

DOWLING,  R.  L 41 

DURBIN,  P.  J 127 


EGAN,  H.  J m 

ELLIOTT,  E.  H 63 

ENLOE,  J J 134 

ESTEE,  P.  G 24 

EULE:R,  j.  R :.  26 

FARNSWORTH.  R 110 

FAYTLE,  M.  F 163 

FOSTER,  M.  P.‘ 73 

FOX,  Mr.  and  Mrs.  E 64 

GAILEY,  E.  E 94 

GAUDING,  H.  W 45 

GRAY,  L.  E 135 

GREEN,  S 168 

GUERIN,  W.  R 82 

HARRIS,  F.  N 77 

HARRISON,  M 169 

HARTMAN,  C.  M 154 

HELD,  P.  G 32 

HESS,  L.  S 95 

HICKMAN,  R.  W 83 

HILLYER,  M.  137 

HILTON,  O.  A.  B 28 

HINDS,  F.  C 11 

HINDS,  W 173 

HOFFMAN,  P.  B 114 

HOPKINSON,  JR  , F.  S 131 

HORN  & MORGAN 58 

HORNUNG.  A 56 

HUESTIS,  B.  E 106 

IHDE:,  S.  G 46 

JENKINS,  J.  C 3 

JENSEN  BROS.  Ill 

JESSE^  Mr.  and  Mrs.  T.  R 47 

JOHNSON,  O.  W 78 

JUDGE  & WOOLSEY  164 

KENNEASTER,  J.  S 172 

KHATTAR,  G 51 

KINGERY,  R.  H.  123 

KOCH,  G.  H 165 

KOOKER,  D.  A 52 

KOOPMAN,  J 132 

KOniTAS.  E.  V 150 

KRAUTH.  P 149 

KUDLACEK.  J.  J 67 

LAMBERT.  O.  W 148 

LANGACHER,  C.  W 59 


EXHIBITORS  HERALD, 

407  S.  Dearborn  St., 

Chicago,  IlL 
Gentlemen: 

I wish  to  join  the  “Herald  Only”  Club  formed  by  contributors  to 
your  “What  the  Picture  Did  For  Me”  department. 

(Exhibitor) 

(Theatre) 

(City) 

_ (State) 


LOWELL,  B.  S 86  S 

LUNA,  E.  D 96  B 

LYMAN,  C H.  128  H 

LYNCH,  C.  H 71  S 

MacPHERSON,  O.  E 117  3 

MARTIN,  H.  G 48  ■ 

McCORMICK,  B.  P 49  ■ 

MEECE  & HALE 121  H 

MENDENHALL,  C.  A 12  ■ 

MEYER,  F.  S 2 M 

MILES,  A.  N 13  m 

MILLER,  C.  E 166  ■ 

MILLER,  C.  R 14  ■ 

MILLER,  L.  A 145  ■ 

MILLWARD,  V 102  S 

MOORE,  L.  R 74  B 

MOORE,  Mrs.  J.  W. 25  ■ 

MOORE,  P 124  ■ 

MORGAN,  A.  M ...136  B 

MORRIS,  P.  E.  126  H 

MOULTON,  C.  H 68  ■ 

MUNSON,  C 122  ■ 

MUSSON,  W.  H 50  ■ 

NEIS,  A.  R 125  ■ 

O’HARA,  F.  J ....80  ■ 

OLLER,  L ..'...  139  s 

O’NEIL,  E.  J 109  ■ 

O’TOOLE,  A.  B 176  m 

PARKS,  O.  E 60  m 

PATRICK,  W.  D 97  ■ 

PEITZ,  P.  B 115  B 

PERRY,  F 156  m 

PFEIFFER,  R 113  B 

PFLUGER,  H.  H 171  g 

PHILLIPS,  D.  H 107  ■ 

PILLIOD,  L.  A 33  B 

PORTELL,  J.  G 69  B 

POWERS.  C.  H 20  ■ 

RAND,  P 5 m 

REA,  G.  A 1 B 

REDISKE,  G.  F 34  B 

RESTIVO,  J ...167  B 

REYNOLDS.  E.  J 91  B 

RILEY,  R.  R 38  B 

RITTER,  a J 75  B 

RIVA,  C.  A 15  a 

RODGERS,  F.  C 144  B 

ROSSER,  R.  P 161  B 

ROYSTER,  M 175  B 

RYAN,  C.  H 57  S 

SABIN,  F.  E ....16  a 

SAMPLE,  F.  R 61  ■ 

SAUNDERSv  E 129  B 

SCHMIDT,  J.  W 92  ■ 

SELK,  H.  G 138  B 

SILVER  & SON,  W.  H 120  B 

SIMPSON,  C.  H 157  g 

SITTON  & SON,  A.  P 151  B 

SMITH,  Mrs.  R.  B 142  B 

SPAIN  HOUR,  C.  A 100  B 

STANTON,  M.  27  ■ 

STARKEY,  G.  C 17  B 

STEEL.  A 98  B 

STETTMUND,  H.  G 6 B 

STEVENSON,  G 160  B 

SUSZYCKI,  A.  A 99  B 

SWARTHOUT,  E.  W 35  B 

TALBERT,  J.  H 162  B 

THOMPSON,  H.  P 21  B 

TILLER.  J 29  B 

TOPE.  G.  W.  119  B 

TROVER,  0 81  B 

VAN  NOY,  H 36  B 

VAN  STRAIT,  W.  J 118  B 

VAUGHAN,  G 53  B 

VEATCH,  A.  L 65  B 

VETTER,  E.  H 153  B 

WERNER,  A.  C 146  B 

WETZ,  J.  H 140  B 

WHARTON,  E.  L ;...  79  B 

WHITE,  D.  A 84  B 

WILLIAMS.  J.  M 93  B 

WILLIAMSON,  A.  E 155  B 

WINTERBOTTOM,  W 18  m 


a great  big  one  if  it  had  been  made  so  several  more  sub-titles  to  explain  who  the 
the  audience  could  understand  it.  It  needs  characters  are.  My  people  are  at  a loss 
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to  understand  the  picture  after  seeing  it. 
Lots  of  pictures  are  spoiled  this  way. — ■ 
W.  J.  Shoup,  DeLuxe  theatre,  Spearville, 
Kan. — Small  town  patronage. 

The  Miracle  Baby,  with  Harry  Carey. — 
A good  program  picture.  Fight  scenes 
good.  Ran  with  Starland  Review.  Pleased 
100  per  cent.  Six  reels. — -Henry  McCoy, 
Elite  theatre,  Golconda,  111. — Small  town 
patronage. 

Desert  Driven,  with  Harry  Carey. — Give 
us  more  like  this  one.  Carey  does  not  try 
to  depopulate  the  West  single  handed,  but 
has  a good  clean  story  that  is  well  handled 
throughout.  You’ll  not  be  ashamed  to  meet 
your  patrons  on  the  street  next  morning 
after  showing  this  one. — Stevenson  & Ros- 
ser, Capitol  theatre,  Raleigh,  N.  C. — Small 
town  patronage. 

Desert  Driven,  with  Harry  Carey. — Of 
the  three  who  came,  two  said  they  liked  it 
and,  as  the  third  one  left  town  the  next 
morning,  can’t  say  what  he  thought.  A 
fair  program  offering  for  Carey  fans.  Six 
reels. — M.  A.  Manning,  Opera  House,  Bald- 
win, Mich. — Small  town  patronage. 

Itching  Palms,  with  a special  cast. — Here 
is  a good  little  program  picture.  Best  we 
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I "’’Herald  Only  Membersliip  | 

I Cards  Mailed;  Armentrout  | 

I Wants  5,000  Enrollments  | 

j ^ 

I “Herald  Only”  Club  membership  cards  were  mailed  to  | 
I club  members  from  the  home  office  of  EXHIBITORS  HER-  | 
I ALD  April  10th.  Delivery  should  precede  receipt  of  this  | 

■ issue.  I 

I The  cards  were  designed  in  conformity  with  a sugges-  I 
I tion  by  George  C.  Starkey,  Opera  House,  Montour  Falls,  | 
I N.  Y.,  and  issued  with  furtherance  of  the  club’s  expressed  I 
I aims  in  view.  I 

I Members  are  requested  to  notify  the  HERALD  home  | 
I office  promptly  in  case  of  non-delivery.  | 

= s 

I Can  you  answer  this  question  for  me?  ■ 

I Why  not  at  least  5,000  names  on  the  “Herald  Only”  Club  list?  J 

■ You  know,  and  everyone  else  knows,  that  at  least  that  many  exhibit-  | 
I ors  are  depending  on  the  HERALD  in  their  bookings  and  are  picking  ■ 

■ them  out  from  “What  the  Picture  Did  For  Me.”  Exhibitors  are  like  | 

H many  other  human  beings,  I guess.  They  are  slow  in  waking  up  to  | 
I what  means  their  bread  and  butter.  I 

I When  the  “Herald  Only”  list  reaches  the  1,000  mark  we  are  all  ■ 
I going  in  to  Chicago  to  celebrate.  | 

I Would  like  to  meet  a lot  of  the  boys  face  to  face  and  talk  over  m 
1 so  much  we  have  in  common.  Would  like  to  meet  Saunders  from  | 
I Harvard,  R.  W.  Hickman,  Grandpa  Jenkins,  even  if  he  does  show  | 
I poor  judgment  in  picking  out  the  most  favorite  star,  and  even  that  ■ 
i Jewish  boy,  Frank  O’Hara,  from  Elgin.  g 

1 Here’s  to  the  time  we  will  have  when  the  list  reaches  the  1,000  | 
i mark.  ■ 

I RUSSELL  ARMENTROUT,  | 

I K.  P.  Theatre,  | 

I Pittsfield,  111.  ■ 


have  had  from  F.  B.  O.  Truly,  their  pic- 
tures are  very  weak.  Six  reels. — A.  B. 
Bird,  Opera  House,  Arlington,  la. 

Westbound  Iiimited,  with  Ralph  Lewis. — • 
This  one  pleased  all  who  saw  it,  and  they 
told  us  so.  We  liked  the  price  of  the  pic- 
ture and  the  number  who  came  to  see  it, 
so  everyone  is  pleased  and  happy  over  the 
show. — Frank  Ober,  Boynton  theatre,  Boyn- 
ton, Okla. 

Westbound  Umited,  with  Ralph  Lewis. — 
A fine  picture.  Some  thought  it  better  than 
“Third  Alarm”  or  “In  the  Name  of  the 
Law,”  both  with  Ralph  Lewis.  Personally 
think  it  is  the  best  of  the  three.  Seven 
reels. — J.  W.  Andresen,  Rialto  theatre, 
Cozad,  Neb. — General  patronage. 

The  Third  Alarm,  with  Ralph  Lewis. — 
This  picture  pleased  them  all.  The  chil- 
dren became  so  excited  during  the  fire 
scene  that  I had  to  go  down  and  quiet 
them. — Frank  Ober,  Boynton  theatre,  Boyn- 
ton, Okla. 

The  Fourth  Musketeer,  with  Johnnie 

Walker. — A very  good  picture.  Action,  and 
comic,  all  the  way  through.  Book  it  and 
you  will  be  satisfied.  Everybody  liked  it 
here.  Six  reels.- — F.  Boeselager,  Opera 

House,  Hilbert,  Wis. 

The  Fourth  Musketeer,-  with  Johnnie 

Walker. — This  was  especially  liked  here. 
Some  who  had  never  commented  on  a pic- 
ture at  the  office  before  stopped  at  the 
window  to  tell  how  good  it  was. — Frank 
Ober,  Boynton  theatre,  Boynton,  Okla. 

The  Canyon  of  the  Fools,  with  Harry 
Carey. — From  the  way  some  of  the  fellows 
hit  this  I was  afraid  to  romp  on  it  too 
hard,  but  it  pleased  95  per  cent.  After 
all,  a good  picture.  Seven  reels. — D.  W. 
White,  Cozy  theatre,  Checotah,  Okla. 

Crashing  Through,  with  Harry  Carey.- — 
A good  program  picture  which  pleased  the 
Carey  fans  O.  K.  for  one  day. — Albert 
Stalder,  Spicer  theatre,  Akron,  O. — Neigh- 
borhood patronage. 

Good  Men  and  True,  with  Harry  Carey. — - 
This  picture  pleased  about  90  per  cent. 
Star  did  good  work  and  if  they  like  West- 
erns this  will  please. — D.  A.  White,  Cozy 
theatre,  Checotah,  Okla. 

First  National 

Why  Men  Iieave  Home,'  with  Helene 
Chadwick. — This  is  immense.  Pleased 
everybody.  About  the  cleverest  picture 
we’ve  ever  shown. — Mrs.  Frank  Paul,  Mar- 
vel theatre,  Carlinville,  111.- — Small  town 
patronage. 

Her  Temporary  Husband,  with  a special 
cast. — Appeals  to  all  classes  of  people  and 
went  over  fine.  Played  two  days.  Best 

from  box  office  standpoint  we  have  had 
in  some  time. — Roy  Wilkins,  New  Victory 
theatre,  Oxnard,  Cal. 

The  Meanest  Man  in  the  World,  with 

Bert  Lytell. — Good  picture  for  one  day. 
Second  day  no  good.  Pleased  about  50  per 
cent.  Six  reels. — Albert  Stalder,  Spicer 
theatre,  Akron,  O. — Neighborhood  patron- 
age. 

The  Meanest  Man  in  the  World,  with 

Bert  Lytell. — I enjoyed  this  picture  im- 

mensely. It  will  go  over  in  any  size  town 
and  with  all  classes  of  people. — Pugh 
Moore,  Strand  theatre,  McKenzie,  Tenn. — 
Small  town  patronage. 

Black  Oxen,  with  Corinne  Griffith. — -A 
pretty  good  adaptation  of  a popular  book. 
The  plot  fails'  to  hold  your  sympathies  and 
it  is  hard  to  see  why  an  American  born 
girl  would  risk  all  for  the  country  of  a 
husband  who  abused  her.  Story  is  well 
mounted  and  acted  and  gave,  general  satis- 
faction.— Ben  L.  Morris,  Temple  theatre, 
Bellaire,  ®. 

Potash  and  Ferlmutter,  with  a special 
cast. — Splendid,  excellent,  wonderful!  Broke 
house  records.  Great  comedy-drama.  For 
its  kind,  can’t  be  beat.  Played  it  Sunday 
and  Monday.  Broke  house  record  on  Mon- 
day.— Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind. 

Chastity,  with  Katherine  MacDonald. — 
Good  picture.  Not  one  of  the  First  Na- 
tional best,  however. — Kreighbaum  Bros., 
Char-Bell  theatre,  Rochester,  Ind. 

Chastity,  with  Katherine  MacDonald. — 
Pleased  them  all  after  they  were  in  the 


house  to  see  the  road  show  I was  running. 
When  you  run  this  one,  pep  it  up  to  12 
minutes  to  the  reel.  That  will  help  a lot. 
It  is  not  different  to  any  great  extent  from 
other  offerings  by  this  star  and,  I would 
say,  drawing  power  only  fair.  Six  reels. 
— L.  F.  Wolcott,  Grand  theatre,  Eldora, 
la. — Small  town  patronage. 

The  Age  of  Desire,  with  a special  cast. — 
Mark  up  a good  report  on  this  one.  Would 
consider  this  as  first  class  and  you  will 
receive  many  favorable  comments  from 


your  patrons.  What  more  could  you  ask 
for?  Good  print  from  St.  Louis. — Russell 
Armentrout,  K.  P.  theatre,  Pittsfield,  111. 

Children  of  the  Dust,  with  Johnnie 
Walker. — A really  fine  picture.  Starts 
rather  draggy,  with  three  reels  of  kid  stuff, 
which  all  the  women  will  sob  over  and 
enjoy,  but,  from  there  on  she’s  a bird. 
They’ll  all  shed  a few  tears  and  tell  you 
how  good  it  was,  when  they  go  out,  and 
again  the  next  day  when  they  see  you  on 
the  street.  Real  honors  go  to  Bert  Wood- 
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Star  Ballots  Returningf ; 


Adams  Raises  Fine  Point ; 
Answer  ''‘B.  O.R.  'Letters 


I As  this  is  written,  the  Favorite  Star  Editor  is  struggling  | 
I valiantly  to  keep  up  with  mail  deliveries  of  “Herald  Only”  i 
I Club  Favorite  Star  Contest  ballots.  Early  returns  promise  j 
I surprising  divergence  from  party  lines,  several  of  the  less  | 
I spectacularly  exploited  candidates  running  strong  in  the  test  Q 
I totals.  In  other  instances  the  influence  of  campaign  rhet-  | 
I oric  is  evident.  ■ 

■ Full  announcement  of  election  results,  suitably  illus-  | 

I trated,  will  be  published  at  the  earliest  possible  date.  I 

■ Why  Shea  Didn’t  Come  In  1 

I Enclosed  find  check  to  cover  renewal  of  my  subscription  to  | 

I your  valued  journal.  1 

1 Sorry  we  can  take  no  part  in  the  Favorite  Star  Voting  Con-  1 

1 test,  as  my  wife  insists  on  reading  the  Herald  from  cover  to  g 
1 cover  and  to  do  so  might  start  something.  i 

B Old  harmless  souls  like  Jenkins.  Rand,  Meyer,  et  ah.  of  g 

1 course,  can  get  by  with  that  sort  of  stuft'.  B 

■ T.  A.  Shea,  | 

B Palace  Theatre,  ■ 

B McGehee,  Ark.  B 

I BETTER  LATE  THAN  NEVER  | 

B I want  to  make  an  appeal  to  my  fellow  members  of  the  “Herald  Only”  J 

B Club,  to  think  twice  before  you  cast  your  vote  for  the  Favorite  Star  Con-  m 

M test  election.  Inasmuch  as  Brothers  Jenkins,  Creal,  and  others,  have  al-  B 
B reaidy  made  their  speeches  for  their  favorites,  I want  to  particularly  call  M 
M your  attention  to  the  wonderful  acting  of  my  nominee,  Clara  Kimball  B 

B Young,  and  to  say  that  she  has  all  the  others  outclassed  for  beauty  would  g 

B be  putting  it  too  mildly.  B 

H Any  one  of  you  who  can  judge  the  points  of  these  nominees  in  the  ■ 

lilllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllillllllllllllllllllllllllllllllilllllllilllllllU 


ruft  for  as  wonderful  a performance  as  1 
have  ever  seen.  We  had  good  business  one 
day.  Seven  reels. — L.  F.  Wolcott,  Grand 
theatre,  Eldora,  la. — Small  town  patron- 
age. 

Twenty-One,  with  Richard  Barthelmess. 
— Pleasing  picture,  but  nothing  big.  Story 
hardly  strong  enough  for  Dick. — Mrs, 
Prank  Paul,  Marvel  theatre.  Carlinville,  111. 
— Small  town  patronage. 

The  Scarlet  Lily,  with  Katherine  Mac- 
Donald.— Not  up  to  her  standard,  but  will 
go  over  as  a program  picture,  where  she  is 
liked. — C.  L.  Brown,  Paramount  theatre, 
Elizabeth,  La. — Small  town  patronage. 


Oliver  Twist,  with  Jackie  Coogan. — Same 
old  story.  A good  star  in  a picture  that 
folks  would  not  come  out  to  see.  The 
paper  will  not  attract  the  regular  fans  and 
not  enough  of  the  other  kind  to  pay  ex- 
penses. The  only  place  for  these  classics 
is  in  the  schoolroom,  to  be  shown  in  con- 
nection with  the  study  of  the  book.  As 
money  makers,  they  are  nil.  But  who  loses 
the  money  on  them?  Eight  reels. — ^A.  N. 
Miles,  Eminence  theatre.  Eminence,  Ky.- — • 
Small  town  patronage. 

The  Huntress,  with  Colleen  Moore. — This 
beautiful  little  star  is  becoming  very  popu- 
lar and  everyone  liked  her  as  the  Indian 
maiden.  A very  good  picture.  Snitz  Ed- 


wards deserves  mention  also.  Was  very 
well  acted  by  all,  and  will  go  anywhere. — 
A.  P.  Jenkins,  Community  theatre,  David 
City,  Neb. 

Baddy,  with  Jackie  Coogan. — A mighty 
fine,  well  rounded  out  show,  which  pleased 
100  per  cent.  Many  good  comments.  Makes 
them  laugh  and  cry,  and  what  more  can 
you  ask?  Be  sure  to  use  the  violin  in  the 
places  indicated,  and  then  have  the  boy 
stand  by  the  mop,  because  if  they  don’t 
shed  a few  watching  this  they  need  medical 
attention.  We  ran  into  a rain  the  second 
night  but  had  a fair  house  anyway.  Of 
course,  no  money  in  it  for  us;  we  paid  too 
much.  But  he’s  a great  kid  in  a great 
show  and  the  sub-title,  “Look  What  Mil- 
dred’s Done,”  and  the  scene  accompanying 
it,  are  especially  rich  and  will  send  every- 
one home  happy.  Book  and  boost  it — it’s 
there.  Print  in  fine  shape.  Six  reels. — L. 
P.  Wolcott,  Grand  theatre,  Eldora,  la. — 
Small  town  patronage. 

The  Girl  of  the  Golden  West,  with  Sylvia 
Breamer. — A high  class  Western  which 
pleased  the  majority.  Has  good  draft,  due 
to  title,  stage  play,  and  book.  Seven 
reels. — Wm.  E.  'Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

Jealous  Husbands,  with  a special  cast. — • 
Good  picture.  Held  up  well  for  two  days. 
— Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind. 

The  Lonely  Hoad,  with  Katherine  Mac- 
Donald.— A good  little  program  picture 
that  went  over  fine.  Six  reels.  — C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. — 
General  patronage. 

The  Voice  From  the  Minaret,  with  Norma 
Talmadge. — Costume  play.  Story  rather 
slow  but  scenes  are  beautiful.  Will  please 
your  better  class. — Geo.  C.  Starkey,  Mc- 
Keg’s  Opera  House,  Montour  Palls,  N.  Y. — 
General  patronage. 

The  Bad  Man,  with  Holbrook  Blinn. — 
Was  afraid  of  this  picture,  but  pleased 
everyone.  Give  us  some  more  like  this 
one.  Harry  Meyers  was  helf  of  the  pic- 
ture. Six  reels. — C.  L.  Brown,  Paramount 
theatre,  Elizabeth,  La. — General  patronage. 

Fonjola,  with  Anna  Q.  Nilsson. — Extra 
good  program,  but  not  a special. — Bert 
Silver.  Family  theatre,  Greenville,  Mich. 

Slippy  McGee,  with  Wheeler  Oakman. — 
One  of  those  pictures  in  which  you  are  al- 
ways waiting  for  something  to  happen. 
You  will  need  a good  comedy  with  this  fea- 
ture. Seven  reels. — O.  W.  McConnell,  Lyric 
theatre,  Grangeville,  Idaho. 

Anna  Christie,  with  Blanche  Sweet. — Well 
acted  picture,  but  failed  to  please.  Had 
some  people  walk  out  on  this  one.  Not 
near  worth  the  rental  charged  for  it. 
Eight  reels. — A.  F.  Edwards,  Edwards  the- 
atre, Reedsport,  Ore. — Rural  patronage. 

The  Wanters,  with  Marie  Prevost. — A 
mighty  good  show.  I was  playing  a road 
show  troupe  which  got  a few  more  than 
ordinary  out  and  the  road  show  had  a 
hard  time  pleasing  them  after  this  feature 
was  shown.  Carries  a good  moral  lesson. 
How  well  it  would  (Jraw  by  itself,  I can’t 
say,  but  it  will  please  everyone.  I would 
not  class  it  as  a special,  however.  Film  in 
fine  shape.  Seven  reels. — L.  P.  Wolcott, 
Grand  theatre,  Eldora,  la.— Small  town  pat- 
ronage. 

The  Wanters,  with  Marie  Prevost. — 
Good  show.  Business  above  normal. — E.  J. 
Reynolds,  Liberty  theatre,  Pasco,  Wash. 

Boy  of  Mine,  with  a special  cast. — Good. 
That’s  the  only  way  I know  how  to  express 
it.  Anyone  who  would  not  like  this  would 
be  some  heartless  person. — E.  J.  Reynolds, 
Liberty  theatre,  Pasco,  Wash. 

The  Fighting  Blade,  with  Richard  Bar- 
thelmess.— A real  good  picture,  but  Richard 
doesn’t  draw  for  me.  Had  a small  crowd. 
Those  who  saw  the  picture  were  pleased. 
I think  they  should  put  him  in  stories  like 
“Tol’able  David.”  These  kind  go  good 
with  the  public.  Nine  reels. — C.  L.  Brown, 
Paramount  theatre,  Elizabeth,  La. — General 
patronage. 

The  Fighting  Blade,  with  Richard  Bar- 
thelmess.— Why  do  they  not  give  the  boy 
something  to  work  with?  No  one  wants 
this  old  costume  stuff  and  think  of  it,  9,000 
feet  of  it.  Yes,  it’s  good  if  you  like  that 
kind,  but  no  one  here  likes  that  kind. — E. 
J.  Reynolds,  Liberty  theatre,  Pasco,  Wash. 

Thnndergate,  with  Owen  Moore. — This 
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I contest,  will,  if  you  are  honest  with  yourself,  cast  your  vote  for  Clara.  B 

B I will  admit  that  Brother  Jenkins  is  a star  when  it  comes  to  making  cam-  ■ 
I paign  speeches,  but  then  it  is  not  to  be  wondered  at,  as  he  has  had  a great  deal  1 
I to  do  with  this  line  of  business  in  years  gone  by.  In  looking  over  the  list  as  ■ 
( printed  in  the  “Herald”  of  the  nominees,  I want  to  say  that  there  is  sure  a great  ■ 
j list  of  fine  stars,  but  taking  each  separately  for  what  we  have  seen  them  do,  I H 
■ cannot  but  praise  my  nominee.  B 

j Boys,  if  you  have  ever  done  your  duty  as  a citizen  of  this  great  country,  ■ 
a and  this  great  organization  of  ours,  vote  for  Clara,  and  I know  that  your  con-  1 
j science  will  not  bother  you,  even  if  you  did  nominate  someone  else.  B 

B If  I were  able  to  meet  you  all  personally,  and  could  talk  to  you  for  my  fav-  B 
S orite,  I am  sure  that  I could  make  you  feel  it.  But  as  I am  very  poor  at  writ-  B 
B ing  speeches,  I am  depending  upon  tho  judgment  of  you  all  when  you  see  the  H 
B pictures  of  them  all  in  the  “Herald,”  to  pick  out  the  one  whom  I think  is  in  g 
H every  way  superior  to  the  rest.  S 

I I am  like  Brother  Jenkins,  I like  the  girls,  but  when  it  comes  to  an  elec-  I 
B tion,  we  cannot  vote  for  all,  but  our  favorite.  B 

B Feeling  that  I have  done  my  duty,  in  fairness  to  my  nominee,  and  again  B 
B earnestly  asking  that  you  support  my  candidate,  I leave  it  to  you  for  further  J 
B consideration.  B 

B Gentlemen;  I thank  you  § 

i C.  V.  ANDERSON,  m 

B Campaign  Manager  for  CLARA  KIMBALL  YOUNG,  ■ 

B Oak  theatre,  B 

m Oakdale,  Neb.  H 

B Adams  Asks  “Herald  Only”  Club  Views  B 

1 In  a letter  printed  this  week  in  the  “Letters  From  Readers”  | 

I department,  Roy  W.  Adams,  Pastime  theatre.  Mason,  Mich.,  | 

J asks  the  views  of  “Herald  Only”  Club  members  as  to  what  shall  | 

1 be  done  with  admission  prices  when  the  tax  is  removed.  An-  | 

B ticipating  a problem  with  his  usual  foresight,  Mr.  Adams  brings  | 

B up  a point  of  extreme  importance  to  theatremen  everywhere  ■ 

1 and  paves  the  way  to  profitable  preparedness.  I 


I “WHAT  THE  HERALD  DID  FOR  ME”  | 

B Enclosed  find  check  for  another  year  to  the  “Herald.”  I am  not  sure  when  B 
B my  subscription  expires,  and  so  will  not  run  any  chances  of  missing  any  copies.  ■ 
B Although  I have  only  been  a reader  of  the  “Herald”  for  the  past  six  months,  B 
B I feel  that  it  has  made  me  several  dollars  that  I would  not  have  gotten  had  I not  g 
g followed  some  of  the  suggestions  found  within  its  pages.  I consider  it  the  au-  g 
g thentic  guide  to  motion  picture  exhibition  and  that  it  is  as  necessary  as  any  part  g 
B of  the  theatre  equipment.  g 

g Enclosed  you  will  also  find  several  comments  which  cover  our  past  ten  pro-  g 
■ grams.  ■ 

I O.  E.  MacPHERSON,  | 

B New  Kendrick  theatre,  g 

g Kendrick,  Idaho.  g 

B You  Ought  to  Have  It  Now  ■ 


Please  find  check  for  which  please  set  my  subscription  up  for  a g 


is  a very  well  acted  Chinese  play.  The 
dual  role  played  by  Moore  is  very  interest- 
ing, in  fact  the  best  we  have  ever  had  of 
this  star.  Everybody  pleased.  Not  much 
of  a crowd;  6,565  feet. — A.  P.  Jenkins, 
Community  theatre,  David  City,  Neb. 

My  Buy,  with  Jackie  Coogan. — Jackie 
always  gets  them  out  here,  no  difference 
how  bad  the  weather.  The  children  all 
come  and  the  parents  have  to  come  with 
them. — ^Frank  Ober,  Boynton  theatre,  Boyn- 
ton, Okla. 

The  Half  Breed,  with  Wheeler  Oakman. 
— A fair  program  picture.  Film  in  good 
shape.  Six  reels.- — J.  W.  Andresen,  Rialto 
theatre,  Cozad,  Neb. — General  patronage. 

Mighty  Bak’  a Bose,  with  a special  cast. 
— This  picture  is  a credit  to  any  theatre, 
for  I had  more  comments  on  it  than  any 
picture  in  a long  time.  It  has  everything 
in  it  for  entertainment,  and  a good  moral. 
Box  office  receipts  good.  Eight  reels. — H. 
B.  Hutchison,  City  theatre,  Philadelphia, 
Miss. 

Mighty  Bak’  a Bose,  with  a special  cast. 
— We  booked  this  and  it  failed  to  come  for 
the  first  date,  but  First  National  booked 
it  later  gratis  and  it  is  one  of  the  best  we 
have  played  this  year,  although  not  so 
high  priced  as  some.  It  certainly  does 
please  the  people.  The  weather  as  usual 
was  very  bad  the  night  we  ran  this,  but 
we  made  enough  to  pay  the  gas  bill. — 
Prank  Ober,  Boynton  theatre,  Boynton, 
Okla, — General  patronage. 

Bury,  with  Richard  Barthelmess. — We 
did  not  have  any  crowd  either  night  we 
ran  this  picture,  but  no  fault  of  the  pic- 
ture. The  ones  who  braved  the  rain  and 
storm  to  see  it  were  well  pleased  and 
stopped  to  tell  us  as  they  went  out  what  a 
wonderful  picture.  Nine  reels. — Frank 
Ober,  Boynton  theatre,  Boynton,  Okla. — 
General  patronage. 

Blind  Hearts,  with  Hobart  Bosworth. — 
This  star  is  certainly  a splendid  actor. 
Where  talent  is  appreciated,  this  picture 
will  please,  but  picture  as  a whole  is 
rather  slow. — Geo.  C.  Starkey,  McKeg’s 
Opera  House,  Montour  Palls,  N.  Y. — General 
patronage. 

Penrod  and  Sam,  with  Ben  Alexander. — 
This  was  one  of  the  best  kid  pictures  we 
have  run  for  a long  time.  Everyone  should 
run  this,  especially  for  the  children  of  the 
community. — Frank  Ober,  Boynton  theatre, 
Boynton,  Okla. 

Penrod  and  Sam,  with  Ben  Alexander. — 
This  'picture  is  fine.  It  is  not  a kid  pic- 
ture by  any  means,  but  you  will  have  a 
hard  time  to  make  your  people  believe 
otherwise.  Did  not  draw  for  me,  except 
kids,  but  if  you  can  make  your  people  take 
your  word  for  it  you  can  clean  up. — Geo.  C. 
Starkey,  McKeg’s  Opera  House,  Montour 
Falls,  N.  Y. — General  patronage. 

Penrod  and  Sam,  with  Ben  Alexander. — 
One  of  Tarkington’s  best  novels  and  was 
well  acted  by  Ben  Alexander.  Pleased  100 
per  cent.  Acting  of  Gladys  Brockwell  and 
Rockliffe  Fellows  was  fine. — Henry  Mc- 
Coy, Elite  theatre,  Golconda,  111. — Small 
town  patronage. 

Circus  Days,  with  Jackie  Coogan. — Tt’s 
a real  picture,  fellows.  Good  for  kids  from 
ten  to  one  hundred  and  ten.  Something 
doing  all  the  time. — E.  J.  Reynolds,  Liberty 
theatre,  Pasco,  Wash. 

Bulcy,  with  Constance  Talmadge. — A 
good  program  picture. — Bert  Silver,  Family 
theatre,  Greenville,  Mich. 

Dulcy,  with  Constance  Talmadge. — Over- 
done. Disgusting  to  an  intelligent  audience. 
Pleased  about  half.  Not  a box  office  get- 
ter. Seven  reels. — Kreighbaum  Bros.,  Char- 
Bell  theatre,  Rochester,  Ind. 

Dulcy,  with  Constance  Talmadge. — Just 
kinda  dizzy  light  comedy — not  good,  not 
bad.  I believe  the  majority  of  the  few 
who  came  to  see  this  liked  it.  They  were 
so  few  that  I had  to  turn  on  the  house 
lights  before  I was  sure  there  was  anyone 
present.  The  men  should  turn  out  in  great 
numbers  to  see  this,  but  they  didn’t  here. 
Seven  reels. — L.  P.  Wolcott,  Grand  theatre, 
Eldora,  la. — Small  town  patronage. 

Dulcy,  with  Constance  Talmadge. — This 
one  did  not  please,  as  most  of  her  pictures 
do.  Too  silly.  Fair  business. — H.  Mulkey, 
Pastime  theatre,  Clarendan,  Tex. — General 
patronage. 

Mother  o’  Mine,  with  a special  cast. — 


This  picture  is  old  but  will  please  your 
people,  I played  it  one  day,  but  is  the 
kind  they  will  tell  their  friends  about.  Is 
full  of  the  old  fashioned  10-20-30  meio 
that  used  to  play  the  tank  towns.  Boy  sits 
in  electric  chair  and  just  as  the  guaid 
reaches  for  the  switch  to  kill  him,  the 
mother  has  the  current  turned  off  at  the 
electric  station  and  sa\'es  her  boy  Some 
hokum,  but  believe  me,  your  people  v 11 
eat  it  up  alive  and  tell  you  so  afterwards. 
— Geo.  C.  Starkey,  McKeg’s  Opera  House. 
Montour  Falls,  N.  Y. — General  patronage. 

Scars  of  Jealousy,  with  Frank  Keenan. — 
A good  picture  which  pleased  all.  Mo.st 


of  picture  made  in  the  hills  of  Alabama. 
Should  go  good  anywhere.  Seven  reels. — 
C.  L.  Brown,  Paramount  theatre,  Elizabeth, 
La. — Small  town  patronage. 

Borna  Dooue,  with  Madge  Bellamy. — 
Surely  a fine  picture.  Taken  from  the  book 
that  was  a book  review  in  high  school. 
Seven  reels. — Nettie  M.  Sinderson,  Mystic 
theatre,  Albion,  Ind. — Small  town  patron- 
age. 

Wandering  Daughters,  with  Marguerite 
De  La  Motte. — We  used  this  one  an  extra 
night,  giving  half  the  proceeds  to  a local 
lodge.  Had  a very  fair  crowd  and  all  liked 
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I year,  and  I have  as  yet  failed  to  receive  my  Box  Office  Record. 
I Please  send  it  to  me,  as  I can’t  get  along  without  it. 

I 1 am  sending  in  some  reports  on  pictures  used.  This  is  my  first 
I report,  and  I enjoy  the  Herald  very  much.  It  helps  me  to  buy  my 
I pictures. 

I J.  H.  Houston, 

I Crystal  theatre, 

I Point  Rock,  Tex. 

I It  Was  Mailed  to  You  Last  Week 

I Please  send  my  Box  Office  Record  for  March.  Up  to  date  I have 
I not  received  the  latest  copy. 

I W.  A.  Kempen, 

I Rex  theatre, 

■ Berlin,  Wis. 

1 If  It  Hasn’t  Arrived,  Notify  This  Office 

I Up  to  this  time  I have  not  gotten  The  Box  Office  Record,  your  last 
I issue. 

1 I have  been  looking  forward  for  it,  as  it  is  of  so  much  benefit  in  buy- 
I ing  pictures. 

1 F.  T.  Castleman, 

I Castleman  theatre, 

I Waterproof,  La. 

I If  We  Miss  You,  We’ll  Take  It 

I Where  is  the  March  Box  Office  Record? 

I I am  over  six  feet  tall  and  you  are  due  for  a licking  if  you  miss  me. 

I George  C.  Starkey, 

I Opera  House 

1 Montour  Falls,  N.  Y. 


We  Figure  Exhibitor  Contributors  Eairn  Them 

Is  your  Box  Office  Record  out  for  March?  If  so,  please  send  same 
at  once.  I do  not  understand  why  you  do  not  get  them  out  every  three 
months  and  charge  at  least  $.50  for  them.  They  sure  are  great. 

I have  got  some  wonderful  features  by  having  the  Record. 

C.  J.  McKenny, 

Majestic  theatre, 

Iona,  Minn. 


the  picture.  Would  have  done  better  if 
First  National  had  sent  the  advertising  on 
the  picture  booked — didn’t  have  a scrap  of 
paper  to  hang  up.  Why  can’t  some  one  tell 
us  how  to  get  even  with  distributors  who 
are  so  careless? — Frank  Ober,  Boy  ton  the- 
atre, Boynton,  Okla. — General  patronage. 

Children  of  the  Dust,  with  Johnnie 
Walker. — The  type  of  story  that  should  go 
good  anywhere.  Had  capacity  business 
and  pleased  all.  Seven  reels. — C.  L.  Brown, 
Paramount  theatre,  Elizabeth,  La. — General 
patronage. 

Tol’able  David,  with  Richard  Barthel- 
mess. — The  best  picture  this  star  has  made 


before  or  since.  Play  it,  brother  exhibit- 
ors.— Geo.  C.  Starkey,  McKeg’s  Opera  House, 
Montour  Falls,  N.  Y. — General  patronage. 

Scrap  Iron,  with  Charles  Ray. — Extra 
good.  A good  boxing  picture.  Book  it.  Six 
reels. — Wm.  Hinds,  Opera  House,  Odell, 
Neb, 

Bell  Boy  13,  with  Douglas  MacLean. — 
MacLean’s  pictures  are  rather  silly  and 
this  one  is  no  exception.  Just  very  ordi- 
nary program  picture. — Geo.  C.  Starkey, 
McKeg’s  Opera  House,  Montour  Falls,  N.  Y. 
— General  patronage. 

Trilby,  with  Andree  Lafayette. — If  there 
ever  was  a crime,  gentlemen,  this  is  it!  A 


crime  in  the  first  place  to  have  ever  wasted 
any  film  on  it,  let  alone  eight  reels.  And 
it’s  a crime  to  get  real  money  for  the  show- 
ing of  it.  Positively,  it’s  awful.  Who 
cares  anything  about  Andree  Lafayette  in 
this  country?  Certainly  not  my  people 
here.  Lay  off  this  sure.  Eight  reels. — ' 
L.  F.  Wolcott,  Grand  theatre,  Eldora,  la. — 
Small  town  patronage. 

The  Girl  in  the  Taxi,  with  Mr.  and  Mrs. 
Carter  De  Haven. — Good  simple  little  story. 
Will  get  by  with  no  kicks  or  boosts. — Geo. 
C.  Starkey,  McKeg’s  Opera  House,  Montour 
Falls,  N.  Y. — General  patronage. 

Gas,  Oil,  Water,  with  Charles  Ray. — This 
is  a good  picture.  Some  comedy  about  it. 
Everybody  liked  it.  Five  reels. — Matte 
Michelis,  Liberty  theatre,  Bucknell,  Iowa. 

Fox 

The  Vagabond  Trail,  with  Charles  Jones. 
— I considered  this  below  Jones’  standard, 
but  it  seemed  to  get  by  with  the  fans. 
Fair  business.  Brand  new  print.  Five  reels. 
— Roy  W.  Adams,  Pastime  theatre.  Mason, 
Mich. — General  patronage. 

My  Friend,  the  Devil,  with  a special  cast. 
— A five-reel  ordinary  program  picture 
stretched  out  into  a nine-reel  special.  Some 
liked  it,  and  some  walked  out.  Action  so 
slow  that  Johnnie,  the  operator,  went  to 
sleep.  Personally  I thought  it  was  as  poor 
a picture  as  I have  shown  for  some  time. 
As  long  as  you  are  sure  of  picking  a fair 
picture,  don’t  gamble  on  this.  Lost  money 
on  it  and  am  glad  I didn’t  have  a house  full. 
Nine  reels. — E.  V.  Kottas,  Paramount  the- 
atre, Denton,  Mont. — Small  town  patronage. 

The  Plunderer,  with  Frank  Mayo. — A 
splendid  story  that  pleased  a good  Saturday 
attendance.  No  kicks.  Six  reels. — H.  Mul- 
key.  Pastime  theatre,  Clarendan,  Tex. — 
General  patronage. 

Dadies  to  Board,  with  Tom  Mix. — The 
best  picture  Tom  has  appeared  in  lately. 
Pleased  100  per  cent.  Everyone  went  out 
smiling.  Six  reels. — Claude  McBrayer, 
Auditorium  theatre,  Hamilton,  Mo. 

This  Freedom,  with  Pay  Compton. — If 
this  is  a special  I am  a deep  sea  Octopus. 
The  only  good  qualities  that  are  to  be 
noted  is  the  moral  and  the  sleep-producing 
effect  it  gives.  Half  of  my  patrons  did 
not  know  when  the  picture  ended,  as  they 
had  long  since  been  in  dreamland.  If  you 
book  this  picture  and  pay  more  than  mini- 
mum for  it,  you  are  stung.  The  only  con- 
solation I have  is  that  it  rained  most  of  my 
patrons  away  and  they  did  not  have  to  en- 
dure the  agony. — W.  W.  Lowery,  Jr., 
Strand  theatre,  Atmore,  Ala. — Neighbor- 
hood patronage. 

The  Blizzard,  with  a special  cast. — Rot. 
Punk.  Can’t  understand  why  producers  try 
to  put  such  pictures  on  the  market.  Hurts, 
more  than  anything  else,  one’s  patronage. 
It  may  get  good  runs  in  Chicago,  but  can’t 
see  where  the  crowd  comes  in.  Producers, 
let’s  be  more  careful  what  we  make. — 
Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind. 

Monna  Vanna,  with  a special  cast. — -This 
picture  might  go  all  right  in  Italy,  but  not 
with  us.  Lost  us  two  days’  business  and 
film  rental.  A long  picture  which  means 
nothing  but  disappointment  to  the  patrons. 
I noticed  two  or  three  sleeping  through  it. 
Nine  reels. — Albert  Stalder,  Spicer  theatre, 
Akron,  O.— Neighborhood  patronage. 

Dove  Letters,  with  Shirley  Mason. — Not 
as  good  as  some  of  Shirley’s  pictures,  but 
pleased  Mason  fans.  Fair  business. — H. 
Mulkey,  Pastime  theatre,  Clarendan,  Tex. — 
General  patronage. 

The  Governor’s  Lady,  with  a special  cast. 
— This  is  a fair  kind  of  a picture.  Pleased 
about  70  per  cent.  Eight  reels. — Claude 
McBrayer,  Auditorium  theatre,  Hamilton, 
Mo. 

The  Grail,  with  Dustin  Farnum. — Very, 
very  poor  picture.  Six  reels. — Chas.  Pro- 
kop,  Rex  theatre,  Wahoo,  Neb. — Neighbor- 
hood patronage. 

If  Winter  Comes,  with  Percy  Marmont. — 
A wonderful  picture.  The  star  great;  cast 
all  good.  Gave  satisfaction  to  all. — Bert 
Silver,  Family  theatre,  Greenville,  Mich. 

The  Silent  Command,  with  a special  cast. 
— A mighty  good  picture.  Was  afraid  of  it, 
so  didn’t  advertise  much,  but  should  have. 
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m It  Passed  Your  Letter  in  the  Mail 

I Enclosed  you  will  find  some  reports  for  “What  the  Picture  Did  For 
I Me.” 

I Please  send  me  the  new  Box  Office  Record  when  it  comes  out,  as 

■ I need  it  very  much  in  buying  pictures. 

I Best  wishes  to  the  Herald. 

I S.  W.  PiTNER, 

I Dixie  theatre, 

■ Ripley,  Miss. 

I . Yes 

I Isn’t  that  Box  Office  Record  for  March  about  ready? 

I A.  F.  Jenkins, 

I Community  theatre, 

B David  City,  Neb. 

■ As  Announced  In — 

1 Kindly  advise  when  we  may  expect  to  receive  the  Box  Office  Record 
m for  March  1924.  We  would  like  to  have  same  as  soon  as  possible. 

I J.  Restein, 

■ Radium  theatre, 

I Cape  Charles,  Va. 

I The  “Herald”  Last  Week— 

I To  date  we  have  not  received  our  March  Box  Ofeice  Record. 

J Welty  & Son, 

I Mid- Way  theatre, 

M Hill  City,  Kan. 

1 On  Page  25 — 

I Please  send  me  the  Box  Office  Record  for  March.  Your  Herald 

■ and  Record  are  wonderful  books  and  a great  help  to  me. 

I • ^ Frank  Creel y, 

g Empress  theatre, 

B Falls  City,  Neb. 

I The  “Box  Office  Record”  for  March  was  mailed  to  subscribers 
I simultaneously  with  the  April  17  issue  of  the  “Herald.”  It  should 

■ be  in  the  hands  of  every  exhibitor  at  this  time.  This  information  is 
I again  given  here  in  lieu  of  individual  replies  to  the  above  and  unpub- 
1 lished  inquiries  received. 
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Pleased  all.  For  a naval  picture,  it  can’t 
be  beat. — Kreighbaum  Bros.,  Char-Bell 
theatre,  Rochester,  Ind. 

Exiles,  with  John  Gilbert. — This  is  very 
good.  Gilbert  has  retrieved  himself  some 
after  “The  Wolf  Man.’’  Had  good  com- 
ments and  a good  crowd.  Five  reels. — ^F. 
J.  O’Hara,  Community  theatre,  Elgin,  Neb. 

HeU’s  Hole,  with  'Charles  Jones. — The 
name  of  this  picture  and  the  one-sheet 
posters  to  advertise  it  are  enough  to  con- 
demn it.  Kept  our  patrons  away  from 
theatre  and  lost  money.  Six  reels. — Albert 
Stalder,  Spicer  theatre,  Akron,  O. — Neigh- 
borhood patronage. 

Hell’s  Hole,  with  Charles  Jones. — I insist 
upon  calling  him  “Buck”  anyway.  Sorta 
soothes  my  feelings.  This  one  drew  more 
than  ordinary  business  the  first  night  on 
account  of  the  title  and  the  lobby  display 
of  playing  cards  I used  around  a center 
motif  of  roulette  table,  but  the  second 
night  was  a dismal  blank,  even  if  one  old 
fellow  did  like  it  well  enough  to  come 
back  the  second  night.  The  highbrows  said 
it  was  too  rough,  but  the  real  people  didn’t 
like  the  dream  ending.  I personally  thought 
it  was  good,  with  something  beside  the 
clinch  and  kiss  ending  the  American  public 
seem  to  demand.  Certainly,  it  is  different, 
and  I would  suggest  its  use  on  Saturday. 
Anyway,  play  it,  because  we  don’t  get  Jones 
in  many  Westerns.  It  is  not  a special  and 
don’t  raise  the  prices  unless  you  have  a 
heavy  vault  to  hide  in  till  they  forget  it. 
Six  reels. — L.  F.  Wolcott,  Grand  theatre, 
Eldora,  la. — Small  town  patronage. 

The  Wolf  Man,  with  John  Gilbert. — You 
cannot  go  wrong  with  this 'picture.  Extra 
good  program  picture.  Everybody  satis- 
fied. Lots  of  action.  Good  Friday  and 
Saturday  program. — C.  B.  Marks,  Rex  the- 
atre, Albion,  Neb. 

The  Wolf  Man,  with  John  Gilbert. — A 
fairly  good  Gilbert  picture  that  pleased 
the  majority  who  saw  it.  Good  business. — - 
H.  Mulkey,  Pastime  theatre,  Clarendan,  Tex. 
— General  patronage. 

No  Mother  to  Crnide  Her,  with  Genevieve 
Tobin. — Don’t  know  where  Fox  picked  up 
Genevieve.  I advertised  her  as  a new 
star  but  somehow  my  patrons  did  not 
want  to  get  acquainted  with  her.  Drew  a 
very  light  business  on  this  one  and  con- 
sider it  the  weakest  Fox  special  I have  had 
to  date.  May  go  over  as  a program  picture 
for  one  day,  but  that  is  all.  You  will  make 
a mistake  if  you  advance  your  admission. 
Seven  reels. — -R.  W.  Hickman,  Lyric  the- 
atre, Greenville,  111. 

No  Mother  to  Guide  Her,  with  Genevieve 
Tobin. — One  of  the  Fox  specials  that  was 
almost  a special.  Pleased  the  majority. 
Fair  business. — H.  Mulkey,  Pastime  theatre, 
Clarendan,  Tex. — General  patronage. 

When  Odds  Are  Even,  with  William  Rus- 
sell.— The  best  picture  with  William  Rus- 
sell of  his  1924  productions  for  Fox.  Five 
reels. — C.  Malphurs,  Dreamland  theatre. 
High  Springs,  Fla. — General  patronage. 

You  Can’t  Get  Away  With  It,  with  a spe- 
cial cast. — A Fox  special  that  would  not 
draw  hjere,  and  didn’t  please  what  few  did 
come. — >H.  Mulkey,  Pastime  theatre,  Claren- 
dan, Tex.' — General  patronage. 

The  Xione  Star  Hanger,  with  Tom  Mix.^ — • 
A regular  Mix  box  office  attraction.  Good 
picture.  Plenty  of  action.  Follows  the 
Zane  Grey  story  in  logical  order.  Broke 
our  matinee  record  and  held  up  to  our  night 
record.- — Kreighbaum  Bros.,  Char-Bell  the- 
atre, Rochester,  Ind. 

The  Xone  Star  Banger,  with  Tom  Mix. — 
This  picture  drew  them  out  on  a rainy 
night.  It  takes  Tom  Mix  or  Tom  Meighan 
to  pull  them  out  on  a bad  night  here.  It 
seems  as  though  they  don’t  mind  the  storm 
if  either  one  of  these  two  stars  are  play- 
ing. This  picture  drew  one  of  the  best 
Saturday  night  crowds  that  we  have  had 
for  many  weeks.  Mix  is  a sure  bet  here. 
Pleased  100  per  cent.  Buy  it  right  and 
boost  it.  You  can’t  go  wrong.  Print  in 
fair  condition.  Six  reels. — Marion  F.  Bod- 
well,  Paramount  theatre,  Wyoming,  111. 

Three  Jumps  Ahead,  with  Tom  Mix. — I 
call  this  a dandy  clean  Western.  I do  not 
care  for  Westerns  myself,  and  of  course 
not  many  of  my  women  patrons  like  them, 
so  I don’t  show  them  often.  The  Western 


fans  said  this  was  as  good  as  they  would 
want  to  see,  and  they  asked  me  to  get  more 
like  it.  Several  women  said  that  it  was 
the  cleanest  Western  they  had  seen.  Hart’s 
Westerns  are  generally  too  much  on  the 
shoot-them-down-and-drag-’em-in  type.  If 
you  are  playing  Westerns,  you  will  make 
no  mistake  in  booking  this  one.  There  is 
some  good  comedy,  good  scenery,  and  good 
riding.  Played  in  connection  with  Clyde 
Cook  in  “High  and  Dry”  and  it  was  a 
dandy  two-reel  comedy  and  got  lots  of 
laughs.  Five  reels. — H.  J.  Eagan,  American 
theatre,  Wautoma,  Wis.- — Small  town  pat- 
ronage. 

The  Eleventti  Hour,  with  Charles  Jones 
and  Shirley  Mason. — This  is  a thriller. 
Pleased  some.  Seven  reels. — Chas.  Frokop, 


Rex  theatre,  Wahoo,  Neb. — Neighborhood 
patronage. 

Priendly  Husbands,  with  Lupino  Lane. — 
Would  make  a better  four-reel  comedy. 
Some  of  the  best  laughs  get  old,  as  he 
repeats  them  too  often.  Did  just  as'  good 
as  I thought  I would,  but  that  isn’t  saying 
much.  Five  reels. — Harold  Hammond, 
Gayety  theatre,  Paonia,  Colo. — Small  town 
patronage. 

Friendly  Husbands,  with  Lupino  Lane. — 
Good  comedy  but  did  not  go  good  here. 
Only  picture  I’ve  shown  and  had  anyone 
walk  out  on  it.  I would  call  it  a fair  pro- 
gram picture.  Five  reels. — -E.  V.  Kottas, 
Paramount  theatre,  Denton,  Mont. — Small 
town  patronage. 

The  Pace  on  the  Barroom  Floor,  with  a 
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special  cast. — Cheap  melodrama  that  does 
not  deserve  by  any  stretch  of  the  imagi- 
nation to  be  classed  as  a special.  In  draw- 
ing power  it  ranked  below  an  average  pro- 
gram picture  and  not  one  word  of  praise 
for  it. — A1  C.  Werner,  Royal  theatre,  Read- 
ing, Pa. 

Three  Who  Paid,  with  Dustin  Farnum. — 
This  is  another  good  clean  Western.  This 
is  even  better  than  “Boss  of  Camp  Four.” 
Ail  my  patrons  liked  it  and  talked  some 
days  after  it  was  shown.  Five  reels. — 
Matte  Miehelis,  Liberty  theatre,  Bucknell, 
Iowa. 

Cameo  Kirby,  with  John  Gilbert. — Great 
picture.  Drew  fine  business.  Pleased  all. 
Moral  tone  not  good  for  Sunday.  Makes 
a good  Friday  and  Saturday  picture.  Action 
good.  Film  in  fair  condition.  Six  reels. — ■ 
Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind. 

The  Shepherd  King,  with  a special  cast. 
— This  picture  should  be  played  in  every 
town.  Although  a Biblical  picture,  it  is  a 
great  production.  Nine  reels. — Chas.  Pro- 
kop,  Rex  theatre,  Wahoo,  Neb. — Neighbor- 
hood patronage. 

Monte  Cristo,  with  a special  cast. — • 
Rather  old  and,  as  a consequence,  received 
a bad  print.  Prom  what  was  left  of  it, 
pretty  hard  to  judge  whether  it  was  good 
or  bad.  Patrons  had  to  do  some  pretty 
tall  gymnastics  to  keep  themselves  posted 
as  to  where  they  were  at.  When  the  first 
show  let  out,  I was  safely  in  the  cellar. 
Ten  reels. — A1  C.  Werner,  Royal  theatre, 
Reading,  Pa. 

Times  Have  Changed,  with  William  Rus- 
sell.— A light  comedy-drama  with  a heavy- 
weight actor,  but  it  got  across'  all  right 
and  pleased  generally  one  day.  Using  the 
Imperial  comedy,  “Up  in  the  Air,”  which 
is  exceptionally  good;  helped  a lot.  Fair 
business.  Film  in  fine  shape.  Five  reels. 
— L.  P.  Wolcott.  Grand  theatre,  Eldora,  la. 
— Small  town  patronage. 

Who  Are  My  Parents?  with  a special 
cast. — Action  altogether  too  slow  and  film 
about  four  reels  too  long.  Has  a good 
moral  and  strong  appeal  to  mothers.  Don’t 
book  it  for  a special,  and  tell  the  machine 
man  to  speed  ’er  up.  Couldn’t  draw  the 
people  with  a title  like  that.  Ten  reels. — 
E.  V.  Kottas,  Paramount  theatre,  Denton, 
Mont. — Small  town  patronage. 

Byes  of  the  Porest,  with  Tom  Mix. — A 
real  show.  Very  good  stunt  and  action 
feature  of  the  Forest  service  and  everyone 
enjoyed  it,  especially  the  kids.  Has  some 
extra  good  aeroplane  stunts.  This  in  five 
reels  and  a two-reel  comedy  make  an  ex- 
cellent show  for  Saturday  (I  wish  every- 
thing was'  published  in  five  reels.  I,  for 
one,  can  do  very  well  without  the  eight,  ten, 
twelve  reel  stuff  we  get  nowadays).  Book 
this  and  boost  it.  If  your  town  is  a Mix 
town,  they  will  eat  this  up.  and  if  it  isn’t, 
this  will  make  new  friends  for  him.  New 
print,  in  fine  shape,  as  are  all  prints  I get 
from  Fox  at  Omaha.  Five  reels. — L.  P. 
Wolcott,  Grand  theatre,  Eldora,  la. — Small 
town  patronage. 

The  Past  Mail,  with  Charles  Jones. — One 
of  the  biggest  drawing  cards  we  can  run 


is'  Jones.  This  was  a real  picture  and 
pleased  our  patrons.  We  had  a packed 
house,  even  though  the  weather  was  bad. — 
Henry  McCoy,  Elite  theatre,  Golconda,  111. 
— Small  town  patronage. 

Skid  Proof,  with  Charles  Jones. — A good 
picture  which  pleased.  Plenty  of.  action. — 
Albert  Stalder,  Spicer  theatre,  Akron,  O. — 
Neighborhood  patronage. 

Skid  Proof,  with  Charles  Jones. — Racing 
scenes  in  this  picture  almost  natural.  You 
could  hear  the  patrons  lose  their  breath 
when  Buck  fell  behind.  Plenty  of  thrills. 
Ran  with  Fox  News.  Seven  reels. — Henry 
McCoy,  Elite  theatre,  Golconda,  111. — Small 
town  patronage. 

The  Madness  of  "Youth,  with  John  Gil- 
bert.— One  of  Gilbert’s  best  pictures.  Ran 
this  with  Fox  News.  This  makes  a dandy 
program. — Henry  McCoy,  Elite  theatre, 
Golconda,  111. — Small  town  patronage. 

Soft  Boiled,  with  Tom  Mix. — A wonderful 
picture  in  every  way,  with  Mix  at  his 
best.  Played  to  a real  big  crowd  and 
pleased  100  per  cent.  Print  in  first-class 
condition.  Pox  pictures  are  O.  K.  in  every 
way.  Eight  reels. — L.  Deyo,  Miers  theatre, 
Schoharie,  N.  T. — General  patronage. 

Soft  Boiled,  with  Tom  Mix. — This  is  a 
great  picture  and  pleased  the  Mix  fans  and 
all  others.  Not  a Western,  but  a little 
Western  stuff  to  start  it  off  good.  Plenty 
of  action,  and  laughs,  and  the  best  little 
drawing  card  since  “Where  the  North  Be- 
gins.” Mix  good  ail  the  way.  A real  actor. 
Boys,  she’s  a wow.  Print  in  excellent  con- 
dition. Eight  reels. — C.  H.  Moulton,  Bijou 
theatre.  Beach,  N.  Dak. — Small  town  pat- 
ronage. 

Stepping  Past,  with  Tom  Mix. — Not  step- 
ping quite  so  fast  as  usual,  but  the  crowd 
didn’t  care.  Five  reels. — Roy  W.  Adams, 
Pastime  theatre.  Mason,  Mich. — General 
patronage. 

Stepping  Fast,  with  Tom  Mix. — A very 
good  Mix  picture  which  will  please.  Drew 
below  the  average  business  due  to  weather 
conditions.  If  Fox  is  so  strong  on  specials, 
why  don’t  they  make  another  “Just  Tony,” 
starring  the  horse?  People  go  wild  over 
his  horse  here.  Would  be  a powerful  box 
office  attraction.  Whatever  a wow  is,  that’s 
what  it  would  be.  Five  reels. — Russell 
Armentrout,  K.  P.  theatre,  Pittsfield,  111. 

The  Custard  Cup,  with  Mary  Carr. — 
Looked  as  if  they  started  to  make  a mother 
love  picture  and  didn’t  know  exactly  how 
they  were  going  to  end,  so  to  bring  in  a 
contrast  they  dug  up  a counterfeit  story. 
Mix  the  two  with  a little  child  play  and 
stir,  and  you  will  get  a custard  cup.  People 
said  it  was  punk  and  in  my  innermost  heart 
I agreed  with  them.  And  the  title  was 
about  as  good  as  a smallpox  sign.  Eight 
reels. — A1  C.  Werner,  Royal  theatre,  Read- 
ing, Pa. 

Six  Cylinder  Love,  with  Ernest  Truex. — 
A picture  true  to  life.  Many  a fellow  has 
bought  a car,  made  friends  go  on  trips 
and  joy  rides,  and  had  all  expenses  to  pay. 
— Kreightbaum  Bros,,  Char-Bell  theatre, 
Rochester,  Ind. 

Boss  of  Camp  Four,  with  Charles  Jones. 
— This  is  a good  picture.  A good  West- 


ern feature.  Drew  a good  crowd.  Five 
reels. — Matte  Miehelis,  Liberty  theatre, 
Bucknell,  Iowa. 

The  Face  on  the  Barroom  Floor,  with 
Henry  B.  Walthall. — Very  good.  Henry  B. 
does  good  work.  He  always  does.  Can’t 
see  why  producers  don’t  star  him  more. 
Six  reels. — B.  B.  Benfield,  Idle  Hour  the- 
atre, Marion,  S.  C. — Small  town  patronage. 

The  Face  on  the  Barroom  Floor,  with 
Henry  B.  Walthall. — Did  fair  business. 
Should  have  done  better,  if  acting  counts, 
for  Walthall  did  some  very  good  work. 
Seven  reels. — Harold  Hammond,  Gayety 
theatre,  Paonia,  Colo. — Small  town  patron- 
age. 

The  'Village  Blacksmith,  with  a special 
cast. — While  not  in  any.  sense  a great  pic- 
ture, it  brought  them  in.  When  a picture 
does  that,  I don’t  kick.  Once  in  a while 
an  exhibitor  receives  a pleasant  surprise. — 
A1  C.  Werner,  Royal  theatre,  Reading,  Pa. 

The  Village  Blacksmith,  with  a special 
cast. — ’An  exceptionally  good  picture.  The 
best  one  in  Pox’s  lot  of  specials.  A picture 
of  the  type  of  “Way  Down  East”  and  just 
as  good.  Seven  reels. — B.  B.  Benfield,  Idle 
Hour  theatre,  Marion,  S.  C. — Small  town 
patronage. 


Goldwyn 

Through  the  Bark,  with  Colleen  Moore. 
— If  you  bought  the  last  eight  Goldwyns, 
starting  with  “Little  Old  New  York,”  you 
know  that  “Through  the  Dark”  was  the 
cheapest,  but  it  is  one  of  the  best  enter- 
tainment pictures,  far  better  than  “Rendez- 
vous” or  “Unseeing  Eyes.”  It  will  stand 
up  for  two  days.  Eight  reels. — Charles  H. 
Ryan,  Milford  theatre,  Chicago,  111. — Neigh- 
borhood patronage. 

Through  the  Bark,  with  Colleen  Moore. — 
Pleased  100  per  cent,  and  when  they  do  this 
much  pleasing  they  can  stand  up  anywhere. 
— M.  J.  Babin,  Fairyland  theatre.  White 
Castle,  La. 

The  Bay  of  Faith,  with  a special  cast. 
— A good  entertainer  and  many  good  com- 
ments on  this  one.  Seven  reels. — M.  J. 
Babin,  White  Castle,  La. — General  patron- 
age. 

Bnemies  of  ’Women,  with  Lionel  Barry- 
more.— Took  the  greatest  flop  with  this  one 
I ever  did  with  any  special.  Personally  I 
consider  it  a very  good  picture,  but  people 
evidently  thought  otherwise.  For  one  thing, 
the  title  was  misunderstood,  and  for  an- 
other, the  theme  of  the  story  was  foreign 
to  American  taste.  If  Mr.  Producer  wishes 
to  create  not  alone  a great  picture  but  also 
a great  box  office  attraction,  let  him  stick 
to  the  home  market,  or  at  least  to  fiction, 
in  which  the  characters  have  universal 
appeal.  But  by  all  means  let  him  avoid 
the  morbid  and  bizarre,  here  as  elsewhere. 
The  fact  is  that  Americans  most  dearly 
love  to  see  themselves  or  their  ancestors 
on  the  screen,  but  absolutely  demur  to  for- 
eigners, of  whose  appearance,  ethics  and 
conduct  they  do  not  approve. — A1  C.  Wer- 
ner, Royal  theatre,  Reading,  Pa. 

Xiittle  Old  New  'York,  with  Marion  Davies. 
— This  is  a wonderful  picture  from  every 
standpoint.  Has  enough  comedy  to  please 
everyone,  and  is  a picture  every  house 
should  play  if  you  can  buy  it  right.  We 
paid  too  much.  Eleven  reels,  but  doesn’t 
seem  that  long. — J.  J.  Hoffman,  Plainview 
theatre,  Plainview,  Neb. — Neighborhood 
patronage. 

Iiittle  Old  New  York,  with  Marion  Davies. 
— Very  fine  production  from  every  stand- 
point. Shows  the  foundation  of  the  Van- 
derbilt and  Astor  fortunes.  They  cheered 
some  of  the  scenes,  and  that  is  something 
that  never  happened  here  before.  We  did 
a good  business  with  it.  Nine  reels. — Clark 
& Edwards,  Palace  theatre,  Ashland,  O. — 
General  patronage. 

The  Green  Goddess,  with  George  Arliss. 
— I would  give  credit  here  for  the  making 
of  a very  pretentious  production  with  some 
stagey  effects',  which  to  a certain  degree  is 
entertaining.  However,  I would  not  rate 
it  as  anything  very  big,  for  the  reason  that 
you  hear  too  many  patrons  say,  “I  didn’t 
like  it,”  and  if  they  don’t  like  it,  it  doesn’t 
mean  anything.  Business  satisfactory  two 
days.  Seven  reels. — W.  H.  Brenner,  Cozy 
theatre,  Wichester,  Ind. 

The  Spoilers,  with  Milton  Sills. — Very 
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good  picture,  but  had  to  do  so  much  ex- 
plaining that  it  was  not  the  old  picture, 
and  even  then  we  lost  a lot  of  patrons. — • 
J.  J.  Hoffman,  Plainview  theatre,  Plainview. 
Neb. — Neighborhood  patronage. 

Bed  laghts,  with  a special  cast. — A 
thriller,  a mystery,  a spooky  feature  that 
keeps  you  on  the  edge  of  your  seat  at  all 
times.  Pleased  100  per  cent — -so,  nuf  said. 
The  light  effects  wonderful.  Seven  reels'. 
— M.  J.  Babin,  Fairyland  theatre.  White 
Castle,  La. — General  patronage. 

The  Bagged  Bdge,  with  Alfred  Lunt. — 
A fair  program  picture  that  evoked  some 
little  praise. — A1  C.  Werner,  Royal  theatre, 
Reading,  Pa. 

The  Sin  Flood,  with  Richard  Dix. — A fine 
picture.  Scenery  good.  Flood  not  so  good. 
Played  to  a full  house.  Did  not  raise  price. 
— Mrs.  L.  M.  Huyett,  New  theatre,  Berry- 
ville,  Va. 

The  Grim  Comedian,  with  a special  cast. 
— This  is  a very  poor  picture.  My  patrons 
went  out  dissatisfied.  Five  reels. — H.  B. 
Hutchison,  City  theatre,  Philadelphia,  Miss. 

Six  Says,  with  Corinne  Griffith.- — This 
one  didn’t  set  anything  on  fire,  nor  did  it 
please  the  majority.  It’s  a labored,  un- 
natural piece  of  fiction,  without  a single 
sincere  or  compelling  scene.  Just  another 
Elinor  Glyn  potboiler  on  which  a lot  of 
good  cash  and  efforts  have  been  wasted.  My 
people  didn’t  fall  for  it  and,  after  seeing  it, 
I do  not  blame  them.  Still,  that  doesn’t 
help  to  pay  my  film  bills. — A1  C.  Werner, 
Royal  theatre,  Reading,  Pa. 

Gimme,  with  Helene  Chadwick. — A good 
program. — Bert  Silver,  Family  theatre, 
Greenville,  Mich. 

Yellow  Men  and  Gold,  with  a special  cast. 
— Picture  is  a pretty  good  picture.  Drew 
a good  crowd  at  admission  10c.  Five  reels. 
— Matte  Michelis,  Liberty  theatre,  Buck- 
nell,  Iowa. 

Yellow  Men  and  Gold,  with  a special  cast. 
— My  patrons  said  this  was  real  good.  It 
has  a good  moral  to  it,  as  well  as  the  en- 
tertainment. Seven  reels. — H.  B.  Hutchin- 
son, City  theatre,  Philadelphia,  Miss. 

Back  Bone,  with  Alfred  Lunt. — I was 
afraid  to  step  on  the  loud  pedal  on  this, 
but  after  seeing  it  and  hearing  goood  com- 
ments, saw  my  mistake.  Good.  Can  rec- 
ommend it  and  your  patrons  will  tell  you 
it’s  good.  Seven  reels. — D.  A.  White,  Cozy, 
theatre,  -Checotah,  Okla. 

■Vanity  Fair,  with  Mabel  Ballin. — Just  a 
picture.  Too  big  for  program,  not  big 
enough  for  a special. — Bert  Silver,  Family 
theatre,  Greenville,  Mich. 

The  Bight  Bose,  with  Lon  Chaney. — Old 
as  the  hills,  slow  as  Congress,  dull  as  the 
average  razor,  and  about  as  boring  as  the 
barber.  Had  no  paper  of  any  description, 
so  very  few  came.  No  one  here  likes 
Chaney.  It  was  an  evening  wasted.  Six 
reels. — J.  J.  Enloe,  Y.  M.  C.  A.  theatre, 
Hitchins,  Ky. — Small  town  patronage. 

Hungry  Hearts,  with  a special  cast. — A 
very  good  story  with  one  of  the  best  casts 
of  actors,  as  they  are  so  fitting  to  the  parts 
they  portray.  It’s  only  a program  picture, 
but  pleased. — D.  W.  White,  Cozy  theatre, 
Checotah,  Okla. 

■When  Bomance  Bides,  with  a special 
cast. — This  company  have  some  very  good 
shows,  but  I can  not  get  along  with  the 
managers.  All  try  to  do  me.  The  only 
thing  they  seem  to  know  at  Detroit  is  to 
get  the  exhibitor  and  skin  him,  and  skin 
him  good.  I will  not  buy  any  more  when 
I am  through.  They  promise  you  any- 
thing to  get  you  to  sign,  then  they  trim  you 
to  a finish. — F.  N.  Harris,  Amuse  theatre. 
Hart,  Mich. — General  patronage. 

Bnemies  of  Women,  with  Lionel  Barry- 
more.— A magnificent  production  based  on  a 
splendid  story  that  carries  you  straight 
through  to  the  end  with  interest  all  along 
the  line,  it  being  good  enough  entertain- 
ment that  one  does  not  realize  it  to  be  an 
eleven-reel  feature.  I would  say  it  will 
serve  as  unusual  offering  in  any  first-class 
house.  Eleven  reels. — W.  H.  Brenner,  New 
Cozy  theatre,  Winchester,  Ind. 

Hodkinson 

Badio  Mania,  with  a special  cast. — If 
you  are  sure  your  banker  will  renew  your 


note,  you  can  take  a shot  at  this;  other- 
wise, better  pass  it.  Fair  condition.  Five 
reels. — Stevenson  & Rosser,  Capitol  theatre, 
Raleigh,  N.  C. — Small  town  patronage. 

Slim  Shoulders,  with  Irene  Castle. — This 
is  a very  nice  little  program  picture.  Mrs. 
Castle  is  very  pleasing  and  well  sup- 
ported. Story  is  good.  Seemed  to  please. 
Film  in  terrible  condition.  No  inspection 
ever  on  this  stuff.  Seven  reels. — C.  H. 
Moulton,  Bijou  theatre.  Beach,  N.  Dak. — 
Small  town  patronage. 

The  U.  P.  Trail,  with  a special  cast. — 
This  was  a dandy.  All  Zane  Grey’s  take 
here  and  will  get  us  the  money.  Are  good 
shows.  Please  100  per  cent.  Get  them. 
Do  not  pay  too  much. — F.  N.  Harris,  Amuse 
theatre,' Hart,  Mich. — General  patronage. 

The  Mysterious  Bider,  with  a special  cast. 
— This  is  a darned  good  picture.  Went 
over  fine.  Well  attended.  Had  several 
good  comments.  Six  reels. — F.  J.  O’Hara, 
Community  theatre,  Elgin,  Neb. — Neighbor- 
hood patronage. 

Down  to  the  Sea  in  Ships,  with  a special 
cast. — Good  educational  picture  without 
much  drawing  power.  Good  whaling  scene. 
McKee  light  for  heroic  part.  Business  only 
fair  and  price  too  high  to  make  any  money. 
Nine  reels. — Judge  & Woolsey,  Iris  theatre, 
Wheatland,  Wyo. — Small  town  patronage. 


Metro 

The  Uninvited  Guest,  with  a special  cast. 
— This  picture  is  very  good.  Pleased  every- 
one. Played  to  a large  audience.  Ran  one 
day  and  had  many  matineers  return  for 
the  night  show.  Much  better  than  many 
so-called  specials. — Kreighbaum  Bros., 
Char-Bell  theatre,  Rochester,  Ind. 

Our  Hospitality,  with  Buster  Keaton. — 
This  is  a gem.  Comedy,  action,  and  cer- 
tainly original.  Pleased  all  who  saw  it. 
A good  bet  anywhere.  Seven  reels. — Chas. 
Prokop,  Rex  theatre,  Wahoo,  Neb. — Neigh- 
borhood patronage. 

In  Search  of  a Thrill,  with  Viola  Dana, — • 
Not  one  of  her  best.  Pleased  only  about 


50  per  cent. — Kreighbaum  Bros.,  Char-Bell 
theatre,  Rochester,  Ind. 

Fashion  Bow,  with  Mae  Murray. — A good 
Murray  picture,  somewhat  different  from 
her  others.  Good  and  pleasing  entertain- 
ment. Seven  reels. — ;Chas.  Prokop,  Rex 
theatre,  Wahooo,  Neb. — Neighborhood  pat- 
ronage. 

Scaramouche,  a Rex  Ingram  production. — 
I saw  this  picture  in  a neighboring  city 
and  must  say  that  I was  slightly  disap- 
pointed in  it.  It  seemed  to  draw  well  at 
this  place. — Pugh  Moore,  Strand  theatre, 
McKenzie,  Tenn. — 'Small  town  patronage. 

Scaramouche,  a Rex  Ingram  production. — 
Played  this  to  83  cents  top  for  three  days 
and  went  over  very  good.  Played  percent- 
age. Patrons  well  pleased. — Roy  Wilkins, 
New  Victory  theatre,  Oxnard,  Cal. 

Bouged  Dips,  with  Viola  Danp,. — Fair 
picture.  Pleased  about  half  of  a small 
audience.  Weather  against  us.  Six  reels. 
— Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind. — General  patronage. 

The  Heart  Bandit,  with  Viola.  Dana. — 
Milton  Sills  is  a name  you  can  feature  in 
this  picture  besides  the  star.  Good  crook 
story  with  human  appeal,  action,  and  a 
good  story.  It  is  short  and  good  for  a 
Sunday  date.  We  ran  the  first  of  the 
“Telephone  Girl’’  series  with  it  and  a Mack 
Sennett  comedy.  Five  reels. — Charles  H. 
Ryan,  Milford  theatre,  Chicago,  111. — Neigh- 
borhood patronage. 

Ztong  Iiive  ■the  King,  with  Jackie  Coogan. 
— A splendid  business.  Broke  house  record 
for  this  month.  Well  balanced  picture. 
Used  prologue.  Had  boy,  as  king,  and  little 
girl  dance.  Pleased  everyone.  They  asked 
for  more  like  this  one.  Played  it  Sunday 
and  Monday.  Nine  reels. — Kreighbaum 
Bros.,  Char-Bell  theatre,  Rochester,  Ind. — 
General  patronage. 

Hearts  Aflame,  with  Anna  Q.  Nilsson. — ■ 
I found  this  one  of  the  best  offerings  I have 
had  the  pleasure  to  run  for  some  time. 
Play  this  up  big  and  sit  back  and  hear  them 
rave  about  it.  Not  one  single  kick.  Nine 
reels. — F.  R.  Meierbochtol,  Elysian  theatre, 
Elysian,  Minn. 


The  Eagle’s  Feather,  with  a special  cast. 
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— Only  a fair  western. — Kreighbaum  Bros., 
Char-Bell  theatre,  Rochester,  Ind. 

Strangers  of  the  Night,  with  a special 
cast. — Is  a very  good  picture.  Starts  out 
slow  but  it  ends  up  with  plenty  of  action. 
Can’t  go  wrong.  Advertise  it  big. — C.  B. 
Marks,  Rex  theatre,  Albion,  Neb. 

Her  Fatal  SXilllons,  with  Viola  Dana. — 
This  is  no  big  special,  but  one  that  will 
please  100  per  cent.  This  little  star  can 
sure  entertain.  May  she  be  as  good  in  all 
her  undertakings  as  in  this  one.  You 
owe  it  to  your  people  to  show  her  pictures. 
Six  reels. — D.  W.  White  Cozy  theatre,  Che- 
cotah,  Okla. 

The  Famous  Mrs.  Fair,  with  Myrtle  Sted- 
man. — Good  picture.  Well  produced  and 
directed.  Pleased  patrons  very  much. 
Eight  reels. — 'B.  B.  Benfield,  Idle  Hour  the- 
atre, Marion,  S.  C. — Small  town  patronage. 

Forget  Me  Not,  with  Bessie  Love. — Tied 
this  up  with  a church  and  it  went  over 
good  for  that  class  of  patronage.  There 
is  quite  a little  grief  in  it,  but  also  some 
joy.  Bessie  is  very  good  in  this.  Seven 
reels. — Wm.  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

All  the  Brothers  Were  Valiant,  with  a 
special  cast. — People  told  me  it  was  a won- 
derful show  and,  in  spite  of  bad  weather,  it 
brought  a fair  audience.  Seven  reels. — A1 
C.  Werner,  Royal  theatre,  Reading,  Pa. 

All  the  Brothers  Were  Valiant,  with  a 
special  cast. — Good  picture.  Cast  does  ex- 
cellent work.  I believe  it  will  go  in  any 
town,  you  can  put  the  stress  on  it,  and  they 
will  come  out  and  tell  you  it’s  fine.  Seven 
reels. — D.  A.  White,  Cozy  theatre,  Checotah, 
Okla. 

The  Match  Breaker,  with  Viola  Dana. — 
This  one  is  so  old  that  it  had  moss  on  it. 
However,  film  was  in  first-class  shape  and 
story  went  over  quite  well.  I nearly 
jumped  out  of  my  hide  when  a title  dated 
1920  hashed  on  the  screen.  Why  give  this 
old  thing  away  before  their  very  eyes? 
Fair  attendance.  Six  reels. — G.  P.  Rediske, 
Star  theatre,  Ryegate,  Mont. — Small  town 
patronage. 

The  Five  Dollar  Baby,  with  Viola  Dana. — 
A dandy  little  comedy-drama.  Viola  is 
well  liked  here.  Six  reels. — Nettie  M.  Sin- 
derson.  Mystic  theater,  Albion.  Ind. — Small 
town  patronage. 

Quincy  Adams  Sawyer,  with  John  Bowers. 
— Say,  folks,  about  your  specials:  if  there 
is'  any  such  thing  as  a special  I have  dis- 
covered it.  Until  I played  this  I thought 
this  special  talk  W’as  all  the  bunk.  But  I 
am  convinced  there  is  such  a thing  now. 
Eight  reels. — P.  J.  O’Hara,  Community  the- 
atre, Elgin,  Neb. 

An  Old  Sweetheart  of  Mine,  with  a spe- 
cial cast.- — A nice  picture  that  had  the  same 
beneficent  effect  on  a number  of  my  pa- 
trons as  a dull  sermon  has  all  over  Chris- 
tendom. I let  them  slumber  as  I had  taken 
up  the  offering  before  delivering  the  ser- 
mon.— A1  C.  Werner,  Royal  theatre,  Read- 
ing, Pa. 

An  Old  Sweetheart  of  Mine,  with  a spe- 
cial cast. — A rather  commonplace  produc- 
tion. I tried  to  make  a special  of  it,  but 
it  didn’t  make  the  grade.  Run  a good 


snappy  comedy  to  balance  it.  Six  reels. — 
Roy  W.  Adams,  Pastime  theatre.  Mason, 
Mich. — General  patronage. 

Paramount 

The  Fighting  Coward,  with  Cullen  Lan- 
dis.— 'Here  is  a most  delightful  fighting 
comedy-drama  of  the  old  south.  After  the 
characters  are  set  and  the  pot  started,  the 
picture  moves  smooth  and  fast  and  holds 
the  interest  to  a big  climax.  There  is  ac- 
tion, lots  of  fun,  a sustained  sympathy, 
and  heart  interest  that  you  get  in  few 
pictures.  Cullen  Landis,  whose  name  is 
not  mentioned  in  any  of  Paramount’s  dis- 
plays on  this,  has  a wonder  part  and  is  at 
his  best.  Ran  three  days  at  advanced 
prices  to  good  business. — Ben  L.  Morris, 
Temple  theatre,  Bellaire,  O. 

The  Heritage  of  the  Desert,  with  a spe- 
cial cast. — A real  Western.  You  can  shout 
about  this  one.  Not  as  big  as  “The  Cov- 
ered Wagon”  but  produced  just  as  care- 
fully. Drew  a good  business.  Six  reels. — 
W.  H.  Mart,  Strand  theatre,  Grinnell,  Iowa. 
— College  town  patronage. 

Shadows  of  Paris,  with  Pola  Negri. — In 
my  humble  opinion,  this  not  up  to  “The 
Cheat.”  Have  not  played  “Spanish  Dancer” 
but  look  for  a better  picture  in  it  than 
“Shadows  of  Paris.”  Negri  well  cast  in 
“Shadows  of  Paris,”  but  there  seems  to 
be  something  lacking.  The  picture  really 
has  no  moral  and  something  about  it  makes 
it  commonplace.  At  least  that  is  what  my 
patrons  thought  of  it.  Business  off  on 
each  new  Negri  picture  and  convinces  me 
that  we  are  paying  too  much  for  her  sub- 
jects. Paramount  classifies  her  at  top 
rentals,  but  we  can’t  see  it. — P.  E.  Morris, 
Regent  theatre,  Cleveland,  Miss. — Small 
town  patronage. 

Don’t  Call  It  Iiove,  with  Nita  Naldl. — ■ 
Not  so  good.  Naldi  too  fat.  Picture  too 
slow.  Didn’t  please  very  well. — Kreigh- 
baum Bros.,  Char-Bell  theatre,  Rochester, 
Ind. 

Don’t  Call  It  Iiove,  with  Nita  Naldi. — 
Who  told  Zukor  that  Naldi  was  a star? 
This  is  terrible.  Just  a piece  of  junk  not 
worth  taking  out  of  the  can.  Seven  reels. 
— W.  H.  Mart,  Strand  theatre,  Grinnell,  la. 
— College  town  patronage. 

Don’t  Call  It  Dove,  with  Nita  Naldi. — - 
A very  good  picture.  Some  said  it  was 
good,  and  some  say  it  was  overdrawn.  I 
would  say  it  pleased  fifty-fifty. — C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. — 
General  patronage. 

Singer  Jim  McKee,  with  William  S.  Hart. 
— They  don’t  come  back.  Let  the  dead  ones 
rest  in  peace.  I wouldn’t  run  another  one 
if  I got  it  free.  This  one  is  pathetic.  Seven 
reels. — 'W.  H.  Mart,  Strand*  theatre,  Grin- 
nell, Iowa. — College  town  patronage. 

Flaming  Barriers,  with  a special  cast. — • 
Mighty  good  picture.  Played  two  days  to 
large  audience.  It’s  full  of  thrills  and 
romance.  — Kreighbaum  Bros'.,  Char-Bell 
theatre,  Rochester,  Ind. 

The  Spanish  Dancer,  with  Pola  Negri. — 
A good  picture,  but  why  make  them  so 
long?  Star  was  new  here,  but  picture  drew 


me  a nice  crowd  and  pleased  the  better 
class  of  people. — 'C.  L.  Brown,  Paramount 
theatre,  Elizabeth,  La. — General  patronage. 

Wild  Bill  Hickok,  with  William  S.  Hart. 
—Fair  picture.  Good  audience.  Hart  came 
back  better  than  predicteed.  Pleased  all 
who  saw  it.  Should  have  run  it  two  days 
instead  of  one.  Six  reels. — Kreighbaum 
Bros.,  Char-Bell  theatre,  Rochester,  Ind. — 
General  patronage. 

The  Marriage  Maker,  with  a special  cast. 
— People  didn’t  know  what  it  was  all  about 
and,  as  a consequence,  no  one  liked  it. 
Didn’t  make  expenses.  Seven  reels. — A1  C. 
Werner,  Royal  theatre,  Reading,  Pa. 

The  Humming  Bird,  with  Gloria  Swan- 
son.— One  of  the  best  pictures  of  the  sea- 
son. Well  acted  and  well  produced.  Shows 
Swanson  in  a new  role.  Pleased  most 
everyone.  You  can’t  go  wrong  in  playing 
this  one,  as  it  is  real  entertainment  from 
start  to  finish.  Eight  reels'. — A.  P.  Edwards, 
Edwards  theatre,  Reedsport,  Ore. — Rural 
patronage. 

The  Old  Homestead,  with  Theodore  Rob- 
erts.— Good  picture,  but  I hardly  believe 
it’s  worth  the  money  they  asked  me.  But 
pleased.  Had  all  kinds  of  comments  on  it. 
Had  two  ministers  come  to  this.  First 
time  in  months  they  had  come,  and  both 
said  they  enjoyed  it.  Very  well  directed  by 
James  Cruze.  Well  cast  and  acted.  Roberts 
is  very  good.  Had  a very  clear,  good 
print.  Eight  reels. — H.  H.  Binions,  Cozy 
theatre,  Toledo,  la. — Small  town  patronage. 

The  Bonded  Woman,  with  Betty  Compson. 
— Not  up  to  the  average  of  the  stars  in 
this  feature.  Dix  and  Bowers  are  more 
capable  than  they  appeared.  Just  a little 
too  much  drinking  in  this  to  make  a good 
picture.  Pleased  some,  and  print  in  good 
shape.  Six  reels. — Bricker  & Green,  Gem 
theatre.  Green  River,  Utah. 

Grumpy,  with  Theodore  Roberts. — This 
is  a splendid  picture  and  will  please  any 
kind  of  an  audience.  Buy  it. — Geo.  C. 
Starkey,  Montour  Palls,  N.  Y. — General  pat- 
ronage. 

Big  Brother,  with  Tom  Moore. — Well, 
fellow  exhibitors,  here  is  a dandy  good 
picture  which  you  should  play  by  all  means. 
Book  it  and  advertise  it  big,  for  it  will 
stand  it.  Pleased  100  per  cent  here.  It’s 
a pleasure  to  run  this  kind  of  a story. — 
C.  L.  Brown,  Paramount  theatre,  Elizabeth, 
La. — General  patronage. 

Bluebeard’s  Eighth  Wife,  with  Gloria 
Swanson. — Wonderful  picture.  Had  extra 
good  Sunday  night  business  on  this'  one. 
Pleased  practically  100  per  cent.  Swanson 
is  a good  drawing  card  here.  Print  in  won- 
derful condition.  Six  reels. — 'Marion  P. 
Bodwell,  Paramount  theatre,  Wyoming,  111. 

Baciug  Hearts,  with  Agnes  Ayres. — A 
dandy  good  little  racing  story  that  pleased 
every  one.  Give  us  some  more  like  this 
one.  Six  reels. — C.  L.  Brown,  Paramount 
theatre,  Elizabeth,  La. — General  patronage. 

The  Purple  Highway,  with  Madge  Ken- 
nedy.— The  reviewers  did  not  promise  us 
much  on  this  one,  but  I found  it  a very  sat- 
isfactory picture  for  my  house.  A little 
slow  and  draggy  but  the  fine  acting  of  the 
appealing  Madge  Kennedy  put  it  over. 
Monte  Blue  and  Pedro  de  Cordoba  supply 
good  support.  The  photography  in  this 
picture  is  mighty  fine.  Many  beautiful 
scenes.  Seven  reels. — J.  H.  Talbert,  Legion 
theatre,  Norwich,  Kan. — Small  town  pat- 
ronage. 

The  Cheat,  with  Pola  Negri. — Fair.  Noth- 
ing to  brag  about.  Same  Negri  story  of 
clothes,  jewels,  etc. — Kreighbaum  Bros., 
Char-Bell  theare,  Rochester,  Ind. 

The  Cheat,  with  Pola  Negri. — Much  bet- 
ter than  “The  Spanish  Dancer,”  but  busi- 
ness far  below  normal.  Cannot  feel  any 
effect  or  draft  at  the  box  office  when  I 
play  Pola  Negri  pictures.  If  you  can  buy 
it  reasonably,  do  so.  You  will  live  just  as 
long  if  you  don’t  buy  It.  Perfect  print  from 
St.  Louis.  Eight  reels. — Russell  Armen- 
trout,  K.  P.  theatre,  Pittsfield,  111. 

Children  of  Jazz,  with  Theodore  Kosloff. 
— The  title  hurt  business  on  this'  one. 
From  title  and  posters  th^good  people  were 
led  to  believe  this  would  be  a wild  one  and 
most  of  them  stayed  away.  Those  who 
came  enjoyed  an  exceptionally  good  picture. 
Pleased  everybody.  Kosloff  gets  a sym- 
pathetic role  for  the  first  time  and  handles 
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it  in  his  usual  fine  way.  Eileen  Percy, 
Robert  Cain  and  Ricardo  Cortez  are  in  the 
cast.  Why  do  producers'  so  often  pick  out 
the  most  lurid  and  offensive  scene  in  a pic- 
ture for  display  in  the  advertising  posters? 
This  is  an  evil  practice  that  does  not  do 
any  good  for  anybody.  Seven  reels. — J.  H. 
Talbert,  Legion  theatre,  Norwich,  Kan. — 
Small  town  patronage. 

aiy  American  Wife,  with  Gloria  Swanson. 
- — -Scenery  very  good.  Plenty  of  action.  A 
feature  that  all  liked.  Played  to  a full 
house.  Slight  raise  in  price. — Mrs.  L.  M. 
Huyett,  New  theatre,  Berryville,  Va. 

■you  Can’t  Pool  Your  Wife,  with  Lewis 
Stone. — A good  program  picture.  Six  reels. 
— Wm.  E.  Tragsdorf,  Trags  theatre,  Neills- 
ville,  Wis. — Small  town  patronage. 

■White  Oak,  with  William  Hart. — I con- 
sider this  a very  poor  picture  and  did  not 
please.  I am  off  Hart  for  good.  Seven 
reels. — L.  Johnson  and  P.  Lawson,  Beaver 
theatre.  Spencer,  Idaho.  , 

The  Pride  of  Palomar,  with  a special 
cast. — 'Western  fans,  literary  guys,  every- 
body, ate  this  up.  Good  business.  Seven 
reels. — Roy  W.  Adams,  Pastime  theatre. 
Mason,  Mich. — General  patronage. 

The  Woman  Who  Walked  Alone,  with 
Dorothy  Dalton. — This  is  a real  good  story. 
Can’t  be  beat.  All  the  people  who  saw  it 
were  satisfied.  Five  reels. — Matte  Michelis, 
Liberty  theatre,  Bucknell,  Iowa. 

Bnperience,  with  Richard  Barthelmess. — 
Due  to  the  popularity  of  this  story  on  the 
stage,  it  went  over  well.  It  is  well-pro- 
duced and  has'  a good  cast.  Nita  Naldi, 
Sybil  Carmen  and  Marjorie  Daw  in  addi- 
tion to  Barthelmess.  Good  print  from 
Memphis.  Seven  reels. — Pugh  Moore, 
Strand  theatre,  McKenzie,  Tenn. — Small 
town  patronage. 

Is  Idatrimony  a Failure,  with  special 
cast. — This  is  a very  good  picture,  and  a 
little  comedy  also  to  it.  Five  reels. — 
Matte  Michelis,  Liberty  theatre,  Bucknell, 
Iowa. 

The  White  Flower,  with  Betty  Compson. 
— Betty  Is  good  in  this  picture.  Pleased  all. 
Miss  Compson  is  well  liked  here.  Six  reels. 
— C.  L.  Brown,  Paramount  theatre,  Eliza- 
beth, La. — General  patronage. 

The  White  Flower,  with  Betty  Compson. 
— Good  program  picture.  Print  in  good 
condition.  We  had  good  weather  and  good 
roads.  Drew  good  crowd.  Everyone  satis- 
fied. Several  stopped  and  said,  “Good  pic- 
ture.’’ Six  reels. — Marion  F.  Bodwell,  Para- 
mount theatre,  Wyoming,  111. 

The  Exciters,  with  Bebe  Daniels. — A good 
program  picture.  Six  reels. — Wm.  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. 
—Small  town  patronage. 

Manslaughter,  with  a special  cast. — Will 
have  to  class  this  among  the  best  I have 
ever  shown.  The  work  of  Thomas  Meig- 
han  and  Beatrice  Joy  is  of  the  highest 
order.  Film  in  A1  shape.  Ten  reels. — 
Lester  N.  Leek,  Club  House,  Jackson,  Wyo. 
— General  patronage. 

A Gentleman  of  Eeisure,  with  Jack  Holt. 
— One  of  the  best  Holt  pictures  I have  seen 
in  a long  time.  Six  reels. — Wm.  E.  Trags- 
dorf, Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

The  Face  in  the  Fog,  with  Lionel  Barry- 
more.— Mystery  plays  of  this  kind  do  not 
get  the  crowd,  especially  when  they  bring 
in  the  story  of  smuggled  Russian  crown 
jewels.  That  plot  is  overworked.  Barry- 
more is  good  and  cast  O.  K.,  but  you  can’t 
drag  ’em  in  with  that  name,  and  you  can’t 
please  ’em  with  this  film.  Don’t  book  it. 
Seven  reels. — E.  "V.  Kottas,  Paramount 
theatre,  Denton,  Mont. — Small  town  pat- 
ronage. 

■When  Knighthood  Was  in  Flower,  with 
Marion  Davies. — A wonderful  picture  and 
went  over  with  a bang.  Ran  it  three  days 
and  it  held  up  well.  Would  like  to  have 
more  good  box  office  pictures.  Twelve 
reels. — Nettie  M.  Sinderson,  Mystic  theatre, 
Albion,  Ind. — Small  town  patronage. 

The  Eaw  of  the  Ziawless,  with  Dorothy 
Dalton. — On  the  order  of  “The  Sheik”  and 
almost  as  good.  Best  picture  of  Dorothy 
Dalton  in  a year.  Plenty  of  action.  De 
Roche,  Kosloff  and  Marshall  in  support  of 
star  do  splendid  work.  Paramount  has  a 
capable  director  in  'Victor  Fleming  when 
it  comes  to  outdoor  action  pictures.  He  is 


responsible  for  “The  Law  of  the  Lawless” 
and  also  for  the  fine  direction  in  Zane 
Gray’s  “To  the  Last  Man.”  Seven  reels. — 
J.  H.  Talbert,  Legion  theatre,  Norwich, 
Kans. — Small  town  patronage. 

Java  Head,  with  Beatrice  Joy. — Not  liked 
here.  Pleased  only  a few.  'What  I mean 
by  a few  is  about  twenty  per  cent. — C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. — • 
General  patronage. 

If  you  Believe  It,  It’s  So,  with  Thomas 
Meighan. — A very  good  crook  picture  with 
an  unusual  ending.  Work  of  Roberts  is 
good.  Ran  this  with  a Starland  Review 
and  packed  our  house. — Henry  McCoy, 
Elite  theatre,  Golconda,  111. — Small  town 
patronage. 

Ebb  Tide,  with  James  Kirkwood. — This 
is  a good  show  well  worth  running.  We 
received  a poor  print  on  this  one,  the 
first  in  a long  time  from  a Paramount  ex- 
change. Eight  reels. — C.  Malphurs,  Dream- 
land theatre.  High  Springs,  Fla. — General 
patronage. 

Pathe 

The  Call  of  the  Wild,  with  Buck. — Good 
picture;  pleased  my  patrons  100  per  cent. 
Advertise.  It  will  make  you  some  money. — 
J.  H.  Houston,  Crystal  theatre.  Paint  Rock, 
Tex. 

The  Call  of  the  Wild,  with  Buck. — Did 
big  business  against  worst  storm  of  the 
year.  Should  go  big  any  place,  especially 
in  hot  weather.  The  game  scenes  were 
wonderful.  Seven  reels. — Harold  Hammond, 
Gayety  theatre,  Paonia,  Colo. 

The  Call  of  the  Wild,  with  Buck. — A very 
good  picture.  Good  acting  by  Buck,  the 
dog,  and  also  by  the  rest  of  the  actors. 
Very  beautiful  scenery.  Just  the  picture 
for  some  hot  summer  day.  Don’t  pass  it 
up.  Sevep  reels. — F.  R.  Meierbochtol,  Ely- 
sian  theatre,  Elysian,  Minn. 

The  Call  of  the  Wild,  with  Buck. — A good 
Northern  picture,  full  of  ginger,  and  will 
make  you  money  if  you  do  not  pay  too 
much.  Cannot  understand  why  the  film  ex- 
changes want  salesmen  to  go  out  and  gouge 
the  exhibitor,  get  all  a picture  is  worth  and 
ten  and  fifteen  dollars  more.  They  are 
killing  themselves.  I will  not  buy  of  that 
kind  but  once. — F.  N.  Harris,  Amuse  the- 
atre, H.art,  Mich. — General  patronage. 

The  Heart  Eine,  with  a special  cast.- — • 
Punk!  Don’t  buy  this  one,  because  you’ll 
get  stung.  Five  reels. — Wm.  Hinds,  Opera 
House,  Odell,  Neb. 

Safety  East,  with  Harold  Lloyd. — This  is 
a good  one,  but  not  near  as  good  as  they 
think.  Worth  no  more  than  “Dr.  Jack”  or 
“Grandma’s  Boy,”  but  they  want  twice  as 
much  for  it.  I think  I shall  overlook  “Why 
Worry.”  Seven  reels. — Lester  N.  Leek,  Club 
House,  Jackson,  Wyo. — General  patronage. 

Safety  East,  with  Harold  Lloyd. — Lloyd 
scores  another  hit.  Did  a fair  business. 
Would  have  done  much  better  if  it  had  not 
been  for  the  weather.  Seven  reels. — Har- 
old Hammond,  Gayety  theatre,  Paonia,  Colo. 
— Small  town  patronage. 

Hanook  of  the  North,  with  a special  cast. 
— Very  good  educational  picture.  Patrons 
were  not  satisfied  with  this  one.  No  plot. 
Five  reels. — Wm.  Hinds,  Opera  House, 
Odell,  Neb.  • 


Playgoers 

A Pauper  Millionaire,  with  a special  cast. 
— This  subject  was  shipped  as  a substi- 
tute and  seemed  to  give  satisfaction  to 
about  seventy-five  per  cent.  It  is  a good 
program  picture.  Bad  print  from  Mem- 
phis. Five  reels.. — Pugh  Moore,  Strand 
theatre,  McKenzie,  Tenn. — Small  town 
patronage. 

Counterfeit  Eove,  with  a special  cast. — 
My  crowd  likes  this  sort  of  a racing  story. 
Pair  business  at  10  and  35  cents.  Five 
reels. — G.  P.  Rediske,  Star  theatre.  Rye- 
gate,  Mont. — Small  town  patronage. 

Preferred 

The  Virginian,  with  Kenneth  Harlan.— 
“The  Virginian”  is  a good  picture,  but 
hardly  the  big  special  they  would  lead  one 
to  believe.  The  only  difference  I could 
see  between  this  and  any  five  real  West- 
ern picture  is,  “The  Virginian”  is  eight 
reels.  For  the  extra  three  reels  I paid 
about  double  what  I should  for  the  picture. 
Could  have  taken  Tom  Mix,  Buck  Jones  and 
Hoot  Gibson  and  done  the  same  amount 
of  business.  Eight  reels. — R.  W.  Hickman, 
Lyric  theatre,  Greenville,  111. 

Are  You  A Failure?  with  a special  cast. 
— A very  pleasing  picture.  One  you  can 
guarantee,  and  they  came  out  and  said  it’s 
good.  That’s  the  talk  we  are  eager  to  hear. 
Six  reels. — D.  W.  White,  Cozy  theatre,  Che- 
cotah,  Okla. 

Are  You  a Failure?  with  a special  cast. 
— This  is  a very  good  one,  but  I paid  too 
much  for  it.  I do  not  want  any  more. 
Look  out  for  them.  I got  stung  proper. 
— P.  N.  Harris,  Amuse  theatre.  Hart,  Mich. 
— General  patronage. 

The  Girl  Who  Came  Back,  with  a spe- 
cial cast. — Here  is  a good  one,  but  not  as 
good  as  Standard  says,  they  only  want  to 
get  their  money  once.  They  do  not  seem 
to  care  for  only  one  contract  from  an  ex- 
hibitor. Their  motto  is,  “Get  them  once; 
that  will  do.”  They  do  not  try  to  help  the 
exhibitors.  Never  again  for  me. — F.  N. 
Harris,  Amuse  theatre.  Hart,  Mich. — Gen- 
eral patronage. 

The  Girl  Who  Came  Back,  with  a spe- 
cial cast. — This  picture  will  please  the 
majority  of  small  towns.  They  came  out 
and  said  fine.  (Nuff  sed.)  Has  good  moral 
tone. — D.  W.  White,  Cozy  theatre,  Checotah, 
Okla. 

Shadows,  with  Lon  Chaney. — One  crack- 
erjack  good  picture.  Patrons  enjoyed  it 
from  start  to  finish.  Acting  of  Chaney 
good. — Henry  McCoy,  Elite  theatre,  Gol- 
conda, 111. — Small  town  patronage. 

Seiznick 

Rupert  of  Heutzau,  with  Elaine  Hammer- 
stein. — A great  picture  and  well  done.  But 
boys,  how  the  poor  box  office  suffers. — E. 
J.  Reynolds,  Liberty  theatre,  Fasco,  Wash. 

Forbidden  Eovers,  with  a special  cast. — 
Good  picture,  but  not  a box  office  success. 
— Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind. 

The  Common  Eaw,  with  Corinne  Griffith. 
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— A good  picture  and  one  that  sure  fooled 
me  at  the  box  office. — E.  J.  Reynolds,  Lib- 
erty theatre,  Pasco,  Wash. 

She  Loves  and  Lies,  with  Norma  Tal- 
madge. — As  good  a picture  as  Norma  ever 
made.  Should  please  any  kind  of  a crowd. 
I played  it  to  a big  crowd  and  pleased  100 
per  cent.  Condition  of  print  was  good. 
Six  reels. — L.  Deyo,  Meirs  tlieatre,  Scho- 
harie. N,  Y. — General  patronage. 

What  Fools  Men  Are,  with  Faire  Binney. 
— A dandy  story  of  flapper  life.  Lucy  Fox 
shares  the  honors.  She  and  Binney  make 
a fine  team.  No  mistake  to  run  this.  One 
of  the  best  we  have  had  from  Selznick.  Six 
reels. — Bricker  & Green,  Gem  theatre.  Green 
River,  L’tah. 

Modern  Matrimony,  with  a special  cast. 
— Didn't  see  much  to  this  one.  Nor  did 
the  box  office. — E.  ,7.  Reynolds,  Liberty 
theatre,  Pasco,  Wash. 

Me  and  My  G-al,  with  Betty  Balfour. — 
Found  this  to  be  very  fine  and  should  be 
run  where  Sunday  shows  are  prohibited. 
A good  story  of  what  to  do  and  where  to 
go.  with  all  amusements  closed.  Far  bet- 
ter than  the  average  feature.  Run  it.  Six 
reels. — Bricker  & Green,  Gem  theatre.  Green 
River,  Utah. 

United  Artists 

The  Glorious  Adventure,  with  Lady  Diana 
Manners. — I can’t  say  so  much  for  this 
kind  of  a picture.  The  prizma  colors  were 
good  but  my  patrons  don’t  like  this  type 
of  story.  Eight  reels. — C.  L.  Brown,  Para- 
mount theatre,  Elizabeth,  La. — General  pat- 
ronage. 

The  Birth  of  a Nation,  a D.  W.  Griffith 
production. — Made  some  money  on  this 
one.  Print  in  bad  condition.  It  is  old,  but 
will  draw  if  you  can  get  a good  print. 
Run  it.  Twelve  reels. — J.  H.  Houston,  Cry- 
stal theatre.  Paint  Rock,  Tex. 

Orphans  of  the  Storm,  a D.  W.  Griffith 
production, — This  was  a very  good  picture 
and  was  well  liked  by  our  patrons.  Al- 
though we  did  not  make  any  money  on 
this  one,  it  was  not  the  fault  of  the  pic- 
ture. Weather  was  against  us.  Twelve 
reels. — O.  E.  MacPherson,  New  Kendrick 
theatre,  Kendrick,  Idaho. 

Universal 

The  Galloping-  Ace,  with  Jack  Hoxie. — 
Better  than  some  of  this  star's  last  few 
pictures.  A good  hard  riding  drama  of  the 
West  with  lots  of  action. — Ben  L,  Morris, 
Temple  theatre,  Bellaire,  O. 

Bide  for  Your  Life,  with  Hoot  Gibson. — 
A good  western.  Will  stack  up  pretty 
good  with  the  w-esterns  he  made  a year  or 
two  ago.  Six  reels. — Wm.  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis. — Small 

town  patronage. 

The  Breathless  Moment,  with  William 

Desmond. — Good  picture  foi-  Saturday  night. 
Plenty  of  comedy  and  tense  moments. 

Everyone  pleased. — A.  F.  Jenkins,  Com- 
munity theatre,  David  City,  Neb. 

The  Bi-eathless  Moment,  with  William 


Desmond. — Boys,  here  is  a good  show  and 
story.  Desmond  is  well  liked  here  and  al- 
ways gets  me  a house,  regardless  of 
weather  and  roads.  Film  in  good  shape, 
and  the  support  given  Desmond  is  good. 
Where  Desmond  is  known  thi.s  will  please 
your  audience.  Six  reels. — C.  V.  Anderson, 
Oak  theatre,  Oakdale,  Neb. — General  pat- 
ronage. 

Tho  Acquittal,  with  a special  cast. — 
Here  is  a real  show  if  you  can  get  them 
in.  I never  did  do  any  business  on  mys- 
tery shows. — E.  .1.  Reynolds,  Liberty  the- 
atre, Pasco,  Wash. 

Sporting-  Youth,  with  Reginald  Denny. — 
Here  is  a winner.  So  exciting  while  race 
is  on  that  kids  went  crazy.  Tried  my  best 
to  quiet  them,  but  impossible.  So  clean  we 
had  ministers  present  second  night,  urged 
to  come  by  members  of  their  congregation. 
Lots  of  comedy  also.  Recommended  by 
Parent-Teachers  and  this  helps.  Get  it 
and  advertise  strong  first  night.  Balance 
of  run  wdll  take  care  of  itself.  Seven 
reels. — R.  R.  Winship.  Majestic  theatre, 
Phillipsburg,  Kan. — Mixed  patronage. 

A Lady  of  Quality,  w-ith  Milton  Sills. — 
Reports  from  former  exhibitors  had  me 
so  scared  of  this  that  I told  several  of  my 
patrons  I couldn’t  recommend  it.  Sure 
sorry.  The  fellows  w-ho  reported  this  to 
date  in  the  Herald  must  be  sick  over  muddy 
roads  and  bad  weather.  Our  patrons  called 
this  one  of  the  best  for  months.  If  you’ve 
bought  “Lady  of  Quality,”  step  on  it  and 
advertise  it  as  a high  class  production.  If 
your  patrons  like  real  class  once  in  a 
while,  they  will  thank  you  for  giving  them 
this.  We  didn’t  get  film  rental,  but  it  was 
because  we  were  afraid  to  push  it,  and 
still  have  bad  roads.  Surely  no  fault  of  the 
picture.  Of  course,  one  couldn’t  run  pic- 
tures like  this  all  the  time. — McBeath  & 
Stapel,  Victor  theatre.  Rock  Fort,  Mo. — 
Small  tov/n  patronage. 

Merry  Go  Bound,  with  Mary  Philbin. — 
Was  disappointed,  with  this  one.  It  may 
be  the  price  I paid  for  it  gave  me  cause  to 
expect  too  much.  The  picture  pleased,  but 
is  not  the  special  Ftniversal  calls  it.  After 
the  first  two  reels  it  is  just  an  ordinary 
story,  not  very  interesting  at  times.  Would 
be  a much  better  picture  if  it  was  in  six 
or  seven  reels.  Don’t  tell  your  patrons, 
when  you  play  this,  that  it  is  the  best 
picture  they  will  ever  see.  It’s  not.  They 
say  it  cost  over  .$1,000,000  to  produce.  Well, 
some  one  makes  too  much  money.  By  all 
means  play  “Merry  Go  Round”  if  you  have 
not  already  done  it,  and  my  advice  is  not 
to  boost  the  admission  price.  Ten  reels. — • 
A.  W.  McConnell,  Lyric  theatre,  Orange- 
ville, Idaho. 

The  Kentucky  Derby,  with  Reginald 
Denny. — Play  it.  Great  picture.  Denny 
lived  up  to  form.  Best  horse  i-ace  played 
in  this  house.  Don’t  be  afraid  to  exploit 
it.  Audience  well  pleased.  Six  reels. — 
Kreighbaum  Bros.,  Char-Bell  theatre,  Roch- 
ester, Ind. 

The  Prisoner,  with  Herbert  Rawlinson. — 
Good  program  picture.  Five  reels. — O.  E. 
MacPherson,  New  Kendrick  theatre,  Ken- 
drick. Idaho. 

The  "Victor,  with  Herbert  Rawlinson. — 


Fair  program  picture  that  went  over  fairly 
well.  Five  reels. — A1  C.  Werner,  Royal 
theatre,  Reading,  Pa. 

The  Ghost  Patrol,  with  a special  cast. — 
Good  program  picture.  Five  reels. — O.  E. 
MacPherson,  New  Kendrick  theatre,  Ken- 
drick, Idaho. 

The  Phantom  Bider,  with  Jack  Hoxie. — 
Hoxie  is  coming  into  his  own  now,  since 
they  are  giving  him  better  stories.  A good 
Western  picture.  Five  reels. — W.  A.  Clark, 
Jr.,  Castle  theatre,  Havana,  111. — General 
patronage. 

The  First  Degree,  with  Frank  Mayo. — 
Good  picture.  Ran  it  two  nights  and  it 
drew  well.  Five  reels. — O.  E.  MacPherson, 
New  Kendrick  theatre,  Kendrick,  Idaho. 

Leg-ally  Dead,  with  Milton  Sills. — A darn 
good  picture  and  well  liked,  but  the  Cincin- 
nati exchange  refused  to  send  me  a single 
word  on  the  picture  or  one  piece  of  adver- 
tisin.g.  Consequently,  my  attendance  was 
small.  Sweet  of  ’em.  Six  reels. — J.  J.  En- 
loe,  y.  M.  C.  A.  theatre,  Hitchins,  Ky. 

The  Darling  of  New  York,  with  Baby 
Peggy. — Most  excellent  work  by  this  lit- 
tle star.  What  facial  expression,  regis- 
tering every  motion.  Contains  comedy,  sus- 
pense, pathos,  that  grip  the  emotions.  Well 
directed  and  star  gets  good  support.  Played 
with  Andy  Gump  comedy.  No  fault  of  pic- 
ture business  poor.  Seven  reels. — Judge  & 
Woolsey,  Iris  theatre,  Wheatland,  Wyo. — • 
Small  town  patronage. 

The  'White  Tiger,  with  Priscilla  Dean. — 
A fair  program  picture.  Not  a special  by 
any  means.  Fell  down  second  night,  like 
all  Universals.  Too  much  “cow.”  Can’t 
make  any  money  on  Universal.  Heavy  ad- 
vertising failed  to  save  “White  Tiger.” 
Seven  reels. — W.  A.  Clark,  Jr.,  Castle  the- 
atre, Havana,  111. — General  patronage. 

The  White  Tiger,  with  Priscilla  Dean. — 
Fair  crook  picture,  but  hard  to  tell  what 
it  is  all  about.  Not  much  drawing  power. 
Business  light. — Judge  & Woolsey,  Iris  the- 
atre, Wheatland,  Wyo. 

Driven,  with  a special  cast. — This  is  a 
very  good  special.  Everybody  liked  this 
picture.  It  can’t  be  beat.  Five  reels. — 
Matte  Michelis,  Liberty  theatre,  Bucknell, 
Iowa. 

The  Flirt,  with  Eileen  Percy. — A true-to- 
life  story  that  will  please  the  average 
audience.  While  this  is  an  old  picture,  the 
print  was  in  fairly  good  condition.  Regu- 
lar admission.  Eight  reels. — Lloyd  Oiler, 
Idle  Hour  theatre,  Tamms,  111. — Small  town 
patronage. 

Bailroaded,  with  Herbert  Rawlinson. — 
This  would  make  a good  stage  play,  but 
it’s  too  slow  for  the  screen.  No  action. 
Five  reels. — Roy  W.  Adams,  Pastime  the- 
atre, Mason,  Mich. — General  patronage. 

Blinky,  with  Hoot  Gibson. — About  the 
usual  run  of  Gibson’s  stuff.  A picture  that 
pleased  the  children  and  Negroes.  It,  how- 
ever, did  the  business  and  that’s  what’s 
needed  to  keep  the  sheriff  from  closing  our 
doors. — M.  J.  Babin,  Fairyland  theatre. 
White  Castle,  La. 

A Chapter  in  Her  Life,  with  a special 
cast. — A real  picture  for  Sunday.  Clean, 
entertaining  and  humorous.  Play  up  the 
story,  “Jewel.” — E.  J.  Reynolds,  Liberty 
theatre.  Pasco,  Wash. 

Drifting,  with  Priscilla  Dean. — Well.  I 
can  only  say  that  here  is  a good  one.  In 
fact  a dandy.  Not  as  good  as  “Lady  of 
Quality”  or  “Merry  Go  Round,”  but  a 
good  one.  Priscilla  Dean  is  a good  draw- 
ing card  with  us. — F.  N.  Harris,  Amuse 
theatre.  Hart,  Mich. — General  patronage. 

Drifting",  with  Priscilla  Dean. — Did  not 
see  this  one,  but  the  music  was  very  slow 
and  gruesome,  and  so  was  the  box  office. — 
E.  J.  Reynolds,  Liberty  theatre,  Pasco, 
Wash. 

The  I2unchhack  of  Notre  Dame,  with  Lon 
Chaney. — A magnificent,  elaborate  picture. 
If  bought  right,  should  be  run  in  every 
city.  Had  tie-up  wit'n  city  schools  and 
broke  matinee  record  all  to  pieces.  Made 
some  money  in  the  face  of  terrible  weather. 
Rain  and  snow. — Kreighbaum  Bros.,  Char- 
Bell  theatre,  Rochester,  Ind. 

The  Hunchback  of  Notre  Dame,  with  Lon 
Chaney. — Here  is  a house  record  for  Pasco 
for  about  four  years,  and  a real  picture. 
People  came  from  all  parts  of  the  world 
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It  seemed.  People  who  never  were  in  my 
house  before  came  and  saw  a real  show, 
and  I was  not  afraid  to  stand  by  the 
door  when  the  show  was  out.  But  boys, 
watch  out  for  that  guarantee.  Yes,  I made 
it,  a few  beans  extra,  but  how  I did  ad- 
vertise. I am  glad  I ran  it. — E.  J.  Rey- 
nolds, Liberty  theatre,  Pasco,  Wash. 

Pure  Grit,  with  Roy  Stewart. — This'  is  a 
good  one  and  gave  the  best  of  satisfaction 
as  all  of  his  pictures  do.  We  had  bad 
weather.  Snow,  then  more  snow,  so  that 
we  could  hardly  get  in  and  out  of  town, 
hurt  my  business.  But  things  will  get  bet- 
ter soon. — P.  N.  Harris,  Amuse  theatre. 
Hart,  Mich. — General  patronage. 

The  Victor,  with  Herbert  Rawlinson. — 
Very  good  picture.  Plenty  of  action.  Five 
reels. — Wm.  Hinds,  Opera  House,  Odell, 
Xeb. 

Men  in  the  Eaw,  with  Jack  Hoxle. — This 
was  a good  show  and  satisfied  all.  We  and 
our  patrons  are  satisfied,  with  all  the 
shows  that  we  get  from  Universal  film.  But 
“Steel  Trail”  will  not  take  with  my  people. 
I have  lost  money  on  nearly  every  chap- 
ter. No  more  chapter  plays  for  me.  No 
good. — F.  N.  Harris,  Amuse  theatre.  Hart, 
Mich. — General  patronage. 

The  Untameable,  with  Gladys  Walton. — 
The  poorest  Walton  picture  we  ever  used. 
Our  patrons  were  disappointed  and  they 
told  us  so. — Albert  Stalder,  Spicer  theatre, 
Akron.  O. — Neighborhood  patronage. 

The  Untamea'ble,  with  Gladys  Walton. — 
Just  fair,  not  up  to  the  usual  Walton 
standard.  However,  it  pleased  the  most 
of  the  Walton  fans.  Five  reels. — M.  A. 
Manning,  Opera  House,  Baldwin,  Wis. — 
Small  town  patronage. 

Hook  and  liadder,  with  Hoot  Gibson. — 
Well,  here  is  another  one  for  Hoot.  It  is 
a dandy.  It  looks  to  me  as  if  he  was  trying 
to  do  better  every  time.  We  all  like  Hoot 
and  we  all  say  three  Hurrahs  for  him. 
Every  time  I play  safe.  Even  in  the  bad 
weather  they  will  come  out  and  boost  for 
him.  Only  if  Universal  will  keep  him  in 
Westerns  and  not  try  to  stick  up  high 
prices  for  his  shows.  If  they  do,  I cut 
them  out. — F.  N.  Harris,  Amuse  theatre. 
Hart,  Mich, — General  patronage. 

Thundering  Dawn,  with  a special  cast. — 
Did  not  see  it,  but  had  favorable  com- 
ments. Business  normal. — E.  J.  Reynolds, 
Liberty  theatre,  Pasco,  Wash. 

The  Ked  Warning,  with  Jack  Hoxie. — A 
good  one.  In  fact  I have  not  got  a bad 
one  from  this  exchange.  Carl  Laemmle 
makes  good  ones  and  they  get  the  money 
for  all. — F.  N.  Harris,  Amuse  theatre.  Hart, 
Mich. — General  patronage. 

The  Red  Warning,  with  Jack  Hoxie. — A 
very  good  one.  Has  the  entertaining  fea- 
ture about  it  and  that’s  the  one  we  like. 
Six  reels. — M.  J.  Babin,  Fairyland  the- 
atre, White  Castle,  La. — General  patron- 
age. 

The  Flame  of  Dife,  with  Priscilla  Dean. 
— Fair  picture.  Did  not  draw  very  good 
crowds.  Ran  two  nights.  Ran  a one-reel 
Stan  Laurel  comedy  with  this.  Seven  reels. 
— Henry  McCoy,  Elite  theatre,  Golconda,  111. 
— Small  town  patronage. 

The  Near  Dady,  with  Gladys  Walton. — 
This  is  a good  one  and  Gladys  fills  in  the 
place  very  good  and  everybody  liked  the 
show. — F.  N.  Harris,  Amuse  theatre.  Hart, 
Mich. — General  patronage. 

Where  Is  This  West?  with  Jack  Hoxie. — 
Didn’t  see  this,  but  from  the  returns, 
didn’t  pull  ’em  very  hard.  Didn’t  cost 
much,  so  what’s  the  difference.  Five  reels. 
— G.  F.  Rediske,  Star  theatre,  Ryegate, 
Mont. — Small  town  patronage. 

Where  Is  This  West?  with  Jack  Hoxie, — • 
A fair  comedy  western.  Just  a little 
too  much  foolishness  to  make  a good  west- 
ern, otherwise  okay.  Five  reels. — J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. — Gen- 
eral patronage. 

The  Wild  Party,  with  Gladys  Walton. — 
This  is  another  of  Laemmle’s  and  good. 
Full  of  ginger  and  hits  100  per  cent.  Can’t 
say  enough  for  Carl.  He  gets  them. — F. 
N.  Harris,  Amuse  theatre.  Hart,  Mich. — 
General  patronage. 

The  Gentleman  Prom  America,  with  Hoot 
Gibson. — This  is  a fair  picture,  but  not 
the  kind  for  Hoot.  Cannot  put  him  over, 
only  in  -western  pictures.  Five  reels. — I.. 


Johnson  and  P.  Lawson,  Beaver  theatre, 
Spencer,  Idaho. 

The  Dcye  Letter,  with  Gladys  Walton. — 
This  is  a good  program  picture  and  would 
have  gotten  good  patronage,  but  for  the 
condition  of  the  roads.  Advertised  it  with 
a novel  love  letter  written  to  the  women. 
— W.  J.  Shoup,  De  Luxe  theatre,  Spear- 
ville,  Kan. — Small  town  patronage. 

The  Love  Letter,  with  Gladys  Walton. — 
Asked  them  for  a good  show  to  open  up 
this  town  on  Sunday,  the  first  picture  ever 
shown  in  this  town  on  Sunday,  and  they 
sent  me  this,  with  crooks,  robbery,  the 
regular  old  crook  picture.  Can  you  beat 
it,  for  Sunday  in  a town  that  had  never 
had  a Sunday  picture?  I figure  they  want- 
ed to  queer  the  picture  business  right  on 
the  start.  This  would  not  be  very  bad  in 
a week  day  program  in  a Sunday  town. 
Five  reels. — F.  J.  O’Hara,  Community  the- 
atre, Elgin,  Neb. 

Sawdus-t,  with  Gladys  Walton. — This  is 
one  of  the  best  we  have  used  of  the  Wal- 
tons. She  is  a good  star  with  us.  This 
with  a good  comedy  makes  good  Saturday 
for  us.  Five  reels. — J.  H.  Houston,  Crystal 
theatre.  Paint  Rock,  Tex. 

Sawd-nst,  with  Gladys  Walton. — A splen- 
did picture. — Bert  Silver,  Family  theatre, 
Greenville,  Mich. 

The  Storm,  with  House  Peters. — Fine  pic- 
ture. Holds  attention  throughout.  Pleased 
a large  audience. — Kreighbaum  Bros.,  Char- 
Bell  theatre,  Rochester,  Ind. 

O-at  of  Luck,  with  Hoot  Gibson.— Not  a 
Western,  but  a crackerja-ck  good  picture. 
Pleased  best  of  any  Gibson’s  to  date.  Six 
reels. — B.  B.  Benfleld,  Idle  Hour  theatre, 
Marlon,  S.  C. — Small  town  patronage. 

Crossed  Wires,  with  Gladys  W^alton. — ■ 
Good.  They  all  like  Gladys  here.  Five 
reels. — Dinsmore  & Sons,  Majestic  theatre, 
Weiner,  Ark. — Neighborhood  patronage. 

Fools  and  Riches,  with  Herbert  Rawlin- 
son.— This  is  another  good  picture.  Drew 
a good  crowd  at  admission  of  10-25c.  Five 
reels. — Matte  Michelis,  Liberty  theatre, 
Bucknell,  Iowa. 

Fools  and  Riches,  with  Herbert  Raw- 
linson.— Had  some  good  comments  on  it. 
As  for  myself,  thought  it  was  good.  Film 
in  good  shape.  Five  reels. — Fred  Boese- 
lager.  Opera  House,  Hilbert,  Wis. 

The  Midnight  Guest,  with  Grace  Dar- 
mond. — Fair  picture.  Five  reels. — O.  E. 
MacFherson,  New  Kendrick  theatre,  Ken- 
drick, Idaho. 

Don  Quickshot  of  the  Bio  Grande,  with 
Jack  Hoxie. — Went  over  with  a bang  with 
the  Western  fans.  Five  reels. — Roy  W. 
Adams,  Pastime  theatre.  Mason,  Mich. — 
General  patronage. 

Afraid  to  Fight,  with  Frank  Mayo. — A 
fine  picture.  In  fact,  I don’t  believe  you 
can  find  a program  picture  from  any  com- 
pany that  will  please  the  people  any  bet- 
ter than  this  one.  Print  in  good  shape 
from  St.  Louis.  Five  reels. — Russell  Ar- 
mentrout,  K.  P.  theatre,  Pittsfield,  111. 

Fools  And  Riches,  with  Herbert  Rawlin- 
son.— Pretty  good  show.  Rawlinson's  pic- 
tures are  better  than  they  used  to  be.  The 
last  two  have  been  very  satisfactory.  Five 


reels. — B.  B.  Benfleld,  Idle  Hour  theatre, 
Marion,  S.  C. — Small  town  patronage. 

Double  Dealing,  with  Hoot  Gibson. — 
About  the  poorest  picture  Hoot  has  ever 
played  in.  The  story  was  probably  taken 
from  some  first  grade  reader.  There  is  a 
little  action  in  the  last  reel.  It  is  sure  to 
disappoint  the  followers  of  Hoot  Gibson. 
Five  reels. — O.  W.  McConnell,  Lyric  the- 
atre, Grangeville,  Idaho. 

Vitagraph 

The  Man  From  Brodneys’,  with  J.  War- 
ren Kerrigan. — Plenty  of  action  and  inter- 
esting all  the  way  through.  You  can  put 
this  picture  over  big. — C.  B.  Marks,  Rex 
theatre,  Albion,  Neb. 

The  Man  From  Brodney’s,  with  J.  War- 
ren Kerrigan. — Good.  Eight  reels. — J.  S. 
Walker,  Alamo  theatre.  Moody,  Tex. — 
Small  town  patronage. 

On  the  Banks  of  the  "Wabash,  with  Mary 
Carr. — Folks  liked  it  better  than  “Pioneer 
Trails.”  The  last  reel  has  some  wonderful 
Are  and  water  scenes.  Story  good,  print 
good,  and  as  I used  it  on  a Sunday  busi- 
ness was  about  as  usual.  A picture  that 
any  exhibitor  need  not  fear,  as  it  will 
please  almost  any  audience.  Seven  reels. 
— M.  Y.  Babin,  Fairyland  theatre.  White 
Castle,  La. 

On  the  Banks  of  the  Wabash,  with  Mary 
Carr. — Not  a big  special,  but  very  pleas- 
ing. well  directed,  realistic,  satisfying  to 
the  great  majority.  Good  fllm  and  service. 
Vitagraph  will  treat  you  right.  Weather 
bad.  Business  fair  at  that.  Seven  reels. — 
Judge  & Woolsey,  Iris  theatre,  Wheatland, 
Wyo. — Small  town  patronage. 

On  the  Banks  of  the  Wabash,  with  Mary 
Carr. — Well,  here  is  another  good  one.  This 
is  full  of  pep  and  ginger.  Buy  this  one 
and  you  will  not  be  sorry.  Vitagraph  does 
not  want  all  you  can  get  out  of  a show. 
They  want  your  picture  business  and  they 
will  give  you  good  shows  that  will  get 
the  money  and  make  friends  for  you. — 
F.  N.  Harris,  Amuse  theatre,  Hart,  Mich. 
— General  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — You 
can  buy  this  right.  After  you’ve  bought 
it,  spend  plenty  for  paper  and  buy  at  least 
a quarter  page  in  your  newspaper.  Step 
on  it,  for  it’s  a bear.  Don’t  fail  to  use 
Vitagraph’s  trailer,  as  it  will  set  your  reg- 
ulars to  talking.  Seven  reels. — McBeath  & 
Stapel,  Victor  theatre.  Rock  Port,  Mo. 

Pioneer  Trails,  with  Cullen  Landis. — Dis- 
appointed in  this.  All  the  “pioneer  trails” 
are  in  the  first  reel — after  that  it’s  an  or- 
dinary love  story.  We  bought  it  and 
played  it  as  a special. — J.  J.  Hoffman, 
Plainview  theatre,  Plainview,  Neb. — Neigh- 
borhood patronage. 

Pioneer  Trails,  with  Cullen  Landis. — 
Good.  Seven  reels. — J.  S.  Walker,  Alamo, 
theatre.  Moody,  Tex. — Small  town  patron- 
age. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— Well,  here  is  a good  one,  and  the  price 
is  right  and  100  per  cent  said  a good  one. 
I am  like  P.  E.  Gossett,  Pike  theatre.  Cold 
Water,  Kan.  Three  Rahs  for  "Vitagraph 
and  three  more.  There  are  a few  good  film 
exchanges  in  Detroit  that  are  square  and 
a lot  that  are  not.  They  try  to  skin  the 
exhibitor  and  after  he  is  well  skinned  they 
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With  a typical  big  time  PALMER  cast  of  stars 
headed  by  MADGE  BELLAMY,  WARNER  BAXTER 

Maude  Wayne  and  many  others. 

i 

You  exhibitors  who  played  the  first  two  PALMER  pictures  “JUDGMENT  OF  THE  STORM” 
and  “THE  WHITE  SIN”, — need  not  be  sold  on  the  third  PALMER  Picture. 

You  don’t  have  to  gamble  or  trust  to  luck  with  PALMER  Pictures.  Advertised  for  months 
in  25  nationally  circulating  magazines  read  by  more  than  40,000,000  people,  you’ve  got  the  most 
widely  publicised  and  advertised  product  on  the  market.  I 

Compare  that  national  advertising  with  ANY  national  advertising  done  on  any  other  product, 

— yes  put  all  the  other  national  picture  advertising  together,  and  you’ll  find  that  the  tremendous 
PALMER  national  advertising  is  in  itself,  more  than  all  other  producers  advertising  put  together. 

This  is  a potential  powerful  force  that  sends  millions  to  theatres  showing  PALMER  PICTURES, 
and  it  don’t  cost  you  one  penny  more  to  show  these  high  grade  PALMER  pictures  backed  by  this 
advertising  than  any  other  high  class  features,  LET  THAT  SINK  IN  DEEP. 

“NirvSXr  FILM  BOOKING  OFF 


April  26,  1924  EXHIBITORSHERALD  75 


Ask  for  a copy  of  F.  B.  O.’s  high  pressure  showman’s  Press  Book  on  “HIS  FORGOTTEN 
WIFE.”  See  the  matter  we’ve  created  for  you  to  put  this  picture  over  for  you  like  the  two  pre- 
ceding pictures.  We’ve  got  the  entire  country  talking  about  our  box  office  winners  and  our  vastly 
superior  publicity,  advertising  and  exploitation.  That’s  why  we  say  to  you — Tie  up  to  F.  B.  O. 


ICES  OF  AMERICA,  Inc. 


Sales  Office,  United  Kingdom: 
R-C  Pictures  Corporation, 
26-27  D’Arblay  St.,  Wardour  St. 
London,  W.  1, 


76 


EXHIBITORS  HERALD 


April  26,  1924 


give  him  the  laugli  if  he  says  anything. — 
F.  N.  Harris,  Amuse  theatre,  Hart,  Mich. — ■ 
General  patronage. 

The  Man  Next  Door,  with  Alice  Calhoun. 
A 100  per  cent  picture.  Lots  of  comedy 
and  a great  finish.  Do  not  be  afraid  of 
this  one  it  will  stand  all  you  give  it. — E. 
J.  Reynolds,  Liberty  theatre,  Pasco,  Wash. 

The  Midnight  Alarm,  with  a special  cast. 
— This  is  a dandy  picture.  Holds  interest 
from  start  to  finish.  Landis  very  good. 
Seven  reels, — Wm.  E.  Tragsdorf,  Trags  the- 
atre, Neillsville,  Wis. — Small  town  patron- 
age. 

The  Midnight  Alarm,  with  a special  cast. 
— Well,  wo  run  “The  Third  Alarm”  and  it, 
too,  was  good,  but  this  did  better.  A bet- 
ter picture  in  every  way.  Vitagraph  have 
been  extra  good  the  past  year.  Better 
shows  and  do  not  want  to  hog  it  all,  so  I 
am  strong  for  Vitagraph. — F.  N.  Harris, 
Amuse  theatre.  Hart,  Mich.— General  pat- 
ronage. 

The  Midnight  Alarm,  with  a special  cast. 
— The  mellerest  melodrama  I’ve  seen  in 
many  a moon.  Drew  good  business  and 
pleased  everybody.  But  listen,  you  farm- 
ers, did  you  ever  see  a Berkshire  cow  worth 
ten  dollars?  You’ll  find  one  in  this  picture. 
Print  good.  Seven  reels. — Roy  W.  Adams, 
Pastime  theatre,  Mason,  Mich. — General 
patronage. 

A Girl's  Desire,  with  Alice  Calhoun. — 
This  was  a fair  program  picture  until 
they  took  the  action  out  to  make  a trailer. 
Would  much  prefer  to  run  the  picture  as  a 
trailer  and  then  fool  them  with  the  trailer. 
If  you’ve  run  the  trailer  they’ve  seen  all 
the  action.  Much  below  Vitagraph  usual 
run  and  really  should  have  commented  on 
dozens  of  good  ones  I’ve  bought  from  there 
rather  than  pick  this.  Five  reels. — Mc- 
Beath  & Stapel,  Victor  theatre,  Rock  Port, 
Mo . 

My  Wild  Irish  Rose,  with  Pauline  Starke. 
—A  fine  picture  if  you  have  the  Irish  in 
your  town.  Romp  on  it,  for  it  will  please. 
— D.  A.  White,  Cozy  'theatre,  Checotah, 
Okla. 

Playing  It  Wild,  with  AVilliam  Duncan. — 
This  is  a very  good  western  picture,  with 
a political  twist  that  makes  it  interesting. 
Good  comedy  mixed  in  that  causes  lots  of 
laughs.  We  did  not  get  all  this  picture, 
as  there  were  several  places  that  were  cut 
very  bad,  but  if  it  all  liad  been  there 
it  would  have  been  a good  one. — W.  J. 
Shoup,  De  Luxe  theatre,  Spearville,  Kan. — 
Small  town  patronage. 

The  Man  of  Might,  with  William  Dun- 
can.— Mr.  Exhibitors,  if  your  patrons  like 
a fast  moving  picture  and  as  good  as  there 
is,  get  this  one.  It’s  thrilling,  exciting,  and 
a clean  western.  My  patrons  liked  it  for 
a change.  Six  reels. — H.  B.  Hutchinson, 
City  theatre,  Philadelphia,  Miss. 

Received  Payment,  w'ith  Alice  Calhoun. 
— Here  is  a fine  little  picture.  One  that 
pleased  all  who  were  out.  No  business, 
too  much  rain.  Five  reels. — D.  A.  White, 
Cozy  theatre,  Checotah,  Okla. 

A Pront  Page  Story,  with  a special  cast. 
— Fooh!  Also  Tut-tut!  Six  reels. — J.  S. 
Walker,  Alamo  theatre,  Moody,  Tex. — Small 
town  patronage. 

The  Fighting  Guide,  with  William  Dun- 
can.— An  average  Duncan.  Kind  of  a West- 
ern, but  not  a full  blooded  one.  Gets  by 
for  Saturday.  Print  they  sent  me  was 
pretty  rainy  and  streaky  in  spots  and  about 
ready  to  take  out  of  circulation,  out  of 
Omaha  exchange.  Five  reels. — H.  H.  Bin- 
ions,  Cozy  theatre,  Toledo,  la. — Small  town 
patronage. 

The  Ninety  and  Nine,  with  Colleen 

Moore. — One  of  the  best  audience  pictures 
of  the  year.  My  patrons  said  it  was  far 
ahead  of  “Human  Wreckage.”  If  you 
haven’t  run  it,  do  it.  Seven  reels. — A.  R. 
Bird,  Opera  House,  Arlington,  la. 

The  Ninety  and  Nine,  with  Colleen 

Moore. — A dandy  good  picture.  All  Vita- 
, graph’s  are  good.  Fire  scene  in  this  one 
sure  sets  them  talking.  Seven  reels. — B. 
B.  Benfield,  Idle  Hour  theatre,  Marion,  S.  C. 

The  Ninety  and  Nine,  with  Colleen 

Moore, — An  old  picture,  but  a good  one. 
Drew  a good  crowd  with  very  bad  roads. 
Pleased  all  who  came.  Seven  reels. — G.  E. 
Wendel,  Opera  House  theatre,  Smithland, 

Iowa. — Small  town  patronage. 


Warner  Brothers 

The  Gold  Diggers,  with  Hope  Hampton. 
— One  of  the  best  of  the  year.  Pleased  80 
per  cent.  Good  business. — H.  Mulkey,  Pas- 
time theatre,  Clarendan,  Tex. — General  pat- 
ronage. 

Where  the  North  Begins,  with  Rin-Tin- 
Tin. — Business  has  been  going  to  the  dogs 
with  me  for  a week  or  so.  Played  “Where 
the  North  Begins”  this  week  and  “The 
Call  of  the  Wild”  last  week.  Both  of  these 
pictures  are  exceptionally  good,  and  if  you 
want  a change  for  your  patrons  I would 
say  buy  them.  It  would  be  a hard  matter 
to  decide  which  one  is  the  best  picture. 
Both  drew  about  the  same  business  for  me. 
One  dog  hasn’t  anything  on  the  other.  Both 
of  them  are  really  wonderful.  Seven,  reels. 
— R.  W.  Hickman,  Lyric  theatre,  Greenville, 
111. 

Where  the  North  Begins,  with  Rin-Tin- 
Tin. — Greatest  dog  picture  ever  shown  in 
this  theatre.  Advertise  it  big;  talk  it  up; 
play  it.  Drew  a big  business  for  us  when 
the  weather  was  terrible;  blizzard  and 
worst  day  this  winter.  Can’t  say  enough 
for  such  pictures  as  this  one.  Eight  reels. 
— Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind. 

Iiittle  Johnny  Jones,  with  Johhny  Hines. 
— A comedy  that  will  please  any  audience. 
You  can’t  go  wrong  on  Warner  Brothers’ 
pictures. — H.  Mulkey,  Pastime  theatre, 
Clarendan,  Tex. — General  patronage. 

The  Country  Kid,  with  Wesley  Barry. — 
This  picture  pleased.  Fair  business  for 
two  days. — Albert  Stalder,  Spicer  theatre, 
Akron,  O. — Neighborhood  patronage. 

The  Country  Kid,  with  Wesley  Barry. — 
Mighty  good  picture,  but  failed  to  hold  up 
second  day.  Pleased  many.  Good  for  Sun- 
day.— Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind  . 

The  Country  Kid,  with  Wesley  Barry. — 
Would  give  this  a good  rating.  Will  please 
where  Barry  is  popular.  The  little  brother 
of  the  picture  runs  away  with  all  the 
honors  though.  It  is  a wonder  some  pro- 
ducer doesn’t  see  the  possibilities  with  this 
kid  and  star  him.  He  is  just  sweet  enough 
to  break  every  mother’s  heart. — Russell  Ar- 
mentrout,  K.  P.  theatre,  Pittsfield,  111. 

Iiittle  Johnny  Jones,  with  Johnny  Hines. 
— Another  Warner,  and  when  it’s  a Warner, 
it’s  a special  all  the  way  through.  Don’t 
be  afraid  to  play  every  Warner  you  can 
get,  for  they  will  speak  the  truth  at  your 
window  when  you  count.  The  best  group 
of  specials  on  the  market,  for  any  town. 
— Roy  B.  Eaton,  Jewel  theatre,  Tulia,  Tex. 
— Neighborhood  patronage. 

The  Dittle  Church  Around  the  Corner, 

with  a special  cast. — Good  and  drew  better 
than  average. — E.  J.  Reynolds,  Liberty  the- 
atre, Fasco,  Wash. 

Farted  Curtains,  with  Henry  B.  Walthall. 
— Good  picture  and  will  please  most  any 
audience.  Six  reels. — O.  E.  MacPherson, 
New  Kendrick  theatre,  Kendrick,  Idaho. 

The  Beautiful  and  Damned,  with  a spe- 
cial cast. — Did  not  go  over  at  all  in  our 
town. — E.  J.  Reynolds,  Liberty  theatre, 
Pasco,  Wash. 

Bags  to  Riches,  with  Wesley  Barry. — 
This  sure  is  a peach  of  a picture.  At  least 
our  patrons  went  out  well  pleased,  and 
many  asked  when  we  would  have  another 
Wesley  Barry  picture.  Seven  reels. — O.  E. 
MacPherson,  New  Kendrick  theatre,  Ken- 
drick, Idaho. 

State  Rights 

The  Desert’s  Crucible  (Arrow),  with  Jack 
Hoxie. — We  considered  this  the  worst  Hoxie 
we  ever  saw,  but  our  patrons  thought  other- 
wise. They  said  it  was  good,  and  they  are 
the  ones  who  count  in  judging  pictures. 
Jack  plays  a dual  part  in  this  and  as  a 
half  breed  Indian  he  is  the  homeliest  hu- 
man that  ever  w'alked.  O,  for  a good  look- 
ing Western  hero  who  would  appeal  to  the 
ladies  and  girls  in  the  audience.  We  hope 
they  get  one  some  day.  Five  reels. — Dins- 
more  & Sons,  Majestic  theatre,  Weiner, 
Ark. — Nei.ghborhood  patronage. 

Bnvironment  (Principal),  with  Alice 
Lake. — I did  not  see  this  personally,  but  I 
had  quite  a few  favorable  comments.  Some 


said  that  I had  shown  much  better  but 
that  it  was  good  enough  for  the  money. 
It  was  sold  as  a special,  but  I did  not 
raise  the  price  and  believe  it  would  be  a 
mistake  to  do  so,  as  I really  believe  it  is 
only  an  average  program.  As  a comedy  I 
played  Our  Gang  in  “Fire  Fighters,”  from 
Pathe,  and  it  was  fine.  Ali  Our  Gangs 
seem  to  go  over  fine  if  you  do  not  use 
them  too  close  together.  I use  about  two 
a month.  Six  reels. — H.  J.  Eagan,  Ameri- 
can theatre,  Wautoma,  Wis. — Small  town 
patronage. 

Heart  of  the  North  (Davis),  with  Roy 
Stewart. — A good  type  of  story.  N.  W.  M. 
P.  story,  pleased  all. — C.  L.  Brown,  Para- 
mount theatre,  Elizabeth,  La. — Small  town 
patronage. 

The  Done  Fighter  (Sunset),  with  J.  B. 
Warner. — This  fellow  is  about  as  much  of 
a cowboy  as  I am  a bricklayer. — Mrs. 
Frank  Paul,  Marvel  theatre,  Carlinville, 
111. — Small  town  patronage. 

Iiuck  (Mastodon),  with  Johnny  Hines. — 
My  patrons  did  not  like  it  and  were  frank 
to  tell  me  so.  Had  “Our  Gang”  with  it  and 
it  also  failed  to  please,  although  person- 
ally, I thought  it  fair.  It  happens  both 
subjects  are  on  prize  fight  principle  and 
think  this  hurt.  Six  reels. — R.  R.  Win- 
ship,  Majestic  theatre,  Fhillipsburg,  Kan. — 
Mixed  patronage. 

The  Marraige  Market  (Columbia),  with 
Pauline  Garon. — "The  best  one  I have  run 
for  some  time.  Fuli  of  everything,  and  jam 
up  good  special  for  our  town,  and  we  have 
some  town  here.  No  small  town  will  make 
a mistake  playing  this  picture.  Jack  Mul- 
haul  and  Pauline  Garon  at  their  best. 
Pleased  all  100  per  cent.  Six  reels. — Roy 
B.  Eaton,  Jewel  theatre,  Tulia,  Tex. — Neigh- 
borhood patronage. 

The  Marriage  Market  (Columbia),  with 
Pauline  Ga>ron. — A very  pleasing  picture. 
Nothing  big,  but  will  entertain.  Seven 
reels. — Chas.  Prokop,  Rex  theatre,  Wahoo, 
Neb. — Neighborhood  patronage. 

Sure  Fire  Flint  (Mastodon),  with  Johnny 
Hines. — One  of  Hines’  best  I have  seen 
for  a number  of  days.  It  brought  the 
laughs  and  pleased  the  crowd  and  that  is 
about  all  you  can  expect.  Give  me  more 
like  this  one.  Johnny  well  liked  here.— 
M.  J.  Babin,  Fairyland  theatre.  White  Castle, 
La, — General  patronage. 

Temptation  (C.  B.  C.),  with  Eva  Novak. — 
A bit  slow  in  getting  momentum,  but  in 
spite  of  that  it  went  over  nicely. — A1  C. 
Werner,  Royal  theatre,  Reading,  Pa. 

The  'Wolf  Pack  (World),  with  Joe  Moore. 
— A dandy  story  of  the  northwest  mount- 
ed police  with  plenty  of  action.  Good 
condition  print.  Five  reels. — L.  Deyo,  Miers 
theatre,  Schoharie,  N.  Y. — General  patron- 
age. 


Serials 

The  Bagle’s  Talons  (Universal),  with 
Fred  Thomson. — This  is  a good  serial 
after  the  first  chapter.  The  first  chapter 
will  kill  your  kid  business,  as  it  is  more 
gruesome  than  “Plunder.”  The  wise  guy 
that  dreamt  that  first  chapter  ought  to  get 
a leather  medal  and  be  made  to  pay  us 
for  what  we  lose  on  this  serial.  Lay  off 
this  one,  if  you  are  catering  to  children, 
because  they  will  not  come  back  after  the 
first  chapter.  If  the  fellows  who  reported 
on  this  serial  had  reported  as  they  should, 
I wouldn’t  have  booked  it.  Two  reels. — 
Wm.  E.  Tragsdorf,  Trags  theatre,  Neills- 
ville, Wis. — Small  town  patronage. 

Haunted  'Valley  (Pathe),  with  Ruth  Ro- 
land.— Am  on  episode  Seven,  One  reel  se- 
real.  The  kids  just  eat  this  up.  One  of  the 
best  thriil  pictures  ever  made.  More  like 
this.  Two  reels. — Henry  McCoy,  Elite  the- 
atre, Golconda,  Hi. — -Small  town  patronage. 

The  Way  of  a Man  (Pathe),  with  a spe- 
cial cast. — On  chapter  six  of  this  serial 
and  it  has  held  up  and  pleased  all  the  way. 
Plenty  of  action  in  it. — R.  W.  Hickman, 
Lyric  theatre,  Greenvilie,  111. 

The  Way  of  a Man  (Pathe),  with  a spe- 
cial cast.  This  starts  off  pretty  but  like  all 
serials,  leaves  off  just  when  one  is  be- 
coming interested.  We  bought  this  serial 
with  the  understanding  that  it  was  dif- 
ferent and  did  not  have  the  impossible 
things  happening,  but  from  the  way  it 
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Besides  the  Remarkable  act- 
ing of  Charles  DeForrest 
as  ‘‘The  hunchback^’  in 

‘‘DAMAGED  HEARTS’’ 
Tell  YOUR  PATRONS 

THEY’LL  SEE 

— gripping,  swift  and  powerful 
dramatic  action  in  the  heart  of  the 
Florida  Everglades.  They’ll  see 
an  aeroplane  man  hunt,  packed 
with  excitement.  They’ll  see  the 
death  struggle  between  two  divers 
at  the  bottom  of  the  Florida 
swamps.  They’ll  see  a hunchback  characterization 
that  will  hold  them  in  a vise-like  grip.  Our  showman’s 
posters  pack  a terrific  wallop.  Everything  that  means 
big  business  is  ready  for  you.  Backed  by  the  material 
we’ve  prepared  you’re  bound  to  play  capacity  when  you 
show — 


A BASIL  KING  Story  and  a T.  HAYS  HUNTER  PRODUCTION  with 

the  Following  Remarkable  Cast  of  STARS 

MARY  CARR-TYRONE  POWER 
EDMUND  BREESE 

Ef f ie  Shannon,  Eugene  Strong, 
Sara  Mullen  and  Many  Others 

^ What  picture  do  YOU  know  of  that  has  such  a cast  of 
characters,  and  they’re  not  in  just  for  a scene  or  two  to 
get  the  value  of  their  big  names.  They  act  • throughout 
the  entire  picture.  You’ve  got  enough  to  advertise  and 
ballyhoo  in  this  one  picture  that  would  ordinarly  do  for 
three  average  features.  Book  Now.  Waste  no  time. 

FILM  BOOKING  OFFICES  OF  AMERICA 

723  SEVENTH  AVENUE,  NEW  YORK,  N.  Y. 

Sales  Office,  United  Kingdom;  R-C  Pictures  Corporation  28-27  D'Arblay  Street,  Ward3ur  St.  .London,  W.  1.  England 
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starts,  I believe  we  have  a regular  old  style 
serial.  We  used  a feature,  “Desert  Driven” 
with  Harry  Carey,  and  had  the  biggest 
Tuesday  night  crowd  since  the  war.  Two 
reels. — Frank  Ober,  Boynton  theatre,  Boyn- 
ton, Okla. 

Short  Subjects 

Aesops  rabies  (Bathe). — Good  short  sub- 
jects. A laugh  in  every  one.  Run  with 
short  program.  One  reel. — Henry  McCoy, 
Elite  theafre,  Golconda,  111. — Small  town 
patronage. 

DeHaven  Comedies  (F.  B.  O.), — We  run 
all  of  these.  Most  of  them  were  good  and 
pleased  the  patrons.  We  started  the  Buster 
Keatons  on  Saturday  nights.  They  are 
higher  in  price  and  doubt  if  they  get  as 
many  laughs.  The  former  Pop  Tuttle  com- 
edies were  the  best  buy  we  ever  made. — 
Frank  Ober,  Boynton  theatre,  Boynton, 
Okla. — General  patronage. 

De  Haven  Comedies  (F.  B.  O.). — These 
comedies  run  fairly  good  and  can  be  bought 
right.  Try  them.  Two  reels. — J.  W.  Andre- 
sen,  Rialto  theatre,  Cozad,  Neb. — General 
patronage. 

The  Dippy-Doo-Dads  (Bathe).  — Real 
knockouts.  Old  and  young  go  wild  over 
the  one  reelers.  Book  them  and  use  with  a 
feature.  Best  money  makers  on  the  mar- 
ket.— Henry  McCoy,  Elite  theatre,  Golconda, 
111. — -Small  town  patronage. 

righting’  Blood  (F.  B.  O.),  with  George 
O’Hara. — We  have  used  all  of  these.  They 
certainly  got  them  out  in  all  kinds  of 
weather.  We  are  sorry  there  are  no  more. 
Used  them  with  feature  on  Tuesday  night, 
and  it  proved  a safer  bet  at  the  box  office 
than  the  Saturday  night  receipts.  Charged 
ten  and  twenty-five  cents. — Frank  Ober, 
Boynton  theatre,  Boynton,  Okla. — General 
patronage. 

rox  Hews. — Good  to  use  as  an  educa- 
tional topic.  Patrons  like  them.  We  run 
one  every  Wednesday  with  our  program 
picture. — Henry  McCoy,  Elite  theatre,  Gol- 
conda, 111. — Small  town  patronage. 

The  Beather  Bashers  (Universal),  with 
Reginald  Denny. — This  is  the  first  one  of 
the  second  series  and  would,  judge  from  the 
receipts  this  one  got,  that  the  series  will 
prove  a money  maker.  Two  reels. — M.  A. 
Manning,  Opera  House,  Baldwin,  Wis. — 
Small  town  patronage. 

Our  Gang  Comedies  (Bathe). — If  you 
want  good  comedies,  book  them.  They  will 
please  young  and  old. — Claude  McBrayer, 
Auditorium  theatre,  Hamilton,  Mo. 

Flastigrams  (Educational). — This  is  the 
new  kind  of  picture  heralded  as  the  third 
dimension  picture  and  creates  no  little 
amusement  among  patrons.  They  seemed 
to  enjoy  it  in  my  house.  The  novelty  of 
wearing  the  glasses  while  viewing  it 
seemed  to  please  them  and  it  should  prove 
a hit  in  any  house.  One-half  reel. — W.  H. 
Brenner,  New  Cozy  theatre,  Winchester. 
Ind. 

Stan  Baurel  Comedies  (Bathe). — Use  with 
feature  stuff.  Kids  like  him. — Henry  Mc- 
Coy, Elite  theatre,  Golconda,  111. — Small 
town  patronage. 

Starland  Review  (F.  B.  O.). — A clever 
one  reel  which  gives  a review  of  the  plays 
seen  on  Broadway.  Also  you  see  pictures 
of  well  known  actors  and  actresses.  One 
reel. — Henry  McCoy,  Elite  theatre,  Gol- 
conda, 111. — Small  town  patronage. 

The  Telephone  Girl  (F.  B.  O.),  with  Al- 
berta Vaughn. — -The  first  two  reels  did  not 
make  the  hit  we  expected.  Star  was  not 
known  here. — J.  J.  Hoffman,  Plainview  the- 
atre, Plainview,  Neb. — Neighborhood  pat- 
ronage. 

The  Telephone  Girl  (F.  B.  O.),  with  Al- 
berta Vaughn. — This  starts  out  fine.  Same 
cast  as  “Fighting  Blood.”  Think  it  will 
hold  up  fine.  Miss  Vaughn  sure  looks 
the  part  in  which  she  plays.  I know,  be- 
cause I had  a telephone  exchange  in  my 
place  for  ten  years.  Two  reels. — F.  J. 
O’Hara,  Community  theatre,  Elgin,  Neb. 

'Wanted,  A Story  (Bathe),  with  Johnny 
Jones. — I wanted  to  kick  myself  for  run- 
ning such  a picture.  No  comedy,  no.  Oh 
boy,  don’t  let  them  sell  it  to  you.  Any 
producer  that  would  make  such  a picture 
ought  to  have  to  show  it  for  a living,  and 
the  quicker  he  starved  to  death  the  better 


for  the  film  business.  Two  reels. — D.  A. 
White,  Cozy  theatre,  Checotah,  Okla. — 
NOTE:  This  report  is  corrected  and  re- 
printed from  the  April  5 issue,  where  it 
was  erroneously  indicated  that  the  subject 
was  a Universal  comedy  starring  Buddy 
Messinger. 

The  Blacksmildi  (First  National),  with 
Buster  Keaton. — This  picture  kept  the  kids 
and  grown-ups  laughing  most  of  the  time. 
Keaton  pretty  good  in  his  comedies.  Two 
reels. — D.  W.  White,  Cozy  theatre,  Checo- 
tah, Okla. 

The  Blizzard  (Vitagraph),  with  Jimmy 
Aubrey. — 'This  is  an  extra  good  slap-stick 
comedy.  Really  better  than  some  of  Se- 
mon’s,  and  can  be  bought  at  half  the  price. 
My  audience  roared  at  this  one,  and  if  they 
laugh  it  must  be  good,  even  if  it  is  silly. — 
W.  J.  Shoup,  De  Luxe  theatre,  Spearville, 
Kans. — Small  town  patronage. 

The  Boat  (First  National),  with  Buster 
Keaton. — A good  comedy.  Find  that  all 
of  Keaton’s  so  far  have  been  good.  The 
people  are  slow  in  warming  up  to  Keaton 
but  it  is  that  way  with  any  star  that  has 
never  been  in  the  town  before.  Good  print. 
Two  reels. — Russell  Armentrout,  K.  B.  the- 
atre, Bittsfield,  111. 

Broke  (Educational),  with  Jimmie 
Adams. — They  told  me  these  Cameo  com- 
edies were  fine,  but  if  this  one  is  a fair 
example,  I don’t  want  any  more.  Only  one 
little  fellow  down  front  thought  it  was 
funny,  and  the  people  around  him  told  him 
to  shut  up.  There  isn’t  a laugh  in  the 
whole  1,000  feet. — L.  F.  Wolcott,  Grand 
theatre,  Eldora,  la. — Small  town  patron- 
age. 

The  Backaueers  (Bathe),  with  Our  Gang. 
— A good  one  of  the  “Our  Gang”  but  these 
don’t  seem  to  have  any  drawing  power 
here,  for  some  unknown  reason.  Two 
reels. — L.  F.  Wolcott,  Grand  theatre,  El- 
dora, la. — Small  town  patronage. 

Bampiag  Into  Broadway  (Bathe),  with 
Harold  Lloyd. — A very  good  comedy.  Blayed 
with  “Vincennes,”  of  The  Chronicles  of 
America  series.  Bleased  my  audience  and 
drew  a big  crowd.  Film  in  good  shape. 
Two  reels. — C.  V.  Anderson,  Oak  theatre, 
Oakdale,  Neb. — General  patronage. 

The  Cake  Eater  (Bathe),  with  Will  Rog- 
ers.— It  is  very  seldom  that  I can  have  the 
heart  to  report  on  a comedy,  but  I would 
say  if  there  ever  was  a special  comedy, 
“The  Cake  Eater”  is  one.  It  was  a hit 
with  my  patrons,  giving  them  many  big 
laughs.  Will  Rogers  is  a scream  and  it 
should  be  a good  added  attraction  to  any 
program.  Two  reels. — Will  H.  Brenner, 
Cozy  theatre,  Winchester,  Ind. 


The  Cobbler  (Bathe),  with  Our  Gang. — 


Two  scenes  from  the  Universal  feature, 
“The  Dancing  Cheat”,  starring  Herbert 
Rawlinson. 


Another  good  one.  You  have  to  give  it  to 
Roach  and  his  gang  of  youngsters.  If  you 
are  not  showing  them  you  are  cheating 
your  patrons.  Two  reels. — D.  W.  White, 
Cozy  theatre,  Checotah,  Okla. 

The  Cobbler  (Bathe),  with  Our  Gang. — 
We  find  Our  Gang  to  be  the  best  there 
is.  Bleases  the  old  and  the  young.  They 
are  high,  but  worth  the  price.  We  run 
this  with  “Call  of  the  Wild.”  Made  fine 
program. — J.  H.  Houston,  Crystal  theatre, 
Baint  Rock,  Tex. — Small  town  patronage. 

Columbus  (Bathe),  with  a special  cast. — 
We  got  the  principal  of  the  school  to  help 
boost  this,  as  he  was  very  anxious  for  us 
to  run  these.  We  had  a very  nice  crowd 
on  this,  but  the  picture  did  not  please,  so 
on  the  next  we  made  enough  to  pay  for 
the  picture  and  the  third  was  a Jonah,  as 
we  only  took  in  f5.05.  Now  that  we  want 
to  stop  after  losing  on  two,  we  find  we 
have  to  pay  for  another.  We  will  pay  for 
it  and  let  them  keep  it  on  the  shelf,  as 
they  will  not  draw  for  us  and  we  lose 
more  by  running  them.  Four  reels. — Frank 
Ober,  Boynton  theatre,  Boynton,  Okla. 

Dance  or  Die  (Fox),  a Sunshine  comedy. 
— This  is  a burlesque  on  the  recent  mara- 
thon dancing  contests.  A fair  comedy  for 
Saturday— one  day.  Two  reels. — L.  F. 
Wolcott,  Grand  theatre,  Eldora,  la. — Small 
town  patronage. 

Done  in  Oil  (Educational),  with  Jimmie 
Adams. — This  is  an  excellent  comedy  and 
fits  in  well  now,  with  all  the  oil  scandal. 
Jimmie’s  antics  on  the  oil  derrick  are  very 
funny  as  well  as  thrilling  and  kept  the 
house  in  an  uproar.  Two  reels. — C.  H. 
Moulton,  Bijou  theatre.  Beach,  N.  Dak. — 
Small  town  patronage. 

Flip  Flops  (Bathe),  a Mack  Sennett  com- 
edy.— Bretty  fair  comedy.  Has  a few  good 
laughs  strung  out  through  the  two  reels. 
They  ask  too  much  money  for  these.  Two 
reels. — G.  F.  Rediske,  Star  theatre,  Ryegate, 
Mont. — Small  town  patronage. 

The  Four  Orphans  (Hodkinson),  with 
Charles  Murray. — Just  a fair  comedy  and 
not  as  good  as  the  usual  run  of  All  Star 
comedies.  Film  in  excellent  condition.  Two 
reels. — C.  H.  Moulton,  Bijou  theatre,  Beach, 
N.  Dak. — Small  town  patronage. 

Frogland  (Fox).— Very  clever  single  reel, 
but  three  or  four  a year  would  be  plenty, 
even  if  you  could  secure  that  number.  One 
reel. — Harold  Hammond,  Gayety  theatre, 
Baonia,  Colo. — Small  town  patronage. 

Frogland  (Fox). — Very  good.  One  reel 
subject.  Something  different  for  anybody. 
— C.  B.  Marks,  Rex  theatre,  Albion,  Neb. 

Fop  Tuttle’s  Grass  ’Widow  (F.  B.  O.), 
with  Dan  Mason. — We  are  using  these  com- 
edies on  Friday  and  Saturday  nights.  They 
are  the  best  we  can  get  for  the  money  and 
are  giving  satisfaction.  We  consider  the 
above  the  best  one  we  have  run  to  date. 
They  are  reasonable  in  price  too,  for  the 
small  town  exhibitor.  Two  reels. — Prank 
Ober,  Boynton  theatre,  Boynton,  Okla. — 
General  patronage. 

Hard  Knocks  (Bathe),  with  Charley 
Chase.- — This  fellow  is  a new  one  to  us 
here,  but  he  seemed  to  get  across  O.  K. 
Somewhat  different  from  the  regular  run 
of  one  reelers.  One  reel. — L.  F.  Wolcott, 
Grand  theatre,  Eldora,  la. — Small  town 
patronage. 

Haunted  Ghosts  (Bathe),  with  Harold 
Lloyd. — A real  comedy.  If  you  haven’t 
played  these  Lloyds,  by  all  means  get  them. 
I have  used  very  nearly  every  comedy  star 
and  can  safely  say  that  Lloyd  is  in  a class 
by  himself  with,  perhaps,  the  exception  of 
“Ham”  Hamilton,  who  will  run  him  close 
for  first  place.  This  certainly  gets  the 
laughs.  Boor  print.  Two  reels. — Russell 
Armentrout,  K.  B.  theatre,  Bittsfield,  111. 

His  Jonah  Day  (Vitagraph),  with  Jimmy 
Aubrey. — Not  such  a bad  comedy,  consid- 
ering when  it  was  made.  Action  on  a bath- 
ing beach  and  has  a bunch  of  bathing  girls 
in  it.  Brint  from  Omaha  was  pretty  rainy 
and  streaky  in  spots.  Two  reels. — H.  H. 
Binions,  Cozy  theatre,  Toledo,  la. — Small 
town  patronage. 

Home  Made  Movies  (First  National), 
with  Ben  Turpin. — A good  comedy,  as  good 
as  any  we  have  had  for  a long  time.  Bur- 
lesque on  snow  scenes  in  Alaska  and  real 
funny.  Two  reels. — H.  H.  Binions,  Cozy 
theatre,  Toledo,  la. — Small  town  patronage. 

Hustling  Hank  (Bathe),  with  Will  Rog- 
ers.— Here  is  one  you  can  go  strong  on  and 


Jhanki 


now  saying  the 

Iprfnl  npw  T-T  C. 


very  same  thing  about  our  wonderful  new  H.  C. 
WITWER  - COSMOPOLITAN  MAGAZINE 
Stories  that  are  now  making  the  whole  Nation 
simply  roar  with  laughter — those  matchless 
two-reel  knockouts. 

u 


with  Alberta  Vaughn,  Kit  Guard,  Al.  Cooke 

and  practically  the  entire  original  cast  of  the  original  “FIGHT- 
ING BLOOD”  Series  and  you  can  get  them  only  through 


FILM  BOOKING  OFFICES 


OFfAMERICA,  Inc. 


723  Seventh  Avenue,  New  York  City 


Sales  Office  United  Kingdom:  R-C  Pictures  Corp.,  26-27  D'Arhlay  St.,  Wardour  St.,  London, 

W.  I.,  England. 
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EVERY  PICTURE 


Every  picture  is  important.  If 
It’s  sold  it’s  bought  and  if  it’s 
bought  it’s  exhibited — ^to  profit  or 
loss.  Big  pictures  and  litde  pic- 
tures take  from  or  add  to  the  same 
bank  balance. 

When  every  picture  exhibited 
every  week  by  every  exhibitor  is 
reported  to  every  other  exhibitor  it 
will  be  possible  to  kill  the  losers 
at  the  first  run  house  and  perpetu- 
ate the  profitable  career  of  the 
money  maker. 

To  perfect  this  system  of  picture 
selection  by  box  office  proof  is 
every  exhibit(»^s  business.  Use  this 
blank  now  and  a supply  for  future 
use  will  be  sent  you. 

Address:  Exhibitors  Herald,  407 
South  Dearborn  St.,  Chicago.  IlL 
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get  right  out  in  front  of  your  show  and 
they  will  tell  you  it’s  fine.  Two  reels. — 
D.  A.  White,  Cozy  theatre,  Checotah,  Okla. 

Inbad  the  Sailor  (Pathe),  with  a special 
cast. — An  extra  good  comedy.  Plenty  of 
action  all  the  way  through.  Two  reels. — 
Claude  McBrayer,  Auditorium  theatre,  Ham- 
ilton, Mo. 

Inhad  the  Sailor  (Pathe). — Here  is  a com- 
edy that  is  worth  booking.  Had  my  pat- 
rons laughing  all  the  way  through.  Two 
reels. — C.  L.  Brown,  Paramount  theatre, 
Elizabeth,  La. — General  patronage. 

Jungle  Pals  (Pox). — A rare  comedy.  That 
is  hard  to  find  at  a price  the  small  town 
exhibitors  can  afford  to  pay.  Two  reels. — 
Lloyd  Oiler,  Idle  Hour  theatre,  Tamms,  111. 
• — Small  town  patronage. 

My  Wife’s  Relations  (First  National), 
with  Buster  Keaton. — This  is  a fair  com- 
edy. Poor  for  Keaton.  If  anyone  else 
Played  this  it  would  be  considered  good. 
Not  up  to  Keaton’s  standard.  Two  reels. 
— -F.  J.  O’Hara,  Community  theatre,  Elgin, 
Neb. 

Naughty  Nurses  (Arrow),  with  Hank 
Mann. — A first  class  comedy  with  lots  of 
fun  and  action.  Pleased  a big  crowd.  Print 
in  good  condition.  Two  reels. — L.  Deyo, 
Miers  theatre,  Schoharie,  N.  Y. — General 
patronage. 

Never  Weaken  (A.  E.),  with  Harold 

Lloyd. — A laugh  and  a thrill  from  start  to 
finish.  Packed  house  both  shows.  Ran  a 
five  reel  Western,  “Ruse  of  The  Rattler,” 
with  this.  This  is  a real  five  reel  Western. 
More  like  these.  Three  reels. — Henry  Mc- 
Coy, Elite  theatre,  Golconda,  111. — Small 
town  patronage. 

The  Nurse  (Universal),  with  a special 
cast. — This  is  a very  good  comedy.  It  is 
interesting  and  comical  all  the  way  from 
start  to  stop.  Two  reels. — T.  J.  O’Hara, 
Community  theatre,  Elgin,  Neb. 

A Pleasant  Journey  (Pathe),  with  Our 
Gang. — Ran  this  with  serial  and  “Aesop- 
Fable.”  This  is  one  of  the  biggest  laugh 
sensations  on  the  screen.  You  can’t  keep 
from  laughing  at  the  funny  actions  of  the 
gang.  Two  reels. — Henry  McCoy,  Elite  the- 
atre, Golconda,  111. — Small  town  patronage. 

Rice  and  Old  Shoes  (F.  B.  O.),  with  the 
DeHavens. — As  clever  a comedy  as  you  will 
find  in  a blue  moon.  If  these  two  keep  on 
they  will  in  some  measure  take  the  place  of 
the  Sidney  Drews.  I certainly  wish  them 
the  very  best  of  luck.  Two  reels. — A.  N. 
Miles.  Eminence  theatre.  Eminence,  Ky. — 
Small  town  patronage. 

The  Rich  Pup  (Universal),  with  Pal. — ^ 
A good  comedy  of  this  type.  Pleased. — A. 
F.  Jenkins,  Community  theatre,  David  Citv, 
Neb. 

The  Riding  Master  (Fox),  a Sunshine 
comedy. — This  is  good.  Pleased  every  one. 
Plenty  of  laughs.  Two  reels. — F.  J.  O’Hara, 
Community  theatre,  Elgin,  Neb. 

A Sailor  Made  Man  (A.  E.),  with  Harold 
Lloyd. — Well,  here  is  a good  one.  We  got 
some  money  with  it,  but  if  weather  had 
been  better  we  would  have  got  more.  The 
show  is  a scream  from  start  to  finish.  Get 
it,  but  don’t  pay  a big  price.  If  you  do  you 
will  only  work  for  Pathe. — F.  N.  Harris, 
Amuse  theatre.  Hart,  Mich. — General  pat- 
ronage. 

Smithy  (Pathe),  with  Stan  Laurel. — Was 
enjoyed  very  much  by  my  crowd.  Pathe 
has  some  mighty  fine  comedies.  Try  some. 
Two  reels.— G.  F.  Rediske,  Star  theatre. 
Ryegate,  Mont. — Small  town  patronage. 

The  Speeder  (Educational),  with  Lloyd 
Hamilton. — The  best  that  “Ham”  has  ever 
made.  This  old  boy  sure  can  look  the 
simple  part.  Wish  Hamilton  could  find  time 
to  make  a personal  appearance  tour.  Would 
sure  like  to  hook  him.  Poor  print  from  St. 
Louis.  Two  reels. — Russell  Armentrout. 
K.  P.  theatre,  Pittsfield,  111. — Small  town 
patronage. 

The  Sportsman  (Vitagraph),  with  Larry 
3emon. — Good  as  most  Semons.  Pleased 
about  80  per  cent.  Two  reels.— D.  A.  White, 
Cozy  theatre,  Checotah,  Okla. 

What  a Whopper  (Pathe),  with  Snub  Pol- 
lard.— A pretty  good  comedy.  Has  a few 
laughs  in  it.  Film  in  good  shape  and  price 
right,  although  a little  old.  One  reel, — 
C.  V.  Anderson,  Oak  theatre,  Oakdale,  Neb. 

Why  Pay  Rent  (Fox),  with  a special 
cast. — Play  this  comedy,  and  if  you  find 
one  in  your  audience  that  isn’t  laughing, 


you  better  call  the  undertaker,  because  he 
must  be  dead.  Two  reels. — J.  Koopman, 
Amenia  Opera  House,  Amenia,  N.  Y. 

Stage  Pright  (Pathe),  with  our  Gang. — 
It’s  good,  that’s  all  there  is  to  it.  Two 
reels. — G.  F.  Rediske,  Star  theatre,  Rye- 
gate,  Mont. — Small  town  patronage. 

Two  Wagons — Both  Covered  (Pathe), 
With  Will  Rogers. — Played  this  with 
“Strangers  of  the  Night”  and  knocked  them 
cuckoo.  Could  hardly  handle  my  Mexican 
trade.  Both  they  and  the  white  jammed 
my  doors  for  this  program. — F.  W.  Mc- 
Manus, Barnes  theatre,  Fillmore,  Cal. — • 
Small  town  patronage. 

Vincennes  (Pathe),  with  a special  cast. — 
This  went  over  big  here,  but  was  sponsored 
by  the  Woman’s  Club  and  tickets  sold  in 
advance.  Have  my  doubts  as  to  its  draw- 
ing power  without  this  method,  however. 
They  are  priced  too  high  for  small  towns. 
Three  reels. — C.  V.  Anderson,  Oak  theatre, 
Oakdale,  Neb. — General  patronage. 

Wet  and  Weary  (Fox),  with  Clyde  Cook. 
— The  poorest  thing  Cook  ever  made.  Two 
reels. — Harold  Hammond,  Gayety  theatre, 
Paonia,  Colo. — Small  town  patronage. 

Where  There’s  a Will  (Fox),  a Sunshine 
comedy. — This  is  the  best  two  reel  comedy 
that  we  have  run  here  for  some  time.  It 
kept  them  laughing  from  the  start  to  the 
finish.  Several  of  the  grown-ups,  as  well 
as  the  kids,  stayed  to  see  this  one  the 
second  time  through.  Two  reels. — Marion 
F.  Bodwell,  Paramount  theatre,  Wyoming, 
111. 

The  White  Winged  Monkey  (Universal), 
with  Joe  Martin. — A real  good  offering  and 
pleased  a good  sized  crowd.  Priced  okay 
and  reel  in  good  shape.  One  reel. — C.  V. 
Anderson,  Oak  theatre,  Oakdale,  Neb. — Gen- 
eral patronage. 

Zeb  vs.  Paprika  (Pathe),  with  Stan  Lau- 
rel.— Where  in  the  world  this  bird  ever  got 
the  name  of  comedian,  is  beyond  me.  While 
this  one  is  some  better  than  some  of  his 
other  recent  publications,  I’d  say,  lay  off  it. 
Two  reels. — L.  F.  Wolcott,  Grand  theatre, 
Eldora,  la. — Small  town  patronage. 


CLASSIFIED 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00 


THEATRE  FOR  SALE 

FOR  SALE:  The  Gayety  Theatre  at  Amory, 
Mississippi.  No  opposition.  Population  2900. 
Typhoon  System,  249  Seats,  beautiful  lobby,  two 
good  Powers  Machines,  Gold  Fibre  Screen,  Every- 
thing that  an  up-to-date  motion  picture  theatre 
should  have.  Most  of  the  exhibitors  in  this  terri- 
tory know  of  my  partner’s  recent  domestic  trouble. 
This  is  our  only  reason  for  selling.  He  desires 
to  leave  the  city  and  I am  not  a theatrical  man. 
If  you  expect  to  buy  this  place  for  a dollar  down 
and  a dollar  a week,  don’t  take  up  my  time.  With 
suitable  reference,  part  payment  would  be  accepted. 
Price  $8,000.00.  This  price  includes  our  brick 
building  as  well  as  equipment.  Simply  a walk-out 
proposition.  If  you  don’t  think  this  is  a good 
buy,  drop  in  on  us  some  time  and  don’t  tell  us 
who  you  are.  That  is  the  best  way  to  judge  how 
much  business  we  are  doing.  Address,  H.  A.  Car- 
roll,  Box  83.  Amory,  Miss. 


THEATRE  WANTED 

WANTED:  Theatre  in  town  not  less  than 
3000.  Will  buy  or  lease.  Give  full  particulars  in 
first  letter.  Cash  proposition.  Address  Geo.  B. 
Wooldridge.  Milan,  Mo. 

EQUIPMENT  FOR  SALE 

FOR  SALE:  Bargain,  two  Simplex,  Mazda,  110 
volt  A.  C,  motor  driv'e.  Silver  Screen  9 by  12. 
Mazda  Regulator,  110  volt.  Good  as  new.  All  for 
$495 — $50,00  cash,  balance  C.  O.  D.  Address,  A. 
W.  Saulsbury,  Ridgely,  Md. 

FOR  SALE:  1 Powers  6-A  New  motor  drive. 
Will  sell  for  $325.00.  Write,  John  Barron,  5333 
Santa  Monica  Blvd.,  Hollywood,  Cal. 

MANAGING  DIRECTOR 

MANAGING  DIRECTOR  desires  connection 
with  enterprising  theatre  or  theatres  after  May 
1st.  Ten  years’  experience,  pictures,  vaudeville, 
legitimate.  Knows  showmanship  A to  Z.  Will 
produce  results  anywhere.  Thirty-eight  years  old, 
married,  absolutely  reliable.  Give  full  details  in 
first  letter  as  my  services  will  not  be  available 
long.  Address  R.  E.,  care  Exhibitors  Herald. 
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SEEK  SOLUTION 
OF  COMPETITION 
BYK.  C.  SCHOOLS 

Parent -Teachers  and  Theatre 
Owners  Consider  Problem 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  April  15.— Two 
meetings  between  representatives  of  the 
Kansas  City  Motion  Picture  Theatre 
Owners  Association  and  a committee  of 
the  Parent-Teacher  Association,  concern- 
ing the  showing  of  pictures  in  public 
schools,  have  brought  no  definite  agree- 
ment. 

Many  of  the  schools  are  equipped  with 
projection  machines  and  have  been  giv- 
ing regular  Friday  night  performances 
tax  free.  This  competition  has  proved  a 
nuisance  to  exhibitors  in  neighborhood 
districts. 

Headed  by  A.  M.  Eisner,  president, 
members  of  the  Kansas  City  exhibitor 
organization  appeared  before  the  board 
of  education  and  requested  that  Friday 
night  performances  be  limited  to  three  a 
year.  D.  M.  Pinkerton,  president  of  the 
board,  did  not  favor  the  plan.  Mr.  Eisner 
pointed  out  that  Parent-Teacher  associa- 
tions in  the  various  schools  could  better 
cooperate  with  his  association  in  planning 
benefit  showings  of  pictures  at  neighbor- 
hood theatres. 

A meeting  of  the  exhibitors  then  was 
held  with  a Parent-Teacher  committee 
Wednesday,  but  no  agreement  was 
reached,  despite  the  fact  that  several 
members  of  the  Parent-Teacher  body  as- 
serted they  could  plainly  see  the  view- 
point of  the  exhibitors. 

* * 

The  Fox  Film  building.  Nineteenth  and 
W3'andotte  streets,  Kansas  City,  was  pur- 
chased last  week  by  Morris  A.  Friedman 
from  Ray  T.  Bowling  for  $45,000,  in- 
cluding a vacant  lot  on  Main  street,  north 
of  Fifty-first  street.  The  building  is 
50x105  feet. 

* * * 

L.  W.  Alexander  arrived  in  Kansas 
City  last  Monday  to  assume  his  new 
duties  as  branch  manager  of  the  Kansas 
City  Hodkinson  office.  Mr.  Alexander, 
who  formerly  was  branch  manager  of 
the  Kansas  City  Universal  office,  left  last 
October  to  become  manager  of  the  Chi- 
cago Universal  office.  The  last  few 
months  he  has  been  in  Los  Angeles. 

* * * 

L.  W.  Wier  has  resigned  as  manager 
of  the  Kansas  City  Universal  office  to 
accept  a position  as  Hodkinson  district 
manager  on  the  Pacific  coast.  Mr.  Wier 
recently  came  to  Kansas  City  from  the 
Pacific  coast.  Until  a new  branch  man- 
ager is  named,  Gerald  Akers,  Middle 
Western  district  manager  for  Universal, 
is  in  charge  of  the  office.  Sam  Stoll, 
city  salesman  for  Universal,  has  been 
promoted  to  manager  of  the  Universal 
Des  Moines,  la.,  office,  being  succeeded 
in  Kansas  City  by  W.  P.  Bernfield, 
former  Universal  city  salesman. 


Divisional  Manager 


HARRIS  P.  WOLFBERG,  new  Divi- 
sional Exchange  Manager  for  Universal 
with  jurisdiction  over  Chicago,  Minne- 
apolis and  Milwaukee  offices. 

ONE  of  the  first  appointments  made 
by  A1  Lichtman,  general  manager 
of  Universal  Pictures  Corporation, 
was  Harris  P.  Wolfberg.  Mr.  Wolfberg 
has  direct  supervision  of  the  Chicago, 
Milwaukee  and  Minneapolis  office  as 
Middle  Western  Divisional  Manager.  His 
appointment  to  the  post  has  already  borne 
fruit,  it  is  announced,  as  collections,  play 
dates  and  new  business  are  on  the  in- 
crease in  all  three  offices. 

Mr.  Wolfberg’s  entrance  into  the  mo- 
tion picture  industry  was  made,  like  many 
another  film  man,  via  General  Film  Com- 
pany. He  joined  the  company  as  man- 
ager of  the  Milwaukee  branch  office  in 
1912  and  his  work  attracted  such  favor- 
able attention  that  he  was  shortly  there- 
after persuaded  to  open  up  his  own  dis- 
tributing company  with  unlimited  capital 
pledged.  Thus  was  formed  the  Harris  P. 
Wolfberg  Attractions  Co.,  which  func- 
tioned profitably  for  a year.  The  com- 
pany maintained  and  operated  offices  in 
New  York,  Cleveland,  Cincinnati  and 
Pittsburgh.  When  the  war  came,  Mr, 
Wolfberg,  still  in  his  twenties,  joined 
the  ranks  of  Chicle  Sam,  and  under  the 
{Continued  on  page  321 


ODOR  BOMB  WAR 
STIRS  THEATRES; 
ARREST  IS  MADE 

Police  Claim  Nationwide  Plot 
Has  Been  Uncovered 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  April  15.— The 
“odor  bomb  war,”  centering  about  the 
Crystal  theatre  took  a sensational  turn 
with  the  arrest  of  Frank  Hayek,  secre- 
tary of  the  Musicians’  Union,  as  a result 
of  a confession  alleged  to  have  been  made 
by  Lee  Harless.  Simultaneously  the  po- 
lice announced  that  a nation-wide  plot 
to  attack  theatres  antagonistic  to  union 
help  had  been  uncovered. 

Hayek  denies  the  charges  and  declares 
he  is  the  victim  of  a “frame  up.”  In  his 
behalf  other  officials  of  the  union  have 
named  three  city  detectives  in  a $10,000 
action  charging  trespass  and  have  ac- 
cused one  of  the  trio  of  obtaining  a con- 
fession from  Harless  through  third  de- 
gree methods. 

Counter-Charge  Is  Made 

The  latter  charge  is  contained  in  an 
affidavit  filed  with  the  fire  and  police 
commission  and  declares  that  Harless 
was  drugged  and  otherwise  mistreated  at 
the  hands  of  the  police;  that  he  was  in  a 
state  of  mental  and  physical  collapse  as 
a result  of  this  mistreatment  when  his 
alleged  confession  was  made,  and  that  he 
was  not  permitted  to  communicate  with 
his  counsel  for  more  than  100  hours. 

Harless,  who  claims  to  be  a union  op- 
erator and  who  declares  Indianapolis  is 
his  home,  was  arrested  several  weeks  ago 
after  repeated  odor  bomb  attacks  upon 
the  Crystal  theatre,  operated  by  Charles 
Wasicheck.  The  police  declare  they 
found  bombs  in  a hotel  room  occupied 
by  Harless,  but  because  they  had  only 
circumstantial  evidence,  he  was  charged 
with  vagrancy  and  allowed  his  liberty  on 
bond  pending  trial. 

Is  Arrested  Second  Time 

Ten  days  after  being  released  he  was 
turned  over  to  the  police  for  a second 
time  by  private  detectives  who  clairned 
to  have  obtained  a confession  regarding 
a nation-wide  odor  bomb  plot  and  reign 
of  terror. 

The  detectives  declared  they  had  won 
his  confidence  by  posing  as  bootleggers 
and  had  even  employed  him.  Then,  it  is 
alleged,  he  volunteered  to  help  them 
“get”  a customer  whom  they  represented 
as  having  “squealed”  and  he  offered  to 
manufacture  an  odor  bomb  to  be  used 
against  this  fictitious  person. 

This  was  followed,  the  detectives 
charge,  by  his  description  of  numerous 
attacks  he  had  made  upon  various  thea- 
tres, including  the  Crystal.  He  outlined, 
they  declare,  plans  to  visit  theatres  in 
other  cities  where  labor  trouble  existed. 
* * * 

The  many  friends  of  Jimmy  Coston  of 
the  Sixty-third  street  theatres,  will  be  glad 
to  learn  that  he  is  once  more  out  of  the 
hospital  and  out  of  danger. 
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I CHICAGO  PERSONALITIES 

• By  J.  R.  M. 


The  Aryan  Grotto  theatre,  at  Eighth 
and  Wabash,  has  been  rechristened  the 
“Eighth  Street  Theatre”  and  will  open 
this  week  as  a regular  picture  house.  The 
house  has  been  undergoing  alterations  and 
is  newly  painted  outside  and  in.  Under 
the  new  management  big  pictures  will  be 
shown  with  full  orchestra  and  special  fea- 
tures. “The  Hoosier  Schoolmaster,”  the 
Hodkinson  special,  will  occupy  the  screen 
as  the  first  picture  under  the  new  regime. 
* * * 

And  speaking  of  the  Aryan  Grotto  or 
the  “Eighth  Street  theatre,”  Vitagraph  gave 
a special  showing  of  its  new  Stuart  Black- 
ton  production,  “Between  Friends,”  with 
special  musical  accompaniment.  The  pic- 
ture was  much  enjoyed  by  the  large  audi- 
ence of  exhibitors. 

* * * 

“Powder  River,”  the  authentic  film  of  the 
battles  of  Cantigny,  Chateau-Thierry,  St. 
Mihiel  and  the  Argonne,  now  being  shown 
at  the  Monroe  theatre,  is  breaking  all  rec- 
ords for  attendance  at  the  Fox  theatre, 
it  is  said. 

=i=  * * 

Joseph  Pollak,  president  of  National 
Screen  Service,  is  due  in  town  this  week. 

* * * 

Cleve  Adams,  F.  B.  O.’s  Central  West 
divisional  manager,  returned  from  New 
York  last  week  and  left  for  New  Orleans 
on  Sunday. 

* * ♦ 

C.  R.  Plough  was  called  to  Jackson, 
Mich.,  last  Thursday  on  account  of  the 
sudden  illness  of  his  mother. 

* * * 

“Bob”  Lucas  of  the  Mid-West  theatres, 
is  commuting  these  days,  having  built  him- 
self a new  home  in  Beverly  Hills  section. 
* * * 

H.  B.  Frank,  formerly  of  the  Liberty 
theatre,  Atlanta,  111.,  has  sold  out  and  is 
now  operating  the  Tokio  theatre,  at  Mac- 
Comb. 

* * * 

The  Lincoln  Square  theatre,  Decatur,  111., 
the  new  1,600  seat  house,  has  a new  double 
console  Bartola  organ.  The  house  played 
“Lilies  of  the  Field”  last  week. 

* * * 

Mrs.  E.  E.  Gibson  has  taken  over  the 
Lyric  theatre,  Monticello,  111.,  and  has 
booked  thirty-five  First  National  attractions. 
* * * 

The  Star  theatre,  Oregon,  111.,  has  been 
sold  to  Ben  Berve  by  C.  A.  Mendenhall. 
Mr.  Mendenhall  has  gone  to  California  to 
make  his  home. 

!)=  * * 

Ralph  Bradford  resigned  as  First  Na- 
tional salesman  last  week'  to  handle  “Pow- 
der River”  the  Government’s  official  film 
of  the  World  War  activities.  He  was  suc- 
ceeded as  West  side  salesman  by  Earl  Sil- 
verman. 

* * * 

If  you  get  a letter  from  Frank,  George 
or  Arthur  Wooley  of  the  Edna  theatre, 
Gibson  City,  111.,  you  can’t  overlook  it.  It 
looks  like  a circus  twenty-four. 

He  * :(! 

Clarence  Phillips,  Charles  Lungren,  J. 
Hickey  and  Tommy  Greenwood  all  wore 
broad  smiles  this  week  when  the  home  office 
of  Hodkinson  announced  they  were  leaders 
in  the  ten  weeks’  drive  ending  March  23. 

* He  H: 

James  Coston  is  still  confined  to  his 
home  at  80th  and  Eberhard  streets. 

H:  He  He 

Another  new,  modern  house  changed 
hands  last  week  when  Izzy  Gumbiner  took 
over  the  Commodore  theatre,  Irving  Park 


boulevard.  Vernon  Seaver  and  Louis  Zal- 
ler  were  former  owners  of  the  Commodore. 
Mr.  Zaller  has  left  for  a short  vacation 
in  California  and  upon  his  return  expects 
to  open  another  new  theatre.  Mr.  Seaver 
has  been  prominent  in  film  circles  for  about 
18  years,  having  built  the  Rose,  the  Carlo, 
Howard  and  Commodore  theatres. 

H=  * H< 

Andrew  Karzas  of  the  Woodlawn  the- 
atre, 63rd  street,  is  at  French  Lick,  enjoy- 
ing a short  vacation.  He  contemplates  a 
trip  abroad  soon. 

He  H:  H! 

The  Ewing  theatre,  101  street  and  Ewing 
avenue,  was  purchased  by  Robert  J.  Speck 
last  week.  Mr.  Speck  also  operates  the 
Harmony  theatre. 

He  H:  He 

Jack  Hoefler  of  the  Orpheum  theatre, 
Quincy,  111.,  was  in  town  last  week. 

He  He  He 

Charlie  Pyle  at  the  Park  theatre.  Cham- 
paign, 111.,  bent  and  broke  several  house 
records  with  “When  a Man’s  a Man,”  which 
he  played  six  days. 

He  He  He 

Tommy  Gilliam  is  making  the  country 
towns  in  a new  Dodge  coupe. 

He  He  He 

Herman  Stern,  former  manager  for  Uni- 
versal at  Chicago  and  Des  Moines,  has  re- 
signed at  Des  Moines  and  returned  to 
Chicago.  He  will  make  an  announcement 
of  his  plans  in  a few  days. 

He  H<  He 

Rex  Lawhead,  well  known  in  Chicago 
film  circles,  is  back  in  the  city  as  manager 
of  Asher  Bros.  Commercial  theatre. 


LARGE  BANQUET 
AND  DANCE  WILL 
FEATURE  MEETING 

Illinois  Exhibitors  and  Film 
Board  Planning  Monster  Event 

The  Illinois  Motion  Picture  Theatre 
Owners  is  planning  to  make  a great  event 
of  this  year’s  convention  on  April  23 
and  24. 

In  cooperation  with  the  Film  Board  of 
Trade  a monster  banquet  and  dance  will 
be  held  at  Hotel  Sherman  on  the  night 
of  April  33.  This  will  constitute  the 
social  feature  of  the  annual  meeting. 

Vaudeville  Headliners  Billed 
According  to  present  plans,  this  year’s 
banquet  will  be  made  the  most  elaborate 
function  of  its  kind  ever  staged  by  the 
local  film  men.  More  than  a score  of 
entertainers,  including  many  vaudeville 
headliners  and  radio  luminaries,  will  con- 
tribute to  the  gaiety  of  the  occasion. 

One  of  the  prominent  guests  of  honor 
will  be  Charles  C.  Pettijohn,  personal 
representative  of  Will  H.  Hays,  who  will 
address  the  convention  and  also  the 
banquet. 

Officials  Are  Invited 
Invitations  to  attend  the  banquet,  frolic 
and  dance  have  been  extended  Mayor 
William  E.  Dever;  John  McDonnell,  of 
the  fire  prevention  bureau;  Dennis  Sulli- 
van; Medill  McCormick,  U.  S.  senator; 
Judge  Henry  Horner;  Robert  Knight, 
building  commissioner;  Robert  Crowe, 
state’s  attorney;  Michael  Igoe,  South 
Park  board;  Morgan  Collins,  chief  of 
police,  and  Herman  N.  Bundenson,  head 
of  the  board  of  health. 


PROMINENT  FILM 
STARS  JOURNEY 
TO  INDIANAPOLIS 

Will  Attend  Motion  Picture 
Style  Show  and  Exposition 

(Special  to  Exhibitors  Herald) 
INDIANAPOLIS,  IND.,  April  15.~ 
Tom  Moore,  Annette  Kellerman  and  a 
host  of  headliners  in  the  motion  picture 
limelight  will  be  in  Indianapolis  the  week 
of  April  21  to  add  to  the  thrills  being 
arranged  for  the  motion  picture  exposition 
and  style  show  to  be  held  at  the  fair 
grounds,  it  was  announced  at  the  offices 
of  the  Screen  Players,  Inc.,  yesterday. 
The  Screen  Players,  Inc.,  which  is  Indian- 
apolis’s newest  industry,  is  sponsoring  the 
exposition  and  style  show  with  a view  to 
acquainting  the  people  of  the  city  and 
state  with  the  scope  of  the  200-acre  stu- 
dio and  “lot”  which  the  company  is  to 
build. 

Show  Production  Technique 

The  making  of  moving  pictures,  and 
particularly  the  technique  which  enters 
into  that  business,  will  be  depicted  in 
minute  detail.  F.  E.  Ellis  of  the  Screen 
Players  Company  states.  Carl  Theobald, 
formerly  with  D.  W.  Griffith,  has  been 
engaged  as  producing  manager  and  will 
conduct  the  “shooting”  of  scenes  during 
the  week  of  the  exposition.  A film  entitled 
“Greater  Indianapolis”  is  now  being  made 
and  will  be  exhibited  at  the  fair  grounds. 
Virtually  all  of  the  civic  and  business  ac- 
ticities  have  been  or  are  being  filmed  for 
“Greater  Indianapolis.” 

Tie-up  With  Merchants 

The  leading  merchants  of  Indianapolis 
and  some  from  other  cities  are  making 
arrangements  to  have  display  booths  at 
the  style  and  fashion  show  which  will*  be 
held  in  conjunction  with  the  movie  expo- 
sition. Each  day  there  will  be  living 
models  on  a specially  built  large  stage  to 
thrill  women  visitors  to  the  show. 


WOLFBERG  APPOINTED 

(Continued  from  page  81) 
circumstances  was  forced  to  give  up  his 
first  independent  venture  in  the  motion 
picture  business. 

Upon  his  honorable  discharge  from  the 
army,  Mr.  Wolfberg  was  made  manager 
of  the  Famous  Players-Lasky  office  in 
Kansas  City,  subsequently  becoming  the 
manager  of  the  company’s  branch  office 
at  Cincinnati.  A1  Lichtman,  who  was 
then  general  manager  for  Paramount, 
quick  to  recognize  ability,  promoted  him 
to  the  post  of  district  manager,  with 
supervision  of  the  Cincinnati,  Cleveland, 
Detroit  and  Pittsburgh  offices.  A shift  in 
the  sales  personnel  brought  Mr.  Wolfberg 
back  to  Chicago  as  district  manager  of 
the  Middle  Western  territory  for  Famous 
Players,  with  the  Chicago,  Indianapolis, 
Minneapolis  and  Milwaukee  offices  under 
his  management. 

He  resigned  from  the  Famous  Players- 
Lasky  Corporation  two  years  ago  to  be- 
come general  manager  of  the  Lake  and 
Export  Coal  Company,  in  which  organ- 
ization he  acquired  a large  persona!  finan- 
cial interest. 

Mr.  Wolfberg  believes  in  the  product 
he  sells,  and  he  insists  that  the  men  under 
him  share  this  conviction.  He  is  quoted 
recently  as  saying:  “I  don’t  want  any 
salesmen  to  sell  a Universal  film  unless 
he  believes  heart  and  soul  in  the  product 
he  is  privileged  to  present,  for  no  man 
is  able  to  ‘sell’  pictures  on  which  he, 
himself  is  undersold.” 
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BETTER  THEATRES  FOR  APRIL 

Pl2uining,  Building  a Modern  Small  Town  Theatre. 
Fitting  Ushers  With  Proper  Uniforms  for  Summer. 
Cambria’s  “History  of  the  Theatre” — Concluding  Article. 
Saxe  Theatre  Ranks  With  Country’s  Finest. 

Oiler  Adds  to  Power  Plant  Data. 

New  Device  Makes  Light  Fixtures  Portable. 

The  Showman’s  Shop  Window. 

Money  Making  Ideas. 

Urges  Discussion  of  Small  Exhibitors’  Music  Problem. 
Theatres  to  Join  in  Music  Week  Celebration. 
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The  Marr  & Colton  Co. 

Warsaw,  N.  Y. 


IT  IS  the  glorious  richness 
of  tone  qualities  that  has 
made  America’s  Finest  Organ  a fea- 
ture attraction  in  many  Motion 
Picture  Theatres. 


Exhibitors  appreciate  that  organ 
solos  in  connection  with  pictures  are 
a magnet  that  attract  crowds. 


Our  beautiful  Organ  Catalog  shows 
many  -prominent  installations.  A 
copy  is  yours  for  the  asking. 


Lee  Ochs,  the  pre-eminent  exhibitor  of  the 
Motion  Picture  Industry,  selects  the  Marr 
& Colton,  “America’s  Finest  Organ,”  for 
his  new  Piccadilly  Theatre,  Broadway, 
New  York  City. 


NEW  YORK,  N.  Y. 
BUFFALO.  N.  Y. 


PITTSBURGH,  PA. 
DETROIT,  MICH. 


Offices  In 


INDIANAPOLIS,  IND. 
ROCHESTER,  N.  Y. 


PHILLADELPHIA,  PA. 
PORTLAND,  ORE. 
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CRANE  PIPING  AND  FIXTURES  ARE  USED  THROUGHOUT  THE  Y.  M.  C.  A.  BUILDING  AT  ANDERSON,  INDIANA 


The  beauty  of  Crane  sanitary 
fixtures  is  actually  a second- 
ary consideration  in  their  de- 
sign and  manufacture.  Crane 
first  makes  sure  of  durability 
to  meet  the  requirements  of 


hard  public  or  home  usage, 
then  adds  all  practical  pro- 
visions for  economy  and  con- 
venience. Attention  is  given 
to  their  appearance  only  after 
quality  has  been  assured. 


CRANE 


GENERAL  OFFICES:  CRANE  BUILDING,  836  S.  MICHIGAN  AVE.,  CHICAGO 
CRANE  LIMITED,  386  BEAVER  HALL  SQUARE,  MONTREAL,  QUEBEC 


Branches  and  Sales  Offices  in  One  Hundred  and  Forty-fi've  Cities 
National  Exhibit  Rooms:  Chicago^  Ne^w  York^  Atlantic  City^  San  Francisco  and  Montreal 
JVorks:  Chicago^  Bridgeport^  Birmingham^  Chattanooga^  Trenton  and  Montreal 


Crane  control  valve  for  showers 
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“SITTIN’  PRETTY” 
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A WELL-PRESENTED  pro- 
gram— agreeable  surround- 


each  is  built  to  those  high  stand- 
ards of  design,  quality  and 


ings— a comfortable  H-W^  chair,  workmanship  which,  for  98 
Your  patrons  sure  are  “sittin’  years,  have  characterized  Hey- 
pretty  ” — and  so  are  you  ! wood- Wakefield  seating  equip- 
The  five  representative  H-W  ment. 

Theater  chairs  shown  here  are  At  your  request  — and  without 
but  suggestions  of  the  ten  times  cost  or  obligation  to  you  — any 
greater  selection  the  complete  H-W  warehouse  will  send  its 
H-W  line  permits.  There’s  an  Theater  expert  to  help  solve 
H-W  chair  adapted  to  any  dec-  your  seating  problems.  Take  ad- 
orative  scheme  you  plan.  And  vantage  of  this  valuable  service. 
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HEYWOOD-WAKEHELD  WAREHOUSES 

BALTIMORE,  MD. 

113  West  Conway  St. 

LOS  ANGELES,  CALIF 

215  East  6th  St. 

BOSTON  45,  MASS. 
Winter  HiU 

NEW  YORK,  N.  Y. 

516  W.  34th  St. 

BUFFALO,  N.  Y. 

Wells  and  Carroll  Sts. 

PHILADELPHIA,  PA. 

244  So.  5th  St. 

CHICAGO,  ILL. 

2653  Arthin^on  St. 

PORTLAND,  ORE. 

148  No.  Tenth  St. 

KANSAS  CITY,  MO. 

1310  W.  Eighth  St. 

SAN  FRANCISCO 
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A monthl})  supplement  of  Exhibitors  Herald,  published  for  the  information  and  guidance 
of  exhibitors  in  matters  of  theatre  construction,  decoration  and  equipment  and  to  promote 
the  ideal  of  greater  and  finer  theatres. 

Edited  by  H.  E.  Holquist 


Planning  and  Building  a Modem 
Small  Town  Theatre 

Architect  Member  of  ''Better  Theatres'  Advisory  Staff  Analyzes 
Successive  Problems  and  Considerations  in  Construction 
of  700  Seat  Theatre  Now  in  Preparation 

By  R.  L.  SIMMONS 

Theatre  Architect,  Elkhart,  Indiana 


I HAVE  been  requested  in  this  and  sub- 
sequent articles,  to  take  the  readers 
of  the  Herald’s  “Better  Theatres”  de- 
partment through  the  various  steps  in  the 
building  of  an  average  sized  -theatre, — 
that  is,  a theatre  seating  between  500  and 
700  people.  It  will  be  my  object  in  these 
articles  to  discuss  the  various  phases  of 
theatres  of  this  size  in  their  logical  se- 
quence, preliminary  work,  designing  and 
construction  and,  wherever  advisable, 
dwell  on  those  features  of  the  theatre 
which  will  naturally  occupy  the  interest 
and  attention  of  the  small  town  exhibitor. 

The  basis  of  most  of  the  discussion  will 
be  Mr.  Custer  Garland’s  theatre  at  Frank- 
fort, Michigan,  known  as  the  Victoria, 
which  is  now  under  construction.  This 
theatre  will  seat  706 
and  conditions  and 
considerations  per- 
tinent to  it  will 
therefore  be  appli- 
able  to  a great  many 
theatres. 

^ 


By  way  of  begin- 
ning it  is  in  order  to 
know  something  of 
conditions  in  Frank- 
fort and  the  type  of 
theatre  considered 
best  and  most  logi- 
cal. Frankfort  is 
distinctly  a summer 
resort  town,  having 
in  winter  a popula- 
tion of  a p p r o X i- 
mately  2500  and  a 
permanent  summer 
population  of  two  to 
three  times  that 
amount.  The  re- 
sorters, to  a large 
extent,  are  cottage 
owners  or  perma- 
nent renters  and 
therefore  form  a 
reasonably  stable 
population  in  the 
summer,  but  even 
this  gives  the  equivalent  of  but  a small 
town  and,  as  can  be  seen,  reverses  the 
“good  season”  period  from  winter  to  sum- 
mer. 


However,  the  owner-exhibitor,  recog- 
nized the  possibilities  and  that  he  could 
draw  patronage  from  a considerable  ter- 
ritory that  is  also  a resort  region,  and 
where  there  is  not  a modern  theatre,  and 
this  increases  his  drawing  population  to 
a considerable  extent.  The  writer’s  sur- 
vey showed  the  possibilities  for  a fair 
sized  theatre  constructed  for  pictures  and 
road  shows  and  justified  an  expenditure  in 
keeping  with  fifty  per  cent  of  possibili- 
ties. My  experience  has  caused  me  to 
be  conservative  in  making  estimates  of 
possible  return. 

Mr.  Garland  is  the  owner  of  the  present 
Victoria  theatre  in  Frankfort  and  has  had 
ample  opportunity  to  become  cognizant 
of  the  possibilities  and  after  studying  this 


situation  carefully,  he  took  the  logical 
step  of  securing  the  services  of  a theatre 
architect  and  with  proper  good  judgment 
laid  all  facts  before  him,  (I  have  later  had 


a client  for  a small  theatre  where  the 
owner  wished  to  conceal  some  facts  and 
I labored  under  considerable  difficulties 
in  rendering  the  proper  service, — the  final 
results  were  not  all  that  could  be  desired. 
Remember  an  architect  is  not  merely  a 
draftsman.) 

^ ^ 

The  writer  took  the  commission  on 
November  5th,  1923,  and  proceeded  to 
collect  the  necessary  data  to  intelligently 
prepare  the  plans  and  specifications,  meet- 
ing the  logical  requirements  and,  having 
at  all  times  the  full  and  hearty  coopera- 
tion of  the  owner,  made  the  fundamental 
decisions. 

Be  conservative  in  expenditure  yet 
build  properly  and 
artistically. 

Provide  for  legiti- 
mate shows  as  well 
as  scenarios. 

Provide  approxi- 
mately 700  seats 
without  a balcony, 
to  cover  the  lot,  a 
corner  50  ft.  front- 
age by  150  ft.  deep 
and  using  a small 
section  of  the  rear 
of  adjoining  lot  for 
left  front  exit  and 
dressing  rooms. 
Have  no  basement 
except  under  stage. 

Provide  correct 
heating  and  ventilat- 
ing systems. 

With  these  “start- 
ing points”  we  pro- 
ceeded to  develop 
the  preliminary 
sketches,  (I  dislike 
the  word  “sketches,” 
as  it  is  used  to  mean 
rough  drawings  that 
cost  nothing,  and 
this  is  a misnomer). 
These  were  some- 
what altered  to  meet 
site  conditions  and  an  entirely  new  front 
was  designed.  The  writer,  feeling  that 
face  brick  with  stone  or  terra  cotta  trim 
would  not  only  be  artistic  but  advisable 


Front  elevation  of  Victor’s  theatre,  Frankfort,  Michigan,  which  is  the  basis  for  the 
accompan5dng  article  on  planning  and  building  of  a small  town  theatre. 

As  work  progresses  it  wifi  be  described  in  further  articles 
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Floor  plan  of  the  Victoria  theatre,  Frankfort,  Michigan.  Note  location  of  Ladies’  Parlor 
and  Smoking  Room.  Mr.  Simmons  in  his  articles  uses  this  theatre,  which  he  has 
designed,  as  a basis  in  discussing  outstanding  features  of  the  small  town  playhouse. 


under  the  conditions,  had  so  designed  it, 
but  the  owner  was  partial  to  an  all  terra 
cotta  design,  embodying  certain  features 
he  had  in  mind.  These  were  carried  out 
and  approved  by  the  owner,  but  I my- 
self, had  considerable  apprehension,  due 
to  the  geographical  location  and  size  of 
the  town.  Illustration  No.  1 shows  this 
revised  front  elevation. 

* * * 

In  due  time  the  plan  was  developed  as 
you  see  it, — a wide  lobby  (wide  for  the 
seating  of  house),  ticket  office  on  its  right 
as  you  enter,  a ladies’  parlor  with  toilet 
and  a “cry-room”  provided  with  running 
water  and  giving  same  view  of  screen 
or  stage  as  other  seats,  a smoking  room 
with  seats  raised  in  conformity  to  sight 
lines  of  house,  so  that  these  patrons  could 
enjoy  their  smoke  while  watching  the 
show  and  seeing  over  the  audience  with 
a high  advantage  over  a rear  seat  and  at 
the  same  time  be  inconspicuous.  At  the 
rear  of  these  seats  is  space  for  easy 
chairs,  davenport,  etc.,  making  it  a small 
men’s  waiting  room,  complete  with  toilet. 

Quite  a percentage  of  men  who  travel 
in  Pullman  cars,  ride  in  the  smoking  com- 
partment and  in  the  day  coaches,  many 
ride  in  the  “smoker.”  This  rule  will  to  a 
large  extent  hold  true  with  theatre  pa- 
trons. We  decided  to  cater  to  these  un- 
accompanied men  and  let  them  smoke  in 
peace  while  attending  the  show,  and  so 
provided  a limited  number  of  chairs  for 
them  as  described.  Practically  every  ex- 
hibitor will  appreciate  the  possibilities  of 
a well-designed  smoking  room  incor- 
porated in  the  seating  of  the  audience  and 
the  same  can  be  said  regarding  a “cry- 
room,”  but  a space  for  the  parking  of 
cabs  should  be  provided  where  possible. 
In  this  small  house  we  felt  that  the  ladies’ 
parlor  would  be  sufficient  for  this  pur- 
pose. 

^ ^ 

In  the  auditorium  proper  three  tiers  of 
seats  were  logical  and  worked  out  to  the 
best  advantage,  giving  us  a total  of  706 
seats.  A small  orchestra  pit  was  pro- 
vided and  a rather  large  stage,  as  can  be 
seen  on  the  plan.  Dressing  rooms  were 
provided  on  stage  level,  with  wash- 
rooms. Above  this  were  two  dress- 
ing rooms  and  below  stage  another  and 
a musicians’  room  with  entrance  to  pit. 
The  heating  and  ventilating  plant  was 
placed  below  stage  with  fireproof  floor 
above. 

The  heating  and  ventilating  plant  is  of 
the  type  I described  in  these  columns  in 
the  issue  of  March  24th,  1923,  i.  e.  heat- 
ing by  direct  radiation  and  ventilating  by 
air  tempered  to  that  in  the  house,  or 
cooled  below  it  during  warm  weather,  and 
maintaining  a slight  pressure  in  the 


building,  preventing  draughts.  The  ca- 
pacity of  ventilating  plant  provided  a 
complete  change  of  air  every  fifteen  min- 
utes, and  all  air  brought  in  was  from  out- 
side of  building.  Every  consideration 
was  given  the  mechanical  systems  and  as 
these  details  were  covered  in  the  previous 
article  they  need  not  be  discused  here. 

* * * 

Frequently  prospective  builders  have 
some  equipment  that  they  desire  used  and 
this  was  the  case  here,  so  we  incorpo- 
rated all  old  radiators  in  possession  of  the 
owner  and  found  that  we  needed  but  little 
additional  radiation.  Every  economy  was 
used  in  the  design,  but  it  was  found  im- 
possible to  use  the  small  boiler  we  al- 
ready had.  The  ventilating  system  calls 


for  an  increased  boiler  capacity  over  heat- 
ing alone  as  another  boiler  of  equal 
size  gave  but  half  the  capacity  necessary, 
and  to  place  a large  one  beside  a small 
one,  would  give  an  unequal  water  line, 
which  is  not  feasible  to  consider.  Much 
against  our  desire  we  provided  for  two 
larger  boilers,  both  however  are  of  small 
size,  relatively  speaking,  and  one  medium 
sized  boiler  could  have  been  used,  but 
for  the  space  required. 

Geographical  location  should  at  all 
times  receive  proper  consideration  and 
the  designer  should  be  familiar  with  these 
conditions.  In  the  case  we  are  discuss- 
ing extra  strong  roof  trusses  were  pro- 
vided for  to  take  care  of  the  excessive 
{Continued  on  page  XXIII) 
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Fitting  Your  Ushers  With  Proper 
Uniforms  for  Summer 


'T'HERE  are  four  materials  that 
merit  special  consideration  as 
uniform  fabrics  for  theatre  em- 
ployes. These  are  palm  beach,  mo- 
hair, light  weight  serge  and  duck. 


The  theatre  owner  who  is  planning 
an  attractive  and  comfortable  out- 
fit for  his  ushers  this  summer  will 
do  well  to  bear  the  above  fact  in 
mind. 

The  particular  qualities  that  make 
these  fabrics  ideal  for  uniform  pur- 
poses are  the  fact  that  they  are 
cool ; the  light  weight  assures  com- 
fort and  they  lend  themselves  read- 
ily to  pressing  and  cleaning,  which 
means  that  they  are  easily  kept 
neat  and  attractive  at  all  times. 

^ ^ 

Uniforms  of  these  materials  may 
be  obtained  in  tan,  gray,  blue  and 
black.  They  are  usually  made 
without  any  lining  or  skeleton  lined, 
and  in  many  instances  are  loose  fit- 
ting as  this  has  been  found  most 
conducive  to  comfort  during  hot 
weather. 


Duck  uniforms  during  the  hot 
weather  months  are  popular  with 
theatres  because  they  are  easily 
laundered  and  do  not  need  to  be  dry- 
cleaned  as  do  the  others.  Obviously, 
however,  the  white  duck  is  more 
easily  soiled  and  for  this  reason 
every  usher  should  be  provided  with 
a set  of  two  uniforms  if  he  is  to  look 
his  best  at  all  times.  Change  of  uni- 
forms twice  a week — Wednesday 
and  Sunday,  for  instance,  has  been 


found  to  be  an  acceptable  schedule 
for  the  more  particular  theatres. 

* * * 

Pictured  on  this  page  are  suggestions 
for  three  contrasting  styles  of  uniforms 
suitable  for  summer  wear.  Two,  it  will 
be  noted  are  of  the  loose  fitting  variety 
while  the  other,  with  the  short  jacket 
fits  snugly.  The  last  mentioned,  is 
trimmed  in  satin — a feature  that  is  en- 
tirely in  keeping  with  the  summer  idea 
in  trimming  for  uniforms  generally. 

While  the  illustrations  given  show  the 
models  with  caps  matching  the  uniform 


this  must  not  be  regarded  as  a neces- 
sity during  the  summer.  In  fact  many 
theatres  believe  that  the  usher  without 
a cap  is  more  in  keeping  with  the  at- 
mosphere of  coolness  that  it  is  so  highly 
desirable  to  create. 

* * * 

In  dressing  ushers  for  the  summer — 
or  at  any  time  for  that  matter — it  is  al- 
ways desirable  to  take  into  consideration 
the  color  and  decorative  scheme  of  the 
theatre.  The  dress  of  the  ushers  and  other 
theatre  attendants  should,  so  far  as  pos- 
sible, be  in  harmony  with  the  decorative 
tone  of  the  house.  The  psychological 
effect  of  this  will  not  be  unnoticed  by  the 
patrons. 

Because  of  the  more  or  less  limited 
variety  of  colors  to  be  found  in  the  ma- 
terials most  desirable  for  summer  uni- 
forms these  color  combinations  necessary 
to  comply  with  the  color  tone  of  the  the- 
atre may  be  had  by  the  use  of  colored. 


braid  ornamentations  on  the  blouse  of 
the  uniform  and  strip  down  the  side  of 
the  trousers. 

Another  appropriate  means  of  accom- 
plishing the  desired  combination  of  color 
effects  is  found  in  the  use  of  satin- 
trimmed  collars  and  lapels  of  the  proper 
contrasting  shades. 
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Showing  wall  bracket  fitted  with  elexit  wall  plug.  Installation  is  effected  by  inserting  the  prongs 
and  sliding  down  into  locked  postion.  Cemopy  is  then  slipped  back  to  cover  plug  and  receptacle  plate. 
Disengagem^t  is  effected  by  slipping  the  canopy  forward,  releasing  the  spring  and  raising  slightly. 
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I Lighting  Fixtures  Made  Portable  | 
I With  Aid  of  New  Device  | 
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The  “Elexit”  is  a new  electrical  device 
now  being  manufactured  by  ten  lead- 
ing electrical  supply  manufacturers 
throughout  the  United  States  which  has 
many  uses  about  the  theatre. 

It  is  a device  which  gives  to  wall  and 
ceiling  lights  all  the  portability  of  a table 
lamp  and  is  bound  eventually  to  super- 
sede the  present  system  of  immovable 
fixtures. 

Until  the  present  time  theatre  lighting 
fixtures  have  been  literally  fixed  as  to 
position — permanently  wired  in  place. 

* * * 

The  “Elexit”  turns  them  into  portable 
lighting  appliances.  It  consists  of  two 
main  units — a wall  or  ceiling  outlet  and  a 
plug  permanently  attached  to  the  fix- 


Ceiling  elexit  and  elexit  ceiling  plug.  The  device 
may  be  set  for  either  one  or  two  circuits.  Steel 
sub-plate  is  supported  directly  from  fixture  stub. 
Cover  plate  of  brass.  May  be  installed  in  3^" 
or  4"  box  with  stud.  For  installing  receptacles 
on  BX  boxes  or  plates,  covering  plates  with 
deei>er  mouldings  are  provided,  the  face  of  the 
receptacle  and  plate  remaining  same.  The  ceiling 
play  will  hold  fixtures  up  to  100  pounds  weight. 

ture,  whether  a side  wall  bracket  light, 
electric  fan,  ceiling  light  or  whatnot. 

These  two  units  are  standardized.  Any 
lighting  fixture  equipped  with  an  Elexit 
plug  (such  fixtures  are  now  denominated 
“Elexiliers”)  can  be  instantly  and  firmly 
attached  to  any  Elexit  outlet — and  as 


readily  removed.  Any  “Elexilier”  fits  any 
“Elexit”. 

* * * 

The  “Elexit”  outlets  that,  for  the  time 
being,  are  not  being  used,  are  concealed 
by  a small  unobstrusive  plate  of  brass  or 
of  other  finish  to  harmonize  with  the 
decorative  scheme  of  the  theater. 

A prominent  manufacturer  recently 
conducted  a series  of  tests  to  determine 
the  mechanical  strength  of  these  new  de- 
vices and  it  was  found  that  they  would 
support  a 200  pound  weight  without  the 
“Elexit”  or  “Elexilier”  being  damaged  or 
weakened  in  the  least.  The  demonstra- 
tions proved  to  the  satisfaction  of  the 
authorities  that  this  new  device  has  a 
mechanical  resistance  far  in  excess  of 
anything  that  can  possibly  be  required  of 
the  average  lighting  fixture  or  resulting 
from  the  exceptional  strain  of  an  acci- 
dental blow. 

* * * 

Stage  electricians  of  theaters  where 
they  have  been  installed  claimed  that 
the  “Elexit”  is  the  best  device  they  have 
seen  for  quickly  and  safely  making  elec- 
trical connections  in  portable  scenery 
where  especial  lighting  effects  are  de- 
sired. Aside  from  their  uses  about  the 
stage  “Elexits”  conveniently  located  in 
the  theatre  lobby  play  an  important  role 
in  either  illuminating  or  affording  the 
means  of  animating  lobby  displays. 
Where  animation  is  desired  the  electric 
motor  is  attached  to  the  “Elexilier”  and 
then  inserted  in  the  “Elexit”  where  it  is 
held  rigidly  and  easily  concealed  from 
view. 


Portland,  Ore. — Jensen  & Von  Herberg 
will  erect  a $100,000  theatre  in  this  city 
on  Sandy  Boulevard  between  Forty-first 
and  East  Forty  Second  street.  Plans 
have  been  prepared  by  DeYoung  & 
Roald,  Portland  architects. 

* 

Montrose,  Cal. — Construction  of  a the- 
atre having  a seating  capacity  of  600  is 
under  way  in  Montrose.  The  project  is 
being  financed  by  Theo.  Bellanger  and 
Stephen  M.  Myers. 


Articles  Showed 
Way  to  Improve 
Projection 

Editor  BETTER  THEATRES, 
Exhibitors  Herald. 

Dear  Sir;  We  want  to  thank 
you  sincerely  for  the  article  in 
your  issue  of  March  29  on 
“Principles  and  Application  of 
Mazda  Lamp  Projection.”  We 
are  a small  concern  running 
only  two  nights  a week  and 
running  each  show  only  one 
time.  We  cannot  afford  to  hire 
a professional  operator  and 
have  to  do  our  own. 

We  realized  that  we  were 
not  getting  full  benefit  of  our 
Mazda  lamp,  but  did  not  know 
what  to  do  about  it.  After 
reading  your  article  and  ad- 
justing the  lamp  and  mirror 
according  to  instructions  found 
there,  we  find  that  we  have  im- 
proved our  picture  50  per  cent. 
We  thank  you. 

C.  E.  HOPKINS, 
Hopkins  theatre.  Cotter,  Ark. 


Electric  Sign  That 

Attracts  Attention 

The  Hippodrome  sign  pictured  below' 
is  one  that  embodies  a suggestion  for 
theatres  because  of  the  “action”  with 
which  it  can  be  filled. 


The  elephant  drinks  from  the  bucket 
then  blows  an  imaginary  stream.  The 
rabbits  jump  around  the  border  and  the 
name  itself  flashes  on  and  off.  The  com- 
bination of  many  colors  and  rapid  action 
produces  an  attention  compelling  and  in- 
teresting sign.  A high  speed  flasher  is 
used  for  the  water  and  a “chaser”  type 

for  the  rabbits. 

(Courtesy,  Reynolds  Electric  Co.) 

Portland  Exhibitor 
To  Erect  New  House 

Announcement  has  been  made  by  Ab- 
raham Goodside  of  the  Empire  theatre, 
Portland,  Maine,  that  he  will  construct  a 
modern  theatre  on  the  site  of  the  present 
Empire.  The  new  playhouse  will  have 
a seating  capacity  of  2,200.  Plans  for 
the  theatre  have  been  drawn  by  Henry 
Desmond,  Boston  architect. 

In  erecting  the  new  house  use  will  be 
made  of  the  walls  of  the  old  theatre.  An 
innovation  planned  by  Mr.  Goodside  will 
be  the  orchestra  pit  which  will  be  so  con- 
structed that  it  may  be  raised  to  a level 
with  the  stage  when  the  orchestra  is 
featured. 


April  26,  1924 


EXHIBITORS  HERALD 


IX 


Theatre  History  An  Inspiration  to 
the  Showman  of  Today 

By  FRANK  CAMBRIA 


With  puhlication  in  this  issue 
of  the  last  installment  in  Frank 
Cambria’s  series,  “The  History 
of  the  Theatre,”  is  concluded  a 
trade  document  of  far-reaching 
importance.  “Better  Theatres”  is 
protid  to  have  been  the  medium 
of  Mr.  Cambria’s  expression. 

In  his  history,  which  began  in 
the  September,  192^,  issue  of 
“Better  .Theatres,”  the  author 
has  brought  to  the  practical  ex- 
hibitor of  motion  pictures  a 
knowledge  of  theatre  values  not 
elsewhere  obtainable.  He  has 
given  him  a background  of  fact 
and  tradition  which  cannot  but 
serve  him  invaluably  in  the  con- 
struction, management  and  di- 
rection of  his  theatre  and  inspire 
him  to  ever  greater  and  finer 
effort  and  achievement. 

It  is  with  regret  and  gratitude 
that  the  editor  writes  “The  End” 
at  the  conclusion  of  this  article. 


[Copyright,  1924,  by  Frank  Cambria] 

N the  preceding  articles  we  traced 
step  by  step  the  progress  made 
in  the  development  of  the  theatre. 
Many  volumes  could  be  written  on 
each  age  of  the  theatre,  but  since  it 
was  not  the  intent  of  the  articles  to 
explain  in  full  each  and  every  detail, 
we  simply  touched  the  surface  of 
this  art  and  gave  to  you  a short 
summary  of  the  theatre  crafts. 

There  are  two  elements  that  by 
past  experiences  should  by  this  time 
be  perfected  beyond  doubt — namely, 
sight  lines  and  acoustics. 

j)5  * 

Stage  craft  is  very  much  a matter 
of  artistic,  musical,  literary  and  me- 
chanical knowledge.  The  individ- 
uality and  the  uniqueness  of  a 
presentation  is  a proper  co-ordina- 
tion of  these  subjects  plus  the  imagi- 
nation of  the  artisan.  Imagination 
is  the  greatest  of  all  human  elements 
in  the  development  of  all  things 
done  by  man.  It  prompts  us  to 
see  in  our  minds  the  object  to  be 
created,  thus  leading  to  the  develop- 
ment of  greater  things.  So  were 
theatres  and  their  purposes  brought 
to  their  present  state  by  men  of 
vision  and  imagination. 

Looking  through  the  different 
ages,  one  sees  the  theatre  grow  from 
a small  platform  to  palatial  build- 
ings, with  stages  thoroughly  equipped 
with  many  mechanical  and  electrical 
contrivances.  Heating,  cooling. 


ventilating  and  air  washing  appara- 
tuses have  now  become  very  impor- 
tant and  rather  large  factors  of  the 
theatre  structure.  Lobbies,  foyfers, 
promenades,  rest  and  comfort  rooms 
have  been  evolved  that  are  the  equal 
of  those  of  great  public  and  private 
buildings.  The  draperies,  furniture, 
carpets  and  lighting  fixtures  now 
found  in  theatres  are  splendid 
enough  to  embellish  kingly  palaces. 

Among  the  first  theatres  to  forge 
ahead  with  these  wonderful  ac- 
coutrements and  appointments 
were  the  motion  picture  theatres ; 
wonderful  theatres  built  for  the 
pleasure  and  enjoyment  of  the 
masses,  at  popular  prices. 

It  is  a great  thing  to  be  connected 
with  an  industry  that  will  go  down 
to  posterity  as  the  golden  age  of  the 
theatre. 

Regarding  the  entertainment,  it 
has  been  said  that  anything  that  is 
a good  thing  is  a good  thing  any- 
where, always.  But  would  you  pre- 
sent a Shakespearian  drama  in  the 
jungles  of  Africa  to  a number  of 
pyg'mies?  Yet  their  understanding 
of  things  would  not  permit  their  ap- 
preciating the  language,  psychology 
or  the  interesting  story,  let  alone 
the  acting  and  production. 

So  a good  thing  is  a good  thing  in 
its  correct  environment  only.  To 
lay  down  rules  and  regulations  for 
the  correct  type  of  entertainment 
that  ought  to  be  presented  in  a the- 


Salle des  Spectacles  in  Versailles 


atre  is  quite  impossible.  An  under- 
standing of  the  patrons  and  their 
cultural  development  is  essential. 

4:  % IK 

As  children  are  fed  at  first  easily 
digested  liquids,  and  as  they  grow 
stronger  and  bigger,  food  of  greater 
quality  and  quantity  is  given  them  ; 
so  should  entertainment  be  fed  to 
an  audience — a quality  and  quantity 
that  the  majority  can  appreciate, 
understand  and  enjoy,  only  bearrng 

{Continued  on  page  XXIV) 
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Oiler  Adds  to  Power 

* 

—Results  from  A. 


Plant  Data 
C.  Arc 
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I Gives  Cost  Figures  j 
I for  Operating  | 
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By  LLOYD  OLLER 

(Idle  Hour  Theatre,  Tamms,  111.) 

T_T  AVING  noticed  in  the  issue  of  March 
29  letters  from  Messrs.  Landers  and 
Sitton  in  answer  to  Mr.  Koch  on  indi- 
vidual lighting  plants. 

Thinking  possibly  that  our  experience 
might  be  of  value  to  him  or  some  one 
else,  wish  to  say  that  we  have  been  oper- 
ating our  theatre  since  December,  1918, 
on  a Delco  lighting  plant  of  32  volts, 
% K.  W.  generator  with  160  amp.  bat- 
teries. We  use  a 600  watt  Mazda  lamp 
for  projection  at  54  ft.  throw  through  a 
Motiograph  deluxe  and  get  better  results 
than  some  of  our  neighboring  theatres 
using  110  volt  arc. 

* * * 

We  will  approximately  average  3 K.  W. 
Hrs.  per  night  and  we  .can  generate  this 
current,  allowing  a 10  per  cent  deprecia- 
tion on  the  plant  at  about  5c  per  K.  W. 
Hr.  makng  a total  of  15c  per  night.  Tak- 
ing this  current  off  of  a High  line  that  is 
here  in  town  at  their  rate  of  16c  per  K.  W. 
Hr.  our  bill  would  run  48c  per  night.  We 
formally  run  off  of  a 220  volt  plant  that 
was  here  in  town  and  paid  a flat  rental 
of  $1.00  per  night. 

But  you  must  consider,  that  in  making 
the  above  comparisons  as  I have,  the 
difference  in  pulling  a Mazda  lamp  at  20 
amps,  compared  with  pulling  an  arc  of 
from  40  to  60  amps,  would  cause  a greater 
difference  in  operation  than  that  which 
1 have  made. 

This  small  cost  of  operation  might 
seem  unreasonable  to  some  but  in  so  far 
as  we  are  located  in  a very  small  town 
and  only  give  one  show  per  night  gives 
reason  for  our  low  current  consumption. 

As  we  have  had  such  wonderful  suc- 
cess on  Mazda  projection  I would  not 
hesitate  in  recommending  it  for  use 
where  it  can  be  applied.  These  globes 
being  made  in  the  28-32  volt  size  makes 
it  easy  to  apply  to  individual  lighting 
plants  where  this  voltage  is  used.  Hav- 
ing been  using  this  equipment  for  a lit- 
tle over  five  years  and  burning  out  only 
two  of  these  globes  with  a total  expense 
of  $12.00  causes  me  to  be  fully  sold  on 
this  type  of  projection. 

* * * 

As  above  stated,  we  formally  operated 
on  a local  light  plant  of  220  volts  D.  C. 
and  will  venture  to  say  that  $12.00  in 
carbons  would  have  been  used  in  one  year. 

Any  one  interested  in  the  above,  I 
would  only  be  too  glad  to  furnish  them 
with  any  other  information  they  desire. 


Device  for  cleaning  and  improv- 
ing film. 


Wants  Device  to 
Clean  Films 


I Op 

i_i 


Operator  Tells  of 
His  Methods 


iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiHiiiiiiiiiiiiiiiiiim 

By  SAMUEL  BURRUS 

(Operator,  Lyric  Theatre,  Crete,  Neb.) 


T notice  that  you  have  an  inquiry  as  to 
"*■  how  to  get  good  results  from  an  alter- 
nating current  arc.  I have  used  A.  C. 
now  for  nearly  four  years  and  I have  had 
many  people  tell  me  that  my  light  is  as 
good  or  better  than  most  of  the  D.  C. 
lights  that  they  have  seen.  I will  try  to 
explain  my  method  if  it  will  help  any 
other  operators. 

First  I will  say  that  I use  Columbia 
A.  C.  White  Special  carbons  and  a Fort 
Wayne  compensarc.  I have  tried  out 
several  different  carbon  sets  and  I find 
that  the  one  that  works  the  best  for  me 
is  a sort  of  a modification  of  the  regular 
direct  current  set. 

* * * 


Editor,  BETTER  THEATRES, 
Exhibitors  Herald. 

Dear  Sir: 

I have  a problem  in  this  film  exchange 
that  I would  like  to  have  your  advice  on. 

I have  had  a great  amount  of  trouble 
here  in  the  exchange  with  new  film's;'  that 
have  only  been  run  ten  or  fifteen  times, 
coming  back  scratched  more  than  1 
think  they  should.  I would  like  to  know 
if  there  is  any  preparation  that  is  made 
ill  the  States  that  can  be  used  on  these 
films  to  clean  them  and  at  the  same  time 
tone  down  some  of  the  scratches. 

If  there  is  such  a preparation,  can  you 
give  me  the  name  of  the  dealer  in  the 
States  that  handles  it,  or  forward  this 
letter  on  to  them  so  that  they  may  get 
in  touch  with  me. 

Very  truly  yours, 

J.  H.  BERGAMINI, 
Havana  Film  Company,  Havana,  Cuba. 

To  the  best  of  our  knowledge  there  is 
no  equipment  on  the  market  that  will 
take  scratches  out  of  films.  There  is, 
however,  a device  pictured  above,  which 
will  clean  the  film  and  generally  improve 
it.  This  device  is  a small  box-like  affair, 
in  which  the  film  is  inserted  and  run  be- 
tween two  pads  coated  with  a cleaning 
liquid.  The  process  of  cleaning  is  an 
bbviously  simple  one  with  the  aid  of  a 
rewind. 

We  have  referred  Mr.  Bergamini  to  the 
manufacturer  of  this  device,  which  can 
be  purchased  for  about  $5,  and  includes 
a supply  of  pads  as  well  as  a pint  of  the 
cleaning  fluid. 


I tilt  the  top  of  the  bottom  carbon  just 
slightly  to  the  back  of  the  lamp  house 
so  that  the  top  of  a six  inch  carbon  will 
be  about  one  inch  farther  from  the  plane 
of  the  condensor  than  the  bottom  and  I 
tilt  the  top  carbon  at  an  angle  so  that 
the  bottom  of  an  eight  inch  carbon  will 
be  about  two  or  two  and  one-quarter 
inches  nearer  the  plane  of  the  condensor 
than  the  top. 

The  crator  of  the  top  carbon  is  about 
three  inches  from  the  first  condensor  and 
the  second  condensor  is  about  fifteen 
inches  from  the  aperture  plate.  I burn 
my  bottom  carbon  just  a trifle  ahead  of 
the  top  one  and  keep  the  carbons  a uni- 
form distance  apart. 

L find  that  when  the  city  current  is 
good  and  steady  that  I can  burn  them 
one-quarter  of  an  inch  apart  with  good 
results,  but  when  the  current  is  not  uni- 
form or  when  I happen  to  get  a carbon 
that  is  a little  too  hard  I must  keep  them 
closer  together.  I am  using  sixty  am- 
peres of  current  at  the  arc  and  put  on  a 
picture  about  twelve  by  fourteen  feet  at 
a hundred  feet  throw  and  can  keep  up  a 
very  good  light. 

* * * 

I only  use  the  light  from  the  top  car- 
bon and  do  not  try  to  use  the  light  from 
the  bottom  one  except  what  naturally 
falls  on  the  aperture  plate.  I believe  that 
anyone  could  get  a good  light  from  A.  C. 
if  the  local  current  is  reasonably  steady, 
but  if  it  is  not,  about  the  only  thing  to  do 
is  to  get  a motor  generator  or  a rectifier. 

I hope  that  this  will  be  of  value  to  your 
projectionist’s  department. 

NOTE:  The  above  is  in  response  to  the  question 
of  T.  S.  Wilson,  Seelye  theatre,  Abilene,  Kans., 
published  in  “Better  Theatres,”  March  29  issue. 
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RE  PRE  « ENTATI VE 
AMERICAN  THEATRES 

EQUIPPED  WITH 


FIRST 
SERIES 


THE  BENN 
Philadelphia,  Pa. 
Stanley  Co. 

THE  AMBASSADOR 
Washington,  D.  C. 
Crandall 

THE  PALACE 
San  Antonio,  Tex. 

THE  CAPITOL 
Detroit,  Mich. 
Kunsky 

THE  HOLLYWOOD 
Los  Angeles,  Cal. 

Sid  Grauman 

THE  REGENT 
Paterson,  N.  J. 
Fabian 

THE  GRAND 
Pittsburgh,  Pa. 

Davis 

THE  CAPITOL 
St.  Paul,  Minn. 
Finkelstein  & Rnbin 

THE  CRITERION 
Oklahoma  City,  Okla. 

THE  NATIONAL 
Richmond,  Va. 

FOX’S  OAKLAND 
Oakland,  Cal. 

Fox 

NEW  COLORADO 
Denyer,  Colo. 

THE  COSMOPOLITAN 
New  York  City 

THE  CRITERION 
Enid,  Okla. 

THE  METROPOLITAN 
Atlanta,  Ga. 

Sig.  Samuels 


PROJECTORS 


UNgUE  WEIGHT  WILL  NOT 
aftlVENINTHIS  SERIES 

s ' . ' . ■ ^ 

TQi  ANY  CIRCUIT,  THEA- 
TRE. CITY  OR  STREET. 

Ir  :•  . ,,  . 

POWER'S  mSTALLAnONS 

ARE  REPRE  SENTATIVE 
•^INTHE  FULLEST  SENSE-^ 
OF  THAT  GREAT  BODY  OF 
SUCCESSFUL  EXHIBITORS 
THRUOUt  THIS  COUNTRY 
WHO  CONSTITUTE  THE 
NOTION  PICTURE  INDUSTRY 


NICHOLAS  POWER  COMPANY^ 


?iiNeTV<k)i4>  St.  New  York. N.Y. 
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Progressive  Exhibitors 
ARE  Installing  Simplexes 

WITH 

American  Reflecting  Arcs 


WORLD  THEATRE  - - - OMAHA 
RIALTO  and  PRINCESS  - DENVER 
4 LOEW  HOUSES  - -CLEVELAND 


AND  MANY  OTHERS— BETTER  LIGHT  AT 
LESS  COST  IS  THE  REASON— YOU  SHOULD 
KNOW  ABOUT  THIS  WONDERFUL  LAMP. 


SEND  FOR  LARGE  DESCRIPTI VE  CIRCULAR. 

Exhibitors  Supply  Co. 


825  So.  Wabash  Ave.,  Chicago,  111. 


715  Wells  St. 
Milwaukee,  Wis. 

3315  Olive  St. 

St.  Louis,  Mo. 

221  Loeb  Arcade, 
Minneapolis,  Minn. 
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21st  & Payne, 
Cleveland,  Ohio 

15ih  & Davenport  Sts.,  Liberty  Film  Bldg. 
Omaha,  Nebr. 

21st  & Broadway, 
Denver,  Colo. 


Better  Theatres 
Advisory  Staff 

In  order  to  render  its  readers 
assistance  on  various  problems  of 
equipment  and  construction  that 
arise  from  time  to  time,  Better 
Theatres  has  obtained  the  co- 
operation of  the  individuals  and 
associations  listed  following  in 
this  work. 

Through  the  co-operation  of 
this  advisory  staff  this  depart- 
ment feels  that  it  has  allied  itself 
with  sources  of  expert  knowledge 
on  virtually  every  phase  of  thea- 
tre building  and  furnishing  and 
is  able  to  offer  theatre  owners  a 
valuable  service  in  providing  in- 
formation and  answers  on  a wide 
range  of  subjects  of  a general 
nature. 

ROBERT  O.  BOLDER,  Boiler 

Brothers,  Architects. 

E.  B.  CRESAP,  Secretary,  National 
Association  of  Fan  Manufactur- 
ers. 

JOHN  EBERSON,  Architect. 

G.  E.  EICHENLAUB,  Architect. 

COLBY  HARRIMAN,  Technical 
Director,  Theatre  Department, 
Famous  Players-Lasky  Corp. 

W.  S.  HAYS,  Secretary,  National 
Slate  Association  and  The  Na- 
tional Federation,  Construction 
Industries. 

F.  J.  HUSE,  Chief  Engineer,  Hol- 
low Building  Tile  Association. 

JOSEPH  KAUSAL,  Chief  Electri- 
cian, Maintenance  Division,  Bal- 
aban  & Katz  Theatres. 

SAMUEL  R,  LEWIS,  Member, 
American  Society  of  Heating  and 
Ventilating  Engineers. 

A.  C.  LISKA,  Remodeling. 

E.  M.  LURIE,  Assistant  to  Com- 
missioner, Associated  Metal  Lath 
Manufacturers. 

VIRGIL  C.  MARANI,  M.  Am.  Soc. 
C.  E.,  Chief  Engineer,  The  Gyp- 
sum Industries. 

HENRY  L.  NEWHOUSE,  Archi- 
tect. 

WILLIAM  OLDKNOW,  Presi- 
dent, Motion  Picture  Equipment 
Dealers  of  America. 

FRANK  E.  PLOWMAN,  Theatre 
Lighting. 

GEORGE  L.  RAPP,  Architect. 

GEORGE  W.  REPP.  Service  Divi- 
sion, American  Face  Brick  Asso- 
ciation. 

R.  L.  SIMMONS,  Architect. 

HORACE  L.  SMITH,  JR.,Theatre 

Engineer. 

NORMAN  M.  STINEMAN,  Assoc. 
Mem.  American  Society  of  Civil 
Engineers,  Portland  Cement  As- 
sociation. 

MAX  Y.  SEATON,  Technical  Di- 
rector, National  Kellastone  Com- 
pany. 
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MONEY 

MAKING 

IDEAS 


Business  Building  Suggestions  Which  Have  Been  Used 
Successfully  By  Exhibitors  to  Increase  Operating 
Efficiency  and  In  Stimulating  Greater  Patronage. 


How  He  Cut  His 
Light  Bill 

By  RAY  W.  MUSSELMAN 

(Princess  Theatre,  Lincoln,  Kans.) 

I have  been  watching  my  light  bill 
and  find  that  by  using  a little  discretion 
have  cut  it  about  one-third.  Have  five 
or  six  lights  on  one  switch  and  separate 
cut-ofifs  so  just  use  only  the  ones  that  I 
really  need.  Have  a family  night  that  I 
let  them  all  in  for  four  bits  and  if  you 
do  business  will  sure  pick  up.  Had  peo- 
ple in  the  show  that  I never  saw  there 
since  I took  it  over.  Am  going  to  put 
on  a sale  like  the  one  that  I saw  in  the 
Herald  and  if  it  goes  over  will  sure  tell 
the  rest  about  it. 

Value  of 
Cooperation 

By  LLOYD  OLLER 

(Idle  Hour  Theatre,  Tamms,  III.) 

Hardly  know  whether  I could  add  more 
to  what  has  already  been  said  in  the  way 
of  making  a theatre  more  economically 
operated,  outside  of  relating  some  of  the 
plans  we  have  tried  out  in  the  past.  My 
idea  on  this  subject  is  to  first  secure 
good  pictures  to  please  the  majority  of 
your  patrons,  selected  from  the  Herald 
and  then  properly  advertise  them. 

Operating  as  we  do  here  in  a small 
town  of  1000  population  we  have  two 
programs  per  week,  and  realizing,  after 
you  sura  up  the  desire  of  your  patrons, 
there  are  two  classes  to  satisfy;  one  class 
wanting  Westerns  and  Blood  and  Thun- 
der and  the  other  class  something  more 
refined.  We  try  to  arrange  our  pro- 
grams to  have  the  one  particular  type  of 
program  on  one  night  and  the  other  type 
on  the  other.  By  not  mixing  these  two 
types  of  programs,  much  advertising  ex- 
pense can  be  saved. 

We  have  adopted  the  policy  of  running 
all  pictures  at  one  price  of  admission  and 
never  raise  the  prices  on  so  called  specials. 
If  special  productions  can  not  be  secured 
at  a price  to  warrant  its  run  at  regular 
admission,  we  do  not  buy  it.  So  far  this 
year  we  have  run  nine  special  pictures  at 
regular  admission  and  made  money,  when 
previously  we  paid  twice  the  amount  for 
the  service,  raised  admission  and  lost 
money. 

Being  a member  of  the  Tamms  Busi- 
ness Men’s  Association  we  have  origi- 
nated a co-operative  advertising  scheme 
which  is  proving  a paying  proposition. 
To  be  able  to  co-operate  with  your  busi- 
ness men,  means  something  to  you  as  it 
will  prevent  a lot  of  friction  that  other- 
wise might  exist.  I am  enclosing  a copy 
of  this  paper  for  your  approval. 

Another  thing  we  sanction  is  of  that  of 
home  talent  plays  and  programs.  We 
work  them  on  percentage  and  have  them 
to  set  their  basis  and  admission.  Every 
winter  we  have  a number  of  entertain- 
ments from  neighboring  towns  and  in 
this  way  we  have  attracted  25  per  cent 
of  our  audience  from  neighboring  towns 
the  year  round. 


Under  no  circumstances  do  we  book 
these  harem-scarem  vaudeville  acts  that 
parade  the  small  towns.  While  we  are 
equipped  to  handle  this  type  of  show,  so 
many  of  them  fall  fiat  of  your  expecta- 
tions that  we  have  nothing  to  do  with 
them.  The  only  thing  we  book  outside 
of  pictures  and  home  talent  programs 
are  stock  companies  having  a reputation, 
worthy  of  write-ups  in  the  Billboard  or 
other  magazines. 

There  are  lots  of  “Slickers”  in  this 
game;  don’t  let  the  other  guy  sell  you, 
but  if  he  has  what  you  want,  buy  it.  But 
don’t  buy  his  whole  firm  to  get  what 
you  want. 

Need  Variety 
In  Programs 

By  A.  F.  EDWARDS 

(Edwards  Theatre,  Reedsport,  Ore.) 

Think  of  a man  eating  the  same  thing 
every  meal  for  six  months.  That  is  about 
what  the  theatre  man  is  giving  his  pat- 
rons by  running  the  7-8-9  and  10  reel  fea- 
tures every  show  with  nothing  but  the 
long  features  which  keeps  the  short  stuff 
out  of  the  program.  What  we  need  is 
more  good  5-reel  stuff  which  gives  us  a 
chance  to  show  more  comedies,  new  reels, 
etc.  We  can  please  more  people  by  giv- 
ing variety  to  the  program  in  place  of 
giving  them  one  long  drawn  out  picture, 
called  a special  and  in  the  most  of  them 
the  only  thing  special  is  the  price  you 
pay  for  the  picture. 

Folders  Build 
His  Business 

By  BRICKER  & GREEN 

(Gem  Theatre,  Green  River,  Utah) 

We  buy  folders  in  lots  of  one  hundred 
each.  Buy  for  the  year  and  contract  the 
actual  printing  cost  with  the  merchants 
whose  ads  appear  on  the  back.  The  in- 
sert of  each  month’s  bookings  are  printed 
and  mailed  before  the  first  of  each  month. 
We  find  the  folders  are  trade  builders  and 
if  we  fail  to  mail  one  to  a patron  who  has 
received  them  regularly  they  call  and  de- 
mand them.  We  get  $7.50  a page  for  ads 
and  folder  cost  $5.00  per  M.  We  think 
this  the  best  and  most  reasonable  method 
to  advertise  small  towns.  We  have  a 
population  of  500. 

Points  Need  for 
Lower  Rentals 

By  B.  F.  HUESTIS 

{Community  Theatre,  Harbor  Beach,  Mich.) 

We  are  in  a small  town  and  find  it  very 
hard  to  get  attractions  while  they  are  new. 
Those  we  do  get,  are  so  expensive  as  to 
be  almost  prohibitive. 

If  distributors  would  allow  exhibitors 
to  buy,  at  reasonable  prices,  such  attrac- 
tions as  he  can  use  to  the  best  advantage 
of  all  concerned,  without  having  to  buy  a 
mess  of  junk,  in  order  to  obtain  the  good 
pictures,  we’d  never  have  a “holler”  com- 
ing. 


Good  Pictures 
Brought  Business 

By  GEORGE  ROBERTS 

{Cozy  Theatre,  New  Windsor,  Illinois) 

When  we  first  began  business,  three 
years  ago,  the  crowd  was  very  poor.  The 
former  owner  had  been  buying  a cheap 
grade  of  pictures.  When  we  started  we 
bought  some  new  ones  of  the  latest  class. 
The  old  patronage  told  their  neighbors 
and  soon  our  crowd  was  so  large  we  had 
to  turn  many  people  away.  Another  way 
is  to  have  window  posters  for  stores. 
Something  with  attraction. 

School  Orchestra 
Boosts  Attendance 

By  J.  F.  SPANGLER 

(Globe  Theatre,  Beaver,  Okla.) 

I find  a good  plan  to  draw  a good 
crowd  is  to  use  a High  School  Orchestra. 
Either  give  them  a percentage  or  give 
them  a reasonable  amount  each  night 
they  play.  Our  Beaver  High  School  of- 
fered to  play  any  time  I need  them  for 
10  per  cent  on  every  dollar  taken  in  at 
the  box  office.  The  Beaver  High  School 
orchestra  consists  of  fourteen  students. 
I use  them  twice  each  month  on  Saturday 
nights  and  I pay  them  four  dollars  per 
night  on  the  cash  basis. 

I find  that  it  is  a great  help,  and  will 
greatly  increase  the  attendance  for  every 
one  of  the  orchestra  will  be  a booster. 
This  applies  for  the  small  theatre,  or  in 
theatre  where  the  manager  has  not  got  an 
orchestra  of  his  own.  I use  the  orchestra 
on  the  big  special  features. 

Gives  His  List 
For  Small  Town 

By  M.  W.  A. 

(M.  W.  A.  Theatre,  Soldier,  Kan.) 

We  have  a certain  limited  patronage 
to  draw  from.  We  also  have  one  price 
10-20  cents  irrespective  of  cast  of  film. 
We  never  raise  prices,  I think  it  does 
more  harm  than  good.  We  can’t  afford 
to  show  new  pictures  as  we  haven’t  the 
people  to  draw  from  if  W'e  increased  the 
admission  charge.  Here  are  some  of  the 
pictures  we  are  going  to  show  now  and 
think  it  a pretty  good  layout  for  a town 
of  385  population.  “Her  Gilded  Cage,” 
“Back  Home  and  Broke,”  “Master  of 
Men,”  “Midnight  Alarm,”  “Manslaugh- 
ter,” “The  Man  Next  Door,”  “Flames 
of  the  North,”  “Ninety  and  Nine,”  “The 
Dictator,”  “On  The  Banks  of  the  Wa- 
bash,” “Old  Homestead,”  “Law  of  The 
Lawless,”  and  “The  Kick  In.” 

Any  picture  is  new  if  you  haven’t  seen 
it  and  a good  old  picture  is  a whole  lot 
better  show  than  a poor  new  one. 


Cleveland,  O. — Plans  have  been  pre- 
pared by  Architect  John  F.  Steffens,  601 
Fidelity  Mth.  building,  Cleveland,  for  a 
theatre  for  E.  79th  Street  Realty  Com- 
pany, Engineers  Building,  Cleveland. 
This  theatre  will  seat  1,000  and  involves 
an  outlay  of  $100,000.  The  plans  are 
now  in  the  hands  of  the  finance  com- 
mittee. 
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Make  It 
Good 
Lighting- 


Gr2mada  Theater,  San  Francisco,  California 
Alfred  H.  Jacobs.  Architect 


These  great 
theat  ers  have 
installed  the 
Major  System 
of  Lighting 
Control.  Yet 
being  built  of 
standardized  units, 
itis  just  as  practical 
and  profitable 
when  installed  on 
a smaller  scale  in 
the  most  modest 
neighborhood 
theater. 


Chicago  Theater, 
C W & Geo.  L. 


And  Make  It  Pay! 


You  must  have  some  sort  of  lighting  in  your  theater.  Why  not 
make  it  a feature  with  actual  audience  pulling  power? 

There  is  no  picture  public  anywhere  today  that  will  not  go  farther 
to  the  theater  that  uses  beautiful,  richly  colored  lighting-effects.  Suc- 
cessful exhibitors  have  proved  it  everywhere  and  are  getting  the  edge 
on  their  competitors — not  only  in  the  big  palatial  houses  but  in  theaters 
of  all  sizes  with  all  kinds  of  patronage. 


But  you  can’t  have  fine  lighting  effects  without  adequate  Lighting 
Control ! 

That’s  why  the  Major  System  of  Lighting  Control  is  installed 
in  over  a hundred  theaters  today.  It  gives  the  greatest  possible  variety 

of  lighting  effects ; it  is  absolutely 
safe — and  it  pays. 


Write  for  the  practical  book, 
“The  Control  of  Lighting  in 
Theaters,”  giving  full  infor- 
mation. 


ADVANTAGES 


Remote  Control 
Extended  Remote 
Control 

Remote  Dimmer 
Control 

Cumulative  Control 
Pre-selection 
Flashless,  noiseless 
switch  operation 


Minimum  stage  space 


Unit  construction 
Experienced  design 
Perfect  workmanship 
Highest  grade 
materials 


^^ank  M,dam 

ELECTRIC  COMPANY 

ST.  LOUIS 


Stars  Indicate 
Better  Theatres 

In  order  that  exhibitors  may 
readily  distinguish  the  issue  of  Ex- 
hibitors Herald  in  their  files  which 
contains  the  Better  Theatres  sec- 
tion, attention  is  called  to  the  fact 
that  this  issue  will  contain  two 
stars  on  the  “backbone”  of  the 
book.  Better  Theatres  will  be  pub- 
lished every  fourth  Week  and  its 
authoritative  treatment  of  theatre 
construction,  equipment  and  dec- 
oration makes  it  a valuable  refer- 
ence volume  on  these  subjects. 


Ad  Clock  Prove  s 
Profitable 

Since  publication  in  the  Herald  of 
March  8,  of  an  article  dealing  with  ad- 
vertising or  publicity  clocks  and  pop 
corn  machines  as  a means  of  augment- 
ing receipts  for  the  small  town  theatre 
many  inquiries  have  been  received  for 
further  information  on  these  devices. 
One  exhibitor  wired  from  Los  Angeles 
inquiring  about  the  clocks  and  many 
others  requested  information  through 
the  “Exhibitors  Information  and  Cata- 
logue Bureau.” 

In  the  article  which  appeared  in  the 
Herald  of  March  8 we  presented  the 
word  of  the  manufacturer  as  to  the  rev- 
enue possibilities  of  the  advertising 
clocks.  Subsequently  a letter  from  Gun- 
ther & Metzger,  Palace  theatre,  Syra- 
cuse, Neb.,  was  received  giving  their 
actual  experience  with  a clock  of  the 
type  described.  This  letter,  which  was 
published  in  “The  Theatre”  is  reprinted 
following  in  view  of  the  continued  in- 
terest evidenced  from  many  sources  in 
this  subject. 

**Two  months  ago  we  purchased  a theatre  dock, 
price  $125.  There  are  12  ads  on  the  dock  and  they 
change  at  two  minute  intervals.  An  automatic 
device  projects  a 41-inch  dock  dial  and  clock 
hands  giving  the  correct  time,  also  throwing  your 
local  merchants*  ads  onto  a screen  placed  at  one 
side  of  the  regular  screen. 

**£very  change  of  ad  attracts  the  attention  of 
the  audience  and  is  bound  to  be  read  by  all. 

‘'Before  buying  the  dock,  we  canvassed  the 
merchants  of  the  town,  indiu:ing  them  to  sign  up 
for  space  for  at  least  three  months  at  a time,  at 
$3  per  ad.  However,  we  keep  one  space  for  our- 
selves to  advertise  comihg  big  producti^s,  leav- 
ing 11  merdiants  at  $3  each  or  $33  per  month, 
$396  per  year. 

“Once  the  clock  is  filled  with  ads,  the  remain- 
ing merchants  or  business  houses  of  all  descrip- 
tions will  fight  for  space  on  the  dock.  We  have 
several  merchants  waiting  for  a vacancy,  but  so 
pleased  are  the  advertisers  that  we  cannot  make 
any  definite  date. 

“Our  theatre  has  a seating  capacity  of  only 
256,  and  population  889.  Therefore  thought  it  ad- 
visable not  to  charge  over  $3  as  we  were  runnmg 
slides  at  $1  per  month.  Towns  of  1,500  to  2,000 
are  getting  from  $4  to  $6  per  ad,  according  to  local 
conditions.  The  theatre  owner  can  establish  his 
own  price,  being  careful  not  to  overdo  it. 

“The  $271  profit  per  year  on  this  dock  is  a big 
item  for  a small  theatre  operated  as  a side  line, 
besides  your  own  space  which  announces  your 
big  pictures,  and  it  is  worth  $3  per  month  easily 
to  the  theatre.  We  will  be  glad  to  furnish  any 
information  to  brother  exhibitors  in  regard  to  the 
dock,  etc.”— GUNTHER  & METZGER,  Palace 
theatre,  Syracuse,  Neb. 


Quincy,  111. — A motion  picture  theatre 
is  to  be  built  here  in  the  rear  of  the 
Majestic  building  according  to  Robert 
Hinchman  former  treasurer  of  the  Em- 
press theatre  at  Decatur,  111. 

* 

Owosso,  Mich. — Eugene  S.  Brewer  of 
the  Strand  theatre  here  has  acquired 
property  of  which  he  plans  to  build  a 
large  new  theatre.  Mr.  Brewer  has  not 
decided,  however,  just  when  construction 
will  start. 
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I New  Wisconsin  Ranks  With  Country's  Finest  | 
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Wisconsin  theatre  building,  Milwaukee,  Wis.,  which  is  six  stories  high  and  combines 
a 3,500-seat  theatre,  offices,  ball  room  and  recreational  parlors  in  basement.  C.  W. 
& Geo.  L.  Rapp,  Chicago,  architects. 

Saxe  Playhouse  Seats  3,500 
and  Cost  $2,000,000 


Rich  in  artistic  splendor,  gorgeous  in 
furnishings,  and  massive  in  struc- 
ture, Saxe’s  Wisconsin  theatre  opened  its 
doors  on  the  night  of  March  28  as  the 
$2,000,000  wonder  play  house  of  Mil- 
waukee. 

It  is  doubtful  if  Alladin  and  his  lamp 
of  magic  could  have  produced  a scene 
more  brilliant  than  the  one  upon  which 
the  eyes  of  a select  audience  of  3,500 
feasted  at  the  opening  ceremonies.  It 
is  as  if  a fairy  hand  had  raised  a wand 
and  exposed  to  view  a palace  fit  for  the 
gods. 

* * * 

It  is  highly  fitting  that  the  men  who 
gave  Milwaukee  its  first  “movie”  house 
twenty  years  ago  should  be  the  ones  to 
give  the  Badger  metropolis  its  finest 
house  now.  Completion  of  the  Wiscon- 
sin marks  for  Thomas  and  John  Saxe,  of 
the  Saxe  Operating  Co.,  the  climax  to  a 
successful  career  begun  in  the  pioneering 
days  of  the  industry  when  even  the  most 
optimistic  dreams  could  not  picture  a 
theatre  such  as  has  now  been  built. 

To  pick  one  outstanding  feature  of  the 


theater  and  designate  it  as  the  most  im- 
portant is  well  nigh  impossible.  To 
name  a half  dozen  or  more  outstanding 
features  which  combine  to  make  it  the 
wonder  house  of  this  section  is  not  nearly 
so  hard  as  is  evidenced  from  the  follow- 
ing summary; 

The  Wisconsin  is  the  largest  and  most 
expensive  theatre  in  this  part  of  the  coun- 
try, outside  of  Chicago. 

It  has  what  is  claimed  to  be  the  larg- 
est upright  theatre  sign  in  the  world. 

It  has  two  $50,000  Barton  organs,  oper- 
ated simultaneously  by  two  organists. 

It  has  the  most  completely  equipped 
picture  rehearsal  room  in  the  city. 

It  is  so  constructed  that  the  stage  and 
orchestra  pit  are  visible  from  any  seat 
in  the  house  with  not  a single  pillar  or 
post  to  mar  the  vision. 

It  possesses  a speedometer  system  in 
the  orchestra  pit  and  projection  room 
which  gives  absolute  synchronization  of 
music  and  picture. 

It  has  the  only  “effect  machine”  in 
Milwaukee,  capable  of  producing  a hun- 
dred and  one  varieties  of  sounds  as  they 


are  portrayed  on  the  screen,  from  the 
whistle  of  a canary  to  the  roar  of  a canon 
and  the  purr  of  an  airplane  motor. 

It  has  a $120,000  ventilating  system 
controlled  by  a mechanical  weather  man. 

It  has  a mezzanine  promenade  of  rare 
beauty. 

Its  lobby  and  promenade  walls  are 
hung  with  art  works  of  the  greatest 
masters. 

Its  curtains  represent  an  outlay  of 
thousands  of  dollars. 

It  has  a score  of  other  features,  prob- 
ably just  as  important,  which  make  it 
the  wonder  house  of  the  state. 

=|:  * 

Its  light  visible  , for  twenty  miles,  the 
73  foot  sign,  flashing  the  message,  “Saxe’s 
Wisconsin,”  gives  the  first  evidence  of 
the  greatness  of  the  house.  A total  of 
2,100  lamps  are  used  in  this  fixture  alone, 
of  which  1,500  form  three  rows  of  a col- 
ored running  border  and  the  remainder 
form  the  words,  “Saxe’s  Wisconsin”  in 
daylight  blue.  Each  letter  in  “Wiscon- 
sin” is  more  than  five  feet  high. 

The  building  itself  is  of  cream  color 
block  effect  and  is  six  stories  high,  the 
main  floor,  besides  containing  the  theatre 
entrance,  being  devoted  to  stores  as  are 
also  the  second  and  third  floors.  The  re- 
maining stories  are  occupied  by  offices. 

On  the  alley  side  are  ten  fire  escapes 
running  the  height  of  the  building,  the 
greatest  number  on  any  structure  in  the 
city. 

* * * 

Under  the  same  roof  as  the  theatre,  is 
a roof  garden  covering  approximately  a 
half  block  square,  said  to  be  the  largest 
in  the  country,  while  the  basement  houses 
a monster  recreation  parlor,  featuring 
bowling  alleys  and  billiard  tables.  Thus 
is  afforded  a highly  diversified  program 
of  entertainment  under  one  roof  for  all 
members  of  the  family,  no  matter  what 
their  particular  whims  are. 

The  lobby  is  comparatively  small,  being 
100  by  37  feet.  This  is  due  to  the  fact 
that  it  is  primarily  an  entrance  to  the 
theater,  not  a rest  room,  since  such  con^ 
venience  is  provided  elsewhere.  What 
the  lobby  lacks  in  size,  however,  it  makes 
up  in  beauty  which  is  enhanced  by  a se- 
ries of  pillars  extending  three  stories  up- 
ward to  a ceiling  of  highly  decorative 
design.  On  its  walls  are  magnificent  cur- 
tains and  a number  of  paintings  that  rep- 
resent a small  fortune. 

+ * * 

At  the  end  of  the  lobby  is  a winding 
marble  stairway  leading  to  the  mezzanine 
promenade  and  balcony,  while  on  the 
opposite  side  is  a stairway  to  the  recrea- 
tion basement. 

The  ai:ditorium  is  divided  intq  six 
aisles,  being  the  widest  in  the  city.  A 
force  of  thirty  ushers  has  been  retained. 
Relieving  congestion  and  simplifying  the 
work  of  the  ushers  is  an  enunciator  sys- 
tem which,  in  response  to  the  pressing  of 
buttons,  lists  the  number  and  position 
of  vacant  seats  in  the  balcony  and  on  the 
mezzanine  floor. 

* * * 

A system  of  indirect  lights,  all  wired 
in  three  colors,  and  operated  on  a Major 
system  control  plan  installed  by  the 
Frank  Adam  Electric  Co.  allows  for 
unusual  blending  of  colors,  illuminating 
the  interior.  The  entire  system  is  op- 
erated by  means  of  a series  of  small  lev- 
ers on  a remote  control  board  on  the 
stage. 

The  central  dome,  which  required  sev- 
(Continued  on  page  XVIII) 
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WASTE  CAN:  This  piece 
of  equipment  recom- 
mends itself  as  safety 
equipment  for  the  booth, 
CIS  a resting  place  for 
scraps  of  film,  oiling  rags 
and  waste  of  cill  kinds 
that  might  constitute  a 
fire  hazard. 


ARC  CONTROL:  When  the  gap  burns  away  to  a certain  length  increas- 
ing the  voltage  the  automatic  arc  control  begins  feeding  the  carbon.  It 
has  been  found  to  be  the  solution  in  many  cases  of  obtaining  proper  light. 


SAFETY  CAN:  The  safety 
pictured  herewith  wais  designed 
to  hold  him  cement  or  inflam- 
mable liquids. 


TICKET  HOLDERS: 
Illustrated  herewith 
are  two  simple  ticket 
roll  holders,  which 
can  always  be  accom- 
modated in  any  ticket 
booth. 


A BEAUTIFUL  lobby  display  frame,  handsomely  finished  and  backed 
with  velour.  The  glass  door  swings  on  hinges.  It  measures  36  inches 
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Skillful  cinematography  exacts  accurate  re- 
production— ^from  highest  light  to  deepest 
shadow  the  full  scale  of  tones  in  the  negative 
must  be  secured  in  the  print. 

EASTMAN 
POSITIVE  FILM 


Gives  faithful  reproduction  no  matter  how 
delicate  the  detail.  Look  for  the  identifica- 
tion— “Eastman”  and  “Kodak”  — in  black 
letters  in  the  transparent  margin. 

Eastman  Film,  both  regular  and 
tinted  base,  is  available  in  thou- 
sand foot  lengths. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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A Couch  Sys- 
tem  keeps 
every  part  of 
your  house  in 
immediate 
touch  with 
every  other 
part,  and  all  in 
touch  with  the 
manager’s  of- 
fice. 


Do  You  Control  Your  Performance? 

Do  your  box  office,  inside  man,  balcony  and  orchestra  all  work  together? 
Or  are  your  program's  delayed  and  your  service  hindered  because  they  are 
working  separately,  trying  to  cooperate  bj'  guess-work?  A Couch  System 
of  Intercommunicating  Telephones  will  connect  each  department  of  your 
theater  with  every  other.  Please  your  patronage  with  new-style,  efficient 
ushering-service  by  regulating  the  inflow  of  patrons  by  phone! 

Write  for  Bulletins  today! 


S.  H.  COUCH  COMPANY,  Inc. 

Established  1894 

TELEPHONE  MANUFACTURERS 

Office  and  Factory,  Norfolk  Downs,  Mass. 

Branch  Offices:  Boston,  170  Purchase  St.;  Chicago,  337  W.  Madison  St. 


SALES  REPRESENTATIVES 


San  PVancisco, 

515  ^larket  St., 

SIKRRA  ELECTRIC  CO.,  INC. 
Los  Angeles, 

301  Roberts  Bldg. . 
SIERRA  ELEf’TKIC  CO.,  INC. 


G.  L. 


Se'attlO'.  Wash. 

222  Hinckley  Bldg., 

SIERRA  ELECTRIC  CO.,  INC. 
New  York,  N.  Y., 

42S  Broadway. 

S.  H.  ('OlUTl  COMPANY.  INC. 
Montreal,  P.  Q..  Canada, 

3 St.  Nicholas  Street, 

MACGTI  LIATIAY  & (^OMPANY.  IJ] 


Priladelplua,  Pa. 

1723  Sansom  St.. 

.TOHN  R.  HOLLINGSWORTH 
Pittsburgh.  Pa.. 

30.5  Seventh  Ave. . 

.T.  A.  .lACQUES 


Scenery— Picture  Sets— Draperies 
Velour  and  Velvet  Curtains 


Dependable  Service** 

NOVELTY  SCENIC  STUDIOS 

220  West  Forty-Sixth  Street  New  York 


COMPLETE  THEATRE  EQUIPMENT 


SIMPLEX 

Distributor  for  Western  Pennsylvania,  14  Coun- 
ties in  Southeastern  Ohio,  West  Virginia,  East  of 
Kanawha  River. 


THE  HERTNER  TRANSVERTER 

“If  you  want  it  quick,  call  us” 

Phone  GRANT  0586 

Hollis,  Smith,  Morton  Co. 

Inc. 

1024  FORBES  ST.  PITTSBURG,  PA. 


New  Saxe  Theatre 

Ranks  With  Finest 

{Continued  from  page  XV) 


eral  carloads  of  decorative  plaster,  con- 
tains 350  lamps,  while  the  great  pros- 
cenium arch  has  420  lights.  Two  cove 
lights  are  located  underneath  the  mezza- 
nine floor,  while  numerous  niches  are  in 
various  parts  of  the  house. 

In  addition,  there  are  more  than  200 
spot  lights,  one  hundred  of  which  are 
on  the  stage,  while  the  others  are  scat- 
tered about  in  various  parts  of  the  house. 
Every  lighting  effect  known  will  be  pos- 
sible as  a result,  giving  a touch  of  un- 
usual realism  to  prologue  scenes  in  par- 
ticular. 

The  color  scheme  of  the  auditorium  is 
ivory  trimmed  with  blue  and  gold  with 
highly  ornamental  touches  and  set  off  by 
purple  magenta  curtains. 

* * * 

The  orchestra  pit  is  the  center  of  many 
wonders.  Thirty  musicians  under  the  di- 
rection of  Rudolph  Kopp,  late  of  the  Chi- 
cago theatre,  will  hold  forth  in  a pit  visi- 
ble from  every  seat  in  the  house  and 
flanked  on  both  sides  by  organs.  There 
is  room  for  twenty  more  musicians,  if  the 


Lobby  of  Saxe’s  new  Wisconsin  theatre. 

necessity  arises.  The  organs  are  con- 
structed on  hydraulic  lifts  which  will  raise 
the  instruments  above  the  level  of  the 
pit  during  numbers  in  which  they  are 
featured  and  lower  them  immediately  af- 
terwards. 

The  “effect  machine”  is  operated  by  a 
series  of  buttons  at  the  drummer’s  seat, 
although  the  mechanical  device  itself  is 
underneath  the  stage. 

The  organ  chambers,  set  off  by  silver 
tinseled  curtains  upon  which  are  directed 
the  rays  of  a series  of  spotlights,  harmo- 
nize with  the  decorative  stage  setting. 
They  contain  organ  pipes  which  range 
from  the  diameter  of  a pencil  to  that  large 
enough  to  hold  three  men.  In  the  center 
of  the  loft  is  a masonry  jar,  standing  four 
feet  high  and  containing  flowers  and 
plants. 

^ 

The  main  floor  contains  approximately 
1,400  of  the  3,500  seats,  the  majority  of 
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the  remainder  being  in  the  balcony.  The 
mezzanine  floor  holds  only  several  hun- 
dred. Each  seat  has  a twelve  spring  leather 
cushion  and  velour  back  making  for  the 
greatest  possible  comfort.  On  each 
standard  is  a gold  W. 

Throughout  the  interior  is  apparent  the 
hand  of  Eddie  J.  Weisfeldt,  who  as  di- 
rector of  production  holds  the  highest 
executive  position  in  the  house.  His 
ideas  are  incorporated  in  the  decorating 
scheme,  the  curtains,  the  lighting  and 
stage  effects.  During  the  course  of  con- 
struction he  made  rough  drawings  of  his 
ideas  and  Albert  Koppock,  theatrical  spe- 
cialist, put  the  finishing  touches  upon 
them. 

The  stage  of  the  theatre  is  of  vast  pro- 
portions. From  floor  to  gridiron  it  is  60 
feet;  from  wall  to  wall,  80  feet  and  from 
proscenium  arch  to  the  rear  "wall,  30  feet. 

Curtain  equipment  consists  of  one  sil- 
ver tinseled  drop  valued  at  $800;  one 
pink  duvetyne  drop  printed  in  gold  with 
draped  legs  to  match;  two  metalline  cur- 
tains; one  pineapple  silk  curtain  and 
others. 

* * * 

A feature  back  stage  is  a wild  animal 
room,  fully  equipped  with  all  the  necessi- 
ties for  the  housing  of  beasts  used  in 

prologues  or  for  other  purposes. 

A quick  change  room  and  prop  room 
are  also  on  a level  with  the  stage,  while 
nine  dressing  rooms  extend  upwards  for 
three  stories. 

In  the  center  of  the  stage  floor  are 
nine  sectional  trap  doors  which  may  be 
opened  singly  or  together. 

The  stage  rigging  consists  entirely  of 
the  counter-weight  system.  By  means 

of  hydraulic  lifts  and  other  devices  it  will 
be  possible  to  convert  the  stage  from 
motion  picture  to  grand  opera  purposes 
within  a few  minutes. 

Below  stage  is  a theatre  in  itself,  exec- 
utive offices,  carpenter  shop,  stage  at- 
tendant’s office,  library,  music  room,  pic- 
ture rehearsal  room,  chorus  girls’  room, 
ventilating  system,  effect  machine, 
switchboard  and  lockers  all  being  pro- 
vided there. 

Of  these,  the  rehearsal  room  stands 
out  as  the  most  important.  It  is  equip- 
ped in  true  theatre  fashion  with  opera 
seats,  piano,  projection  booth,  speedom- 
eter and  numerous  other  features.  It  is 
intended  to  eliminate  the  evil  arising  from 
judging  pictures  in  improper  sur- 
roundings. 

* * * 

The  ventilating  system  is  the  product 
of  the  Vilter  Manufacturing  company  of 
Milwaukee.  Patrons  of  the  showhouse 
will  enjoy  “man-made”  weather  of  the 
purest  type.  The  system  will  handle 
more  than  7,260.000  cubic  feet  of  air 
hourly,  washing,  heating  or  cooling  it  and 
distributing  it  evenly  about  the  theatre. 

The  cooling  plant  was  installed  at  a 
cost  of  $65,000  alone.  In  the  summer  it 
will  cool  as  much  air  daily  as' would  be 
cooled  by  1'60  tons  of  ice. 

The  projection  booth  of  the  theater  is 
equipped  with  three  Motiograph  machines 
in  addition  to  three  spotlights  and  two 
double  dissolver  stereopticon  machines, 
installed  under  the  direction  of  L.  P. 
Langford  of  the  Wisconsin  Theatre  Sup- 
ply company. 

The  machines  have  a throw  of  146  feet 
with  a resultant  picture,  fifteen  by  twenty 
feet. 

The  mezzanine  floor,  heavily  carpeted 
and  richly  hung,  is  the  rest  room  of  the 
theatre.  A three  piece  orchestra  will  play 
soothing  melodies  on  the  promenade 
which  contains  among  other  things  a val- 
uable reproducing  piano.  Soft  chairs 
and  lounges  are  provided  along  with  tel- 
ephone and  writing  desks.  Extending 
{Continued  on  page  XX) 


EDWARDS  SHEET  METAL 
MARQUEES  or  CANOPIES 

For  use  over  entrances  to  theatres,  hotels,  cafes,  store  huildiners,  etc.  A work  of  art 
and  they  have  the  massive  and  ornamental  appearance  of  cast  iron,  at  but  a fraction  of 
the  cost.  Furnished  complete,  easy  to  erect — Made  of  galvanized  iron  or  copper  in  any 
style  or  size  desired.  Shipped  in  largest  convenient  sections,  with  glass  packed  sep- 
arately. Our  large  catalog  showing  complete  line  Marquises  or  Canopies,  Balconies, 
Cornices,  Theatre  Fronts,  Signs,  Skylights,  Metal  Roofing,  Metal  Ceilings  and  Walls, 
etc.,  sent  free  on  request. 

The  Edwards  Manufacturing  Co. 

409-459  East  Fifth  St.  Cincinnati,  Ohio 

The  World’s  Largest  Manufacturers  of  Metal  Roofing,  Metal  Shingles, 

Metal  Spanish  Tile,  Metal  Ceilings,  Metal  Garages,  Portable 
Buildings,  Rolling  Steel  Doors,  Partitions,  etc. 


The  Screen  of  Quality 

GIVES  YOU 

CLEARER  DEFINITION  WITHOUT  EYE  STRAIN 

USE  THE 

NATIONAL 

flLASS-READ-giCREEN 

(Patented) 

and  be  convinced 


DURA  RLE-  IV A SHA  RLE 


Full  information  upon  request 

THE  NATIONAL  SCREEN  CO. 

Factory;  1549  E.  21st  St.,  Cleveland,  O.  Sales  Office : Film  Bldg.,  Cleveland,  O. 


THE  GEOMETRIC  SAFETY  REEL 

USED  AS  STANDARD 
THE  LARGEST  PRODUCERS 

The  Double  Edge  Prevents  Cutting  Operator’s  Fingers 

The  Rolled  Edge  Strength 

The  Geometric  Stamping  Co. 

221  E.  131st  STREET  CLEVELAND,  OHIO 
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YOUR  PUBLIC 

Deserves  a Perfect  Picture 
THIS 

Can  only  be  had  by  using 

SNAPLITE  LENSES 

See  Your  Dealer  or  Write 

Kollmorgen  Optical  Corporation 

35  Steuben  Street  Brooklyn,  N.  Y.,  U.  S.  A. 

WE  ALSO  MANUFACTURE  SNAPLITE  JR.  LENSES  FOR  PORTABLE  MACHINES 


National 

Prelector  Carbons 

throw  on  the 
screen  all  that  is 
in  the  picture 

Pictures  in  light — these 
are  your  stock  in  trade. 

The  best  film  in  the  world 
is  only  as  good  as  the 
light  you  project  through 
it  to  the  screen.  National 
Projector  Carbons  pro- 
duce a light  that  is  steady, 
brilliant,  and  gives  the 
film  its  full  value. 

Use  National  Carbons 

NATIONAL  CARBON  CO.,  Inc. 
Cleveland,  Ohio 
San  Francisco,  Cal. 

Canadian  National  Carbon  Co.,  Limited 
Factory  and  Offices:  Toronto,  Ontario 


SPECIAL 
ROLL 
TICKETS 

Your  own  special  Ticket, 
any  colors,  accurately  num- 
bered ; every  roll  guaranteed . 
Coupon  Tickets  for  Prize 
Drawings:  5,000,  $6.00. 
Prompt  shipments.  Cash 
with  the  order.  Get  samples. 
Send  diagram  for  Reserved 
Seat  Coupon  Tickets,  serial 
or  dated.  All  tickets  must 
.conform  to  Government  reg- 
ulations and' beat  establish- 
ed price  of  admission  and  tax  paid. 
SPECIAL  TICKET  PRICES 

Five  Thousand $3.00 

Ten  Thousand 5.50 

Fifteen  Thousand 6.50 

Twenty-Five  Thousand 7.50 

Fifty  Thousand  10.50 

One  Hundred  Thousand 15.00 

National  Ticket  Co.  Shamokin,  Pa. 


LENSES 


repaired — replaced — made  to  order 


CAMERA  STUDIO 

MEN  MANAGERS 


We  remove  that  stain  and  discoloration 
from  your  choice  lenses 


JONES  & HEWETT  OPTICAL  CO. 

2-4  GORDON  STREET 
BOSTON  - 30  - MASS. 
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upwards  for  two  stories  is  an  arched  win- 
dow at  which  is  a handsome  statue  visible 
from  the  outside.  To  one  side  is  a cos- 
metic room  for  the  use  of  women  patrons 
while  at  another  side  is  a smoking  room 
for  the  men. 

The  lower  portion  of  the  balcony  is 
reached  by  a stairway  leading  from  the 
mezzanine  floor,  while  the  upper  portion 
is  reached  by  another  stairway. 

* * * 

In  keeping  with  the  surroundings,  the 
opening  night  was  a brilliant  event, 
attracting  a select  audience  composed  of 
city  and  state  officials,  leaders  in  the  the- 
atrical field,  newspaper  editors  from  cities 
throughout  the  state,  art  critics  and 
others. 

A program  dedicated  to  the  state  after 
which  the  theatre  has  been  named  was  an 
opening  attraction. 

Completion  of  the  Wisconsin  comes 
after  a year  and  a half  of  effort,  during 
which  an  army  of  men  worked  unceas- 
ingly at  the  gigantic  task  of  wrecking 
the  old  buildings  at  Sixth  street  and 
Grand  avenue  for  an  area  half  block 
square,  digging  an  excavation  of  unusual 
depth  and  constructing  the  new  building. 

The  staff  of  the  new  theatre  has  been 
announced  as  folows: 

Thomas  Saxe,  general  manager. 

Eddie  J.  Weisfeldt,  formerly  manager 
of  Saxe’s  Strand,  director  of  production. 

Harold  Davey,  late  of  the  Strand  in 
New  York,  director  of  service,  being"  in 
charge  of  the  front  of  the  house  and  di- 
rectly in  charge  of  approximately  fifty 
employes. 

Rudolph  Kopp,  director  of  music. 

Charles  Brewster,  director  of  electricity. 

Jack  Cuddy,  director  of  publicity. 

Architects  who  designed  the  building 
are  Rapp  and  Rapp  of  Chicago,  designers 
of  the  Chicago  and  other  notable  play- 
houses. 

Olympia  Theatre  at 
Altoona,  Pa.,  Being 
Extensively  Rebuilt 

A comprehensive  remodeling  program 
is  under  way  on  the  Olympia  theatre  at 
Altoona,  Pa.,  owned  by  A.  Notopolous. 
The  work  being  done  will  cost  approxi- 
mately $25,000  and  is  being  performed 
under  the.  supervision  of  Architect  Walter 
Frieling,  1312  14th  avenue  of  that  city. 
The  theatre  will  seat  1,400. 

The  main  auditorium  will  be  remodeled 
and  the  ceiling  raised.  New  composition 
flooring  is  to  be  laid  and  throughout 
there  will  be  new  ornamental  decora- 
tions, with  new  seats,  a new  proscenium 
arch,  curtain  and  stage  rigging  also  being 
included  in  the  plans. 


Portland,  Ore. — W.  A.  Graeper  will 
erect  a new  theatre  in  Portland,  accord- 
ing to  public  announcement.  Architect 
Edward  A.  Aliller  is  preparing  plans. 

* 

Fond  Du  Lac,  Wis.— -Plans  for  the  con- 
struction of  a new  Fischer-Paramount 
theatre  are  now  in  the  hands  of  the  city 
council  here.  R.  Levine  & Co.,  Chicago 
architects,  have  prepared  plans. 
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I New  Development  in  Safety  | 
I Type  Switchboard  | 
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The  illustration  below  shows  one  dead 
front  switch  unit.  These  units  are  ob- 
tainable as  single  switches  made  up  in 


two,  three  or  four  pole  up  to  600  ampere 
capacity  or  grouped  as  required  with 
or  without  bus  bar  connection.  Thus,  a 
dead  front  switchboard  could  be  con- 
structed by  assembling  one  or  more  of 
these  units  on  an  angle  iron  frame  with 
the  electrical  contractor  making  the  neces- 
sary connections  in  the  space  allotted  for 
same. 

A description  of  the  various  working 
parts  is  as  follows: 


A — Grip — In  the  industrial  type  this  is 
stationary  but  in  the  theatre  type  this 
grip  can  be  devolved,  engaging  with  the 
present  arrangement  which  subjects  the 
switch  to  master  control  as  desired. 

B — Handle  casting. 

C — Cam — Its  function  is  to  hold  the 
handle  in  center  position,  thus  keeping  it 
in  line  with  the  switch  mechanism  and  in 
the  theatre  type  plays  an  important  part 
in  the  pre-set  mechanism. 

D — 1-inch  cold  roll  shaft.  In  group 
mounting  one  shaft  connects  all  switches 
in  that  group. 

E — Bearing  bracket. 

F — Slate,  steel  or  skeleton  frame  work 
for  supporting  switch  unit  and  handle 
unit. 

G — Space  for  bus  bar  or  cable  con- 
nections. 

H— Switch.  The  illustration  shows 
100  ampere  switch  with  30  ampere  fuse 
holders,  a special  construction  to  insure 
rigidity.  The  switches  can  be  furnished 
front  or  back  connected  or  a combination 
of  both.  If  it  should  become  necessary 
to  replace  a damaged  part  of  this  switch 
it  could  be  obtained  from  a local  supply 
house  or  electrical  shop,  as  all  parts  are 
standard  switch  parts. 

I — inch  cold  roll  cross  links. 

J — 54x1  inch  or  larger  band  iron 
bracket  supporting  switch  mechanism. 


Small  Houses 
and  Remodeling 

An  exhibitor  from  a small  town 
in  Kansas  writes  as  follows: 

“We  wish  to  remodel  two-story 
brick  building  50x140  into  theatre 
seating  about  800  suitable  for  small 
town  but  without  putting  too  much 
expense  into  it.  Have  never  seen 
anything  in  ‘Better  Theatres’  along 
lines  of  house  suitable  for  small 
town,  or  any  article  on  a remodel- 
ing job  and  believe  both  would  be 
of  interest  to  small  town  exhib- 
itors. 


A number  of  articles  on  both 
subjects  mentioned  have  appeared 
in  various  issues  of  “Better  Thea- 
tres.” In  the  September,  1923,  Box 
Office  Record  as  well  as  in  the  new 
B.  O.  R. — the  one  for  March,  1924 
— is  published  a complete  list  of 
articles  which  have  appeared  in 
“Better  Theatres”  with  a brief  out- 
line as  to  the  nature  of  the  article 
and  stating  when  drawings  or 
other  illustrations  accompanied. 


Bellaire,  O. — This  city  is  to  have  a new 
theatre  with  a seating  capacity  of  1,800. 
The  project  is  sponsored  by  Spragg 
Amusement  Company. 


New  Balboa  Theatre 
Costing  $800,000  Is 
Opened  at  San  Diego 

The  Balboa,  hailed  as  San  Diego’s  new- 
est and  finest  theatre,  and  erected  at  a 
cost  of  $800,000,  was  completed  and 
thrown  open  to  the  public  last  month. 
The  theatre  was  built  by  Robert  E.  Hicks, 
from  plans  by  Architect  William  H. 
Wheeler.  West  Coast  Theatres,  Inc.,  of 
which  M.  Gore  is  president,  will  be  asso- 


M.  Gore  W.  H.  Wheeler 

dated  with  Mr.  Hicks  in  conducting  the 
new  playhouse. 

The  Balboa  is  an  impressive  structure 
with  an  exterior  done  in  Spanish 
renaissance.  The  building  is  located  on  a 
corner  lot  and  is  equivalent  of  five  stories 
in  height,  housing  also  thirty-four  offices 
and  six  stores. 

A feature  of  the  theatre’s  interior  is 
said  to  be  the  replicas  of  famous  water- 
falls, which,  with  the  aid  of  a clever 
lighting  scheme,  creates  a charming  di- 
version during  intermissions. 

The  seating  capacity  of  the  Balboa  is 
2,000.  Dressing  rooms  to  accommodate 
80  performers  have  been  provided  in  the 
basement,  while  the  orchestra  pit  has 
been  designed  to  care  for  75  musicians. 


Where  Equipment  Exhibit  Will  Be  Held 


Floor  plan  of  exhibit  hall  at  Hotel  Winton,  Cleveland,  where  manufacturers  will  show 
products  in  connection  with  the  annual  convention  of  the  Association  of  Motion 
Picture  Equipment  Dealers  of  America  on  July  14  to  19. 


A NUMBER  of  reservations  have  al- 
ready been  received  for  exhibiting 
space  at  the  annual  convention  of  the 
Association  of  Motion  Picture  Equipment 
Dealers  of  America,  Hotel  Winton, 
Cleveland,  July  14  to  19,  according  to 
Secretary  Frank  F.  Barth.  In  fact,  Mr. 
Barth  states  that  so  many  inquiries  have 
been  received  that  a limit  of  one  booth 
to  each  manufacturer  has  been  placed. 


There  will  be  no  charge  for  space,  but 
the  Hotel  Winton  will  charge  $7.00  per 
booth  for  erecting  them,  painting  and 
tearing  down.  If  electrical  connections 
are  required  arrangements  have  been 
made  to  have  the  work  done  by  hotel 
electricians  at  cost. 

All  exhibits  must  be  in  place  by  11 
a.  m.  Monday,  July  14,  and  left  intact 
until  Saturday  morning,  July  19. 
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Prepare  for 
Hot  Weather 
Business 

Change  Your  Theatre 
‘‘Interior”  from  the 
dark)  warm,  stuffy 
Winter  Dress  to  Invit- 
ing Summery  Coolness 

(INEXPENSIVE  AND  SIMPLE) 


UPHOLSTERED  CHAIR  BACK 


VENEER  CHAIR  BACK 


PER-FECT-FIT 

THEATRE  CHAIR  COVERS 
MAKE  THE  CHANGE  LIKE 
MAGIC  — A Necessity  for 
Every  Theatre.” 


Lasting  the  Life  of  Your  Chairs 


REVERSIBLE  — Not  necessary  to 
launder  during  entire  summer 
season.  Hot,  sticky,  repulsive 
chairs  will  not  sell  tickets. 


WRITE  NOW  FOR  SAMPLE  MATERIALS 
AND  PRICES 

TEXTILE  SPECIALTIES  CO. 

Pioneer  and  Broadway 

CINCINNATI,  OHIO 


Theatres  to  Join 
in  Music  Week 
Celebration 

ARTICIPATION  by  motion  picture 
houses  in  local  observances  of  the 
National  Music  Week,  May  4 to  10,  is 
being  utilized  to  bring  about  a still 
greater  use  of  the  best  music  in  the  pro- 
grams of  such  houses.  Managers  of 
these  theatres  are  paraphrasing  the  slo- 
gan of  Music  Week,  “Give  More 
Thought  to  Music,”  to  the  effect  that 
their  patrons  are  to  give  more  thought 
to  the  music  that  is  offered  to  them  with 
their  motion-picture  bill  of  fare.  Houses 
which  put  on  an  ambitious  musical  pro- 
gram, such  as  those  of  the  leading  metro- 
politan picture  palaces,  may  well  remind 
the  audience  of  the  important  part  that 
music  plays  in  that  program.  Indeed, 
they  may  well  announce  on  the  screen 
the  amount  which  the  house  has  spent 
during  the  year  for  its  musical  features. 

^ ^ j}c 

In  houses  where  the  music  program 
has  not  heretofore  been  given  such  prom- 
inence, it  is  expected  by  the  National 
Music  Week  Committee  that  a greater 
stressing  of  music  will  be  evidenced  in 
the  future  because  of  the  cooperation  be- 
tween the  local  Music  Week  committee 
and  the  theatre  manager.  For  instance, 
the  average  small  city  does  not  have  as 
great  musical  resources  in  the  way  of 
trained  artists  as  the  metropolitan  cen- 
ters with  their  scores  of  nationally 
known  musicians.  However,  it  is  pos- 
sible for  the  manager,  through  the  coop- 
eration of  the  Music  Week  committee,  to 
present  during  the  National  Music  Week, 
May  4 to  10,  the  best  artists  which  the 
town  affords.  The  resultant  enjoyment 
of  good  music  is  expected  to  make  the 
public  realize  what  an  attractive  part  of 
a picture  program  such  musical  features 
may  be,  whereby  the  manager  will  be 
encouraged  to  make  such  features  a 
prominent  part  of  his  institution. 

In  the  printed  matter  issued  by  the  Na- 
tional Music  Week  Committee  from  its 
headquarters  at  105  West  40th  Street  New 
York  City,  specific  suggestions  for  mo- 
tion picture  houses  are  transmitted  to 
the  local  Music  Week  committees.  These 
call,  first,  for  the  showing  of  films  on 
musical  subjects,  a list  of  which  may  be 
obtained  upon  request  to  the  national 
committee.  The  committee  is  recom- 
mending especially  the  use  of  films 
which  call  for  a standard  musical  accom- 
paniment, such  as  the  picturizations  of 
“Carmen,”  and  also  films  which  intro- 
duce community  singing  by  the  audience. 

* * si: 

In  the  latter  case  it  is  suggested  that 
the  local  Music  Week  committee  coop- 
erate with  the  management  in  supplying 
a trained  community  song  leader.  The 
committee  further  suggests  the  featuring 
of  groups  of  solos  or  ensemble  numbers 
by  local  soloists,  choruses  or  orchestras 
as  arranged  for  by  the  local  committee. 

The  picture  theatres  are  also  making 
announcements  of  the  local  Music  Week 
events  on  their  billboards,  in  their  pro- 
grams and  in  other  advertising.  They 
are  also  showing  on  the  screen  the  of- 
ficial National  Music  Week  announce- 
ment slide,  which  is  to  be  bought  from 
the  national  committee  at  the  actual  cost 
price,  ten  cents.  This  mica  slide  bears  the 
text:  “N^ional  Music  Week — May  4th 
to  10th — Give  More  Thought  to  Music.” 

jK  * * 

Any  theatre  manager  may  obtain  a 
leaflet  containing  complete  suggestions 
for  his  Music  Week  participation  upon 
application  to  the  National  Music  Week 
Committee  at  the  above  address. 


The  “Empress"  sign  is  topped  by  a - 
crown  whose  jewels  sparkle  like  real 
ones  as  the  lights  flash  off  and  on. 


Does  Your 
Electric  Sign 
WORK 

for  Attention 

WAIT 

for  Attention  ? 

Do  you  pay  good  money  for  your 
electric  sign — then  let  it  wait  for 
attention,  when,  for  a small  addi- 
tional cost,  it  would  hustle  for 
attention? 

Motion  and  Color 

will  double  the  effectiveness  of 
your  electric  sign. 

The  dependable  way  to  get  motion 
is  with  the  flasher  used  in  85%  of 
the  country’s  flashing  signs. 


Flasher 


As  faithful  as  electricity  itself. 
Always  works.  Rugged,  reliable, 
and  easy  to  maintain.  First  cost 
is  low,  the  saving  in  current  pays 
you  back  in  a short  time. 

Color 
Hoods 

provides  color  easiest,  cheapest, 
most  brilliantly.  They  protect  the 
lamp,  and  figure  40  per  cent 
cheaper  at  least  than  dipped  bulbs. 

Write  for  Valuable  Folder 
•‘COLOR”  and  “MOTION” 


2651  W.  Congress  St.,  CHICAGO 


April  26,  1924 


EXHIBITORS  HERALD 


XXIII 


WomanSupervises 
Large  Theatre 

Supervising  the  erection  of  a $1,500,000 
theatre — this  is  the  unusual  feat  being 
accomplished  by  Miss  Anne  Dornan, 
woman  architect  on  the  staff  of  Thomas 
W.  Lamb,  well  known  theatre  architect 
of  New  York.  Miss  Dornan  may  be 
found  any  day  in  a little  house  perched 


Miss  Anne  Dornan 


over  the  sidewalk  at  Washington  ave- 
nue and  Eighth  street,  St.  Louis,  where 
the  new  Loew  theatre  building  is  raising 
itself  skyward. 

Miss  Nornan  is  said  to  be  the  only 
woman  in  this  country  engaged  in  the 
work  of  theatre  construction,  and  has 
to  her  credit  the  successful  completion 
of  some  sixty  theatre  projects. 

The  foundation  for  her  training  for  her 
work  was  gained  at  the  Columbia  Uni- 
versity in  New  York,  where  she  studied 
architecture,  graduating  with  the  degree 
of  Bachelor  of  Architecture.  For  a time 
Miss  Dornan  designed  homes,  hospitals 
and  other  buildings.  She  has  been  with 
the  Thomas  Lamb  organization  for  eight 
years,  during  which  her  work  of  super- 
intending theatre  construction  has  taken 
her  to  many  parts  of  the  country. 


Building  a Modem 

Small  Town  Theatre 

(Continued  from  page  VI) 


The 


operates  the  projection  arcs  in  series 
and  will  save  current 

BECAUSE 

It  uses  no  ballast,  has  no  resistance  loss,  is  of 
ball  bearing  construction  and  has  the  highest 

“TRANSVERTER”  will 

increase  the  quality  of  your 
projection 

BECAUfE 

It  produces  a strong  arc 
which  quickly  settles  down 
to  steady  burning. 

The  arc  once  set  maintains 
its  current  and  light  value 
regardless  of  its  length. 

The  arc  is  not  affected  by  rapid  line  fluctuations. 

The  arc  is  readily  set  to  the  current  value  re- 
quired for  dense  or  light  fdm  by  a simple  field 
regulator  adjustment. 


efficiency. 

The 


“TRANSVERTER”  will 

create  a feeling  of  satis- 
faction on  the  part  of  the 
management 

BECAUSE 

It  gives  the  best  results  at 
the  least  cost. 


■TRANSVERTER' 

creates  a feeling  of  satis- 
faction on  the  part  of  the 
projectionist 

BECAUSE 

It  gives  the  best  result  with 
the  greatest  ease  of  operation. 


“TRANSVERTER’. 

creates  a feeling  of  satis 
faction  on  the  part  of  the 
theatre  patrons 

BECAUSE 

It  produces  a steady  bril- 
liantly white  picture  at  all 
limes. 


THE  HERTNER 
ELECTRIC  CO. 

1900  West  114th  St., 
Cleveland,  Ohio 

(In  Canada:  Perkins  Electric,  Ltd. 


SUPREMACY 

IN  AUTOMATIC  CURTAIN  CONTROL  AND  TRACK  EQUIPMENT 


Patented 


THE 

Equipment  has  attained  the 
Highest  Point  of  Efficiency 


E.J.VALLEN  ELECTRICAL  CO. 

AKRON  _ _ _ OHIO 


snow  loads  that  prevail  in  this  region  and 
bear  in  mind  that  all  trusses  make  a clear 
span  and  no  columns  are  used.  The 
same  thought  was  given  the  side  wall  de- 
sign, not  only  to  carry  the  roof  load,  but 
to  insulate  against  cold,  which  equally  in- 
sulates against  heat  in  summer  and  after 
proper  investigation  we  decided  to  use 
a hard-burned,  heavy  duty  hollow  tile, 
designed  with  a matt  faced  brick  finish, 
for  exterior  surface.  By  this  construc- 
tion of  tile  there  were  two  dead  air  spaces 
at  all  points  of  exterior  walls  and  at  no 
point  will  there  be  a continuous  mortar 
joint  from  outside  to  inside.  Plastering 
on  the  inside  of  the  tile  is  entirely  feas- 
ible with  no  danger  from  marking  from 
mortar  or  capillary  attraction. 

* * 

In  my  next  article  I shall  cover  the  in- 
terior details  and  the  developments  up  to 
the  time  of  receiving  bids  on  the  work. 


Super-Lite  Screens 

If  your  present  screen  is  not  satisfactory 
get  in  touch  with  the  nearest  SUPER- 
LITE  DISTRIBUTOR  or  write  us. 

We  build  screens  to  meet  all  requirements. 

C.  S.  WERTSNER  & SON,  Mfrs. 

211-221  N.  ISth  Street  : Philadelphia,  Pa. 
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PRICES  CUT 

on  Roll  and  MacKine 

TICKETS 


OtJer  NOW 

at  these  prices; 

10,000  - 

- $6.00 

50,000  - 

- $11.00 

20,000  - 

. 7.25 

100,000  - 

- 15.00 

30,000  - 

- 8.50 

250,000  - 

- 35.00 

40,000  - 

- 9.75 

500,000  - 

- 65.00 

1,000.000  • 

- - $120.00 

One  or  two  colors  of  ink 
Inventory  numbering — FREE 

Net  F.  O.  B.  Pbiladelpbia  or  New  York.  Money  witb  order 

Qlobe ‘Ticket  Companij 

Specialists  in  Tickets  and  Checks  Since  1873 

122  N.  I21h  St.  Philadelphia.  Pa. 


(Patented) 


DOUBLE  - DISC 
SHUTTER 

Better  Light  Better  Projection 

Better  Pictures 

Mention  Make  of  Machines  Used 
Write  for  Free  Trial  Offer 

The  Double-Disc  Shutter  Co. 

2100  Payne  Avenue  - CLEVELAND,  O. 


“BETTER  SWITCHBOARDS” 

— for— 

THEATRE  and  PUBLIC  BUILDINGS 

Mininum  Floor  Space 
Unit  Construction 
Highest  Grade  Standard  Parts 
Pre-set  and  Master  Control 
Dead  Front — Open  Front 

WHEELER-GREEN  ELECTRIC  CO. 
ROCHESTER,  N.  Y. 


Theatre’s  History  an 

Inspiration  to  Showmen 

(.Continued  from  page  IX) 


constantly  in  mind  that  it  must  be 
of  the  best. 

It  does  not  take  long  for  an  audi- 
ence to  be  trained  to  know  quality, 
and  it  were  better  to  sacrifice  quan- 
tity to  quality. 

The  first  theatre  was  the  rear  end 
of  a cart.  It  then  became  a mov- 
able platform.  A platform  at  the 
base  of  a hill  and  the  hill  side  then 
became  the  stage  and  auditorium. 
Eventually  the  hillside  was  levelled 
off  and  more  comfortable  wooden 
and  stone  benches  were  installed. 
Then  the  architects  proceeded  to 
build  their  own  hill  and  thereby 


A Roman  Theatre 


place  the  theatre  in  a more  conveni- 
ent place  within  the  city  walls. 

* * * 

The  classical  theatre 'then  became 
a public  institution  and  great  stone 
structures  were  built  by  the  Greeks 
and  Romans.  With  the  decadence 
of  the  Roman  Empire,  paganism  and 
its  theatres  fell  with  it. 

Then  with  the  Christian  era  and 
the  Middle  Ages  came  the  religious 
drama,  shown  mainly  in  churches 
and  on  platforms  in  town  squares. 
Following  this  came  the  Commedia 
Dell  ’Arte,  performed  in  the  streets ; 
followed  by  the  drama  performed  in 
wooden  buildings  divided  into  stage 
for  actors  and  auditoriums  for  spec- 
tators, the  entire  structure  being 
roofed  over.  At  this  period  for  the 
first  time  artificial  light  was  intro- 
duced. 

In  the  next  period,  the  Renais- 
sance, we  find  the  proscenium  arch 
and  curtain  cutting  the  theatre  into 
two  parts,  the  entire  theatre  being 
constructed  of  stone  and  built  in  a 
great  measure  similar  to  the  modern 
theatre.  From  this  time  on,  it  is  a 
continued  succession  of  steps,  de- 
veloping g'reater  mechanical  and 
electrical  apparatuses. 

Theories  may  differ,  but  the  prac- 
tical qualities  still  remain  the  same. 
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What  the  theatre  of  the  future 
will  be  is  difficulty  to  prophesy,  for 
just  as  the  seventeenth  century  the- 
atre was  one  step  in  the  progression 
of  the  theatre,  so  are  we  now,  a step 
in  the  progress  of  the  theatre  of  the 
future. 

We  should  profit  by  our  past  ex- 
periences as  well  as  the  experiences 
of  other  artisans  who  have  endeav- 
ored to  produce  and  develop  a prac- 
tical “Theatre  Beautiful.” 

THE  END 


Stanley  Co.  Opens 
Newest  Theatre 

HE  Earle  theatre,  newest  addition  to 
the  chain  of  playhouses  owned  by  the 
Stanley  Company  of  America,  was 
opened  to  the  public  last  month.  The 
Earle  is  located  at  Eleventh  and  Market 
streets,  Philadelphia,  on  the  site  formerly 
occupied  by  the  old  Binghamton  hotel. 
It  has  a seating  capacity  of  3,000. 

The  total  expenditure  of  the  Stanley 
Company  on  the  site,  which  is  one  of  the 
most  expensive  on  Market  street;  the 
oftice  building,  which  rises  in  front  of 
the  theatre  proper;  the  theatre  itself  and 
its  lavish  decorations  is  said  to  be  in 
excess  of  $5,000,000. 

* SN 

Although  the  office  building  is  in  front 
of  the  theatre,  the  entrance  to  the  play- 
house is  directly  on  the  corner  of  Elev- 
enth and  Market  Stre.ets,  and  the  lobby 
is  in  the  office  building  proper. 

The  ticket  office  is  built  on  a beautiful 
veined  Levanto  marble,  carved  and 
moulded,  forming  a sumptuous  design. 
The  upper  half  is  made  of  solid  cast 
statuary  bronze. 

Above  the  marble  panels  reaching  to 
the  balcony  balustrade  a distinctive 
scheme  of  decoration  by  George  Hard- 
ing adorns  the  walls  and  carries  up  to 
the^  lofty  paneled  ceiling.  Architect  and 
artist  have  combined  their  talents  in  cre- 
ating an  atmosphere  of  classic  playful- 
ness. Mural  decorations  include  Neptune 
and  Amphitrite  and  the  earth,  the  latter 
suggesting  the  budding  of  spring.  Scat- 
tered about  these  outstanding  effects  are 
other  panels  illustrative  of  air.  fire,  w^ater 
and  earth,  each  with  unique  figures  and 
colorful  motives.  Above  the  stairways  is 
the  lunete  of  the  God  of  Rain  with  wide 
spreading  w'ings,  supporting  him  above 
the  clouds  of  rainbow,  the  end  of  which 
reaches  to  the  theatre  stage.  Violet 
Breche  and  white  marble,  both  from  the 
quarries  of  Italy,  form  the  chief  mate- 
rials below  the  paintings. 

* * * 

The  lobby  is  further  enhanced  by  a 
magnificent  Austrian  crystal  chandelier 
which  hangs  from  the  centre  of  the 
vaulted  ceiling,  while  the  floor  made  of 
terrazo  is  laid  out  in  beautiful  designs 
with  marble  inlays  in  varied  colorings 
and  with  designs  worked  in  brass  strips. 
Gorgeous  silk  and  damask  velour  draper- 
ies give  a very  rich  finish. 

Two  marble  staircases  lead  up  from 
the  lobby  to  the  mezzanine  floor  and  to 
the  balcony  at  this  floor,  which  overlooks 
the  lobby. 

Crowning  the  auditorium  is  a huge 
dome,  which  dominates  the  entire  audi- 
torium. It  is  a beautiful  composition 
with  a large  chandelier  hanging  from  the 
centre,  festooned  by  eight  smaller  chan- 

(Continued  on  following  page) 


Automatic  Film  Indicator  and  Warner 


This  instrument  automatically  indicates  how  many 
feet  of  film  there  are  on  the  reel  while  machine  is  run- 
ning and  in  addition  it  may  be  set  to  give  warning  at 
any  pre-determined  distance  from  end  of  reel  by  buz- 
zer ringing. 

DECREASES  FIRE  RISK 

INCREASES  OPERATORS’  EFFICIENCY  Circular) 

Listed  by  the  National  Board  of  Fire  LTderwriters. 

If  your  dealer  cannot  accommodate  you,  order  direct  from  us. 


Cinema  Specialty  Mfg.  Co.,  Inc.,  Gary,  Indiana 


Will  not  injure  film 


Satisfy  Your  Audience  By 
Giving  Them  Perfect  Projection 
Without  Interruption 


Consult  Your  Dealer  or  Write 

AUTOMATIC  DEVICES  CO. 

17  North  7th  St.  Allentown,  Pa. 


UNIVERSALLY  USED 

BY  ALL  PROGRESSIVE  THEATRES 

NATIONALLY  DISTRIBUTED 

BY  THE  BEST  EQUIPMENT  HOUSE 
IN  EACH  ZONE 


A.  D.C.  AUTOMATIC 
CURTAIN  CONTROL 


Battery  Supreme  Direct 
Fired  Heater 

A satisfactory  and  economical  so- 
lution of  your  heating  problem. 

SAVINGS  OF  35  TO  50% 

If  you  have  a heating  problem 
write  us  today. 


Supreme  Healer  & Ventilating  Corp. 

Engineers  and  Manufacturers 

1522  Olive  St.  St.  Louis,  Mo. 
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The  MINUSA  DE  LUXE  HIGH 
INTENSITY 

Our  latest  creation,  has  proven  a 
knockout  for  this  type  of  projection 
wherever  installed 

The  subdued  surface  of  this  screen 
retains  the  depth  and  detail  char- 
acteristic of  Minusa  products,  and 
always  essential  to  ideal  reproduction 


Samples  and  literature  upon  request 


MINUSA  CINE  SCREEN  CO. 


Bomont  at  Morgan 


St.  Louis 


1 


MEI4LP0USH 

Fop  Polishing 
Gold.SilvepBrass, 
Alummum.Nickel. 
CoppepJin,Zmc,etc. 


EUREKA  METAL  POLISH  CO.  onc.) 

4604  W.  Superior  Sl-  Phone  Mansfield  2514  Chicago,  lU. 


Twice  The  Shine 
In  Half  The  Time 
With  Half  The  Labor 
Lasting  Twice  As  Long 


We  also  Manufacture 

A POLISH  for  FURNITURE 
and  WOODWORK  which  is 
equal  to  our  Metal  Polish. 

Asfi  your  Dealer  or  write 

Eureka  Metal  Polish  Co. 

4604  Superior  St.,  Chicago,  111. 


KAUSALITE 


Ample  Illumination 


No  Glare 


‘*Watch  Your  Step!” 

is  a warning  that  is  cut  of  place  in 
the  modem  motion  picture  theatre. 
With  Kausalite  on  the  job  your 
patrons  readily  find  their  way  to 
and  from  their  seats.  And  there 
is  no  eye  glare. 

If  you’ll  take  the  time  to  compare, 
you’ll  buy  KAUSALITES. 

KAUSALITE  MANUFACTURING 
COMPANY 

6134  EVANS  AVENUE  CHICAGO.  ILL. 


(Continued  from  preceding  page) 
deliers  at  the  outer  circumference.  These 
with  the  cove  lights  of  the  dome  radiate 
a four-color  lighting  effect. 

The  decorations  of  the  auditorium  are 
in  cream,  green  and  gold,  with  the  drap- 
eries of  apricot  color,  silk  velour  and 
gold  and  silk  damask.  On  the  sides  the 
walls  are  paneled,  separated  by  pilasters 
of  sylvan  green  marble.  Between  these 
pilasters  are  hung,  painted  tapesiries  in 
the  style  of  Louis  XIV.  Suspend^-d  in 
front  of  each  tapestry  is  a beautiful  crys- 
tal chandelier  which  gives  forth  various 
colored  lighting  effects  and  enhances  the 
beauty  of  the  tapestries  themselves. 

* * 

Tlie  proscenium  arch,  which  is  62  feet 
wide  and  35  feet  high,  forms  a connect- 
ing link  between  the  box  features  on 
each  side  of  the  theatre,  and  is  one  of 
the  chief  embellishments  of  the  house. 
The  organ,  which  is  divided  in  two  and 
is  contained  in  two  organ  chambers — one 
on  either  side  of  the  house — is  one  of  the 
largest  and  most  perfect  instruments  ever 
built  by  the  Kimball  Piano  Company. 

On  the  top  of  the  balcony  and  to  the 
rear  is  located  the  projection  booth  hous- 
ing three  machines. 

There  are  15  dressing  rooms,  each  of 
which  has  been  equipped  with  modern 
appliances  for  the  comfort  of  the  actors. 
French  rest  rooms  for  women,  beauti- 
fully decorated  and  tastefully  furnished, 
and  four  English  smoking  rooms  for  the 
men  are  further  features  of  the  Earle. 

Build  Big  Theatre 
At  Joliet,  111. 

Excavation  is  under  way  at  Joliet,  111. 
for  the  Rialto  Square  theatre  building, 
a project  which  in.volves  an  expenditure 
of  $1,000,000  with  a theatre  accommo- 
dating 3,000.  Plans  for  the  structure  have 
been  prepared  by  Rapp  & Rapp,  Chicago 
architects.  It  is  hoped  to  complete  the 
building  in  January,  1925. 

The  frontage  of  the  theatre  building 
will  be  devoted  to  shops.  Main  entrance 
to  the  theatre  will  be  from  Chicago  street, 
with  a lobby  32  feet  wide.  On  each  side 
of  the  lobby  will  be  store  buildings  with 
50  feet  frontage  each.  There  will  be  an 
entrance  to  the  theatre  from  Van  Biiren 
street  and  Scott  street.  The  entrance 
lobbies  will  lead  to  a grand  foyer,  where 
the  ticket  office  will  be  located. 

^jc  * 

The  theatre  will  have  a depth  of  174 
feet,  with  1500  seats  on  the  main  floor  and 
805  seats  on  the  balcony.  Arrangements 
will  be  made,  in  the  floor  plan  for  an 
ultimate  seating  capacity  in  excess  of 
3,000. 

A refrigerator  plant  will  be  installed 
for  ventilating.  The  .'lir  will  be  washed 
and  cooled  in  the  summer  time  and 
washed  and  heated  in  the  winter  time  by 
use  of  what  is  called  a reversal  ventilating 
system. 

A recreation  building  will  be  placed 
under  the  theatre.  Plans  provide  for  12 
bowling  alleys,  12  billiard  tables,  a lunch 
room,  and  soda  fountain. 

The  recreation  basement  will  be  82  feet 
wide,  174  feet  long  and  have  an  L-shaped 
section  6.2  feet  by  50  feet. 

The  shops  fronting  the  theatre  building 
will  be  four  stories  in  height;  it  is  plan- 
ned to  complete  the  Van  Buren  street 
frontage  first  so  as  to  provide  shops  for 
merchants  now  occupying  quarters  on 
Chicago  street. 

The  building  will  he  reinforced  con- 
crete, structural  steel,  with  terra  cotta 
finish  and  face  brick  finish. 
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Urges  Full  Discussion  of  Small 
Exhibitors’  Music  Problem 


>•‘1  HAVE  read  with  great  interest 
the  article  on  ‘How  Much  Does 
Good  Music  Count,’  in  the  March 
First  issue  of  the  Herald  and  I wish 
to  state  that  this  is  one  of  my  greatest 
troubles. 

“I  have  two  pianists  who  play  alter- 
nate weeks  for  variety.  They  are  both 
good  musicians, — but  for  cueing  pic- 
tures they  are  hopeless,  but  I can  get 
no  better.  I play  violin  myself  and 
have  cornet,  trombone  and  drums  for 
all  special  shows.  I did  use  them  on 
all  shows  for  about  a year,  but  busi- 
ness got  so  bad  I had  to  lay  them  off. 
We  are  all  fair  musicians  playing  both 
classic  and  popular  music. 

* * * 

“Now  what  I am  coming  to  is  this: 
The  men  are  all  working  during  the 
day,  and  we  are  not  able  to  rehearse 
music.  Again  I find  the  cue  sheets 
sent  with  pictures  very  hard  to  follow 
by  an  amateur  orchestra.  They  all 


call  for  minute,  half  minute  and  even 
less,  strains,  and  although  we  have 
tried  again  and  again,  we  get  lost  in 
the  first  reel  and  then  go  on  playing 
selections  right  through,  and  of  course 
when  doing  this,  we  are  very  often 
playing  heavy  dramatic  stuff'  during 
light  parts  and  vice  versa,  which  in 
my  opinion  is  spoiling  the  whole  thing. 
I feel  that  all  small  exhibitors  are  up 
against  the  same  problem.  Now  we 
small  town  exhibitors  are  iip  against 
the  music  problem  much  worse  than 
the  large  theatres,  with  their  high- 
priced  musicians,  and  their  changing 
patronage. 

“We  play  to  the  same  audience 
every  show  and  music,  if  it  is  to  be 
made  a drawing  card,  must  please, 
which  you  cannot  do  without  a con- 
siderable expense  for  new  music.  A 
small  town  audience  after  hearing  a 
selection  a few  times  feel  they  have 
been  listening  to  the  same  music  all 
the  time. 


“Now  I feel  there  is  a way  of  mak- 
ing music  a big  drawing  card,  (which 
at  present,  in  most  small  houses  it  is 
not)  but  how  to  put  it  over  with  our 
limited  means  and  talent  is  the  prob- 
lem. 

“I  should  like  to  see  a department 
in  the  Herald  devoted  exclusively  to 
music,  made  up  of  articles  on  the  best 
class  of  music,  suggestions  on  cueing 
pictures  properly,  reports  from  other 
exhibitors  on  how  they  solve  the  mu- 
sic problem. 

* * * 

“We  must  have  something  to  take 
the  place  of  the  spoken  word,  and 
music  played  regardless  of  theme,  does 
not  do  this.  Music,  I feel  sure,  will 
greatly  increase  our  receipts  at  the  box 
office  if  put  over  right. 

“Come  on  you  small  town  men,  let’s 
hear  from  you.’’ 

RALPH  R.  GRIBBLE, 
Grand  theatre. 

New  Hamburg,  Ont.,  Canada, 


I New  Roll  Player  for  Organ  | 
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Anew  roll  ptayer  for  pipe  organs 
has  been  developed  which  can  be  at- 
tached to  any  electric  contact  organ,  and 
plays  the  organ  as  the  artist  plays  it,  se- 
lecting. the  solo  and  obligato  from  an 
ordinary  piano  player  roll.  It  is  said 
that  with  this  player  any  stop  or  combi- 
nation of  stops  can  be  played  in  any  sec- 
tion of  the  roll  and  omitted  in  the  balance 
of  the  roll. 

In  other  words,  a loud  or  prominent 
stop  can  be  played  in  the  melody  or  solo, 
with  a soft  or  subdued  accompaniment, 
omitting  the  loud  stops  in  the  accompani- 
ment, bringing  out  the  solo  or  melody 


above  the  accompaniment  and  bass.  This 
is  so  arranged  with  two  rolls  so  that  one 
can  be  changed  while  the  other  is  play- 
ing, the  change  being  made  at  any  time 
so  as  to  always  fit  the  picture. 

The  roll  player  will  produce  more  music 
from  the  organ'  than  hand  playing,  as  the 
organist  does  not  have  enough  fingers  to 
equal  the  holes  in  the  roll.  It  will  also 
play  heavy  overtures  perfectly,  such  as 
William  Tell,  etc.,  which  very  few  organ- 
ists could  play,  it  is  claimed. 

This  roll  player  can  be  combined  with 
the  manual  console  or  attached  sepa- 
rately to  any  organ. 


Large  Orchestra 
For  Small  Town 

The  “Missouri”  Theatre  at 
Mountain  Grove,  Mo.,  is  seemingly 
doing  the  impossible  for  a small 
town  theatre.  When  W.  Paul  Bow- 
lin took  charge  of  the  theatre 
about  fourteen  months  ago  he 
started  running  only  the  best  pic- 
tures on  the  market,  also  giving 
the  patrons  an  eight-piece  orches- 
tra. Today  he  has  the  distinction 
of  having  the  largest  orchestra  of 
any  theatre  the  size  of  the  “Mis- 
souri” in  the  U.  S.  A fifteen-piece 
orchestra  now  entertains  his  pat- 
rons every  night. 

The  following  is  a list  of  the 
musicians  : 


Mrs.  Jim  Bayless Picino 

Dr.  Paul  C.  Denney Cornet 

Mr.  W.  Paul  Bowlin Comet 

Miss  Rita  Gray . .Saxaphone,  Cello,  Drums 

Mr.  Foster  Hirt Saxaphone 

Mr.  G,  Gladden Saxaphone 

Mr.  C.  D.  Shannon Trombone 

Mr.  L.  W.  Gray Violin,  Trombone 

Mr.  L.  Brumley Violin 

Dr.  Ben  A.  Brittcdn Violin,  Alto 

Mr.  Bert  S.  Elsey Bass 

Mr.  GeraJd  Brittcdn Alto 

Mr.  Ralph  Harrison 

Drums,  Bells,  M^arimba 

Mr.  Aubrey  Kirkman Clarinet 

Mr.  H.  Gourley Clarinet 


Mr.  Bowlin  docs  not  state  whether 
his  orchestra  is  composed  of  local 
talent,  nor  docs  he  reveal  the  basis 
upon  which  they  play.  IVc  believe 
other  readers  would  like  to  knozv 
something  about  the  cost  of  this  or- 
chestra and  how  it  zeas  organized. 
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EPISODE  No.  2 

‘‘Switchboard  That  Talks 
For  Itself” 

Associated  Press  Bulletin  appearing  in  Daily  News  April  10th — 

You  will  find  comments  on  the  wonderful  stage  switchboard  furnished 
by  the  Hub  Electric  Company  for  the  Cleveland  Public  Hall,  Cleveland, 
Ohio,  where  the  National  Republican  Convention  will  be  held. 

Affectionately  contemplating  the  stage  switchboard  from 
which  the  arena  will  be  laved  in  colored  light  the  chief 
electrician  of  the  Municipal  Hall  mused, 

“YOU  CAN  ALMOST  TALK  WITH  IT” 

This  is  a non-solicited  expression,  which  speaks  for  itself,  which  further 
substantiates  our  assertion  that  we  have  the  switchboard  that  talks  for 
itself. 

HubElectricOdmim 

2219-29  W.  Grand  Avenue,  _ _ _ Chicago 


Manufacturers  of 

HIGH  CLASS 

THEATRE 

ORGANS 

Also 

Church  and  Residence 

Installations 


HILLGREEN,  LANE  & CO. 

ALLIANCE,  OHIO 


New  Projects 

Steubenville,  O. — Architects  C.  C.  and 

E.  A.  Weber,  Ingalls  building,  Fourth  and 
Vine  streets,  Cincinnati,  O.,  have  com- 
pleted plans  for  a 1,200  seat  theatre  for 
Tri  State  Amusement  Company,  to  be 
located  at  Fourth  and  Adams  streets  in 
this  city.  Bids  were  received  April  10. 

* 

Barnesville,  O. — Plans  for  a theatre  to 
seat  1,000  and  costing  .$60,000  have  been 
completed  for  this  city  by  Architect  M. 

F.  Giesey,  512  Riley  Law  Building. 
Wheeling.  W.  Va.  Construction  is  now 
under  way.  Mr.  Giesey  has  also  designed 
a theatre  to  be  erected  in  Bellaire,  O.,  for 
Jas.  Velas,  care  of  the  Liberty  theatre. 
Wheeling,  W.  Va.  Contract  for  this 
house,  which  w-ill  seat  950,  has  not  yet 
been  let. 

* 

Russeltown,  Pa. — Architect  J.  C.  Nich- 
ols, New  Kensington,  Pa.,  has  completed 
plans  for  a theatre  to  be  built  in  Russel- 
town for  Chas.  Hatalski.  It  will  seat  300 
and  cost  $15,000.  The  owner  is  now  tak- 
ing bids. 

* 

Detroit,  Mich. — Christian  W.  Brandt, 
Kresge  building,  Detroit,  has  prepared 
plans  for  a new  playhouse  for  the  Im- 
perial theatre,  to  be  erected  at  Gratiot 
and  May  avenue.  The  new  theatre  will 
seat  2,000  and  cost  $500,000.  Construc- 
tion is  scheduled  to  start  April  15.  Mr. 
Brandt  is  also  preparing  sketches  for 
another  2,500-seat  theatre,  the  plans  for 
which  will  be  ready  in  October. 

* 

Brooklyn,  N.  Y. — Plans  are  being  pre- 
pared by  Architect  Harry  A.  Yarish  for 
a new  theatre  for  J.  Green  of  Brooklyn, 
which  will  be  eercted  at  Coney  Island 
avenue  and  Avenue  V.  The  seating  ca- 
pacity is  to  be  2,000  and  the  cost  $275,000. 
A corporation  is  now  being  formed  for 
the  erection  of  this  theatre,  during  which 
tentative  plans  are  under  way. 

* 

Chicago,  111. — Architects  Henry  L. 
Newhouse  and  F.  M.  Bernham,  4623 
Drexel  boulevard,  Chicago,  have  com- 
pleted working  plans  for  a new  theatre 
for  Fitzpatrick  & McElroy,  Chicago,  to 
be  erected  at  6315-2'5  S.  Western  avenue. 
The  seating  capacity  is  to  be  1,250  and 
the  cost  $450,000.  The  building  will  con- 
tain eight  stores,  a cafe  and  a ballroom 
50x125. 

* 

Hendersonville,  N.  C. — Architect  Erie 

G.  Stilwell,  Hendersonville,  N.  C.,  has 
completed  plans  for  a theatre  to  be  erected 
in  that  city  for  Jake  Weils  which  will 
seat  900  and  cost  $50,000.  Construction 
is  under  way. 


BRASS  RAILINGS 


For 

THEATRES 

Ornamental  Work 
Brass — Bronze — Iron 

Wire  Wire 

Enclosures  Mesh  Work 

Assistance  In  Working  Out  Your 
Problems  Will  Gladly  Be  Given. 


EDWIN  G.  REINHARDT  MANUFACTURING  CO. 

326  East  2nd  Street,  Cincinnati,  Ohio 


Wear  Leaves  Post  With 
Rialto  at  Charleston 

(Special  to  Exhibitors  Herald) 

CHARLESTON,  W.  VA,,  April  15.— 
Marvin  M.  “Moody”  Wear,  one  of  the 
organizers  and  first  resident  manager  of 
the  Rialto  theatre  in  this  city,  has  re- 
signed his  position. 

Mr.  Wear’s  picture  experience  in 
Charleston  dates  back  to  1906  and  since 
then  has  been  actively  engaged  in  the  in- 
dustry as  exhibitor.  He  is  well  known 
throughout  the  country  as  well  as  in  the 
state  for  his  knowledge  of  the  silent 
drama. 

Mr.  Wear  has  not  divulged  his  future 
plans.  He  will,  however,  remain  in  this 
city  for  some  time  to  attend  to  a number 
of  financial  matters  in  which  he  is  inter- 
ested. 
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Comfort  ini  Lobby 
Aids  Program 

WHIILE  the  importance  of  ventila- 
tion in  the  auditorium  is  a feature 
widely  recognized  many  theatres,  appar- 
ently have  failed  to  take  into  consid- 
eration the  comfort  of  patrons  waiting 
in  the  lobby  for  admission.  On  this 
subject  a ventilating  expert  makes  the 
following  remarks: 

^ jjj 

“In  any  city  it  is  not  uncommon  to  see 
theatres  with  lobbies  crowded  with 
people.  In  almost  every  instance,  it  is 
necessary  to  stand  in  line  or  in  a group, 
anywhere  from  five  to  thirty  minutes 
before  sufficient  seating  capacity  is  avail- 
able for  the  waiting  patrons.  Somehow 
or  other,  theatre  owners  do  not  realize 
that  this  same  group  of  people  are  suffer- 
ing discomfort  during  their  period  of 
waiting  through  lack  of  fresh  air  in  the 
lobby.  In  this  part  of  the  theatre,  there 
is  absolutely  no  provision  for  ventilation 
and  why  the  owner  should  rest  contented 
that  he  can  stupefy  his  audience  without 
reflection  on  either  picture  or  program 
at  the  very  outset,  and  irritate  them  for 
a period  of  from  five  to  thirty  minutes 
is  beyond  the  comprehension  of  practi- 
cally everyone  who  has  suffered  the 
experience. 

“If  the  theatre  owners  were  to  mingle 
with  the  people  in  the  lobby  he  would 
hear  various  remarks  about  discomfort, 
and  feeling  of  faintness.  If  a sample  of 
the  air  were  to  be  taken  in  the  lobby 
which  was  crowded,  itwould  be  discover- 
ered  that  a strata  of  air  anywhere  from 
the  floor  to  a foot  above  the  heads  of 
the  people  was  highly  contaminated  with 
carbon  dioxide,  poisonous  part  of  exhaled 
air,  while  the  air  in  the  upper  part  of  the 
room  would  be  considerably  purer.  This 
of  course  depends  upon  whether  the 
lobby  is  heated.  In  any  event,  heated 
or  unheated,  there  would  be  a stagnant 
atmosphere  which  would  cause  a high 
degree  of  discomfort. 

ik 

“An  independent  SA'^stem  of  lobby 
ventilation  is  suggested.  As  a separate 
unit,  this  could  be  operating  during  the 
period  when  the  lobby  is  crowded  and 
shut  off  as  soon  as  it  was  emptied.  A 
system  of  this  kind  would  not  cost  much 
and  would  help  to  send  the  patrons  into 
the  house  entirely  comfortable  so  that 
the  program  from  beginning  to  end  would 
be  enjoyed.” 

Plans  to  Build  Four 

Houses  in  Columbus 

According  to  an  announcement  b}^ 
William  M.  James,  president  of  James 
Amusement  Enterprises,  his  company  is 
contemplating  the  building  of  four  new 
theatres  in  Columbus,  O.,  and  suburbs. 

Negotiations  now  on,  Mr.  James  said, 
ultimately  will  terminate  in  motion  pic- 
ture houses  in  Clintonville,  in  Parsons 
avenue.  South  Columbus:  in  West 
Broad  street  in  the  neighborhood  of  Eu- 
reka avenue,  and  in  East  Livingston 
avenue. 

“The  success  of  our  three  neighbor- 
hood houses,  the  State,  Vernon  and 
Eastern,”  ^id  Mr.  Jjimes,  “convinces 
us  that  the  growth  of  Columbus  has 
reached  a point  where  every  large 
neighborhood,  not  properly  served  with 
an  adequate  motion  picture  house,  will 
support  one.  As  we  see  it,  the  four 
locations  named,  form  our  four  next 
steps  in  the  logical  development  of  a 
chain  of  theatres  entirely  covering  the 
city.” 


AMERICAN  REFLECTING  ARC 

LATEST  IN  PROJECTION  EQUIPMENT 

Patents  Applied  For 


OUR  DISTRIBUTORS 


Atlanta,  Ga Southern  Theatre  Equipment  Co. 

Boston,  Mass Eastern  Theatre  Equipment  Co.,  Inc. 

Chicago,  111 Exhibitors  Supply  Co.,  Inc. 

Cincinnati,  Ohio The  Dwyer  Bros.  6b  Co. 

Cleveland,  Ohio Exhibitors  Supply  Co.,  Inc. 

Dallas,  Texas Southern  Theatre  Equipment  Co. 

Denver,  Colorado Exhibitors  Supply  Co.,  Inc. 

Indianapolis,  Ind Exhibitors  Supply  Co.,  of  Indiana,  Inc. 

Kansas  City,  Mo. Yale  Theatre  Supply  Co.,  Inc. 

Milwaukee,  Wis Exhibitors  Supply  Co.,  Inc. 

Minneapolis,  Minn Exhibitors  Supply  Co.,  Inc. 

New  Orleans,  La Southern  Theatre  Equipment  Co. 

New  York,  N.  Y Independent  Movie  Supply  Co.,  Inc. 

Oklahoma  City,  Okla Southern  Theatre  Equipment  Co. 

Omaha,  Nebraska Exhibitors  Supply  Co.,  Inc. 

Philadelphia,  Pa Philadelphia  Theatre  Supply  Co. 

Pittsburgh,  Pa Hollis,  Smith,  Morton  Co.,  Inc. 

Salt  Lake  City,  Utah Salt  Lake  Theatre  Supply  Co. 

San  Francisco,  Calif Theatre  Equipment  Supply  Co. 

St.  Louis,  Mo Exhibitors  Supply  Co.,  Inc. 

Washington,  D.  C Washington  Theatre  Supply  Co. 


AMERICAN  REFLECTING  ARC  CORPORATION 

24  MILK  STREET,  BOSTON,  MASS. 


THE  ELECTRO  THERMAL  PERFUMER 


Gives  Life 
to  Your 

PRESENTATION 


By  the  use  of  this  new  in- 
vention the  faint  odor  of  per- 
fume is  made  to  harmonize 
with  any  motion  picture  scene 
or  stage  presentation.  Pine 
woods,  rose  garden,  ocean 
breeze,  new  mown  hay,  orien- 
tal, and  hundreds  of  other 
scenes  can  be  made  more  realis- 
tic by  the  slight  suggestion  of 
their  respective  odors. 


THE 

DIRECTOR 
OF  ART 
AND  PRO- 
DUCTION 
OF  THIS 
THEATRE 
WRITES: 

“It  has  been  a source  of  mys- 
tery to  the  audiences.  They  have 
received  the  novelty  with  a 
great  deal  of  appreciation  and 
satisfaction. 

It  certainly  has  helped  the 
appropriate  numbers  quite  ma- 
terially.” 

Very  truly  yours, 

BALABAN  ^ KATZ  CORP. 

By  Frank  Cambria 

Director  of  Art,  ^ Production. 


Kindly  fill  in  this  coupon  so  that  we  can  give  you  further  information 
covering  the  use  of  this  machine  in  your  theatre. 

Name Seating  Capacity 


Theatre Direct  or  A-C  Current 

City  


THE  ELECTRO  THERMAL  PERFUMER 

Factory  and  Offices:  217  W.  Illinois  St.  Chicago,  III. 
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TT’S  not  hard  to  turn  casual 
theater-goers  into  regular 
attendants- — by  giving  your 
pictures  that  touch  of  clearness 
and  superiority  secured  through 
use  of  the 


New  York 


BAUSCH  & LOME 

Cinephor  Projection  System — 
Cinephor  Projection  Lens 
Cinephor  Condenser 


Bausch  & Lomb  Optical  Co. 

Desk  D 102,  635  St.  Paul  St.,  Rochester,  N.  Y. 

Washington  Chicago  San  Francisco  London 


COLUMBIA  TICKETS! 

Order  your  rxext  Supply  of  Tickets 
from  the 

Columbia  Printing  Company 

1632  N.  Halsted  Street,  Chicago,  111. 

Prices  radically  reduced  on  all  Roll  and  Coupon  Tickets 
as  follows: 


10,000 

$6.00 

20,000 

. 

7.25 

30,000 

8.50 

50,000 

- 

11.00 

100,000 

. 

15.00 

200,000 

. 

30.00 

250,000 

. 

35.00 

300,000 

. 

42.00 

500,000 

. 

65.00 

,000,000 

- 

120.00 

$2.00  extra  for  every  change  of  wording  or  price. 
Coupon  Tickets  at  double  above  price. 
Change  of  Color  on  same  form,  50c  extra. 


WE  MANUFACTURE 
THE  ABOVE  DESIGN  FILM  DISCS 

Made  of  quarter  inch  aluminum  with  brass  hub. 

Some  furnished  with  steel  bushing. 

6"  and  8"  in  diameter.  Footage  stamped  on  disc. 
Prices  range  from  $3.75  to  $4.35  each. 

We  guarantee  them  to  be  the  best  on  the 
Market. 

J.  Slipper  & Co.,  838  South  Olive  St. 
LOS  ANGELES,  CALIFORNIA 


“BEST” 
ADAPTERS 

BEST  DEVICES  CO. 


The  “BEST” 

Projectionists  Insist 
on  the  “BEST” 
Silvertip  Adapters — 
The  “BEST” 
Supply  Dealers 
Stock 

The 


1514  Prospect  Ave.  Cleveland,  Ohio 


The  Best  In  Theatre  Equipment 


NEW 
SIMPLEX 
Machines 

Installed 
in  the 

BUTTERFIELD 

CIRCUIT 


**The  House 
of  Service” 


AMUSEMENT  SUPPLY  CO. 

2105  John  R St.  Detroit,  Mich. 


Watch  Next 
“Better  Theatres” 
for 

COLBY  HARRIMAN’S 
Article  on  Stage  Lighting 


Place  for  Booth 
His  Problem 

(Sketch  on  opposite  page) 

A NOTHER  reader  — an  equipment 
dealer — has  a problem  -which  he  pre- 
sents herewith  and  on  which  he  would 
like  to  receive  suggestions  and  infor- 
mation from  Herald  readers  of  “Better 
Theatres.”  He  states  his  case  as  follows: 

“One  of  our  customers  who  is  erecting 
a building  for  motion  picture  work  has 
asked  us  if  we  have  noticed,  or  know  of 
any  theatre  where  the  picture  booth  is 
located  just  underneath  the  first  balcony 
so  as  to  be  about  where  the  front  row 
would  be  on  the  first  balcony.  The  main 
floor,  of  course,  would  be  underneath 
that. 

* * * 

“To  give  you  an  idea  we  attach  a 
sketch  of  just  what  we  refer  to.  Their 
object  in  asking  this  information  is  this: 
If  the  booth  is  put  up  top,  at  the  rear, 
back  of  the  top  balcony,  or  the  first 
balcony  (there  is  only  one  balcony  and 
main  floor)  the  angle  will  be  approxi- 
mately 17^  degrees. 

“They  desired,  if  possible,  to  eliminate 
some  of  that  degree  without  affecting 
the  layout  of  the  house,  and  somebody 
had  recommended  as  being  feasible  plac- 
ing the  projection  booth  at  the  point 
shown  in  the  enclosed  sketch.  The 
throw,  if  placed  at  the  back  of  the  first 
balcony,  will  be  about  130  feet  or  there- 
abouts, and  if  placed  at  the  other  point, 
it  will  make  a throw  of  somewhere  around 
75  feet,  and  the  picture  desired  would  be 
about  20-ft.  size.  While,  of  course,  the 
booth  being  placed  in  this  latter  position 
gives  it  a straight  throw  without  any 
angle,  yet,  in  our  opinion,  it  has  many 
drawbacks.  That  is  a quarter  size  lerls 
is  unable,  it  being  a 354  inch  E.  F.  too 
much  loss  of  light  and  definition  result- 
ing, in  our  opinion,  in  this  manner. 

* 

“Then  again  the  thought  occurred  to 
the  writer  that  the  rays  of  light  from  the 
projector  to  the  screen,  if  placed  down- 
stairs, would  cross  the  eyes  of  the  au- 
dience in  the  balcony  prior  to  hitting  the 
screen.  What  actual  effect  it  has  the 
writer  cannot  say  for  the  moment,  al- 
though it  may  be  detrimental.  Personally 
speaking,  it  appears  to  us  that  a 17)4 
degree  angle  is  not  so  bad.  The  house, 
we  believe,  is  intended  for  about  two 
thousand  capacity,  with  main  floor  and 
one  balcony. 

“We  wanted  to  try  to  get  an  idea  of  the 
effect  of  having  a booth  at  that  point 
and  what  the  owner  thought  of  an  ar- 
rangement as  this,  whether  detrimental 
or  otherwise. 

“Maybe  your  readers  know  of  a theatre 
such  as  we  have  in  mind — of  a similar 
design  and  character  where  we  could 
communicate  with  such  owner  to  get  the 
information  we  seek.” 


Will  Move  Offices 

The  offices  of  the  secretary  of  the  As- 
sociation of  Motion  Picture  Equipment 
Dealers  of  America  will  move  from  10 
South  La  Salle  street  to  the  nineteenth 
floor  of  the  new  Strauss  building  in  Chi- 
cago. Secretary  Barth  expects  to  be  in 
the  new  quarters  by  May  1. 


York,  Pa. — Plans  are  being  completed 
by  Architects  E.  C.  Horn  and  Son,  New 
York  City,  for  a theatre  to  be  erected 
here  for  Appell  Amusement  Company. 
It  will  seat  1,350. 


April  26,  1924 


EXHIBITORS  HERALD 


XXXI 


Sketch  illustrating  problem  in  location  of 
projection  booth  presented  on  preceding 
page.  The  writer  desires  to  know  if  it  is 
practicable  to  place  booth  under  first  bal- 
cony as  explained  and  wishes  to  know  of 
such  arrangements  now  in  operation. 


Astonishing  achievements  in  motion  picture  exhibition 
were  only  ideas  a short  while  ago.  IDEAS  spurred  manu- 
facturing genius  to  undreamed  of  accomplishments  in  the  per- 
fection of  theatres.  Successful  management  IDEAS  abound 
in  the  manufacturers’  advertisements.  Read  them. 

Advertised  in  The 

BETTER  THEATRES  SECTION 

(If  you  desire  something  not  listed  here,  Exhibitors  Information  and  Catalog 
Bureau  on  the  following  page  will  get  it  for  you.) 


ADAPTERS 
Best  Devices  Co., 

1514  Prospect  Ave.,  Cleveland 

AISLE  LIGHTS 
Kausalite  Mfg.  Co., 

6134  Evans  Ave.,  Chicago. 

AUTOMATIC  CURTAIN 
CONTROL 

E.  J.  Vallen  Electrical  Co., 
Akron,  Ohio. 

Automatic  Devices  Co., 

17  N.  7th  St,  Allentown,  Pa. 

BRABS  RAILINGS 
Reinhardt  Mfg.  Co. 

326  E.  2nd  St.,  Cincinnati,  O. 

CARBONS 
National  Carbon  Co., 

Long  Island  City,  N.  Y. 

CHAIR  COVERS 
Textile  Specialties  Co., 

Pioneer  & Broadway,  Cincinnati 

ELECTRIC  FLASHERS, 
COLOR  HOODS 
Resmolds  Electric  Co., 

2651  W.  Congress  St,  Chicago. 

EQUIPMENT  DEALERS 
Amusement  Supply  Co., 

2105  John  R.  St.,  Detroit 

Hollis,  Smith,  Morton  Co., 

1024  Forbes  St,  Pittsburg. 

Exhibitors  Supply  Co. 

825  S.  Wabash,  Chicago. 

FILM  DISCS 
J.  Slipper  & Co., 

838  S.  Olive  St.,  Los  Angeles. 

FILM  INDICATOR,  WARNER 
Cinema  Specialty  Co. 

Box  1037,  Gary,  Ind. 


HEATING  & VENTILATING 
Supreme  Heater  & Ventilating 
Co.,  1552  Olive  St,  St  Louis,  Mo. 

LENSES 
Jones  & Hewett, 

2-4  Gordon  St.,  Boston. 
Kollmorgen  Optical  Corp., 

35  Steuben  St.,  Brooklsm,  N.  Y. 
Bausch  & Lomb, 

Rochester,  N.  Y. 

MARQUEES  CANOPIES 
Edwards  Mfg.  Co., 

Cincinnati,  O. 

MAILING  LISTS 
A.  F.  Williams. 

166  W.  Adams  St,  Chicago. 

METAL  POLISH 
Eureka  Metal  Polish  Co., 

4604  Superior  St.,  Chicago. 

ORGANS 

Rudolph  Wurlitzer  Co., 
Cincinnati,  O. 

Marr  & Colton, 

Warsaw,  N.  Y. 

Bartola  Musical  Instrument  Co. 
Mailers  Bldg.,  Chicago. 

HHlgreen,  Lane  & Co., 

Alliance,  O. 

PROJECTORS 
Nicholas  Power  Co., 

90  Gold  St,  New  York  City. 

REELS 

Geometric  Stamping  Co., 

221  E.  131st  St,  Cleveland.  O. 

REFLECTING  ARC  LAMP 
American  Reflecting  Arc  Corp., 
24  Milk  St.,  Boston,  Mass. 

SANITARY  FIXTURES 
Crane  Company, 

836  S.  Michigan,  Chicago. 


SCREENS 

Minusa  Cine  Screen  Co., 
Bomont  at  Morgan,  St.  Louis. 
C.  S.  Wertsner  & Son, 

211  N.  13th  St.,  Philadelphia. 
National  Screen  Co., 

Film  Bldg.,  Cleveland. 

SEATS 

H ey  wood- W akefield 

209  Washington  St,  Boston 

SHUTTERS 
Double-Disc  Shutter  Co., 

2100  Payne  Ave.,  Cleveland. 

STAGE  SCENERY 
Novelty  Scenic  Studios  , 

220  West  46th  St, 

New  York  City. 

STAGE  SWITCHBOARDS 
Hub  Electric  Co., 

2219  W.  Grand  Ave.,  Chicago. 
Frank  Adam  Electric  Co., 

St.  Louis,  Mo. 

Wheeler-Green  Elec.  Co., 
Rochester,  N.  Y. 

TELEPHONES 
S.  H.  Couch  Co.,  Inc., 

Norfolk  Downs,  Mass. 
THERMAL  PERFUMERS 
Electro  Thermal  Perfumer 
217  W.  Illinois  St,  Chicago. 
TICKETS 
National  Ticket  Co., 

Shamokin,  Pa. 

Globe  Ticket  Co., 

122  N.  12th  St.,  Philadelphia. 
Arcus  Ticket  Co., 

348  N.  Ashland  Ave.,  Chicago. 
Columbia  Printing  Co., 

1632  N.  Halsted,  Chicago. 

TRANSVERTERS 
Hertner  Electric  Co., 

Cleveland,  O. 
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Exhibitors  Information  and 

Catalog  Bureau 

Many  of  the  products  listed  below  are  advertised  by  reliable  companies  in  this  issue  of  “Better  Theatres.”  See  “Adver- 
tisers Index”  before  filling  in  coupon  for  information. 


A 

1 Accounting  systems 

2 Accoustical  installations 

3 Adding,  calculating  machines 

4 Addressing  machines 

5 Advertising  novelties,  materials 

6 Air  conditioning  equipment 

7 Air  dome  tents 

8 Aisle  Lights 

9 Alarm  signals,  systems 

10  Architectural  service 

11  Arc  regulators 

12  Artificial  plants,  flowers 

13  Art  titles 

14  Automatic  curtain  control 

15  Automatic  projection  cut-outs 

16  Automatic  sprinklers 

B 

17  Bell-buzzer  signal  systems 

18  Blocks — pulleys — stage  rigging 

19  Booking  agencies  for  musicians 

20  Booking  agencies  (state  kind) 

21  Books  on  the  M.  P.  Industry 

22  Booths,  projection 

23  Booths,  ticket 

24  Box — loge  chairs 

25  Brass  grills 

26  Brass  rails 

27  Brokers — Theatre  promotion 

C 

28  Calcium  lights 

29  Cabinets,  reel 

30  Cameras 

31  Canopies  for  fronts 

32  Carbons 

33  Carbon  sharpeners 

34  Carbon  wrenches 

35  Carpets 

36  Carpet  lining 

37  Carpet  covering 

38  Cement,  film 

39  Chandeliers 

40  Change  makers 

41  (Thairs,  theatre 

42  Condepsors 

43  Converters 

44  Coloring,  lamp 

45  Cooling  equipment 

46  Coverings — carpet — rail — furni- 

ture 

47  Cups,  sanitary  drinking 

48  Curtains,  stage 

49  Curtains — boxes — lobbies,  etc. 

50  Curtain  operating  machines 

D 

51  Decorations,  (state  kind) 

52  Dimmers 

53  Disinfectants — perfumed 

54  Doors,  fireproof 

55  Draperies 

56  Drinking  fountains 

57  Duplicating  machines 

E 

58  Electric  circuit  testing  instru- 

ments 

59  Electric  fans 

60  Electric  power  generating 

plants 

61  Electric  signs 

62  Electric  signal  and  control  sys- 

tems 

63  Emergency  lighting  plants 

64  Exit  light  signs 


F 

65  Film  cleaning  service 

66  Film  splicing  machine 

67  Film  tools,  (state  kind) 

68  Film  waxing  machine 

69  Fire  alarms 

70  Fire  escapes 

71  Fire  extinguishers 

72  Fire  hose 

73  Fire  hose  reels,  carts 

74  Fire  proof  curtains 

75  Fire  proof  doors 

76  Fire  proofing  materials 

77  Fixtures,  lighting 

78  Flashlights 

79  Flashers 

80  Flowers,  artificial 

81  Floorlights 

82  Floor  covering 

83  Footlights 

84  Fountains,  decorative 

85  Frames — poster,  lobby  display 

86  Furnaces — oil  burning 

87  Fronts,  metal  theatre 

88  Furnaces— coal  burning 

89  Fuses 

90  Furniture 

G 

91  Generators 

92  Gummed  labels 

93  Gypsum  products 

H 

94  Heating  system — coal 

95  Heating  system — oil 

I 

96  Ink,  pencils  for  slides 

97  Insurance — Rain 

98  Insurance — Fire 

99  Interior  illuminated  signs 

100  Interior  decorating  service 

J 

101  Janitors  supplies 

L 

102  Lamps — decorative 

103  Lamp  dip  coloring 

104  Lamps — general  lighting 

105  Lamp  shades 

106  Lavatory  equipment — furnish- 

ings 

107  Lavatory  fixtures 

108  Lenses 

109  Lights — exit 

110  Lighting  fixtures 

111  Lighting  installations 

112  Lighting  systems — complete 

113  Linoleum 

114  Liquid  soap 

115  Liquid  soap  containers 

116  Lobby  display  frames 

117  Lobby  gazing  balls 

118  Lobby  furniture 

119  Lobby  decorations 

120  Luminous  numbers 

121  Luminous  signs — interior — ex- 

terior 

M 

122  Mailing  lists 

123  Machines,  pop  corn 

124  Marble 

125  Marquise 

126  Mats  and  runners 

127  Mazda  projection  adapters 

128  Metal  lath 


129  Metal  numbers,  letters 

130  Metal  polish 

131  Mirrors — shades 

132  Motor  generators 

133  Music  publishers 

134  Music  stands 

135  Musical  instruments  (state 

kind) 

N 

136  Napkins 

137  Novelties — advertising 

138  Nursery  furnishings  and 

equipment 

O 

140  Orchestral  pieces 

141  Orchestra  pit  fittings,  furnish- 

ings 

142  Organs 

143  (Drgan  lights 

144  Ornamental  fountains 

145  Ornamental  metal  work 

146  Ornamental  metal  theatre 

fronts 

P 

147  Paint,  screen 

148  Paper  drinking  cups 

149  Paper  towels 

150  Perfumers 

151  Pianos 

152  Picture  sets 

153  Player  pianos 

154  Plastic  fixtures  and  decorations 

155  Plumbing  fixtures 

156  Positive  film 

157  Posters 

158  Poster  frames 

159  Poster  lights 

160  Poster  paste 

161  Portable  projectors 

162  Pottery — decorative 

163  Power  generating  plants 

164  Printing,  theatre 

165  Programs 

166  Program  covers  _ 

167  Program  signs — illuminated 

168  Projection  lamps 

169  Projection  machines 

170  Projection  machine  parts 

171  Projection  room  equipment 

R 

172  Radiators 

173  Radiator  covers 

174  Rails,  brass 

175  Rain  insurance 

176  Rectifiers 

177  Re-construction  service 

178  Re-decorating  service 

179  Reflectors  (state  kind) 

180  Re-furnishing  service 

181  Reels 

182  Reel  end  signals 

183  Reel  packing-carrying  cases 

184  Re  seating  service 

185  Re-winding,  film 

186  Rest  room,  equipment  and  fur- 

nishings 

187  Roofing  materials 

S 

188  Safes,  film 

189  Scenery,  stage 

190  Scenic  artists  service 

191  Screens 


192  Screen  paint 

193  Seat  covers 

194  Seat  indicators 

195  Seats — theatres 

196  Signs  (state  kind) 

197  Signals,  reel  end 

198  Sign  flashers 

199  Sign-cloth 

200  Sign  lettering  service 

201  Side  walk  machines — corn  pop- 

pers 

202  Slides 

203  Slide  ink,  pencils 

204  Slide  lanterns 

205  Slide  making  outfits 

206  Slide  mats 

207  Shutters,  metal  fire 

208  Soap  containers— liquid 

209  Speed  indicators 

210  Spotlights 

211  Stage  drops — valances,  etc. 

212  Stage  lighting  equipment 

213  Stage  lighting  systems 

214  Stage  rigging — blocks,  pulleys 

215  Stage  scenery 

216  Stair  treads 

217  Statuary 

218  Steel  lockers 

219  Stereopticons 

220  Switchboards 

T 

221  Tally  counters 

222  Tapestries 

223  Telephones,  inter-communicat- 

ing 

224  Temperature  regulation  system 

225  Terra  Cotta 

226  Theatre  accounting  systems 

227  Theatre  dimmers 

228  Theatre  seats 

229  Tickets 

230  Ticket  booths 

231  Ticket  choppers 

232  Ticket  holders 

233  Ticket  racks 

234  Ticket  selling  machines 

235  Tile 

236  Title  stands 

237  Towels — paper 

238  Towels — cloth - 

239  Trailers 

240  Transformers 

241  Tripods 

242  Turnstiles — registering 

243  Typewriters 

U 

244  Uniforms 

V 

245  Valances 

246  Vases,  stone 

247  Vacuum  cleaners 

248  Ventilating  fans 

249  Ventilating,  cooling  system 

250  Ventilating  systems — complete 
251 — Vending  machines — soap — ^tow- 
els— napkins,  etc. 

252  Vitrolite 

W 

253  Wall  burlap 

254  Wall  leather 

255  Water  coolers 

256  Wheels,  color 
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407  S.  Dearborn  St.,  Chicago,  III. 

Gentlemen:  I should  like  to  receive  reliable  information  on  the  items 
listed  herewith:  | 

{Refer  to  Items  by  Number)  | 

I 

I 


Remarks 


Name 

State. 


.Theatre City 

Seating  Capacity 


I 

I 

I 


USE  THIS  COUPON  \ 

0 I ■ 

Detailed  information  con- 
cerning any  product  listed 
above  will  be  sent  to  any  ex- 
hibitor. Fill  in  the  coupon 
to  the  left  and  mail  to  Ex- 
hibitors Herald,  407  S.  Dear- 
born St.,  Chicago.  This 
service  is  free  to  Herald 
readers. 


greatest  musical  trium])h 


MUSIC  IS  dmrv 
incf  Crofvds  for 
these  theatres  # 


$4,000,000  Chicago  Theatre Chicago 

Tivoli  Theatre  Chicago 

McVicker’s  Theatre  Chicago 

Tiffin  Theatre  Chicago 

Lafayette  Theatre  Buffalo 

Shea’s  Hippodrome  Buffalo 

Kialto  Theatre New  York 

Miller  Theatre  Wichita 

Palace  Theatre  Dallas 

Grauman’s  Million  Dollar  Theatre 

Los  Angeles 


NEW 

WURLITZEK 

SELEING 

PLAN 

There  is  li ' url  i tee  r 
Mttsic  for  every  type  of 
Motion  Picture  Theatre, 
large  or  small.  Clip  and 
mail  the  coupon  today 
for  full  details  of  new 
selling  plan.  It’s  easy  to 
own  a ll’urltiecr. 


the  age — the  \\"ur- 
litzer  Twin  Organ  installed  in  Balaban  and  Katz 
Chicago  Theatre,  Chicago.  Operated  by  two  organists 
at  two  keydesks  at  one  time — a feat  never  before 
attempted  in  any  other  theatre.  The  clippings  repro- 
duced above  tell  the  story  of  Wnrlitzer  precedence  on 
this  new  and  unique  musical  innovation.  This  is  just 
another  instance  of  Wnrlitzer  supremacy  in  the  art  of 
organ  building.  One  achievement  follows  another — 
and  urlitzer  leads  them  all. 


Twin  Organ  installations  are  now 


Other  ^^'urlitzer 
being  made. 

tage  of  this  new  box  office 
for  full  details 


Progressive  exhibitors  are  taking  advan- 
attraction.  ^^'rite  today 


Grauman’s  Metropolitan  Theatre 

Los  Angeles 

Grauman’s  Egyptian  Theatre ....  Hollywood 

Indiana  Theatre  Terre  Haute 

Missouri  Theatre  St.  Louis 

Liberty  Theatre  Seattle 

Granada  Theatre  San  Francisco 

California  Theatre  San  Francisco 

Electric  Theatre  Kansas  City,  Kan. 

Capitol  Theatre  Cincinnati 

World  Theatre  Omaha 


The  puDOLPH  Wui?uIzei?  Co. 

Stores  in  All  Principal  Cities  From  Coast  to  Coast 

NEW  YORK  CINCINNATI  CHICAGO  SAN  FRANCISCO 

120  W.  42nd  St.  121  E.  4th  St.  329  S.  Wabash  250  Stockton  St. 


Clip  and  MAIL 


This  COUPON 
NOWl 


XGLRJSIVE  HOPE-JONES 


PATENTS 


Birds  of  Passage 

Three  Reels 

The  most  remarkable  nature  picture  ever  made 


See  the  air  dark  with  millions  of  birds; 
see  a river  fairly  ehoked  zvith  zvading 
zvater  birds;  see  huge  eroeodiles  living 
zidth  big  birds  in  perfect  friendship ; see 
the  land  of  the  Pharaohs  as  a huge  Win- 
ter resort  for  every  kind  of  bird  you  can 
think  of! 

Bengt  Berg,  the  celebrated  Scandina- 
vian scientist,  has  made  a life  study  of 
the  migrations  of  birds.  Now  you  may 
see  in  one  marvellous  picture  the  results 
of  years  of  patience.  Not  a person  in 
your  audiences  but  who  will  marvel  at 
these  surprising  scenes. 

One  of  the  greatest  mysteries  in  Nature 
is  the  migration  of  birds. 

Every  Spring  the  air  is  filled  with 
feathered  travellers,  who,  as  though  at 
word  of  command,  start  flight  through 
space  over  thousands  of  miles  and  may 
end  their  journey  at  the  Arctic  Circle.  In 
the  Fall  they  turn  back  over  the  long  and 
dangerous  journey,  heading  for  the  sunny 
and  welcoming  South. 


Pafhepicture 


TRADE 


MARK. 


iv^aiz  neaas  Dig  iimiuib  i iicctLi  c i? ici  gci 


Money  N otices 


“I  got  a terrible  kick  out  of  seeing  Nellie 
tied  on  the  elevated  tracks  with  the  ‘L’ 
train  thundering  down  upon  her.  I also 
found  Lew  Cody  the  last  word  in  vil- 
lians.  ‘Nellie,  the  Beautiful  Cloak  Model’ 
is  a melodrama  of  the  first  water.  Claire 
Windsor  is  beautiful.” 

— Louella  Parsons,  N.  Y.  American 
“There  is  a perfectly  grand  picture  at 
the  Capitol  Theatre  called  ‘Nellie  the 
Beautiful  Cloak  Model.’  If  we  were  you 
we  should  not  miss  Nellie  for  an}rthing.” 

— Harriette  Underhill, 

N.  Y.  Herald-Tribune 


“The  screen  has  certainly  done  right  by 
our  Nell!  ‘Nellie,  the  Beautiful  Cloak 
Model’  has  all  the  laughs  and  thrills  of 
the  ten-twenty-thirty  and,  best  of  all  is 
played  that  way.  The  result  is  that  they 
are  ‘eating  it  up’  at  the  Capitol  Theatre 
this  week.” 

— Aileen  Brenon,  Morning  Telegraph 

“Anybody  can  have  an  enjoyable  time 
watching  this  picturization  of  the  old 
fashioned  melodrama.” 

— F.  W.  M.  Hall,  in  the  N.  Y.  Times 


MAKE  A DATE  WITH 


Directed  by  EMMETT  FLYNN.  By  Owen  Davis. 

Featuring  Claire  Windsor,  Edmund  Lowe,  Raymond 
Griffith,  Mae  Busch,  Lew  Cody,  Hobart  Bosworth. 

A Goldu'yn  Picture 


THE  BEAUTIFUL 
CLOAK  MODEL 


The 
Melodrama 
of 

lOOO 
Thrills 
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V 


Annoimcementi 
Just  whm  you 
^ need  it/ 


Great 


IronVEBSAL  ebchammI 


fis&too.aremc] 


ihe  most  widely  known  and  best 
loved  child  star  in  pictures 

* NEW 
^ TWO  REEL 
^k^COMEDY  GEH$ 

Now  booking 


^BY 
PEGGY 


EXHIBITORS  HERALD 
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May  3,  1924 


Remember 


the  money  you  made  with  *‘The  Leather  Pushers” 
and  book 


Jeaturing 

Billij  Sullivan 

fbpular  star  oP "THE  LEATHER  PUSHERS" as 

"THE  INFORMATION  KID" 
Supported  bq : Shannon  Daq * Duke  R . Lee* 
CaesareGravina*  James  T. Quinn  and  others 

Directed  by  EDWARD  LAEMMLE 

From  the  world  Pamous  Red  Book  Magazine 
Rac'nd  Stories  by 

GERALD  BEAUMONT 

UNIVERSAL  JEWEL  SERIES 


Carl  Laemmle^s 

big  new  series  of 
breath-taking  racing 
romances 


THESE,  TOO,  ARE  INCLUDED  IN 
UNIVERSAL* S GREAT  SPRING  DRIVE! 


^OtH 
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? 
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^ ^/i 
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^tvce^ 
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iS' 
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^ ^ 'S' 
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IVO^ 


(^<^idjwyr\^^^^^fOSiriop<Aitari 


CHALLENGE 
We  dare  anif  exhibitor 
say  that  his  patrons  do 
like  real,  high  ^ tension^ 
melodrama 

'LSJe  are  proud  to  announce  that 
one  of  the  greatest  metodramas 
eVerJ^tmed  is  now  available  Jhr 
immediate  bookings 

ZENITH  PICTURES  CORPORATION 

Presents 

E.KLINCOLN 


in 


THE  RIGHT  OF  THE 
STRONGEST” 

FRANCES  NIMMO  GREEN 

Directed  by  EDGAR  LEWIS 


SELZNICK  DISTRIBUTING  CORPORATION 


! 


I 

; 


Released 

April  27, 1924 


Compson 

MIAMI 


^eserifations  now 
being  takpiot  all 
^odkinson 
^changes  Jot 
first  run  hookings 


‘Distributed  bf 

HODKINSON 

Season  1924'1925 
^irty  First-Run  Pictures,-J<^ 


Story  by  John  Qjfnch 

cUn  Jltm  CrosUnd 

production 

produced  by  ^ilprd 
Cinema  Corp. 


/ 


PATSY 

ROTH 

MILLER 


(Distributed  by 

HODKINSON 

Foreig'n  Distributor 
VOGEL  Distributing  Corp. 

Season  1924'1925 
Thirty  First-Run  Pictures 


in 

a series  of 

ELMER  HARRIS 

productions 


Do/iowy 

DEyOfie 


Walter^ 

HIERS 


COMING-! 


LCJmsut 

fiMvnS 


A breath-taking,  laugh-busting  super  pro- 
duction, with  one  of  the  greatest  comedy 
casts  ever  assembled  in  one  picture.  Look 
’em  over!  Every  one  a go-getter  at  the 
box-office : 


distributed  by 

HODKINSON 

Foreigfn  Distributor 
VOGEL  Distributing  Corp 

Season  1924'1925 
Thirty  First-Run  Pictures 


Dorothy  Devore,  Walter  Hiers 
Tully  Marshall,  Jimmy  Adams,  Pris- 
cilla Bonner,  Jimmie  Harrison,  Lin- 
coln Plummer,  Patricia  Palmer, 
Rosa  Gore,  Jay  Belasco,  George 
Pierce,  Victor  Rodman,  Budd  Fine, 
Eddie  Baker,  Max  Davidson,  Doug- 
las Carter. 

Directed  by 
Scott  Sidney 

Story  by 

Frank  Roland  Conklin 

Here  is  a Money-Getter  for  your  life. 
GRAB  IT— BOOK  IT— PLAY  IT! 

Released  May  25,  1924 

Booking 

Reservations  Now 
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1300,000 


The  Stage  T^lay 

2 Years  in  New  York  City  1 Year  in  Chicago 
4 Months  in  Boston  3 Months  in  Philadelphia 

1 Month  in  San  Francisco  1 Month  in  Los  Angeles 

“MAYTIME” 

q4  Qreat  Tiilure  looked  by 

Rialto,  New  York  City  Grenada,  San  Francisco 
Melba,  Dallas  Grand,  Pittsburgh 

_ Grand  Central,  St*  Louis  Broadway  Strand, Detroit  J 

q4  ^asnier  ‘Production — Presented  B.  P.  SCHULBERG 

with 

HARRISON  FORD  - ETHEL  SHANNON 
WILLIAM  NORRIS  and  CLARA  BOW 


Preferred  Pictures 

Corporation 

B.P.Schulbeig,  Pres.  ^^^J.G.Bachmann.  areas. 

i6&0  Broaduiaii,  Neiu  Yorh. 

Foreig7i  Distributors — Export  and  Import  Film  Co.,  Inc. 


From  the  play  by  RIDA  JOHNSON  YOUNG 
Scenario  by  OLGA  PRINTZLAU 


Another  Sure  Box 
Office  Success; 
Will  Pack  ^Em 
In  At  Any 
House^^ 

— Motion  Picture  News 

Again,  brothers,  again!  Gosh,  how 
this  Coogan  kid  does  clean  up! 
Listen: 

“Will  do  splendid  business.  Plenty 
for  you  to  talk  about.  Will  go  big.” 

— The  Film  Daily 

Plenty  is  right!  In  the  first  place, 
as  the  News  says, — 

“it  is  ‘different’  in  plot,  a relief  from 
the  sameness  of  present  day  pic- 
tures. Second,  it  has  a novel 
scenic  background  — quaint  Flan- 
ders with  its  wide  pantaloons, 
wooden  shoes,  dog  carts  and  art. 
Third,  it  offers  an  opportunity  for 
delightful  musical  settings  and  wide 
exploitation.  Fourth,  it  is  rich  in 
comedy  values,  and  fifth,  it  is  a pic- 
ture of  especial  appeal  to  children. 

“One  of  the  real  novelties  of  the 
season.  Jackie  contributes  a char- 
acterization that  is  going  to  reach 
the  hearts  of  a nation.  Not  only 
the  most  appeaJing,  but  the  most 
novel  role  of  his  career.  Never 
have  there  been  more  real  comedy 
situations  in  a Coogan  picture,  never 
more  heart  touching  moments.” 

And  the  Moving  Picture  World: 
“More  than  the  usual  quota  of 
laughs  and  tear-compelling  situa- 
tions.” 

“Yes,  there’s  no  doubt  about  it, 
this  is  a winner  for  exhibitors! 
no  matter  what  class  their  audi- 
ences fall  in.” 

— Exhibitor's  Trade  Review 

That,  brothers,  is  your  answer! 


COOCAN 


RECUS 
PAT  UFF 


RANDERS 


directed  by 


IProduccd  under  the  personal 
Supervision  ok 

JackCoo^dn  Sr. 

^oKtlnuitij  a,vicL  Scenanrio  bij 

Wdlter  Anthony 

CidcLpied  fyoytt 

Ottidd’sADod 
of  Flanders " 


yui'iy  Imperial  Pictures  Ltd.,Sxc/usiL>e 
Distributors  fhruouf'  Sreai  brttain..  ■ 
Sir  William  jui  Lf,  Maria^in^  Director 


REG  U S 
PATCFF 


ipses 

KkUCoommi 
ei^r  dUL^M 


'jurq  Imperial Hicl-ui-es  LfJ.,Exclusiae 
Distrihui-ors  thruout  ‘Jieat  Britain. . 
5i r Wi lliam  ijai'i-r  Mjyta^in^  Dfreator 
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CECIL  B 

DeMILLE 


degree ^ 

DeMille  ever  produced  is, 
beyond  a doubt 


vA  *vt 


ns 


3?:; 


A 


^RI UMPH/ 


WITH 


LeatriceJoy,  Rod  LaRoeque 

and  typical  DeMille  all  star  cast 

IN  “Triumph,”  De  Mille  returns  to  the 
gorgeous  girls,  gowns  and  settings  of 
“Manslaughter”  and  “Male  and  Female.” 

An  ultra-modern  society  love  story 
adapted  by  Jeanie  Maepherson  from  May 
Edginton’s  Saturday  Evening  Post  serial 
and  novel. 

Other  featured  players:  Victor  Varconi, 

Charles  Ogle,  Julia  Faye,  Theodore  Kos- 
loff,  Robert  Edeson,  Zasu  Pitts,  George 
Fawcett,  Raymond  Hatton. 

Here’s  a real  clean-up,  boys! 

Ct  Q^aramount  Q>icture 

(Produced  by  

KWeAMOUS  PlAYERS-IASKYCORTORATIONl^lliilfc 

3&SSi*l  . adoloh  2UKOR.  • 


12 


EXHIBITORS  HERALD 


May  3,  1924 


CPanunount  ^Lctures 

MOTHER'S  DAY 

-(Sunday  and  week  following: 


Eamous  Players-LasryCorp 

ADOLPH  XUAOn PPtSIOtNT 


BACK  HOME  AND  BROKE 

Thomas  Meighan’s  great  Ade 
story  of  a man  and  his 
mother. 


ONLY  38 

William  de  Mille  and  Lois 
Wilson  tell  the  truth  about 
mothers. 


HUMORESQUE 

The  immortal  classic  of  every 
mother’s  heart. 


THE  CRADLE 

Ethel  Clayton’s  great  drama 
of  heart-throbs. 


Xi  THE  LOST  ROMANCE 

William  de  Mille’s  wife-and 
mother  success,  with  Jacf 
Holt,  Lois  Wilson. 


IMPOSSIBLE  MRS. 
BELLEW 

Gloria  Swanson  facing  a hos 
tile  world  for  her  child. 


PRODIGAL  DAUGHTERS 

Gloria  Swanson’s  flaming  pic- 
ture of  the  modern  girl  and 
her  family. 


JUST  AROUND  THE 
CORNER 

A picture  for  mothers  and 
daughters. 


HIS  CHILDREN’S 
CHILDREN 

Bebe  Daniels  and  all-star 
cast. 


OLD  HOMESTEAD 

Theodore  Roberts  in  James 
Cruze’s  production. 


LAW  AND  THE  WOMAN 

Betty  Compson  in  the  story 
of  every  woman. 


TO  THE  LADIES 

James  Cruze’s  comedy  of 
what  every  wife  knows. 


BACHELOR  DADDY 

Thomas  Meighan’s  famous 
kiddies  picture. 


Your  Paramount  exchange  has 
fresh  prints  and  a complete  ad- 
vertising campaign  ready  on 
each  one  of  these  pictures. 
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road  showin 


HW'srf 


considering  road- 
^ masterpiece  brought  a 

^l.^^^"Of|iettere  Jf '’protest  from  exhibitors. 

n 

tills  nrm  the  demands  of  the 
eihibifor  are  our  commands.  This 
production  will  not  be  road-showed. 

Branch  managers  have  been  instructed  to  ac- 
cept pre-release  bookings  from  May  15.  Gen- 
eral release  will  not  be  for  several  weeks 
later.  All  departments  are  working  night 
and  day  to  get  everything  ready  for  the  ex- 
hibitor to  make  a clean-up  this  summer. 

Associated  ExhibitorC 

ARTHUR  S.  KANE,  President 
PATHE,  Physical  Distributor 
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DouMas 
MacLeaiii 

^^l^ankee  Consul" 


til* 


«»•' 


««o 


sM**^ 


CO^ 


sto"^ 


0^ 


,i.t;K^ 


lli 


fiJS* 


CO 


.tiSOl* 


?l£ 


0? 


James  Quirk  says*. 

( in  Apiil  Photoplay) 

Douglas  MacLean 
is  the  Geo,  M,  Cohan 
of  the  screen. 
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OQUOLAS  MCLEAN 


YANKEE  >k.^CONStJL 


f1 

|n 

^ j 


PHYSICAL  OUTflJBUTOft 
PATMC  £XCl!At«06,  tHC. 


ASSOCIATED  EXHIBITORS 

ARTHUR  S.  KANC  • PRESIDENT 


rOKSICn  «jf,*>i£S*/*T>iT/v« 

Sidney  SAan^rr 


Ifs  audience  tested ! 

Victor  Hugo  Halperin’s 


a Girl 


Loves 


audi^hcdtest^ 

: rvz~Jr ^ I — i — I — I — 


I I Victor  Hugo  Halperin' 


rioor  at  Micru^7  i 


\^eriaCii|l  loves 

' ' I I I I , I M I ' J ' I I I I 

-LLShown  IStlmealn  IS  different  theacras 
j I Every  typ«  or  patron  i 1“  i ill 


L.r<=if  type  of  patron  i i i i i i 

All  dasses  of  towns  and  houtea  ' I 
From  Lot  Angeles  all  the  way  to  New  YorK 

— 1 — ^ 1 — The  result . ^ 1 i ' 

Seventy  Mint ' 


‘Helen,  how  co*ii< 
Micnoel 

^front 

ideo^jTis 


of  Entrancing  Encertainme  it 


Wonder? 


Knocks  'Em  Gald' 

George  Sieomai 
Kaihlyn  Wflliai 
^hn  George 
H.C.  Pennell 


n I This  chart  shovs  exactly  how  | 
the  fifteen  audiences  reac^  to  the 
XlLl.  eigHtimost  ithportant  scenM" 
thisibig  production  j 


Agnes  Ayres  t 
PercyMarmoot 
Robert  McICim 
MaryiAlden  | 


Agnes  Ayres 

Percy  Marmont  Kathlyn  Williams 

Robert  McKim  John  George 

Mary  Alden  George  Siegmann 


*That,  you  dog ! ’ spat  the  former  servant.  

No  longer  your  coachman,  I’m  your  ^ . 

master  now— avenging  arm  of  the  revolu-  / 

tion.’  He  dropped  his  pistol  and  ' j ''w 

Michael  fell  wounded.” 


75  Minutes  of  Rntrancing 
Rntertainment 


Touted  CnahM.  A 
tremulous  «ait  D 
iM  t,  (x«  uioeeE 


ASSOCIATED  EXH  IBITOR.S 

AR,T  H U S.  KAN  E PRESIDENT 


L.CASE  BUSSELL  ^ 

Directed  bg  GEOM  mVING  ‘ Photographed  by  JOSEPH  SETTLE 


A Message  to  Exchangemen  and  Exhibitors 


After  seven  years  of  picture  making-  I have  com- 
pleted what  I believe  to  be  the  best  picture. of  my  career 
as  a star  and  producer— “FLOODGATES.” 

I am  releasing-  this  production  through  my  own 
organization  direct  to  the  Independent  Exchanges  and 
through  them  to  the  Exhibitors  of  the  country  because 
I believe  in  the  Independents. 

The  records  made  by  my  previous  productions 
“TEN  NIGHTS  IN  A BARROOM”  and  “LOST  IN  A 
BIG  CITY”  which  were  distributed  on  the  Independent 
market  are  well  known  to  all  exhibitors  and  exchange- 
men.  They  made  money  for  all  concerned.  In  “FLOOD- 
GATES” we  have  a better  production  and  one  which 
we  believe  will  be  one  of  the  biggest  money  makers  ever 
released  on  the  Independent  market. 

Although  we  have  only  just  started  to  release 
“FOODGATES”  the  support  we  have  received  so  far 
has  fully  justified  our  faith  in  the  production  and  the  Independent  market.  Many  of  the 
territories  have  been  contracted  for  and  a large  number  of  first  runs  in  the  most  important 
cities  have  been  set  for  immediate  showings. 

What  this  picture  has  already  accomplished  is  sufficient  proof  of  its  value  and  my 
advice  to  those  Exchangemen  in  territories  where  the  picture  is  open  is  for  them  at  once  to 
communicate  with  us  and  secure  this  attraction. 

The  production  is  backed  up  by  a national  advertising  campaign  of  which  this  is  the 
start  and  by  advertising  and  exploitation  accessories  that  are  unequaled.  Without  doubt 
the  advertising  aids  prepared  for  this  production  are  the  best  money  making  exhibitor  aids 
ever  provided  for  a motion  picture.  Every  i)ossible  aid  is  here  ready  for  you.  A wonderful 
press  book,  trailers,  slides,  musicial  setting,  posters,  special  Lowell  Heralds,  throwaways  and 
newspaper  material  are  only  part  of  the  campaign  we  have  prepared.  Our  advertising  and 
exploitation  department  stands  ready  at  all  times  to  aid  the  exchange  and  exhibitor  in  every 
way  possible  in  i)utting  the  picture  over. 

The  wise  showman  will  not  hesitate.  He  will  grab  this  picture  for  his  territory  and 
make  more  money  than  he  ever  has  before  on  any  production. 

Act  now!  Do  not  let  your  competitor  beat  you  to  it.  Get  in  touch  with  me  today  and 
reap  the  profits  this  picture  is  bound  to  make. 


c/5t*iH>ODOOr*'n 


LOWELL  FILM  PRODUCTIONS,  INC. 

JOHN  LOWELL  RUSSELL,  President 


729  Seventh  Avenue,  New  York 


Telephone 
Bryant  7206 


Foreign  Rights  Controlled 
By  David  P.  Howells,  inc, 
729  Seventh  Ave.  N.  Y. 
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Now  Ready 

The  Powerful  Spectacular  Drama 

“FLOODGATES” 

with 

JOHN  LOWELL 

and 

Evangeline  Russell,  Jane  Thomas 

Ivy  Ward 

Written  by  Directed  by 

L.  CASE  RUSSELL  GEORGE  IRVING 

Photographed  by  JOSEPH  SETTLE 

Exchange  Men!  Exhibitors! 

Communicate  At  Once 

With 

LOWELL  FILM  PRODUCTIONS 

INC. 

JOHN  LOWELL  RUSSELL,  Pres, 

729  Seventh  Ave. 


WHAT  THEY  SAY  ABOUT 


“FLOODGATES” 


John  S.  Spargo  in 
the  Exhibitors 
Herald 


“When  John  Rus- 
sell produced  Ten 
Nights  in  a Bar 
Room’  for  the  inde- 
pendent market,  he 
gave  the  state-right 
field  its  biggest 
money  making  at- 
traction of  the  year. 

His  newest  produc- 
tion, which  is  based 
on  a subject  which 
has  been  the  cause 
of  many  bitter  bat- 
tles, both  legal  and 
otherwise,  will  un- 
doubtedly prove  as 

good  if  not  a better  feature  for  the  box  offices  as  did  his  picturization  of  the  old  time  classic.” 


Len  Morgan  in  the  Exhibitors  Trade  Review 

“There  are  plenty  of  thrills  in  ‘FLOODGATES.’  * * * * It  is  a gripping  picture  and  should  prove 
a good  box  office  attraction  * * * * The  picture  will  appeal  to  any  kind  of  audience.  It  has  enough 
heart  appeal  to  make  it  popular  with  those  who  like  sob  stuff  and  its  thrilling  action  will  satisfy  the 
most  blase.” 

Laurence  Reid  in  the  Motion  Picture  News 

“Drawing  Power-— -Should  interest  audiences  wherever  shown. 

“Summary — While  this  theme  is  familiar,  the  action  is  packed  with  melodramatic  incident  and  the 
suspense  is  always  ahead.  Carries  a most  thrilling  climax — which  is  the  real  thing.  A splendid  pic- 
ture of  its  kind — correct  in  atmosphere  and  played  in  a natural  manner.” 

C.  S.  Sewell  in  the  Moving  Picture  World 

“ ‘FLOODGATES’  will  please  all  who  like  thrilling,  smashing,  fast-moving  melodrama.” 

For  the  Biggest  Money-Making  Proposition  of  the  Year  See 

LOWELL  FILM  PRODUCTIONS,  Inc. 

JOHN  LOWELL  RUSSELL,  Pres. 

729  Seventh  Avenue,  New  York 


LOWELL  FILM  PRODUCTIONS,  INC. 

JOHN  LOWELL  RUSSELL,  President 
729  Seventh  Ave. 

New  York 


ASK  YOUR  LEADING  INDEPENDENT  EXCHANGE  ! 

About  ' 

“FLOODGATES” 


“FLOODGATES” 


Was  Screened  For  and  Booked  By 


The  Randolph  Theatre 
Chicago,  111. 

' The  Kentucky  Theatre 

Lexington,  Ky. 

The  Cameo  Theatre 
Pittsburgh,  Pa. 

The  U.  S.  Theatre 

Paterson,  N.  J. 

The  Strand  Theatre 
Louisville,  Ky. 

The  Loew  Picture  Theatres 

New  York  City 

The  Olympic  Theatre 
Buffalo,  N.  Y. 

The  Capitol  Theatre 

Philadelphia,  Pa. 

The  Merrill  Theatre 
Milwaukee,  Wis. 

The  Capitol  Theatre 

Passaic,  N.  J. 

The  Cameo  Theatre 

San  Francisco,  Cal. 

The  Rivoli  Theatre 

St.  Louis,  Mo. 

The  Kinema  Theatre 
Salt  Lake  City,  Utah 

The  Meyer  and  Schneider  Circuit 

and 

The  Consolidated  Circuit  of  New  York 

and 

Many  Keith  and  Fox  Houses 
in  New  York 

Follow  the  Lead  of  These  Wise  Showmen  and 
Clean  Up  with  “FLOODGATES” 

ASK  YOUR  LEADING  INDEPENDENT  EXCHANGE 

ABOUT  “FLOODGATES” 

or  communicate  direct  with 

LOWELL  FILM  PRODUCTIONS,  INC. 

John  Lowell  Russell,  President 

729  Seventh  Avenue,  New  York 


Some  of  the 
Paintings 
and 

Photographs 

Available 

for 

“Floodgates” 

At  Your 
Exchange 


Good  advertis- 
ing aids  mean 
money  to  the 
exchange  and 
exhibitor. 
“Flood  gates” 
has  a wonder- 
ful and  com- 
plete line  of 
accessories. 


Lowell  Film  Productions,  Inc. 


John  Lowell  Russell,  Pres. 
729  Seventh  Ave., 
N.  Y.  G. 
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Open  “FLOODGATES”  For 
Prosperity  at  the  Box  Office 
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f=ILM  COCIPORAT^N 
729  SEVENTH  AVENUE 
New  York  City 


March  26th,  1924. 

John  L.  huflaell,  fieq., 

^rodootlone,  Idc., 

729  Serenth  Ay«ue- 
Hew  York  '■^Ity. 

Dear  Mr.Eusaell:- 

|;r„'7A;s.MHrE?c^ 

ana  fiiTo"wo  oi^Lt*wo«''no?;a'’ln1S’'in*'’‘rt 

z™.:ciLTA‘:-T5«E?£a 

YeqalrementB.  Eeoeclaliv  ° prodaotlon 

catoral  ator^.  ^«P«lally  iDterestlng  la  your  human, 

Very  truly  yours, 

MERIT  F2X1I  C0HP0R4TI0H 

C/B  /^'  A 


PreeldeBt 


-“If  Merit  has  it,  it  has  Merit”- 


Where  To  Book  “Floodgates” 


Greater  New  York  and  Northern  New  Jersey 

MERIT  FILM  CORPORATION 

I.  E.  CHADWICK  Pres. 

729  Seventh  Avenue,  New  York  City 


Eastern  Pennsylvania  and  Southern  New  Jersey 

AMERICAN  FEATURE  FILM  COMPANY 

ROBERT  LYNCH,  Pres. 

1335  Vine  Street,  Philadelphia,  Pa. 


Kentucky 

BIG  FEATURE  RIGHTS  CORPORATION 

FRED  LEVY,  Pres.,  LEE  L.  GOLDBERG,  Sec’y 
221-223  South  Third  St.,  Louisville,  Ky. 


or 

Direct  From 

LOWELL  FILM  PRODUCTIONS,  INC. 

729  Seventh  Avenue,  New  York 
JOHN  LOWELL  RUSSELL,  Pres.  Tel.  Bryant  7206-7-8-9 


FOREIGN  RIGHTS  CONTROLLED  BY 

DAVID  P.  HOWELLS,  INC. 

729  Seventh  Avenue,  New  York  City 


A Twenty-Four  Sheet  That  Spells  Money 

at  the  Box  Office 
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A Super  Feature  Melodrama 
of  Daring  Deeds  on  Sea  and  Land 


PISI  PlBUrt'D  BY 

The  New- Cal  Film  Corporation 

220  WEST42*L^ST.  NEW  YORK  CITY 
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Opens  In  New  York  May  5 
At  the  Criterion  Theatre 


Mary  Pickford’s  greatest  and  most  beau- 
tiful picture,  “DOROTHY  VERNON  OF  HAD- 
DON  HALL”  will  begin  an  indefinite  engage- 
ment May  5 at  the  Criterion  theatre,  New  York, 
at  $1.50  top.  This  tremendous  box-office  at- 
traction is  now  being  booked  at  advanced  prices 
for  indefinite  runs  at  the  leading  theatres  in 
many  of  the  larger  citie  s throughout  the  country. 
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Announcing 

A series  of  eighteen  two-reel  athletic  comedies  entitled 

‘Tuppy  Love  Stories” 

Directed  by  Robert  Eddy 
Emphasing  College  Life,  Fun  and  Sports 

Imagine  the  trials  and  tribulations  of  these  three  boys — their  love  affairs — 
dances — the  professors,  etc. 

No  slapstick  stuff,  no  burlesque.  Real  college  types,  real  college  atmosphere. 


‘THE  BOY” 
GORDON  WHITE 


^^HORACE” 

(Ben  Hall) 


‘^THE  GIRL” 
(Edna  Hanam) 


“TUBBY” 
(Lincoln  Stedman) 


Now  in  Production  at  F.  B.  O.  Studios,  Hollywood,  Calif, 


Hollywood  Photoplay  Productions 

L.  S.  RAMSDELL,  President  RANDALL  FAYE,  Supervisor  of  Productions 


May  3,  1924 
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vl/ten  a picture 
overcomes  a blizzcUd~ 


and  builds  to  bigger  business  on  the  last  night 
than  on  the  first  as  it  didiin  NEWARK,  N.  J. 

When — In  LOS  ANGELES  it  registered  one  of  the  big- 
gest weeks  LOEW’S  STATE  has  ever  had. 

When— In  CHICAGO  it  packed  the  CHICAGO  THE- 
ATRE. 

When— In  MILWAUKEE,  Thos.  J.  Saxe  selected  it  as 
the  picture  to  open  his  3,500  seat  $2,000,000 
Wisconsin  Theater. 

When — ^In  DETROIT  it  was  one  of  the  season’s  big  hits 
at  the  CAPITOL  THEATRE. 

When — In  KANSAS  CITY  it  played  to  capacity  at 
every  performance  and  lead  the  city  in  receipts. 

YOU’VE  GOT  A REAL  PICTURE 


THE  JOHN  M.  STAHL  PRODUCTION 


WITH 

Lewis  Stone,  Helene  Chadwick,  MaryCarr 
William  Y Mong.  Alma  Bennett  wHedda  Hopper 


Adapted  by  A P 'TOUNGER.  from  the  Directed  by  ^ JOHK  M.  STAHL 

AVERT  HOPWOOD  Sta^e  Success  Chief  Photographer  ~ ~ SOL  POLITO 


A 3irjbt  national 


Hctuire 


Richard  Rowland  says: 


CYTHEREA 

one  of  outstanding  productions  of  the 

FIRST  NATIONAL  YEAR" 

wE^r^oNioN 
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BBOAW)? 


B A HOWIAS® 


A Hr/it  Hatiottdl  OHcture 


Rights  Controlled  ! 

First  National  Pictures  ] 
Madison  Avenue.  Kew^brk  , 


iled  by 
Pictures  Inc.1 
^ewYyk 


and  this  gVeat 
attraction  will 
oe  released  at  the 
Peak,  of  the 
Love  Season- 
Love  Week.- 
May  4f  to  11 

or  any  week,  you  play 

CYTHEREA 

GODDESS  OF  LOVE 
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Great  Prospects 
For  Consolidation 

The  Metro-Goldwyn  merger  is  an  ac- 
eomplished  fact.  These  two  big  and 
powerful  units  have  been  welded  to- 
gether to  make  a still  more  powerful 
consolidation,  with  the  Louis  B.  Mayer 
Company  added  for  additional  produc- 
ing strength. 

The  prospect  for  the  consolidation 
is  very  big.  It  brings  together  not 
only  big  financial  and  physical  re- 
sources but  it  also  assembles  an  array 
of  brain-power  that  makes  no  achieve- 
ment in  the  industry  appear  too  big 
or  too  formidable. 

The  consolidation  starts  off  with  a 
very  big  asset  in  the  good  will  column. 
Thousands  of  theatres  have  been  served 
efficiently  and  to  their  profit  by  both 
Metro  and  Goldwyn  for  many  years. 
The  original  Metro  Company  under 
the  leadership  of  Mr.  Richard  A.  Row- 
land built  up  a very  big  following 
among  exhibitors.  In  the  case  of  Gold- 
wyn, theatre  owners  realize  that  many 
millions  of  dollars  have  been  spent 
for  pictures  and  for  distribution  and 
the  only  one  to  profit  has  been  the 
theatre  owner. 

We  welcome  this  big,  substantial  con- 
solidation and  tender  our  congratula- 
tions to  the  officials  of  both  organiza- 
tions who  have  worked  zealously  and 
effectively  to  bring  it  about. 

* * * 

Sydney  Cohen  Visits 
President  Coolidge 

Mr.  Sydney  S.  Cohen’s  many  years 
of  experience  in  trade  political  matters 
has  made  him  proficient  in  one  thing  at 
least:  He  has  mastered  the  art  of  ac- 


cumulating publicity  of  the  right  kind. 
His  recent  junket  to  Washingion. 
where  he  and  his  associates  were  photo- 
graphed with  the  President  in  the 
White  House  grounds,  was  an  able 
stroke.  It  resulted  in  a great  deal  of 
very  desirable  and  constructive  pub- 
licity for  the  individuals  in  the  ex- 
hibitor delegation  and  also  for  the 
theatrical  profession. 

Incidentally  the  event  was  the  occa- 
sion for  the  statement  by  President 
Coolidge  to  the  effect  that  he  regards 
the  motion  picture  as  a real  necessity 
in  American  life.  Coming  from  the 
President,  this  was  a very  desirable 
statement  to  have  written  into  the  rec- 
ords at  this  time. 

* * * 

Good  Distribution 
For  Lincoln  Film 

It  is  good  news  that  the  picture. 
“Abraham  Lincoln,”  after  encountering 
many  trials  through  inexperienced  han- 
dling following  its  opening  in  New 
York,  is  to  be  taken  over  by  Associated 
First  National  Pictures,  Inc.  Being 
put  out  under  that  management  means 
that  it  will  have  wide  and  competent 
distribution  and  it  means  that  the  mil- 
lions who  should  see  this  picture — and 
who  will  be  better  Americans  through 
the  seeing  of  it — will  have  an  oppor- 
tunity to  do  so. 

This  picture  of  “Abraham  Lincoln” 
is  one  that  fits  in  accurately  with  the 
highest  function  of  the  motion  picture. 
It  is  good,  sound  entertainment  and, 
in  addition,  it  makes  better  known  and 
better  understood  one  of  the  greatest 
characters  of  modern  times  and  brings 
home  to  the  spectator  an  intimate 
knowledge  of  the  days  in  which  he 
lived. 


Move  May  Lead  to 
Effective  System 

The  formation  in  Chicago  last  week 
of  the  Allied  State  Organizations  of 
Motion  Picture  Theatre  Owners  is  an 
expression  of  the  desire  of  a great 
many  exhibitors  to  get  closer  to  the 
benefits  of  national  organization. 

National  organization  among  motion 
picture  exhibitors  has  made  no  progress 
during  the  past  three  years.  Instead, 
there  has  been  a weakening  in  numbers 
in  the  national  association  and  also  a 
general  weakening  in  its  ability  to  per- 
form. 

Several  state  organizations,  however, 
have  been  making  excellent  progress. 
In  these  bodies  it  seems  to  have  been 
possible  to  concentrate  on  the  practical 
matters  affecting  the  exhibitors’  in- 
terests and  to  pass  over  the  various 
forms  of  political  maneuvering  which 
have  estopped  the  progress  of  the  na- 
tional organization. 

It  is  a natural  and  logical  devel- 
opment that  these  successful  state 
organizations  should  seek  to  put  into 
operation  some  kind  of  a working 
agreement  which  would  enable  them  to 
deal  with  national  problems  and  there- 
by achieve  something  besides  local  re- 
sults for  their  members. 

The  suggested  plan  of  cooperation 
among  the  state  organizations  offers 
excellent  possibilities.  It  brings  into 
the  cooperative  work  a number  of  ex- 
hibitor leaders  including  A1  Steffes. 
Harry  M.  Crandall,  Jake  Wells,  H. 
B.  Varner,  R.  R.  Biechele,  Ludwig 
Siegel,  J.  R.  Denniston,  Billy  Con- 
nors and  H.  A.  Cole.  With  these  men 
cooperating,  there  is  reason  to  believe 
that  mucli  will  be  accomplished. 
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Exhibitors  Information  and 
Catalog  Bureau 


{Reproduction  of  “Exhibitors  Information 
and  Catalog  Bureau”  which  is  published  in 
each  issue  of  the  “Better  Theatres”  section 
of  the  HERALD.) 

BETTER  THEATRES  SECTION 
Exhibitors  Herald, 

Chicago,  111. 

Your  information  bureau  has 
been  one  of  the  biggest  helps  we 
have  had  in  the  construction  of  our 
theatre. 

We  thank  you  very  kindly. 

GROBASKI  BROTHERS, 
New  Mazda  theatre, 
L’Anse,  Mich. 


EXHIBITORS  HERALD, 
Chicago,  III. 

Gentlemen: 

Enclosed  you  will  please 
find  our  check  to  pay  for  one 
year’s  subscription  to  the 
Herald,  and  permit  us  to 
congratulate  you  on  the  good 
work  that  you  are  undertak- 
ing in  promoting  the  ex- 
hibitor’s best  interests.  The 
investigations  that  you  have 
been  conducting  as  to  what 
exhibitors  of  the  country 
think  of  certain  matters  have 
been  very  successful  and 
truthful  and  they  have  be- 
come to  bear  on  the  minds  of 
both  the  producers  and  the 
distributors. 

Again  congratulating  you 
for  the  good  work,  we  beg  to 
remain. 

Yours  very  truly, 

JOSEPH  G.  PORTELL, 
Delray  theatre, 
Detroit,  Mich. 


Re -Takes 


This  is  the  Rumor  Season.  Rumors 
are  not  confined  to  any  one  month. 
They  usually  occur  twelve  times  a year, 
like  the  full  moon,  gas  bills,  etc.  The  lat- 
est rumor  is  that  Mary  Pickford  is  going 
to  quit.  Yep,  going  to  retire  after  three 
or  four  more  pictures,  or  years. 

4=  * * 

All  Set 

Looie  Kramer  of  Ft  B.  O.  wants  to 
start  something.  He’s  defying  the  picture 
critics  to  write  “What  One  Critic  Thinks 
and  Says  About  Another.”  Got  a lot  of 
asbestos  paper  on  hand,  Looie?  We’re 
ready. 

* * * 

Production  Note 

“Paramount  After  Denver”  sez  a head- 
line. Well,  Denver  would  make  a nice 
set  for  a DeMille  production  at  that. 

* * 

You  Bet 

Harry  Sinclair  has  been  adjudged  in 
contempt  by  the  U.  S.  Senate  investigat- 
ing committee.  It’s  a good  thing  they 
can’t  haul  us  in  for  what  we  think. 

* 4=  4: 

Finicky 

Some  folks  have  become  so  touchy  on 
the  subject  they  no  longer  serve  tea  at 
afternoon  functions  in  Washington.  They 
just  can’t  bear  to  handle  a tea  pot. 

4<  4=  4: 

Re-Takes  Prize  Contest 
Our  big  prize  contest,  mentioned  in 
last  week’s  Re-takes,  is  coming  along 
better  than  we  expected.  It  seems  every- 
one is  after  that  fifth.  We  want  to  get 
a fitting  name  and  a lasting  one  for  the 
film  reformers  and  with  all  the  talent  now 
working  on  the  thing  we  ought  to  have 
something  worth  while.  It  really  is  im- 
portant, just  as  important  as  having 
•‘scoflaw”  or  “spigot-bigot”  in  the  dic- 
tionary. 

Jjs  sN  * 

Alberta’s  Gaining 

Alberta  Vaughn,  the  F.  B.  O.  star,  ac- 
cording to  a truthful  Hollywood  press 
agent,  has  taken  out  an  insurance  policy 
that  automatically  awards  Tier  $2,C-00  for 
each  pound  of  flesh  she  acquires  in  the 
next  two  years.  There  is  a clause  in  the 
contract  that  renders  it  null  and  void  if 
she  fails  to  gain  25  pounds.  Bet  that  com- 
pany will  keep  Alberta  away  from  the 
anti'-fat  cures  for  the  next  two  years. 

4:  4=  * 

Great  Stuff 

Now  that  Ping  Lung,  the  pet  Pekin- 
gese of  Paderewski,  noted  pianist,  has 
kicked  off,  that  particular  pianist’s  press 
agent  will  have  to  dig  up  something  else 
to  spring  on  the  newspapers. 

* 4=  4: 

That’s  a New  One 

They’re  “broadcasting”  comedies  these 
days  instead  of  releasing  them,  according 
to  a nice  yellow  piece  of  press  matter 
just  received  from  Pat  Dowling  of  the 
Christie  Studios. 

* * * 

Awful  Boner 

Those  Finance  Committeemen  down  in 
Washington  can  think  of  the  funniest 
things.  They  want  to  tax  Mali  Jongg. 
A better  way  would  be  to  tax  all  solid 
ivory,  and  not  just  mail  jongg  sets. 

J.  R.  M. 
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Balaban  & Katz  and  Midwest 
Combine  Interests  in  Illinois 


Eastman  Charged 
With  Monopoly  by 
U.  S.  Trade  Body 

(Washington  Bureau,  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  April  22.— 
The  federal  trade  commission  has  issued 
an  order  to  break  up  an  alleged  monopoly 
of  motion  picture  films  in  an  order  issued 
against  the  Eastman  Kodak  Company  of 
Rochester,  N.  Y. 

The  commission  charges  that  the  East- 
man company  has  a substantially  com- 
plete monopoly  of  the  manufacture  of 
positive  cinematograph  film. 

Acquisition  by  the  Eastman  company 
of  the  Paragon  Laboratory,  the  G.  M. 
Laboratory  and  the  San  Jacq  Laboratory 
is  prohibited.  The  combined  capacity  of 
these  two  plants,  it  is  claimed,  equals  the 
entire  market  demand  for  printing  and 
developing  positive  films  from  exposed 
negatives.  The  aforementioned  concerns 
are  named  in  the  complaint. 

The  Eastman  and  other  companies 
were  prohibited  from  forcing  the  Allied 
Film  Laboratories,  Inc.,  and  its  members 
to  use,  for  manufacture  of  film,  Amer- 
ican made  raw  film  stock,  of  which  it 
was  charged  the  Eastman  Kodak  Com- 
pany has  a monopoly. 


Women* s Clubs  Crown 
Marion  Davies  Queen 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  22. — Marion  Da- 
vies, Cosmopolitan  star,  was  crowned 
“Queen  of  Beauty’’  by  the  New  York 
Federation  o f 
Women’s  Clubs 
at  a bazaar  at  the 
Hotel  Astor.  The 
purpose  of  the 
bazaar  is  to  raise 
funds  for  the 
working  girls  ho- 
tel. More  than 
350  clubs  and 
400,000  members 
are  represented 
in  the  New  York 
Federation. 

A n elaborate 
program  was 
Marion  Davies  held  in  connec- 

tion with  the  cor- 
onation ceremony.  The  guests  of  honor 
were  Major  General  Bullard,  Admiral 
Plunkett,  Commissioner  Enright,  Sena- 
tor Copeland  and  Congressman  La 
Guardia. 


Mary  Pickford  to  Quit 
Screen  in  a Few  Years 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  22. — Only  a few 
years  more — three  or  four — and  then 
Mary  Pickford  will  fade  from  the  screen. 
At  least  this  is  the  information  contained 
in  accounts  from  London  where  the  pop- 
ular star  is  at  present. 

She  is  quoted  as  saying,  “It  is  no  use 
pretending  that  I am  a Duse  or  Bern- 
hardt and  go  on  acting  forever  and  ever. 
I created  a certain  type  which  has  been 
worked  out  now.  The  public  wants  me 
only  in  one  character.  I think  it  is  time 
to  quit.’’ 


Half  a Hundred  Houses 
Are  Involved  in  Big  Deal 

Consolidated  Corporations  Will  Operate  Theatres  i^ 
Chicago  and  Major  Cities  of  State 

A deal,  one  of  the  largest  in  motion  picture  theatre  history, 
has  just  been  consummated  in  Chicago  with  the  formation  of 
Balaban  Katz  Midwest  Theatres,  Inc.,  a Delaware  corporation. 

The  amalgamation  brings  into  one  corporation  Balaban  & Katz  Cor- 
poration of  Chicago,  one  of  the  most  successful  motion  picture  theatre 
concerns  in  the  country,  and  Midwest  Theatres,  Inc.,  also  of  Chicago. 

Nearly  Fifty  Theatres  Under  Control  of  Company 

Signing  of  the  final  papers  marks  the  merging  of  two  of  the  most 
powerful  and  important  theatre  companies  in  the  Middle  West.  The  con- 
solidation brings  under  the  control  of  one  company  nearly  half  a hundred 
theatres — among  them  the  finest  in  the  world — in  Chicago  and  the  major 
cities  of  Illinois. 

Wis. ; and  Orpheum,  Palm,  Midway  and 
Strand  at  Rockford. 

In  an  interview  with  a repersentative 
of  the  Her.\ld  Mr.  Katz  announced  the 
following  details  of  the  amalgamation ; 

“We  have  completed  the  formation  of 
the  Balaban  Katz  Midwest  Theatres, 
Inc.,  a Delaware  corporation.  This  cor- 
poration will  be  headed  by  myself  as 
president  and  the  policies  will  be  carried 
out  under  my  personal  supervision. 

To  Adopt  B.  & K.  Policy 
“This  corporation  will  include  the  the- 
atres of  the  Balaban  & Katz  group  and 
also  those  theatres  formerly  grouped 
under  the  Midwest  Theatres,  Inc.,  and 
operated  by  Messrs.  Thielan,  Burford, 
Rubens,  Van  Matre,  Ellis,  Lucas,  Irwin, 
Koppelberger,  Charles  Lamb,  and  C.  B. 
Sawyer. 

“The  activities  of  this  corporation 
comprehend  the  city  of  Chicago  and  the 
major  cities  of  the  state  of  Illinois,  and 
number  approximately  fifty  theatres  at 
the  present  time. 

“The  purpose  of  the  corporation  will 
be  to  institute  into  all  these  theatres  the 
same  policy  of  operation  and  service 
that  have  made  the  Balaban  & Katz 
theatres  successful.  The  entire  group 
of  theatres  will  be  institutionally  adver- 
tised in  their  respective  communities  and 
the  highest  standard  of  entertainment 
will  be  maintained. 

“All  film  purchases  and  bookings  for 
the  entire  group  of  theatres  will  be  con- 
centrated under  the  direction  of  Floyd 
M.  Brockell,  formerly  distribution  head 
of  .A.ssociated  First  National  Pictures, 
Inc 

“All  legal  matters  and  details  of  man- 
agement and  policy  have  been  consum- 
mated and  the  company  begins  opera- 
tions May  1. 

“The  offices  of  the  new  corporation 
will  be  in  the  Butler  building,  North 
State  street,  opposite  the  Chicago  the- 
atre building.’’ 


(Special  to  Exhibitors  Herald) 

NEW'  YORK,  .\pril  22. — Fred 
Greene  Jr.,  e.xploiteer,  has  sailed  for 
Paris  to  take  up  work  as  e.xploitation 
nianaeer  fo-  the  Paramount  organization 
in  France,  under  .\dolphc  Osso,  manag- 
ing director,  who  is  now  in  New  York. 


Fred  Greene,  Jr. , Sails 


Shmuel  Katz,  a member  of  the  execu- 
tive committee  of  Associated  First  Na- 
tional, is  president  of  the  new  corpora- 
tion, which  will 
have  its  head- 
quarters in  the 
Butler  building, 
Chicago. 

Bookings  for 
the  entire  group 
of  houses  will  be 
under  the  direc- 


Samuel  Katz 

tion  of  Floyd  M. 

Brockell,  for- 
merly manager 
of  sales  for  First 
National. 

The  purpose  of 
the  merger,  ac- 
cording to  Pres-  pioyd  M.  Brockell 

ident  Katz,  is  “to 

institute  into  all  these  theatres  the  same 
policy  of  operation  and  service  that  have 
made  the  Balaban  & Katz  theatres  suc- 
cessful.’’ This  group  of  houses  according 
to  the  executive,  will  be  institutionally 
advertised,  and  the  highest  standard  of 
entertainment  will  be  maintained. 

Five  B.  & K.  Houses  Included 

The  Balaban  & Katz  theatres,  all  lo- 
cated in  Chicago,  included  in  the  deal  are 
the  Chicago  and  Tivoli,  two  of  the  finest 
and  largest  houses  in  the  world;  Roose- 
velt, Riviera  and  Central  Park.  Another 
theatre,  to  be  larger  than  the  Chicago, 
is  now  under  construction. 

The  holdings  of  Midwest  Theatres, 
Inc.,  included  in  the  transaction  are ; 
Rialto,  Fox  and  Strand  at  Aurora;  Ma- 
jestic and  Wilson  at  Beloit,  Wis.;  Castle, 
Irvin,  Majestic  and  Illini  at  Blooming- 
ton ; Avon  and  Lincoln  Square  at  Deca- 
tur; DeKalb,  Princess  and  Star  at  De- 
Kalb;  Majestic,  La  Petite  and  Court  at 
Kankakee ; Grove,  Rialto  and  Crocker  at 
Elgin ; Colonial,  West,  Orpheum  and 
Plaza  at  Galesburg;  Princess,  Orpheum 
and  Crystal  at  Joliet;  Majestic,  Rivoli, 
Riviera  and  La  Crosse  at  La  Crosse, 


EXHIBITORS  HERALD 


May  3,  1924 


36 


“A  bunch  of  the  Boys” — Pacific  Coast  exhibitors — were  around  Los  Angeles’  film  row 
the  other  day  and  ran  into  the  camera  of  H.  E.  N.  You  see  above  (left  to  right): 
M.  Klein,  I.  H.  Lichtenstein,  A.  Lustig,  Los  Angeles,  and  C.  C.  Griffin  from 
Oakland. 

Dana  Catches  Talmadge  in  Race 
For  “Herald  Only  ” Crown 

Louise  Fazenda  Retains  Position  — Walton,  Wilson,  Lead 
Straggling  Field  in  Late  Balloting 

(By  the  Favorite  Star  Editor) 

PRESS  deadline  count  of  votes  in  the  “Herald  Only”  Favorite  Star  Con- 
test shows  Viola  Dana  and  Norma  Talmadge  tied  for  first  place,  Louise 
Fazenda  retaining  next  position,  with  Gladys  Walton  and  Lois  Wilson 
bringing  up  the  vanguard  of  a straggling  field.  As  more  than  75  per  cent 
of  the  ballots  have  been  returned  at  the  time  this  coimt  is  taken,  it  is 
probable  that  final  standings  can  be  announced  next  week. 


From  the  casting  of  the  first  ballot, 
leadership  has  been  hotly  contested 
by  Viola  Dana,  the  Jenkins-Rand  coalition 
candidate,  and  Norma  Talmadge,  nomi- 
nated by  Elmer  Gailey  in  the  third  week 
of  the  contest.  Miss  Dana  was  the  third 
star  to  be  nominated,  M'iss  Talmadge  the 
eighth.  Louise  Fazenda,  Wm.  H.  Creal’s 
candidate,  headed  the  ballot. 

An  echo  of  the  Creal  campaign  for  Miss 
Fazenda,  which  included  weekly  stump 
speeches  published  in  “What  the  Picture 
Did  For  Me,”  is  heard  this  week  in  R. 
S.  Wenger’s  letter  on  page  73.  Ballot 
comments  from  all  parts  of  the  country 
indicate  that  electioneering  for  other  stars 
was  no  less  vigorously  conducted,  al- 
though voters  plainly  disregarded  “in- 
structions” in  the  actual  determination  of 
choice. 

* * >(: 

Paul  C.  Morgan,  of  Horn  & Morgan, 
explains  his  selection  as  follows: 

“You  will  note  that  we  have  indicated 
first,  second,  third  and  fourth  choice,  and 
probably  an  explanation  of  how  we  ar- 
rived at  our  decision  might  be  of  interest 
to  you.  There  are  three  of  us  in  our 
office  and  each  of  us  selected  six  from 
the  list  of  candidates  and  designated  first 
choice,  second  choice,  etc.  We  agreed 
that  first  choice  should  be  entitled  to  six 
points,  second  choice  five  points,  etc.  We 
then  proceeded  to  compare  our  selections 
with  the  given  result. 

“We  do  not  know  how  we  could  have 
arrived  at  a more  just  decision,  and  since 

was  the  unanimous  choice 

of  all  three  of  us  for  first  place,  there 
appears  to  be  little  doubt  in  our  minds 
as  to  who  should  have  this  honor.” 

Another  method  of  selection  was  fol- 
lowed by  an  Alabama  exhibitor  whose 
name  cannot  be  given  because  the  name 


of  his  choice  must  be  included  in  the 
quoting  of  his  comment : 

“I  hereby  cast  my  vote  for  Miss  Lois 
Wilson,  first  because  she  hails  from  my 
home  state,  second  because  she  is  every- 
body’s favorite  in  my  theatre,  third  be- 
cause she  is  my  favorite.  And  she’s  there 
with  the  goods. 

“I  also  wish  to  cast  my  second  choice 
for  Miss  Bebe  Daniels,  first  because  she 
is  also  there  with  the  good  looks,  second 
because  a great  many  of  my  patrons  favor 
her.  Many  of  my  patrons  wanted  her 
first,  but  someone  yelled  out,  ‘Wilson, 
from  Alabama!’” 

One  of  the  important  results  of  the 
Favorite  Star  Contest  not  indicated  in  the 
standing  of  the  candidates  has  been  the 
location  of  the  long  silent  Poet  Laureate, 
Philip  Rand,  whose  forwarded  ballot 
reached  him  at  Lynwood,  California, 
where  he  sojourns  and  investigates  the 
theatre  possibilities  of  the  place  with  a 
view  toward  establishing  a companion 
theatre  to  the  Rex  at  Salmon,  Idaho.  Mail 
addressed  to  the  Chamber  of  Commerce, 
Lynwood,  will  reach  him. 


Lose  Daylight  Fight 

(Special  to  Exhibitors  Herald) 

SCHENECTADY,  N.  Y.,  April  2^.— 
Although  the  exhibitors  in  Schenectady, 
N.  Y.,  put  up  a valiant  fight  in  the  hopes 
of  having  daylight  saving  in  that  city 
run  only  from  June  15  to  Sept.  1,  they 
lost  out,  with  the  result  that  the  daylight 
saving  will  go  into  effect  on  April  27. 
Mrs.  William  Shirley  did  fine  work  for 
the  exhibitors,  while  Mr.  Shirley  spoke 
at  a number  of  meetings  of  the  Parent- 
Teachers’  association. 


Exhibitors  of  Southern 
III.  and  Eastern  Mo, 
Talk  Merger  at  Meet 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  April  22. — A pro- 
posed consolidation  of  theatre  owners  of 
Southern  Illinois  with  the  Motion  Pic- 
tures Theatre  Owners  of  Eastern  Mis- 
souri was  one  of  the  chief  topics  of  dis- 
cussion at  the  convention  of  the  latter 
organization  which  opened  here  today. 
The  Illinois  theatre  men  had  been  in- 
vited to  the  meeting  by  1.  W.  Rodgers, 
president  of  the  Missouri  body. 

It  was  explained  that  at  the  time  of  the 
formation  of  the  M.  P.  T.  O.  of  Eastern 
Missouri  it  was  the  plan  to  have  the  ex- 
hibitors of  Southern  Illinois  affiliate  with 
the  association.  Action  has  been  de- 
ferred, which  is  now  in  the  process  of 
being  revived. 

The  M.  P.  T.  O.  of  Eastern  Missouri 
withdrew  from  the  M.  P.  T.  O.  Missouri 
because  one  part  of  the  state  was  being 
served  from  Kansas  City  and  the  other 
section  from  St.  Louis.  It  was  pointed 
out  a parallel  situation  was  in  force 
among  southern  Illinois  theatre  owners. 

Cities  With  Own  Codes 
Not  to  Feel  New  Law 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  April  22. — In  the 
confusion  incidental  to  the  closing  of  the 
New  York  State  Legislature  a few  days 
ago,  it  was  at  first  thought  that  the 
Knigh  bill  relating  to  the  building  code, 
had  been  defeated.  A later  checking  up 
of  the  700  or  more  bills  which  were 
jammed  through  during  the  closing 
hours,  revealed  that  the  bill  had  been 
passed  by  both  houses,  and  it  is  now  in 
the  hands  of  the  governor  for  considera- 
tion. 

The  bill  brings  great  hope  to  the  thea- 
tre owners  of  the  state  by  reason  of  the 
fact  that  the  proposed  standard  building 
code  will  not  necessarily  affect  such  cities 
as  have  a code  of  their  own  formulated 
by  their  own  governing  bodies. 

Clark  Armentrout  Buys 
Barry,  III.  Playhouse 

(Special  from  R.  A.) 

PITTSFdELD,  ILL.,  April  22.— Clark 
Armentrout,  owner  of  the  K.  P.  theatre 
in  this  city,  has  purchased  the  Star  thea- 
tre at  Barry,  Illinois  from  G.  M.  Mc- 
Claim.  Mr.  McClaim  will  leave  soon  for 
California. 

Mr.  Armentrout  will  take  charge  on 
May  1.  All  pictures  will  be  booked  at 
Pittsfield. 


Cuts  Admission  Prices 

(Special  to  Exhibitors  Herald) 

SCHENECTADY,  N.  Y.,  April  22.— 
Finding  that  increased  admission  prices 
were  driving  the  people  to  cheaper  thea- 
tres, Manager  William  Shirley  of  the 
State  and  Strand  theatres  in  Schenectady, 
N.  Y.,  has  decided  to  go  back  to  his  for- 
mer prices.  At  the  State  theatre,  Mr. 
Shirley  increased  his  prices  from  25  and 
40  cents  to  35  and  50  cents,  and  at  the 
Strand,  from  25  and  35  cents,  to  25  and 
40’  cents. 


Sunday  Shows  Triumph 

(Special  from  C.  H.  L.) 

BUSHNELL,  ILL.,  April  22.— At  a 
general  election  in  this  city,  held  on  April 
16,  Sunday  picture  entertainment  was  up- 
held by  a margin  of  nine  votes. 
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Metro-Goldwyn  Merger  Gives 
Firm  Control  of  106  Houses 


Marcus  Loew  Frank  J.  Ciodsol 

Mr  Loew  heads  the  new  Metro-Goldwyn  Corpora- 
tion. Mr.  Godsol  bercomes  a member  of  the  board 
of  directors. 


Louis  B.  Mayer  W.  R.  Hearst 

Mr.  Hearst  will  continue  to  distribute  through 
the  consolidated  company.  Mr.  Mayer  tak^ 
charge  of  all  production. 


Edward  Bowes 


W.  E.  Atkinson 


Mr.  Bowes  is  a member  of  the  board  of  the  amal- 
gamated company.  Mr.  Atkinson  is  general  man- 
ager of  Metro. 


J.  R.  Grainger 


E.  M.  Saunders 


Mr.  Saunders  is  general  sales  manager  of  Metro 
while  Mr.  Grainger  is  in  charge  of  sales  for 
Goldwyn. 


All  But  One  Studio  to 
Be  Sold  by  Combination 


Marcus  Loew  Heads  Amalgamation — Louis  B,  Mayer 
1 akes  Charge  of  Production 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  April  22.— The  Metro-Goldwyn-Mayer  amal- 
gamation, details  of  which  were  published  exclusively  in  the 
“Herald”  last  week,  is  an  actual  fact. 

Negotiations  in  this  mammoth  deal — undoubtedly  the  largest  in  the 
history  of  motion  pictures — were  concluded  last  Thursday  night  with  the 
signing  of  contracts  by  representatives  of  the  interests  involved. 

In  addition  to  the  extensive  production  and  distribution  activities  merged, 
the  deal  brings  under  the  control  of  one  company  106  theatres  located  in  the 
United  States,  Canada  and  London. 

The  deal  merges  the  immense  holdings  of  Metro  Pictures,  Goldwyn  Pic- 
tures and  Louis  B.  Mayer,  and  includes  the  distribution  of  Cosmopolitan  pro- 
ductions. Negotiations,  initiated  by  Frank  J.  Godsol  president  of  Goldwyn, 
have  been  under  way  for  some  time.  The  name  of  the  amalgamated  company 
will  be  Metro-Goldwyn  Corporation,  which  will  be  headed  by  Marcus  Loew. 


Goldwyn,  under  the  terms  of  the  mer- 
ger, will  not  lose  its  identity,  and  its 
producing  and  distributing  organizations 
will  not  be  eliminated  or  curtailed,  for 
the  present  at  least. 

Louis  B.  Mayer,  who  has  transferred 
all  production  activities  to  the  Goldwyn 
plant  in  Culver  City,  will  be  vice  presi- 
dent in  charge  of  production.  In  addi- 
tion to  Mr.  Godsol,  Edward  Bowes,  vice 
president  of  Goldwyn,  will  be  on  the 
board  of  directors  and  actively  associated 
with  the  amalgamated  company,  as  will 
Messmore  Kendall  and  William  Braden. 

Marcus  Loew  Explains  Merger 

With  106  theatres  now  under  his  con- 
trol, Mr.  Loew  becomes  one  of  the  big- 
gest, if  not  the  biggest,  theatre  owners 
in  the  country.  These  houses  are  scat- 
tered throughout  the  country,  and  give 
the  combined  interests  important  first 
runs  in  many  of  the  larger  cities,  includ- 
ing New  York,  Los  Angeles,  San  Fran- 
cisco, Boston  and  other  territories. 

Mr.  Loew’s  explanation  of  the  status 
of  each  company  in  the  merger  follows: 

“The  motion  picture  business  is  going 
through  a stabilizing  process  and  is 
working  itself  out  on  sane  economic  prin- 
ciples. Through  combining  our  forces  in 
the  best  interests  of  all  parties  to  the 
merger  Metro,  Goldwyn,  Cosmopolitan 
and  Louis  B.  Mayer  company  are  going 
a long  way  in  the  right  direction.  In  or- 
der to  obtain  the  greatest  efficiency  and 
economy  in  production  such  a step  was 
inevitable. 

“Every  other  business  has  experienced 
the  same  difficulties  in  beginnings  and 
has  come  to  realize  the  economic  neces- 
sity of  centralization.  In  the  railroad 
business,  for  instance,  this  was  brought 
about  by  the  Union  Pacific,  the  Southern 
Pacific,  the  Central  Pacific  and  the  Illi- 
nois Central,  who  gradually  achieved  the 
amalgamation  of  all  the  Western  roads. 
They  were  centralized  as  they  are  today, 
yet  all  retain  their  individuality. 

Will  Cut  Production  Costs 

“The  merger  will  accomplish  mutual 
savings  that  will  react  to  the  benefit  of 
the  exhibitor,  and  through  the  exhibitor 
to  the  public,  which  is  what  we  wish  to 
bring  about.” 


He  further  explained  that  the  consoli- 
dation is  intended  to  eliminate  waste  in 
production,  to  furnish  better  service  to 
exhibitors,  to  effect  a tremendous  saving 
in  distribution  and  to  make  pictures  bet- 
ter and  at  a lower  cost. 

The  first  move  in  the  consolidation  was 
announced  today  from  the  Metro  offices 
when  the  information  was  given  out  that 
Mr.  Mayer  already  had  moved  over  to 
the  Goldwyn  studio  and  succeeded  Abra- 
ham Lehr  in  charge  of  production.  Irv- 
ing Thalberg  and  Harry  Rapf  are  with 
Mr.  Mayer  and  have  assumed  charge  of 
the  numerous  producing  units.  Produc- 
tion plans  being  laid  are  the  most  ex- 
tensive in  the  history  of  the  combined 
organizations. 

Big  Directors  at  Work 

The  directors  who  will  work  under  the  banner 
of  the  combined  interests  are  . Marshall  Neilan. 
Eric  Von  Stroheim,  Clarence  Badger,  Reginald 
Barker,  Frank  Borzage,  Charles  Brabin,  Edward 
Cline,  Alan  Crosland,  Scott  Dunlap,  Emmett 
Flynn.  Hobart  Henley,  E.  Mason  Hopper,  Rupert 
Hughes.  Robert  Z.  Leonard,  Fred  Niblo,  Harry 
Rapf,  J.  Parker  Read,  Jr.,  Victor  Schertzinger. 
V^ictor  Seastrom,  King  Vidor,  Robert  Vignola  and 
others. 

A partial  list  of  the  stars  who  will  be  seen  in 
pictures  of  the  new  organization  includes:  Renee 
Adoree,  Edith  Allen,  T.  Roy  Barnes,  Monte  Blue, 
Betty  Blythe,  Eleanor  Boardman.  Hobart  Bos- 
worth,  Mae  Busch,  Francis  X.  Bushman,  Lew 
Cody,  William  Collier,  Jr.,  Jackie  Coogan,  Pedro 
de  Cordoba.  Virginia  Lee  Corbin,  William  H. 
Crane,  Viola  Dana,  Marjorie  Daw.  Robert  Edeson, 
Leon  Errol.  George  Fawcett,  Louise  Fazenda,  W. 
C.  Fields,  Lynn  Fontanne,  Robert  Frazer,  Pauline 
Garon,  Lillian  Gish,  Huntley  Gordon,  Ralph 
Graves.  Creighton  Hale,  Mahlon  Hamilton,  Ray- 
mond Hatton,  Walter  Hiers.  Stuart  Holmes,  Hedda 
Hopper,  Jobyna  Howland,  Gail  Kane,  Buster  Kea- 
ton. Norman  Kerry.  Kathleen  Key,  James  Kirk- 
wood, Barbara  La  Marr,  Alfred  Lunt,  Edmund 
Lowe,  Percy  Marmont,  Tully  Marshall,  Adolph 
Menjou,  James  Morrison,  Mae  Murray,  Conrad 
Nagel,  Ramon  Novarro.  Pat  O’Malley,  ZaSu  Pitts, 
Aileen  Pringle  Alma  Rubens,  Oscar  Shaw,  Norma 
Shearer,  Wyndliam  Standing,  Anita  Stewart,  Lewis 
Stone,  Ruth  Stonehouse,  Blanche  Sweet,  Laurette 
Taylor,  Alice  Terry,  Johnnie  Walker,  George 
Walsh  and  Claire  Windsor. 

Among  current  productions  of  the  combined 
companies  are  “A  Boy  of  Flanders.”  “Don’t 
Doubt  Your  Husband,”  “Happiness.”  “Mademoi- 
selle Midnight,”  “Name  the  Man,”  “Nellie  the 
Beautiful  Cloak  Model,”  “Recoil,”  “Reno,” 
“Scaramouche,”  “Second  Youth.”  “Sherlock  Jr.,” 
“The  Great  White  Way,”  “The  Rejected  Woman,” 
“The  Shooting  of  Dan  McGrew,”  “The  Uninvited 
Guest,”  “The  White  Sister,”  “Three  Weeks.” 
“Through  the  Dark,”  “Thy  Name  Is  Woman,” 
‘ True  as  Steel,”  “Under  the  Red  Robe,”  “Un- 
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The  Goldwyn  (left)  and  Metro  studios  which  are  involved  in  the  Metro-Goldw3ai-Mayer  consolidation.  All  production  activities 
for  the  merged  company  will  be  centered  at  the  Goldwyn  plant  in  Culver  City. 


seeing  Eyes,”  “Wild  Oranges”  and  Women  Who 
Give.” 

Big  productions  to  be  released  by  the  new  amal- 
gamation the  coming  season  will  include  the  fol- 
lowing: ‘‘A  Cigarette  Maker’s  Romance,”  “Along 
Came  Ruth,”  “Bread,”  “Broken  Barriers,” 
“Circe,”  “Danger,”  “Dixie,”  “East  of  Suez,” 
“Enemies  by  Command,”  “Every  Woman's  Ex- 
perience,” “Fashions  for  Man.”  “Flames  of  Blue 
Ridge.”  “Foolish  Youth,”  “Free  Love,”  “Greater 
Light,”  “His  Hour,”  “Is  Marriage  a Failure?,” 
“Jason,”  “Judgment  of  Men,”  “Little  Robinson 
Ousoe,”  “Mahried  Strangers,”  “Mary  the  Third,” 
“Nothing  to  Wear,”  “One  Night  in  Rome,” 
“Playthings  of  Desire,”  “Revelation,”  “Rust,” 
“Span  of  Life,”  “The  Bandolero,”  “The  Beauty 
Prize,”  “The  Bitter  Cup,”  “The  Dead  Command.” 
“The  Goose  Man,”  “The  Great  Divide,”  “The 
Hero,”  “The  Merry  Widow,”  “The  Middleman,” 
“The  Red  Lily,”  “The  Snob,”  “The  Trail  of 
'98,*’  “The  Tree  of  the  Garden.”  “The  Volunteer 
Organist,”  “The  Waning  Sex,”  “The  World’s  Il- 
lusion,” “Toilers  of  the  Sea,”  “Watch  Your 
Wife,”  “Wife  of  the  Centaur,”  and  many  others. 


Three  Studios  to 
Be  Abandoned  in 
Big  Film  Merger 

By  HARRY  HAMMOND  BEALL 

f/Lrj^  Coast  Representative,  Exhibitors  Herald) 

LOS  ANGELES,  April  22. — Just  what 
the  Metro-Goldwyn-Mayer  consolidation 
will  mean  in  studioland  was  told  by 
Louis  B.  Alayer,  chosen  as  chief  produc- 
tion executive  of  the  merged  companies, 
in  an  exclusive  interview  given  to  the 
Exhibitors  Herald  representative  here 
today. 

It  will  mean  the  abandoning  of  three 
studios  and  the  consolidation  of  all  pro- 
duction activities  of  the  interests  merged 
under  one  roof  so  to  speak  at  the  Gold- 
wyn plant  in  Culver  City. 

With  seventeen  units  which  will  work 
there  under  the  triple  alliance  banner  it 
is  likely  to  place  Culver  City  in  the  lead 
as  the  film  capital  of  the  world  over  Hol- 
lywood, considering  the  fact  that  Thomas 
H.  Ince  and  Hal  Roach  already  have  ex- 
tensive plans  for  spring  picture  making 
at  the  Little  Midway  metropolis  between 
Los  Angeles  and  the  beach.  Lhitil  Uni- 
versal City  becomes  North  Hollywood, 
Culver  City  should  maintain  this  lead. 

Changes  Are  Anticipated 

It  will  mean  an  extensive  readjustment 
within  the  new  organization  and  where 


three  executives  or  more,  such  as  casting 
directors,  publicity  directors,  electrical 
superintendents,  etc.,  have  been  function- 
ing as  departmental  heads,  an  effort  will 
be  made  to  choose  the  best  one  available 
for  the  department  chief  of  the  combined 
companies  and  wherever  possible  the  re- 
maining two  retained  in  other  capacities. 

Irving  G.  Thalberg,  former  director 
general  of  Universal  City,  who  has  been 
associated  with  Mayer  for  some  time,  and 
Harry  Rapf,  once  of  Selznick  and  more 
recently  of  Warner  Brothers  fame,  will 
be  Mayer's  trusty  production  aide. 

For  the  present  Rapf  has  abandoned 


106  Theatres 
in  Metro 
Merger 

Marcus  Loew,  under  the  Metro- 
Goldwyn-Mayer  merger,  gains  control 
of  io6  theatres  in  the  United  States, 
Canada  and  Engjand.  Acquisition  of 
the  Goldwyn  and  Hearst  interests 
brings  into  the  combination  these 
houses: 

New  York:  Capitol  emd  Cosmopolitan. 

Los  Angeles:  California  and  Millers. 

Also  included  in  the  transaction  are 
twenty-four  theatres  comprising  the  Ascher 
circuit  in  Chicago  and  Milwaukee.  Goldwyn 
owns  a half  interest  in  this  chain. 

Theatres  previously  controlled  by 
the  Loew  interests  follow: 

New  York  City — Alhambra  (Brooklsm), 
Alpine,  American,  American  Roof,  Astoria, 
Avenue  B,  Bijou  (Brooklyn),  Boulevard, 
Boro  PeU-k,  Brevoort,  Bro^way,  Burland, 
Burnside,  Century,  Circle,  Delancey  St., 
86th  St.,  83rd  St.,  Elsmere,  4Znd  St.,  Ful- 
ton, Gates,  Greeley,  Squeu-e,  Hoboken 
(Lyric),  Lexington,  Lincoln  Square,  Met- 
ropolitan, Natian2d,  Newark  (State),  New 
Rochelle,  New  York  & Roof,  116th  St., 
Orpheum  (New  York),  Palace  (Brooklyn), 
Rio,  Seventh  Ave , Spooner,  State  (New 
York),  Victoria,  Victory,  Wcu-wick. 

Boston — Columbia,  Orpheum,  State. 

Cleveland — Alhambra,  Allen,  Doan,  Lib- 
erty, Mall,  Park,  Stillman,  State. 

Memphis — State,  Palace,  Strand,  Majestic. 

Nashville — Princess,  Vendome. 

Toronto— Yonge  St.,  Wintergarden,  Up- 
town. 

Washington — Columbia,  Paleice. 

White  Plains — State,  Stramd. 

Loew  Theatres  in  Atlanta,  Birmingham, 
Buffalo,  Dayton,  Kansas  Cjty  (Geu-den), 
London,  Los  Angeles  (State),  Montreal, 
New  Orleans,  Ottawa,  Pittsburgh  (Aldine), 
San  Francisco  (Warfield),  and  Toledo. 


his  own  plans  to  produce  independently 
under  the  Mayer  banner. 

Lehr  and  Engel  Resign 

Abraham  Lehr,  vice  president  and  gen- 
eral studio  manager  of  Goldwyn,  has  re- 
signed as  has  Joseph  Engel,  who  occu- 
pied a similar  position  with  Metro.  Both 
have  announced  their  intention  to  become 
independent  producers.  It  is  said  that  En- 
gel will  make  pictures  for  Metro  release. 
Lehr’s  plans  have  not  been  so  definitely 
announced. 

Mr.  Mayer  announces  that  the  assem- 
bling of  the  new  amalgamation  produc- 
tion units  will  start  this  week.  The  stu- 
dios being  abandoned  are  the  Metro  plant 
on  Cahuenga  and  Lillian  way,  which  will 
be  sold  on  the  open  realty  market  ior 
its  land  value;  the  Mayer-Schulberg  stu- 
dios at  3800  Mission  road,  which  will 
revert  for  the  remainder  of  the  lease 
period  to  B.  P.  Schulberg,  who  had  them 
leased  from  Col.  W.  N.  Selig,  and  the 
Fred  Niblo  studios  opposite  the  United 
plant  on  Melrose  avenuC,  which,  I be- 
lieve, is  still  owned  by  W.  H.  Clune,  and 
will  doubtless  be  rented  to  another  one 
or  two  unit  producer. 

Fifty  Pictures  Scheduled 

The  seventeen  units  to  work  at  the 
Goldwyn  plant  will  make  fifty  pictures 
during  the  year.  With  what  Cosmopoli- 
tan may  contribute  and  any  other  pic- 
tures to  be  bought  on  the  open  market 
it  is  anticipated  by  Mayer  that  fifty-four 
in  all  will  be  distributed. 

Directors  who  will  produce  for  the 
combine  are  Reginald  Barker,  John  M. 
Stahl,  Hobart  Henley,  Rex  Ingram,  Rob- 
ert Vignola,  Marshall  Neilan,  King 
Vidor,  Eric  Von  Stroheim,  Clarence  Bad- 
ger, Victory  Shertzinger,  Frank  Borzage, 
Robert  Z.  Leonard,  Rupert  Hughes, 
Monta  Bell  and  Victor  Seastrom. 

Among  the  stars  who  pass  under  con- 
trol of  the  combine  by  virtue  of  their 
former  contracts  are  Norma  Shearer, 
Robert  Frazer,  Laurette  Taylor,  Claire 
Windsor,  Mae  Murray,  Alice  Terry,  Ra- 
mon Novarro,  Aileen  Pringle,  Eleanor 
Boardman,  Conrad  Nagel,  Huntly  Gor- 
don, Mae  Busch,  Ray  Griffith,  Hedda 
Hopper,  Lew  Cody,  Renee  Adoree. 

With  the  making  of  “Dirty  Hands”  his 
present  picture,  Jackie  Coogan  will  have 
completed  his  four-picture  contract  and 
be  on  his  way  for  an  extensive  tour  of 
Europe.  Arthur  L.  Sawyer  is  now  in 
New  York  after  completing  “The  Shoot- 
ing of  Dan  McGrew.”  These  two  units 
will  not  be  in  evidence,  for  the  time  be- 
ing at  least,  on  the  consolidated  lot. 
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Zukor  Denounces  Monopoly 
In  Address  Before  Film  Men 

Talks  at  Luncheon  Tendered  by  J.  D.  Williams  to  New 
Personage  in  Production — McIntosh  to 
Make  English  Pictures 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  April  22. — At  a luncheon  given  at  the  Ritz  Carlton 
last  week  by  J.  D.  Williams,  a new  personage  of  international  fame  was 
introduced  as  being  about  to  enter  the  motion  picture  industry.  This 
man  is  Hugh  D.  McIntosh  of  Sidney,  Australia,  noted  the  world  over 
as  a sportsman  and  theatre  owner.  The  introduction  also  carried  with 
it  the  information  that  Mr.  McIntosh  is  about  to  launch  an  English  film 
corporation  with  promises  to  become  quite  a factor  in  the  making  of 
pictures. 

Mr.  McIntosh,  while  still  retaining  large  interests  in  Australia  will 
make  his  home  in  London  and  in  the  film  project  he  is  about  to  launch, 
will  have  associated  with  him  Lord  Rothermere,  one  of  the  wealthiest 
newspaper  owners  of  Great  Britain  and  a number  of  other  men  of  promi- 
nence. 

' Propose  to  Make  English  Propaganda  Films 
The  chief  interest  of  the  gentlemen  who  will  be  associated  with  Mr. 
McIntosh  is  not  a financial  one  as  their  object  is  more  largely  to  make 
pictures  for  the  world  market  which  will  depict  English  people  and 
English  family  life  as  it  is  generally  not  conceived  by  American  film 
directors.  In  other  words,  while  it  is  the  intention  of  the  promoters  of 
the  new  concern  to  make  commercial  pictures  they  will  also  be,  to  a con- 
siderable extent  propaganda  pictures  for  England. 


CLARA  KIMBALL  YOUNG 

Clara  Kimball  Young 
Better  After  Operation 

(Special  to  Exhibitors  Herald) 

FORT  WAYNE,  IND.,  April  22.— 
Clara  Kimball  Young,  who  was  stricken 
suddenly  while  appearing  on  the  stage  of 
a theatre  in  this  city  Sunday  night,  is 
resting  easily  following  an  operation  per- 
formed for  an  abdominal  tumor. 

The  actress  was  operated  on  by  Dr.  B. 
T.  Weaver,  who  declares  that  while  her 
ultimate  recovery  is  looked  for,  she  is 
still  in  a serious  condition  and  it  will  be 
a month  before  she  will  be  able  to  leave 
the  hospital. 

New  Orleans  Board  to 
Hold  Regular  Election 

(Special  from  P.  H.  T.) 

NEW  ORLEANS,  LA.,  April  22.— 
The  Eilm  Board  of  Trade  here  will  hold 
its  first  re-election  of  officers  on  April 
26.  Several  men  prominent  in  the  in- 
dustry, including  C.  C.  Pettijohn  and  E. 
V.  Richards,  general  manager  of  the 
Saenger  Amusement  Company  will  be 
present. 

Paul  H.  Tessier,  branch  manager  of 
F.  B.  O.  and  president  of  the  board  will 

not  seek  re-election. 

% 

Theatre  Men  of  Iowa 
And  Nebraska  to  Meet 

(Special  to  Exhibitors  Herald) 

OMAHA,  NEB.,  April  22. — A semi- 
annual meeting  of  motion  picture  theatre 
owners  of  Nebraska  and  Western  Iowa 
has  been  called  by  the  executive  com- 
mittee of  the  organization  for  April  29 
and  30. 

The  convention  will  be  held  at  the 
Loyal  hotel  and  a full  attendance  is 
urged  by  President  C.  E.  Williams. 


Wins  Sunday  Opening 

(Special  to  Exhibitors  Herald) 

CRETE,  NEB.,  April  22. — Victory  came 
as  a reward  to  the  long  fight  for  Sunday 
shows  in  Crete  which  has  been  waged 
by  A.  Burris  of  the  Lyric  theatre  when 
the  voters  upheld  him  on  the  issue. 


Among  those  present  at  the  luncheon 
was  Adolph  Zukor  of  Famous  Players; 
F.  C.  Munroe  of  Hodkinson;  Elmer  Pear- 
son of  Pathe;  Dr.  Giannini  and  a number 
of  other  important  figures  in  film  circles. 
Dr.  Giannini  spoke  at  considerable  length 
on  the  “bonus  men,”  a class  of  financiers 
who  charged  illegal  rates  and  these  he 
distinguished  as  “the  parasites  of  the  in- 
dustry who  fleece  it  and  grab  everything 
when  he  thinks  it  is  time  to  get  out  and 
run.” 

Zukor  Touches  on  Monopoly 

Adolph  Zukor  spoke  at  considerable 
length  on  the  subject  of  monopolizing 
motion  picture  production  which  he 
declares  cannot  be  done.  Said  Mr. 
Zukor: 

“No  man  can  monopolize  brains,  and  after 
all  that  is  what  makes  the  motion  picture  in - 
cSujstry  todlay.  We  may  have  mjecKanical 
mothers  of  distribution;  we  may  have  direct- 
ors and  stars,  but  the  thin^  that  counts  in 
our  industry  is  gray  matter  cind  that  is  some- 
thing that  no  one  has  ever  yet  been  able  to 
or  ever  will  be  able  to  monopolize.  You  may 
be  able  to  convert  dollars  into  pounds, 
francs  or  marks,  and  it  remains  the  same 
thing,  but  when  you  are  dealing  with  brains 
you  can*t  centralize  control. 

“The  destiny  of  this  industry  is  more  de- 
pendent on  brains  to  make  the  product.  The 
doiUars  can  always  be  had  and  we  must  en- 
courage brzdns  to  come  in  before  we  can  hope 
to  build  the  industry  on  a solid  financial 
basis.  The  two  must  synchronize.  It  is  im- 
portant to  have  financial  genius  among  these 
too,  as  it  is  mental,  but  as  Dr.  Giannini  has 
said,  we  should  at  all  times  resist  the  en- 
trance of  parasites  into  our  industry. 

“The  moving  picture  business  is  big  enough 
to  embrace  every  constructive  individual  or 
group  willing  to  step  into  and  help  to  de- 
velop it,  but  the  industry  does  not  welcome 
these  parasites,** 

While  no  official  announcement  was 
made  at  the  luncheon  or  after,  that  J.  D. 
Williams  in  any  way  would  be  connected 
with  Mr.  McIntosh’s  new  enterprise  _ it 
is  generally  believed  that  he  and  the  Ritz 
Carlton  Company  will  have  a ver}^  im- 
portant connection  with  it. 

Williams  Goes  to  London 

Mr.  McIntosh  and  Mr.  Williams  sailed 
together  for  London  on  the  Aquitania 
last  Wednesday. 

In  speaking  of  the  class  of  pictures  to 
be  made  Mr.  McIntosh  said; 

“The  character  of  pictures  made  by 


American  producers  which  depict  English 
characters  and  English  customs  are  all 
wrong  as  they  usually  show  the  English- 
man as  he  is  not.  On  the  other  hand, 
the  English-made  pictures  have  in  the 
past  been,  with  the  exception  of  a very 
few  instances,  suitable  for  the  English 
market. 

“It  is  our  intention  to  make  pictures 
for  a world  market  and  in  order  to  make 
them  acceptable  in  this  market,  we  must 
make  use  of  the  best  of  American  talent, 
both  as  to  actors  and  directors  as  well 
as  adopting  the  best  American  methods 
of  direction  and  studio  facilities.  There 
is  no  question  but  what  America  is  away 
ahead  of  the  rest  of  the  world  in  this 
respect  and  there  is  also  no  question  but 
what,  by  adopting  American  methods 
even  to  the  extent  of  using  American 
people,  pictures  can  be  made  in  England 
which  would  be  acceptable  in  any  English 
speaking  community  in  the  world. 

“This  is  the  class  of  pictures  we  ex- 
pect to  make  and  we  are  confident  that 
pictures  of  this  sort  will  be  well  received 
in  America.” 

Seek  $50,000  to  Place 
Projectors  in  Schools 

Four  members  of  the  board  of  educa- 
tion of  the  city  of  Chicago  will  appear 
before  the  budget  committee  of  the  city 
council  with  a request  for  an  appropria- 
tion providing  for  an  extensive  program 
of  motion  picture  and  stereopticon  educa- 
tion in  schools  this  year. 

The  committee  will  propose  lopping  off 
$50,000  from  the  appropriation  for  books 
and  using  this  money  for  projection  and 
stereopticon  machines  and  other  necessary 
apparatus. 


Mrs.  C.  A.  Sinclair  Dies 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  April  22. — Funeral 
services  were  held  last  week  for  Mrs.  C 
A.  Sinclair,  wife  of  Col.  C.  A.  Sinclair, 
treasurer  of  the  General  Film  Manufac- 
turing Company,  who  died  following  sev- 
eral weeks’  illness  with  sleeping  sickness. 
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New  Cosmopolitan  studios  under  construction  at  127th  street  and  Second  avenue,  New  York.  It  is  claimed  that  Cosmopolitan 
will  have  the  largest  covered  studio  plant  in  the  world  when  this  project  is  completed.  It  will  include  five  large  and  complete 
stages.  Special  lighting  equipment  of  the  most  modern  type  vinll  be  installed.  The  new  studios  will  be  completed  and  ready 
for  use  in  early  Fall.  (Photos  International  Newsreel.) 


Iowa  Association  to  Fight  for 
Equitable  License  Fees 

President  Collins  and  Secretary  Smith  Named  Permanent 
Officers  at  Des  Moines  Convention 

(Special  to  Exhibitors  Herald) 

Des  MOINES,  I A.,  April  22. — Another  forward  step  was  taken  toward 
a permanent  and  effective  organization  of  the  motion  picture  theatre 
owners  of  Iowa  at  the  meeting  of  the  Iowa  Theatre  Owners  asso- 
ciation here  last  week. 

President  J.  C.  Collins  of  Perry  and  Secretary-Treasurer  E.  P.  Smith 
of  Chariton  were  named  permanent  officers  of  the  body,  an  executive  com- 
mittee was  chosen,  a committee  was  appointed  to  frame  a code  of  ethics 
and  to  formulate  by-laws,  and  the  date  o-f  the  next  meeting  was  set  for 
June  24  in  Des  Moines. 


'T'HE  rapid  progress  being  made  by  the 
new  association  was  demonstrated 
when  Secretary  Smith  reported  that  110 
members  are  now  actively  affiliated.  This 
is  ten  more  than 
the  100  mark  set 
at  the  former 
meet  ing  several 
weeks  ago.  The 
most  encouraging 
feature  is  that 
more  member- 
ships  are  being 
received  daily. 

The  meeting 
was  attended  by 
representative  the- 
atre owners  from 
all  sections  of  the 
state.  The  pro- 
gram was  infor- 
mal, and  a large 
part  of  the  morning  and  afternoon  ses- 
sions was  given  over  to  talking  shop. 
Everybody  voted  this  to  be  one  of  the 
most  helpful  and  valuable  conventions 
they  had  ever  attended,  because  each 
owner  took  the  floor  and  stated  his  indi- 
vidual problems  which  were  then  dis- 
cussed freely. 

* * * 

It  was  discovered  that  city  license  fees 
vary  from  nothing  to  $150  a year  in  vari- 
ous Iowa  towns  and  cities.  A poll  of  the 
owners  present  showed  also  that  there  is 


no  uniformity  whatever,  and  that  most 
city  councils  place  the  license  fee  at 
whatever  figure  they  feel  they  can  get. 
Members  agreed  that  the  $150  fee  was 
exorbitant,  and  it  was  suggested  that 
Secretary  Smith  communicate  with  the 
council  of  the  city  in  question  in  an  effort 
to  secure  relief  for  the  member  theatre. 

The  general  feeling  was  that  the  own- 
ers would  be  willing  to  pay  a reasonably 
high  license  if  at  the  same  time,  city  coun- 
cils would  put  a sufficient  charge  on  car- 
nival companies,  street  and  tent  shows, 
and  other  attractions  which  compete  with 
the  picture  houses. 

The  amusement  and  music  taxes,  elec- 
tric rates  for  power  and  lights,  programs, 
displays  and  a dozen  other  important 
questions  were  discussed  at  length. 

Reports  were  that  the  arbitration  board 
is  functioning  in  a most  satisfactory  man- 
ner. The  secretary  stated  that  a number 
of  members  already  have  shown  the  ad- 
vertising film  now  being  routed  in  this 
territory. 

!|!  * * 

Entertainment  features  of  the  conven- 
tion included  a big  golf  game  at  the  Hy- 
perion club  the  afternoon  prior  to  the 
convention  and  a smoker  at  the  Chamber 
of  Commerce  that  evening.  Secretary 
Smith  and  six  or  eight  other  golf  bugs 
enjoyed  the  invitation  to  Hyperion. 

The  personnel  of  the  executive  commit- 
tee which  was  also  empowered  to  frame 
the  code  and  by-laws  is:  N.  C.  Rice, 
Algona;  Harry  Hierstiner,  Des  Moines; 


B.  J.  Van  Dyke,  Des  Moines;  Eller  Metz- 
ger, Creston;  E.  P.  Smith,  Chariton,  and 
J.  C.  Collins,  Perry. 

Those  in  attendance  at  the  convention  were: 
Byron  Watson,  Knoxville;  Ralph  R.  Farrand,  In- 
dependence; B.  J.  Van  Dyke  and  H.  Hierstiner, 
Des  Moines;  C.  C.  Dunsmore,  Jewell;  G.  L. 
Stevens,  Webster  City;  W.  N.  Youngclaus,  Jef- 
ferson; C.  J.  Latta,  Harlan;  J.  W.  Thornton, 
Greenfield;  N.  C.  Rice,  Algona;  D.  J.  Woodward, 
Lehigh;  W.  M.  Johnson,  Ft.  Dodge;  C.  Hales, 
Madrid;  J.  M.  Anderson,  Boone;  W.  C.  Treloar, 
Ogden;  C.  M.  Peregrine,  Corning;  V.  F.  Hage- 
mann,  Waverly;  W.  P.  Grossma,  Nevada;  Leo 
Moore,  Centerville;  K.  U.  Breeding,  Mystic; 
Eller  Metzger,  Creston;  Mrs.  R.  U.  Steen,  At- 
lantic; Mox  Drefke,  Cherokee;  O.  Jacobs,  Bur- 
lington; J.  C.  Collins,  Perry,  and  W.  H.  Dewy, 
Chariton. 

Financial  Journal 

Puts  Films  Seventh 

Says  Industry  Gets  65  Per  Cent 
Credit  Outside  of 
Banks • 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  22. — That  the  mo- 
tion picture  industry  ranks  seventh  among 
the  country’s  enterprises,  and  that  the 
motion  picture  business  gets  65  per  cent 
of  its  funds  from  sources  other  than 
banks  are  two  interesting  statements  in 
an  article  in  the  Wall  Street  Journal, 
N.  Y. 

Credit  from  Only  Half  Dozen  • 

It  is  stated  that  though  motion  pic- 
tures represent  an  investment  of  more 
than  $1,250,000,000  only  about  half  a 
dozen  prominent  banks  in  the  United 
States  give  them  extensive  credits.  Care- 
less use  of  superlatives  and  many  claims 
of  “The  Biggest  Picture  in  the  World,” 
have  had  a tendency  to  make  conserv- 
atives skeptical  of  the  cinema,  it  is  inti- 
mated. 

Recent  developments  are  revolutioniz- 
ing the  film  business,  the  article  declares. 
On  the  subject  of  financing  it  is  stated 
that  pictures  people  have  been  forced  in 
some  instances  to  pay  as  high  as  25  per 
cent  for  money  that  at  the  banks  would 
cost  but  5 or  6 per  cent. 

Gives  Last  Year’s  Admissions 

According  to  the  story  the  nation 
spent  $520,000,000  on  admissions  last 
year. 

Other  figures  cited  as  to  the  scope  and 
business  of  the  industry  tend  to  convey 
an  idea  of  immensity  and  stability. 
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Beliefs  Held  That  Eastern 
Exhibitor  Will  Follow  Cohen 

Walsh  of  Connecticut  and  Woodhull  of  New  Jersey 
Are  Only  Candidates  for  President  of 
Motion  Picture  Theatre  Owners 

Unless  there  are  developments  within  the  next  thirty  days  which  are 
not  now  anticipated,  an  Eastern  exhibitor  again  will  head  the  Motion 
Picture  Theatre  Owners  of  America. 

From  present  indications  a large  field  of  presidential  candidates  will 
be  in  the  running  when  the  national  convention  opens  in  Boston  on  May 
27.  These  candidates  for  the  most  part  will  be  representatives  of  Eastern 
states. 

West  Has  No  Announced  Candidate  for  Office 

To  date  the  East  has  the  only  announced  candidates  for  the  high 
exhibitor  office.  These  are  Pete  Woodhull,  president  of  the  Motion  Pic- 
ture Theatre  Owners  of  New  Jersey,  and  Joseph  W.  Walsh,  head  of  the 
Connecticut  unit  of  the  national  organization.  Neither  the  West  nor  the 
Middle  West  have  placed  a candidate  in  the  field,  although  there  is  a 
strong  possibility  that  some  such  action  may  be  taken  within  the  next 
few  days. 


Kansas  Attorney  Goes 
East  in  Music  Fight; 
Cohen  Action  Flayed 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  April  22.— 
Samuel  A.  Handy,  attorney  for  the  Kan- 
sas and  Western  Missouri  exhibitors  or- 
ganizations has  left  for  New  York  to 
represent  six  middle  western  states  in 
the  music  tax  fight. 

Mr.  Handy  is  awaiting  a decision  in  the 
federal  court  of  Kansas  which  may  come 
at  any  moment  and  which  it  is  expected 
will  have  an  important  bearing  on  the 
“music  tax”  situation. 

With  the  departure  of  Mr.  Handy,  C. 
E.  Cook,  business  manager  of  the  M.  P. 
T.  O.  Kansas  took  occasion  to  throw  a 
few  brickbats  in  the  direction  of  Sydney 
S.  Cohen.  Mr.  Cook  brands  Cohen’s  ac- 
tion as  a “ballyhoo”  which  is  an  insult 
to  the  integrity  of  Mr.  Handy  who  has 
been  battling  in  the  same  trench  for  two 
years.  He  wants  to  know  why  Cohen  has 
not  cooperated  more  with  committees  at 
work  on  the  music  tax  question. 

Hear  “Tax”  Bill 
April  25 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  22. — Congressman 
Florian  Lampert,  Chairman  of  the  Pat- 
ents Committee  of  Congress,  has  advised 
Sydney  S.  Cohen  that  there  will  be  a 
hearing  on  bills  proposing  ajuendments 
to  the  copyright  laws  before  that  com- 
mittee on  Friday,  April  25. 

Territory  on  Winkler 

Productions  is  Closed 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  22.— M.  J.  Wink- 
ler announces  sales  of  territory  as  fol- 
lows to  Sam  Moscow  of  Moscow  Films, 
for  New  England  of  “Felix,”  “Out  of 
the  Inkwell,”  “Alice  Comedies,”  and 
“Burton  Holmes  Snapshots  of  Travel.” 
Ben  Amsterdam  of  Masterpiece  Film  At- 
tractions. has  acquired  for  Southern  New 
Jersey  and  Eastern  Pennsylvania,  the  en- 
tire series  of  “Alice  Comedies;”  and  Trio 
Productions  obtains  for  Maryland,  Dela- 
ware and  District  of  Columbia,  “Felix” 
and  the  entire  series  of  “Alice  Comedies.” 
Fred  Cubberley  of  F.  & R.  Film  Com- 
pany has  purchased  for  the  state  of  Min- 
nesota and  Michigan  Peninsula,  the 
“Burton  Holmes  Series  of  Snap  Shots  of 
Travel.” 


Canadian  Exhibitors' 

Prepare  for  Meeting 

(Special  to  Exhibitors  Herald) 

TORONTO,  ONT.,  CANADA.— April 
22. — A regular  luncheon  meeting  of  the 
Motion  Picture  Theatre  Owners  of  Can- 
ada, Ontario  branch,  has  been  called  for 
Tuesday,  April  29,  at  the  King  Edward 
hotel,  Toronto,  for  the  purpose  of  making 
final  arrangements  for  the  attendance  of 
many  Canadian  exhibitor-members  at  the 
international  convention  of  the  M.  P.  T. 
O.  of  America  at  Boston,  May  27  to  29. 
Special  railway  facilities  have  been  pro- 
vided, including  special  train  fare. 


Propose  Dark  Sunday 

(Special  to  Exhibitors  Herald) 

PERRY,  lA.,  April  22. — Reformers  in 
this  city  have  introduced  an  ordinance 
in  the  city  council,  which  has  already 
passed  first  reading,  calling  for  the  clos- 
ing of  motion  picture  houses  on  Sunday. 


The  presidential  situation  presents  a 
different  aspect  from  that  of  a year  ago. 
During  pre-convention  days  in  1923,  there 
were  under  way  two  intensive  campaigns 
to  corral  votes  for  two  candidates,  both 
from  the  Middle  West.  This  year,  however, 
the  political  situation  is  quiet  with  vari- 
ous state  units  contenting  themselves  with 
adopting  resolutions  offering  their  lead- 
ers as  “favorite  son”  candidates. 

Eiglit  Mentioned  As  Candidates 

At  this  writing  there  are  but  two  out- 
and-out  candidates  and  six  prospective 
candidates,  men  whose  names  are  men- 
tioned almost  daily  at  headquarters  of 
state  organizations  as  likely  successors  to 
Sydney  S.  Cohen.  These  eight  theatre 
owners,  one  of  which  may  be  elected  at 
Boston,  are: 

Joseph  W-  Walsh,  president  of  the  Motion  Pic- 
ture Theatre  Owners  of  Connecticut. 

Martin  G.  Smith,  president  of  the  Ohio  organ- 
ization. 

Pete  Woodhull,  head  of  the  New  Jersey  exhib- 
itors. 

Mike  Comerford,  a leader  in  Western  Penn- 
sylvania organiza,tion. 

E.  W.  Collins,  president  of  the  Arkansas  asso- 
ciation. 

Joe  Mogler,  active  in  the  Motion  Picture  Thea- 
tre Owners  of  Eastern  Missouri 

Mike  O’Toole,  chairman  of  the  national  public 
service  department.  * 

Exhibitors  prominent  in  organization 
circles  hold  that  the  new  president  must 
be  acceptable  to  Mr.  Cohen.  For  the 
most  part  the  prospective  candidates  are. 

Active  in  Cohen  Administration 

Comerford,  O’Toole,  Woodhull  and 
Walsh  have  been  exceptionally  active  in 
national  organization  circles  during  the 
Cohen  administration  and  are  numbered 
among  the  president’s  closest  associates. 

Collins,  Smith  and  Mogler  likewise 
have  been  among  President  Cohen’s 
strongest  supporters  and  have  greatly  im- 
pressed the  national  executive  by  their 
organization  activities. 

Hopp,  on  the  other  hand,  has  taken 
little  interest  in  national  organization 
since  the  Chicago  convention  a year  ago 
when  insurgent  groups  left  the  hall  fol- 
lowing the  re-election  of  President  Cohen. 
Hopp  was  among  those  who  bolted  and 
for  that  reason  it  is  believed  that  he 
might  meet  opposition  from  Cohen  sup- 
porters. 

It  is  known  that  pressure  has  _ been 
brought  to  bear  upon  Comerford  in  an 
effort  to  induce  him  to  permit  his  name 
to  be  put  forth  as  a candidate.  Whether 


or  not  he  will  heed  these  importunities  is 
problematical.  Last  year  an  effort  was 
made  to  place  his  name  on  the  ballot  as 
a compromise  candidate,  but  this  he  would 
not  permit. 

Connecticut  Wants  Walsh 

Walsh’s  name  appeared  first  as  a can- 
didate following  a meeting  of  the  exec- 
utive committee  of  the  M.  P.  T.  O.  of 
Connecticut,  which  adopted  a resolution 
expressing  confidence  “in  the  ability  of 
our  president”  and  a “desire  to  offer  him 
as  candidate  for  president  of  the  Motion 
Picture  Theatre  Owners  of  America.” 

Headquarters  of  the  M.  P.  T.  O.  A. 
announces  that  New  York  State  and 
Greater  New  York  will  be  represented  at 
the  national  convention  by  a delegation 
of  some  250  exhibitors.  In  charge  of  con- 
vention arrangements  for  the  New  York 
City  theatre  men  are  Samuel  Sonin,  chair- 
man; Sol  Raives,  Sam  Moross  and  Clar- 
ence Cohen. 

President  Cohen  also  announces  that 
letters  and  telegrams  received  at  head- 
quarters indicate  that  large  delegations 
will  attend  the  conclave  from  Colorado, 
Montana,  Missouri,  Illinois,  Indiana, 
Washington,  California,  Oregon  and 
Utah. 

Arranges  With  City  to 
Give  All  Entertainments 

(Special  to  Exhibitors  Herald) 

CRESCO,  lA.,  April  22. — Fred  Hinds, 
who  operates  the  Cresco  theatre  here, 
has  entered  into  a contract  with  the 
mayor  and  city  council,  which  gives  him 
exclusive  license  for  all  forms  of  public 
entertainment  within  the  city  limits.  The 
agreement  is  a sweeping  one,  including: 
circuses,  stock  tent  shows,  carnivals  or 
any  form  of  amusement  under  canvas; 
as  well  as  motion  pictures  and  road 
shows  of  every  description. 

Chautauqua  and  concessions  sponsored 
by  the  Howard  County  Fair  Association 
and  the  Legion  are  the  only  exceptions. 


Abolish  Sunday  Shows 

(Special  to  Exhibitors  Herald) 

ALBION,  NEB.,  April  2-2.— The 
screen  in  theatres  here  will  be  dark  on 
Sunday  in  the  future  as  a result  of  a 
referendum  in  which  it  was  voted  to 
close  the  shows  by  a 2 to  1 majority. 


42 


EXHIBITORS  HERALD 


May  3,  1924 


Lunch  and  Parking  Space  are 
Theatre’s  Unique  Features 

The  Forum  an  Unusual  Cinema  Palace — Joseph  Engle 
to  Produce  for  Metro-Goldwyn 
By  HARRY  HAMMOND  BEALL 

Hollywood,  April  22. — The  Forum,  Los  Angeles’  newest  motion 
picture  palace,  which  will  formally  open  the  second  week  of  May  with 
D.  W.  Griffiths  much-talked-of  “America,”  will  be  one  of  the  most 
unique  cinema  theatres  in  the  Southwest,  It  will  introduce  many  innova- 
tions to  the  theatre-going  public  here,  including  a little  theatre  cafe,  where 
light  lunches  will  be  served  while  short  subject  films  will  be  projected  on  a 
miniature  screen.  Another  feature  of  the  institution  is  to  be  a mammoth 
parking  garage  where  space  may  be  reserved  at  the  time  tickets  for  the 
theatre  are  ordered.  The  Forum  is  an  independent  theatre,  privately 
owned  and  managed.  It  has  no  affiliation  with  any  other  theatre  or  circuit. 


JOSEPH  W.  ENGEL,  for  the  past  five 
J years  general  manager  of  Metro  and 
well  known  motion  picture  executive, 
will  soon  head  his  own  producing  unit, 
it  was  announced  this  week.  He  has  al- 
ready made  arrangements  for  a release 
through  Metro  and  following  a trip  to 
New  York,  where  he  will  confer  with 
Marcus  Loew,  Engel  will  announce  his 
first  story  and  the  name  of  his  director. 
Coincident  with  this  statement,  it  has 
just  been  learned  that  Engel  was  the 
sponsor  of  Allen  Holubar  Productions, 
which  organization  functioned  until  the 
untimely  death  of  Holubar,  who  was  in 
the  midst  of  filming  “The  Human  Mill’’ 
when  death  called  him.  The  picture  has 
never  been  finished. 

* ^ * 

Rumor  has  it  that  Louis  B.  Mayer,  as- 
sisted by  Irving  Thalberg,  will  head  the 
recently  combined  Metro-Goldwyn-Mayer 
combination.  It  is  said  that  Abraham 
Lehr  will  shortly  resign  and  that  with 
Joseph  Engel,  busy  with  his  own  produc- 
ing company,  Mayer  will  have  the  field 
to  himself.  However,  this  report  could 
not  be  confirmed.  It  is  generally  believed 
tliat  the  present  Metro  Studios  will  be 
dismantled  and  that  all  production  activ- 
ity of  the  amalgamated  companies  will 
be  centered  at  the  Goldwyn  plant  at  Cul- 
ver City. 

* * * 

Among  the  local  delegation  of  film 
men  who  will  be  present  at  the  New  Or- 


leans convention  of  theatre  circuit  own- 
ers of  First  National  Pictures  will  be 
Messrs.  Sol  Lesser  and  A.  L.  Gore,  vice- 
president  and  secretary,  respectively,  of 
West  Coast  Theatres,  Inc.,  and  Mike 
Rosenberg,  secretary  of  Principal  Pic- 
tures Corporation.  After  the  meeting  the 
trio  of  Angelenoes  will  go  direct  to  New 
York  on  business. 

* * * 

George  H.  Smith,  managing  director  of 
Vitagraph,  Ltd.,  and  brother  of  Albert  E. 
Smith,  president,  sailed  for  home  this 
week  after  a month’s  visit  in  Southern 
California.  While  in  Hollywood,  Smith 
visited  the  various  studios  including  his 
company’s  Talmadge  street  plant,  and 
thoroughly  acquainted  himself  with 
American  production  methods.  He  has 
been  head  of  the  Vitagraph  abroad  ever 
since  the  first  office  was  opened  in  Eu- 
rope. 

!(:  * 

Members  of  the  local  film  colony  and 
thousands  of  others  who  were  wont  to 
dally  with  Lady  Luck  and  Dame  For- 
tune at  Tia  Juana  and  Mexicali,  the 
gambling  capitals  of  the  Mexican  border, 
were  greatly  shocked  and  grieved  this 
week  when  it  was  announced  that  Gov- 
ernor Rodriquez,  on  orders  direct  from 
President  Obregon,  had  clamped  the  lid 
on  both  of  these  sporting  meccas. 

* * 

The  annual  free-lancing  season  is  on. 
Stars,  direclors  and  others  of  the  indus- 


try who  have  enjoyed  healthy  contracts 
with  regular  producing  organizations  for 
months  past,  are  tugging  at  the  chain 
seeking  freedom.  First  it  was  Jack  Gil- 
bert, Fox  star.  Then  along  came  petite 
Viola  Dana,  announcing  her  retirement 
from  the  Metro  constellation,  and  now 
we  have  Dorothy  Devore,  Christie  stellar 
comediene,  for  the  past  four  years,  who 
has  decided  to  sign  no  new  long-term 
contract  with  the  comedy  organization 
or  any  other  producing  concern  for  that 
matter,  but  to  join  the  ranks  of  the  care- 
free film  players  who  “join  up”  for  but 
a single  picture  at  a time. 

^ ^ ^ 

Charles  “Buddy”  Post,  for  six  years 
an  obscure  film  player,  has  attained  rec- 
ognition at  last.  He  has  been  cast  for 
the  romantic  lead  in  J.  Stuart  Blackton’s 
current  Vitagraph  production,  an  adapta- 
tion of  an  E.  Phillips  Oppenheim  novel. 
Post,  the  son  of  a wealthy  Salt  Lake  City 
business  man,  came  to  Hollywood  in  1918 
to  cast  his  lot  with  the  hundreds  of 
others  who  thought  they  could  “beat  the 
game.”  He  drifted  from  studio  to  studio 
playing  minor  parts,  until  he  was  cast 
for  a more-or-less  important  role  in 
“Wild  Oranges,”  when  his  native  acting 
talent  was  recognized.  Now  Charles 
Post  has  arrived  and  in  appreciation  of 
his  success,  members  of  the  local  Utah 
club  have  elected  him  to  honorary  mem- 
bership in  their  organization. 

* * * 

“Dirty  Hands”  is  the  title  of  Jackie 
Coogan’s  next  starring  vehicle  following 
“Little  Robinson  Crusoe.”  This  will  be 
the  last  of  the  quartet  of  pictures  under 
his  present  agreement  with  Metro.  The 
story  will  be  filmed  shortly. 

^ ^ ^ 

Gaetano  Gaudio,  chief  photographer 
for  Joseph  M.  Schenck  productions,  and 
one  of  the  most  able  and  popular  cam- 
eramen in  Hollywood,  is  the  newly 
elected  president  of  the  American  Society 
of  Cinematographers.  Gilbert  Warr^n- 
ton,  Karl  Brown  and  Homer  Scott  are 
vice-presidents  while  Victor  Milner  and 
Charles  Enger  were  named  secretary  and 
treasurer  respectively. 

* * * 

Members  of  the  “Wampas”  turned  out 
en  masse  Monday  night  to  pay  their  re- 
spects to  Fred  Niblo,  whose  most  recent 
production,  “Thy  Name  Is  Woman,”  is 
running  at  the  Mission  theatre.  The  press 
agents,  in  appreciation  of  the  director’s 
great  assistance  in  making  the  San  Fran- 
cisco Frolic  and  Bali  a huge  success, 
paraded  the  downtown  streets  in  automo- 
biles to  the  Elite  Cafe,  where  Niblo  was 
the  honor  guest  at  a banquet,  tendered 
by  the  Western  Motion  Picture  Adver- 
tisers. Following  the  dinner  the  party 
adjourned  to  the  Mission  theatre  to  view 
“Thy  Name  Is  Woman.”  During  an  in- 
termission, President  Harry  Wilson,  of 
the  “Wampas,”  presented  the  director 
with  a handsome  silver-trimmed  mega- 
phone. Enid  Bennett,  who  in  private  life 
is  Mrs.  Fred  Niblo,  and  other  celebrities 
of  the  screen,  were  members  of  the  party. 
* * * 

Charles  Hutchison,  known  as  “Hutch” 
to  the  trade,  has  completed  the  first  of 
a series  of  six  features,  “Surging  Seas,” 
at  the  Goldwyn  studio.  These  are  the 
first  pictures  he  has  made  himself  and  the 
first  since  his  return  from  two  years  with 
Ideal  of  London. 

Playing  with  “Hutch”  in  “Surging 
Seas”  are  Edith  Thornton,  George  Hack- 
athorne,  David  Torrence  and  Earl  Met- 
calfe. Louis  Weadock  titles  this  series 
and  James  Chapin  directs. 

Release  for  the  series  has  been  con- 
tracted with  William  Steiner  of  New 
York  City.  As  in  the  past  “Hutch”  is 
employing  no  doubles  or  trick  photog- 
raphy and  this  first  picture  is  saturated 
‘vith  stunts. 


Here  are  some  more  showmen  from  the  West  snapped  by  H.  E.  N.  Left  to  right  we 
have  Ben  Armstrong,  owner  of  the  Savoy  in  Los  Angeles  and  interested  in  the' 
Southern  Poster  Rental  Co.;  Jake  S.  Lustig,  who  owns  the  Meralta  in  the  same 
city  and  is  also  interested  in  the  poster  firm,  and  Glenn  Harper,  proprietor  of  the 
Vermont. 
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They  are  responsible  for  the  Harold  Lloyd-Pathe  feature  comedies. 
(Left  to  right)  Fred  Newmeyer,  John  Grey,  Thomas  J.  Gray,  Sam  Tay- 
lor, Tim  Whelan  and  Harold  Lloyd,  star,  directors  and  scenario  men, 
posed  just  after  completing  “Girl  Shy,”  Lloyd’s  latest  opus. 


Leo  F.  Keiler,  well  known  Louisville,  Ky., 
exhibitor,  and  Virginia  Vance,  Cameo 
comedy  star,  at  the  Jack  White  studios, 
where  the  Educational  product  is  made. 


Edward  Scott,  chief  cutter  for  Principal  Pic- 
tures Corp.,  leaves  Hollywood  for  Chicago  with 
negative  of  “Captain  January,”  Baby  Peggy’s 
latest  film,  which  will  be  cut  and  printed  at 
Rothacker  Laboratories.  Frank  Deane,  watch- 
man at  studios,  bids  Scott  goodbye. 


DePalma  wins  the  “Dorothy  Vernon  Sweepstakes”  cup  at  Ascot  Park, 
Los  Angeles.  (Left)  Allan  Forrest  and  Lottie  Pickford-Forrest  pre- 
senting Ralph  DePalma  with  trophy.  (Right)  Marilyn  Miller  and 
Jack  Pickford  witness  the  presentation,.  The  cup  was  awarded  by 
the  United  Artists  star,  Mary  Pickford. 
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E.  W.  Hammons,  president  of  Educational,  and  Virginia 
Vance,  of  the  Cameo-Educational  Comedies,  during  Mr. 
Hammons’  recent  visit  to  Los  Angeles  where,  according  to 
the  press  agent,  he  conferred  with  heads  of  the  various 
producing  units.  Just  which  unit  the  head  in  the  center 
belongs  to  isn’t  mentioned. 


Three  scenes  during  the  making  of  “The  Bandolero,” 
which  Tom  Terriss  is  directing  for  Goldwyn  Cosmopolitan 
distribution.  Above  is  shown  one  of  the  sets  built  in  the 
open.  Director  Terriss  says,  “I  believe  Cuba  is  a far  finer 
place  for  motion  pictures  than  California.” 


I 


1 


In  contrast  to  the  scenes  at  the  top  of  page,  here  we  have  the  First  National  company  working  on  the  Texas  prairie  at 
Camp  Sundown,  65  miles  from  El  Paso.  Mrs.  Hobart  Bosw  orth  visited  her  husband  (left)  and  it  was  discovered  that 
Charles  Murray  had  let  the  fire  go  out.  Arthur  Hoyt  is  on  the  left.  (Centre)  Bessie  Love,  the  only  girl  in  the  com- 
pany making  the  film  “Sundown.”  (Right)  A general  view  of  the  camp  under  a blanket  of  snow  where  the  company 
worked  and  lived  under  primitive  conditions  for  several  wee  ks  making  scenes  for  “Sundown.” 
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Pola  Negri  and  her  new  director,  Dimitri  Buchowetzki, 
famous  Russian  director,  who  made  the  production  “Men” 
for  Paramount  and  in  which  Miss  Negri  is  starred.  The 
famous  Polish  star  gives  him  a valuable  tip. 


John  Conway,  Fox  director,  making  a scene  in  Tom  Mix’s 
forthcoming  production,  “The  Trouble  Shooter,”  written 
by  Frederick  and  Fanny  Hatton.  Tony,  the  wonder  horse, 
is  also  in  the  play. 


Two  live- wire  independent  ex- 
change managers  of  Los  Angeles, 
(left)  N.  H.  Bosley,  manager  of 
Peerless  Film  Service,  and  Tom 
Smith,  manager  of  Progress  Fea- 
tures’ Los  Angeles  branch. 


Left  to  right  we  have  George 
Slater,  salesman;  Orin  F.  Woody, 
manager,  and  Bruce  Simpson,  sales- 
man of  the  Seiznick  Exchange,  Los 
Angeles.  (Photo  by  H.  E.  N.) 


“The  Gallagher  and  Shean”  team 
of  San  Francisco’s  film  row,  Harry 
Sacks  and  William  Godfrey,  own- 
ers of  Haight  theatre,  San  Fran- 
cisco. (Photo  by  H.  E.  N.) 


A regular  ship  yard  was  employed  in  Rome,  Italy,  to  build  the  great  fleet  of 
galleys  for  the  forthcoming  Goldwyn  production,  “Ben  Hur.”  The  ships 
engage  in  a terrific  battle  and  it  is  one  of  the  big  scenes  of  the  film.  Charles 
Brabin,  director,  and  his  company  are  looking  over  a partially  completed 
vessel. 


Maxson  Foxhall  Judell,  editor  of  the 
“Fun  Shop”  column  in  about  eighty 
American  newspapers  and  editor  and  pro- 
ducer of  “The  Fun  Shop,”  Educational’s 
new  humorous  subject. 
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You  can’t  blame  Fred  Sliter,  manager 
of  First  National  Exchange,  Seattle, 
for  liking  the  Far  West.  Not  when 
you  can  hook  ’em  like  this.  Sliter 
was  former  district  manager  of  Mu- 
tual and  Robertson-Cole,  at  Albany, 

N.  Y. 


The  Pathe  Exchange,  Inc.,  at  Los  Angeles  (left  to  right):  William  T. 
Norton,  salesman;  Norvin  F.  Haas,  salesman;  L.  E.  Kennedy,  branch  man- 
ager. Associated  Exhibitors:  William  T.  Jenner,  branch  manager  Pathe; 
J.  F.  Brett,  salesman;  William  C.  Riter,  salesman. 


Director  Frank  Woods,  who  is  making 
“What  Shall  I do?”  for  Hodkinson,  held 
a baby  show  at  the  Fairbanks-Pickford 
studio  to  secure  the  best  available  infant 
for  his  picture.  (Above)  Sheriff  Traeger 
of  Los  Angeles,  acted  as  judge.  There 
was  no  appeal  from  his  decision. 

* * * 

LEFT — Mae  Busch,  Finis  Fox  and  Mor- 
gan Wallace  pause  in  the  making  of  the 
Finis  Fox  production,  “A  Woman  Who 
Sinned,”  a forthcoming  F.  B.  O.  film. 
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Julanne  Johnston,  who  is  play- 
ing the  lead  in  a picture  called 
“San  Francisco,”  which  Swick- 
ard  Productions  is  making  for 
Grand-Asher. 


Buster  Keaton,  all  dressed  up, 
as  a famous  “crime  crusher”  in 
“Sherlock,  Jr.,”  his  latest  five 
reel  comedy  for  Metro  Pictures 
Corp. 


Louise  Fazenda,  who  was  the  first  nominee  in  the 
“Herald  Only”  Club’s  favorite  star  contest,  just 
closed.  William  H.  Creal,  Suburban  theatre,  Omaha, 
nominated  her  and  if  beauty  counts  Louise  ought  to 
come  out  way  ahead. 


Madeline  Hurlock,  Mack  Sennett’s  vampire, 
interrupts  production  to  show  her  director, 
Harry  Sweet,  that  she  was  nominated  in  the 
“Herald  Only  Club”  popular  star  contest,  by 
O.  W.  Lambert,  Orpheum  theatre.  Roundup, 
Montana.  “Now  what  do  1 do?”  asks  Sweet. 


Strongheart,  famous  motion  picture  star,  while  touring  New 
England  making  personal  appearances  with  his  First  National 
picture,  “The  Love  Master,”  dropped  in  on  that  other  famous 
canine,  “Laddie  Boy,”  former  pet  of  the  late  President  Harding, 
at  Newton  Highlands,  Mass..,  where  he  is  being  cared  for  by 
ex- Agent  Barker  of  the  Department  of  Justice.  Harry  Trimble, 
Jack  Pegler  and  J.  E.  Burch  introduced  them. 
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Marcus  Loew  to  Retain  Goldwyn 
Publicity  Men  in  Merger 

Howard  Dietz  and  Eddie  Bonus  to  Join  New  Organization 
and  Assist  J.  E.  D.  Meador — Unique  Invitations 
for  ‘‘The  Chechahcos** 

By  JOHN  S.  SPARGO 

New  YORK,  April  22. — Ever  since  it  has  become  known  that  Metro- 
Goldwyn  pictures  were  merging  into  one  big  concern,  speculation 
has  been  rife  as  to  what  was  to  happen  with  the  present  Goldwyn 
home  office  staff  generally  reputed  to  be  one  of  the  best  in  the  film  industry. 
This  speculation  was  set  at  rest  by  an  announcement  from  Marcus  Loew, 
head  of  the  new  Metro-Goldwyn,  that  the  Goldwyn  executives  and  the 
Goldwyn  organization  would  be  retained  throughout.  This  flat  denial  of 
various  unfounded  reports  that  Goldwyn  would  disappear  after  the  merger 
has  been  greeted  with  no  small  amount  of  satisfaction  by  the  entire  in- 
dustry. 


* * * 

Invitations  for  a special,  society-press, 
preview  of  “The  Chechahcos,”  the  Alas- 
kan made  historical  and  scenic  drama  re- 
cently taken  over  by  Associated  Exhibi- 
tors, were  delivered  in  a unique  manner 
this  week.  A stalwart  young  woman 
garbed  in  a picturesque  fur  costume  and 
leading  a gigantic  malamut  dog  stalked 
into  the  various  newspaper  offices  and 
laid  a tissue-paper  box  and  huge  envelope 
on  the  editor’s  desk. 

The  envelope  contained  an  artistically 
printed  invitation  for  a special  showing  in 
the  grand  ball  room  of  the  Ritz  Carlton, 
on  the  night  of  Thursday,  May  1,  with 
dancing  and  supper  to  follow  in  the  Crys- 
tal ball  room.  The  Paul  Whiteman  or- 
chestra will  furnish  the  music.  A peek 


in  the  box  disclosed  an  Alaskan  nugget 
nestling  in  the  center  of  a square  of  nile 
green  cotton,  with  a card  reading 

“A  little  nugget  souvenir  from  the  land 
where  ‘The  Chechahcos’  was  filmed,  with 
the  compliments  of  Arthur  S.  Kane,  presi- 
dent of  Associated  Exhibitors.” 

* * * 

Harry  Reichenbach  was  welcomed  back 
from  his  sojourn  abroad  at  the  regular 
weekly  meeting  of  the  A.  M.  P.  A.  on 
Thursday.  Naturally  the  luncheon  tables 
were  crowded  with  the  hosts  who  enjoy 
Harry’s  friendship  and  public  speaking. 

It  was  revealed  that  he  had  become 
quite  a collector  while  abroad  and  there 
is  every  expectation  that  next  Thursday 
the  A.  M.  P.  A.  quarters  at  the  Cafe 
Boulevard  will  resemble  a miniature  Met- 
ropolitan Museum,  the  exhibits  being  the 
jewels,  tapestries,  etc.,  picked  up  by  Harry 
while  abroad. 

He  picked  up  one  item  for  $45  which 
he  felt  assured  would  net  him  a clear 
$5,000  whenever  he  gets  good  and  ready 
to  sell  it.  One  would  think  from  such 
a single  instance  that  he  enjoyed  the  trip, 
but  honestly  it  must  have  been  terrible. 
Such  a tale  of  woe  was  never  before  re- 
counted to  the  A.  M.  P.  A.  and  it  is 
clear  Harry  will  never  again  take  such  a 
tour,  not  even  for  the  fabulous  profits 
that  accrue  to  a collector  of  antiques. 

* * 

A.  H.  Woods  will  sail  for  England  in 
two  or  three  weeks,  to  complete  arrange- 
ments for  the  opening  of  the  new  Capitol 
theatre,  London,  on  which  he  has  just 
taken  a fifty-year  lease.  The  theatre  is 
now  under  construction  and  will  be  com- 
pleted on  July  15.  It  is  located  on  Picca- 
dilly Circus  and  will  contain  2,500  seats. 
The  policy  of  the  theatre  will  be  that  of 
the  Capitol  and  Strand  theatres.  New 
York.  It  will  be  the  first  American  plan 
motion  picture  theatre  in  London.  The 
entertainment  will  include  moving  pic- 
tures, a forty-piece  orchestra,  pantomine 
and  selection  from  opera.  The  theatre 
will  be  opened  immediately  upon  comple- 
tion, about  the  middle  of  July. 

Bert  Angeles,  sometime  director  of 
good  motion  pictures  and  likewise  pro- 
ducer of  the  same  sort  of  stage  plays 
denies  that  he  is  now  negotiating  with  one 
of  the  largest  producers  in  the  film  in- 
dustry for  the  making  of  a series  of  super 
specials.  Mr.  Angeles  says  the  man  he  is 
negotiating  with  is  one  of  the  smallest 
producers  in  the  business  and  that  the 
contemplated  pictures  are  two  reelers  or 
possibly  one. 

* * * 

Quinn  Martin,  motion  picture  re- 


x'^ HI  LE  for  the  time  being  the  two 
’’ ’ offices  will  remain  separate  and  al- 
though no  official  announcement  covers 
this  phase  of  the 
merger,  it  is  gen- 
erally believed  at 
both  the  Metro 
office  and  the 
Goldwyn  office 
that  the  merger 
will  eventually  re- 
sult in  bringing  to- 


Howard  Dietz 


J.  E,  D.  Meador 


gether  into  one  de- 
partemnt  of  Jack 
Meador  and  Ho\w- 
ard  Dietz,  recog- 
nized as  two  of 
the  best  exploita- 
tion, publicity  and 
advertising  men 
in  the  industry. 
The  general  belief  is  that  when  the  con- 
solidation of  these  two  departments  takes 
place,  Mr.  Meador  will  continue  his  pres- 
ent duties  and  have  Mr.  Dietz  assoeiated 
with  him  in  direct  charge  of  the  adver- 
tising. 

Eddie  Bonns,  who  has  had  charge  of 
Goldwyn  exploitation  since  leaving  War- 
ner Brothers  about  a year  ago,  it  is  said, 
will  also  join  the  new  aggregation  and 
with  the  trio,  composed  of  Meador,  Dietz 
and  Bonns,  a combination  will  be  formed 
that  will  be  more  than  hard  to  beat. 


viewer  of  the  New  York  Morning  World 
has  written  a scenario  which  has  been  pur- 
chased by  Universal.  The  title  is  “The 
Little  Cat”  or  “The  Little  Cap”  depend- 
ing upon  which  publication  you  read.  Mr. 
Martin’s  review  of  “The  Little  Cat”  or 
“The  Little  Cap,”  when  it  appears  will  be 
watched  with  a great  deal  of  interest. 

* * * 

Harry  Davis,  the  popular  exhibitor 
of  Pittsburgh,  spent  part  of  last  week  in 
New  York  returning  home  Saturday  eve- 
ning. In  discussing  a certain  picture, 
Mr.  Davis  asked  a man  who  had  seen  it 
what  it  was  like. 

“It  is  a very  artistic  production,”  was 
the  reply. 

“You  mean  by  that,  that  it  is  not  a box- 
office  attraction,”  said  Mr.  Davis,  “and 
my  experience  taught  me  that  this  is  a 
criterion.  Referring  to  a picture  as  a very 
artistic  production  is  to  me  in  the  same 
class  as  someone  who  speaks  about  the 
man  he  doesn’t  want  to  knock  and  can 
find  no  good  to  say  of  him  except,  ‘he 
is  a good-hearted  fellow’.  The  good- 
hearted  fellow  and  the  artistic  production 
are  the  alibis  for  anti-knockers.” 

* * 

Manager  McDonald  of  the  Broadway, 
always  appropriate,  booked  “Galloping 
Eish”  into  his  theatre  for  Holy  Week. 

* * * 

One  of  the  trade  papers’  reviewers  was 
looking  at  a state-right  picture  one  day 
last  week  and  sitting  beside  him  was  the 
P.  A.  of  the  state-right  company.  It  was 
a five-reel  picture  and  for  the  first  four 
reels,  the  P.  A.  talked  continuously  to 
the  reviewer  on  the  merits  of  the  film. 
About  the  beginning  of  the  final  reel  the 
P.  A.  remarked; 

“Probably  you  would  rather  concen- 
trate on  the  picture  than  have  me  talking 
to  you.” 

“It  doesn’t  really  matter,”  answered  the 
reviewer,  “one  is  about  as  entertaining  as 
the  other.” 

Pearson  Announces 
Ambitious  Program 
For  Pathe.  in  1924 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  22.— Elmer  Pear- 
son, vice-president  and  general  manager 
of  Pathe  Exchanges,  Inc.,  in  a statement 
issued  this  week  from  the  Pathe  home 
office  outlined  Pathe’s  production  sched- 
ule for  the  coming  season.  By  the  terms 
of  contracts  closed  with  the  Hal  Roach 
and  Mack  Sennett  producing  companies 
during  Mr.  Pearson’s  recent  trip  to  the 
West  Coast,  Pathe  will  acquire  for  dis- 
tribution during  the  new  season  a volume 
of  short-subject  comedies  and  feature 
pictures  in  excess  of  any  quantity  of 
product  ever  handled  before  by  the  Pathe 
organization.  The  statement  leaves  no 
doubt  that  Pathe  will  continue  to  main- 
tain its  position  in  the  short-subject  field 
as  well  as  advancing  materially  its  stand- 
ing in  the  feature  department  of  distri- 
bution. 

“In  view  of  the  ever  increasing  demand 
for  the  standard  of  short-subject  and 
feature  entertainment  distributed  by 
Pathe  and  the  ever  widening  circle  of 
our  exhibitor  customers,  we  believe  that 
Pathe  faces  the  biggest  year  in  its  career,” 
declares  Mr.  Pearson.  “We  say  this  with 
the  full  realization  that  Pathe  has  found 
the  current  season  to  be  a wonderfully 
successful  one  in  every  way.  This  situa- 
tion we  believe  is  an  eloquent  tribute  by 
the  showmen  of  the  country  to  the  qual- 
ity of  product  being  distributed  by  Pathe 
and  to  the  business  methods  and  brand  of 
service  that  accompanies  the  sale  of  our 
pictures.” 
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Paramount  Sales  Club  Will 
Advise  on  Operating  Policy 

Conventions  Attended  by  Members  of  Distribution 
Organization  Are  Held  in  New  York  and 
Chicago — Meet  Also  in  Frisco 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  22. — At  the  first  of  the  three  sectional  sales  con- 
ventions being  held  by  Famous  Players-Lasky  Corporation,  S.  R.  Kent, 
general  manager  of  distribution,  disclosed  a new  plan  of  operation,  the 
basis  of  which  is  the  formation  of  the  Paramount  100  Per  Cent  Club. 

The  first  divisional  sales  meeting  was  held  at  the  Hotel  Pennsylvania 
here  last  week.  It  extended  over  three  days.  From  here  the  home  office 
executives  went  to  Chicago  where  they  convened  with  exchange  staffs 
from  the  Middle  West  and  South.  The  third  gathering  will  be  held  in 
San  Francisco. 

Eighteen  Salesmen  to  Comprise  New  Club 

The  Paramount  100  Per  Cent  Club,  according  to  Mr.  Kent,  will  be  a 
continuing  organization  with  changing  personnel  and  will  be  made  up 
of  eighteen  salesmen  who,  because  of  their  character,  deportment  and 
efficiency  are  deemed  best  representative  of  Paramount  in  the  field.  This 
group  will  meet  yearly  as  a council,  will  sit  in  on  sessions  of  the  com- 
pany’s executives  and  by  the  exchange  of  ideas  will  be  able  to  advise  on 
the  operations  of  the  company  from  the  viewpoint  of  the  men  in  the 
field.  Promotions  in  the  department  will  be  made  from  the  100  Per 
Cent  Club. 


Hodkinson  Managers  to 
Meet  in  Convention  at 
Chicago  and  New  York 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  22.— F.  C.  Mun- 
roe,  president  of  the  Hodkinson  Corpora- 
tion, has  called  two  sales  conventions  of 
the  company’s  branch  managers  to  be 
held  within  the  next  three  weeks.  The 
first  of  these  is  called  for  April  26  at  the 
home  office  of  the  company  with  Man- 
agers G.  A.  Falkner  of  Washington, 
William  Yeder  of  Atlanta,  W.  G.  Hum- 
phries of  Philadelphia,  C.  R.  Ainsworth 
of  Pittsburgh,  L.  J.  Hacking  of  Boston, 
W.  H.  Wagner  of  Buffalo,  George  Dillon 
of  New  York,  and  W.  F.  Seymour,  east- 
ern division  manager,  attending. 

The  second  convention  will  be  held  at 
the  Congress  Hotel,  Chicago,  on  May  3, 
with  H.  H.  Hum  of  Cincinnati,  L.  W. 
Alexander  of  Kansas  City,  R.  E.  Peck- 
ham  of  Detroit,  C.  Knickerbocker  of 
Minneapolis,  C.  D.  Hill  of  St.  Louis, 
Herman  Stern  of  Omaha,  J.  J.  Mooney 
of  Cleveland,  H.  S.  Lorch  of  Chicago, 
Cecil  Maberry,  central  division  manager, 
and  L.  W.  Weir,  western  division  man- 
ager, attending. 

Vice  Presidents  Paul  Mooney  and  John 
Flinn  will  attend  both  conventions,  at 
which  the  fall  product  and  the  company’s 
distributing  plans  for  the  1924-25  season 
will  be  discussed. 

Equity  in  Home  Hung 
Up  as  Prize  by  Kenma 
For  ES*  Managers 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  22. — Something 
novel  in  the  way  of  sales  prizes  is  of- 
fered branch  managers  of  Associated 
Exhibitors  by  the  Kenma  Corporation  for 
best  results  in  a drive  on  that  company’s 
production,  “Three  Miles  Out.”  The 
winner  will  receive  an  equity  in  a new 
home  while  other  prizes  are  a $25  a week 
increase  in  salary  and  a $500  dinner  ring. 
Equal  awards  will  be  made  in  case  of 
ties. 

The  picture  is  from  a story  by  John 
Emerson  and  Anita  Loos  in  which  Madge 
Kennedy  is  starred. 

The  winner  in  the  drive  may  arrange 
to  build  a home  costing  up  to  $10,000. 
One-third  of  the  amount  will  be  advanced 
in  cash  as  a first  payment. 

Association  Re-elects 
Douglas  D,  Rothacker 

(Special  to  Exhibitors  Herald) 

DETROIT,  MICH.,  April  22.---Dou- 
glas  D.  Rothacker,  of  Rothacker  Film 
Company,  Chicago,  was  re-elected  presi- 
dent of  the  Screen  Advertisers  Associa- 
tion at  their  convention  here.  Other  offi- 
cers elected  are:  Vice-presidents,  M.  J. 
Caplan,  Metropolitan  Motion  Picture 
Company  of  Detroit,  and  George  A.  Zeh- 
rung,  in  charge  of  the  Y.  M.  C.  A.’s  film 
activities.  Miss  Marie  E.  Goodenough, 
Educational  Screen  Magazine,  was  elected 
secretary-treasurer. 

Douglas  D.  Rothacker,  Leo  Isaacs, 
Motion  Picture  Producing  Company  of 
Pittsburgh;  and  Elmer  G.  Kuhn,  Atlas 
Educational  Film  Company  of  Chicago, 
were  named  to  represent  the  association 
for  the  Associated  Advertising  Clubs  of 
the  world  convention  to  be  held  in  Eng- 
land in  June. 


In  addition  to  these  advantages,  each 
member  of  the  club  will  receive  an  annual 
bonus  of  $750  and  a paid  up  life  insurance 
policy  in  the 
E q u i t able  Life 
Assurance  Society 
for  $3,000.  The 
first  year  a sales- 
man becomes  a 
member  of  the 
club  the*  life  in- 
surance will  be 
for  the  term  of 
two  years.  If  the 
salesman  qualifies 
for  a second  year 
in  the  club,  the 
policy  will  run 
for  five  years. 

According  to  a 
group  insurance 
plan,  adopted  by  the  company,  each  sales- 
man, head  booker  and  advertising  sales 
manager  who  has  completed  six  months 
of  continuous  service  is  insured  on  a 
straight  life  policy  for  $1,000.  The  poli- 
cies, which  are  issued  by  the  Equitable 
Life  Assurance  Society  and  are  non- 
assignable,  were  distributed  at  the  con- 
vention by  Mr.  Kent  and  are  dated 
March  1. 

Will  Increase  Policy 

Each  policy-holding  employe  is  given  a 
quota  to  fill  during  the  fiscal  year  ending 
April  30,  and  should  he  be  successful  in 
filling  this  quota  he  has  his  insurance  in- 
creased to  $3,000,  to  be  in  force  through- 
out the  succeeding  year.  The  insurance 
is  carried  free  of  any  expense  to  the  in- 
sured, as  long  as  he  remains  in  the  em- 
ploy of  the  department  of  distribution.  In 
case  of  total  disability  through  injury  or 
disease  the  full  amount  of  the  insurance 
will  be  paid  in  cash  installments  starting 
six  months  after  the  submission  of  proof 
of  disability. 

The  home  office  delegation  which  will 
attend  all  three  conventions  includes: 
Adolph  Zukor,  S.  R.  Kent,  George  W. 
Weeks,  John  D.  Clark,  E.  E.  Shauer,  Mel 
Shauer,  G.  B.  J.  Frawley,  M.  H.  Lewis, 
Philip  Reisman,  C.  E.  McCarthy,  A.  M. 
Botsford  and  A.  O.  Dillenbeck. 

The  New  York  convention  was  to  a 


certain  extent  international  in  character 
and  scope,  for  it  was  attended  by  seven 
of  the  company’s  foreign  representatives. 
They  are  John  W.  Hicks,  Jr.,  Australasia; 
Adolphe  Osso,  France;  R.  E.  MacIntyre. 
Japan;  William  C.  Winship,  Mexico; 
P.  N.  Brinch,  Central  Europe;  C.  C.  Mar- 
gon.  Central  America,  and  Ary  de  Lima, 
Brazil. 

Home  Office  Force  Present 

In  addition  to  those  mentioned  above, 
the  following  attended  the  New  York  con- 
vention: From  the  home  office,  J.  A. 
Seidelmann,  O.  R.  Geyer,  G.  M.  Spidell, 
Claud  Saunders,  T.  A.  Kilfoil,  L.  J.  Bam- 
berger, D.  Souhami,  Eugene  J.  Zukor. 

New  York  and  New  Jersey — J.  A.  Hammell, 
J.  J.  Unger,  P.  Goldman,  S.  N.  Burger,  J.  Mul- 
hauser,  R.  Gledhill,  A.  Ferraro,  M.  Kurtz,  H. 
Hummell,  S.  Zerin,  R.  Flacks,  E.  Bell,  J.  Levine, 
H.  Danto,  M.  Gluck,  M.  Kusell,  J.  Lee,  J,  Wolf, 
A.  Gebhart,  R.  Fannon,  E.  Moeller. 

Boston — George  A.  Schaeffer,  J.  A.  Davis,  Gus 
J.  Schaeffer,  H.  H.  Goldstein,  A1  Bevan,  K.  G. 
Robinson,  Charles  Mekelburg,  H.  J.  Lorber,  T.  J. 
Donaldson,  J.  P.  McConville. 

New  Haven — J.  D.  Powers,  M.  H.  Rebanus, 
J.  R.  Tierney,  H.  Germaine,  A.  E.  Poulton,  J. 
Callahan. 

Portland — William  Erbb,  Joseph  Cronin,  E.  C. 
Bradley,  F.  Stone. 

Albany — J.  H.  MacIntyre,  D.  Lake,  J.  W. 
Thurlow,  M.  N.  Silver,  A.  J.  Marchetti,  A.  Novak. 

Philadelphia — W.  E,  Smith,  P.  A.  Bloch,  A. 
C.  Benson.  K.  A.  Suelks,  B.  H.  Griffith,  R.  J. 
O’Rourke,  L.  A.  Lang,  U.  Smith,  V.  O’Connell, 

L.  F.  Whelan. 

Washington — H.  Hunter,  F.  H.  Myers,  H.  M. 
Messiter,  J.  J.  Oulahan,  H.  J.  Lego,  G.  Kallman, 
F.  B'.  Boucher,  L.  F.  Edelman,  H.  Clark,  Ver- 
non Gray. 

Wilkes  Barre — E.  W.  Sweigert,  W.  A.  Devon- 
shire, H.  L.  Coombs,  H.  Kehoe,  W.  Waters. 

Buffalo — M.  W.  Kempner,  E.  M.  Kempner, 

M.  Rose.  Earl  Brink  A.  W.  Friemal,  M.  K.  Ross, 
W.  A.  Bork,  E.  Williams,  W.  Mendelssohn. 

Montreal — Edward  English,  John  Levitt,  Thos. 
Dowbiggan.  A1  Richie. 

Toronto — W.  A.  Bach.  L.  D.  Hatfield,  R.  Bell, 
T.  H.  Long,  J.  Marshall,  H.  R.  Patts,  H.  Q. 
Burns. 

Winnipeg — G.  A.  Smith. 

St.  John,  N.  B. — P.  J.  Hogan. 

Paramount  Meet 
Opens  in  Chicago 

Adolph  Zukor,  S.  R.  Kent,  George  W. 
Weeks,  John  D.  Clark,  E.  E.  Shauer,  Mel 
Shauer,  G.  B.  J.  Frawley,  M.  H.  Lewis, 
Philip  Reisman,  C.  E.  McCarthy,  A.  M. 

(Contijiued  on  following  page) 
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Motion  Picture  Fans 
Most  Beautiful 


Pick 

Stars 


Paramount  Sales  Club  Win 
Advise  on  Operating  Policy 

{Continued  from  preceding  page) 


Mary  Pickford  and  Pola  Negri  Are  Accorded  the  Highest 
Honors  in  ''Photoplay”  Vote 

That  the  motion  picture  exhibitor  is  keenly  alert  to  the  screen  likes 
and  dislikes  of  his  clientele  is  illustrated  in  a two-way  referendum  just 
concluded  by  “Photoplay,”  a leading  fan  publication. 

In  one  referendum  the  theatre  men  of  the  country  were  asked  to 
name  the  stars  and  directors  who  “bring  in  the  public.”  In  the  other 
“Photoplay”  readers  were  given  an  opportunity  to  vote  on  the  eight  most 
beautiful  stars  of  the  screen. 


COMPARISON  of  the  results  of  the 
two  referendums  discloses  that  the 


four  actresses  chosen  the  exhibitors 
as  ‘‘stars  whose  names  bring  in  the 
public”  are  in- 
cluded in  the 
public’s  selection 
of  the  eight  most 
beautiful  stars. 

Mary  Pickford 
was  accorded 
first  honors  in 
the  vote  among 


Mary  Pickford 

theatre  patrons. 
Following  her  in 
the  order  named 
were;  Pola  Ne- 
gri, Norma  Tal- 
madge,  Corinne 
Griffith,  Madg'e 


Bellamy,  Gloria  Pola  Negri 

Swanson,  Marion  Davies  and  Alice  Terry. 

Exhibitors  chose  Norma  Talmadge, 
Mary  Pickford,  Gloria  Swanson  and  Pola 
Negri  as  being  the  most  popular  of  the 
feminine  stars. 

In  commenting  upon  the  public’s  se- 
lection of  beautiful  stars.  May  issue  of 
Photoplay  says: 

‘‘First  of  all  in  the  contest  came  Mary 
Pickford.  By  an  overwhelming  number 
of  votes  she  was  declared  the  favorite 
beauty  of  Photoplay  readers.  Second  on 
the  list  was  Pola  Negri.  Proving  by  the 
number  of  her  admirers,  that  the  public 
taste  swings  in  two  widely  different  direc- 
tions. For  Mary — with  her  Dresden 
china  loveliness,  with  her  blue  eyes  and 
golden  hair,  is  the  princess  of  the  fairy 
tale.  While  Pola,  all  fire  and  passion  and 
mystery,  speaks  of  the  perfumed  Orient — 
of  smoldering  desires  and  hidden  storms.” 

The  results  of  the  exhibitor  vote 
follow : 


THE  VOTE  ON  STARS 


Mary  Pickford 
Dou^leis  Fairbanks 
Gloria  Swanson 
Pola  Negri 


Tboimas  Meighan 
Norma  Talmadge 
Harold  Uoyd 
Tom  Mix 


THE  VOTE  ON  DIRECTORS 


Marshedl  Neilan 
William  deMille 
James  Cruze 
George  Fitzmaurice 


Cecil  B.  DeMille 
D.  W.  Griffith 
Rex  Ingram 
Allan  Dwan 


James  R.  Quirk,  editor  of  Photoplay, 
offers  the  following  comment  on  the  ref- 
erendum : 

‘‘It  is  elemental,  of  course,  that  a 


star  is  of  no  value  to  an  exhibitor  when 
the  price  charged  for  the  pictures  is  so 
high  than  he  cannot  make  money,  al- 
though the  exhibitor  is  often  forced  to 
play  a picture  to  maintain  the  position  of 
bis  theatre  with  the  public  and  to  keep 
the  picture  away  from  a rival  theatre. 
This  is  possibly  the  explanation  of  the 
relative  positions  of  Fairbanks  and  Pick- 
ford and  perhaps  of  D.  W.  Griffith 
among  the  directors.  Then,  too,  their 
recent  pictures  have  been  shown  first  at 
regular  show  houses  at  increased  prices 
and  naturally  that  does  not  please  the 
regular  exhibitor.” 

In  the  vote  among  theatre  men  Tom 
Mix  came  ahead  of  Fairbanks  and  Pick- 
ford; Cecil  B.  DeMille  was  chosen  ahead 
of  Griffith;  James  Cruze  followed  Neilan, 
Dwan  and  William  deMille;  Jackie 
Coogan  was  not  named  among  the  first 
eight  stars;  Richard  Dix,  Ramon  Novarro 
and  Reginald  Denny,  though  not  num- 
bered among  the  first,  preceded  Richard 
Barthelmess. 

Mr.  Quirk  says  that  should  the  refer- 
endum be  taken  six  months  from  now 
‘‘the  vote  might  be  entirely  different. 
Generally  speaking  a star  is  as  good  as 
his  last  few  pictures.” 


Elect  Exhibitor  Mayor 

(Special  to  Exhibitors  Herald) 

PIERRE,  S.  D.,  April  22.— J.  E.  Hip- 
pie,  who  owns  the  Bijou  theatre  and  is 
editor  of  the  Pierre  Capitol-Journal  was 
elected  mayor  of  the  city  at  the  regular 
election. 


Follies  Show  to 
Come  Off  Billboards 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  AprU  22.— A pos- 
sible answer  to  how  theatrical  in- 
terests view  the  campaign  against 
billboard  advertising  which  has  at- 
tracted country-wide  attention  is 
seen  in  the  announcement  of  Flor- 
enz  Ziegfeld  that  he  has  given  up  all 
forms  of  outdoor  advertising  and 
! will  concentrate  on  newspapers. 

Mrs.  W.  L.  Lawton  of  the  Na- 
tional Committee  for  the  Restric- 
iton  of  Outdoor  Advertising  is 
behind  the  movement.  The  league 
claims  that  this  method  of  advertis- 
ing brings  no  regular,  traceable 
reutrns. 

The  Municipal  Art  League  of 
Chicago  is  one  of  the  latest  organ- 
izations to  back  up  Mrs.  Lawton’s 
stand. 


Botsford  and  A.  O.  Dillenbeck  arrived  in 
Chicago  on  Sunday,  April  20,  to  attend 
the  second  of  the  divisional  sales  conven- 
tions being  held  by  Paramount.  The  Chi- 
cago meeting  was  scheduled  for  April  21, 
22  and  23.  Those  in  attendance  in  addi- 
tion to  the  foregoing  were: 

Atlanta — D.  Prince,  W.  S.  Tuttle,  C.  W.  Starr, 
E.  B.  Foster,  D.  E.  Ross,  R.  B.  Wilbanks,  C.  L. 
Freeman,  Walter  Henn,  H.  Whitlock,  G.  C.  Hawn. 

New  Orleans — P.  F.  Wilkes,  M.  L.  Stevens, 
E.  C.  Kingman,  E.  E.  Shinn,  F.  Francois. 

Charlotte — Hugh  Owens,  J.  P.  Kerin,  R.  H. 
Masterman,  H.  I.  Horton  Jr.,  E.  H.  Crowell, 
W.  L.  Edgell. 

Jacksonville — S.  Chestnutt,  B.  P.  Stiles,  A.  W. 
Blue,  Walter  A.  Elements,  Ralph  T.  Kay,  F.  F. 
Creswell. 

Detroit — O.  Bolle,  R.  H.  Ramsey,  W.  C.  Lip- 
pincott,  C.  J.  Bell,  T.  M.  Harper,  F.  R.  Little, 
Will  A.  Stanton,  A.  Jackafiic,  K.  Renard. 

PiTTSBURCH — M.  C.  Hughes,  E.  M.  Stuve,  F.  H. 
Neill.  R.  W.  Smith,  Wm.  Rea  Johnson,  D.  L. 
Brooks.  R.  Allison,  T.  J.  Skelton,  R.  Davis,  W. 
Robson. 

Cleveland  — J.  E.  Fontaine,  John  Himmelien, 
E.  H.  Brauer,  Wm.  Selman.  R.  N.  Norris,  M.  S. 
Cummine,  A.  D.  Wayne,  W.  Bender. 

Cincinnati — M.  A.  Milligan,  L.  W.  Foster, 
M.  H.  Greenwald,  Geo.  W.  Yule  R.  J.  Roche, 

C.  H.  Behlen,  E.  C.  Naegel,  A.  R.  Mueller,  M. 
Ridge. 

Indianapolis — Chas.  M.  Reagan,  E.  E.  Wagoner, 
H.  Goodmote,  A.  L.  Hancock,  V.  V.  Huddleston, 
W,  M.  Elliott,  E.  E.  Oehler,  I.  A.  Waterstreet, 
J.  C.  Rodman,  Don  Rose.  W.  E.  DeFrenne. 

Columbus — H.  W.  Dodge.  J.  C.  Calhoun.  C.  H. 
Weeks,  C.  W.  Powers,  Edward  Cook,  J.  Mc- 
Greevey,  Neil  Hagerty,  C.  E.  Wagner,  G.  K.  Had- 
don,  H.  A.  Ross. 

Chicago — N.  F.  Agnew,  H.  Hayman,  E.  Rose- 
can.  E.  L.  Goldberg,  H.  A.  O’Brien,  P.  S.  Allison, 
H.  L.  Zink.  J.  H.  Scofield,  E.  Zorn,  E.  A.  Phelps, 
Geo.  Kohn,  W.  H.  Hamm,  R.  J.  Bassett,  R.  B. 
Moon. 

Milwaukee — O.  J.  Wooden,  E.  S.  Sharaf,  J.  H. 
Hurschman,  F.  G.  Felzman,  J.  H.  McFarlane, 
E.  D.  Daiter,  C.  D.  Koehler,  D.  J.  Rowe,  E.  G. 
Louthain,  H.  A.  Simons. 

Peoria — M.  M.  Hirsch,  W.  D.  Washburn,  Wt  G. 
Carmichael.  N.  M.  Dixon,  M.  G.  Sinclair,  D.  L. 
Velde.  F.  M.  Ondraeck,  C.  C.  Wallace. 

Canada — C.  F.  Rose,  Duke  Clark,  R.  Hutchin- 
son. 

Kansas  City — W.  D.  Woods,  J.  R.  Young,  L.  B.  • 
Mace,  M.  Schweitzer,  J.  A.  Muchmore,  Wm. 
Warner,  J.  H.  States,  A.  H.  Cole,  B.  Blotcky, 
R.  C.  LiBeau,  B.  Gary. 

St.  Louis — Geo.  Ware,  A.  L.  Baggot,  J.  T. 
McBride,  Bill  Weiss,  W.  A.  Wandel,  E.  Rook, 
H.  I.  Krause,  G.  Gambrill. 

Minneapolis — C.  McCIintic,  J.  Lovelett,  L. 
Coen,  E.  McClure,  A.  T.  Wilderhold,  A.  Men- 
denhall, B.  Reisman,  J.  Raper,  T.  Eckert  J. 
Beahen,  E.  France,  A.  W.  Nicholls,  B.  J.  Heilman. 
Sioux  Falls — A.  R.  Anderson,  T.  F.  Tucker, 

D.  H.  Ruliffson,  L.  T.  Tucker,  B.  Bergen,  A.  B. 
Leak. 

Des  Moines— R.  M.  Copeland,  H.  H.  Saverside 
W.  E.  Barker.  John  Graham,  V.  L.  Clement,  J.  J. 
Curry,  R.  F.  Crawford. 

Omaha — L.  B.  Butler.  H.  L.  Dean.  L.  W.  Dunn, 
C.  W.  Jastrara,  M.  Evidon,  R.  D.  Thomson,  H.  T. 
Fardy. 

Dallas — G.  M.  Blackburn,  Jack  McCarty,  N.  B. 
Houston.  W.  A.  Ford,  H.  Hyde,  J.  H.  Elder, 
M.  J.  Helms,  J.  B.  Dugger,  H.  G.  Rosebaum  C. 
Dunham. 

Memphis — Abe  H.  Kaufman,  H.  E.  Pickett, 

E.  C.  Emery,  R.  V.  Reagin,  W.  R.  Scruggs,  C.  E. 
Peppiatt. 

Oklahoma  City — R.  G.  Humphrey,  A.  Koe- 
brick.  W.  W.  Calwell.  Bryant  Welsh.  T.  B.  W’ar- 
ford,  Ralph  Lamed,  R.  E.  Heffner. 


Finds  Lent  Made  No 

Inroad  on  Business 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  2'2. — Lent  had 
no  appreciable  effect  upon  business 
throughout  the  Northwest,  according  to 
Art  Schmidt,  west  coast  district  manager 
for  Fi.  B.  O.,  who  has  just  returned  from 
a two  weeks’  trip  through  his  territory. 

‘‘The  Lenten  bugaboo,”  he  remarked, 
‘‘is  probably  a thing  of  the  past.  I have 
observed  no  falling  off  in  business  at  this 
period.  Rather,  I have  noted  a splendid 
patronage  for  all  worth-while  attractions.” 
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Calling  card  distributed  by  Cliff  Lewis, 
Mark  Strand,  Syracuse,  N.  Y,,  for  “TKy 
Name  Is  Woman,”  Metro,  Mr.  Lewis’ 
letter,  marking  his  return  to  theatre  ex- 
ploitation, is  published  upon  a subsequent 
page. 

Registering 
The  Theatre 
Editorially 

Fred  S.  Meyer,  Len  S.  Brown, 
Frank  H.  Burns  and  other  leading 
house  organ  publishers  are  register- 
ing theatre  interests  firmly  and  last- 
ingly by  means  of  the  straight  edi- 
toriid  columns  of  their  publications. 

In  view  of  the  excellent  results 
obtained  by  this  means,  this  depart- 
ment this  week  broadens  the  scope 
of  its  institutional  copy  series  by  be- 
ginning a series  of  theatre  editorials 
which  exhibitors  may  use  as  best 
suits  individual  requirements. 

WE  DON’T  KNOW 

Here  are  the  facts: 

If  we  knew  precisely  what  you  want 
in  motion  picture  entertainment,  we 
could  make  you  come  to  see  every  pro- 
gram we  exhibit — and  our  million  would 
not  be  far  in  the  offing.  But  we  don’t 
know,  and  we  do  want  the  million,  so 
we’re  asking  you  to  help  us  get  it. 

Why  should  you  help  us?  Well,  be- 
cause the  same  slight  effort  that  will  get 
us  our  million  will  get  you  precisely  what 
you  want  in  motion  picture  entertain- 
ment, and  that’s  worth  as  much  to  each 
of  you  proportionately  as  our  million  is 
worth  to  us. 

Perhaps  we  should  explain  why  we 
don’t  know  what  you  want.  It’s  because 
there  are  so  many  of  you  that  it’s  a phys- 
ical impossibility  to  talk  it  over  with 
each  of  you,  or  even  the  majority  of  you, 
and  we  can’t  provide  what  the  majority 
wants  unless  we  know  the  wants  of  the 
majority. 

We’re  not  unlike  other  theatre  owners 
in  this,  but  we  want  to  be  unlike  them, 
for  your  sake  and  our  own.  To  obtain 
the  information  that  will  make  us  unlike 
them,  make  us  know  what  you  want,  we 
have  established  a bureau  of  Public 
Opinions  here  in  the  theatre  and  worked 
out  a system  of  filing  and  classifying 
your  remarks  and  comments  upon  the 
{Continued  on  page  55) 


Pictures  and 
The  Family 

Not  all  the  men,  not  all  the  women, 
nor  even  all  the  boys  and  girls  of 
a community,  can  support,  alone, 
a modern  motion  picture  theatre. 
No  unit  less  than  the  aggregate  of 
these,  the  family,  can  supply  the 
income  necessary  to  the  mainte- 
nance of  an  entertainment  consist- 
ently conforming  to  the  high 
standard  of  present  community  re- 
quirements. 

That  is  the  purely  commercial 
explanation  of  this  theatre’s  sedul- 
ously sustained  popularity  with  the 
family  heads  of  the  community. 
The  non-commercial  explanation 
Is  the  management’s  unswerving 
devotion  to  that  fundamental  pre- 
cept of  Americanism — the  greatest 
good  to  the  greatest  number — and 
a firm  faith  in  the  family  unit  as 
the  keystone  of  the  community 
structure. 


CHARLES  H.  RYAN,  Millford  theatre,  Chicago,  used  the  first  unit  in  The 
Theatre’s  house  organ  copy  series  as  shown  above  in  a recent  issue.  Mr. 
Ryan’s  comment  on  house  copy  is  given  in  the  accompanying  story.  At  right 
of  the  reproduction  is  given  the  fourth  unit  in  the  series. 

Ryan ’s  Use  of  House  Organ 
Copy  Demonstrated— Letters 
Reveal  Spring  Money  Drive 

(ILLUSTRATED  AT  TOP  OF  PAGE) 

Demonstration  is  made  this  week  of  Charles  H.  Ryan’s  use  of  the 
house  organ  copy  being  supplied  by  this  department.  The  first  published 
unit  of  the  copy  is  the  one  utilized  in  the  issue  of  the  Milford  house  organ 
at  hand.  The  fourth  unit  is  provided  herewith. 

Mr.  Ryan  states,  “The  kind  of  copy  I like  to  use  on  my  front  page  is 
material  that  builds  up  a patronage  primarily  for  the  theatre,  one  inde- 
pendent of  the  picture  being  shown.  This  assures  a business  consistency 
less  materially  affected  by  weather,  opposition,  and  the  character  of  the 
current  attraction.  While  this  kind  of  copy  doesn’t  bring  a great  many 
comments  from  readers,  it  works  steadily  toward  that  end  and  its  effect 
may  be  traced  very  readily  in  the  run  of  business.” 

Jameyson  Letter  Linder  states 
Merit  of  Contributions 

(ILLUSTRATED  ON  SUBSEQUENT  PAGES) 

THE  THEATRE,  Exhibitors  Herald. — I have  not  sent  you  anything- 
for  some  time,  chiefly  because  we  had  not  been  doing  anything  particularly  out 
of  the  ordinary  or  especially  worthy  of  comment,  and  even  the  enclosed  material 
is  nothing  of  exceptional  value.  I would  not  send  it  were  it  not  for  the  fact  that 


Mflwauke4|  Ave.  at  Crawford  Pbone  Juniper  1075 
ADMISSION  28c  • CHILDREN  10c 
SATURDAY  MATINEE— ADULTS  22c  - CHILDREN  lOe 
CHAS.  H.  RYAN.  Manager 
Doors  Open  6:30  P.  M.  Saturday  1:30  P.  M.  Sunday  1:00  P.  M. 
MILO  HARTE.  Organist  ALEX  KAMINSKY,  Violin  Soloist 

COMING  ATTRACTIONS  WEEK  OF  APRIL  13 


Maximum  Service  - Minimum  Cost 

Fundamentally,  the  motion  picture  is  an  ex- 
pressional  medium  for  the  dissemination  of 
entertainmenL  In  ffict,  it  is  a service  of  incalcu- 
lable worth  to  dvilizadon— educating,  inspiring, 
broadening  as  it  imparts  pleasure. 

In  its  influence  upon  the  community  the  motion 
picture  theatre  shar»  responsibility  with  the 
school,  the  library,  travel.  It  is  writh  a deep  sense 
of  this  responsibiUty  that  the  "Milford”  Theatre 
strives  ever  to  give  maximinn  service  at  minimum 
cost  • 
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ARTHUR  SWANKE’S  lobby  display  for  “Black  Oxen,”  First  National,  de- 
scribed in  his  letter  beginning  on  this  page.  Mr.  Swanke  also  answers  Frank 
H.  Burns’  letter  on  building  your  own  fronts,  which  was  published  in  the  April 
19th  issue. 

the  campaign  seemed  to  hit  the  Inill's  eye.  which  after  all  is  the  true  measure  of 
value. 

‘‘The  Confessions  of  a Press  Agent"  seemed  to  make  quite  a hit  and  were 
pretty  widely  read,  and  we  had  a profitable  engagement  on  the  picture. 

The  herald  on  the  Will  Rogers  comedy  might  also  be  of  interest. — H.  E. 
J.VMEYSON,  Miller  Theatrical  Enterprises,  Wichita,  Kan. 


“The  Confessions  of  a Press  .A.gent,”  by  Mr.  Jameyson  for  “The  Fighting 
Coward,”  rates  high  in  “The  Tlieatre”  archives  of  good  exliibitor  copy.  It  is  repro- 
duced in  full,  as  it  can  be  adapted,  if  the  author  does  not  object,  to  fit  other  theatres 
and  pictures.  And  Mr.  Jameyson  is  not  one  to  object. 

Georgia  Exhibitor  Gels  Poster 
Offered  by  John  Creamer 

(ILLUSTRATED  ON  THIS  PAGE) 

THE  THEATRE,  Exhibitors  Her.^ld. — Here  is  a photo  of  my  latest 
lobby  piece,  this  being  used  for  the  First  National  attraction,  “The  Girl  of  the 
Golden  West.” 

This  was  very  easily  made  and  just  takes  two  pieces  of  wallboard.  The 
tall  piece,  carrying  the  photos,  sets  back  of  the  front  piece  about  six  to  eight 
inches,  enough  to  conceal  a number  of  lamps  behind  the  front  piece.  The  tall 
piece  was  214  feet  wide  bv  about  5 feet  high,  painted  a light  green,  surrounded 
by  a 2 inch  stripe  of  white.  For  all  painting  on  wallboard  I find  Alabastine  to  be 
the  best  coloring  medium. 

This  white  stripe,  while  still  wet,  was  coated  with  pow'dered  snow,  giving  a 
pretty  tinsel  effect  in  contrast  with  the  green.  The  front  piece  was  made  from  a 
flat  piece  of  wallboard,  cut  and  painted  to  resemble  steps,  with  bowls  setting  on 
the  top.  This  display,  together  with  the  regular  advertising,  helped  to  make  a 
good  business  with  “Scaramouche"  for  opposition. 

Just  want  to  say  that  the  poster  on  “The  Cheat”  went  to  a house  in  the 
state  of  Georgia. — John  W.  Cre.\mer,  Strand-Empire  theatres,  Chillicothe,  Mo. 


Mr.  Creamer  offered  in  a previous  issue  to  send  his  poster  on  “The  Cheat”,  repro- 
duced at  that  time,  to  the  first  exhibitor  to  get  his  request  to  him  by  mail.  Surely 
the  beneficiary  of  Mr.  Creamer’s  generosity  will  not  fail  to  send  a letter  to  this  depart- 
ment identif3'ing  himself  with  his  good  fortune. 

Swanke  Replies  to  Burns  on 
Doing  One^s  Own  Work 

(ILLUSTRATED  ON  THIS  PAGE) 

THE  THEATRE,  Exhibitors  Her.^ld. — It  seems  that  Mr.  Burns  of  Flor- 
ida wants  an  answer  to  his  letter  in  the  April  19th  issue  of  the  Herald.  Well,  with 
all  due  respect  to  Mr.  Burns,  for  I cHll  say  that  he  turns  out  some  mighty  pretty 
fronts.  I’m  going  him  one  better,  and  maybe  two. 

Mr.  Burns  says  that  he  makes  all  his  own  fronts  and  then  turns  around  and 
says  that  he  tells  the  painters  what  colors  to  use.  They  then  put  out  the  fronts. 
Fine.  Now  Mr.  Burns,  here’s  where  Tm  going  you  one  better. 

I not  only  make  and  design  all  my  own  fronts,  not  alone  for  one  theatre  but 
for  two,  but  I jiaint  tbem  and  put  them  out  and  know  they  are  the  way  I wanted 


JOHN  CREAMER’S  display  for  ‘*The  Girl 
of  the  Golden  West,*’  First  Nationcd,  de- 
scribed in  his  letter  this  week.  Mr. 
Creamer  also  discloses  the  disposition  of 
his  poster  for  “The  Cheat,’’  offered  in  his 
recent  letter  to  the  first  reader  who  should 
write  for  it. 


Dear  Folk*: 

if  you  think  a.prete  agent’s  job  U all 


“peachee  and  cream’’  you’re  due  for  a fresh 
consignment  of  “thinks.*’ 

hiy  boss-^the  fellow  ^hat  gets  paid  to  tell 
me  what  to  do— walks  mto  the  office  the 
other  day  and  speaks  this  little  piece: 

“We  have  James  Cruze’s  picture  “THE 
FIGHTING  COWARD’’  coming  Thursday, 
and  I expect  you  to  get  every  theater-goer 
in  'town,  down  to  the  Miller  to  see  it.^’ 

And  I put  on  my  bravest  smile  sind  s^id 
superior  like: 

“How?” 

Then  the  host  “blows  up’’  like  he’d  just 
dubbed  his  drive,  and  replies  heatedly: 

“Lissun  you’re  the  advertising  man,  and 
I’m  paying  you  a fabulous  salary  for  that 
little  thing — so  do  yOur  stuff.’* 

(When  it  comes  to  wrecking  a 'perfect 
spring  day,  1 guess  that  draws  the  pale  pink 
pongee  Persimmon.) 

Now  what  am  I going  to  do?  This  pic- 
ture “THE  FIGHTING  " COWARD”  was 
made  by  James  Cruze  the  samo  follow  that 
made  Covered  Wagons  as  famous  and  pop- 
ular as  Fordfe.  Ernest  Torrence,  of  the 
which  thern  is  no  whicher,  is  the  had  man, 
and  I’ll  guarantee,  he’ll  knock  you  for  a tow 
of  Green  Dragons.' 

On  the  stage  it  was  called  ’‘Magnolia.” 
Booth  Tarkington  wrote  it.  Broadway 
never  will  forget  it. 

Now  if  that  isn’t  enough  to  make  you 
want  to  tee  it,  I’d  like  tokpow  whet  it  talUs. 

Your  Friend, 

THE  MILLER  PRESS  AGtNT.  ^ 

P.  S.— I’ve  got  iomethmg  else  to  tell  yop  iv  { 
tonight’s  Beacon. 


H.  E.  JAMEYSON  mentions  too  modestly 
in  his  letter  beginning  on  the  preceding 
page  his  “Confessions  of  a Press  Agent” 
series  of  advertisements  for  “The  Fighting 
CowarcL”  Accordingly,  we  reproduce  the 
series  in  full,  the  first  appearing  above  and 
the  subsequent  units  following  in  the  order 
of  their  publication. 

The  copy  warrants  reading  ib  full,  es- 
pecially as  it  may  be  acUq>ted  by  a clever 
advertiser  to  suit  the  requirements  of  other 
theatres  and  pictures.  In  addition  to  which, 
it  is  probcibly  the  most  interesting  copy 
published  in  these  pages  recently. 
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D**r  FoUb: 

I wM  tdling  you  this  morning  how  the 
jinmm  ffives  mc  ordors  to  drag  ont  all  the  movie 
T^^““"thi5  Fiairfmo  oow^d.” 
And  when  I told  him  I couldn  t understand 
why  all  the  excitement,  ahont  this  picture  he 
says,  sorta  snappy  like: 

"Yeh!  There’s  a lot  of  things  you  don|t 
undersUnd,  that’s  why  you’re  a press  agent.” 

And  I spoke  right  up,  even  if  he  is  the 
Boss,  Says  I: 

'"With  a picture  like  that  you  don’t  need 
me,”  and  then  I added  by  way  of  suggestion: 
"While  it’s  here  you  ought  to  give  me  a three- 
day  vacation.’' 

And  he  looked  at  )*e  kinds  funny  and 
mumbled  ■ 

"Now  that's  a bright  idea— the  first  one 
you  ever  had.  I may  give  you  a vacation,  but 
it  will  be  longer  than  three  days." 

(You’ll  have  to  admit  I’m  pretty  good  at 
clever  repartee.) 

But  I wasn't  kidding  about  "THE  FIGHT- 
ING OOWAED  " That  picture  needs  a press 
agent,  ■the  same  as  a cyclone  does.  When  it 
blows  into  town  everybody  will  know  it,  and 
I'll  be  as  useless  as  a whip  socket  on  a Ford 
Why  shouldn't  I get  a vacation? 

Think  of  it!  James  Cruze  made  it!  Booth 
Tarkington  wrote  it!  Ernest  Torrence  is  the 
bad  man  from  Mississippi.  Noah  Beery  is  a 
worse  one  Cullen  Landis  is  the  butterfly 
chasing  terror  of  the  river  front.  Mary  Astor 
and  Phyliss  Haver  add  feminine  decoration— 
and  romance.  Oh!  well — what's  the  use? 

You're  glad  to  see  Spring  finally  arrive 
and  you  ought  to  feel  the  same  about  this  pic- 
ture. So  why  should  the  Boss  keep  me  writing 
ads  on  "THE  FIGHTING  COWARD  ’ when  I 
could  be  resting  and  saving  my  strength  and 
ideas  for  pictures  that  really  need  my  valuable 
talents 

Your  Friend, 

THE  MILLER  PRESS  AGENT 


When  you  see  a man  hurfyihg  along  the 
street,  with  a hunted  look  in  his  eye,  glancing 
furtively  over  his  shoulder,  dodging  into  door- 


ways every  few  feet,  you  can  put  it  down  he’s 
either  a train  robber,  a bank  wrecker  or  a 
Press  Agent. 

How  does  a Press  Agent  get  that  way? 
.^re ’s  howl  He  sees  some  picture  or  play 
and  thinks  it’s  great.  Maybe,  hi  laughs  and 
chortles  with  glee,  or  maybe  he  weeps  and 
sighs,  according  to  the  picture.  (Oh,  yes  I 
they’re  human  and  can  do  it.)  (J.D.D.,  please 
note.)  Then  he  gets  busy  and  tells  the  cus 
tomers  hdw  good  the  picture  or  play  t And 
after  it’s  goi)e.  some  "A'.  W.  or.  chronio 
bard-to-please-eustomer  says, 

"Good?  Where  do  you  get  that  stuff?  (Is 
a picker  of  pictures,  you  better  confine  your, 
sdf  to  penny  post  cards.  ’ ’ 

That’s  what  takes  the  joy  out  of  the  Press 
Agent’s  life,  and  makes  him  hunt  alleys. 

Being  a press  agent,  I know  what  it  is  to 
have  some  friend  give  me  a chilly  look  and 
cold  shoulder,  because  ray  Judgment  didn't 
agree  with  his.  (I  even  lost  the  love  of  a 
childhood  friend  because  she  didn't  like  "Safe- 
ty Last."  Can  you  beat  it?) 

But  here’s  where  I redeem  myself.  Any 
person  in  Wichita  who  has  ever  been  disap- 
pointed in  a picture  I recommended,  pan 
"make  up”  with  me  by  seeing  domes  Cruse's 
"The  Fighting  Coward”  at  the  Miller  Thurs 
day.  When  you  see  that,  you  'll  admit  you  ow-- 
me  Bomethiiig — possibly  an  apology  for  all  I’ue 
hard  things  you’l%  said  about  me — especially 
. that  time  you  sew  ‘ ‘ Dulcy ."  ’ 

You’ll  find  me  in  my  office,  room  209, 
Miller  Bnllding.  If  you  can't  recognize  me 
just  look  around.  You'll  see  several  fellows 
but  only  one  working.  That's  me' 

Sincerely  yours, 

“ THE  PRESS  AGENT 


Fred  S.  Meyer  and  Charles  H.  Ryan 
are  among  those  whose  letters  will  be 
features  of  this  department  next  week. 


FRANK  H.  BURNS’  “midgets  in  person”  lobby  for  “The  Enchanted  Cottage.” 
The  midgets  are  real.  (See  letter.) 


them.  Besides  that,  I occasionally  paint  posters  instead  of  using  the  one-sheets 
ient  and  write  the  ads  that  are  used  daily  for  three  theatres. 

I also  spend  Saturday  nights  in  the  make-up  room  to  see  that  the  Amuse- 
ments page  is  made  up  to  suit  me.  That,  of  course,  I will  admit  cannot  be  done 
in  a great  many  places  because  the  Unions  would  not  stand  for  it,  yet  I have 
that  advantage  here. 

I also  paint  on  an  average  of  .SO  window  cards  that  we  get  out  with  some 
of  the  pictures,  thereby  saving  considerable  on  our  printing  bill.  Evenings,  I 
help  the  boss,  so  you  can  see  I have  nothing  to  do  from  8:30  A.  M.  until  10:00. 

Now  I hope  that  Mr.  Burns  takes  no  offense  at  this  letter,  as  none  is  meant. 
I will  say  that  no  doubt  Mr.  Burns  gets  as  much  pleasure  out  of  what  he  does  as 
I do,  and  with  the  results  we  are  both  satisfied.  To  make  a long  story  short,  we 
are  after  the  business,  and  the  one  that  hustles  out  and  hustles  gets  it.  Isn’t  that 
so,  Mr.  Burns? 

Enclosed  you  will  note  my  black  and  white  lobby  on  “Black  Oxen.”  A 
shadow  box  with  a 3-panel  effect  to  denote  depth  and  plenty  of  lights  to  make  it 
‘stand  out  at  night.  My  first  flag  effect  for  the  title,  but  in  this  case  a good  one  on 
account  of  the  short  title.  Also  made  two  special  black  and  white  posters  in 
place  of  the  usual  one  sent  out.  Despite  a terrible  rainstorm  on  the  opening 
night,  we  stood  ’em  up.  Picture  played  four  days  to  good  business. 

With  the  best  of  regards  to  you  and  Mr.  Burns,  I am,  in  closing,  an  ardent 
Herald  reader. — Arthur  Swanke,  Rialto  theatre,  El  Dorado,  Ark. 

P.  S. — Mr.  Burns:  I invite  you  to  write  to  get  further  acquainted. — A.  S. 

Burns  Tries  Sale  Stunt 
And  Dozens  of  Others 

(ILLUSTRATED  THROUGHOUT  “THE  THEATRE”) 

THE  THEATRE,  Exhibitors  Herald. — Taking  a tip  from  someone  who 
ran  a Bargain  Day  at  their  theatre  and  then  sent  a description  of  it  for  publica- 
tion, I immediately  got  busy  and  arranged  for  a Bargain  Month  at  the  Orlando 


One  of  FRANK  H.  BURNS’  Colgate  window  displays  for  “The  Enchanted 
Cottage,”  First  National.  (See  letter.) 
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Another  Colgate  window  desplay  for  “The  Enchanted  Cottage,”  mentioned  in 
Burns’  many-sided  letter  this  week. 


Tlieatres,  and  the  enclosed  dodgers  and  reproduction  of  page  newspaper  ads  are 
the  result. 

And  this  idea  is  a knockout,  if  you  have  the  pictures.  We  sure  had  them 
for  this  month  and  took  advantage  of  the  fact.  By  pro-rating  the  cost  of  the 
throw-aways  and  the  newspaper  advertising  over  the  four  weeks  of  the  month 
the  cost  amounts  to  practically  nothing,  whereas  the  benefit  is  decidedly  apparent 
and  we  have  had  splendid  business  as  a result  of  our  scheme. 

1 had  enough  dodgers  printed  to  make  a house-to-house  canvass  of  the  city 
and  then,  to  make  sure  everyone  was  going  to  see^ne,  I mailed  out  a thousand  to 
a special  mailing  list.  We  also  gave  them  away  at  the  theatres  for  a week  and, 
just  to  cap  the  climax,  we  shot  a page  in  each  newspaper  to  make  sure  of  the 
stragglers  who  might  miss  the  other  mediums,  or  vice  versa.  A few  slides  on 
the  screens  kept  people  talking  about  our  Bargain  Month  and  the  advertising  did 
the  rest. 

As  I said  before,  business  has  been  away  above  par  so  far  this  month,  and  I 
am  sure  it  will  hold  up  fairly  well,  as  I am  still  hammering  at  ’em  on  the  “good 
pictures”  angle. 

When  Richard  Barthelmess  in  “The  Enchanted  Cottage”  was  booked  for 
the  Beacham  theatre,  we  immediately  got  busy  and  made  arrangements  for  a 
real  campaign. 

The  opening  gun  was  the  advance  foyer  display  (see  photo  enclosed)  which 
was  a direct  tie-up  with  the  Colgate  people  and  nine  drug  stores  here  in  the  city. 
The  Colgate  people  were  pushing  their  articles  at  the  time  and  I managed  to  get 
in  touch  with  their  representative  and  we  decided  to  combine  the  picture  and  the 
toilet  articles  with  a tie-up  as  you  can  see.  In  fact  all  of  our  advertising  dealt 
directly  or  indirectly  with  the  drug  stores  and  Colgate’s  advertising  mediums. 

Next  we  lined  up  nine  drug  stores  with  window  displays  and  in  each  of 
these  I had  a direct  tie-up  (see  photo  enclosed)  and,  as  they  were  well  scattered 


Make  Your  Home  an — 

'' ENCHANTED  COTTAGE" 
by  the  use  of — 

COLGATE'S  "FLORIENT" 

0^  See 

RICHARD  BARTHELMESS 

Supported  by  May  MfAvoy  in 

‘ ' THE  ENCHANTED  COTTAGE' ' 

The  most  appealingly  human  story  ever  filmed,  and  even 
Dick  says  it  is  his  best  picture 

Beacha.m  Theatre- -Starts  Monday,  March  3fst 


Cover  design  of  Colgate  powder  package  passed  out  for  Mr,  Burns  in  his 
^Enchanted  Cottage”  campaign,  as  detailed  in  his  letter.  Original  in  color. 


D€&r  Folks:— 


How  do  you  feel  when  you  get  a Mah 
Jongg  hand  with  all  honor  tiles?  How  do 
you  feel  when  you  draw  the  joker,  to  .three 
aces?  How  do  you  feel  when  you  sink  a 
twenty  foot  putt  for  ^ birdi^  three? 

You  feel  lucky  enough  to  run  for  presi- 
dent on  a third  party  ticket.  Eh,  what? 

^ 'ell,  iVe  got  one  of  those  grand  and  glor* 
ious  feelings. 

You  read  about  my  Boss  telling  me^  to 
present  hitn  with  the  population  of  Wichita, 
as  an  audience  for  “The  Fighting  Coward.” 
And  you  know  (if  you*ve  been  reading  roy 
sob  stories)  how  worried  Fve  been  about 
how  to  get  the  dear  public  in  to  see  this  pic> 
ture. 

W^l,  I saw  it  yesterday,  and  let  me  t<ell 
you  something,  it  begins  where  most  of  ’em 
leave  off.  It  starts  off  with  a snicker  and 
ends  with  a beller.  It’s  got  more  action 
than  a senatorial  investigation,  and  the  ro- 
mance is  as  thick,  sweet  and  %vholesome  as 
the  frosting  on  the  Birthday  cakes  your 
mother  makes. 

So  after  the  Boss  laying  down  the  law  to 
me,  and  tellin’  me  I must  deliver  customers 
in  large  and  luscious  numbers,  is  it  any  won- 
der I feel  like  I have  a Mah  Jongg  with  seven 
doubles  in  one  hand,  a flock  of  aces  in  fhe 
other,  and  a par  score  in  my  pocket. 

It’s  only  once  in  a while  a Press  Agent  can 
tell  the  worlc)  what  he  thinks  about  a pic- 
ture,, without  hurting  business.  But,  “The 
Fighting  Coward”  is  one  package  of  enter- 
tainment, that  is  loaded  for  the  critics  and 
I’m  telling  Wichita- — and  the  world  (I’m  not 
afraid  of  covering  territory)  that  it’s  a pic- 
ture to  see. 

YOUR  FRIEND, 

The  Miller  Press  Agent. 
P.  S.— The  Boss  is  away.  He’s  taking  that 
three  day  vacation  I wanted.  You  see  he 
figures  “THE  FIGHTING  COWARD”  is  so 
good  that  the  buskiess  will  come  whether  . 
he’s  here  or  not. 

The  P A. 


Dear  Folks 


You  notice  they  haven’t  called  any  Press 
Agents  to  testify  about  that  Teapot  Dome 
super  feature  produced  in  Wyoming  directed 
by  Mr.  Sinclair,  with  Mr.  Fall  as  the  villain  of 
the  piece,  and  Mr.  Denby  as  the  “fall  guy.” 

Well,  here’s  the  reason.  - There’s  a lot  of 
Press  Agents  who  would  lose  their  jobs  if  they 
stooped  so  low  as  to  mention  a mere  hundred 
thousand  dollars.  Nothing  less  than  millions 
would  satisfy  their  bosses.  ^ . 

Now,  with  me  it’s  different  The  boss  al 
the  Miller  says:  “No  bunk!  The  people  in 
Wichita  know  that  we  put  on  the  best  show 
possible,  so  don’t  try  any  fancy  superlatives 
on  them.” 

Of  course,  that’s  fine  advice  for  the  ordi- 
nary run  of  pictures.  But  when  he  tells  me 
I must  g^t  everybody  out  to  see  “The  Fighting 
Coward,”  how  am  1 going  to  do  it,  if  1 can’t 
use  some  choice  Webster  adjectives,  especially 
selected  for  the  occasion. 

I tell  you  it’s  tough!  “The  Fighting  Cow- 
ard”  made  by  James  Cruze  is  a Press  Agent’s 
treat.  He  can  throw  restraint  in  the  waste 
basket  and  print  the  dictionary  in  his  ads  and 
can  still  look  his  minister  straight  in  the  eye 
on  Sunday  morning.  It’s  one  of  those  pictures 
that  Webster  should  have  coined  a special  set 
of  descriptive  words  for. 

It’s  coming  tomorrow  with  Ernest  Tor- 
rence, Noah  Beery,  Cullen  Landis,  Phyliss 
Haver  and  Mary  Astor  in  the  cast.  It  has 
everything  to  make  you  enjoy  a pleasant  two 
hours.  After  seeing  ft  you’ll  feel  so  good 
you’ll  sh’kc  hands  with  youhelf  and  send  roe 
a bouquet. 

YOUR  FRIEND, 

The  MiUer  Ad  Man. 

P.  S.  Tomoirow’s  the  day.  I’A  expecting 
you  to  attend — early  and  often.  The  fact  is 
you  must  come,  or  there  will  be  a promising 
young  press  agent  looking  for  new  fields  to 
conquer.  -—The  P.  A. 
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De«r  Folk*:-— 

Pre**  asent*  ai«  huioai^  and  they  do 
have  feelingst  all  argiimenU  to  the  con- 
trary notwithstanding. 

A pre»»  agent  is  the  man  who  is  suppos- 
ed to  tell  the  public  all  the  nice  things 
about  a picture  or  play-  He’s  the  man 
that  arrange*  for  the  star  to  take  a milk 
bath,  or  have  her  diamonds  stolen — -he 
does  these  little  things  to  get  her  name  in 
print. 

Now  if  a press  agent,  want*  to  eat  regu- 
larly, and  want*  to  receive  his  check  each 
Saturday,  he  must  wheedle  the.  public  in^ 
to  attending  'the  show  that  be  n advertis- 
ing, and  lot*  of  times  in  his  anxiety  to 
draw  the  public  away  from  their  com- 
fortable firesides,  -he  will  call  a picture 
“Great”  when  if  ought  to  have»  said 
‘Good.”  Oh,  Yes!  I’ve  been  guilty. 

Now  orders  come  down  from'  the  Bos*-- 
and  orders  are  about  all  1 get  from  him — to 
“step  on”  “THE  FIGHTING]  COWARD.” 

“Wichita  nhist  know;”  Says  he  ‘‘that, 
THE  TIGHTING  COWARiy  U the  fifth 
straight  knockout  by  -Jansea.  Cruze  the 
producer  of  The  Covered  Wngon*  and  I 
don’t  want  any  of  our  reg«^  customer* 
to  be  sore  at  ns  for  not  telling  them  how 
good  it  is.  So  it’s  up  to  yen:”  (He  alsd 
said  some  other  things  abot^me  and  stuff 
that  you’ll  excuse  me  for  n^  printing.) 

After  he  left,  and  I opened  the  window 
and  let  g nttle  of  the  blue  smoke  out,  and 
got  myself  calmed  down  1 doped  out  the 
idea  of  writing  you  this  series  of  letters. 
And  1 promised  myself  to  tell  the  truth 
about  ‘THE  FIGHTING  COWARD.”  They 
say  “honesty  is  the  best  insurance  policy” 
and  from  what  the  boss  said,  if  jou  Cus- 
tomers don’t  turn  out  to  see  “THE  FIGHT- 
ING COWARD”  I’ll  need  some  kind  of  an 
insurance  policy. 

Vsur  Friend, r 

■ - THE  MILLER  PRESS  AGENT 

ft.  S — If  that  fellow  Diogenes,  is  wasting 
’ fcis  time  pround  Washington,  D.  C.  looking 
for  an  honest  man,  tell  him  to  hurry  out 
'here  before  “THE  FIGHTING  COWARD” 
' and*  It*  engagement.  My  hat  will  be  in 
the  ring. 

The  P,  A. 


FBlANK  H.  BURNSi  tells  in  his  letter  this 
week  of  the  method  followed  in  prepara- 
tion of  the  Amusement  page  reproduced 
above,  which  he  produces  for  the  Sunday 
morning  paper. 


Concluded  From  Page  51 


pictures  you  see  or  want  to  see.  We’re 
speaking  for  your  interests  as  well  as  our 
own  when  we  ask  you  to  give  this  bu- 
reau the  information  requisite  to  its  suc- 
cessful operation. 

When  you’re  at  the  theatre,  tell  us,  or 
one  of  the  attendants.  If  you  prefer,  write 
a letter  or  send  a postcard-  Or  call  us 
up  by  telephone. 


vAAA  ^ )0<\r\XX 

:)axjv3cJUj^  ^>^iA^^50kArV5l^ 

V)0  ^S\K>0\ 


CLIFF  LEWIS  distributed  this  postcard  in  his  campaign  for  “The  Love 
Master,”  First  National,  as  told  in  his  letter. 


over  town,  they  gave  us  a nice  splash  for  the  theatre.  The  Colgate  people  gave 
me  two  thousand  sample  packages  of  powder  in  small  envelopes  (see  sample 
enclosed)  and  I had  these  imprinted  and  gave  them  away  in  the  theatre  for  a 
week  in  advance  of  the  picture.  The  Colgate  j^eople  also  distributed  sample 
packages  of  shaving  articles,  face  powders,  creams,  and  in  fact,  samples  of 
everything  they  make,  in  small  combination  packages.  We  also  gave  these 
away  in  the  theatre  for  them. 

Our  Sunday  ads  stressed  heavily  the  picture  (as  per  enclosed)  and  in  addi- 
tion to  this  every  drug  store  ran  a large  ad  in  the  Saturday  paper  in  which  the 
theatre  and  the  picture  were  mentioned  (see  papers  enclosed).  Then,  to  cap  the 
climax,  I arranged  with  the  evening  paper  to  handle  a co-operative  page  (see 
enclosed)  but  I am  sorry  we  did  not  have  time  to  make  this  a double  truck. 
However  they  are  all  satisfied  and  it  will  be  easier  next  time. 

For  a lobby  display  I arranged  for  a small  house,  which  was  made  here  by 
a local  lumber  company  several  months  ago  and  which  was  given  away  at  o’^r 
Sub-Tropical  Mid- Winter  Fair  in  February.  The  little  girl  winner  was  tickled 
to  receive  a few  passes  for  the  loan  of  the  house  and  we  put  it  right  in  the  lobby 
( see  photo ) and,  in  addition  to  this,  we  had  the  famous  Johnny  J.  Jones  midg- 
ets in  and  around  the  house  at  all  hours  of  the  day.  The  baby  in  the  picture 
belongs  to  Manager  H.  B.  Vincent,  but  the  midgets  are  real,  and  as  they  create 
a lot  of  attention  each' winter  while  the  show  winters  here,  they  proved  a fine  ad 
for  the  theatre. 

In  addition  to  all  these  extras,  we,  of  course,  used  plenty  of  billboards,  trail- 
ers, slides  and  advance  paper,  as  well  as  heralds  and  window  cards.  No  angle 
was  overlooked  and  the  picture  did  an  exceptional  business  for  this  season  of  the 
year,  when  practically  all  the  tourists  are  leaving  Florida,  plus  the  fact  that 
Lent  is  here. 

A Sunday  theatre  page  in  a town  of  approximately  ten  thousand  population 
is  hard  to  handle  but  Orlando  has  it  and  has  had  one  for  the  past  two  years. 

I am  enclosing  this  week’s  issue,  which,  of  course,  is  a part  of  the  regular 
Sunday  morning  paper  and,  with  the  printing  facilities  which  we  have  here,  I 
feel  that  our  theatre  page  is  a credit  to  the  Orlando  theatres. 

In  the  winter  season,  when  we  are  operating  all  our  theatres,  I sometimes 
have  enough  for  two  pages,  but  as  a general  rule  I stick  to  one  page  and  try  to 
get  it  up  full  of  newsy  items  that  the  people  like  to  read.  To  do  this,  it  is 
necessary  for  me  to  write  all  the  copy,  read  proof  on  it,  and  lay  out  the  page  to 
suit  myself.  And  at  that,  I have  a hard  time  making  these  printers  set  the  ads 
and  reading  matter  the  way  I would  like  it. — Fr.\nk  H.  Burns,  Orlando  Theatre 
Enterprises,  Orlando,  Fla. 


George  H.  Klock  was  the  first  to  use  the  picture  bargain  sale  idea.  His  letter 
describing  it,  together  with  a reproduction  of  his  advertisement,  was  published  in  this 
department  of  a recent  issue. 

Lewis  Letter  Marks  Return 
To  Theatre  Exploitation 

(ILLUSTRATED  IN  ADJOINING  COLUMNS) 

THE  THEATRE,  Exhibitors  Her.m.d. — I feel  like  a lost  sheep  returning 
to  the  fold.  Upon  the  disbandment  of  the  exploitation  department  of  Para- 
mount, I immediately  cast  my  net  in  among  my  first  love,  the  theatre.  I am 
enclosing,  as  my  first  contribution  to  your  department,  from  this  theatre,  three 
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PICIRE  SALE 


Eeaciuun  Theatre  Prices 


The  Beacham  and 
Phillips  Theatres 

Offer  for  Your  Approval 


Phillips'  Theatre  Prices 


MATINEE 

EVENING 


A BIG  BARGAIN  MONTH 


\t  l^ra — 0not  < 


Our  First  Annual 
Clearance  Sale 

EVERYTHING  MTIST  BE  mDI 


The  prte^  pn^TyruceieT^t^Jerea  far  U 
bouJ  ya4iT  ahacel  ’em  ant  half,  u 


Frmatnhtr,  thia  aala 


The  Greatest  Month  of  Pictures  Ever  Offered  in  Orlando 


Pictures  Coming  to  the 
Phillips  Theatre 


u SbaotOig  ai  Daj\  MH 


Sale  Lasts 

30  Days 

Come  One!  Come  All! 

And  G*t  Your  Itdon^s 
Worth  In  Good  Entfrtainmont 

LET^S  GO! 


I^ctur^  Coming  to  the 

Beacham  Theatre 

Mat's  sMer* 

^ ’Thraa  Watke 
•Tha  Saf>  af  SeSfira* 


Bang!  Bang!  BANG! 


Wm  Ring  Ih,  aa  cn  Itt  MimtM 


FRANK  H.  BURNS  adapted  George  H.  Klock’s  picture  bargain  sale  stunt,  re- 
cently described  by  Mr.  Klock  in  this  department,  as  shown  above  at  left.  Mr. 
Burns  expanded  the  stunt  to  cover  a month’s  attractions.  He  tells  results 
in  his  letter.  At  right  above  is  shown  his  cooperative  page  on  “The  Enchanted 
Cottage,’’  a page  far  and  away  superior  to  the  run  of  cooperative  efforts.  The 
page  also  is  discussed  in  his  letter  this  week,  beginning  upon  a preceding  page. 


ideas,  which  are  no  late  models,  but,  inasmuch  as  they  have  never  been  used  in 
this  city  before,  were  productive  of  great  results.  I believe  the  classified  ad 
stunt  is  one  every  exhibitor  should  use.  It  is  good  because  for  the  main  reason, 
it  is  gratis.  This  ad  ran  for  two  days,  and  one  of  those  days,  Sunday,  in  our 
local  Hearst  paper. 

The  Novarro  calling  card  was  given  to  all  hotels — the  cards  were  placed  in 
all  room  boxes  at  the  clerk’s  desk  and  were  given  to  the  guests  as  they  turned  in 
their  keys  in  the  morning;  3,000  were  distributed  in  as  many  homes,  being 
pushed  under  the  doors. 

The  “No  Parking’’  tags  were  very  effective.  The  mayor  has  a law  pas.sed 
which  prohibits  cars  from  being  parked  on  any  of  the  main  streets  at  all  during 
the  day.  The  merchants  and  car  drivers  have  just  about  told  him  to  “jump  in 
the  lake,  with  the  results  that  for  the  past  three  weeks  all  the  papers  are  full  of 
“No  Parking  Laws.”  These  three  words  are  prevalent  in  every  motorist,  mer- 
chant and  every  citizen’s  thoughts.  So,  knowing  this,  I had  this’  tag  printed, 
with  the  result  that  it  was  the  most  talked  of  advertising  thing  ever  done  in  this 
city,  as  far  as  novelties  are  concerned. 

The  post  card  for  “The  Love  Master”,  and  the  personal  appearance  of  the 
dog  was  very  effective.  People  wondered  how  on  earth  we  knew  they  had  a 
dog.  We  went  to  the  city  clerk  and  obtained  the  names  of  the  dog  owners, 
people  who  had  purchased  dog  tags,  and  licenses.  The  writing  is  an  engraving. 
I think  this  lends  a more  personal  touch  to  the  cards  than  does  printed  matter. 

I hope  I haven’t  pestered  you  too  much  with  this  lengthy  epistle,  and  that 
you  may  consider  some  of  the  enclosed  worthy  of  being  passed  along  “for  better 
or  for  worse”. — Cliff  Lewis,  Mark  Strand  theatre,  Syracuse,  N.  Y. 


Unfortunately,  the  classified  advertising  stunt  cannot  be  reproduced. 

Mr.  Lewis,  one  of  the  “old  guard’’  of  Theatre  Letter  writers,  has  affiliated  with 
the  Mark  Strand  theatre  at  the  Syracuse  house  of  that  concern,  of  which  Walter 
McDowell  is  managing  director.  Welcome  back. — W.R.W. 

No  man  knows  a story  so  well  as  its  chief  character.  No  reporter  could  describe 
so  well  the  money-making  methods  set  forth  in  the  letters  this  week  as  the  writers 
of  the  letters.  “The  Theatre”  is  grateful  for  the  privilege  of  publishing  these  stories. 


Frank  H.  Bums’  remarkably  comprehensive  letter  is  additionally  illustrated  on 
the  “Short  Subjects”  page. 


NO 

YOU  WILL  NOT  BE  HINDERED  FROM 

PARKING 

YOUR  AUTO 
After  6PM 

WHEN  YOU  ATTEND  THE 

STRAND 

TO  SEE 

“THY  NAME  IS  WOMAN” 

WITH 

RAMON  ..OVARRO  and 

BARBARA  LaMARR 

•THE  PERFECT  LOVERS” 
Entire  Week  Starting 

SAT.,  APRIL  5th 


CUFF  LEWIS’  tag  for  **rky  Nam®  is 
Wcsmaiv”  Metro,  prompted  by  a local  con- 
diticm  in  His  letter. 
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A Gigantic  Presentation  of  the  History -MfJdng, 
Heart  Breaking  Effort  to  Win  the  West  From 
Ferocioiu  Jack  Rabbits,  and  Save  California 
Tourists  From  Real  Estate  Agents. 

A Stimng  Epoch  of  life  When  the  Women  Did  the  V^orh 
And  the  Men  “Went  Dotam  in  History'* 

“2  WXGONS  both 
COVERED” 


A SUILBBQUB  ON 
■^n  CDTBSb  VAOON* 
*m  ATOLOcos  10  m 


WILL  ROGERS,  Esq. 

WID  Roffcra,  tstc  ol  ZiesfeW'i  PolUts  piMimr  Ike  •orU’a  moat  perfect  pair  of  lets  (look  at 
'em)  playsadoalnrieiB  tUsMStodonk  peedacttoa.  Re  appears  as  Joe  Jackaoa  best 
scout  that  ever  apH  b a iUttle  Seakc's  eye."  Re  abe  plays  the  part  of  BUI  Banian,  the  “Sklek 
of  the  earsraa.''  Bmiaa  was  the  bate  of  the  hardy  Palm  Beach  boys  and  was  the  first  to 
introduce  the  Safety  Raasr  as  a 4aQy  msrt 


Also  "ICE  BOUND” 


A Oslili  frsdaclhn.  Vtt 

UaURD  DR  LOB  WILSON 


MILLER  THREE  DAYS  ONLY,  Stutmg 


.Monday,  April  7th 


See  The  Wild 'Elscrow  Indians* 

—Savage  Re^  Estate  Agents  of  Los 
Angeles— See  rthe  Ibrdy  “Hard”  and 
Hardup  Pioneers,  Will  Bunian  the  Shiek  of 
the  Tr^  See  Jim  Badgo-  the  Best  Scout  that 
Ever  Ignored  a Safety  Razor. 

=SkTWlLLlAM*tl!: 


ROGERSEsq. 


WntDe  Milk’s  ICE  BOUND 

IVAfl  I rD  THREE  DAYS  ONLY,  Starting 

lYllLLHilX  Monday,  April  7th 


H.  E.  JAMEYSON  tells  in  his  letter  to  The  Theatre  this  week  of  his  exploita* 
tion  for  Pathe’s  “Two  Wagons — Both  Covered,”  illustrated  above.  His  copy 
warrants  the  eyestrain  imposed  by  reduction  in  reproduction. 


Short  Subject 
Rivals  Feature 
Inch  for  Inch 

There  is  no  set  unit  of  merit, 
certainly  not  a lineal  one.  Which 
explains  the  comment  frequently 
found  in  “What  the  Picture  Did  for 
Me”  reading,  “The  comedy  was  bet- 
ter than  the  feature.”  In  all  proba- 
bility the  comedy  is  better  than  the 
feature  just  about  as  often  as  the 
feature  is  better  than  the  comedy. 
There  is  no  reason  why  it  should 
not  be. 

The  fact  that  an  exhibitor  men- 
tions the  circumstance  of  a short 
subject’s  superiority  does  indicate, 
however,  a feeling  that  this  should 
not  be  the  case.  It  does  indicate  a 
belief  that  a feature  picture  just 
naturally  should  be  better  than  a 
short  subject — and  that  explains  a 
great  deal. 

The  talent  that  produces  a com- 
edy is  just  as  good  short  subject 
talent  as  the  talent  that  produces  a 
feature  picture  is  good  feature  pic- 
ture talent.  Why,  then,  should  not  a 
good  short  subject  be  just  as  good 
as  a good  feature  picture?  Good,  of 
course,  referring  strictly  to  merit. 

On  the  value  side  there  is  another 
story  to  be  told.  It  is  true  that  be- 
tween a feature  picture  and  comedy 
of  even  merit  the  former  warrants 
the  lion’s  share  of  the  advertising 
space,  just  as  the  feature  picture 
takes  the  lion’s  share  of  the  running 
time.  It  does  not,  however,  war- 
rant more  than  its  relative  propor- 
tion— but  it  gets  it  in  the  majority 
of  cases. 

The  state  of  mind  that  makes  an 
exhibitor  regard  the  occasional  su- 
periority of  a comedy  as  a remark- 
able thing  is  accountable  in  great 
measure  for  the  lamentable  insuffi- 
ciency of  short  subject  exploitation. 
It  should  not  be  allowed  to  con- 
tinue. 

Inch  for  inch,  the  good  short  sub- 
ject of  the  present  day  rivals  the 
feature  picture  on  a purely  merit 
basis.  And  this  week  H.  E.  Jamey- 
son,  Miller  Enterprises,  Wichita, 
Kan.,  shows  his  appreciation  of  the 
fact  by  his  exploitation  of  Pathe’s 


“Two  Wagons — Both  Covered,”  as 
narrated  in  his  letter  to  The  Theatre 
and  illustrated  upon  this  page. 

When  more  special  exploitation  of 
this  sort  is  conducted  for  the  short 


FOX  NEWS  No.  56:  Evolution  of  the  Easter 
Hat — 1,000  Men  Labor  on  Moffat  Tunnel — Hugo 
Stinnes  Dead — Havers  Beats  Jones  on  Links — 
President  Welcomes  New  Attorney  General — 
Londoners  Sell  Dogs  on  Sunday — Mountain 
Burns  Off  Sicily — Sea  Lions  Take  to  Water — 
Exclusive  Picture  of  Pope  Pius — Passaic,  N.  J., 
Flooded. 

FOX  NEWS  No.  57:  Coolidge  Addresses 
Women’s  National  Committee — Lambanis  Asia’s 
Strangest  People — Harness  Geyser  Power — 
Obregon  Welcomes  U.  S.  Ambassador — Thaw 
Again  in  Limelight — River  Floods  Spanish  Royal 
Ground — Flagship  Leads  U.  S.  Fleet  Through 
Panama  Canal — Passengers'  Frolic  in  Leviathan 
Swimming  Pool — Cameramen  Visit  Monkey  Island 
in  Everglades — Washington  Women  Help  Build 
Road. 

INTERNATIONAL  NEWS  No.  33:  Baseball 
Season  Opens — M.  P.  T.  O.  A.  Invites  Coolidge 
to  Convention — Mary  and  Doug  Sail — Ice  Patrol 
Busy  in  North  Atlantic — Harness  Geyser  Power 
— Bike  Racing  Season  Opens  at  Newark — Terri- 
torial Specials. 

INTERNATIONAL  NEWS  No.  34:  Boston 
Firemen’s  School  Students  Drill — Ludendorf 
Freed  After  Trial  for  Treason — Cardinal  Hayes’ 
First  Blessing  for  Children — Spring  Roundups 
Keep  Cowboys  Busy — African  Tribesmen  Awed 
by  Glimpse  of  Warship — New  Gttns  in  Spectacu- 
lar Tests  at  Frisco — Territorial  Specials. 

KINOGRAMS  No.  2345:  Master  Robert  Wjns 


subject  it  will  no  longer  be  a natural 
thing  to  regard  with  surprise  the 
occasional  program  in  which  the 
short  subject  outbalances  the  feature 
picture  in  the  entertainment  scale. 


English  Steeplechase — Science  Listens  in  on  Un- 
heard Noises  by  Radio — White  House  Being 
Painted — San  Francisco  Stages  Baby  Show — 
Milton  Drives  Auto  151  Miles  Per  Hour — Senate 
Pages  Play  Baseball  on  Capitol  Grounds — Ship 
Total  Loss  After  Gale — New  Attorney  General 
Takes  Oath — Africans  Greet  U.  S.  and  British 
Tars. 

KINOGRAMS  No.  2346;  Remade  Cabinet 
Photographed — British  Governor  Visits  the  Con- 
cord— Concord  Crew  Sees  St.  Helena — Mary  and 
Doug  Sail — Strong  Woman  Lifts  Elephant — 
Thaw  Seeks  Liberty — Jasper  Caruso  of  Dogdom 
— Africa  Sends  Spring  Supply  of  Plumage — New 
Haven  Honors  Veterans — Territorial  Specials. 

PATHE  NEWS  No.  31:  River  Floods  Pas- 
saic, N.  J. — Croton  Reservoir  Causes  Huge 
Water  Waste — Obregon  Welcomes  U.  S.  Ambas- 
sador— Gale  Blows  Tanker  Ashore — Steamships 
Collide  on  Thames — New  Attorney  General  Takes 
Oath — Senator  Wheeler  Indicted — World*s  Young- 
est Grandmother  29 — Champion  Sculler  Practices 
— Dawes  Committee  Says  Germany  Can  Pay — 
Greece  Votes  for  Republic. 

PATHE  NEWS  No.  32:  Bike  Race  Season 
Opens — Lundendorf  Acquitted  of  Treason  Charge 
— Los  Angeles  Appoints  Traffic  Chief — New  Cabinet 
Photographed — M.  P.  T.  O.  A.  Invites  Coolidge 
to  Convention — First  Egyption  Parliament  Con- 
vened— Harness'  Geyser  Power — Mexican  Revo- 
lution Ends — Territorial  Specials. 
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Ip'  we  may  hazard  a guess  there  are  three  pictures 
reviewed  in  this  issue  of  The  Herald  that  will  make 
a lot  of  money  for  the  exhibitors  and  at  the  same 
time  please  a large  majority  of  picture  devotees.  They 
all  stand  out  as  the  finest  work  of  three  well-known 
directors,  and  coming'  at  a season  of  the  year  when 
exhibitors  least  expect  big  pictures,  they  should  be 
doubly  welcomed.  We  refer  to  “Between  Friends,” 
“Cytherea”  and  “Wandering  Husbands.” 

“BETWEEN  FRIENDS”  (Vitagraph),  an  adapted 
Robert  W.  Chambers  story,  is  one  of  the  best  pictures 
J.  Stuart  Blackton  has  thus  far  produced.  It  is  well 
acted,  beautifully  mounted  and  splendidly  produced.  A 
small  but  very  competent  cast  enacts  the  various  roles 
and  it  should  prove  a good  money-getter  wherever  fine 
pictures  are  appreciated. 

“CYTHEREA”  (First  National)  was  directed  by 
Ceorge  Fitzmaurice,  from  Joseph  Hergesheimer’s  popu- 
lar novel.  It  is  the  story  of  a husband  who  becomes 
infatuated  with  a vamping  society  woman,  leaves  his 
wife  and  children  and  finally  is  brought  to  realize  his 
mistake.  A finished  performance  is  given  by  Lewis 
Stone  as  the  husband. 

“WANDERING  HUSBAND  S”  ( Hodkinson), 
made  from  an  original  story  by  C.  Gardner  Sullivan 
and  directed  by  William  Beaudine,  concerns  another 
philandering  husband,  who  tells  his  wife  he  is  going 
hunting,  and  spends  his  time  in  cafes  with  a Broadway 
“gold  digger.”  In  it  Lila  Lee  does  the  best  work  of 
her  career  as  a screen  star.  James  Kirkwood  and  Mar- 
garet Livingston  give  fine  performances  also. 

“THE  WOMAN  ON  THE  JURY”  (First  Na- 
tional), an  adapted  stage  success  written  by  Bernard 
K.  Burns,  and  very  well  directed  by  Harry  O.  Hoyt, 
presents  Sylvia  Breamer,  Frank  Mayo,  Henry  B.  Walt- 


hall and  a score  of  other  well  known  players  in  an 
appealing  and  convincing  picture  of  present  day  life. 

“SHERLOCK,  JR.”  (Metro)  is  Buster  Keaton’s 
latest,  but  not  his  greatest.  It  lacks  the  spontaneity  of 
his  former  comedies  and  the  story  is  poor.  It  concerns 
a motion  picture  operator  who  falls  asleep  at  his 
machine  and  dreams  he  is  a great  detective. 

“THE  BREAKING  POINT”  (Paramount)  based 
on  a novel  and  stage  play  written  by  Mary  Roberts 
Rinehart,  will  furnish  excellent  entertainment  for  the 
majority  of  picture-goers.  It  is  a lost  memory  theme 
but  very  well  acted  and  has  good  audience  appeal.  Matt 
Moore  and  Nita  Naldi  have  the  principal  roles. 

“WHICH  SHALL  IT  BE?”  (Hodkinson)  an 
adaptation  of  Mrs.  E.  L.  Beers’  famous  Fourth  Reader 
poem,  is  a simple,  straightforward  recital  of  the  prob- 
lem faced  by  the  father  and  mother  of  a large  family. 
It  will  appeal  to  those  who  like  good,  clean  pictures,  in 
which  pathos  predominates. 

“SURGING  SEAS”  (Sterner  Production)  is  a five 
reel  thriller  of  quick  action  and  dare-devil  stunts  per- 
formed by  Charles  Hutchinson.  For  those  theatres  who 
cater  to  a clientele  of  serial-loving  fans  “Surging  Seas” 
should  fill  every  requirement. 

“POWDER  RIVER”  (U.  S.  Official  War  Films) 
takes  the  fortunate  witness  of  its  exhibition  through 
the  hell  that  members  of  the  A.  E.  F.  (some  of  them) 
survived — without  the  danger  or  discomfort  but  with 
the  thrills.  The  U.  S.  Signal  corps  took  the  camera 
through  No  Man’s  Land  and  brought  back  the  films, 
though  individual  photographers  died  with  hand  on 
crank.  You  can’t  write  about  the  sort  of  picture  it  all 
makes;  you’ve  got  to  see  it,  and  every  man,  woman 
and  child  in  the  United  States  should. 

J.  R.  M. 


“Wandering  Husbands”  is  the  title  of  the  picture  the  above  three  scenes  are  taken  from.  James  Kirkwood  and  Lila  I^e  have 
the  leading  roles.  C.  Gardner  Sullivan  wrote  it  and  Willia  m Beaudine  directed  for  W.  W.  Hodkinson  Corporation 
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Well  Acted  and 
Splendidly  Produced 

“BETWEEN  FRIENDS,”  a 

Vitagraph  production,  with  an 
all-star  cast.  Written  by  Rob- 
ert W.  Chambers.  Directed 
and  produced  b y J.  Stuart 
Biackton.  Seven  reels. 

This  is  undoubtedly  one  of  the  finest 
things  J.  Stuart  Biackton  has  made  for 
the  screen  and  one  of  the  best  pictures 
Vitagraph  or  any  other  company  has  had 
to  ofer  in  months.  Adapted  from  Cham- 
bers’ popular  novel,  it  is  exceptionally 
well  acted  throughout  and  directed  with 
many  deft  touches.  Beautiful  sets  abound 
and  the  photography  and  lighting  effects 
will  appeal  to  the  most  exacting.  The 
illusion  of  delirium  of  Drene,  the  artist, 
is  a unique  bit  of  photography.  Mental 
telepathy  plays  an  important  part  in  the 
final  scenes  of  the  picture,  and  this  psy- 
chological demonstration  is  well  carried 
out. 

Lou  Tellegen  plays  the  principal  role, 
that  of  Drene,  the  sculptor;  Anna  Q. 
Nilsson  is  his  wife;  Norman  Kerry,  the 
friend;  Alice  Calhoun,  a model,  and  Stu- 
art Holmes,  another  friend.  All  were 
well  cast  and  got  the  most  out  of  their 
respective  roles.  The  early  scenes  were 
especially  well  acted  and  convincing. 

Drene,  a sculptor,  loves  his  wife  Jessica 
devotedly.  She  comes  under  the  spell  of 
Jack  Greylock,  however,  and  flees  to  Ber- 
muda with  him,  where  she  ends  her  life 
when  she  realizes  how  she  has  outraged 
Drene.  Five  years  later  Greylock  falls 
in  love  with  Drene’s  model,  Cecile  White, 
who  is  secretly  in  love  with  Drene.  Drene 
learns  that  Greylock  was  the  man  with 
whom  Jessica  had  fled,  and  plans  to  ruin 
him  through  Cecile.  Greylock,  to  save 
Cecile,  agrees  to  do  away  with  himself  on 
a certain  night.  Drene  falls  victim  of 
brain  fever,  but  conscience  asserts  itself 
and  his  mind  clears  in  time  to  save  Grey- 
lock. The  sculptor  forgives  Greylock  and 
Cecile  finds  happiness  with  Drene. 

The  Cast:  Lou  Tellegen,  Anna  Q. 
Nilsson,  Norman  Kerry,  Alice  Calhoun, 
Stuart  Holmes  and  Henry  Barrows. 

Much  Pathos  in  New 
Hodkinson  Picture 

WHICH  SHALL  IT  BE?”  a 

Renaud  Hoffman  production, 
for  Hodkinson.  Based  on  Mrs. 

E.  L.  Beers’  poem  “Not  One 
To  Spare,”  published  in  the 
Fourth  Readers  of  a quarter  of 
a century  ago.  Directed  by 
Renaud  Hoffman.  Length  4,- 
600  feet. 

If  you  want  a clean  picture,  one  devoid 
of  all  eternal  triangle  stuff,  but  with  a 
lover  interest  of  such  a nature  as  to  give 
it  intense  holding  interest  and  above  all 
such  pathos  as  to  bring  a tear  to  every 
eye  and  a choke  in  every  throat,  don’t 


overlook  “Which  Shall  It  Be?”  being  put 
out  by  the  Hodkinson  company. 

Based  on  a poem  that  every  public 
school  pupil  of  twenty-five  years  ago 
knew  by  heart,  and  which  has  been 
printed  thousands  of  times  since,  “Which 
Shall  It  Be?”  as  a picture  production  is 
away  out  of  the  ordinary  and  will  un- 
doubtedly be  well  liked.  Director  Hoff- 
man has  spared  no  effort  to  make  an 
entertainment  feature  of  merit  and  while 
the  sob  stuff  predominates  there  is  much 
in  the  way  of  clean  light  comedy  touches 
to  balance. 

There  are  but  four  grown-ups  in  the 
cast  and  while  the  work  of  all  of  these 
is  good,  the  real  interest  will  be  found 
in  the  seven  clever  children  from  whom 
a father  and  mother  are  asked  to  select 
the  one  they  can  best  spare. 

The  story  is  a simple  one  of  father  and 
mother  with  a brood  of  little  ones  so 
numerous  that  it  is  only  by  the  greatest 
efforts  that  both  ends  are  made  to  meet. 
The  father  has  a brother,  childless  and 
rich,  who  offers  to  take  one  of  the  chil- 
dren into  his  home  and  give  it  all  that 
wealth  will  bring,  and  also  in  return  to 
provide  for  the  remainder  of  the  family 
in  peace  and  comfort  for  the  balance  of 
their  days. 

The  attempt  to  select  one  of  the  brood 
furnished  opportunity  for  a scene  so 
filled  with  pathos  as  to  bring  tears  to 
the  eyes  of  the  toughest  cynic.  This  is 
handled  by  Director  Hoffman  with  a del- 
icacy and  cleverness  that  makes  it  one 
long  to  be  remembered.  In  the  end  no 
child  is  given  and  the  family  remains 
poor  in  worldly  goods  but  rich  in  love. 

The  Cast:  Willis  Marks,  Ethel  Wales, 
David  Torrence,  Paul  Weigel,  Mary  Mc- 
Lane,  Billy  Bondwin,  Newton  Hause, 
Miriam  Ballah,  Dick  Winslow,  Buck 
Black,  Thayer  Strain. 


A scene  from  the  Distinctive  produc- 
tion, “The  Rejected  Woman”  for 
Metro-Goldwyn  distribution. 


Good  Audience  Appeal 
In  This  Production 

“THE  BREAKING  POINT,”  a 

Paramount  production,  based 
on  a novel  and  play  by  Mary 
Roberts  Rinehart.  Directed  by 
Herbert  Brenon  from  a scen- 
ario by  Julie  Hearne  and 
Edfrid  Bingham.  Length  6,- 
664  feet. 

Mary  Roberts  Rinehart’s  interesting 
story  has  been  transformed  by  Director 
Herbert  Brenon  into  a picture-play  that 
will  furnish  excellent  entertainment  for  a 
majority  of  audiences  and  should  prove 
to  be  a good  box-office  attraction.  The 
hero  who  loses  his  memory  and  becomes 
for  the  time  being  an  altogether  different 
person  only  to  have  all  difficulties  wiped 
away  by  the  confession  of  a crook  and 
the  return  of  the  lost  memory,  is  rather 
a familiar  character  on  the  screen,  but 
this  particular  hero  is  handled  in  such  a 
way  that  the  picture  is  always  interesting. 

The  narrative  is  built  around  Judson 
Clark,  portrayed  by  Matt  Moore,  who, 
after  becoming  the  victim  of  amnesia, 
lives  under  the  name  of  Richard  Living- 
stone and  becomes  a successful  physi- 
cian. In  his  real  character  as  Judson 
Clark  he  is  a dissolute  spender  of  the 
wealth  left  him  by  his  father.  In  love 
with  an  actress  he  engages  in  a drunken 
scuffle  with  her  husband,  who  is  killed 
by  a revolver  shot.  Believing  he  has 
killed  the  man,  Clark  flees  into  a blizzard, 
steals  a horse  and  finally,  more  dead  than 
alive,  reaches  a cabin  in  the  mountains. 
There  he  meets  Dr.  Livingstone,  also 
storm-bound.  When  Clark  finally  regains 
consciousness  he  has  lost  all  memory  of 
what  has  happened  and  his  own  identity. 

Taken  East  by  Dr.  Livingstone,  Clark 
recovers  his  health,  studies  medicine  and 
later,  known  as  the  nephew  of  the  orig- 
inal Dr.  Livingstone,  falls  in  love  with 
Elizabeth  Wheeler,  played  by  Patsy  Ruth 
Miller.  Together  they  go  to  the  theatre, 
are  seen  by  the  actress  who  faints  and  is 
attended  by  the  young  doctor.  An  am- 
bitious reporter,  scenting  a story,  revives 
the  old  scandal,  Clark  returns  to  his  old 
home,  where,  after  a series  of  thrilling 
adventures,  his  memory  returns,  the  real 
murderer  confesses,  and  the  story  ends 
happily  with  Clark  and  his  sweetheart 
united. 

The  cast  is  headed  by  Nita  Naldi,  who 
takes  the  part  of  the  actress.  However, 
the  story  is  built  .to  a much  larger  extent 
around  the  character  portrayed  by  Matt 
Moore.  These  two  names,  together  with 
those  of  Patsy  Ruth  Miller  and  George 
Fawcett,  will  be  helpful  in  the  box  office. 

The  Cast:  Nita  Naldi,  Patsy  Ruth 
Miller,  George  Fawcett,  Matt  Moore, 
John  Merkel,  Theodor  von  Eltz,  Edythe 
Chapman,  Cyril  Ring,  W.  B.  Clarke,  Ed- 
ward Kipling,  Milt  Brown,  Charles  A. 
Stevenson,  Naida  Faro. 
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and  support  in  two  scenes  from  “Cytherea,”  the  Samuel  Goldwyn  production  to 
be  distributed  through  First  National. 


Lewis  Stone,  Alma  Rubens,  Norman  Kerry 

Samuel  Goldwyn  s Newest 
Fine  Box-Office  Picture 

“CYTHEREA,”  a George 
Fitzmaurice  production,  from 
the  novel  by  Joseph  Herges- 
heimer.  Adapted  for  the  screen 
by  Frances  Marion  and  featur- 
ing Lewis  Stone,  Alma  Rubens, 
Norman  Kerry,  Irene  Rich  and 
Constance  Bennett.  A First 
National  attraction.  Length 
7,445  feet. 

When  Samuel  Goldwyn  undertook  to 
picturize  the  famous  Joseph  Herges- 
heimer  story  of  the  Goddess  of  Love,  he 
had  much  to  contend  with  in  order  to 
avoid  the  theme  upon  which  the  story 
hinged  and  make  it  in  a way  which  would 
be  acceptable  to  the  censors  and  theatre- 
going public. 

In  other  words  the  original  story  had 
much  in  it  that  would  have  been  objec- 
tionable on  the  screen. 

“Cytherea,”  as  directed  by  George  Fitz- 
maurice and  shown  to  a critical  and  in- 
vited audience  at  the  Ritz-Carlton  Hotel, 
New  York,  one  night  last  week,  is  a pro- 
duction with  which  the  most  critical  re- 
former can  find  no  fault.  While  the  story 
of  the  book  for  the  most  part  has  been 
followed  closely  in  making  the  picture. 
Director  George  Fitzmaurice  has  done  the 
almost  impossible  by  making  it  a tensely 
interest-holding  and  clever  picture  which 
loses  nothing  by  the  absence  of  those 
angles  which  made  the  book  so  popular. 

Along  certain  lines  the  story  is  rem- 
iniscent of  “The  Dangerous  Age,”  in 
many  instances  the  situations  almost  par- 
allel one  another,  and  this  resemblance 
is  heightened  by  the  fact  that  Lewis  Stone 
portrayed  a similar  character  in  each  of 
the  two  productions.  That  “Cytherea” 
will  prove  as  popular  and  as  advan- 
tageously to  the  box  office  of  the  motion 
picture  theatres  of  the_  country  as  did 
“The  Dangerous  Age”  is  almost  a fore- 
gone conclusion. 

As  the  middle-aged  man  who  tires  of 
his  wife’s  routine  domesticity  and  who 
leaves  her  and  elopes  to  Cuba  with  a 
vamping  society  woman,  Lewis  Stone 
pives  the  finished  production  expected  of 
him. 

Alma  Rubens,  as  the  eloping  society 
woman  who  finally  meets  death  in  Cuba, 
is  at  all  times  good  and  wears  many  gor- 
geous gowns  that  will  be  exceptionally 
pleasing  to  the  feminine  portion  of  the 
audience. 

Irene  Rich  gives  an  excellent  portrayal 
of  the  over-domesticated  wife,  and  Direc- 


tor Fitzmaurice  introduces  two  wonder- 
fully clever  children.  The  cast  all 
through  is  well  balanced  and  contains 
many  names  of  box  office  value.  The 
story  is  in  many  ways  parallel  with  that 
of  “The  Dangerous  Age.” 

Lee  Randon  (Lewis  Stone),  bored  by 
an  uneventful  although  happy  married 
life,  is  spurred  to  adventure  by  the  gaieties 
of  the  younger  set  at  the  clubhouse.  On 
a visit  to  New  York  he  meets  Savina 
Grove  (Alma  Rubens),  an  exotic  society 
woman,  with  whom  he  finally  elopes.  The 
pair  go  to  Cuba,  where  they  find  the  couri- 
try  much  different  from  the  land  of  their 
dreams. 

After  many  disagreeable  experiences 
Savina  is  taken  ill  in  a little  country  hotel 
patronized  chiefly  by  natives,  and  there 
succumbs  to  the  intense  heat,  disappoint- 
ment and  heartbreak,  and  dies.  Randon, 
heartbroken  and  nearly  mad,  is  given  new 
hope  by  his  brother  Daniel  and  goes  back 
to  his  wife  and  children,  where  he  finds 
his  real  happiness. 

The  ending  of  the  story  is  a wide  de- 
parture from  the  original,  but  provides 
the  happy  ending  which  picture  play 
audiences  seem  to  feel  is  the  proper  thing. 

All  in  all,  “Cytherea,”  which  is  the 
third  Samuel  Goldwyn  production,  is  a 
picture  that  should  prove  a sure  fire  box 
office  attraction. 

The  Cast:  Irene  Rich,  Lewis  Stone, 
Norman  Kerry,  Betty  Bouton,  Alma  Ru- 
bens, Charles  Wellesly,  Constance  Ben- 
nett,' Peaches  Jackson,  Micky  Moore, 
Hugh  Saxon,  Lee  Hill,  Lydia  Yeamans 
Titus,  and  Brandon  Hurst. 

Has  Buddies* 

Approval 

“POWDER  RIVER,”  Official 
U.  S.  War  Pictures  of  A.  E.  F. 

engagements  “over  there,” 

photographed  by  U.  S.  Signal 

Corps.  Length  six  reels. 

“Powder  River,”  in  the  fourth  week  of 
its  run  at  the  Monroe  theatre,  Chicago, 
as  this  is  written,  should  be  seen  by  every 
man,  woman  and  child  in  the  United 
States.  For  that  matter,  the  whole  world 
will  do  well  to  look  at  it.  The  picture 
tells  in  simple,  homely  fashion  the  first- 
hand story  of  the  American  Army’s  part 
in  the  world  war — and  it  hasn’t  been  told 
this  way  before. 

The  audience  at  the  Monroe  runs 
rather  heavily  toward  the  masculine,  and 
ex-service  men  make  up  the  majority  of 
it.  They  do  not  make  the  walls  ring 
with  cheers,  though  applause  in  respect- 
ful tone  is  frequent,  but  they  do  talk 


among  themselves  about  the  scenes  that 
pass,  talk  quietly,  seriously,  denoting  an 
approval  more  fervent  than  a clapping  of 
hands. 

The  picture  opens  with  a stretch  of 
film  photographed  by  the  Germans  for 
propaganda  purposes,  showing  the  launch- 
ing of  the  first  submarine  bent  on  unre- 
stricted destruction.  The  sinking  of  sev- 
eral merchantmen,  passengers  being  left 
to  drift  in  open  boats,  is  detailed  with 
terrible  deliberation.  Ere  this  is  finished, 
the  admission  fee  is  considered  well  spent. 

Then  follows  an  accurate  record  of  the 
American  Army’s  arrival  in  France  and, 
in  rapid  succession,  intimate  views  of  the 
important  advances.  The  camera  goes 
alongside  the  doughboys  over  the  top, 
through  No  Man’s  Land,  to  the  objec- 
tives. The  hail  of  shrapnel  cuts  down 
man  after  man  in  plain  view,  occasionally 
stilling  the  hand  that  grinds  the  camera. 
Shells  burst  directly  in  front  of  you,  sur- 
rendering Germans  rush  up  to  the  lenS, 
arms  held  high — save  for  the  safety  en- 
joyed, you  fight  with  the  first  line  heroes. 
And  you  are  brought  back,  now  and  then, 
to  the  heavy  artillery  that  lays  down  the 
protecting  barrage — again  to  see  an  ob- 
servation balloon  exploded  by  a German 
raiding  plane,  the  observer  escaping  by 
parachute,  after  which  anti-aircraft  fire 
brings  down  the  enemy. 

These,  of  course,  are  but  bits  of  it. 
The  whole  must  be  seen  to  be  grasped  in 
all  its  terrible  reality. 

The  Cast:  Woodrow  Wilson,  Theodore 
Roosevelt,  General  Pershing,  the  A.  E.  F., 
the  enemy. 

^‘Sherlock,  Jr.** 

Not  Keaton  *s  Best 

“SHERLOCK,  JR.,  a Metro 
production,  starring  Buster 
Keaton.  Written  by  Jean 
Havez,  Joe  Mitchell  emd  Clyde 
Bruckman.  Photographed  by 
Elgin  Lessley  and  Byron 
Houck.  Directed  by  Buster 
Keaton. 

This  five  reel  comedy  doesn’t  come  up 
to  Buster  Keaton’s  former  efforts  by  sev- 
eral points.  It  hasn’t  the  pep  in  the  early 
footage — a thing  so  necessary  in  a feature 
length  comedy — and  lacks  sprightly  gags 
to  hold  it  together.  Rather  surprised, 
too,  that  Keaton  resorted  to  the  old  dream 
sequence  to  pad  it  out.  He  is  usually 
more  original  than  that. 

The  plot  is  quite  simple.  A youth  em- 
ployed as  a motion  picture  operator  in  a 
small  theatre,  in  love  with  a pretty  girl. 
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is  accused  of  stealing  the  girl’s  parent’s 
watch.  He  is  studying  to  become  a de- 
tective and  while  he  is  projecting  the 
evening’s  feature,  he  falls  asleep  and 
dreams  he  is  a great  detective.  In  the 
meantime  his  sweetheart  solves  the  mys- 
tery of  the  missing  watch  and  finds  the 
youth’s  rival  is  the  guilty  one.  The  fade- 
out  shows  them  watching  the  romance 
on  the  screen. 

The  Cast;  Buster  Keaton,  Kathryn 
McGuire,  Ward  Crane,  Joseph  Keaton, 
Horace  Morgan,  Ruth  Holley,  Jane  Con- 
nelly, Erwin  Connelly,  Ford  West, 
George  Davis  and  John  Patrick. 

Lila  Lee  and  Others 
Score  in  Good  Story 

“WANDERING  HUS- 
BANDS,” a Hodkinson  pro- 
duction, starring  Lila  Lee  and 
James  Kirkwood.  Story  by  C. 
Gardner  Sullivan.  Photography 
by  Jay  June.  Direction  by 
William  Beaudine.  Six  reels. 

As  the  patient  little  wife  of  a philan- 
dering husband,  Lila  Lee  does  the  finest 
piece  of  acting  of  her  entire  career  in 
“Wandering  Husbands.”  Due  to  her 
work  and  that  of  her  talented  husband 
and  the  excellent  support  of  Margaret 
Livingston,  Hodkinson  has  here  a real 
bet  for  any  theatre  catering  to  the  best 
people.  It  is  a picture  that  will  appeal 
strongly  to  the  ladies  and,  because  of 
adroit  direction  and  a close-knit  con- 
tinuity, it  moves  along  swiftly  and  surely, 
scoring  in  every  scene. 

James  Kirkwood  has  the  role  of  the 
tired  business  man,  Moreland,  who  neg- 
lects his  wife  and  child  to  step  out  with 
a Pearl  of  Broadway.  While  an  unsym- 
pathetic role,  he  handles  it  well  and  in 
the  end  proves  he  is  made  of  the  right 
stuff.  Margaret  Livingston  as  Pearl  was 
especially  effective.  The  greater  part  of 
the  action  is  in  the  hands  of  these  three. 
Little  Muriel  Frances  Dana,  however, 
should  be  mentioned  along  with  the  head- 
liners, as  her  work  was  very  pleasing  in 
the  role  of  Rosemary,  the  Moreland  baby. 

Beautiful  sets  and  clear  photography 
add  much  to  the  picture’s  value  and,  as 
stated  before,  the  direction  is  superb. 
The  crisp,  witty  titles  are  in  C.  Gardner 
Sullivan’s  best  style. 

The  story  concerns  Diana  Moreland  and 
her  husband,  who  seeks  excitement  out- 
side his.  home  in  exotic  roadhouses  with 
Pearl,  a typical  Broadway  belle.  In  a 
final  showdown  Moreland  offers  to  leave, 
but  for  the  sake  of  her  baby,  Diana  per- 
suades him  to  make  another  effort  to  pre- 
serve their  happy  home.  He  goes  back  to 
Pearl,  however,  and  Diana,  through  the 


aid  of  detectives,  traces  him  to  a road- 
house. She  arrives  with  a male  escort, 
a friend  of  the  family,  while  Moreland 
is  entertaining  Pearl  and  her  "trick 
friends,”  Diana  joins  the  party  and  in- 
vites Pearl  to  a week-end  stay  at  her 
home.  She  invites  her  husband  and  Pearl 
to  a spin  in  a leaky  motor  boat.  Far 
from  shore  it  starts  to  sink,  and  Moreland 
elects  to  save  his  wife  and  leaves  Pearl 
in  the  boat,  thus  proving  his  love  for 
Diana. 

The  Cast:  James  Kirkwood,  Lila  Lee, 
Margaret  Livingston,  Eugene  Pallette, 
Turner  Savage,  Muriel  Frances  Dana, 
George  Pearce  and  George  French. 

Appealingand  Convincing 
This  Drama  of  Today 

“THE  WOMAN  ON  THE 
JURY,”  First  National  attrac- 
tion. Written  by  Bernard  K. 
Burns.  Photographed  by  James 
Van  Trees.  Directed  by  Harry 
O.  Hoyt.  Seven  reels. 

You've  got  a good  cast  to  talk  about 
and  a picture  that  will  please  the  majority 
of  picture-goers  here.  It  was  adapted 
from  the  stage  success  and  is  tensely  dra- 
matic, with  here  and  there  touches  of 
rare  good  humor.  The  direction  of 
Harrj'  Hoyt  is  almost  faultless,  the  cam- 
era work  exceptionally  fine  and,  as  is  the 
rule  with  First  National  attractions,  it  is 
beautifully  mounted  and  lighted. 

The  story  concerns  two  women,  both 
deceived  by  the  same  man.  When  Betty 
Brown,  the  first  woman,  discovers  that 
the  identical  man  who  cast  her  off  tried 
the  same  tactics  on  Grace  Pierce  and  has 
met  his  doom,  she  is  compelled  to  re- 
veal her  past  to  her  husband  while  she 
is  serving  on  a jury  with  him  which  has 
heard  the  case  of  Grace  Pierce.  Her  evi- 
dence sways  the  jury  and  frees  Grace. 

Sylvia  Breamer  was  adequate  as  the 
first  woman,  and  Frank  Mayo  convincing 
as  the  husband.  Bessie  Love  had  an  ap- 
pealing role  as  the  second  deceived 
woman.  Lew  Cody,  suave  as  ever, 
played  the  philandering  one.  Henry  Wal- 
thall was  the  prosecuting  attorney  in  a 
bit  and  Roy  Stewart  another  attorney. 
Hobart  Bosworth  was  the  judge  and 
Mary  Carr  the  mother  of  Grace.  Quite 
an  array  of  talent. 

The  Cast:  Sylvia  Breamer,  Frank 
Mayo,  Henry  B.  Walthall,  Hobart  Bos- 
worth, Bessie  Love,  Mary  Carr,  Myrtle 
Stedman,  Roy  Stewart,  Jean  Hersholt, 
Ford  Sterling,  Arthur  Lubin,  Stanton 
Heck,  Fred  Warren,  Arthur  S.  Hull, 
Kewpie  King,  J.  Edward  Davis  and  Leo 
White. 


Many  Thrills  in 
This  ‘ ‘Hutch  ’ ' Picture 

“SURGING  SEAS,”  a William 
Steiner  production  featuring 
Charles  Hutchinson  (Hurri- 
cane Hutch),  for  distribution 
on  the  state  right  market  by 
the  New-Cal  Film  Corporation. 
Directed  by  William  Steiner. 
Length,  4,800  feet. 

For  quick  action,  dare-devil  stunt  pic- 
tures, the  palm  for  the  week  must  be 
handed  to  William  Steiner  in  the  mak- 
ing of  “Surging  Seas,”  a thrilling  melo- 
drama starring  Charles  Hutchinson  at 
the  head  of  an  unusually  capable  cast. 
Anyone  who  has  followed  “Hurricane 
Hutch”  in  his  various  pictures  might  fig- 
ure that  he  had  run  the  gamut  of  stunts, 
but  in  this  he  introduces  a number  that 
have  never  before  been  used  in  pictures 
and  w'hich  are.  not  only  exceptionally 
clever  throughout,  but  which  are  carried 
through  with  great  illusiveness. 

One  of  the  chief  of  these  is  when 
“Hutch,”  in  fleeing  from  a couple  of  de- 
tectives, finds  his  way  blocked  by  a fast 
moving  freight  train.  Apparently  throw- 
ing himself  under  the  train  to  almost  cer- 
tain death,  he  rolls  rapidly  to  safety  on 
the  other  side,  making  the  passage  be- 
tween the  front  and  rear  trucks.  This 
is  but  one  of  the  hair  raising  stunts 
pulled  by  this  remarkable  acrobat  and 
collective  they  go  to  make  up  a produc- 
tion which  will  in  all  likelihood  prove  a 
box-office  attraction  of  unusual  merit. 

In  the  cast  with  Hutchinson  are  sev- 
eral actors  whose  names  are  well  known 
to  screen  followers.  Among  these  are 
George  Hackathorne,  David  Torrence 
and  Edith  Thornton,  all  of  whom  are 
cleverly  cast  and  who  do  the  excellent 
work  to  be  expected  of  them. 

The  story  is  based  on  a black  sheep 
son  of  a rich  father  who  comes  home  in 
time  to  be  charged  with  the  robbery  and 
an  assault  on  his  father.  These  are  really 
the  actions  of  the  black  sheep’s  brother, 
aided  by  the  weakling  brother  of  the  girl 
with  whom  the  black  sheep  is  in  love. 
The  brother  seeks  the  girl  and  the  father’s 
fortune.  After  many  thrilling  adventures 
on  land  and  sea  the  story  works  out  to  a 
happy  ending  with  the  discomfiture  of  the 
villainous  brother,  the  redemption  of  the 
weakling  and  the  happy  reunion  of  the 
lovers. 

With  proper  exploitation — based  chiefly 
on  the  Hurricane  Hutch  stunts — this  pic- 
ture should  go  well  in  theatres  where 
lively  action  is  liked. 

The  Cast:  Charles  Hutchinson,  Edith 
Thornton,  George  Hackathorne,  David 
Torrence,  Earl  Metcalf,  Charles  Force, 
Pat  Harmon. 


-Sylvia  Breamer,  Lew  Cody,  Bessie  Love  and  Frank  Mayo  in  scenes  from  “The  Woman  On  the  Jury,”  a story  of  today,  distributed 

by  First  National 
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EASTMAN 
POSITIVE  FILM 

Adds  to  picture  interest  the  appeal  of  good 
photography — affords  an  additional  safeguard 
for  the  success  of  the  picture  in  the  eyes  of 
the  audience — carries  quality  from  studio  to 
screen. 

Look  in  the  margin  of  the  release  print  for 
the  identification  “Eastman”  “Kodak.’’ 


Eastman  Film,  both  regular  and 
tinted  base,  is  available  in  thou- 
sand foot  lengths. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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A Dream  Realized 


John  Lowell  Russell  Reaches  Goal  in  Marketing  of  “Floodgates’’ 


EVANGELINE  RUSSELL,  who  plays 
the  lead  apposite  John  Lowell  in  his 
film,  “Floodgates.’’ 


During  the  gold  excitement  in  the  bad 
lands  of  South  Dakota  young  Russell 
accompanied  his  father,  who  was  also  a 


L.  CASE  RUSSELL,  author  of  “Flood- 
gates” and  author  and  adaptor  of  500 
other  screen  plays. 


doctor  of  divinity,  and  all 
through  the  gold  rush  the 
youngster,  who  was  gifted 
with  a splendid  soprano  voice, 
sang  at  the  missionary  meet- 
ings held  by  his  father.  All 
through  the  gold  mining 
camps  the  boy  was  known  as 
the  sweet  singer  of  the  bad 
lands,  but,  as  he  himself  now 
laughingly  refers  to  it,  the 
bad  singer  of  the  bad  lands. 

At  the  time  of  the  Sioux 
Indian  uprising  young  Russel! 
was  connected  with  the  United 
States  survey  which  subdi- 
vided the  Indian  lands  west 
of  the  Missouri  river,  and  he 
had  many  stirring  and  thrill- 
ing adventures  during  those 
troublous  times.  His  long 
residence  among  the  Indians 
had  enabled  him  to  speak  the 
Sioux  language  and  during 
the  Indian  troubles  he,  al- 
though a youngster,  had  con- 
siderable experience  as  a 
scout  for  the  U.  S.  troops. 
This  experience  served  him 
well  in  later  years  in  the 
Philippines  where  he  was 
chief  of  scouts  for  three  years 
during  the  Spanish-American 
War  and  the  turbulent  times 
in  the  Islands  following. 

M:  * * 

Following  his  retirement 
from  the  army  with  the  rank 
of  captain,  Mr.  Russell  en- 
gaged in  the  building  busi- 
ness in  Brooklyn,  and  many 
large  apartment  buildings  of 
that  city  were  financed  and 
built  by  him. 

Mr.  Russell  became  inter- 
ested in  pictures  in  1917  when 
be  made  a 6-reel  film  for 
World. 


ones  said  it  could  not  be  done.  The  fact 
that  he  already  has  closed  many  impor- 
tant territories  shows  that  it  can. 

^ * -.1; 


The  judgment  of  men  like  I.  E.  Chad- 
wick. Bob  Lynch,  Lee  Goldberg,  and 
David  P.  Howells,  shows  that  his  plan 
is  sound.  Again  told  that  it  was  impos- 
sible for  independent  pictures  to  secure 
important  first-run  bookings  he  again 
proved  that  it  was  not  impossible,  by 
booking  his  product  for  indefinite  runs 
in  eleven  of  the  most  important  key 
cities,  an  unheard-of  thing  heretofore. 

In  all  of  the  pictures  made  by  Mr. 
Russell  he  has  acted  as  his  own  star  and 
the  part  in  each  that  he  assigned  to  him- 
self was  that  of  a virile  man’s  man  of  the 
outdoors.  For  this  he  was  well  equipped 
by  a colorful  life  of  adventure  wdiich  falls 
to  the  lot  of  few  men. 

His  boyhood  days  were  spent  on  the 
plains  of  South  Dakota  where  his  father 
was  the  owner  of  a large  cattle  and  horse 
ranch  and  where  young  Russell,  at  the 
age  of  11,  became  recognized  as  one  of 
the  most  capable  horse  wranglers  of  that 
section  of  the  country. 

* * * 


This  issue  of  exhibitors 
Herald  marks  the  fulfill- 
ment of  a dream;  a dream 
that  was  dreamed  straight 
and  came  true.  It  launches 
in  the  forefront  of  the  ranks 
of  independent  motion  pic- 
ture producers  and  distribu- 
tors, John  Lowell  Russell, 
who  with  the  successful  mak- 
ing and  marketing  of  his  lat- 
est production,  “Fdoodgates,” 
reaches  the  goal  toward 
which  he  has  so  long  and  pa- 
tiently striven.  It  does  more 
than  that.  It  proves  that  a 
man  who  is  earnest  and  sin- 
cere and  who  strives  for  an 
ideal  can  accomplish  what  he 
sets  out  after. 

Twenty-eight  pictures  over 
a period  of  seven  years  were 
produced  before  the  goal  was 
reached,  but  what  satisfaction 
it  must  be  to  at  last  reach 
that  goal!  All  the  years  of 
hard  work,  worry  and  disap- 
pointment fade  into  the  dim 
mist  of  memory  in  the  reality 
of  the  present  and  the  vision 
of  the  future.  He  has  reached 
that  point.  He  has  produced 
and  starred  in  a picture  that 
proves  beyond  question  that 
he  was  right  all  the  time  and 
that  his  persistence  in  adher- 
ing to  that  idea  has  borne 
fruit. 

Today,  John  Lowell  Rus- 
sell is  the  active  head  of  the 
company  that  bears  his  name. 
He  already  has  done  things 
that  have  caused  the  inde- 
pendent market  to  sit  up  and 
take  notice.  Told  that  what 
he  proposed  to  do  was  impos- 
sible, he  went  ahead  and  did 
it.  When  he  started  to  mar- 
ket his  product  direct  to  in- 
dependent exchanges  the  wise 


JOHN  LOWELL  RUSSELL 

Mr.  Russell  in  the  production  and  marketing  of  “Flood- 
gates,” has  realized  the  fulfillment  of  a dream. 
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A Showman’s  Picture 

Full  Advantage  Taken  of  Exploitation  Possibilities  of  "Floodgates” 


'T'HIS  is  a day  and  age  of  exploitation 
-*■  and  it  has  reached  a point  that  no 
matter  how  good  a prodnction  may  be 
it  must  have  good  exploitation  possibili- 
ties if  it  is  to  be  classed  as  a real  box 
office'  success.  “Floodgates’’  is  such  a 
picture  and  the  distributors  have  seen  to 
it  that  full  advantage  has  been  taken  of 
the  excellent  possibilities  this  picture  con- 
tains for  clever  advertising  and  exploita- 
tion. They  have  prepared  a press  book 
that  enables  the  exhibitor  to  lay  out  and 
carry  out  a complete  campaign  on  this 
picture  which  will  mean  many  extra  dol- 
ars  at  the  box  office. 

The  advertising  accessories  are  of  an 
exceptionally  high  quality  and  unusually 
complete.  The  posters,  which  were  made 
by  Miner  Lithograph  Company,  are  every 
one  of  them  business  getters  and  have 
been  designed  with  an  idea  to  the  cut- 
outs that  can  be  made  for  theatre  front. 
The  twenty-four  sheet  deserves  special 
mention.  It  makes  a wonderful  flash  and 
is  bound  to  attract  attention.  The  lobby 
photos  and  oil  paintings  are  also  effective 
and  sure  to  create  interest  in  the  picture. 

Particular  mention  should  be  made  of 
the  Lowell  heralds  as  they  are  sure  to 
create  a lot  of  talk.  These  are  a form  of 
window  display  14x21  inches  in  size  with 
space  left  for  the  theatre  imprint  and 
stickers  to  put  them  up  in  windows.  They 
are  four  in  number  and  of  different  de- 
signs so  that  their  appeal  will  be  for  vari- 
ous kinds  of  stores.  They  are  far  cheaper 
than  window  cards  and  very  artistic  and 
should  find  no  trouble  in  getting  in  stores 
that  ordinarily  would  not  give  space  to 
a card  or  even  photograph. 

The  usual  supply  of  cuts,  mats,  throw- 
aways, trailers,  etc.,  etc.,  are  also  avail- 
able. The  advertising  cuts  and  some  of 
the  special  publicity  cuts  were  made  by 
the  celebrated  artist  Alvin  G.  (Hap)  Had- 


J.  CHARLES  DAVIS,  2ND.,  director 
of  advertising  and  exploitation  for 
Lowell  Film  Productions,  Inc. 


ley  and  are  among  the  best  ever  gotten 
out  on  a picture.  Mr.  Hadley  is  one  of 
the  best  known  newspaper  artists  in  the 
country  and  his  knowledge  of  the  require- 
ments of  newspaper  editors  has  enabled 
him  to  create  material  for  “Floodgates” 
that  should  be  very  easy  to  place  with 
any  editor.  This  is  a big  advantage  to 
the  exhibitor  for  good  newspaper  stuff  is 
of  the  utmost  importance  to  the  better 
class  theatre.  Plenty  of  good  readers, 
advance  stories  and  special  articles  are 
also  supplied. 

The  exploitation  end  has  not  been  neg- 
lected and  several  complete  campaigns 
are  laid  out.  One  of  the  best  and  one 
which  it  is  believed  should  be  easy  to  put 


over  and  very  effective  is  a “Safety  First” 
drive  to  be  hooked  up  with  the  authori- 
ties in  various  cities.  One  of  the  big 
scenes  in  the  picture  is  where  the  juven- 
ile who  is  a speed  fiend  runs  down  and 
cripples  the  young  child  of  the  hero.  This 
makes  excellent  copy  for  a campaign 
against  reckless  driving  and  it  is  sug- 
gested that  use  be  made  of  photographs, 
heralds  and  paintings  in  this  drive.  Many 
cities  have  already  installed  “death 
clocks”  in  some  prominent  part  of  the 
city.  These  clocks  are  in  the  form  of 
speedometers  as  used  on  automobiles  and 
register  the  daily  toll  of  deaths  and  acci- 
dents caused  by  motorists  together  with 
the  total  casualty  list  to  date.  This  makes 
an  easy  and  very  effective  tie-up  which 
should  produce  good  results  for  the  the- 
atre. 

The  big  punch  of  the  picture  comes 
with  the  blowing  up  of  the  dam  and  the 
resulting  flood  from  which  the  picture 
takes  its  name.  This  should  be  played  up 
strongly  wherever  possible.  It  can  be 
used  with  good  effect  in  special  presenta- 
tions at  the  theatre  and  ean  be  worked  in 
the  prologue  and  lobby  display.  Another 
excellent  prologue  suggested  by  the  press 
book  is  the  staging  of  a dance  along  the 
lines  of  the  old  fashioned  country  dances. 
This  can  be  done  with  very  little  expense 
and  as  this  fits  in  with  the  opening  action 
of  the  picture  it  makes  a good  prologue. 
If  desired  a dance  contest  can  be  run 
using  local  talent  with  merchants  giving 
prizes.  This  can  be  carried  each  day 
with  the  winners  of  the  daily  contest  con- 
tending for  the  prizes  on  the  last  night. 
Much  local  interest  can  be  worked  up 
this  way  and  it  offers  a big  exploitation 
campaign  at  almost  no  cost.  Still  an- 
other idea  is  to  dress  the  orchestra  in 
rural  costumes  and  have  them  play  a se- 
lection of  country  dance  airs  from  the 
stage  with  the  stage  dressed  to  represent 
the  interior  of  a barn. 

“Floodgates”  is  a real  showman  picture 
and  the  exhibitor  booking  it  should  get 
behind  it  100  per  cent  with  a real  adver- 
tising and  exploitation  campaign.  If  he 
does  he  will  reap  the  benefit  he  deserves 
at  the  box  office. 


Left:  Jane  Thomas  and  Evangeline  Russell  in  a scene  from  “Floodgates,”  the  John  Lowell  Russell  special  for  the  independent 
market.  Right:  John  Lowell,  Evangeline  Russell  and  Jane  Thomas  in  another  scene  from  the  feature  attraction. 
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Closes  for  First  Runs 


Pre-Release  Showings  on  “Floodgates’ ' to  Be  Held  in  Large  Cities 


A tense  moment  in  Lowell’s  production 
of  “Floodgates.” 


One -of  the 'big  scenes  in  “Floodgates” 
now  being  sold  to  independents. 


rPHE  fact  that  it  is  possible  to  secure 
important  first-run  bookings  in  key 
cities  on  an  independent  picture  has  been 
fully  demonstrated  by  Lowell  Film  Pro- 
ductions, Inc.,  which  has  closed  con- 
tracts with  many  first-run  houses  for  in- 
definite runs  on  its  latest  production, 
“Floodgates,”  in  many  of  the  larger 
cities.  These  runs  are  in  e-very  instance 
pre-release  showings  and  in  many  cases 
are  in  territories  where  the  picture  has 
not  yet  been  placed  for  distribution. 

John  Lowell  Russell  believes  that  plac- 
ing the  picture  for  first  runs  in  these 
various  cities  will  be  of  material  assist- 
ance to  the  exchanges  who  will  release  it 
in  their  respective  territories,  as  it  is  a 
rarity  for  an  independent  picture  to  se- 
cure bookings  of  this  nature.  It  proves, 
according  to  Mr.  Russell,  the  value  of  the 
picture  and  demonstrates  that  it  is  a pro- 
duction which  is  suited  to  the  better  class 
of  theatres  as  well  as  to  the  subsequent 
runs.  It  is  believed  that  this  is  the  first 
time  in  the  history  of  the  picture  Busi- 
ness that  such  a series  of  bookings  has 
been  contracted  for. 

All  of  the  bookings  bear  quick  play 
dates  and  the  latest  occurs  in  June  while 
the  majority  are  in  May.  Included  in 
these  bookings  are:  The  Randolph  thea- 
tre, Chicago;  Rivoli,  St.  Louis;  Kinema, 
Salt  Lake  City;  Olympic,  Buffalo;  Mer- 
rill, Milwaukee;  Cameo,  Pittsburgh; 
Cameo,  San  Francisco. 

All  of  these  bookings  will  be  handled 
direct  by  Lowell  Productions  from  its 
New  York  office.  The  bookings  in  the 
Strand  theatre,  Louisville,  and  the  Ken- 
tucky theatre,  Lexington,  will  be  handled 
by  Big  Feature  Rights  Corporation  of 
Louisville,  which  has  purchased  the 
rights  to  Kentucky,  while  the  premier 
showing  in  Eastern  Pennsylvania  will  be 
handled  by  Robert  Lynch  who  has 
booked  it  into  the  Capitol  theatre,  Phila- 
delphia, and  has  purchased  the  rights  for 
Eastern  Pennsylvania  and  Southern  New 
Jersey. 

I.  E.  Chadwick  of  Merit  Film  Corpora- 
tion has  purchased  the  rights  to  Greater 
New  York  and  Northern  New  Jersey  and 
has  secured  a very  large  volume  of  book- 
ings including  many  of  the  most  impor- 
tant circuits. 

In  every  instance  an  elaborate  adver- 
tising and  exploitation  campaign  will  be 
conducted  in  connection  with  these  show- 
ings and  this  campaign  will  sell  the  pic- 
ture to  the  fans  and  create  a demand  in 
the  neighborhood  houses  for  subsequent 
bookings.  The  newspaper  advertising 
and  publicity  backed  by  the  billboard  ad- 
vertising will  give  the  picture  a start  that 
an  independent  picture  seldom  gets. 

In  addition  to  this  cooperation  Lowell 
Film  Productions  are  using  Exhibitors 
Herald  for  an  exclusive  advertising  drive 
over  a period  of  weeks,  which  is  for  the 
purpose  of  aiding  the  exchanges  releasing 
the  picture  in  booking  it  to  the  exhibitor. 
This  drive,  which  is  inaugurated  in  this 
issue,  will  be  comprehensive  and  wHl 
keep  the  exhibitors  and  exchanges  posted 
on  what  the  picture  is  doing  in  various 
territories  and  aid  them  in  putting  the 
picture  over  from  both  exchange  and  ex- 
hibitor standpoint.  This  is  one  of_  the 
first  times  in  the  history  of  the  business 
that  a distributing  company  has  selected 
one  trade  publication  as  an  exclusive  ad- 
A^ertising  medium  and  is  a tribute  to  the 
esteem  in  which  the  Herald  is  held  by 
Lowell  Fiilm  Productions. 


JANE  THOMAS,  who  is  seen  in  sup- 
port of  John  Lowell  in  “Floodgates,” 
an  independent  production. 


A scene  from  “Floodgates,”  a Lowell 
film  for  independents. 


“HAP”  HADLEY  in  tense  scene  in 
“Floodgates.” 


GEORGE  IRVING  is  another  memter 
of  strong  supporting  cast  in  “Flood- 
gates.” 
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L.  Case  Russell,  Author 

Writer  of  “Floodgates”  Has  Prepared  500  Adaptations  for  Screen 


L.  Case  Russell,  who 
wrote  the  story  and  con- 
tinuity of  “Floodgates,”  is 
one  of  the  best  known 
w'riters  of  photoplays  in 
the  motion  picture  indus- 
try. Entering  the  motion 
picture  field  twelve  years 
ago,  she  has  to  her  credit 
more  than  five  hundred 
photoplays,  either  origi- 
nals or  adaptations,  all  of 
which  have  been  produced 
and  met  with  marked  suc- 
cess. 

One  of  the  outstanding 
hits  for  which  she  was 
largely  responsible  w’as 
“Ten  Nights  in  a Bar- 
room” which  made  motion 
picture  history  two  years 
ago  and  if  we  may  judge 
b>-  the  exhibitor  reports 
which  continue  to  come 
into  the  Herald's  “What 
The  Picture  Did  For  Me” 
is  still  cleaning  up.  This 
famous  old  stage  melo- 
drama had  been  made  into 
pictures  before;  not  once 
but  several  times  and  al- 
though each  of  these  pro- 
ductions scored  a certain 
amount  of  success  none 
of  them  even  approached 
the  tremendous  popularity 
the  L.  Case  Russell  ver- 
sion did. 

With  all  due  respect  to 
the  direction,  photoplay 
and  wonderful  acting  of 
the  cast  it  is  recognized 
that  the  story  was  what 
made  of  “Ten  Nights”  the 
great  success  it  became. 
Mrs.  Russell  has  always 
realized  this  and  made  the 
story  the  first  considera- 
tion for  it  is  her  belief 
that  it  is  on  the  story  that 
a picture  stands  or  falls. 
No  amount  of  spectacle  or 
elaborateness  of  sets  will 
make  up  for  a poor  story. 
If  the  audience  is  not  in- 
terested in  the  characters 
and  their  problems  the 
picture  will  not  hold  them 
and  the  answer  is  written 
in  red  in  the  figures  of  the 
box  office  according  to 
her. 

Again  in  “Lost  in  a Big 
City”  she  demonstrated 
her  ability  to  take  a well 
known  stage  play  and 
transfer  it  to  the  silver 
sheet  without  losing  any 
of  the  plot  that  made  it 
famous  but  at  the  same 


QUICK!  THEY’VE  BLOWN  UP  THE  DAM 
A scene  preceding  the  destruction  of  an  entire  town  by  flood... 
from  the  motion  picture — “Floodgates”. 

Cvotiny  towed  >tlai  ProditrtioBfc  lac. 


Above  is  reproduced  one  of  a series  of  four  beautiful  cards  created 
for  window  display  which  is  a real  novelty  and  should  prove  of  con- 
siderable assistance  to  the  exhibitor  in  exploitating  “Floodgates.” 
They  are  out  of  the  ordinary  and  are  sure  to  attract  attention  and 
will  readily  find  space  in  windows  that  are  usually  closed  to  adver- 
tising matter. 

They  are  14x21  inches  in  size  and  ample  space  is  provided  for  the 
theatre  imprint  and  one  of  their  big  advantages  is  their  low  cost 
which  is  far  less  than  the  usual  window  card.  They  also  make 
effective  material  for  theatre  lobby  display  and  in  fact  can  be  used 
in  many  ways  that  will  occur  to  the  live  showman.  They  were  created 
by  the  exploitation  department  of  the  Lowell  company  and  man- 
ufactured by  Offset  Gravure  Corporation  of  New  York  under  patents 
held  by  them. 

The  styles  are  all  different  and  have  been  carefully  selected  with 
a view  to  getting  display  in  the  windows  of  many  different  stores. 
Each  one  has  a particular  appeal  and  the  exhibitor  should  have  little 
or  no  trouble  in  placing  them  in  the  stores. 


time  modernizing  it  and  bringing 
to  it  all  the  wealth  of  material 
that  present  day  photography  and 
direction  affords. 

Here  again  she  scored  heavily 


and  in  “Floodgates”  she  believes 
she  has  created  the  finest  work  of 
her  career.  “Floodgates”  tells  a 
simple  tale  of  simple  folk  yet  it 
holds  the  spectator  breathless 


from  the  moment  it  starts 
until  the  finish  because  the 
characters  are  human  be- 
ings with  the  loves,  hates, 
passions  and  problems  of 
everyday  people  such  as 
we  all  know.  They  act  as 
we  feel  we  would  act  un- 
der similar  circumstances 
and  therefore  we  are  in- 
terested in  them  and  de- 
sirous of  seeing  them 
work  out  their  problems 
as  we  would  like  to  have 
them. 

The  character  develop- 
ment is  natural  and  sin- 
cere. The  situations  are 
not  forced.  The  climax 
comes  about  naturally  as 
it  would  in  real  life  and 
when  we  have  finished 
looking  at  the  picture  it  is 
not  so  much  that  we  feel 
that  we  have  seen  a mo- 
tion picture  as  it  is  that 
we  have  looked  upon  a 
page  of  Life. 

The  idea  of  the  story 
coming  first  has  always 
been  the  policy  of  the 
Lowell  company  and  that 
it  is  the  right  idea  is  dem- 
onstrated by  the  succes's 
this  company  has  built  up. 
It  will  continue  to  be  their 
policy  in  the  future  and 
they  announce  that  Mrs. 
Russell  is  lidw  completing 
the  continuity  of  the  pic- 
ture which  they  are  soon 
to  make  for  fall  release. 
The  working  title  of  this 
picture  is  “Open  Places” 
and  it  is  from  an  original 
story  by  Mrs.  Russell 
which  was  published  in 
People’s  Home  Journal.  It 
is  a story  of  the  North- 
woods  and  is  believed  to 
be  one  of  the  best  vehicles 
John  Lowell  has  ever  had. 

In  “Floodgates”  a cast 
of  unusual  merit  supports 
Mr.  Lowell.  Playing  op- 
posite him  in  the  leading 
feminine  role  is  Evange- 
line Russell.  Giving  ex- 
cellent portrayals  also  are 
Jane  Thomas,  George  Ir- 
ving and  “Hap”  Hadley. 

For  his  next  offering, 
“Open  Places,”  Mr.  Low- 
ell has  not  selected  his 
cast.  It  is  believed,  how- 
ever, that  Miss  Russell 
again  will  be  given  the 
principal  feminine  role. 
She  has  played  opposite 
the  star  in  a number  of  his 
attractions. — L.  P. 


f 
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Hodkinson 

PUBLICATION  DATES  on  eight  Hod- 
kinson specials  have  just  been  an- 
nounced by  the  sales  department.  This 
program  covers  the  period  from  April  20 
to  August  1.  The  schedule  follows: 
APRIL  20 — Second  James  Kirkwood-Lila  Lee  of- 
fering;, “Wandering  Husbands,”  by  C.  Gardner 
Sullivan.  William  Beaudine  directed. 

APRIL  27 — The  Alan  Crosland  attraction,  “Mi- 
ami,” starring  Betty  Compson.  This  is  from 
an  original  story  by  John  Lynch. 

MAY  11— “What  Shall  I Do,”  first  of  the  Frank 
E.  Woods  specials  starring  Dorothy  Mackaill. 
The  director  is  John  C.  Adolphi. 

MAY  18 — The  second  of  the  Harry  Carey  fea- 
tures, “The  Lig:htning  Rider.”  Virginia  Brown 
Faire  plays  opposite  the  star. 

MAY  25 — The  A1  Christie  feature  comedy,  “Hold 
Your  Breath,”  with  Dorothy  Devore  and  Wal- 
ter Hiers  heading  the  cast. 

JUNE  22 — Lois  Wilson  in  the  Cosmo  Hamilton 
story,  “Another  Scandal.”  This  was  made  un- 
der the  direction  of  E.  H.  Griffith. 

JULY  13— The  third  Hunt  Stromberg  feature 
Western  starring  Harry  Carey,  “Tiger  Thomp- 
son.” 

JULY  20 — The  first  of  the  Helene  Chadwick  pic- 
tures, “Her  Own  Free  Will.”  Eastern  Produc- 
tions is  making  these  attractions. 

+ + + 

CONTRACTS  have  been  officially  closed 
between  Renaud  Hoffman  and  Hodkin- 
son for  the  distribution  of  the  Hoffman 
production,  “Which  Shall  It  Be.”  The 
offering  will  be  published  on  June  20. 

Metro 

PAT  O’MALLEY , who  made  his  debut  in 
pictures  in  the  same  production  and  a>t  the 
same  time  as  Viola  Dana,  is  playing  the 
male  lead  opposite  the  star  in  her  newest 
Metro  attraction,  “The  Beauty  Prize.”.... 
Mae  Busch,  who  has  big  roles  in  Metro’s 
“The  Shooting  of  Dan  McGrew”  and  “Bar- 
riers,” has  been  selected  for  the  lead  in 
“Bread.” 

+ + + 

LEN  S.  BROWN , manager  of  the  New  As- 
tor  theatre,  St.  Paul,  a wise  showman  and 
an  excellent  judge  of  pictures,  wrote  this  to 
Metro:  “Give  us  more  pictures  like  ‘Pleas- 
ure Mad.’ ”...  .Pretty  girls  aren’t  the  only 
ones  who  go  to  Hollywood  to  get  in  pic- 
tures. Edward  Cline,  who  is  directing  Viola 
Dana  in  “Along  Came  Ruth,”  says  there  are 
more  rural  screen  types  in  the  studio  city 
than  any  other  varietv  of  him  talent. 

+ + + 

THREE  EXPERTS,  Dr.  H.  R.  M.  Mad- 
dock,  noted  technical  adviser  and  research 
man;  Victor  Milner,  photographer,  and  Ben 
Carre,  art  director,  have  been  chosen  by 
Fred  Niblo  to  head  their  respective  depart- 
ments for  tkz  forthcoming  Metro-Louis  B. 
Mayer  production,  “Judgment.” 

Universal 

“HYSTERICAL  HISTORY”  is  the  title 
of  the  new  series  of  one  reel  comedies 
which  Universal  will  produce.  Each  sub- 
ject will  be  a burlesque  of  famous  events 
in  history,  both  American  and  foreign. 
Bryan  Eoy,  son  of  Eddie  Foy,  is  in  charge 

of  the  producing  unit In  a popularity 

contest  being  conducted  by  Film  Jour- 
nalen,  motion  picture  publication  of 
Sweden,  “Merry  Go  Round”  is  now  in  the 
lead. 

Pathe 

TOM  MOORE,  Washington,  D.  C.,  exhib- 
itor, has  booked  the  Yale  University  Press 


series,  “Chronicles  of  America.” ...  .Many 
large  theatres  and  circuits,  including  the 
A.  H.  Blank  circuit  in  Iowa,  the  Jensen  & 
Von  Hcrberg  chain  in  the  Northwest,  and 
the  Fabian  group  of  houses  in  New  Jersey, 
have  booked  “Girl  Shy.” 

Paramount 

LOIS  WILSON  has  returned  to  the 
Coast  after  completing  her  role  in 
“Monsieur  Beaucaire”  at  Paramount’s 
Long  Lsland  studio.  . . . Director  Vic- 
tor Fleming  has  completed  “Code  of  the 
Sea,”  featuring  Rod  La  Roeque  and  Jac- 
queline Logan. 

+ + + 

BERTRAM  MILLHAUSER  is  collab- 
orating with  Beulah  Dix  in  writing  the 
scenario  for  Cecil  B.  DeMille’s  next  Par- 
amount offering,  “Feet  of  Clay,”  which 
will  follow  “Triumph.”  . . . Actual  pro- 
duction work  on  “The  Guilty  One,”  fea- 
turing Agnes  Ayres,  has  been  finished 
under  the  direction  of  Joseph  Henabery. 

+ + + 

WIDELY  SEPARATED  locations  were 
utilized  in  filming  “The  Code  of  the 
Sea.”  Water  scenes  and  sequences  aboard 
a yacht,  lightship,  fishing  smack  and  pas- 
senger ship  took  the  players  to  San  Fran- 
cisco, San  Pedro,  Paguna  Beach  and 
Wilmington,  Cal.,  while  action  on  land 
was  filmed  in  a ravine  in  the  mountains 
and  at  a large  private  estate  near  Santa 
Barbara. 

Independents 

INDEPENDENT  PICTURES,  Jesse  J. 

Goldburg,  president,  has  announced  that 
Helen  Holmes  will  appear  in  a series  of 
society  stunt  melodramas.  J.  P.  McGowan, 
supervising  director  of  the  company’s  West 
Coast  plant,  will  direct  the  star  in  these 
offerings. 

+ + + 

CHADWICK  PICTURES  states  that  final 
scenes  have  been  shot  for  its  attraction, 
“Meddling  Women,”  starring  Lionel  Barry- 
more. “Meddling  Women”  was  written  and 
directed  by  Ivan  Abramson.  This  is  the 
second  of  twelve  productions  Chadwick 
will  offer  in  1924-25. 


Associated  Exhibitors 

ALL  LOVERS  of  “realism  and  thrills”  will 
get  more  than  they  bargained  for  in 
Madge  Kennedy’s  “Three  Miles  Out,”  in 
the  opinion  of  the  reviewer  of  the  Ogden 
Standard-Examiner.  This  Associated  Ex- 
hibitors feature  was  presented  at  the  Al- 
hambra in  Ogden,  Utah. 

+ + + 

ALL  RECORDS  for  attendance  at  the 
Hippodrome  in  Baltimore  were  broken 
during  the  run  of  “The  Courtship  of  Myles 
Standish,”  according  to  Exhibitor  Lon  B. 
Ramsdell’s  report  to  Associated.  . . . Wil- 
liam Shirley  of  the  Strand  theatre,  Schenec- 
tady, N.  Y.,  capitalized  on  the  govern- 
ment’s war  on  bootleggers  to  put  over 
“Three  Miles  Out.”  “It’s  another  freak,  and 
it’s  no  use  denying  that  the  title  is  a box 
office  magnet.  Go  out  and  shout  about  it,” 
he  ivrote  J.  S.  Woody. 

Grand  Asher 

SAMUEL  BISCHOFF,  general  manager 
of  Grand  Asher,  announces  that  after 
four  months  negotiations  with  Gus  Ed- 
wards, musical  comedy  producer,  ar- 
rangements have  been  concluded  for  the 
production  by  Grand  Asher  of  “Sun  Bon- 
net Sue,”  one  of  Edwards’  most  success- 
ful stage  offerings.  President  Samuel  V. 
Grand  states  that  production  will  begin 
immediately. 

+ + + 

“L^DY  MACBETH,”  with  Dot  Farley, 
is  number  2 in  the  Glavey-Dunaway 
productions  of  H.  C.  Witwer’s  “Classics 
in  Slang.”  Eddie  Gribbon  plays  the  part 
of  Macbeth.  William  Hughes  Curran  is 
directing  these  subjects. 

Cosmopolitan 

W.  F.  FIELDS,  now  featured  in  the  musi- 
cal comedy,  “Poppy,”  at  the  Apollo  the- 
atre in  New  York,  has  been  selected  for  a 
comedy  role  in  the  Ma^-ion  Davies  attrac- 
tion, “Janice  Meredith.”  This  picture  of 
the  American  revolution  marks  Fields’ 
debut  on  the  screen.  George  Nash,  well 
known  on  the  speaking  stage,  also  has  been 
engaged  for  the  cast. 


Released  January  7,  1924 — Now  Booking 
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F.  B.  O. 

FOUR  SPECIALS  are  promised  by 
Film  Booking  Offices  for  April  and  five 
for  May.  On  this  month’s  schedule  are 
“His  Forgotten  Wife,”  a Palmer  Photo- 
play production;  “Silent  Stranger,”  “The 
Beloved  Vagabond”  and  “A  Girl  of  the 
Limberlost.”  For  May  the  theatres  will 
get  the  following  features:  “Untamed 
Youth,”  “The  Spirit  of  the  U.  S.  A.,”  an 
Emory  Johnson  attraction;  “The  Woman 
Who  Sinned,”  “Dangerous  Coward,”  and 
“The  Danger  Line,”  which  marks  the  re- 
turn of  Sessue  Hayakawa.  “Fools  in  the 
Dark’’  starts  off  the  June  program. 

+ + + 

H.  C.  WITWER  has  recovered  from  his 
recent  illness  and  is  now  supervising 
production  of  his  “Telephone  Girl”  stories 
which  Mai  St.  Clair  is  directing.  . . U.  S. 
navy  officers  assisted  A1  Santell  in  film- 
ing thrilling  aeroplane  scenes  for  his 
F.  B.  O.  special,  “Fools  in  the  Dark,” 
which  features  Matt  Moore,  Patsy  Ruth 
Miller  and  Tom  Wilson. 

C.  B.  C. 

SIXTEEN  SPECIALS  have  been  sold 
by  C.  B.  C.  to  De  Luxe  Film  Company 
of  Philadelphia.  The  contract,  negoti- 
ated for  De  Luxe  by  Oscar  Neufeld  and 
Tony  Luchese,  calls  for  Eight  Columbias 
and  Eight  Perfection  Specials. 

+ + + 

JOE  BRANDT,  on  his  return  from  the 
West  Coast  where  he  conferred  with 
Harry  Cohn,  announced  that  C.B.C.’s  pro- 
gram for  the  coming  year  would  entail 
an  expenditure  in  excess  of  any  previous 
year’s.  The  Eight  Columbias  will  fea- 
ture big  stars.  In  the  Eight  Perfection 
Specials  Eva  Novak  and  William  Fair- 
banks will  co-star.  A series  of  short  reel- 
ers  in  addition  to  “Screen  Snapshots”  also 
is  contemplated. 

Pathe 

REVIEWERS  on  newspapers  have  hailed 
the  Hal  Roach  production,  “The  King  of 
Wild  Horses,”  as  one  of  the  most  remark- 
able animal  pictures  ever  made.  Rex,  a 
black  stallion,  is  in  the  title  role Speak- 

ing of  reviewers,  those  on  the  trade  jour- 
nals have  acclaimed  Harold  Lloyd’s  “Girl 
Shy”  the  comedian’s  greatest  and  funniest. 
+ + + 

THE  WEEK  AFTER  Easter,  April  27, 
will  see  the  following  Pathe  program  pub- 
lished: Will  Rogers  in  “Highbrow  Stuff;” 
Harry  Langdon  in  “Flickering  Youth;”  “Get 
Busy,”  a single  reel  Hal  Roach  comedy,  fea- 
turing Snub  Pollard;  “The  Betrayal,”  the 
sixth  chapter  of  the  serial,  “Leatlierstock- 
ing;”  the  JVill  Nigh  miniature,  “The 
Guest;”  a new  Aesop’s  fable,  “An  Ideal 
Farm;”  and  Pathe  Review  17.  and  the  usual 
Topics  of  the  Day  and  Pathe  News  series. 


Fox 

WORK  HAS  STARTED  at  the  Fox 
West  Coast  studio  on  “Colorau,”  by 
Jessie  Maud  Wybro,  with  John  Gilbert 
in  the  stellar  role.  Howard  Mitchell  is 
directing,  with  Virginia  Brown  Faire  in 
the  leading  feminine  role.  . . Ann  Dale, 
the  little  12-year-old  actress  who  is  meet- 
ing with  success  in  the  stage  spectacle, 
“1  he  Miracle,’’  has  been  signed  by  Fox 
for  “The  Fool.”  Edmund  Lowe  and 
Brenda  Bond  are  the  two  principals. 

+ + + 

A BOOK  TIEUP  has  been  arranged  for 
“The  Plunderer,”  the  gold  mining  ro- 
mance by  Roy  Norton.  Grosset  & Dun- 
lap are  issuing  the  photoplay  edition  of 
the  story.  . . The  new  Fox  educational. 
“Slippery  Decks,”  discloses  the  methods 
employed  by  international  gamblers  on 
trans-Atlantic  liners  to  fleece  travelers 
in  card  games. 

First  National 

MATT  MOORE  has  been  added  to  the 
special  cast  for  J.  K.  McDonald’s  “The 
Goof.”  The  cast  now  numbers  among  its 
prominent  players  Lloyd  Hamilton,  Ben 
Alexander,  Patsy  Ruth  Miller,  Sam  De 
Grasse,  Mary  Carr  and  others. 

+ + + 

JUST  WHAT  the  record  for  speed  in  cut- 
ting, editing  and  titling  a feature  is  we 
don’t  know,  but  George  Fitzmaurice  neared, 
equalled  or  exceeded  that  record  on  “Cy- 
therea.”  The  task  was  accomplished  in  just 
forty-eight  hours  after  filming  of  the  last 
scene.  Frances  Marion  handled  the  adap- 
tation and  titles  of  this  Samuel  Goldwyn 
attraction. 

+ + + 

RICHARD  WALTON  TULLY  is  in  New 
York  preparing  the  screen  version  for  his 
production  of  “The  Bird  of  Paradise,” 
whicif  will  be  made  in  Hazvaii  this  summer. 

. . . What  is  declared  to  have  been  one 
of  the  greatest  first  nights  for  a photoplay 
in  Southern  California  was  the  world  pre- 
miere of  Norma  Talmadge’s  “Secrets”  at 
the  Criterion  theatre  in  Los  Angeles.  It 
took  mounted  police  and  patrolmen  to  con- 
trol the  crowds. 

Educational 

EXPLOITATION  STUNTS,  unusual 
even  for  feature  length  subjects,  have 
been  used  successfully  on  “Pastigrams,” 
the  third  dimension  subject,  according  to 
Educational.  One  of  the  most  effective 
and  unique  was  the  full  page  layout  of 
story  and  cuts  in  the  St.  Paul  Daily  News. 
B.  C.  Ferris,  manager  of  advertising  and 
publicity  for  Finkelstein  & Ruben,  was 
instrumental  in  putting  over  the  public- 
ity. This  layout  described  and  illustrated 
the  manner  in  which  the  stereoscopic  il- 
lusion is  obtained. 


Goldwyn 

REVIEWERS  on  New  York  dailies  all 
agreed,  and  so  advised  the  public,  that 
“Nellie,  the  Beautiful  Cloak  Model”  was 
a melo^ama  of  laughs  and  thrills  which 
you  “should  not  miss  for  anything.” 
Goldwyn  states  that  this  feature  scored 
one  of  the  biggest  hits  of  the  year  in 
New  York. 

+ + + 

A SPECIAL  SHOWING  of  the  Dis- 
tinctive production,  “The  Rejected 
Woman,”  co-starring  Conrad  Nagel  and 
Alma  Rubens,  was  given  a private  show- 
ing for  the  trade  at  the  Astor  hotel.  New 
York,  on  April  17.  This  attraction  fol- 
lows “The  White  Sister”  in  the  Capitol. 
+ + + 

TULLY  MARSHALL  is  the  first  mem- 
ber of  the  cast  chosen  for  Victor  Sea- 
strom’s  second  Goldwyn  opus,  “The  Tree 
in  the  Garden,”  by  Edwin  C.  Booth. 
. . . Five  child  players,  Jane  Mercer, 
John  Harrion,  Billie  Butts,  and  Alice  and 
Jane  Haidt,  have  been  selected  by  Mar- 
shall Neilan  for  the  cast  of  “Tess  of  the 
D’Urbervilles.” 

Universal 

“HEADLIGHTS,”  written  by  Charlotte 
Kunzig,  a University  of  Denver  stud- 
ent, will  be  published  shortly  as  an  all 
star  special.  “Headlights”  was  the  second 
story  accepted  in  the  Universal  scholar- 
ship contest “The  Fighting  Ranger,” 

a serial  featuring  Eileen  Sedgwick  and 
Jack  Daugherty,  has  been  put  in  produc- 
tion for  fall  publication. 

+ + + 

UNIVERSAL  has  selected  “The  Rose  of 
Paris”  as  the  title  for  the  picturiza- 
tion  of  “Mitzi.” ....  Clara  Bow  has  been 
engaged  to  play  an  important  role  in 
“Wine,”  by  William  McHarg.  This  story 
bares  the  manipulations  of  the  illicit  liquor 
traffic. 

Vitagraph 

A REPEAT  ENGAGEMENT  was  ac- 
corded the  J.  Stuart  Blackton  special, 
“Let  Not  Man  Put  Asunder,”  by  the  Sa- 
voy theatre,  Atlantic  City.  P.  Mortimer 
Lewis  controls  the  Savoy,... . .James  Mor- 
rison is  considering  a series  of  personal 
appearances  in  conjunction  with  the  pre- 
sentation of  “On  the  Banks  of  the  Wa- 
bash” in  western  cities. 

+ + + 

ALBERT  E.  SMITH,  president  of  Vita- 
graph.  is  personally  supervising  prepa- 
rations for  the  production  of  Rafael  Saba- 
tini’s  “Captain  Blood.” ....  “The  Clean 
He5(ft,”  by  A.  S.  M.  Hutchinson,  is  now 
in  preparation  for  production. 

+ + + 

DAVID  SMITH  and  company,  comprised 
of  John  Bowers,  Alice  Calhoun,  Otis 
Harlan,  Alan  Hale  and  Kitty  Bradbury 
have  been  in  the  Mohave  river  district  at 
Victorville,  Calif.,  shooting  scenes  for 
“The  Range  Boss.”. ...  Charles  E.  Bla- 
ney’s  latest  production,  “One  Law  for  the 
Woman,”  is  now  ready  for  release  by 
Vitagraph. 

Preferred 

SUCCESS  DURING  the  opening  week 
of  B.  P.  Schulberg’s  newest  Gasnier 
production,  “Poisoned  Paradise,”  at  Grau- 
man’s  Rialto  in  Los  Angeles,  resulted  in 
the  run  being  extended  from  two  to  three 
weeks.  Reviewers  stated  that  this  attrac- 
tion fulfilled  all  expectations. 

+ + + 

THE  RIALTO  in  New  York  has  booked 
the  Preferred  offering,  “Maytime.” 
This  adaptation  of  the  Rita  Johnson 
Young  story  has  been  meeting  with  great 
success  in  all  cities  where  it  has  opened. 
Preferred  announces. 


Released  February  14,  1924 — Now  Booking 
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The  Pacitic  Coast 

By  H.  E.  N. 


E.  A.  Langley,  formerly  with  the  San 
Francisco  branch  of  Fox,  has  severed  his 
connection  there  and  has  gone  with  First 
National  at  Los  Angeles  as  special  sales- 
man. Frank  Randolph,  a former  salesman 
for  W.  W.  Hodkinson,  will  hit  the  “death 
trail”  for  the  local  First  National  office. 

The  New  Carlton,  a 1500-seat  house,  has 
been  opened  by  West  Coast  at  54th  and 
Western  avenue,  Los  Angeles. 

* * * 

E.  D.  Yost  was  a visitor  in  Los  Angeles 
last  week  and  signed  up  for  a number  of 
Hodkinson  features  for  the  Yost  theatre  at 
Santa  Ana. 

* * * 

William  A.  White,  associate  editor  of 
Fox  News  Weekly,  was  a recent  visitor  in 
Los  Angeles.  Mr.  White  is  calling  on  the 
various  Fox  exchanges  throughout  the 
country. 

* * * 

The  New  Palace  theatre,  Los  Angeles,  has 
changed  hands.  J.  C.  Bennett  has  sold  to 
Thompson  and  Manning. 

* * * 

J.  Slipper  & Company  of  Los  Angeles 
announces  the  following  recent  installa- 
tions : Globe  theatre,  San  Pablo,  one  Pow- 
ers projector;  Lynn  theatre.  Laguna  Beach, 
two  Mazda  equipment.  This  up-to-date 
organization  also  announces  the  perfection 
of  a new  improved  rewind  disc  or  flange 
size  6 and  8 inches.  The  company  at  pres- 
et is  manufacturing  this  in  its  large  plant 
in  Hollywood  and  is  busy  turning  out  each 
day  a sufficient  number  to  take  care  of  the 
heavy  demand  for  same. 

* * 5i« 

W.  T.  Cunningham,  owner  of  the  Cal- 
exico theatre,  Calexico,  was  a recent  Los 
Angeles  visitor.  W.  T.  tells  us  that  his 
house  stacks  up  with  the  best  of  them  since 
it  has  been  remodeled. 

* * * 

L.  E.  Quimet  and  the  Missus  are  sojourn- 
ing in  Hollywood.  Mr.  Quimet,  who  claims 
to  have  started  the  first  regular  motion 
picture  theatre  on  the  North  American  con- 
tinent at  Montreal  in  1907,  has  just  finished 
his  first  job  as  a producer  in  “Why  Get 
Married  ?” 

4^  ^ ^ 

Our  old  friend.  Ivy  A.  Iverson,  from 
Great  Falls,  Mont.,  is  now  running  the  Ma- 
jestic at  Redlands,  Cal. 

* * 

Scott  A.  Palmer  is  putting  over  a nifty 
show  at  his  Savoy  theatre,  San  Diego.  He 
has  developed  a smart  aggregation  of  jazz 
band  artists  under  the  direction  of  Cliff 
Webster,  who  has  been  leading  the  Savoy 
theatre  orchestra  for  ten  years.  Plans  are 
being  drawn  up  for  extensive  alterations  of 
this  popular  playhouse. 

* * * 

Kent  Bush  is  so  modest  we  couldn^t  get 
his  picture  to  show  you.  Kent’s  father, 
G.  A.,  is  confined  to  his  home  with  a severe 
attack  of  rheumatism.  This  firm  controls 
the  Superba,  San  Diego;  Silver  Strand, 
Coronado  Beach ; Kinema,  Escondido,  and 
Vista,  East  San  Diego.  The  Superba  will 
be  entirely  remodeled  at  an  early  date  and 
the  vista  reseated. 

♦ * * 

R.  J.  SuNDERHAUF,  wcll  knowTi  in  Mon- 
tana  and  California  exhibitorial  circles,  has 
been  appointed  manager  of  the  new  West 
Coast  house  at  San  Diego — the  Balboa. 

* * * 

Claude  Ezell,  field  representative  for 


Selznick,  looked  quite  natural  holding  down 
the  manager’s  chair  in  the  San  Francisco 
branch.  We  understand  it  will  not  be  for 
long,  as  Louie  Reichert  is  on  his  way  from 
Washington,  D.  C,  to  manage  this  ex- 
change. All  the  exhibitors  and  exchange 
men  around  the  bay  are  preparing  to  give 
Louie  a royal  welcome. 

* !(:  * 

Charles  C.  Kaufman,  owner  of  the  Gem 
at  Colusa,  was  a recent  visitor  in  San  Fran- 
cisco. Charles  stated  business  was  away 
off,  but  is  hoping  for  better  times,  as 
this  is  _ a farming  community  and-  they 
need  rain. 

No  “Shake-up”  in  “U” 
Forces,  Says  Lichtman 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  22. — Characteriz- 
ing as  utterly  false  and  unfounded  a ru- 
mor published  that  a big  shakeup  was  due 


in  the  Universal  exchange  system,  A1 
Lichtman,  general  manager  of  Universal 
exchanges,  in  a statement  declared  the 
report  false  and  made  unequivocal  denial 
of  any  such  plan. 

“Every  manager  has  certain  ideas  and 
ideals  for  a sales  force,”  says  Mr.  Lqcht- 
man.  “I  have  them.  I have  been  con- 
stantly surprised,  however,  to  find  how 
nearly  the  Universal  sales  force  agrees 
with  my  ideas  of  what  a sales  force 
should  be.  For  the  most  part,  all  they 
needed  was  pepping  up.  It  is  true  that  I 
have  made  some  changes.  I am  perfectly 
satisfied  that  the  few  I have  made  have 
benefited  the  organization.  But  the  or- 
ganization is  now  practically  complete 
and  if  the  present  personnel  carries  out 
in  the  way  I have  outlined  the  program 
for  selling  the  greatly  increased  amount 
and  quality  of  product  which  Universal 
will  put  out  next  year,  there  will  be  prac- 
tically no  changes  and  certainly  no  shake 
up,  big  or  little.” 


E.  H.  Allen  in  East 

NEW  YORK.— E.  H.  Allen,  general  manager 
of  the  units  producing  comedies  for  the  Educa- 
tional Film  Exchanges,  Inc.,  program  at  the 
Fine  Arts  Studio  in  Los  Angeles,  is  in  New  York 
conferring  with  Mr.  E.  W.  Hammons,  president 
of  Educational  Film  Exchanges,  Inc.,  regarding 
production  plans  for  the  coming  fall  and  winter. 


Charles  Hutchison 

''Hutch''  of  Serial  Fame 

Personally  asks  the  Exhibitors  to 
beware  of  Old  Serials  Re-issued 
and  on  the  market  as  features. 

My  present  series  of  six 
features  are  underway  and 
being  released  through 

WILLIAM  STEINER 
New  York  City 


Watch  for  “SURGING  SEAS” 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  be 
printed. 


Doesn’t  Like  New  Policy 

OBERLIN,  KANS.— To  the  Editor: 
I would  just  like  to  say  a few  words  con- 
cerning Universal.  Last  year  we  booked 
Hoot  Gibson  in  fine  five-reel  features  at 
$12'..50.  This  year  the  salesman  said  they 
were  making  them  much  better  and  add- 
ing an  extra  reel,  and  that  they  would 
have  to  have  $15.00  for  each  new  picture. 
They  added  the  extra  reel  all  right,  but 
that  is  all.  Carl  asked  exhibitors  to  tell 
him  in  what  kind  of  pictures  he  should 
star  Hoot.  I suppose  most  of  them 
answered  westerns,  but  did  that  make 
any  difference?  Not  a bit.  They  kept 
putting  him  in  foolish  comedy-dramas 
(somewhat  mellow),  and  they  sure  have 
hurt  the  star’s  drawing  power  in  doing 
so. 

In  the  new  contract  we  signed  for  eight 
Gibsons  and  eight  melodramas,  and  yes- 
terday we  received  a letter  from  K.  C. 
exchange  saying  that  they  would  release 
only  seven  instead  of  eight  of  each  pic- 
ture, so  they  were  taking  advantage  of 
Clause  “P”  and  cancelling  contracts  after 
the  use  of  “Broadway  or  Bust”  and 
“Souls  That  Pass  in  the  Night.”  If  we 
had  wanted  to  cancel  out  one  picture  they 
would  have  arose  in  holy  wrath  . and 
called  the  Film  Board  of  Trade  down 
upon  our  heads,  but  if  thev  decide  they 
are  not  getting  enough  money  for  certain 
stars,  they  can  say  we  will  make  no  more 
program  pictures  with  this  star,  but  will 
put  him  in  specials,  and  get  more.  What 
recourse  does  the  exhibitor  have? 

And  to  prove  that  they  are  doing  this 
very  little  thing,  along  comes  a nice  pink 
edition  of  Universal  Weekly,  April  12th, 
with  a list  of  all  the  pictures  made  last 
year,  and  an  old  reissue  of  Valentino,  a 
two-reel  sensation  called  “A  Society  Sen- 
sation.” (It  must  be  a knockout,  for 
Carl  says  so.)  Carl  is  down  on  his  knees 
begging  us  to  use  all  the  past  pictures 
as  fast  as  possible,  so  that  he  will  have 
the  money  to  make  his  bigger  and  better 
line  of  Jewels.  Man.  Universal  could 
make  pictures  for  a long  time  on  what 
you  and  I have  already  paid  in,  and  yet 
he  is  calling  for  help,  and  this  is  what 
he  wants  the  money  for:  He  is  going  to 


quit  making  the  “So-Called  Program 
Picture,”  because  they  have  outlived  their 
usefulness.  Wonder  who  told  him  so? 

Instead,  they  are  going  to  make  36  Big 
Jewels  per  year.  Gosh,  won’t  Eastman  be 
tickled  with  this  move?  He  sure  can  sell 
Carl  a lot  more  film.  In  this  “Perfect 
36”  will  be  some  Hoot  Gibson  and  Jack 
Hoxie  “Glittering  Jewels.”  They  don’t 
mention  Gladys  Walton,  but  she  got  mar- 
ried lately,  so  suppose  she  will  retire.  If 
she  does  the  screen  has  lost  a mighty 
fine  artist  in  her  line.  I suppose  they 
will  want  $2'5.00  to  $35.00  per  for  these 
specials,  but,  as  far  as  we  are  concerned, 
they  can  want.  We  exhibitors  buy  their 
stuff  and  make  their  stars,  then  they  put 
them  in  “So  Called”  specials,  most  of 
them  not  so  good  as  the  program  stuff, 
and  make  us  pay  big  money  for  our  ef- 
forts. That’s  gratitude. 

And  still  Carl  gives  us  his  “Straight 
from  the  Shoulder”  talks  each  week  in 
the  Weekly  Gratis.  Maybe  we  ought  to 
send  him  a check  for  it.  Universal  used 
to  be  one  of  the  best  bets  in  the  business, 
but  unless  they  change  their  tactics  soon, 

‘ Them  Days  Am  Gone  Forever.” — R. 
Ross  Riley,  Wigwam  theatre,  Oberlin, 
Kan. 


Non-Theatrical  Competition 

ELDORA,  lA. — To  the  Editor:  Just  a 
suggestion  for  the  able  pen  of  Martin  Quig- 
ley and  others  who  write  in  the  interest  of 
the  industry.  Let  us  not  let  this  movement 
to  furnish  film  to  non-theatrical  interests 
for  advertising  and  other  purposes,  get  the 
lead  of  us.  This  is  a menace  that  will  prove 
the  killing'  off  of  many  of  the  smaller  town 
exhibitors  and  seriously  curtailing  the  re- 
ceipts of  the  larger  town  theatres,  if  allowed 
to  gain  any  momentum  whatever. 

Another  thing  that  I have  often  wondered 
about — why  is  it  necessary  that  the  ex- 
hibitors pay  the  express  or  parcel  post 
charges  on  film  both  from  and  back  to 
the  exchange?  Would  it  not  be  fair  to  all 
concerned  to  have  the  exchanges  pay  the 
charges  when  film  is  returned  to  them  ? 
This  is  a small  item  on  a single  film  but 
in  the  years  of  business  it  makes  consid- 
erable hole  in  a balance  which  is  pitifully 
small  as  it  is  now.  Let’s  hear  some  one  on 
this. — L.  F.  Wolcott,  Grand  theatre,  El- 
dora,  la. 


Advantage  to  Big  Buyer 

ELGIN,  NEB. — To  the  Editor  : Oh  say, 
boys,  did  you  receive  the  new  accessory 
price  list  of  a certain  film  company?  Did 
you  note  the  wonderful  advantages  the  big 
buyer  has?  Did  you  note  the  raise  in 
prices  to  the  small  buyer?  There  is  just 
one  way  to  combat  this  and  that  is  to  buy 
from  the  Poster  Exchanges ; you  will  save 
over  one-half  on  your  accessories,  and 
maybe  put  those  guys  wise. — F.  J.  O’HAR.y, 
Community  theatre,  Elgin.  Neb. 
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PURELY 

Personal 

Interesting  news  about  exhibitors 
ud  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  PersonaL” 


H.  B.  Frank  is  giving  Macomb,  111.,  a 
brand  new  theatre.  And  we  know  that 
it  will  be  some  house  for  its  size,  for 
H.  B.  has  twenty-three  years’  experience 
behind  him  and  in  that  time  he’s  prob- 
ably forgotten  more  about  the  business 
than  a lot  of  we  younger  ones  have 
learned.  The  Royal,  the  name  selected 
by  H.  B.  for  his  new  theatre,  will  open 
on  May  1 with  “Rosita.”  Mr.  Frank 
opened  and  operated  the  first  show  in 
Macomb  twenty-three  years  ago.  For 
fourteen  years  he  owned  and  operated 
the  Grand  there. 

* * * 

Tell  us,  please,  what  chance  have  the 
blue  lawites  at  Bosworth,  Mo.?  Victor 
Cason,  owner  of  the  Cason  theatre  there, 
has  been  elected  mayor,  so  we  learn. 
That  should  give  the  reformers  some- 
thing to  worry  about  for  the  next  two 
years. 

* * * 

And  while  on  the  subject  of  politics 
and  public  offices,  Edward  F.  Maertz,  an 
exhibitor,  was  beaten  for  the  post  of 
alderman  in  Milwaukee,  Wis.,  by  his  So- 
cialist opponent.  Maertz  had  the  backing 
of  the  Motion  Picture  Theatre  Owners 
of  Wisconsin,  which  was  unable  to  over- 
come the  strength  of  the  Socialist  party 
in  that  state. 

^ 

F.  G.  Roberts,  pioneer  exhibitor,  is  at 
it  again.  Pft  has  taken  a five-year  lease 
on  a three-story  building  on  the  principal 
corner  in  Wewoka,  Okla.,  and  has  re- 
modeled it  into  a modern  theatre  with 
installation  of  all  the  modern  facilities 
and  conveniences.  Pictures  and  musical 
attractions  of  merit  will  be  featured. 

* * * 

L.  W.  McCuan  has  leased  his  Kozy 
theatre  at  Dresden,  Tenn.,  to  Mrs. 
LaFone,  who  will  continue  the  policy  of 
presenting  high  class  attractions  only. 

* * * 

Can  jmu  beat  such  luck?  The  iron 
mills-  at  Port  Henry,  N.  Y.,  have  prac- 
tically suspended  operation  and  as  a re- 
sult poor  business  is  staring  Lew  Fisher, 
owner  of  the  Empire,  in  the  face.  In 
practically  all  of  the  larger  cities  in  that 
section  of  New  York,  the  past  winter  has 
been  productive  of  excellent  business.  In 
fact,  the  theatres  in  Albany  have  taken 
in  about  double  what  they  did  a year  ago. 

5fC  * * 

We  rejoice  with  the  management  of  the 
Lyric  theatre  at  Cave-in-Rock,  111.,  that 
it  has  been  able  to  resume  operation  fol- 
lowing a smallpox  quarantine.  Outside 
of  the  fact  that  iron  mills  will  close 
down  and  an  occasional  epidemic  will 
strike  a town,  this  is  a great  world  for 
the  exhibitor. 

We  regret  to  hear  of  the  death  early 
this  month  of  the  father  of  Hector  Pas- 
mezoglu,  owner  of  the  Congress  and 
Delmar  theatres  in  St.  Louis. 

* * 

Troy,  Kan.,  has  a newcomer  in  the 
theatre  business.  L.  F.  Manville,  the  new- 
comer, has  just  purchased  the  Leland 
Opera  House  from  Zimmermann  & Cal- 
alian. 


EXHIBITORS  HERALD 


71 


May  3,  1924 

“What  the  Picture  Did  For  Me  ’ 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

C o p y r i g h t , I 9 2 4 


This  is  the  original  exhibitors*  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

*‘What  the  Picture  Did  for  Me’*  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  **What  the  Picture  Did  for  Me,**  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

G'Oing'  Up,  with  Douglas  MacLean. — Good 
comedy  program,  full  of  hokum.  Sold  to 
me  as  big  as  “The  Hottentot.”  There  is  no 
comparison.  Good  picture,  but  not  a big 
special.  Seven  reels. — C.  R.  McHenry, 
Rosewin  theatre,  Dallas,  Tex. — Neighbor- 
hood patronage. 

Harbor  Xiights,  with  Tom  Moore. — Pure 
bunk.  Pay  and  don’t  play  it,  if  you  have 
to.  Five  reels. — C.  R.  McHenry,  Rosewin 
theatre,  Dallas',  Tex. — Neighborhood  pat- 
ronage. 

A Bill  of  Divorcement,  with  Constance 
Binney. — A high-class  picture  but  will  not 
please  where  action  pictures  are  liked. 
Good  acting  and  fine  settings  and  should 
please  where  society  pictures  are  liked. 
Six  reels. — Charles  Holtz,  Princess  theatre, 
Danforth,  Me. — Small  town  patronage. 

A Bill  of  Divorcement,  with  Constance 
Binney. — Ordinary  program  picture.  Did 
not  draw.  Five  reels. — C.  R.  McHenry, 
Rosewin  theatre,  Dallas',  Tex. — Neighbor- 
hood patronage. 

Conquering  the  Woman,  with  Florence 
Vidor. — ’Very  good  picture,  above  average 
program.  Six  reels. — C.  R.  McHenry,  Rose- 
win theatre,  Dallas,  Tex. — Neighborhood 
patronage. 

F.  B.  O. 

Judgment  of  the  Storm,  with  a special 
cast. — An  excellent  homespun  melodrama 
with  plenty  of  audience  appeal.  Drew  good 
business  for  three  days  and  gave  satisfac- 
tion.— John  W.  Hawkins,  State  theatre.  New 
Bedford,  Mass. — General  patronage. 

North  of  Nevada,  with  Fred  Thomson. 
— Excellent  for  those  running  five-reel 
Westerns.  Silver  King,  the  horse,  is  won- 
derful— better  than  Tony.  Five  reels,  in 
good  condition. — D.  E.  Fitton,  Lyric  theatre, 
Harrison,  Ark. — Small  town  patronage. 

Bights  Out,  with  a special  cast. — You 
fellows  that  are  always  yelling  about  di- 
rection, grab  this  one  and  then  get  the  di- 
rector’s picture  and  have  it  in  your  private 
office,  so  that  you  can  say  that  at  least  you 
have  run  one  picture  that  the  direction  is 
100  per  cent  plus.  It’s  a real  audience  pic- 
ture. Seven  reels. — H.  M.  Retz,  Strand  the- 
atre, Lamont,  Iowa. — Small  town  patronage. 

Bights  Out,  with  a special  cast. — A genu- 
ine novelty.  Pleased  them  all.  Genuine 
action  and  comedy.  More  like  it.  Six  reels. 
— Hugh  G.  Martin,  American  theatre, 
Columbus,  Ga. — General  patronage. 

Itching  Balms,  with  a special  cast. — A 
good  comedy-drama  well  worth  the  price 
paid.  Six  reels. — E.  A.  Armistead,  Lyric 
theatre,  Easley,  S.  C. 

Itching  Balms,  with  a special  cast.^ — A 
good  program  picture,  but  title  has  no 
drawing  power.  Six  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. — General  pat- 
ronage. 

The  Mmacle  Baby,  with  Harry  Carey. — A 
splendid  picture.  Thrills',  laughs  and  every- 
thing. Drew  well  and  pleased  about  100 
per  cent.  Six  reels. — C.  E.  Hopkins,  The 
Hopkins  theatre.  Cotter,  Ark. — Small  town 
patronage. 

The  Miracle  Baby,  with  Harry  Carey. — 
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I For  News  of  | 
I Star  Contest  | 
I See  Page  36  | 

I Press  time  standings  of  can-  I 
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I Favorite  Star  Contest  are  ■ 
I given  in  a story  by  the  Favor-  1 
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■ page  36.  ■ 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii 

Not  up  to  the  Carey  standard.  Business 
fair. — Hugh  G.  Martin,  American  theatre, 
Columbus,  Ga. — General  patronage. 

KaJdaue  of  the  Secret  Service,  with 
Houdini. — This  seemed  to  please  the  ma- 
jority.— Hugh  G.  Martin,  American  theatre, 
Columbus,  Ga. — General  patronage. 

Mary  of  the  Movies,  with  a special  cast. 
— Not  a big  special,  but  a good  program 
picture,  interesting  from  start  to  finish. 
Print  in  good  shape.  Seven  reels. — P.  G. 
Held,  Sterling  theatre,  Fairmont,  Nep. 

Alimony,  with  Grace  Darmond. — We  have 
seen  worse  pictures,  but  this  has  no  draw- 
ing power.  Cast  unknown  to  patrons  of 
high-class  houses.  Ran  it  in  conjunction 
with  fashion  show  and  only  drew  fair  busi- 
ness.— John  W.  Hawkins',  Capitol  theatre. 
New  Bedford,  Mass. — General  patronage. 

Alimony,  with  Grace  Darmond.  — Very 
good  picture.  6,700  feet. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  Y. — Gen- 
eral patronage. 

Alimony,  with  Grace  Darmond. — This  was 
disappointing,  in  fact  the  worst  F.  B.  O. 


picture  we  have  played.  Seven  reels. — 
Mrs.  Frank  Paul,  Marvel  theatre,  Carlin- 
ville.  111. 

The  Snow  Shoe  Trail,  with  Jane  Novak. — 
Good  entertaining  picture.  Some  very  tense 
moments.  Beautiful  scenes.  Good  story. 
Film  dark  in  places.  Price  O.  K.  Six  reels. 
— 'H.  G.  Selk,  Selk  theatre,  Scotia,  Neb. — 
Small  town  patronage. 

The  Bourth  Musketeer,  with  Johnnie 
Walker. — We  thought  this  was  to  be-  a 
roar  of  laughter  all  the  way  through,  but 
it  is  not.  Should  be  classed  as  a comedy 
drama.  Did  not  draw  well  for  us,  but 
pleased  a large  percentage  of  those  who 
came.  It  is  worth  booking.  Six  reels. — 
C.  E.  Hopkins,  The  Hopkins  theatre.  Cotter, 
Ark. — Small  town  patronage. 

Crashin’  Through,  with  Harry  Carey. — 
Pretty  fair  Western,  but  a lot  of  dark 
scenes.  Some  good  action,  but  continuity 
not  very  good.  However,  it  will  please 
Western  fans,  especially  Harry  Carey  fans, 
if  they  are  not  too  exacting. — H.  G.  Selk, 
Selk  theatre,  Scctia,  Neb. — Small  town  pat- 
ronage. 

The  Bair  Cheat,  with  Dorothy  Mackaill. — 
A good  picture  that  reached  here  in  good 
condition.  Can  be  bought  right.  Six  reels. 
— E.  A.  Armistead,  Lyric  theatre,  Easley, 
S.  C. 

Divorce,  with  Jane  Novak. — Drew  a fair 
house  and  pleased  just  about  all.  Would 
advise  any  of  you  to  run  it.  Six  reels. — 
C.  E.  Hopkins,  The  Hopkins'  theatre.  Cotter, 
Ark. — Small  town  patronage. 

Can  a Woman  Bove  Twice?  with  Ethel 
Clayton. — A pleasing  program  picture  that 
will  please  them  all. — Paul  B.  Hoffman, 
Legion  theatre,  Holyrood,  Kan. — Small 
town  patronage. 

The  Hardest  Way,  with  a special  cast. — 
A fill-in  which  pleased  00  per  cent.  Would 
sure  be  in  “The  Hardest  Way”  myself  if 
I had  to  use  stuff  such  as  this  foreign  pic- 
ture. F.  B.  O.  sure  do  hand  you  some  rot- 
ten ones  every  now  and  then.  Six  reels'. — 
W.  A.  Clark,  Jr.,  Castle  theatre,  Havana, 
111. — General  patronage. 

Human  Wreckage,  with  Mrs.  Wallace  Reid. 
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“Herald  Only”  Glut 

"Because  the  ‘Herald’  was  the  pioneer  in  this  field,  and  because 
•we  ^ will  have  a better  jottrnal  to  ■which  to  turn  for  guidance  if  ■we 
solidly  contribute  to  the  same  one,  fust  as  long  as  the  'Herald^ 
keeps  up  its  high  standard  of  service  I shall  ■write  solely  for  this 
magazine."- — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 


m ADAMS,  R.  W 19 

s ALLEN,  C 8 

m ALGUIRE,  Mrs.  C.  C 54 

m ANDERSON,  C.  V 116 

m ANDERSON,  J.  A 143 

m ANDERSON,  R.  L 85 

a ANDRESEN,  J.  W 104 

■ ANGELL,  H.  H 130 

= ARMENTROUT,  R 72 

B ARMISTEAD,  E.  A 66 

a ASHWORTH  & BARTELS,  . . .180 

m BABIN,  M.  J 7 

m BAILEY,  J 159 

m BARBER,  C.  E 87 

m BARTLETT  & SON,  C.  W 103 

a BAYS,  E.  C 170 

a BELL,  Mrs.  L 22 

m BERGER,  S.  A 37 

s BICKEL,  J.  C 108 

m BIERWIRTH,  H.  C 62 

H BILLS,  C.  H 88 

a BINIONS,  H.  H 133 

a BODWELL,  M.  F 141 

a BOLLMAN,  V.  G 9 

m BRENNER,  W.  H 10 

H BROADUS,  J.  N 177 

m BROWN,  C.  L 42 

a BROWNE,  F.  L 39 

a BURSON,  L.  A 158 

a BYERLY,  C.  M 43 

a BYERLY,  S.  L 30 

a BYRNE,  E.  E 147 

a CAIRNS,  J 23 

a CARTER,  Mrs.  L.  M 55 

a CAUSEY,  H 70 

a CLARK.  W.  M 105 

a COLLINS,  E.  N 101 

a CRAIG,  W.  E 152 

a CREAL,  W.  H 4 

a CRONKHITE,  C.  C 89 

a CROSBY  & SCHWIERSKE  ...  44 

a DASPIT,  H 31 

a DeBAGGIO,  H 40 

a DeMORDANT,  P 76 

a DEYO,  L 174 

a DINSMORE  & SON 90 

a DOLWING,  R.  L 41 

a DURBIN,  P.  J 127 

a EAGAN,  H.  J 112 

a ELLIOTT,  E.  H 63 

a ENLOE,  J.  J 134 

a ESTEE,  P.  G 24 

a EULER,  J.  R 26 


FARNSWORTH,  R.  110 

FAYTLE,  M.  F 163 

FOSTER,  M.  P 73 

FOX,  Mr.  and  Mrs.  E 64 

GAILEY,  E.  E 94 

GAUDING,  H.  W 45 

GRAY,  L.  E..  . . 13S 

GREEN,  S 168 

GUERIN,  W.  R 82 

HARRIS,  F.  N 77 

HARRISON,  M 169 

HARTMAN,  C.  M 154 

HELD,  P.  -G 32 

HESS,  L.  S 95 

HICKMAN,  R.  W 83 

HILLYER,  M 137 

HILTON,  O.  A.  B 28 

HINDS,  F.  C 11 

HINDS,  W 173 

HOFFMAN,  P.  B 114 

HOPKINSON,  JR.,  F.  S 131 

HORN  & MORGAN 58 

HORNUNG,  A 56 

HUESTIS,  B.  E 106 

IHDE,  S.  G 46 

JENKINS,  J.  C 3 

JENSEN  BROS Ill 

JESSEE,  Mr.  and  Mrs.  T.  R. . . 47 

JOHNSON,  O.  W 78 

JUDGE  & WOOLSEY.. 164 

KENNEASTER,  J.  S 172 

KH ATTAR,  G SI 

KINGERY,  R.  H 123 

KOCH,  G.  H 165 

KOOKER,  D.  A 52 

KOOPMAN,  J 132 

KOTTAS,  E.  V ISO 

KRAUTH,  P 149 


KUDLACEK,  J.  J 67 

LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LOWELL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN,  C.  H 128 

LYNCH,  C.  H 71 

MacPHERSON,  O.  E 117 

MALPHURS,  C 178 

MARTIN,  H.  G 48 

McCORMICK,  B.  P 49 

MEECE  & HALE 121 

MENDENHALL,  C.  A 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

MILLER,  C.  E 166 

MILLER,  C.  R 14 

MILLER,  L.  A 145 

MILL  WARD,  V 102 

MOORE,  L.  R 74 

MOORE,  Mrs.  J.  W 25 

MOORE,  P 124 

MORGAN,  A.  M ..136 

MORRIS,  P.  E .126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON,  W.  H 50 

NEIS,  A.  R 125 

O’HARA,  F.  J 80 

OLLER,  L .139 

O’NEIL,  E.  J 109 

O’TOOLE,  A.  B 176 

PARKS,  O.  E 60 

PATRICK,  W.  D 97 

PEITZ,  P.  B 115 

PERRY.  F 156 

PFEIFFER,  R 113 

PFLUGER,  H.  H 171 


PHILLIPS,  D.  H 107  m 

PILLIOD,  L.  A 33  a 

PORTELL,  J.  G 69  m 

POWERS,  C.  H 20  a 

RAND,  P, 5 ■ 

REA,  G.  A 1 ■ 

REDISKE,  G.  F 34  B 

RESTIVO,  J 167  a 

REYNOLDS,  E.  J 91  m 

REYNOLDS,  J.  M 179  H 

RILEY,  R.  R 38  ■ 

RITTER,  G.  J. 75  M 

RIVA,  C.  A IS  a 

RODGERS,  F.  C 144  ■ 

ROSSER,  R.  P 161  a 

ROYSTER,  M 17S  ■ 

RYAN,  C.  H 57  H 

-SABIN,  F.  E 16  a 

SAMPLE,  F.  R 61  ■ 

SAUNDERS,  E 129  ■ 

SCHMIDT,  J.  W 92  ■ 

SELK,  H.  G..  138  m 

SILVER  & SON,  W.  H .120  ■ 

SIMPSON,  C.  H 1S7  a 

SITTON  & SON,  A.  P 151  m 

SMITH,  Mrs.  R.  B 142  ■ 

SPAINHOUR,  C.  A. 100  m 

STANTON,  M 27  B 

STARKEY,  G.  C 17  a 

STEEL.  A.  98  3 

STETTMUND,  H.  G. 6 3 

STEVENSON,  G.  160  ■ 

SUSZYCKI,  A.  A. . . 99  B 

SWARTOUT,  E.  W 35  g 

TALBERT,  J.  H 162  ■ 

THOMPSON,  H.  P 21  a 

TILLER.  J 29  3 

TOPE.  G.  W. 119  m 

TROYER,  0 81  B 

VAN  NOY,  H. 36  m 

VAN  STRATT,  W.  J..  118  3 

VAUGHAN,  G 53  B 

VEATCH,  A.  L. 65  m 

VETTER,  E.  H. 1S3  m 

WENGER,  R.  S.. 181  ■ 

WERNER,  A.  C 146  g 

WETZ,  J.  H 140  3 

WHARTON,  E.  L. 79  g 

WHITE,  D.  A 84  H 

WILLIAMS,  J.  M 93  ■ 

WILLIAMSON,  A.  E.. 1S5  m 

WINTERBOTTOM,  W 18  a 
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— A real  treat  to.  be  able  to  present  a 
picture  like  this  one.  It  certainly  carries 
an  excellent  moral  and  I had  many  com- 
pliments. People  came  to  see  this  who 
seldom  attend  picture  shows  and  they 
complimented  and  praised  the  picture.  I 
played  to  good  crowds  and  satisfied  them 
all.  Film  good.  Price  right.  Eight  reels. 
— H.  G.  Selk,  Selk  theatre,  Scotia,  Neb. — 
Small  town  patronage. 

Human  Wreckaga,  with  Mrs.  Wallace  Reid. 
— ’Very  good  story  of  dope.  Pleased  about 
90  per  cent.  One  of  the  best  drawing  earns 
of  the  year.  Should  be  played  at  regular 
prices  only.  P.  B.  O.  can  treat  you  right 
If  you  ask  them.  Eight  reels. — George 
Khattar,  Khattar  theatre,  Sydney,  N.  S., 
Can. 

First  National 

Fainted  People,  with  Colleen  Moore. — 
Colleen  is  back  as  a tomboy  in  this  one 
and  sure  does  put  it  over.  Picture  is  not 
a “Flaming  Youth”  by  any  means,  but  as 
a piece  of  entertainment  it’s  there.  Good 
business.  Seven  reels. — Frank  L.  Browne, 


Cabrillo  theatre,  San  Pedro,  Cal. — General 
patronage. 

IjlUes  of  the  Field,  with  Corinne  Griffith. 
— An  honestly  big  100  per  cent  production, 
if  there  was  ever  one.  Excellent  heart  in- 
terest and  comedy  makes  them  laugh  and 
cry.  We  were  among  the  first  in  this  sec- 
tion to  play  it  and  we  received  more  favor- 
able comments  on  it  than  any  other  picture 
this  season,  and  we  have  played  some  real 
ones.  And  those  who  thought  it  was  fine 
did  not  keep  it  a dark  secret  as  usual,  but 
told  it  to  everyone  and  it  became  the  talk 
of  the  town  while  it  was'  here.  They  are 
still  talking  about  it.  We  played  it  three 
days  and  one  matinee  to  better  than  ordi- 
nary business  and  made  a few  dollars  on  it, 
for  which  we  are  duly  thankful.  The  only 
thing  that  I would  say  in  the  spirit  of  con- 
structive criticism  is — it  is  too  long.  Book 
and  boost  it — it’s  there.  Nine  reels. — L.  P. 
Wolcott,  Grand  theatre,  Eldora,  la. — Small 
town  patronage. 

The  Galloping'  Fiah,  with  Louise  Fazenda. 
— A good  comedy-drama  with  a good  flood 
scene  and  some  action.  It  will  please  the 
majority.  Business  fair.  Six  reels.  — A. 


Powell,  Highland  theatre,  Guthrie,  Okla. — 
General  patronage. 

The  Galloping  Fish,  with  Louise  Fazenda. 
— Louise  Fazenda  does  some  vfery  good  act- 
ing in  this  picture,  although  she  is  better 
in  slapstick  comedies.  However,  very  good 
program  picture,  but  didn’t  draw  well.  Six 
reels.— A.  E.  Williamson,  Idlehour  theatre, 
Monrse,  Ga. 

Flowing  Gold,  with  Milton  Sills'. — A very 
good  picture — ■nothing  original.  I was  sur- 
prised that  so  few  came  to  see  it.  Fewer 
second  night.  Seven  reels. — R.  G.  Jordan, 
Hinsdale  theatre,  Hinsdale,  III. — Suburban 
patronage. 

The  Bad  Man,  with  Holbrook  Blinn. — Not 
much  of  a drawing  card  here,  although 
pleased  those  who  came  to  see  it.  Not 
Sunday. — A.  P.  Alfelt,  Liberty  theatre,  St. 
Louis,  Mich. — -Small  town  patronage. 

Her  Temporary  Hus'band.,  with  Owen 
Moore. — A right  good  light  comedy  offer- 
ing which  should  have  done  some  business, 
but  didn’t.  Guess  we  got  all  the  business 
for  the  next  three  months  when  we  played 
“Lilies  of  the  Field”  last  week.  Some 
towns  do  and  some  towns  don’t,  and  I have 
a sneaking  suspicion  this  one  doesn’t.  Book 
this,  it’s  good.  Seven  reels. — L.  P.  Wolcott, 
Grand  theatre,  Eldora,  la. — Small  town  pat- 
ronage. 

Her  Temporary  Hn.s'haad,  with  Owen 
Moore. — A comedy  riot  in  every  sense  of 
the  word.  Drew  big  business  and  pleased 
them  all.  Seven  reels. — Prank  L.  Browne, 
Cabrillo  theatre,  San  Pedro,  Cal. — General 
patronage. 

Foajola,  with  James  Kirkwood. — Good 
picture.  Held  up  fair  second  day.  Good 
scenes  and  acting.- — C.  R.  McHenry,  Rose- 
win  theatre,  Dallas,  Tex-.- — Neighborhood 
patronage. 

Black  Oxen,  with  Corinne  Griffith. — Good 
two  days.  Seven  reels. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  N.  Y. 

Black  Oxen,  with  Corinne  Griffith. — Just 
a good  picture,  sold  at  special  price.  It 
has  the  drawing  power  all  right,  but  it  does 
not  satisfy  as  it  should  for  the  money 
paid.  Eight  reels. — A.  A.  Suszyeki,  Majestic 
theatre,  Mauston,  Wis. — General  patronage. 

Fl.amiag'  ‘STo'atti,  with  Colleen  Moore. — ■ 
Didn’t  care  for  it  myself,  but  my  crowd  did. 
Second  day  good,  too.  Colleen  fine  in  it. 
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Tke  Contributor’s  Column 


I Believes  “HereJd”  Best — Joins  Club  g 

1 I am  enclosing  check  which  renews  my  subscription  to  Exhibitors  | 
I Herald,  and  I wish  to  be  placed  in  the  “Herald  Only”  Club,  as  I am  | 
J also  one  who  believes  that  the  Herald  is  the  best  paper  for  an  exhibitor,  | 
1 as  it  has  proved  to  be  a great  help  to  me  and  should  be  to  other  exhibitors.  | 
I • — J.  M.  Reynolds,  El  wood  Opera  House,  El  wood,  Xeb.  | 

I “Good  Pictures  and  Clean”  | 

■ ■ (Arriving  after  this  section  of  the  “Herald”  had  gone  to  press,  Mr.  Bartels’  | 

B letter  was  printed  in  part  in  last  week’s  issue,  page  45.  The  remainder  follows.  | 
I This  department  invites  contributors  to  compile  such  a list  of  pictures  as  is  g 
I suggested  in  these  pages  under  the  caption  mentioned.)  J 

1 It  is  impossible  for  us  to  review  all  pictures  and,  as  we  are  running  | 
I a house  in  a neighborhood  that  demands  clean  pictures,  we  suggest  that  1 
I a special  list  of  pictures  be  published  which  can  be  classed  as  “Good  Pic-  i 
I tures  and  Clean.”  Such  pictures  as  “Big  Brother,”  “Sporting  Youth,”  m 
1 “Boy  of  Mine”  and  “The  Purple  Highway”  are  pictures  which  the  ex-  | 
I hibitor.can  show  to  the  entire  family  without  fear  of  injuring  anybody’s  | 
I morals. — H.  O.  Bartels,  Ashworth  & Bartels,  Federal  theatre,  Denver,  | 
I Colo.  I 

I Quick,  Bill — the  Scissors!  1 

J Enter  my  name  in  the  “Herald  Only”  Club,  as  I only  send  reports  | 
I to  the  Herald,  and  am  a little  delinquent  at  that.  | 

I I especially  want  to  vote  in  the  Favorite  Star  Contest.  I never  | 
I thought  much  about  it  until,  a few  days  ago,  a brother  exhibitor,  W.  H.  | 
g Brenner,  got  all  excited  and  jumped  the  street  car  and  came  over  to  J 
I my  place  and  begged  me  to  vote  for  Louise  Fazenda.  I did  not  give  g 
J him  very  much  encouragement.  (He  made  me  promise  not  to  tell  his  E 
g wife,  and  I did,  but  Bill  always  reads  the  Herald  first,  so  he  can  tear  | 
g this  out.)  ■ 

I So  today  I sat  down  and  looked  the  bunch  over.  It  sure  is  a hard  | 
I job  to  pick  from  this  bunch.  I really  feel  sorry  for  Jenkins  and  his  1 
g Viola,  though,  for  I don’t  see  how  she  has  any  show  at  all.  There  is  1 
g Corinne  Griffith,  Claire  Windsor,  Madge  Bellamy,  Gladys  Walton,  Louise  ■ 
I Lorraine,  Doris  Kenyon.  I looked  so  long  I could  imagine  they  were  g 
B all  looking  at  me.  (My,  I’m  glad  it  was  only  their  pictures.)  Then  I 1 
I really  imagined  I could  see  Louise  Fazenda  wink.  Honest,  I did.  So  I ■ 
I took  another  look  and  I could  see  my  friend  Bill  really  had  an  eye  for  g 
I (^Continued  on  page  75)  | 
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So  is  Dexter.  Eight  reels. — C.  II.  McHenry, 
Rosewin  theatre,  Dallas,  Tex. — Neighbor- 
hood patronage. 

Planting  Youth,  with  Colleen  Moore. — The 
best  picture  of  the  flapper  type  yet 
screened.  Miss  Moore  as  the  exaggerated 
type  of  modern  girl  is  wonderful  to  look 
at.  I watched  it  six  times'  and  each  time 
liked  Miss  Moore  better.  Other  good  play- 
ers hold  up  the  story,  making  it  really 
worth  while  in  every  particular.  Big  busi- 
ness three  days. — Ben  L.  Morris,  Temple 
theatre,  Bellaire,  Ohio. 

The  Ueauest  Man  in  the  'World,  with  Bert 
Lytell. — -A  program  picture  only.  First  Na- 
tional rates  this  one  about  three  times  too 
high.  Not  worth  an  advance  in  price. 
Good  print.  Six  reels. — Russell  Armen- 
trout,  K.  P.  theatre,  Pittsfield,  111. 

The  Bad  Man,  with  Holbrook  Blinn. — 
They  all  liked  this  one.  Splendid  Saturday 
picture.  Plenty  of  comedy  in  it.  Seven 
reels. — C.  R.  McHenry,  Rosewin  theatre, 
Dallas,  Tex. — Neighborhood  patronage. 

The  Wanters,  with  Marie  Prevost. — -Not  a 
big  picture,  but  at  the  same  time  it  is 
fairly  good  entertainment.  Not  as  good 
as  John  Stahl’s  “Dangerous  Age.”  It  is 
a story  of  the  luxury  lovers.  Robert  Ellis 
in  supporitng  cast.  One  exciting  scene 
shows  Marie  Prevost  with  her  foot  caught 
in  a switch  in  the  path  of  an  oncoming 
train.  It  is  worked  out  very  good  for  a 
night  scene.  Seven  reels. — -Charles  H. 
Ryan,  Milford  theatre,  Chicago,  111. — Neigh- 
borhood patronage. 

The  righting  Blade,  with  Richard  Bar- 
thelmess. — Splendid  picture  that  did  not 
draw.  Pleased  all  who  came.  Nine  reels. — 
C.  R.  McHenry,  Rosewin  theatre,  Dallas, 
Tex. — Neighborhood  patronage. 

The  Scarlet  Bily,  with  Katherine  Mac- 
Donald.— Not  much  of  a picture.  She  lost 
her  one  admirer  in  the  late  President 
Woodrow  Wilson.  Six  reels. — Crosby 
Brothers,  Lily  theatre,  Buffalo,  N.  T. — 
Neighborhood  patronage. 

The  Bright  Shawl,  with  Richard  Bar- 
thelmess. — Good  picture,  but  did  not  draw 
like  it  should  at  the  price  paid.  Barthel- 
mess  good  one-day  bet  in  neighborhood 
houses.  Seven  reels. — C.  R.  McHenry,  Rose- 
win theatre,  Dallas,  Tex. — Neighborhood 
patronage. 

Ashes  of  Vengeance,  with  Norma  Tal- 
madge. — Very  good,  as  usual,  but  we  paid 
so  much  for  it  that  we  hardly  broke  even. 
Good  comments.  Eleven  reels.^ — A.  E.  Jen- 
kins, Community  theatre,  David  City,  Neb. 

Dnlcy,  with  Constance  Talmadge. — All 
you  wise  ones,  I was  afraid  but  I had 
promised  to  pay  so  much  I had  to  boost 
and  try  to  collect.  I made  a small  profit. 
It  is  a farce-comedy  and  they  all  liked  it. 
I advertised  it  as  such.  Seven  reels. — 
C.  R.  McHenry,  Rosewin  theatre,  Dallas, 
Tex. — Neighborhood  patronage. 

Kindred  of  the  Dust,  with  Miriam  Cooper. 
— One  of  the  best  ever  made.  Drew  fair 
house.  Pleased  about  the  same  as  “Pioneer 
Trails.”  100  per  cent.  This  is  a picture 
.you  can  boost  to  the  skies,  but  don’t  raise 
prices.  Eight  reels. — Geo.  Khattar,  Khat- 
tar’s  theatre,  Sydney,  N.  S.,  Can. 

Mighty  Bak’  a Bose,  with  a special  cast. 
— One  of  the  good  ones.  Pleased  all.  Used 
violin  and  piano.  Made  a fine  program. 
Fair  business. — C.  A.  Kelley,  Tex  theatre, 
Custer  City,  Okla.- — General  patronage. 

The  Huntress,  with  Colleen  Moore. — Can 
recommend  this  as  a good  clean  Western  or 
Indian  picture.  Good  for  any  day  of  the 
week.  Wonderful  scenery. — A.  F.  Alfelt, 
Liberty  theatre,  St.  Louis,  Mich. — Small 
town  patronage. 

The  Huntress,  with  Colleen  Moore. — 
Played  this'  one  ten  days  after  “Flaming 
Youth.”  Drew  well  and  was  pleasing  to 
90  per  cent.  Good  program  picture. — A.  E. 
Williamson,  Idlehour  theatre,  Monroe,  Ga. 

Bell  Boy  13,  with  Douglas  MacLean. — A 
real  snappy  picture  with  comic  situations 
throughout.  Doug  is  a good  one.  Five 
reels. — H.  W.  Mathers,  Morris  Run  theatre, 
Morris  Run,  Pa. — Mining  patronage. 

Wandering  Daughters,  with  a special  cast. 
— Oh,  Boy!  Very  good  lesson  for  girls  that 
are  not  satisfied  with  their  present  homes. 
Some  picture.  6,300  feet. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  N.  T. — General 
patronage. 

Slippy  McGee,  with  Colleen  Moore. — Just 
a program  picture,  without  much  appeal. 


Still  I had  some  very  favorable  comments 
and  everybody  was  satisfied.  Seven  reels. 
— A1  C.  Werner,  Royal  theatre,  Reading, 
Pa. 

Potash  and  Perlmutter,  with  a special 
cast. — Good  picture.  Very  well  liked  by 
our  patrons. — G.  Strasser  Sons,  Emblem 
theatre,  Buffalo,  N.  T. 

Sonny,  with  Richard  Barthelmess. — This 
is  a wonderful  picture.  Play  it  and  boost 


it.  Seven  reels. — H.  W.  Mathers,  Morris 
Run  theatre,  Morris  Run,  Pa. — Mining  pat- 
ronage. 

Penrod  and  Sam,  with  Ben  Alexander.— 
V^ery  fine  pciture.  Good  for  any  house. 
Should  please  all.  My  booking  got  rained 
out.  Worthy  of  special  effort.  Seven  reels. 
— C.  R.  McHenry,  Rosewin  theatre,  Dallas, 
Tex. — Neighborhood  patronage. 

Minnie,  a Marshall  Neilan  production. — ■ 


Released  April  20,  1924 — Booking 
Reservations  Now 
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IT’S  COMING!!!  To  Sweep  the  Nation 

EMORY  JOHNSON’S  Mighty  New  Motion  Picture 

THE  SPIRIT  OF  THE  U S jt 

^MARY  CARR'' Johnnie  Walker  FILM  POKING  OFFICES 


Very  good  program  picture. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  Y. — Gen- 
eral patronage. 

The  Eternal  Flame,  with  Norma  Tal- 
madge. — A mighty  fine  picture,  but  did  not 
do  any  business  on  it.  Can’t  understand 
why,  but  just  wouldn’t  come  in.  Received 
a print  on  this  with  much  of  it  cut  out, 
which  almost  ruined  the  picture.  It  is  get- 
ting so  that,  if  you  run  a picture  later 
than  two  or  thee  months  after  release  date, 
you  get  a poor  print.  Eight  reels. — J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. — 
General  patronage. 

The  Hottentot,  with  Douglas  MacLean. — 
Pleased  100  per  cent.  Average  attendance, 
town  of  600.  Will  go  over  fine  with  plenty 
of  advertising. — Charles  Garrett,  Oriental 
theatre,  El  Cano,  Cuba. — -Farmer  patronage. 

The  IXasquerader,  with  Guy  Bates  Post. — 
Was  afraid  of  this  one  but  it  pleased  90  per 
cent  of  my  people.  Eight  reels. — Dr.  J.  G. 
Ohlwein,  Royal  theatre,  New  Boston,  111. — 
Small  town  patronage. 

The  Wonderful  Thing,  with  Norma  Tal- 
madge. — A fine  picture.  Pleased  them  all 
for  two  nights  in  a small  town.  That’s  say- 
ing something.  Fine  cast  and  Norma  does 
wonderful  acting.  Should  please  any  kind 
of  a crowd.  This  is  the  first  good  word 
we  have  had  for  any  show  we  have  had  in 
a month.  Seven  reels. — E.  V.  Kottas,  Para- 
mount theatre,  Denton,  Mont. — Small  town 
patronage. 

The  Woman  He  Mairried,  with  Anita 
Stewart. — A better  than  program  picture. 
The  old  three-cornered  angle  worked  out 
with  a mystery  plot.  Good  clear  print  from 
Des  Moines  exchange.  Had  stock  company 


for  opposition  and  sure  cut  into  us.  Seven 
reels. — H.  H.  Binions,  Cozy  theatre,  Toledo, 
Ohio. — Small  town  and  country  patronage. 

Trouble  with  Jackie  Coogan. — This  pic- 
ture and  Buster  Keaton  in  “Pale  Face’’ 
packed  my  house  for  two  nights. — Dr.  J.  G. 
Ohlwein,  Royal  theatre.  New  Boston,  111. — ■ 
Small  town  patronage. 

Trouble,  with  Jackie  Coogan. — This  has 
been  a real  picture  and  Jackie’s  acting  is 
wonderful.  Unfortunately  we  received  a 
print  in  terrible  condition,  much  of  it  miss- 
ing and  continually  breaking.  The  ex- 
change, on  being  notified,  sent  us  a substi- 
tute for  our  second  night,  but  popular 
opinion  demanded  Jackie  and  our  operator 
had  to  spend  an  afternoon  patching  up  the 
film  and  got  it  through  with  less  trouble 
than  the  first  night.  Five  reels. — A.  R. 
Moore,  Foam  Lake  theatre.  Foam  Lake, 
Sask.,  Can. 

Circus  Days,  with  Jackie  Coogan. — Splen- 
did acting,  good  direction.  Lots  of  comedy 
in  it.  Personally  did  not  enjoy  as  much  as 
“Daddy,”  but  it  drew  even  better.  Boost 
and  collect. — C.  R.  McHenry,  Rosewin  the- 
atre, Dallas,  Tex. — Neighborhood  patron- 
age. 

Trilby,  with  Andree  Lafayette. — A good 
picture,  but  over  their  heads.  Pleased 
about  50  per  cent. — Bert  Silver,  Silver 
Family  theatre,  Greenville,  Mich. 

The  Isle  of  Dost  Ships,  with  Milton  Sills. 
— Very  good  entertainment,  but  a little  far 
fetched  in  places.  Eight  reels. — M.  Bailey, 
Strand  theatre,  Dryden,  Ont.,  Can. — Small 
town  patronage. 

The  Isle  of  Dost  Ships,  with  Milton  Sills. 
— Good.  About  the  best  we  had  in  a long 


time.  If  we  could  only  get  more  like  this. 
A pleasure  to  hear  the  patrons  tell  you  this 
was  a dandy.  Seven  reels. — George  J. 
Kress,  Hudson  theatre,  Rochester,  N.  T. — 
Neighborhood  patronage. 

Brawn  of  the  Horth,  with  Strongheart. — 
This  is  a wonderful  picture  and  gave-  as 
near  100  per  cent  satisfaction  as  is  possible. 
The  dog  is'  very  good  and  the  cast  satis- 
factory. Played  this  after  “Where  the 
North  Begins”  and  a number  told  me  they 
liked  that  the  better;  however,  all  ex- 
pressed their  pleasure  in  this.  Play  it  and 
advertise  it.  Will  make  money  for  you. 
Eight  reels. — C.  H.  Moulton,  Bijou  theatre. 
Beach,  N.  D.- — Small  town  patronage. 

Brawn  of  the  Horth,  with  Strongheart. — 
A wonderful  picture  to  those  who  liked  it. 
I figure  about  one  per  cent  liked  it.  Eight 
reels. — H.  W.  Mathers,  Morris  Run  theatre, 
Morris  Run,  Pa. — -Mining  patronage. 

A Man  of  Action,  with  Douglas  MacLean. 
— Sent  us  as  a substitute  for  “Trouble”  for 
our  second  night.  A fairly  good  crook 
drama  with  some  action  and  plenty  of 
comedy.  Six  reels. — A.  R.  Moore,  Foam 
Lake  theatre.  Foam  Lake,  Sask.,  Can. 

A Man  of  Action,  with  Douglas  MacLean. 
— We  saw  this  at  a neighboring  town  and  it 
is  a dandy.  A comedy  crook  story  that 
keeps  you  guessing.  Wish  we  could  run 
some  of  the  First  Nationals,  but  the  ex- 
changes are  so  far  away  and  they  require 
us  to  book  too  many  at  once,  and  our 
patronage  does  not  warrant  such  big  con- 
tracts, especially  when  cash  deposits  must 
be  made.  Five  reels. — Dinsmore  & Son, 
Majestic  theatre,  Weiner,  Ark. 

The  Primitive  Dover,  with  Constance  Tal- 
madge. — This  should  be  a better  picture 
than  what  it  is.  However,  some  told  me 
it  was  good.  I’d  say  average  program  pic- 
ture. Kind  of  semi-western  with  a little 
action.  Good  condition.  Six  reels. — H.  H. 
Binions,  Cozy  theatre,  Toledo,  la. — Small 
town  patronage. 

Sonny,  with  Richard  Bathelmess. — This 
is  a very  fine  picture  and  the  kind  of  story 
that  always  pleases.  Received  many  fa- 
vorable comments,  and  some  of  the  service 
men  thought  it  especially  good.  Seven 
reels. — C.  H.  Moulton,  Bijou  theatre,  Beach, 
N.  D. — Small  town  patronage. 

Fox 

A Man’s  Mate,  with  John  Gilbert. — A fair 
offering  with  some  very  excellent  Paris 
underworld  atmosphere  and  quite  remark- 
able fight  where  they  used  all  the  natural 
weapons  of  man  and  barroom  tables  and 
chairs  in  addition.  Renee  Adoree  is  quite 
well  cast  as  the  gamin  of  the  streets,  re- 
minding you  of  the  part  played  by  Dorothy 
Gish  in  “Hearts  of  the  World,”  but  without 
the  comedy.  Where  Gilbert  gets  across  this 
should  be  a good  bet,  but  he  doesn’t  draw 
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real  beauty,  and  I can  see  now  that  Louise  is  going  to  have  an  easy  con-  j 
test.  That  is,  if  every  exhibitor  puts  on  his  glasses  and  looks  them  over.  | 
Boys,  get  the  Herald  of  April  19,  sit  down  and  look  at  that  “Pic-  j 
torial  Section.”  Look  right  close  and  you  will  soon  see  why  to  vote  for  1 
the  winner,  Louise  Fazenda. — R.  S.  Wenger,  Victory  theatre.  Union  ■ 
City,  Ind.  p 

Malphurs,  Broadus,  Also  Join  | 

C.  MALPHURS,  Dreamland  theatre.  High  Springs,  Fla.,  and  J.  M.  | 
BROADUS,  Dixie  theatre,  Bay  Ninette,  Ala.,  also  joined  the  “Herald  | 
Only”  Club  this  week,  bringing  the  membership  to  181.  The  club  roster,  J 

brought  up  to  date,  is  published  on  the  second  page  of  this  department.  ■ 

Membership  cards  have  been  mailed  to  all  members.  M 

Of  Interest  to  Non-Contributors  | 

I was  reading  the  March  Box  Office  Record  today  when  the  mail  | 
man  brought  me  the  latest  Herald  and  took  me  away  from  it.  From  ■ 
the  number  of  inquiries  about  the  Record  printed  in  that  issue,  I guess  ■ 
I wasn’t  the  only  one  that  was  worrying  about  it,  but  I was  surprised  | 
when  I noticed  who  it  was  that  was  doing  most  of  the  inquiring.  Did  | 
you  notice,  fellows,  that  most  of  the  exhibitors  that  wrote  in  to  ask  1 
about  their  Record  are  exhibitors  whose  names  you  never  see  signed  to  | 
reports  ? How  come  ? | 

Course  it’s  plain  as  day  why  they  want  their  Record.  Especially  S 
this  one.  They’ve  been  reading  “What  the  Picture  Did  for  Me”  right  S 
along  and  they  knew  it  would  be  bigger  and  more  complete  than  any  of  g 
the  earlier  editions.  But  what  I can’t  understand  is  why  they  don’t  get  | 
in  the  game  and  help  to  make  it  bigger  and  better  still  by  sending  in  | 
reports  every  week  like  the  rest  of  us.  They  certainly  ought  to  be  willing  | 
to  do  that  much,  especially  as  the  Record  doesn’t  cost  them  anything,  and  ■ 
they  certainly  must  use  it  or  they  wouldn’t  write  for  it.  g 

Now  I don’t  know  anything  we  can  do  about  it,  except  to  put  the  ■ 
thing  up  to  them  squarely  and  ask  them  to  come  in.  If  they  don’t,  well,  B 
let’s  go  right  on  hitting  the  old  pill  on  the  nose  every  time  up  just  the  | 
same.  It’s  a contagious  habit  and  they’ll  get  it  sooner  or  later  sure  as  | 
shootin’. — George  Rea,  Colonial  theatre,  Washington  C.  H.,  O.  | 

ANNOUNCEMENT  | 

“Just  Between  Me  an’  You,”  a series  of  comments  upon  reports  as  B 

they  are  written,  by  a contributor  reader,  will  make  its  bow  next  week.  g 

Don’t  miss  it!  m 

“Oh  PhU!”  I 

Say,  whereinell  is  Phil  Rand?  g 

I have  not  seen  anything  from  him  for  three  or  four  months.  I B 
think  the  “Herald  Only”  Club  had  better  appoint  some  of  the  boys  to  go  1 

(Continued  on  page  77)  | 


for  me  here.  Five  reels. — L.  F.  Wolcott, 
Grand  theatre,  Elldora,  la. 

The  Net,  with  a special  cast. — A good  so- 
ciety drama  that  pleased  a big  crowd.  Print 
in  good  condition.  Seven  reels. — L.  Deyo, 
Mlers  theatre,  Schoharie,  N.  Y. — General 
patronage. 

Iiove  IDetters  with  Shirley  Mason. — A 
mighty  fine  little  picture.  Did  a bum  busi- 
ness; too  much  society  stuff.  This  picture 
will  please  the  ladies,  or  good  for  any 
house  that  runs  society  stuff.  But  no  pic- 
ture for  a Western  house,  as  they  won’t 
fall  for  it.  Five  reels. — William  Thacher, 
Royal  theatre,  Salina,  Kan. 

Cameo  Kirby,  with  John  Gilbert. — This 
is  a very  good  picture  but  you  cannot  get 
them  in  on  those  old-fashioned  plays.  Too 
much  gambling,  shooting  and  knifing.  Did 
not  draw  film  rental.  No  more  of  those  big 
lemons  for  me.  Seven  reels. — F.  J.  O’Hara, 
Community  theatre,  Ejlgin,  Neb. 

When  Odds  Are  Even,  with  William  Rus- 
sell.— Very  good  picture.  Five  reels. — G. 
Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. — General  patronage. 

Alias  the  Night  Wind,  with  William  Rus- 
sell.— Not  much  of  a picture.  Fair  pro- 
gram. Five  reels. — C.  R.  McHenry,  Rose- 
win  theatre,  Dallas,  Tex. — Nteighborhood 
patronage. 

Cupid’s  Fireman,  with  Charles  Jones. — 
A pleasing  little  picture.  Good  moral.  A 
picture  for  the  whole  family,  but  they  want 
Jones  in  Westerns.  We  can’t  get  them  in 
on  Jones  for  some  reason.  He  has  no  pull- 
ing power  at  my  house.  You  can  play  this 
one  up,  if  they  like  Jones;  It  will  please  all. 
Five  reels. — William  Thacher,  Royal  the- 
atre, Salina,  Kan. 

Times  Have  Changed,  with  William  Rus- 
sell.— Very  poor  program  picture.  Many 
got  up  and  left  before  the  show  was  out. 
It  may  get  you  by  with  a good  comedy, 
but  don’t  promise  them  too  much.  Played 
Fox  Sunshine  comedy,  “The  Three-Gun 
Man,”  in  connection  with  it.  This  was 
about  the  poorest  I ever  saw.  It  certainly 
wasn’t  to  be  laughed  at  Five  reels. — M. 
F.  Bodwell,  Paramount  theatre,  Wyoming, 
111. 

Times  Have  Changed,  with  William  Rus- 
sell.— Not  much  of  a story  and  Russell  not 
at  his  best  in  this.  Very  ordinary. — Ben 
L.  Morris,  Temple  theatre,  Bellaire,  Ohio. 

Hell’s  Hole,  with  Charles  Jones. — A dandy 
picture.  Pleased  a good  crowd. — L.  Deyo, 
Miers  theatre,  Schoharie,  N.  Y. — General 
patronage. 

Hell’s  Hole,  with  Charles  Jones. — This  is 
sure  a melodrama,  but  the  dream  ending 
sort  of  took  the  curse  off  and  gave  every- 
one a pleasant  feeling.  Pretty  well  done 
and  some  of  the  shots  beautiful.  Only  a 
good  program  picture.  Don’t  fall  for  any 
special  talk.  Film  in  excellent  condition. 
Six  reels. — C.  H.  Moulton,  Bijou  theatre. 
Beach,  N.  D. — Small  town  patronage. 

Hell’s  Hole,  with  Charles  Jones. — This 
picture  would  have  given  general  satisfac- 
tion only  for  the  ending,  which  shows'  it 
all  to  be  nothing  but  a dream.  These 
dream  productions  send  many  away  dis- 
gusted and  not  in  a frame  of  mind  to  the 
best  interests  of  the  exhibitor. — P.  R.  Mat- 
son,  Crystal  theatre,  Flandreau,  S.  D. — Gen- 
eral patronage. 

Just  Off  Broadway,  with  John  Gilbert. — 
For  a program  picture,  this  is  a good  crook 
picture,  but  we  can’t  get  them  in  on  such 
pictures.  They  will  not  fall  for  Gilbert. 
Six  reels. — William  Thacher,  Royal  tneatre, 
Salina,  Kan. 

Snowdrift,  with  Charles  Jones'. — An  extra 
good  Northern  picture.  Print  in  a very 
bad  condition.  Only  3,356  feet  in  it  when 
it  reached  me.  I can’t  see  why  they  send 
out  such  junk.  I had  a good  comedy  with 
it,  which  helped  to  put  it  over.  Five  reels. 
— E.  A.  Armistead,  Lyric  theatre,  Easley, 
S.  C. 

Tile  Bnster,  with  Dustin  Farnum. — While 
we  did  not  do  much  on  this,  we  know  it 
pleased,  as  some  of  our  patrons  told  us  so. 
Five  reels. — George  J.  Kress,  Hudson  the- 
atre, Rochester,  N.  Y. — Neighborhood  pat- 
ronage. 

The  Eleventh  Hour,  with  Charles  Jones 
and  Shirley  Mason.— A fifteen  episode  serial 
in  eight  reels.  Pleased  at  regular  admis- 
sion.— C.  M.  Hartman,  Liberty  theatre, 
Carnegie,  Okla. — Small  town  patronage. 

The  Eleventh  Hour,  with  Charles  Jones 


and  Shirley  Mason. — Where  they  like  action 
pictures  they  will  certainly  like  this  one, 
and  they  did  here.  Business  fair  enough. 
Tell  them  it’s  a thriller  from  the  word  go. 
Seven  reels. — A.  Powell,  Highland  theatre, 
Guthrie,  Okla. — General  patronage. 

The  Great  Night,  with  William  Russell. 
— A good  comedy-drama,  but  an  old  one. 
Five  reels. — E.  A.  Armistead,  Lyrif  the- 
atre, Easley,  S.  C. 

Silver  Winga,  with  Mary  Cjarr. — Just 


a fair  picture.  Very  disappointing  to  those 
who  have  seen  Mary  Carr  in  “Over  the 
Hill.”  If  you  have  shown  that  one,  don’t 
book  this.  Mary  Carr  is  the  whole  show, 
but  some  of  the  rest  of  the  cast  are  so  poor 
that  it  detracts  from  her  acting.  Nine 
reels. — E.  V.  Kottas,  Paramount  theatre, 
Denton,  Mont. — Small  town  patronage. 

The  New  Teacher,  with  Shirley  Mason. — > 
A fine  little  program  picture  with  a good 
little  star.  Five  reels. — J.  W.  Andresen, 
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Beats  his  four  former  pictures  all  to  smash 
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Rialto  theater,  Cozad,  Neb. — General  pat- 
ronage. A 

The  Gun  Fighter,  with  William  Farnum. 
—Very  good  Western.  Story  deals  with 
the  separating  of  a baby  from  its  mother 
to  another  woman  instead.  Then  the  action 
starts.  Six  reels. — Geo.  Khattar,  Khattar’s 
theatre.  Sydney,  N.  S.,  Can. 

Big  Ban,  with  a special  cast. — Very  good 
program  picture.  Better  drawing  card  than 
a Western  for  me.  Six  reels. — C.  R.  Mc- 
Henry, Rosewin  theatre,  Dallas,  Tex. — 
Neighborhood  patronage. 

Big  Dan,  with  Charles  Jones. — -Very 
good  program  picture.  Will  please  at  least 
80  per  cent,  but  why  not  put  him  where  he 
belongs,  in  Westerns?  Another  Jones  like 
this  and  we’re  cooked.  Six  reels. — Geo. 
Khattar,  Khattar’s  theatre,  Sydney,  N.  S., 
Can. 

The  Grail,  with  Dustin  Farnum. — This  is 
a fair  program  picture.  Dustin  only  made 
one  good  picture  this  season  and  that’s  “The 
Man  Who  Won.’’  Print  good.  Five  reels. — 
H.  M.  Retz,  Strand  theate.  Lament,  Iowa. — 
Small  town  patronage. 

St.  Blmo,  with  John  Gilbert. — In  our 
judgment,  an  awful  piece  of  junk.  Another 
flivver  from  the  Fox  factory.  Business 
wasn’t  quite  so  bad  as  the  picture,  but  it 
was  bad  enough.  Six  reels. — John  W. 
Hawkins,  State  theatre.  New  Bedford,  Mass. 
General  comment. 

The  Bone  Star  Banger,  with  Tom  Mix. — • 
Good  picture  and  drew  well,  above  an  aver- 
age for  Mix.  Five  reels. — C.  R.  McHenry, 
Rosewin  theatre,  Dallas,  Tex, — Neighbor- 
hood patronage. 

The  Bone  Star  Banger,  with  Tom  Mix. — 


Three  drawing  points  to  this:  author,  story, 
star.  Have  had  Mix  pictures  that  were  bet- 
ter, but  this  will  satisfy  the  majority. 
Six  reels.  Good. — D.  B,  Fitton,  Lyric  the- 
atre, Harrison,  Ark. — Small  town  patronage. 

The  Bone  Star  Banger,  with  Tom  Mix. — ■ 
Very  good.  One  of  Mix’s  best.  Action  and 
thrills  all  the  way  through.  This  is'  what 
they  call  a neat  Western.  Pleased  all  Mix’s 
fans. — Six  reels. — George  Khattar,  Khattar 
theatre,  Sydney,  N.  S.,  Can. 

The  Madness  of  Youth,  with  John  Gil- 
bert.— Not  the  kind  our  patrons  like,  and 
business  poor.  Five  reels. — George  J. 
Kress,  Hudson  theatre,  Rochester,  N.  Y. — 
Neighborhood  patronage. 

Stepping  Fast,  with  Tom  Mix. — Not  a 
Western,  but  you  Mix  fans  will  like  this 
one. — Dr.  J.  G.  Ohlwein,  Royal  theatre.  New 
Boston,  111. — Small  town  patronage. 

The  Face  on  the  Barroom  Floor,  with  H. 
B.  Walthall. — Print  in  a very  poor  condi- 
tion. So  rainy  it  spoiled  the  whole  picture. 
Six  reels. — G.  Strasser  Sons,  Emblem  the- 
atre, Buffalo,  N.  Y. — General  patronage. 

Just  Tony,  with  Tom  Mix. — A dandy 
Western.  Tony  received  more  praise  than 
Mix  and  he  deserved  it.  Six  reels. — C.  M. 
Hartman,  Liberty  theatre,  Carnegie,  Okla. 
— Small  town  patronage. 

The  'Village  Blacksmith,  with  a special 
cast. — A real  good  picture.  Not  quite 
enough  comedy  brought  in,  but  it  pleases. 
Name  draws  good.  Print  fine.  Eight  reels 
. — Mrs.  Prank  Paul,  Marvel  theatre,  Carlin- 
ville,  ^11. 

The  Town  That  Forgot  God,  with  a spe- 
cial cast. — A real  special.  Flood  scenes  real 


good. — L.  Deyo,  Miers  theatre,  Schoharie. 
N.  Y — Genera.l  patronage. 

Honor  First,  with  Jack  Gilbert. — Good 
program  picture.  Drew  fairly  well.  Six 
reels. — C.  R.  McHenry,  Rosewin  theatre, 
Dallas,  Tex. — Neighborhood  patronage. 

The  Bast  Trail,  with  a special  cast. — 
Good  Western,  which  pleased,  to  fine  busi- 
ness two  nights.  Seven  reels. — M.  Bailey, 
Strand  theatre,  Dryden,  Ont.,  Can. — Small 
town  patronage. 

Mixed  Faces,  with  William  Russell. — A 
splendid  program  picture. — Bert  Silver,  Sil- 
ver Family  theatre,  Greenville,  Mich. 

Three  Jumps  Ahead,  with  - Tom  Mix. — 
Mix  takes  a lot  of  chances  in  this  picture 
and  surely  pulls  several  daredevil  stunts. 
These  are  very  thrilling  and  hold  your 
patrons’  interest,  but  after  the  show  is  over 
they  look  back  and  wonder  just  where  the 
entertainment  value  of  the  picture  was. 
However,  Mix  will  draw  out  some  patrons 
who  otherwise  do  not  generally  attend. 
It  is  a peculiar  thing,  but'  nevertheless  a 
fact,  that  two  of  our  patrons  thoroughly 
enjoyed  this  picture,  and  yet  only  a few 
nights  before  they  walked  out  on  “Smilin’ 
Through.’’  Can  you  hogtie  that?  Five 
reels. — Horn  & Morgan,  Star  theatre.  Hay 
Springs,  Neb. — Small  town  patronage. 

Skid  Froof,  with  Charles  Jones. — This  is 
a fast  moving,  clean  picture,  with  Jones 
on  wheels,  and  is  not  a Western.  The  race 
is  a creacker  jack  and  I had  very  many 
favorable  comments  by  my  men  patrons. 
Anyone  that  likes  automobile  races  will 
certainly  like  this  one.  There  is  some 
comedy  but  not  much.  It  is  a good  pro- 
gram picture.  Six  reels. — H.  J.  Eagan, 
American  theatre,  Wautoma,  Wis. — Small 
town  patronage. 

Skid  Proof,  with  Charles  Jones. — Some 
picture.  Pleased  100  per  cent.  Play  it  by 
all  means.  Six  reels. — Dr.  J.  G.  Ohlwein, 
Royal  theatre.  New  Boston,  111. — Small 
town  patronage. 

Goldwyn  Cosmopolitan 

Wild  Oranges,  with  Virginia  Valli. — As 
good  a Goldwyn  as  I have  played  for  satis- 
faction. It  has  thrills  surplus.  Comedy, 
action,  in  fact  everything  worth  while.  Sure 
moves  fast,  and  that’s  what  the  most  of 
them  want.  Seven  reels. — A.  A.  Suszycki, 
Majestic  theatre,  Mauston,  Wis.- — General 
patronage. 

Six  Days,  with  Corinne  Griffith. — A 
mighty  good  picture.  Corinne  Griffith  does 
some  wonderful  acting.  Picture  is  differ- 
ent from  what  your  patrons  expect,  unless 
they  have  read  the  book.  Nine  reels. — 'D.-  E. 
Fitton,  Lyric  theatre,  Harrison,  Ark. — Small 
town  patronage. 

Six  Bays,  with  Corinne  Griffith. — Nine 
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I out  and  interview  Miss  Viola  Dana  and  see  what  she  has  done  with  him.  J 
I I am  afraid  that  after  he  saw  his  picture  with  that  of  Viola  he  must  a’  1 
1 went  plum  loco.  m 

I I feel  that  we  should  get  busy  at  once  and  elect  some  of  the  boys  ■ 
I to  go  hunt  him  up,  and  I do  not  know  of  anyone  who  would  be  more  B 

■ willing  than  Grandpa  Jenkins.  To  tell  you  the  truth,  I believe  it  would  1 

I be  good  horse  sense  to  send  a bodyguard  with  him,  as  (keep  this  quiet)  1 
1 he  is  a little  doty  about  Viola.  | 

I What  is  the  matter  with  Phil  ? — F.  J.  O’Hara,  Community  theatre,  J 
I Elgin,  Neb.  I 

J Takes  Seven — Likes  “Herald”  Best  | 

I Exhibitors  Herald  is  the  only  real  Herald.  I enjoy  it  the  best  of  H 
I all  seven  I take. — H.  J.  Ludke,  Ludke  theatre,  St.  Peter,  Minn.  ■ 

I Analyzes  Product  I 

a Have  used  a number  of  Vjtagraph’s  newer  features  and  the  following  are  1 
I worthy  of  a showing  in  any  house:  “Masters  of  Men,”  “The  Midnight  Alarm,”  1 
s “Pioneer  Trails”  and  “On  the  Banks  of  the  Wabash.”  These  features  are  not  m 
a what  I call  big  specials  but  are  better  than  program  features  and  I consider  a B 
I safe  buy  for  any  exhibitor.  “Loyal  Lives”  not  quite  so  good  as  the  above  H 
M mentioned.  m 

g First  National’s  “What  a Wife  Learned”  pleased  all.  “Mighty  Lak’  A g 
g Rose”  is  another  good  one.  “Scars  of  Jealousy”  will  surely  please.  These  pic-  B 
B tures  are  a little  old  but  prints  sent  me  were  in  good  condition.  They  are  bet-  g 
B ter  than  some  of  the  newer  ones.  You  can  buy  them  right.  Try  them.  g 

g “Flesh  and  Blood”  will  please  the  followers  of  Lon  Chaney.  I call  it  good.  B 
B I bought  the  following  program  pictures  to  run  with  serial  program  and  H 
g they  pleased:  “The  Sheriff  of  Sun  Dog,”  “The  Able  Minded  Lady”  and  “Wolf’s  B 
B Fangs.”— W.  O.  Doyle,  Capitol  theatre,  Huntsville,  Mo.  g 
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reels  of  trash.  About  three  reels  of  grue- 
some, serialesque  wandering  through 
trenches,  falling  into  caverns  and  unknown 
waters.  Nine  reels,  think  of  it,  nine  reels 
of  such  stuff,  and  labeled  special.  No  one 
liked  it,  but  many  reported  adversely.  Nine 
reels. — R.  G.  Jordan,  Hinsdale  theatre, 
Hinsdale,  111. — Suburban  patronage. 

Three  Wise  Fools,  with  a special  cast. — 
A picture  to  be  proud  of.  Used  Saturday 
and  everyone  liked  it  through  and  through. 
Seven  reels. — R.  G.  Jordan,  Hinsdale  the- 
atre, Hinsdale,  111. — Suburban  patronage. 

Xiittle  Old  New  York,  with  Marion  Davies. 
— A 100  per  cent  picture.  Patrons  enjoyed 
all  of  it.  Drew  a few  extra.  Print  in  good 
shape.  Eleven  reels. — W.  T.  Waugh,  Em- 
press theatre,  Grundy  Center,  la. — Small 
town  patronage. 

kittle  Old  New  York,  with  Marion  Davies. 
— Very  fine  production.  Pleased  nearly  all. 
Starts  slow,  and  some  of  your  audience  will 
get  restless  for  a few  reels.  Some  may 
even  walk  out,  but  if  they  stay  they  will  be 
well  rewarded.  Drew  well  in  spite  of  three 
days  bad  weather  and  terrible  roads.  We 
have  not  always  agreed  with  the  exhibitors 
who  howl  at  any  show  that  is'  longer  than 
six  reels,  but  this  one.  In  our  opinion,  could 
have  been  improved  by  taking  off  a few 
thousand  feet.  Marion  Davies  is  certainly 
wonderful  in  this.  We  are  sure  that  she 
has  earned  the  title,  “Queen  of  the  Movies,” 
and  the  crown.  Seems  to  us  that  some  of 
these  wild-eyed  exhihs  who  are  soliciting 
votes  for  their  near-stars  had  better  take 
another  look.  There  aren’t  many  in  Marion’s 
class;  in  fact,  if  there  are  any,  we  haven’t 
seen  them.  Ten  reels. — Sun  theatre,  Goth- 
enburg, Neb. — General  patronage. 

Name  the  Man,  with  Conral  Nagel. — 
Good  direction  by  Victor  Seastrom  puts  this 
picture  in  the  class  of  best  photoplays  of 
the  year.  For  adult  patronage.  A human 
story  where  people  sin  and  suffer.  I could 
hear  a pin  drop  in  our  auditorium  during 
the  unreeling  of  this  Hall  Caine  master- 
piece. You  can  safely  recommend  this  pic- 
ture to  your  clientele.  Eight  reels. — Chas. 
H.  Ryan,  Milford  theatre,  Chicago,  111. — 
Neighborhood  patronage. 

In  the  Falace  of  the  King,  with  a special 
cast. — An  elaborate  spectacle  but  a poor 
drawing  card.  Why  do  they  keep  on  spend- 
ing money  on  this  costume  stuff?  Our  peo- 
ple don’t  come  to  see  it,  no  matter  how 
good  it  is.  This  one  drags  badly.  Business 
ligh.t  for  four  days'. — John  W.  Hawkins, 
State  theatre.  New  Bedford,  Mass. — General 
patronage. 

Bed  Idghts,  with  Marie  Prevost. — Oh, 
Boy,  they  are  still  talking  about  this  one. 
Enough  thrills  to  please  the  most  hardened 
serial  fans.  Holds'  interest  until  final  fade- 
out.  It  pleased  a Saturday  night  crowd. 
Seven  reels.- — W.  T.  Waugh,  Empress  the- 
atre, Grundy  Center,  la. — Small  town  pat- 
ronage. 

The  Steadfast  Heart,  with  a special  cast. 
— First  part,  while  kid  stuff  tolerably  good. 
Afterward,  when  grown  up,  rather  tedious 
and  hardly  worth  while. — G.  J.  Ritter, 
Regent  theatre,  Bogota,  N.  J. — Family  pat- 
ronage. 

The  Steadfast  Heart,  with  a special  cast. 
— Good  picture. — G.  Strasser  Sons,  Emblem 
theatre,  Buffalo,  N.  T. 

The  Day  of  Faith,  with  a special  cast. — 
Tickled  to  death  that  we  used  it  only  for 
one  day.  Only  a fair  program  picture. — 
G.  Strasser  Sons,  Emblem  theatre,  Buf- 
falo, N.  T. 

Dost  and  Found,  with  House  Peters. — 
Pair  South  Sea  picture.  Nothing  to  it. 
Pleased  only  as  a program.  Don’t  advertise 
too  big  or  you’ll  get  the  knocks.  Pleased 
our  audience  about  60  per  cent.  Seven 
reels. — George  Khattar,  Khattar  theatre, 
Sydney,  N.  S.,  Can. 

The  Green  Goddess,  with  George  Arliss. — 
Very  good  picture,  but  the  people  are  sick 
of  costume  plays.  9,100  feet. — G.  Strasser 
Sons,  Ehnblem  theatre,  Buffalo,  N.  Y. — Gen- 
eral patronage. 

'When  Bomance  Bides,  with  a special  cast. 
— Good  Western  picture  with  suspense,  ac- 
tion, scenery,  and  an  excellent  horse  race. 
However,  the  ending  is  very  peculiar. 
Leaves  a sort  of  disappointment  with  your 
patrons.  Prom  story,  “Wildfire,”  by  Zane 
Grey,  and  it  did  excellent  business  for  me. 
Patrons  who  had  read  the  story  said  only 
half  of  book  was  filmed.  Price  right.  Film 


fair.  Six  reels. — H.  G.  Selk,  Selk  theatre, 
Scotia,  Neb. — Small  town  patronage.  " 

The  Spoilers,  with  Anna  Q.  Nilsson. — A 
dandy  audience  show — no  question  about  it. 
A good  story  well  acted,  action,  suspense, 
punch,  and  it  brought  them  in.  When  a 
show  does  that,  what  more  can  you  ask? — 
A1  C.  Werner,  Royal  theatre,  Reading,  Pa. 

The  Spoilers,  with  Milton  Sills. — Played 
the  old  version  nine  years  ago,  and  again 
four  years  ago,  and  just  played  the  new 
version,  and  everyone  said  it  was  as  good 
as  the  old  one.  Had  a good  house  every 
time  I used  this  picture. — Dr.  J.  G.  Ohl- 
wein.  Royal  theatre.  New  Boston,  111. — 
Small  town  patronage. 


Neilan  production. — Good  program  picture. 
Seven  reels. — G.  Strasser  Sons,  Emblem 
theatre,  Buffalo,  N.  Y. 

A Blind  Bargain,  with  Lon  Chaney. — 
Adverse  criticisms  scared  us.  After  the 
show  was  over  we  did  not  know  whether 
we  had  been  hoodwinked  or  not.  Some 
thought  it  was  fine;  some  didn’t  stay  for 
the  finish.  Draw  your  own  conclusions. 
Six  reels. — Horn  & Morgan,  Star  theatre. 
Hay  Springs,  Neb. — Small  town  patronage. 

A Blind  Bargain,  with  Lon  Chaney. — 
Fine  program  picture. — Bert  Silver,  Silver 
Family  theatre,  Greenville,  Mich. 
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— Extra  good  picture.  Pleased  well.  But 
reels  were  in  bad  shape.  That  spoils  the 
best  of  pictures.  Five  reels.  — Crosby 
Brothers,  Lily  theatre,  Buffalo,  N.  Y. — 
Neighborhood  patronage. 

The  Iiast  Moment,  with  Doris  Kenyon. — - 
Several  told  me  it  was  a good  show,  and 
everybody  seemed  pleased  with  it.  Fair 
program  picture. — A1  C.  Werner,  Royal  the- 
atre, Reading,  Pa. 

Yellow  Men  and  Gold,  with  Richard  Dix 
and  Helene  Chadwick. — You  small  town 
men  who  haven’t  played  this  are  passing 
up  a dandy.  Pine  story,  excellent  cast, 
plenty  of  action  and  some  very  fine  scenery. 
Story  of  buried  treasure,  holds  interest 
from  first  reel  through  entire  picture.  Film 
excellent:  price  O.  K.  for  small  town.  Five 
reels. — H.  G.  Selk,  Selk  theatre,  Scotia, 
Neb. — Small  town  patronage. 

Hodkinson 

His  Darker  Self,  with  Lloyd  Hamilton. — 
Absolutely  rotten.  No  wonder  A1  Jolson 
.lumped  the  job.  After  viewing  it  at  the 
matinee  I immediately  got  another  picture 
for  the  night  show.  If  you  have  been  un- 
fortunate enough  to  have  it  bought,  put  it 
on  a double  program  and  feature  the  other 
picture.  Five  reels. — Mrs.  Frank  Paul, 
Marvel  theatre,  Carlinville,  111. 

The  Old  Tool,  with  a special  cast. — ^Good. 
Went  a little  better  than  the  average  pro- 
gram picture.  It’s  something  different. 
We  run  a Western  house  and  this  went 
good  for  a change.  Don’t  pay  too  much  for 
this.  Business  fair.  Ran  two  days.  Six 


reels. — William  Thacher,  Royal  theatre. 
Salina,  Kan. 

Second  ZTddle,  with  Glenn  Hunter. — Pair 
and  pleased  a 50  per  cent  audience.  Six 
reels. — George  J.  Kress,  Hudson  theatre, 
Rochester,  N.  Y. — Neighborhood  patronage. 

Dollar  Devils,  with  Eva  Novak. — This  is 
a first-class  picture.  Real  good  entertain- 
ment. Old  Joseph  Dowling  does  some  fine 
acting.  The  cast  is  good.  Don’t  be  afraid 
of  this  one.  A lot  of  comedy  in  this.  Seven 
reels'. — P.  J.  O’Hara,  Community  theatre, 
Elgin,  Neb. 

Michael  O’Halloran,  with  a special  cast. 
— A very  good  story  and  a mighty  pleasing 
picture.  It  made  a fine  Sunday  show.  Many 
favorable  comments  on  this.  Seven  reels. — 
B.  C.  Brown,  Temple  theatre,  Viroqua,  Wis. 

Married  People,  with  Mabel  Ballin. — This 
feature  came  here  unheralded  and  unknown, 
as  a substitute,  and  made  a very  favorable 
impression  on  the  patrons  and  manage- 
ment alike,  if  not  on  the  box  office.  There 
is  a good  heart  interest  theme,  pleasingly 
brought  out,  good  photography  and  some 
intense  dramatic  situations,  altogether  a 
very  likeable  offering.  Six  reels. — A.  R. 
Moore,  Foam  Lake  theatre.  Foam  Lake, 
Sask.,  Can. — Local  patronage. 

The  Kingdom  ’Within,  with  Gaston  Glass. 
— Pretty  old  and  not  so  good.  Seven  reels. 
— C.  H.  Moulton.  Bijou  theatre.  Beach,  N 
Dak. — Small  town  patronage. 

The  Mark  of  the  Beast,  with  a special 
cast. — A well  directed  picture  but  the  story 
is  not  pleasing.  If  you  please  50  per  cent 


it  will  be  better  than  I did.  Six  reels. — ■ 
B.  C.  Brown,  Temple  theatre,  "Viroqua,  Wis. 

Just  Xiike  a Woman,  with  a special  cast. 
— Very  good  program  picture.  Drew  well 
and  pleased.  Five  reels. — C.  R.  McHenry, 
Rosewin  theatre,  Dallas',  Tex. — Neighbor- 
hood patronage. 

Slim  Shoulders,  with  Irene  Castle. — Fair 
program  picture  with  some  beautiful  Flor- 
ida scenery.  Our  print  was  not  in  good 
condition.  First  reel,  especially,  very 
“rainy.”  Interiors  very  dark  and  neces- 
sary to  have  an  extra  good  light  to  bring 
out  features  in  interior  scenes.  When  Mrs. 
Castle  dances  they  turn  out  the  lights'. 
Why,  the  director  only  knows.  Poor  light- 
ing effects  spoil  this  scene  'entirely.  Six 
reels. — A.  R.  Moore,  Foam  Lake  theatre. 
Foam  Lake,  Sask.,  Can. — Local  patronage. 

Slim  Shoulders,  with  Irene  Castle. — This 
star  in  fair  program  picture  that  will 
please.  Fair  story  with  good  plot.  An  ele- 
gant cast.  Six  reels. — W.  A.  Clark,  Jr., 
Castle  theatre,  Havana,  111. — General  pat- 
ronage. 

The  Headless  Horseman,  with  Will 
Rogers. — Poor  and  disappointed  a small 
audience.  Seven  reels. — George  J.  Kress, 
Hudson  theatre,  Rochester,  N.  Y. — Neigh- 
borhood patronage. 

Metro 

A Boy  of  Flanders,  -w’ith  Jackie  Coogan. 
— A mighty  fine  picture.  Prom  acting 
standpoint  it  is  Jackie’s  best.  He  has  been 
in  others'  that  had  better  drawing  power. 
It  will  please  all  who  see  it.  Seven  reels, 
in  good  condition. — D.  E.  Fitton,  Lyric  the- 
atre, Harrison,  Ark. — Small  town  patron- 
age. 

The  Fool’s  Awakening,  with  a special 
cast. — Business  slow,  although  the  picture 
was  there  for  a high-class  theatre.  Well 
made  and  well  acted.  This  picture  has  a 
real  all-star  cast.  Six  reels'. — F.  K.  Eld- 
ridge,  Andersen’s  Mattapan  theatre,  Mat- 
tapan.  Mass. 

Thy  Name  Is  Woman,  with  Barbara  La 
Marr. — A drab  sort  of  a picture  all  the 
way.  Looks  silly  to  see  as  large  a woman 
as  Miss  LaMarr  calling  Ramon  Navarro 
her  “great  big  soldier  boy,”  when  he  is  the 
smaller  of  the  two.  The  “emoting”  stuff 
is  overdone,  as  is  the  attempt  to  show 
physical  charms.  Story  is  well  acted,  but 
has  no  costuming  or  settings  that  make  it 
worth  mentioning. — Ben  L.  Morris,  Elk 
Grand  theatre,  Bellaire,  Ohio. 

Our  Hospitality,  with  Buster  Keaton. — 
Personally  I enjoyed  watching  this  picture, 
as  it  was’  a comedy-drama  of  that  different 
sort  that  I have  not  been  accustomed  to 
viewing.  But  my  patrons  did  not  all  agree 
with  me.  Some  of  them  could  not  see  the 
humor  in  the  antics  of  the  “Frozen  Faced” 
comedian.  The  train,  of  the  year  1830.  is 
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A spectacular  moment  from  “Yolanda,”  the  Cosmopolitan 
production  featuring  Marion  Davies. 


Another  scene  from  “Yolanda,”  produced  by  Cosmopolitan  and 
featuring  Marion  Davies. 


an  episode  that  is  worth  watching,  if  for 
nothing  else  in  the  picture.  Buster  Keaton’s 
family  support  him  ably.  In  my  estimation 
this  picture  is  as  good  as  “Three  Ages”  was 
bad.  Seven  reels. — Charles  H.  Ryan,  Mil- 
ford theatre,  Chicago,  111. — Neighborhood 
patronage. 

Pleasure  Uad,  with  Mary  Alden. — Pic- 
ture is  very  true  to  life,  but  did  not  prove 
to  be  a good  box  office  attraction.  Same 
old  story  that  has  been  filmed  many  times. 
A good  sob  story.  Seven  and  one-half  reels. 
— Frank  L.  Stannard,  Liberty  theatre,  Long 
Beach,  Cal. — General  patronage. 

Pleasure  Mad,  with  Mary  Alden. — Posi- 
tively one  of  the  best  pictures  I have  ever 
had  the  pleasure  to  show.  Boost  it  and  you 
won’t  disappoint  your  audience. — T.  L.  Bar- 
nett, Finnis  theatre,  Jewett  City,  Conn. — ■ 
Neighborhood  patronage. 

Half-a-Dollar  Bill,  with  a special  cast. — 
Very  good  picture.  Pleased  90  per  cent. 
Plenty  of  action  for  the  fans  who  like  it. 
— R.  R.  McCrossen,  Weeksbury  theatre, 
Weeksbury,  Ky. — Small  town  patronage. 

The  Bagle’s  Peather,  with  a special  cast. 
— This  picture  worth  playing  in  any  the- 
atre.— Charles  Holtz,  Princess  theatre, 
Danforth,  Me. — Small  town  patronage. 

In  Search  of  a Thrill,  with  Viola  Dana. 
— Not  much  of  a picture.  Viola  is  no 
Apache  and  her  admirers  don’t  want  her  in 
such  a role.  Six  reels. — R.  G.  Jordan,  Hins- 
dale theatre,  Hinsdale,  111. — Suburban  pat- 
ronage. 

liove  in  the  Dark,  with  Viola  Dana. — - 
Pleased  most  of  them,  as  do  all  of  Viola 
Dana’s  pictures  here.  This  picture  is  a 
very  good  comedy-drama.  Six  reels. — R.  R. 
McCrossen,  Weeksbury  theatre,  Weeksbury, 
Ky. — Small  town  patronage. 

Dove  in  the  Dark,  with  Viola  Dana. — 
Viola  makes  them  good  and  always  gets  a 
fair  crowd.  Five  reels. — George  J.  Kress, 
Hudson  theatre,  Rochester,  N.  T. — Neigh- 
borhood patronage. 

The  Eternal  Struggle,  with  Earle  Wil- 
liams.— Fine  Northern  picture,  lots  of  ac- 
tion and  seemed  to  please  my  patrons. 
Seven  reels. — Charles  Holtz,  Princess  the- 
atre, Danforth,  Me. — Small  town  patronage. 

The  Eive  Dollar  Baby,  with  Viola  Dana. 
— A good  comedy-drama.  This  should 
please  anyone.  Six  reels. — E.  A.  Armistead, 
Lyric  theatre,  Easley,  S.  C. 

Her  Fatal  UXillions,  with  Viola  Dana. — 
This  play  certainly  delives  the  goods.  We 
think  that  it  will  please  any  crowd.  Good 
plot  and  plenty  of  good  comedy.  The 
only  thing  about  it  that  we  can  criticise  is 
the  title.  Six  reels.— Elmac  theatre.  Maple 
Rapids,  Mich. — Small  town  patronage. 

The  Greater  Claim,  with  Alice  Lake. — A 
picture  worth  playing.  Six  reels. — Charles 
Holtz,  Princess  theatre,  Danforth,  Me. — 
Small  town  patronage. 

Jazzmauia,  with  Mae  Murray. — Pell  flat. 
— G Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  T. — General  patronage. 

Three  Ages,  with  Buster  Keaton. — A 


crazy  sort  of  conglomeration  that  evidently 
suited  my  crowd,  for  they  kept  laughing 
and  staying.  Seven  reels. — C.  R.  McHenry, 
Rosewin  theatre,  Dallas,  Tex. — Neighbor- 
hood patronage. 

Three  Ages,  with  Buster  Keaton. — What 
a lemon!  Buster  had  better  back  to  two- 
reel  stuff  or  he  will  be  a dead  number. — 
T.  L.  Barnett,  Finnis  theatre,  Jewett  City, 
Conn. — Neighborhood  patronage. 

Rouged  Dips,  with  Viola  Dana. — Gradu- 
ally making  this  star  a good  bet.  By  giv- 
ing her  pictures  a chance,  on  Saturdays 
and  holidays',  she  is  proving  a sure  safe 
bet.  People  are  always  sure  to  see  enter- 
tainment in  her  pictures.  Six  reels. — P.  W. 
McManus,  Barnes  theatre,  Fillmore,  Cal. — 
Small  town  patronage. 

June  Madness,  with  Viola  Dana. — Very 
good  comedy-drama  picture  that  seemed  to 
please. — Ben  L.  Morris,  Elk  Grand  theatre, 
Bellaire,  Ohio. 

Strangers  of  the  Night,  with  a special 
cast. — Very  good  picture  that  drew  better 
than  I expected.  Made  some  small  profit 
on  it.  Nine  reels. — C.  R.  McHenry,  Rose- 
win  theatre,  Dallas,  Tex. — Neighborhood 
patronage. 

A Noise  in  New'boro,  with  Viola  Dana. — 
Good  picture.  Good  print.  5,300  feet. — G. 
Strasser  Sons,  Emblem  theatre,  Buffalo, 

N.  Y. 

The  Pace  Between,  with  Bert  Lytell. — 
Started  out  as  though  it  would  be  a good 
one,  but  wound  up  sort  of  spooky.  Didn’t 
give  very  good  satisfaction.  Has  the  year 
of  1921  engraved  in  big  letters  along  about 
the  third  reel.  You  will  miss  nothing  if 
you  don’t  play  it.  Five  reels. — G.  F.  Red- 
iske  Star  theatre,  Ryegate,  Mont. — Small 
town  patronage. 

Fashion  Row,  with  Mae  Murray. — I liked 
it  very  well.  So  did  the  crowd  which 
saw  it.  Better  than  some  of  her  previous 


ones. — C.  R.  McHenry,  Rosewin  theatre, 
Dallas,  Tex. — Neighborhood  patronage. 

Broadway  Bose,  with  Mae  Murray. — 
Pleased  our  audience.  Mae  is  good  in  this. 
She  also  picked  a good  cast.  Seven  reels. 
— George  J.  Kress,  Hudson  theatre,  Roch- 
ester, N.  Y. — Neighborhood  patronage. 

Peg  o’  My  Heart,  with  Laurette  Taylor. 
— When  you  give  them  this  you  have 
done  something  worth  while.  You  can  talk 
specials'  and  super-specials  and  knock  them 
dead  and  smash  your  box  office  and  raise 
h — in  general,  but  when  you  wish  to  give 
your  people  a rest  and  something  that  is  the 
first  word  in  pictures,  just  you  say  to 
Metro,  “Doggone  it,  ship  me  ‘Peg  o’  My 
Heart,’  ” and  then  tell  them  what  you  got. 
After  the  show,  just  meet  them  when  they 
are  coming  out.  They  won’t  hurt  you. 
Eight  reels. — F.  J.  O’Hara,  Community  the- 
atre, Elgin,  Neb. 

The  'Woman  of  Bronze,  with  Clara  Kim- 
ball Young. — A good  program  picture.  The 
old,  old  story  of  the  troublesome  triangle, 
but  it  is  well  handled  and  left  a pleasing 
impression  with  the  patrons.  Six  reels. — 
Elmac  theatre.  Maple  Rapids,  Mich. — Small 
town  patronage. 

The  Dast  Card,  with  Mae  Aliison. — This 
is  a picture  worth  while  playing.  It  was 
extra  good.  Don’t  be  afraid  to  book  this 
one.  Six  reels. — Charles  Holtz,  Princess 
theatre,  Danforth,  Me. — Small  town  patron- 
age. 

The  Dast  Card,  with  May  Allison. — Only 
a fair  picture.  Didn’t  draw  enough  to  make 
expenses.  Six  reels. — G.  F.  Rediske,  Star 
theatre,  Ryegate,  Mont. — Small  town  pat- 
ronage. 

Your  Friend  and  Mine,  with  Enid  Ben- 
nett.— Nothing  to  brag  on.  Just  a fair 
program  picture  which  can  be  bought  right. 
Six  reels. — E.  A.  Armistead,  Lyric  theatre, 
Easley,  N.  C. 
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The  Motion  Picture  Industry’s  Greatest  Showman  Pronounced 

IflVrni^Y  New  Picture,  Unquestionably 
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Paramount 

The  Heritage  of  the  Desert,  with  Bebe 
Daniels. — This  is  Zane  Grey’s  most  popu- 
lar book,  made  into  a beautiful  picture. 
Ran  three  days  to  better  than  average  busi- 
ness. Any  theatre  can  put  this  over. — - 
Ashworth  & Bartels,  Federal  theatre,  Den- 
ver, Colo. — Neighborhood  patronage. 

x-ne  righting  Coward,  with  a special  cast. 
— A 100  per  cent  knockout.  One  of  the 
best  entertainments  it  has  ever  been  my 
joy  to  play.  Torrence  is  a scream  in  the 
picture.  Phyllis  Haver  and  Mary  Astor 
are  great.  It’s  one  of  these  rare  Southern 
plays  with  just  the  right  amount  of  fight- 
ing, shooting,  laughing  and  everything. 
It’s  a regular.  It’s  a Paramount  picture. — 
George  Rea,  Colonial  theatre,  Washington 
C.  H.,  Ohio. 

The  Next  Corner,  with  Dorothy  Mac- 
Kaill  and  Conway  Tearle. — Too  draggy  alto- 
gether. Also  the  lovers  get  too  near  to 
Paradise  altogether  to  be  just  the  kind  for 
a family  theatre.  It  might  be  named  Much 
Ado  About  Nothing,  as  it  turns  out  in  the 
end. — G.  J.  Ritter,  Regent  theatre,  Bogota, 
N.  J. — Family  patronage. 

The  Humming  Bird,  with  Gloria  Swanson. 
— Gloria  can  act.  This  is  real  entertain- 
ment. Business  good  and  many  favorable 
comments. — Ashworth  & Bartels,  Federal 
theatre,  Denver,  Colo. — Neighborhood  pat- 
ronage. 

West  of  the  Water  Tower,  with  Glenn 
Hunter. — Real  good.  Way  above  the  aver- 
age and  worth  while. — E.  J.  Ritter,  Regent 
theatre,  Bogota,  N.  J. 

West  of  the  Water  Tower,  with  Glenn 


Hunter. — Believe  me,  Glenn  Hunter  will 
never  cause  any  female  hearts  to  beat  fast 
when  they  watch  him  on  the  screen.  This 
boy  had  better  stay  on  the  stage,  where  he 
belongs.  The  picture  itself  is  only  a fair 
olfering,  if  it  is  that.  Good  print.  Seven 
reels. — Russell  Armentout,  K.  P.  theatre, 
Pittsfield,  111. 

The  Call  of  the  Canyon,  with  Richard 
Dix. — Very  good  picture.  Drew  fine. — ■ 
Harry  Van  Noy,  Riviera  theatre,  Anderson, 
Ind. 

Pied  Piper  lUalone,  with  Thomas  Meighan. 
— Too  bad.  Meighan  is  being  sent  over  the 
same  road  Valentino  covered.  Pretty  soon 
he’ll  be  as  popular  as  the  open  saloon. 
Six  reels. — F.  K.  Eldridge,  Andersen’s  Mat- 
tapan,  Mattapan,  Mass. 

Pied  Piper  Malone,  with  Thomas  Meighan. 
— Don’t  promise  your  patrons  a “Back 
Home  and  Broke”  or  a “Bachelor  Daddy” 
with  this  Meighan  offering.  Without 
Meighan  the  story  would  be  a failure.  Just 
one  of  those  pictures  they  forget  all  about 
when  they  pass  out  your  exit  door.  Your 
big  selling  point  is  Tom  Meighan. — Charles 
H.  Ryan,  Milford  theatre,  Chicago,  111. — ■ 
Neighborhood  patronage. 

Pied  Piper  Malone,  with  Thomas  Meighan. 
- — ^Very  pleasing  picture  and  star  does  usual 
good  work,  but  Tommy  is  not  the  bet  here 
that  he  should  be.  This  picture  is  only 
a Meighan  starring  vehicle,  and  far  from 
a special.  Lost  money  on  a Sunday  and 
Monday.  Raised  price.  Eight  reels. — F. 
W.  McManus,  Barnes  theatre,  Fillmore,  Cal. 
— Small  town  patronage. 

Pied  Piper  Malone,  with  Thomas  Meighan. 
— Not  so  good,  not  so  bad,  but  who  will 


raise  a voice  against  Meighan?  Better 
than  I expected.  Our  patrons  appreciate 
clean  pictures.  Seven  reels. — R.  G.  Jordan, 
Hinsdale  theatre,  Hinsdale,  111. — Suburban 
patronage. 

The  Stranger,  with  Richard  Dix. — An- 
other dandy  picture.  Not  a big  drawing 
card,  but  just  a dandy  picture. — Harry  Van 
Noy,  Riviera  theatre,  Anderson,  Ind. 

The  Spanish  Dancer,  with  Pola  Negri. — A 
special  in  every  sense  of  the  word.  Star 
great.  Cast  splendid. — Bert  Silver,  Silver 
Family  theatre,  Greenville,  Mich. 

Don’t  Call  It  Dove,  with  Jack  Holt. — 
Ladies  like  this.  Men  don’t  fall  for  it. 
Very  good  picture. — Hary  Van  iNoy,  Riviera 
theatre,  Anderson,  Ind. 

Dawful  Darceny,  with  Hope  Hampton. — • 
Considered  this  to  be  an  extra  good  picture. 
Had  may  favorable  comments'  on  this  one. 
Just  enough  spice  to  make  it  go  over  good. 
It  was  pretty  naughty,  but  they  all  thought 
it  was  nice.  About  the  best  picture  I have 
ever  seen  Nita  Naldi  in.  Print  in  good  con- 
dition. Six  reels. — Marion  F.  Bodwell, 
Paramount  theatre,  Wyoming,  111. 

The  Silent  Partner,  with  Leatrice  Joy. — 
Have  not  seen  any  great  praise  on  this  pic- 
ture but  I think  it  is  surely  due.  A very 
creditable  offering  which  pleased  almost 
100  per  cent.  Leatrice  Joy  was  a joy  in- 
deed and  Owen  Moore  was  fine.  Six  reels. — - 
J.  H.  Talbet,  Legion  theatre,  Norwich,  Kan. 
— Small  town  patronage. 

On  the  High  Seas,  with  Dorothy  Dalton. — 
One  of  the  best  we  have  ever  had  of  Dal- 
ton’s. Believe  we  had  more  favorable  com- 
ments on  this  feature  than  anything  Dalton 
has  done  that  we  have  used.  Good  attend- 
ance and  made  some  money  on  this.  Six 
reels. — ’Bricker  & Green,  Gem  theatre. 
Green  River,  Utah. 

The  'White  Plower,  wtih  Betty  Compson. 
— A beautifully  photographed  and  played 
story  of  Hawaiian  love.  Many  favorable 
comments.  Six  reels.^ — Horn  & Morgan, 
Star  theatre.  Hay  Springs,  Neb. — Small 
town  patronage. 

The  Top  of  New  York,  with  May  McAvoy. 
— A photoplay  that  can  be  enjoyed  by  the 
whole  family,  with  a dear  little  actress  in 
the  lead.  Whole  cast  good  and  film  in 
good  condition.  Five  reels. — M.  W.  A.  the- 
atre, Soldier,  Kan. — Small  town  patronage. 

'Manslaughter,  with  Thomas'  Meighan. — 
Said  by  many  to  be  as  good  a picture  as 
was  ever  thrown  on  the  screen,  and  I be- 
lieve it.  “The  Old  Homestead”  is  almost 
equally  as  good.  Every  exhibitor  should 
play  these  and  boost  them.  Raise  price  if 
you  want  to.  You  can’t  go  wrong.  Played 
in  zero  weather,  with  snow-blocked  roads, 
but  even  at  that  made  a little  money.  If 
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every  picture  was  as  good  as  these  I would 
double  my  seating  capacity.  Ten  reels. — 
F.  E.  Moore,  Liberty  theatre,  Lakeview, 
Mich. 

Hollywood,  with  a special  cast,- — Before 
running  it,  I was  all  up  in  the  air  regarding 
how  many  patrons  would,  take  it.  However, 
having  seen  it  and  thought  it  good,  I pro- 
ceeded to  tell  the  dear  people  what  I 
thought  about  it.  Stressed  the  point  that 
the  principals  were  unknown  players  and 
the  supporting  cast  included  nearly  all  the 
screen  luminaries.  Didn’t  forget  to  men- 
tion that  Jim  Cruze,  who  gave  us  “The  Old 
Homestead,”  which  I had  shown,  and  “The 
Covered  Wagon,”  which  they  had  all  heard 
about,  was  responsible  for  this  big  comedy. 
Results  surprised  me.  First  real  business 
for  many  months.  Man,  O Man,  how  they 
did  enjoy  it,  and  told  me  so!  Eight  reels. — 
J.  H.  Talbert,  Legion  theatre,  Norwich, 
Kan. — Small  town  patronage. 

You  Can’t  Fool  Your  Wife,  with  Lewis 
Stone. — I liked  it  and  my  crowd  did,  in 
spite  of  the  many  knocks  you  brothers 
gave  it.  It  drew,  too.  Six  reels. — C.  R.  Mc- 
Henry, Rosewin  theatre,  Dallas,  Tex. — - 
Neighborhood  patronage. 

My  American  Wife,  with  Gloria  Swan- 
son.— If  they  would  give  Gloria  strong 
stories  such  as  this  and  strong  support, 
such  as  she  receives  in  this  picture,  even 
the  small  town  people  would  learn  to  enjoy 
her  pictures.  The  supporting  cast,  espe- 
cially Moreno,  was  fine.  Six  reels. — Horn 
& Morgan,  Star  theatre.  Hay  Springs,  Neb. 
- — Small  town  patronage. 

The  Hth  Commandment,  with  Colleen 
Moore. — Another  good  program  picture. 
Just  a little  bit  long,  but  will  go  over. 
Print  in  good  condition.  Eight  reels.- — Paul 
B.  Hoffman,  Legion  theatre,  Holyrood,  Kan. 
— Small  town  patronage. 

Prodigal  Daughters,  with  Gloria  Swan- 
son.— This  is  a real  one.  In  fact,  the  best 
Swanson  we  have  played  as  yet.  Print  in 
dandy  condition.  Six  reels. — Paul  B.  Hoff- 
man, Legion  theatre,  Holyrood,  Kan. — Small 
town  patronage. 

Prodigal  Daughters,  with  Gloria  Swan- 
son.— Good  picture.  Drew  as  well  as  could 
expect  on  fourth  run  for  city.  One  of  her 
best.  Six  reels. — C.  R.  McHenry,  Rosewin 
theatre,  Dallas,  Tex. — Neighborhood  pa't- 
ronage. 

The  World’s  Applause,  with  Bebe  Daniels. 
— This,  with  “Inbad,  the  Sailor,”  proved  one 
of  the  best  entertainments  for  Saturday 
we  have  had  recently.  Bebe  wonderful  first 
two  reels;  picture  slow  after  that  but 
pleased  all.  Exceptional  photography  and 
print  excellent.  Seven  reels. — Bricker  & 
Green,  Gem  theatre.  Green  River,  Utah. 

Bluebeard’s  Bighth  Wife,  with  Gloria 
Swanson. — Good  picture,  but  not  as  good  as 
“Prodigal  Daughters.”  Business  not  so 
good  as  it  should  have  been.  Picture  pleased 
most  of  my  patrons,  although  it  was  a 
little  spicy  for  some.  We  still  have  a few 
long  faces  whose  disapproval  we  must  look 
out  for.  The  scene  where  Bobby  Agnew 
gets  drunk  and  Gloria  puts  him  to  bed  is 
well  done  and  came  in  for  a laugh.  Seven 
reels. — J.  H.  Talbert,  Legion  theatre,  Nor- 
wich, Kan. — Small  town  patronage. 

The  Cheat,  with  Pola  Negri. — This  is  a 
fairly  good  picture  and  those  who  came 
seemed  to  like  it,  but  Pola  has  no  drawing 
power  here,  and  if  it  wasn’t  for  Jack  Holt, 
I believe  it  would  have  been  altogether  a 
frost.  Could  have  run  any  little  cheap  pro- 
gram picture  and  done  better.  Eight  reels. 
— A1  C.  Werner,  Royal  theatre,  Reading, 
Pa. 

The  Go-Getter,  with  a special  cast. — 
Played  this  two  days  to  fair  business.  It 
is  a dandy  picture.  Ran  “The  Uncovered 
Wagon”  with  it  and  made  a good  program. 
Eight  reels. — Paul  B.  Hoffman,  Legion  the- 
atre, Holyrood,  Kan. — Small  town  patron- 
age. 

The  Woman  With  Four  Faces,  with  Betty 
Compson. — Extra  good  picture,  enjoyed  by 
all.  Worth  playing.  Six  reels. — Charles 
Holtz,  Princess  theatre,  Danforth,  Me. — 
Small  town  patronage. 

Sixty  Cents  an  Hour,  with  Walter  Hiers'. 
— This  is  a nice  little  comedy-drama  and 
do  not  think  it  deserves  the  panning  some 
of  the  boys  have  been  giving.  All  I bought 
it  for  is  a program  picture  and  as  such  it 
will  get  by.  Six  reels. — William  E.  Trags- 


dorf,  Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

Adam’s  Bib,  with  a special  cast. — 'Was  a 
little  disappointed  in  this  one.  It  is  too 
long  for  the  story  it  carries.  However, 
the  sets  are  great  and  the  whole  is  well 
directed.  Played  this  at  15  and  35  cents. 
Made  a little  on  it.  Ten  reels.- — Paul  B. 
Hoffman,  Legion  theatre,  Holyrood,  Kan.— 
Small  town  patronage. 

Homeward  Bound,  with  Thomas  Meighan. 
— Very  good.  Pleased  all  who  saw  it. 
Drew  about  average  crowd  for  me.  Seven 
reels.^ — C.  R.  McHenry,  Rosewin  theatre, 
Dallas,  Tex. — Neighborhood  patronage. 

Bustle  of  Silk,  with  Betty  Compson.- — 
Picture  not  worth  seeing.  The  acting  is  all 
right,  but  what  about  some  thrills  and 
action,  mixed  into  it?  Please.  Had  poorest 
house  in  six  months.  Lay  this  one  off  if 
you  get  the  picture  for  nothing.  Don’t  play 
it.  Six  reels. — Geo.  Khattar,  Khattar  the- 
atre, Sydney,  N.  S.,  Can. 

Fog  Bound,  with  Dorothy  Dalton. — An- 
other fine  program  picture.  Rental  a,  little 
high  but  played  to  a full  house.  Print  in 
good  condition.  Six  reels. — Paul  B.  Hoff- 
man, Legion  theatre,  Holyrood,  Kan. — - 
Small  town  patronage. 

Boeing  Hearts,  with  Agnes'  Ayres. — A 
good  racing  picture  that  pleased  a good 
Sunday  night  crowd.  Better  than  “The 
Drivin’  Fool. — -A.  F.  Alfelt,  Liberty  theatre, 
St.  Louis. — Small  town  patronage. 

Boeing  Hearts,  with  Agnes  Ayres. — Pic- 
ture gave  excellent  satisfaction.  Six  reels. 
— Charles  Holtz,  Princess'  theatre,  Danforth, 
Me. — Small  town  patronage. 

Boeing  Hearts,  with  Agnes  Ayres. — A 
dandy  little  picture  that  will  appeal  to  any 
audience  anywhere.  Ag^es  Ayres  proves 
herself  a very  pleasing  and  vivaci-jus  star 
in  this  feature  and  why  she  did  not  receive 
nomination  in  the  “Herald  Only”  Club  Fa- 
vorite Star  Contest  is  a mystery.  She  will 
please  all  picture  fans'. — A.  R.  Moore,  Foam 
Lake  theatre.  Foam  Lake,  Sask.,  Can. — 
Local  patronage. 

Racing  Hearts,  with  Agnes  Ayres. — Very 
good.  Automobile  race  picture.  Would 
please  all.  Don’t  boost  it  too  much  as  it  is 
only  a program  picture.  Pleased  about  90 
per  cent.  Six  reels. — George  Khattar,  Khat- 
tar theatre,  Sydney,  N.  S.,  Can. 

Salomy  Jane,  with  a special  cast. — Fair 
Western  picture.  That’s  all.  Could  have 
bought  a number  of  pictures  for  half  of 
what  I paid  for  this  one  and  done  as  much 
or  more  business.  Seven  reels. — A1  C.  Wer- 
ner, Royal  theatre,  Reading,  Pa. 

A Gentleman  of  Beisure,  with  Jack  Holt. 
— A clever  crook  comedy.  Very  entertain- 
ing.— E.  J.  Reynolds,  Liberty  theatre, 
Pasco,  Wash. 

A Gentleman  of  Leisure,  with  Jack  Holt. 
— Good  program  picture  to  fair  business. 
Six  reels. — Crosby  Brothers,  Lily  theatre, 
Buffalo,  N.  Y. — Neighborhood  patronage. 

Around  the  World  in  the  Speejacks,  with 
a special  cast. — By  all  means  tie  up  with 
the  schools  with  this  one.  It  is  the  kind 
that  the  teachers  will  tha-nk  you  for  run- 
ning. It  is  of  great  interest  to  the  grade 
children.  The  only  way  under  the  sun  to 


make  money  on  this  and  give  excellent  sat- 
isfaction is  to  tie  up  with  the  schools.  I 
ran  this  only  on  one  matinee.  Seven  reels. 
- -Russell  Armentrout,  K.  P.  theatre,  Pitts 
field,  111. 

Only  38,  with  Lois  Wilson. — Very  clever 
picture.  No  drawing  power.  Business  be- 
low normal. — E.  J.  Reynolds,  Liberty  the- 
atre, Pasco,  Wash. 

Only  38,  with  Lois  Wilson. — 'Very  good 
wholesome  picture.  They  all  enjoyed  it 
and  many  said  excellent.  It  didn’t  cost  a 
mint  to  make  and  still  it  drew  better  than 
most  of  the  most  costly  productions.  Seven 
reels. — Crosby  Brothers,  Lily  theatre,  Buf- 
falo, N.  T. — Neighborhood  patronage. 

Beyond  the  Bocks,  with  Gloria  Swanson 
and  Rodolph  Valentino. — Not  much,  but 
stars  bring  good  attendance  and  pleased 
many. — Charles  Garrett,  Oriental  theatre, 
El  Cano,  Cuba. — Farmers’  patronage. 

The  Snow  Bride,  with  Alice  Brady. — 
Played  it  late.  Better  than  I expected  but 
nothing  to  rave  over. — C.  R.  McHenry, 
Rosewin  theatre,  Dallas,  Tex. — Neighbor- 
hood patronage. 

The  IiOve  Special,  with  Wallace  Reid. — 
This  is  good.  Reid  always  scores  on  this 
screen,  and  usually  at  the  box  office.  Had 
just  a fair  audience  but  they  were  all  well 
pleased.  Five  reels. — F.  J.  O’Hara,  Com- 
munity theatre,  Elgin,  Neb. 

Our  Beading  Citizen,  with  Thomas  Meig- 
han.— Good  picture.  Good  author,  George 
Ade.  Good  titles.  Print,  out  of  Des 
Moines,  was  rainy;  broke  twice  in  last  reel. 
First  print  from  Famous  that  we  have  ever 
had  trouble  with.  Lois  Wilson  quite  good 
in  this,  too. — H.  H.  Binions,  Cozy  theatre, 
Toledo,  Iowa. — Small  town  and  country 
patronage. 

Her  Gilded  Cage,  with  Gloria  Swanson. — 
A very  good  show  that  drew  a good  house 
in  spite  of  inclement  weather.  Six  reels. 
M.  W.  A.  theatre.  Soldier,  Kan. — Small  town 
patronage. 

Her  Gilded  Cage,  with  Gloria  Swanson. 
— A good  Swanson  subject  that  pleased  the 
majority,  especially  the  ladies. — Hugh  G. 
Martin,  .American  theatre,  Columbus,  Ga. — 
General  patronage. 

The  Face  in  the  Fog,  with  Lionel  Barry- 
more.— A good  picture  of  its  kind,  it  failed 
to  draw  here.  Lost  money.  Seven  reels. — 
Hugh  G.  Martin,  American  theatre,  Colum- 
bus, Ga. — General  patronage. 

Java  Head,  with  a special  cast. — Can’t 
understand  why  this  seemingly  costly  pic- 
ture did  not  please.  Possibly  because  it 
contains'  very  little  comedy.  Notwithstand- 
ing an  excellent  cast  and  high  production 
values,  our  people  did  not  like  it  and  said 
so.  Eight  reels,  Crosby  Brothers,  Lily 
theatre,  Buffalo,  N.  Y. — Neighborhood  pat- 
ronage. _ 

Burning  Sands,  with  Milton  Sills. — A real 
picture.  Pleased  100%.  Many  said  it  was 
the  best  picture  they  had  ever  seen.  Busi- 
ness fair.  Seven  reels. — Hugh  G.  Martin, 
American  theatre,  Columbus',  Ga. — General 
patronage. 

The  Man  Unconquerable,  with  Jack  Holt. 
— A real  good  program  picture,  if  your 
patrons  ike  Jack  Holt.  Print  in  good  shape. 
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Six  reels. — P.  G.  Held,  Sterling  theatre, 
Fairmont,  Neb. 

Fink  Gods,  with  Bebe  Daniels. — Pleased 
about  60%.  Too  high  toned  for  me.  Six 
reels. — Hugh  G.  Martin,  American  theatre, 
Columbus,  Ga. — General  patronage. 

A Prince  There  Was,  with  Thomas  Meig- 
han. — This  is  a good  picture  for  all  classes. 
Thomas  Meighan  pictures  are  all  good. 
Print  in  good  shape.  Six  reels'. — P.  G.  Held, 
Sterling  theatre,  Fairmont,  Neb. 

Square  Deal  Sanderson,  with  William  S. 
Hart. — This  is  the  third  of  these  old  Harts 
which  I have  run  lately.  Bill  is  good  in 
this  one,  but  the  print  was  not  in  very 
good  condition.  The  film  hound  who  sold 
me  these  old  Harts  swore  the  prints  on 
them  were  new.  He  must  have  meant  they 
were  new  4 or  5 years  ago.  Five  reels.- — 
William  E.  Tragsdorf,  Trags'  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

A Bachelor  Daddy,  with  Thomas  Meig- 
han.—One  of  the  best.  Played  to  good 
house  one  night.  Seven  reels. — C.  A.  Kelley, 
Rex  theatre,  Custer  City,  Okla, — General 
patronage. 

The  Daw  of  the  Dawless,  with  Dorothy 
Dalton. — This  is  an  extra  good  program 
picture  and  had  many  nice  comments  on 
it.  Dalton  is  good  in  this  sort  of  stuff. 
Six  reels. — William  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. — Small  town  pat- 
ronage. 

Across  the  Continent,  with  Wallace  Reid. 
— Very  good,  but  Wallace  Reid  was  better 
a few  years  ago.  Six  reels. — C.  A.  Kelley, 
Rex  theatre,  Custer  City,  Okla. — General 
patronage. 

Selfish  Tates,  with  William  S.  Hart. — 


One  of  the  old  ones  that  pleased  them  all. 
Lots  better  than  the  new  ones.  Good  print 
and  good  business.  Five  reels. — Hugh  G. 
Martin,  American  theatre,  Columbus,  Ga. 
— -General  patronage. 

The  Trail  of  the  Donesome  Pine,  with 
Mary  Miles  Minter.- — Extra  good  picture. 
Better  than  some  of  the  so-called  specials. 
Drew  good  crowd  and  everyone  well 
pleased.  Several  stopped  and  said  good 
picture.  If  you  haven’t  played  it,  don’t 
pass  it  up.  Only  one  fault  to  find  and 
that  was  that  the  print  was  in  poor  con- 
dition. Six  reels. — M.  F.  Bodwell,  Para- 
mount theatre,  Wyoming,  111. 

A Truthful  Diar,  with  Wanda  Hawley. — 
This  is  a very  tame  affair.  Not  much  en- 
tertainment to  this'  one.  I don’t  see  why 
the  producers  give  2/3  of  the  pictures  such 
poor  titles.  Print  in  good  shape.  Five 
reels. — P.  G.  Held,  Sterling  theatre,  Fair- 
mont, Neb. 

The  Daw  of  the  Dawless,  with  Dorothy 
Dalton. — Better  than  I expected  and  drew 
better.  Six  reels. — C.  R.  McHenry,  Rose- 
win  theatre,  Dallas,  Tex. — Neighborhood 
patronage. 

The  Spanish  Jade,  with  a special  cast. 
— This  did  not  please.  Patrons  in  a small 
town  do  not  care  to  see  this  class  of  pic- 
ture. I class  this  as  poor  entertainment. 
Five  reels. — P.  G.  Held,  Sterling  theatre, 
Fairmont,  Neb. 

The  Heart  Raider,  with  Agnes  Ayers. — 
Give  Agnes  Ayers  more  pictures  like  this 
one  and  she  will  increase  in  popularity. 
She  has  pep  when  given  a chance  to  show 
it,  and  is  easy  to  look  upon.  Six  reels. — 


Arinouncing~  ...fl 


Horn  & Morgan,  Star  theatre.  Hay  Springs, 
Neb. — Small  town  patronage. 

Bought  and  Paid  Por,  with  Jack  Holt. — 
A good  program  picture.  Print  in  good 
shape.  Six  reels. — P.  G.  Held,  Sterling  thea- 
tre, Fairmont,  Neb. 

Pathe 

The  Call  of  the  Wild,  with  Buck. — I 
hardly  know  whether  to  report  favorable 
on  this  or  to  say  it  is  poor  stuff.  I am 
convinced,  however,  it  is  a fine  narrative 
of  the  book,  and  the  book  a few  years  ago 
was  read  by  everyone.  This  dog.  Buck, 
does  a fine  performance  and  the  direction 
is,  to  my  mind,  extraordinary.  We  had  a 
fine  business,  but  as  it  was  used  in  con- 
junction with  home  talent,  can’t  tell  which 
drew  the  business.  Seven  reels. — W.  H. 
Brenner,  Cozy  theatre,  Winchester,  Ind. 

The  CaU  of  the  Wild,  with  Buck. — O.  K. 
Business  normal. — E.  J.  Reynolds,  Liberty 
theater,  Pasco,  Wash. 

The  Call  of  the  Wild,  with  Buck. — This 
is  another  one  of  those  real  good  drawing 
cards.  Buck,  the  dog,  is  not  so  well  known, 
but  his  acting  is  fair  and  the  story  has 
been  read  by  every  boy  and  a great  many 
girls.  We  exploited  this  picture  very 
heavily  and  it  surely  paid.  Packed  them 
in,  in  spite  of  Lent.  Seven  reels. — Mildred 
J.  Clelland,  Bijou  theatre,  Kaukauna,  Wis. 
— Generai  patronage. 

Without  Benefit  of  Clergy,  with  Virginia 
Brown  Faire. — This  is  a little  old,  but 
Boys,  you  that  have  not  shown  it  should 
do  so.  It  is  different.  If  you  can  get  them 
in  it  will  please,  but  I could  not  get  them 
in  so  I lost  on  it.  However,  that  is  no  fault 
of  picture.  Only  one  stop  in  all  six  reels, 
so  the  film  was  not  bad.  Price  right.  The 
film  was  a little  dark,  and  hard  to  get  light 
through  it  at  spots.  Six  reels.- — -C.  V.  An- 
derson, Oak  theatre,  Oakdale,  Neb. 

Preferred 

The  Virginian,  with  Kenneth  Harlan. — - 
Maybe  I expected  more  than  I should,  but 
I would  put  it  down  as  a western  of  the 
better  class  and  no  more. — G.  J.  Ritter,  Re- 
gent theatre,  Bogota,  N.  J. — Family  patron- 
age. 

The  Virginian,  with  Kenneth  Harlan. — 
We  would  call  this  a very  good  western 
program  picture.  Scenery  is  beautiful. 
Disappointing  to  those  who  had  read  the 
book.  We  tried  to  put  it  over  as  a special 
and  failed.  Have  played  many  five  reel 
westerns  which  gave  us  good  entertain- 
ment at  one-fifth  the  price.  If  you  play 
westerns  only  occasionally,  you  might  get 
it  over  at  the  high  rental.  Print  excellent. 
Eight  reels. — Sun  theatre,  Gothenburg,  Neb. 
— General  patronage. 

The  Virginian,  with  Kenneth  Harlan. — 
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You  can  knock  westerns  all  you  want  to, 
but  I would  starve  if  I didn’t  run  them. 
Biggest  business  on  this  in  about  two  years 
and  pleased.  Eight  reels. — C.  M.  Hartman, 
Liberty  theatre,  Carnegie,  Okla. — Small 
town  patronage. 

April  Showers,  with  Colleen  Moore. — • 
Good  program  picture.  Ought  to  go  any- 
where, unless  they  are  prejudiced  against 
the  Irish. — G.  J.  Ritter,  Regent  theatre,  Bo- 
gota, N.  J. — Family  patronage. 

April  Showers,  with  Colleen  Moore. — 
Very  good  program  picture.  Six  reels. — 
G.  Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  y. 

The  Broken  Wing,  with  Kenneth  Harlan. 
— Follow  this  one  after  “The  Virginian” 
and  promise  them  thrills  and  comedy.  Did 
good  on  this  during  a snow  storm. — Ash- 
worth & Bartels,  Federal  theatre,  Denver, 
Colo. — Neighborhood  patronage. 

Mothers-In-Iiaw,  with  a special  cast. — 
Not  bad.  but  a different  angle  than  you’d 
expect.  Fair  program  picture. — G.  J.  Ritter, 
Regent  theatre,  Bogota,  N.  J. 

Kothers-In-Ziaw,  with  a special  cast. — 
Every  once  in  a while  you  see  a picture 
that  seems  real,  and  I am  here  to  tell  you 
this  one  does  that  very  thing.  Gasnier, 
with  the  aid  of  one  of  the  best  casts  seen 
in  some  time,  has  brought  out  this  Frank 
Dazey  story  in  the  most  convincing  manner, 
yet  it  is  entertainment  with  a punch 
straight  through.  They  put  over  one  of 
the  biggest  entertainment  scenes  shown  in 
any  picture  and  it  hits  you  right  in  the 
face  when  you  least  expect  it;  therefore  is 
appreciated  more.  Business  good  two  days. 
Seven  reels. — W.  H.  Brenner,  Cozy  theatre, 
Winchester,  Ind. 

Selznick 

Bnpert  of  Hentzaw, ' witfr’a  special  cast. — 
Boys,  this  is  a real  picture.  Lytell  and 
Cody  are  both  splendid  in  this.  Drew  well. 
— C.  R.  McHenry,  Rosewin  theatre,  Dallas, 
Tex. — Neighborhood  patronage. 

Modem  Matrimony,  with  Owen  Moore. — 
Very  good  comedy,  but  not  the  best  Owen 
Moore  has  done.  Had  a fair  attendance  and 
most  patrons  were  pleased.  Six  reels. — 
Brlcker  & Green,  Gem  theatre.  Green  River, 
Utah. 

The  Truth  Ahont  Wives,  with  Betty 
Blythe. — Very  good  program  picture. — C.  R. 
McHenry,  Rosewin . theatre,  Dallas,  Tex. — 
Neighborhood  patronage. 

The  Grab  Stake,  with  Nell  Shipman. — 
Good  program  picture. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  N.  Y. — General 
patronage^ 

Destiny’s  Isle,  with  Virginia  Lee. — Much 
better  than  the  average  program  picture. 
Good  in  every  respect.  Print  and  photog- 


raphy good.  Cto  recommend  to  small  towns 
as  a winner.  Six  reels. — Bricker  and  Green, 
Gem  theatre.  Green  River,  Utah. 

The  Common  Baw,  with  Corinne  Griffith. 
— What  I consider  the  poorest  direction  of 
any  alleged  special  yet.  Lost  heavily  two 
days.  Disappointing  to  patrons  as  much  as 
for  me.  Eight  reels. — C.  R.  McHenry,  Rose- 
win theatre,  Dallas,  Tex. — Neighborhood 
patronage. 

Quicksands,  with  Helene  Chadwick. — Had 
a very  poor  piint.  Dark,  and  short  sub- 
titles.— G.  Strasser  Sons,  Emblem  theatre, 
Buffalo,  N.  Y. 

The  Isle  of  Cong.uest,  with  Norma  Tal- 
madge. — Re-issue  of  ’17  but  gave  good  sat- 
isfaction to  all.  Did  not  draw,  but  only 
once  in  a while  do  they  do  that  these  days. 
Advertising  failed  to  arrive  and  this  may 
have  cut  down  attendance.  Six  reels. — 
Bricker  & Green,  Gem  theatre.  Green  River, 
Utah. 

Modem  Marriage,  with  Francis  Bushman 
and  Beverly  Bayne. — Good  program  picture 
that  did  not  draw.  Very  good  story,  well 
acted.  Six  reels. — C.  R.  McHenry,  Rose- 
win theatre,  Dallas,  Tex. — ^Neighborhood 
patronage. 

Defying  Destiny,  with  Monte  Blue.- — Very 
good  program  picture.  Six  reels. — G.  Stras- 
ser Sons,  Emblem  theatre,  Buffalo,  N.  Y. — 
General  patronage. 

The  Chicken  In  the  Case,  with  Owen 
Moore. — Much  better  than  “Modern  Matri- 
mony,” an  Owen  Moore  release  which  we 
ran  Thursday  and  ran  this  Sunday,  and 
pleased  more  people  with  this  old  one  than 
the  new  one.  Photography  good  and  print 
O.  K.  Can  recommend  this  one  to  any  one 
on  any  night.  It’s  good.  Five  reels. — 
Bricker  & Green,  Gem  theatre.  Green  River, 
Utah. 

United  Artists 

Bichard  The  Bion  Hearted,  with  Wallace 
Beery. — This  production  was  well  made 
and  well  suited  to  houses  with  the  better 
class  of  business.  Being  taken  from  “The 
Talisman,”  many  teachers  and  high  school 
students  turned  out  to  see  it.  Eight  reels. 
— F.  K.  Eldridge,  Andersen’s  Mattapan  the- 
atre, Mattapan,  Mass. 

The  Mark  of  Zoro,  with  Douglas  Fair- 
banks.— Brought  this  back  for  a second  run 
date  and  did  a fine  business  with  stiff  com- 
petition. Picture  pleased  everyone  and 
many  who  had  seen  it  before  came  back  to 
see  it  again.  Nine  reels. — A.  Powell,  High- 
land theatre,  Guthrie,  Okla. — General  pat- 
ronage. 

Douglas  Fairbanks  in  Bobin  Hood. — Give 
me  one  each  week.  Played  four  days  in  a 
regular  one  and  two-day  house.  Broke  one 
day,  two  day,  and  three  day  record.  Broke 
gross  for  picture  record.  Spent  half  as 


much  extra  advertising  and  then  made  a 
nice  profit.  Eleven  reels. — C.  R.  McHenry, 
Rosewin  theatre,  Dallas,  Tex. — Neighbor- 
hood patronage. 

Paddy,  the  Next  Best  Thing,  with  Mae 
Marsh. — Not  much.  Seven  reels,  in  good 
condition. — D.  E.  Fitton,  Lyric  theatre,  Har- 
rison, Ark. — Small  town  patronage. 

Universal 

Pool’s  Highway,  with  Mary  Philbin. — No 
clean-up,  but  a good  average  audience  pic- 
ture. Mary  Philbin  will  be  a big  drawing 
card  if  they  provide  her  with  the  right 
kind  of  vehicles.  Business  fair  for  four 
days. — John  W.  Hawkins,  State  theatre. 
New  Bedford,  Mass. — General  patronage. 

Bide  Por  Your  Bife,  with  Hoot  Gibson. — 
Fair  program  picture.  5,700  feet. — G. 
Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. 

Bide  Por  Your  Bife,  with  Hoot  Gibson. — 
Fair  western,  that’s  all.  Hoot  is  getting 
too  silly.  He  and  his  director  want  to  put 
on  too  much  “dog”  nowadays.  You  see, 
they  have  an  idea  that  they  can  write  their 
own  stories  now.  Smart,  ain’t  they?  Six 
reels. — W.  A.  Clark,  Jr.,  Castle  theatre,  Ha- 
vana, 111. — General  patronage. 

The  Phantom  Horseman,  with  Jack  Hoxie. 
— Fair  program  picture.  Five  reels. — G. 
Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. 

The  Phantom  Horseman,  with  Jack  Hoxie. 
— Too  slow  for  a western.  Not  near  as 
good  as  others  we  have  had  of  this  star. 
Why  is  it  we  don’t  have  good  westerns 
any  more?  We  average  about  two  out  of 
five  that  are  good.  All  the  rest,  soft  boiled 
stuff.  Let’s  have  a little  more  pep.  Fair 
crowd. — A.  F.  Jenkins,  Community  theatre, 
David  City,  Neb. 

Jack  O’  Clubs,  with  Herbert  Rawlinson. — 
When  I say  a knockout  I mean  it  just  as 
it  s’nould  be  said.  Better  than  “’The  Vic- 
tor.” Had  them  yelling  like  old  times. 
Five  reels. — Hugh  G.  Martin,  American  the- 
atre, Columbus,  Ga. — General  patronage. 

■White  Tiger,  with  Priscilla  Dean. — A very 
clever  crook  story  and  quite  different. 
Seemed  to  please.  Business  normal. — E.  J. 
Reynolds,  Liberty  theatre,  Pasco,  Wash. 

A Bady  of  Quality,  with  Virginia  Valli 
— Well,  fellows,  here  is  a swell  picture  in 
every  way.  Good  film — everything  good — 
but,  it’s  the  same  old  story.  Costume  and 
ancient  history  never  got  any  business 
here.  Did  not  make  overhead  on  this  one. 
— E.  J.  Reynolds,  Liberty  theatre,  Pasco, 
Wash. 

The  Hunchback  of  Notre  Dame,  with  Loiv 
Chaney. — Oh,  boy,  what  a box  office  attrac- 
tion this  is.  Broke  all  house  records  with 
it.  Ran  it  at  advanced  prices,  $1.10  top. 
Hundreds  turned  away  first  week;  second 
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week  holding  up  fine.  Twelve  reeks. — 
Prank  L.  Stannard.  Liberty  theatre,  Long 
Beach.  Calif. — General  patronage. 

The  Hunchback  of  Hotre  Dame,  with  Lon 
Chaney. — Great  picture,  no  doubt,  but  paid 
more  than  I got  out  of  it.  Us  small  town 
fellows  can  only  get  so  much  and  no  more, 
no  matter  how  big  the  picture,  although  we 
don’t  seem  to  be  able  to  convince  the  sales- 
men of  the  fact.  Also  had  one  of  those 
dirty  tricks  put  over  on  me  that  you  read 
about  once  in  a while.  After  your  contract 
is  approved,  but  without  date,  they  get  in 
touch  with  your  competitor,  who  by  all  the 
rules  of  the  game  can  pay  three  times  your 
price,  but  who  then  asks  for  protection  over 
you,  and  you  know  the  rest.  As  to  the 
picture,  I think  the  photography  is  very 
weak  and  mostly  poor.  Also  I fail  to  see 
why  the  producer  had  to  run  to  extremes. 
A little  less  horrible  and  repulsive  hunch- 
back would  have  filled  the  bill  and  got  just 
as  much  sympathy  from  the  audience.  I 
really  know  it  kept  lots  of  the  kids  away, 
just  that  and  nothing  else.  Twelve  reels. — 
G.  J.  Ritter,  Regent  theatre,  Bogota,  N.  J. 

Pure  Grit,  with  Roy  Stewart. — A good 
little  western  that  offers  a good  program. 
Reels  first  class.  Five  reels. — H.  W.  Math- 
ers, Morris  Run  theatre,  Morris  Run,  Pa. — 
Mining  patronage. 

Pvire  Grit,  with  Roy  Stewart. — A fine  pic- 
ture, except  photography  poor.  The  story 
and  acting  put  it  over,  and  several  stopped 
to  tell  me  how  good  it  was.  Very  thrilling 
run-away,  and  good  fire  scene.  Acting  good, 
and  film  in  good  shape.  Priced  right.  Will 
make  you  money  if  Stewart  is  known.  They 
have  him  back  in  westerns  again,  where  he 
belongs.  Five  reels. — C.  V.  Anderson,  Oak 
theatre,  Oakdale,  Neb. 

Crossed  Wires,  with  Gladys  Walton. — 
Rather  a weak  one.  A good  comedy  will 
carry  it  over  and  please  the  majority,  but 
they  won't  rave  over  it.  Film  O.  K.  Price 
right.  Fhve  reels. — H.  G.  Selk,  Selk  the- 
atre, Scotia.  Neb. — Small  town  patronage. 

Crossed  Wires,  with  Gladys  Walton. — 
This  is  as  fine  a little  program  picture  as 
you  want  to  show.  Gladys  easy  to  look  at 
and  supporting  cast  very  good.  If  Carl 
had  his  force  exert  their  efforts  in  turning 
out  good  program  pictures  like  this  one, 
instead  of  wasting  their  time  and  lots  of 
jack  on  some  of  his  alleged  super  specials, 
which  may  knock  ’em  dead  on  Broadway 
but  are  the  bunk  out  in  the  sticks,  his  call 
for  succor  in  the  last  Universal  Weekly 
would  be  more  generally  heeded  by  us 
Brush  Apes  out  in  the  Tall  Grass.  Five 
reels. — William  E.  Tragsdorf,  Trags  the- 
atre, Neillsville,  Wis. — Small  town  patron- 
age. 

The  Man  Prom  Wyoming',  with  Jack 
Hoxie. — This  is  a dandy  little  western  that 
pleased  100  per  cent.  There  is  an  elongated 
cow  puncher  in  this  that  surp  get.«  the 
laughs.  The  work  of  Lillian  Rich  is  also 


good,  due,  probably,  to  her  good  looks. 
Say,  fellers,  hain’t  it  the  fact,  if  they  are 
good  looking  they  don’t  have  to  be  such 
heluva  wonderful  actorines  to  get  by?  Five 
reels. — William  E.  Tragsdorf,  Trags  the- 
atre, Neillsville,  Wis. — Small  town  patron- 
age. 

Drifting,  with  Priscilla  Dean. — Pleased 
fifty  per  cent.  Nothing  to  rave  about. 
Have  had  better  from  this  star.  Six  reels. 
— George  J.  Kress,  Hudson  theatre,  Roches- 
ter, N.  Y. — Neighborhood  patronage. 

Drifting,  with  Priscilla  Dean. — Aside 
from  being  an  old  Chinese  theme,  the  star 
has  lost  out  here.  Poor  business  and  rental 
too  high.  Second  night  a flop  right.  Seven 
reels. — B.  C.  Brown,  Temple  theatre,  Vi- 
roqua,  Wis. 

Hook  and  Dadder,  with  Hoot  Gibson. — I 
understand  that  Universal  is  going  to  put 
Hoot  in  their  Jewels  next  season  and  try 
and  soak  it  for  bigger  price  than  ever  for 
him.  Will  you  bite?  They  raised  the  price 
this  year  a third  and  then  put  him  in  pic- 
tures other  than  westerns.  This  was  a 
dandy  picture,  but  they  want  Hoot  in  west- 
erns only.  Why  can’t  Carl  get  that  through 
his  head  some  time?  Pretty  soon  Hoot  will 
be  doing  Valentino  stuff,  if  they  don’t  watch 
out. — R.  Ross  Riley,  Wigwam  theatre,  Ober- 
lin,  Kans. 

Shadows  of  the  North,  with  William  Des- 
mond.— Nothing  extra,  although  pleased 
most  of  the  men.  Some  beautiful  scenery 
and  story  with  an  unusual  twist.  Five 
reels. — W.  D.  Patrick,  Strand  theatre,  Flor- 
ala.  Ala. 

Shadows  of  the  North,  with  William  Des- 
mond.— A picture  which  drew  extra  well 
and  pleased  those  that  saw  it.  A program 
picture.  You  can’t  go  wrong  on  this.  Good 
print  from  St.  Louis.  Five  reels. — Russell 
Armentrout,  K.  P.  theatre,  Pittsfield,  111. 

Degally  Dead,  with  Milton  Sills. — An  ex- 
cellent program  picture.  Different  from  the 
usual  run  of  pictures.  Good  print  from  St. 
Louis.  Six  reels. — Russell  Armentrout, 
K.  P.  theatre,  Pittsfield,  111. 

Degally  Dead,  with  Milton  Sills. — “Le- 
gally Dead”  is  a good  picture;  it  is  well 
acted,  well  staged  and  well  directed.  If 
your  audience  is  critical  of  stories  it  might 
be  well  to  side-step  this  one,  as  it  is  based 
on  the  theory  of  restoring  life  by  the  use 
of  adrenalin,  which  is  about  as  improbable 
as  the  most  of  the  “Teapot  Dome”  scan- 
dals, and  since  they  have  injected  “adren- 
alin” into  the  pictures  to  revive  them,  if 
they  will  make  a picture  of  the  “Teapot 
Dome”  investigation  and  let  A1  Jennings. 
Clara  Smith  Hamon  and  a horse  thief  or 
two  play  the  principal  roles,  and  have 
Senators  Walsh  and  Wheeler  direct  it,  it 
ought  to  be  a whizzer.  I believe  I’d  play 
“Legally  Dead”  if  I were  you.  It  will  hold 
interest  and  satisfy.  I didn’t  make  ex- 
penses with  it  myself,  but  then  I’m  not 


supposed  to.  You  may  do  it.  Six  reels. — 
J.  C.  Jenkins,  Auditorium  theatre,  Neligh, 
Neb. 

The  Hamhlia’  Hid,  with  Hoot  Gibson. — 
Very  good  western  with  Hoot  as  “The 
Ramblin’  Kid.”  This  should  please  about 
90  per  cent.  Six  reels. — Geo.  Khattar, 
Khattar’s  theatre,  Sydney,  N.  S.,  Can. 

Don  Quickshot  of  the  Bio  Grande,  with 
Jack  Hoxie. — For  a rip-snorting,  wild  and 
wooly,  kill-’em-all  action  picture,  here  is  a 
dandy.  My  people  liked  it  and  asked  for 
more  of  this  kind.  Give  your  patrons  a 
little  diversion  and  it  will  increase  busi- 
ness. Five  reels. — F.  E.  Moore,  Liberty 
theatre,  Lakeview,  Mich. 

Don  Quickshot  of  the  Bio  Grande,  with 
Jack  Hoxie. — An  unusually  good  western 
that  drew  well  and  pleased  100  per  cent. 
Five  reels. — C.  E.  Hopkins,  The  Hopkins 
theatre.  Cotter,  Ark. — Small  town  patron- 
age. 

The  Thundering  Dawn,  with  J.  Warren 
Kerrigan. — Good  picture,  but  a long  wait 
for  the  action. — Hugh  G.  Martin,  American 
theatre,  Columbus,  Ga. — General  patronage. 

The  Acqui'ttal,  with  Claire  Windsor. — -A 
court  room  picture  and  a very  deep  mys- 
tery drama,  which  will  hold  your  audience. 
As  a whole,  a good  picture.  Many  fine  com- 
ments from  patrons.  Big  cast.  Seven  reels. 
— W.  A.  Clark,  Jr.,  Castle  theatre,  Havana, 
111. — General  patronage. 

The  Acquittal,  with  Claire  Windsor. — > 
Good  picture. — G.  Strasser  Sons,  Emblem 
theatre,  Buffalo,  N.  Y. — General  patronage. 

Double  Dealing,  with  Hoot  Gibson. — 
Fairly  entertaining  picture,  but  imagine 
Hoot  in  a plug  hat  and  as  a business  man. 
Back  to  westerns.  Hoot,  or  you’re  a dead 
issue.  Film  only  in  fair  condition.  Five 
reels. — H.  G.  Selk,  Selk  theatre,  Scotia, 
Neb. — Small  town  patronage. 

The  Darling  of  Ne'w  ’York,  with  Baby 
Peggy. — Very  good.  Business  above  nor- 
mal.— E.  J.  Reynolds,  Liberty  theatre,  Pasco, 
Wash. 

The  Prisoner,  with  Herbert  Rawlinson. — 
Just  fair.  Not  liked  nearly  as  well  as  “If 
I Were  Queen.”  by  Ethel  Clayton,  which  is 
a story  somewhat  related  to  this  one.  Five 
reels. — Dinsmore  & Son,  Majestic  theatre, 
Weiner,  Ark. 

The  Prisoner,  with  Herbert  Rawlinson. — ■ 
Just  fair.  Five  reels. — E.  A.  Armlstead, 
Lyric  theatre,  Easley,  S.  C. 

Out  of  Duck,  with  Hoot  Gibson. — A great 
program  picture.  The  best  Gibson  picture 
that  we  ever  saw,  and  he  is  nearly  alw-ays 
good.  It  sure  did  suit  the  crowd,  and  it 
■w’as  a crowd,  in  spite  of  the  fact  that  there 
was  a medicine  show  in  town.  It  is  sure 
fire.  Buy  it.  Six  reels. — Elmac  theatre. 
Maple  Rapids,  Mich. — Small  town  patron- 
age. 

The  Dove  Brand,  with  Roy  Stewart. — 
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Here  is  a good  one,  brother  exhibitor,  if 
your  patrons  like  Roy  Stewart.  Pleased 
100  per  cent.  Film  in  good  condition. 
Rental  reasonable.  Five  reels. — M.  F. 
Faytle,  Orpheum  theatre,  McHenry,  N.  D. — 
General  patronage. 

Donhle  Dealing,  with  Hoot  Gibson.— A 
Hoot  Gibson  but  not  a western,  in  fact 
the  best  thing  that  Hoot  ever  did  was  not 
a western.  We  refer  to  “Out  of  Luck.”  It 
is  a mistake  to  think  that  Gibson  is  no 
good  in  anything  except  the  wild  and  wooly. 
He  is  an  all  around  good  thing  to  bet  on. 
Five  reels. — Elmac  theatre.  Maple  Rapids, 
Mich. — Smali  town  patronage. 

Double  Dealing,  with  Hoot  Gibson. — This 
they  sent  me  for  an  opening  date.  When 
they  try  to  put  Hoot  under  a plug  hat 
and  tight  trousers  they  are  putting  him  in 
a wrong  place.  Did  not  please  my  patrons. 
Hoot  would  draw  if  he  would  play  in  his 
place.  Five  reels. — M.  F.  Faytle,  Orpheum 
theatre,  McHenry,  N.  D. — General  patron- 
age. 

Nobody’s  Bride,  with  Herbert  Rawlinson. 
Very  good  program.  Pleased  90  iDer  cent.  The 
other  10  per  cent  said  it  should  give  some 
of  Herbert’s  life  after  he  was  married. 
Five  reels. — M.  P.  Faytle,  Orpheum  theatre, 
McHenry,  N'.  D. — General  patronage. 

The  Near  Dady,  with  Gladys  Walton. — ■ 
Not  very  good.  Have  played  her  in  much 
better  pictures.  Five  reels. — C.  A.  Kelley, 
Rex  theatre,  Custer  City,  Okla. — General 
patronage. 

The  Thrill  Chaser,  with  Hoot  Gibson. — ■ 
Just  a fair  program  picture.  Pleased  a 
good  Saturday  night  crowd.  The  title  does 
not  fit  the  picture  very  well. — A.  F.  Alfelt. 
Liberty  theatre,  St.  Louis,  Mich. — Small 
town  patronage. 

The  Thrill  Chaser,  with  Hoot  Gibson. — - 
Like  all  of  Hoot’s  lately,  poor.  I think 
Universal  will  learn,  when  all  the  small 
towns  quit  using  Hoot  that  he  belongs  in 
westerns.  Six  reeis. — C.  A.  Kelley,  Rex 
theatre,  Custer  City,  Okla. — General  pat- 
ronage. 

Where  Is  This  West,  with  Jack  Hoxie. — 
Not  much.  Did  not  please  here.  Five 
reels. — C.  A.  Kelley,  Rex  theatre,  Custer 
City,  Okla, — General  patronage. 

Blinky,  with  Hoot  Gibson. — A pretty  good 
program  picture,  but  does  not  compare  with 
“Out  of  Luck.”  Still  they  want  more 
money  for  his  new  ones.  Guess  they  all 
get  that  habit  sooner  or  later.  Six  reels. — 
M.  A.  Manning,  Opera  House  theatre,  Bald- 
win, Wis. — Small  town  patronage. 

BUnky,  with  Hoot  Gibson. — When  this 
star  left  his  western  role  for  this  kind 
there  were  protests  from  his  admirers.  He 
is  so  good  in  these  that  they  like  him  fine 
and  hope  he  continues.  A few  more  and 
he  will  be  very  popular  in  them.  Six  reels. 


— D.  E.  Fitton,  Lyric  theatre,  Harrison, 
Ark. — Small  town  patronage. 

BUnky,  with  Hoot  Gibson. — Hoot  is  en- 
tireiy  out  of  his  eiement.  Give  us  a pic- 
ture where  he  acts  a he-man  ali  through. 
Good  condition.  Six  reels. — H.  W.  Mathers, 
Morris  Run  theatre,  Morris  Run,  Pa. — 
Mining  patronage. 

Where  Is  This  West,  with  Jack  Hoxie. — 
Not  as  good  as  most  of  his  previous  pic- 
tures, but  wiii  get  by  okay  where  such  pic- 
tures are  run.  Five  reels,  good  condition. — 
D.  E.  Fitton,  Lyric  theatre,  Harrison,  Ark. 
— Small  town  patronage. 

Trifling'  With  Honor,  with  Fritzi  Ridge- 
way.— Good  picture,  aithough  I did  not  do 
much  with  it,  as  I advertised  it  as  a big 
baseball  picture,  and  they  did  not  seem  to 
fall  for  it.  It  would  have  been  much  bet- 
ter in  six  reels.  When  are  the  producers 
going  to  cut  their  good  pictures  down  to 
five  or  six  reels?  Anything  above  seven 
reels  is  no  good  for  a small  town.  I will 
never  buy  another  picture  with  more  than 
seven  reels.  I guess  if  we  had  cushions 
in  our  seats  like  they  have  in  the  cities, 
our  patrons  would  be  willing  to  sit  through 
a longer  picture.  Eight  reels. — W.  D.  Pat- 
rick, Strand  theatre,  Florala,  Ala. 

Gossip,  with  Gladys  Walton. — Fine.  They 
all  liked  it  and  many  came  back  the  second 
night.  We  ran  the  fourth  round  of  the 
second  series  of  “Fighting  Blood”  also, 
which  helped  to  bring  them  back.  Five 
reels. — Dinsmore  & Son,  Majestic  theatre, 
Weiner,  Ark. 

The  Town  Scandal,  with  Gladys  Walton. 
— A good  comedy-drama  that  seemed  to 
please  here.  Not  a kick  on  it.  Five  reels. 

■ — E.  A.  Armistead,  Lyric  theatre,  Easley, 
S.  C. 

WTiat  Wives  Want,  with  Ethel  Grey 
Terry. — Very  good  of  its  kind.  Quite  a 
few  good  comments.  But  the  bulk  of  my 
patrons  want  westerns.  Five  reels. — J.  J. 
Enloe,  Y.  M.  C.  A.  theatre,  Hitchins,  Ky. — 
Small  town  patronage. 

Sawdust,  with  Gladys  Walton. — A mighty 
fine  picture  on  last  year’s  contract,  and 
worthy  of  the  star’s  efforts.  She  is  a fine 
acrobat,  as  well  as  actress.  Five  reels. — 
R.  Ross  Riley,  Wigwam  theatre,  Oberlin, 
Kan. 

Sawdust,  with  Gladys  Walton. — This  is  a 
dandy  program  picture.  Book  it  and  boost 
it.  You  can’t  go  wrong  on  this.  The  cir- 
cus stuff  goes  good  with  the  public.  Print 
in  good  shape.  Five  reels. — P.  G.  Held, 
Sterling  theatre,  Fairmont,  Neb. 

The  Bed  Warning,  with  Jack  Hoxie. — 
Fair  and  pleased  the  kids,  that’s  all.  Busi- 
ness poor  on  this.  Five  reels. — George  J. 
Kress,  Hudson  theatre,  Rochester,  N.  Y. — • 
Neighborhood  patronage. 

The  Bolted  Door,  with  Frank  Mayo, — A 
fair  program  picture.  Nothing  to  rave 


over.  Five  reels. — E.  A.  Armistead,  Lyric 
theatre,  Easley,  S.  C. 

The  TJn'tamable,  with  Gladys  Walton. — 
Not  so  good.  Weak  plot.  Five  reels. — H.  W. 
Mathers,  Morris  Run  theatre,  Morris  Run, 
Pa. — Mining  patronage. 

Vitagraph 

On  the  Banks  of  the  Wabash,  with  Mary 
Carr. — A fair  picture.  But  not  a special. 
A good  small  town  picture  that  will  please. 
Advertise  it  well  and  it  will  get  you  some 
business. — A.  F.  Alfelt,  Liberty  theatre,  St. 
Louis,  Mich. — Small  town  patronage. 

Smashing  Barriers,  with  William  Dun- 
can.— All  of  Duncan’s  pictures  from  Vita- 
graph  have  been  good  and  seem  to  please. 
Six  reels. — Charles  Holtz,  Princess  theatre, 
Danforth,  Me. — Small  town  patronage. 

The  Iiove  Bandit,  with  a special  cast. — 
A good  western  that  pleased  on  Saturday 
night.  Plot  not  very  strong,  but  good  en- 
tertainment. Good  Saturday  night  picture. 
Drew  a little  extra. — A.  F.  Alfelt,  Liberty 
theatre,  St.  Louis,  Mich. — Small  town  pat- 
ronage. 

The  Iiove  Bandit,  with  a special  cast. — 
Very  good  picture.  Six  reels. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  Y. 

The  Iiove  Bandit,  with  a special  cast. — 
Another  good  Vitagraph  and  the  price  is 
not  prohibitive. — F.  E.  Moore,  Liberty  the- 
atre, Lakeview,  Mich. 

Pioneer  Trails,  with  Cullen  Landis. — One 
of  the  best  pictures  of  the  year.  Should 
please  as  near  100  per  cent  as  possible. 
But  don’t  raise  your  prices.  Plenty  of  ac- 
tion, lots  of  thrills,  miles  of  comedy  and 
heart  interest. — Geo.  Khattar,  Khattar’s  the- 
atre, Sydney,  N.  S.,  Can. 

Pioneer  Trails,  with  Cullen  Landis. — Big- 
gest business  in  two  years  and  a dandy 
picture.  All  small  towns  ought  to  play 
this  release.  Film  in  perfect  shape  and 
rental  reasonable.  Seven  reels. — M.  W.  A- 
theatre.  Soldier,  Kan. — Small  town  patron- 
age. 

Pioneer  Trails,  with  Cullen  Landis. — We 
paid  a good  big  price  for  this  and  were  a 
little  skeptical  as  to  the  outcome  from  a 
financial  standpoint.  If  your  patrons  like 
western  photoplays,  book  this  one.  It’s  a 
dandy.  Drew  us  the  largest  business  of 
any  picture  we  have  shown  in  months  and 
certainly  did  please.  Seven  reels. — F.  R. 
Matson,  Crystal  theatre,  Flandreau,  S.  D.— 
General  patronage. 

Pioneer  Trails  and  The  Midnight  Alarm. 

— Both  of  these  are  good  pictures  for  a 
small  town. — Dr.  J.  G.  Ohlwein,  Royal  the- 
atre, New  Boston,  111. — Small  town  patron- 
age. 

The  IieavenwoiTth  Case,  with  a special 
cast. — Picture  fair  enough,  but  the  adver- 
(Coiitiiincd  on  page  88) 
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tising  matter  is  rotten.  The  one  sheet  re- 
minds one  of  the  movie  business  fifteen 
years  ago.  Picture  will  please,  although 
nothing  above  the  average.  Seven  reels. — 
A1  Powell,  Highland  theatre,  Guthrie,  Okla. 
— General  patronage. 

Iioyal  laves,  with  Mary  Carr. — Propa- 
ganda picture.  Don’t  care  for  it  myself, 
but  it  got  the  money  and  no  one  assaulted 
me,  so  why  worry?  Six  reels. — C.  R.  Mc- 
Henry, Rosewin  theatre,  Dallas,  Tex. — 
Neighborhood  patronage. 

Xioyal  Iiives,  with  Mary  Carr. — Adver- 
tised this  heavier  than  any  other  picture 
this  year,  even  sent  out  450  letters,  and 
had  the  lightest  Monday  house  I have  ever 
had.  Tuesday  practically  nothing.  Didn’t 
pay  for  the  film,  not  to  mention  other  ex- 
penses. Half  of  the  few  there  walked  out. 
Six  reels. — J.  S.  Walker,  Alamo  theatre. 
Moody,  Tex. — Smalt  town  patronage. 

The  Man  Trom  Brodney’s,  with  J.  War- 
ren Kerrigan. — Great  big  good  picture. 
Will  please  any  audience. — Bert  Silver,  Sil- 
ver Family  theatre,  Greenville,  Mich. 

Let  Not  lUan  But  Asunder,  with  Pauline 
Frederick. — The  last  word  in  the  ultra- 
modern society  drama  in  costuming  and 
mountings.  Story  an  impossible  sort  of  a 
conglomeration  of  marriage  and  re-mar- 
riage which  the  audience  seemed  to  like 
and  came  out  strong  for. — Ben  L.  Morris, 
Temple  theatre,  Bellalre,  Ohio. 

The  Man  From  Downing  Street,  with 
Earle  Williams. — Just  ordinary  entertain- 
ment. Played  one  day.  No  crowd. — A.  F. 
Jenkins,  Community  theatre,  David  City, 
Neb. 

You  Never  Know,  with  Earle  Williams. 
— This  is  a picture  of  a United  States 
secret  service  agent  who  tries  to  catch 
smugglers  of  arms  to  South  America. 
Story  is  hard  to  follow.  Good  acting.  Has 
a boy  and  his  dog  that  are  good  as  a 
whole.  Will  entertain  and  get  by  if  accom- 
panied with  a good  two  reel  comedy.  Five 
reels. — W.  J.  Shoup,  DeLuxe  theatre,  Spear- 
A ille,  Kan. — Small  town  patronage. 

The  Man  of  Might,  with  William  Duncan. 
— Action,  ye  gods,  and  then  some!  Con- 
tinuity nil.  Not  much  story.  Action,  ac- 
tion with  emphasis.  At  that,  it  will  please 
the  lovers  of  thrills.  Had  no  adverse  com- 
ments and  some  favorable.  Personally, 
thought  it  was  too  far  fetched.  Exagger- 
ated in  spots.  It’s  worth  playing,  ’cause 
you  can  buy  it  right  and  film  is  O.  K. 
Six  reels — H.  G.  Selk,  Selk  theatre,  Scotia, 
Neb. — Small  town  patronage. 

Masters  of  Men,  with  Cullen  Landis. — 
This  is  sure  an  action  picture,  something 
doing  in  every  reel,  something  doing  all 
the  time.  Here  is  a tip  to  brothers  that 
are  going  to  play  it:  Advertise  that  it 
"starts  with  a fight  and  ends  with  a bat- 
tle.” The  extreme  end  is  the  usual  ending, 
but  Sampson  cleans  the  Spanish  fleet  in 
the  seventh  reel.  Seven  reels. — Robert  L. 
Anderson,  Olympic  theatre.  Forks,  Wash. 

Masters  of  Men,  with  Cullen  Landis.- — • 
One  real  picture.  Ran  two  nights,  and  Vita- 
graph  will  sell  you  this  picture  so  that 
you  can  make  some  money.  Seven  reels. — 
br.  J.  G.  Ohlwein,  Royal  theatre.  New  Bos- 
ton, 111. — Small  town  patronage. 

The  Midnight  Alarm,  with  Alice  Cal- 
houn.— Buy  it,  push  it,  and  make  money. 
The  title  and  paper  will  put  it  over  big, 
and  the  picture  is  wonderful.  Good  print. 
Can  be  bought  right.  Seven  reels. — F.  E. 
Moore,  Liberty  theatre,  Lakeview,  Mich. 

The  Midnight  Alarm,  with  Alice  Cal- 
houn.— Good  picture.  Needs  a different 
title.  Drew  fairly  well  and  pleased  90 
per  cent.  Seven  reels. — J.  S.  Walker.  Alamo 
theatre.  Moody,  Texas. — Small  town  pat- 
ronage. 

A Rogue’s  Romance,  with  Earle  Will- 
iams.— A fair  program  picture  of  the  French 
detective  type.  No  special,  but  will  make 
a .good  program  picture  with  good  short 
subjects.  Some  novel  features  introduced, 
such  as  a realistic  Apache  dance  by  Valen- 
tino as  "The  Ferret,”  and  his  partner,  Mimi. 
a cabaret  dancer.  Five  reels. — A.  R.  Moore, 
Foam  I^ake  theatre.  Foam  Lake,  Sask., 
Can. — Local  patronage. 

Flower  of  the  North,  with  Henry  B. 
Walthall.  — A fairly  pleasing  picture. 
Neither  of  the  stars  popular  and  no  looks. 
The  male  star  did  not  satisfy  the  flappers 
or  the  female  star  the  old  bald  headed 
row.  Seven  reels. — M.  W.  A.  theatre.  Sol- 
dier, Kan. — Small  town  patronage. 


Flower  of  the  North,  with  Henry  B. 
Walthall. — Played  this  late;  was  agreeably 
surprised.  Was  good  and  drew  well,  and 
pleased.  Seven  reels. — C.  R.  McHenry, 
Rosewin  theatre,  Dallas,  Tex. — Neighbor- 
hood patronage. 

Masters  of  Men,  with  Cullen  Landis. — 
Cracking  good  picture  that  drew.  Four 
stars  named,  but  Landis  is  the  show.  Seven 
reels. — J.  S.  Walker,  Alamo  theatre.  Moody, 
Texas. — Small  town  patronage. 

Masters  of  Men,  with  Cullen  Landis. — 
This  picture  was  bought  at  a fair  price, 
was  shown  at  advanced  prices,  gave  gen- 
eral satisfaction  and  left  us  a fair  margin 
after  paying  all  expenses. — P.  R.  Matson, 
Crystal  theatre,  Flandreau,  S.  D. 

A Front  Page  Story,  with  a special  cast. 
— This  is  a clever,  interesting  picture  and 
pleased  better  than  some  specials  I have 
run.  Lloyd  Ingram  as  the  mayor  and  James 
Corrigan  as  the  owner  of  the  paper  were 
fine.  Edward  Horton’s  work  satisfactory. 
A picture  you  can  buy  right  and  will  please. 
Film  in  good  condition.  Six  reels. — C.  H. 
Moulton,  Bijou  theatre.  Beach,  N.  D. — Small 
town  patronage. 

A Front  Page  Story,  with  a special  cast. 
— Here  is  a picture  that  kept  the  house  in 
uproar  the  greater  part  of  the  time.  If 
you  have  any  scrappy  politicians  in  your 
town,  get  them  in  on  this  one.  It’s  a 
picture  that  will  please  all  classes.  Six 
reels. — B.  C.  Brown,  Temple  theatre,  Viro- 
qua,  Wis. 

The  Ninety  and  Nine,  with  Colleen  Moore. 
— Don’t  be  afraid  of  this  one,  and  you  can 
buy  it  right.  Seven  reels. — Dr.  J.  G.  Ohl- 
wein, Royal  theatre.  New  Boston,  111. — ■ 
Small  town  patronage. 

The  Ladder  Jinx,  with  Edward  Horton. — 
A good  comedy-drama  and  heard  lots  of 
chuckles  and  laughs  all  the  way  through. 
Makes  a good  Saturday  night  show.  Good 
condition.  Six  reels. — H.  H.  Binions,  Cozy 
theatre,  Toledo,  la. — Small  town  patronage. 

Warner  Brothers 

G-eorge  Washington,  Jr.,  with  Wesley 
Barry. — About  the  best  thing  that  Barry 
was  ever  in.  This  ought  to  re-establish 
him  as  a drawing  card.  Six  reels. — Frank 
L.  Browne,  Cabrillo  theatre,  San  Pedro, 
Cal. — General  patronage. 

George  Washington,  Jr.,  with  Wesley 
Barry. — Personally  I did  not  consider  this 
much  better  than  “Rags  to  Riches,”  but  my 
patrons  seemed  to  think  it  was  great  and 
I had  so  many  favorable  comments  that  I 
believe  it  must  be  his  best.  I played  it  the 
same  time  it  was  being  shown  in  Milwau- 
kee and  advertised  the  fact  and  I had  a 
packed  house.  Charles  Conklin  as  the  Ne- 
gro servant  deserves  special  credit,  as  he 
is  the  guy  that  gets  the  laughs,  and  he 
certainly  does  good  work.  Most  of  the 
comedy  and  action  is  in  the  last  reel.  It  is 
good  entertainment  and  what  I would  call 
an  audience  feature,  as  even  most  of  the 
women  are  greatly  pleased  and  it  is  gener- 
ally hard  to  please  them  with  comedy.  The 
print  was  new  and  in  fine  shape.  Six  reels. 
— H.  J.  Eagan,  American  theatre,  Wautoma, 
Wis. — Small  town  patronage. 

The  Gold  Diggers,  with  Hope  Hampton. 
— Splendid  picture  that  received  many  fa- 
vorable comments.  Nothing  bad  to  it  and 
splendid  comedy.  Worth  advertising.  Eight- 
reels. — C.  R.  McHenry,  Rosewin  theatre, 
Dallas,  Tex. — Neighborhood  patronage. 

The  Gold  Diggers,  with  Hope  Hampton. 
— A suggestive,  jazzy  picture  which  leaves 
a very  bad  taste.  Warners  should  take  this 
off  the  list.  Their  product  is  priced  too 
high  and  we  are  losing  money.  Eight  reels. 
— L.  P.  Charles,  Grand  theatre,  Chetek,  Wis. 
— General  patronage. 

Tiger  Rose,  with  Lenore  Ulric. — Very 
good  picture  and  business  above  average. 
• — G.  F.  Ritter,  Regent  theatre,  Bogota, 
N.  J. 

Tiger  Rose,  with  Lenore  Ulric. — Splendid 
picture.  Good  acting.  Good  scenery. 
Eight  reels. — C.  R.  McHenry,  Rosewin  the- 
atre, Dallas,  Tex. — Neighborhood  patronage. 

Conductor  1492,  with  .lohnny  Hines. — • 
This  picture  pulled  more  people  in  than 
any  picture  we  have  shown.  Advertise  it 
as  the  funniest  comedy  of  the  year. — Ash- 
worth & Bartels.  Federal  theatre,  Denver, 
Colo. — Neighborhood  patronage. 

The  Country  Kid,  with  Wesley  Barry. — 


About  all  we  could  give  this  would  be  to 
call  it  a good  program  picture. — P.  R.  Mat- 
son,  Crystal  theatre,  Flandreau,  S.  D. — 
General  patronage. 

Heroes  of  the  Street,  with  Wesley  Barry. 
— This  one  is  perhaps  the  best  of  this  star 
that  we  have  had.  Gave  entire  satisfaction. 
6ught  to  go  all  right  on  any  day  in  any 
house.  Six  reels. — Sun  theatre,  Gothenburg, 
Neb. — General  patronage. 

■Where  the  North  Begins,  with  Rin-Tin- 
Tin. — An  excellent  production.  Will  please 
100  per  cent,  for  those  who  see  it.  Prob- 
ably will  not  draw  ladies — -it  did  not  for 
me,  but  those  that  saw  it  thought  it  won- 
derful.— D.  E.  Fitton,  Lyric  theatre,  Har- 
rison, Ark. — Small  town  patronage. 

Little  Johnny  Jones,  with  Johnny  Hines. 
— Very  good.  Pleased  average  crowd. 
Johnny  always  goes  fairly  well  with  me. 
The  races  were  especially  good.  Seven 
reels. — W.  D.  Patrick,  Strand  theatre,  Flor- 
ala,  Ala. 

Little  Johnny  Jones,  with  Johnny  Hines. 
— Dandy  comedy-drama  that  pleased  all 
who  saw  it.  Did  not  draw  as  much  as  it 
deserved.  Seven  reels. — C.  R.  McHenry, 
Rosewin  theatre,  Dallas,  Tex. — Neighbor- 
hood patronage. 

The  Little  Church  Around  the  Corner, 

with  a special  cast. — A big  picture,  the 
best  we  have  had  since  "The  Faith  Healer.” 
In  the  same  class  as  “The  Miracle  Man.” 
Pauline  Starke  should  have  been  featured 
instead  of  Claire  Windsor,  for  she  was  fine. 
The  kind  of  a picture  that  builds  prestige, 
and  at  a rental  you  can  make  a little  money 
on.  Best  mine  disaster  scenes  ever  made. 
Six  reels. — R.  Ross  Riley,  Wigwam  theatre, 
Oberlin,  Kan. 

The  Printer’s  Devil,  with  Wesley  Barry. 
■ — This  is  an  excellent  picture  and  certainly 
a good  drawing  card.  While  this  is  built 
for  Freckles,  I think  Harry  Myers  does 
half  of  the  work,  to  put  it  over,  and  to- 
gether they  make  this  a very  entertaining 
picture.  Print  not  too  good.  No  inspec- 
tion. Six  reels. — C.  H.  Moulton,  Bijou  the- 
atre, Beach,  N.  D. — Small  town  patronage. 

Main  Street,  with  Monte  :piue. — Those 
who  have  read  the  book  do  not  like  the  pic- 
ture as  well  as  those  who  have  not,  because 
it  did  not  show  all  of  the  book,  but  if  it 
had  it  would  have  been  twenty  reels.  The 
picture  was  fine,  but  of  course,  like  the 
book,  exaggerated  some  of  the  characters. 
In  a town  of  the  size  of  Gopher  Prairie, 
you  would  not  find  such  hick  characters  as 
a whole  as  the  book  pictured,  unless  it 
were  in  some  distant  hill  country,  and  I 
don’t  believe  you  could  find  such  a place  in 
the  U.  S.  A.  The  acting  was  fine,  but  the 
show  was  about  two  reels  too  long.  Good 
business.  Regular  admission  of  20  cents. 
Warner  Bros,  are  sure  making  a good  line 
of  pictures,  and  they  don’t  want  your  the- 
atre to  pay  for  them  either.  Nine  reels. — 
R.  Ross  Riley,  Wigwam  theatre.  Oberlin, 
Kan. 

Serials 

The  Fast  Express  (Universal),  with  Will- 
iam Duncan. — This  boy  knows  how  to  make 
serials.  We  have  used  every  one  he  has 
made.  We  never  had  a poor  one.  He  gets 
the  most  possible  stories  and  puts  action 
and  thrills  into  them.  Would  recommend 
this  to  exhibitors.  This  will  certainly  in- 
crease your  receipts,  as  it  did  with  us. 
Book  it  and  run  a good  serial.  Two  reels. 
— George  J.  Kress,  Hudson  theatre,  Roches- 
ter, N.  Y. — Neighborhood  patronage. 

Haunted  Valley  (Fathe),  with  Ruth  Ro- 
land.— One  of  the  best  I have  played.  Fin- 
ished two  weeks  ago.  Held  up  all  the  way. 
Two  reels. — C.  R.  McHenry,  Rosewin  the- 
atre, Dallas,  Tex. — Neighborhood  patronage. 

In  the  Days  of  Daniel  Boone  (Universal), 
with  a special  cast. — This  serial  is  getting 
over  in  godd  shape.  Most  people  like  it. 
Somehow  kids  don’t  come  out.  Older  folks 
say  it  is  fine.  On  tenth  episode  now.- — A. 
Powell,  Highland  theatre,  Guthrie,  Okla. — • 
General  patronage. 

The  Steel  Trail  (Universal),  with  a spe- 
cial cast. — Good  serial,  but  the  serial  busi- 
ness is  all  shot  to  pieces.  All  of  my  serials 
have  fell  off  40  per  cent.  They  are  tired  of 
serials,  and  I’m  off  of  them  when  I finish 
them.  This  one  has  flopped,  as  well  as  all 
of  them.  Serials  are  my  poorest  nights  of 
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the  week.  No  more  for  me,  unless  things 
change  in  the  serial  line. — William  Thacher, 
Royal  theatre,  Salina,  Kan. 

The  Way  Of  a Man  (Pathe),  with  a spe- 
cial cast. — A good  pleasing  serial  and  get- 
ting nice  business.  Pleases  well,  but  not 
as  good  as  expected. — A.  Powell,  Highland 
theatre,  Guthrie,  Okla. — General  patronage. 

The  Way  Of  a Man  (Pathe),  with  a spe- 
cial cast. — Just  started  this  off  to  a good 
crowd,  but  believe  if  I was  doing  it  over 
again  I would  show  both  Chapters  1 and  2 
the  opening  night,  as  about  two-thirds  of 
chapter  1 is  costume  stuff  and  very  slow 
action  and  I notice  by  the  reports  that 
most  of  us  small  town  exhibitors  are 
against  the  costume  dope.  Will  let  you 
know  how  chapter  2 draws.  Two  reels. — 
H.  M.  Retz,  Strand  theatre.  Lament,  la. — 
Small  town  patronage. 

State  Rights 

At  Devil’s  Gorge  (Arrow),  with  Edmund 
Cobb. — A good  program  picture  that  pleased 
here.  Five  reels. — E.  A.  Armistead,  Lyric 
theatre,  Easley,  S.  C. 

Back  rire  (Sunset),  with  Jack  Hoxie. — 
This  is  another  good  one.  Hoxie  is  going 
to  make  them  all  step  to  keep  out  of  the 
way.  There  is  plenty  of  action  and  a darned 
good  story  to  this.  Five  reels. — F.  J. 
O’Hara,  Community  theatre,  Elgin,  Neb. 

Boomerang  Justice  (Russell),  with  George 
Larkin. — A first  class  western.  George 
Larkin  is  surely  doing  fine  work.  We  have 
never  had  him  in  a poor  picture,  and  if 
your  patrons  like  western  plays,  book  this 
one.  Plenty  of  afction  and  nothing  over- 
drawn. Five  reels. — Elmac  theatre.  Maple 
Rapids,  Mich. — Small  town  patronage. 

Broadway  Gold  (Truart),  with  Elaine 
Hammerstein. — Very  good  picture.  Dark 
photography  in  some  parts. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  Y. 

Broken  Hearts  of  Broadway  (Principal), 
with  a special  cast. — Had  many  complimen- 
tary comments  on  this  one.  One  of  these 
pictures  that  please  and  bring  them  in, 
and  that’s  the  kind  the  exhibitors  like. — A1 
C.  Werner,  Royal  theatre,  Reading,  Pa. 

Chain  Dightning  (Arrow),  with  Ann  Lit- 
tle.— A little  above  average  program.  Some 
fair  thrills  in  it.  Five  reels. — C.  R.  Mc- 
Henry, Rosewin  theatre,  Dallas,  Tex. — ■ 
Neighborhood  patronage. 

Condemned  ( Grand-Asher) , with  Mildred 
Davis. — -Awful  story,  terrible,  and  the  pho- 
tography so  bad  you  couldn’t  tell  whether 
looking  at  standard  film  or  Plastigrams. 
Business  all  the  picture  warranted  and 
that  wasn’t  much. — John  W.  Hawkins,  Cap- 
itol theatre.  New  Bedford,  Mass. — General 
patronage. 

Danger  Ahead  (Goldstone),  with  Richard 
Talmadge. — Richard  Talmadge  had  begun 
to  establish  a following,  but  another  pic- 
ture as  poor  as  this  one  and  he  will  speed- 
ily lose  what  he  had  gained.  Outside  of 
some  chasing  around,  there  was  absolutely 
nothing  to  it.  Only  good  for  children  un- 
der seven.  Five  reels. — A1  C.  Werner,  Royal 
theatre,  Reading,  Fa. 

The  Eagle’s  Claw  (Aywon),  with  Big  Boy 
Williams. — The  average  western  that  wilt 
please  all  lovers  of  thrillers.  Five  reels. — 
Hugh  G.  Martin,  American  theatre,  Colum- 
bus, Ga. — General  patronage. 

East  Side,  West  Side  (Principal),  with  a 
special  cast. — This  is  a real  good  picture, 
but  where  they  got  the  name  is  more  than 
I can  tell.  The  fellow  that  thought  up  this 
title  must  have  been  dreaming  of  his  school 
days.  Give  it  a good  name  and  it  would  do 
-some  business.  Seven  reels. — H.  M.  Retz, 
Strand  theatre.  Lament,  la. — Small  town 
patronage. 

False  Brands  (World),  with  Joe  Moore. — 
A good  western  picture.  Five  reels. — L. 
Deyo,  Miers  theatre,  Schoharie,  N.  Y. — 
General  patronage. 

The  Flame  of  Passion  (Standard),  with 
George  Larkin. — Very  good  program.  Five 
reels.  Did  not  draw.  Larkin’s  no  drawing 
power  for  me.  The  forest  fires  are  good, 
very  good.— William  Thacher,  Royal  theatre, 
Salina,  Kan. 

Impulse  (Arrow),  with  Nevara  Gerber. — 
One  of  Manager  H.  J.  Herrman’s  ones,  used 
on  his  recommendation,  and  was  just  what 
he  recommended.  Picture  exceptionally 
good  one,  with  a good  story.  Did  no  busi- 


ness, however,  due  to  Lent.  Five  reels. — - 
M.  J.  Babin,  Fairyland  theatre,  White 
Castle,  La. 

The  East  Hour  (Burr),  with  Milton  Sills. 
— This  is  all  picture.  Had  Paramount  or 
any  other  so-called  big  film  exchange  re- 
leased this  one,  it  would  cost  me  three  times 
more  money.  Kelly,  of  the  New  Orleans 
branch,  sold  me  this  one  at  a price  that 
was  within  reason  for  my  town.  To  all  ex- 
hibitors, be  sure  to  get  this  one.  It’s  worth 
while.  Seven  reels. — M.  J.  Babin,  Fairy- 
land theatre.  White  Castie,  La. 

The  East  Hour  (Burr),  with  Milton  Sills. 
— Very  good  picture.  Drew  and  pleased 
who  saw  it.  Worthy  of  some  speciai  effort. 
Six  reels. — C.  R.  McHenry,  Rosewin  theatre, 
Dalias,  Tex. — Neighborhood  patronage. 

The  Eaw  Bustlers  (Arrow),  with  William 
Fairbanks. — Very  good  western  program 
picture.  Had  a new  print  and  the  first  full 
five  reel  feature  out  of  this  exchange  for 
some  time.  Five  reels. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  N.  Y. — General 
patronage. 

Euck  (Burr),  with  Johnny  Hines. — An- 
other one  of  Kelly’s  good  features  sold  at 
reasonable,  live  and  let  live  prices.  Try 
R.  A.  Kelly’s  prices  and  see  if  I know  what 
I am  writing  about.  Picture  was  good  all 
the  way  through  and  every  minute  of  it 
was  a thrill  or  a laugh.  Six  reels. — M.  J. 
Babin,  Fairyland  theatre.  White  Castle,  La. 

Out  To  Win  (British  Picture),  with  a 
special  cast. — Extra  good.  Heavy  stuff, 
no  laughs.  Thrilling  and  pleased.  Eight 
reels. — M.  Bailey,  Strand  theatre,  Dryden, 
Ont.,  Can. — Smfall  town  patronage. 

The  Bip  Tide  (Independent),  with  Rose- 
mary Theby  and  Stuart  Holmes. — What 
business  did  come  was  out  before  the  show 
was  over.  A great  picture  for  the  grave- 
yard. Six  reels. — F.  K.  Eldridge,  Ander- 
sen’s Mattapan  theatre,  Mattapan,  Mass. 

The  Bip  Tide  (Independent),  with  a spe- 
cial cast. — Oh,  boy,  what  a nightmare.  Aw- 
ful is  too  good  a name  for  it.  I hid  away 
when  they  went  out.  Stuart  Holmes  as  the 
Russian  Count  Voronsky  and  Rosemary 
Theby  as  Princess  Indora  (should  be  Dumb 
Dora)  in  an  English-Indian-Russian  mixup. 
If  you  bought  it,  leave  it  alone  and  pay 
them.  If  not,  you’re  lucky.  Six  reels. — 
G.’j.  Ritter,  Regent  theatre,  Bogota,  N.  Y. 

Saved  By  Badio  (R-G-R),  with  George 
Larkin. — Funk  and  did  not  draw.  Five 
reels. — C.  R.  McHenry,  Rosewin  theatre, 
Dallas,  Tex. — Neighborhood  patronage. 

The  Seventh  Sheriff  (Aywon),  with  Dick 
Hatton. — Good  western  program  picture. 
4,700  feet. — G.  Strasser  Sons,  Emblem  the- 
atre, Buffalo,  N.  Y. 

South  of  Northern  Eights  (Steiner),  with 
Neal  Hart. — Good  western  picture,  but  not 
big  enough  to  feature.  Should  please  small 
town  audiences  who  like  westerns.  Five 
reels. — Charles  Holtz,  Princess  theatre, 
Danforth,  Me. — Small  town  patronage. 

The  Speed  King  (Truart),  with  Richard 
Talmadge. — Our  patrons  did  not  care  for 
the  picture.  Five  reels. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  N.  Y. — General 
patronage. 

Tangled  Trails  (Steiner),  with  Neal  Hart. 
— A good  northern  picture.  Print  in  good 
condition.  Five  reels. — L.  Deyo,  Miers  the- 
atre, Schoharie,  N.  Y. — General  patronage. 

Temporary  Hilarriage  (C.  B.  C.),  with 
Mildred  Davis. — A little  weak  for  a feature 
but  a very  good  program  picture.  Was 
bought  as  a program  production  and  shown 
at  regular  prices  and  pleased. — P.  R.  Mat- 
son,  Crystal  theatre,  Flandreau,  S.  D. 

Three  O’Clock  In  the  Morning  (Burr), 
with  Constance  Binney. — A clean  picture 
that  pleased  most  everyone.  You  can  ad- 
vertise this  strong.  Seven  reels. — B.  C. 
Brown,  Temple  theatre,  Viroqua,  Wis. 

Trapped  In  the  Air  (W.  P.  E.  C.),  with 
Lester  Cuneo. — Very  good  program  pic- 
ture.— G.  Strasser  Sons,  Emblem  theatre, 
Buffalo,  N.  Y. — General  patronage. 

Women  Men  Marry  (Truart),  with  a spe- 
cial cast. — Very  good  society  story  which 
pleased  most  of  the  women  and  a few  men. 
It  must  have  been  a brand  new  picture,  as 
I have  been  unable  to  find  any  reviews  on 
it.  Six  reels. — W.  D.  Patrick,  Strand  the- 
atre, Florala,  Ala. 

What’s  Wrong  With  the  Women  (Equity), 
with  a special  cast. — Certainly  a fine  pic- 


ture for  cities  and  one  with  a good  moral, 
but  not  the  kind  that  a small  town  likes. 
The  acting  and  direction,  also  photography, 
were  splendid.  Some  beautiful  gowns  and 
settings.  Also  some  wild  parties.  Seven 
full  reels. — W.  J.  Shoup,  DeLuxe  theatre, 
Spearville,  Kan. — Small  town  patronage. 

Short  Subjects 

Aesop’s  Fables,  (Pathe).— These  Fables  to 
my  notion  are  almost  as  good  as  comedies. 
In  fact  better  than  some  one  reel  come- 
dies, and  the  beauty  of  them,  they  go  with 
any  kind  of  a subject. — H.  H.  Binions,  Cozy 
theatre,  Toledo,  la. — Small  town  and  coun- 
try patronage. 

Fighting  Blood  (F.  B.  O.),  with  George 
O’Hara. — Now  running  second  series  and 
people  eat  them  up.  Especially  the  young 
element  raves  about  them.  A few  old 
women  claim  they  don’t  care  about  them, 
but  I notice  that ' they  don’t  walk  out  on 
them.  Serials  are  dead.  We  must  have 
something  new  to  give  the  public.  We  will 
see  now  what  “The  Telephone  Girl”  will 
do. — A1  C.  Werner,  Royal  theatre,  Reading, 
Pa. 

The  Eeather  Fnshers  (Universal),  with 
Reginald  Denny. — Not  as  good  a drawing 
card  as  the  Larry  Semon  comedies,  and 
cost  just  as  much.  No  good  for  the  ladies. 
Frint  good.  Two  reels. — P.  G.  Held,  Ster- 
ling theatre,  Fairmont.  Neb. 

The  Telephone  Girl  (F.  B.  O.),  with  Al- 
berta Vaughn. — This  is  not  as  good  as  the 
first  chapter,  but  I think  it  wiil  hold  up. 
George  O’Hara  appears  in  this  chapter. 
Doesn’t  do  much,  though.  The  fellow  with 
the  eye  glass  runs  away  with  the  whole 
show.- — F.  J.  O’Hara,  Community  theatre, 
Elgin,  Neb. 

Such  Is  Eife  (Universal),  with  Baby 
Peggy. — Pleases  the  kids.  Two  reels. — 
A.  F.  Jenkins,  Community  theatre,  David 
City,  Neb. 

Tea-N-Tea  (Educational),  with  Jimmy 
Adams. — Very  good  comedy.  Two  reels. — 
G.  Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. — General  patronage. 

Teaching  Teacher  (Pathe),  with  Snub 
Follard. — This  was  an  amusing,  comedy  and 
pleased  all  who  saw  it;  however,  that  was 
not  many.  Film  in  good  shape.  One  reel. 

• — C.  V.  Anderson,  Oak  theatre,  Oakdale, 
Neb. 

Uncensored  Movies  (Pathe),  with  Will 
Rogers. — As  a burlesque,  fair.  As  a com- 
edy, not  so  good.  They  will  not  laugh  at 
it.  Two  reels. — C.  R.  McHenry,  Rosewin 
theatre,  Dallas,  Tex. — Neighborhood  patron- 
age. 

Under  the  "White  BoTje  (Universal),  with 
Neely  Edwards. — Best  one  reel  comedy  we 
used  for  some  time.  One  reel.- — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  Y. — Gen- 
eral patronage. 

The  Weaklings  (Fox),  a Sunshine  comedy. 
— This  is  good.  Fox  has  some  very  good 
comedies.  They  are  better  than  the  aver- 
age, with  plenty  of  comic  stunts.  Two 
reeis. — F.  J.  O’Hara,  Community  theatre, 
Elgin,  Neb. 

"Where’s  My  Wondering  Boy  This  Eve- 
ning? (Pathe),  with  Ben  Turpin. — Fair 
comedy.  Two  reels. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  N.  Y. — General 
patronage. 

"Where  There’s  a Will  (Fox),  with  a spe- 
cial cast. — This  one  is  really  the  best  Sun- 
shine comedy  I ever  played.  Print  good. 
Two  reels. — Mrs.  Frank  Paul,  Marvel  the- 
atre, Carllnville,  111. 

"Why  Elephants  Eeave  Home  (Pathe), 
with  a special  cast. — Never  saw  any  report 
on  this  one.  Will  put  mine  in.  This  is 
just  a filler,  but  it  seemed  to  please.  It 
will  not  hurt  to  use  it.  Something  differ- 
ent. Use  it  with  a variety  show,  or  a fea- 
ture and  comedy.  Two  reels. — William 
Thacher,  Royal  theatre,  Salina,  Kan. 

The  Wise  Cracker  (Fox),  with  a special 
cast. — Absolutely  the  biggest  piece  of  cheese 
we  ever  saw.  2,000  ft.  of  perfectly  good 
film  wasted.  Wonder  where  Fox  got  the 
star?  Two  reels. — W.  T.  Waugh,  Empress 
theatre,  Grundy  Center,  la. — Small  town 
patronage. 

The  Agent  (Vitagraph),  with  Larry  Se- 
mon.— The  usual  Semon  action  of  slapstick 
stuff.  No  better  or  no  worse  than  his  oth- 
ers. I wonder  why  we  have  to  pay  double 
for  Semon’s  comedies,  when  others  are  just 
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World’s  Champion 


Athlete  and  Stunt  Man 
in  MONOGRAM  PIC- 


TURES, Produced  by  Harry 
J.  Brown  and  Direc- 
ted by  Albert  RogeU  has 
made  a tremendous 
hit  with  thousands  of  ex- 
hibitors aU  over  the 
country.  Exhibitors 
everywhere  have  booked 
F.  B.  O.’s  series  of 
Big  Six  Westerns  and  you 
couldn’t  buy  those 
contracts  for  double  their 
price  today.  If  you 
haven’t  played  “THE  MASK 
OF  LOPEZ’’— “NORTH  OF 
NEVADA”— “GALLOPING 
GALLAGHER”  do  so  without  delay 
then  play  this  latest  winner 
“THE  SILENT  STRANGER” 


and  follow  up  with  the  last 
two  to  come  and  you  will 
have  built  up  a clientele  for 
Western  pictures  you 
never  believed  possible. 
THOMSON  does  the  Doug 
Fairbanks  stuff  unlike  any 
Western  star  in  the 
business  in  fact  there  is  no 
other  western  star  who 
even  approaches  Thomson,  and 
with  SILVER  KING,  Thom- 
son’s  remarkable  horse,  you’ve 
got  a crowd  pulling 
combination.  Get  busy — Book — 


The  4th  of  F.  B.  O.’s  Big  Six  Westerns 


Presented  by  MONOGRAM  PICTURES  CORP.,  Andrew  J.  Callaghan,  President 
A HARRY  J.  BROWN  Production,  Directed  by  Albert  Rogell,  Distributed  by 
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as  good.  Two  reels. — W.  J.  Shoup,  DeLuxe 
theatre,  Spearvllle,  Kan. — Small  town  pat- 
ronage. 

Aggravatin’  Mama  (Universal),  with  the 
Gumps.- — Patrons  would  not  stay  to  see  this 
one.  Very  poor.  Two  reels. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  T. 

The  Alphabetical  Zoo  (Vitagraph),  with 
a special  cast.- — This  is  the  best  educa- 
tional reel  ever  shown  here  and  will  in- 
terest parents  and  children  a\ike.  Could 
be  used  for  a tie-up  with  a school  or  any 
educational  organization.  Unfortunately, 
we  did  not  know  how  good  this  was  and 
gave  it  no  extra  exploitation,  which  it  is 
well  worth.  One  reel. — A.  R.  Moore,  Foam 
Lake  theatre.  Foam  Lake,  Sask.,  Can. — 
Local  patronage. 

Asleep  at  the  Switch  (Pathe),  with  Ben 
Turpin. — Good  comedy.  Two  reels. — G. 
Strasser  Sons,  Emblem  theatre,  Buffalo. 

N.  Y. 

Asleep  at  the  Switch  (Pathe),  with  Ben 
Turpin. — A corking  good  comedy  with  a 
good  dog,  plenty  of  railroad  action,  and 
laughs.  Two  reels. — B.  C.  Brown,  Temple 
theatre,  Viroqua,  Wis. 

Back  Fire  (Educational),  with  Llge  Con- 
ley.— Good  comedy  and  pleased  our  audience 
very  much.  Lots  of  action.  Two  reels. — 
George  J.  Kress,  Hudson  theatre,  Rochester, 
N.  T. — Neighborhood  patronage. 

Back  Fire  (Educational),  with  Lige  Con- 
ley.— Oh,  boy!  This  is  a real  one.  They 
are  still  laughing.  Get  us  more  like  this 
one.  We  have  better  business.  It  will 
keep  them  coming  for  more.  Two  reels. — 
William  Thacher,  Royal  theatre,  Salina, 
Kan. 

The  Blacksmith  (First  National),  with 
Buster  Keaton. — This  is  a good  comedy  and 
very  near  up  to  Keaton’s  standard.  I told 
my  operator  that  if  he  ever  caught  Keaton 
smiling  that  I would  give  him  a week  off 
on  full  pay.  I am  safe.  Two  reels. — 

F.  J.  O’Hara,  Community  theatre,  Elgin, 
Neb. 

The  Big  Flood  (Pathe),  an  Aesop  Fable. 
— One  of  the  best  we  have  run  of  the 
Fables,  and  we  have  run  a lot  of  them. 
They  like  the  Fables  that  deal  with  animals 
much  better  than  those  that  deal  with  in- 
sects, and  this  one  is  the  animals  entering 
Noah’s  Ark!  Get  your  storm  music  ready. 
Three-fourths  reel. — Dinsmore  & Son,  Ma- 
jestic theatre,  Weiner,  Ark. 

Boys  to  Board  (Pathe),  with  Our  Gang. 
— Everybody  likes  these.  Two  reels. — 
George  J.  Kress,  Hudson  theatre,  Roches- 
ter, N.  Y. — Neighborhood  patronage. 

Broadcasting  (Pathe),  with  Johnny  Jones. 
— These  little  pictures  are  fine  for  kid  mati- 
nees and  should  be  enjoyed  by  their  elders, 
but  will  not  acceptably  take  the  place  of  a 
comedy.  We  bought  them  with  the  last 
half  ton  of  comedies  (it’s  safe  to  buy 
Pathe  that  way,  as  the  comedies  are  all 
good  for  us),  and  will  say  that  they  are  a 
disappointment.  They  give  the  lead  to  the 
poorest  actor  in  the  bunch,  but  with  good 
support  he  gets  away  with  it  fairly  well. 
Two  reels. — Sun  theatre,  Gothenburg,  Neb. 
— General  patronage. 

Buckin’  the  Xdne  (Universal),  with  Buddy 
Messinger. — Good  comedy.  Two  reels. — G. 
Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. 

Backin’  the  Zdne  (Universal),  with  Buddy 
Messinger. — Lots  of  boys’  stunts  that 
pleased.  Our  matinee  was  noisy.  The  kids 
like  Buddy.  Two  reels. — George  J.  Kress. 
Hudson  theatre,  Rochester,  N.  Y. — Neigh- 
borhood patronage. 

The  Champion  (Pathe),  with  Our  Gang. — 
Good.  That’s  all  I can  say.  Two  reels. — 

G.  F.  Rediske,  Star  theatre,  Ryegate,  Mont. 
— Small  town  patronage. 

A Corn  Fed  Sleuth  (Universal),  with 
Jack  Earle. — Our  patrons  are  still  looking 
for  the  comedy  in  this  one.  Two  reels. — 
G.  Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. 

Daniel  Boone  (Pathe),  a Yale  Chronicle. 
— A good  picture  but  the  usual  report.  Gave 
the  schools  a free  matinee  and  they  all 
came.  We  asked  them  to  influence  their 
classes  to  attend  and  help  us  to  give  the 
free  matinees,  but  they  failed  to  come  out 
in  sufficient  numbers  to  pay  expenses.  The 
kids  enjoyed  and  appreciated  these  Chron- 
icles, but  the  older  people  seem  to  prefer  a 

program.  This  is  not  educational,  conse- 


quently we  have  lost  on  every  program. 
Three  reels. — Dinsmore  & Son,  Majestic  the- 
atre, Weiner,  Ark. 

The  Decorator  (Vitagraph),  with  James 
Aubrey. — I find  Aubrey  comedies  all  pretty 
good,  but  this  one  is  better  than  the  aver- 
age. Action  in  and  around  a studio  and 
starts  out  to  decorate  houses.  Two  reels. — 

H.  H.  Binions,  Cozy  theatre,  Toledo,  la. — 
Small  town  patronage. 

Dig  Up  (Pathe)^  with  Snub  Pollard. — A 
fair  comedy  is  all.  Got  a few  laughs.  Film 
fair.  Two  reels. — Sun  theatre,  Gothenburg, 
Neb. — General  patronage. 

Dr  Jekyll  and  Mr.  BCyde  (Arrow),  with 
Hank  Mann. — A dandy  little  comedy.  Two 
reels. — L.  Deyo,  Miers  theatre,  Schoharie, 
N.  Y. — General  patronage. 

A Fiddlin’  Fool  (Hodkinson),  with  Char- 
lie Murray. — Fair.  Charlie  doesn’t  get  a 
chance  to  show  he  can  act.  They  should 
give  him  better  stories.  Two  reels. — 
George  J.  Kress,  Hudson  theatre,  Rochester, 
N.  Y. — Neighborhood  patronage. 

Fighting  Fists  (Universal),  with  a spe- 
cial cast. — A dandy  two  reeler  which  I used 
in  connection  with  my  serial.  Two  reels. — 
William  E.  Tragsdorf,  Trags  theatre,  Neills- 
ville,  Wis. — Small  town  patronage. 

Flying  Finance  (Educational),  with  Nee- 
ley Edwards.- — A good  fast  moving  comedy 
that  pleased.  The  cyclone  was  a hummer. 
Two  reels. — C.  H.  Moulton,  Bijou  theatre. 
Beach,  N.  D. — Small  town  patronage. 

The  Four  Flusher  (Fox),  with  a special 
cast. — Nothing  to  these  two  reel  comedies. 
If  the  rest  of  the  Sunshine  Comedies  are 
not  better  than  the  five  two-reelers  used, 
I don’t  want  any  more.  Print  good.  Two 
reels. — P.  G.  Held,  Sterling  theatre,  Fair- 
mont, Neb. 

Fresh  from  the  Farm  (Educational),  a 
Christie  comedy,  with  Bobby  Vernon. — Like 
all  the  rest  of  Educational’s  comedies,  no 
good.  These  comedies  are  only  made  to  kill 
time.  Two  reels. — Claude  McBrayer,  Audi- 
torium theatre,  Hamilton,  Mo. 

The  G-ame  Hunter  (Universal),  with  a 
special  cast. — If  you  want  your  patrons  to 
have  one  good  laugh,  try  this  one.  I ran 
it  last  and  it  sure  brought  them  in  for  the 
second  show.  Even  those  that  saw  it  for 
first  show  wanted  to  see  it  the  second  time. 
Two  reels. — M.  F.  Faytle,  Orpheum  theatre, 
McHenry,  N.  D. — General  patronage. 

The  Gown  Shop  (Vitagraph),  with  Larry 
Semon. — Good  but  not  near  as  good  as  the 
rest  of  them.  This  particular  two  reel 
Larry  Semon  is  the  only  one  out  of  thirty 
that  1 have  used  that  is  not  a scream.  All 
the  rest  are  No.  1.  Two  reels. — P.  G.  Held, 
Sterling  theatre,  Fairmont,  Neb. 

The  Great  Outdoors  (Pathe),  with  the 
Spat  Family. — Very  good,  as  are  all  the 
Spats  in  our  house.  Two  reels. — Sun  the- 
atre, Gothenburg,  Neb. — General  patronage. 

The  Great  Outdoors  (Pathe),  with  the 
Spat  Family. — Saw  this  in  another  the- 
atre. If  all  the  Spat  comedies  are  equal  to 
this  one,  they  are  all  right.  We  got  a lot 
of  good  out  of  it  ourselves.  Two  reels. — 
Dinsmore  & Son,  Majestic  theatre,  Weiner, 
Ark. 

Green  As  Grass  (Educational),  with  Jim- 
mie Adams. — This  is  a first  class  comedy 
with  many  laughs.  Two  reels. — A.  R. 
Moore,  Foam  Lake  theatre.  Foam  Lake, 
Sask.,  Can. — Local  patronage. 

A Gun  Biot  (Arrow),  with  Hank  Mann. 
— A good  comedy,  and  pleased  100  per  cent. 
Two  reels. — L.  Deyo,  Miers  theatre,  Scho- 
harie, N Y. — General  patronage. 

Hello  Pardner  (Fox),  a Sunshine  comedy. 
— No  good.  Two  reels  of  nothing.  Print 
good.- — P.  G.  Held,  Sterling  theatre,  Fair- 
mont, Neb. 

His  Boyal  Slyness  (Pathe),  with  Harold 
Lloyd. — The  worst  Lloyd  I ever  played. 
Absolutely  poor.  Two  reels. — Charles 
Holtz,  Princess  theatre,  Danforth,  Me. — 
Small  town  patronage. 

His  Social  Error  (Hodkinson),  with 
Charles  Murray. — This  is  a good  comedy, 
with  plenty  of  laughs.  Two  reels. — C.  H. 
Moulton,  Bijou  theatre.  Beach,  N.  D. — Small 
town  patronage. 

Hold  On  (Universal),  with  a special  cast. 
— If  you  want  your  patrons  to  drown  out 
your  piano,  use  these.  Full  of  action  and 
laughs. — M.  F.  Faytle,  Orpheum  theatre, 
McHenry.  N.  D. — (ieneral  patronage. 

The  Jazz  'Weekly  (Fox),  a Sunshine  com- 


edy.— There  is  something  new  in  this  and 
it  is  good.  Had  them  howling  all  the  time. 
Play  it  and  satisfy  your  audience.  Two 
unreal  news  reels. — F.  J.  O’Hara,  Commun- 
ity theatre,  Elgin,  Neb. 

Just  Passing  Through  (Pathe),  with  Will 
Rogers. — Nothing  to  it. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  N.  Y. — General 
patronage. 

laghtning  Dove  (Vitagraph),  with  Larry 
Semon. — This  is  a very  good  two  reel  com- 
edy. Larry  Semon  always  pleases  my  pa- 
trons. Two  reels. — P.  G.  Held,  Sterling  the- 
atre, Fairmont,  Neb. 

Dittle  Miss  Hollywood  (Universal),  with 
Baby  Peggy. — These  comedies  are  not  hold- 
ing interest,  as  there  is  too  much  posing 
and  few  laughs.  Two  reels. — B.  C.  Brown, 
Temple  theatre,  Viroqua,  Wis. 

The  Dove  Hest  (First  National),  with 
Buster  Keaton. — Had  it  booked  for  two 
days.  Pulled  it  up  after  first.  The  poorest 
comedy  we  ever  used.  Two  reels. — G. 
Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. — General  patronage. 

Ma  and  Pa  (First  National),  with  Billy 
Bevan. — First  reel  of  this  has  three  babies 
and  two  dogs  and  is  good.  Second  reel 
changes  to  action  inside  theatre  and  not  as 
good  as  first  reel.  Not  a bad  comedy, 
though,  and  a good  clear  print.  Two  reels. 
— H.  H.  Binions,  Cozy  theatre,  Toledo,  la. 
— Small  town  patronage. 

The  Man  -Who  Would  Not  Die  (Pathe), 
a Leather  Stocking  tale. — The  first  one  of 
the  series.  Not  much  action.  Very  tame. 
But  at  that  they  are  very  good.  Indian 
stories.  Will  do  for  a change  and  will 
please. — William  Thacher,  Royal  theatre, 
Salina,  Kan. 

The  Messenger  (Vitagraph),  with  Jimmy 
Aubrey. — Good  slapstick  comedy.  Two  reels. 
- — W.  J.  Shoup,  DeLuxe  theatre.  Spearville, 
Kan. — Small  town  patronage. 

Miles  of  Smiles  (Universal),  with  Baby 
Peggy. — Well  liked  by  our  patrons.  This 
is  the  kind  of  stories  they  want  to  see  her 
in.  Two  reels. — G.  Strasser~Sons,  Emblem 
theatre,  Buffalo,  N.  Y. 

Miles  of  Smiles  (Universal),  'with  Baby 
Peggy. — A very  good  Baby  Peggy  comedy. 
Good  print.  Two  reels. — Russell  Armen- 
trout,  K.  P.  theatre,  Pittsfield,  HI. 

Monkeying  Around  (G-A),  with  the  Hall 
Room  Boys. — Very  good  comedy. — ®.  Stras- 
ser Sons  Emblem  theatre,  Buffalo,  N.  Y. — 
General  patronage. 

A Movie  Fantasy,  (Universal). — This  is  a 
Hy  Mayer  drawing,  like  the  F.  B.  O. 
Travelaughs,  only  it  runs  into  a comedy. 
Makes  a novel  comedy,  but  did  not  get  any 
laughs.  One  reel. — Dinsmore  & Son,  Ma- 
jestic theatre,  Weiner,  Ark. 

My  Pal  (Universal),  with  Pal. — Very 
good  comedy.  Two  reels. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  N.  Y,- — General 
patronage. 

My  Wife’s  Belations  (First  National), 
with  Buster  Keaton. — Dandy  comedy.  Bus- 
ter makes  some  pretty  good  comedies.  Two 
reels. — J.  W.  Anderson,  Rialto  theatre,  Co- 
zad.  Neb. — General  patronage. 

My  Wife’s  Belations  (First  National), 
with  Buster  Keaton. — Good  comedy,  in 
fact,  most  of  Keaton’s  suit  us  O.  K.  Little 
high  is  all.  Near  the  last  of  second  reel 
this  one  broke  each  time  through.  Print 
getting  little  ancient,  I guess.  Out  of  Des 
Mones. — H.  H.  Binions,  Cozy  theatre,  To- 
ledo, la. — Small  town  and  country  patron- 
age. 

The  Mystery  Man  (FatheO.  with  Snub 
Pollard. — Poorest  Pollard  we  have  played  in 
many  moons.  Has  very  few  laughs.  No 
business.  Two  reels. — G.  F.  Rediske,  Star 
theatre,  Ryegate,  Mont. — Small  town  pat- 
ronage. 

Navy  Blues  (Educational),  a Christie 
comedy. — A decidedly  good  comedy  with 
big  navy  scenes  and  fine  photography.  It’s 
a good  feature  and  will  build  up  any  pro- 
gram. Two  reels. — B.  C.  Brown,  Temple 
theatre,  Viroqua,  Wis. 

Navy  Blues  (Educational),  a Christie 
comedy. — This  is  some  comedy.  Plenty  of 
action  and  laughs.  Miss  Devore  is  cute 
and  pretty  and  her  work  is  snappy.  It  is 
also  interesting,  showing  the  Pacific  fleet 
and  scenes  aboard  the  California.  One  of 
the  best,  and  they  are  all  good.  Film  in 
good  condition.  Two  reels. — C.  H.  Moulton, 
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Film  Booking  Offices 

Takes  pleasure 


High  class  advertising  material 
and  accessories  ready  prepared  for 
this  unusual  photodramatic  offering. 

FILM  BOOKING  OFFICES 


OF  AMERICA,  Inc. 


723  Seventh  Avenue,  New  York  City 
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EVERY  PICTURE 


Every  picture  is  important.  If 
it’s  sold  it’s  bought  and  if  it’s 
bought  it’s  exhibit — to  profit  or 
loss.  Big  pictures  and  little  pic- 
tures take  from  or  add  to  the  same 
bank  balance. 

When  every  pictiire  exhibited 
every  week  by  every  exhibitor  is 
reported  to  every  other  exhibitor  it 
will  be  possible  to  kill  the  losers 
at  the  fim  run  house  and  perpetu- 
ate the  profitable  career  of  the 
money  maker. 

To  perfect  this  system  of  picture 
selection  by  box  office  proof  is 
every  exhibitor’s  business.  Use  this 
blank  now  and  a supply  for  future 
use  will  be  sent  yoiL 

Address:  Exhibitors  Herald,  407 
South  Dearborn  St.,  Chicago,  IlL 


Title 


Star 


Producer 


Remarks 


Tide 


Star 


Fkoducw 


Remarks 


Exhibitor 


Name  of  Theatre 


TransieRt  or  Neighborlaood  Pat- 


ronage 


City 

State 


Bijou  theatre,  Beach,  N.  D. — Small  town 
patronag-e. 

Nip  and  Quick  (Bathe),  with  a special 
cast. — They  forgot  to  put  the  comedy  in 
these  two  reels. — G.  Strasser  Sons,  Emblem 
theatre,  Buffalo,  N.  Y. — General  patronage. 

One  Exciting*  Day  (Universal),  with  a 
special  cast. — -A  very  good  comedy  of  the 
slapstick  variety,  with  a few  new  stunts 
and  a good  many  old  ones,  which  will  get 
some  laughs,  and  that  is  what  we  buy 
comedy  for,  but  very  few  ring  the  bell. 
Two  reels. — -W.  J.  Shoup,  DeLuxe  theatre, 
Spearville,  Kan. — Small  town  patronage. 

The  Optimist  (Educational),  with  Lloyd 
Hamilton. — Much  better  than  others  of  his. 
Several  new  stunts  and  he  was  not  so 
silly.  Two  reels. — E.  J.  Reynolds,  Libertj' 
theatre,  Pasco,  Wash. 

Oranges  and  Demons  (Bathe),  with  Stan 
Laurel. — Good  comedy  and,  like  all  Bathe, 
print  in  good  and  clear  condition.  Action 
in  and  around  an  orange  packing  house. — 
H.  H.  Binions,  Cozy  theatre,  Toledo,  la. — 
Small  town  and  country  patronage. 

The  Orphan  (Fox),  with  Clyde  Cook. — 
Nothing  to  it.  Would  do  better  as  a short 
drama  than  as  a comedy.  Cook  made,  so 
we  are  told,  only  three  comedies  for  Fox 
this  season,  and  two-thirds  of  those  had 
not  a laugh  in  them.  Lay  off  this.  Two 
reels. — L.  F.  Wolcott.  Grand  theatre,  El- 
dora,  la. — Small  town  patronage. 

Over  the  Pence  (Universal),  with  a spe- 
cial cast. — This  is  certainly  one  dandy  com- 
edy. People  that  cannot  enjoy  these  kids 
are  too  hard  to  please.  Every  one  of  these 
Juvenile  comedies  have  given  perfect  sat- 
isfaction. Two  reels. — C.  H.  Moulton,  Bi- 
jou theatre.  Beach,  N.  D. — Small  town  pat- 
ronage. 

A Pair  of  King's  (Vitagraph),  with  Larry 
Semon. — Lots  of  action.  Something  our 
patrons  like.  Larry  knows  how  to  do  it. 
Two  reels. — George  J.  Kress',  Hudson  the- 
atre, Rochester,  N.  Y. — Neighborhood  pat- 
ronage. 

Plastigrams,  (Educational). — The  great- 
est novelty  of  the  age.  Same  idea  as  used 
in  the  Follies  show  at  New  York.  Patrons 
are  furnished  red  and  green  glasses  to  see 
the  picture.  Characters  apparently  walk 
out  of  the  picture  into  the  audience — a 
wonderful  effect  that  gets  screams  of 
laughter.  Such  a big  demand  for  it  we 
held  it  three  extra  days.  First  picture 
ever  to  run  a week  here.  It  has  been  the 
talk  of  the  town. — Ben  L.  Morris,  Temple 
theatre,  Bellaire,  Ohio. 

Fop  Tuttles  Tack-Tics  (F.  B.  O.),  with 
Dan  Mason. — The  best  Plumb  Center  that 
we  have  run.  Pop  is  manager  of  a prize 
fighter  and  uses  his  tack-tics.  Print  good. 
Two  reels. — W.  T.  Waugh,  Empress  the- 
atre, Grundy  Center,  la. — Small  town  pat- 
ronage. 

The  Rainmaker  (Educational),  with  Lloyd 
Hamilton. — A dandy  comedy.  Got  more 
laughs  from  audience  than  anything  we 
have  used  for  a long  while.  Two  reels. — • 
Mildred  J.  Clelland,  Bijou  the.atre,  Kau- 
kauna,  Wis. — General  patronage. 

The  Riot  (Vitagraph),  with  Jimmie  Au- 
brey.— Just  a fair  comedy. — A.  F.  Jenkins, 
Community  theatre,  David  City,  Neb. 

The  Riot  (Vitagraph),  with  Jimmy  Au- 
brey.— A two  reel  comedy  of  the  slapstick 
variety  that  had  all  old  stunts  and  only 
got  a few  laughs.  These  have  to  be  extra, 
extra  good  nowadays  to  get  any  laughs.  It 
seems  that  material  is  getting  scarce,  as 
we  get  the  same  old  gags  over  and  over. 
Two  reels. — W.  J.  Shoup,  DeLuxe  theatre, 
Spearville.  Kan. — Small  town  patronage. 

Rollingr  Home  (G-A),  with  Joe  Rock. — ■ 
Good  comedy.  Two  reels. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  Y. 

Roughest  Africa  (Pathe),  with  Stan  Lau- 
rel.— Good  comedy.  Two  reels. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  Y. 

A Sailor  Blade  Blau  (A.  E.),  with  Harold 
Lloyd. — This  picture  is  a little  old,  but  it 
was  good.  Harold  Lloyd  always  pleases  my 
patrons.  Pour  reels. — Claude  McBrayer, 
Auditorium  theatre,  Hamilton,  Mo. 

Sea  Elephants,  (Fox). — Good.  One  of 
the  best  single  reels  we  ever  used. — George 
J.  Kress,  Hudson  theatre,  Rochester,  N.  Y. 
— Neighborhood  patronage. 

Seein’  Things  (Fathe),  with  Our  Gang. — 
They  got  up  and  walked  out  on  this,  so  I 
guess  it  was  not  much.  My  people  don’t 
seem  to  take  to  “Our  Gang”  at  all.  Guess 


I’ll  have  to  cut  them  out.  I didn’t  see  this 
one  at  all.  Two  reels. — L.  F.  Wolcott, 
Grand  theatre,  Eldora,  la. — Small  town  pat- 
ronage. 

She’s  A He  (Universal),  with  Buddy 
Messinger. — Oh,  boy!  Some  comedy.  Two 
reels. — G.  Strasser  Sons,  Emblem  theatre, 
Buffalo,  N.  Y. 

The  Soilers  (Pathe),.  with  a special  cast. 
— A burlesque  on  “The  Spoilers,”  as  you 
might  guess.  Very  interesting.  If  you 
like  lots  of  rough  stuff,  it  will  go,  but  not 
very  laughable. — E.  J.  Reynolds,  Liberty 
theatre,  Pasco,  Wash. 

So  Dong  Sultan  (Universal),  with  Chuck 
Reisner. — A very  ordinary  comedy,  not 
much  to  it,  and  film  in  poor  shape.  Failed 
to  register  any  laughter.  One  reel. — C.  V. 
Anderson,  Oak  theatre,  Oakdale,  Neb. 

South  Bound,  Dtd.  (G-A),  with  Monty 
Banks. — Oh,  boy.  Some  comedy.  Two  reels. 
— G.  Strasser  Sons,  Emblem  theatre,  Buf- 
falo, N.  Y. — General  patronage. 

Soup  to  Nuts  (G-A),  with  the  Hall  Room 
Boys. — A very  fair  comedy.  Has  a few 
good  kicks.  Some  clever  stuff.  Two  reels. 
— F.  J.  O’Hara,  Community  theatre,  Elgin, 
Neb. 

Spring  Fever  (Universal),  with  a special 
cast. — A real  good  comedy.  Two  reels. — 
C.  E.  Hopkins,  The  Hopkins  theatre.  Cotter, 
Ark. — Small  town  patronage. 

Stage  Fright  (Pathe),  with  Our  Gang. — 
We  find  all  these  are  good  and  please  our 
patrons.  This  is  not  their  best  one,  but  it’s 
very  good.  If  you  have  not  used  them,  buy 
them  and  they  will  please.  Two  reels. — • 
W.  J.  Shoup,  DeLuxe  theatre,  Spearville, 
Kan. — Small  town  patronage. 


CLASSIFIED 


Five  Cents  per  Word  PayaJble 
in  Advance.  Minimum  Charge, 
$1.00 


THEATRE  WANTED 

WANTED:  To  rent  or  buy,  by  experienced 

man,  motion  picture  theatre  in  good-sized  town, 
(live  details  in  first  letter.  Address  E.  P.,  care 
Exhibitors  Herald. 


MANAGER  AVAILABLE 

MANAGER  desires  connection  with  theatre  after 
May  1.5  or  sooner.  Twenty-six  years  of  age,  seven 
years  experience  in  pictures  and  vaudeville.  Also 
sneak  good  German.  Address  Box  L G,  care  of 
Exhibitors  Herald. 


EQUIPMENT  FOR  SALE 

FOR  SALE:  Bargain,  two  Simplex,  Mazda,  110 
volt  A.  C.  motor  drive.  Silver  Screen  9 by  12. 
Mazda  Regulator.  110  volt,  flood  as  new.  All  for 
$49.5 — $50.00  cash,  balance  C.  O.  D.  Address,  A. 
W.  Saulsbury,  Ridgely,  Md. 

ORG.A.N  FOR  SALE:  Wurlitzer  Pipe  Organ, 
Style  “U,”  Orchestral,  Traps,  Drum,  etc.  Motor 
Blower  cost  $3,800.  Make  cash  offer,  F.  O.  B., 
Kansas  City,  Mo.  J.  C.  Parker,  715  Hamilton 
Terrace,  Kansas  City,  Mo. 

FOR  SALE:  One  Six  horsepower  Fairbanks 
Morse  Engine.  One  Three  and  one-half  K.W.  60V 
Generator.  Two,  Twenty  inch  Peerless  Oscillat- 
ing wall  fans  60  V.  One,  Eight  inch  Peerless 
itraight  desk  fan  60V.  B.  H.  Skow,  Soldier,  la. 


THEATRE  FOR  SALE 

FOR  SALE:  The  Gayety  Theatre  at  Amory, 
Mississippi.  No  opposition.  Population  2900. 
Typhoon  System,  249  Seats,  beautiful  lobby,  two 
good  Powers  Machines,  Gold  Fibre  Screen.  Every- 
thing that  an  up-to-date  motion  picture  theatre 
should  have.  Most  of  the  exhibitors  in  this  terri- 
tory know  of  my  partner’s  recent  domestic  trouble. 
This  is  our  only  reason  for  selling.  He  desires 
to  leave  the  city  and  I am  not  a theatrical  man. 
If  you  expect  to  buy  this  place  for  a dollar  down 
and  a dollar  a week,  don’t  take  up  my  time.  With 
suitable  reference,  part  payment  would  be  accepted. 
Price  $8,000.00.  This  price  includes  our  brick 
building  as  well  as  equipment.  Simply  a walk-out 
proposition.  If  you  don’t  think  this  is  a good 
buy,  drop  in  on  us  some  time  and  don’t  tell  us 
who  you  are.  That  is  the  best  way  to  judge  how 
much  business  we  are  doing.  Address,  H.  A.  Car- 
roll,  Box  83.  Amory,  Miss. 
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When  a slick  film  salesman  walks  in  on  you  Mr.  Exhibitor  and  hands  you  out  a lotta  conversation 
about  “Letting  you  have  a big  Super  Special  at  a nifty  price,’’  watch  your  step  for  he  may  be  slipping  j 
you  a lotta  “APPLESAUCE.”  i 

Ten  to  one,  he’s  got  a line  of  bum  pictures  that  you’ve  got  to  take  in  order  to  get  the  Super 
Special.  . i 

And  should  you  show  interest  in  his  super  special  and  want  to  book  it  without  his  other  stuff  and  i 
you  offer  him  a fair  price  for  it,  he  laughs  at  you, — that’s  just  a little  more  “APPLESAUCE.” 

Way  back  at  the  time  of  the  rhubarb  flood  some  film  companies  used  to  sell  their  features  on  a 
picture-for-picture  basis. 

Very  few  of  them  do  today.  Why? 

Because  if  they  did  that,  they  would  soon  be  out  of  business  altogether.  j 

We  realize  that  some  mediocre  pictures  will  be  made  so  long  as  this  business  exists. 

The  Industry  is  not  making  typewriters,  nor  chewing  gum,  nor  tires,  nor  shoes, — we  are  dealing 
in  Art,  a widely  varying  commodity.  ! 

Were  we  manufacturing  a standard  commodity,  we  would,  as  all  manufacturers  do,  buy  our  raw  i 

materials,  put  them  thru  a factory  and  out  would  come  typewriters,  or  tires,  or  shoes,  one  precisely  I 

like  another.  i 

Pictures  aren’t  made  that  way  nor  sold  like  other  commodity.  They  can’t  be.  j 

Yet  all  pictures  must  be  sold,  we  realize  that, — but  they  should  bring  exactly  what  they’re  worth 

and  not  a dime  more  and  they  shouldn’t  be  hooked  onto  Super  Specials.  [ 

That’s  why  we  repeat  what  we’ve  said  ever  since  we  started  in  this  business — 

NO  EXHIBITOR  SHOULD  BE  CLUBBED  INTO  BUYING  A LOT  OF  JUNK  PICTURES 

DOESN’T  WANT  IN  ORDER  TO  GET  THE  PICTURES  HE  DOES  WANT  ' 

Film  Booking  Offices  of  America  is  selling  it’s  product  on  a picture-for-picture  basis.  Each  pic-  i 

ture  must  stand  or  fall  on  it’s  own  merits.  We  started  that  way  two  years  ago.  We  are  still  doing 
business  on  the  same  basis  as  we  started  and  WE  WILL  CONTINUE  TO  DO  SO.  I 

So,  what  we  said  to  you  two  years  ago  we  repeat  now  with  all  the  emphasis  at  our  command — ' 

PICK  THE  PICTURES  YOU  WANT  FROM  ANY  F.  B.  O.  EXCHANGE,  PAY  A FAIR  PRICE 
FOR  WHAT  YOU  SELECT  AND  YOU’LL  NEVER  BE  CLUBBED  INTO  TAKING  PIC-  i 
TURES  YOU  DON’T  WANT. 

Write  this  on  your  cuff.  Paste  it  in  your  hat.  Stick  this  on  your  desk  in  front  of  you  so  you’ll 
always  realize  that  there’s  ONE  concern  in  this  business  that  stands  ready  to  trade  with  you  on  the 
basis  on  which  you  want  to  trade  and  that  concern  is  F.  B.  O.  | 

Any  F.  B.  O.  Exchange  will  serve  you  with  pleasure,  not  alone  with  good  pictures,  but  with  a 
brand  of  exploitation  and  showmanship  for  each  picture,  that’s  the  talk  of  the  trade.  ' 

FILM  BOOKING  OFFICES  OF  AMERICA,  Inc.,  723  Seventh  Ave.,  New  York  City. 
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NODDIEIESI  EVENTS 


ORPHEUM  PLANS 
TO  PLACE  CRIMP 
IN  SUMMER  HEAT 

Jack  Dempsey  Sues  Pantages 
Theatre  for  $2,gy6 

{Special  to  Exhibitors  Herald) 

KANSAS  CITY,  KAN.,  April  22.— 
Old  S'ol  isn’t  going  to  be  able  to  smile 
down  on  the  management  of  the  Or- 
pheum  theatre  this  year,  for  a huge  new 
cooling  system  which  will  put  a crimp 
in  Sol's  summer  rays  is  being  installed. 
This  will  be  the  first  summer  that  the 
Orpheum  has  remained  open.  Witten- 
maire  Machine  Company  of  Chicago  in- 
stalled the  system.  Summer  prices  will 
be  25,  50.  75  and  90  cents  at  night  and 
25,  35  and  50  cents  for  matinees. 

* + ^ 

Exhibitors  and  owners  of  dramatic 
houses  are  watching  with  interest  the 
progress  of  the  suit  filed  by  Jack  Demp- 
sey against  the  Pantages  theatre.  Demp- 
sey’s complaint  says  $2,356  due  for  per- 
formances in  Kansas  City  never  were 
paid.  The  answer  says  that  amount  rep- 
resents excess  profits  kept  in  a separate 
cash  box  from  the  $4,000  a week  mini- 
mum guaranteed  under  the  fighter’s  con- 
tract and  that  when  robbers  took  the  cash 
box  there  remained  no  excess  profits. 
During  Dempsey’s  appearance  at  the  the- 
atre thieves  stole  $8,006.41  from  the  vault. 
* 

The  nominating  committee  of  the  Kan- 
sas City  Film  Salesmen’s  Club,  a newly 
organized  association,  has  presented  these 
names  for  election  as  officers:  Charles 
Russell,  president;  J.  E.  Dodson,  first 
vice  president;  M.  E.  William,  second 
vice  president;  Feed  Savage,  third  vice 
president;  Frank  Cass,  secretary,  and 
Robert  Withers,  treasurer. 

* * * 

The  pipe  organ  in  the  Art  theatre, 
Kansas  Citj",  Kan.,  has  been  seized  by 
J.  E.  Smith,  undersheriff  of  Wyandotte 
county,  on  a writ  of  replevin  obtained  in 
the  district  court  by  the  Rudolph  Wur- 
litzer  Company  of  Cincinnati.  The  suit, 
against  Lee  Vaughan,  owner  of  the  thea- 
tre, alleges  Vaughan  failed  to  pay  for  the 
organ.  The  sheriff  was  instructed  to  hold 
the  organ  twenty-four  hours,  then  turn 
it  over  to  the  Wurlitzer  company,  unless 
Vaughan  provides  a re-delivery  bond  in 
that  time.  The  seizure  was  only  tech- 
nical. The  organ  will  continue  to  be  used 
until  it  is  turned  over  to  the  Wurlitzer 
company, 

* * Mi 

Special  representatives  and  sales  man- 
agers again  were  numerous  along  Kan- 
sas City’s  film  row  last  week.  Among 
the  visitors  were  F.  W.  Gebhardt,  who 
is  co-operating  with  the  local  Rathe  of- 
fice in  the  interests  of  “Chronicles  of 
Anierica,’’  being  produced  by  the  Yale 
University  Press;  D.  J.  Chatkin,  general 
sales  manager  for  Educational;  John  F. 
Paine,  special  representative  for  Selznick; 


Flerman  Stern,  former  assistant  sales 
manager,  division  and  branch  manager  of 
Universal  exchange.  Chicago,  has  been 
appointed  branch  manager  of  W.  W.  Hod- 
kinson  Corp.  at  Omaha,  Neb.  The  ap- 
pointment was  made  last  week  by  Cecil 
Maberry,  division  manager,  and  Mr.  Stern 
left  for  his  new  post  Saturday. 

Mr.  Stern  is  well  known  in  film  circles 
in  Canada,  Western  Pennsylvania  and  the 
Central  West,  having  been  with  Universal 
for  ten  years  in  Toronto,  Pittsburgh,  Des 
Moines  and  Chicago.  It  was  through  his 
efforts  the  Chicago  & Alton  Railroad  tried 
out  the  first  motion  picture  theatre  on  its 
crack  train  between  Chicago  and  St. 
Louis,  which  proved  a complete  success. 
Through  his  square  dealing  and  kindly 
personality  he  has  built  up  a host  of  ac- 
quaintances and  he  leaves  Chicago  with 
the  best  wishes  for  success  in  Omaha 
with  the  Flodkinson  company. 


George  M’est,  special  representative  for 
Arrow'  Film  Corporation, 

* * * 

With  sunshine  and  mild  weather  pre- 
dominating in  Kansas  City  all  last  week, 
box  office  increases  were  almost  visible 
on  exhibitors’  faces  along  movie  row. 
Not  a single  exhibitor  denied  that  his 
attendance  had  not  showm  an  increase. 

Blue  Noses  Lose  in 

Fight  to  Close  Dixon 

(Spechl  to  Exhibitors  Herald) 

DIXON,  ILL.,  April  22. — Reformers 
of  Dixon  made  a weak  stand  in  their  ef- 
fort to  close  theatres  of  the  city  on  Sun- 
day. In  the  referendum  last  week 
Dixon’s  largest  vote  was  cast.  Those  op- 
posing Sunda}'  closing  polled  4,433  votes, 
while  the  blue  noses  polled  only  1,355. 


ARREST  INDIANA 
THEATRE  MEN  ON 
BLUE  LA  W CHARGE 

Case  of  Operator  Continued  in 
Picketing  Suit 

(Special  to  Exhibitors  Herald) 

INDIANAPOLIS,  IND.,  April  22.— 
Five  theatre  owners  of  Kokomo,  Ind., 
w'ere  arrested  and  warrants  for  the  arrest 
of  two  others  were  issued  in  connection 
w'ith  the  beginning  of  the  enforcement 
of  a city  ordinance  passed  recently  which 
licensed  the  theatres  to  operate  only  six 
days  a week.  The  theatre  owners  have 
not  taken  out  licenses  since  the  ordinance 
went  into  effect  Monday. 

Frank  Heller,  F.  H.  Sumner,  Bruce 
Carr,  Harvey  D.  Orr  and  John  E.  Whit- 
ley were  the  five  arrested.  Sterling 
Drukenbrod  and  Henry  Quigley,  who 
were  away  from  the  city,  were  theatre 
owners  who  could  not  be  found. 

* + * 

The  case  of  William  Pfau,  a motion 
picture  machine  operator,  arrested  on 
charges  of  violating  the  anti-picketing 
ordinance  and  resisting  arrest,  has  been 
continued  indefinitely  in  city  court  by 
Garrett  Olds,  judge  pro  tern.  The  evi- 
dence of  Lela  C.  Burchfield,  proprietor 
of  a motion  picture  theatre,  2119  Pros- 
pect street,  the  plaintiff,  was  heard,  but 
the  defendant  did  not  testify,  as  Judge 
Olds  said  “the  evidence  in  the  case  did 
not  warrant  a conviction  on  the  charges.” 

Pfau  was  arrested  on  an  affidavit  filed 
by  Miss  Burchfield  in  which  it  was  al- 
leged that  he  had  been  picketing  her  the- 
atre and  attempting  to  prevail  on  patrons 
not  to  enter  the  place  for  “safety’s  sake.” 
It  was  alleged  that  Pfau  at  one  time  w'as 
the  operator  of  the  machine  in.  the  thea- 
tre for  a previous  owner  but  had  not  been 
retained  by  Miss  Burchfield. 

* * * 

Announcement  has  been  made  of  the 
sale  of  the  Orpheum  theatre,  Lafayette, 
Ind.,  to  Normal  E.  Dobson  of  Lebanon. 
The  theatre  has  been  owned  and  oper- 
ated for  the  past  six  months  by  Brooks 
Nixon.  The  playhouse  has  changed 
hands  frequently  during  the  past  several 
years.  Mr.  Dobson  will  close  the  theatre 
to  redecorate  and  refinish  the  interior. 
New  equipment  will  be  installed  through- 
out. Mr.  Nixon  w'as  forced  to  retire  from 
active  business  because  of  ill  health. 

The  Indiana  theatre,  Terre  Haute,  will 
be  operated  as  a picture  house  exclu- 
sively. The  theatre  will  be  kept  open  all 
summer,  and  Shannon  Katzenbach  has 
announced  that  arrangements  have  been 
made  with  two  of  the  largest  producing 
companies  for  their  pictures  exclusively. 
The  price  will  go  back  to  25  cents  for 
the  matinees  and  40  cents  for  the  even- 
ings. 
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JE.  Storey,  general  sales  manager  of 
• Pathe  exchanges,  dropped  into  the  local 
office  to  see  Fred  Aiken  on  Friday  and  left 
on  the  Century  for  New  York  on  Saturday. 
He  has  just  completed  a circuit  of  the  ex- 
changes in  the  central  west. 

^ ^ 

W.  O.  Stephens,  of  the  Apollo  theatre, 
Princeton,  111.,  tried  something  new  this 
week.  In  connection  with  the  showing  of 
“Why  Worry,”  Harold  Lloyd’s  feature 
length  comedy,  Mr.  Stephens  through  pre- 
vious arrangement  with  the  Star  broadcast- 
ing station,  WJAN,  at  Peoria,  had  the  mu- 
sical score  of  “Why  Worry”  played  at 
WJAN  and  by  means  of  a loud  speaker  used 
the  music  to  accompany  the  picture.  He 
was  connected  by  telephone  w‘ith  the  broad- 
casting station  and  kept  them  advised  of  the 
picture’s  progress.  The  stunt  which  was 
tried  out  April  22,  will  be  repeated  again 
Mr.  Stephens  announces.  It  resulted  in  con- 
siderable word  of  mouth  advertising  and 
brought  out  radio  fans. 

4:  ^ 

Harry  Birch,  former  Fox  news  camera- 
man, has  launched  the  Birch  Films  and  is 
prepared  to  handle  all  kinds  of  commercial 
work. 

* * 4: 

The  Elks  theatre,  Olney,  111.,  has  been 
sold  to  Mrs.  Ruby  Heyde,  who  will  take 
possession  May  1. 

V * 

Julius  Stern,  president  of  the  Century 
comedies,  stopped  off  in  Chicago  last  week. 
* * * 

The  town  was  full  of  exhibitors  from 
down  state  on  Wednesday  and  Thursday, 
attending  the  state  convention  at  the  Mor- 
rison Hotel. 

* 

J.  Barney  Sherry  has  joined  the  cast  of 
the  Atlas  Educational  Film  Co.,  making  a 
picture  called  “Blind  Virtue.”  Mr.  Sherry 
recently  completed  work  in  “The  Warrens 
of  Virginia”  for  Selznick  and  has  been  en- 
gaged to  play  the  role  of  General  Lee  in 
the  Yale  University  Press  version  of  the 
same  story,  for  “Chronicles  of  America.” 
Burr  McIntosh,  Gladys  Leslie,  Mahlon 
Hamilton,  Charles  Delaney  and  Jane  Jen- 
nings, who  were  working  at  Oak  Park,  in 
“Blind  Virtue,”  have  returned  east. 

* * * 

Ed.  Mordeaux  has  joined  the  Educational 
sales  force  under  manager  I.  Maynard 
Schwartz. 

* * 

- Joseph  Stern  and  Sam  Myers  announce 
that  they  have  taken  the  lease  on  the  new 
Fitzpatrick  and  McElroy  theatre.  The 
Highway,  now  under  construction  at  West- 
ern avenue  and  63rd  street.  The  picture 
palace  will  be  completed  by  fall. 

* + * 

Gust  Economy,  operating  the  Lyric  thea- 
tre, will  give  up  his  lease  May  1,  and  the 
house  will  be  operated  by  William  Chilo- 
vitch. 

* * * 

Ben  Weisenbach,  formerly  with  Hodkin- 
son,  is  now  traveling  the  Illinois  territory 
for  Educational.  With  the  “Fun  Shop”  as 
an  added  attraction,  Dave  Dubin  and  the 
boys  are  kept  busy  selling  and  writing 
contracts. 

* * * 

George  A Hickey,  district  supervisor  of 
Goldwyn  Cosmopolitan,  is  acting  manager 
of  the  Chicago  office,  following  the  resig- 
nation of  Harry  Hollander. 

* * * 

Sam  Sherman  of  Milwaukee  breezed  into 


town  last  week  and  made  a flying  trip  to 
Hammond,  East  Chicago  and  Gregory. 

* * * 

Johnny  Mednikow  has  a new  Paige 
brougham. 

^ 

Louis  Goulden  and  wife,  of  Celebrated 
Players  exchange,  Indianapolis,  passed 
through  town  en  route  to  Milwaukee  for 
the  Easter  holidays. 

^ 

Si  Greiver  gave  a special  showing  of 
“Flashes  of  Action,”  another  Government 
film  of  the  A.  E.  F.  in  action  in  France, 
and  held  ’em  out  on  Friday. 

* ^ ^ 

Speaking  of  war  films,  J.  L.  Friedman  of 
Celebrated  Players  states  he  has  booked 
“Powder  River”  into  the  Alcazar,  Castle, 
the  L.  & T.  circuit  and  pretty  nearly  every- 
where in  his  territory.  It  will  play  the 
downtown  houses  after  its  run  at  the 
Monroe. 

^ 

Ted  Schlanger,  well-known  Universal 
■salesman,  has  resigned  and  joined  the  S.  J. 
Gregory  Theatres  Corporation. 

* ♦ * 

Mrs.  Edwards,  mother  of  C.  A.  Ed- 
wards, owner  of  the  Opera  House  at  Cof- 
feen.  111.,  passed  away  on  April  15. 

* ♦ * 

The  National  Poster  & Printing  Company, 
506  S.  Wabash  avenue,  is  getting  out  a 
neat  little  throw-away  that  just  fits  into  the 
apartment  mail  box  and,  because  it  is  illus- 
trated and  well  printed,  attracts  attention. 


Jack  Sampson  Wins 

Jack  Sampson,  manager  of  the  Chicago 
office  of  Film  Booking  Offices,  is  winner 
of  the  $350  prize  awarded  by  his  com- 
pany for  a title  for  the  new  Emory  John- 
son attraction.  Jack  suggested  “The 
Spirit  of  the  U.  S.  A.”  Fine,  Jack,  we 
smoke  panatella  size. 


HARRY  L.  HOLLANDER,  who  re- 
signed as  resident  manager  of  Goldwyn 
Cosmopolitan’s  Chicago  exchange,  last 
week,  and  was  appointed  Branch  Man- 
ager of  Universal  exchange,  Kansas 
City,  Mo.,  by  Harris  P.  Wolfberg,  divi- 
sional exchange  manager.  Mr.  Hol- 
lander left  for  Kansas  City  on  Sunday. 


FREULER  AGAIN 
IN  CONTROL  OF 
THE  BUTTERFLY 

Charles  Raymond  Nozv  Publicity 
Director  for  Saxe 

(Special  to  Exhibitors  Herald,' 

MILWAUKEE,  WIS.,  April  22.— John 
R.  Freuler  is  once  more  in  control  of  the 
Butterfly  theatre,  A.  J.  Cooper,  repre- 
senting La  Crosse  Amusement  Company, 
having  withdrawn  after  just  a few 
months  despite  the  fact  that  he  held  a 
three-year  lease. 

The  Butterfly,  one  of  the  oldest  down- 
town houses,  and  several  years  ago  the 
leading  theatre  in  the  city,  will  revert  to 
its  old  first-run  policy  which  was  aban- 
doned when  Mr.  Cooper  took  charge. 
According  to  Mr.  Freuler,  a jazz  orches- 
tra will  soon  be  retained  while  admission 
prices,  now  on  a 10  and  22-cent  basis, 
will  be  increased  in  accordance  with  the 
plan  to  show  only  the  finest  pictures. 

At  present  Mr.  Freuler  is  personally  in 
charge  of  the  theatre  management,  but 
he  hopes  shortly  to  turn  this  work  over 
to  an  assistant  while  he  devotes  himself 
to  his  many  other  enterprises. 

* 4s  * 

Charles  Raymond,  connected  with  the 
show  business  for  the  last  fifteen  years, 
has  taken  up  his  duties  with  Saxe  Thea- 
tre Operating  Corporation  as  publicity 
director  of  its  twenty-two  houses  in 
Wisconsin,  besides  its  other  amusement 
enterprises. 

The  position  was  recently  created  after 
the  Sa.xes  opened  their  new  $2,000,000 
Wisconsin  theatre  in  Milwaukee. 

Mr.  Raj  mond  came  to  Milwaukee  from 
Boston  where  he  was  employed  at  the 
Fenway.  Prior  to  that  time  he  was  with 
McVicker’s  in  Chicago. 

Jack  Cuddy  will  remain  with  Mr.  Ray- 
mond in  the  publicity  department. 

* * 

Musical  numbers  presented  at  Saxe’s 
new  W’isconsin  theatre  are  being  heard 
throughout  the  country.  By  special  ar- 
rangement the  music  is  relayed  to  the 
radio  station  of  the  Milwaukee  School 
of  Engineering,  from  where  it  is  broad- 
casted. 

This  step  marks  the  first  time  that 
anything  of  that  nature  has  been  tried  in 
a Alilwaukee  theatre. 

Under  the  present  plan  the  broadcast- 
ing is  confined  to  the  Sunday  noon  con- 
certs and  Friday  night  presentations. 

5jt  ♦ Jte 

Fred  Seegert,  president  of  the  Motion 
Picture  Theatre  Owners  of  Wisconsin, 
presented  his  annual  style  show  at  the 
Regent  theatre  last  week,  drawing  record 
business  as  a result.  Eighteen  models 
appeared  on  the  stage  in  gowns  and 
wraps  supplied  by  merchants  on  the 
northwest  side  in  the  vicinity  of  Seegert’s 
showbouse. 

* ♦ * 

'I'he  Toy  theatre,  smallest  of  Milwau- 
kee’s downtown  houses,  showed  its  last 
picture  on  April  13,  Charles  Toy,  its 
owner,  having  decided  to  remodel  it  into 
a store. 

Because  the  bouse  had  only  425  seats 
and  was  located  on  Second  street,  which 
draws  little  pedestrian  traffic,  the  theatre 
has  been  a losing  proposition  for  some 
time,  despite  the  fact  that  it  is  only  a 
few  doors  north  of  the  city's  main 
thoroughfare. 

George  Beyer,  manager  of  the  theatre 
for  the  last  six  years,  has  announced  that 
he  will  join  the  staff  of  Midwest  Dis- 
tributing Company,  also  controlled  by 
Toy. 
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"theatre  construction^ 

AND  EQUIPMENT 

^ 


George  FiscKer  House 

In  Milwaukee  to  Open 

That  portion  of  greater  Milwaukee 
known  as  West  Allis  will  put  on  its  Sun- 
day best  on  the  night  of  April  22  when 
the  Capitol  theatre  opens  its  doors  for 
the  first  time. 

Although  the  general  public  will  not 
be  allowed  entrance  until  the  following 
night,  numerous  stockholders  and  West 
Allis  civic  officials  have  been  invited  to 
be  present  on  the  first  night. 

George  Fischer,  who  also  operates  the 
New  Milwaukee  theatre  on  the  north 
side,  acquired  the  new  theatre  several 
months  ago  while  it  was  in  the  process 
of  construction.  He  has  named  Clarence 
Eschenberg  as  its  manager. 

The  Capitol  is  an  800-seat  house  and 
boasts  modern  equipment  throughout. 
Its  policy  will  be  similar  to  that  pursued 
in  the  operation  of  the  Milwaukee,  the 
admission  price  being  25  cents  at  both. 

Gloria  Swanson  in  “The  Humming 
Bird"  will  be  the  attraction  for  the 
opening. 


Four  Wurlitzer  Organs 

Ordered  by  Obio  Firm 

The  Ohio  Amusement  Company  of 
Cleveland,  Ohio,  has  closed  a hundred 
thousand  dollar  organ  contract  with  G.  A. 
Levy,  district  manager  of  The  Rudolph 
Wurlitzer  Company.  This  contract  in- 
cludes four  organs  for  installation  in  the 
Savoy,  Knickerbocker,  Denison  Square 
and  New  Theatres,  all  located  in  Cleve- 
land. 

The  Wurlitzer  (Hope-Jones)  organs 
will  enable  the  Ohio  Amusement  Com- 
pany to  render  not  only  high  grade  con- 
certs but  to  interpret  to  the  minutest  de- 
tail the  action  upon  the  screen. 


SPECIAL 

ROLL 

TICKETS 


Your  own  special  Ticket, 
any  colors,  accurately  num- 
bered; every  roll  guaranteed . 
Coupon  Tickets  for  Prize 
Drawings;  5.000,  $6.00. 
Prompt  shipments.  Ca3h 
withtheorder.  Get  samples. 
Send  diagram  for  Reserved 
Seat  Coupon  Tickets,  serial 
or  dated.  All  tickets  must 
conform  to  Government  reg- 
ulations and  hear  establish- 
ed price  of  admission  and  tax  paid. 
SPECIAL  TICKET  PRICES 

Five  Thousand $3.00 

Ten  Thousand 5.50 

Fifteen  Thousand 6.50 

Twenty-Five  Thousand 7.50 

Fifty  Thousand  10.50 

One  Hundred  Thousand 15.00 

National  Ticket  Co.  Shamokin,  Pa. 


Double  console  Barton  organ  installed  in  the  Lincoln  Square  theatre,  Decatur,  111. 


Double  Console  Organ  Music 
Featured  at  Decatur  Theatre 


'^HE  Lincoln  Square  theatre  of  Deca- 
-*■  tur,  Illinois,  has  just  completed  the 
installation  of  a new  Barton  organ 
which  promises  to  be  a great  musical 
drawing-card.  Instead  of  having  the  cus- 
tomary single  console,  this  is  a double 
organ  with  two  consoles,  one  on  each 
side  of  the  orchestra  pit.  The  whole  or- 
gan, Dan  Barton  of  the  Bartola  Musical 
Instrument  Company  explains,  can  be 
played  from  either  console,  or  by  two 
organists  using  both  consoles  simultane- 
ously. This  latter  feature  is  proving  to 
lie  something  decidedly  interesting  from 
the  standpoint  of  attracting  and  enter- 
taining the  patrons. 

+ + li: 

The  new  installation  is  creating  special 
interest  on  the  part  of  exhibitors  because 
of  still  another  feature,  which  Mr.  Bar- 
ton predicts  will  produce  real  results  at 
the  box  office.  This  is  the  new  pitless 
electrically-operated  console-lift,  which 
by  the  pressing  of  a single  button  raises 
the  console  five  feet  during  the  organ 
numbers,  thus  bringing  the  organist  and 
entire  keyboard  into  full  view  of  the  au- 
dience, and  then  lowering  it  completely 
helow  the  sight-lines  again  for  the  show- 
ing of  the  picture. 

Mr.  Barton  points  out  that  this  type 
of  lift  which  is  his  own  invention,  and  a 
feature  with  the  Barton  organ,  makes  it 
possible  for  the  first  time  for  practically 
any  theatre  to  own  a “lifting  console” 
organ.  This  is  said  to  be  because  of  the 


ease  of  installation  which  his  invention 
has  made  possible. 

Instead  of  being  located  in  a deep,  spe- 
cially-constructed pit,  these  lifts,  which 
he  calls  Pitless  console  lifts,  occupy  only 
12'  inches  of  vertical  space  and  can  be 
set  directly  on  the  floor  of  the  orchestra 
pit.  This  simplicity  of  installation,  he 
claims,  reduces  the  cost  of  the ' double 
lifting  console  instrument.."' 

Those  who  have  seen  the  irt'e'W  Decatur 
organ  declare  the  invention  a real 
achievement  and  one  that  is  stire  to  be  a 
stimulus  at  the  box  office. 

A large  part  of  the  interest  in  organ 
numbers  lies  in  the  audience  actually  see- 
ing the  player  manipulate  the  keys  and 
stops.  The  novelty  of  the  dual  lifting 
consoles  are  regarded  as  a decidedly  en- 
tertaining feature  themselves. 

Combined  Interests 
To  Build  Coast  House 

Announcement  has  been  made  by  Sol 
Lesser,  vice-president  of  West  Coast  The- 
atres, Inc.,  Knickerbocker  building,  Los 
Angeles,  of  the  merger  of  the  interests  of 
his  company  with  the  Southwest  The- 
atres, Inc.,  for  the  purpose  of  building  a 
$1,000,000  theatre  at  Pasadena. 

Construction  of  the  building,  which  will 
be  a six-story  affair,  will  start  in  about 
sixty  days,  according  to  Mr.  Lesser.  The 
theatre  will  have  a seating  capacity  of 
2,500  and  is  to  be  managed  by  C.  L. 
Langley,  president  of  Southwest  The- 
atres, Inc.  The  combined  interests  have 
formed  the  Greater  Pasadena  Theatres 
Company  which  will  erect  the  building. 


On  the  Subject  of  Theatre  Reseating 

PUTTING  yourself  in  the  other  man  s 
chair  is  the  best  way  to  find  out  whether 
he  is  comfortable  in  it  or  not. 

A comfortable  chair  will  often  dispose  a pa- 
tron favorably  toward  an  otherwise  only 
moderately  interesting  exhibition. 

An  uncomfortable  chair  may  send  your  pa- 
tron to  another  theatre. 

An  audience  comfortably  seated  is  half  won. 

The  logical  answer  to  uncomfortable  theatre 
chairs  is  reseating  by  the 

American  Seating  Company 

Plans  and  estimates  gladly  submitted 


American  Seating  Company 


General  Offices 

12  E.  Jackson  Blvd. 

CHICAGO 


NEW  YORK 
114  W.  41st  Street 


BOSTON 
65-D  Canal  St. 


PHILADELPHIA 
121 1-H  Chestnut  St. 


HAL  ROACH 

presents 

Our  Gang 
Comedies 

Two  Reels 

Countless  Times  They  Saved  the  show! 


Hal  Roach’s  little  rascals  are  actu- 
ally bigger  box-office  attractions  today 
than  nine-tenths  of  the  feature  stars. 


more  favorable  reports  on  them  to  the 
trade  papers  than  are  received  on  any 
other  two  reel  comedies. 


The  kids  are  wild  over  them;  older 
persons  chuckle,  giggle  and  roar  at 
them;  and  exhibitors  are  sending  in 


Time  and  again  they  have  saved  the 
show  for  exhibitors.  They’ll  do  the 
same  for  you. 


S T » BOARD  (Pa,the),  (two  reels). 
Although  this  is  a good  cpmedV’,  it  is  not  as 
good  as  GIAIVTS  VERSUS  YAXKS  <>r  CHAM- 
PEE\.  If  they  see  Our  Gang  once,  you  can’t 
pay  them  to  stay  away.  Try  it  and  see. 
The  film  was  in  good  condition.— H.  B.  Lind- 
blad,  Grand,  Mclntosb,  Minn. 

CHAMPEEX  (Pathe),  (two  reels).  We 
will  recommend  these  Our  Gang  comedies  as 
100  per  cent  to  any  showman.  The  film  was 
In  good  condition. — Noreen  & Fried,  Rex, 
Hutchinson.  Minn. 

COBBLER  (Pathe),  (two  reels)!  This  one 
!s  no  different  from  the  rest  of  the  Our 
Gang  comedies.  They  are  all  good.  The 
film  was  in  good  condition. — H.  B.  Smoot.-, 
Lowell,  Little  Falls,  Minn. 

DERDV  D,\Y  (Pathe).  (two  reels).  Our 
patrons  are  asking  for  more  Our  Gang 
comedies.  They  are  wonderful.  The  film 
was  in  good  coridition. — M.  D.  Gowan, 
Orpheum,  Ortonville,  JVTlrjn.* 

FIRE  FIGHTERS  (Pathe).  (two  reels). 
This  is  a very  good  comedy  which  pleased 
our  patrons  100  per  cent.  Our  Gang  comedies 
are  all  good.  The  film  was  in  good  condi- 
tion.— K.  Raddatz,  Opera  House,  Drake,  N.  D. 

FIRE  FIGHTERS  (Pathe),  (two  reels). 
This  Our  Gang  comedy  absolutely  Is  a 
knockout.  They  can’t  make  them  better. 
These  comedies  are  the  best  on  the  market. 
— M.  D,  Gowan.  Orpheum.  Ortonville,  Minn. 


OUR  GAXG  C031EDIES  tPathe).  <lwo 
reels).  These  comedies  are  always  good  and 
can  t be  beat.  They  get  many  good  com- 
ments from  patrons.  The  film  was  in  good 
apon*R^”‘ — UnlveTsUyt  Mlnne* 


OUR  oANG  COMEDIES  (Pathe).  (two 
eels).  These  are  the  best  two  reelers  on  the 
narket.  ‘Every  one  is  good.  The  film  was 
n good  condition.— Fred  Beecher,  Orpheum, 

O^UR^^GANG  ^^OMEBlfelS  (Pathe).  (two 
■eels).  We  have.used  about  a dozen  of  these 
o date  and  haven’t  had  a bad  one.  They 
vill  hold  up  a poor  feature,  for  they  ve  done 
t for  us  — C.  N.  Bontecou,  Grand,  Howard, 


From  just  one  issue 
of  “Amusements” 


Pafhepicture 
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A Great  Picture — 

When  You  Need  It  Most! 


A Vital  Drama  of  Modern  Life,  Set  in  a World 
of  Luxury,  Jazz  and  Carefree  Beauty.  Miss 
Rubens  and  Mr.  Nagel  appear  Together  for 
the  First  Time,  supported  by  a Brilliant  Cast, 
including  Leonora  Hughes,  famous  Broadway 
dancer,  and  New  York  Society  Beauties. 


DISTINCTIVE  PICTURES 
CORPORATION 

presents  • d 


Alma  Ruben»>Coni^  Nagisl 

Standing^  Virecadtf 

ALBERT  PARKER /nmt  the  stny  by  JOHH  LYNCH 

[itan. 


Distinctive 

Picture 


^4>ldiv^fry^^^a<ysrnopoli 


ALMA  RUBENS  and 

CONRAD  NAGEL 
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Entered  at  second’class  matter^  August  ej,  tgry,  at  the  Post  Office  at  Chicago.  111.,  under  the  act  of  March  tS/g. 
PubHshed  weekly  at  407  South  Dearborn  St.,  Chicago.  Subscription  Ij.oo  a year. 
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EXUIBITO 


JO 


^nSttc^infs  G 


Exhibitors  demanded  it  ...  . scores  who  had  failed  to  play  it 
when  originally  released  requested  it  ....  so  here  it  is  . . . 
one  of  the  greatest  box  office  screen  productions  of  all  time  . . . 
beyond  all  question  Von  Stroheim’s  best  . . . a big  money  maker 
in  any  town  and  any  size  theatre  ....  get  busy  now  ....  a 
Godsend  for  the  summer! 


UNIVERSAL  JEWEL  RE-ISSUH 


9EHANDED  IT 
I IT  I/! 

fflSf  FlOSnCTION 


Brand  new  clean  prints  ....  a complete  fresh  line  of  paper  and 
j advertising  accessories  ....  new  press  books  packed  full  of  prac- 

tical money-making  ideas  ....  all  produced  at  Universal’s  well 
known  “industry’s  best”  standard  ....  don’t  let  your  competitor 
beat  you  to  it  ...  . act  now ! 

resented  by  CARL  LAEMMLE 

1^'  ■" ' 


GiSeNewTliMk 


■MOf 
owe  TO 

5P^Re 


^irecied  bq  Renaucl  Hojtmaa 

•PRODUCED  BV  V 

MADELINE  BRANDEIS  Productions 


The  Wonder 
Picture  OP 
The  Year/ff 


RcDorts 


A CONTRACT  has  been  arranged  by  both  the 
Loew  and  Fox  circuits  in  the  Metropolitan  dis- 
trict for  an  early  showing  of  Hodkinsoin^s 
newpicture/''N<?/'  One  to  Spare".  This  production 
was  recently  put  on  by  Hodkinson  for  a two 
weeks’  run  at  the  Cameo  Theatre  under  the 
title  of  ""Which  Shall  It  Bel”  since  changed 
and  although  in  no  way  a pretentious  offering, 
received  what  is  probably  the  most  unanimous 
praise  accorded  a recent  picture  on  Broadway. 
The  Fox  and  Loew  showings  will  be  in  the 
nature  of  a semi-prerelease  run  before  general 
distribution. 


National 
Release  Date 
June  15,  1924 


distributed  by  HODKINSON 

FOR.E1&N  DISTR.IBUTOR. 

VOGEL  DiSTR-lBUTlNG  COUP 

Season  1924^1925  Thirly  First-Run  Pictures 


i 
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n^istributed  by~ 


FOREIGN  DISTRIBUTOR.- 
VOGEL^  DISTRIBUTING  COR.P. 

Season  1924"^  1925 
Thirtij  First- Run  Pictures- 


'Trom  the  popular  storq  bq 
ETHEL  M.DELL 


Directed  bq  Paul  Scardon 
Produced  bq 

EASTERN  PRODUCTIONS //7C! 


Coming. 


urinQ— 


CHADWICK 


James  Kirkwood 


m Lila  Lee  in 


HUSBANDS 


// 


SUPPORTED  By 

MARGARET 

LIVINGSTON 


STORY  BY 

C GARDNER  SULLIVAN 

OlHECTEDBy 

WILLIAM  BEAUDINE 


PRESENTED  B/ 

REGAL  PICTURES 
INCORPORATED- 


FOREIGN  DISTRIBUTOR. 
VOGEL,  DISTRIBUTING' 
CORP. 


Advance  Reports  that  indicate 
a Box-Office  Smash 


“We  have  had  two  more  previews  on  ‘Wandering 
Husbands,’  one  last  Friday  night  at  the  Granada  The- 
atre, Gardner  Junction,  Hollywood,  another  last  eve- 
ning, at  the  Parsunount  Theatre,  Santa  Monica,  and 
Western. 


“Both  demonstrate  the  picture  to  be  a knock-out 
with  audiences.  In  addition  to  gripping  the  people 
and  holding  them  with  its  big  underlying  theme — 
which  Lila  Lee  puts  over  magnificently — the  picture 
contains  enough  laughs  to  make  the  producer  of  an 
ordinary  feature  comedy  jealous.  For  audience  re- 
actions, from  the  hush  of  an  absorbed  house  to  a roar 
of  relief  at  a comedy  situation  following  the  tear,  it 
is  one  of  the  most  perfectly  timed  pictures  of  its  kind 
that  I have  ever  seen. 


“Lila  Lee  is  an  absolute  revelation  in  this  produc- 
tion. She  has  more  character  in  her  face,  more  mobil- 
ity of  expression,  more  accuracy  and  restraint  in  the 
conve3ring  of  emotions,  than  any  actress  of  her  age 
on  the  American  screen.  She  is  one  of  the  coming 
stars,  with  a future  like  an  Aurora  Borealis. 


“This  is  sure  going  to  be  one  of  the  ten  best  pic- 
tures of  1924.  When  the  tumult  and  shouting  of  the 
critics  has  died,  this  one  will  be  hung  up  in  the  year’s 
hall  of  fame.” 

LESLEY  MASON. 


Season  1924*1925  tJfiirtu  First- Run  Pictures 
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Dorothy  Devore 

^in 

Getting  Gertie’s  Goat” 


Bobby.  Vernon 

Ren  " ^ 


Bobby  Vernon 

Cornied 


Jimmie  Adams 

Safe  and  San 


ihrist/e 
GomediA 


Christie  Comedies  have  been  “saving  the 
show”  with  surprising  regularity,  if  the  news- 
paper critics  are  competent  judges.  The 
latest  acknowledgment  of  the  great  enter- 
tainment value  of  Christie  Comedies  is  a re- 
view in  the  Los  Angeles  Daily  News  under 
the  heading  “Christie  Comedy  Wins  Laurels 
at  dune’s  Broad  way,”  in  which  the  critic  says: 

The  Christie  Comedy  in  which 
Dorq^hy  Devore  is  featured,  titled 
Stay  Single,  "is  really  worth  sitting 
through  the  painful  siege  and  bore- 
dom of  watching (the  feature 

picture)  screened.  “Stay  Single"  is 
a delightful  story,  in  which  many 
humorous  moments  are  incorpor- 
ated. It  is  worth  two  times  twx3-bits 
and  then  some,  despite  the  fact  you 
will  only  be  charged  seventeen  cents 
to  see  it. 

When  your  feature  is  not  as  strong  as  you 
expected,  a Christie  Comedy  can  always  be 
counted  on  to  “save  your  show.”  And  it  will 
always  make  a good  show  better. 
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argue 

All 

summer  po- 

you  get  ^ the  exhibitor 

lake.  So  there  you  are. 

Cheap,  unsatisfactory  pic- 
tures, not  good  for  showing 
any  other  time  are  released 
and  shown  during  July  and  Au- 
gust. This  seems  to  be  the 
deaning  up  period  for  aU  the 
unitisfactory  stock  on  the 
dielves.  And  what  does  this 
mean? 

Heretofore  it  skk^nd  i 

SSSSM-Jf  - si 

isacsHiS 

in  the  world. 

If  there  isn’t  any  money  m 
running  a theater  during  My 
and  August  why  keep  a thea- 
ter open?  Certainly  it  woula 
he  far  better  to  close  during 
those  two  months,  keeping 
your  business  in  good  shape 
by  doing  so,  than  remaining 
open,  showing  bad  pictures,  or 
poor  pictures,  making  dissat- 
isfied patrons  and  ptherwise 
injuring  your  good  will. 

There  are,  a lot  of  mighty  good  pic- 
tures that-for  various  reasons-are 
i_  r»  various  coiTiniunilics 

to  do  businesjji^SndTeep  hi^P^ 

‘""he  b’llys  t 

of  junk,  just  because  he  buys 
cheap  The  exhibitor  who  thinks  h 

^ 'gating  away  with  somethmg  by 

showing  cheap  pictures  is  kkc  th 
man  who  wears  a toupee.  He  only 
fools  one- — himself. 


As  for  instance: 


Manslaughter 
Nice  People 
On  the  High  Seas 
Kick  In 
Racing  Hearts 
Prodigal  Daughters 
The  Ne’er-Do-Well 
The  Heart  Raider 
Law  of  the  Lawless 
Homeward  Bound 
To  the  Last  Man 
The  Cheat 
Zaza 

The  Spanish  Dancer 
Wild  Bill  Hickok 
Call  of  the  Capyon 
Don’t  Call  It  Love 
Flaming  Barriers 
Pied  Piper  Malone 
Shadows  of  Paris 
Icebound 
Peter  the  Great 
The  Confidence  Man 
Triumph 
Bluff 

The  Old  Homestead 


To  Have  and  to  Hold 
Back  Home  and  Broke 
My  American  Wife 
Grumpy 

Trail  of  the  Lonesome  Pine 
The  Exciters 
Only  38 

Woman  with  Four  Faces 
Hollywood 

Bluebeard’s  8th  Wife 

Ruggles  of  Red  Gap 

Woman-Proof 

His  Children’s  Children 

To  the  Ladies 

Big  Brother 

West  of  the  Water  Tower 
The  Humming  Bird 
Heritage  of  the  Desert 
The  Stranger 
A Society  Scandal 
The  Fighting  Coward 
Dawn  of  a Tomorrow 
The  Breaking  Point 
Men 


Your  Paramount  exchange  has  fresh,  perfect  prints  and  com- 
plete advertising  campaigns  on  every  one  of  these  BIG  pictures. 


Summer  or  Winter 

paramount  Q>ictures 


PRODUCED  BY 


JFAMOUS  PLAYERS-LASKY CORPORATION  ft 

J ADOLPH  ZOKOn  JCSSCLLASKV  CECIL  B DE  MILLC  ICs 

=^’ 
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Play  BIG  Spring  Pictures! 


WOMAN  PROOF,  with  Thomas  Meighan. — This 
picture  will  please  all  Thomas  Meighan  fans  and 
is  a credit  to  any  house.  As  clean  as  they  make 
'em.  Seven  reels. — R.  W.  Hickman,  Lyric  the- 
atre, Greenville,  111.— General  patronage. 

(From  Exhibitors  Herald) 


^GLORIA 

Swanson 


anALLAN  dwan  PRODUCTION 

PRESENTED  BV  ADOLPH  ZUKOP 


(2  paramount  Q^idure 


TLPJLPi^  (7,076  fe€t).  Star,  Gloria  Swanson.  The 
best  picture  Gloria  ever  made.  It’s  a case  of 
Gloria’s  popularity  in  your  town.  Used  every- 
thing for  advertising.  Had  very  good  attend- 
ance. I>raw  health  seekers  and  tourists,  Pave 
Seymour,  Pontiac  Theatre  Beautiful,  Saranac 
Lake,  New  York, 

(From  Moving  Picture  World) 


SPANISH  DANCER.  (8,434  feet).  Star,  Pola 
Negri.  Here  is  a picture  in  which  you  can’t  go 
wrong.  It  certainly  is  wonderful.  Pleased  patrons 
and  brought  them  back  again  to  see  it  following 
day.  Moral  tone  good  and  it  is  suitable  for  Sun- 
day. Had  very  good  attendance.  David  Hirsh 
Forrest  Tlieatre  (500  seats),  Philadelphia,  Penn- 
sylvania. 

(From  Moving  Picture  World) 


WILLIAM  $.HART4 

Wild  Bill  Hickok 


f\ 


BILL  HART  IS  BACK  ! 


WILD  BILL  HICKOK,  with  William  S.  Hart.— 
A good  picture  with  lots  of  action.  Will  go  over 
big  if  your  patrons  like  Hart.  This  one  di'ew 
better  than  “Singer  Jim  McKee.”  Both  are  good 
productions.  Seven  reels. — ^Alex  Steel,  Princess 
theatre,  Farmington,  111. 

Pleased  all  who  saw  it.  Should  have  run  it 
two  days  instead  of  one.  Six  reels. — Kreighbaum 
Bros.,  Char-Bell  theatre,  Rochester,  Ind.— General 
patronage. 

(From  Exhibitors  Herald) 


Play  Q>aramount  Q>Uiures 
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You  Know 


Geo.  M.  Cohan 


ts 


A Million  Dollar 
Box-Office  Bet! 


After  seeing  ‘‘The  Yankee  Consul” 

James  Quirk  says: 

{In  April  Photoplay) 

“Douglas  MacLean  is  beginning  to  be,  to  the 
screen,  what  Geo.  M.  Cohan  is  to  the  stage — 
He  might  be  called  an  all  American  Comedian 


Kenneth  Taylor  says: 

(/«  Los  Angeles  Times) 

**Douglas  MacLean  is  now  rated  as  one 
of  the  sure-fire  hits  of  the  screen” 

NOW  BOOKING 

**Goii^  Up”  and  “The  Yankee  Consul” 
In  preparation — “Never  Say  Die” 
Starring  Douglas  MacLean 

‘ ‘ The  George  M.  Cohan  of  the  screen'  ’ 


Sidney  Garrett 
Foreign  Representative 


Released  by  Associated  Exhibitors 

Arthur  S.  Kane,  President 


Pathe 

Physical  Distributors 
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Here’s  exploitation  ready- 
made for  you.  Cash  in  on 
this  amazinO  war  discovery 


. KDiN  F.SUAY.  APRIL  tt.  ia2A 


Briton  Demonstrates  Ray 
To  Kill  From  Long  Distance 


Can  Craili  Airplam  ■ 
Flight,  Mow  DowvAnues, 
Inventor  Assert*. 


Bj  AKTHUB  I.  MASS 
. St^ff  Carretpontfvnt  of  Tho  World 
special  Wlrctcsrto  TTie  World 
JaONDON,  AprO  8.— This  afteraooo 
I saw  an  apparently  sncceasfQl  labo- 
ratory deiQtrastratlon  here  ofa  dedly 
electrical  war  Inreatfoc,  with'wUch 
the  inventor  expects  to  be  aMa  to 
bring  down  airplanes  in  flight,  to 
send  airships  crashing  to  the  ground 
in  flames,  mow  down  armies,  pat 
machine  guns  out  of  action,  explode 
magazlnea'  and  ammnnltlon  dum; 
and  put  automobiles  oat  of  servici 
all  from  a long  distance  froi 
scene  of  action. 

The  dlj 


DISMUKOrjUmAHES 
KtlUTRirOKTED  BEFORE, 

.Several  Uraea  iivporte  have 
come  from  Burope.  chiefly 
from  Parts,  that  Oermaos  had 
perfected  a wlrelesa  device  that 
would  bring  dawn  alrplanea  in 
fltghL  Theae  rumors  uaually 
Followed  the  forced  landlag  of 
A Stench  plane  on  German  aolL 
Another  report ‘from  Parts 
acme  time  ago  Scribed  a sun* 
ilar  device  h?  which  automo- 
biles •'in  the  otreete  wen* 
stopped  dead.  None  of  these 
reports  was  confirmed. 


From  Louis  Joseph  Vance’s 


An  S.E.V  Taylor  Production 


FOI^EiCN  ftE 


AtlVg  : SlDNEV  CARRET 


^Title  Gets  Them  Irf 
The  Picture  Does  the  Rest 


The  cast  recommends  it 


^ Harrison  Ford 
Ivan  Linon 

- Marc  Mac  Dermott  ^ 

y , 

HThe  authorship  guarantees  it 

^John  Emerson 
k and  Anito  Loos  1 

■ An  Irvin  Willat  Production 

As  drama  - thrilling'^'^J 
As  comedy  - uproarious^ 
&-A&  romance  - enchanting^ 


Associated  Exhibitors 


PJ^j/caf  Distributor  Pache  Pxchanpe  /nc 


Arthurs.  ICQnG,  President  Foreign  Representative  Sidney 


r* 
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Iffterist' 


^87  nexvspaper  critics,  exhibitors  and 

officials  pre  - viewed . 
“fTHE  CHECHAHCOS”  at  the  Ritz- 

t; 


' ^ ^ 

the  verdict  was 

"IT’S  A GREAT 
PICTURE” 

because 

It  is  romantic, 
intensely  and  is  id^j 

■ft 

s<^lc  i^sterpiece. 

tft  princf pally  betause 

AL,  npt  a studio  or  California 
Imitation  Alaskan. 

s^ciated  ExhibitorQ 

Arthur  S.  Kane,  President 
PATHE,  Physical  Distributor 


BETWEEN 


A Great  f 
Love  StortP 

By  I 

ROBERT  W.  CHAMBERS 

3 

What  is  Greater — “ 

:| 

Man’s  Friendship  for  i ' 
Man — Or — ' 

Man’s  Love  for  Wonianlj| 

Shall  a Friend  Forgive  > 
Him  Who  Destroys  1 1 
His  Home? 

qA  Drama  of 
Scourged  Hearti 


Played  By 
A Star  Cast 

LOU  TELLEGEN 
ANNA  Q.  NILSSON 
NORMAN  KERRY 

(Courtesy  of  Universal) 

AUCE  CALHOUN 
STUART  HOLMES 
HENRY  BARROWS 
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Tke  A nnual  Studio  Issue 

(and  Ninth  Anniversary  Number) 

of 


IBXIfflniBirMDIRS 

MrRmif.IFD 


will  be  pu  hlished  under 
date  of  June  28tli,  going 
to  press  on  June  IZtli. 

Space  reservations  now 
being  made. 


Forms  will  close  (Cliicago) 

June  14tli. 


ALBERT  B.  SMITH  president 


muinuiinnnm 


B0R80WED9HUSBANDS 

A Great  Story  Of  Society 

In  Which— 


NANCY  REALLY  LOVED 
HER  HUSBAND  BUT 
WHEN  HE  WENT  J 

AWAY—  1 


^ SHE  LET  MAJOR 
? DESMOND  THINK  SHE 
WASFREEANDHEFELL 
INLOVEW(TH_HER  — 


r DR.LANGWELL  THE  HUSBAND 
OF  HER  BEST  FRIEND  MADE 
i^^^DESPERATE  LOVE 
P^BmTOHER— /: 


AND 

CURTIS  STANLEY 
ROKE  HIS  WIFE'S  HEART 
BY  FLIRTING  WITH  HER 


Florence  Vidor,  Earle  Williams 
Rockcliffe  Fellowes,  Robert  Gordon 

A DAVID  SMITH  PRODUCTION 


The  current  report  of  the 
Audit  Bureau  of  Circulations  on 
the  circulation  of  EXHIBITORS 
HERALD  is  now  available. 

Copies  of  the  A.  B.  C.  report 
will  gladly  be  supplied  to  adver- 
tisers upon  request. 


VIRTUOUS  LIARS 


The  Times — “The  settings  in  this  film  were  favor- 
able as  were  the  lighting  and  photography  in  most 
of  the  sequences.” 


The  Evening  World — “It  has  Dagmar  Godowsky 
as  one  of  its  features.  She  does  excellent  work  as  do 
Burr  McIntosh  and  Naomi  Childers." 


The  Morning  World — “He  (Maurice  Costello) 
seems  to  have  retained  much  of  the  charm  and 
personality  which  made  him  such  a popular  idol. 


The  Brooklyn  Eagle — “There  are  two  per- 
formances that  are  really  better  than  average 
screen  characterizations.  They  are  those  of 
Edith  Allen  and  David  Powell.  Miss  Allen  is 
a comparative  newcomer  to  the  shadowed  drama 
but  she  leaves  no  room  for  doubts  about  her  fu- 
ture on  the  screen,  as  for  Powell  he  can  always 
be  depended  upon  for  a thoroughly  satisfactory 
interpretation.” 


A Whitman  Bennett  Production 

*> <- 

Released  by  Vitagraph 


A Screen  Show-Dowii 


^eady 


For 

Immediate 

please 


BEBE  DANIELS 

Supported  by 

NORMAN  KERRY  LEE  MORAN 

LILLIAN  LANGDON  and  ARTHUR  HOYT 

directed  by  William  Beaudine 


Bigf  Ones  ihetf 


Sacramento  Pictures  CoRPORATioh 


presents 


John  Cost’s  Famous  Stage  Success 

“LISTEN  LESTER’ 


’with 

LOUISE  FAZENDA  - EVA  NOVAK 
HARRY  MYERS  • GEORGE  O’HARA 
ALEC  FRANCIS  - LEE  MORAN 
and  DOT  FARLEY 

directed  by  Wm.  A.  SeitER 


B.  F.  ZEIDMAN  presents 

“Daring  Youth” 

The  Story  of  an  Untamed  Wife 
and  cA  Knowing  Husband 


throu^  PRINCIPAL  PICTURES 


! 


Witli  a "Pat  ' Hand 


♦ 

0 

i"“- — - — — ^ 

! 

Eastern  productions,  Inc. 

I present 

The  Masked  Dancer” 

[ ’wiih 

i HELENE  CHADWICK 

and 

I LOWELL  SHERMAN 

It 

a4d&pted  from 

“The  Woman  With  the  Mask”  by  l^odolph  Lothar 
Directed  by  BURTON  KING 


Directed  by  EDDIE  CUNE 
Director  of  “Circus  Days” 


B.  F..  ZEIDMAN  presents 

“DAUGHTERS 
OF  PLEASURE” 


Starring 


MARIE  PREVOST  and  MONTE  BLUE. 

Directed  by  WILLIAM  BEAUDINE 


can 't  be  beaten 
CORPORATION 

I 

i 


Ri^pali 
senes  or 


second 

5 


An.  origii^al  screen  play  by  Michael  MoH>n 
A Graham  CUtts  f rdductiQn  _ 
Pj-ejent^^d  by  Balton,  Freedinaa  6 Savills 


1 


- ■'A 


*-  '"'^  ' 4 


A tense,  powerful  drama 
created  by  the  producers 
of  “Woman  to  Woman,’’ 
and  containing  all  of  those 
elements  which  contrib- 
uted to  the  tremendous 
success  of  that  splendid 
production. 
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The  Voice  of  the  Exhibitor 


MR.  R.  B.  EATON,  OWNER  OF  THE  JEWEL  THEATRE, 

TULIA,  TEXAS,  SAYS: 

J^XHIBITORS  HERALD  is  the  best  paper  I have 
seen  and  I would  be  a poor  exhibitor  without  it.  I 
have  been  an  exhibitor  for  twelve  years  and  a real  show- 
man for  the  past  two — with  the  help  of  the  HERALD. 
Plenty  of  good  ideas,  good  stunts,  good  exploitation  hints, 
and  in  fact  everything  an  exhibitor  could  want. 

If  I didn^t  get  the  HERALD  possibly  some  of  these 
film  salesmen  would  try  to  sell  me  everything  I didn’t 
want,  but  when  I have  the  book  I can  look  up  and  see 
“what  the  picture  did  for  me”  all  over  the  state. 

I made  no  mistake  when  I subscribed  for  the  HER- 
ALD. If  there  is  an  exhibitor  in  your  midst  who  hasn’t 
got  the  $3.00  have  him  draw  on  me  for  he  will  send  me 
the  money  as  soon  as  he  receives  the  HERALD. 
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Thank,  You! 

The  wonderful  response  given  our  adver- 
tisement in  the  EXHIBITORS  HERALD 
last  week  is  a source  of  great  gratification 
to  me  and  to  my  associates. 

Hundreds  of  letters,  telegrams  and  telephones 
have  come  to  me  from  all  over  the  country 
expressing  the  good  wishes  of  Exchangemen 
and  Exhibitors  for  our  success  and  such 
expression  of  good  will  and,  what  is  even 
more  important,  support,  have  convinced 
me  more  than  ever  that  I was  right;  that  the  INDEPEN- 
DENT MARKET  is  READY  and  WILLING  to  support 
good  Independent  product. 

That  is  why  I chose  to  distribute  my  latest  and  greatest 
picture  “FLOODGATES”  on  the  Independent  Market 
through  my  own  organization. 

Territorial  Rights  are  going  fast.  Bookings  are  pouring  in. 

If  your  territory  is  still  open  I advise  you  to  close  for  this 
great  box  office  special  at  once.  Some  live  concern  is 
going  to  secure  this  picture  for  your  territory  soon  and  if 
you  miss  out  on  this  you  will  always  regret  it. 

We  are  cooperating  with  the  buyers  of  this  picture  fully  in 
an  unusual  advertising  and  exploitation  campaign  and  stand 
solidly  behind  the  statement  that  “FLOODGATES”  is  one 
of  the  greatest  attractions  of  this  or  any  other  year. 


LOWELL  FILM  PRODUCTIONS,  Inc. 
729  Seventh  Ave. 

New  York 
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“FLOODGATES” 

The  Sensation  of  1924! 

— with — 

JOHN  LOWELL 

— Supported  by — 

Miss  Evangeline  Russell,  Miss  Jane  Thomas  and  Ivy  Ward 

Story  and^Continuity  Directed  by 

by  George  Irving 

L.  CASEfRUSSELL 


Photographed  by  Joseph  Settle 

A SMASHING,  CRASHING  MELODRAMA  OF  LOVE  AND 
REVENGE  IN  THE  MOUNTAIN  COUNTRY  WHERE  EVERY 
MAN  IS  A LAW  UNTO  HIMSELF  AND  ONLY  THE  STRONG 
SURVIVE!  Packed  with  human  interest,  a beautiful  love  story, 
tense  action  and  thrilLupon  thrill  culminating  in  the  greatest,  most 
spectactular,  and  sensational  flood  scenes  ever  attempted  in  a 
motion  picture  “FLOODGATES”  is  a SURE  FIRE  BOX  OFFICE 
HIT  that  is  now  cleaning  up  for  the  live  wire  exchange  men  who 
have  contracted  for  it. 

Now  Playing  in  Many  of  the  Leading  Theatres  of  the 
Country  to  Capacity  Audiences! 


If  Your  Territory  Is  Still  Open  Do  Not  Lose  a Second 
but  Cummunicate  at  Once  with 

Lowell  Film  Productions,  Inc. 

John  Lowell  Russell,  Pres. 

729  Seventh  Avenue,  New  York  City 
Foreign  Rights  Controlled  by  David  P.  Howells,  Inc.,  729  Seventh  Ave.,  N.  Y. 
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FLOODGATES 

Premier  Showings  open 

The  Kinema  Theatre 

Salt  Lake  City,  Utah 

May  Srd 

The  Cameo  Theatre 

San  Francisco,  Cal. 

May  10th 

The  Randolph  Theatre 

Chicago,  111. 

May  11th 

Ascher’s  Merrill  Theatre 

Milwaukee,  Wis. 

May  17th 

Carr  & Schad  s Arcadia  Theatre 

Reading,  Pa. 

May  19  th 

Mr.  Independent 
Exchange  man! 

These  bookings  mean  money  to 

YOU 

They  mean  that  “FLOODGATES”  is 
a real  honest  to  goodness  box  office 
attraction ! 


.jroHN. 

LOWELL, 


Are  you  going  to  take  advantage  of  all  this  advertising  and  exploitation  in 
these  key  centers  or  are  you  going  to  let  your  competitor  reap  the  benefit? 


“FLOODGATES’’  WILL  BE  THE  BIGGEST  CLEAN  UP 

You  have  ever  known  and  it  is  up  to  you  to  act  now. 

FOR  TERRITORIAL  RIGHTS  OR  BOOKINGS 
WRITE  WIRE  TELEPHONE 

Lowell  Film  Productions,  Inc. 

John  Lowell  Russell,  Pres. 

729  Seventh  Avenue,  New  York  City 
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Lowell  Film  Productions,  Inc. 

John  Lowell  Russell,  Pres. 

Present 

The  Year’s  Most  Spectacular  Screen  Drama 

“FLOODGATES” 

by 

L.  Case  Russell 

BOOK  NOW 

From 

Merit  Film  Corporation 

729  Seventh  Avenue  NEW  YORK  CITY 

For  Greater  New  York  and  Northern  New  Jersey 

American  Feature  Film  Company 


1335  Vine  Street 


PHILADELPHIA,  PA. 


For  Eastern  Pennsylvania  and  Southern  New  Jersey 


Big  Feature  Rights  Corporation 


221  South  Third  Street 


For  Kentucky 


LOUISVILLE,  KY. 


Progress  Pictures,  Inc. 

NEW  ORLEANS,  LA.  ATLANTA,  GA.,  106-8  Walton  St.  CHARLOTTE,  N.  C. 


Arthur  C.  Bromberg,  Pres 
ATLANTA,  GA.,  106-8  Walton  St. 

— For — 

North  Carolina,  South  Carolina  Georgia  Florida  Alabama 

Tennessee  Mississippi  Louisiana  Texas  Arkansas  Oklahoma 

OR 

Direct  From 

Lowell  Film  Productions,  Inc. 

729  Seventh  Avenue,  New  York  City 


JOSEPH  M.  SCHENCK  presents 


CONSTANCE 

TALMADGE 


% GOLDFISH 

Adapted  Prom  the  stage  play 


•C>/ie  GOLDFISH* 
Directed  by  JEROME  STORM 


-and  then  th^  tried 
to  ^noom  her  for 

society 


and  here  is  where  “Connie 
certainly  takes  the  prize. 
The'scene  [where  they  try 
to  teach  her  opera  etiquette 
is  a scream — 

you  want  this  orie! 


A yixAt  Hxitiottal  Attraction 


Associated  First  National  Pictures  Inc presents 

WOMAN  on /Ae  JUKT 

From  the  New'&rk  stage  success  by  Bernard  K,  Burns 
Directed  by  Harry  Hoyt 


The  greatest  drama 
of  them  all! 


with  an  all  star  cast  including 


Sylvia  Breamer,  Frank  Mayo,  Lew  Cody,  Henry  B.  Walthall 
Bessie  Loye,  Myrtle  Stedman,  Mary  Carr,  Hobart  Bosworth 
Ford  Sterling,  Roy  Stewart  and  Jean  Hers  holt 


You  can  take  all  the  great 
dramas  that  have  been  filmed; 
you  can  pick  out  the  biggest 
punches  that  have  been 
developed;  you  can  select  the 
best  individual  piece  of 
emotional  acting  but  never 
will  you  find  a punch  that  can 


equal  that  of  the  climax  in 
“The  Woman  on  the  Jury”  or 
the  emotional  portrayal  of  the 
character  of  “Betty  Brown” 
by  SYLVIA  BREAMER.  This 
is  a picture  that  will  get  any 
audiencCy — any  timCy — any 
place. 


IT'S  A fiAsT  na^IPnAl  picture 


Foreign  Ri^u  Conu^cd  by  V_ 
[Aiiociated  Rm  NatioMl  Picbitct  la^ 
\ aw  Madiwa  Avrouc.  New  f 
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Censorship  Repeal 
Develops  Difficulty 

A very  disappointing  situation  de- 
veloped in  connection  with  the  recent 
attempt  to  repeal  the  censorship  law 
in  New  York  state. 

Several  repeal  bills  were  defeated — ■ 
decisively.  The  measure  which  came 
in  for  the  greatest  amount  of  attention 
was  the  Davison  bill  which  provided 
for  the  elimination  of  the  present  cen- 
sorship system  and  in  its  stead  was  to 
set  up  an  arrangement  under  which  a 
theatre  as  well  as  a theatre  man  could 
be  proceeded  against  in  event  of  a con- 
viction in  court  of  showing  an  obscene 
or  otherwise  illegal  picture. 

This  bill  was  supposed  to  have  been 
sponsored  by  producers  and  it  was  bit- 
terly opposed  by  certain  exhibitor  in- 
terests on  the  grounds  that  it  shifted  to 
the  shoulders  of  exhibitors  the  entire 
responsibility  for  the  showing  of  ob- 
jectionable pictures.  It  was  held  by 
the  exhibitors  that  if  a theatre  could 
be  shut  up,  following  a court  decision 
against  it,  that  it  would  threaten  the 
stability  of  the  theatre  business ; that 
it  would  cause  financial  interests  to  be 
wary  of  theatre  loans  and  theatre  in- 
vestments and  that  it  would  involve 
theatremen  in  other  major  difficulties. 

Under  the  laws  now  general  in  the 
various  states  an  exhibitor  individually 
can  be  held  to  account  for  the  showing 
of  an  objectionable  picture  but  a thea- 
tre cannot  be  closed  except  in  an  ex- 
treme case  where  it  could  be  held  to 
be  a public  nuisance.  Under  the  pro- 
posed New  York  state  measure  the 
theatre  would  be  somewhat  in  the  same 
position  as  a restaurant  which  was  in- 
volved in  a conviction  for  violation  of 
the  Volstead  law;  it  could  be  pad- 


locked and  put  out  of  business,  at  least 
temporarily. 

Our  first  objection  to  the  Davison 
bill,  or  anything  like  it,  is  that  no  pro- 
posed legislation,  affecting  the  inter- 
ests of  the  whole  industry,  should  be 
fostered  by  one  branch  of  the  industry 
against  the  opposition  of  one  or  more 
of  the  other  branches.  If  a proposed 
law  would  be  materially  harmful  to  one 
branch  of  the  business  it  could  not  be 
substantially  beneficial  to  one  or  more 
of  the  other  branches.  Obviously,  this 
business,  from  studio  to  screen,  is  too 
closely  knit  together  to  permit  one 
branch  to  suffer  without  others  feeling 
the  in  j ury. 

The  Davison  bill  should  never  liave 
received  support  from  any  part  of  the 
industry  until  it  was  demonstrated  that 
the  industry  as  a whole  would  benefit 
from  it  and  that  it  would  not  impose 
any  unreasonable  hardship  upon  ex- 
hibitors. 

The  weakest  point  in  the  exhibitors’ 
case  against  the  Davison  bill  was  the 
effort  to  dodge  responsibility  for  the 
showing  of  objectionable  pictures.  It 
is  well  known  that  an  unfortunately 
large  number  of  exhibitors  are  actual!}" 
in  favor  of  censorship  because  tliey 
feel  that  censorship  gives  them  an 
“alibi”  for  anything  that  they  may 
show  upon  their  screens  and  that  in 
actual  operation  censorship  is  a pro- 
ducer problem  and  not  an  exhibitor 
problem. 

This  position  is  difficult  to  square 
with  the  exhibitor  attitude  that  he  is 
the  sole  arbiter  of  his  screen.  The 
theatreman  cannot  claim  responsibility 
for  all  the  good  that  appears  on  his 
screen  and  blame  someone  else  for  all 
the  evil. 

As  a matter  of  fact,  most  exhibitors 


know  practically  nothing  of  the  con- 
tents of  tlie  majority  of  the  pictures 
they  show.  Hence,  the  producer  is 
under  a responsibility  for  what  appears 
on  the  screens  of  the  country  and  he 
should  not  seek  to  have  the  exhibitor 
face  tile  music  alone  in  case  of  the 
showing  of  an  objectionable  picture. 
* * * 

Fewer  “Supers”  in 
Production  Outlook 

From  all  indications  next  season  will 
have  a fewer  number  of  unusually  big 
productions  than  were  issued  this  year. 

The  record  in  these  very  elaborate 
undertakings  is  not  a very  brilliant  one. 
Several  of  them  will  not  return  nega- 
tive costs  to  producers.  The  theatres 
complain  that  in  most  instances,  al- 
though the  attendance  was  large,  the 
revenue  was  not  sufficient  to  leave  a 
profit.  Hence,  it  is  obvious  why  cur- 
rent production  plans  do  not  contain 
specifications  for  very  many  pictures 
of  the  type  mentioned. 

However,  there  will  be  a certain 
number  of  these  pretentious  enterprises 
— and  there  certainly  should — because 
they  serve  a very  valuable  function  in 
convincing  the  public  that  the  industry 
is  striving  valiantly  to  give  the  biggest 
and  the  finest  that  human  ingenuity  can 
devise. 

The  trend  of  production  at  this  time 
appears  to  be  toward  the  making  of 
subjects  of  less  physical  pretentious- 
ness. These  should  be  produced  at  a 
materially  lower  cost  level  than  that 
which  prevailed  last  year.  This  should 
mean  a saner  average  of  rental  prices 
— and  this,  unquestionably,  is  what  the 
majority  of  the  exhibitors  of  the  coun- 
try are  anxiously  and  hopefully  await- 
ing. 
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Semnuel  Goldwyn  Delays  Metro 
Merger  in  Parley  Over  Stock 


(Reproduction  of  the  HER- 
ALD’S news  page  which  gave 
the  first  real  facts  concern- 
ing the  Metro-Goldzvyn-Mayer 
merger.) 


In  publishing  the  news  of 
the  Metro  - Goldwyn  - Mayer 
merger,  the  biggest  deal  ever 
transacted  in  the  history  of  the 
screen,  the  HERALD  pre- 
sented actual  facts,  not  rumors 
or  hearsay.  In  addition,  the 
HERALD  presented  these 
facts  first  and  displayed  them 
in  keeping  with  the  import  of 
the  story. 

News  published  in  the  HER- 
ALD is  not  based  on  rumors. 
That  the  HERALD  is  able  to 
publish  this  news  first  is  due 
to  the  fact  that  it  has  a staff  of 
trained  newspaper  men  who 
can  distinguish  between  news 
and  rumors. 


Re -Takes 


Gotta  work  fast  this  week.  Lost  a 
whole  hour  between  going  to  bed 
Saturday  night  and  getting  up  Sun- 
day morning.  This  day-light  saving — 
adopted  by  such  well  known  hick  cen- 
tres as  New  York  and  Chicago — gives 
our  country  cousins  a laugh.  Twenty- 
three  hour  Sundays  are  something  else 
to  worry  about. 

^ % 

And  every  time  you  go  to  meet  some- 
body that  rides  on  a railroad  that  doesn’t 
have  day-light  saving  you  find  you’re 
there  one  hour  before  that  particular 
train  is  due  to  arrive.  So  you  get  a 
grand  chance  to  see  how  a news  butcher 
works  and  what  the  new  magazines  are. 
* * 

It  Has  Been  Done 

Has  anyone  suggested  bicycling  to  re- 
duce the  cost  of  distribution  of  films? 
The  only  overhead  is  the  cost  of  tires. 
Bookers,  salesmen,  exchange  managers, 
presidents  and  vice-presidents  are  elim- 
inated this  way.  Send  us  the  check. 

4:  ^ ^ 

Our  Prize  Contest 

Re-takes  offer  of  a fifth  or  a quart  to 
the  one  who  will  suggest  the  best  name 
for  the  long-nosed  reformers  who  delight 
in  mutilating  our  films  for  us,  has  met 
with  instant  response  from  all  parts  of 
the  country.  Texas  kicks  in  with  the 
name  “Maggotmind”  which  exhibitor 
Collins  sez  has  a double  meaning  in  the 
dictionary.  He  also  asks  to  have  the  qt. 
sent  promptly.  Another  peppy  titles  is 
“Dummazzells”  and  John  Freeze  sez, 
“Gloomshears”  is  a good  .title.  John  in- 
cludes the  critics  in  this  too.  We’ve  a 
lot  more  for  next  week.  Shoot  along 
your  opinion.  We’re  going  to  have  a 
house  warming,  July  4th,  with  the  qt. 
and  invite  the  winners  of  the  Bok  Peace 
Prize,  the  “Scofflaw”  winner  and  the  fel- 
lah who  got  the  Colorato  national  maga- 
zine money. 

* * * 

Auto  Note 

America  isn’t  half  as  much  interested 
in  the  free  balloon  race  as  it  is  in  bal- 
loon tires  these  days. 

* * * 

Radio  News 

They’ve  traced  Broadcasting  back  to 
the  first  set — made  of  a rib. 

* * * 

Likely  Candidate 

Why  wouldn’t  Harry  Houdini  make  a 
good  cabinet  officer — he’s  had  lots  of  ex- 
perience getting  in  and  out  of  cabinets, 
which  is  more  than  can  be  said  for  a lot 
of  others. 

* * * 

Lucky 

Eugene  O’Brien  attended  a party  the 
other  night  in  Hollywood  wearing  a 
hand-painted  vest.  Everyone  had  left  his 
shooting  iron  at  home. 

* * * 

I hear  they’re  going  to  .change  the 
name  of  K street  in  Washington  to  O.  K. 
street. 

♦ * * 

Whose  Going  to  Know? 

Insurance  doctors  say  kissing  is  par- 
ticularly dangerous  in  the  early  morning 
and  up  until  4 P.  M.  should  not  be  in- 
dulged in.  They  don’t  say  whether  the 
microbes  have  daylight  saving  time  or 
not. 

* ♦ ♦ 

Why  Chicago’s  Great 
There  are  more  wrong  numbers  in  Chi- 
cago than  in  all  of  Asia,  Africa  and  South 
America,  because  Chicago  has  more  tele- 
phones. 

This  is  J.  R.  M.  broadcasting. 
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Steps  Taken  in  Southwest 
to  Bring  Exhibitor  Harmony 

H.  A.  Cole  of  Texas  and  Eli  Whitney  Collins  of 
Arkansas  Offer  Their  Services  to 
Reunite  Factions 

While  on  the  surface  it  appears  that  the  organized  exhibitors  of  United 
States  are  hopelessly  divided  into  two  or  more  factions,  the  most  promising 
movement  for  harmony  which  has  yet  developed  is  now  quietly  being  car- 
ried on. 

The  idea  originated  in  the  minds  of  H.  A.  Cole,  president  of  the  Texas 
organization  and  generally  classed  as  an  “insurgent,”  and  of  Eli  Whitney 
Collins,  president  of  the  M.  P.  T.  O.  of  Arkansas  and  a firm  supporter  of 
Cohen’s  organization. 

Next  Few  Weeks  Will  Decide  Success  of  Effort 
Their  task  is  not  an  easy  one.  Much  of  the  bitterness  which  marked 
the  split  at  the  Chicago  convention  a year  ago  survives,  and  in  addition, 
there  exists  between  the  two  rival  groups  a decided  difference  as  to  the 
fundamental  theories  of  successful  national  organization. 


O^Reilly  Fosters 
New  Attempt  to 
Reunite  Factions 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29.— Charles 
L.  O’Reilly  is  the  leading  spirit  in  a 
serious  effort  to  reunite  the  warring 
factions  of  exhibitor  organizations 
into  a new  national  organization. 

While  the  details  of  his  plan  have  been 
carefully  guarded,  it  is  understood  that 
the  Theatre  Owners  Chamber  of  Com- 
merce of  New  York  stand  back  of 
O’Reilly  in  the  attempt. 

May  Keep  M.  P.  T.  O.  Name 

It  is  understood  that  O’Reilly  is  will- 
ing to  keep  the  name  of  the  Motion 
Picture  Theatre  Owners  of  America  for 
the  new  organization,  but  it  is  declared 
that  the  entire  system  of  organization 
would  be  changed  if  his  plan  is  adopted. 

If  the  leaders  of  the  present  M.  P.  T. 
O.  A.  indicate  that  they  are  willing  to 
consider  his  suggestions,  O’Reilly  plans 
to  invite  the  leaders  of  all  of  the  so- 
called  “insurgent”  states  to  attend  the 
Boston  convention,  and  there  attempt  to 
iron  out  existing  differences  and  bring 
everyone  back  into  one  association  again. 

Hold  Conference  with  Steffes 

One  of  the  interesting  developments 
of  the  last  week  was  the  word  that 
O’Reilly  had  laid  his  plan  before  A1 
Steffes  and  had  attempted  to  get  the 
Northwest  leader  to  consent  to  give  it  a 
trial. 

Neither  O’Reilly  nor  Steffes  would  in- 
dicate what  happened  at  the  talk.  Steffes 
has  been  considered  the  most  determined 
of  the  “insurgents”  and,  if  he  is  won 
over,  the  biggest  obstacle  to  unity  will 
have  been  removed. 

New  Blood  Is  Need  in 
Field  of  Directors  and 
Authors,  Says  Rowland 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29. — “The  most 
urgent  need  in  the  motion  picture  in- 
dustry today  is  new  blood  in  the  direc- 
torial and  writing  fields.” 

This  statement  was  made  by  Richard 
A.  Rowland,  general  manager  of  First 
National,  at  a dinner  he  gave  his  West 
Coast  department  heads  recently.  He 
spoke  of  the  splendid  progress  made  in 
the  lighting,  photographic  and  technical 
ends  of  the  industry,  but  made  the  re- 
mark that  there  were  “few  outstanding 
directors  in  the  business.” 

He  expressed  himself  as  being  grati- 
fied at  the  increasing  number  of  noted 
writers  being  attracted  to  the  screen  and 
said  that  the  most  urgent  need  now  is 
even  more  of  them  and  an  even  greater 
number  of  new  directors. 

George  H,  Grounds  of 
Consolidated  Co,  Dies 

George  H.  Grounds,  one  of  the  organ- 
izers of  the  Consolidated  Portrait  and 
Frame  Company,  211  N.  Green  street, 
Chicago,  died  after  a brief  illness  at  his 
home,  5844  Race  avenue  on  Saturday, 
April  26.  Death  is  believed  to  have  come 
from  heart  trouble. 

Mr.  Grounds  is  known  well  among  ex- 
hibitors as  a result  of  30  years  in  his 
present  business,  the  company  manufac- 
turing equipment  for  theatre  lobbies.  Mr. 
Grounds  will  be  buried  at  Crockett. 
Texas.  He  is  survived  by  his  wife  and 
three  children. 


On  the  other  hand,  there  is  one  undis- 
puted fact  that  makes  the  success  of  Cole 
and  Collins  seem  possible:  Ninety  per 
cent  of  the  theatre  owners  in  both  fac- 
tions realize  that  the  exhibitors  need  a 
united  organization  and  want  to  see  it 
brought  about. 

Both  in  Advantageous  Position 

Both  Collins  and  Cole  occupy  percu- 
liarly  advantageous  positions  in  exhibitor 
circles  as  neither  has  aroused  the  personal 
antagonism  of  any  of  the  warring  leaders 
and  both  command  universal  respect  and 
confidence. 

Through  all  the  furore  at  Washington 
two  years  ago  and  Chicago  a year  ago, 
Collins  carefully  avoided  being  entangled 
in  the  personal  quarrels.  From  time  to 
time,  he  defended  the  actions  of  Cohen 
and  the  national  association  in  public  ad- 
dresses and  letters  to  the  press  but  he 
avoided  criticism  of  those  who  disagreed 
with  him. 

Cole  has  cast  the  fortunes  of  the  Texas 
organization  with  the  anti-Cohen  faction 
but  he  is  not  a “bolter”  from  the  M.  P. 
T.  O.  A.  as  he  was  never  in  it. 

He,  too,  has  “watched  his  step”  and 
has  not  been  dragged  into  any  personal 
controversies  between  exhibitor  leaders. 

Cole  Startles  “Insurgents” 

Cole  might  just  as  well  have  dropped 
a bombshell  into  the  recent  meeting  of 
the  Motion  Picture  Theatre  Owners  Spe- 
cial Committee  in  Chicago  recently  when 
he  tilted  back  his  chair  and  said; 

“Gentlemen,  I would  like  to  get  your 
idea  on  the  possibility  of  reuniting  with 
the  national  organization.  I have  taken 
the  liberty  of  broaching  the  subject  to 
several  men  in  the  M.  P.  T.  O.  A.  and  I 
believe  it  could  be  brought  about  without 
embarrassment  to  anyone.” 

As  the  writer  was  admitted  to  the  meet- 
ing as  a special  courtesy  and  no  good  pur- 
pose could  be  served  by  quoting  the 
immediate  comments  of  the  leading  insur- 
gents, the  conversation  for  the  next  half 
to  three-quarters  of  an  hour  will  be  passed 
over. 

Everyone  present  spoke  in  turn.  At  the 
conclusion  of  the  talk.  Cole  knew  the  size 
of  his  problem — and  it  is  a considerable 
one.  But  he  did  not  appear  to  be  dis- 
couraged. 

Arkansas  Offers  Services 

A few  days  later,  the  M.  P.  T.  O.  of 
Arkansas  held  its  annual  convention  at 
Little  Rock  and  among  other  important 


actions,  passed  a resolution  extending  the 
good  will  of  the  state  body  “in  ironing  out 
the  differences  that  have  arisen  between 
certain  state  units  and  the  national  or- 
ganization.” 

At  the  same  time,  Arkansas  in  a reso- 
lution, thanks  Will  H.  Hays  for  his  as- 
sitance  in  fighting  for  the  abolition  of 
the  admission  tax  and  urging  his  coopera- 
tion in  the  campaign  against  the  “music 
tax.”  As  the  Motion  Picture  Theatre 
Owners  Special  Committee  has  strenu- 
ously advocated  cooperation  with  Hays, 
this  action  should  win  its  commendation. 

Await  Boston  Convention 

Little  progress  toward  harmony  can  be 
made  in  the  few  weeks  intervening  before 
the  annual  convention  of  the  M.  P.  T.  O. 
A.  at  Boston.  There  is  no  possibility  of 
the  “insurgents”  participating  in  it. 

If  the  M.  P.  T.  O.  A.  avoids  widening 
the  breach  and  selects  officers  who  "’"e 
anxious  to  bring  about  a united  organiza- 
tion, Collins  and  Cole  may  find  their 
work  greatly  simplified. 

It  is  important  at  this  time  to  register 
the  fact  that  Collins  is  among  the  men 
prominently  mentioned  as  possible  suc- 
cessors to  Sydney  S.  Cohen  as  president  of 
the  M.  P.  T.  O.  A.  Whether  the  East 
will  accept  a Westener  as  national  exec- 
utive is  debatable,  but  it  is  certain  that 
Collins  would  make  an  ideal  candidate 
if  “harmony”  becomes  the  main  issue  at 
Boston. 

Truart  Sales  Head  on 
Visit  Among  Exchanges 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29. — Alexander 
Aronson,  general  manager  of  sales  for 
Truart  Film  Corporation,  has  left  on  an 
extended  trip  throughout  the  East  and 
Middle  West  to  visit  exchanges  handling 
Truart  product,  including  those  who  hold 
the  Truart  franchise  and  the  F.  B.  O. 
offices  issuing  these  pictures. 

Aronson  will  co-operate  with  the  vari- 
ous managers  in  placing  first-runs  on  the 
three  important  features  to  be  published 
within  the  next  month:  “In  Fast  Com- 
pany,” a Richard  Talmadge  starring 
vehicle,  “The  Eternal  Riddle,”  the  Tom 
Terris  productoin  starring  Wanda 
Hawley  and  “Blazing  Love,”  the  Albert 
Payson  Terhune  story  which  will  be 
Elaine  Hammerstein’s  next  picture. 
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The  Producer 


‘^Sea  Hawk” 
Is  Subject  of 
Compelling 
Strength 


Sensational  Career  for 
Picture  Is  Forecast 
By  ‘ 'Herald  ’ 'Pu  blisher 

By  MARTIN  J.  QUIGLEY 


RICHARD  A.  ROWLAND,  general 
manager  of  First  National  and  pro- 
ducer of  “The  Sea  Hawk.” 


The  Director 


FRANK  LLOYD,  First  National  direc- 
tor who  handled  the  megaphone  on  the 
Sabatini  story. 


Rafael  SABATINFS  fascinating 
story,  “The  Sea  Hawk”  has  been 
given  an  almost  magical  translation 
to  the  screen. 

The  picture  was  exhibited  to  a group 
of  First  National  Members  and  friends 
at  the  Strand  theatre,  New  Orleans,  on 
Thursday,  April  24. 

It  is  a subject  of  compelling  strength, 
from  first  to  last,  and  its  sea  episodes 
rank  far  ahead  of  anything  so  far  ac- 
complished in  motion  picture  production. 
We  predict  for  “The  Sea  Hawk”  a sen- 
sational career  upon  the  screen. 

This  colorful  tale  of  adventure,  shortly 
after  its  publication  as  a novel,  was  pro- 
nounced by  many  experts  as  an  ideal 
subject  for  a big  picture.  The  finished 
production  justifies  every  forecast  that 
the  story  suggested.  It  is  stirring  drama, 
electrifying  adventure  and  tender  ro- 
mance; and  withal  it  is  superbly  beau- 
tiful. 

“The  Sea  Hawk”  represents  the  most 
ambitious  undertaking  along  production 
lines  so  far  attempted  by  First  National. 
On  a cost  basis  it  ranks  well  up  with 
the  most  costly  subjects  that  have  been 
produced.  But  tbe  resultant  picture  jus- 
tifies every  effort  that  has  been  made  and 
every  dollar  that  has  been  expended.  It 
is  a thoroughly  big  and  sweeping  sub- 
ject. 


The  outstanding  feature  of  “The  Sea 
Hawk”  are  the  ship  episodes.  These  have 
been  handled  in  an  almost  incredibly  ef- 
fective manner  and  they  doubtless  will 
be  the  means  of  attracting  widespread 
attention  to  the  picture. 

The  leading  part  in  the  picture  is  por- 
trayed by  Milton  Sills.  In  “The  Sea 
Hawk”  his  work  probably  transcends  the 
highest  hopes  of  his  most  ardent  admir- 
ers. He  has  a great  part  to  which  he  is 
admirably  suited  and  the  result  is  one 
of  the  greatest  and  finest  performances 
we  have  seen  upon  the  screen. 

The  story  of  “The  Sea  Hawk”  which 
was  selected  by  Richard  A.  Rowland, 
general  manager  of  First  National,  as 
one  which  offered  possibilities  of  a really 
big  picture,  already  bas  met  with  great 
popular  success  as  a novel.  It  is  an  un- 
usual tale,  packed  full  of  lively  incident. 
The  chief  vein  of  the  narrative  tells  of 
a seventeenth  century  English  baronet 
whose  brother,  seeking  to  divert  suspi- 
cion for  having  committed  a murder,  has 
him  placed  aboard  a ship  and  carried  to 
sea.  The  English  ship  is  captured  at  sea 
by  the  crew  of  a Spanish  vessel  and  all 
on  board  are  made  galley  slaves.  This 
incident  of  the  galley  slaves,  under  the 
masterful  handling  of  Frank  Lloyd, 
stands  out  as  something  that  will  be  re- 
membered. The  Spanish  vessel  later  is 


attacked  and  captured  by  the  Moors  and 
among  the  latter  Sills  becomes  a great 
chieftain  of  the  sea  and  is  known  as  “The 
Sea  Hawk.” 

These  few  words  on  the  story  hardly 
suggest  its  barest  outline  because  it  con- 
tains great  sweeps  of  action,  too  detailed 
to  attempt  to  recite  here;  incident  and 
after  incident  of  dramatic  significance  is 
builded  one  on  the  other  and  the  story 
on  the  whole  is  so  full  of  good  material 
that  only  through  the  adroit  efforts  of 
First  National’s  productions  forces  has  it 
been  possible  to  confine  it  within  the  lim- 
its of  a single  picture. 

Several  massive  ships,  faithful  in  every 
detail  to  their  type,  are  used.  These 
represent  probably  the  most  elaborate 
effort  of  the  kind  that  has  yet  been  made 
in  motion  picture  production. 

“The  Sea  Hawk,”  we  would  say,  has 
a large  share  of  those  elements  which 
make  for  almost  certain  success  in  mo- 
tion picture  entertainment.  The  appeal 
of  the  picture  is  universal.  It  is  splen- 
didly enacted  and  the  direction  is  amaz- 
ingly good. 

The  cast  includes  Enid  Bennett,  Wal- 
lace Beery,  who  does  a most  excellent 
and  effective  character  portrayal,  and  sev- 
eral other  well-known  and  competent 
players. 
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Music  Publisher  and  Cohen 
Move  to  Test  Right  of  Tax 

Musical  Numbers  Are  Broadcast  to  Exhibitors  by 
Waterson,  Berlin  & Snyder— Mills  Makes 
Statement  for  American  Society 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29. — A new  angle  of  the  fight  for  the  elimination 
of  the  music  tax  has  developed.  Waterson,  Berlin  & Snyder,  one  of  the 
largest  music  publishing  concerns,  and  a member  of  the  American  Society 
of  Authors,  Composers  and  Publishers,  has  broadcast  to  the  exhibitors 
copies  of  two  musical  numbers  to  be  used  tax  free,  and  accompanied  these 
songs  with  a letter  indicating  that  this  was  but  preliminary  to  making  a 
test  case  of  the  contract  now  held  by  the  “music  tax”  society  with  the 
company.  Following  is  the  letter: 

Say  Copies  Sent  at  Request  of  Mr.  Cohen 

“At  the  request  and  through  the  cooperation  of  Mr.  Sydney  Cohen, 
president  of  the  Motion  Picture  Theatre  Owners  of  America,  we  are  here- 
with enclosing  piano  and  organ  copies  of  ‘After  the  Storm,  Life  and  Love 
Seem  Sweeter,’  and  ‘From  One  Till  Two,  I Always  Dream  of  You.’ 

“You  will  find  both  these  selections  of  high  standard  and  ones  that 
we  are  sure  will  please  your  audience. 
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Senate  in  Favor 
of  Tax  Repeal  on 
50 -Cent  Tickets 

(Washington  Bureau,  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  April  39.— 
Without  debate  and  without  change  the 
senate  on  April  25  agreed  to  the  house 
provisions  of  the  revenue  bill  dealing  with 
admission  taxes.  Under  these  provisions 
the  present  rate  of  tax  is  continued,  but 
admissions  of  not  more  than  50  cents  are 
made  exempt. 

The  admission  tax  was  one  of  a number 
adopted  by  the  senate  under  a plan  to  go 
through  the  bill  and  dispose  of  all  pro- 
visions on  which  there  was  no  opposition. 
This  does  not  mean,  however,  it  was  ex- 
plained, that  these  provisions  could  not 
again  be  called  up  for  consideration  be- 
fore the  bill  is  finally  adopted.  Every 
effort  will  be  made  to  pass  the  measure 
without  delay  and  it  is  expected  that  it 
can  be  finished  in  ten  days  or  two  weeks. 

The  adoption  of  the  bonus  bill  removed 
much  of  the  opposition  to  the  amended 
admission  tax.  Bills  had  been  introdu 
to  continue  the  tax  on  all  admissions  and 
to  set  the  funds  aside  for  payment  of  a 
soldiers’  bonus,  but  these  will  not  be 
pressed,  in  view  of  the  bonus  bill  adopted 
by  the  senate,  and  it  is  not  anticipated  that 
any  opposition  will  arise  to  the  50-cent 
exemption. 

Western  Pennsylvania 

Meets  at  Pittsburgh 

(Special  to  Exhibitors  Herald) 

PITTSBURGH,  PA.,  April  29.— 
The  fourth  annual  convention  of  the  Mo- 
tion Picture  Theatre  Owners  of  Western 
Pennsylvania  opened  Monday  in  the 
Fort  Pitt  hotel  with  a large  turnout.  As- 
sistant City  Solicitor  Harold  M.  Irons 
welcomed  the  exhibitors  and  the  response 
was  made  by  M.  A.  Rosenberg,  chairman 
convention  committee,  Jerome  Casper, 
president,  delivered  his  annual  address  in 
which  he  reviewed  the  activity  of  the 
past  year.  Dennis  Harris,  John  New- 
man, Benjamin  Nadler,  Benjamin  Am- 
der,  A.  P.  Way.  Walter  Silverburg,  Paul 
Huhn,  J.  M.  Steinitz  and  Michael  M. 
Rosenbloom  were  appointed  to  the  com- 
mittee on  resolutions.  At  Tuesday’s  ses- 
sion Sydney  S.  Cohen  was  scheduled  to 
speak. 

Wife  Dies  as  He  Acts 
Widower* s Role  in  Play 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  29.— While 
Frank  Keenan  was  appearing  in  a play 
called  “Fame”  in  which  the  hero  gains 
fame  and  fortune  too  late — after  the  death 
of  his  wife,  Keenan’s  own  wife  was  dy- 
ing of  cerebral  hemorrhage. 

Keenan  was  just  taking  his  curtain 
call  when  a friend  led  him  to  his  wife 
who  had  been  enjoying  the  play  up  to 
that  time.  She  had  been  placed  on  a 
couch  in  the  retiring  room  and  died  as 
Keenan,  still  in  bathrobe  and  grease 
■paint,  bent  over  her.  Mrs.  Keenan  was 
-56  years  old  and  had  married  Keenan 
when  she  was  16. 


Acquit  Film  Producers 

Leo  F.  Callahan  and  William  Bauer 
Tiave  been  acquitted  by  Judge  Marcus  A. 
Kavanagh,  through  failure  of  the  state 
to  make  a “con  game”  case  of  their  ac- 
tivities. The  two  men  were  identified 
with  the  Popular  Motion  Picture  Pro- 
duction company  and  had  l^een  indicted 
by  the  grand  jury. 


“If  you  will  indicate  on  the  enclosed 
card  the  number  of  pieces  in  your  orches- 
tra, if  you  have  one,  and  return  to  us, 
we  will  be  very  glad  to  mail  you  orches- 
trations of  these  two  selections. 

“We  believe  that  Mr.  Cohen  has  ex- 
plained to  you  that  it  is  quite  important 
that  we  secure  your  cooperation  on  the 
test  we  are  now  making,  as  it  may  result 
in  your  being  able  to  secure  all  your 
music  tax  free  in  the  future. 

In  Accord  With  Plans 

“Assuring  you  that  we  are  in  absolute 
accord  with  the  plans  and  aims  of  your 
organization,  and  that  your  reciprocal 
cooperation  will  be  greatly  appreciated. 

“If  you  appreciate  this  service  on  our 
part  and  this  campaign  is  successful, 
other  numbers  of  equal  high  standard 
will  be  sent  you  from  time  to  time.” 

Some  time  ago  Waterson,  Berlin  & 
Snyder  announced  that  it  had  resigned 
from  the  “music  tax”  society  and  would 
give  all  its  music  tax  free  to  exhibitors. 
It  then  developed  that  the  “music  tax” 
society’s  contract  with  this  publishing 
house  had  a considerable  time  yet  to  run 
and  announcement  was  made  that  legal 
action  would  be  commenced  immediately 
on  Waterson,  Berlin  & Snyder  giving 
permission  to  use  its  music  without  the 
payment  of  tax.  Accompanying  the 
music  publishing  company’s  letter  to  ex- 
hibitors is  one  from  the  headquarters 
of  the  Motion  Picture  Theatre  Owners 
of  America  which  says  in  part: 

“You  will  no  doubt  welcome  the  fol- 
lowing as  good  news  and  a very  import- 
ant victory  for  our  organization. 

Explains  Waterson  Stand 

“Mr.  Henry  Waterson,  head  of  the 
Waterson,  Berlin  & Snyder  Music  Co., 
one  of  the  largest  music  publishing 
houses  in  America,  who  has  supplied 
our  theatres  with  hits  for  the  past  fifteen 
years,  has  submitted  his  resignation  to 
the  American  Society  of  Authors,  Com- 
posers & Publishers  and  served  them 
with  an  injunction  restraining  them 
from  prosecuting  or  in  any  way  inter- 
fering with  theatres  who  use  his  publi- 
cations for  which  the  society  demands  a 
tax. 

“Mr.  Waterson  has  personally  assured 
us  as  well  as  written  our  executive  of- 
fice that  he  will  not  authorize  any  pros- 
ecution against  theatre  owners  or  others 
for  any  alle.ged  violation  of  the  copyright 
law  through  playing  of  his  publication. 


“This  is  our  fight  and  we  are  making 
progress  in  our  nation-wide  campaign 
against  the  ‘music  trust,’  and  Mr.  Water- 
son’s  resignation  from  the  American  So- 
ciety of  Authors,  Composers  & Publish- 
ers is  the  first  substantial  step  to  a real 
victory,  and  it  also  offers  us  an  oppor- 
tunity to  show  Mr.  Waterson  the  import- 
ance of  our  theatres. 

“In  order  to  show  Mr.  Waterson  our 
appreciation  for  his  help  in  our  cause, 
we  have  asked  him  to  give  us  his  two 
best  and  most  recent  publications  and  I 
am  going  to  ask  each  and  everyone  of 
you  to  instruct  your  leader  or  your  or- 
ganist or  pianist  to  play  these  numbers 
at  every  opportunity. 

“You  will  note  that  the  compositions 
are  copyrighted  by  the  Jack  Nelson  Mu- 
sic Company,  for  which  Waterson,  Ber- 
lin & Snyder  are  the  sole  selling  agents 
and  their  entire  organization  is  behind 
these  publications,  and  they  are  tax  free. 

“We  have  also  arranged  with  Mr.  Wat- 
erson to  send  you  from  time  to  time 
songs  and  musical  compositions  by  the 
very  best  authors  and  composers  in  the 
country,  all  of  which  will  be  free  from 
tax.” 

Mills  Also  Speaks 

C.  E.  Mills  speaking  for  the  music  tax 
society  said: 

“We  are  not  interested  in  the  action  of 
Waterson,  Berlin  & Snj'der  in  sending 
out  compositions  for  music  companies 
for  which  they  are  simply  the  selling 
agents.  The  contract  we  hold  with  them 
covers  only  music  copyrighted  by  Wat- 
erson, Berlin  & Snyder  Company.  The 
compositions  sent  out  to  the  exhibitors 
are  by  the  Jack  Nelson  Music  Company, 
a Chicago  concern.” 

Cohen  Offers  Amendment 

Sydney  S.  Cohen  has  filed  a new  brief 
with  the  patents  committee  of  the  house 
of  representatives  on  the  “music  tax” 
bill,  the  chief  feature  of  which  is  a pro- 
posed amendmeiit  to  read:  “That  when 
any  author  or  composer  or  his  or  her  ad- 
ministrator, e.xecutor,  or  assignee  shall 
publish  or  cause  to  be  published  for  sale 
to  the  public  copies  of  any  copyrighted 
musical  composition  or  song,  the  sale  of 
any  such  copy  shall  free  the  same  from 
further  contribution  by  the  holder  there- 
of, to  the  author  or  composer  or  his  or 
her  administrators,  executors  or  as- 
signee in  case  of  public  performances  for 
profit,” 
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First  National  Makes  Pu  hlic 

Exhibition  Values  on  Product 

The  Herald  this  week 

makes  public  for  the  first  time  through  a 

trade  journal  the  exhibition  values  on 

First  National 

attractions. 

These  figures  zvcrc  supplied  the  Herald  by  the  sales  department  of 
the  distributing  company. 

DATE 

EXHIBITION 

CLASSIFI- 

PRODUCTION 

RELEASED 

VALUE 

CATION 

Daddy  

3/26/23 

Open  Market 

Slippy  McGee 

2/26/23 

Open  Market 

Bright  Shall  

4/  9/23 

1,000,000 

Franchise 

Sunshine  Trail  

4/23/23 

350,000 

Franchise 

Within  the  Law 

4/30/23 

1,200,000 

Franchise 

Lonely  Road  

4/  7/23 

300,000 

Franchise 

Wandering  Daughters  

5/28/23 

Open  Market 

Slander  The  Woman 

350,000 

Franchise 

Man  of  Action  

5/21/23 

350,000 

Franchise 

Girl  of  the  Golden  West 

5/14/23 

600,000 

Franchise 

Children  of  the  Dust  

6/  4/23 

350,000 

Franchise 

Penrod  & Sam  

6/18/23 

600,000 

Franchise 

Brass  Bottle  

7/  2/23 

250,000 

Franchise 

Trilby  

7/16/23 

500,000 

Franchise 

Circus  Days  

7/30/23 

Open  Market 

Scarlet  Lily  

8/  6/23 

300,000 

Franchise 

The  Huntress  

. 8/20/23 

Open  Market 

Fighting  Blade  

9/10/23 

Open  Market 

Dulcy  

. 8/27/23 

800,000 

Franchise 

Her  Reputation  

. 9/  3/23 

475,000 

Franchise 

Ashes  of  Vengeance 

. 10/  1/23 

Open  Market 

The  Wanters  

. 11/26/23 

500,000 

Franchise 

Potash  & Perlmutter  

9/24/23 

850,000 

Franchise 

Lord  of  Thundergate 

. 10/15/23 

350,000 

Franchise 

The  Bad  Man 

. 10/  8/23 

575,000 

Franchise 

Flaming  Youth  

. 10/12/23 

1,300,000 

Franchise 

Dangerous  Maid  

. 11/19/23 

Open  Market 

Age  of  Desire  

9/17/23 

Open  Market 

Jealous  Husbands  

. 11/  5/23 

275,000 

Franchise 

Anna  Christie 

. 12/  3/23 

800,000 

Franchise 

Ponjola  

. 10/29/23 

900,000 

Franchise 

Black  Oxen  

1/  7/24 

1,200,000 

Franchise 

The  Sea  Hawk 

Open  Market 

Eternal  City  

1/21/24 

Open  Market 

Song  of  Love 

1/14/24 

Open  Market 

Why  Men  Leave  Home 

850,000T 

Franchise 

Twenty-One  

. 12/10/23 

800,000 

Franchise 

Galloping  Fish  

3/  3/24 

600,000 

Franchise 

Chastity  

. 12/24/23 

300,000 

Franchise 

Painted  People  

1/28/24 

700,000 

Franchise 

Her  Temporary  Husband 

. 12/10/23 

500,000 

Franchise 

Meanest  Man  in  World 

. 10/22/23 

Open  Market 

When  a Man’s  a Man 

2/  4/24 

Open  Market 

Boy  of  Mine  

. 12/31/23 

650,000 

Franchise 

Torment  

2/11/24 

Open  Market 

The  Love  Master  

2/18/24 

Open  Market 

Enchanted  Cottage  

3/17/24 

800,OOOT 

Franchise 

Lilies  of  the  Field 

. 3/24/24 

l,O0O,OOOT 

Franchise 

Son  of  Sahara  

4/14/24 

70O,000T 

Franchise 

Flowing  Gold  

9CO,OOOT 

Franchise 

The  Gold  Fish  

3/31/24 

Open  Market 

Woman  on  Jury 

90O,00OT 

Franchise 

Sundown  

Franchise 

Cytherea  

5/  4/24 

l,00O,000T 

Franchise 

The  White  Moth  

5/11/24 

1,000,OOOT 

Franchise 

Perfect  Flapper  

T indicates  tentative  valuation 

5/25/24 

1,000,OOOT 

Franchise 

May  Close  Houses  In 
Milwaukee  6 Weeks 

Some  Favor  and  Others  Oppose 
Plan  Under  Discussion  in 
Badger  Metropolis 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  April  29.— A 
movement  to  close  Milwaukee  neighbor- 
hood theatres  for  six  weeks  during  the 
summer  is  being  discussed  in  film  circles 
here.  The  plan  has  its  sponsors  and 
others  who  are  opposed  to  any  such  ac- 
tion. According  to  reports  the  subject 
is  scheduled  to  come  up  for  discussion 
at  the  next  meeting  of  the  state  organi- 
zation. 

Plan  Favored  By  Seegert 

.A.mong  those  who  are  known  to  like 
the  idea  and  believe  it  would  be  a bene- 
ficial thing  is  Fred  Seegert,  president  of 
the  state  association.  It  is  declared  that 
he  will  advocate  such  procedure  at  the 
convention. 

Other  exhibitors  who  have  voiced  their 
opinion  on  the  question  do  not  seem  to 
take  to  the  idea,  feeling  that  they  would 
do  best  to  take  their  chances  with  the 
weather  and  keep  open. 

It  is  estimated  that  there  are  about  50 
theatres  in  Milwaukee  which  come  under 
the  heading  of  “neighborhood  houses”. 

Believe  Public  Needs  Rest 

Those  who  propose  the  shut  down  de- 
clare the  public  is  fed  up  on  film  and  the 
rest  will  have  a beneficial  effect.  They 
say  the  few  hot  days  this  year  have  al- 
ready demonstrated  the  inroads  summer 
weather  will  make  at  the  box  office  and 
declare  it  better  to  suffer  a lack  of  rental 
for  a six  week  period  than  continue  oper- 
ating with  an  ever  increasing  overhead. 

F,  Heath  Cobb  is  Made 
Director  of  Publicity 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29. — Appointment 
of  F.  Heath  Cobb  as  director  of  pub- 
licity and  advertising  was  announced  this 
week  by  Joe  Brandt,  president  of  C.  B. 
C.  Film  Sales  Corporation.  The  appoint- 
ment is  effective  immediately,  and  Mr. 
Cobb  this  week  took  up  his  new  duties. 
He  will  exercise  a supervision  over  the 
selection  of  stories,  in  addition  to  his  ad- 
vertising and  publicity  duties. 

Following  his  graduation  from  the  Uni- 
versity of  Michigan,  he  entered  upon 
newspaper  work,  serving  on  dailies  in 
West  Kansas,  St.  Louis,  Denver  and 
Chicago.  This  led  to  a connection  with 
the  Sullivan  & Considine  vaudeville  cir- 
cuit as  publicity  director,  from  where  he 
went  to  the  Essanay  Studios  writing 
scenarios  and  continuity. 

Albany  Film  Row  to 

Stage  a Celebration 

(Special  to  Exhibitors  Herald)-' 

ALBANY,  N.  Y.,  April  29. — The  first 
big  get-together  dinner  of  Albany’s  Film 
Row  is  scheduled  for  the  night  of  May  2, 
when  about  100  persons  will  gather  at 
the  St.  James  restaurant  for  a dinner 
dance.  Robert  Bendell.  as  chairman  of 
the  Film  Board  of  Trade,  will  preside. 

Salesmen,  cashiers,  bookers  and  others 
at  all  the  exchanges  have  been  invited. 


Will  Make  Comedies 

LOS  ANGELES. — Mrs.  Sydney  Drew 
is  here  to  make  a series  of  five  reel 
comedies  at  Hollywood. 
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GEORGE  W.  TRENDLE  of  Detroit 
who  succeeds  Moe  Mark  as  a member 
of  the  executive  committee  of  First 
National. 

Daylight  Saving  in 
Effect  in  New  York; 
Exhibitor  Wins  Fight 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29. — Daylight  sav- 
ing went  into  effect  in  New  York  state 
on  Sunday,  April  27.  Its  effects  at  thea- 
tres which  were  running  on  Sunday  night 
became  plainly  evident  when  small  audi- 
ences greeted  the  picture  at  the  first  show. 
Managers  and  owners  declare  that  the 
ordinance  will  cost  them  tens  of  thou- 
sands of  dollars  between  now  and  next 
fall. 

The  village  of  Cambridge,  which  oper- 
ated under  new  time  last  year,  will  not 
change  this  season,  mainly  through  the 
efforts  of  L.  L.  Conners,  owner  of  the 
Victory  theatre  there.  Mr.  Conners  put 
up  a splendid  fight  and  managed  to  win 
out. 

Chicago  Qocks 
Turned  Ahead 

Daylight  saving  time  went  into  effect 
on  Sunday,  April  27,  when  the  city’s 
time-pieces  were  set  ahead  one  hour. 


Theatres  and  Labor 

Kill  Daylight  Saving 

(Special  to  S.  G.) 

FORT  WAYNE,  IND.,  April  29.— 
Daylight  saving  was  killed  by  the  com- 
mon council  last  week  by  a vote  of  17  to 
2.  There  was  a large  lobby  for  and 
against  it. 

It  is  said  that  those  backing  the  idea 
were  planning  to  have  it  made  permanent. 
The  Central  Labor  Unions  lined  up  with 
the  theatres,  however,  and  effectively 
quashed  the  measure. 


Trendle  Succeeds  Mark  on 
First  National  Committee 

Future  Production  Plans  Considered  at  Franchise 

Holders  Convention  in  New  Orleans — Saenger 
and  Richards  Entertain  Exhibitors 

The  annual  meeting  of  the  original  franchise  holders  of  Associated 
First  National  Pictures,  Inc.,  ivas  held  commencing  on  Wednesday,  April 
23,  at  the  St.  Charles  Hotel,  New  Orleans. 

All  of  the  franchise  holders  except  Tom  Saxe  of  Milwaukee  and  Nathan 
Gordon  of  Boston  were  present.  In  addition  various  executives  of  the  home 
office  staff,  including  the  general  manager,  Richard  A.  Rowland,  and  repre- 
sentatives for  production  organizations  on  the  West  Coast  were  in  attend- 
ance. 

Future  Production  Plans  Under  Consideration 

The  meeting  was  devoted  to  the  transaction  of  routine  business  and  to 
the  consideration  of  future  production  plans  and  other  arrangements  af- 
fecting the  future  of  the  organization. 

The  various  sessions  were  presided  over  by  Robert  Lieber  of  Indian- 
anolis,  president,  who  has  been  the  chief  executive  since  the  formation  of 


the  company. 

George  W.  Trendle  of  Detroit,  was 
elected  to  succeed  Moe  Mark  of  New  York 
on  the  executive  committee.  The  other 
members  of  the  executive  committee  are 
Sam  Katz,  E.  V,  Richards,  Jr.,  A.  H.  Blank 
and  Harry  O.  Schwalbe. 

No  formal  statement  was  issued  but  it 
was  said  by  several  members  of  the  board 
of  directors  that  the  reports  covering  the 
past  year’s  operation  of  the  company  were 
enthusiastically  received  as  they  showed 
that  every  feature  of  the  business  is  in  a 
flourishing  condition.  Mr.  Rowland  was 
warmly  complimented  for  the  work  which 
he  has  had  in  hand  since  his  appointment 
as  general  manager. 

Arrange  Elaborate  Program 

An  elaborate  program  of  entertainment 
for  the  visitors  was  arranged  by  Julian 


E.  V.  RICHARDS,  JR.,  of  New  Orleans, 
who  with  his  associate,  Julian  Saenger, 
had  as  th-eir  guests  the  First  National 
franchise  holders  who  attended  the 
con’^ention  last  week. 


Saenger  and  E.  V.  Richards,  Jr.,  of  Saen- 
ger Amusement  Company.  Those  present 
in  New  Orleans  for  the  meeting  were 
guests  of  Mr.  Saenger  and  Mr,  Richards 
at  dinner  on  Wednesday  night  and  also  on 
Thursday  night.  The  dinner  on  Thurs- 
day night  was  followed  by  the  premier  ex- 
liibition  of  “The  Sea  Hawk.”  Following 
the  showing  of  the  picture  Mr.  Rowland 
and  Frank  Lloyd,  the  director,  were  en- 
thusiastically congratulated  by  the  franchise 
holders. 

Samuel  Goldwyn’s,  “Cytherea”  was 
shown  on  Thursday. 

In  addition  to  Mr.  Rowland  there  were 
present  E.  Eschmann,  sales  manager ; 
Mark  Kellogg,  advertising  manager  and 
Auditor  Pinkerton. 

Hudson  on  From  Coast 

Earl  J.  Hudson,  Los  Angeles  production 
head  was  present. 

Thomas  H.  Ince  came  from  Los  Angeles 
for  a conference  with  the  board  of  direc- 
tors. At  the  close  of  the  meeting  on  Sat- 
urday Mr.  luce  returned  to  Los  Angeles. 

Others  present  were ; Charles  Christie, 
Watterson  R.  Rothacker,  Colvin  Brown, 
New  York  manager  for  Thomas  H.  Ince, 
Felix  Feist,  representative  of  the  Schenck 
interests:  Irving  Lesser  of  Principal  Pic- 
tures Corporation ; Earl  W.  Hammons, 
president  of  Educational  Film  Exchanges, 
Inc. : Floyd  M.  Brockell,  manager  of  the 
Balaban  Katz  Midwest  Theatres ; W.  O. 
Eurford  and  Max  Balaban. 

West  Coast  Branch 
To  Be  Established 
ByLM.P.P.aA. 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29. — Jesse  J.  Gold- 
burg,  chairman  of  the  committee  of  the 
Independent  Motion  Picture  Producers 
and  Distributors  Association  to  establish 
a West  Coast  branch  of  the  organization 
has  left  New  York  to  undertake  launch- 
ing of  the  branch.  He  will  be  assisted  by 
William  Steiner. 

At  a meeting  held  here  last  week  it 
was  announced  by  President  Chadwick 
that  a luncheon  of  the  society  will  be 
held  at  the  Hotel  Astor  on  May  13. 

The  1.  M.  P.  P.  D.  A.  has  decided  to 
affiliate  with  the  Arbitration  Society  of 
Amerfca.  This  will  make  its  possible 
to  obtain  a posted  arbitrator  to  take  part 
in  all  arbitration  hearings  w’hich  are  held 
by  the  association. 
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Rothacker  Film  Enlarges  Business 
on  Fourteenth  Anniversary 

Enlarged  Commercial  Department  Inaugurated  at  Chicago — 
Company  Formed  by  Watterson  R.  Rothacker  in  1910 

OBSERVING  its  fourteenth  anniversary,  the  Rothacker  Film  and 
Manufacturing  Company  has  made  an  auspicious  start  for  its  next 
year  by  the  opening  of  a reorganized  and  greatly  enlarged  commer- 
cial department  at  the  Chicago  laboratory.  This  department  is  dedicated 
to  the  purpose  of  giving  free  lance  cameramen  and  small  practical  picture 
producers  over  the  country  the  same  quality  and  service  enjoyed  by  the 
biggest  and  most  discriminating  producers. 


The  new  department  is  operated  as  a 
separate  unit  from  the  laboratory 
proper,  having  its  own  printing,  develop- 
ing and  inspection  departments,  its  own 
cutting  room  for  visiting  cameramen, 
and  its  own  force  of  workers  who  will 
do  commercial  work  and  nothing  else. 
Motion  picture  engineers — outsiders — 
have  declared  the  new  title  department 
one  of  the  best  equipped  in  the  country. 
* * * 

Workers  in  the  new  commercial  de- 
partment are  determined  to  maintain  an 
average  26  hour  service.  A negative  will 
be  developed,  a print  made,  inspected  and 
dispatched  to  the  customer — all  within 
26  hours.  Mr.  Rothacker  has  given  the 
department  an  auto  truck  which  will  be 
the  department’s  “special  messenger,” 
rushing  prints  down  to  the  central  parcel 
post  station  as  fast  as  they  pass  inspec- 
tion. 

The  Rothacker  Company  was  founded 
in  May,  1910,  by  Watterson  R.  Roth- 
acker, when  he  left  a newspaper  job  to 
become  the  pioneer  specialist  in  motion 
picture  advertising.  His  office  was  at 
first  under  his  hat — a dashing  derby  in 
those  days — but  a little  later  he  advanced 
to  a small  desk  in  a Chicago  down-town 
office  occupied  by  other  rising  young 
“desk  spacers.” 

* t-  * 

Old  time  exhibitors,  who  were  in  the 
business  all  of  twelve  or  thirteen  years 
ago,  will  remember  “Farming  with  Dy- 
namite.” made  for  the  DuPont  Company, 


Preserve  Davies 
Film  to  Posterity 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29.— Be- 
cause of  its  educational  value  per- 
taining to  the  history  and  growth 
of  New  York,  “Little  Old  New 
York,”  Marion  Davies’  starring 
production,  has  been  placed  in  the 
archives  of  the  American  Museum 
of  Natural  History  of  New  York 
City. 

Directors  of  the  Public  Educa- 
tion department  of  the  Museum, 
seeking  documents,  books  and  pic- 
tures recording  the  history  of  New 
York  City,  discovered  that  Cosmo- 
politan’s “Little  Old  New  York”  ac- 
curately and  faithfully  portrays  the 
life,  manners  and  customs  of  New 
York  in  the  days  when  Robert  Ful- 
ton startled  the  world  by  success- 
fully navigating  the  Hudson  River 
in  the  first  steamboat.  The  picture 
was  exhibited  in  the  Spring  lecture 
course  at  the  Museum  to  the  public 
school  children  of  the  primary  and 
intermediate  grades. 


which  was  the  first  advertising  film  to  at- 
tain world-wide  circulation,  and  also 
which  relieved  Mr.  Rothacker  of  worry 
concerning  his  stenographer’s  payday. 

Once  his  practical  picture  business  was 
firmly  established,  Mr.  Rothacker 
branched  out  into  the  laboratory  field.  In 
1916  the  Rothacker  organization  moved 
into  the  present  plant  at  1339  Diversey 
Parkway,  Chicago,  and  in  1921  came  the 
Rothacker-Aller  laboratory  in  Hollywood. 

The  Rothacker  laboratory,  it  is  stated, 


Change  Name  of  Film 

The  Hodkinson  Company  advises 
that  the  Renaud  Hoffman  production, 
which  was  reviewed  in  The  Herald 
last  week  under  the  title  “Which 
Shall  It  Be?”  has  been  changed  to 
“Not  One  to  Spare.” 


was  the  first  to  assume  the  responsibility 
of  its  own  prints  by  advertising  the  fact 
that  the}'  were  its  prints  and  the  first  to 
wax  and  identify  prints,  and  the  first  to 
establish  a continuity  sheet  service. 

The  Rothacker  organization  did  the 
first  experimental  work  in  the  direction 
of  synchronized  radio-movies,  and  was 
the  first  to  project  a picture  aboard  an 
airplane.  During  the  war,  Mr.  Roth- 
acker originated  the  “Mile  of  Smiles” 
plan  by  which  overseas  soldiers  saw  pic- 
tures of  the  folks  at  home.  In  the  old 
days  Mr.  Rothacker  was  vice  president 
of  the  first  motion  picture  board  of  trade. 

Berinstein  Consummates 
Six  Year  Theatre  Lease 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  April  29. — William 
Berinstein,  owner  of  theatres  in  Albany, 
Troy,  Newburgh  and  Elmira,  has  just 
consummated  a si.x  year  lease  of  the  Van 
Curler  theatre  in  Schenectady.,  N.  Y. 

The  lease  extends  for  six  years  and  it 
is  understood  that  Mr.  Berinstein  will 
pay  an  annual  rental  of  .$8,000  for  the 
liouse.  Mr.  Berinstein  recently  bought  a 
large  theatre  in  Corning,  but  almost  im- 
mediately sold  it,  and  is  said  to  have 
cleaned  up  about  $17,000  on  the  deal. 


Hays  Has  Accident 

(Special  to  Exhibitors  Heraiu  . 

ALBANY,  N.  Y.,  April  29.— Ted 
Hayes,  a popular  salesman  for  Goldwyn 
out  of  Albany,  N.  Y.,  had  a narrow  es- 
cape from  being  seriously  injured  one 
day  last  week  when  a heavy  truck 
crashed  into  the  car  which  he  was  driv- 
ing near  Rotterdam.  The  car  was 
smashed  so  badly  that  it  was  almost  be- 
yond repair.  Mr.  Hayes  escaped  with  a 
few  bad  bruises. 


Watterson  R.  Rothacker 


Chicago  Exhibitor  to 
Study  Industry  Abroad 

Herman  Schoenstadt,  head  of  the  big 
Chicago  exhibiting  concern,  will  sail  on 
the  S.  S.  Reliance  on  April  29th  from 
New  York  for  an 
extended  tour  of 
Europe.  It  is  Mr. 

Schoenstadt’s  in- 
tention to  make 
a study  of  ex- 
hibiting and  thea- 
t r e conditions 
with  a view  to 
possible  invest- 
ments in  the  for- 
eign theatre  field. 

It  is  his  belief 
that  conditions 
abroad  are  now 
favorable  for  the- 
atre development 
and  he  hopes  to 
interest  himself  in  this  work  while  in  Eu- 
rope. 

Mr,  Schoenstadt.  states  that  his  newest 
theatre  project,  to  be  located  at  Black- 
stone  avenue  and  Fifty-first  street,  is  get- 
ting into  definite  shape  and  he  hopes  to 
commence  construction  work  upon  his 
return  from  Europe  in  Fall.  The  new 
theatre  is  to  be  a 3,500-seat  house  and  is 
being  designed  by  Rapp  and  Rapp,  Chi- 
cago architects. 


Film  Theatres  in  Siam 
Practically  Monopolized 

(Special  to-  Exhibitors  Herald)^ 

WASHINGTON,  D.  C,  April  29.— Re- 
ports from  the  Department  of  Commerce 
here  show  that  the  motion  picture  busi- 
ness in  Siam  is  practically  under  the  con- 
trol of  one  firm  which  operates  nine 
theatres  in  Bangkok  and  a number  of  the- 
atres in  the  provinces. 

Consul  Maurice  F.  Dunlop  makes  the 
statement  that,  while  there  are  some 
American  stars  who  are  preferred  to 
others,  it  may  be  safely  said  that  Ameri- 
can photoplays  of  every  description  are 
much  appreciated  and  always  draw  full 
houses. 


May  10,  1924 


EXHIBITORS  HERALD 


41 


New  Allied  State  Body  Given 
Endorsement  of  Illinois  Unit 

N-a,  Delegates  Appointed  to  National  Convention  of 

M.  P.  T.  0.  A.  in  Boston — Aid  Handy  in  Fight 
for  Copyright  Amendment 

The  Illinois  Motion  Picture  Theatre  Owners  is  the  first  state  body  to 
endorse  the  action  of  its  leaders  in  joining  with  five  other  states  in  the 
organization  of  the  Allied  State  Organizations  of  Motion  Picture  Theatre 
Owners,  which  was  formed  in  Chicago  the  week  of  April  13. 

Ratification  of  the  action  of  its  leaders  was  voted  at  the  annual  con- 
vention in  Chicago  on  April  23  and  24.  There  was  no  dissenting  vote. 

Contribute  to  Campaign  Against  “Music  Tax” 

Immediately  after  voting  for  membership  in  Allied,  the  Illinois  body 
contributed  $100  to  aid  Judge  Samuel  Handy  of  Kansas  City  in  the  fight 
which  he  is  waging  for  an  amendment  to  the  copyright  law  which  would 
abolish  the  “music  tax.”  The  convention  also  prevailed  upon  Jack  Miller, 
business  agent  of  the  Chicago  Exhibitors  Association,  to  go  with  Judge 
Handy  to  Washington  as  a representative  from  Illinois  at  the  hearing 
last  week  before  the  patents  committee. 


Would  Trade  Houses 
For  Like  Proposition 

Herald  Classified  Department 
Used  for  Novel  Experiment 
by  Exhibitor 

Confronted  with  a difficult  problem, 
that  of  disposing  of  two  well  paying 
theatres  because  of  personal  reasons  and 
a desire  to  continue  hfs  activities  in  some 
other  part  of  the  country  on  a similar 
basis,  a well-known  exhibitor  has  chosen 
the  “Classified”  advertising  columns  of 
Exhibitors  Herald  to  solve  his  dilemma. 

Says  Houses  Are  Money-Makers 

“For  personal  family  reasons  I have 
decided  to  dispose  of  my  two  theatres 
here,”  he  writes,  “and  it  has  occurred 
to  me  that  there  are  undoubtedly  other 
conditions  of  this  kind  in  some  place 
from  which  the  owner  would  like  to 
change. 

“Both  houses  are  money  makers  but 
the  conditions  are  intolerable,  and  while 
I have  never  heard  of  such  an  exchange, 
there  is  no  good  reason  for  not  having 
such  a basis.  I would  sell  but  for  the 
fact  that  any  buyer  always  feels  there 
must  be  something  wrong  if  you  are 
turning  a good  house  loose. 

Has  Public’s  Good  Will 

“For  instance  there  may  be  a place 
where  the  churches  are  after  the  theatres. 
I pulled  these  out  of  that  condition.  Now 
the  churches  hold  entertainments  in  my 
larger  house.  I co-operate  with  the 
schools,  etc.” 

For  reasons  outlined  above,  the  ex- 
hibitor cannot  make  his  identity  known 
at  this  time  but  the  Herald  is  glad  to 
co-operate  with  him  in  his  unique  e.xperi- 
ment. 


Films  Not  Included 
In  Dramatic  Rights 

Sales,  Court  Holds 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  April  29. — There  was 
a decision  on  the  part  of  the  Court  of 
Appeals  in  New  York  state  last  week, 
which  is  of  interest  to  producers.  The 
decision  was  to  the  effect  that  motion 
picture  rights  are  not  included  under  a 
sale  of  “dramatic  rights.”  The  decision 
on  the  part  of  the  Court  was  the  result 
of  injunction  proceedings  that  had  been 
brought  by  John  G.  Underhill  to  restrain 
Richard  G.  Herndon,  from  exhibiting 
“La  Maquerida,”  as  a picture. 

Mr.  Underhill  had  the  right  to  trans- 
late and  produce  the  play.  He  entered 
into  a contract  with  Mr.  Herndon  giving 
him  the  exclusive  dramatic  rights.  Hern- 
don produced  the  play  under  the  name 
of  “The  Passion  Flower.”  Later  on  he 
sold  the  motion  picture  rights  to  Joseph 
M.  Schenck  for  the  sum  of  $22,500, 
Schenck  bringing  out  a picture  under  the 
name  of  “The  Passion  Flower,”  and  star- 
ring Norma  Talmadge. 

Tn  court,  Mr.  Underhill  contended  that 
the  motion  picture  rights  had  not  been 
given  to  Herndon,  and  that  the  showing 
of  the  picture  as  a competitor  to  the 
spoken  drama  had  resulted  in  reduced 
royalties. 


Mooney  Is  Cleveland  Manager 

CLEVELAND.  O.— J.  J.  Mooney,  formerly 
with  Fox,  has  been  appointed  manager  of  Hod- 
-kinson’s  Cleveland  branch  to  fill  the  vacancy 
caused  by  the  resignation  of  S.  S.  Webster. 


Of  no  less  importance  was  the  general 
sentiment  expressed  by  the  exhibitors 
that  an  organizer  and  business  manager 
be  employed  by 
the  state  associa- 
tion. This  mat- 
ter was  left  to  the 
executive  c o m- 
mittee  which,  it  is 
understood,  will 
take  it  under  ad- 
visement immedi- 
ately. It  is  be- 
lieved that  before 
another  two 
months  have 
passed  the  state 
body  will  have 
strengthened  it- 

William  J.  Sweeney  self  materially 
through  the  em- 
ployment of  a capable  business  represen- 
tative. 

M.  P.  T.  O.  A.  Not  Mentioned 

The  Illinois  association  apparently  has 
severed  all  its  relations  with  the  Motion 
Picture  Theatre  Owners  of  America.  Not 
once  on  the  floor  of  the  convention  was 
the  national  organization  mentioned.  This 
silence  is  indicative,  it  is  believed,  of  gen- 
eral sentiment  of  Northern  Illinois  thea- 
tre men  toward  the  present  national 
body. 

Two  timely  and  interesting  addresses 
on  exhibitor  organization  were  given  by 
Judge  Handy  and  A1  Steffes,  president 
of  the  Motion  Picture  Theatre  Owners 
of  Minnesota  and  chairman  of  the  Allied 
State  Organizations.  Both  admonished 
exhibitors  in  general  for  their  apparent 
apathy  toward  matters  concerning  their 
own  welfare. 

“You’re  never  going  to  have  an  or- 
ganization,” declared  the  Minnesota 
leader,  “until  you  get  a man  to  go  out 
through  the  state  and  organize.  A good 
business  manager  will  earn  his  money. 
The  minute  you  finance  your  organization 
in  the  right  way  you  will  find  the  ex- 
changes respect  you. 

“Why  kid  ourselves.  Bill  Hays  knows 
there  are  only  a few  states  really  or- 
ganized. He  knows  that  you  are  rep- 
resenting only  a letterhead  when  you  say 
M.  P.  T.  O.  A.  A few  more  amalga- 
mations and  you  won’t  have  anything 
left.  The  theatre  owners  of  the  country 
are  asleep.” 

Meets  With  Difficulties 

Judge  Handy  told  of  the  difficulties 


he  had  encountered  in  getting  support  in 
his  fight  for  “music  tax”  relief. 

“You  have  to  go  out  and  beg,  borrow 
and  steal,”  he  said,  “to  get  money  to 
fight.  It's  discouraging.  The  theatre 
owners  of  the  country  have  millions,  but 
not  a cent  for  defense.  There  isn’t  a 
theatre  owner  in  the  Lhiited  States  who 
is  taking  an  interest  in  this  fight.  I hope 
if  you  lose  the  American  Society  charges 
you  $1  a seat. 

“I  want  encouragement  and  I don’t 
get  it.  I want  to  say  in  all  candor  if 
we  have  support  we  will  get  relief.”' 

An  interesting  disclosure  regarding  the 
fight  of  the  broadcasters  was  made  by 
Jack  Miller.  He  said  that  the  Chicago 
exhibitors  had  contributed  $2,000  to  the 
National  Association  of  Broadcasters. 
Immediately,  however,  that  it  was  found 
that  the  broadcasters’  bill  in  no  way  bene- 
fited the  exhibitors  payment  on  the  check 
was  stopped. 

Illinois  exhibitors  are  preparing  for  a 
hard  fight  against  daylight  saving.  It  is 
understood  that  a bill  is  now  being 
framed  wliich  would  make  daylight  sav- 
ing a state  law.  Preliminary  steps  were 
taken  at  the  convention  to  combat  this. 

Banquet  Is  Bright  Spot 
particularly  bright  spot  in  the  con- 
vention was  the  banquet  and  dance  on 
the  evening  of  April  23.  Under  the  di- 
rection of  1.  Mavnard  Schwartz,  manager 
of  the  Chicago  Educational  office,  an  100 
per  cent  vaudeville  program  kept  the 
diners  in  high  spirits  during  the  evening. 
.A.nd  suffice  it  to  say  that  Maynard  isn’t 
such  a had  performer  himself. 

Leo  Brunhilde  of  Brunhilde  and  Young 
acted  as  toastmaster.  Among  the  speakers 
were  Frank  P.  Patton,  first  assistant  cor- 
poration counsel,  who  represented  Mayor 
D.ever;  and  Michael  Igoe,  democratic 
nominee  for  state’s  attorney. 

The  Illinois  organization  will  have 
with  it  again  this  year  William  J. 
Sweeney.  In  a laudatory  talk,  Ludivig 
Siegel  placed  Mr.  Sweeney’s  name  be- 
fore the  convention.  It  was  greeted  with 
spontaneous  applause. 

board  of  directors  of  twenty-seyCn 
exhibitors  was  elected.  This  board  will 
meet  on  May  7 to  elect  officers.  On  the 
board  are: 

Sam  .A.brahams.  Ludwig  Siegel,  Sid 
Selig,  M.  Siegel,  George  Hopkinson,  Abe 
Cohen,  Aaron  Saperstein,  Frank  Siem, 
Tack  Miller,  Harry  Brunhilde.  J.  Haley, 
Joe  Hopp.  R.  C,  Williams,  Ben  Berye, 

(Continued  on  page  45) 


42  EXHIBITORSHERALD 


Demonstration  of  a new  projector,  the  Picturola,  which  projects  pictures  in  daylight. 
The  machine  is  automatic  and  was  designed  for  commercial  use.  Mayor  John 
W.  Walrath  of  S3n:acuse,  N.  Y.,  is  seen  pressing  button  which  starts  machine. 
At  his  right  is  Frederick  H.  Elliott,  directing  demonstration.  George  R.  Ma- 
comber,  inventor,  is  standing  at  the  right. 

Vitagraph  Has  Great  Program 

For  1924-25,  Says  Rock 

Albert  E.  Smith  Calls  General  Sales  Meeting  of  All 
Vitagraph  Executives  to  Be  Held  in  Chicago 

(Sf'Ccial  to  Exhibitors  Herald) 

New  YORK,  April  29. — According  to  John  B.  Rock,  general  manager, 
Vitagraph’s  plans  for  1924-1925  call  for  the  greatest  production 
schedule  in  the  history  of  the  company  and  will  include  the  filming 
of  some  of  the  biggest  and  most  important  stories  scheduled  for  production 
in  the  industry. 

Albert  E.  Smith,  president  of  Vitagraph,  has  called  a general  sales 
meeting  of  executives  of  the  organization  to  be  held  in  Chicago  early  in 
May.  The  conference  will  be  attended  by  all  division  managers,  exchange 
managers  and  members  of  the  sales  force. 

Mr.  Rock  will  join  Mr.  Smith  in  Los  Angeles,  after  a tour  of  exchanges 
which  will  include  those  of  the  West  Coast,  and  go  to  Chicago  for  the  meet- 
ing with  him.  This  will  be  Mr.  Rock’s  third  swing  around  the  circuit  of 
Vitagraph  branches. 


It  is  planned  to  announce  reproduction 
plans  in  detail  at  the  Chicago  meeting, 
which  is  the  first  general  meeting  of  the 
Vitagraph  organization  in  several  years, 
and  at  the  same  time  to  make  a sincere 
effort  to  present  the  various  problems 
of  the  industry  to  the  executives  attend- 
ing in  a way  which  will  enable  them  to 
get  the  exhibitors’  point  of  view. 

Discuss  Exhibitors’  Viewpoint 

“Our  meeting  in  Chicago,”  said  Mr. 
Rock,  “will  consider  motion  pictures 
from  the  exhibitor’s  angle.  I have  asked 
all  salesmen  to  submit  at  that  meeting  not 
only  the  commendations  of  picture  thea- 
tre owners  for  the  exploitation  aids  now 
given  them,  but  also  the  frank  criticisms 
of  the  house  managers.  The  sales  force 
of  Vitagraph  will  direct  its  efforts  to- 
ward the  betterment  of  relations  between 
exhibitor,  distributor  and  producer. 

“The  excellence  of  Mr.  Smith’s  policy 
of  big  pictures  and  casts  with  real  box- 
office  players,  has  been  proved  in  the  last 
year.  Vitagraph  led  in  the  abandonment 
of  the  star  system  more  than  a year  ago 


when  it  began  to  give  to  the  exhibitor 
storj"  values  that  meant  real  money  in 
the  box  office  and  casts  selected  for  per- 
fection of  type  and  ability. 

Always  Worked  for  Exhibitor 

“For  more  than  a quarter  of  a century 
Vitagraph  has  worked  continuously  for 
the  benefit  of  the  exhibitor.  It  has  held 
to  the  policy  that  productions  are  made 
primarily  to  entertain  the  patrons  of  the 
motion  picture  theatres.  It  has  given  to 
the  exhibitor  its  productions  at  fair  rent- 
als and  has  never  competed  with  the  the- 
atre owner  as  it  is  a producing  and  re- 
leasing company  and  not  in  the  exhibi- 
tion field. 

“The  productions  contemplated  for 
1924-19.25  will  be  bigger  than  ever  offered 
by  this  company  and  the  exhibitor  will 
get  the  benefit  of  these  specials.” 

Studies  Trade  Conditions 

Mr.  Rock’s  purpose  in  the  flying  visits 
he  has  been  making  to  the  various  Vita- 
graph exchanges  is  to  renew  old  and 
valued  friendships  among  the  exhibitors 
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and  to  become  personally  acquainted 
with  every  employe  of  Vitagraph.  Ex- 
change meetings  were  held  in  each  city 
visited  and  surveys  of  trade  conditions 
prevailing  in  the  district  were  prepared 
and  submitted  to  Mr.  Rock. 

The  Minneapolis  territory  has  shown 
a marked  advance  in  theatre  attendance 
during  the  past  season,  according  to  Mr. 
Rock,  and  the  general  prosperity  of  the 
people  predicts  not  only  a growth  in 
patronage  but  the  construction  of  new 
houses  in  this  territory. 

Northwestern  Canada  expects  one  of 
the  biggest  wheat  crops  it  has  ever 
known,  according  to  A.  R.  McNichol, 
owner  of  the  Lyceum  Theatre  in  Winni- 
peg and  other  prominent  houses  in  that 
territory.  He  told  Mr.  Rock  that  he 
anticipated  the  best  business  this  summer 
that  he  has  known  in  many  years. 

Best  Year  for  Middle  West 
Omaha,  Kansas  City  and  St.  Louis 
show  consistent  gains  in  Vitagraph  busi- 
ness. Exhibitors  whom  Mr.  Rock  met 
in  Kansas  City  praised  the  condition  of 
Vitagraph  prints.  The  Kansas  City 
Commercial  Club  in  its  forecast  on  gen- 
eral trade  conditions  predicts  that  1924 
will  be  the  most  prosperous  that  the 
middle  west  has  known  in  ten  years. 


A.  S.  C.  Holds  Annual 
Election  of  Officers 

Well  Known  Cameramen  Are 
Elected  to  Office  and  Board 
of  Governors 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  29.— The  Am- 
erican Society  of  Cinematographers,  at 
its  annual  election  held  last  night,  chose 
the  following  A.  S.  C.  members  to  lead 
the  Society’s  activities  for , the  coming 
year: 

Gaudio  Made  President 

Gaetano  Gaudio,  president;  Gilbert 
Warrenton,  Karl  Brown  and  Homer 
Scott,  vice-presidents;  Victor  Milner, 
secretary;  and  Charles  Van  Enger,  treas- 
urer. 

Gaudio,  familiarly  known  as  “Tony,” 
is  the  genius  vi^ho  is  responsible  for  the 
camera  work  in  Norma  Talmadge  fea- 
tures. Warrenton  filmed  “Flowing  Gold,” 
“Under  the  Red  Robe,”  and  numerous 
Paramount  productions  made  in  the  East. 
Brown  is  cinematographer  of  the  James 
Cruze  successes  for  Paramount,  including 
“The  Covered  Wagon.”  Scott  has  filmed 
numerous  Mabel  Normand  vehicles. 
Milner  is  Fred  Niblo’s  camera  artist. 
Van  Enger  is  Ernst  Lubitsch’s  staff 
cinematographer  and  has  filmed  a num- 
ber of  Goldwyn  productions  including 
“The  Christian.” 

Prominent  Men  on  Board 

Besides  the  officers,  the  A.  S.  C.  Board 
of  Governors  for  the  coming  year  in- 
cludes Philip  H.  Whitman,  James  C.  Van 
Trees,  Frank  B.  Good,  H.  Lyman  Broen- 
ing,  Fred  Jackman,  King  D..  Gray, 
Reginald  Lyons,  Paul  P.  Perry  and  John 
F.  Seitz. 

Find  Europeans  Like 
American  Type  Comedy 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29.— Winfield  R. 
Sheehan,  vice-president  and  general 
manager  of  Fox  Film  Corporation,  who 
has  just  returned  from  a several  months 
European  trip,  reports  that  cinema  audi- 
ences in  Germany,  France  and  England 
can’t  get  enough  of  American  film  come- 
dies. Mr.  Sheehan  says  that  there  is  a 
great  demand  in  these  countries  for  come- 
dies with  animal  actors  and  the  monkey 
actors.  Max,  Moritz  and  Pep,  are  great 
favorites  abroad. 
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High  Class  Vaudeville 
Photo  Features 


DIXON,  ILLINOIS 


iLThe  Theatre  Beautiful" 


Entertainers  in  Person 
Novelties.  Road  Attractions 


1200  SEATS 


Ur. Jay  U.Shreok  April  19/34 

Sxhibitora  Herald 
Chloago  111. 

Dear  Ur.Shreok:- 

I wish  at  this  time  to  thank  you  for  the  bunoh  of 
material  you  sent  me  on  February  eighth  whloh  helped  us  win  our 
fight  for  Sunday  shows. I am  enclosing  ad  and  editorial  which  helped 
us  and  at  some  future  time  may  help  a brother  win  out  under  the  same 
circumstances . 

V/e  won  every  precint.  Opposition  vote  1355.  Theatre  3078. 

Largest  vote  ever  oast  in  Dixon. 

Thanking  you  again  for  your  assistance,  I am 

Yours  very  truly 


Reproduction  of  letter  received  by  the  “Public  Relations”  department  from  Leonard 
G.  Rorer  of  Dixon,  111.,  thanking  the  HERALD  for  its  service  in  aiding  him  in  his 
victory  over  Dixon  reformers. 

“Herald”  Service  Is  Aid  in 
Winning  Sunday  Show  Fight 

Rorer  of  Dixon  Beats  Opposition  by  Vote  of  Three  to 
One — Carries  Every  Precinct  in  Campaign 
Against  Blue  Noses  of  City 

Herald  service  was  put  to  a test  in  the  campaign  waged  by  the  thea- 
tres of  Dixon,  111.,  for  Sunday  shows,  and  like  Leonard  G.  Rorer,  presi- 
dent of  Dixon  Theatre  Company,  it  emerged  a winner. 

A tireless  fight  was  carried  on  by  Mr.  Rorer  against  the  reformers  of 
the  Illinois  town.  In  February  he  requested  of  the  “Public  Relations” 
department  of  the  Herald  material  with  which  to  amplify  his  campaign. 
The  result  of  this  was  a three  to  one  victory  over  the  Sunday  closing 
advocates. 

Rorer  Thanks  “Herald”  for  Service  Rendered 
In  a letter  to  the  “Public  Relations”  department  Mr.  Rorer  writes  that 
“I  wish  at  this  time  to  thank  you  for  the  bunch  of  material  you  sent  me 
on  February  8 which  helped  ns  win  onr  fight  for  Sunday  shows.” 

The  Dixon  exhibitor’s  campaign  was  comprehensive.  In  his  fight  he 
had  the  support  of  the  Nixon  Evening  Telegraph,  which  furthered  the 
movement  for  Sunday  shows  through  its  editorial  columns.  The  editor 
in  one  of  his  editorials  wrote: 


Exhibitors  Cautious 
About  Booking  Large 
Blocks,  States  Morris 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29. — That  ex- 
hibitors are  giving  much  serious  thought 
to  bookings  for  the  coming  season,  is 
the  report  brought  home  by  Sam  Morris, 
general  manager  of  Warner  Brothers. 

“Big  block  bookings  are  just  what  the 
exhibitors  are  cautious  about,”  said  Mor- 
ris. “I  found  this  to  be  true  everywhere 
I went.  They  do  not  want  to  sign  up 
for  fifty  or  sixty  pictures,  and  take  them 
on  a gamble.  But  the  majority  of  them 
seem  to  be  willing  to  take  around  twenty 
pictures  as  a foundation  for  their  book- 
ings for  the  season.” 

Morris  said  further  that  he  found  prac- 
tically one  hundred  per  cent  of  the  ex- 
hibitors who  had  booked  the  Warner 
“eighteen”  of  the  current  releasing  sea- 
son were  looking  forward  to  the  new 
Warner  program  and  expressed  them- 
selves as  being  willing  to  take  the  entire 
Warner  output  if  the  same  standard  was 
maintained. 


Flinn  Praises  ** Miami** 
Following  R,  L Premiere 

(Special  to  Exhibitors  Herald) 

PROVIDENCE,  R.  I.,  April  29.— “I 
sincerely  believe  “Miami”  to  be  the  great- 
est audience  picture  of  Miss  Compson’s 
career,”  was  the  enthusiastic  comment  of 
John  C.  Flinn,  director  of  advertising  and 
vice-president  of  Hodkinson. 

Flinn’s  statement  followed  the  prem- 
iere given  “Miami”  by  William  Mahoney 
at  the  Rialto  theatre  here  where,  it  is 
said,  Betty  Compson’s  first  new  Hodkin- 
son picture  was  received  with  great  en- 
thusiasm. 


New  Allied  State  Body  Given 
Endorsement  by  Illinois  Unit 

(Continued  from  page  .//) 


Oscar  Komdat,  John  Dittman,  Adam 
Dernbach,  John  Miller,  Barney  Brotman, 
Steve  Bennis,  Louis  H.  Frank,  John 
Koletis,  August  Bossen,  Charles  Nathan, 
Gus  Karusotas, 'Earl  Johnson  and  George 
E.  Johnson. 

Many  in  Attendance 

Among  those  present  at  the  convention  were: 
J.  F.  Dittnxan,  Freeport;  Steve  Dennis,  Lincoln; 
Glenn  W.  Reynolds,  De  Kalb;  Barney  Brotman. 
Rock  Island;  Ben  L.  Berve,  Rochelle;  Elmer  H. 
Uhlborn,  Downers  Grove;  Dr.  George  Michell, 
Peoria;  August  Bossen,  Mendota;  W.  N.  McCon- 
nell, Quincy;  John  Kaletis,  Rock  Island;  A.  J. 
Moeller,  New  York  City;  F.  N.  Kenney,  Watseka; 
J.  C.  Miller,  Woodstock;  Adam  Dernbach,  Whea- 
ton; Charles  Nathan.  Peoria;  R.  C.  Williams, 
Streator;  A1  Steflfes,  Minneapolis;  O.  E.  Komdat, 
East  Moline;  and  the  following  from  Chicago,  M. 
A.  Choynski,  George  D.  Hopkinson,  Frank  H. 
Siem,  Michael  Siegel,  Sidney  H.  Selig,  Samuel 
Abrahams.  Jack  Miller,  L.  Siegel,  Harry  A.  Brun- 
hilde,  Leo  Brunhilde,  Nicholas  Young,  Aaron 
Saperstein,  A.  J.  Haley,  A.  Powell,  J.  A.  Silha,  L. 
H.  Mason,  Jay  M.  Shreck,  Ray  Murray,  Louis  H. 
Frank,  Arthur  Schoenstadt,  Emil  Stern,  Frank 
and  Fred  Schaefer,  Harold  Hill,  E.  W.  Hafer- 
kamp,  J.  Paley,  Max  Jesselson,  John  Voumvakis 
and  James  Jovanes. 

In  a resolution  the  Illinois  organization 
conveyed  its  goodwill  to  the  Southern 
Illinois  exhibitors  who  on  April  22  had 
merged  their  organization  activities  with 
those  of  Eastern  Missouri.  Hope  was 
expressed  that  a co-operative  agreement 
would  be  reached  between  the  exhibitors 
of  Northern  and  Southern  Illinois. 


“When  you  vote  on  Friday  think  of 
your  neighbor  and  your  fellow  citizens  as 
well  as  yourself.  And  don’t  try  to  regu- 
late your  neighbors’  morals  with  your 
vote.  You  can’t  make  him  an  angel  by 
passing  an  ordinance.  You  can  bar  him 
from  a good  theatre  entertainment,  but 
he’ll  probably  find  a much  worse  place  to 
spend  the  evening. 

“Vote  no.” 

Carries  Advertisements 
Mr.  Rorer  also  carried  in  the  newspa- 
per advertisements  appealing  to  the  citi- 
zens of  Dixon  to  vote  no.  One  of  these 
advertisements  will  he  published  in  a 
forthcoming  issue  of  the  Herald  so  that 
exhibitors  of  the  country  may  have  some 
conception  of  the  aggressive  campaign 
conducted  by  Mr.  Rorer,  one  of  the  live- 
wire  exhibitors  of  the  state. 

The  campaign  conducted  by  Mr.  Rorer 
was  conservative,  whereas  the  opposi- 
tion, in  its  activity,  was  inclined  toward 
the  sensational.  In  one  of  the  reformers’ 
advertisements,  played  in  large  display 
type,  was  this: 


Six  days  for  the  merchant 
Six  days  for  the  laboring  man 
PLAY  FAIR 
Six  days  for  the  movies 
PRESERVE  THE  AMERICAN 
SUNDAY 
VOTE  YES 
On  Good  Friday 

Mr.  Rorer’s  letter  to  the  “Public  Rela- 
tions” department,  w'hich  urges  exhibit- 
ors at  all  times  to  request  its  service, 
reads : 

Largest  Vote  Cast 

“I  wish  at  this  time  to  thank  you  for 
the  bunch  of  material  you  sent  me  on 
February  8,  which  helped  us  win  our 
fight  for  Sunday  shows.  I am  enclosing 
ad  and  editorial  which  helped  us  and  at 
some  future  time  may  help  a brother  win 
out  under  the  same  circumstances. 

“We  won  every  precinct.  Opposition 
vote,  1,355.  Theatre,  3,078. 

“Largest  vote  ever  cast  in  Dixon. 
“Thanking  you  again  for  your  assist- 
ance.” 


44 


EXHIBITORS  HERALD 


May  10,  1924 


Executives  Voice  Confidence  in 
Outlook  for  Independents 

Declare  Meritorious  Product  and  Improvement  in  State 
Right  System  Have  Brought  About  Favorable  Situation 

{Special  to  Exhibitors  Herald) 

New  YORK,  April  29. — There’s  nothing  wrong  with  the  independent 
market  and  independent  pictures.  Both  are  strong  and  growing 
stronger  in  popularity.  This  is  the  opinion  three  film  executives 
whose  recent  investigations  have  prompted  them  to  make  optimistic  asser- 
tions at  this  time  as  to  the  present  situation  in  the  state  right  and  inde- 
pendent production  field. 


According  to  Irving  M.  Lesser, 
vice-president  and  Eastern  represen- 
tative of  Principal  Pictures  Corporation 
state  rights  productions  have  a more  bril- 
liant future  at  present  than  at  any  time 
in  the  annals  of  motion  picture  history. 
Lesser  says  the  states  rights  production 
field  has  now  advanced  to  the  stage 
where  it  is  one  of  the  instrumental  fac- 
tors in  the  curbing  of  any  attempted 
monopoly  in  the  motion  picture  field. 

“The  steady  improvement  in  the  states 
rights  system  and  the  high  level  which 
that  field  of  distribution  has  attained, 
however,  does  not  mean  there  is  no 
room  for  additional  improvement,”  said 
Mr.  Lesser.  “Take,  for  example,  the 
financing  of  states  rights  productions.  Ir- 
responsible producers  must  be  squelched. 
Then  there  are  other  petty  practices. 
‘Pirating’  is  resorted  to  on  a large  scale. 
The  legitimate  producer  often  doesn’t 
know  what  the  actual  returns  are  on  his 
picture.  What  is  the  result?  He  prefers 
dealing  with  a regular  organization,  un- 
less he  is  an  experienced  hand  in  the 
states  rights  field.  Therefore,  what  we 
need  among  states  righters  at  present  is 
a movement  to  give  the  producer  an  even 
break,  or  the  same  deal  he  gets  from  one 
of  the  national  releasing  organizations. 
Such  a movement  is  under  wa-i^  at  present 
and  will  soon  bear  fruit.  This  is  why  I 
believe  there  are  brilliant  opportunities 
in  the  states  rights  field. 

“Our  company  has  found  the  states 
rights  system  an  excellent  sales  medium 
because  we  follow  this  set  policy  in  pro- 
duction: (1)  Quality,  This  goes  above 
everything.  We  aim  at  100  per  cent  in 
quality  of  story,  cast,  production:  (2) 
Liberal  advertising.  This  is  essential.  If 
you  have  anything  good  you  must  let  the 
public  know  it.  (3)  Fair  dealing.  Some 
people  believe  that  motion  pictures  are  a 
gamble  pure  and  simple  and  go  into  them 
with  that  idea  in  view.  Motion  pictures 
are  an  investment  that  must  be  nurtured 
and  watched  and  promoted.” 

* * >!< 

Principal  has  five  state  right  produc- 
tions now  ready  for  publication.  They 
are  “Daring  Youth”  with  Bebe  Daniels 
and  Norman  Kerry:  “Listen  Lester”  with 
Louise  Fazenda,  Eva  Novak,  Flarry 
Myers  and  others:  “The  Masked  Dancer” 
with  Helene  Chadwick  and  Lowell  Sher- 
man; “Daughters  of  Pleasure”  with  Marie 
Prevost  and  Monte  Blue  and  “The  Good 
Bad  Boy”  with  Joe  Butterworth  and 
Mary  Jane  Irving. 

Arthur  S.  Kane,  president  of  Associated 
Exhibitors  on  his  return  to  New  York 
says:  “The  position  of  the  independent 
producer  is  distinctly  favorable,”  Mr. 
Kane  continued.  “He  is  making  most  of 
the  outstanding  hits  that  are  being  regis- 
tered today.  The  cause  of  this  is  not 
hard  to  find.  In  controlling  only  a few 
productions  each  season,  and  as  a rule 


working  on  only  one  picture  at  a time, 
the  producer  is  able  to  devote  intensive, 
individual  attention  to  each  and  every 
particular  attraction.  The  result  is  that 
the  aid  and  assistance  which  he  gives 
even  to  skilled  directors  and  actors,  when 
he  is  a showman  and  knows  the  business 
of  showmanship,  counts  heavily  in  the 
finished  product.” 

Joe  Brandt,  president  of  C.  B.  C.  Film 
Sales  Corporation,  in  discussing  the  in- 
dependent market  has  the  following  to 
say; 

“The  mad  rush  on  the  part  of  most  of 
the  program  companies  to  put  out  their 
best  product  during  the  months  Sep- 
tember, October  and  November,  has 
again  brought  the  exhibitor  to  a point 
where  he  finds  that  his  selection  for 
February,  March  and  April  is  rather 
slim  picking.  The  continuation  of  the 
policy  by  the  program  companies  to  man- 
ufacture stufJ  for  nine  months,  the  best  of 
which  is  played  oflf  in  three  months  is  a 
marked  distinction  to  the  policy  of  the 
independent  producers  who  have  learned 
a lesson  from  previous  seasons  that  their 
pictures  for  February  must  be  as  good  as 
the  pictures  for  September  and  the  Inde- 
pendent producers  instead  of  slacking  in 
their  efforts,  have  put  forth  the  best  they 
had  in  them  to  keep  up  an  average  stand- 
ing of  production  throughout  the  entire 
season. 

“The  time  has  passed  when  the  ex- 
hibitor must  depend  upon  a program 
company  to  keep  his  house  open  with 
pictures  that  mean  money  at  the  box 
office  because  there  are  a sufficient  num- 
ber of  independent  producers  who  are 
making  a sufficient  number  of  pictures  to 
guarantee  a full  supply  for  an  entire 
season  and  of  a quality  that  compares 
favorably  with  any  of  the  pictures  that 
have  been  manufactured  by  the  program 
organizations.” 

Ten  Companies  Enter 

Motion  Picture  Field 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  April  29.— Ten 
newly  incorporated  motion  picture  com- 
panies entered  the  industry  in  New  York 
state  during  the  past  week  and  filed  papers 
of  incorporation  with  the  secretary  of 
state.  These  companies  included  one 
formed  for  the  purpose  of  manufacturing 
motion  picture  projectors  under  the  name 
of  Capitol  Machine  Company  and  cap- 
italized at  $300,000.  These  companies, 
with  the  amount  of  capitalization,  were: 

Northside  Amusement  Corporation,  $6,000;  Mae 
Marsh  Productions,  $5,000;  Productions,  Inc..,  $5,000; 
Whitman  Bennett  Finance  Corporation  of  Yonk- 
ers; Gothic  Pictures  Corporation;  Instructive 
Pictures  Corporation,  capitalization  of  these  three 
companies  not  being  stated;  Cameo  Theatre  Co., 
Inc.,  $25,000;  Dahaus  Amusement  Co.,  Brooklyn, 
$25,000;  Theodore  Hammerstein,  Inc.,  $40,000. 


Policy  as  Showman 
Elected  Him  Mayor 

And  Now  Victor  Cason  Will 
Demonstrate  Exhibitors 
Idea  of  Clean  City 

(Special  to  Exhibitors  Herald) 

BOSWORTH,  MO.,  April  29. — From 
exhibitor  to  mayor  of  a city,  by  a large 
majority  against  a wealthier  and  more 
influential  oppon- 
ent, is  the  feat 
accomplished  b y 
Mayor  Victor  Ca- 
son, manager  and 
owner  of  the  Ca- 
son theatre  in  this 
city.  The  show- 
manship policy  of 
Mr.  Cason,  t o 
which  he  attrib- 
utes his  victory  at 
the  polls,  reads 
and  sounds  a 
trifle  strange,  as 
compared  to  the 
conceptions  o f 
some  persons  to- 
ward showmanship,  but  it  has  proved  to  be 
a winner,  • 

Launches  “Constructive”  Drive 

This  week  Mr.  Cason  launched  a cam- 
paign  in  which  he  hopes  to  show  the 
citizens  of  Bosworth  the  type  of  “clean 
up  ’ drives  an  exhibitor-mayor  will  con- 
duct. He  has  appealed  to  fellow  con- 
tributors of  Missouri  and  Kansas  to  con- 
tribute 25  cents  each  toward  a fund  to 
be  used  for  the  purpose  of  cleaning  up 
the  city,  literally,  thereby  proving  that  an 
exhibitor’s  type  of  drive  is  not  blue  laws, 
but  constructive  work. 

“I  always  have  made  it  a practice  to 
treat  all  persons  alike,”  Mr.  Cason  said. 
“If  a prospective  patron  asks  me  about 
the  picture  being  shown,  before  buying 
a ticket,  I very  often  have  told  them  that 
they  would  not  like  it  because  it  was  not 
their  type  of  picture,  although  it  was  a 
good  production  and  that  if  they  saw  it 
they  no  doubt  would  agree  with  me, 
despite  the  fact  it  was  not  their  type  of 
picture.  The  outcome  of  this  policy  is 
that  they  believe  in  me.  I modestly  can 
say  that  I have  the  confidence  of  the  en- 
tire town.  If  fellow  exhibitors  will  aid 
me  in  my  ‘clean-up’  drive  I’ll  prove  to 
Missouri  and  Kansas  that  an  exhibitor 
does  not  make  a bad  mayor.” 

In  City  Three  Years 

At  the  time  Universal  first  opened  an 
office  in  Minneapolis  Cason  and  his 
brother  started  a small  picture  house. 
When  two-reelers  came  into  existence 
they  expanded  their  programs.  Mr. 
Cason  three  years  ago  came  to  Bosworth 
and  the  extent  tt^  which  he  has  won  the 
hearts  of  citizens  here  is  depicted  in  the 
election.  He  has  a wife  and  eight 
children. 

Gov,  Smith  to  Hear 

Murphy  Bill  Details 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  April  29. — A public 
hearing  will  be  held  before  Governor  Al- 
fred E.  Smith  in  Albany,  N.  Y.,  on  Thurs- 
day afternoon.  May  1,  in  order  that  the 
state’s  chief  executive  might  become  bet- 
ter acquainted  with  the  provisions  of  the 
Murphy  bill,  the  only  measure  relating  to 
the  motion  picture  industry  which  was 
passed  by  the  legislature. 

The  bill  relates  to  the  manufacture  and 
use  of  film  of  a nitro-cellulose  base  and 
seeks  to  remove  certain  restrictions. 


Victor  Cason 
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PAUL  N.  LAZARUS 


Paul  Lazarus  Resigns 
As  General  Sales  Head 
Of  United  Artists  Corp, 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29.— Paul  N.  Laz- 
arus, one  of  the  mainstays  of  United 
Artist  Corporation  since  its  inception  five 
years  ago  and  for  the  past  two  years  its 
general  sales  manager,  has  severed  his 
connection  with  the  organization  to  en- 
gage in  other  lines  of  activity  in  the  film 
industry. 

Mr.  Lazarus’  resignation  was  turned  in 
to  President  Hiram  Abrams  three  weeks 
ago,  effective  last  Saturday.  T.  V.  Henry, 
who  has  been  with  Mr.  Abrams  for  the 
past  ten  years  and  who  recently  has  been 
assistant  to  Mr.  Lazarus  succeeds  to  the 
latter’s  position  of  general  sales  manager. 

The  plans  of  Mr.  Lazarus  for  the  future 
have  not  been  made  public  but  it  is 
known  that  several  other  of  the  large  film 
corporations  have  sought  his  services  for 
some  time  past  and  just  which  one  of 
these,  if  any,  will  be  fortunate  enough  to 
induce  him  to  join  their  ranks  is  causing 
considerable  speculation.  Mr.  Lazarus 
was  for  three  years  with  Vitagraph  before 
joining  United  Artist  and  prior  to  that 
was  for  a number  of  years  connected  with 
the  William  Randolph  Hearst  publishing 
interests. 


No  Attendance  Slump 
March  Taxes  Indicate 

(Washington  Bureau,  Exhibitors  Herald) 

WASHINGTON,  D.  C,,  April  29.— 
Admission  tax  collections  continue  to 
maintain  their  high  winter  level,  accord- 
ing to  figures  compiled  by  the  treasury 
department,  receipts  from  this  source 
during  the  month  of  March  totaling  $6,- 
920,912,  against  $6,738,627  in  February. 
The  March  admissions,  it  is  stated,  were 
$220,557  greater  than  those  of  the  cor- 
responding month  last  year. 

For  the  first  three-quarters  of  the  cur- 
rent fiscal  year,  admission  tax  collections 
totaled  $57,767,270,  ^ against  $51,171,213 
during  the  same  period  in  the  last  fiscal 
year,  an  increase  of  $6,596,057. 


Two  Midwest  States  Merge; 
Cohen  Lauded  at  Gathering 

Eastern  Missouri  and  Southern  Illinois  Are  Now  One 
Unit  of  Motion  Picture  Theatre  Owners  of 
America — 1.  W.  Rodgers  President 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  April  29. — A movement,  launched  a year  ago,  to  con- 
solidate the  exhibitors  of  Southern  Illinois  and  Eastern  Missouri  was 
brought  to  a successful  conclusion  last  week  at  a meeting  here  of  the 
Motion  Picture  Theatre  Owners  of  Eastern  Missouri. 

This  and  the  adoption  of  a resolution  commending  in  glowing  terms 
the  work  of  President  Sydney  S.  Cohen  of  the  national  organization  were 
the  highlights  of  the  convention  which  was  attended  by  175  exhibitors 
from  the  two  states. 

Pledge  Unqualified  Support  to  National  Body 

The  Cohen  resolution  paid  high  tribute  to  the  work  accomplished  dur- 
ing his  administration  and  pledged  the  unqualified  support  of  the  amalga- 
mated unit  to  the  national  league.  The  resolution  was  passed  unanimously. 


Prior  to  assembling  at  the  Elks  Club, 
where  the  convention  was  held,  the  theatre 
owners  of  Eastern  Missouri  had  a distinct 
organization  of  their  own  while  the  South- 
ern Illinois  exhibitors  had  to  look  to  the 
Illinois  body  with  headquarters  at  Chi- 
cago for  their  protection.  However,  a year 
ago  a move  was  made  to  take  the  Southern 
Illinois  exhibitors  into  the  Missouri  body, 
as  they  booked  their  film  through  the  St. 
Louis  exchanges  and  in  every  way  their  in- 
terests were  identical  with  the  exhibitors 
of  Eastern  Missouri.  At  that  time  the  na- 
tional organization  considered  favorably  the 
appeal  to  permit  the  merger. 

Rodgers  Elected  President 
Now  from  the  consolidation  there  emerges 
the  strongest  organization  of  exhibitors  in 
the  history  of  the  industry  in  these  parts. 
I.  W.  Rodgers,  veteran  exhibitor  of  Poplar 
Bluff,  Mo.,  Cairo,  111.,  and  other  parts  of 
Southern  Illinois  will  be  the  first  president 
of  the  merged  body,  having  been  elected 
president  of  the  Eastern  Missouri  organiza- 
tion for  a year  with  a view  to  his  qualifi- 
cations to  head  a body  composed  of 
Eastern  Missouri  and  Southern  Illinois 
theatre  owners  as  he  has  interests  in  both 
territories. 


Says  Screen  Needs 
Original  Stories 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29.— Accord- 
ing to  Frank  Woods,  whose  pro- 
duction “What  Shall  I Do?”  for 
publication  through  Hodkinson  has 
just  been  completed,  further  ad- 
vancement in  motion  picture  pro- 
duction depends  upon  stories  espe- 
cially written  for  screen  interpreta- 
tion and  that  so  long  as  producers 
are  dependent  upon  adaptations  of 
plays  written  for  the  stage  and  nov- 
els written  to  entertain  by  their 
rhetoric  just  so  long  will  real  screen 
masterpieces  continue  to  be  the  ex- 
ception rather  than  the  rule. 

“I  realize  that  there  have  been 
many  successful  pictures,  and  good 
pictures,  made  from  successful  nov- 
els and  plays,  but  many  more  at- 
tempted adaptations  of  works  in- 
tended for  other  forms  of  expres- 
sion have  been  failures  on  the 
screen,  commercially  and  artistic- 
ally and  I am  firmly  convinced  that 
the  screen  must  have  its  own  au- 
thors before  it  can  make  any  real 
progress  as  a form  of  expression 
beyond  its  present  state.” 


This  year’s  convration  was  unique  in 
many  respects.  While  there  was  a banquet 
at  noon,  addressed  by  eloquent  and  inter- 
esting speakers  and  some  refreshments,  the 
balance  of  the  time  was  devoted  to  mat- 
ters vital  to  the  interest  of  the  exhibitors. 
There  was  almost  a total  absence  of  the 
usual  denunciation  of  the  film  exchanges 
that  has  marked  many  exhibitor  meetings. 
The  matters  relating  to  the  exhibitors  rela- 
tions with  the  exchanges  were  discussed 
with  fairness,  the  thought  uppermost  be- 
ing to  reach  an  equitable  solution  of  the 
problems  of  the  exhibitors  in  their  relations 
with  other  branches  of  the  film  industry. 

Honorable  Hiram  Lloyd,  lieutenant  gov- 
ernor for  Missouri,  was  the  principal 
speaker  of  the  day,  addressing  the  noon  day 
banquet,  and  declaring  himself  emphat- 
ically in  favor  of  permitting  the  public  in 
general  to  be  the  censors  of  motion  pic- 
tures. 

Pays  Tribute  to  Industry 

President  I.  \\ . Rodgers,  acting  as  toast- 
master, introduced  Lloyd,  who  recently  an- 
nounced himself  as  a candidate  for  the  Re- 
publican nomination  for  governor,  subject 
to  the  primary  election  next  August. 

After  paying  a tribute  to  the  motion  pic- 
ture theatre  owners  and  the  other  elements 
in  the  film  industry  for  the  advances  made 
during  the  short  life  of  the  business,  and 
stating  that  he  was  a real  dyed-in-the-wool 
picture  fan,  he  reached  the  subject  of  cen- 
sorship. 

‘T  don’t  mean  to  say  that  there  should  be 
no  censorship,”  he  continued.  “There  are 
some  pictures  which  should  be  suppressed. 
But  we  should  not  legislate  so  as  to  handi- 
cap citizens  of  another  state.  We  have 
passed  that  day  of  isolation.  What  hap- 
pens in  New  York  is  known  in  San  Fran- 
cisco within  a few  minutes.  There  should 
be  cooperation  in  the  laws  regulating  mo- 
tion pictures. 

“The  motion  picture  industry  has  brought 
us  an  amusement  not  costly  and  in  the 
main  instructive.  I don’t  think  the  movies 
have  caused  any  divorces.  On  the  contrary, 
I think  they  have  kept  many  married  men 
straight. 

Elliott  Dexter  on  Bill 

Elliott  Dexter,  star  of  “By  Divine  Right” 
CF.  B.  O.)  and  other  features,  was  another 
interesting  talker  at  the  banquet 

In  the  election  of  officers  I.  W.  Rodgers 
had  no  opposition  for  reelection  as  presi- 
dent of  the  merged  body.  Fie  had  demon- 
strated by  his  year’s  service  as  head  of  the 
Missouri  exhibitors  that  he  was  the  man 
for  the  job. 

The  other  officers  elected  were : First 
vice  president,  John  F.  Rees,  Wellsville, 
Mo. ; second  vice  president,  M’.  W.  Watts, 
(Continued  on  page  77) 
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Joseph  A.  Jackson  Made  Publicity 
Chief  of  Metro  Combine 

Hollywood  Preparing  for  Paramount  Heads  — Sam 
Goldwyn  Busy  With  Summer 
Product  Plans 
By  HARRY  HAMMOND  BEALL 

Hollywood,  April  29. — Joseph  Ashurst  Jackson,  who  has  held  the 
chair  of  publicity  at  the  Goldwyn  studio  ever  since  J.  Stewart 
Woodhouse  decided  to  become  a scenario  writer,  will  preside  over 
the  bally-hoo  destinies  of  the  Metro-Goldwyn-Mayer  merged  corporations, 
it  was  announced  here  this  week  and  “little  Joe”  oft  called  “the  Beau 
Brummel  of  Culver  City,”  because  of  his  perennial  sartorial  elegance,  is 
being  heartily  congratulated  on  all  sides.  The  Wampas  ex-prexy  will 
have  Howard  Strickling,  former  Wampas  secretary  as  his  right  bower. 
Strickling  was  head  of  the  Metro  publicity  department  in  Hollywood  and 
popularity  is  his  middle  name.  Charles  Condon,  who  has  been  Louis  B. 
Mayer’s  official  megaphone  to  the  press,  will  devote  himself  largely  to 
advertising,  publicity  and  exploitation  for  John  M.  Stahl,  which  will  be 
Mayer’s  only  unit  releasing  through  Associated  First  National.  And 
that’s  that. 


Hollywood  is  making  ready  to  en- 
tail! the  Paramount  chiefs  who  are  due 
here  from  San  Francisco  early  next  week, 
following  the  annual  convention  of  the  de- 
partment of  distribution  in  San  Francisco 
for  the  western  division.  Adolph  Zukor, 
Jesse  L.  Lasky,  S.  R.  Kent  and  John  D. 
Clark,  western  divisional  sales  manager, 
head  the  group  of  home  office  officials  mak- 
ing the  trip  to  Llollywood,  where  one  of  the 
features  will  be  a special  performance  of 
"The  Ten  Commandments”  at  Grauman’s 
Llollywood  Egyptian  theatre  at  which  Jesse 
L.  Lasky,  Cecil  B.  DeMille  and  Sid  Grau- 
man  will  be  hosts.  Others  coming  from 
New  York  via  S.  F.  are  E.  E.  Shauer,  Mel 
Shauer,  G.  B.  J.  Frawley,  Charles  E. 
McCarthy,  A.  M.  Botsford,  M.  H.  Lewis, 
Philip  Reisman,  John  W.  Hicks  and  A.  O. 
Dillenbeck. 

Arch  Reeve,  a large  party  in  himself,  head 
of  Paramount’s  publicity  department  in 
Hollywood,  accompanied  by  A1  Wilkie,  his 
fidus  Achates,  Lou  Gardy  and  Barrett  Kies- 
ling,  representing  William  and  C.  B.  De- 
Mille respectively,  went  up  from  here, 
while  from  Los  Angeles  came  C.  N.  Pea- 
cock, branch  exchange  manager,  with  C. 
Penedel,  Harry  Swift,  J.  A.  Clark,  M.  C. 
Buries,  G.  B.  Dunlap,  I.  C.  White  and  F.  C. 
Clark. 

4:  * sj: 

Kahn  Kid  Komedies  is  the  trade  name  of 
a new  series  of  juvenile  pictures  to  be  pro- 
duced by  a recently  organized  production 
company  headed  by  Ivan  Kahn,  president 
and  director,  S.  W.  Womack,  vice  presi- 
dent and  production  manager  and  C.  B. 
McKnight,  secretary-treasurer  and  general 
manager.  The  films,  which  will  be  two- 
reelers,  will  be  made  at  the  Charles  Ray 
Studios,  3700  Beverly  Boulevard.  The 
production  schedule  calls  for  two  pictures 
a month.  The  entertainments  will  be  char- 
acteristic of  .A.merican  childhood,  it  is  an- 
nounced. 

4 4^ 

Sam  Goldwyn  is  back  in  Hollywood 
bustling  with  plans  for  summer  production. 
He  has  resumed  his  offices  at  the  United 
Studios  where  his  product  is  filmed.  Among 
the  various  announcements  Goldwyn  has 
given  out  since  his  arrival  is  one  of  espe- 
cial interest  to  the  local  picture  folk.  It 
concerns  the  signing  of  Ronald  Colman,  the 
distinguished  young  actor,  who  contributed 
so  largely  to  the  success  of  ‘‘The  White  Sis- 


ter.” to  appear  with  May  McAvoy  in  "Tar- 
nish,” which  George  Fitzmaurice  is  to  di- 
rect. Albert  Gran,  a member  of  the  original 
stage  cast,  has  also  been  engaged  for  the 
screen  adaptation. 

* * * 

Having  just  returned  from  the  East,  Jim 
Tully,  ex-prize  fighter  and  author  of  “Em- 
mett Lawler,”  announces  that  his  most  re- 
cent manuscript,  “Beggars  of  Life,”  has 
been  accepted  for  publication  by  Boni  & 
Liveright. 

4c  4: 

After  three  busy  weeks  in  New  York, 
Mae  Murray  and  her  director-husband,  Rob- 
ert Z.  Leonard,  are  back  in  town  to  begin 
work  on  the  star’s  new  vehicle,  “Circe,”  es- 
pecially written  for  her  by  Vincente  Blasco 
Ibanez. 

* * * 

Tom  Kane  is  here  to  represent  D.  W. 
Griffith  in  the  run  of  “.America,”  which 


Oh  What  Fun  the 
Censors’ll  Have 

Eight  million  bathing  beauties 
are  to  be  used  in  a short  subject 
soon  to  be  released  by  Educational. 

Not  a stitch  of  clothing  will  be 
worn  by  any  of  them — not  even 
the  abbreviated  bathing  suit  af- 
fected by  the  familiar  motion  pic- 
ture bathing  girl. 

Every  one  of  the  8,000,000  will  be 
annihilated  in  the  big  “pimch” 
scene  of  the  picture. 

A special  lake  of  unique  propor- 
tions has  been  constructed  for  the 
setting  of  the  big  mass  scene  and 
the  slaughter  of  the  actors. 

Every  one  of  the  actors  has  but 
one  eye. 

The  8,000,000  unfortunate  actors 
are  microscopic  organisms  called 
“cyclops”  and  will  be  used  in  one  of 
the  “Secrets  of  Life”  series  of  mic- 
roscopic pictures  produced  for  Sol 
Lesser  by  Louis  Tolhurst  and  dis- 
tributed by  Educational. 

The  “lake”  is  about  the  size  of  a 
teacup. 


opens  May  15  at  the  Forum.  Tom  is  what 
you  might  call  a cinema-dramatic  amphibi- 
ous sort  of  agent,  alternating  between  the 
“legit”  and  the  films.  He  was  with  Griffith 
with  “Hearts  of  the  World”  but  has  more 
recently  been  associated  with  the  John  Gol- 
den enterprises. 

* ♦ * 

Norman  Whistler,  erstwhile  manager  of 
presentations  at  the  California  theatre  and 
at  one  time  stage  manager  of  the  local 
Hippodrome,  has  been  named  chief  of  pro- 
ductions for  the  new  Forum  theatre,  which 
will  shortly  open  its  doors  to  the  public 
with  D.  W.  Griffith’s  “America”  as  the  at- 
traction. 

* * * 

It  is  quite  probable  that  Mack  Sennett 
will  shortly  cut  up  a portion  of  his  big 
Edendale  studio  to  be  sold  for  business  pur- 
poses. Like  the  Metro,  Christie  and  Fox 
properties,  the  comedy  king’s  land  has  be- 
come extremely  valuable  in  late  years  and 
as  Sennett  is  utilizing  but  about  half  of  it 
for  production  purposes,  it  is  said  that 
he  will  doubtless  place  the  remaining  fifty 
per  cent  on  the  market. 

* 4:  * 

Florence  Vidor,  among  the  many  favor- 
ites of  the  screen,  embodies  to  the  greatest 
degree  the  American  ideal  of  womanhood. 
This  is  the  opinion  of  Thomas  H.  Ince, 
who  has  backed  up  his  contention  by  nam- 
ing her  to  play  the  title  role  in  “Barbara 
Frietchie,”  which  is  soon  to  go  into  pro- 
duction. 

4«  * * 

Among  the  recent  arrivals  in  Hollywood 
who  have  come  to  stay  in  the  Sunny  South- 
land is  Jack  Schaeffer,  until  recently 
manager  of  a film  exchange  at  Dallas, 
Texas.  He  expects  to  make  a connection 
with  the  film  industry  here  and  will  then 
build  a home  somewhere  in  Hollywood. 

* * * 

Charles  Hutehison  believes  from  past 
experience  that  if  he  finishes  the  first  of  a 
series  of  pictures  without  serious  injury  in 
performing  his  death-defying  stunts,  he 
need  have  no  apprehension  of  injuries 
holding  up  any  of  the  remainder. 

4«  * 

Having  completed  “Surging  Seas”  with 
no  more  of  an  injury  than  a black  and 
blue  spot  on  the  back  of  his  head,  l|e  is 
now  preparing  to  eommence  at  the  Gold- 
wyn studio,  using  the  “In  the  Palace  of 
the  King”  sets,  on  his  second  feature, 
“Hutch  of  the  U.  S.  A.”  The  high  towers 
and  walls  of  this  set  will  give  him  ample 
opportunity  to  display  his  legitimate  thrill- 
ing stunts.  Edith  Thornton  will  again  play 
opposite  Hutch. 

* * ♦ 

That  cinematographers  are  now  being  rec- 
ognized for  their  individual  ability,  was 
evidenced  this  week  when  production  man- 
ager J.  L Warner  of  the  Warner  Brothers 
studio,  signed  David  Abel,  camerman,  un- 
der a long  term  contract  at  what  is  said 
to  be  one  of  the  highest  salaries  ever  paid 
a movie  photographer.  Abel’s  work  in  film- 
ing “The  Gold  Diggers,”  “Beau  Brum- 
mel” and  “Babbitt” — all  Harry  Beaumont 
productions  for  Warner  Brothers — is  the 
cause  of  the  record  contract,  it  is  said. 

4«  * * 

Returning  from  eight  weeks  of  location 
work  in  the  wilds  of  Idaho,  near  the  little 
town  of  McCall,  William  Duncan  and  his 
company  of  supporting  players,  are  now 
engaged  doing  the  final  interior  seenes  for 
“Wolves  of  the  North,”  a thrilling  chap- 
ter play  for  Universal.  Edith  Johnson  and 
Esther  Ralston  have  the  feminine  support- 
ing leads  opposite  Duncan. 
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Stories  Told 

in 

Pictures 

of  Exhibitors  Herald 

by 

the  Camera 

Issue  of  May  10 

Barbara  La  Marr  drove  the  Creole  Special  into  New 
Orleans  on  the  last  lap  of  her  California  Sunshine  trip, 
as  the  guest  of  the  Southern  Pacific  railroad.  While  in 
the  East  she  will  make  two  pictures  for  First  National 
“Sandra”  being  the  first. 


Mae  Murray,  Metro  star,  Charles  H.  Emmons,  field 
director  of  Near  East  Relief  and  Mrs.  Josiah  Cowles, 
former  president  of  the  General  Federation  of  Women’s 
Clubs,  opening  the  national  milk  campaign  for  Near  East 
Relief  at  the  Criterion  theatre,  Los  Angeles. 


This  Fox  company  had  its  own  troubles  making  “The 
Trouble  Shooter,”  Tom  Mix’s  new  Fox  production. 
(Top)  Loading  Tony  onto  his  private  car.  (Centre) 
Getting  ready  to  shoot  a scene  on  location.  (Bottom) 
Mi  X,  his  director,  John  Conway,  and  Kathleen  Key, 
feminine  lead  at  lunch. 
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Baseball  and  Film  Leaders  Meet.  Left  to  right — 
B.  P.  Fineman,  general  manager  F.  B.  O.’s  Holly- 
wood studios;  Harry  M.  Williams,  president-secre- 
tary-treasurer Pacific  Coast  baseball  league;  Joseph 
1.  Schnitzer,  vice-president  F.  B.  O.,  discuss  the 
year’s  prospects  for  amusements. 


Dwight  Hill,  general  man- 
ager of  Pacific  South-west 
Theatres  Corp.,  operating  the 
Mission,  Pickwick,  Plaza, 
Kinema  and  Rialto  theatres, 
San  Diego,  Calif.  (Photo  by 
H.  E.  N.) 


Charles  Walker,  an  old  timer 
of  Santa  Ana,  Calif.,  who  has 
just  opened  his  beautiful  new 
theatre  the  Princess,  at  Santa 
Ana,  costing  $200,000.  (Photo 
by  H.  E.  N.) 


R.  D.  Lewis  (left),  formerly  of  Oklahoma  City,  and  southwest, 
now  located  at  Los  Angeles,  in  the  independent  film  field. 
(Centre)  Robert  Lewis,  son  of  R.  D.  and  (right)  J.  M.  Murray, 
Pacific  Coast  manager  of  H.  & B.  Film  Co.,  Los  Angeles.  (Photo 
by  H.  E.  N.) 


Scott  R.  Beal,  assistant  director  and  production  man- 
ager for  Maurice  Tourneur,  who  is  following  in  his 
father’s  footsteps,  Frank  Beal  being  one  of  the 
pioneer  directors.  Scott  is  assisting  with  the  direc- 
tion of  First  National’s  “The  White  Moth.” 


Mary  Pickford,  the  screen’s  favorite  star,  may  be  responsible 
for  one  of  the  season’s  song  hits.  Victor  Schertzinger  (left), 
the  director  has  composed  “Love  Has  a \Vay’’  for  “Dorothy 
Vernon  of  Haddon  Hall,’’  the  new  United  Artists  Picture  and 
Harold  Flammer  has  just  published  it. 
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Carl  Laemmle,  president  of  Universal,  takes  a spin  in  Old  348,  with  Joe 
Murphy,  who  plays  “Andy  Gump”  in  the  Gump  comedies.  (Left  Jack 
Dempsey,  new  Universal  star,  with  Carl  Laemmle,  Jr.,  son  of  the  presi- 
dent. Dempsey  will  make  ten  two-reelers  for  Universal  which  Jess 
Robbins  will  direct. 


Estelle  Taylor,  who  is  co-featured  with  Antonio  Moreno  in  Paramount’s 
production  of  “Tiger  Love”  now  being  completed  at  the  Lasky  Hollywood 
studio  under  the  direction  of  George  Melford.  It  is  a Spanish  love  story 
and  is  said  to  give  this  popular  little  screen  star  excellent  opportunity  to 
display  her  talents. 


Kathleen  Clifford,  the  Christie  Comedies 
comedienne,  all  dressed  up  in  a swagger 
outfit — spats,  fancy  waistcoat,  summer  cane 
and  high  topper,  with  a monocle  out  giving 
the  boys  of  the  boulevards  a thrill. 
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Lita  Grey,  who  has  been  chosen  by  Charles  Chaplin, 
to  appear  as  feminine  lead  in  his  next  United  Artists 
comedy. 

♦ ♦ ♦ 

LEFT — Hazelle  Williams,  playing  in  “The  Girl  of  the 
Limberlost,”  F.  B.  O.’s  production,  and  whose  work  in 
that  picture  won  her  a long  term  contract  with  Mack 
Sennett. 


Draper  Daugherty,  son  of  ex-United  States  Attorney  General, 
is  working  as  an  extra  in  pictures  on  the  West  Coast.  Here 
is  Director  William  A.  Seiter,  for  Principal  Pictures,  making 
him  up  for  his  first  scene  in  the  production  “Helen’s  Babies,’’ 
starring  Baby  Peggy.  Young  Daugherty  wants  to  learn  the 
business  from  all  angles. 


A new  company — the  Hollywood  Photoplay  Produc- 
tions—begins  work  on  a series  of  eighteen  2-reel 
puppy  love  comedies.  Left  to  right — L.  S.  Rams- 
dell,  president;  Allan  Hughes,  manager;  Randall 
Faye,  supervisor  of  production;  Edna  Hanam,  leads, 
and  Gordon  White,  featured  player. 


Pretty  little  Evelyn  McCoy,  latest  addition  to  the  Cen- 
tury Follies,  who  is  now  working  in  a series  of  two-reel 
comedies  for  distribution  by  Universal  Pictures  Corpo- 
ration. 


Part  of  the  Marine  Guard  furnished  for  the  Government 
film  “Powder  River”  which  played  a very  successful  four- 
weeks’  engagement  at  the  Fox  house.  The  Monroe,  Chi- 
cago, breaking  all  box-office  records. 
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Margaret  Livingston,  featured  with  Lila  Lee  and  James 
Kirkwood,  in  the  W.  W.  Hodk.'nson  picture,  “Wandering 
Husbands,”  serving  tea  to  her  imported  English  angora. 
The  cat  must  have  tea  and  tiffin  every  afternoon,  served 
in  the  most  formal  style,  according  to  the  Hodkinson 
Press  Agent. 


Executives  of  West  Coast  Theatres,  Inc.,  buy  “Girl  Shy” 
from  Pathe,  paying  $100,000  advance.  Left  to  right:  Wil- 
liam Fraser,  Sol  Lesser,  William  Jenner,  A.  L.  Gore  and 
Michael  Gore  (seated);  Ben  F.  Simpson,  L.  E.  Kennedy, 
David  Bershan,  W.  W.  Kofeldt,  and  Joe  Goldberg,  standing. 


Harry  Lustig,  Western  divi- 
sion manager  of  Metro-Gold- 
wyn  Pictures  with  headquar- 
ters at  Los  Angeles.  (Photo 
by  H.  E.  N.) 


L.  Ernest  Ouimet  and  Mrs.  Ouimet  of  Montreal, 
Canada,  at  present  living  in  Hollywood,  where  he 
has  lately  produced  “Why  Get  Married,”  for  Asso- 
ciated Exhibitors.  Mr.  Ouimet  is  president  and 
general  manager  of  Laval  Photoplays,  Ltd.  (Photo 
by  H.  E.  N.) 


Lou  Anger,  general  manager 
of  the  Joseph  Schenck  En- 
terprises and  well  known 
producer  of  comedies.  (Photo 
by  H.  E.  N.) 


Helena  D’Algy,  admiring  herself  as  she  appears  in  the  Vitagraph 
production  “Let  Not  Man  Put  Asunder,”  a society  drama  in 
which  she  played  the  role  of  Felicia  DeProney  in  J.  Stuart  Black- 
ton’s  version  of  Basil  King’s  story. 


George  Sidney,  well  known  stage  star,  who  has 
just  been  signed  by  Samuel  Goldwyn  to  play 
“Abe  Potash”  in  “Potash  and  Perlmutter  in  Holly- 
wood,” in  place  of  the  late  BaVney  Bernard. 
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Spring  Film  Golf  Tournament  Plans 
Are  Completed 

Sixth  Event  Will  Be  Held  June  4 at  Great  Neck — 
Henry  Hobart  Made  President  of 
distinctive  Pictures 
By  JOHN  S.  SPARGO 

New  YORK,  April  29. — Now  that  the  Metro-Goldwyn-Mayer  con- 
solidation is  out  of  the  way,  the  annual  meeting  of  First  National 
a thing  of  the  past,  and  two'  national  exhibitor  organizations  having 
announced  their  plans  for  national  conventions,  two  other  important  things 
were  decided  upon  last  week  and  the  industry  can  now  breathe  easy. 

These  important  matters  were  the  selection  of  the  date  and  place  of 
holding  the  Spring  FUm  Golf  tournament. 

The  date  is  Wednesday,  June  4th. 

The  place  is  the  Sound  View  Golf  Club,  Great  Neck,  L.  I. 

So  popular  have  these  twice-a-year  golf  tournaments  become  that  the 
committee  in  charge,  consisting  of  E.  K.  Gillette,  Felix  Feist,  Abe  Warner, 
Bruce  Gallup  and  Joseph  Dannenberg,  decided  it  necessary  to  select  a 
place  capable  of  accommodating  more  guests  than  the  Belleclaire  Country 
Club  at  which  place  the  last  two  tournaments  have  been  held.  So  the) 
decision  was  reached  to  switch  to  the  Sovmd  View  Golf  Club  which  waS( 
the  scene  of  one  of  the  tournaments  two  years  ago. 


This  win  be  the  sixth  film  tournament. 

At  the  first  there  were  sixty  players  and 
last  Fall  244  film  men  sat  down  to  dinner. 
It  is  expected  that  the  coming  event  will 
prove  a larger  attraction  in  point  of  attend- 
ance not  only  at  the  dinner  but  on  the  course 
as  a.  number  of  members  of  the  industry 
who  have  not  played  at  previous  tourna- 
ments have  announced  their  intention  of 
taking  part  in  this  next  one. 

* 

According  to  present  reports,  among  the 
new  contestants  for  film  golf  honors  this 
year  will  be  Adolph  Zukor,  head  of  Famous 
Players-Lasky.  Mr.  Zukor  is  not  a new 
golfer  by  any  means  as  he  has  a private 
course  on  his  country  estate  at  New  City, 
N.  Y.,  over  which  he  plays  frequently  and 
on  which  he  is  said  to  be  able  to  make  a 
very  creditable  score.  He  has,  however, 
never  taken  part  in  the  tournaments  and 
his  advent  is  looked  on  with  no  small 
amount  of  interest. 

Will  H.  Hays,  head  of  the  Motion  Pic- 
ture Producers  & Distributors,  always 
makes  his  appearance  at  the  Golf  tourna- 
ment but  so  far  has  not  played.  Efforts 
will  be  made  to  have  Mr.  Hays  don  golf 
togs  and  take  part  in  the  tournament. 

Several  of  the  other  headliners  in  the  in- 
dustry and  in  golf  are  already  practicing  up 
to  try  to  wrest  the  championship  title  away 
from  Nat  Rothstein,  the  F.  B.  O.  cup  win- 
ning demon. 

Elmer  Pearson,  head  of  Pathe,  has  al- 
ready started  his  summer  play  and  threat- 
ens to  become  a formidable  contestant. 

Arthur  Kane  never  lets  himself  get  out  of 
golf  trim.  A trip  or  two  to  southern  golf 
courses  during  the  Winter  keeps  him  up  to 
his  summer  playing  form. 

J.  D.  Williams,  another  of  the  stars  of 
the  industry,  is  now  in  Europe  but  before 
leaving  promised  to  be  back  in  time  for 
the  tournament. 

Chris  Diebel  of  Youngstown,  Ohio,  and 
Tom  Moore  of  Washington,  D.  C.,  the  two 
crack  players  among  the  exhibitors  of  the 
country  have  already  announced  their  in- 
tentions to  play  in  the  tournament  and  it  is 
likely  that  a special  match  will  be  made 
between  these  two. 

So  it  looks  like  a good  time  will  be  had 
by  all. 

* * * 

And  speaking  of  gdlf  a new  caddy  story 


is  attributed  to  Elmer  Pearson.  Four  cad- 
dies working  in  a foursome  of  Mr.  Pearson 
and  three  friends  were  eating  lunch  at  the 
clubhouse  between  rounds.  One  of  the 
youngsters  all  through  the  meal  insisted  on 
using  his  knife  to  shove  food  into  his 
mouth.  As  the  caddies  finished  the  meal 
one  of  the  caddies  remarked : 

“This  bird  uses  his  iron  over  the  entire 
course.” 

* * * 

Paul  Gulick,  head  of  the  publicity  de- 
partment of  Universal,  was  called  to  his 
home  in  Salisbury,  Vt.,  last  Wednesday  by 
the  sudden  illness  of  his  father.  Rev.  Har- 
vey Gulick,  who  died  the  following  morn- 
ing. Reverend  Gulick  was  78  years  of  age 
and  retired  several  years  ago  from  his 
church  duties.  He  is  survived  by  a wife 
and  two  sons. 

* * + 

A.  M.  Botsford,  advertising  manager  of 
Famous  Players-Lasky,  is  quite  ill  at  his 
home  and  it  is  expected  he  will  be  com- 
pelled to  remain  away  from  his  duties  for 
several  weeks. 

It  was  first  reported  that  Mr.  Botsford 
was  suffering  from  double  mastoiditis  but 
this  severe  ailment  was  avoided  and  no  op- 
eration was  found  necessary. 

if  if  * 

Jim  Loughborough,  handling  Eastern 
publicity  and  exploitation  for  Principal  Pic- 
tures, almost  fell  out  of  his  chair  when  he 
received  a letter  from  a Chinese  motion  pic- 
ture weekly,  published  at  Tientsin,  in  which 
the  editor  wrote ; 

“Being  a new  enterprise  and  hitherto  un- 
precedented our  paper  needs  all  the  assist- 
ance that  an  organization  like  yours  can  give 
us.  In  the  beginning  we  are  not  at  all  am- 
bitious ; we  intend  to  build  it  up  gradually 
by  our  own  zeal  and  generous  assistance 
from  outside.  We  are  now  writing  you  for 
such  assistance.  You  could  greatly  help  us 
by  sending  us  details  of  your  new  produc- 
tions ; such  as  the  time  when  these  pictures 
will  be  sent  to  China,  who  are  the  leading 
actors  and  actresses,  what  amount  of  money 
it  took  to  produce  them,  their  synopsis  and 
their  morals,  etc.  In  fact  you  may  send  us 
all  the  facts  in  writing  or  pictures  that  you 
want  a similar  paper  in  your  country  to 
publish.  We  expect  an  early  reply  from 
you.  We  also  hope  that  common  courtesy 
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will  persuade  you  in  not  refusing  our  mod- 
est request.” 

A whole  crate  of  pictures  and  articles 
about  Baby  Peggy  and  Harold  Bell  Wright’s 
works  now  is  on  its  way  to  China. 

* * * 

They  presented  the  final  report  of  the 
“Naked  Truth  Dinner”  at  the  A.  M.  P.  A. 
weekly  luncheon  at  the  Cafe  Boulevard  on 
Thursday  last  and  it  was  such  a good  one 
that  no  one  except  Glen  Allvine  could  find 
anything  to  kick  about  and  he  succeeded 
only  after  he  nominated  himself  “Official 
Heckler  from  the  Floor.”  He  was  elected 
by  a loud  vote. 

if  if  if 

Samuel  J.  Birskin,  for  three  years  with 
C B.  C,  Film  Sales  Corp.  as  secretary  and 
office  manager,  has  resigned.  He  is  formu- 
lating plans  for  the  organization  of  a new 
state  right  company. 

* * * 

Henry  M.  Hobart  was  elected  president 
of  Distinctive  Pictures  Corporation  at  the 
annual  meeting  held  last  week  on  April  22, 
in  the  offices  at  366  Madison  avenue.  Mr. 
Hobart  was  one  of  the  organizers  of  Dis- 
tinctive and  has  been  in  charge  of  all  pro- 
duction. Earlier  in  the  day  a meeting  of 
Distinctive  stockholders  was  held,  at  which 
Jefferson  Seligman,  of  the  banking  firm  of 
J.  & W.  Seligman  & Co.  was  added  to  the 
Board  of  Directors.  The  Board  is  now  con- 
stituted as  follows : Mr.  Hobart,  Charles 
S.  Hervey,  Winthrop  Aldrich,  Jefferson  Se- 
ligman and  Richard  Whitney. 

Mr.  Hervey  was  re-elected  Treasurer, 
Richard  Whitney  was  named  Assist^t 
Treasurer,  and  Cornelius  H.  Miller  was 
elected  Secretary.  Announcement  of  Dis- 
tinctive’s future  plans  will  be  made  in  the 
next  few  weeks. 

Mr.  Hobart  was  with  the  International 
Film  Company  before  he  organized  Dis- 
tinctive, and  during  his  administration  there 
“Humoresque”  was  made.  Before  enter- 
ing the  motion  picture  field  Mr.  Hobart  was 
publisher  of  Hearst’s  Magazine  and  a well 
known  authority  on  advertising.  He  was 
born  in  New  York. 

if  if  if 

Raoul  Walsh-,  who  directed  “The  Thief 
of  Bagdad,”  has  inherited  a large  sum  of 
money  from  an  aunt  who  died  recently. 
The  sum  is  estimated  to  be  well  up  in  the 
hundred  thousands  and  it  is  said  that  Mr. 
Walsh  will  invest  some  portion  of  it  in 
California  productions.  Right  now  he  is 
negotiating  with  Morris  Gest  for  the  pic- 
ture rights  of  “The  Miracle,”  and  it  is  his 
plan  to  have  Lady  Diana  Manners  and  Or- 
ville Caldwell  who  play  the  leads  at  the 
Century  theatre,  New  York  City,  in  the 
cast  of  the  picture. 

* * * 

Holmes  E.  Herbert,  who  is  leading  man 
for  Lois  Wilson  in  “Another  Scandal,”  the 
Hodkinson  production  of  Cosmo  Hamil- 
ton’s famous  story,  has  returned  to  New 
York  after  several  weeks  of  picture  mak- 
ing in  Florida.  He  arrived  just  in  time  to 
attend  a performance  of  “The  Enchanted 
Cottage,”  a John  S.  Robertson  production, 
at  the  Strand  theatre  in  New  York  City  in 
which  he  plays  the  role  of  the  blind  major, 
in  support  of  Richard  Barthelmess  and 
May  McAvoy.  Mr.  Herbert  has  played 
leading  roles  opposite  many  screen  stars  in 
the  past  two  years  including  Alice  Joyce, 
Corinne  Griffith,  Alma  Rubens,  Nazimova, 
etc. 


Made  Eastern  Sales  Head 

NEW  YORK. — Maurice  A.  Chase  has  been 
placed  in  charge  of  the  Eastern  sales  division  of 
the  Selznick  Distributing  Corporation.  He  will 
have  supervision  of  Selznick  branch  offices  at  New 
York  City,  Albany,  Buffalo,  Cleveland,  Detroit, 
Cincinnati,  Pittsburgh,  Philadelphia,  Washington, 
Boston  and  New  Haven. 
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Cohen  and  Insurgents  Seek 
U.  S.  Relief  from  Music  Tax 

Appear  Before  Congressional  Committee  in  Plea 
For  Enactment  of  Copyright  Amendment; 

Many  Exhibitors  Present 

{Washington  Bureau  of  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  April  29. — Strenuous  moments  attended  the 
hearing  last  Friday  of  the  patents  committee  when  a delegation  of  motion 
picture  exhibitors  urged  enactment  of  legislation  which  would  eliminate 
the  “music  tax.” 

Both  the  Motion  Picture  Theatre  Owners  of  America  and  the  insur- 
gents were  represented.  Heading  the  delegation  of  insurgents  were  A1 
Stefifes,  chairman  of  the  newly  organized  Allied  State  Organizations,  and 
Judge  Handy  of  Kansas  City,  who  has  been  active  in  fighting  the  American 
Society  of  Composers,  Authors  and  Publishers  for  several  years.  President 
Sydney  S.  Cohen  headed  the  M.  P.  T.  O.  A.  delegation. 

Exhibitors  From  Several  States  Are  Present 
Many  states  of  the  country  were  represented  by  the  two  delegations  of 
theatre  men.  With  Steffes  and  Handy  were  Jack  Miller  of  Chicago;  Frank 
Heller  of  Indiana ; Claud  Cady  and  H.  M.  Richey  of  Michigan ; H.  B.  Varner 
of  North  Carolina;  Jake  Wells  of  Virginia;  Harry  M.  Crandall  of  Wash- 
ington, D.  C.,  and  Attorney  Charles  of  Minneapolis.  Included  in  the  Cohen 
party  were  M.  J.  O’Toole,  George  Aarons,  Henry  A.  Staab  and  Sam 
Bullock. 


Urges  Film  Cost 
Include  Advertising 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29.— Produc- 
ers or  national  distributors  should 
include  in  their  negative  cost  or 
sales  price,  a sum  sufficient  to  allow 
of  their  advertising  in  the  trade  pub- 
lication, says  Jesse  J.  Goldbtxrg, 
president  of  Independent  Pictures 
Corporation. 

Mr.  Goldbixrg  declares  that  in  his 
travels  throughout  the  country  he 
continually  meets  with  statements 
from  exhibitors  to  the  effect  that 
they  want  to  play  independent  pro- 
ductions but  don’t  know  where  to 
get  them.  The  same,  he  says,  is 
true  of  exchanges.  They  also  dis- 
claim knowledge  of  where  to  obtain 
independent  product. 

A new  policy  along  this  line  of 
advertising  is  planned  by  Mr.  Gold- 
burg  in  connection  with  his  ex- 
tensive production  program. 


Objects  to  Cohen’s 
Claims  in  Tax  Fight 

Kansas  City,  Mo.,  Exhibitor 
Head  Objects  to  Distri- 
bution of  Credit 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  April  29.— In 
a letter,  which  he  says  is  in  reply  to  a 
circular  sent  out  from  national  head- 
quarters, A.  M.  Eisner,  president  of  the 
Motion  Picture  Theatres  Owners  of 
Kansas  City,  Mo.,  takes  issue  with  Syd- 
ney S.  Cohen  concerning  what  he  inti- 
mates is  the  effort  of  Cohen  to  assume 
all  the  credit  for  progress  made  in  the 
“music  tax”  fight. 

Cites  Work  of  Handy 

He  asks  in  his  letter:  “While  you  are 
loudly  proclaiming  a victory  and  bask- 
ing in  the  limelight  what  is  the  actual 
personal  amount  of  work  done  by  you 
in  the  case?” 

The  letter  then  points  to  the  efforts  of 
Samuel  A.  Handy,  attorney  for  the  Kan- 
sas City  and  Kansas  exhibitors  whose 
work  in  the  fight  against  the  music 
“tax”  has  been  carried  on  for  the  past 
three  years.  Eisner  objects  to  a reference 
to  Handy  as  an  attorney  representing 
“us,”  stating  “we  want  it  understood  that 
the  only  ‘us’  in  the  matter  are  the  ex- 
hibitors of  Kansas  City  and  Kansas.” 

Scorns  “Ballyhoo  Platform” 

The  letter  states  further:  “We  are  not 
seeking  a seat  on  the  ballyhoo  platform, 
desiring  results  only.  Mr.  Cohen,  as- 
sume all  the  credit  you  desire,  but  for 
the  sake  of  fair  play,  after  the  victory  has 
been  won,  don’t  tell  us  ‘you’  triumphed 
over  the  foe.  Mr.  Handy’s  interest  in  the 
case  and  his  appearance  before  the  senate 
committee  has  won  the  commendation 
and  moral  support  of  several  other  ex- 
hibitor bodies  and  when  victory  comes, 
as  it  will,  Mr.  Handy  will  receive  his  just 
dues.” 

May  Film  “Robinson  Crusoe” 

LOS  ANGELES. — “Robinson  Crusoe” 
may  be  Douglas  Fairbank’s  next  vehicle, 
is  one  of  the  current  rumors  here. 
Hampton  Del  Ruth  has  been  mentioned 
as  a directorial  possibility. 


The  early  sessions  of  the  committee 
were  given  over  to  hearing  Representa- 
tives Newton  of  Minnesota  and  Johnson 
of  Washington,  who  have  bills  dealing 
with  the  question  of  copyright  amend- 
ment, and  the  plea  of  the  moving  picture 
men  was  not  heard  until  the  committee 
came  together  for  an  evening  session. 
Representative  Sol  Bloom  of  New  York, 
a publisher,  is  a member  of  the  commit- 
tee, and  several  stirring  passages  occur- 
red between  him  and  witnesses  appearing 
to  testify. 

Takes  Exception  to  Statement 

Mr.  Cohen  presented  a brief  on  behalf 
of  his  organization,  attacking  the  “music 
tax”  imposed  by  the  American  Society, 
in  which  he  took  exception  to  state- 
ments made  by  members  of  that  organi- 
zation to  the  effect  that  only  a small  per- 
centage of  the  authors  and  composers  are 
members,  declaring  that  most  of  the  pub- 
lishing houses  of  the  country  are  con- 
trolled through  the  organization  with  the. 
result  that  it  controls  some  90  per  cent 
of  all  the  popular  music. 

“On  behalf  of  the  motion  picture  thea- 
ter owners  of  America  and  theater  own- 
ers generally,  I contend  that  good  public 
policy  should  not  require  us  to  pay  this 
license  fee  or  tax,”  declared  Mr.  Cohen, 
“that  the  intent  of  congress,  as  indicated 
in  the  reports  of  the  hearings  on  the  bill 
which  framed  the  present  law,  was  that 
the  playing  of  excerpts  from  different  mu- 
sical compositions  after  the  music  sheets 
for  the  same  were  properly  obtained  by 
the  theater  owners  or  managers  did  not 
constitute  an  invasion  of  any  right  con- 
ferred by  the  law. 

“We  are  agreeable  to- provisions  in  the 
bills  introduced  by  Congressmen  Johnson 
and  Newton  to  relieve  the  theater-owners 
from  the  payment  of  license  fees  or  taxes 
on  the  playing  of  music  in  the  theaters 
where  the  same  is  obtained  in  a proper 
way  in  the  purchase  of  the  music  sheets, 
giving  the  theater  owner  in  this  relation 
the  same  rights  and  privileges  under  the 
circumstances  as  are  extended  to  all  oth- 
ers in  the  United  States  who  purchase 


any  article,  whether  patented,  copyrighted 
or  not.” 

Charges  Restraint  of  Trade 
The  witness  outlined  the  history  of 
the  copyright  law  and  the  activities  of 
the  authors  and  composers’  society,  de- 
claring that  the  American  Society  is  a 
combination  in  restraint  of  trade,  and 
that  the  Department  of  Justice  has  been 
asked  to  make  an  investigation  of  it.  He 
suggested  the  addition  of  an  amendment 
to  the  pending  legislation  which  would 
prevent  the  pooling  of  copyrights  or  per- 
forming rights,  as  is  the  practice  in  the 
American  Society,  and  urged  that  Con- 
gress should  impose  a limit  upon  the  fees 
to  be  exacted  for  musical  compositions 
or  other  works  and  “so  adjust  this  situa- 
tion as  to  give  proper  protection  to  auth- 
ors and  composers  and  at  the  same  time 
make  their  work  available  for  the  use  of 
the  public.” 

Members  of  the  committee  cross  ex- 
amined the  motion  picture  men,  at  times 
giving  an  impression  of  decided  hostility 
to  the  theaters’  attitude.  Another  hearing 
is  to  be  held  on  May  6 at  which  the 
music  people  will  be  heard. 

Nebraska  Town  Votes 
To  Have  Sunday  Films 

(Special  to  Exhibitors  Herald) 
CRETE,  NEB.,  April  29. — A.  Burris, 
popular  local  exhibitor,  made  a hard  fight 
in  the  recent  elections  here  regarding  Sun- 
day closing  and  won  out,  despite  the  fact 
that  a certain  element  in  the  town  was 
determined  to  have  the  Sunday  closing. 

Mr.  Burris  says  the  exhibitors  should 
be  careful  to  book  good,  clean  pictures, 
particularly  on  Sunday,  since  he  thinks 
that  is  the  most  effective  way  of  prevent- 
ing the  frequent  raising  of  the  Sunday 
closing  question. 


Reichert  Joins  Selznick 

LC/S  ANGELES — L.  K.  Reichert  has  been  ap- 
pointed division  manager  for  the  West  Coast,  m 
charge  of  the  sales  forces  of  the  Selznick  Dis- 
tributing Coropration  ofr  that  territory. 
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Executives  of  Mark  Strand  theatre,  New  York,  which  last  week  celebrated  its  tenth 
anniversary.  Left  to  right  are  Moe  Mark,  president  and  general  manager  of 
the  Mark  Strand  theatre;  Joseph  Plunkett,  managing  director  and  Carl  Edou- 
arde,  conductor  of  the  theatre’s  symphony  orchestra. 

Ralph  Hayes  Dissects  Censorship 
Before  Eyes  of  Public 

Former  Assistant  to  Will  Hays  Contributes  Lucid  Article 
On  Subject  in  McCalVs  Magazine  for  May 

The  exhibitor  saw  in  the  picture  depicting  the  destruction  of  Rome  a 
thing  educational,  historical,  artistic  and  inspiring.  The  policeman 
responsible  for  his  arrest  saw  in  it  “an  Eyetalian  committin’  arson”. 


The  foregoing  illustration  aptly  intro- 
duces a most  illuminating  analysis  of 
the  censorship  question  in  an  article  ap- 
pearing in  McCall's  Magazine  for  May  by 
Ralph  Hayes,  former  assistant  to  Will 
Hays  and  now  director  of  the  New  York 
Community  Trust. 

Grounded  in  facts  and  with  ample  evi- 
dence at  hand  Mr.  Hayes  in  his  article 
dissects  not  only  the  theory  of  censor- 
ship but  he  shows  the  miscarriage  of  the 
application  as  it  operates  today.  From 
the  public  viewpoint  his  article  will  have 
a profound  effect  upon  the  thinking  citi- 
zenry. From  the  standpoint  of  the  indus- 
try Mr.  Hayes  has  earned  its  gratitude 
for  the  very  intelligent  and  masterly  pres- 
entation of  this  important  subject.  His 
article  can  profitably  be  read  and  digested 
by  all  theatre  owners  and  also  all  others 
interested  in  the  welfare  and  progress  of 
the  motion  picture.  It  is  e.xcellent  am- 
munition, now  or  in  the  future,  wherever 
the  ([uestion  of  censorship  may  arise. 

Glaring  examples  of  censorship  incon- 
sistency are  revealed  by  Mr.  Hayes  but 
these  are  no  more  searching  than  his 
own  analogies  of  its  evil.  “Essentially 
physical  things  can  be  measured  and 

judged  on  standardized  scales”,  he  says. 
"But  when  we  consider  artistic  things, 
things  compounded  of  thought  and  spirit 
and  fancy — painting,  books,  etudes — the 

job  of  judgment  is  more  elusive.  A 

dozen  chemists  will  agree  about  poisoned 
water;  but  poll  a dozen  motion  picture 
fans  about  a film.” 

“The  viciousness  of  censorship,”  says 
Mr.  Hayes,  “is  its  attempt  to  delegate  a 
job  that  isn’t  transferable”. 

+ + * 

There  is  food  for  thought  in  his  word 


picture  of  the  two  armies  engaging  in  a 
long  battle — the  forces  of  Freedom  and 
Intolerance.  Though  the  skirmishes  may 
seem  only  confusing  the  observer  will 
note  marked  progress  In'  the  band  of 
Freedom. 

Mr.  Hayes  has  truly  contributed  a doc- 
ument of  far-reaching  value  to  this  indus- 
try— he  has  turned  the  light  on  the  cen- 
sorship situation  in  a most  understanding 
man  ner. 

Impressive  Scene  When 
. Metro  Combine  Takes 
Possession  of  Studios 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  29.— The 
Metro-Goldwyn-Mayer  banner  was  un- 
furled over  the  Goldwyn  studios  at  Cul- 
ver City  with  impressive  inaugural  cere- 
monies at  which  the  keys  of  the  plant 
were  turned  over  by  the  Abraham  Lehr, 
retiring  general  manager  of  Goldwyn,  to 
Louis  B.  Mayer  and  his  associates,  Irving 
G.  Thalberg  and  Harry  Rapf,  who  will 
rule  the  destinies  of  the  mergers  pro- 
ductions activities  henceforth. 

Fred  Niblo  acted  as  master  of  cere- 
monies and  Will  Rogers  acted  as  a com- 
mittee of  welcome  to  the  newcomers  to 
Culver  City.  The  film  world  turned  out 
en  masse. 

Nor  were  the  ceremonies  attended  only 
by  film  folk.  High  up  executives  of  the 
Army  and  Navy,  of  Los  Angeles  city 
and  county,  and  of  the  state  of  California 
were  present  and  aided  the  launching  of 
the  combined  enterprises. 


Mark  Strand  House 
Has  Tenth  Birthday 

Was  First  “ Million  - Dollar  ” 
Theatre  and  Inaugurated 
Symphony  Orchestra 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29. — Last  week 
was  an  important  one  for  the  Mark 
Strand  theatre  and  its  management — for 
it  marked  the  observance  of  the  tenth 
anniversary  of  the  Broadway  playhouse. 
The  event  was  shared  in  by  the  industry, 
it  was  indicated  in  the  many  telegrams 
received  from  Hollywood,  from  exhibi- 
tors, producers  and  distributors. 

Grew  from  80-Seat  House 

The  Mark  Strand  not  only  was  the  first 
million-dollar  theatre,  but  it  is  said  to 
have  been  the  first  to  have  a symphony 
orchestra  and  the  first  to  “score”  pictures 
to  music  and  introduce  the  ballet,  the 
song  and  other  divertisements. 

Moe  Mark,  president  and  general  man- 
ager of  the  Mark  Strand  theatre  interests 
in  New  York  and  elsewhere,  and  Joseph 
Plunkett,  managing  director  of  the  Mark 
Strand  in  New  York,  directed  the  ar- 
rangements for  the  anniversary  celebra- 
tion. Mr.  Mark  was  one  of  the  founders 
of  the  Mark  Strand  with  his  brother,  the 
late  Mitchel  H.  Mark.  It  was  Mitchel 
H.  Mark  who  is  credited  with  having 
founded  the  first  motion  picture  theatre 
of  the  United  States  in  Buffalo  at  Elli- 
cott  Square.  The  first  motion  picture 
bouse  had  been  a vacant  store  and  it  was 
converted  into  a show  with  80  seats. 
From  this  beginning  the  present  Mark 
Strand  theatres  grew. 

Unique  Film  Is  Shown 

An  elaborate  program  marked  the  thea- 
tres birthday  party,  75,000  souvenir  pro- 
grams being  distributed.  One  of  the 
features  was  a “Do  You  Remember 
....?”  single-reel.  It  contained  clips 
from  “The  Spoilers,”  Mary  Pickford  in 
“The  Eagle's  Mate,”  Marguerite  Clark  in 
“Miss  George  Washington,”  John  Barry- 
more in  “Are  You  a Mason?”  and  Charles 
Chaplin  in  his  prehistoric  past.  All  the 
films  had  been  shown  in  the  Mark  Strand 
in  1914. 


Brown  Again  Directing 
Advertising  Work 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29. — Now  that 
“The  Hunchback  of  Notre  Dame”  has 
been  successfully  launched  and  has 
reached  its  general  publication  period, 
George  Brown,  advertising  manager  for 
Universal,  who  devoted  himself  exclu- 
sively to  the  handling  of  “The  Hunch- 
back,” during  the  winter  months,  has 
resumed  direction  of  the  Universal  ad- 
vertising department. 

During  Brown’s  absence  his  assistant, 
Tom  Gerety,  directed  the  work  of  the 
department.  Under  Brown,  the  “Hunch- 
back” organization  consummated  the 
wide-spread  distribution  of  the  big  pic- 
ture in  first  run  houses.  It  received  a 
send-off  which  is  said  to  be  -wythout  equal 
in  the  film  industry. 


Little  Theatre  Is  Planned 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  April  29.— In  line 
with  the  national  Little  Theatre  move- 
ment plans  are  being  formulated  for  a 
theatre  of  this  type  in  Hollywood.  The 
sponsors  are  P.  T.  Gerson  and  H.  Ellis 
Reed,  one  of  the  founders  of  the  Holly- 
wood Bowl. 
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Q.Aj)epartmtnt  of  Practical  Showmanship 


Tested  Copy 
Offered  For 


House  Organ 

Only  tested  copy  is  offered  ex- 
hibitor publishers  in  The  Theatre’s 
institutional  ad  and  editorial  series 
this  week.  The  ad  copy  (see  adjoin- 
ing column)  was  originally  pub- 
lished in  this  department  of  the 
“Herald”  for  May  19,  1923,  as  was 
the  editorial  copy,  which  follows. 
Both  were  extensively  used  by 
showmen  last  Summer. 

Here  is  the  editorial: 

AN  EQUALIZING  INFLUENCE 


( This  is  the  fifth  unit  in  The  Theatre's  series  of  institutional  adz'er- 
tisernents  for  theatre  publications.  Authority  to  use  same  as  desired  is 
granted  exhibitors  herewith.) 

POSSIBLY  you  haven’t  thought  about  the  matter,  but  when  you  buy  a ticket  to 
the  (theatre  name)  you  pay  a portion  of  the  theatre  advertising  bill.  What  you 
really  pay  for  is  an  amusement  information  service,  for  the  whole  function  of 
(theatre  name)  advertisements  is  to  keep  you  informed  of  our  current  and  coming 
attractions.  We  owe  you  that  service. 

Of  course  you  pay  for  the  advertising  done  by  the  grocer,  the  butcher,  the  baker, 
etc.,  but  that  is  a little  different.  You  go  to  those  places  when  occasion  demands,  but 
you  come  to  the  (theatre  name)  only  when  we  have  a picture  that  you  particularly 
want  to  see. 

The  (theatre  name)  writes  its  advertisements  with  this  idea  in  mind.  Our  adver- 
tisements are  intended  primarily  to  inform  you  of  the  amusement  offered  at  the 
theatre  we  have  come  to  regard  as  your  theatre  because  your  consistent  attendance 
convinces  us  you  regard  it  so. 

This  is  one  of  your  ads. 


"D  OME  fell  when  knowledge  and  power 
became  restricted  to  the  chosen  few. 
Centuries  later  the  French  Revolution 
grew  out  of  the  same  condition.  All 
history  proves  the  enduringly  successful 
nation  to  be  that  one  in  which  knowl- 
edge is  most  evenly  shared  by  citizens. 
That  is  the  bedrock  foundation  of  Am- 
ericanism. 


Palmer,  Meyer,  Hoffman, 

Ryan,  Burk  Letters  Tell 
Methods  That  Made  Money 


Speaking  in  action,  the  universal 
tongue,  the  motion  picture  goes  far 
toward  unifying  American  thought  and 
ideals.  Not  even  the  greatest  news- 
paper reaches  every  American  city,  but 
the  motion  picture  brings  its  message 
identically  to  every  nook  and  cranny  of 
the  nation. 

No  institution  plays  a more  important 
part  in  safeguarding  the  welfare  of  the 
country.  No  force,  certainly  no  enter- 
tainment, more  justly  deserves  support 
than  the  motion  picture — an  equalizing 
influence. 

Burns  Alters 
House  Organ 

Ftrank  H.  Burns,  Orlando  Theatre  En- 
terprises, Orlando,  Fla.,  has  abandoned 
his  original  style  of  house  organ  for  the 
four-page,  8x11  model.  The  result  is  a 
publication  somewhat  resembling  Len  S. 
Brown’s  Astor  theatre  magazine. 

The  first  page  of  the  first  edition  is 
given  over  to  a big  picture  of  Gloria 
Swanson  and  a story  about  her  coming 
to  the  Beacham  in  “A  Society  Scandal.” 
The  second  page  carries  an  editorial  by 
H.  B.  Vincent,  manager  of  theatres,  news 
items,  the  Phillips  theatre  program  and 
advertisements.  The  third  page  has  addi- 
tional news  items,  the  Beacham  theatre 
program,  and  more  ads.  Advertisers  take 
most  of  the  last  page,  a story  on  “The 
Next  Corner”  being  featured  with  a pic- 
ture of  Conway  Tearle. 

The  change  has  resulted  in  some  loss 
of  space  and  facility,  but  has  efifected  also 
{Continued  on  following  page) 


Advertising  and  editorial  copy  for  exhibitors’  use  in  house  organs 
or  otherwise  is  published  on  this  page.  This  series  started  five  weeks 
ago.  Advertising  copy  has  appeared  each  week.  The  first  editorial 
copy  was  provided  last  week. 


Last  week  exhibitors  gave  the  trade  through  this  department  “enough  sure 
fire  ideas  to  run  any  house  in  America  for  a month.”  (The  words  are  those  of 
an  office  visitor  who  cannot  be  named.  ) 

This  week  other  exhibitors  do  likewise.  Their  letters  follow,  with  illus- 
trations throughout  the  department. 

Palmer  Lets  Local  Talent  Sell 
‘‘The  Hoosier  Schoolmaster^^ 

(ILLUSTRATED  ON  SUBSEQUENT  PAGES) 

THE  THEATRE,  Exhibitors  Herald. — Under  separate  cover  we  are 
submitting  photos  of  a special  exploitation  stunt  we  pulled  during  the  run  of 
“The  Hoosier  Schoolmaster”  in  our  theatre. 

We  made  a tie-up  with  the  local  schools  and  secured  all  the  talent  in  this 
prologue  and  bally  from  the  High  School  of  this  city.  Tickets  were  sold  by 
the  schools,  a percentage  of  sales  going  to  the  schools.  With  this  plan  we 
secured  the  dismissal  of  the  various  schools  for  the  afternoon  shows. 

The  second  afternoon  of  the  run  of  the  film  was  celebrated  as  High  School 
Day  and  on  that  afternoon  the  school  prologue  was  presented  in  the  presence 
of  the  high  school  pupils.  The  prologue  was  also  presented  each  evening. 

The  results  were  very  gratifying,  for  in  addition  to  turning  over  to  the 
schools  a neat  sum  for  their  efforts  in  selling  tickets,  we  also  made  many  new 
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HARRY  M.  PALMER’S  local  talent  School  Days  cast  cooperating  in  the 
exploitation  of  “The  Hoosier  Schoolmaster,’’  Hodkinson,  as  told  in  his  letter 
beginning  on  the  preceding  page. 


movie  fans,  people  who  very  seldom  attend  the  theatre. — Harry  M.  Palmer, 
Indiana  theatre,  Bloomington,  Ind. 


Meyer^s  Spring  Style  Revue 
Exceeds  Previous  Efforts 

(ILLUSTRATED  IN  ADJOINING  COLUMNS) 

THE  THEATRE,  Exhibitors  Herald. — Under  separate  cover  we  are 
forwarding  you  full  page  ads  used  in  connection  with  our  semi-annual  Spring 
Style  Revue ; also  photograph  of  the  stage.  Artistically  and  financially,  our  last 
attempt  along  these  lines  exceeded  anything  we  had  during  the  past. 

I did  not  like  a single  mat  that  was  strong  enough  to  use  on  our  opening 
smash  on  “The  White  Sister,”  so  I had  one  made  in  Cincinnati  and  am  forward- 
ing you  copy  of  same  under  separate  cover.  Enclosed  also  find  invitations  sent 
out  in  connection  with  private  showing  of  “The  White  Sister.”  — Fred  S. 
Meyer,  Palace  theatre,  Hamilton,  O. 

Ryan  Uses  Swedish  Newspaper  to 
Advertise  ^^The  Blizzard^^ 


(ILLUSTRATED  ON  SUBSEQUENT  PAGES) 

THE  THEATRE,  Exhibitors  Herald. — A double  column  ad  in  the  Sun- 
day, April  13,  issue  of  Skandinaven  brought  me  in  $80  worth  of  extra  business 


INTERIOR  of  the  Indiana  theatre,  Bloomington,  showing  the  prologue  to  “The 
Hoosier  Schoolmaster’’  enacted  by  High  School  students  aiding  Mr.  Palmer  on 
a cooperative  basis. 


SPECIAL  mat  used  by  Fred  S.  Meyer  for 
opening  smash  cm  “The  White  Sister,” 
Metro,  as  told  in  his  tetter, 

{Continued  from  preceding  page) 

a stronger  optical  flash  when  the  paper  is 
not  folded. 

Mr.  Burns’  contribution  to  the  depart- 
ment this  week,  by  the  way,  is  one  that 
no  rnodern  showman  can  afford  to  miss 
reading  and  digesting  thoroughly. 

Vincent  Copy 
Stops  Kicks 

H.  B.  Vincent,  manager  of  Orlando 
Enterprises,  Inc.,  theatres,  Orlando,  Fla., 
registers  the  short  subject  portion  of  the 
picture  program  and  discourages  “kicks” 
in  the  following  editorial  from  the  first 
issue  of  the  remodeled  Orlando  house  or- 
gan. The  title  of  the  editorial  is  “Giving 
You  Entertainment.” 

Giving  the  patrons  of  an  up-to-date  motion  pic- 
ture theatre  entertainment  does  not  consist  in 
presenting  each  day  simply  the  more  heavily  ad- 
vertised “feature”  picture.  It  means  building  .up 
a Whole  Show — a diversified  program  in  which 
the  patron  is  entertained,  amused,  and  instructed 
by  the  addition  to  the  “feature”  picture  of  a pro- 
gram of  photoplay  items  including  comedies,  news 
events,  cartoons,  scenics  and  other  short  subjects. 
It  is  quite  natural  to  assume  that  not  every  mem- 
ber of  an  audience  may  be  entirely  satisfied  with 
the  “feature”  picture — for  individual  likes  and 
dislikes  are  vastly  different — but  it  is  more  than 
a mere  conjecture  that  some  one  or  other  item 
on  the  built-up  show  is  bound  to  please  each  in- 
dividual taste. 

It  has  happened  in  the  past,  and  will  assuredly 
happen  again — maybe  many  times — in  the  future, 
when  you,  personally,  will  not  be  entirely  satis- 
fied with  a certain  item  on  a show  at  your  favor- 
ite motion  picture  theatre.  Should  this  be  your 
experience  do  not  condemn  the  whole  show  for 
that  lone  reason,  but  rather  remember  favorably 
the  many  other  excellent  items  on  the  program 
which  have  pleased  you. 

I sincerely  feel  that  all  those  men  conducting 
the  up-to-date  theatres  of  today  are  constantly 
striving  with  might  and  main  to  thoroughly  satisfy 
the  majority  of  their  patrons  at  all  times.  Were 
they  not,  their  theatres  would  pass  out  of  exist- 
ence. Therefore  when  attending  the  Orlando 
Theatres  remember  that  each  program  consists  of 
three  units,  or  items',  and  if  any  one  of  these 
items  does  not  please  you,  maybe  the  others  will. 

'‘Buddy”  Stuart 
Takes  Theatre 

“Buddy”  (otherwise  Laurence  F.) 
Stuart,  whose  theatre  ideas  and  activities 
intrigued  readers  of  these  pages  almost 
weekly  some  two  years  agone,  is  back 
in  the  theatre  field,  directing  the  Fenway, 
Boston,  having  occupied  himself  in  the 
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ANNOUNCEMENT  of  Fred  S.  Meyer’s 
most  successful  Spring  Style  Revue,  sub- 
ject of  his  letter  in  this  issue. 

interim  with  divers  operations  pertaining 
to  other  branches  of  the  business. 

If  all  goes  as  it  should,  this  meeting 
place  of  good  showmen  will  profit  again 
by  his  contributions. 

Eagan  Sends 
Program 

H.  J.  Eagan,  American  theatre,  Wau- 
toma,  Wis.,  sends  a copy  of  his  four  page 
program  for  April,  a little  but  powerful 
service  sheet.  It  is  printed  in  black  on  buff 
stock  and  excellently  done. 

The  first  page  bears  only  the  following, 
in  neat  set-up:  “Important  Entertainment 
News.  Be  Sure  and  Read  It  All.”  Page 
two  carries  the  theatre  name  and  the  first 
of  the  announcements,  which  run  over  page 
three  and  onto  the  back.  A straight-for- 
ward statement  of  policy  signed  by  Mr. 
Eagan  closes  the  text.  There  are  no  ad- 
vertisements. 

Presentation 

Drifting 

Producers  of  stage  features  for  rnotion 
picture  presentation  seem  to  be  drifting 
with  the  current,  and  the  current  leads  to 
vaudeville.  The  trend  is  not  commendable, 
nor  is  the  cause  obscure.  Neither  is  correc- 
tion difficult. 

If  auditorium  impressions  are  depend- 
able, the  producers  of  these  “presentations” 
are  not  only  shooting  above  the  heads  of 
their  audience  but  above  their  own  as  well. 
They  have  an  idea  that  an  act  of  this  char- 
acter must  be  distinctive,  which  is  correct, 
but  their  one  effort  is  toward  “class”  and 
there  is  a certain  deadly  procession  of  pro- 
grams that  makes  consistent  progress  in 
this  direction  difficult  if  not  impossible. 

The  effort  seems  to  be  to  produce  every 
week  a “more  high  class”  stage  feature  than 
that  of  the  week  before,  whereas  it  might 
be  to  produce  a more  unique  or  more  ef- 
fective one.  Stage  producers  cling  to  the 
idea  that  “class”  alone  counts,  unmindful  of 
their  own  and  their  theatre’s  limitations  and 
of  the  better  results  to  be  obtained  by  the 
more  practicable  method  of  relying  occa- 
sionally upon  variety. 

In  no  branch  of  the  exhibition  business 
is  the  theatreman  offered  a wider  range  of 
exercise  for  his  talent.  And  in  no  branch 
does  he  hug  the  rut  more  steadily.  The 
{Continued  on  next  page) 
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FRONT  of  the  Indiana  theatre,  Bloomington,  where  “The  Hoosier  School- 
master” had  a very  successful  run  as  a result  of  Mr.  Palmer’s  exploitation. 
(See  letter.) 


on  the  Tuesday  we  showed  “The  Blizzard.”  This  picture  was  taken  in  Lapland 
and  all  Swedish,  Danish,  Norwegians  and  Scandinavians  are  interested  in  see- 
ing  it. 

Keep  “The  Passion  Play”  in  mind  for  next  year  if  you  are  in  or  near  any 
Catholic  locality,  whether  it  be  Italian,  Polish  or  American.  It  means  money 
to  the  box  office.  It’s  in  about  3,000  feet.  Run  another  feature  with  it. — 
Cn.ARLES  H.  Ryan,  Milford  theatre,  Chicago,  111. 

Hoffman  Builds  Tuesday  Night 
Patronage  by  Bargain  Offer 

(ILLUSTRATED  IN  ADJOINING  COLUMN) 

THE  THEATRE,  Exhibitors  Herald. — Tuesday  night  being  our  weak 
night,  we  had  tried  everything,  but  finally  made  it  our  big  night  by  making  it 
Bargain  Night.  Two  are  admitted  for  the  price  of  one,  $0.25,  our  regular  ad- 
mission. We  issue  one  free  ticket  with  each  ticket  purchased.  Now  Tuesday 
night  is  one  of  our  best  nights. 

It  takes  time  to  work  this  up.  Some  are  so  afraid  you  will  think  they  are 
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FRED  S.  MEYER’S  stage  setting  for  his  most  successful  Spring  Style  Revue, 
the  subject  of  his  letter  herewith.  Other  illustrations  are  given  in  adjacent 
columns.  , 
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FRED  S.  MEYER  issued  this  invitation  to  a preview  of  “The  White  Sister,” 
Metro,  as  told  in  his  letter  on  a preceding  page.  Original  on  heavy  white  stock. 


cheap  if  they  attend  this  night,  but  we  assure  them  that  they  are  merely  saving 
and  can  come  oftener. 

We  want  them  to  get  the  habit.  We  try  to  play  some  of  the  old  specials 
on  this  night. — J.  J.  Hoffman,  Plainview  theatre,  Plainview,  Neb. 
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J.  J.  HOFFMAN,  Manager.  Piainview.  Nebraaka. 
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MONTHLY  calendar  used  by  J.  J.  Hoff- 
man, Plainview  theatre,  Plainview,  Neb., 
whose  letter  is  printed  this  week. 

(Continued  from  preceding  page) 

condition  certainly  is  not  good  for  mo- 
tion pictures. 

Supply  of  Organists 
Growing  Steadily 


Burk  Lets  Photograph  Tell  of 
Short  Subject  Exploitation 

(ILLUSTRATED  ON  THIS  PAGE) 

THE  THEATRE,  Exhibitors  Herald. — Enclosed  please  find  a photo  in 
connection  with  the  showing  of  “Two  Wagons — Both  Covered.”  With  best 
wishes. — K.  L.  Burk,  Baker  theatre,  Baker,  Ore. 

Mark  Strand  Ten  Year  Review 
Good  Idea  and  Good  Reading 

Exhibitors  who  publish  house  organs  will  not  find  in  a long  search  a better 
feature  than  the  ten  year  review  of  pictures  shown  at  the  New  York  IMark 
Strand  and  printed  as  a part  of  its  excellent  souvenir  program  gotten  out  , in 
celebration  of  the  theatre’s  tenth  anniversary.  And  all  exhibitors  will  find  it 
mighty  interesting  reading. 

It  follows  in  part: 


Do  You  Remember 


T 


HERE  are  doubtless  hundreds  of  persons  who  have  witnessed  every  feature  pic- 
ture shown  at  the  Mark  Strand  Theatre  since  the  “national  institution”  was  opened 


ten  years  ago. 

There  are  thousands,  too,  who  are  regular  patrons,  who,  excepting  for  illness  or 


K.  L.  BURK,  Baker  theatre.  Baker,  Ore.,  exploited  “Two  Wagons — Both  Cov- 
ered,” Pathe,  as  shown  above  and  writes  his  first  letter  to  The  Theatre  about  it. 


The  supply  of  organists  especially  fitted 
for  motion  picture  theatre  work  is  growing 
steadily.  Prominent  Chicago  organists  are 
teaching  large  and  growing  classes  the 
work.  There  has  come  to  be  a shortage  of 
organs  available  for  use  in  this 'work.  Be- 
fore long  there  will  be  a keener  competi- 
tion for  jobs  and,  consequently,  better  mu- 
sicians. 

Exhibitors  and  patrons  should  welcome 
that  news.  The  organ  has  become  a vital 
part  of  theatre  equipment  and  of  the  pro- 
gram, but  as  yet  its  possibilities  have  been 
no  more  than  hinted  at  in  performance. 
The  new  crop  of  organists  undoubtedly  will 
bring  new  ideas  and  new  skill.  New  blood 
is  always  productive  of  good. 

Euler  Rejoins 
The  Circle 

J.  R.  Euler,  formerly  of  South  English, 
la.,  now  of  the  Pastime  theatre,  Iowa  City, 
la.,  returns  to  the  circle  of  active  Herald 
contributors  next  week  with  a letter  to  this 
department  on  the  exploitation  of  “Girl 
Shy,”  which  he  states  had  its  first  showing 
at  that  playhouse. 

Putting  Big  Punch 
In  Small  Space 

Putting  a big  punch  into  a small  ad  space 
is  no  simple  matter,  but  careful  choice  of 
words  gains  that  end.  Compare  the  fol- 
lowing lines,  from  the  theatre  ads  in  a 
Chicago  morning  paper  of  April  28th,  de- 
cide which  you  like  best,  and  you  will  find 
it  easier  to  do  the  next  time  you  try  it. 

McVickers  describes  “Triumph”  as  “An- 
other Climax  in  the  Work  of  the  Master 
Producer.” 

The  Orpheum  describes  “The  Birth  of  a 
Nation”  as  “Still  the  Greatest.”  quoting 
Mae  Tinee. 

The  Monroe  calls  “The  Vagabond  Trail” 
a “Pulsating  Picture  of  the  West.” 

“As  You  Like  Him  Best,  Back  in  Rags,” 
describes  Jackie  Coogan  in  “A  Boy  of  Flan- 
ders” for  the  Chicago. 

“Nearly  a Quarter  of  a Million  People 


May  10,  1924 


EXHIBITORS  HERALD 


59 


Den  Ber^Jmte  SvensKe  Film  x 

“Gunnar  Hedes  I 

o ♦» 

Saga 

•ll»r 

"BUZZARD"  !' 

taget  efiar  S«lm«  L«g«rl*fi  veU  . { 
kjen4te  Robab  4^  ^ 

I 

"£t  Hemgaarda-SAgn  « 

ii. 

Renhiordens  Flugl.  Bom  vises  i )(• 
define  Film.  «ig»s  aS  v*re  den  'i 
mest  aps-ndcndc  S<  ene  som  nogen-  ^ 
smde  <T  filmet  TusenviA^f  Ren 
jagendc  i viW  F»rt  gjenncm  «n  ^ 
voMsoni  Snestorm. 

Mjc  Mery  lonson  Eurepas  Man'  . 
rROrl  ThC  Pnkford.  indehar  Hovedrollcn 
ftO^Ei,  BY  I^inar  Hanlon  «p»M*  r Rollen  af  ' 

SOM  wfiMwr  ■: 

;■  ?iatJ«T5fl«W  NCmV^Zi,  f.e™sta.end. 

r MILFORD  THEATRE  J 

f Milwaukee  og  Ofawford  Ayes.  Tel.  Juniper  1075  J 

i'  Derene  er  *«bne  KL  1-30  Efierm  F^rsle  Fore«tiUla<  J.  2 Eftena.  « 
f Fert*»Her  til  Kl.  11.15  Aften.  ^ 

f BilUttar  2Se,  B#rn  10«  ^ 

^ a_  fc  . W i-e'i-.  ^ kftA'ti***’  W*ir>w  Sfc-'s '. 't-'*  'i:  k:  • 'tir 


AD  space  used  in  Swedish  newspaper  by 
Charles  H.  Ryan  on  “The  Blizzard,”  Fox, 
which  increased  box  office  intake  $80,  as 
told  in  his  letter  printed  this  week. 

Have  Seen  it  Here — and  Thrilled  to  its 
Swift,  Dramatic  Adventure  and  Stirring 
Romance,”  say  the  Roosevelt  ad  of  “Under 
the  Red  Robe.” 

“The  Romantic  Sacrifice  of  Our  Forefa- 
thers During  the  American  Revolution — In- 
spiring and  Thrilling  Beyond  Description” 
is  the  feature  copy  in  the  ad  for  “America,” 
which  will  open  at  the  Auditorium  May  .5th. 

“An  Intimate  and  Piercing  Comedy 
Drama  of  the  Crucial  Second  Year  of  Mar- 
riage” is  the  explanation  of  the  Riviera  as 
to  why  people  should  see  “Why  Men  Leave 
Home.”  This  ad  also  carries  “A  Big  Laugh 
for  Little  and  Big  Folks”  as  a descriptive 
line  for  the  short  subject,  “Barnum,  Jr” 

The  Senate  calls  “Scaramouche”  “Rex 
Ingram’s  Supreme  Achievement.” 

“],cebound,”  says  the  Woodlawn  ad,  is  “A 
Story  of  Frozen  Hearts  Melted  by  Fires  of 
Love.” 

The  Stratford,  also  advertising  “Ice- 
bound.” says,  “What’s  in  a Name?  ‘Ice- 
bound’ Has  Nothing  to  Do  with  Nature’s 
Forces,  Plays  in  a ‘Way  Down  East’  Atmos- 
phere, Deals  Only  with  Fidelity  of  the 
Heart;  but  Stratford  Comfort  and  Warm 
Music  Will  Thaw  Out  the  Icicles.” 

None  of  these  may,  in  your  estimation, 
represent  perfect  choice  of  words,  but  you 
will  write  better  copy  for  having  read  them. 
Anyone  writing  advertising  should  also  read 
advertising.  . 


Koblen  Letter 
Next  Week 


M.  Koblen,  Scout  theatre,  Oakdale,  La., 
whose  letter  arrived  too  late  for  publica- 
tion with  proper  illustration,  contributes  a 
valuable  suggestion  which  will  be  observed 
in  future  units  of  The  Theatre’s  institu- 
tional ad  series.  The  letter  will  be  a fea- 
ture of  this  department  next  week.  Sug- 
gestions of  this  character  are  invited  from 
all  who  find  the  series  useful. 


Franklin  Speaks 
Of  Hospitality 

(All  editorial  by  Harold  B.  Franklin  in 
the  Paramount  Theatres  house  organ  for 
April  igth.) 

A first  class  theatre  should  breathe  an  at- 
mosphere of  inconspicuous  refinement.  It 
should  offer  a service  that  is  distinctive,  yet 
not  obstrusive. 

A truly  successful  manager  is  the  one 
whose  theatre  is  considered  the  dominant 
theatre  in  a community.  His  theatre  is  ac- 
corded first  place  because  of  the  spirit  that 
dominates  the  employees,  because  his  adver- 
{Concluded  on  next  page) 


ADMIT  ONE  LADY 

MILFORD  THEATRE 

MILWAUKEE  AND  CRAWFORD  AVES. 

YOU  ARE  CORDIALLY  INVITED  TO  ATTEND  ONE  OF  OUR 

Saturday  Matinees 

AND  BECOME  ACQUAINTED  WITH  THE  DELIGHTFUL  AND 
WHOLESOME  ENTERTAINMENT  PRESENTED  TO  THE 

School  Children 

OF  THIS  LOCALITY  ON  THEIR  PRINCIPAL  RECREATION  DAY 

OUR  CHILDREN’S  MATINEES 

IN  ADDITION  TO  THE  FEATURE  PICTURE,  COMEDIES,  SERIAL, 
EDUCATIONAL  AND  SPECIAL  PICTURES  WE  HAVE 

‘‘MELODY  DAN” 

THE  POPULAR  AND  WELL  KNOW  N SONG  LEADER  TO  CONDUCT 
THE  COMMUNITY  SINGING  AND  JUVENILE  SONG  CONTEST. 

THIS  TICKET  WILL  ADMIT  YOU 

COME  BEFORE  4 P.  M.  DOORS  OPEN  1:30  P.  M. 


CHARLES  H.  RYAN  does  not  mention  in  his  letter  the  above  method  employed 
to  draw  adults  to  Saturday  matinee  performances,  but  the  exhibit  speaks  for 
itself. 


absences  from  the  city  on  vacations  or  business,  have  viewed  the  majority  of  the 
programs. 

How  many  of  them  have  you  seen? 

Do  you  know  that  “The  Eagle’s  Mate”  was  one  of  Mary  Bickford’s  first  pictures, 
showing  at  the  Mark  Strand  Theatre  in  July,  1914? 

Do  you  remember  John  Bunny? 

Remember  Lolita  Robertson  in  “The  Man  on  the  Box”? 

Kathlyn  Williams  and  Bessie  Eyton  were  old  favorites  . . . but  do  you  remem- 
ber them  in  “The  Spoilers”? 

Here  is  the  list,  year  by  year  and  month  by  month,  from  the  opening  of  the 
theatre  to  date; 

1914 

APRIL — The  Spoilers. 

MAY — Brewster’s  Millions,  The  Sea  Wolf,  The  House  of  Temperley,  Home,  Sweet  Home,  and 
Master  Mind. 

JUNE — Hearts  of  Oak,  Wrath  of  the  Gods,  The  Only  Son,  and  The  Greyhound. 

JULY — Germania,  Eagle’s  Mate,  The  Grey  Lady,  and  Man  on  the  Box. 

AUGUST — Scales  of  Justice,  Avenging  Conscience,  Call  of  the  North,  Valley  of  the  Moon,  and 
St.  Elmo. 

SEPTEMBER — Lost  Paradise,  The  Virginian,  Odyssey  of  the  North,  and  Such  a Little  Queen. 

OCTOBER — Patchwork  Girl,  Martie,  Where  the  Trail  Divides,  County  Chairman,  and  Behind 
the  Scenes. 

NOVEMBER — Man  From  Mexico  (two  weeks),  Aristocracy,  and  Straight  Road. 

DECEMBER — Rose  of  the  Rancho,  Ghost  Breaker,  Mrs.  Black  Is  Back,  and  Sign  of  the  Cross. 

1915 

JANUARY — Cinderella,  Girl  of  the  Golden  West,  Dancing  Girl,  Morals  of  Marcus,  and  The 
Goose  Girl. 

FEBRUARY — Mistress  Nell,  Her  Triumph,  Warrens  of  X’irginia,  and  David  Harum. 

MARCH — Gentleman  of  Leisure,  Caprices  of  Kitty,  Governor’s  Lady,  and  Are  You  a Mason? 

APRIL — When  We  Were  Twenty-One,  Niobe,  Snobs,  and  Captain  Coventry. 

MAY — May  Blossom,  The  Woman,  Fauchon  the  Crickett,  Betty  in  Search  of  a Thrill,  and  Stolen 
Goods. 

JUNE — Sister  of  Jose,  Dawn  of  a Tomorrow,  The  Arab,  and  The  Dictator. 

JULY — Chimmie  Fadden.  Rugmaker’s  Daughter,  Kingling,  Fighting  Hope,  and  Seven  Sisters’. 

AUGUST — Rags,  Secret  Orchard,  Kitty’s  Marriage,  and  Poor  Schmalty. 

SEPTEMBER — Heart  of  Jennifer,  Esmeralda.  Case  of  Becky,  and  The  Explorer. 

OCTOBER — The  Voice  in  the  Fog,  Zaza,  White  Pearl,  Chorus  Lady,  and  Yankee  Girl. 

NOVEMBER — Carmen,  Madame  Butterfly,  Bella  Donna,  and  Chimmie  Fadden  Out  West. 

DECEMBER — Prince  and  the  Pauper,  Jane,  The  Cheat,  and  The  Immigrant. 

1916 

JANUARY — Lydia  Gilmore,  The  Foundling,  Mice  and  Men,  Lady  Incog,  and  Call  of  the  Cum- 
berland. 

FEBRt^ARY — Puddin’  Head  Wilson,  Madame  La  Presidente,  Trail  of  the  Lonesome  Pine,  and  The 
Blacklist. 

MARCH — Diplomacy,  To  Have  and  To  Hold,  In  Self  Defence,  and  The  Lost  Bridegroom. 

APRIL — Audrey,  Heart  of  Paula,  The  Eternal  Grind,  Molly  Make  Believe,  and  Heart  of  Norah 
Flynn. 

MAY — David  Garrick,  Maria  Rosa,  The  Feud  Girl,  and  Sweet  Kitty  Bellairs. 


JACKIE  COOGAN 


‘^Long  Live  lite  King** 

Conunuiaty  Hall,  April  19-XO 

Also— HAROLD  LLOYD  Comedy. — Double  Program — Two  Star? 

Unexcelled  Entertainment — 15c  and  40c 

I.  R.  GAVIN,  Hammond  theatre,  Hammond,  Wis.,  contributes  this  illustration 
of  a report  which  will  appear  in  the  “What  the  Picture  Did  for  Me”  department 
next  week. 
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FRANK  L.  BROWNE,  Liberty  and  Cabrillo  theatres,  Long  Beach  and  San  Pedro,  Cal^  used  these  and  other  windows  to 
exploit  the  Long  Beach  showing  of  “Painted  People,”  First  National,  with  the  assistance  of  Frank  L.  Stannard,  local 
manager. 


JUNE — The  Thousand  Dollar  Husband,  Tess  of  the  Storm  Country,  Silks  and  Satins',  and  The 
Clown. 

JULY — The  World’s  Greatest  Snare,  The  Dupe,  The  Selfish  Woman,  The  Dream  Girl,  and  An 
International  Marriage. 

AUGUST — Hulda  of  Holland,  The  Woman  in  the  Case,  Stronger  Love,  and  Hypocrites. 

SEPTEMBER — Victory  of  Conscience,  The  Parson  of  Panimint,  Reward  of  Patience,  The  Daugh- 
ter of  McGregor,  and  Quest  of  Life. 

OCTOBER — The  Lash,  The  Intrigue,  Witchcraft,  and  Rainbow  Princess. 

NOVEMBER — Soul  of  Kuoa  San,  Less  Than  Dust,  The  Plow  Girl,  and  Miss'  George  Washington. 

DECEMBER — Nanette  of  the  Wilds,  The  Road  to  Love,  Oliver  Twist,  The  Traveling  Salesman, 
and  Snow  White. 

1917 

JANUARY — Slave  Market,  Pride  of  the  Clan,  Great  Expectations,  and  Lost  and  Won. 

FEBRUARY — His  Sweetheart,  Each  of  His  Kind,  American  Consul,  and  Winning  of  Sally  Temple. 

MARCH — Fortunes  of  Life,  Poor  Little  Rich  Girl,  Sapho,  The  Dummy,  and  Broadway  Jones. 

APRIL — The  Bond  Between,  Cost  of  Hatred,  Sleeping  Fires,  and  Valentine  Girl. 

MAY — Girl  Back  Home,  Primrose  Ring.  A Romance  of  the  Redwoods,  and  Her  Better  Self. 

JUNE — Linceln  Cycle,  Freckles,  Her  Strange  Wedding,  Big  Timber,  and  The  Public  Be  Damned. 

JULY — The  Little  American,  Love  That  Lives,  Forbidden  Paths',  and  The  Long  Trail. 

AUGUST— Today,  Crystal  Gage,  The  Amazons,  and  Mysterious  Miss  Terry. 

SEPTEMBER — Ten  of  Diamonds,  Rebecca  of  Sunnybrook  Farm,  Polly  of  the  Circus,  Double 
Crossed,  and  Baby  Mine. 

OCTOBER — Fighting  Odds,  Bab’s  Diary,  Arms  and  the  Girl,  and  Spreading  Dawn. 

NOVEMBER — Bab’s  Burglar,  Sunshine  Alley,  A Little  Princess,  and  Hungry  Hearts. 

DECEMBER — Nearly  Married,  Tom  Sawyer,  Land  of  Promise,  Cinderella  Man,  and  Seven  Swans'. 

1918 

JANUARY — Thais,  Mrs.  Dane’s  Defense,  Fields  of  Honor,  and  Stella  Maris. 

FEBRUARY — Dodging  a Million,  Madame  Jealousy,  Our  Little  Wife,  and  Raffles. 

MARCH — Beloved  Traitor,  Carmen  of  the  Klondyke,  Amarilla  of  Clothesline  Alley,  Floor  Below, 
and  La  Tosca. 

APRIL — Splendid  Sinner,  Rich  Man— Poor  Man,  Face  in  the  Dark,  and  Danger  Game. 

MAY — My  Four  Years  in  Germany,  M’liss,  Joan  of  Plattsburg,  and  Resurrection. 

JUNE — Fair  Pretender,  Prunella,  All  Woman,  Venus  Model,  and  Final  Reckoning. 

JULY — How  Could  You,  Jean;  Service  Star,  Sandy,  and  Back  to  the  Woods. 

AUGUST— Border  Legion,  Friend  Husband,  The  Great  Love,  Our  Mrs.  McChesney,  and  On  the 
Quiet. 

SEPTEMBER — Turn  of  the  Wheel,  The  Source,  Johanna  Enlists,  and  Come  On  In. 

OCTOBER- — The  Goat,  Kingdom  of  Youth,  Romance  of  Tarzan,  and  Shoulder  Arms. 

NOVEMBER — Edith  Cavelle,  Lafayette,  We  Came;  Little  Women,  Make  Believe  Wife,  and  The 
Hell  Cat. 

DECEMBER — Perfect  Lady,  Too  Many  Millions,  Miranda  Smiles,  and  Greater  Thing  in  Life. 

1919 

JANUARY — Virtuous  Wives,  Under  the  Top,  Day  Dreams,  and  The  Fighting  Roosevelts. 

FEBRUARY — Romance  of  Happy  Valley,  Here  Comes  the  Bride,  Shadows,  and  Mrs.  Wiggs  of 
the  Cabbage  Patch. 

MARCH — The  Better  ’Ole,  Sis  Hopkins,  Midnight  Romance,  Johnny,  Get  Your  Gun,  and  Girl 
Who  Stayed  at  Home. 

APRIL — Good  Gracious,  Annabelle,  Test  of  Honor,  Roaring  Road,  and  Captain  Kidd.  Jr. 

MAY — Stronger  Vow,  Mary  Regan,  Daddy  Longlegs',  The  Woman  Next  Door,  and  Leave  It  to 
Susan. 

JUNE — True  Heart  Susan,  Up  Stairs  and  Down,  Sunnyside,  and  Other  Men’s  Wives. 

July — Sahara,  Human  Desires,  Bill  Apperson’s  Boy,  and  Through  the  Wrong  Door. 

AUGUST — The  Love  Burglar,  The  Westerners,  Choosing  a Wife,  Upstairs,  and  Hurglar  by  Proxy. 

SEPTEMBER — The  Hoodlum,  The  World  and  Its  Woman,  Temperamental  Wife,  and  Her  King- 
dom of  Dreams. 

OCTOBER— Lord  and  Lady  Algy,  Strictly  Confidential,  Almost  a Husband,  and  Broken  Blossoms. 

NOVEMBER — Flame  of  the  Desert,  The  Bonds  of  Love,  The  Thunderbolt,  Virtuous  Vamp,  and 
Mind  the  Paint  Girl. 

DECEMBER — Heart  of  the  Hills,  Jubilo,  Toby’s  Bow,  and  In  Old  Kentucky. 

1920 

JANUARY — The  Greatest  Question,  A Daughter  of  Two  Worlds,  Desert  Gold,  and  The  Beauty 
Market  (two  weeks). 

FEBRUARY — Water,  Water  Everywhere,  Blooming  Angel,  The  Little  Shepherd  of  Kingdom 
Come,  and  River’s  End. 

MARCH — Partners  of  the  Night,  In  Search  of  a Sinner,  Dangerous  Days,  and  The  Idol  Dancer. 

APRIL — The  Fighting  Shepherdess,  The  Woman  and  the  Puppet,  The  Woman  Gives,  and  Don’t 
Ever  Marry. 

MAY — The  Love  Expert,  Riders'  of  the  Dawn,  The  Yellow  Typhoon,  Romance,  and  Je’  Call  Me 

Jim. 

JUNE — Man  Who  Lost  Himself,  The  Wonder  Man,  The  Mollycoddle,  and  The  Great  Accident. 

JULY— Suds.  Yes  or  No,  The  Inferior  Sex,  Go  and  Get  It,  and  The  Perfect  Woman. 

AUGUST — The  Jack  Knife  Man,  What  Women  Love,  The  Notorious  Miss  Lisle,  and  The  Love 
Flower. 

SEPTEMBER — 45  Minutes  From  Broadway,  The  Branded  Woman,  Master  Mind,  and  Good 
References. 

OCTOBER — Nomads  of  the  North,  Curtain,  Peaceful  Valley,  Harriet  and  the  Piper,  and  The 
Devil’s  Garden. 

NOVEMBER — Twin  Beds,  The  Riddle  Woman,  Kismet,  and  Dinty. 


tising  invites  confidence,  and  because  the 
service  that  is  offered  to  patrons  stands  su- 
preme, in  his  commtuiity. 

A theatre  that  carries  with  it  an  atmos- 
phere of  gloom  cannot  be  snccessful.  The- 
atre-goers are  looking  for  diversion  and 
happiness.  Therefore  it  is  not  surprising 
that  they  will  give  the  Gloom  Theatre  ab- 
sent treatment.  What  we  need  most  in  any 
theatre  is  good  cheer — a smile-atmosphere 
will  gladden  a patron  for  an  entire  per- 
formance. 

Above  all,  no  theatre  can  be  successful 
with  ^ a “Public-be-damned”  policy.  It 
doesn’t  belong  any  more,  anywhere.  The 
day  is  past  when  uncouth  ushers  can  chew 
the  rag,  and  gum.  Ushers  must  be  at  their 
post,  they  must  be  neat,  properly  uniformed, 
shc^s  shined,  with  a smile  of  confidence  on 
their  faces.  No  manager  should  overlook 
the  fact  that  the  attaches  of  his  theatre  play 
an  extremely  important  part  in  making  it 
successful,  or  otherwise.  It  is  the  ushers, 
doorman  or  cashier  who  can  make  a friend 
of  any  patron.  More  good-will  can  be 
created  by  the  attaches  than  by  any  other 
point  of  contact  with  your  theatre.  These 
employees  are  truly  your  representatives, 
and  to  most  of  your  patrons,  they  are  the 
only  representatives  with  whom  they  come 
in  contact. 

No  employee  has  any  right  to  invite  a dis- 
pute with  a patron,  regardless  of  the  cause, 
Marshall  Field  adopted  the  maxim  long  ago 
that  “The  customer  is  always  right.”  Your 
employees  must  realize  that  the  theatre  is 
operated  for  the  patron,  and  not  for  the 
ernployee,  and  that  it  is  his  or  her  special 
privilege  to  act  towards  every  patron  as 
host  or  hostess. 

There  should  be  a hospitality  apparent  the 
moment  a patron  enters  the  door  of  your 
theatre — not  insincere,  counterfeit  courtesy. 
A good  manager  cultivates  among  his  staff 
a genuine  spirit  of  hospitality  and  encour- 
ages a sunny  disposition  by  setting  a good 
example  himself. 

A service  such  as  this  will  sell  your  the- 
atre to  the  public  more  than  anything  else. 

Spring  Comes 
Once  a Year 

Spring  comes  just  once  a year.  Just  one 
chance  in  each  twelve  months  to  get  the  ef- 
fect of  a new  theatre,  with  the  easy  money 
that  means,  by  freshening  up  the  house, 
painting  this  and  that,  cleaning  house. 

Summer  follows,  and  this  advantage  is 
needed.  A little  soap  and  water  is  a mighty 
good  investment. 
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Short  Subject 
Theatre  Gains 
Press  Support 

The  short  subject  theatre  proposi- 
tion agitated  over  a long  period 
by  this  department  and  recently 
brought  into  prominence  by  E,  W. 
Hammons’  published  statement  that 
the  American  public  would  support 
such  a playhouse  has  won  a large 
segment  of  the  daily  press  to  its 
support.  Meantime,  an  actual  test 
of  the  plan  is  being  made  in  Sedalia, 
Mo. 

The  Liberty  theatre  at  Sedalia  has 
set  aside  Saturday  and  Sunday  for 
programs  made  up  exclusively  of 
short  subjects.  While  the  opening 
program  was  arranged  with  comedy 
featured,  such  attractions  as  “The 
Ant”  and  “While  the  Pot  Boils,” 
Educational  “Secrets  of  Life”  and 
“Bruce  Wilderness  Tales”  subjects, 
are  included.  “Bamum,  Jr.,”  an 
Educational- Juvenile  comedy,  is  an- 
other unit  of  the  program.  The  the- 
atre is  making  a special  drive  to  in- 
terest both  adults  and  children  in  the 
proposition  and  all  circumstances 
are  being  adjusted  to  assure  a fair 
test  of  the  plan. 

Newspapers  elsewhere  are  discus- 
sing the  idea  editorially  in  their  mo- 
tion picture  departments.  “Q.  E. 
D.,”  motion  picture  editor  of  “The 
Baltimore  Evening  Sun,”  carried  the 
following : 

“It  seems  to  us  that  a theatre  like 
this  would  prove  a gold-mine,  not 
only  in  Baltimore  but  anywhere. 
The  people  who  like  Short  Subjects 
would  prove  faithful  patrons  to  such 
a theatre.  The  best  comedies  and 
news  weeklies  would  always  be 
found  there.  There  would  be  music, 
of  course.  The  orchestra  should 
play  all  the  time  and  not  turn  over 
the  comedy  to  the  organ,  as  is  done 
almost  everywhere  these  days.  With 
the  short  subjects  all  corralled  at 
this  house,  the  other  theatres  could 
show  their  feature  pictures  and 
nothing  else.  We  would  certainly 
like  to  see  someone  build  just  such 
a theatre  in  Baltimore.  What  do 
you  think  of  it?” 

“The  Newark  News,”  Newark, 


N.  J.,  printed  the  following  under 
the  caption,  “Why  Not  in  Newark?” 

“A  sort  of  vaudeville  of  the  screen, 
that  type  of  Short  Subject  program 
might  well  be  worth  a trial  in  the 
small  and  centrally  located  theatre,” 
continues  the  article.  “Not  since  the 
days  when  the  two-reelers  marked 
the  limit  of  celluloid  enterprises  has 
a local  playhouse  been  devoted  ex- 
clusively to  the  exhibition  of  Short 
Subjects.  And  yet  such  a program 
has  its  advantages  over  the  program 
dominated  by  the  ‘special.’ 

“In  the  first  place  the  smaller 
films  now  on  the  market  in  an  as- 
sortment of  the  same  length  as  the 
featured  photo-play,  are  available  at 
a much  cheaper  rental  figure  — so 
much  as  to  permit  a box-office  rate 
of  from  fifteen  to  thirty  cents  in  the 
class  of  playhouse  now  showing  the 
usual  bill.  Such  a program  would 
please  and  attract  many  who  find  in 
the  news  reel  and  its  companions 
their  keenest  enjoyment  in  filmed 
entertainment.  The  necessity  of  ar- 
riving at  a theatre  at  the  beginning 
of  a featured  picture  or  sitting 
through  it  twice  would  be  elimi- 
nated. Greater  yariety  would,  of 
course,  prevail,  and  the  Short  Sub- 


FOX  NEWS  NO.  58:  Easter  Symposium — 
Cardinal  Hayes  Takes  Church  of  Santa  Maria — ■ 
Cambridge  Crew  Beats  Oxford — Federal  Agents 
Junk  Joliet  Brewery — Savages  Welcome  Gobs  to 
Africa — Dynamite  Snow  in  Mountains — Coast 
Artillery  in  Gun  Drill — Cyclist  Thrills  Paris 
Crowd. 

FOX  NEWS  No.  59:  Easter  Parades  Photo- 
graphed— Boy  Mayor  of  New  York  for  Day — 
Chauncey  Depew  90 — Mary  Garden  Files  Citizen- 
ship Papers — Roumanian  Royalty  Visits  Paris — 
Cape  Cod  Fishermen  in  Record  Haul — Washing- 
ton School  Children  Form  Union  Jack — Launch 
New  Scout  Cruiser — Southern  Girls  Catch  Lob- 
sters at  Miami — Cat  Has  Record  Family — Fire 
Sweeps  East  River  Water  Front — Boston  Tech 
Students  in  Book  Rush. 

FOX  NEWS  No.  60:  Bobbed  Hair  Bandit 
Caught — Test  Hindu  Magic  With  Slow  Motion 
Camera — Pugilist  Helps  Chicago  Women  Reduce 
— Sea-Going  Firefighters  Mass  to  Fight  Flames — 
Fencing  Becoming  College  Sport — Guthrie,  Okla., 
Girls  Win  High  School  Basketball  Title — Amer- 
ica’s Largest  Elk  Herd  Photographed — Infantry- 
men in  Drill — -Wreck  Hollywood  Oil  Derricks  to 
Build  Homes. 

INTERNATIONAL  NEWS  No.  35:  Easter 
Parades  Photographed — Chauncey  Depew  Ob- 
serves Birthday — Musicians  Protest  Against  Radio 
Use  of  Copyrighted  Music — New  Navy  Chief 
Makes  First  Inspection  Tour — French  Honor 


ject,  SO  fruitful  in  its  possibilities, 
probably  would  be  encouraged  and 
improved.” 

Whether  in  Sedalia,  Baltimore, 
Newark  or  elsewhere,  it  is  certain 
that  a short  subject  theatre  will  be 
successfully  operated  sooner  or  later. 
More  than  likely,  the  first  successful 
house  of  this  character  will  be  lo- 
cated where  theatre  competition  is 
keen  and  novelty  at  a premium, 
though  a part  time  basis  such  as  is 
in  force  at  Sedalia  may  be  found 
practicable  almost  anywhere. 

Ask  The 
Musicians 

Ask  the  musicians  what  part  of 
a given  program  went  over  best 
and  you  get  an  accurate  answer. 
The  musicians  know.  They  have  to 
know  the  audience’s  mood  all  the 
way  through  the  show,  in  order  to 
play  up  to  it,  and  the  experienced 
musician  develops  a special  sense 
that  lets  him  know  exactly  how  the 
audience  feels  at  every  moment  of 
the  performance. 

Experienced  musicians  can  tell  ex- 
hibitors, and  others,  a whole  lot  they 
don’t  know  about  what  the  public 
likes. 


Queen  of  Roumania — Highest  Cable  Railroad  In- 
vades Mt.  Blanc  Snows — Territorial  Specials. 

INTERNATIONAL  NEWS  No.  36:  Frisco 
Fireboats  in  Drill  Under  Million  Candle  Light — 
Babe  Ruth  Again  Knocking  Thera  Over  the 
Fence  — Cavalry  Rehearses  Daredevil  Jumps  — 
“Through  Arctic  Skies  With  Round-The-World 
Fliers” — Cow  Bears  Three  Calves — Stromboli  in 
Eruption — Territorial  Specials. 

KINOGRAMS  No.  2349:  Fire  Sweeps  New 
York  Water  Front — Hoover  Sounds  Call  for  Child 
Health — Head  of  British  Women  Police  Here — 
New  York  Student  Firemen  Drill — Nine  Die  in 
Chicago  Fire — Children  Roll  Eggs  on  White 
House  Lawn — Coolidge  Arrives  in  New  York — 
California  Co-Eds  in  May  Masque — Jackie  Coogan 
Befriends  Near  East  Children  — French  Stop 
Slaverunning  in  Africa — Territorial  Specials. 

PATHE  NEWS  No.  33:  Congress  Excludes 
Japanese — Alcohol  Casks  Keep  Schooner  Afloat — 
Compete  in  Spaghetti  Contest — Fit  Specs  to  Mule 
— Spanish  Conscripts  Take  Oath — Coolidge  Opens 
Baseball  Season — Babe  Ruth  Scores  First  Run — 
With  the  Round-The-World  Fliers  — Cambridge 
Crew  Beats  Oxford — Territorial  Specials. 

PATHE  NEWS  No.  34:  Kiddies  Roll  Eggs  on 
White  House  Grounds — German  Youth  Honors 
Bismarck — American  Crown  Orchids  Best — Water 
Front  Fire  Costs  $250,000 — King  Tut  Tomb  Dis- 
coverer Home  — Chauncey  Depew  90  — Boston 
Tech  Students  in  Book  Rush — New  Navy  Head 
on  First  Inspection  Tour — Territorial  Specials. 
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ONE  of  the  big  pictures  of  the  season  is  “The  Sea 
Hawk’’  (First  National)  a colorful  tale  of  ad- 
venture, adapted  from  Sabatini’s  fascinating 
novel.  It  was  directed  by  Frank  Floyd  and  is  splendidly 
acted  by  such  well  known  players  as  Milton  Sills,  Enid 
Bennett,  Wallace  Beery  and  others.  (Review  on 
page  36.) 

“THE  CONFIDENCE  MAN”  (Paramount)  is  a 
better  picture  than  “Pied  Piper  Malone,”  and  should  do 
a lot  toward  bringing  back  Thomas  Meighan’s  admirers 
estranged  by  that  production.  It’s  a story  similar  to 
the  old  time  Wallingford  yarns  and  different  enough 
to  satisfy.  Virginia  Valli  works  opposite  the  star  and 
the  McVickers  audience  that  saw  the  picture  when  we 
did  like  them  both,  and  the  picture. 

“THE  MARRIAGE  CHEAT”  (First  National)  a 
Thomas  H.  Ince  production  directed  by  John  Griffith 
Wray  and  very  pleasantly  acted  by  Beatrice  Joy,  Percy 
Marmont  and  Adolphe  ^lenjou.  It  is  an  interesting 
story  of  a missionary,  a society  lady  and  a native  girl, 
the  latter  both  in  love  with  the  misrsionary.  Some  ex- 
cellent storm  stuff  and  good  story  interest  throughout. 

“FLASHES  OF  ACTION”  (U.  S.  Government) 
are  scenes  taken  back  of  the  lines  in  the  late  World 
War  during  some  of  the  hottest  fighting.  It  gives  a 
vivid  picture  of  how  our  boys  accjuitted  themselves 
while  facing  the  enemy’s  fire. 


production  with  a special  cast  headed  by  Creighton 
Hale,  George  Cooper  and  Ethel  Shannon.  It  concerns 
a horse  race  and  is  similar  to  many  other  stories  of  this 
type.  Pleasantly  amusing. 

“THE  VAGABOND  TRAIL”  (Fox),  adapted 
from  George  Owen  Baxter’s  romantic  tale,  “Donnegan,” 
gives  Charles  Jones  a different  Western  role.  There  is 
brisk  action  and  many  tense  moments  in  this  five  reeler. 
Marion  Nixon  appears  in  support. 

“THE  SILENT  STRANGER”  (F.  B.  O.),  directed 
by  Albert  Rogell,  presents  Fred  Thomson  and  his  re- 
markable horse  in  a Western  thriller  of  the  usual  type. 
It  concerns  mail  robberies,  a pretty  girl  and  the  usual 
trimmings.  Thomson  is  convincing  as  the  ’’dummy” 
who  turns  out  to  be  a government  detective. 

“THE  REJECTED  WOMAN”  (Metro-Goldwyn) 
presents  various  brands  of  hokum  and  the  evident  de- 
sire of  Director  Albert  Parker  to  pack  in  such  a variety 
of  stunts  has  not  helped  a fairly  good  story.  The  cast 
is  a good  one,  numbering  such  well  known  names  as 
Alma  Rubens,  Conrad  Nagel,  Wyndham  Standing  and 
others. 

“THE  BELOVED  VAGABOND”  (F.  B.  O.)  in 
an  English  production  of  William  J.  Locke’s  story. 
Carlyle  Blackwell  heads  the  cast.  The  picture  was 
made  in  England  and  is  rather  draggy  and  poorly  acted. 


“THE  LONE  WOLF”  (Associated  Exhibitors) 
presents  Jack  Holt  and  Dorothy  Dalton  in  a Louis 
Joseph  Vance  story,  directed  by  S.  E.  V.  Taylor.  It  is 
a typical  drama  of  intrigue  and  plotting  over  an  Amer- 
ican invention  and  holds  the  interest  well. 

“RIDERS  LiP”  (Universal)  an  Irving  Cummings 


“TRILIMPH”  (Paramount)  is  Cecil  B.  DeMille’s 
latest  contribution  to  the  screen.  It  is  a simple  story 
of  plain  working  people,  and  furnishes  good  entertain- 
ment. There  is  an  excellent  cast  including  Leatrice 
Joy,  Rod  LaRocque,  Victor  Varconi  and  others.  It  is 
well  mounted  and  beautifully  photographed. 

J.  R.  M. 


Two  scenes  from  “Secrets,”  the  First  National  attraction  starrin  g Norma  Talmadge,  adapted  from  a successful  stage  play  and 

directed  by  Frank  Borzage 
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Appealing  Romance 
Of  South  Sea  Isles 

“THE  MARRIAGE  CHEAT,” 

a First  National  attraction,  writ- 
ten by  Frank  R.  Adams,  and 
featuring  Percy  Marmont,  Lea- 
trice  Joy  and  Adolphe  Menjou. 
Photographed  by  Henry  Sharp. 
Directed  by  John  Griffith 
Wray.  Seven  reels. 

With  an  excellent  cast,  a well  knit 
story,  smooth  and  fairly  logical  continuity 
and  correct  settings  which  give  it  the 
atmosphere  required  of  a South  Sea  island 
tale,  this  First  National  picture  will  be 
found  good  screen  fare  by  most  picture- 
goers. 

The  director  has  caught  the  social  at- 
mosphere of  life  on  an  isolated,  half-sav- 
age island  and  the  story  works  up  to  a 
most  realistic  and  satisfying  climax. 

Percy  Marmont,  as  the  missionary,  who 
longs  for  companionship  and  help  from 
his  own  kind,  gives  a remarkable  char- 
acterization. Leatrice  Joy,  as  the  disil- 
lusioned wife,  married  to  a worthless, 
drunken  beast,  was  excelently  cast  also. 
Adolphe  Menjou  gave  a fine  characteriz- 
ation as  the  dissolute  husband  and  Laska 
Winter  scored  as  the  little  Island  girl  in 
love  with  the  missionary  worker. 

The  storm  scenes  were  well  handled 
and  the  scenes  aboard  the  yacht  furnished 
pleasant  contrast  to  the  island  sets  and 
exteriors.  The  whole  was  beautifully 
photographed  and  every  scene  had  story 
significance.  It  ends  with  a splendid 
punch. 

The  story  is  an  unusual  one  in  many 
respects.  The  chief  figure  is  Octavia  Can- 
field,  who  has  been  mistreated  for  many 
years  by  her  pleasure-seeking  husband, 
a millionaire.  Finally,  driven  to  despera- 
tion, she  leaps  from  his  yacht  while  in 
South  Sea  waters  and  is  found  on  the 
beach  of  an  island  by  a young  mission- 
ary. 

Her  baby  is  born  before  its  father  dis- 
covers them.  In  the  meantime  Octavia 
has  fallen  in  love  with  the  missionary, 
and  is  content  to  spend  the  rest  of  her 
life  on  the  island.  But  she  puts  duty  be- 
fore love  and  consents  to  return  to  civili- 
zation with  her  husband.  Then  fate,  in 
the  form  of  the  storm,  interferes  and 
brings  happiness  out  of  the  turmoil,  witli 
the  husband  making  the  great  sacrifice  to 
redeem  himself. 

The  Cast:  Percy  Marmont,  Leatrice 
Joy,  Adolphe  Menjou.  Laska  Winter, 
Henry  Barrows  and  J.  P.  Lackney. 

Mighty  Snappy 
Program  Picture 

“RIDERS  UP,”  a Universal 
picture,  directed  by  Irving 
Cummings.  Story  by  Gerald 
Beaumont.  Photographed  by 
Ben  Reynolds. 

Five  reels  in  length,  fast  moving,  amus- 


ing and  full  of  action  all  the  way — this 
about  sums  up  the  Universal  picture, 
“Riders  Up.’’ 

It  is  one  of  those  thoroughly  enjoyable 
program  attractions  that’s  just  long 
enough  and  pleasantly  amusing  enough 
to  make  itself  stand  out  as  something 
welcome  to  an  audience  seeking  relief 
from  the  more  serious  aspects  of  things 
in  general.  A fair  weather  picture  for  a 
fair  weather  audience. 

The  story  is  about  the  tracks  and  race 
horses,  with  a genuine  bit  of  melodrama 
serving  as  the  climax.  A couple  of 
buddies  who  are  peddling  tips  on  the 
races  and  waiting  for  an  opportunity  to 
clean  up  and  get  back  home  to  their 
folks  are  played  by  Creighton  Hale  and 
George  Cooper.  They’re  picking  ’em 
wrong  until  they  are  away  behind  on 
the  boardbill,  but  the  landlady  is  a rotund, 
kindly  Irish  person  and  her  daughter  a 
winsome  lass  who  keeps  the  old  lady  in 
a mood  to  hand  them  out  their  “ham 
and”  each  morning.  They  “make  their 
pile”  finally,  but  only  to  let  go  of  it  as 
the  picture  reveals.  The  ending  is  as 
rollicking  and  happy  as  the  yarn 
throughout. 

Practically  all  of  the  action  transpires 
about  the  tracks,  and  the  locale  is  in  keep- 
ing with  the  breezy  style  of  the  story, 
which  should  make  it  thoroughly  accept- 
able to  summer  audiences. 

The  Cast:  Creighton  Hale,  George 
Cooper,  Ethel  Shannon,  Kate  Price,  Rob- 
ert Brower. 


Two  scenes  from  a new  Universal  produc- 
tion, “Riders  Up,”  presented  with  an 
all-star  cast. 


All  Brands  of  Hokum 
Used  in  This  Picture 

“THE  REJECTED  WOMAN,” 

a Distinctive  Production  for 
Metro  - Goldwyn  distribution, 
directed  by  Albert  Parker 
from  an  original  story  by  John 
Lynch.  Photographed  by  Roy 
Hunt.  Eight  reels. 

If  Director  Albert  Parker  had  started 
out  with  the  intention  of  making  a thrill- 
ing, rapidly  moving  melodrama  by  mak- 
ing use  of  all  the  hokum  that  could  be 
conceived,  he  would  have  had  to  hunt 
far  to  find  any  that  is  not  used  in  “The 
Rejected  Woman,”  which  was  shown  to 
an  invited  audience  in  the  Hotel  Astor 
grand  ball  room.  New  York,  last  week. 

Airplanes,  radio,  skees,  snow  fields  of 
the  north,  exotic  cabaret  scenes,  ocean 
liners  and  the  stately  directors’  rooms  of 
rich  corporations  are  utilized  in  the  work- 
ing out  of  a story  that  can  only  be  con- 
sidered logical  by  a great  stretch  of  the 
imagination. 

The  production  aims  at  pretentiousness 
and  in  many  ways  hits  the  mark.  There 
are  many  dramatic  moments,  much  fine 
photography  and  a cast  of  good  names 
sufficient  to  help  put  the  picture  over, 
but  the  evident  desire  of  the  director  to 
pack  in  such  a quantity  of  sequences  has 
not  helped  in  the  matter  of  smooth  run- 
ning continuity. 

As  the  heroine,  Alma  Rubens  is  attrac- 
tive and  does  good  work  in  some  of  the 
emotional  scenes,  but  as  a rugged  girl  of 
the  North  Woods  there  are  many  who 
will  believe  the  popular  actress  sadly  mis- 
cast. In  one  scene  especially  her  earnest 
efforts  to  chop  down  a door  with  an  axe, 
while  intended  as  one  of  the  big  smashes 
of  the  picture,  almost  verges  on  comedy. 

Conrad  Nagel,  as  the  hero,  gives  his 
usual  finished  performance.  As  the  vil- 
lain, Wyndham  Standing  is  not  suffi- 
ciently convincing  to  add  much  to  the 
reputation  he  has  of  being  one  of  the 
screen’s  best  actors. 

The  story  opens  in  a little  town  in  the 
North  Woods  where  Diane  DuPrez  lives 
with  her  store-keeper  father.  There  John 
Leslie,  a rich  young  dilettante,  arrives  in 
his  airship.  In  a storm  Diane  and  Leslie 
seek  refuge  in  a cabin  and  stay  there  for 
the  night.  Leslie  is  called  home  by,  the 
death  of  his  father  and  later  Diane  is  sent 
to  New  York  by  her  father.  There  they 
meet  again,  but  separate  when  Leslie 
learns  that  James  Dunbar,  manager  of 
his  father’s  business  interests,  has  sup- 
plied her  with  money  for  a European 
trip.  Diane  returns  to  the  North  Woods 
home.  Leslie  and  Dunbar  both  follow, 
and  after  a number  of  adventures  ending 
in  a thrilling  hand-to-hand  fight,  Diane’s 
innocence  is  made  clear  and  the  jmung 
couple  are  reunited  for  the  customary 
happy  ending. 

The  Cast:  Alma  Rubens,  Conrad  Na- 
,gel,  Wyndham  Standing,  George  Mac- 
Quarrie,  Bela  Lugosi,  Antonio  D’Algy, 
Leonora  Hughes,  Mme.  La  Violette, 
Aubrey  Smith,  Fred  Burton. 
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Thomson  and  His  Horse 
In  Average  Western 

“THE  SILENT  STRANGER,” 

an  F.  B.  O.  production  starring 
Fred  Thomson.  Written  by 
Marion  Jackson.  Directed  by 
Albert  Rogell.  Photographed 
by  Ross  Fisher.  Five  reels. 

There  is  hothing  outstanding  in  this 
Harry  J.  Brown  production  made  for 
F.  B.  O.  distribution,  but  if  you  want  a 
picture  with  lots  of  action,  “The  Silent 
Stranger”  will  fill  the  bill.  The  star  and 
hero  of  the  picture  is  on  the  go  every 
minute  after  he  strikes  Valley  City  until 
the  final  fade-out.  Much  of  the  acrobatics 
indulged  in  seem  a trifle  overdrawn  and 
the  hero  escapes  most  too  easily  amid  the 
myriad  of  confused  villains,  but  enthusi- 
astic Western  picture  fans  will  doubtless 
enjoy  it.  The  white  horse.  Silver  King, 
does  some  good  work,  too.  It  is  nicely 
photographed  and  the  interest  is  well  sus- 
tained. Too  bad  a stronger  or  more  orig- 
inal story  was  not  provided. 

Dad  Warner,  postmaster  of  Valley 
City,  is  warned  by  government  officials 
that  he  will  be  dismissed  if  there  are  any 
more  mail  robberies  in  his  vicinity. 
Blackwell,  wealthy  leader  of  politics,  is 
in  love  with  Lillfan  Warner.  Jack  Tay- 
lor, supposed  deaf  and  dumb  ex-soldier, 
rides  into  town  and  meets  Lillian.  Black- 
well,  leader  of  the  mail  thieves,  attempts 
to  pull  off  another  robbery  and  Jack  gets 
mixed  up  in  it,  uncovering  the  real  cul- 
prits and  then  disclosing  he  is  a member 
of  the  secret  service. 

Hazel  Keener,  pretty  and  vivacious,  ap- 
pears opposite  Thomson.  Little  Richard 
Headrick  plays  Laddie  Warner,  and 
Frank  Hagney  was  excellent  as  the  vil- 
lain. The  characters  were  well  drawn  and 
the  story  moves  along  with  plenty  of  zip. 

The  Cast:  Fred  Thomson,  Hazel 
Keener,  George  Williams,  Master  Richard 
Headrick,  Frank  Hagney,  Horace  Car- 
penter, Bud  Osborne,  Bob  Reeves,  George 
Nichols,  Silver  King. 


Graphic  Pictures 
Of  World  War 

“FLASHES  OF  ACTION.  U. 

S.  Signal  Corps  photographs 
taken  back  of  the  lines.  Five 
reels.  Distributed  by  State 
Rights  exchanges. 

The  horrors  of  the  World  War,  the 
sacrifices  of  the  A.  E.  F.  and  the  ruthless 
waste  of  those  last  few  months  of  the 
conflict  in  France  is  most  vividly  brought 
home  to  you  in  “Flashes  of  Action.” 
These  pictures  were  made,  many  of  them, 
in  the  morning,  with  the  first  rays  of  the 
sun  but  a short  distance  away.  Our  sol- 
diers are  seen  throwing  hand  grenades 
across  narrow  stretches  of  land,  cutting 
their  way  through  barbed-wire  entangle- 
ments, and  rushing  the  enemy  early  and 
late.  Many  scenes  were  made  at  four 
o’clock  in  the  morning,  with  the  first 
rays  of  sunlight  creeping  up. 

Interesting  bits  are  the  bringing  down 
of  a German  airman,  circling  an  observa- 
tion balloon,  which  he  destroyed  before 
the  French  brought  him  down.  One 
scene  shows  seventy-five  men  huddled  in 
a shell-hole,  ready  for  the  command  to 
go  over  the  top,  and  later  many  of  these 
falling  as  they  advanced. 

It  is  all  very  interesting  but  not  very 
pleasant  to  look  at.  It  is  well  titled  and 
some  of  it  is  tinted.  Everyone  who  had 
friends  or  relatives  in  the  A.  E.  F.  should 
see  “Flashes  of  Action”  and  get  a vivid 
picture  of  what  our  boys  went  through. 


Adapted  Novel  Makes 
Interesting  Picture 

“THE  VAGABOND  TRAIL,” 
a Fox  production,  starring 
Charles  Jones.  Story  by  George 
Owen  Baxter.  Directed  by 
William  Wellman.  Five  reels. 
George  Owen  Baxter’s  romantic  tale 
of  a hobo’s  adventures,  “Donnegan,”  gives 
Charles  Jones  a different  sort  of  Western 
role.  There  are  many  unexpected  twists 
and  turns  to  the  plot  and  it  holds  your 
interest  from  the  first  foot  to  the  last. 
There  is  brisk  action  all  the  way  through 
and  many  tense  moments.  The  picture 
has  been  well  directed  and  photographed. 

Jones  is  “Donnegan”  and  it  is  a role 
that  fits  him  very  well  indeed.  Marion 
Nixon  appears  opposite  him  as  Lou  Ma- 
con, fearless  young  Western  girl,  who 
falls  in  love  with  the  stalwart,  courageous 
young  man.  Charles  Coleman  was  the 
villain,  and  L.  C.  Shumway  the  dishonest 
mine  partner.  A good  cast  surrounds 
the  principals  and  there  are  many  ex- 
ploitation angles  for  advertising  the 
picture. 

The  story  concerns  Donnegan,  who  is 
searching  for  his  long  lost  brother.  He 
meets  Lou  Macon  and  her  father,  en 
route  to  The  Corners,  to  settle  accounts 
with  Macon’s  mine,  partner,  who  is  en- 
gaged to  Lou.  Donnegan  accompanies 
them.  He  learns  that  Lord  Nick,  the 
partner,  has  been  squandering  money  on 
girls  of  the  dance  halls,  and  gambling. 
Donnegan  attempts  to  make  him  go 
straight.  He  shoots  Donnegan,  and  it 
is  then  disclosed  that  Lord  Nick  is  his 
own  brother.  Lou  turns  to  Donnegan 
and  nurses  him  back  to  health. 

The  Cast:  Charles  Jones,  Marion 
Nixon,  Charles  Coleman,  Frank  Nelson, 
Harry  Lonsdale,  George  Reed,  L.  C. 
Shumway,  Virginia  Warwick  and  George 
Romaine. 

There's  Thrills 
In  This  One 

“THE  LONE  WOLF,”  an  S.  E. 

V.  Taylor  production  for  Asso- 
ciated Exhibitors  starring  Jack 
Holt  and  Dorothy  Dalton. 
Photographed  by  Jack  Brown. 
From  Louis  Joseph  Vance’s 
story.  Directed  by  Mr.  Taylor. 
Seven  reels. 


Robt.  McKim  in  a scene  from  “When  a 
Grirl  Loves,”  an  Encore  picture  for  As- 
sociated Exhibitors  distribution. 


This  production  has  a lot  to  commend 
it,  as  evidenced  in  the  foregoing  para- 
graph. The  name  of  the  author  is  of  no 
little  significance  and  then  there  are  two 
other  names — Jack  Holt  and  Dorothy 
Dalton — both  of  whom  have  a meaning 
at  many  theatre  box  offices.  The  story, 
entirely  interesting  substantial  enough,  as 
presented  to  give  these  proven  screen 
artists  a chance  to  do  their  usual  effective 
work  in  roles  to  which  they  fit  exceed- 
ingly well. 

Essentially,  “The  Lone  Wolf”  is  a 
drama  of  thievery  and  intrigue.  Not  of 
the  soft  and  silken  variety — but  the  kind 
that  involves  a lot  of  thrills,  fighting,  hair- 
raising  airplane  chases  and  the  like.  The 
story  cannot  be  said  to  be  unusual  as  a 
screen  creation,  but  it  is  very  well  done 
and  the  end  leaves  one  with  an  entirely 
satisfactory  sense  of  the  entertainment  it 
has  given. 

Les*t  the  idea  obtain  that  Holt  and  Dal- 
ton are  the  only  names  in  the  cast  which 
can  be  advantageously  mentioned,  it  is  in 
order  to  state  that  the  exacting  roles  are 
enacted  in  admirable  fashion  by  Wilton 
Lackaye,  Tyrone  Power,  Charlotte 
Walker  and  others. 

The  plot  concerns  negatives  of  a valu- 
able invention  stolen  from  the  American 
government,  supposedly  by  one  known 
as  the  Lone  Wolf.  Action  quickly  shifts 
to  France,  where  things  happen  fast  and 
furiously  when  a rival  gang  of  crooks  be- 
comes involved  in  the  quest  for  the 
negatives.  The  outcome  proves  a pleasant, 
though  not  necessarily  unexpected  climax. 

The  Cast:  Dorothy  Dalton,  Jack  Holt, 
Wilton  Lackaye,  Tyrone  Power,  Char- 
lotte Walker,  Lucy  Fox,  Edouard  Durant, 
Robert  T.  Haines,  Gustav  Von  Seyffer- 
titz,  Alphonse  Ethier,  William  Tooker, 
Paul  McAllister. 

Blackwell  and  Company 
Pose  and  Strut 

“THE  BELOVED  VAGA- 
BOND,” an  F.  B.  O.  attraction, 
starring  Carlyle  Blackwell. 
Adapted  from  William  J. 
Locke’s  novel.  Photographed 
by  Walter  Blakely.  Directed  by 
Fred  Leroy  Granville.  Six  reels. 

Carlyle  Blackwell  and  the  English 
players  who  surround  him  in  this  screen 
version  of  William  J.  Locke’s  romantic 
novel,  pose  and  strut  about  for  six  reels 
but  do  little  else.  It  was  made  abroad 
and  aside  from  the  beauty  of  the  ex- 
teriors and  the  novelty  of  seeing  real 
English  streets,  instead  of  sets,  it  has  lit- 
tle to  recommend  it.  In  America  pro- 
ducers select  beautiful  women  to  play 
leads.  This  idea  does  not  prevail  in 
England  apparently,  for  in  Phyllis  Tit- 
muss,  who  plays  Joanna  in  “The  Beloved 
Vagabond,”  the  director  has  selected  an 
actress  who  not  only  lacks  beauty  but  does 
not  know  how  to  act  before  the  camera. 
The  balance  of  the  cast — all  English — 
were  very  amateurish,  and  it  is  a fea- 
ture suitable  for  the  small  houses  only. 

The  story  concerns  Caston  de  Nerac, 
who  takes  up  with  a little  gypsy  girl,  an 
outcast  boy  and  a dog,  and  wanders  over 
England  and  France,  after  signing  a paper 
to  save  his  fiancee’s  father  from  ruin. 
The  climax  comes  when  he  sees  his  for- 
mer sweetheart  in  a cafe  in  Paris.  Then 
he  turns  to  drink.  The  Comte,  whom  his 
sweetheart  has  married,  confesses  his  part 
in  the  plot,  but  Caston  realizes  it  is  the 
gypsy  girl  he  loves  after  all. 

The  Cast:  Carlyle  Blackwell,  Phyllis 
Titmuss,  Alfred  Woods,  Emily  Nichols, 
Owen  Roughwood,  Sydney  Fairbrother, 
Albert  Chase,  Ernest  Hilliard,  Tio,  Madge 
Stuart,  Hubert  Carter,  Mrs.  Hubert  Wil- 
lis, Irene  Tripod. 
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DeMilles  Latest  Is 
Entertaining  Melodrama 

“TRIUMPH,”  a Cecil  DeMille 
production  for  Paramount  from 
a story  by  May  Edginton,  sce- 
nario by  Jeanne  Macpherson, 
with  an  all-star  cast,  featuring 
Leatrice  Joy  and  Rod  La  Roc- 
que.  Photographed  by  Bert 
Glennon.  Length  8,292  feet. 

It  is  a far  cry  from  “The  Ten  Com- 
mandments” to  “Triumph”  l)ut  the  in- 
dustr,\'  must  have  program  pictures  as 
well  as  big  spectacle  features,  and  the 
latest  DeMille  effort  will  please  more 
people  than  its  simplicity  will  offend. 
“Triumph”  is  a simple  story  of  plain 
working  people,  based  largely  on  the  ups 
and  downs  of  factory  owners  and  em- 
ployees and  carries  with  it  the  moral 
that  hard  and  consistent  work  wins  more 
in  the  long  run  than  high  rolling  or  an- 
archistic ideas. 

While  a number  of  luxurious  interiors 
are  shown  the  chief  locale  of  the  story 
is  a tin  can  factory  which  is  owned  by  a 
rich  j’oung  dilletante  portrayed  by  Rod 
LaRocque.  The  forewoman  of  the  fac- 
tory, Ann  Land,  (Leatrice  Joy)  has  as- 
pirations of  becoming  a great  musical 
star,  which  she  does  after  allowing  the 
owner  of  the  factory.  King  Garnet,  and 
William  Silver  (Victos  Varconi)  to  fall 
in  love  with  her. 

In  order  to  awaken  the  young  waster 
to  the  realities  of  life.  Garnet’s  father 
has  left  a will  which  deprives  him  of 
everr  thing  for  two  years  and  gives  all 
to  Silver,  who  is  really  a son  by  a hid- 
den marriage.  Silver,  while  manager  of 
young  Garnet’s  factory,  and  jealous  of 
the  latter’s  wealth  and  attentions'  to  the 
girl,  develops  strong  socialistic  ideas,  the 
dissipation  of  which  comes  quickly  with 
the  acquisition  of  wealth  and  which  fur- 
nishes opportunity  for  some  interesting 
comedy. 

Garnet  becomes  a bum  but  braces  up 
and  secures  a job  as  a laborer  in  the  fac- 
tory formerly  his  own.  The  girl  be- 
comes a famous  singer  but  in  a fire  in 
Europe  loses  her  voice  and  returns  to  her 
job  as  forewoman.  Silver  returns  from 
Europe  to  learn  that  a sudden  shift  in 
fortunes  has  caused  him  to  lose  ever}"- 
thing,  and  Garnet  is  in  the  ascendancy 
as  president  of  the  canning  company. 
'I'he  story  closes  with  a happy  ending. 
Garnet  and  the  girl  reunited  and  Silver 
reinstated  as  manager  of  the  company. 

In  siiite  of  a number  of  things  that  are 


Scenes  from  fwo  new  pictures  made  for 
Pathe.  The  upper  one  is  from  “Holly- 
wood Kid,”  a Sennett  comedy,  and  the 
other  “Gateway  to  the  West,”  of  the 
“Chronicles  of  America”  series. 

so  illogical  as  to  violentb'  assault  the 
credibility  of  theatre-goers  who  like  to 
think  along  with  their  stories,  there  are 
a lot  of  good  entertainment  angles  to 
“Triumph,”  and  with  proper  use  of  the 
many  strong  drawing  names  in  its  mak- 
ing and  cast,  should  go  over  well. 

■The  Cast;  Leatrice  Joy,  Rod  La  Roc- 
que,  Victor  Varconi,  Charles  Ogle,  The- 
odore Kosloff,  Robert  Edeson,  Julia 
Faye,  George  Fawcett,  Spottiswoode  Ait- 
ken,  ZaSu  Pitts,  Raymond  Hatton,  Alma 
Bennett,  Jimmie  Adams. 


Langdon  Keeps 
Up  Good  Work 

“SHANGHIED  LOVERS,” 

Pathe,  a Mack  Sennett  comedy, 
featuring  Harry  Langdon.  Two 
reels. 

Harry  Langdon  whom  the  Keatons, 
Lloyds  and  Semons  will  do  well  to 


watch,  is  better  than  before  in  this  sea- 
going two  reeler.  He  gets  married  at 
the  opening,  is  promptly  shanghied  with 
his  bride,  and  the  honeymoon  aboard  a 
comedy  merchantman  is  one  disaster  af- 
ter another. 

The  thing  swarms  with  laughs,  not 
the  least  of  which  are  of  subtitle  origin, 
and  Langdon  glides  through  it  without 
muffing  a giggle.  Showmen  who  want 
a bunch  of  good  laughs,  for  their  patrons 
or  themselves,  ought  to  get  this  one. 

Meighan  Better  in 
Wallingford  Stuff 

“THE  CONFIDENCE  MAN,” 

a Paramount  production.  Writ- 
ten by  Laurie  York  Erskine  and 
Robert  H.  Davis.  Screen  play 
by  Paul  Sloane.  Directed  by 
Victor  Heerman.  Six  reels. 
Thomas  Meighan  does  much  better  in 
“The  Confidence  Man,”  a story  recalling 
the  popular  Wallingford  adventures,  than 
in  the  recent  “Pied  Piper  Malone.”  There 
is  more  story  and  it’s  better.  The  acting 
also  is  better,  and  the  new  picture  gave 
better  satisfaction  than  its  predecessor  at 
McVickers  theatre  Chicago,  when  viewed. 

The  story  is  about  big  town  grafters 
who  set  out  to  swindle  the  leading  miser 
of  a small  town  and  encounter  local  com- 
plications. Meighan  is  chief  grafter  on 
the  job,  assisted  by  Laurence  Wheat, 
both  working  under  orders  from  Charles 
Dow  Clark  in  the  home  office.  The  stunt 
is  to  sell  fake  oil  stock. 

To  gain  local  confidence  Meighan 
poses  as  a wealthy  visitor  and  effects  sev- 
eral rescues  by  liberal  application  of 
money.  Then,  when  the  big  cleanup  is 
in  sight,  he  conspires  with  his  assistant 
to  double-cross  the  headquarters  man, 
who  arrives  at  the  wrong  moment.  At 
this  juncture  a dying  woman  gives 
Meighan  a trust  which  brings  him  out 
of  the  crooked  ways  and  he  ends  by 
marrying  the  small  town  girl  immediately 
after  the  final  fadeout. 

It’s  a popular  story  well  done  and 
Meighan  has  the  role  that  fits  him  best. 
It  ought  to  be  a winner. 

The  Cast:  Thomas  Meighan,  Virginia 
Valli,  Laurence  Wheat,  Charles  Dow 
Clark,  Helen  Lindroth,  Margaret  Sed- 
don,  Dorothy  Walters. 


Dorothy  Mackaill  in  two  scenes  frcm  “What  Shall  I Do?”  a Frank  Wood  production  to  be  distributed  through  Hodkinson. 
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Two  of  Nation’s  Foremost 
Houses  Use  Public  Opinions 

Chicago  Theatre  Appeals  to  Patrons  Through  Ad 
In  Newspapers — McVickers  Urges  Comment — Blank 
For  Opinions  Is  Published  in  Weekly  Magazine 

“Public  Opinions”  is  being  put  to  a severe  and  conclusive  test  by  two 
of  the  country’s  foremost  theatre  organizations — the  McVickers  in  Chi- 
cago and  the  Balaban  & Katz  interests,  operating  the  Chicago,  Roosevelt, 
Riviera,  Tivoli  and  Central  Park,  all  in  Chicago. 

The  faith  of  the  Balaban  & Katz  organization  in  “Public  Opinions”  as 
a means  of  swelling  box  office  receipts  and  of  encouraging  a personal 
interest  on  the  part  of  patrons  in  its  theatres,  is  illustrated  in  the  three 
column,  page  high  advertisement  carried  in  all  Chicago  dailies.  This 
advertisement  is  reproduced  herewith. 

A blank  urging  comment  by  patrons  is  published  in  the  weekly  house  organ  pub- 
lished by  McVickers,  Paramount’s  first-run  house  in  Chicago. 

Both  of  these  theatre  organizations  receive  hundreds  of  letters  from  patrons, 
some  written  in  a critical  vein  while  others  are  commendatory.  These  comments, 
whether  critical  or  commendatory,  aid  in  maintaining  a high  standard  in  theatre  oper- 
ation. 

The  Balaban  & Katz  circuit  and  McVickers  are  successful  institutions.  It  is  their 
eagerness  to  adopt  such  advanced  phases  in  theatre  operation  as  this  that  makes  for 
that  success. 


ABOVE  and  at  right  are  illustra- 
tions of  the  “Public  Opinions”  cam- 
paigns being  conducted  by  two  of 
Chicago’s  first  run  houses.  Above 
is  a reproduction  of  the  three  col- 
umn, page  high  advertisement  car- 
ried in  Chicago  dailies  by  Balaban 
& Katz  circuit.  At  right  is  a repro- 
duction of  the  blank  published  in 
the  house  organ  of  McVickers,  a 
Paramount  house.  These  two  illus- 
trations are  exemplary  of  value 
placed  on  “Public  Opinions”  by 
two  of  the  country’s  most  prom- 
inent theatres. 


YOUR  OPINION  OF  “ICEBOUND" 

Dear  Sir  or  Madam 

Paramount  pictures  are  made  solely  to  entertain  you.  In  order  to  always  have  your  patron- 
age, we  want  to  continue  to  make  the  finest  pictures,  and  we  ask  your  help  in  this.  There- 
fore, will  you  be  kind  enough  to  answer  the  questions  listed  below 

1.  (a)  Did  you  like  the  story? 

(b)  What  type  of  story  do  you  prefer?  

2.  (a)  Was  there  anyone  in  the  cast  whom  you  liked  particularly? 

(b)  Was  there  anyone  whom  you  did  not  like?  

3.  (a)  What  do  you  think  of  the  clothes  worn  by  the  fadies? 

(b)  What  do  you  think  of  the  settings?  

4.  Was  there  anything  in  the  picture  you  did  not  like? 

5.  (a)  Who  is  your  favorite  male  star?  

(b)  Who  is  your  favorite  female  star?  ^ ' u ' ' j ' 

We  would  appreciate  any  remarks  or  suggestions  you  wish  to  make  in  regard  to  the  produc- 
tion. Please  be  perfectly  frank. 


Signed 

PLEASE  FILL  OUT  THIS  FORM— Give  it  toany  attache  or  mail  it  to  McVickers  Theatre 


What  Kind  of 
Motion  Pictures 
do  you  prefer? 


Hun^tKls  ^ our  patrons  have 

written  advising  us  what  kind  ef  pictuns 
they  pfeta.  Their  lettsn  eostsin  hivahuhla  te- 


We  welcome  them  all.  Because 

& ele^er  understanding  of  your  lik^  aod 
wQi  eaubUsh  elosa'  t^tiorts  hetwe^ 
prove  mutually  proEuble 

Balaban  & Katz  theatres  en- 
tertain Upwards  of,  250,000  people  every 
wtek  we  want  to  hear  from  ever?  me  oi 
them.  Please  write  m a l£tU|?  todsy 

Your  answer  will  help  us  to  en- 
tertain you  even  better  than  we  do  now 
And  it  will  help  to  increase  our  patrons^  That, 
of  course  is  Uie  primary  reason  for  Uib  plan  of 
consulting  the  public 

Write  a detailed  letter  or  be 

brief-— just  as  you  choose  Tell  us  what 
you  like  or  dishke  We  will  make  every  eS'ort  to 
serve  you  for  we  have  the  eabre  field  of  motiop 
pictirres  to  select  from 

Your  letter  will  be  read  care- 
fully It  will  be  discussed  and  ar^wered. 
These  thestces  were  built  for  you  and  many  of 
you  npw  share  in  their  ownership  Why  shouldn't 
we  have  your  help’ 

Will  you  writs  is$? 

^1^^  See  molion-pisture  direeteiy 
for  thia  week  '$  attreetwia 
we  haue  chosen  f&r  ysm 


Dimitri  Buchowetzki 


Wallace  Worsley 

Robert  J.  Flaherty 

CECIL  B.  DE  MILLE 

Paul  Bern 

Frank  Urson 

(Director  General) 

Victor  Fleming 


Joseph  Henabery 


Paramount 

Directors 


The  men  whose  pic- 
tures are  grouped  on 
this  page  comprise  one 
of  the  greatest  staffs 
of  directors  ever  assem- 
bled under  one  banner. 


Irvin  Willat 


Alan  Crosland 


Victor  Heerman 


James  Cruze 


Allan  Dwan 


Sidney  Olcott 


William  de  Mille 


George  Melford 


Herbert  Brenon 


Paul  Tribe 


Ernst  LAibitsch 
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Paramount’s  Forty  for  1923-24 


Aug. 

4. 

“Manhandled” 

Aug. 

11. 

“Wanderer  of  the  Wasteland” 

Aug. 

11. 

“Changing  Husbands” 

Aug. 

18. 

“Monsieur  Beaucaire” 

Aug. 

18. 

“Unguarded  Women” 

Aug. 

25. 

“The  Enemy  Sex” 

Aug. 

25. 

“Compromised” 

Sept. 

1. 

“The  Mountebank” 

Sept. 

8. 

“The  Covered  Wagon” 

Sept. 

15. 

“The  Man  Who  Fights  Alone' 

Sept. 

15. 

“Sinners  in  Heaven” 

Sept. 

22. 

“The  Alaskan” 

Sept. 

22. 

“Feet  of  Clay” 

Sept. 

29. 

“Open  All  Night” 

Oct. 

6. 

“A  Woman  of  Fire” 

Oct. 

13. 

“Empty  Hands” 

Oct. 

13. 

“The  Female” 

Oct. 

20. 

“Spring  Cleaning” 

Oct. 

20. 

“Wild  Moments” 

Oct. 

27. 

“Forbidden  Paradise” 

Oct. 

27. 

“The  Story  Without  a Name” 

Nov. 

3. 

“Merton  of  the  Movies” 

Nov. 

10.' 

“Whispering  Men” 

Nov. 

17. 

“Worldly  Goods” 

Nov. 

17. 

“A  Sainted  Devil” 

Nov. 

24. 

“Headlines” 

Nov. 

24. 

“Argentine  Love” 

Dec. 

1. 

“The  Cave  of  Fallen  Angels” 

Dec. 

8. 

“The  Beautiful  Adventuress” 

Dec. 

15. 

“The  Coast  of  Folly” 

Dec. 

22. 

“Peter  Pan” 

Dec. 

29. 

“The  Crimson  Alibi.’” 

Dec. 

29. 

“North  of  36” 

Jan. 

5. 

“The  Honor  df  His  House” 

Jan. 

12. 

“Little  Miss  Bluebeard” 

Jan. 

12. 

“Manhattan” 

Jan. 

19. 

“The  Golden  Bed” 

Jan. 

19. 

“Playthings  of  Fire” 

Jan. 

26. 

“A  Woman  Scorned” 

Jan. 

26. 

“A  Broadway  Butterfly” 

40  From  Famous 

Paramount  Offers  Its  Most  Ambitious  Program 


UCCESS  is  not  an  accident. 

This  is  the  slogan  with  which 
Paramount  heralds  the  release  of 
forty  pictures  during  the  six  months  be- 
ginning August  1. 

Paramount  officials  take  this  view: 

“Solid  success  and  achievement  is  not 
an  accident  in  any  business.  It  has  not 
been  accidental  with  Paramount. 

“For  twelve  years — month  in  and 
month  out,  year  in  and  year  out — we 
have  produced  the  pictures  that  have 
been  the  backbone  of  this  industry. 

“This  record  has  been  the  fruit  of 
careful  planning,  clear  thinking,  intelli- 
gent application  of  resources,  progressive 
policies,  plus  a great  producing  and  dis- 
tributing organization. 

“From  our  studios  have  come  a splen- 
did and  consistent  line  of  pictures — from 
the  days  of  ‘Queen  Elizabeth,’  ‘The  Squaw 
Man,’  ‘Stella  Maris,’  ‘Male  and  Female,’ 
‘The  Miracle  Man,’  ‘23^4  Hours’  Leave,’ 
‘Humoresque,’  ‘The  Sheik,’  ‘Manslaugh- 
ter,’ ‘Blood  and  Sand,’  ‘Back  Home  and 
Broke,’  down  to  the  latest  Paramount 
success,  ‘The  Humming  Bird,’  released 
only  the  other  day. 

“In  addition  to  making  money  for  ex- 
hibitors, this  consistent  Paramount  pro- 
gram has  done  two  things: 

“1.  Steadily  raised  the  plane  of  motion 
picture  entertainment,  while  increasing 
the  size  of  the  motion  picture  public. 

“2.  Enabled  the  exhibitors  to  build  for 
the  future,  confident  that  their  investment 
of  millions  of  dollars  in  picture  theatres 
would  be  secure. 


“During  the  last  year  the  picture  in- 
dustry has  been  amazed  at  the  dazzling 
success  of  the  Paramount  picture,  ‘The 
Covered  Wagon’  and  ‘The  Ten  Com- 
mandments.’ While  the  success  of  these 
two  pictures  is  truly  amazing,  on  the 
other  hand  it  is  not  that  the  organization 
which  turned  out  the  best  pictures  of  the 
industry  for  twelve  years,  consistentl\ 
should  climax  its  record  with  these  two 
achievements. 

“It  came  as  a natural  development  of 
organization,  proving  that  just  as  Para- 
mount has  maintained  a supremacy  in 
the  week-to-week  release  of  motion  pic- 
tures, so  it  could  also  achieve  the  pinnacle 
of  producing  success  in  road  attractions. 

“The  Paramount  organization  is  so 
equipped,  so  rounded  out,  that  the  suc- 
cess of  its  pictures  is  assured  from  the 
moment  the  story  is  considered  until 
that  story  reaches  the  screen.  The  or- 
ganization is  back  of  its  pictures  all  the 
way  through — in  the  selection  of  stories, 
the  writing  of  scripts,  direction,  box-office 
casts,  publicity,  advertising  and  exploi- 
tation. 

“No  Paramount  picture  ever  reaches  a 
theatre  cold.  When  it  goes  into  an  ex- 
hibitor’s hands,  there  has  already  been 
built  up  an  audience  of  millions  of  peo- 
ple— people  who  believe  implicitly  that 
‘If  It’s  a Paramount  Picture  It’s  the  Best 
Show  in  Town.’  This  belief  has  been 
cemented  in  the  public  mind  by  j^ears  of 
living  up  to  promises,  keeping  faith. 

“In  other  words,  Paramount  pictures 
are  handled  from  beginning  to  end  by 


showmanship  experts;,  and  good  pictures 
handled  with  showmanship  are  bound  to 
succeed. 

“Now,  what  of  the  future? 

“The  obligation  which  has  been  so  bril- 
liantly discharged  in  the  past  still  exists. 
And  it  will  be  even  more  thoroughly  per- 
formed this  coming  season. 

“There  is  no  promise  like  past  per- 
formance. 

“At  this  season  of  the  year  the  air  is 
full  of  promises.  Loud  talking,  exaggera- 
tion, blatant  claims — all  these  cover  the 
picture  industry  like  a cloud. 

“But  promises  should  be  checked  with 
performance.  Claims  should  be  analyzed, 
words  should  be  made  to  square  with 
deeds. 

“And,  recognizing  this  state  of  affairs, 
we  say  deliberately  and  unequivocally 
that  never  has  any  single  company,  in 
motion  picture  annals,  undertaken  so 
ambitious  a program  of  screen  entertain- 
ment. 

“Never  before  has  any  company  an- 
nounced such  a list  of  titles,  stars,  direc- 
tors and  casts  for  week-in-and-week-out 
release  for  the  first  six  months  of  the  new 
season.  The  exhibitors  of  this  country 
are  absolutely  assured  of  productions  of 
a calibre  that  will  establish  a new  high- 
water  mark  in  box-office  success. 

“We  cordially  invite  every  exhibitor  to 
compare  these  productions — title  by  title, 
story  by  story,  cast  by  cast,  director  by 
director — with  everything  else  the  in- 
dustry offers,  and  then  buy  accordingly.’’ 


WILLIAM  GLENN  JACK 

FARNUM  HUNTER  HOLT 


(Above) 

AGNES 

AYRES 


(In  Oval) 
GLORIA 
SWANSON 


(Below) 

BEBE 

DANIELS 


RICHARD 

DIX 


THOMAS 

MEIGHAN 


RUDOLPH 

VALENTINO 


Paramount  Stars 


(Above) 

LEATRICE 

JOY 


(In  Oval) 
POLA 
NEGRI 


(Below) 

BETTY 

COMPSON 


This  galaxy  of  screen  celebrities  will  appear  during 
the  six  months  period  beginning  on  August  4,  in  pic- 
tures which  will  form  a part  of  what  Famous  Players 
ofBcials  declare  will  be  the  most  “ambitious  program 
of  screen  entertainment  ever  undertaken.” 
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THEODORE  ROBERTS 
(Featured  Player) 


LOIS  WILSON 
(Featured  Player) 


ROD  LA  ROCQUE 
(Featured  Player) 


“THE  COVERED  WAGON” 
(September  8,  Publication) 


Famous  Schedules  40  Films 
for  Fall  and  Winter  Program 

On  this  and  succeeding  pages  are  published  tabloid  reviews,  written  by  the 
publicity  department  of  Famous  Players-Lasky  Corporation  for  “Herald”  readers, 
of  the  company’s  forty  productions  for  release  during  the  six  months  period  beginning 
on  August  4.  These  reviews  are  so  written  that  they  may  be  used  by  exhibitors  in 
their  theatre  magazines. 


“THE  COVERED  WAGON”— With  the  pres- 
tige of  the  longest  continuous  run  in  the  history 


“WANDERER  OF  THE 
WASTELAND” 

(August  11,  Publication) 

of  motion  pictures — at  the  Criterion  theatre  in 
New  _ York,  where  it  has  already  shown  to 
capacity  business  for  fourteen  months — and  rec- 
ord-breaking runs  in  other  cities  of  the  world, 
and  fortified  by  the  tremendous  advertising  value, 
James  Cruze’s  production,  “The  Covered  Wagon,” 
will  be  placed  in  the  hands  of  exhibitors  in 
September. 

From  the  moment  when  this  inspiring  film  epic 
of  the  conquest  of  the  Great  West  was  first 
shown  to  an  amazed  and  thrilled  audience  at 
the  Criterion  a year  ago  last  March,  “The  Cov- 
ered Wagon”  has  held  the  spotlight  in  the  the- 
atrical world.  Here  is  a picture  whose  record 
is  its  guarantee. 

There  are  but  few  people  in  the  United  States 
who  haven’t  at  least  a general  idea  of  the  story 
of  “The  Covered  Wagon.”  So  it  is  quite  un- 
necessary to  retell  it  here.  Nor  do  the  sterling 
performances  of  Ernest  Torrence,  Lois  Wilson,  J. 
Warren  Kerrigan,  Tully  Marshall,  Charles  Ogle, 
Alan  Hale  and  the  other  leading  players  call  for 
additional  encomiums  at  this  time. 

* * * 

“MONSIEUR  BEAUCAIRE”— When  it  was 
finally  decided  that  Rudolph  Valentino  was  to  re- 
turn to  Paramount  after  a long  absence  from  the 
screen,  it  was  with  the  utmost  care  that  the 
executives  of  the  company  set  themselves  to  the 
task  of  choosing  a vehicle  which  would  be  in 
keeping  with  the  importance  of  the  event.  It 
seemed  desirable  that  the  picture  should  combine, 
if  possible,  the  love-interest  of  the  “The  Sheik,” 
the  romantic  coloring  of  “Blood  and  Sand”  and 
the  spectacle  of  “The  Four  Horsemen.” 

So  “Monsieur  Beaucaire.”  Booth  Tarkington’s 
great  story,  with  its  romantic,  colorful  and 


spectacular  background  of  the  court  of  King 
Louis  XV  of  France,  was  chosen.  Sidney  Olcott 
who  made  “The  Green  Goddess,”  “Little  Old  New 
York”  and  “The  Humming  Bird,”  was  selected 
as  the  director.  The  task  of  adapting  the  story 
was  placed  in  the  hands  of  Forrest  Halsey. 

Briefly  told,  the  story  is  of  the  young  and 
attractive  Due  de  Chartres  who,  refusing  to  marry 
almost  on  sight  the  charming  Princess  de  Bour- 
bon-Conti,  at  the  royal  command,  incurs  the  dis- 
favor of  the  King  and  Mme.  Pompadour,  the 
power  behind  the  throne,  and  is  forced  to  flee 
the  country.  Reaching  England  he  masquerades' 
as  a barber  under  the  name  of  “Monsieur  Beau- 
caire.” Falling  in  with  an  English  nobleman 
of  French  descent,  who  knows  neither  who  Beau- 
caire is  nor  why  he  is  in  England,  he  gains 
access  to  the  English  court  and  meets  and  capti- 
vates the  fascinating  Lady  Mary  Carlisle,  only 
to  have  her  turn  against  him  when  she  finds  he  is 
an  impostor.  A message  from  the  French  king, 
bidding  him  to  return  to  France  and  be  forgiven, 
takes  him  back  to  the  Princess  whom  he  really 
loves. 

The  gorgeous  and  historically  correct  costumes 
for  “Monsieur  Beaucaire”  were  designed  and 
made  in  Paris. 

Finally,  consider  the  cast  supporting  Valentino : 
Bebe  Daniels  as  the  Princess  de  Bourbon-Conti, 
Lowell  Sherman  as  King  Louis  XV,  Lois'  Wilson 
as  the  queen,  Doris  Kenyon  as  Lady  Mary, 
Paulette  Duval  as  Mme.  Pompadour,  John  David- 
son as  Richelieu,  Oswald  York,  Lewis  Waller, 
Ian  MacLaren,  Templar  Powell,  H.  Cooper-Cliffe, 
Flora  Finch,  Yvonne  Hughes,  Florence  O’Denis- 
hawn,  and  fifty  others 

'»■»'» 

“PETER  PAN,”  that  delightful  fantasy  from 
the  pen  of  Sir  James  M.  Barrie — the  story  of  the 
boy  who  wouldn’t  grow  up — is  to  be  filmed  this 
summer  by  Paramount. 

There  have  been  few  plays  so  universally  popu- 
lar as  the  Barrie  masterpiece.  It  was  first  pro- 
duced at  the  Duke  of  York’s  theatre  in  London 
in  1904  and  immediately  captivated  all  England. 
In  November,  1905,  it  was  brought  to  New  York 
and  opened  at  the  Empire  theatre  under  the  man- 
agement of  Charles  Frohman.  Maude  Adams,  at 
that  time  America’s  foremost  actress,  appeared 
in  the  title  role  and  achieved  the  greatest  success 
of  her  career.  In  the  fall  of  1912  it  was  revived 
and  Mis's  Adams  played  it  throughout  that  season 
in  a memorable  tour. 

Famous  Players-Lasky  Corporation  has  owned 
the  screen  rights  to  “Peter  Pan”  for  a long  pe- 
riod and  from  time  to  time  has  made  tentative 
plans  for  its  production.  Innumerable  obstacles 
arose,  however,  not  the  least  of  which  was  the 
selection  of  the  right  person  to  play  the  title 
role  and  the  right  director  to  accomplish  the  dif- 
ficult task  of  transferring  it  to  the  celluloid. 

After  a series'  of  conferences  between  Mr. 
Zukor,  Mr.  Lasky  and  other  executives  of  th^ 
company,  these  obstacles  have  been  overcome. 
The  leading  role  has  been  assigned — although  the 
name  of  the  actress  cannot  be  divulged  at  this 
time — and  Herbert  Brenon  has  been  chosen  to 
direct.  Aiding  in  the  direction  will  be  Roy 
Pomeroy,  well  known  for  his  scenic  and  artistic 
effects  in  numerous  Paramount  pictures. 

The  picture  will  be  released  just  before  Christ- 
mas, and  in  order  that  the  fullest  advantage  may 
be  taken  of  its  seasonal  appropriateness,  250 
prints  are  to  be  distributed  to  exchanges,  insuring 
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MARY  ASTOR 
(Featured  Player) 


ERNEST  TORRENCE 
(Featured  Player) 


“MANHANDLED” 
(August  4,  Publication) 


that  number  of  simultaneous  showings  during 
holiday  week. 

* * * 

“MANHANDLED” — If  the  average  exhibitor 
were  asked  to  name  only  one  of  the  vital  features 
that  influence  the  effective  exploitation  of  a pic- 
ture, he  would  undoubtedly  emphasize  the  tre- 
mendous importance  of  a good  title.  This  fact 
was'  strikingly  brought  out  recently  by  S.  R. 
Kent,  Paramount’s  general  manager  of  distribu- 
tion, when  he  forcefully  declared  that  “a  75  per 
cent  picture  with  a 100  perc(e|at  title  is  a better 
box  office  draw  than  a 100  per  cent  picture  with  a 
75  per  cent  title.” 

All  of  which  is  merely  an  introduction  to  the 
statement  that  in  “Manhandled”  exhibitors  have 
a title  that  carries  a terrific  box  office  wallop,  a 


“CHANGING  HUSBANDS” 
(August  11,  Publication) 


100  per  cent  story,  and  a 100  per  cent  star,  di- 
rector and  supporting  cast. 

The  plot  as  well  as  the  title  of  “Manhandled” 
is  Mr.  Kent’s  own  idea.  Arthur  Stringer  put  it 
into  story  form  for  the  “Saturday  Evening  Post” 
and  it  was  adapted  by  Frank  Tuttle.  Miss  Swan- 
son has  the  role  of  a shop  girl  in  a department 
store  who  climbs  the  social  ladder,  getting  furs, 
expensive  jewelry,  everything  her  heart  desires, 
only  to  find  after  reaching  dangerous  heights  that 
honest  love  is  the  best. 

In  preparation  for  the  past  she  spent  several 
strenuous  days  of  closeup  study  of  how  shop 
girls  in  New  York  live.  She  worked  a day  in 
one  of  New  York’s  largest  department  stores. 

It  is  a part  ideally  suited  to  Gloria’s  numerous 
dazzling  dress  creations  and  of  displaying  the 
flashing  dramatic  ability  that  so  delighted  the 
millions  who  saw  her  in  “Zaza”  and  “The  Hum- 
ming Bird.” 

Allan  Dwan  is  producing  “Manhandled.” 

* *■  * 

“WANDERER  OF  THE  WASTELAND”— 
Zane  Grey’s  favorite  story  and  the  most  popular 
of  all  the  books  he  has  given  to  the  American 
public,  is  the  first  full-length  Paramount  pic- 
ture to  be  produced  completely  in  color. 

This  is  an  announcement  of  significance  to 
every  exhibitor  because  it  means  that  colored 
photography  at  last  has  been  perfected  for  prac- 
tical purposes.  In  this  picture,  Technicolor 
process  was  used. 

It  is  an  outdoor  picture  but  with  an  entirely 
new  background.  Scenic  comparisons  are  out 
of  order  as  the  entire  production  was  photographed 
on  the  deserts  of  Arizona. 

“Wanderer  of  the  Wasteland”  is  a thrilling, 
adventurous  story  of  the  wastelands  of  the 
American  desert,  chockful  of  drama,  action  and 
romantic  love.  It  was  adapted  to  the  screen  by 


George  C.  Hull  and  Victor  Irvin  and  was  filmed 
under  the  direction  of  Irvin  Willat 

Jack  Holt,  in  an  ideal  role,  heads  the  list  of 
featured  players  which  includes  Kathlyn  Wil- 
liams, Noah  Beery  and  Billie  Dove.  Others  in 
the  cast  are  George  Irving,  James  Mason,  Rich- 
ard Neill,  James  Gordon,  William  Carroll  and 
Willard  Cooley. 

* * * 

“FEET  OF  CLAY”-^The  showing  of  a Cecil 
B.  DeMille  production  in  any  theatre  is  an  event 
which  attracts  widespread  popular  attention  and 
gives  prestige  to  the  exhibitor  and  his  house. 
That’s  one  of  the  reasons  why  “Feet  of  Clay” 
stands  out  as  one  of  the  big  features  of  Para- 
mount’s fall  and  winter  program. 

Here  is  a subject  the  theme  of  which  is  prob- 
ably bigger  than  anything  DeMille  has  done,  ex- 
cepting “The  Ten  Commandments.” 

An  ingenuous  girl  of  14,  suffering  the  loss  of 
her  father,  is  gvossly  neglected  by  her  mother 
and  practically  discarded  when  the  mother  marries 
another  man.  She  refuses  help  from  her  step- 
father, gets  her  education  by  using  her  father’s 
insurance  money,  rejects  the  attentions  of  a rich 
and  profligate  young  man  and  marries  a poor  one. 
Her  husband  being  incapacitated  by  an  injury 
received  in  the  war,  she  works  as  a model  to 
support  him  and  wins  the  favor  tjf  her  husband’s 
rich  uncle  who  leaves  his  entire  fortune  to  her. 

There  is  nothing  mawkish  or  overdrawn  in  the 
life  contrasts  portrayed ; the  situations  are  logical 
and  convincing  and  the  heroine  moves  in  a 
perfectly  logical  way  in  both  strata  of  society, 
coming  through  untarnished  without  any  sug- 
gestion of  prudery  or  priggishness  and  with  her 
self-respect  intact. 

Margaretta  Tuttle  wrote  the  story.  Beulah 
Marie  Dix  and  Bertram  Millhauser  adapted  it  to 
the  screen  and  the  cast  includes  Rod  La  Rocque, 
Estelle  Taylor  and  Victor  Varconi,  the  Hungarian 
actor. 

^ 'N- 

“THE  ENEMY  SEX”— Let  one’s  lively  im- 
agination picture  in  electric  lights  the  combina- 
tion of  James'  Cruze,  Betty  Compson  and  a 
teasing,  mystifying  title  that  puzzles  and  perplexes 
— a title  that  will  prompt  motion  picture  fans 
to  ask;  “What  is  the  enemy  sex?” 

In  “The  Enemy  Sex,”  Cruze  has  produced  one 
of  the  most  sensational  pictures  of  all  time. 
Neither  before  nor  since  “The  Covered  Wagon” 
has  this  sure-fire  director  produced  its  equal. 

“The  Enemy  Sex”  was  adapted  by  Walter 
Woods'  and  Harvey  Thew  from  a novel  by  Owen 
Johnson. 

It  is  the  story  of  a beautiful  country  girl  who 
goes  to  New  York  to  seek  fame  and  fortune  and 
becomes  the  storm-center  among  five  worldly-wise 
and  wealthy  men,  each  of  whom  tries  various 
methods  to  add  her  to  his  collection  of  women. 
One  offers  her  a stage  career — for  certain  favors ; 
another  offers  her  wealth  and  social  position — for 
certain  favors ; a third  offers  to  make  her  famous 
— for  certain  favors ; a fourth  offers  her  the 
doubtful  happiness  of  becoming  his  wife — -if  she 
will  nurse  him  through  delirium  tremens  which 
are  in  the  offing.  And  she  beats  them  all  at  their 
own  game ! 

Supporting  Miss  Compson  are  Percy  Marmont, 
Huntly  Gordon,  Kathlyn  Williams,  Sheldon  Lewis 
and  De  Witt  Jennings. 

« * « 

“NORTH  OF  36” — Emerson  Hough’s  epic  of 
the  stirring  and  colorful  days  of  the  great  South- 
west that  bridged  the  gap  between  Indian  war- 
fare and  America’s  industrial  birth,  is  Paramount’s 
answer  to  the  unceasing  clamor  of  exhibitors  for 
big  pictures  of  the  same  spectacular  type  and 
historical  appeal  as  “The  Covered  Wagon.” 

Like  its  predecessor  “North  of  36”  is  a story 
of  pioneer  adventure  and  in  it  a brave  girl  works 
out  the  salvation  of  her  beloved  Texas  while  she 
encompasses  her  own  happiness — a story  of  red- 
blooded  men  and  women  with  nerves'  of  steel  and 
hearts  of  gold — a story  of  political  intrigue,  en- 
counters with  Indians  and  the  stampeding  of 
cattle — all  the  vicissitudes  which  the  courageous 
pioneers  of  fifty-six  years  encountered  in  their 
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cattle  drives  from  the  plains  of  Texas  to  the 
markets  of  Kansas. 

The  preliminary  preparations  for  this  gigantic 
production  have  just  been  completed  under  the 
supervision  of  Jesse  L.  Lasky.  The  active  co- 
operation of  some  of  the  biggest  cattle  owners  of 
Texas  was  secured  and  the  largest  herd  of  long 
horn  cattle  ever  assembled  will  be  brought  to- 
gether. Arrangements  are  now  being  completed 
for  the  quartering  of  the  tremendous  number  of 
actors,  extras'  and  cowboys  required  for  the  pic- 
ture. 

To  direct  this  tremendous  production,  Mr. 
Lasky  has  chosen  Irvin  Willat.  A cast  of  su- 
perlative merit  has  been  selected,  and  in  addition 
to  Jack  Holt,  Jacqueline  Logan  and  Noah  Beery, 


“THE  MOUNTEBANK” 
(September  1,  Publication) 

the  inimitable  Ernest  Torrence  and  Tully  Marshall 
will  be  among  the  leading  players. 

* * * 

"THE  ALASKAN” — Thomas  Meighan  in  “The 
Alaskan,”  by  James  Oliver  Curwood  ! The  “good 
luck  star”  in  a fascinating  story  by  one  of  the 
most  distinguished  authors.  Here  is  a combina- 
tion that  spells  real  entertainment  and  insures  a 
production  of  high  quality. 

“The  Alaskan”  is  the  first  story  of  the  great 
Northwest  that  Meighan  has  ever  appeared  in. 
He  says  it’s  going  to  be  the  greatest  picture  he 
ever  made.  And  just  to  make  assurance  doubly 
sure,  he  is  going  to  Alaska  for  scenic  back- 
grounds. 

In  “The  Alaskan”  Curwood  claims  he  has 
written  the  best  story  of  his  career.  It  is  a 
powerful  romance  of  Alaska — America’s  own  last 
frontier — one  that  sizzles  with  swift,  unlimited 
action,  thrilling  fights,  provoking  mystery — the 
story  of  Alan  Holt,  in  whose  blood  flows  tbe 
very  life  and  spirit  of  the  North,  and  of  Mary 
Standish,  as  mysterious  as  she  is  desperate,  as 
impetuous  as  she  is  beautiful  and  as  lovely  as 
the  dawn  of  an  Alaskan  day. 

Red-hot  action  right  from  the  first  film  flicker! 
Five  hundred  passengers  had  been  turned  away 
when  Mary  Standish  broke  through  the  crowd 
and  fought  her  way  on  board  ship  like  a wildcat. 
And  the  captain  let  her  stay.  Who  was  she? 
What  was  her  mission  in  the  far  reaches  of  the 
North?  What  happens  when  Alan  Holt  falls  in 
love  with  her  and  discovers  that  she  is  the  wife 
of  his  most  hated  enemy?  It  is  drama — tense, 
gripping  heart  drama  that  will  hold  the  spectators 
spellboard  ! 

Herbert  Brenon  will  direct. 

“SPRING  CLEANING”— William  de  Mille, 
able  director  of  domestic  comedies ; Clara 


Beranger,  one  of  the  most  successful  adaptors  of 
stage  plays;  Frederick  Lonsdale,  one  of  the  fore- 
most comedy  playwrights — this  is  the  trio  which 
will  receive  the  plaudits  of  the  picturegoing  public 
when  that  success,  “Spring  Cleaning,”  is  first 
flashed  upon  the  screens. 

“Spring  Cleaning”  has  been  one  of  the  real 
hits  of  the  New  York  theatrical  season — a season 
which  has  been  generally  acknowledged  to  be  the 
most  successful  in  years  in  the  matter  of  its 
wealth  of  good  plays'. 

Witty,  clever  and  entertaining,  “Spring  Clean- 
ing” presents  a new  way  of  handling  the  old 
theme  of  marital  infidelity.  It  is  a comedy  of 
English  society  life  and  the  action  is  motivated 
by  a fine  man  who  resorts  to  a clever  and 
astonishing  method  of  saving  his  wife  from  un- 
desirable friends  and  of  exposing  a notorious 
“great  lover”  who  is  trying  to  lead  her  astray. 
The  novel  way  he  does  this'  furnishes  unique 
situations,  entertaining  action  and  sparkling 
humor. 

Betty  Compson,  appearing  for  the  first  time 
under  Mr.  de  Mille’s  direction,  will  be  seen  as 
Margaret  Sones,  the  young  society  matron  who  is 
the  central  figure.  Adolphe  Menjou,  in  the  role 
of  Ernest  Steele,  the  rich  Lothario  who  prefers 
to  make  love  to  married  women,  here  appears  in 
his  first  featured  part  under  the  terms  of  his'  new 
Paramount  contract.  The  husband  of  Margaret 
will  be  played  by  Huntly  Gordon. 

* * * 

“MERTON  OF  THE  MOVIES,”  that  great 
satire  on  the  motion  picture  industry,  is  going  to 
be  made  into  a Paramount  picture ! Directed  by 
James  Cruze.  Starring  Glenn  Hunter,  who 
created  the  title  role  on  the  stage ! Scenario  by 
Walter  Woods,  who  collaborated  with  Cruze  on 
“Ruggles  of  Red  Gap,”  and  other  pictures. 

Here  is  an  announcement  that  means  joy  to  the 
fans  and  shekels  for  the  exhibitors.  The  whole 
country  roared  over  the  hilariously  funny  yarn  by 
Harry  Leon  Wils'on  when  it  was  running  serially 
in  the  Saturday  Evening  Post.  Then  George  S. 
Kaufman  and  Marc  Connelly  made  it  into  a play 
and  for  more  than  a year  all  New  York,  all  its 
commuters  and  all  its  visitors  from  far  and  near 
iammed  the  Cort  theatre  to  laugh  and  laugh  and 
laugh. 

Merton,  a clerk  in  a little  country  store  is 
ambitious  to  become  a motion  picture  actor  so  he 
dedicates  his  savings  to  his  life’s  ambition  and 
sets  out  for  California  to  conquer  the  world  from 
the  screen.  At  las't  he  gets  a job  as  an  extra 
in  a cabaret  scene.  Then  weeks  more  of  waiting, 
and  then  another  bit  of  atmosphere  for  a day. 
Money  gone,  discouraged,  he  finds  a friend — a 
girl  with  influence.  She  takes  pity  on  him  when 
she  watches  him  impersonate  in  his  own  way 
some  of  the  screen’s  great  actors,  and  persuades 
a comedy  manager  to  take  him  on  as  the  hero 
of  a picture  caricaturing  certain  famous  stars.  He 
plays  it  all  in  deadly  seriousness  and  the  picture 
turns  out  to  be  a riot  in  caricature.  He’s  so 
rotten,  he’s  wonderful. 

“THE  MOUNTEBANK”— Let  any  exhibitor 
make  the  simple  announcement  to  his  patrons 
that  Ernest  Torrence  is  in  a picture  and  the 
money  pours  in  at  the  box  office.  The  meteoric 
rise  of  Torrence  is  the  sensation  of  the  picture 
world.  Look  back  upon  “Tol’able  David”  and 
your  mind  immediately  pictures  Torrence  as  Jud 
Tolliver.  Recalling  “The  Covered  Wagon,”  his 
Bill  Jackson  is  the  first  individual  character  you 
think  of. 

Just  as  it  was  inevitable  that  William  J.  Locke’s 
great  story,  ‘“The  Mountebank,”  should  find  its 
way  to  the  screen,  just  so  was  it  inevitable.  Para- 
mount having  purchased  it,  that  Ernest  Torrence 
should  play  the  lead.  It  was  rnade  to  order  for 
him — this  story  of  a clown  who  joins  the  army  as 
a private  during  the  war,  rises  to  the  rank  of 
brigadier  general  and  finds  himself  at  demobiliza- 
tion in  love  with  a titled  English  woman  but, 
after  all,  just  a clown. 

Herbert  Brenon  directed  “The  Mountebank,” 
the  scenario  having  been  written  by  Willis  Gold- 
beck  and  Julie  Herne.  Anna  Q.  Nilsson  is  fea- 
tured in  the  feminine  lead  and  others  in  the  cast 
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include  Neil  Hamilton,  loaned  specially  for  this 
picture  by  D.  W.  Griffith ; Louis  Lagrange  and 
Maurice  Cannon. 

* * * 

“A  SAINTED  DEVIL” — Paradoxical  as  it 
may  sound,  the  title  itself,  “A  Sainted  Devil,” 
furnishes  a clue  to  the  type  of  role  Rodolph 
Valentino  is  called  upon  to  portray  in  this,  his 
second,  starring  vehicle  since  his  return  to  the 
screen  under  the  Paramount  banner.  It  is  a 
part  that  will  bring  into  play  all  the  robust 
dramatic  qualities  that  he  possesses  and  which 
brought  him  fame  in  “The  Four  Horsemen”  and 
“Blood  and  Sand.” 

“A  Sainted  Devil”  was  adapted  from  Rex 
Beach’s  latest  novel,  “Rope’s  End.”  It  is  a vivid 
romance  of  Latin-America.  Joseph  Hennabery 
will  direct. 


“MANHANDLED” 
(August  4,  Publication). 


The  story  concerns  the  adventurous  career  ot 
Florentine,  a gentle,  simple,  country  youth  who 
suddenly  finds  himself  in  the  maelstrom  of  a 
raging  revolution.  At  one  fell  swoop  he  is  be- 
reft of  his  parents'  and  separated  from  the  girl 
he  loves  through  the  cruel  machinations  of  a 
notorious  bandit.  Thereafter  he  becomes  an 
avenging  devil  in  his  efforts  to  get  even  with  the 
cut-throat  who  robbed  him  of  all  he  held  dear. 

The  picture  teems  with  action,  hand-to-hand 
fights',  hair-breadth  escapes,  intrigue,  plots  and 
counter-plots. 

* * * 

“SINNERS  IN  HEAVEN”— What  a title! 
What  a story ! What  forces  of  tradition  and 
convention  could  keep  apart  for  long  a man  and 
woman  together  on  a tropical  island  with  no 
apparent  hope  of  rescue? 

Here  is  an  astounding  situation  that  intrigues 
the  imagination  yet  it  is  only  the  starting  point 
of  a series  of  breath-taking  events  that  will  leave 
the  spectators  gasping. 

Little  wonder,  then,  that  “Sinners  in  Heaven,” 
the  novel  of  South  Sea  love,  by  Clive  Arden, 
was  adjudged  the  British  prize  novel  of  last  year. 

The  author  has  managed  very  cleverly  to  show 
the  sharp  contrast  between  life  in  a country  vil- 
lage with  its  smallness  of  outlook,  snobbishness 
and  spite,  and  life  in  the  wild  places  of  the 
world,  where  convention  and  tradition  are  un- 
known. 

James  Ashmore  Creelman  wrote  the  adaptation. 
Agnes  Ayres  and  Richard  Dix  are  co-featured. 
Alan  Crosland,  who  was  recently  signed  by 
Paramount  to  a long-term  contract,  is  producing 
the  picture. 

* * ♦ 

“COMPROMISED” — To  those  exhibitors  who 
have  seen  “Men”  and  checked  it  off  as  a great 


boxoffice  attraction,  we  say,  wait  till  you  see 
“Compromised.”  The  same  star — Pola  Negri! 
The  same  director — Dimitri  Buchowetzki  I 

In  “Compromised,”  which  is  based  on  a story 
by  Suderman,  the  director  may  be  depended  upon 
to  give  masterly  proof  of  the  fact  that  he  can 
get  the  elemental  fire  out  of  Miss  Negri  for 
which  she  is  famous. 

This  is  the  type  of  picture  that  gives  Pola 
Negri  all  of  the  scope  for  dramatic  acting  which 
has  carried  her  to  the  stellar  ranks  of  s'creendom. 
* * * 

“HEADLINES” — Put  it  in  the  lights:  “Rich- 
ard Dix  in  ‘Headlines.’  ” For  this  picture, 
adapted  from  Clarence  Budington  Kelland’s  story, 
“Contraband,”  marks  the  promotion  of  this  popu- 
lar and  capable  player  to  stardom. 

The  story  revolves  around  the  assistant  editor 
of  a small  town  newspaper,  whose  efforts  to 
help  the  young  and  beautiful  feminine  owner  of 
the  paper  to  clean  up  the  town  involve  them 
both  in  a series  of  thrilling  adventures.  They 
succeed,  and  incidentally  discover  their  love  for 
each  other,  and  all  ends  well. 

This  picture  also  serves  to  introduce  R.  H. 
Burnside  as  a Paramount  producer  . He  is  well 
known  as  the  former  director  of  the  New  York 
Hippodrome  and  stage  director  for  Charles  Dill- 
ingham. , 

* * * 

“PLAYTHINGS  OF  FIRE”— One  of  the 
most  vital  and  widely  discussed  problems  of  to- 
day is  used  as  the  underlying  theme  of  “Play- 
things of  Fire,”  a story  by  Forrest  Halsey, 
which  Frank  Urson  and  Paul  Iribe,  as  asso- 
ciate directors,  have  transferred  to  the  screen. 
Agnes  Ayres  has  the  featured  role. 

The  picture  exposes  the  sham  and  hypocrisy 
of  the  modern  feminine  craze  for  freedom — “the 
desire  to  do  pretty  much  as  she  damn  pleases,” 
as  one  of  the  characters  in  the  story  phrases  it. 

The  story  centers  around  Charlotte  Ruthing, 
an  American  girl,  who  is  the  guest  of  the  Mc- 
Callums  at  their  castle  in  Scotland.  Violet, 
daughter  of  the  house,  demands  every  freedom  a 
man  has  and  scoffs  at  convention.  In  defiance 
of  what  she  considers  her  father’s  old-fashioned 
ideas  she  takes  a bachelor  fiat  in  London  where 
she  goes  about  revelling  in  life.  Her  brother 
Charles  also  believes  in  freedom  but  he  recog- 
nizes that  there  is  a limit  beyond  which  it  is 
dangerous  to  go. 

How  Charlotte  saves  Violet  from  the  conse- 
quences of  her  own  folly  forms  a mighty  climax. 
* 

“EMPTY  HANDS”— In  “Empty  Hands,”  by 
Arthur  Stringer,  the  author  has  built  up  a dra- 
matic plot  in  which  the  two  main  characters  act 
just  the  reverse  of  what  one  would  expect. 

The  story  concerns  Claire  Endicott,  an  u’tra 
modern  girl  of  wealth,  who  is  through  fate 
stranded  in  a wilderness  with  Homer  Grimshaw, 
a man  of  steel,  of  honor  and  an  uncanny  knowl- 
edge of  the  ways  of  the  wild.  These  two  people 
of  vastly  different  creeds  and  from  different  civ- 
ilizations are  reduced  to  the  primitive  to  which 
they  must  necessarily  resort  for  the  sake  of  self- 
preservation. 

Then  come  love  and  conflicting  passions.  Aid 
comes  and  the  two  are  married  in  the  wilderness 
and  remain  there  for  their  honeymoom 

George  Melford  will  direct,  with  Jack  Holt 
and  Jacqueline  Logan  in  the  two  featured  roles. 

* 

"THE  BEAUTIFUL  ADVENTURESS”— One 
of  the  greatest  crook  melodramas  ever  written — 
that’s  "The  Beautiful  Adventuress,”  adapted 
from  "The  Heart  of  a Thief,”  the  famous  stagre 
play,  by  Paul  Armstrong.  Betty  Compson  is 
the  star. 

"The  Beautiful  Adventuress”  is  the  kind  of 
story  that  enlists  the  interest  of  the  audience 
right  from  the  first  fade-in.  They  will  adore  the 
heroine,  rejoice  with  the  hero  and  curse  the 
villRin. 

The  story  concerns  Anna  Swanjen,  a_  pretty 
Norwegian  girl,  who,  though  innocent,  is  con- 
victed as  a thief  and  sent  to  prison  at  the 
instigation  of  Van  Delmar,  her  unscrupulous  em- 
ployer, whose  advances  she  re'pulsed.  With  the 
help  of  a notorious  thief  she  gets  out  of  prison 
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“UNGUARDED  WOMEN” 
(August  18,  Publication) 


and  starts  in  to  revenge  herself  upon  society  in 
general  and  Van  Delmar  in  particular.  To  be 
sure,  Cupid  takes  a hand  and  in  the  end  virtue 
triumphs. 

* * * 

“A  WOMAN  OF  FIRE”— “Uneasy  lies  the 
head  that  wears  a crown.”  When  Shakespeare 
wrote  that  classic  line  he  little  dreamed  that  a 
few  hundred  years  later  Mary  Roberts  Rinehart 
would  echo  that  sentiment  in  a story  called 
“The  Queen’s  Love  Story.”  It  is  also  doubtful 
if  Bill  realized  that  Allan  Dwan  would  produce 
“A  Woman  of  Fire,”  based  upon  this  story  and 
starring  none  other  than  Gloria  Swanson. 

Here  is  a touching  story  of  love  and  mother 
love  in  the  atmosphere  of  royalty.  It  concerns 
a lovely  little  princess  who  secretly  marries  one 


“MONSIEUR  BEAUCAIRE” 
(August  18,  Publication) 


of  her  father’s  castle  guards.  However,  her 
father,  the  duke,  ignores  this  s'ecret  marriage 
and  forces  her  to  marry  the  king.  Later,  when 
the  princess — now  the  queen — gives  birth  to  an 
heir  and  the  king  learns  he  is  not  the  child’s 
father,  he  has  her  sent  away  as  “insane.”  Her 
subsequent  experiences  and  sufferings  are  sympa- 
thetically brought  out  and  prove  that  royalty  are 
just  like  common  mortals’. 

“A  WOMAN  SCORNED”— Another  Pola 
Negri  picture  directed  by  Dimitri  Buchowetzki, 
“A  Woman  Scorned”  is  destined  to  be  something 
more  than  a great  picture — it  will  be  acclaimed 
as  a powerful  human  document  of  suffering,  sac- 
rifice, love  and  regeneration. 

Based  upon  the  stage  play  by  Owen  Davis  and 
the  novel,  “Those  Who  Walk  in  Darkness,”  by 
Perley  Poore  Sheehan,  “A  Woman  Scorned” 
gives  Pola  Negri  an  exceptional  opportunity  to 
run  the  entire  gamut  of  her  emotional  repertoire. 

“A  Woman  Scorned”  is  a study  in  contrasts. 
On  the  one  hand  the  glamor  of  the  big  city 

with  its  monstrous'  underworld  and  lurking  dan- 
gers ; on  the  other  hand,  the  narrowness  and 
pretense  of  the  small  town  with  its  under-cover 
vice  and  hypocritical  sanctimoniousness. 

“THE  CRIMSON  ALIBI” — There  is  sornething 
about  a mystery  story  that  fires  the  imagination 
and  rivets  the  attention  of  everyone.  Perhaps 
it’s  because  it  brings  into  play  the  detective 

sense — that  sixth  sense — which  is  a universal  hu- 
man attribute.  But  whatever  the  reason,  it  is 
an  established  boxoffice  fact  that  the  public 
flocks  to  see  that  type  of  play  or  picture. 

That  is  why  “The  Crimson  Alibi,”  based  on 
the  play  by  Octavus  Roy  Cohen,  may  be  set 

down  as  an  assured  money-maker. 

The  story  starts  off  with  a genuine  punch 


when  it  is  discovered  that  Joshua  Quincy,  a 
wealthy  financier,  has  been  murdered.  Who 
killed  him,  and  why?  The  job  of  solving  this 
puzzling  mystery  falls  to  the  lot  of  David  Carroll, 
a famous  detective,  who  builds  up  a solution 
that  provides  a surprising  climax. 

It  is  a George  Melford  production  with  Jac- 
quelin  Logan  and  Antonio  Moreno  as  featured 
players. 

* « * 

“LITTLE  MISS  BLUEBEARD”— A roaring 
romantic  comedy,  screamingly  funny  from  start 
to  finish,  that’s  “Little  Miss  Bluebeard,”  which 
has  been  adapted  by  Frank  Tuttle  from  the 
Broadway  stage  play  by  Avery  Hopwood  and 
Gabriel  Dregely.  Victor  Heerman  will  direct. 

The  story  circles  around  a French  girl  who 
makes  a wager  that  she  can  win  a proposal  from 
a bachelor  who  vows  he  will  never  marry.  She 
wins  the  wager  but  loses  her  heart.  The  de- 
nouement of  the  wager  is  used  as  a surprise  end- 
ing to  the  picture,  both  to  the  hero  and  the 
audience.  It  is  an  alternating  succession  of 
chokes  and  chuckles. 

Bebe  Daniels,  as  the  vivacious  French  girl, 
has  a role  that  is  ideally  suited  to  her  charming 
personality. 

* * * 

“THE  CAVE  OF  FAj:,LEN  ANGELS”— “The 
Cave  of  Fallen  Angels”  takes'  its  director,  James 
Cruze,  into  an  entirely  new  field. 

Written  by  Leroy  Scott.  “The  Cave  of  Fallen- 
Angels”  is  a highly  dramatic  story  in  which  two; 
women,  mother  and  daughter,  are  the  central 
figures.  The  mother  keeps  a cafe  and  dance  hall 
in  the  Bowery  section  of  New  York  from  which 
she  derives  an  income  of  $30,000  a year.  _ Her 
love  for  her  child  prompts  her  to  turn  this  en- 
tire income  over  to  an  aristocratic  but  impover- 
ished widow  of  Washington  Square  to  educate 
and  bring  up  as  her  very  own.  When  the  widow 
dies,  the  girl  is  told  that  the  income  is  hers'. 

That’s  where  the  story  really  starts.  The  girl 
falls  in  with  evil  companions  and  chance  takes 
her  to  the  dive  which  her  own  mother  runs. 
How  the  mother  saves  her  from  her  companions 
and  herself,  finally  sacrificing  her  own  life,  forms 
the  most  interesting  and  grippinglv  dramatic  story 
flashed  on  the  screen  in  many  a day. 

* # * 

“WORLDLY  GOODS” — A rattling  good  pic- 
ture is  to  be  made  from  Sophie  Kerr’s_  story, 
“Worldly  Goods,”  a domestic  drama  which  un- 
folds a love  story  with  a brand  new  twist.  Agnes 
Ayres  is  the  star.  Frank  Urson  and  Paul  Iribe 
will  direct. 

This  is  the  story  of  a clever  and  charming 
woman  able  to  earn  her  own  living,  upon  whom 
marriage  thrusts  the  added  responsibility  of  sup- 
porting a weak-willed  and  easy-going  husband. 
The  young  wife  soon  finds  herself  in  love  with 
the  “other  man,”  but  unlike  the  usual  story 
involving  such  a situation,  it  is  the  woman  who 
is  called  upon  to  endure  and  triumph  in  the 
supreme  test,  and  husband  and  wife  start  over 
again  with  their  marriage  on  a new  basis'. 

■*■  * * 

"THE  HONOR  OF  HIS  HOUSE” — Thomas 
Meighan  is  the  star  of  this  Victor  Fleming  pro- 
duction based  upon  the  novel  by  Andrew^  Soutar. 
Meighan  picks  his  own  stories,  and  in  “The 
Honor  of  His  House”  he  has  picked  a story 
which  provides  him  with  a part  that  fits  him 
like  a glove. 

Meighan  has  the  role  of  Robert  McWhinnis. 
the  self-sacrificing  S'on  who  carries  the  load  of 
the  whole  McWhinnis  family  on  his  own  shoul- 
ders. Because  his  sister  of  whom  be  is  very 
fond  loves  not  wisely  but  too  well.  Robert,  to 
save  the  honor  of  his  family,  is  forced  to  forego 
the  realization  of  his  own  hopes  and  dreams,  to 
cut  himself  off  from  family,  friends'  and  the  girl 
he  loves  and  bury  himself  in  faroff  Japan. 

How  the  ingratitude  of  his  family  compels 
him  to  assume  further  burdens  and  how  he  is 
called  upon  to  make  a great  sacrifice  form  a 
mightv  climax.  The  scenes  are  laid  in  London 
and  Japan. 

* * ^ 

“OPEN  ALL  NIGHT” — A distinct  novelty  is 
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promised  exhibitors  by  Paramount  in  “Open  All 
Night,”  which  is  to  be  produced  with  a special 
all-star  cast.  This  is  a screen  play  based  upon 
the  short  stories  of  Paul  Morand  published  m a 
volume  bearing  the  above  title.  Each  is  a story 
of  night  life  in  some  continental  city  and  the 
central  character  in  each  is  a woman.  The 
salient  points  of  these  vivid  stories  have  been 
gathered  together  by  Willis  Goldbeck  and  made 
into  a photoplay  of  absorbing  interest. 

Paul  Bern  will  direct  the  production.  Fea- 
tured in  the  cast  will  be  Adolphe  Menjou, 
Charles  de  Roche,  Ricardo  Cortez  and  Jetta 
Goudal. 


“WILD  MOMENTS”— If  we  may  judge  by 
the  golden  boxoffice  productions  he  has  made  in 
the  past,  then  it  is  a guaranteed  certainty  that 
Alan  Crosland  will  cover  himself  with  directorial 
glory  when  he  produces  “Wild  Moments.”  Bebe 
Daniels  will  head  the  cast. 

The  story  is  by  the  late  Clyde  Fitch.  He 
was  recognized  as  the  dramatist  of  the  city  and 
its  people.  Every  phase  of  urban  life  was  fa- 
miliar to  him.  Exhibitors  will  recall  that  s-ev- 
eral  of  his  most  famous  plays  were  successfully 
adapted  to  the  screen  and  produced  under  the 
Paramount  banner,  notably  “The  Frisky  Mrs. 
Johnson’*  and  the  “Law  and  the  Woman.” 


‘'MANHATTAN”— “This  Side  of  Paradise,” 
by  F.  Scott  Fitzgerald,  when  it  first  burst  upon 
an  unsuspecting  public,  was  hailed  by  the  critics 
as  the  outstanding  novel  of  the  year.  The  origi- 
nality of  its  theme  gave  rise  to  widespread  dis- 
cussion and  was  responsible  for  more  publicity 
than  has  fallen  to  the  lot  of  the  average  book. 

If  ever  it  can  truthfully  be  said  that  there 
is  a ready-made  audience  waiting  to  see  a pic- 
ture, it  can  be  said  of  “Manhattan,”  which  was 
adapted  from  “This  Side  of  Paradise,”  and  will 
be  directed  by  Paul  Sloane  under  the  supervision 
of  Forrest  Halsey. 

Richard  Lix  is  ideally  cast  as  Amory,  the 
poor  little  rich  boy  who  grows  up  in  an  atrnos- 
phere  of  aristocracy,  sophistication  arid  cynicism, 
and  whose  groping  efforts  to  find  himself  leads 
him  into  the  bypaths  of  life. 


A PICTURE  WITH  A $5,000  TITLE — Start- 
ing shortly  in  “Photoplay  Magazine”  will  be  a 
screen  story  for  whose  title  a prize  of  $5,000  is 
to  be  offered.  Paramount  has  secured  the  rights 
to  this  story  and  it  will  be  released  under  its 
prize  title.  That  it  will  awaken  as  much  interest 
before  it  is  finally  shown  as  any  other  picture 
on  the  entire  schedule  seems  a dead  certainty. 

The  story  is  being  written  by  Arthur  Stringer, 
author  of  Gloria  Swanson’s  new  picture,  “Man- 
handled,” and  is  to  be  a fast-moving,  up-to-date 
medodrama  with  the  radio  as  its  center  punch. 

All  of  the  big  radio  broadcasting  stations  of 
the  country  will  be  tied  in  with  this  prize  scheme. 
The  announcement  of  the  prize  offer  and  the 
terms  of  the  contest  will  be  radioed  from  the 
sixty  principal  stations  of  the  United  States.  * 
Irvin  Willat  has  been  chosen  to  direct.  The 
cast  will  be  all-star,  headed  by  Antonio  Moreno 
and  Agnes  Ayres. 


“A  BROADWAY  BUTTERFLY”— In  “A 
Broadway  Butterfly,”  another  product  of  the 
gifted  pen  of  Clara  Beranger,  William  de  Mille 
enters  into  a field  that  he  has  paid  little  atten- 
tion to  before — the  world  of  bright  lights  and 
jazz  and  folly.  Until  now,  Mr.  de  Mille  has 
specialized  in  everyday  people  living  their  life- 
like dramas  in  simple  surroundings.  Now  he  has 
frankly  entered  Broadway. 

The  chief  point  about  this  picture — and  it 
makes  it  different  from  all  the  other  pictures  of 
the  jazz  age — is  that,  no  matter  what  he  does, 
William  de  Mille  cannot  get  away  from  human 
nature.  Whether  it’s  on  Broadway,  or  in  ice- 
bound New  England,  his  people  are  real  people 
and  his  butterflies  are  human  beings. 

•*•  * * 

“FORBIDDEN  PARADISE”— Within  a few 
weeks  the  Lasky  studio  at  Hollywood  will  be  the 
scene  of  the  re-union  of  two  great  European 
artists — Pola  Negri,  star,  and  Ernest  Lubitsch, 
director.  They  will  be  engaged  in  the  production 
of  a Paramount  picture,  “Forbidden  Paradise,” 
which  is  certain  to  prove  one  of  the  greatest  box 
office  attractions  of  the  year. 

It  had  long  been  Miss  Negri’s  wish  to  work 
once  more  under  the  direction  of  Mr.  Lubitsch 
and,  on  the  other  hand,  the  famous  director  had 
often  expressed  the  desire  to  make  a picture  with 
his  former  star  in  this  country.  It  was  through 
the  courtesy  of  Warner  Brothers,  with  whom  Mr. 
Lubitsch  is  under  contract,  that  Mr.  Lasky  was 
able  to  secure  the  director’s  services  for  this 
production. 

The  story  of  “Forbidden  Paradise”  is  by  Paul 
Bern,  who  wrote  “The  Marriage  Circle.”  It 
affords  Miss  Negri  exactly  the  type  of  role  which 
carried  her  to  fame — a fiery,  tempestuous*  and 
alluring  character. 

♦ * * 

“CHANGING  HUSBANDS”  — Paramount 
takes  pleasure  in  officially  presenting  Leatrice 
Joy  as  a star  to  her  millions  of  admirers  among 
picture  fans  in  “Changing  Husbands.” 

Leatrice  Joy  has  been  a star  in  everything  ex- 
cept name  for  a long  time.  She  is  another  of 
the  beautiful  and  talented  personalities  developed 
by  Cecil  B.  DeMille.  Ever  since  “Manslaughter,” 
exhibitors  have  been  hilling  her  as'  a star  in  their 
own  advertising  and  lights.  Now  she  is  a star 
officially.  And  justly  so  ! 

Frank  Urson  and  Paul  Iribe,  as  associate  di- 
rectors, are  producing  “Changing  Husbands,” 


“MANHANDLED” 
(August  4,  Publication) 


which  was  adapted  from  Elizabeth  Alexander’s 
story,  “Roles,”  by  Sada  Cowan  and  Howard 
Higgin. 

Miss  Joy  in  the  principal  feature  role  has  a part 
that  puts  her  ability  as  a versatile  actress  to  a 
severe  test  inasmuch  as  she  is  called  upon  to 
portray  a dual  role. 

The  story  concerns  a sparkling,  daring  and 
attractive  young  wife  who  has  been  raised  in 
luxury  and  is  so  bored  with  her  pleasant,  un- 
eventful, eas'y-going  sort  of  life  that  she  changes 
places  with  a cousin,  her  double,  a timid,  home- 
loving  girl  whom  fate  has  thrown  on  the  stage. 
The  complications  that  naturally  follow  form  the 
basis  of  an  intensely  interesting  picture  that  will 
prove  100  per  cent  entertainment  at  the  box  office. 

Victor  Varconi,  ZaSu  Pitts  and  Raymond  Grif- 
fith head  the  supporting  cast. 

* * * 

“THE  GOLDEN  BED” — Exhibitors  need  only 
be  told  that  “The  Golden  Bed”  is  a typical  Cecil 
B.  DeMille  production  to  know  that  audiences 
who  have  come  to  expect  certain  things  of  this 
screen  wizard  will  find  them  all  in  overflowing 
measure  in  this  picture. 

Exhibitors'  know  that  the  production  will  be 
dressed  in  all  the  glowing  color  and  luxury  that 
DeMille  can  weave  like  a cloth  of  gold — that  the 
lavishness  and  gorgeousness  of  gowns  and  settings 
will  amaze  and  delight — and  that  the  picture  will 
abound  in  big  scenes  with  contrasting  back- 
grounds showing  the  top  and  bottom  of  life. 

Jeanie  Maepherson  adapted  “The  Golden  Bed” 
from  the  story  by  Wallace  Irwin. 

The  story  is  an  engaging  history  of  a boy  who 
is  born  in  the  slums  but  rises  above  his  environ- 
ment. When  a lad,  the  hero  loses  his  heart  to 
a rich  little  girl  and  all  his  life  he  never  gets 
over  his  devotion  to  her.  The  girl  grows  up  into 
a human  tigress,  tearing  out  men’s  hearts  for  the 
fascination  of  the  game.  Later  the  hero’s  wealth 
and  power  enable  him  to  be  of  service  to  her  and 
we  see  him  in  the  role  of  husband,  both  hanpy 
and  wretched.  The  girl,  however,  continues  her 
game  and  remains  unfaithful  to  him  until  the  end. 

Her  sister,  much  the  same  in  appearance  but 
entirely  different  in  character,  tries  to  heal  where 
the  other  has  hurt;  she  is  all  sympathy  and 
tenderness  where  the  other  is  heartless  and  selfish. 
It  is  this  angelic  sister  who,  like  a noble  influence 
shining  through  a dual  personality,  finally  wins 
out. 

The  cast  has  not  been  selected. 

■N-  « 

“THE  MAN  WHO  FIGHTS  ALONE”— Wil- 
liam Farnum  comes  back  to  the  screen  after  an 
absence  of  more  than  a year,  as  a Paramount 
star.  This  is  great  news  for  the  American  pic- 
ture-going public,  for  Paramount  and  for  ex- 
hibitors. 

The  picture  which  will  bring  Mr.  Farnum  back 
to  the  screen  is  “The  Man  Who  Fights  Alone,” 
adanted  from  the  story,  “The  Miracle  of  Hate,” 
by  Wilton  Barrett  and  James  Hamilton.  It  is  a 
remarkable  tale  of  the  loye  riyalry  of  two  strong 
men  for  the  same  woman — a story  in  which  in- 
nuendo and  suspicion  engender  in  the  heart  of 
the  hero  a bitterness  which  is  finally  dispelled 
in  one  of  the  strongest  climaxes  imaginable. 

Of  hardly  less  importance  than  the  return  of 
this  great  and  popular  star  is  the  announcement 
that  Wallace  Worsley,  who  made  “The  Hunch- 
back of  Notre  Dame,”  is  directing.  Farnum  and 
Worsley — a screen  combination  to  be  reckoned 
with  ! 

♦ * * 

“UNGUARDED  WOMEN” — Seyeral  months 
ago  there  appeared  in  the  “Saturday  Evening 
Post”  a serial  story,  “Face,”  by  Lucy  Stone 
Terrill.  The  originality  of  its  plot  occasioned 
considerable  comment  and  commendation.  Para- 


mount recognized  it  as  exceptional  screen  mate- 
rial and  bought  the  motion  picture  rights. 

“Unguarded  Women”  is  an  adaptation  from 
that  story — the  story  of  how  a man  of  honor 
brings  back  to  social  esteem  a girl  whose  love  of 
gayety  all  but  leads  to  her  destruction.  It  is 
intensely  dramatic,  full  of  suspense,  with  a 
strong  and  fine  love  interest  and  a happy  climax. 

Given  a picture  with  a combination  of  such 
boxoffice  favorites  as  Bebe  Daniels  and  Richard 
• Dix,  the  only  fair  thing  to  do  is  to  designate  it 
as  a two-star  special. 

Around  these  two  has  been  assembled  a cast 
of  capable  screen  artists,  headed  by  winsome, 
appealing  Mary  Astor. 

To  further  insure  a high-grade  production  Alan 
Crosland  was  entrusted  with  the  responsibility 
of  producing  the  picture.  Mr.  Crosland  was  the 
director  of  “Enemies  of  Women”  and  “Under  the 
Red  Robe.” 

* * * 


“ARGENTINE  LOVE” — “The  Four  Horse- 
men,” “Blood  and  Sand”  and  “Enemies  of  Wo- 
men,” three  of  the  greatest  boxoffice  successes 
of  recent  years,  all  came  from  the  pen  of  Vin- 
cente Blasco  Ibanez. 

“Argentine  Love”  is  one  of  the  most  heavily 
vitalized  works  of  this  Spanish  genius.  It  is  a 
burning,  flashing,  unforgettable  story,  rich  with 
the  vigor  of  a hotter  s'un  than  ours  and  the  emo- 
tions of  an  older,  more  passionate  race — a mod- 
ern story  of  universal  appeal  with  a tremendous 
theme  and  a happy  ending. 

Add  to  this  the  fact  that  Bebe  Daniels  has 
the  leading  role,  that  of  a gorgeous  Argentine 
girl  who  is  loved  by  two  handsome,  hot-blooded 
young  cavaliers.  Here,  surely,  is  a role  destined 
to  make  this  talented  artist  one  of  the  most 
talked-of  personalities'  of  the  screen  world.  Fea- 
tured with  Miss  Daniels  is  Ricardo  Cortez. 

“Argentine  Love”  will  be  directed  by  Alan 
Crosland. 

* * * 


“THE  FEMALE” — A story  of  the  African 
veldt  with  its  hidden  dangers,  volcanic  hates  and 
cyclonic  loves — that’s  “The  J'emale,”  directed  by 
Dimitri  Buchowetzki,  who  produced  “Men.”  It’s 
an  adaptation  from  Cynthia  Stockley’s  “Dalla, 
the  Lion  Cub.” 

Cynthia  Stockley  knows  her  Africa  as  well  as 
the  average  person  in  a small  town  knows  his' 
Main  street.  Several  of  the  works  of  this  popu- 
lar author  have  been  screened,  prominent  among 
which  have  been  “Pink  Gods”  and  “Ponjola.” 
Her  novels  and  stories  are  colorful,  packed  with 
tense  dramatic  action  and  they  lend  themselves 
admirably  to  visualization  on  the  screen. 

Betty  Compson  will  have  the  title  role  of  Dalla, 
the  ignorant,  illiterate,  unsophisticated  little  Boer 
girl,  of  great  natural  beautv  and  courage,  who 
becomes  a dazzling,  accomplished  woman  of^ffie 
world,  showing  the  aptness  of  her  name,  ‘the 
lion  cub,”  by  the  ferocity  with  which  she  pur- 
sues jov  and  happiness,  routs  her  enemies  and 
forces  the  realization  of  her  dreams. 

* * * 


“THE  COAST  OF  FOLLY” — Gloria  Swanson 
is  to  be  starred  in  “The  Coast  of  Folly,”  by 
Coningsby  Dawson.  Here  is  a highly-spic^, 
zippy  story  of  modern  society  life,  exposing  the 
pitfalls  and  temptations  that  are  ever  preset 
to  trap  the  reckless  girls  of  today  who  play  with 
fire  because  they  think  they  can  “get  away 


with  it.” 

Miss  Swanson  has  the  role  of  Joyce  Gathway, 
an  ultra-modern  girl,  innately  fine,  but  almost 
spoiled  by  luxury  and  the  moral  laxness  of  mod- 
ern life,  who  believes  there  is  no  harm  in  ^having 
an  innocent  affair  with  another  woman’s  hus- 
band! She  realizes  her  danger  when  she  ts 
named  as  co-respondent  and  her  grandfather  dis- 
inherits her.  A deep  dramatic  note  is  struck 
when  Joyce  discovers  that  her  own  mother  to 
whom  she  goes  for  advice  and  counsel  is  an 
unscrupulous  worldling.  How  she  works  out  her 
own  salvation  and  finds  happiness  at  last  is  de- 
veloped in  a series  of  briskly-moving  events  that 
will  delight  the  millions  who  see  this  screen 
masterpiece. 

Allan  Dwan  will  direct. 


“WHISPERING  MEN” — One  of  Thomas 
Meighan’s  great  ambitions  for  the  past  two  years 
has  been  to  do  another  picture  of  orison  life. 
He  has  hunted  for  a successor  to  “The  City  of 
Silent  Men,”  and  everybody  in  the  Paramount 
production  organization  has  been  hunting  with 

Now  he  has  it.  He  persuaded  his  friend.  Booth 
Tarkington,  to  write  it  especially  for  him.  It  is 
crammed  full  of  that  particular  human  quality 
that  has  made  Tarkington  the  best  loved  of 
present-day  American  writers,  infused  into  a vital, 
stirring  drama  that  surpasses  anything  he  has 
ever  written  before.  . 

Paul  Sloane  has  adapted  “Whispering  Men, 
and  Victor  Heerman  is  directing.  _ In  addihon, 
Meighan  is  availing  himself  of  the  invaluable  help 
of  Warden  Lawes  of  Sing  Sing  in  keeping  the 
atmosphere  of  the  prison  scenes  true  to  actual 


Stout  Made  Manager 

NEW  YORK.— Joe  Stout  has  been 
appointed  manager  of  the  Hodkinson 
branch  in  Los  Angeles  replacing  J.  R. 
Beal  who  resigned  on  April  19th. 
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Springfield,  111. ; third  vice  president, 
Charles  G.  Goodnight,  De  Soto,  Mo.; 
fourth  vice  president,  J.  C.  Hewitt,  Rob- 
inson, 111.;  fifth  vice  president,  F.  E.  Yemm, 
Duquoin,  111.;  secretary,  L.  C.  Hehl,  St. 
Louis;  treasurer,  Fred  Wehrenberg,  St. 
Louis  and  sergeant-at-arms,  W.  O.  Reeves, 
St.  Louis. 

The  executive  committee  selected  was  as 
follows : Spyros  Skouras,  St.  Louis ; J.  L. 
Calvin,  Washington,  Mo.;  H.  E.  M.  Pas- 
mezoglu,  St.  Louis ; Joseph  Mogler,  St. 
Louis;  William  McNamara,  Virden,  111.;  R. 
H.  Clarke,  Effingham,  111,,  and  S.  E.  Pertle, 
Jerseyville,  111. 

National  Delegates  Named 
Delegates  to  the  National  Convention  to 
be  held  in  Boston,  Mass.,  on  May  27,  28  and 
29,  were  selected  as  follows ; H.  E.  M. 
Pasmezoglu,  St.  Louis ; Robert  Stempfle, 
St.  Charles,  Mo. ; Joseph  Mogler,  St.  Louis ; 
Fred  Wehrenberg,  St.  Louis;  Spyros 
Skoures,  St.  Louis ; I.  W.  Rodgers,  Pop- 
lar Bluff,  Mo. ; Fred  N.  Hoelzer,  St.  Louis ; 
J.  L.  Calvin,  Washington,  Mo.;  S.  E.  Pertle, 
Jerseyville,  111.;  W.  W.  Watts,  Springfield, 
111. ; F.  E.  Yemm,  Duquoin,  111. ; H.  T. 
Loeper,  Springfield,  111. ; O.  L.  Kern,  Buck- 
ner, 111. ; Bob  Cluster,  Belleville,  111. ; F.  S. 
Russell,  Shelbyville,  111. ; Steve  Farrar,  Har- 
risburg, 111. ; John  Marlowe,  Herrin,  111., 
and  Walter  Thimmig,  Duquoin,  111. 

Joseph  Mogler  one  of  the  vice  presidents 
of  the  Motion  Picture  Theatre  Owners  of 
America  in  a short  address  told  the  work 
now  being  undertaken  to  obtain  a reduction 
in  the  “music  tax”  and  to  eliminate  the  the- 
atre seat  and  admission  taxes  up  to  and  in- 
cluding 50  cents.  A number  of  other  ex- 
hibitors made  short  talks  in  which  they 
told  of  the  needs  of  the  industry  as  they 
saw  it.  President  Sydney  Cohen  of  the 
Motion  Picture  Theatre  Owners  of  Amer- 
ica was  roundly  praised,  many  expressing 
the  belief  that  it  would  be  extremely  diffi- 
cult if  not  impossible  to  secure  a man  to 
fill  his  place  with  success. 

Many  Attend  Meeting 

Among  the  theatre  owners  present  at  the  con- 
vention were  I.  ^V'.  Rodgers,  Cairo,  111.,  and 
Poplar  Bluff,  Mo.;  W.  W.  Watts,  Springfield.  111.; 
H.  T.  Loeper,  Springfield,  111.;  P.  L.  Kern,  Buck- 
ner, 111.;  N.  A.  Culbreath,  Caruthersville,  Mo.; 
Charles  G.  Goodnight,  Desoto,  Mo.;  W.  O.  Reeves, 
St.  Louis;  C.  C.  Craven,  Lilburne,  Mo.;  John 
Beler,  New  Badrid.  Mo.;  Noah  Bloomer.  Belle- 
ville, 111.;  F.  E.  Schmidt,  Pocahontas,  111.;  H. 
Imming,  Newton,  111. ; R.  H.  Clarke,  Effingham, 
111.;  H.  R.  • Rosendohl,  Cutler,  111.;  L.  C.  Hehl, 
St.  Louis;  J.  P.  Meehan,  St.  Louis;  Mr.  and  Mrs. 
A.  Hall,  Dupo,  111.;  J.  L.  Calvin,  Washington,  Mo.; 
C.  H.  Horseman,  Chaffee,  Mo.;  H.  A.  Robinson, 
Oran,  Mo.;'  Joe  Hewitt,  Robinson,  111.;  F.  S. 
Russell,  Shelbyville,  111.;  A.  J.  Moeller.  New  York, 

N.  Y.;  R.  E.  Atkins,  Elksville,  111.;  Joe  Ogolini, 
Dowell,  111.;  F.  E.  Yemm,  Duquoin,  111.;  A.  Keuss, 
New  Athens,  III.;  S.  E.  Pertle,  Jerseyville,  111.; 
F.  Calhoun.  St.  Louis;  William  McNamara.  Vir- 
den, 111.;  F.  Robinson,  Irma,  St.  Louis;  Charles 
Goldman,  Rainbow,  St.  Louis;  Frank  Spyros.  Mar- 
quette, St.  Louis;  Harry  Nash  and  Mike  Nash, 
King  Bee,  St.  Louis;  J.  F.  Rees,  Wellsville,  Mo.; 

O.  Lehr,  Rex  Amusement  Company,  St.  Louis; 
Richard  Stempfle,  St.  Charles,  Mo.;  C.  R.  Wahl, 
Woodriver,  111.;  A.  W.  Worcester,  Woodriver,  111.; 
A.  M.  Beare,  Chester,  111.;  Charles  Warner,  St. 
Louis,  Mo.;  H.  Levy,  Highland,  111.;  J.  P.  Wag- 
ner, American,  St.  Louis;  J.  Kotnik,  McNair,  St. 
Louis;  Harry  Worack,  Hudson,  St.  Louis;  J. 
Geegan,  Hudson,  St.  Louis;  Spyros  Skouras,  Grand 
Central  and  St.  Louis  Amusement  Company,  St. 
Louis;  George  Meyer,  Capitol,  St.  Louis;  J.  H. 
Blowitz  and  A.  D.  Pappas,  Virginia.  St.  Louis; 
Gus  Kerasotas,  Springfield,  111. ; Mrs.  A.  L. 
Ketchum,  New  Aubert.  Plaza  and  Chippewa,  St. 
Louis,  Mo.;  Tommy  James,  Comet,  St.  Louis; 
H.  E.  M.  Pasmezoglu,  Delmar,  Congress  and  Cri- 
terion, St.  Louis;  S.  Horwitz,  Red  Wing,  St. 
Louis;  Fred  Hoelzer,  Ivory  and  Marguerite,  St. 
Louis;  W.  K.  Sine,  Springfield,  111.;  James  J. 
Reilly,  Princess,  Alton,  111.;  Tom  Reed,  Duquoin, 
111.;  Bob  Cluster,  Belleville  and  Johnston  City, 
111.;  J.  A.  Seipker,  Webster  Groves,  Mo.;  F.  B. 
Harris,  Maplewood,  Mo.;  John  Walsh,  St.  Louis; 
Maury  Stahl,  Pageant,  St.  Louis;  J.  Brinkmeyer, 
Grand-Florissant,  St.  Louis;  O.  L.  Becker,  Belle- 
ville, 111. ; Julius  Mueller,  Creve  Coeur,  Mo. ; Chris 
Eftheim,  Star,  St.  Louis,  and  Joe  Walsh,  Bridge, 
St.  Louis. 


(Above)  Lyman  Broening,  camera- 
man, at  the  left,  and  Director  Phil  E. 
Rosen  are  going  over  the  plans  for 
production  of  “Being  Respectful,”  a 
new  Warner  Brothers  special. 


(Right)  Svend  Gade,  art  director  on 
the  new  Ernst  Lubitsch  production 
for  Warner  Brothers.  Photo  by  H.E.N. 


(Below)  No,  Ernst  Lubitsch,  cele- 
brated director,  isn’t  paying  off  a lost 
wager.  He’s  simply  casting  a critical 
eye  over  some  snappy  jewelry  for 
Pauline  Frederick  (at  the  left)  and 
May  McAvoy  (right)  which  the  stars 
may  have  occasion  to  use  in  the  new 
Lubitsch  pictme  which  is  under  way 
at  Warner  Brothers  studios.  Photo 
oy  H.E.N. 


Two  Midwest  States  Merge; 
Cohen  Lauded  at  Gathering 

(Contintted  from  Page  4$) 
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D.  W.  Griffith  Files 
Suit  Against  Jolson 

Seeks  $571,696  from  Comedian 
Charging  Breach  on  Contract 
In  Picture  Deal 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29. — The  long 
threatened  suit  of  D.  W.  Griffith,  Inc. 
against  A1  Jolson,  the  black-face  come- 
dian was  filed  in  the  U.  S.  District  Court 
last  week.  The  papers  in  the  suit  charge 
a breach  of  contract  in  connection  with 
the  actor’s  agreement  to  appear  in  motion 
pictures  under  direction  of  Mr.  Griffith 
and  seeks  to  recover  the  sum  of  $571,- 
696.72. 

Was  to  Star  in  Three  Films 

The  film  corporation  charges  in  its 
complaint  that  on  June  15  last  Jolson  con- 
sented to  star  in  a series  of  three  photo- 
plays which  were  to  be  directed  person- 
ally by  Mr.  Griffith  and  that  Jolson  “wil- 
fully and  deliberately”  abandoned  his 
work  thereon  and  refuses  to  proceed 
further  with  his  duties  under  his  con- 
tract. The  Griffith  Corporation  alleges 
that  it  actually  paid  out  in  cash  $71,696.72 
up  to  the  time  Jolson  walked  off  the  lot 
and  asserts  that  it  was  damaged  beyond 
this  to  the  extent  of  $500,000. 

The  real  story  behind  the  whole  mat- 
ter, it  is  said,  is  that  after  Jolson  had 
been  working  for  several  weeks  he  was 
shown  the  first  rushes  of  the  picture 
which  was  being  made  under  the  working 
title  of  “Black  and  White”  and  immedi- 
ately walked  off  the  lot  and  without  noti- 
fying Mr.  Griffith  boarded  a ship  and 
went  to  Europe  with  J.  J.  Shubert. 

Kelly  Also  Files  Suit 

Anthony  Paul  Kelly,  in  an  earlier  suit, 
asserts  he  spent  eighteen  months  in  bring- 
ing Jolson  and  Griffith  together  and  in 
writing  the  scenario.  Kelly  claims 
$250,000. 

Trustee  Is  Appointed 
For  Canada- Exhibitor 
Distributing  Company 

(Special  to  Exhibitors  Herald) 

TORONTO,  ONT.,  April  29.— An- 
nouncement was  made  here  last  Saturday 
of  the  appointment  of  a trustee  for  the 
United  Exhibitors  of  Canada,  Limited, 
with  headquarters  at  Toronto,  the  busi- 
ness of  the  company  being  placed  in  the 
charge  of  the  Capital  Trust  Company. 
Limited,  as  trustee.  This  development 
occurred  following  the  decision  of  the 
Film  Booking  Office  to  organize  a direct 
chain  of  F.  B.  O.  branch  exchanges  in 
six  Canadian  cities  to  take  care  of  Cana- 
dian distribution. 

United  Exhibitors  of  Canada,  Limited, 
was  organized  last  summer  as  a film  dis- 
tributing enterprise  under  the  auspices 
of  a number  of  independent  exhibitors 
and  others. 

United  Exhibitors  catered  to  independ- 
ent exhibitors  in  Canada  but,  apart  from 
F.  B.  O.  pictures,  the  organization  had 
but  little  to  offer  in  the  way  of  outstand- 
ing pictures.  The  withdrawal  of  F.  B.  O. 
to  form  its  direct  Canadian  branches  un- 
doubtedly led  to  the  present  position  of 
the  exhibitors’  exchange. 


Nickie  Goldhammer  has  succeeded  R. 
J.  McManus  as  St.  Louis  city  sales  man- 
ager for  Universal.  Goldhammer  for- 
merly sold  film  out  of  Minneapolis, 
Omaha  and  Kansas  City,  coming  to  St. 
Louis  from  the  latter  city. 


Mae  Murray  as  Renee  De  Quiros,  in 
“Mile.  Midnight”  her  latest  Metro  pro- 
duction. 


“The  Covered  Wagon” 
Sets  New  Film  Record 

Continuous  Run  at  Theatre  in 
New  York  Is  Epochal 
Achievement 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29. — Having  set 
a mark  for  other  motion  pictures  to  shoot 
at,  “The  Covered  Wagon”  will  close  its 
record-breaking  engagement  at  the  Cri- 
terion theatre  next  Saturday  night.  At 
that  time  it  will  have  completed  a con- 
tinuous run  of  fifty-nine  weeks,  a record 
which  no  other  motion  picture  in  history 
has  ever  even  approached. 

Gross  $600,000 

The  Criterion  theatre  has  a seating  ca- 
pacity of  only  a few  over  600.  But  even 
with  this  limited  capacity,  “The  Covered 
Wagon”  has  played  to  practically  500,000 
people  in  that  house.  The  receipts  dur- 
ing the  engagement  have  run  pretty 
close  to  $600,000.  At  Grauman’s  Egyp- 
tian theatre  in  Hollywood,  the  receipts 
for  the  run  of  this  picture  were  more 
than  $700,000,  the  Egyptian  having  a 
much  larger  capacity  than  has  the  Cri- 
terion. 

Plays  to  5,000,000 

Besides  the  long  runs  in  New  York, 
Los  Angeles,  Chicago  and  Boston,  the 
twelve  road  companies  of  “The  Covered 
Wagon”  have  played  536  weeks  on  tour 
to  an  aggregate  attendance  of  not  less 
than  5,000,000  patrons.  Abroad,  the  six 
months  showings  in  London  and  Paris 
are  now  being  followed  up  by  the  intro- 
duction of  “The  Covered  Wagon”  in 
other  European  capitals. 


Special  Representatives 
Handling  “Floodgates” 

Will  Cover  Key  City  Showings; 
Russell  Pleased  with 
Condition  of  Field 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29.— John  L. 
Russell  of  Lowell  Film  Productions,  Inc., 
announces  the  appointment  of  several 
special  representatives  by  his  company 
who  will  key  city  presentations  in  various 
parts  of  the  country  of  “Floodgates,”  and 
at  the  same  time  start  an  active  sales 
drive  in  connection  with  the  advertising 
campaign  now  being  conducted  in  behalf 
of  this  production. 

Fajans  in  San  Francisco 

Herbert  Fajans,  formerly  identified 
with  Lowell  Productions  as  assistant  di- 
rector and  business  representative,  has 
been  promoted  to  the  post  of  special  rep- 
resentative and  been  given  charge  of  the 
San  Francisco  opening  where  he  will  also 
look  after  West  Coast  sales.  Fajans 
leaves  for  California  May  4 and  expects 
to  be  gone  for  an  indefinite  period. 

Jack  Keegan,  recently  with  Hodkin- 
son,  has  been  made  special  representa- 
tive and  his  first  assignment  will  be 
handling  the  opening  of  “Floodgates”  at 
the  Cameo  theatre  in  Pittsburgh.  Jack 
Grier,  upon  his  return  from  Boston,  has 
journeyed  to  Washington,  D.  C.,  in  con- 
nection with  several  deals  for  the  picture 
now  pending  in  that  territory. 

Russell  Takes  Chicago  Showings 

The  Chicago,  Milwaukee  and  St.  Louis 
showings  will  be  under  the  personal  su- 
pervision of  John  L.  Russell  and  J. 
Charles  Davis,  2nd.  Mr.  Davis  is  leaving 
immediately  for  Chicago  to  handle  the 
advanced  publicity  and  exploitation  for 
the  Randolph  theatre  presentation  where 
he  will  be  joined  by  Mr.  Russell  for  the 
opening. 

Mr.  Russell  states  that  he  is  particu- 
larly gratified  with  the  response  accorded 
his  initial  advertisement  and  states  that 
from  his  personal  observation  and  the 
reports  of  his  territorial  representatives 
he  is  thoroughly  satisfied  with  the  con- 
ditions in  the  independent  field.  . He  ex- 
pects to  start  shooting  on  his  new  pic- 
ture, “Open  Places,”  not  later  than 
July  1. 


William  Fairbanks  to 
Star  in  C.  R.  C.  Series 

NEW  YORK,  April  29.— William  Fair- 
banks has  been  signed  to  star  in  a series 
of  twelve  feature  length  productions  for 
C.  B.  C.  Film 
Sales  Corporation, 
according  to  word 
received  from 
Harry  Cohn,  vice- 
president. 

While  Mr.  Fair- 
banks  first  at- 
tained fame  as  a 
western  star,  his 
last  four  pictures 
are  declared  t o 
have  won  him  a 
place  in  straight 
drama.  In  this  se- 
ries Fairbanks  and  Willilam  Fairbanks 
Eva  Novak  will 

costar.  The  series  will  be  known  as  Per- 
fection Specials. 
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[FORHGN  MARKET] 


Reparation  Plan  Aids  Trade 


SYDNEY  E ABEL, 
foreign  manager  for 
The  Film  Corporation. 
Mr  Abel  has  under 
his  jurisdiction  branch 
offices  in  nearly  every 
civilized  country. 


Europe  Offers  Field 
For  U.  S.  Exhibitors 

By  LOUIS  V.  BROCK 

(Foreign  Sales  Manager  of  First  National) 

Note; — Owing  to  the  great  number  of  letters  received,  and  the 
possible  worth  of  this  information  to  all  exhibitors,  the  author 
thought  it  advisable  to  answer  them  through  the  trade  press,  pick- 
ing the  “EXHIBITORS  HERALD”  on  account  of  its  wide 
circulation. 


Women  Critics 
‘to  View  First 
National  Films 

Valued  Suggestions 
Are  Expeced  by 
Company 

By  JOHN  S.  SPARGO 

(New  York  Editor,  Exhibitors 
Herald) 

NEW  YORK,  April  29. — . 
A committee  of  women  re- 
viewers is  the  latest  move  on 
the  part  of  Associated  First 
National  Pictures,  Ltd.  Rec- 
ognizing the  fact  that  women 
and  girls  form  a dominating 
majority  of  cinema  patrons. 
First  National’s  British  ex- 
ecutives are  enrolling  a volun- 
tary committee  of  women  to 
view  as  many  as  possible  of 
the  First  National  offering  in 
advance  of  release  and,  if 
possible,  of  trade  show  date, 
by  which  it  is  expected  that 
valuable  criticism  and  sug- 
gestions from  the  feminine 
“slant”  will  be  forthcoming. 
Seen  through  feminine  eyes, 
it  will  be  possible  it  is  be- 
lieved to  size  up  many  angles 
of  feminine  appeal  which  at 
present  are  not  discoverable 
through  the  usual  process  of 
submitting  pictures  to  the 
judgment  of  a male  staff.  At 
the  same  time,  sequences  and 
subtitles,  possibly  unaccept- 
able to  feminine  psychology, 
may  be  discovered,  and  either 
eliminated  or  adjusted. 

Is  Beneficial 

It  is  not  expected  that  this 
test  will  be  infallible,  for  it 
is  only  through  misrepresen- 
tation that  the  opinion  of  the 
public  can  finally  be  ascer- 
tained, but  it  is  believed  by 
the  First  National  executives 
that  by  securing,  as  far  as 
possible,  volunteer  judges, 
representative  of  both  the 
leisured-  and  bourgeois  classes, 
and  by  including  on  the  com- 
mittee, members  of  profes- 
sions not  ordinarily  interested 
in  the  cinema,  as  Vv'ell  as 
women  known  to  take  special 
interest  in  pictures,  sidelights 
will  be  thrown  on  productions 
with  ultimate  benefit  to  the 
box  office. 

In  New  York,  under  the 
auspices  of  the  National 
Board  of  Review,  the  fem- 
(Contitnied  on  page  8i) 


The  belief  that  there  is  a 
Bonanza  awaiting  discovery 
by  American  film  exhibitors 
in  foreign  fields  seems  to  be 
spreading  rapidly  throughout 
this  country.  It  would  not 
surprise  me  to  see  a rush  to 
foreign  lands  in  a few  years, 
waxing  reminiscent  of  the 
gold  rush  of  ’49,  by  showmen 
of  this  country  who  are  bent 
on  realizing  their  desires  to 
become  established  as  first 
run  exhibitors  in  other  coun- 
tries. 

Opportunity  Is  Big 

Over  a period  of  approxi- 
mately six  months,  there 


have  been  some  three  score 
letters  come  into  my  hands, 
asking  information  about  the 
possible  chances  of  making 
good  in  such  a venture. 
These  letters  have  come  from 
all  sections  of  the  United 
States  and  indicate  that  their 
authors  realize  the  showing 
of  motion  pictures  is  still  in 
its  infancy  in  many  countries. 

Reports  from  the  represen- 
tatives of  First  National  in 
virtually  every  territory  out- 
side the  United  States  show 
that  the  answer  to  these  let- 
ters should  be  affirmative. 

(Continued  on  page  8i) 


Financial  Relief 
Livens  Market, 
Declares  Kann 

Cable  Orders  Forecast 
Acceptance  by 
Germany 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29.— 
The  work  of  General  Dawes 
and  his  associate  experts  in 
the  outline  of  reparations  pro- 
cedure for  Germany  to  follow 
is  quickly  finding  fruitful  re- 
sults in  international  film 
trade... 

The  day  following  publica- 
tion of  their  report,  as  cabled 
from  abroad,  George  E. 
Kann,  president  of  George  E. 
Kann  Corporation,  specialists 
in  motion  picture  import  and 
export,  predicted  its  accept- 
ance by  Germany.  This  ac- 
ceptance was  plainly  fore- 
shadowed by  their  cable  or- 
ders, German  film  renters 
being  quick  to  realize  the 
beneficient  effect  the  report 
was  bound  to  have. 

Issues  Statement 

In  a statement  made  espe- 
cially to  Exhibitors  Herald 
Mr.  Kann  said  this  week: 

“The  Dawes  report  is  cer- 
tain to  have  a good  effect  on 
this  country’s  trade  with  Eu- 
ropean countries.  The  des- 
perate situation  Germany  has 
been  in  naturally  affected  all 
other  European  countries  and 
produced  what  was  near  to 
an  inertia  in  film  commerce 
in  the  export  and  import  field. 

“The  Dawes  report  and  its 
immediate  acceptance  by  all 
parties  concerned  will  lift 
this  inertia.  This  was  im- 
mediately manifest  by  the 
buying  orders  which  reached 
our  offices  almost  immedi- 
ately after  the  report  was 
made  public.  Even  before  it 
was  known  that  Germany 
would  accept  the  conditions 
laid  down,  the  optimism  was 
reflected  in  orders  from  that 
country.  Perhaps  the  busi- 
ness men  over  there  had  an 
inside  knowledge  of  what  the 
government  would  do. 

“The  effect  of  this  new 
happy  condition  is  not  with- 
out its  unhappy  features. 

“We  are  now  faced  by  a 
situation  where  we  need  to 
(Continued  on  page  8i) 
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Foreign  Representatives  at  Home  Office 


(Right)  E.  E,  Shauer,  assistant  treasurer  of  Pairamount  and  director  of  the  company’s  foreign  department  who  heis  had  many  of  his  represen- 
tatives from  the  field  abroad  at  the  home  office  in  New  York  for  conferences.  (Left)  John  W.  Hicks»  Jr.,  managing  director  of  Famous 
Lasky  Film  Service,  Ltd.,  who  is  now  en  route  home  to  Sydney,  Australia,  after  his  conference  with  Mr.  Shauer.  (Center)  Left  to  right: 
Herbert  Brenon,  director  of  “The  Mountebank,”  Adolphe  Osso,  general  manager  of  the  Paramount  organization  in  France,  Ernest  Torrence, 
star  of  “The  Mountebank,”  John  W.  Hicks,  Jr.,  and  Louise  Lagrange,  snapped  on  the  set  during  the  hlnving  of  the  Torrence  vehicle. 


Film  Field  Recovers  Westerns  Replacing 
Following  Jap  Quake  Chapterplays  in.  India 


Business  of  Tokyo  Theatre  Increases  from  200 
to  300  Per  Cent  — New  Houses 
to  Be  Erected 


Joseph  MacHenry  Returns  to  America  After  Ten 
Months’  Trip  for  Fox 
Corporation 


(Special  to  Exhibitors  Herald) 

NEW  YORK,  April  29. — The  motion  picture  busi- 
ness in  Japan  has  completely  recovered  from  the  set- 
back caused  by  the  earthquake,  according  to  R.  E. 
McIntyre,  assistant  manager  of  the  Famous  Players 
office  at  Kobe,  who  is  now  at  the  home  office 
here. 


“The  motion  picture  busi- 
ness in  Japan  was  never  bet- 
ter than  it  is  today,”  said  Mr. 
MacIntyre.  “The  industry 
has  made  rapid  strides  since 
the  great  earthquake  of  last 
September,  having  had.  the 
hearty  cooperation  of  the 
government  in  the  work  of 
providing  entertainment  of 
the  homeless  people  through- 
out the  devastated  district. 

“Having  requested  the  aid 
of  the  motion  picture  inter- 
ests in  its  reconstruction  pro- 
gram, the  government  has 
shown  great  liberality  in 
granting  permits  for  the  erec- 
tion of  temporary  theatres 
and  for  new  theatre  build- 
ings. In  Tokyo  half  of  the 
city’s  fifty-two  theatres  were 
destroyed  and  Yokohama  lost 
all  of  its  twenty-two  theatres. 
To  date  twenty  temporary 
theatres,  without  balconies, 
have  been  built  in  the  devas- 
tated districts  and  ten  new 
theatres  have  been  erected  in 
sections  of  the  city  which 
were  without  any  theatres 
prior  to  the  earthquake.  Sev- 
eral temporary  theatres  have 
been  built  in  Yokohama  and 


others  have  been  erected  in 
other  cities  which  were  badly 
damaged. 

“The  business  of  the  Tokyo 
theatres  has  increased  from 
200  to  300  per  cent  since  the 
disaster,  inasmuch  as  the 
strict  regulations  regarding 
the  crowding  of  theatres  were 
set  aside  by  the  city  officials. 
Every  theatre  is  packed  with 
people  hungry  for  the  best  in 
American  pictures,  and  Para- 
mount is  enjoying  its  greatest 
business  since  its  entry  into 
Japan.  Business  will  con- 
tinue to  grow,  as  there  is 
every  indication  that  Japan’s 
list  of  motion  picture  houses 
will  be  considerably  aug- 
mented above  the  present  650 
mark  within  the  next  few 
years. 

“Japan  is  rapidly  becoming 
an  important  motion  picture 
producer,  but  this  competi- 
tion has  not  decreased  the  in- 
terest in  the  highest  class  pic- 
tures from  this  country.  The 
Japanese  theatre-goers  are 
very  fond  of  the  leading  Am- 
erican artists  and  keep  well 
posted  as  to  their  work  in  the 
American  studios.  The  result 


(Special  tc  Exhibitors  Herald) 

NEW  YO'RK,  April  29. — Special  productions  and 
program  melodramas  featuring  Tom  Mix  and  Charles 
Jones  have  replaced  the  serial  as  the  favorite  form  of 
cinema  entertainment  in  native  theatres  in  India,  accord- 
ing to  Joseph  MacHenry,  who  has  just  returned  to  New 
York  after  a ten  months  trip  through  India  for  Fox  Film 


Corporation.  Since  last  fall 
the  owners  of  the  picture 
houses  patronized  by  the  In- 
dian natives  have  found  that 
the  Mix  and  Jones  subjects 
satisfy  the  natives’  desire  for 
thrills  and  excitement  on  the 
screen. 

It  is  only  in  the  larger  sta- 
tions that  India  compares  fa- 
vorably with  the  Western 
world  in  its  cinema  entertain- 
ment, says  Mr.  MacHenry.  In 
Bombay,  Calcutta,  Maderia, 
Rangoon,  Burma  and  Ceylon 
there  are  often  two  or  three 


has  been  that  all  of  the  good 
pictures  have  met  with  a 
great  reception,  Tokyo  thea- 
tres which  did  a business  of 
approximately  4,000  yen  per 
week  are  now  doing  from 
10,000  to  14,000  yen  and 
everybody  is  extremely  happy. 
Theatres  outside  the  zone 
swept  by  the  earthquake  also 
are  doing  a capacity  business 
and  the  next  important  move 
in  the  industry  undoubtedly 
will  be  the  erection  of  new 
theatres  to  care  for  this  in- 
creased business.” 


attractive  theatres  where 
most  of  the  leading  American 
films  are  shown.  These  the- 
atres are  located  as  near  as 
possible  to  the  European  sec- 
tion and  they  generally  re- 
semble the  European  theatres 
in  architecture.  Many  have 
palm  gardens  adjoining  them 
where,  during  ten  minute  in- 
termissions the  patrons  may 
indulge  in  liquid  libations 
from  bonnie  Scotland,  or 
milder  refreshment  such  as 
tea  or  coffee  with  cakes. 

Owing  to  the  extreme  heat, 
afternoon  matinees,  as  we 
know  them,  are  rare.  The 
Indian  matinee  is  the  first 
evening  show,  usually  begin- 
ning at  5:30  or  6:00  o’clock. 
The  second  performance  is  at 
8:30  or  9:00  o’clock.  The 
program  is  much  the  same  as 
ours,  consisting  of  a topical 
or  news  reel,  a feature  pic- 
ture and  a comedy.  In  the 
outlying  sections  of  the  larger 
cities,  in  the  native  district, 
the  cinema  is  much  less  pre- 
tentious and  the  native  insist 
upon  thrillers  and  elemental 
dramas. 
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Sees  Opening  for  Exhibitors 


Two  First  National  pictures  were  given  a fine  bit  of  exploitation  when 
Horace  Judge,  director  of  the  company’s  publicity  in  London,  arranged 
for  the  screening  of  two  of  his  company’s  pictures  on  “The  Flying  Scotch- 
man,” one  of  England’s  crack  treiins.  “Ashes  of  Vengeance”  was  screened 
on  the  “down’’  journey  and  “Bleick  Oxen”  on  the  “up”  trip. 

In  the  Opinion  of  English 
Reviewers 

Subjoined  are  excerpts  from  Ei^lish  trade  paper  reviews  of  current 
American  and  English  productions  and  the  product  of  other  coun- 
tries. The  paper  from  whidi  each  excerpt  is  taken  is  indicated  as 
follows:  (K.  W.)  for  Kinematograph  Weekly,  «uid  (F.  R.)  for  The 
Film  Renter  and  Moving  Pictme  News. 


Europe  Offers 
Opportunity  to 
U.  S.  Exhibitors 

Brock  Receives  In- 
quiries Relative 
to  Field 

{Continued  from  page  pg) 
There  is  hardly  a country 
outside  our  own  where  there 
are  not  great  opportunities  for 
exhibitors  who  are  willing  to 
invest  in  a speculation  that 
should  bring  big  returns. 
There  is  hardly  a country 
where  better  theatres  are  not 
needed  and  where  better  the- 
atres could  not  be  made  to 
more  than  pay  for  them- 
selves. 

No  Film  Houses 

In  some  of  the  biggest  for- 
eign cities,  there  are  no  bet- 
ter film  theatres  than  ones 
found  in  this  country  a dec- 
ade or  more  ago.  The  idea 
of  a theatre  especially  de- 
signed for  the  needs  of  the 
silver  screen  is  virtually  un- 
known. And  yet  the  native^ 
of  these  foreign  countries  like 
their  “kinema”  just  as  much 
as  we  like  the  silent  drama 
here. 

They  would  gladly  support 
ventures  as  pretentious  as 
those  that  have  marked  the 
advance  of  the  motion  picture 
theatre  in  this  country. 

It  is  admitted  that  an 
American  exhibitor  who 
wished  to  apply  directly  in 
Constantinople  the  same 
brand  of  showmanship  that 
established  him  an  important 
position  in,  let  us  say,  Omaha, 
would  have  tough  sledding. 
But  if  this  same  showman 
wanted  to  build  a worth 
while  theatre  in  Constantino- 
ple and  took  the  pains  to 
consult  the  American  com- 
mercial attache  there,  he 
could  slightly  modify  his 
methods  so  that  his  success 
there  would  be  just  as  certain 
as  it  was  in  Omaha. 

Building  Active 

It  is  true  that  in  some  of 
the  foreign  cities  there  is  con- 
siderable activity  in  the 
building  of  new  theatres,  but 
this  holds  good  only  in  such 
places  as  London,  Sydney, 
Melbourne,  Rio  Janiero  and 
a few  of  the  other  principal 
cities.  If  one  were  contem- 
plating building  a theatre 
here  it  would  hardly  be  New 
York,  Chicago  or  San  Fran- 
cisco, but  rather  in  the 
smaller  cities. 

It  is  safe  to  say  that  Amer- 
ican showmen  have  sufficient 
importance  and  responsibil- 
ity to  find  local  capital  in 
these  various  countries  quite 
willing  to  combine  with  them 
in  the  erection  of  new  the- 
atres. 


“Anna  Christie” 

“Few  audiences  will  be  able  to 
withstand  the  dramatic  appeal  of 
the  first  half,  and,  while  the  sec- 
ond is  perlmps  less  gripping  and 
more  commonplace,  it  is  neverthe- 
less entertaining.  The  opening 
scenes  up  to  the  time  Anna 
Christie  meets  the  rescued  stoker 
are  some  of  the  most  sincere  and 
realistic  we  have  seen  in  American 
pictures.  ...  The  characters  are 
exceedingly  well  drawn,  and  the  at- 
mosphere resembles  the  rather  grim 
human  drama  that  is  a character- 
istic of  Seastrom’s  Swedish  produc- 
tions. ...  The  situations  in  a 
waterside  public  house,  in  which 
Anna  first  meets  her  father’s  mis- 
tress, the  drink-sodden  Martha,  and 
then  her  father  himself,  have  a 
grip  and  poignancy  that  is  rarely 
equalled.  The  technical  qualities 
are  excellent,  and  the  story  has 
been  told  in  a way  that  compels  in- 
terest and  never  side-tracks  from 
its  theme.  . . Photography,  very 
good.”  {K.  W.) 

“It  is  impossible  in  a few  lines 
to  give  an  adequate  criticism  of  this 
picture,  for  it  is  characterised  by 
such  superb  acting  that  one  could 
dilate  upon  its  merits  to  far  greater 
length  than  space  permits.  Blanche 
Sweet,  who  takes  the  difficult  part 
of  Anna  Christie,  gives  the  finest 
portrayal  of  her  career  . . . she  is 
the  poor  unfortunate  who  has  been 
kicked  and  bruised  from  her  child- 
hood, and  who  is  regenerated  by 
the  sea,  to  the  life.-  She  gives  an 
amazing  performance,  that  is  con- 
vincing in  its  absolute  sincerity  . . . 
never  overdoing  it  . . her  portrayal 
of  this  character  is  an  absolute  tri- 
umph of  screen  art,  and  definitely 
places  her  as  a great  motion  picture 
artiste.  The  cast  is  small  but  ex- 
tremely good.  To  sum  up,  this  pic- 
ture is  one  that  touches  the  depths 
of  human  emotion  to  an  extraordi- 
nary degree.  . . . It  is  finely  pro- 
duced, has  the  atmosphere  of  the 
sea  all  over  it,  and  the  big  thrill  of 
the  wreck  is  an  additional  factor 
for  its  success.  . . . Exhibitors  can- 
not go  wrong  in  booking  this  pic- 
ture for  “Anna  Christie”  is  a photo- 


play that  will  be  in  demand  all  over 
the  country.”  {F.  R.) 

“White  Tiger” 

“The  producer  has  treated  his 
theme  of  the  regeneration  of  a 
crook  very  well  . . . the  only  fault 
one  can  find  is  that  he  has  rather 
overstressed  the  melodramatic  ef- 
fects when  contrasted  against  the 
realistically  human  comedy  situa- 
tions. The  characters  of  all  are 
very  well  drawn,  and  Sylvia's  final 
decision  to  send  back  the  jewels  and 
lead  a new  life  is  not  suddenly  ac- 
quired but  is  induced  in  a logical 
and  dramatic  manner.  . . . Pris- 
cilla Dean  is  excellent  as  Syhda 
. . . she  understands  her  part  and 
lives  it.  As  Donelli,  IVallace 
Beery,  is  splendid,  while  Matt 
Moore  as  Longworth  and  Ray  Grif- 
fith as  Roy  give  really  fine  charac- 
terisations.” (K.  IV.) 

“There  is  some  very  forceful  and 
brilliant  acting  in  this  play,  and  the 
principals  played  their  parts  in 
the  earlier  scenes  -with  such  signifi- 
cant effect  that  we  thought  more 
zvas  going  to  be  made  of  the  very 
sinister  plot  than  what  eventually 
transpires.  ...  It  is  a poor  plot, 
really,  in  spite  of  the  fact  that  sozne 
rather  novel  features  are  introdu-ced. 
The  sterling  abilities  of  Priscilla 
Dean,  IVallace  Beery  and  Ray  Grif. 
fith  were  thrown  away  in  a picture 
like  ‘The  White  Tiger.’  They  gave 
of  their  best  and  their  talents  only 
served  to  throiu  up  into  greater  re- 
lief the  sorry  stuff  of  which  the 
production  was  concocted.”  (F.  R.) 

“Sixty  Cents  An  Hour” 

“Here  is  a breezy,  brisk  comedy, 
zvith  moments  of  rollicking  excite- 
ment. There  are  one  or  two  tense 
situations,  but  these  are  not  in- 
tended to  be  taken  seriously.  . . . 
A certain  amount  of  good  character- 
isation helps  and  the  star  is  well 
supported  by  excellent  foils  and  cap- 
ably directed.  . . . There  is  noth- 
ing in  the  sequence  of  events  to 
strain  the  intelligence,  but  they  are 
excellently  handled  and  abound  in 
many  amusing  touches  throjcghout, 
including  some  good  sub-titles.  . . . 
The  settings  are  capital,  and  the  ac- 
tion devoid  of  pretentious  stunts  of 
cheap  ‘gags.’  The  car  chases  and 
fight  episodes  are  full  of  life. 


Woman  Critics 
to  View  First 
National  Films 

Valued  Suggestions 
Are  Expected  by 
Company 

{Continued  from  page  79) 
inine  reaction  to  pictures  has 
for  some  time  been  a -factor 
in  judgment  of  films.  This 
board  is  a volunteer  organ- 
ization without  actual  powers 
for  the  enforcing  of  their 
recommendations,  but  these 
latter  have  always  received 
close  consideration  from  the 
distributors,  and  in  very 
many  cases  have  been 
adopted. 

Committee  Selected 

Among  the  volunteer  ad- 
visers who  are  being  invited 
by  First  National  to  cooper- 
ate in  the  prereviews  are  the 
Duchess  of  Hamilton,  Lady 
Beaverbrook,  Lady  Hall 
Caine,  Lady  Marie  Dickens, 
Lady  Mayoness,  the  Hon. 
Mrs.  John  Fontescue,  Mrs. 
Gilbert  Frankau,  Miss  Mar- 
jorie Bowen,  Mrs.  Philip 
Snowden,  Mrs.  James  Wig- 
nail,  Miss  May  Edginton, 
Miss  Marian  Showden  and 
wives  and  daughters  of  lead- 
ing exhibitors  of  First  Na- 
tional releases  in  the  London 
area. 

The  interest  created  at  the 
announcement  of  this  new 
idea  is  shown  in  an  editorial 
from  The  Cinema,  an  English 
trade  journal.  It  says  in 
part:  “No  longer  shall  we 

see  sentimental  babies  plead- 
ing with  outstretched  arms 
for  the  reunion  of  their  erring 
parents.  It  is  the  sentimental 
male  who  allows  this  non- 
sense. Nor  shall  we  find 
angelic  wives  smiling  nobly 
on  the  elaborate  infidelities  of 
their  husbands,  and  rejoicing 
at  their  belated  redemption 
from  infernos  of  jazz.  The 
stern  pen  of  the  women  critic 
will  strike  out  these  things  as 
contradicting  the  hard  and  in- 
dustrial quality  of  the  wifely 
heart.  The  experiment  is  a 
highly  interesting  one,  and  we 
hope  to  see  it  amply  justi- 
fied.” 

Reparation  Plan 
Is  Aid  to  Trade 

{Continued  from  page  7g) 
find  enough  product  to  supply 
the  unprecedented  demand. 
Not  only  Central  Europe,  but 
all  of  Europe  is  sensing  pros- 
perity immediately  ahead  and 
the  orders  foreign  coming  in 
augurs  well  for  producers  oh 
this  side  of  the  water. 

“We  are  at  present  in  a 
position  to  sell  pictures  of  al- 
most every  type  and  in  big 
volume  and  we  have  not 
nearly  enough,  either  in  va- 
riety or  in  amount  to  fill  that 
demand.” 
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Vitagraph 

BETWEEN  NOW  and  June  i,  Vitagraph 
will  publish  hxe  specials,  two  David  Smith 
attractiofis,  “My  Man’  and  "Borrowed  Hus- 
bands’’; one  I.  Stuart  Blackton  picture, 
“Between  Friends’’;  a Whitman  Bennett 

production,  "Virtuous  Liars,”  and  a Charles 
E.  Blaney  melodrama,  "One  Law  for  the 
Woman.” 

+ + + 

CLUB  PETROUSHKA,  popular  Los  An- 
geles inn  patronised  by  screen  celebrities, 
will  be  used  for  location  in  J.  Stuart  Black- 
ton’s  picturization  of  E.  Phillips  Oppen- 
heitn’s  story  of  the  Hollywood  Mm  colony. 
, . . Arrangements  are  being  completed 

for  the  Broadway  showing  of  David  Smith’s 
production,  "Borrowed  Husbands ,”  which 

features  Florence  Vidor,  Rockcliffe  Fel- 
lowes,  Earle  Williams  and  Robert  Gordon. 
+ + + 

OWING  TO  DEMAND  caused  by  extraor- 
dimry  bookings,  Vitagraph  has  issued 
new  campaign  books  on  "Masters  of  Men,” 
“The  Midnight  Alarm”  and  "The  Man  Next 
Door.”  . . . David  Smith  has  returned 
with  his  company  from  the  Mohave  desert 
where  scenes  for  "The  Range  Boss”  were 
filmed. 

Principal 

MANY  TIEUPS  have  been  ef¥ected  for 
the  exploitation  of  Baby  Pegp’s  first 
production  for  Principal,  “Captain  Janu- 
ary.” Among  the  merchandise  placed  on 
the  market  are  these  products : Baby  Peggy 
handkerchiefs,  Baby  Peggy  writing  paper. 
Baby  Peggy  underwear.  Baby  Peggy  dolls. 
Baby  Peggy  hosiery.  Baby  Peggy  books. 
Baby  Peggy  coats.  Baby  Peggy  jewelry.  Baby 
Peggy  dresses  and  Baby  Peggy  balloons.  . 
Baby  Peggy  is  now  at  work  on  her  second 
offering,  “Helen’s  Babies.”  William  A. 
Seiter  is  directing. 

+ + + 

ADDITIONAL  REPORTS  from  over  the 
country  attest  to  the  popularity  of  Har- 
old Bell  Wright’s  “When  a Man’s  a 
Man,”  produced  by  Principal  for  First  Na- 
tional. These  reports  tell  of  record  runs 
in  many  theatres. 

Lowell  Productions 

JOHN  L.  RUSSELL,  president  of  Lov/- 
eU  Film  Productions,  Inc.,  reports  that 
the  independent  market  is  now  in  a 
healthy  state,  using  as  a basis  for  his 
statement  the  contracts  closed  by  J. 
Charles  Davis,  2nd,  for  the  company  for 
first  run  showings  on  “Floodgates”  in 
the  larger  cities  of  the  country.  These 
bookings  call  for  early  presentations  at 
the  Randolph  theatre,  CWcago;  Kinema, 
Salt  Lake  City;  RivoU,  St.  Louis;  Olym- 
pic. Buffalo;  Cameo,  Pittsbugh,  and 
Cameo,  San  Francisco.  Previous  con- 
tracts had  been  made  with  Ascher’s  Mer- 
rill, Milwaukee;  Strand,  Louisville,  and 
Kentucky,  Lexington,  Ky. 

+ + + 

LOWELL  PRODUCTIONS  will  handle 
all  the  bookings  mentioned  in  the  fore- 
going paragraph  direct  with  one  excep- 


tion. In  Kentucky  the  picture  is  being 
distributed  by  Big  Feature  Rights  Cor- 
poration. 

C.  B.  C. 

EIGHT  STORIES  have  been  obtained  by 
Jack  Cohn,  vice  president  of  C.  B.  C., 
for  production  as  Perfection  Specials.  Wil- 
liam Fairbanks  and  Eva  Novak  will  co- 
,<;tar  in  this  scries.  Among  the  books  ac- 
quired are : “The  Battling  Fool,”  "Fatal 
Kiss,”  "Women  First,”  "The  Woman 
Hater,”  "The  Fearless  Lover,”  "A  Fight 
for  Honor,”  “All  for  Love”  and  "The 
Price  He  Paid.” 

+ + + 

F.  HEATH  COBB,  head  of  C.  B.  C.  scena- 
rio department,  will  supervise  the  selection 
of  stories  to  be  used  in  the  production  of 
the  Eight  Columbia  Specials.  This  series 
will  be  staged  along  the  dignified  and  en- 
tertaining lines  of  the  most  popular  plays 
and  books. 

Anderson  Pictures 

450  THEATRES  in  the  Southern  terri- 
tory have  utilized  the  Wandering  Min- 
strel Boys,  touring  the  country  in  a truck 
under  the  direction  of  William  Quick,  in 
exploiting  “After  the  Ball”  whose  physi- 
cal distribution  is  through  F.  B.  O.  The 
truck,  now  on  the  road  three  months,  still 
has  five  months  to  go  before  it  reaches 
Los  Angeles. 

Educational 

SIX  TWO  REELERS  and  eight  one 
reefers  comprise  Educational’s  May 
program.  Bobby  Vernon  as  a small 
town  Romeo  in  a Christie  comedy,  heads 
the  list.  Lloyd  Hamilton’s  “Going  East” 
will  be  released  the  second  week  as  will 
“Out  Bound,”  a single  reel  Cameo  fea- 
turing Cliff  Bowes,  Sid  Smith  and  Vir- 
ginia Vance.  For  the  week  of  May  18 
are  the  second  Christie  offering,  “Nerve 
Tonic,”  and  the  Tuxedo  comedy,  “The 
Bonehead,”  with  “Poodles”  Hanneford. 


The  same  week  Lyman  Howe’s  Hodge- 
Podge,  “A  Tiny  Tour  of  the  U.  S.  A.” 
and  “Lost  Chords”  of  the  Sing  Them 
Again  series,  will  be  published.  Conclud- 
ing the  month’s  program  are  “Air  Pock- 
ets,” a Mermaid  offering;  “The  Junior 
Partner,”  a Juvenile  comedy;  Robert 
Bruce’s  “Flowers  of  Hate”  and  the  Ca- 
meo comedy,  “Powder  Marks.” 

Associated  Exhibitors 

EIGHT  PICTURES  are  scheduled  by  As- 
sociated for  distribution  in  the  next  two 
months.  This,  according  to  the  company, 
represents  its  most  extensive  program. 
Here  is  the  program : 

“Racing  Luck” — Stars  Monty  Banks  with  Helen 
Ferguson,  Francis  J.  McDonald  and  Lionel  Bel- 
more  in  cast.  Herman  C.  Raymaker  directed 
the  story  by  Jean  Havez  and  Lex  Neal. 

‘The  Spitfire” — Adaptation  of  Frederic  Arnold 
Rummer’s  “Plaster  Saints.”  Betty  Blythe. 
Lowell  Sherman,  Elliott  Dexter,  Pauline  Garon, 
Robert  Warwick  and  Burr  McIntosh  in  cast. 
“The  Chechahcos” — Said  to  be  the  only  picture 
ever  filmed  in  Alaska.  This  story  of  thrills  and 
romance  features  Howard  Webster,  Eva  Gordon, 
Alexis  B.  Luce,  and  Gladys  Johnston. 

“L^nseen  Hands" — Wallace  Beery  is  featured  in 
this  picture  directed  by  Jacques  Jacquard.  Jo- 
seph Dowling,  Fontaine  La  Rue,  Jack  Rollins 
and  Cleo  Madison  support  Beery, 

“The  Sixth  Commandment” — William  Faversham 
is  the  outstanding  member  of  the  cast  of  this 
William  Christy  Cahanne  production,  Arthur 
Hoerl  is  author  of  the  story. 

“Why  Get  Married?” — Andree  Lafayette  has  the 
principal  role  in  this  story  of  the  first  year  of 
married  life.  Helen  Ferguson  and  Jack  Perrin 
also  are  members  of  the  cast. 

“When  a Girl  Loves" — This  was  written,  pro- 
duced and  directed  by  Victor  Hugo  Halperin. 
Tests  in  fifteen  different  theatres  have  been 
given  this  attraction. 

“The  Lone  Wolf” — Dorothy  Dalton  and  Jack 
Flolt  co-star  in  this  story  by  Louis  Joseph  Vance. 
Charlotte  Walker  and  Wilton  Lackaye  are  among 
others  in  the  cast.  S.  E.  V.  Taylor  produced  it. 

Preferred 

CRANDALL’S  TIVOLI,  Washington,  D. 

C.,  is  one  of  many  of  the  larger  houses 
booking  “Maytime”  for  presentation  during 
May.  Exhibitors,  says  Preferred,  are  taking 
advantage  of  the  special  exploitation  values 
to  be  derived  from  showing  this  Gasnier 
attraction  in  May. 
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Finis  Fox  used  thirteen  cameras  and  lights  of  3,088,300  candle  power  in 
filming  the  big  revival  scenes  (pictured  above)  in  his  production,  “A  Woman 
Who  Sinned,”  for  Film  Booking  Offices. 

Enough  electricity  to  light  the  streets  and  run  the  car  system  of  a good 
sized  city  was  required  to  illuminate  the  set,  75  feet  wide  and  210  feet  long. 
The  lighting  equipment  consisted  of; 

60  broadlights  of  6,000  C2iiidle  power 360,000 

10  sunlight  arcs  of  100,000  candle  power 600,000 

2 searchlights,  800,000  candle  power 1,600,000 

10  spotlights  (75  amperes) 408,000 

20  overhead  lights  120,000 

Total  candle  power 3,088,300 

In  order  to  utilize  every  possible  advantage  in  scenic  effects,  a camera  was 
placed  at  each  conceivable  angle  where  a different  photographic  view  of  the 
dramatic  action  could  be  secured,  thirteen  cameras  thus  being  used  under  the 
leadership  of  Hal  Mohr,  chief  cameraman.  Fox  used  2,500  persons  in  the  big 
revival  scenes. 

“A  Woman  Who  Sinned”  features  an  all-star  cast  headed  by  Mae  Busch, 
Irene  Rich,  Morgan  Wallace  and  Rex  Lease. 


Hodkinson 

THE  TITLE  of  Reiiaud  Hoffman  s “]Vhich 
Shall  It  Bef”  has  been  changed  to  “Not 
One  to  Spare."  June  20  has  been  set  as  the 
publication  date.  . . A special  showing  of 

“Not  One  to  Spare”  was  held  at  the  Cameo 
theatre,  New  York,  at  the  suggestion  of 
Will  H.  Hays  for  the  public  relations  com- 
mittee of  the  M.  P.  P.  D.  A.  . . Budd 

Fine  and  Eddie  Baker,  comedians,  have 
been  added  to  the  cast  of  the  Christie  fea- 
ture comedy,  “Hold  Your  Breath.” 

+ + + 

HODKINSON  has  closed  for  the  distribu- 
tion of  “Barbara  Frietchie,”  which  will 
be  the  first  of  a series  of  big  attractions 
made  by  Regal  Pictures,  Inc.,  at  the  Thomas 
H.  Ince  plant.  Florence  Vidor  plays  the 
leading  role.  . . The  Loew  and  Fox  cir- 
cuits have  booked  “Not  One  to  Spare.”  . . 
A tieup  has  been  effected  betzveen  Irving 


Berlin  and  Hodkinson  whereby  “What’ll  I 
Do?”  song  hit  of  the  Music  Box  Reveue. 
will  be  used  in  exploiting  Frank  Woods’ 
“What  Shall  I Do?”  starring  Dorothy 
Mackaill. 

C.  C.  Burr 

C.  C.  BURR  has  signed  William  Christy 
Cabanne  to  direct  “Youth  to  Sell,”  the 
fourth  of  the  “Big  Four”  independent 
market  series.  . . Burr  Pictures  now  has 
for  ready  distribution  “The  New  School 
Teacher,’’  featuring  the  juvenile  players, 
Russell  Griffin  and  Mickey  Bennett. 

+ + + 

DORIS  KENYON,  Violet  Mersereau, 
David  Powell,  Burr  McIntosh,  Dolores 
Cassinelli  and  J.  Barney  Sherry  are  fea- 
tured in  the  new  Burr  attraction,  “Lend 
Me  Your  Husband,”  which  William 
Christy  Cabanne  has  just  completed. 


F.  B.  O. 

ARMY  OFFICERS  who  have  viewed 
Emory  Johnson’s  “Spirit  of  the  U.  S. 
A.,”  have  lauded  the  producer  for  his. 
accuracy  in  filming  the  battle  scenes.  . . 
George  Marion,  Jr.,  son  of  the  noted 
stage  star,  has  succeeded  Darryl  Francis 
Zanuck  as  scenarist  of  the  “Telephone 
Girl”  series.  “Bee’s'  Knees”  is  now  in 
production. 

+ + + 

LIGE  CONLEY  appears  in  No.  9 of  the 
“Telephone  Girl”  series  which  is  now 
in  production  under  Mai  St.  Clair’s  direc- 
tion. Alberta  Vaughn  is  featured  in  these 
offerings. 

+ + + 

EMORY  JOHNSON’S  newest  offering, 
“Spirit  of  the  U.  S.  A.”  is,  according 
to  F.  B.  O.  officials,  not  the  ordinary  sort 
of  “mother”  picture,  although  it  has  all 
the  human  appeal  and  homely  sentiment 
which  might  be  expected  of  it.  Both 
Mary  Carr  and  Johnnie  Walker,  who  will 
be  remembered  for  their  work  in  “Over 
the  Hill,”  are  featured  players  in  “Spirit 
of  U.  S.  A.” 

Metro 

“THE  WHITE  SISTER”  is  worthy  of 
“the  highest  commendation  for  it  depicts 
in  a forcible  manner  sound  morals  and 
strong  character,”  in  the  opinion  of  the  Rt. 
Rev.  Bishop  Gallagher,  Detroit.  . . The 
Charlotte,  N.  C.,  Better  Films  Committee 
has  endorsed  “The  White  Sister”  as  “an 
exquisitely  beautiful  thing,  superbly  acted 
and  technically  perfect.” 

+ + + 

PAT  O’MALLEY,  Eddie  Phillips,  Eunice 
Vin  Moore,  Edward  Connelly,  Edith 
Yorke,  Joan  Standing  and  Fred  Truesdale 
are  supporting  Viola  Dana  in'  “The  Beauty 
Prize.”  . . . Mae  Busch,  Robert  Frazer, 
Wanda  Hawley,  Pat  O’Malley,  Hobart  Bos- 
worth  and  Eugenia  Besserer  have  been  se- 
lected for  the  cast  of  Victor  Schertzinger’s 
“Bread.” 

+ + + 

RAMON  NOVARRO  and  Enid  Bennett 
have  been  selected  by  Fred  Niblo  for  the 
leading  roles  in  his  new  picture,  “The  Red 
Lily.”  This  will  be  Miss  Bennett’s  most 
emotional  role.  . . New  York  daily  re- 
viewers consider  Jackie  Coogan’s  latest,  “A 
Boy  of  Flanders,”  one  of  his  best. 

Fox 

PRODUCTION  WORK  has  commenced 
on  "The  Man  Without  a Country,”  which 
zvill  be  one  of  the  biggest  specials  on  the 
Fox  program  for  ig2lt-25.  Edward  Hearn 
has  the  leading  role  and  is  supported  by 
Pauline  Starke,  Richard  Tucker,  Earl  Met- 
calf and  Lucy  Beaumont.  Rowland  V.  Lee 
is  directing. 

+ + + 

FIVE  W AM  PAS  STARS  are  now  appear- 
ing in  Fox  attractions.  Dorothy  Mackaill 
is  playing  in  “The  Man  Who  Came  Back” ; 
Marian  Nixon  will  play  opposite  Tom  Mix 
in  "The  Last  of  the  Duanes”;  Gloria  Grey^ 
will  be  seen  in  Dante’s  “Inferno” ; Lucille 
Ricksen  will  appear  in  a new  offering  to 
be  started  soon.  Elinor  Brown  Faire  zms 
featured  in  a series  of  five  reel  Fox  come-  ^ 
dies.  ■ . . 

+ + + 

"THE  TROUBLE  SHOOTER,”  with  Tom- 
Mix,  is  one  of  the  three  star  series  at- 
tractions for  May  release.  This  will  be 
published  on  May  4.  Charles  Jones’  latest 
vehicle,  “The  Circus  Cowboy,”  will  be  is- 
sued on  May  ii,  and  “The  Lone  Chance  J’ . 
featuring  John  Gilbert,  is  scheduled  for 
May  18.  "When  Wise  Ducks  Meet”  is  the 
Sunshine  comedy  for  May  4 release. 
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First  National 

SAMUEL  GOLDWYN  has  selected 
Ronald  Coleman  to  play  opposite  May 
McAvoy  in  “Tarnish,”  which  George 
Fitzmaurice  will  produce  ....  Players 
assigned  to  the  cast  of  “For  Sale,”  by 
Earl  Hudson,  are  Claire  Windsor, 
Adolph  Menjou,  Robert  EUis,  Mary  Carr, 
Tully  Marshall,  Vera  Reynolds,  John 
Patrick,  Jule  Power,  Lou  Payne,  Phillips 
Smalley,  Christian  Mayo,  Jean  Vachon, 
George  Irving,  Frank  Elliott,  Finch 
Smiles  and  Marga  de  Rubia. 

+ + + 

CLARK  ROBINSON  has  been  assigned 
art  director  of  Garrick  Pictures  Cor- 
poration’s first  offering,  “Bom  Rich,” 
which  Will  Nigh  will  direct  ....  Colleen 
Moore  and  her  brother,  Cleve,  both  ap- 
pear in  “The  Perfect  Flapper”  ....  Matt 
Moore  has  been  added  to  the  cast  of 
J.  K.  McDonald’s  “The  Goof.” 

+ + + 

SAMUEL  GOLDWYN  has  designated 
the  period  from  May  4 to  May  11, 
“Love  Week,”  to  celebrate  the  national 
publication  of  the  George  Fitzmaurice  of- 
fering, “Cytherea — Goddess  of  Love.” 
The  picture  will  be  shown  simultaneously 
in  sixty  cities  during  the  week. 

Truart 

TRUART  RELEASES  this  month  (May) 
‘‘The  Eternal  Riddle”  an  adaptation  of 
Sir  Arthur  Conan  Doyle’s  “The  Tragedy 
of  the  Korosko.”  Wanda  Hawley  and 
Pedro  de  Cordoba  are  featured.  Tom  Ter- 
ris produced  the  piece.  All  scenes  were 
shot  in  the  exact  locale  of  the  story — Cairo, 
Libyan  desert  and  the  River  Nile.  Renown 
will  handle  the  picture  in  New  York,  Buf- 
falo and  Chicago.  F.  B.  0.  ivill  distribtite 
it  in  other  territories. 

+ + + 

“IN  FAST  COMPANY,”  starring  Richard 
Talmadge,  has  just  been  published.  Mil- 
dred Harris,  Charles  Clary,  Sheldon  Lewis, 
Suits  Edwards  and  Jack  Herrick  are  among 
the  supporting  cast  in  this  swiftly  moving 
comedy  drama. 

Century 

JULIUS  STERN,  president  of  Century,  is 
now  in  New  York  for  the  purpose  of 
cooperating  with  Universal  in  the  distribu- 
tion and  exploitation  of  Century  comedies. 
. . . Century  announces  that  a new  series 
of  Baby  Peggy  subjects  is  scheduled  for 
early  publication.  The  scries  includes  “Jack 
and  the  Beanstalk,”  “Stepping  Some,”  “Our 
Pet,”  “The  Flower  Girl”  and  “Poor  Kid.” 

+ + + 

CHARLES  LAMONT,  who  has  been  co- 
directing with  Noel  Smith,  will  handle 
the  megaphone  on  “The  Farmyard  Flap- 
per,” which  will  feature  Harry  McCoy  and 
Hilliard  Karr,  . . . Julius  and  Abe  Stern 
announce  that  a second  unit  of  Century 
Follies  Girls  will  be  in  production  soon. 

United  Artists 

UNITED  ARTISTS  has  just  received 
word  from  its  Australian  agent,  E.  H. 
Benson,  that  “Douglas  Fairbanks  in 
Robin  Hood,”  had  broken  all  house 
records  at  His  Majesty’s  theatre,  Hobart, 
Tasmania.  Hobart,  it  is  said,  is  geog- 
raphically the  city  nearest  the  South  Pole. 
....  “Rosita,”  starring  Mary  Pickford, 
played  to  capacity  audiences  at  the 
Brighton  Academy,  Brighton,  England, 
according  to  word  from  the  manager  of 
the  house,  A.  W.  Lyons. 

+ + + 

CAMERA  WORK  has  been  started  by 
Tom  Geraghty  on  his  first  Jack  Pick- 


(Top)  a Scene  from  “Hit  Him  Hard,”  a 
new  Century  comedy.  (Bottom)  Pal, 
the  dog  star  in  “Checking  Out,”  another 
Century  comedy. 

ford  attraction,  “The  End  of  the  World.” 
Vernon  Keays  is  directing  the  star  in 
this  production. 

Universal 

JACK  DEMPSEY  has  started  work  in 
the  first  of  his  series  of  ten  two-reelers 
for  Universal  under  the  direction  of  Jess 
Robbins.  The  title  of  the  first  is  “The 
Title  Holder.”  ....  Sets  for  “The 
Butterfly,”  the  Kathleen  Norris  novel, 
are  now  under  construction  at  Universal 
City.  Laura  La  Plante  will  be  one  mem- 
ber of  the  cast. 

+ + + 

“FIGHTING  FURY”  will  be  Jack 
Hoxie’s  first  picture  under  his  now  con- 
tract with  Universal  ....  Filming 
under  the  direction  of  Edward  Laemmle 
has  commenced  on  “Shooting  Star,”  the 
“fourth  furlong”  of  the  “Fast  Steppers” 
series.  Billy  Sullivan  is  the  star  .... 
Universal  will  produce  “The  Phantom  of 
the  Opera,”  by  Gaston  Leroux,  creator 
of  mystery  stories. 

+ + + 

BERT  ROACH,  who  for  years  has 
worked  with  Neely  Edwards,  has  for 


the  first  time  another  partner.  He  is 
now  making  a series  with  Harold  Austin, 
with  Alice  Howell  as  the  leading  woman. 
William  Watson  is  directing  this  series 
under  the  direction  of  Zion  Myers. 

Pathe 

“NEAR  DUBLIN”  (too  bad  it  isn’t  St. 

Patrick’s  Day),  starring  Stan  Laurel; 
“North  of  50-50,”  a Dippy-Doo-Dad  offer- 
ing; eighth  chapter  of  the  “Leatherstock- 
ing” serial;  “Out  of  the  Storm”;  “When 
Winter  Comes,”  an  Aesop’s  Fable,  and 
“Millinery  a la  Mode,”  which  is  Pathe 
Review  No.  ig,  cotnprise  for  the  most  part 
Pathe’ s program  of  publications  for  May  ii. 
+ + + 

RALPH  GRAVES  will  appear  in  a series 
of  two  reel  comedies  for  Mack  Sennett. 
F.  Richard  Jones  will  direct  and  Alice  Day 
%mll  play  opposite  the  star.  . . Fencing 
and  boxing  stars  demonstrate  the  art  of 
defense  in  “On  Guard,”  one  of  the  series 
of  “Sportlights”  now  in  production  by 
Grantland  Rice. 

+ + + 

MACK  SEN  NETT’S  newest  comedy  to 
reach  the  Pathe  home  office  is  “The  Lion 
and  the  Souse,”  which  has  been  placed  on 
the  June  15  schedule.  Numa  is  the  lion  of 
the  piece  and  Sid  Smith  plays  the  souse.  . . 
Harold  Lloyd’s  “Girl  Shy”  has  been  booked 
for  the  Stillman  theatre,  Cleveland,  for 
presentation  during  the  Republican  conven- 
tion. 

Goldwyn-  Cosmopolitan 

GOLDWYN  PICTURES  now  has  nine 
productions  underway.  Several  are 
near  completion.  “Ben  Hur”  has  been  in 
production  for  two  months  at  the  Cines 
studio  in  Rome.  The  final  stages  of  cut- 
ting and  editing  have  been  reached  on 
Von  Stroheim’s  “Greed.”  Marshall 
Neilan  is  nearly  finished  with  photog- 
raphy on  “Tess  of  the  D’Urbervilles.” 
Victor  Seastrom  has  just  started  filming 
“The  Tree  of  the  Garden.”  Camera 
Work  has  been  completed  on  “Mary  the 
Third”  (temporary  title  only).  J.  Parker 
Read,  Jr.,  has  returned  to  this  country 
from  France  with  “Recoil.”  Tom  Terriss 
is  making  “The  Bandolerp”  in  Cuba. 
Hugo  Baffin  has  gone  to  the  Coast  to 
produce  “The  Prairie  Wife.”  Rupert 
Hughes  has  returned  to  the  studios  and 
is  preparing  for  a new  offering. 

+ + + 

CLAIRE  WINDSOR  has  renewed  her 
contract  with  Goldwyn.  “Nellie,  the 
Beautiful  Cloak  Model”  is  her  latest  of- 
fering for  the  company  ....  In  his  pro- 
duction of  “The  Prairie  Wife”  Hugo 
Baffin  has  selected  his  wife,  Mabel  Baffin, 
for  the  leading  role  ....  The  press  book 
for  J.  Parker  Read,  Jr.’s  “Recoil”  is  now 
ready  for  the  exhibitors  ....  Kathleen 
Key  is  en  route  to  Rome  to  join  the  cast 
of  “Ben  Hur.” 
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PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


Cater  to  the  women  folks  and  you’ll 
always  have  a full  house,  is  the  opinion 
of  James  S.  Fulks,  who  last  week  opened 
his  new  Alhambra  theatre  at  Rockwood, 
Tenn.  On  the  opening  night  J.  S.  had 
a flower  for  each  member  of  the  fair  sex 
in  the  audience.  In  that  little  act  he  has 
miade  scores  of  regular  patrons  for  the 
Alhambra.  Mary  Pickford’s  “Rosita”  was 
the  feature  of  the  theatre’s  premier  bill. 
* * * 

The  Majestic  theatre  at  Mauston,  Wis., 
has  lost  a perfectly  good  projectionist  for 
the  next  two  or  three  weeks.  A.  A. 
Suszycki  advises  us  that  his  operator, 
Arthur  Baldwin,  has  just  been  married 
and  is  now  honeymooning  in  the  South. 
We  wish  the  newlyweds  the  best  luck  in 
the  world. 

* * * 

Things  are  humming  down  in  Texas. 

C.  R.  Miller  of  the  Gem  theatre  at  Spur 
tells  us  that  he  is  looking  for  a big  year, 
with  crops  better  than  at  any  time  within 
the  past  few  years.  Which  is  reason 

enough  for  the  recent  installation  in  the 
Gem  of  a new  9x12  Garden  Gold  Fibre 
screen  and  a Cremona  electric  piano. 
Both  are  pleasing  100  per  cent,  says  C.  R. 
^ ^ ^ 

We  hear  that  J.  M.  Heard  (and  that 
isn’t  intended  for  a pun,  either)  of  De- 
Ridder,  La.,  has  purchased  the  Dreamland 
theatre  at  Leesville,  La.  In  fact,  none 
other  than  C.  L.  Brown,  Paramount  the- 
atre, Elizabeth,  was  our  informant.  Suc- 
cess J.  M. 

* * * 

Brown  also  informs  us  that  M.  Koblen 
of  Oakdale  (also  La.)  plans  to  remodel 
his  Scout  theatre  in  the  near  future.  The 
future  looks  bright. 

* + * 

Speaking  of  bright  futures,  the  exhibi- 
tors of  Johnstown,  N.  Y.,  can’t  see  it  that 
way.  With  many  of  the  glove  factories 
running  on  part  time  the  theatres  will  be 
closed  from  June  1,  for  practically  the  en- 
tire summer.  The  Electric,  however,  will 
afford  entertainment  for  the  citizens  on 
Fridays  and  Saturdays. 

Ji:  * * 

Having  in  our  midst  a bowling  bug,  we 


will  pass  this  bit  of  news  on  figuring 
that  maybe  there  are  a few  hundred 
others  like  our  managing  editor  who  en- 
joy the  game.  The  American  theatre 
at  Troy,  N.  Y.,  has  among  its  employes 
a team  which  will  complete  in  the  state 
tournament  at  Syracuse.  Ben  Apple, 
owner  of  the  house,  is  the  captain  and  his 
associate  topplers  are  Irving  Rosenberg, 
Charles  Werger,  Thomas  Thom  and  Wil- 
liam Norton.  Now  for  a high  average  in 
the  state  tourney. 

* * * 

Every  exhibitor  has  his  little  worries 
and  they  are  not  all  confined  to  rentals 
and  the  like,  either.  Just  ask  Ben  Apple 
of  the  American  theatre  in  Troy,  N.  Y. 
For  instance,  Ben  says  that  when  one 
woman  patron  loses  her  Easter  hat  on  the 
night  before  Easter  and  another  rushes 
frantically  to  the  box  office  and  asks  for 
a spotlight  with  which  to  locate  a dime 
she  has  dropped  it  is  enough  to  destroy 
one’s  peace  of  mind.  Fortunately  _ the 
Easter  bonnet  was  found.  As  to  the  dime, 
nobody  knows. 

* * * 

We  regret  to  hear  that  it  has  been 
necessary  for  Virgil  N.  Lappeus  of  the 
Griswold  theatre,  Troy,  N.  Y.,  to  undergo 
three  operations  to  relieve  suffering  from 
an  abscess  in  his  head.  Despite  this 

the  well  known  manager  had  the  grit  to 
remain  on  the  job  and  was  at  the  theatre 
practically  all  the  time. 

^ sj:  ^ 

H.  W.  Mathers,  who  has  managed  the 
Morris  Run  theatre,  Morris  Run,  Pa.,  has 
resigned  and  Thomas  Dwyer  has  taken 
charge.  Luck  to  you,  Tom. 

* * * 

The  new  Grand  theatre  at  Okolona, 

Miss.,  will  be  opened  on  May  1,  under 
the  management  of  Frank  Brock  and  H. 
W.  Borden.  These  two  young  men  have 
met  with  success  in  their  theatre  opera- 
tions. 

Doolittle  Takes  Over 

Selznick  Sales  Work 

NEW  YORK,  April  29.— It  is  an- 
nounced by  Selznick  offices,  that  in  addi- 
tion to  their  twenty-six  branch  managers 
they  have  placed  in  the  field  five  special 
representatives  who  will  cover  the  entire 
country  working  out  of  the  home  office 
and  whose  duties  will  be  to  stimulate 
sales  and  generally  supervise  the  opera- 
tion of  the  branches. 

W.  C.  J.  Doolittle,  president,  assisted 
by  L.  J.  Darmour,  is  to  supervise  the 
activities  of  the  department  of  sales  and 
distribution,  following  the  resignation  of 
David  R.  Blyth,  former  director  of  that 
■ department. 


LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  be 
printed. 


Audience  Hard  to  Please 

UNION  CITY,  IND.— To  the  Editor: 
I am  enclosing  reports  as  they  go  in  my 
town.  After  reading  some  of  the  re- 
ports sent  in,  I have  come  to  the  conclu- 
sion that  Union  City  is  sure  a hard  place 
and  I wonder  if  my  reports  do  any  good. 
I consider,  and  so  do  most  of  my  patrons 
(that  I have  talked  with)  that  “Banks 
of  the  Wabash”  is  the  poorest  directed 
and  flimsiest  get-up  and  has  some  of  the 
poorest  flood  scenes  I have  shown  in  the 
last  year,  but  I see  that  most  of  the  re- 
ports sent  in  report  good.  My,  but  I 
wish  I had  a bunch  that  would  be  satis- 
fied with  such  stuff  as  that. 

I also  note  a great  many  good  reports 
on  Hoot  Gibson,  Gladys  Walton  and 
other  program  pictures.  I have  tried  a 
few  but  they  flop.  I find  that  my  people 
prefer  “Ashes  of  Vengeance,”  “Rosita,” 
“Scaramouche,”  “Enemies  of  Women” 
and  that  class.  Hoot  Gibson  and  Gladys 
Walton  used  to  be  my  best  bet  but  tj;iey 
sure  flopped  the  last  year. 

Now,  I want  to  tell  about  “The  Chron- 
icles of  America”  series.  I say,  if  you 
have  not  booked  them,  beware.  I am 
still  trying  to  explain  where  John  Smith 
was.  Some  of  the  school  kidfe  said  that 
it  had  everything  in  it  except  what  they 
were  expecting  to  see.  In  the  Daniel 
Boone  story  you  read  that  he  was  cap- 
tured by  the  Indians  and  that  he  cun- 
ningly escaped,  and  that  is  all  you  see 
in  the  picture — just  read  it. 

You  watch  for  something  to  happen 
and  it  never  happens.  Some  of  the  poor- 
est got  up  stuff  I ever  ran  on  my  screen. 
I had  five  school  superintendents  of  sur- 
rounding schools  selling  tickets  and  shar- 
ing 50-50  but  all  I heard  was  kicks.  Ran 
Rathe  Indian  stories  with  them  and  Our 
Gang  Comedy.  They  carried  them 
through  with  the  kids,  but  grown  , people 
stayed  away  after  the  first.  I ran  the 
first  four.  I say  let  them  alone  unless 
your  crowd  is  satisfied  by  just  reading 
the  story. — R.  S.  Wenger,  Victory  thea- 
tre, Union  City,  Ind. 


Let  Each  One  Decide 

DETROIT,  MICH.,  — To  the  Editor: 
I am  strongly  opposed  to  publishing  any 
plans  of  what  we  are  going  to  do  when 
the  tax  is  removed.  Silence  will  be  golden 
in  this  respect.  Let  everyone  do  what 
suits  his  own  individual  case.  We  will 
have  plenty  of  complaints  without  going 
after  it. — Jack  Cairns,  Brooklqyn  thea- 
tre, Detroit,  Mich. 


Berman's  Son  in  N.  Y. 

NEW  YORK. — Pan  Berman,  son  of  H.  M.  Ber- 
man, general  sales  manager  of  F.  B.  O.,  has  re- 
turned to  New  York  from  Hollywood,  for  a short 
visit.  Pan,  who  is  twenty  years  old,  is  attached 
to  the  A1  Santell  company  filming  “Fools  in  the 
Dark,”  starring  Matt  Moore  and  Patsy  Ruth 
Miller. 


Made  Hodkinson  Manager 

MINNEAPOLIS,  MINN.— Charles  Knickerbocker 
previously  in  charge  of  the  Hodkinson  branch  at 
Kansas  City  has  been  transferred  to  Minneapolis 
where  he  assumed  the  duties  of  Branch  Manager 
E.  E.  Reynolds  who  has  resigned. 
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“What  the  Picture  Did  For  Me” 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 


Copyright,  19  2 4 


This  is  the  original  exhibitors*  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

**What  the  Picture  Did  for  Me**  is  the  one  genuine  source  of  exhibitor -writ  ten  box 
office  information. 

Address:  **What  the  Picture  Did  for  Me,**  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

Tea  With,  a Kick,  with  a special  cast. — 
Just  another  picture.  Five  reels. — Mrs. 
C.  C.  Alguire,  Coloma  theatre,  Coloma,  Mich. 

Going'  Up,  with  Douglas  MacLean. — A 
pretty  good  offering,  but  not  as  good  as  the 
“Hottentot”  or  “23%  Hours  Leave.” — Henry 
W.  Gauding,  Lincoln  theatre,  Pittsburgh, 
Pa. 

The  Beal  Adventure,  with  Florence  Vi- 
dor.— Good.  Five  reels. — Grand  theatre, 
Breese,  111. — General  patronage. 

Grandma’s  Boy,  with  Harold  Lloyd. — 
Broke  Sunday  night  record  with  it.  If 
there  is  a struggling  small  town  exhibitor 
in  the  U.  S.  A.  that  hasn’t  run  this  com- 
edy, wire  Pathe  for  a date.  The  price  is 
right,  and  it  will  make  money  for  you. — 
Tobin  & Quinlin,  Ideal  theatre,  Chautauqua, 
N.  Y. — Small  town  patronage. 

Grandma’s  Boy,  with  Harold  Lloyd. — Play 
this  one  by  all  means.  But  be  careful  about 
the  print,  those  of  you  who  live  in  Texas, 
for  the  print  I had  made  it  some  “moving” 
picture.  In  fact  it  moved  all  over  the  house 
and  was  hard  to  keep  up  with.  But  it’s  a 
good  picture  for  any  house  anywhere.  Five 
reels. — Roy  B.  Eaton,  Jewell  theatre,  Tulia, 
Tex. 

Up  In  the  Air  About  Mary,  with  a special 
cast. — Fair.  Five  reels. — Grand  theatre, 
Breese,  111. — General  patronage. 

F.  B.  O. 

North  of  Nevada,  with  Fred  Thomson. — 
This  is  the  third  of  the  Fred  Thomson  pic- 
tures I have  had  and  believe  me  they  are 
getting  over  big  with  me.  Book  them  all, 
and  don’t  forget  to  tell  your  patrons  about 
Silver  King,  the  wonder  horse.  He  does 
some  wonderful  work  in  this  picture. 
Pleased  all  who  saw  it. — Chas.  E.  Barber, 
Electric  theatre,  Tilden,  111. — Small  town 
patronage. 

The  Mask  of  Bopez,  with  Fred  Thomson. 
— This  star’s  first  one,  and  it’s  very  good. 
My  patrons  liked  it  very  well.  Five  reels. 
— B.  P.  McCormick,  Liberty  theatre,  Flor- 
ence, Colo. — Small  town  patronage. 

The  Mask  of  Bopaz,  with  Fred  Thomson. 
- — Regular  Saturday  picture.  Good  west- 
ern. Star  coming  to  the  front,  above  the 
average.  Five  reels. — M.  B.  Tritch,  Victory 
theatre,  Poteau,  Okla. — Mixed  patronage. 

Haldane  of  the  Secret  Service,  with  Hou- 
dini. — Pleased  50  per  cent.  Pleased  the 
men  and  boys,  and  they  were  about  the 
only  ones  who  saw  it.  Good  print.  Six 
reels. — Paql  J.  Durbin,  Majestic  theatre. 
Perry,  111. — Small  town  patronage. 

Captain  Ply-By-Night,  with  Johnnie 
Walker. — A very  good  picture.  Don’t  be 
afraid  to  book  it.  Plenty  of  action.  Film 
in  good  shape.  Six  reels. — Fred  Boeselager, 
Opera  House  theatre,  Hilbert,  Wis. 

The  Mysterious  Witness,  with  a special 
cast. — This  is  a fair  program  picture  and 
went  over  fairly  well  for  mining  town  pat- 
ronage. Used  this  one  on  Monday  night, 
which  is  an  off  night,  and  had  a fair  audi- 
ence. Put  on  a good  comedy  with  this 
and  you  can  get  by. — Chas.  E.  Barber,  Elec- 
tric theatre,  Tilden,  111. — Small  town  pat- 
ronage. 

The  Kick  Back,  with  Harry  Carey. — Our 
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only  kick  on  this  one  is  that  it  was  sold 
to  us  for  a six-reeler,  but  it  proved  to  be 
only  five.  We  ordered  nothing  to  go  with 
it  and  it  made  too  short  a show.  It  is  a 
fair  western  picture.  Five  reels. — C.  E. 
Hopkins,  The  Hopkins  theatre,  Cotter,  Ark. 
- — Small  town  patronage. 

The  Bishop  of  the  Ozarks,  with  a special 
cast. — A good  program  picture  that  will 
hold  interest  if  you  can  get  them  in.  Six 
reels. — W.  A.  Clark,  Jr.,  Castle  theatre,  Ha- 
vana, 111. — General  patrbnage. 

The  Bishop  of  the  Ozarks,  with  a special 
cast. — Fair  program  picture.  Some  high 
and  some  low  spots,  but  all  in  all  will 
satisfy.  Six  reels. — H.  B.  Wilcox,  Unique 
theatre,  Bricelyn,  Minn. 

Can  a Woman  Bove  Twice,  with  Ethel 
Clayton. — A good  picture  but  failed  to  draw, 
owing  to  bad  weather.  Seven  reels. — Earle 
J.  Williams,  Tivoli  theatre,  Knoxville,  111. 

The  Miracle  Baby,  with  Harry  Carey. — A 
fair  northern  picture,  but  not  the  usual 
Carey.  No  comments  and  no  kicks  on  it, 
but  personally  think  this  the  poorest  Carey 
F.  B.  O.  has.  Have  seen  some  good  reports 


on  this,  but  will  have  to  disagree  with 
them.  Six  reels. — J.  W.  Andresen,  Rialto 
theatre,  Cozad,  Neb. 

The  Miracle  Baby,  with  Harry  Carey. — 
Consider  this  the  most  entertaining  of  the 
entire  series  of  six;  splendid  snow  scenery; 
good  acting  and  direction.  Did  not  draw 
any  more  than  usual.  Six  reels. — Geo.  H. 
Koch,  Perkins  theatre,  Holton,  Kan. — Small 
town  patronage. 

Thelma,  with  Jane  Novak. — This  one 
pleased  the  readers  of  the  book  and  the 
majority  of  the  rest.  Seven  reels. — Hugh 
G.  Martin,  American  theatre.  Columbus,  Ga. 
— General  patronage. 

Human  Wreckage,  with  Mrs.  Wallace 
Reid. — Booked  to  nine  of  our  mine  camp 
“Y’s.”  An  excellent  production  with  an 
educational  and  moral  appeal.  Should  go 
good  in  any  house. — C.  E.  & I.,  Y.  M.  C.  A. 
theatre,  Trinidad,  Colo. — Mining  patronage. 

Westbound  Bimited,  with  Ralph  Lewis. — 
It’s  big.  It  deserves  all  of  the  good  things 
said  of  it.  It  sure  does  suit.  Seven  reels. 
— Elmac  theatre.  Maple  Rapids,  Mich. — 
Small  town  patronage. 

Westbound  Bimited,  with  Ralph  Lewis. — 
A very  good  picture.  Not  much  of  a spe- 
cial, but  a good  program  picture.  Six  reels. 
- — A.  M.  Morgan,  Victory  theatre.  Rule,  Tex. 

Up  and  At  ’Bm,  with  Doris  May. — Fair. 
Five  reels. — Grand  theatre,  Breese,  111. — 
General  patronage. 

The  Third  Alarm,  with  Ralph  Lewis. — 
Very  good  picture  that  pleased  the  crowds. 
Had  this  bought  some  time  ago,  but  had 
to  set  it  out.  Just  ran  it.  Let  all  firemen 
in  free;  sent  them  a personal  invitation. 
Good  print.  Seven  reels. — Miller  & Wilcox, 
Lake  View  theatre.  Lake  View,  la. 

Alias  Phil  Kennedy,  with  William  Pat- 
ton.— Good.  Five  reels. — Julius  Schmidt, 
Grand  theatre,  Breese,  111. 

Wonders  of  the  Sea,  with  a special  cast. 
— Used  in  nine  camp  associations.  A good 
picture  of  educational  value. — C.  E.  & I., 
Y.  M.  C.  A.  theatre,  Trinidad,  Colo. — Mining 
patronage. 

Wonders  of  the  Sea,  with  a special  cast. 
— Good,  but  disappointing  as  feature.  Just 
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’’’’Herald  Only  Club 

“Because  the  ‘Herald’  was  the  pioneer  in  this  field,  and  because 
we  will  have  a better  journal  to  which  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one,  just  as  long  as  the  'Herald’ 
keeps  up  its  high  standard  of  service  I shall  write  solely  for  this 
magaaine.’’ — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 
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B DASPIT,  H 31 

B DeBAGGIO,  H 40 

a DeMORDANT,  P 76 

B DEYO,  L 174 

m DINSMORE  & SON 90 

m DOLWING,  R.  L 41 

m DURBIN,  P.  J 127 

B EAGAN,  H.  J 112 

a ELLIOTT,  E.  H 63 

a ENLOE,  J.  J 134 

B ESTEE,  P.  G 24 

B EULER,  J.  R 26 

B FARNSWORTH,  R 110 


FAYTLE,  M.  F 163 

FOSTER,  M.  P 73 

FOX,  Mr.  and  Mrs.  E 64 

GAILEY,  E.  E 94 

GAUDING,  H.  W 45 

GRAY,  L.  E 135 

GREEN.  S 168 

GUERIN,  W.  R 82 

HARRIS,  F.  N 77 

HARRISON,  M 169 

HARTMAN,  C.  M 154 

HELD,  P.  G 32 

HESS,  L.  S 95 

HICKMAN,  R.  W 83 

HILLYER,  M 137 

HILTON,  O.  A.  B 28 

HINDS,  F.  C 11 

HINDS,  W.  . 173 

HOFFMAN,  P.  B 114 

HOPKINSON,  JR.,  F.  S 131 

HORN  & MORGAN 58 

HORNUNG,  A 56 

HUESTIS,  B.  E 106 

IHDE,  S.  G 46 

JENKINS,  J.  C 3 

JENSEN  BROS Ill 

JESSEE,  Mr.  and  Mrs.  T.  R..  . 47 

JOHNSON,  O.  W 78 

JUDGE  & WOOLSEY 164 

KENNEASTER,  J.  S 172 

KH ATTAR,  G 51 

KINGERY,  R.  H 123 

KOCH,  G.  H 165 

KOOKER,  D.  A 52 

KOOPMAN,  J 132 

KOTTAS,  E.  V 150 

KRAUTH,  P 149 

KUDLACEK,  J.  J 67 


LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LOWELL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN,  C.  H 128 

LYNCH,  C.  H 71 

MacPHERSON,  O.  E.: 117 

MALPHURS,  C 178 

MARTIN,  H.  G 48 

McCORMICK,  B.  P 49 

MEECE  & HALE 121 

MENDENHALL,  C.  A 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

MILLER,  C.  E 166 

MILLER,  C.  R 14 

MILLER,  L.  A 145 

MILL  WARD,  V 102 

MOORE,  L.  R 74 

MOORE,  Mrs.  J.  W 25 

MOORE,  P 124 

MORGAN,  A.  M 136 

MORRIS.  P.  E 126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON,  W.  H 50 

NEIS.  A.  R 125 

NORTON,  B 182 

O’HARA,  F.  J 80 

OLLER,  L 139 

O’NEIL,  E.  J 109 

O’TOOLE.  A.  B 176 

PARKS.  O.  E 60 

PATRICK,  W.  D 97 

PEITZ,  P.  B 115 

PERRY.  F 156 

PFEIFFER,  R 113 

PFLUGER,  H.  H 171 


PHILLIPS,  D.  H 107 

PILLIOD,  L.  A 33 

PORTELL,  J.  G 69 

POWERS,  C.  H 20 

RAND,  P 5 

REA,  G.  A 1 

REDISKE,  G.  F 34 

RESTIVO,  J 167 

REYNOLDSj^  E.  J 91 

REYNOLDS,  J.  M 179 

RILEY,  R.  R 38 

RITTER,  G.  J 75 

RIVA,  C.  A 15 

RODGERS,  F.  C 144 

ROSSER,  R.  P 161 

ROYSTER,  M 175 

RYAN,  C.  H 57 

SABIN,  F.  E 16 

SAMPLE,  F.  R 61 

SAUNDERS,  E 129 

SCHMIDT,  J.  W 92 

SEEK,  H.  G 138 

SHOYER,  Dr.  M 183 

SILVER  & SON,  W.  H 120 

SIMPSON,  C.  H 157 

SITTON  & SON,  A.  P 151 

SMITH,  Mrs.  R.  B 142 

SPAINHOUR,  C.  A 100 

STANTON,  M 27 

STARKEY,  G.  C 17 

STEEL,  A.  98 

STETTMUND,  H.  G 6 

STEVENSON,  G 160 

SUSZYCKI,  A.  A 99 

SWARTOUT,  E.  W 35 

TALBERT,  J.  H 162 

THOMPSON,  H.  P 21 

TILLER,  J 29 

TOPE,  G.  W 119 

TROYER,  0 81 

VAN  NOY,  H 36 

VAN  STRATT,  W.  J 118 

VAUGHAN,  G 53 

VEATCH,  A.  L 65 

VETTER,  E.  H 153 

WENGER,  R.  S 181 

WERNER,  A.  C 146 

WETZ.  J.  H 140 

WHARTON,  E.  L 79 

WHITE,  D.  A 84 

WILLIAMS.  J.  M 93 

WILLIAMSON.  A.  E 155 

WINTERBOTTOM,  W 18 


Illllllllll 


educational,  and  they  don’t  go  here.  Six 
reels. — A.  C.  Betts,  Powers  theatre.  Red 
Creek,  N.  Y. 

Ziive  and  Let  Live,  with  a special  cast. — 
Good.  Si.x  reels. — Julius  Schmidt,  Grand 
theatre,  Breese,  111. 

The  Fire  Bride,  with  a special  cast. — 
This  one  was  sent  in  in  place  of  “Breaking 
Into  Society”  and  I want  to  say  that  it  was 
the  rottenest  picture  I have  seen  for  a 
long  time.  Everyone  that  saw  it  was  com- 
plaining. About  half  the  crowd  walked  out 
before  it  was  over  and  I think  the  rest 
would  have,  had  they  not  wanted  to  see 
the  comedy.  If  F.  B.  O.  makes  many  more 
breaks  like  this  one,  I am  off  them  for 
good.  If  “The  Ten  Commandments”  was 
sent  in  place  of  another  picture,  the  crowd 
would  be  disappointed.  Six  reels. — Paul  J. 
Durbin,  Majestic  theatre.  Perry,  111. — Small 
town  patronage. 

Gay  and  Devilish,  with  Doris  May. — Fair. 
Five  reels. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 


First  National 

The  Love  Master,  with  Strongheart. — A 
mighty  fine  picture  and  pleased  everyone. 
More  power  to  Strongheart.  Let’s  have 
more  good  clean  pictures  like  this  one.  The 
people  here  like  them  fine.  Did  capacity 
business  for  two  days.  Seven  reels. — A. 
Powell,  Highland  theatre,  Guthrie,  Okla. — 
General  patronage. 

The  Love  Master,  with  Strongheart. — Al- 
though this  picture  did  well  at  my  house  in 
Long  Beach,  it  “flopped”  here.  I heard 
many  say,  “Not  as  good  as  ‘Rin-Tin-Tln.’  ” 
Personally  thought  the  picture  good,  but  a 
little  too  much  scenic.  Six  reels. — Frank 
L.  Browne,  Cabrillo  theatre,  San  Pedro, 
Cal. — General  patronage. 

The  Pightinng  Blade,  with  Richard  Bar- 
thelmess. — Another  period  picture,  but  dif- 
ferent from  the  ordinary  type.  Dick  does 
some  splendid  acting  in  some  places.  Pic- 
ture too  long.  Print  fair.  Taking  it  all 
the  way  ’round,  nothing  extra.  Nine  reels. 


— A.  E.  Williamson,  Idlehour  theatre,  Mon- 
roe, Ga. 

The  Fighting  Blade,  with  Richard  Bar- 
thelmess. — This  is  a very  good  picture  and 
enjoyed  by  my  patrons,  but  they  are  pretty 
tired  of  this  type  of  picture.  Too  much 
costume  stuff,  but  star  is  wonderful  as 
usual.  Nine  reels. — A.  F.  Jenkins,  Com- 
munity theatre,  David  City,  Neb. 

Her  Temporary  Husband,  with  Owen 
Moore. — One  of  the  best  comedies  of  the 
year.  Will  please  as  well  as  any  of  the 
Lloyds.  Just  smooth  running  enough,  with 
a whirlwind  finish  that  pleases  everyone. 
Pleased  as  well  here  as  “Why  Worry,”  with 
one  fourth  the  rental.  Seven  reels. — Bert 
Norton,  Kozy  theatre.  Eureka,  111. — General 
patronage. 

Her  Temporary  Husband,  with  Owen 
Moore. — A wonderful  comedy-drama  and 
immensely  enjoyed  by  audi«?nce  present. 
Business  in  general  very  bad  here  now,  so 
cannot  judge  a picture  by  the  crowd  in  the- 
atre. Six  reels. — M.  W.  Mattecheck,  Lib- 
erty theatre,  Kennewick,  Wash. 

Twenty-One,  with  Richard  Barthelmess. 
— One  of  the  best  from  this  star,  as  to  box 
office  and  comments  of  those  who  came.  A 
little  better  than  average  two  days.  Sat- 
urday poured  down  rain  from  7:30  to  8:30. 
Film  good. — R.  S.  Wenger,  Victory  theatre. 
Union  City,  Ind. 

The  Bright  Shawl,  with  Richard  Barthel- 
mess.— A good  picture,  but  if  they  would 
only  put  Richard  back  in  plays  like  “Tol’- 
able  David”  he  can  show  his  ability,  for  he 
is  great.  This  picture  will  please.  Seven 
reels. — D.  A.  White,  Cozy  theatre,  Checotah. 
Okla. 

Boy  of  Mine,  with  Bennie  Alexander. — • 
One  of  the  best  family  pictures  ever  made. 
Will  suit  the  kids.  Dad,  Ma,  Grandpa  and 
Grandmother.  More  comments  on  this  than 
most  anything  I ever  screened.  Step  on 
this  a little  extra,  then  hold  over  so  that 
those  who  have  seen  it  can  tell  their 
friends.  Average  business  for  five  days. 
Film  good. — R.  S.  Wenger,  Victory  theatre. 
Union  City,  Ind. 

Boy  of  Mine,  with  Bennie  Alexander. — 
This  is  a wonderful  picture  with  a wonder- 
ful cast.  Pictures  like  this  are  a cure  for 
sick  box  offices.  To  look  at  Irene  Rich 
wovild  make  anybody  well. — Chet  Miller, 
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The  Contributor  s Column 


m Norton,  Shoyer,  Join  Club  j 

1 Bert  Norton,  Kozy  theatre,  Eureka,  111.,  and  Dr.  Mayer  Shoyer,  | 
1 M.  W.  A.  theatre.  Soldier,  Kan.,  become  “Herald  Only”  Qub  members  J 
I this  week.  Their  names  have  been  added  to  the  roster,  bringing  the  mem-  ■ 

■ bership  to  183.  Membership  cards  have  been  mailed  to  all  club  members,  g 

I Reason  Enough  for  Anybody  ■ 

I Please  excuse  my  delay  in  sending  in  my  reports,  as  I have  been  | 
I rather  busy  the  last  few  days.  I am  now  the  proud  father  of  a ten  pound  | 
I baby  boy  which  arrived  Wednesday,  April  9th.  | 

I I am  going  to  make  a movie  actor  out  of  him,  as  Tom  Mix  is  com-  | 

■ mencing  to  get  old. — H.  M.  Retz,  Strand  theatre,  Lamont,  la.  | 

I The  Same  to  You  I 

■ Your  paper  is  the  best  I have  seen  and  I would  be  a poor  exhibitor  I 

I without  it.  I have  been  an  exhibitor  for  twelve  years  and  a real  showman  | 
1 for  the  last  two  with  the  help  of  your  Herald.  Plenty  of  good  ideas,  I 
I good  stunts,  good  exploitation  hints,  in  fact  everything  an  exhibitor  could  ■ 
I want.  I 

I If  I didn’t  get  the  Herald  possibly  some  of  these  film  salesmen  would  | 
I try  to  sell  me  everything  I didn’t  want,  but  when  I have  the  book  I can  | 
I step  and  look  and  see  “What  the  Picture  Did  For  Me”  all  over  the  state.  | 

■ You  will  note  that  I have  made  several  mistakes  in  this  missive,  but  | 

1 I didn’t  make  one  when  I subscribed  for  the  Herald.  If  there  is  an  1 
I exhibitor  in  your  midst  that  doesn’t  have  the  $3  have  him  draw  on  me,  | 
I for  he  will  send  me  the  money  as  soon  as  he  receives  the  Herald.  | 

■ Wishing  you  the  greatest  success  in  the  world,  I beg  to  remain,  always  1 

■ an  exhibitor  booster. — R.  B.  Eaton,  Jewel  theatre,  Tulia,  Tex.  1 


I I EXHIBITORS  HERALD,  | 

m I 407  S.  Dearborn  St.,  | m 

I 1 Chicago,  HI.  i 1 

I I Gentlemen:  ' ■ 

I I wish  to  join  the  “Herald  Only”  Club  formed  by  contributors  to  I | 

J I your  “What  the  Picture  Did  For  Me”  department.  | g 

M j (Exhibitor) ■ | 

I I (Theatre) I ■ 

I (City) I I 

B 1 (State) I I 
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Rialto  theatre,  Loveland,  Colo. — Neighbor- 
hood patronage. 

The  Meanest  Man  in  the  World,  with  Bert 
Lytell. — Costs  all  it  is  worth.  Very  ordi- 
nary picture.  About  like  a program  we 
used  to  buy  at  about  $7.50.  Three  days 
poor  business.  Film  good. — R.  S.  Wenger, 
Victory  theatre,  Union  City,  Ind. 

Chastity,  with  Katherine  MacDonald. — 
Pleasing  to  the  ladies,  but  did  not  go  very 
big  with  the  men,  although  a good  program 
picture  and  will  produce.  Print  fair.  Six 
reels. — A.  E.  Williamson,  Idlehour  theatre, 
Monroe,  Ga. 

The  Bad  Man,  with  Holbrook  Blinn. — Bet- 
ter than  average  to  better  than  average 
business  for  three  days  in  rainy,  sleety  and 
slick  weather.  Film  good. — R.  S.  Wenger, 
Victory  theatre.  Union  City,  Ind. 

The  Bad  Man,  with  Holbrook  Blinn. — Did 
not  get  to  see  this  one,  but  more  favorable 
comments  than  on  any  we  have  played  for 
a long  time.  Played  Friday  and  Saturday. 
First  National  has  the  pictures. — Chet  Mil- 
ler, Rialto  theatre,  Loveland,  Colo. — Neigh- 
borhood patronage. 

The  Bad  Man,  with  Holbrook  Blinn. — This 
proved  to  be  a much  better  picture  than  we 
expected.  Not  a whale  of  a product  but 
one  which  pleased  a majority  and  drew  us 
a very  good  business  on  a Friday  and  Sat- 
urday. Six  reels. — R.  R.  Matson,  Crystal 
theatre,  Flandreau,  S.  D. — General  patron- 
age, 

Fonjola,  with  Anna  Q.  Nilsson. — Interest- 
ing from  start  to  finish.  Better  than  the 
average.  Better  than  the  average  business 
four  days.  Film  good. — R.  S.  Wenger,  Vic- 
tory theatre.  Union  City,  Ind. 

Trilby,  with  Andree  LaFayette. — Well 
acted  and  nicely  staged,  but  didn’t  seem  to 
hit  the  spot. — Henry  W.  Gauding,  Lincoln 
theatre,  Pittsburgh,  Fa. — Neighborhood  pat- 
ronage. 

The  Song  of  Bove,  with  Norma  Talmadge. 
— Norma  sure  missed  her  calling  in  this. 
She  looks  better  with  her  clothes  on.  A 
great  many  of  her  admirers  stayed  away. 
Several  told  me  they  always  admired  her 
and  would  wait  until  she  made  her  next 
picture.  She  should  have  left  this  for  Mae 
Murray  or  Pola  Negri.  Worth  about  one- 
half  of  what  I paid  for  it.  Took  in  $3.20 
less  than  on  “The  Green  Goddess.”  Film 
good. — R.  S.  Wenger,  Victory  theatre.  Union 
City,  Ind. 

The  Song  of  Bove,  with  Norma  Talmadge. 
— Good  little  picture,  but  not  up  to  Norma’s 
standard,  I don’t  think,  and  the  title  is  not 
what  you  could  call  a good  one,  and  it  didn’t 
even  draw  average  business  for  me.  So 
watch  your  step,  as  they  want  real  money 
for  it.  Eight  reels. — A.  S.  Suszycki,  Ma- 
jestic theatre,  Mauston,  Wis. 

Potash  and  Perlmntter,  with  a special 
cast. — An  excellent  production,  adequately 
staged  and  capably  acted, — Henry  W.  Gaud- 
ing, Lincoln  theatre,  Pittsburgh,  Pa, — - 
Neighborhood  patronage. 

The  Dangerous  Maid,  with  Constance  Tal- 
madge— A little  better  than  “Dulcy,”  but 
that  is  not  saying  much.  Paid  about  six 
times  what  it  was  worth.  Constance  means 
nothing  to  my  people.  Poor  business  four 
days.  Films  good. — R.  S.  Wenger,  Victory 
theatre.  Union  City,  Ind. 

The  Girl  of  the  Golden  West,  with  a spe- 
cial cast. — Good  western  picture  and  film 
good. — E.  H.  Brechler,  Opera  House,  Fen- 
nlmore,  Wis. — Small  town  patronage. 

Jealous  Husbands,  with  a special  cast. — 
Fair.  Poor  business  three  days.  Zero 
weather.  Film  good. — R.  S.  Wenger,  Vic- 
tory theatre.  Union  City,  Ind. 

Black  Oxen,  with  Corrine  GriJRth. — Inter- 
esting, well  acted  story.  Failed  to  draw, 
presumably  account  of  Holy  Week.  At- 
tendance much  below  normal  all  week  de- 
spite running  high  class  attraction. — Henry 
W.  Gauding,  Lincoln  theatre,  Pittsburgh, 
Ha. — Neighborhood  patronage. 

Thundergate,  with  Owen  Moore. — Some  of 
the  best  acting  Moore  ever  did,  but  what  is 
acting  if  they  don’t  like  the  story?  Chinese 
stories  no  good  for  me.  Pour  days  poor 
business.  Rainy  damp  weather.  Film 
good. — R.  S.  Wenger,  Victory  theatre,  L^nion 
City,  Ind, 

Thundergate,  with  Owen  Moore — Rather 
interesting  story.  About  the  best  work 


ever  done  by  Owen  Moore. — Henry  W. 
Gauding,  Lincoln  theatre,  Pittsburgh,  Pa. — 
Neighborhood  patronage. 

The  Wanters,  with  a special  cast. — When 
they  got  what  they  wanted  they  didn’t  want 
it  so  badly  after  all.  Which  is  characteris- 
tic of  the  so-called  human  race.  Pleased 


the  majority. — Henry  W.  Gauding,  Lincoln 
theatre,  Pittsburgh,  Pa. — Neighborhood  pat- 
ronage. 

The  Wanters,  with  a special  cast. — A very 
good  little  picture  that  ought  to  please 
anywhere.  Has  good  story  and  plenty  of 
excitement  all  the  way  through.  Fine 
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A Colossal  Combined  Thrill 
and  Laudh  Tornado 

F.B.O's  Marvelous  New  Pi-oduction 


AL  SANTELL'S  BIG  PICTURE 


print.  Seven  reels. — Miller  & Wilcox,  Lake 
View  theatre,  Lake  View,  la. 

The  Wanters,  with  a special  cast. — Good. 
Holds  interest  from  first  to  last  reel.  Film 
good. — R.  S.  Wenger,  Victory  theatre.  Union 
City,  Ind. 

Mighty  Iiak’  a Bose,  with  a special  cast. 
— Just  what  everyone  else  has  said.  Very, 
very  good.  If  you  haven’t  played  it,  do 
so — they  don’t  make  them  any  better.  But 
try  and  have  a violin.  It  puts  it  over  bet- 
ter. I had  one.  It  was  fine.  Played  it 
on  percentage  with  Sunday  school.  Eight 
reels. — Mrs.  C.  C.  Alguire,  Coloma  theatre, 
Coloma,  Mich. 

Flaming  "youth,  with  Colleen  Moore. — 
Better  step  on  this.  Was  talking  to  a man 
in  town  that  shows  second  run.  He  said 
no  use  to  buy  this,  as  everybody  in  town 
saw  it  first  run.  Buy  it  and  step  on  it. 
Four  days  good  business  in  zero  weather. 
Film  good. — R.  S.  Wenger,  Victory  theatre, 
I’nion  City,  Ind. 

Dulcy,  with  Constance  Talmadge. — A 
weak  picture.  Pleased  about  40  per  cent. 
Film  good.  Seven  reels. — E.  H.  Brechler, 
Opera  House,  Fennimore,  Wis. — Small  town 
patronage. 

The  Age  of  Desire,  with  a special  cast. — 
Better  than  some  reports  I have  noticed 
gave  it.  What  T would  consider  fair.  Poor 
business  for  two  days.  Film  good. — R.  S. 
Wenger,  Victory  theatre.  Union  City,  Ind. 

The  Sunshine  Trail,  with  Douglas  Mac- 
Lean. — Storm  kept  people  away,  but  those 
who  saw  it  reported  good  picture.  Film 
fair.  Five  reels. — E.  H.  Brechler,  Opera 
House,  Fennimore,  Wis. — Small  town  pat- 
ronage. 

Kindred  of  the  Dust,  with  a special  cast. 
— Very  good.  Shown  to  a good  attendance 
and  pleased.  Seven  reels. — A.  C.  Betts, 
Powers  theatre.  Red  Creek,  N.  Y. — Small 
town  patronage. 

Anna  Christie,  with  Blanche  Sweet. — For 
me,  worse.  Why  did  Ince  ever  do  it?  And 
some  take  a rap  at  Mae  Tinee.  I think  she 
deserves  about  as  much  as  some  of  the 
other  critics.  “The  Hero”  was  listed  as 
one  of  the  best  in  Photoplay  and  Oh,  My, 


what  a flivver.  And  “Anna  Christie”  got  a 
boost  as  one  of  the  best  of  the  year  in  the 
Indianapolis  Star,  and  several  other  cities 
said  great.  It  is  great — for  your  compet- 
itor. I wish  mine  had  had  it.  Not  often 
First  National  gives  you  a stinging,  but 
this  sure  missed  fire  here.  Some  of  the 
greatest  acting  you  ever  saw.  Blanche 
Sweet  a wonder.  Poor  business  three  days. 
Pulled  off  for  fourth.  Film  good. — R.  S. 
Wenger,  Victory  theatre.  Union  City,  Ind. 

Circus  Days,  with  Jackie  Coogan. — Very 
good  picture.  Pleased  good  crowd  for  two 
days.  Film  in  good  shape.  Six  reels. — 
E.  H.  Brechler,  Opera  House,  Fennimore, 
Wis. — Small  town  patronage. 

The  "Voice  from  the  Minaret,  with  Norma 
Talmadge. — Good  love  romance  that  pleases 
lovers  of  that  type  of  pictures.  Appears 
to  be  well  done  all  the  way. — Ben  L.  Morris, 
Temple  theatre,  Bellaire,  O. 

Skin  Deep,  with  Milton  Sills. — Increased 
the  paid  attendance  by  Inviting  all  ex- 
service  men,  besides  getting  a great  many 
invited  patrons.  This  picture  has  an  appeal 
and  it  should  be  played  in  every  theatre 
in  the  land,  even  at  this  late  date.  My 
patrons  were  well  pleased  with  it.  Seven 
reels. — M.  A.  Manning,  Opera  House,  Bald- 
win, Wis. — Small  town  patronage. 

Skin  Deep,  with  Milton  Sills. — Very  good 
picture.  My  people  were  all  pleased.  I 
would  advise  exhibitors  to  play  it.  Seven 
reels. — Geo.  C.  Starkey,  Opera  House,  Mon- 
tour Falls,  N.  Y. 

The  Brass  Bottle,  with  a special  cast. — 
The  poorest  picture  I ever  ran  or  saw. 
I can’t  see  how  they  had  the  nerve  to  make 
such  a picture.  Some  exhibitor  should 
wreck  the  film  and  save  other  exhibitors. 
If  you  have  it  booked,  pay  for  it  and  leave 
it  in  the  can.  Film  in  good  shape.  Six 
reels, — E.  H.  Brechler,  Opera  House,  Fen- 
nimore, Wis. — Small  town  patronage. 

Befage,  with  Katherine  MacDonald. — Just 
fair.  This  foreign  stuff  does  not  appeal 
to  my  patrons,  although  star  is  well  liked 
here.  Six  reels. — J.  W.  Andresen,  Rialto 
theatre,  Cozad,  Neb. 

A Man  of  Action,  with  Douglas  MacLean. 


— This  is  a good  little  program  picture, 
mildly  humorous,  and  will  satisfy  with  a 
good  comedy.  Six  reels. — C.  H.  Moulton, 
Bijou  theatre.  Beach,  N.  D. — Small  town 
patronage. 

A Man  of  Action,  with  Douglas  MacLean. 
— A good  program  picture  and  sold  as  such. 
When  First  National  has  a program  picture 
they  sell  it  as  such.  I find  them  very  fair 
and  fine  to  do  business  with.  Five  reels. — 
Mrs.  C.  C.  Alguire,  Coloma  theatre,  Coloma, 
Mich. 

Brawn  of  the  North,  with  Strongheart. — 
Good.  Book  it.  Eight  reels. — William 
Hinds,  Opera  House,  Odell,  Neb. 

The  Primitive  Dover,  with  Constance 
Talmadge. — This  is  a typical  Constance 
Talmadge  picture,  full  of  comedy.  Pleased 
about  85  per  cent. — Earle  J.  Williams,  Ti- 
voli theatre,  Knoxville,  111. — General  pat- 
ronage. 

Her  Beputation,  with  May  McAvoy. — A 
pleasing  program  number,  sold  to  me  as 
such,  and  pleased  90  per  cent.  The  flood 
scenes  are  exceptionally  good.  Eight  reels. 
— .Tack  Tiller,  Temple  theatre,  McCook, 
Neb. — General  patronage. 

One  Clear  Call,  with  a special  cast. — A 
very  good  picture  with  a great  cast.  A 
good  strong  story.  Book  it.  Seven  reels. 
— Earle  J.  Williams,  Tivoli  theatre,  Knox- 
ville, 111. — General  patronage. 

"Wandering  Daughters,  with  a special 
cast. — This  is  purely  junk,  so  pass  it  up. — 
George  C.  Starkey,  Opera  House,  Montour 
Falls,  N.  Y. 

Dorna  Doone,  with  a special  cast. — This 
was  a very  satisfactory  production  and  pa- 
trons were  very  well  satisfied  with  the 
picture.  Can  recommend  it  to  any  sized 
city.  Eight  reels. — R.  H.  Kingery  & Co., 
Chadwick,  111. — Small  town  patronage. 

Within  the  Daw,  with  Norma  Talmadge. 
— A splendid  picture.  The  best  I ever  saw 
this  star  play. — George  C.  Starkey,  Opera 
House,  Montour  Falls,  N.  Y. 

Bose  of  the  Sea,  with  Anita  Stewart. — A 
good  picture.  True  to  life.  It  failed  to 
draw  for  me.  Weather  was  against  it. 
Seven  reels. — Earle  J.  Williams,  Tivoli  the- 
atre, Knoxville,  111. — General  patronage. 

Scrambled  Wives,  with  Marguerite  Clark. 
— My  people  enjoyed  this  picture  very  much 
and  told  me  so. — George  C.  Starkey,  Opera 
House,  Montour  Falls,  N.  Y. 

The  Barn  Stormer,  with  Charles  Ray. — 
Here’s  one  of  the  worst  pieces  of  junk  ever 
put  in  film.  If  you  have  it  coming,  pay 
for  it  and  tell  them  to  keep  it.  Six  reels. — 
Earle  J.  Williams,  Tivoli  theatre,  Knox- 
ville, 111. — General  patronage. 

The  Woman  Hs  Married,  with  Anita  Stew- 
art.— People  told  me  photos  did  not  look 
good  to  them  on  this,  but  as  there  did  not 
happen  to  be  anything  else  to  do,  they  came 
in  anyway,  and  this  picture  sure  got  under 
their  skin.  People  who  had  seen  the  first 
show,  sent  others  in  for  the  second  show 
to  see  it.  And  I agree  with  them,  it  is  good. 
Seven  reels. — Geo.  H.  Koch,  Perkins  the- 
atre, Holton,  Kan. — Small  town  patronage. 

What  a Wife  Dearned,  with  a special  cast. 
— A better  than  average  program  picture 
with  a title  that  hurt  it  a lot  here.  Seven 
reels. — Bert  Norton,  Kozy  theatre.  Eureka, 
111. — General  patronage. 

What  a Wife  Dearned,  with  a special  cast. 
— Good  production,  but  not  a special  by  a 
long  shot.  Did  not  do  as  much  as  a pro- 
gram picture  would  do;  flopped  heavily  on 
this.  The  dear  public  didn’t  fall  for  this 
one.  Seven  reels. — Geo.  H.  Koch,  Perkins 
theatre,  Holton,  Kan. — Small  town  patron- 
age. 

All  For  a Woman,  with  a special  cast. — 
An  excellent  historical  picture.  From  an 
educational  standpoint  it  is  good.  As  an 
entertainment,  not  much  unless  you  have 
read  French  history.  Six  reels. — S.  G.  Ihde. 
Photoplay  theatre,  Ashland,  Kan. — Small 
town  patronage. 

The  Half  Breed,  with  Wheeler  Oakman. 
— We  have  used  several  pictures  from  First 
National  and  I consider  this  the  poorest  one 
we  have  had.  The  star  fails  to  win  the 
sympathy  of  the  audience,  and  that  kills 
the  picture.  Title  also  has  no  drawing 
power.  Lots  of  our  regular  customers 
stayed  away  from  the  picture.  Film  good. 
Crowd  poor. — Mrs.  T.  R.  Jessee,  Idle  Hour 
theatre,  Humphreys,  Mo. — Small  town  pat- 
ronage. 

Tol’able  David,  with  Richard  Barthel- 
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mess. — Very  good  production,  but  did  not 
draw  here.  Lost  money  on  this. — A.  C. 
Betts,  Powers  theatre.  Red  Creek,  N.  T. 

The  Child  Thou  Gavest  Me,  with  a special 
cast. — We  are  sorry  to  report  that  some 
of  our  good  Christian  patrons  thought  this 
picture  immodest.  For  myself  I think  this 
is  a great  picture,  as  good  as  a sermon,  and 
should  be  played  in  every  theatre  that 
hasn’t  used  it.  Six  reels. — Mrs.  T.  R. 
lessee.  Idle  Hour  theatre,  Humphreys,  Mo. 
— Small  town  patronage. 

Fox 

The  Arizona  Express,  with  a special  cast. 
— This  one  was  a cleanup.  Ran  it  four  days. 
Could  have  run  a week.  If  your  patrons 
want  thrills,  this  will  satisfy  100  per  cent. 
— Sprague  Green,  Orpheum  theatre.  Fort 
Wayne,  Ind. — General  patronage. 

The  Arizona  Express,  with  a special  cast. 
— About  the  best  one  of  its  kind  in  many  a 
day.  Personally  I believe  it  better  than 
many  Fox  specials.  Don’t  see  how  one  gets 
it  a special,  although  it’s  extra  good.  Print 
good.  Played  to  100  per  cent  house  on 
Saturday.  Hung  out  the  S.  R.  O.  for  two 
hours  on  this  one.  Seven  reels. — Roy  L. 
Dowling,  Ozark  theatre,  Ozark,  Ala. 

The  Vagabond  Trail,  with  Charles  Jones. 
— An  exceptionally  good  Charles  Jones  pic- 
ture. The  Negro  tramp  certainly  gives 
some  clever  comedy.  Five  reels. — C.  Mal- 
phurs.  Dreamland  theatre.  High  Springs, 
Fla. 

The  Vagabond  Trail,  with  Charles  Jones. 
— A good  western  type  of  picture.  Buck 
Jones  is  popular  here.  Enough  plot  and 
action  to  make  a snappy  little  picture.  Print 
and  photography  extra  good.  You’ll  be  safe 
in  playing  it.  Five  reels. — A.  E.  William- 
son, Idlehour  theatre,  Monroe,  Ga. 

Ziove  Eetteirs,  with  Shirley  Mason. — Very 
weak  little  story  of  the  tame  sort  that 
even  the  pretty  youthful  Shirley  could 
hardly  carry  along. — Ben  L.  Morris,  Olym- 
pic theatre,  Bellaire,  O. 

No  Mother  To  Guide  Her,  with  Genevieve 
Tobin. — Had  seen  so  many  bad  reports  on 
this  one  that  I was  afraid  to  say  a word 
about  it.  Therefore  had  a small  house,  but 
the  ones  that  saw  it  said  very  good.  Seven 
reels. — W.  H.  Silver  & Son,  Grand  theatre, 
Princeton,  Mo. — Small  town  patronage. 

North  of  Hudson  Bay,  (with  Tom  Mix. — 
Pick  out  any  of  Tom  Mix’s  program  pic- 
tures and  run  it  as  a special,  and  run  this 
special  as  the  program  picture,  and  you 
will  be  better  off.  Mr.  Fox  does  not  seem 
to  be  able  to  make  the  so-called  specials. 
Business  fair.  Five  reels. — S.  B.  Johnson, 
Regent  theatre,  Marianna,  Ark. — General 
patronage. 

Eadies  to  Board,  with  Tom  Mix. — Tom 
sure  gets  everyone  on  the  jump  and  keeps 
them  there.  Good  picture.  Lots  of  comedy 
all  the  way  through. — F.  C.  Rodgers,  Grand 
theatre,  Creston,  B.  C.,  Canada. 

The  Blizzard,  with  a special  cast. — Noth- 
ing to  this  one.  It’s  a piece  of  cheese.  Ran 
it  on  Saturday  and  lost  money.  The  first 
Fox  special  that  has  needed  any  kick. 
Snow  scene  and  reindeer  stampede  fair. 
Seven  reels. — Roy  L.  Dowling,  Ozark  the- 
atre, Ozark,  Ala. 

Big  Dan,  with  Charles  Jones. — More  than 
pleased  the  usual  Saturday  night  crowd. 
Not  a western,  but  plenty  of  action  to  take 
its  place.  Six  reels. — W.  H.  Silver  & Son, 
Grand  theatre,  Princeton,  Mo. — Small  town 
patronage. 

Big  Dan,  with  Charles  Jones. — Seemed  to 
please  the  few  who  turned  out  to  see  it.  It 
is  not  the  kind  of  picture  they  expect  to 
see  Jones  in,  but  we  got  no  -kicks.  It’s 
certain  since  Jones  dropped  “Buck”  from 
his  name  he  is  losing  ground.  We  got  a 
new  print  on  this  from  Albany  Exchange. 
Six  reels. — J.  Koopman,  Amenia  Opera 
House,  Amenia,  N.  Y. — Small  town  patron- 
age. 

Big  Dan,  with  Charles  Jones. — Poor  old 
Buck,  he’s  dying  hard  in  Halstead.  There 
is  nothing  more  disgusting  than  to  show 
Jones  in  such  a picture.  For  our  sake,  as 
well  as  our  dear  friend  Buck,  please,  Mr. 
Fox,  place  him  in  western  roles  and  keep 
him  there.  “Big  Dan”  would  be  fair  for 
Jack  Dempsey,  provided  Fox  never  pro- 
duced it,  or  he  would  be  in  a western.  All 
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Just  Between  Me  an  You 


M (NOTE:  This  column  is  submitted  by  a regular  contributor,  a “Herald  m 

I Only”  Club  member,  who  signs  himself  for  the  purpose  “A  Fool  There  Was.”  | 

g If  there  are  good  guesses  as  to  his  identity  we  may  be  able  to  gain  permission  ■ 

■ to  use  his  name.  He  fooled  us  so  badiv  that  we’ll  give  you  three  guesses  ■ 

1 each.—WRlV)  | 

I BY  “A  FOOL  THERE  WAS”  | 

I Brother  Reynolds,  Pasco,  Wash.,  sez,  “Didn’t  see  much  to  ‘Mod-  1 
I ern  Matrimony.’  ” Lotta  other  folks  don’t  either,  the  way  divorce  | 
m niills  are  grindin’  overtime.  1 

B “Galloping  Fish”  is  a novelty  in  the  line  of  titles.  Gonna  start  a flock  o’  ■ 
I “Fish”  titles.  Already  thesr’re  bringin’  out  “The  Gold  Fish.”  ’N  if  some  mis-  a 

B guided  writer  spins  a fillum  story  around  an  exhibitor’s  life  they’ll  probably  call  a 

I it  “The  Poor  Fish.”  . | 

m * * * j 

g W.  H.  Mart,  Grinnell,  la.,  asks,  “Who  told  Zukor  that  Naldi  was  a star?”  a 

B Dunno.  Maybe  the  same  fella  who  told  the  Chi  Trib  that  Mae  Tinee  wuz  a B 

■ writer.  m 


Judgin’  by  the  number  of  reports  on  “Call  of  the  Wild,”  a lotta  exhibs 
are  gain’  in  for  dog  shows  this  season.  Alzvays  wua  afraid  this  durned  busi- 
ness would  go  to  the  dogs. 


g “Soft  Boiled”  is  a good  antidote  for  hard  boiled  fans  accordin’  to  all  reports,  g 

m Ole  dog  “Buck”  has  made  a hit  in  “Call  of  the  Wild.’’  Hope  the  durned  p 

B critter  won’t  take  a notion  to  put  on  more  “dog”  and  wanna  change  his  name  H 
p to  Chawles.  H 


p That  Idaho  exhib  who  sez  he  wuz  disappointed  with  “Ivlerry  Go  Round”  at  B 
p the  price  he  paid  shoulda  got  on  before  Carl  put  Conductor  Lichtman  in  charge  H 
M to  raise  the  fare.  B 

B All  you  fellas  who  made  fun  o’  Granpa  Jenkins’  ole  hat,  had  better  not  call  on  g 
B him.  His  bulldog  “Muggs”  might  zvanna  sample  your  hide.  p 

B Can’t  keep  Russ  Armentrout  down.  Sez,  "Tom  Mix’  horse  would  be  a H 
B powerful  box-office  attraction.  Would  be  a wow.”  You  betcha!  A horse  in  g 

m the  hox-office  would  be  a pow-wowerful  attraction,  sure  enough  ! B 

B Dinsmore  and  Sons  come  to  bat  with  a heart-rendering  wail  for  a good  B 
g lookin’  Western  hero  to  please  the  ladies.  We  know  the  very  one!  “Valentino”  B 

■ Bollman,  here's  yer  chance  to  git  in  the  movies!  B 

■ Hickman,  Greenville,  111.,  dog  fancier,  sez,  “We  played  ‘Call  of  the  Wild’  m 

P and  ‘Where  the  North  Begins’  and  one  dog  hasn’t  anything  on  the  other.”  But,  p 

a then,  Hicky  didn’t  have  both  flllums  the  same  day  so’s  he  could  bring  ’em  to-  m 
B gether  in  a good  ole  dog  fight.  B 

= ^ ^ = 

H ’N  now’  we  know  how  “Suburban”  Creal  manages  to  run  only  the  best  fil-  ■ 
p lums.  He  sez,  “The  folks  not  only  ate  up  ‘The  Country  Kid’  but  they  opened  J 

B up  their  mouths  and  swallered  him  whole.”  Uhuh ! Havin’  a cannibal  audience  B 

p like  that  makes  the  sales  slickers  shiver  in  their  hoots  for  fear  Bill  might  fling  p 

p ’em  to  his  patrons  if  they  try  any  hocus-pocus  business  with  him.  ■ 


“Gonna  have  ‘The  Covered  Wagon’  next  week!’’ 

“Don’t  wanna  see  any  o’  them  bootleggin’  pictures.” 
“Whaddaya  mean,  bootleggin’?  Ain’t  that  kinda  play.” 
“Well,  whadda  they  got  the  waggin  covered  for,  then?” 
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A Red  Letter  Day 

in  the  histoi*y  of  the  world's  movies 
THE  RELEASE  DATE  OF  F.B.O'S 
gigantic  laugh  festival  and  thrill  divertissement 


AL  SANTELL'S  BIG  PICTURE 


exhibitors  would  be  justified  in  refusing  to 
show  Jones  or  Mix  in  such  pictures.  Ad- 
vertise this  picture  as  a rotten  Jones  pic- 
ture; yes,  keep  them  out  if  necessary.  We 

caught  on  this  one.  Mr.  Jones  and 

Mr.  Mix:  Please  demand  western  sto'ries 
or  12,000  small  town  exhibitors  are  through. 
We  made  you  a star.  Keep  shining.  Our 
patrons  call  this  rotten.  ’Nuff  sed.  Six 
reels. — Earl  Bookwalter,  Ideal  theatre,  Hal- 
stead, Kan. — Small  town  patronage. 

The  Wolf  Man,  with  John  Gilbert. — This 
one  took  top  money  for  three  days.  Played 
it  about  four  weeks  after  “St.  Elmo.”  If 
they  like  Gilbert  you  can’t  go  wrong. — 
Sprague  Green,  Orpheum  theatre.  Fort 
Wayne,  Ind. — General  patronage. 

The  Wolf  Man,  with  John  Gilbert. — Oh, 
what  a crime  to  put  Gilbert  in  a picture 
of  this  kind!  My  patrons  like  Gilbert,  but 
did  not  have  any  good  comments  on  him 
in  this  picture.  It  is  not  what  the  exhib- 
itor likes,  but  what  his  patrons  want,  and 
this  one  they  don’t  want.  Gilbert  has  made 
some  good  pictures  and  can  make  more. 
Mr.  Fox,  please  put  him  in  a picture  that 
will  take  in  a small  town. — Chas.  E.  Barber, 
Electric  theatre,  Tilden,  111. — Small  town 
patronage. 

Six  Cylinder  liove,  with  Ernest  Truex. — 
Fair  program  picture  sold  as  a special. 
Fox’s  programs  better  than  their  so-called 
specials. — Chet  Miller,  Rialto  theatre, 
Loveland,  Colo. — General  patronage. 

Six  Cylinder  Ziove,  with  Ernest  Truex. — 
A very  ordinary  comedy-drama.  Nothing 
to  rave  over  and  nothing  to  kick  about 
except  the  price  I paid  for  it.  Sold  as  a 
special  and  would  have  to  hustle  to  get  on 
an  ordinary  program.  Seven  reels. — A. 
Powell,  Highland  theatre,  Guthrie,  Okla. — 
General  patronage. 

Just  Off  Broadway,  with  John  Gilbert. — 
Very  satisfactory  picture.  It  seemed  to 
please  all.  Keeps  them  guessing  until  the 
last  reel.  Six  reels. — A.  A.  Suszycki,  Ma- 
jestic theatre,  Mauston,  Wis. 

Just  Off  Broadway,  with  John  Gilbert. — 
Good  picture.  A real  one.  Play  this  one. 


Five  reels. — A.  M.  Morgan,  Victory  the- 
atre, Rule,  Tex. 

My  Friend  the  Devil,  with  a special  cast. 
—A  dandy  picture  that  is  really  a special. 
Print  in  good  condition.  Eight  reels. — L. 
Deyo,  Miers  theatre,  Schoharie,  N.  Y. 

The  Governor’s  Dady,  with  a special  cast. 
— This  is  one  of  the  best  pictures  we  have 
ever  run.  The  portrayal  of  the  governor’s 
lady  by  Jane  Gray  will  pull  on  your  heart 
strings  ’til  they  ache.  My  idea  of  this 
picture  is  that  it  will  go  over  anywhere 
where  there  are  people  with  hearts.  Eight 
reels. — Lloyd  Oiler,  Idle  Hour  theatre, 
Tamms,  111. — Small  town  patronage. 

The  Temple  of  Venus,  with  a special 
cast. — One  of  the  most  beautiful  pictures 
ever  shown  on  the  silver  screen,  yet  it  only 
pleased  about  60  per  cent  of  those  who  saw 
it.  Drew  big  the  first  night,  but  very  little 
the  second.  Seven  reels. — P.  R.  Matson, 
Crystal  theatre,  Flandreau,  S.  D. — General 
patronage. 

Bxiles,  with  John  Gilbert. — A dandy  pro- 
gram picture  that  pleased  a Saturday  night 
crowd,  all  but  the  wild  hog.  The  advertis- 
ing showed  a wild  hog  attacking  them  and 
not  a pig  was  in  the  picture.  Several  asked 
what  become  of  the  hog.  Five  reels. — E.  D. 
Luna,  Rialto  theatre,  Siloam  Springs,  Ark. 
— Small  town  patronage. 

The  Zione  Star  Banger,  with  Tom  Mix. — 
Very  good  one  that  everyone  liked.  Played 
it  with  Harold  Lloyd  in  “Never  Weaken” 
and  it  sure  was  a good  show.  At  least 
that’s  what  the  folks  said  as  they  came  out. 
Five  reels. — Mrs.  C.  C.  Alguire,  Coloma  the- 
atre, Coloma,  Mich. 

The  Done  Star  Banger,  with  Tom  Mix. — 
My  house  record  for  Thursday  night.  I re- 
ported this  for  the  benefit  of  the  small 
town  exhibitors  who,  like  myself,  are  hang- 
ing on  by  a shoe  string.  I advise  every 
small  town  exhibitor  to  book  this  feature 
and  boost  it  to  the  sky.  It  will  stand  up 
for  all  the  advertising  you  can  give  it. 
Price  right  and  film  in  good  condition.  Six 
reels. — P.  W.  Quinlan,  Ideal  theatre,  Cha- 
teaugay,  N.  Y. — Small  town  patronage. 

The  Net,  with  a special  cast. — A Fox  spe- 


cial that  did  not  take.  Did  not  pull  them 
out  with  all  the  advertising.  I used  six 
sheet  and  billed  the  town  the  day  of  the 
show  with  circus  heralds.  But  sure  fell 
flat  the  night  of  the  show.  Could  not  pull 
them  out  to  see  this  one  with  a rope.  It 
might  please  you  high  brows,  but  for  a 
mining  town,  lay  off. — Chas.  E.  Barber, 
Electric  theatre,  Tilden,  111. — Small  town 
patronage. 

The  Bleventh  Hour,  with  Charles  Jones 
and  Shirley  Mason. — More  action  in  this 
one  than  four  of  the  average  pictures. 
Pleased  the  younger  set,  but  too  wild  for 
the  older  ones.  Seven  reels. — W.  H.  Silver 
& Son,  Grand  theatre,  Princeton,  Mo.— 
Small  town  patronage. 

The  Eleventh  Hour,  with  Charles  Jones 
and  Shirley  Mason. — A fair  thriller.  I 
don’t  see  why  Fox  calls  them  specials,  and 
Fox  certainly  did  put  one  over  on  us  this 
season.  I won’t  forget  it  when  the  time 
comes  to  sign  on  the  bottom  line  next  sea- 
son.— E.  N.  Collins,  Star  theatre.  Humble, 
Tex. 

South  Sea  Dove,  with  Shirley  Mason. — 
Fair  picture,  but  did  not  take  here. — F.  C. 
Rodgers,  Grand  theatre,  Creston,  B.  C., 
Canada. 

South  Sea  Dove,  with  Shirley  Mason. — 
Pair  picture.  Nothing  to  brag  about. 
Print  fair.  Five  reels. — H.  C.  Lee,  Audi- 
torium theatre,  Prattsburgh,  N.  Y. 

South  Sea  Dove,  with  Shirley  Mason. — 
A program  picture.  Not  extra  strong  at 
that. — E.  N.  Collins,  Star  theatre,  Humble, 
Tex. 

The  Mau  ’WTho  Won,  with  Dustin  Parnum. 
— As  good  and  possibly  better  than  Dustin 
Farnum  has  ever  made.  The  heavily 
bearded  characters  in  this  helped  much  to 
put  this  over,  as  they  furnished  the  com- 
edy. Played  Saturday  and  did  little  better 
than  usual.  Five  reels. — Geo.  H.  Koch, 
Perkins  theatre,  Holton,  Kan. — Small  town 
patronage. 

Cupid’s  Fireman,  with  Charles  Jones. — 
Fair  picture.  Pleased  about  75  per  cent. 
Action  all  in  the  last  reel. — H.  C.  Lee, 
Auditorium  theatre,  Prattsburgh,  N.  Y. 

Eyes  of  the  Forest,  with  -Tom  Mix. — This 
is  a good  picture,  but  not  as  good  as 
“Ladies  to  Board.”  Film  in  bad  condition. 
Five  reels. — Claude  McBrayer,  Auditorium 
theatre,  Hamilton,  Mo. 

A Mile-a-Minute  Borneo,  with  Tom  Mix. — - 
This  was  not  as  good  as  “Lone  Star 
Ranger.”  But  ran  it  with  a Baby  Peggy 
comedy,  “Taking  Orders,”  so  had  a good 
show.  Six  reels. — Mrs.  C.  C.  Alguire,  Co- 
loma theatre,  Coloma,  Mich. 

Snowdrift,  with  Charles  Jones. — Fair  pic- 
ture for  Jones.  Pleased  fair  sized  crowd. 
Print  in  very  fine  shape.  Five  reels. — Mil- 
ler & Wilcox,  Lake  View  theatre.  Lake 
View,  la. 

Boss  of  Camp  4,  with  Charles  Jones. — 
Just  a fair  offering — too  impossible.  Peo- 
ple laugh  at  these  impossible  things  nowa- 
days. Lay  off  this  one.  Five  reels. — Earle 
J.  Williams,  Tivoli  theatre,  Knoxville,  111. — • 
General  patronage. 

Alias  the  Night  Wind,  with  William  Rus- 
sell.— How  could  one  expect  a picture  with 
such  a title  to  draw,  and  it  did  not,  al- 
though it  is  a very  good  little  photoplay. 
Four  reels. — P.  R.  Matson,  Crystal  theatre, 
Flandreau,  S.  D. — General  patronage. 

Three  Who  Paid,  with  Dustin  Farnum. — 
This  is  just  a fair  offering.  Bessie  Love 
did  good  acting  but  her  makeup  was  ter- 
rible. Five  reels. — Earle  J.  Williams,  Tivoli 
theatre,  Knoxville,  111. — General  patronage. 

A California  Bomance,  witli  William  Rus- 
sell.—A good  program  picture  which  will 
please  your  patrons.  Five  reels. — A.  M. 
Morgan,  Victory  theatre.  Rule,  Tex. 

St.  Elmo,  with  John  Gilbert. — Here  is  a 
picture  that  took  top  money — played  it  four 
days  with  an  increase  every  day. — Sprague 
Green,  Orpheum  theatre.  Fort  Wayne,  Ind. 
— General  patronage. 

St.  Elmo,  with  John  Gilbert. — The  best 
Gilbert  has  made.  Pleased  all  who  saw  it 
and  it  played  to  a big  crowd.  Print  in  good 
condition.  Six  reels. — L.  Deyo,  Miers  the- 
atre, Schoharie,  N.  Y. 

Stepping  Fast,  with  Tom  Mix.- — A fine 
picture.  Mix  a good  star.  Draws  well 
here.  His  pictures  are  full  of  pep.  Five 
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reels. — A.  M.  Morgan,  Victory  theatre.  Rule, 
Tex. 

Brass  Commandments,  with  William  Far- 
num. — Farnum  best  suited  to  this  type  of 
picture.  O.  K.  for  program  offering. — F.  E. 
Sabin,  Majestic  theatre.  Eureka,  Mont. — 
Small  town  patronage. 

The  Pace  on  the  Barroom  Floor,  with 
Henry  B.  Walthall. — An  old  picture,  but 
good.  Pleased  most  everyone.  Drew  aver- 
age crowd.  Seven  reels. — A.  Powell,  High- 
land theatre,  Guthrie,  Okla. — General  pat- 
ronage. 

Catch  My  Smoke,  with  Tom  Mix. — The 
condition  of  this  film  will  be  a disgrace 
to  any  respectable  theatre  that  tries  to  show 
it.  If  there  had  been  enough  of  the  pic- 
ture so  we  could  have  told  what  it  was 
about  we  might  have  liked  it.  I certainly 
want  to  warn  exhibitors  in  this  territory, 
who  get  their  films  from  the  Indianapolis 
exchange,  to  be  sure  to  try  to  get  what 
they  pay  for.  I am  not  exaggerating  the 
least  bit  when  I say  I am  ashamed  to  face 
my  patrons  after  running  a Fox  picture. 
Five  reels. — A.  N.  Niles,  Eminence  theatre. 
Eminence,  Ky. — Rural  patronage. 

The  Village  Blacksmith,  with  a special 
cast. — Here  is  one  that  they  can  all  try  to 
beat.  It  is  simply  great  for  a mixed  audi- 
ence in  a small  town.  My  patrons  simply 
raved  over  it.  As  one  brother  exhibitor 
said,  “If  ‘The  Village  Blacksmith’  doesn’t 
suit  them,  there  is  something  wrong  with 
their  livers.’’  Has  good  comedy,  much  heart 
interest,  and  wonderful  acting  by  all  the 
cast,  and  it  is  some  cast,  too.  By  all  means 
play  “The  Village  Blacksmith.’’  When 
you  play  it  be  sure  and  step  on  the  gas 
and  boost  it  big.  It  will  back  you  up  and 
you  can  make  big  claims  for  it.  Eight  reels. 
— H.  J.  Eagan,  American  theatre,  Wautoma, 
Wis. — Small  town  patronage. 

Goldwyn  Cosmopolitan 

The  Great  White  Way,  with  Anita  Stew- 
art.— Drew  good  business  and  gave  entire 
satisfaction.  This  is  the  kind  of  picture 
that  makes  ’em  talk.  Nine  reels. — Frank  D. 
Browne,  Cabrillo  theatre,  San  Pedro,  Cal. — 
General  patronage. 

The  Great  White  Way,  with  Anita  Stew- 
art.— A hokum  picture  that  has  a little  of 
everything  in  it.  Seemed  to  please.  It 
won’t  get  the  big  money  in  the  small  town 
like  Goldwyn  thinks  it  will.  Ten  reels. — ■ 
W.  H.  Mart,  Strand  theatre,  Grinnell,  la. — • 
College  town  patronage. 

Through  the  Dark,  with  Colleen  Moore. — 
Just  a good  program  that  is  too  long. 
Would  have  made  a much  better  picture  in 
six  reels.  I don’t  see  why  the  producers 
insist  on  padding  good  pictures  and  really 
spoiling  them.  Eight  reels. — A.  A.  Sus- 
zycki.  Majestic  theatre,  Mauston,  Wis. 

Name  the  Man,  with  Conrad  Nagel. — Was 
afraid  of  this  one,  but  many  told  me  they 
liked  it.  Not  good  for  children.  Ten  reels. 
— Mrs.  C.  C.'  Alguire,  Coloma  theatre,  Co- 
loma,  Mich. 

Name  the  Man,  with  Conrad  Nagel. — A 
real  special.  You  owe  it  to  your  patrons  to 
play  this  one.  It  will  get  you  money  and 
satisfy.  Eight  reels. — Jack  Cairns,  Brook- 
lyn theatre,  Detroit,  Mich. — Neighborhood 
patronage. 

Three  Wise  Fools,  with  a special  cast. — 
This  picture  did  surprisingly  well,  was  sur- 
prised to  find  how  good  it  was.  It  is  good 
entertainment  for  any  house.  There  is 
plenty  of  comedy  in  it.  Print  in  fin^  shape. 
Eight  reels.- — Miller  & Wilcox,  Lake  View 
theatre.  Lake  View,  la. 

Three  Wise  Fools,  with  a special  cast. — 
This  is  100  per  cent  entertainment.  Splen- 
did acting,  good  photography  and  direction. 
Miss  Boardman  is  a wonderful  actress.  And 
very  beautiful.  Everybody  said  fine  and  so 
do  we.  Eight  reels. — A.  F.  Jenkins,  Com- 
munity theatre,  David  City,  Neb. 

Wild  Oranges,  with  a special  cast.— I 
only  hope  the  balance  of  the  Goldwyn  pic- 
tures I have  booked  are  better  than  this 
one.  I had  thirteen  people  the  second  night, 
so  draw  your  own  conclusions.  Eight  reels. 
— Mrs.  C.  C.  Alguire,  Coloma  theatre,  Co- 
loma, Mich. 

Beno,  with  a special  cast. — Took  a ter- 
rible fiop  with  this  one.  Not  one  favorable 
comment.  A long  ways  from  a special. — 
W.  Burr,  Orpheum  theatre,  Lancaster,  Wis. 
The  Eternal  Three,  a Marshall  Neilan 


Just  Between  Me  an’  You 


I Paramount  Theatre,  Wyoming,  111.,  had  “The  White  Flotver”  and  they  re-  m 
I port,  “Good  picture — print — weather — roads — crowds — satisfaction.”  That’s  once  B 
B the  GOOD -night  slide  meant  what  it  said.  ■ 


B Now  that  the  hoof  and  mouth  disease  threatens  to  stop  the  production  of  M 
g Westerns  for  quite  a spell,  Buck  and  Hoot  will  have  a nice  lil’  good  excuse  to  g 
B go  right  on  tryin’  to  outvalentino  Valentino.  And  us  exhibs  won’t  have  any  B 
g come-back  at  ’em.  ■ 

a * * * M 

B Speakin’  o’  Sam  Goldwyn — the  ad  sez,  “Not  now  connected  with  Goldwyn  B 
B Pictures.”  News  item  sez,  “Sam  owns  half  a milyun  dollars  worth  of  Goldwyn  g 
M Pictures  stock.”  Sounds  like  a kinda  connected  disconnection.  g 

g * * g 

g Carl’s  gonna  pay  Jack  a million  bucks  to  act  in  the  pitchers.  Looks  kinda  | 
m risky  but,  anyway,  iPll  give  the  press  agdnts  an  excuse  to  caU  Jack’s  fillums  M 
M knock-outs,  cuz  he’s  got  a rep  for  producin’  nothin’  else  but.  g 

B Brother  Brenner  down  in  Indianny  knows  us  poor  show  critters  will  be  g 
g kinda  suspicious  like  of  the  word  “knockout”  becuz  it’s  the  song  o’  so  many  B 
g sales  slickers,  so  he  wants  us  all  to  distinctly  understand  that  “Judgment  of  the  g 
B Storm”  is  “a  real,  honest-to-goodness,  A No.  1 knockout.”  Atta  boy,  W.  H.l  g 


a Friend  Waugh,  Grundy  Center,  la.,  sez,  "Clyde  Cook  in  ‘Lazy  Bones’  is  another  m 
B lemon.’’  A cooked  lemon.  By  Cricky!  g 

a * * ^ a 

■ Brother  Adams  wants  to  know  what’s  to  be  done  with  admission  prices  g 
B when  the  tax  comes  off.  Why  not  keep  ’em  where  they  are  Roy,  and  use  the  B 
g tax  portion  to  start  a fund  for  a Detention  Home  for  Useless  Humans.  ’N  the  g 
g home  could  be  all  filled  up  with  producers  of  costume  fillums.  g 


B A1  Werner,  Reading,  Pa.,  got  a bad  print  of  “Monte  Cristo.”  He  sez,  “Pat-  g 
B rons  had  to  do  some  pretty  tall  gymnastics  to  keep  track  of  it,  so  I hid  in  the  B 

B cellar.”  A1  knew  the  odds  would  be  against  him  after  his  patrons  exercised  B 

B themselves  into  such  good  fightin'  irim.  g 

^ -jf  ^ m 

g See  where  a feller  out  in  Kansas  sez,  “If  You  Believe  It,  It’s  So,”  tastes  B 
g different.  That’s  what  comes  of  havin’  a lil’  white  mule  cached  in  the  booth,  g 

B Liable  to  get  it  tangled  uprwith  the  film  reports.  g 

B Some  o’  us  fellas  gotta  hide  in  the  cellar  when  the  so  valued  movie  fan  g 

B leaves  our  show  after  a punk  picture  run.  That’s  a lucky  fella  down  in  Cleve-  m 

B land,  Miss.  He’s  gotta  negro  balcony  to  hide  in.  But  then — he’s  gotta  keep  a g 

g supply  of  burnt  cork  on  hand  for  emergencies.  g 


g That  live-wire  couple  who  run  the  Rex  up  to  Colby,  Wis.,  may  not  believe  g 
B in  9 reel  fillums,  but  they  do  believe  in  8 reel  reports.  Atta  Boy!  Rex!  They’re  g 
B better’n  a lot  of  those  skimpy  split-reel  contributions.  g 

~ ^ ^ 

g After  all  the  rumpus  our  old  friend  Jenkins  raised  about  Viola,  darned  if  g 
g he  ain’t  cornin’  out  rootin’  for  Irene.  Well,  anyhow,  J.  C.,  taint  no  sin  to  stand  g 
g up  and  admit  you  made  a mistake  first  time!  Miss  Rich  sure  am  the  Queen  of  B 
B ’em  all.  g 

B That  other  Jenkins,  down  in  Bibletown,  Neb.,  sez  "The  Brass  Bottle”  is  an  awful  B 
B strain  on  the  imagination.  Shucks!  Our  pet  bootlegger  can  supply  some  orful  g 
B strains  on  the  imagination  and  doesn’t  cost  as  much  as  a punk  old  movie  fillum.  g 


B Wonder  why  so  many  income  tax  experts  become  movie  exhibs?  You  g 
B know — those  chaps  who  keep  tellin’  us  how  per  cent  or  89  per  cent  of  g 

g their  patrons  liked  the  show.  How  do  they  do  it?  B 
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A four  rin^  circus  of  entatainment 
F.B.O’s  Bi^  Crash  forl^'l^ 


AL  SANTELL'S  BIG  PICTURE 


production. — A picture  which  teaches  a 
wonderful  lesson.  It’s  a picture  which  gets 
under  the  skin  and  one  that  ought  to  make 
anyone  stop  and  think.  Everyone  enjoyed 
it  here  and  I would  recommend  it  to  any 
exhibitor.  Seven  reels. — T.  L.  Barnett, 
Finn’s  theatre,  Jewett  City,  Conn. — General 
patronage. 

The  Day  of  Faith,  with  a special  cast. — 
The  director  or  author  certainly  failed  to 
register.  They  tried  to  put  something  over 
here  that  I could  not  get,  and  my  patrons 
were  in  the  same  boat.  One  patron  came  in 
to  talk  to  me  regarding  it  and  he  was  all 
balled  up  on  it.  Said  he  could  not  figure 
out  just  what  was  intended  here.  Business 
very  poor.  Seven  reels. — W.  H.  Brenner, 
Cozy  theatre,  Winchester,  Ind. 

Dittle  Old  New  York,  with  Marion  Davies. 
— A wonderful  attraction.  While  it  is  a 
little  long  for  a feature,  yet  it  holds  inter- 
est from  beginning  to  end.  Miss  Davies’ 
acting  excelled  all  previous  pictures,  and 
will  please  the  most  discriminating  audi- 
ence. While  this  is  a costume  play,  and 
depicts  early  American  history,  it  has  plot 
and  thrill  enough  to  hold  the  interest  of 
the  average  movie  patron.  We  ran  this  fea- 
ture two  days,  at  35  cents  admission,  and 
did  a nice  business,  but  when  we  deducted 
the  expenses  from  the  receipts  we  had  very 
little  profit,  as  the  rental  was  very  high 
for  this  town.  Eleven  reels. — C.  C.  Hubert, 
Newark  Opera  House,  Newark,  Dela. — Col- 
lege town  patronage. 

Ziittle  Old  New  York,  with  Marion  Davies. 
— Very  good.  A credit  to  any  theatre  to 
run  such  a picture.  I’d  say  play  it.  Didn’t 
make  anything  on  it,  owing  to  bad  weather, 
but  no  fault  of  the  picture.  Ten  reels. — 
Mrs.  C.  C.  Alguire,  Coloma  theatre,  Coloma, 
Mich. 

In  the  Palace  of  the  King,  with  Blanche 
Sweet. — A magnificent  production,  one  that 
has  tremendously  big  sets  and  is  attractive 
from  every  angle.  Credit  is  due  Pauline 
Starke  for  the  best  work  of  her  screen 
career.  Edmond  Lowe  makes  folks  love 
him  in  this  role  and  you  don’t  blame  them. 


Blanche  Sweet  and  rest  of  cast  do  their 
usual  fine  performance.  Business  very 
poor  two  days.  Eight  reels. — W.  H.  Bren- 
ner, Cozy  theatre,  Winchester,  Ind. — Gen- 
eral patronage. 

The  Iiast  Moment,  with  a special  cast. — ■ 
Good  picture  and  seemed  to  please.  Print 
fair.  Six  reels. — H.  C.  Lee,  Auditorium  the- 
atre, Prattsburgh,  N.  Y. 

The  Daet  Moment,  with  a special  cast. — 
Hardly  know  just  what  to  say  about  it  and 
do  it  justice.  It  seemed  to  please,  but  no- 
body was  praising  it.  If  you  play  it,  do  not 
advertise  it  too  much,  as  it  certainly  has 
some  shivery  stuff  in  it,  but  would  say  that 
it  is  poorly  directed.  Better  let  it  alone. 
Five  reels. — Elmac  theatre,  Maple  Rapids, 
Mich. — Small  town  patronage. 

Backbone,  with  Edith  Roberts. — Went 
over  very  well.  It  is  entirely  too  long; 
people  get  restless.  It  seems  that  even  our 
program  pictures  must  have  their  costume 
flavor  nowadays,  so  this  contains  a flash 
back  to  a court  of  France.  I really  don’t 
think  the  picture  is  worth  over  your  regular 
program  price,  though  we  paid  slightly 
more.  Seven  reels. — A.  N.  Miles,  Eminence 
theatre.  Eminence,  Ky. — Rural  patrbnage. 

Bnemies  of  Women,  with  Alma  Rubens. 
— Here  is  a big  picture  and  I did  fair  with 
it.  Certainly  is  great,  but  too  long.  The 
people  get  tired  out  before  the  last  reel  is 
over.  Eleven  reels. — E.  E.  Galley,  Crystal 
theatre,  Wayne,  Neb. — General  patronage. 

The  Green  Goddess,  with  George  Arliss. 

• — Not  as  good  as  former  Arliss  pictures. 
You  expect  something  to  happen  but  seems 
to  be  something  missing.  Average  business 
for  four  days.  Film  good. — R.  S.  Wenger, 
Victory  theatre.  Union  City,  Ind. 

The  Stranger’s  Banquet,  a Marshall  Nei- 
lan  production. — This  one  completes  the 
nineteen  pictures  of  last  year’s  Goldwyns. 
They  are  not  specials,  but  are  fair  program 
pictures.  I failed  to  make  money  on  them. 
Seven  reels. — C.  Malphurs,  Dreamland  the- 
atre, High  Springs,  Fla. 

The  Dust  Flower,  with  a special  cast. — 


Just  ordinary  for  us.  Film  old  but  in  good 
shape,  and  might  go  over  good  in  other 
places.  But  that  class  of  picture  does  not 
take  with  us.  Five  reels. — A.  P.  Sitton  & 
Son,  Muse-U  theatre,  Tularosa,  N.  Mex. 

All’s  Fair  in  Dove,  with  Richard  Dix. — 
A type  of  picture  that  pleases  100  per  cent. 
Well  blended  with  comedy.  Five  reels.— 
H.  E.  Patrick,  Strand  theatre,  Samson,  Ala. 

Be  My  Wife,  with  a special  cast. — We  are 
very  thankful  that  this  is  our  last  Gold- 
wyn.  They  have  some  good  pictures,  but 
promise  things  to  get  you  to  sign  and  then 
stick  it  to  you.  There  will  be  no  more 
Goldwyn  pictures  shown  in  our  theatre. — 
Paul  B.  Hoffman,  Legion  theatre,  Holyrood, 
Kan. — Small  town  patronage. 

Brothers  Under  the  Skin,  with  a special 
cast. — This  picture  went  good  here.  Ended 
to  please  the  men.  Many  favorable  com- 
ments. Had  a good  cast.  Six  reels. — J.  J. 
Enloe,  Y.  M.  C.  A.  theatre,  Hitchins,  Ky. — 
Small  town  patronage. 

Brothers  Under  the  Skin,  with  a special 
cast. — Very  pleasing  comedy-drama.  A bit 
old,  but  it’s  good.  Five  reels. — Roy  L. 
Dowling,  Ozark  theatre,  Ozark,  Ala. 

Sherlock  Holmes,  with  John  Barrymore.— 
Absolutely  no  good  for  me  at  the  box  of- 
fice. Had  the  poorest  night’s  business  I’ve 
had  since  last  summer  during  a street  fair 
week.  However,  I think  it  is  a splendid 
picture,  though  it  is  a little  hard  to  fol- 
low. Anyone  who  appreciates  good  acting 
will  like  Barrymore.  Eight  reels. — A.  N. 
Miles,  Eminence  theatre.  Eminence.  Ky. — 
Rural  patronage. 

Hodkinson 

The  Mark  of  the  Beast,  with  a special 
cast. — A conglomerated  mixture  of  nothing. 
Far  fetched  and  badly  put  together.  A 
good  sleep  producer.  Six  reels. — Thomas  D. 
Dyer,  Liberty  theatre,  Roseland,  La. 

Down  to  the  Sea  In.  Ships,  with  a special 
cast. — They  were  telling  me  for  the  last 
seven  months  that  this  was  a big  special. 

I waited  until  they  got  that  out  of  their 
minds  and  bought  it  for  two  days,  then  cut 
it  to  one  and  took  my  loS's.  It’s  good  sea 
stuff,  but  too  much  like  the  old  one,  “The 
Sea  Lion,”  and  “Women  Who  Give.”  Seven 
reels. — Jack  Tiller,  Temple  theatre,  Mc- 
Cook, Neb. — General  patronage. 

Married  People,  with  Mabel  Ballin. — A 
picture  dealing  with  married  life,  and  has 
a lot  of  truth  in  it,  too.  That  is,  about  the 
young  married  people  of  today.  Good  pro- 
gram picture.  Six  reels. — W.  A.  Clark,  Jr., 
Castle  theatre,  Havana,  111. — General  pat- 
ronage. 

The  Mysterious  Bider,  with  a special  cast. 
— Here  is  a real  picture.  Good  acting  and 
good  scenery.  Print  good.  If  they  like 
Zane  Grey  pictures,  book  this.  Six  reels. — 
H.  C.  Lee,  Auditorium  theatre,  Prattsburgh, 
N.  Y. 

A Certain  Bich  Man,  with  a special  cast. 
— (Who  has  run  any  older  than  this?)  Con- 
dition excellent  and,  as  it  was  clear,  went 
over  here  just  as  satisfactorily  as  a first 
run  picture.  Story  one  of  heart  interest 
with  a dandy  cast  that  put  over  the  idea  in 
great  shape. — Ben  L.  Morris,  Temple  the- 
atre, Bellaire,  O, 

Metro 

Don’t  Doubt  Your  Husband,  with  Viola 
Dana, — About  the  cleverest  Viola  Dana  has 
ever  done.  And  that’s  saying  a lot.  This 
one  is  100  per  cent.  Everybody  liked  it. 
Business  awfully  light;  no  fault  of  picture, 
though.  Buy  it  and  boost  it.  Six  reels. — 
S.  B.  Johnson,  Regent  theatre,  Marianna, 
Ark. — General  patronage. 

Thy  Name  Is  Woman,  with  a special  cast. 
• — The  “Herald”  review  praised  this  one, 
and  I will  too,  as  to  the  acting  and  direct- 
ing, but  not  as  a box  office  bet  for  the  aver- 
age town.  It  took  a “flop”  for  me,  although 
I advertised  it  big. — B.  P.  McCormick,  Lib- 
erty theatre,  Florence,  Colo. — Sma.ll  town 
patronage. 

Women  Who  Give,  with  a special  cast. — 
A dandy  picture  that  lost  money  for  us. 
This  picture  seemed  to  please  everybody 
that  saw  it,  but  so  few  saw  it.  Think  it  is 
as  good  as  any  that  Reginald  Barker  has 
given  us.  Little  too  long.  Eight  reels. — 
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S.  B.  Johnson,  Rogent  theatre,  Marianna, 
Ark. — General  patronage. 

Women  Who  G-we,  with  a special  cast. — 
A good  sea  story,  with  fine  whaling  scenes, 
but  the  title  is  misleading  and  means  noth- 
ing to  the  box  office.  Eight  reels. — Jack 
Tiller,  Temple  theatre,  McCook,  Neb. — Gen- 
eral patronage. 

The  White  Sister,  with  Lillian  Gish. — 
Denver  played  this  at  $1.65  top.  I played 
close  after  at  50.  cents  and  did  very  good 
business.  Could  not  have  and  would  not 
have  paid  rental  asked  except  for  close  run 
after  key  center.  A good  picture,  though 
sad. — B.  P.  McCormick,  Liberty  ,Jheatre, 
Florence.  Colo. — Small  town  patronage. 

The  White  Sister,  with  Lillian  Gish. — 
Here’s  one  grand  picture.  But  too  much 
Catholic  doctrine  to  please  the  other  be- 
liefs, so  book  accordingly  for  small  towns. 
Ten  reels. — Jack  Tiller,  Temple  theatre, 
McCook,  Neb. — General  patronage. 

Bonged  Ups,  with  Viola  Dana. — Score 
another  ringer  for  Viola.  I guess  Pa  Jeah- 
ins  must  have  a lien  on  her  output  of  best 
photographs,  for  I wrote  to  her  for  one  just 
like  she  seat  him,  but  not  a word  in  reply. 
This  life  is  filled  wi-Hi  vain  hopes,  but  she 
gets  my  vote  and  she  will  win~-that’s  con- 
solation enough.  (I  can  cut  her  photo  out 
of  the  “Herald.”) — F.  E.  Sabin,  Majestic 
theatre.  Eureka,  Mont. — Small  town  patron- 
age. 

The  Btemal  Struggle,  with  a special  cast. 
— Well  liked  by  all  who  saw  it,  but  did 
not  draw. — W.  H.  Durham,  Grand  theatre, 
Camas,  Wash. 

The  Soul  of  the  Beast,  with  Madge  Bel- 
lamy.— A very  good  production  and  one 
which  you  are  not  ashamed  to  show.  Put 
on  as  benefit  for  Boy  Scouts  and  pleased 
very  much.  Six  reels. — A.  C.  Betts.  Pow- 
ers theatre.  Red  Creek,  N.  Y. — Small  town 
patronage. 

Three  Ages,  with  Buster  Keaton. — About 
the  poorest  picture  we  have  run  this  year. 
— ^W.  H.  Durham,  Grand  theatre,  Camas, 
Wash. 

Jazzmania,  with  Mae  Murray. — I could 
razz  this  picture  without  a qualm.  Mae 
Murray  trying  to  outjazz  an  intermittent 
movement.  Pass  it  up. — F.  E.  Sabin,  Ma- 
jestic theatre.  Eureka,  Mont. — Small  town 
patronage. 

Pashion  Bow,  with  Mae  Murray. — In  this 
one  Mae  acts  from  start  to  finish.  Too 
bad  she  hasn’t  had  one  like  this  before. 
Considered  here  her  best,  unless  it  was 
“Broadway  Rose.”  Eight  reels. — Jack  Til- 
ler, Temple  theatre,  McCook,  Neb. — General 
patronage. 

The  Eagle’s  Feather,  with  a special  cast. 

- — Good.  Pleased  everyone.  Ran  this  with 
a Mack  Sennett  comedy,  “Skylarking,”  and 
Bathe  News.  Ran  this  during  Lent  and 
broke  even.  Seven  reels. — R.  W.  Smith, 
Town  Hall  theatre,  Wilton,  N.  H. — Small 
town  patronage. 

The  Eagle’s  Feather,  with  a special  cast. 
— ^A  fine  western  of  the  better  type,  not  a 
special  but  a good  program  offering.  Eight 
reels. — Jack  Tiller,  Temple  theatre,  McCook, 
Neb. — General  patronage. 

The  Social  Code,  with  Viola  Dana. — A 
good  program  picture.  Viola  is  a real 
star  and  always  pleases.  Photography  and 
print  both  good.  Five  reels. — A.  E.  Wil- 
liamson, Idlehour  theatre.  Monroe,  Ga. 

Crinoliue  and  Bomaace,  with  Viola  Dana. 
— Another  score  for  Miss  Dana.  She  is  so 
clever,  and  her  pictures  are  so  clean  and 
entertaining,  wish  we  had  more  like  them. 
If  you  are  not  showing  her  pictures  you 
are  cheating  yourself  and  patrons.  Six 
reels. — D.  A.  White,  Cozy  theatre,  Checotah, 
Okla. 

Where  the  Favemeat  Ends,  with  Alice 
Terry. — Not  as  good  as  I expected  from 
the  press  book  and  the  fact  it  was  directed 
by  Rex  Ingram.  Pleased  about  70  per  cent. 
Seven  reels. — R.  W.  Smith,  Town  Hall  the- 
atre, Wilton,  N.  H. — Small  town  patronage. 

Th©  Forgotten  Eaw,  with  a special  cast. 
A dandy  good  picture,  with  many  favorable 
comments. — W.  H.  Durham,  Grand  theatre, 
Camas,  Wash. 

QnJncy  Adams  Sawyer,  with  a special 
cast.' — A real  picture  and  one  that  thor- 
oughly satisfied.  We  hit  bad  weather,  so 
attendance  was  poor,  hut  the  picture  is 
there.  Eight  reels. — Bert  Norton,  Kozy  the- 
atre, Eureka,  111. — General  patronage. 

All  the  Brothers  Were  VaHant,  with  Lon 
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Just  received  the  BOX  OFFICE  RECORD  and  my  membership  card  in  B 
the  “HERALD  ONLY”  CLUB,  both  of  which  I am  proud  to  possess.  B 

With  best  wishes  for  the  HERALD  and  all  of  the  exhibitors  who  have  M 
helped  make  it  the  best  exhibitors’  magazine  pubbshed,  I am,  — E.  A.  ARMI-  1 
STEAD,  Lyric  theatre,  Easley,  S.  C.  M 


Am  in  receipt  of  my  membership  card  to  the  “HERALD  ONLY”  CLUB 
and  am  certainly  proud  of  it.  This  certainly  is  in  keeping  with  the  spirit  of  the 
HERALD. — LLOYD  OLLER,  Idle  Hour  theatre,  Tamms,  III. 


I received  my  “HERALD  ONLY”  CLUB  membership  card  and  I am  de- 
lighted with  it.  It  is  in  keeping  with  the  high  standard  set  by  the  HERALD. 

The  BOX  OFFICE  RECORD  is  also  to  hand  and  is,  as  usual,  excellent. — 
GEORGE  VAUGHAN,  Grand  theatre,  Dunnville,  Ont.,  Can. 


Received  the  BOX  OFFICE  RECORD  and  “HERALD  ONLY”  CLUB  | 
membership  card,  and  want  to  say  both  are  fine.  A fellow  sure  gets  his  money’s  B 
worth  when  he  subscribes  for  the  HERALD. — J.  W.  ANDRESEN,  Rialto  the-  H 
atre,  Cozad,  Neb.  m 


Just  got  my  H.  O.  C.  membership  card  and  it’s  a humdinger.  Tickled 
pinker’n  a early  morning  sunrise.  If  EXHIBITORS  HERALD  ain’t  ten  years 
ahead  of  all  the  others  combined.  I’ll  go  back  to  jail  for  life. 

When  Grandpa  Jenkins  gets  his  card  he’ll  probably  be  so  gol  durned  proud 
he’ll  resign  quicker’n  scat  from  the  Amalgamated  Sons  of  Dogfish,  Universal 
Order  of  Hoot  Owls  and  Daily  Knights  of  Neligh.  He’ll  probably  bust  up  the 
Dana^Only  Club,  too. 

Anyhow,  now  he’ll  know  that  Peoria  is  still  here.  And  Friend  Barber  is 
invited  to  come  up  and  see  us  any  old  time.  We’ll  show  him  a swell  time  and 
he  won’t  be  in  any  danger  of  having  his  reputation  ruint  as  might  be  the  case 
out  in  Neebrasky. 

Come  on,  you  Illinois  exhibitors,  join  the  “HERALD  ONLY”  CLUB  now 
and  roll  up  a bigger  membership  than  any  other  state  in  the  Union. — C.  H. 
LYNCH,  Gem  theatre,  Peoria,  111. 


We  have  just  received  the  membership  card  and  again  wish  to  congratu- 
late the  HERALD  on  the  way  they  do  things.  When  they  start  something,  it 
is  done  up  right. — CROSBY  & SCHWIERSKE,  Rex  theatre,  Colby,  Wis. 


I am  somewhat  tardy  in  complimenting  you  on  the  newest  and  latest  BOX 
OFFICE  RECORD,  which  is  far  superior  to  anything  in  this  line  you  have  yet 
issued.  I sure  do  appreciate,  more  perhaps  than  you  realize,  the  card  telling 
the  whole  world  that  I am  one  of  the  EXHIBITORS  HERALD  family. 

I often  wonder  what  in  the  world  I would  do  without  your  wonderful  maga- 
zine and  the  friendship  of  the  staff  thereof.  To  say  that  I wish  all  of  you  a long 
and  happy  life  is  shop-worn;  nevertheless,  it  is  an  expression  of  my  heart. — 
H.  G.  STETTMUND,  JR.,  Odeon  theatre.  Chandler,  Okla. 


Your  new  BOX  OFFICE  RECORD  has  just  arrived.  Thanks.  It  is  the  B 
connecting  link  between  me  and  my  business.  How  can  any  exhibitor  be  with-  g 
out  this  book  of  honest  opinions? — FRANK  E.  LEE,  Lee’s  theatre.  Three  B 
Oaks,  Mich.  . | 

This  is  to  express  my  surprise  and  gratitude  for  the  way  in  which  your  J 
publication  has  honored  the  members  of  the  “HERALD  ONLY”  CLUB.  The  j 
thought  comes  to  me  that  if  the  membership  ever  reaches  the  thousand  mark  g 
and  you  intend  to  continue  your  custom  the  HERALD  will  soon  be  the  only  g 
trade  paper  in  the  field.  B 

Long  live  the  HERALD. — WM.  H.  CREAL,  Suburban  theatre,  Omaha,  g 
Neb.  1 
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Chaney. — Would  have  been  a fair  picture, 
but  got  a poor  print.  Titles  and  sub-titles 
were  very  short  and  part  of  film  gone. 
Attendance  very  good.  Six  reels. — Schagh- 
ticoke  Amusement  Association,  Town  Hall 
theatre,  Schaghticoke,  N.  Y. 

Iiove  In  the  Dark,  with  Viola  Dana. — As 
usual  with  this  star — good.  My  vote  in 
the  contest  is  for  Viola.  Have  never  seen 
her  in  a poor  one.  Six  reels. — Robert  L. 
Anderson,  Olympic  theatre.  Forks,  Wash. 

Paramount 

The  Covered  Wagon,  with  J.  Warren  Ker- 
rigan.— We  road-showed  this  big  picture 
one  day,  matinee  and  night,  with  full  or- 
chestra and  circus  advertising.  The  picture 
pleased  everybody  and  we  had  a full  house 
at  night  and  good  crowd  for  matinee. — E.  W. 
Swarthout,  Palace  theatre,  Aurora,  Ind. — 
General  patronage. 

The  Hununing  Bird,  with  Gloria  Swanson. 
— We  had  more  favorable  reports  on  this 
picture  than  any  Swanson  picture  we  have 
run  in  a long  time.  In  fact,  from  a busi- 
ness standpoint  and  comments  from  pa- 
trons, we  judge  this  as  her  best  offering  to 
date.  Ran  two  days  to  good  business;  sec- 
ond day  held  up  good.  Eight  reels. — C.  H. 
Powers,  Strand  theatre,  Dunsmuir,  Cal. — 
Railroad  patronage. 

The  Call  of  the  Canyon,  with  a special 
cast. — This  is  a good  one.  Your  patrons 
will  like  it.  Good  title  and  draws  well. 
Step  on  it. — B.  P.  McCormick,  Liberty  the- 
atre, Florence,  Colo. — Small  town  patron- 
age. 

A Society  Scandal,  with  Gloria  Swanson. 
— A finished  production.  Gloria  is  there 
anyway  you  look  at  it,  and  in  this  picture 
she  has  a leading  man  that  the  women  will 
rave  about.  They  will  like  this  picture. 
It’s  different  than  her  last  two  and  it’s 
hard  to  compare  with  them.  Seven  reels. — 
W.  H.  Mart,  Strand  theatre,  Grinnell,  la.- — • 
College  town  patronage. 

To  the  Ladies,  Ijth  a special  cast. — A 
good  comedy  that  drew  fair  business. — 


Bert  Norton,  Kozy  theatre,  Eureka,  111. — 
General  patronage. 

Don’t  Call  It  Love,  with  a special  cast. — 
“Don’t  Call  It  Love.”  I should  say  not! 
Just  call  it  “a  lemon.”  I consider  it  un- 
worthy of  a place  on  your  program. — B.  P. 
McCormick,  Liberty  theatre,  Florence,  Colo. 
— Small  town  patronage. 

Don’t  Call  It  Love,  with  a special  cast. — 
Competently  produced,  well  acted,  and  a 
massive  back  display.  Kitty  Gordon  had 
better  look  to  her  laurels. — Henry  W.  Gaud- 
ing,  Lincoln  theatre,  Pittsburgh,  Pa. — 
Neighborhood  patronage. 

Pied  Piper  Malone,  with  Thomas  Meighan. 
— Mush  and  more  mush.  I understand  this 
star  picks  his  own  stories.  They  look  like 
it.  Of  all  the  punk  pictures  this  star  has 
made  the  last  year  this  is  the  big  cheese 
of  them  all.  Zukor  better  let  the  office  boy 
pick  out  a story  once  for  Meighan.  Rotten 
is  right.  Seven  reels. — W.  H.  Mart,  Strand 
theatre,  Grinnell,  la. — College  town  patron- 
age. 

Flaming  Barriers,  with  a special  cast. — 
A better  that  average  program  picture  filled 
with  thrills  and  comedy.  Pleased  a small 
crowd. — Bert  Norton,  Kozy  theatre,  Eureka, 
111. — General  patronage. 

The  Marriage  Maker,  with  a special  cast. 
— Ouch!  Doctor,  you  are  hurting  me. 
Seven  reels. — Clark  & Edwards,  Palace  the- 
atre, Ashland,  Ohio. — General  patronage. 

The  Marriage  Maker,  with  a special  cast. 
— Despite  almost  unanimous  knocks  by  ex- 
hibitors, most  of  our  patrons  enjoyed  this. 
Idealistic  and  fantastic.  Satisfactory  to 
most  people  who  read  widely  and  have  im- 
aginations.— Henry  W.  Gauding,  Lincoln 
theatre,  Pittsburgh,  Pa. — Neighborhood  pat- 
ronage. 

Singer  Jim  McKee,  with  William  S.  Hart. 
— It  is  time  for  Hart  to  get  out  of  busi- 
ness. This  picture  would  be  a joke  if  it 
had  not  cost  so  much  money.  Awful. 
Seven  reels. — Sprague  Green,  Orpheum  the- 
atre, Fort  Wayne,  Ind. — General  patronage. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — Only  fair  picture,  with  Theo- 
dore Roberts  helping  pull  it  through.  The 
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name  of  Fairbanks  helped  in  the  drawing 
power. — Bert  Norton,  Kozy  theatre.  Eureka, 
111. — General  patronage. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — Rather  pleasing,  but  light  en- 
tertainment.— Henry  W.  Gauding,  Lincoln 
theatre,  Pittsburgh,  Pa. — Neighborhood  pat- 
ronage. 

■Wild.  Bill  Hickok,  with  William  S.  Hart. 
— This  picture  drew  well  for  three  days  in 
Holy  Week.  Good  picture  for  the  time,  as 
it  does  not  appeal  to  the  observers  of  the 
Lenten  season.  Story  is  excellent,  except 
the  finish,  and  Hart  can  be  made  a real 
western  star  with  the  right  kind  of  stories. 
Too  much  tear  shedding  for  a picture  that 
appeals  to  men.  Put  in  a little  comedy, 
with  the  right  ending,  and  the  Hart  style 
of  action  will  go  as  big  as  ever  again. — 
Ben  L.  Morris,  Temple  theatre,  Bellaire,  O. 

"Wild  Bill  Hickok,  with  William  S.  Hart. 
— Not  the  Hart  picture  of  old,  but  it  pleased 
most  of  the  Hart  fans  and  drew  pretty 
well,  so  I guess  we  couldn’t  kick.  L^even 
reels. — Bert  Norton,  Kozy  theatre.  Eureka, 
111. — General  patronage. 

Wild  Bill  Hickok,  with  William  S.  Hart. 
— Bill  stands  in  a glare  of  lights,  works 
two  guns,  cleans  out  the  crowd,  and  they 
never  touched  him.  The  bold  bad  men  can’t 
shoot  straight.  Bill  can. — Henry  W.  Gaud- 
ing, Lincoln  theatre,  Pittsburgh,  Pa. — 
Neighborhood  patronage. 

The  Purple  Highway,  with  Madge  Ken- 
nedy.— A fair  program  picture  that  raised 
no  comment  either  way.  Six  reels. — Bert 
Norton,  Kozy  theatre.  Eureka,  111. — General 
patronage. 

Woman  Proof,  with  Thomas  Meighan. — 
Not  this  star’s  best,  but  pleased  majority 
of  persons. — Henry  W.  Gauding,  Lincoln 
theatre,  Pittsburgh,  Pa. — Neighborhood  pat- 
ronage. 

Woman  Proof,  with  Thomas  Meighan. — 
Here  is  a real  special.  My  opinion  is  that 
this  is  the  best  of  all  the  Meighan  pictures. 
Just  enough  comedy  to  make  it  pleasing 
for  everyone.  Broke  all  house  records  with 
this  picture.  Everyone  well  satisfied  and 
can  safely  say  that  this  picture  pleased 
100  per  cent.  Kept  the  crowd  laughing  all 
the  time.  You  can’t  help  but  make  money 
on  this  one  if  you  get  behind  it  and  adver- 
tise. Eight  reels. — Marion  F.  Bodwell, 
Paramount  theatre,  Wyoming,  111. 

Children  of  Jazz,  wit]^  Bebe  Daniels. — A 
good  program  picture  with  a poor  title. 
Such  titles  hurt  the  drawing  power  im- 
mensely in  the  small  town. — Bert  Norton, 
Kozy  theatre.  Eureka,  111. — General  patron- 
age. 

Children  of  Jazz,  with  Bebe  Daniels. — 
This  pleased  a good  house.  Some  said  it 
was  the  best  picture  we  have  shown  this 
year. — Paul  B.  Hoffman,  Legion  theatre, 
Holyrood,  Kan. — Small  town  patronage. 

The  Exciters,  with  Bebe  Daniels. — Good 
picture.  By  no  means  a big  special,  but 
will  please  the  majority  of  the  Sunday 
night  movie  fans.  Print  only  in  fair  con- 
dition. Pleased  about  80  per  cent.  Six 
reels. — Marion  F.  Bodwell,  Paramount  the- 
atre, Wyoming,  111. 

Salomy  Jane,  with  Jacqueline  Logan. — 
An  excellent  western  with  exceptionally 
good  scenery.  To  those  not  familiar  with 
book  and  title  it  was  misleading.  Business 
poor. — Bert  Norton,  Kozy  theatre.  Eureka, 
111. — General  patronage. 

Salomy  Jane,  witlk  Jacqueline  Logan. — 
Good  western  drama,  but  the  title  no  draw- 
ing card.  Had  a cheap  Indian  vaudeville 
company  for  competition.  Can’t  see  where 
they  hurt  our  business  any.  Had  a little 
better  attendance  than  on  the  average 
Tuesday  night.  It  may  be  that  it  was  the 
western  picture  that  drew  them  out.  Pic- 
ture was  well  liked  by  everyone  that  saw  It. 
This  picture  can  be  bought  right  and  should 
make  every  exhibitor  money.  Print  in  fair 
condition.  Seven  reels. — Marion  F.  Bod- 
well, Paramount  theatre,  Wyoming,  111. 

To  the  Last  Man,  with  Lois  Wilson  and 
Richard  Dix. — To  those  who  had  read  book 
it  was  okay.  Others  thought  it  too  bloody. 
Drew  good. — Bert  Norton,  Kozy  theatre,  Eu- 
reka, 111. — General  patronage. 

To  the  Last  Man,  with  Lois  Wilson  and 
Richard  Dix. — Wow!  Got  the  surprise  of 
my  life.  S.  R.  O.  for  first  time  in  eleven 
months.  The  name  of  Zane  Grey  certainly 
means  more  in  this  country  than  all  the 
stars  of  the  movies  in  one  picture.  The 
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picture  is  a faithful  screen  reproduction  of 
the  story  and  fans  who  had  read  the  book 
were  satisfied.  Picture  pleased  the  men  im- 
mensely, but  was  too  bloody  to  suit  most 
of  the  women.  Dix  and  Wilson  fine,  and 
also  Frank  Campeau  makes  the  most  of  a 
small  part.  Seven  reels. — J.  H.  Talbert, 
Legion  theatre,  Norwich,  Kan. — Small  town 
patronage. 

The  Cheat,  with  Pola  Negri. — First  pic- 
ture of  this  star  in  this  town.  Drew  a 
fairly  good  crowd  and  pleased  in  like  man- 
ner. When  it  came  to  the  heavy  parts  Pola 
sure  could  emote  and  I heard  many  remarks 
complimenting  her  on  her  acting.  One  man 
remarked  that  the  story  was  too  wild  for 
him.  The  chief  fault  of  the  picture  was  too 
great  length.  Jack  Holt  in  support  of  star 
and  he  was  fine.  Eight  reels. — J.  H.  Tal- 
bert, Legion  theatre,  Norwich,  Kan. — Small 
town  patronage. 

Around  the  World  in  The  Speejacks. — 

Bought  for  two  days.  Showed  it  one. 
Splendid  travelogue,  but  too  long.  Good  as 
added  attraction,  but  not  a safe  bet  if 
showed  alone.  Not  worth  feature  rental.— 
B.  P.  McCormick,  Liberty  theatre,  Florence, 
Colo. — Small  town  patronage. 

Hollywood,  With  a special  cast. — If  bought 
as  extra  good  program  picture  and  shown 
one  night  at  regular  admission  it  will  prove 
very  pleasing,  especially  to  the  real  “fans,” 
for  there  are  plenty  of  stars. — Bert  Norton, 
Kozy  theatre.  Eureka,  111. — General  patron- 
age. 

West  of  the  Water  Tower,  with  Glenn 
Hunter. — I had  seen  this  one  and  liked  it. 
Expected  good  business  and  failed  to  get 
it.  For  some  reasoA  it  fails  to  draw.  Per- 
haps it’s  the  title. — B.  P.  McCormick,  Lib- 
erty theatre,  Florence,  Colo. — Small  town 
patronage. 

Big  Brother,  with  a special  cast. — I 
thought  this  was  a most  excellent  subject 
and  many  patrons  said  so  too.  Two  days 
to  very  good  business.  Had  support  of 
local  Elk  lodge. — B.  P.  McCormick,  Liberty 
theatre,  Florence,  Colo. — Small  town  patron- 
age. 

To  Have  and  To  Hold,  with  Bert  Lytell. 
— Exceptionally  good  costume  play  and 
pleased  better  than  this  type  of  picture 
generally  does.  Never  thought  much  of 
this  star  until  I saw  this  picture.  Eight 
reels. — Louis  A.  Van  Alstyne,  Quality  the- 
atre, Cullom,  111. — Small  town  patronage. 

The  He’er-Do-Well,  with  Thomas  Meighan. 
— A good  program,  but  about  the  poorest 
picture  we  ever  had  of  this  star.  Did  not 
draw.  Eight  reels. — E.  D.  Luna,  Rialto  the- 
atre, Siloam  Springs,  Ark. — Small  town 
patronage. 

The  Ne’er-Do-Well,  with  Thomas  Meighan. 
— A good  picture.  Played  it  two  days  and 
lost  money.  No  fault  of  picture,  but  they 
asked  too  much  for  it.  Eight  reels. — Paul 
B.  Hoffman,  Legion  theatre,  Holyrood,  Kan. 

■ — Small  town  patronage. 

The  Ne’er-Do-Well,  with  Thomas  Meighan. 
— Went  over  fine  here.  Have  read  some  re- 
ports that  didn’t  give  this  picture  a very 
good  rating,  but  it  is  not  one  to  be  afraid 
of.  Any  of  Tommy’s  pictures  are  good. 
Of  course  some  are  better  than  others,  but 
this  one  is  good.  Eight  reels. — C;  H.  Pow- 
ers, Strand  theatre,  Dunsmuir,  Cal. — Rail- 
road patronage. 

The  Call  of  the  North,  with  Jack  Holt. — ■ 
Fair.  Five  reels. — Grand  theatre,  Breese, 
111. — General  patronage. 

My  American  Wife,  with  Gloria  Swanson. 
— A very  small,  select  crowd  liked  this  very 
much.  Only  drew  about  two-thirds  as  much 
as  Swanson  usually  does,  but  we  have  an 
open  air  skating  rink  for  opposition  now, 
so  I cannot  judge  a picture’s  drawing  power 
by  what  it  has  done  before.  Six  reels. — 
A.  N.  Miles,  Eminence  theatre.  Eminence, 
Ky. — Rural  patronage. 

Singed  Wings,  with  Bebe  Daniels. — Very 
pleasing,  100  per  cent  entertainment.  Bebe 
portrays  her  part  well  as  the  dancer.  Film 
new.  Eight  reels. — Roy  L.  Dowling.  Ozark 
theatre,  Ozark,  Ala. 

Nohody’g  Money,  with  Jack  Holt.- — Went 
across  nicely.  Will  please  most  audiences. 
—-Henry  W.  Gauding,  Lincoln  theatre, 
Pittsburgh,  Pa. — Neighborhood  patronage. 

Manslaughter,  with  Thomas  Meighan. — 
One  of  the  sure  enough  good  pictures  we 
sometimes  get. — B.  N.  Collins,  Star  theatre. 
Humble,  Tex. 

While  Satan  Sleeps,  with  Jack  Holt. — 
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The  Contributor's  Column 


I Received  membership  card  of  “HERALD  ONLY”  CLUB  and  am  mighty  ■ 
I proud  of  it,  because  of  what  it  stands  for.  H 

m Just  got  my  copy  of  the  new  BOX  OFFICE  RECORD.  It  is  the  largest  | 
g and  most  complete  of  any  that  has  been  issued.  The  EXHIBITORS  HER-  B 
B ALD  is  certainly  rendering  a tremendous  service  to  the  exhibitors  in  publish-  ■ 
B ing  this  indispensable  book. — J.  H.  TALBERT,  Legion  theatre,  Norwich,  Kan.  B 


m I received  the  “HERALD  ONLY”  CLUB  registration  card  today  and  you  J 
B will  never  know  how  much  I appreciate  it.  J 

B The  HERALD,  the  best  magazine  published,  reaches  me  on  Saturday  M 
■ nights  and  most  of  my  time  Saturday  night  and  Sunday  is  spent  in  reading  J 
M this  great  magazine.  I can  hardly  wait  for  Saturday  to  come,  knowing  that  m 
M the  best  and  only  magazine  is  to  arrive  on  that  night.  B 

B I wish  to  say  that  the  HERALD  helps  in  many  ways  in  and  around  the  B 
B theatre.  In  fact  I don’t  see  how  we  could  run  without  it.  Not  only  myself  but  B 
B others  around  town  read  our  copy  and  the  same  goes  into  several  hands. — ROY  B 
B L.  DOWLING,  Ozark  theatre,  Ozark,  Ala.  B 


B Many  thanks  for  the  BOX  OFFICE  RECORD  and  the  “HERALD  B 
B ONLY”  CLUB  membership  card.  Both  are  100  per  cent  bearcats. — GEORGE  B 
B REA,  Colonial  theatre,  Washington  C.  H.,  O.  B 


■ Words  cannot  express  my  thanks  for  the  membership  card  to  the  “HER-  B 

B ALD  ONLY”  CLUB.  It  certainly  makes  a man  proud  to  be  a member  of  B 

■ such  an  organization.  Such  things  as  this  make  life  worth  living.  B 

m It  shall  be  my  earnest  endeavor  to  do  everything  within  my  power  for  the  B 

B benefit  and  advancement  of  the  “HERALD  ONLY”  CLUB  and  also  the  s 

B HERALD  and  its  members. — F.  J.  O’HARA,  Community  theatre,  Elgin,  Neb.  B 


B Have  just  received  the  membership  card  to  the  “HERALD  ONLY”  CLUB.  B 
B I hardly  know  how  to  express  my  gratitude.  B 

B I have  always  felt  that  the  “HERALD  ONLY”  CLUB  was  a meeting  place  ■ 
B for  the  exhibitors  who  are  members  to  express  themselves  in  a free  and  unbiased  B 
B way  about  everything  that  concerns  an  exhibitor.  In  fact  I have  felt  always  B 
B that  we,  the  members  of  the  “HERALD  ONLY”  CLUB,  were  getting  some-  B 
B thing  gratis,  something  that  we  are  not  paying  for. — HUGH  G.  MARTIN,  B 
B American  theatre,  Columbus,  Ga.  B 


i BOX  OFFICE  RECORD  and  membership  card  in  “HERALD  ONLY”  j 
B CLUB  received.  Thanksi.  They  are  100  per  cent,  perfect  and  another  re-,  m 
B minder  that  our  friends  are  not  all  in  the  penitentiary.  Some  day  I am  coming  B 
B down  to  Chicago  and  take  the  HERALD  staff  over  to  the  lake  and  show  ’em  B 
B how  to  take  a bath,  just  to  show  my  appreciation. — J.  C.  JENKINS,  Audi-  B 
B torium  theatre,  Neligh,  Neb.  B 


B This  will  acknowledge  receipt  of  my  membership  card  in  the  “HERALD  B 
m ONLY”  CLUB.  I want  to  thank  you  most  cordially  for  same.  B 

B ' I really  don’t  know  how  to  express  my  gratitude  to  the  HERALD  because  B 
B in  the  past  four  years  it  has  been  a valuable  friend  to  me.  I have  gained  more  M 
B knowledge  from  the  pages  of  the  HERALD  in  that  time  than  I have  anywhere  m 
B else.  Being  a small  town  exhibitor,  I don’t  get  a chance  to  go  to  the  exchanges  B 
B and  see  the  pictures  we  buy,  as  the  nearest  exchange  is  74  miles  from  here  and  B 
B it  would  take  two  days  to  get  there  and  back,  so  we  resort  to  the  HERALD  for  B 
B our  information  and  guidance.  ■ 

B Right  here  I want  to  say  more  power  to  the  HERALD,  the  BOX  OFFICE  B 
I RECORD  and  the  “HERALD  ONLY”  CLUB.  § 

B If  motions  are  in  order,  I will  make  a motion  that  the  “HERALD  ONLY”  g 
B CLUB  extend  a rising  vote  of  thanks  to  the  HERALD  and  its  staff  members  B 
B for  the  fine  work  and  cooperation  they  have  shown  exhibitors  in  the  past.  m 

B Will  someone  second  the  motion? — JOSEPH  KOOPMAN,  Amenia  Opera  B 
■ House,  Amenia,  N.  Y.  B 
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Very  good.  Play  up  Peter  B.  Kyne’s  "Par- 
son of  Panamint.”  There’s  box  office  value 
here. — F.  E.  Sabin,  Majestic  theatre,  Eu- 
reka, Mont. — Small  town  patronage. 

Pint  Gods,  with  Bebe  Daniels. — Good  pro- 
gram picture.  Seems  with  story  and  cast 
should  be  better  than  what  it  is.  Direction 
not  quite  up  to  standard,  I’d  say,  although 
some  said  good  picture.  Seven  reels. — H.  H. 
Binions,  Cozy  theatre,  Toledo,  la. 

Grumpy,  with  Theodore  Roberts. — A nice 
picture  that  will  please. — W.  Burr,  Orpheum 
theatre,  Lancaster,  Wis. 

A Prince  There  "Was,  with  Thomas  Meig- 
han, — This  one  did  not  pull  the  business 
that  the  average  Meighan  does.  They  want 
to  see  him  in  work  clothes,  I guess.  Five 
reels. — Hugh  G.  Martin,  American  theatre, 
Columbus,  Ga. — General  patronage. 

The  Old  Homestead,  with  Theodore  Rob- 
erts.— Very  pleasing.  Dwells  on  rural  life 
and  makes  one  think  of  the  good  old  days 
back  home.  Don’t  fail  to  book  this  one.  It 
will  please.  A 100  per  cent  attraction  for 
all  classes.  Eight  reels. — Roy  L.  Dowling, 
Ozark  theatre,  Ozark,  Ala. 

Bacing  Hearts,  with  Agnes  Ayres. — A 
dandy  good  picture  that  will  please  all. 
Can  be  bought  at  a reasonable  price. — W. 
Burr,  Orpheum  theatre,  Lancaster,  Wis. 

Ebb  Tide,  with  James  Kirkwood. — This  is 
a very  good  sea  picture.  Bought  very  rea- 
sonable. but  no  profit,  due  to  poor  attend- 
ance. Eight  reels. — A.  C.  Betts,  Powers  the- 
atre, Red  Creek,  N.  Y. — Small  town  patron- 
age. 

Ebb  Tide,  with  James  Kirkwood. — Pleased 
a good  business,  although  we  didn’t  get 
rich.  Had  many  fine  compliments  on  this 
one.  Seven  reels. — Roy  L.  Dowling,  Ozark 
theatre,  Ozark,  Ala. 

The  Man  Who  Saw  Tomorrow,  with 
Thomas  Meighan. — A splendid,  clean,  in- 
teresting feature  and  was  well  received. 
Paramount  charged  too  much  for  this  pic- 
ture, however.  Seven  reels. — R.  H.  King- 


ery  & Co.,  Chadwick,  111. — Small  town  pat- 
ronage. 

The  Man  "Who  Saw  Tomorrow,  with 
Thomas  Meighan. — Meighan’s  pictures  are 
all  worth  while.  This  is  rather  a strange 
story,  but  it  keeps  them  guessing.  It’s 
clean.  Seven  reels. — L.  P.  Charles,  Grand 
theatre,  Chetck,  Wis, — Small  town  patron- 
age. 

23%  Hours  Eeave,  with  Douglas  Mac- 
Lean. — I had  received  so  many  requests  to 
show  this  picture  again  that  I was  proud 
when  informed  by  the  F.  P.  office  they  had 
a new  print.  We  did  fair  business  for  the 
day  and  pleased  them  all.  Many  of  the  old 
timers  laughed  their  best  laugh  in  the  year. 
Had  all  the  ex-service  men  in  town  pres- 
ent. Five  reels. — Hugh  G.  Martin,  Amer- 
ican theatre,  Columbus,  Ga, — General  pat- 
ronage. 

When  Knighthood  Was  In  Flower,  with 
Marion  Davies. — An  excellent  picture  that 
pleased  exceptionally  well.  The  immense 
advertising  this  picture  has  had  sure 
helped  at  the  box  office. — Bert  Norton, 
Kozy  theatre.  Eureka,  111. — General  patron- 
age. 

The  Jucklins,  with  a special  cast. — Very 
good.  A little  old,  but  they  liked  it.  Com- 
plete in  every  detail.  Five  reels. — Clark  & 
Edwards,  Palace  theatre,  Ashland,  Ohio. — 
General  patronage. 

Find  the  Woman,  with  Alma  Rubens. — 
Good.  Six  reels. — Julius  Schmidt,  Grand 
theatre,  Breese,  111. 

The  Valley  of  Silent  Men,  with  Alma 
Rubens. — Good  northern  picture.  Some 
wonderful  scenes  and  splendid  acting.  Out- 
side pictures  always  draw  for  us. — J.  A. 
Wright,  Lyric  theatre,  Malalla,  Ore. — Gen- 
eral patronage. 

Kick  In,  with  Bert  Lytell. — A wonderful 
crook  drama,  which  went  over  big  here. 
Print  in  fine  condition,  as  is  the  case  with 
all  Paramount  pictures.  A picture  you 
can  be  proud  to  show  to  your  audience. 


Seven  reels. — T.  L.  Barnett,  Finn’s  theatre, 
Jewett  City,  Conn. — General  patronage. 

Borderland,  with  Agnes  Ayres. — Poor. 
Six  reels. — Grand  theatre,  Breese,  111. — 
General  patronage. 

Her  Gilded  Cage,  with  Gloria  Swanson. — 
Fine.  Very  interesting  and  elaborate  scenes. 
Star  does  fine  work,  ^even  reels. — Lester 
N.  Leek,  Club  House  theatre,  Jackson,  Wyo. 
— General  patronage. 

Adam’s  Bib,  with  a special  cast. — Alto- 
gether too  long.  That’s  what  they  all  said. 
I wish  the  producers  could  hear  the  kicks 
on  long  shows.  Maybe  they  would  cut  out 
some  of  the  padding  and  please  the  public 
and  eliminate  some  of  that  unnecessary  ex- 
pense. Ten  reels. — Mrs.  C.  C.  Alguire,  Co- 
loma  theatre,  Coloma,  Mich. 

Is  Matrimony  a Failure,  with  a special 
cast. — Very  good.  Six  reels. — Julius 
Schmidt,  Grand  theatre,  Breese,  111. 

Is  Matrimony  a Failure,  with  a special 
cast. — Good  comedy-drama  of  common 
everyday  married  life.  This  picture  kept 
my  audience  in  laughter  from  start  to  fin- 
ish. If  they  like  comedy  they  certainly 
will  appreciate  this  one.  Picture  a trifle 
old,  but  it  was  good,  so  what  more  do  you 
want?  Even  if  the  picture  is  old,  if  it  sat- 
isfies the  people,  it  is  better  than  a new  one 
when  they  walk  out  on  it.  Print  in  fair 
condition.  Seven  reels. — Marion  F.  Bod- 
well,  Paramount  theatre,  Wyoming,  111. 

The  Law  and  the  Woman,  with  Betty 
Compson. — Good.  Six  reels. — ^Grand  theatre, 
Breese,  111. — General  patronage. 

Moran  of  the  Eady  Eetty,  with  Dorothy 
Dalton. — A good  little  picture  that  is  a 
little  old.  Print  in  fair  shape  and  got  by 
all  right,  although  did  not  do  much  busi- 
ness. Seven  reels. — Miller  & Wilcox,  Lake 
View  theatre.  Lake  View,  la. 

Moran  of  the  Eady  Eetty,  with  Dorothy 
Dalton. — Good.  Six  reels. — Julius  Schmidt, 
Grand  theatre,  Breese,  111. 

Three  Word  Brand,  with  William  S,  Hart. 
— Fair.  Seven  reels. — Julius  Schmidt, 
Grand  theatre,  Breese,  111. 

The  Voung  Bajah.  with  Rodolph  Valen- 
tino.— Our  people  liked  it.  One  thing. 
Paramount  always  serves  j^ou  with  good 
prints.  Once  in  a while  they  slip.  No 
jazzy  sheik  stuff  in  this  picture.  Seven 
reels. — L.  P.  Charles,  Grand  theatre,  Chetek, 
Wis. — Small  town  patronage. 

Just  Around  the  Corner,  with  a special 
cast. — Good.  Seven  reels. — Julius  Schmidt, 
Grand  theatre,  Breese,  111. 

The  Pace  In  the  Fog,  with  Lionel  Bar- 
rymore.— An  ordinary  program  picture  that 
failed  to  draw  for  me.  Five  reels. — E.  D. 
Luna,  Rialto  theatre,  Siloam  Springs,  Ark. 
— Small  town  patronage. 

Bought  and  Paid  For,  with  Jack  Holt. — 
Good.  Six  reels. — Grand  theatre,  Breese,  111. 
— General  patronage. 

The  Bustle  of  Silk,  with  Betty  Compson. 
— ^Here  is  the  poorest  excuse  for  entertain- 
ment of  all  the  pictures  I ever  ran,  and  I 
paid  a special  price  for  it.  Did  not  pay  ex- 
penses. A few  the  first  night,  nobody  the 
second  night.  Was  glad  nobody  did  come. 
Seven  reels. — E.  D.  Luna,  Rialto  theatre, 
Siloam  Springs,  Ark. — Small  town  patron- 
age. 

Civilian  Clothes,  with  Thomas  Meighan. 
— Fair  picture.  Five  reels. — Grand  theatre, 
Breese,  111. — General  patronage. 

Morals,  with  May  McAvoy. — Even  though 
old,  a good  program  picture.  Pleased  all. 
Six  reels. — Earle  J.  Williams,  Tivoli  the- 
atre, Knoxville,  111. — General  patronage. 

If  You  B°lleve  It,  It’s  So,  with  Thomas 
Meighan. — Not  as  good  as  average  Thomas 
Meighan  pictures,  but  will  get  by  all  right. 
Seven  reels. — C.  Malphurs,  Dreamland  thea- 
tre, High  Springs,  Fla. 

Her  Own  Money,  with  Ethel  Clayton. — A 
good  picture,  but  Ethel  Clayton  fails  to 
draw  for  me.  Seven  reels. — Earle  J.  Will- 
iams, Tivoli  theatre,  Knoxville,  111. — Gen- 
eral patronage. 

The  Eeopardess,  with  Alice  Brady. — After 
reading  different  exhibitors’  reports,  ex- 
pected to  see  a lemon.  Was  surprised. 
Heard  many  favorable  comments.  Ran  it 
with  “The  Mysterious  Rider”  and  did  a 
fine  Wednesday  night  business.  Six  reels. 
— R.  W.  Smith,  Town  Hall  theatre,  Wilton, 
N.  H. — Small  town  patronage. 

Our  Eeading  Citizen,  with  Thomas  Meig- 
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han. — Good.  Six  reels. — Julius  Schmidt, 

Grand  theatre,  Breese,  111. 

The  Yotmg'  Siana,  with  Marion  Davies. 
— Used  this  Saturday  and  had  good  suc- 
cess. Many  said  it  was  great.  Print  was 
only  fair,  but  photography  fine,  and  can 
recommend  it.  Seven  reels — Bricker  & 
Green,  Gem  theatre,  Green  River,  Utah. 

Beyond  the  Bocks,  with  Dorothy  Dalton. 
— Good.  Six  reels. — Julius  Schmidt,  Grand 
theatre,  Breese,  111. 

The  Cradle,  with  Ethel  Clayton. — Good. 
Five  reels. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

The  Crimson  Challenge,  with  Dorothy  Dal- 
ton.— Fair.  Five  reels. — Julius  Schmidt, 
Grand  theatre,  Breese,  111. 

The  Price  of  Possession,  with  Ethel  Clay- 
ton.— Good.  Five  reels. — Julius  Schmidt, 
Grand  theatre,  Breese,  111. 

Passing  Through,  with  Douglas  MacLean. 
— Good.  Five  reels. — -Julius  Schmidt, 
Grand  theatre,  Breese,  111. 

Pathe 

Why  Worry,  with  Harold  Lloyd. — Book 
this  one  and  live  up  to  the  title.  It  will 
take  care  of  itself  and.  by  boosting  it, 
your  house  won’t  hold  them  all.  Will  it 
please?  I’ll  say  it  will. — F.  C.  Rodgers, 
Grand  theatre,  Creston,  B.  C.,  Canada. 

The  Call  of  the  Wild,  with  Buck. — Pleased 
about  fifty  per  cent.  Had  a good  house 
the  first  night,  but  fiopped  the  second.  Had 
read  many  good  reports  on  this,  so  stepped 
on  it  hard.  Lost  within  one  dollar  the  sec- 
ond night  of  what  I made  the  first.  Six 
reels.- — W.  H.  Silver  & Son,  Grand  theatre, 
Princeton,  Mo. — Small  town  patronage. 

The  Call  of  the  Wild,  with  Buck. — Here  is 
a picture  that  we  can  unqualifiedly  endorse 
from  every  angle.  It’s  a hummer,  and  one 
that  will  send  ’em  out  talking  about  it. 
We  are  running  the  Pathe  serial,  “The 
Way  of  a Man,”  which  is  getting  over  in 
fine  shape.  Have  had  but  two  episodes,  but 
both  have  been  very  good. — B.  F.  Huestis, 
Community  theatre.  Harbor  Beach,  Mich. — 
Small  town  patronage. 

The  Call  of  the  Wild,  with  Buck. — You 
can’t  go  wrong  when  you  buy  this  picture. 
You  can’t  beat  Pathe  for  service.  Seven 
reels. — Claude  McBrayer,  Auditorium  the- 
atre, Hamilton,  Mo. 

Safety  Bast,  with  Harold  Lloyd. — All  who 
saw.  it  well  pleased,  but  not  enough;  lost 
money.  No  more  Lloyds  here.  Paid  too 
much.  Seven  reels. — M.  B.  Tritch,  Victory 
theatre,  Poteau,  Okla. — Mixed  patronage. 

Playgoers 

The  Man  She  Brought  Back,  with  a spe- 
cial cast. — Fair.  Five  reels. — Grand  the- 
atre, Breese,  111. — General  patronage. 

The  Man  Who  Waited,  with  a special 
cast. — Fair.  Five  reels. — Grand  theatre, 
Breese,  111. — General  patronage. 

Sunshine  Harbor,  with  a special  cast. — 
Fair.  Five  reels. — Julius  Schmidt,  Grand 
theatre,  Breese,  111. 


Preferred 

Mothers-In-Baw,  with  Ruth  Clifford. — 
It’s  too  bad  I ran  this  wonderful  picture 
on  Good  Friday.  I only  wish  there  could 
have  been  a large  crowd  present,  not  for 
my  sake  but  for  the  lesson  this  picture 
drove  home.  The  few  who  were  present 
at  my  showing  of  this  picture,  and  most 
of  them  are  very  severe  critics,  all  declared 
it  to  be  one  of  the  best  pictures  ever 
shown  here.  The  print  was  in  A-1  condi- 
tion, the  acting  was  fine,  the  theme  superb 
— all  in  all,  a wonderful  picture.  Seven 
reels. — T.  L.  Barnett,  Finn’s  theatre, 
Jewett  City,  Conn. — General  patronage. 

The  G-irl  Who  Came  Back,  with  a spe- 
cial cast. — I wish  she  would  never  have 
come  back,  then  I would  not  have  had  to 
run  this.  Just  another  picture  that  should 
have  been  bought  for  about  $7.50  but  was 
not.  This  is  another  like  “Banks  of  teh 
Wabash.”  Might  do  for  some  towns  but 
no  good  here.  This  town  expects  some- 
thing better  and  most  of  the  time  gets  it. 
Film  fair.  More  punch  holes.  Chicago 
exchange. — R.  S.  Wanger,  Victory  theatre. 
Union  City,  Ind. 

The  Virgiiiian,  with  Kenneth  Harlan. — 
Very  good  picture  and  had  fair  business  in 
spite  of  bad  weather.  Fine  print.  Eight 
reels. — Miller  & Wilcox,  Lake  View  theatre. 
Lake  View,  la. 

The  Virginian,  with  Kenneth  Harlan. — 
This  one  certainly  pleased  my  patrons. 
Splendid  business  two  days.  Will  make 
good  any  place  where  Westerns  are  liked. 
Best  box  office  bet  this  company  has  re- 
leased.— B.  P.  McCormick,  Liberty  theatre, 
Florence,  Colo. — Small  town  patronage. 

The  Broken  Wing,  with  Kenneth  Harlan. 
— This  one  is  a whisser.  They  all  came  out 
and  said  fine.  Pleased  all  but  one,  and 
he  wasn’t  there.  No  joke.  Play  this  one 
and  boost  it  all  you  can,  for  it  is  really 
one  of  the  best  pictures  to  be  had.  Will 
make  you  money  and  can  be  bought  at  low 
rental.  Give  us  more  of  the  same  type. — 
Roy  B.  Eaton.  Jewel  theatre.  Tulia,  Tex. 

The  Broken  Wing,  with  Kenneth  Harlan. 
This  is  a good  picture  and  will  please  any 
audience.  Boost  it;  it  will  stand  the  pres- 
sure. Six  reels. — D.  A.  White,  Cozy  the- 
atre, Checotah.  Okla. 

The  Broken  Wing,  with  Kenneth  Harlan. 
— Is  not  a special,  but  will  please  if  you 
can  get  them  in  to  see  it.  Six  reels. — R. 
O.  Hutchison,  Strand  theatre,  Dothan,  Ala. 

The  Broken  Wing,  with  Kenneth  Harlan. 
— Very  good.  Pleased  nice  business  two 
days.  The  ladies  all  yell  for  Kenneth  Har- 
lan and  the  men  fell  for  Miriam  Cooper 
and  all  enjoyed  the  comedy  situations. 
Six  reels. — W.  D.  Patrick,  Strand  theatre, 
Florala,  Ala. 

The  Broken  Wing,  with  Kenneth  Harlan. 
— An  excellent  picture.  Pleased  everybody. 
Good  print  and  good  shape.  The  most 
beautiful  aeroplane  scene  I ever  saw.  Be- 
gins in  New  York  and  finishes  up  in  Mex- 


ico. Six  reels. — H.  E.  Patrick,  Strand  the- 
atre, Samson,  Ala. 

The  Broken  Wing,  with  Kenneth  Harlan. 
— Good  melodrama.  Gave  general  satisfac- 
tion. Mostly  outdoor  scenes.  Six  reels. — 
J.  J.  Casselman,  Colonial  theatre,  Tracy, 
Minn. — General  patronage. 

April  Showers,  with  a special  cast. — Just 
a fair  picture.  Not  a special.  Very  ordi- 
nary business  two  nights. — B.  P.  McCor- 
mick, Liberty  theatre,  Florence,  Colo. — 
Small  town  patronage. 

April  Showers  and  Daughters  of  the 
Bich,  with  special  casts. — By  golly,  I don’t 
know  how  it  happened,  but  these  both 
brought  better  than  the  average  business. 
Nobody  seemed  to  think  they  were  good  but 
more  seemed  to  come.  Photos  good. 
Would  class  them  average.  Films  just 
fair. — R.  S.  Wenger,  Victory  theatre.  Union 
City,  Ind. 

Daughters  of  the  Bich,  with  a special 
cast. — Absolutely  nothing.  Am  finding  no 
fault  .with  the  exchange  because  I have 
been  in  the  game  long  enough  that  I should 
have  known  better. — George  C.  Starkey, 
Opera  House,  Montour  Falls,  N.  Y. 

Are  You  a Failure?  with  a special  cast. 
— Yes,  it  was  a failure.  Print  fair.  Poor 
business  two  days. — R.  S.  Wenger,  Victory 
theatre,  Union  City,  Ind. 

Are  You  a Failure?  with  a special  cast. 
— A lot  better  than  expected.  Pleased  90 
per  cent.  Ran  it  two  nights'  as  a special 
and  raised  admission  to  ten  and  twenty- 
five.  Picture  is  not  quite  big  enough  to 
do  this.  Very  good  lesson  in  this  one. 
Six  reels. — Paul  J.  Durbin,  Majestic  the- 
atre, Perry,  111. — Small  town  patronage. 

Thorns  and  Orange  Blossoms,  with  a 
special  cast. — A very  ordinary  picture,  only 
a program  and  not  a feature  by  any  means. 
No  good  comments.  Six  reels'. — D.  A. 
White,  Cozy  theatre,  Checotah,  Okla. 

The  Hero,  with  a special  cast. — Didn’t 
have  any  star  or  anything  else.  No  good, 
lay  off,  small  town  exhibitors,  for  I am 
sure  you  don’t  want  to  run  your  business 
away.  Good  weather  and  everything,  but 
they  walked  out. — Roy  B.  Eaton,  Jewel 
theatre,  Tulia,  Tex. 

Bich  Men’s  Wives,  with  Claire  Windsor. 
— From  some  reports  in  “Herald,”  thought 
this  one  would  be  a piece  of  cheese.  But 
from  my  viewpoint  it  was'  a dandy  pic- 
ture and  pleased  100  per  cent,  and  they 
are  hard  to  please  here.  We  ran  this  a 
little  old,  but  it  didn’t  make  any  differ- 
ence. A good  picture.  Seven  reels. — W A. 
Clark,  Jr.,  Castle  theatre,  Havana,  111. — 
General  patronage. 

Selznick 

Timothy’s  Quest,  with  a special  cast. — 
Found  this  to  be  very  good.  Made  a spe- 
cial rate  to  children  under  12  and  found 
it  brought  out  quite  a few  adults  with  the 
small  ones.  Think  it  good  for  small  town 
and  neighborhood  exhibitors.  Bought  right 
and  drew  for  us.  Seven  reels. — Bricker  & 
Green,  Gem  theatre.  Green  River,  Utah. 

Reported  Missing,  with  Owen  Moore. — 


Dramatic  moment  from  “Dorothy  Vernon  of  Haddon  Hall” 
(United  Artists) 


Mary  Pickford  in  a scene  from  “Dorothy  Vernon  of  Haddon 
Hall”  (United  Artists) 
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A scene  from  the  William  Fox  modernized  screen  version  of  Dante’s  “Inferno,”  which 
Henry  Otto  is  directing  at  the  Fox  West  Coast  studios. 


Old  but  good,  and  strange  but  true.  The 
films  were  in  good  condition,  better  than 
some  new  pictures  I’ve  run.  Seven  reels. — 
Mrs.  C.  C.  Alguire,  Coloma  theatre,  Coloma, 
Mich. 

The  Law  of  Compensation,  with  Norma 
Talmadge. — We  advertised  these  as  Norma 
Talmadge  revivals  and  they  gave  good  sat- 
isfaction. Went  over  better  than  some 
of  her  later  releases. — J.  J.  Casselman, 
Colonial  theatre,  Tracy,  Minn. — General 
patronage. 

The  Midnight  Patrol,  with  Rosemary 
Theby. — A reissue  but  a dandy  good  pic- 
ture in  every  respect.  Action  and  photo- 
graphy fine,  and  in  addition  to  the  feature, 
part  of  the  first  reel  is  devoted  to  what 
the  average  policeman  is  expected  to  do 
in  the  way  of  rescue.  Run  it.  It's  worth 
the  effort.  Five  reels. — Bricker  & Green, 
Gem  theatre.  Green  River,  Utah. 

The  Heart  of  "Wetona,  with  Norma  Tal- 
madge.— This  Talmadge  revival  is  quite 
suggestive,  otherwise  O.  K. — J.  J.  Cassel- 
man, Colonial  theatre,  Tracy,  Minn. — Gen- 
eral patronage. 

United  Artists 

Loving  Lies,  with  Monte  Blue. — ’A  well 
told  story  in  a pretty  setting.  The  cast 
and  direction  are  both  good  and  on  a 
strong  surrounding  program  will  hold  its 
own.  Six  reels. — Frank  L.  Browne.  Ca- 
brillo  theatre,  San  I’edro,  Cal. — General 
patronage. 

A Woman  of  Paris,  with  Edna  Purviance. 
— Drew  one  of  the  largest  crowds  of  the 
season,  owing  to  the  fact  that  I adver- 
tised it  not  suitable  for  children.  They 
came  but  did  not  think  it  naughty  enough 
to  justify  my  keeping  children  away.  The 
cast  is  perfect;  the  picture  is  full  of 
Chaplin;  was  generally  well  liked.  Eight 
reels. — Jack  Tiller,  Temple  theatre,  Mc- 
Cook, Neb. — General  patronage. 

A Woman  of  Paris,  with  Edna  Purviance. 
— -One  of  the  best  I ever  looked  at.  Won- 
derful. The  few  who  came  in  praised  it, 
but  I lost  heavy  on  it.  Eight  reels. — Jack 
Cairns,  Brooklyn  theatre,  Detroit,  Mich. — • 
Neighborhood  patronage. 

Richard,  the  Lion  Hearted,  with  Wallace 
Beery. — Played  it  first  four  days  of  Holy 
Week  and  did  starvation  business,  and 
newspaper  cutie  said  picture  was  better 
than  “Robin  Hood”.  But  costume  stuff 
does  not  go  in  this  locality. — John  W. 
Hawkins,  State  theatre,  New  Bedford, 
Mass. — General  patronage. 

Richard,  the  Lion  Hearted,  with  Wallace 


Beery. — If  you  have  played  “Robin  Hood,” 
get  this.  Otherwise,  don’t  think  it  will 
mean  much.  Poor  business  three  days. 
Snowy  weather.  Another  good  print  full 
of  punch  holes.  I wish  some  one  would 
invent  a film  that  would  explode  when 
punched,  and  maybe  that  would  give  some 
operator  a job. — R.  S.  Wenger,  Victory  the- 
atre, Union  City,  Ind. 

Rosita,  with  Mary  Pickford. — Good  of 
it’s  kind,  but  we  are  tired  of  costume 
plays.  Did  not  make  money  for  me.  Nine 
reels. — Jack  Cairns,  Brooklyn  theatre,  De- 
troit, Mich. — Neighborhood  patronage. 

Teas  of  the  Storm  Country,  with  Mary 
Pickford. — One  of  Mary  Pickford’s  best. 
She  is  still  a box  office  star  and  this  will 
please  old  and  young.  Price  right. — Bert 
Norton,  Kozy  theatre.  Eureka,  111. — Gen- 
eral patronage. 

The  Birth  of  a Nation,  a D.  W.  Griffith 
production. — One  of  the  best  pictures 
we’ve  run.  Print  good.  Twelve  reels. — 
E.  C.  Bays;  Globe  theatre,  Buena  Vista, 
Va. — General  patronage. 

The  Birth  of  a Nation,  a D.  W.  Griffith 
production. — Packed  them  in.  Broke  my 
house  record.  Advise  all  exhibitors  to  play 
it  again,  it  just  gets  the  money.  55  cents 
admission.  Twelve  reels. — M.  B.  Tritch, 
Victory  theatre,  Poteau,  Okla. — Mixed  pa- 
tronage. 

Orphans  of  the  Storm,  a D.  W.  Griffith 
production. — Here  is  an  old  one  that  sure 
is  good.  Fair  business  seven  days.  Rainy, 
snowy,  slushy,  bad  weather  all  week. 
Film  good,  but  punch  hound  is  still  alive. 
Chicago  exchange. — R.  S.  Wenger,  Victory 
theatre.  Union  City,  Ind. 

The  'White  Rose,  a D.  W.  Griffith  produc- 
tion.— This  is  one  of  the  best  stories  of 
plain  people  I ever  saw.  The  picture  is 
played  well  in  every  respect  but  too  long. 
Eleven  reels. — R.  O.  Hutchison,  Strand 
theatre,  Dothan,  Ala. 

The  'White  Rose,  a D.  W.  Griffith  produc- 
tion.— Extra  good.  Play  this  up;  adver- 
tise; hold  over  for  extended  run.  Seven 
days.  Poor  first  four  days  on  account  of 
cold,  slick  and  sleet.  Good  last  three. 
Film  good,  except  punch  holes,  aS  there 
is  a punch  hound  at  large  around  Chicago 
exchange.  A liberal  reward  for  capture 
of  same,  dead  or  alive — better  dead  than 
alive. — R.  S.  Wenger,  Victory  theatre, 
Union  City,  Ind. 

The  Man  Who  Played  God,  with  George 
Arliss. — One  of  the  best  pictures  I have 
ever  had.  Pleased  better  than  average 
business  three  days.  Film  good.  Don’t  be 
afraid  of  this,  and  you  can  buy  it  right. — 


'1 


R.  S.  Wenger,  Victory  theatre.  Union  City, 
Ind. 

Universal 

The  Law  P^rbids,  with  Baby  Peggy. — 
Possibly  not  quite  so  good  as  “Darling  of 
New  York,”  but  a very  satisfactory  pic- 
ture nevertheless,  and  business  fair  de- 
spite the  fact  that  the  picture  was  shown 
last  half  of  Holy  Week. — John  W.  Haw- 
kins, State  theatre.  New  Bedford,  Mass.- 
General  patronage. 

The  Night  Message,  with  Gladys  Hulette. 
— A very  good  melodrama  for  a Southern 
kind.  Good  entertainment  for  Saturday 
crowd. — A.  F.  Jenkins,  Community  theatre, 
David  City,  Neb. 

The  Night  Message,  with  Gladys'  Hulette. 
— A fairly  good  program  picture  with  a 
broken  wire  storm  scene  idea  that  is  being 
worked  by  too  many  directors. — 'Henry  W. 
Gauding,  Lincoln  theatre,  Pittsburgh,  Pa. — 
Neighborhood  patronage. 

Ride  for  Tour  Life,  with  Hoot  Gibson. — 
A good  picture,  something  different. 
Pleased  100  per  cent.  Gibson  always  draws 
here. — J.  A.  Wright,  Lyric  theatre,  Malalla, 
Ore. — General  patronage. 

Ride  for  Tour  Life,  with  Hoot  Gibson. 
— Rather  unconvincing  and  disappointing 
Gibson  subject. — Henry  W.  Gauding,  Lin- 
coln theatre,  Pittsburgh,  Pa. — Neighbor- 
hood patronage. 

Pool’s  Highway,  with  Mary  Philbin. 

Not  much  -better  than  good  program  pic- 
ture. Star’s  work  not  up  to  her  best 
performance,  in  “Merry  Go  Round.”  Bow- 
ery atmosphere  was  there  alright. — Henry 
W.  Gauding,  Lincoln  theatre,  Pittsburgh, 
Pa. — Neighborhood  patronage. 

The  Breathless  Moment,  with  William 
Desmond. — A fair  program  picture.  No 
kicks,  so  did  not  have  to  hide. — W.  H.  Dur- 
ham, Grand  theatre,  Camas,  Wash. 

The  Breathless  Moment,  with  William 
Desmond. — A real  good  program  picture. 
Starts  out  like  a melodrama,  but  it  is  a 
real  comedy  drama  with  lots  of  good  com- 
edy. Six  reels'. — R.  Ross  Riley,  Wigwam 
theatre,  Oberlin,  Kan. 

The  Hunch  Bach  of  Notre  Bame,  with 
Lon  Chaney. — I thought  I 'was  buying  a 
real  picture  when  I bought  this.  As  some- 
one reported  before,  the  bigger  they  are 
the  harder  they  fall,  because  this  fell  flat 
for  me.  Did  not  make  expenses.  This 
picture  is  no  good  for  a small  town.  I 
advertised  it  to  the  limit.  It  will  please 
about  50  per  cent.  Never  will  I buy  an- 
other costume  picture  of  any  kind.  No 
good  for  me. — E.  D.  Luna,  Rialto  theatre, 
Siloam  Springs,  Ark. — Small  town  patron- 
age. 

His  Mystery  Girl,  with  Herbert  Raw- 
linson. — This'  star  generally  goes  well  with 
us,  but  most  say  this  was  a lemon.  Ab- 
solutely nothing  to  it.  If  they  offer  it  for 
nothing,  don’t  pay  freight  on  it.  Five 
reels. — A.  P.  Sitton  & Son,  Muse7U  theatre, 
Tularosa,  N.  Mex. 

The  'Whispered  Name,  with  Ruth  Clif- 
ford.— A good  story,  good  film  and  priced 
right.  This  went  over  good  and  pleased. 
The  title  is  against  it,  and  society  plays 
do  not  draw  for  me,  as  there  is  not  enough 
“pep”  to  them.  Had  just  a fair  crowd  out 
to  see  it.  Five  reels. — C.  V.  Anderson,  Oak 
theatre,  Oakdale,  Neb. 

The  Acquittal,  with  Claire  Windsor. — ■ 
Good,  but  not  a world  beater  by  any 
means. — Henry  W.  Gauding.  Lincoln  the- 
atre, Pittsburgh,  Pa. — Neighborhood  pa- 
tronage. 

The  Man  Prom  Wyoming',  with  Jack 

Hoxie. — The  best  picture  we  have  had  from 
Universal  for  months.  Drew  good  busi- 
ness and  seemed  to  pleased  IdO  per  cent. 
— W.  H.  Durham,  Grand  theatre,  Camas, 
Wash. 

The  Man  Prom  Wyoming,  with  Jack 

Hoxie. — A regular  shoot-’em-up  Westerner. 
If  your  crowd  likes  that  kind,  then  it  will 
go  over.  Hoxie  doesn’t  draw  for  me  like 
I had  figured  he  would.  Very  poor  turn 
out.  Five  reels. — G.  F.  Redlske,  Ryegate, 
Mont. — Small  town  patronage. 

Crooked  Alley,  with  Laura  LaPlante. — 
Very  good  program  offering  that  pleased 
seventy-five  per  cent.  Five  reels. — W.  H. 
Silver  & Son,  Grand  theatre,  Princeton,  Mo. 
— Small  town  patronage. 

Merry  Go  Round,  with  Mary  Philbin. — 
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Extra  good  picture  pleased  all  patrons. 
Never  go  wrong  with  Universal.  Service 
good  and  prices  right.  Nine  reels. — 
Thomas'  D.  Dyer,  Liberty  theatre,  Rose- 
land,  La. 

. Hoolc  and.  Xiadder,  with  Hoot  Gibson. — 
Some  improvement  over  some  of  his  later 
pictures,  yet  not  up  to  the  Gibson’s  West- 
erns.— W.  H.  Durham,  Grand  theatre, 
Camas,  Wash. 

The  Eod  Warning',  with  Jack  Hoxie. — • 
Good  Western  with  good  scenery.  Story 
good.  Print  fine.  Five  reels. — H.  C.  Lee, 
Auditorium  theatre,  Prattsburgh,  N.  T. 

The  Bed  Warning,  with  Jack  Hoxie. — A 
good  action  picture.  The  best  this  star 
has  appeared  in  this  season.  (That  is  not 
saying  a great  deal,  as  he  has  had  some 
weak  sisters). — B.  P.  McCormick,  Liberty 
theatre,  Plerence,  Colo. — Small  town  pa- 
tronage. 

The  Bed  Warning,  with  Jack  Hoxie. — 
Very  good.  Any  picture  with  plenty  of 
action  or  comedy  always  goes  well  here. 
For  that  reason  I wouldn’t  give  a whoop  to 
knew  what  any  picture  does  in  Los  An- 
geles, Denver,  St.  Louis  or  even  El  Paso, 
next  door  to  us.  Five  reels. — A.  P.  Sitton 
& Son,  Muse-U  theatre,  Tularosa,  N.  Mex. 

The  Wild  Party,  with  Glayds  Walton. — ■ 
Played  this  on  Saturday,  did  not  draw  as 
good  as  Western,  but  I aim  to  give  them 
variety.  Gladys  sure  has  the  ability  to 
act  her  parts,  and  that  pleasing  personality 
which  puts  her  pictures  over.  Five  reels. 
— Geo.  H.  Koch,  Perkins  theatre,  Holton, 
Kas. — Small  town  patronage. 

Pure  Grit,  with  Roy  Stewart. — This  is 
the  best  subject  that  Universal  has  al- 
lowed Stewart  to  appear  in.  He  can  de- 
liver the  good  if  allowed  the  opportunity. 
More  like  it  and  he  will  give  Hoxie  and 
Gibson  a tight  race.  Five  reels. — Hugh  G. 
Martin,  American  theatre,  Columbus,  Ga.- 
— General  patronage. 

Pure  Grit,  with  Roy  Stewart. — Average 
western.  Splendid  photography.  Boy  and 
dog  fine. — F.  E.  Sabin,  Majestic  theatre. 
Eureka,  Mont. — Small  town  patronage. 

The  Barling'  of  New  ITork,  with  Baby 


Richard  Barthelmess  and  May  McAvoy 
in  a dramatic  incident  from  “The  En- 
chanted Cottage.”  (First  National.) 


Peggy. — Some  pleasing  comments  on  this 
one.  Pleased  all  who  came.  Six  reels. — • 
Hugh  G.  Martin,  American  theatre,  Colum- 
bus, Ga. — General  patronage. 

Begally  Bead,  with  Milton  Sills. — Good. 
Five  reels. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

IiOgally  Bead,  with  Milton  Sills. — Very 
good  picture.  Ran  it  April  5,  and  the  com- 
pany sent  It  back  April  12,  and  the  same 
ones  came  In  to  it  again,  but  was  expect- 
ing to  see  Hoot  Gibson.  That  is  the  kind 
of  service  we  get  from  some  of  the  ex- 
changes. Six  reels — R.  O.  Hutchison, 
Strand  theatre,  Dothan,  Ala. 

The  BamhUu’  Kid,  with  Hoot  Gibson. — 
One  of  Hoot’s  best.  Had  some  tell  me  it 
was  the  best  show  they  had  seen  in  a 
long  time.  Six  reels. — W.  H.  Silver  & Son, 
Grand  theatre,  Princeton,  Mo. — Small  town 
patronage. 

Bon  Quickshot  of  Bio  Grande,  with  Jack 
Hoxie. — A Western  full  of  action.  Does 
not  follow  the  book,  just  an  ordinary 
Western  picture  that  will  go  over  in  a 
small  town  where  they  want  rough  and 
action  pictures.  Five  r§els. — Lloyd  Oiler, 
Idle  Hour  theatre,  Tamms',  111. — Small 
town  patronage. 

Crossed  Wires,  with  Gladys  Walton. — • 
Good.  Five  reels. — Julius  Schmidt,  Grand 
theatre,  Breese,  111. 

Crossed  Wires,  with  Gladys  Walton. — 
Pair.  Didn’t  draw  as  well  as  expected. 
Five  reels. — S.  G.  Ihde,  Photoplay  theatre, 
Ashland,  Kan. — Small  town  patronage. 

The  Man  Prom  Wyoming,  with  Jack 
Hoxie.— Good  Western  picture.  Drew  real 
well  and  pleased.  Five  reels'. — A.  Powell, 
Highland  theatre,  Guthrie,  Okla. 

Bouhle  Dealing,  with  Hoot  Gibson. — 
Men  and  boys  came  to  see  a Western  and 
were  disappointed.  Pretty  good  as  a com- 
edy drama,  but  if  Hoot  hadn’t  licked  those 
three  crooks  in  whirlwind  style  the  story 
would  have  fallen  flat  here.  Five  reels. — 
Dinsmore  and  Son,  Majestic  theatre,  Wein- 
er, Ark. — Neighborhood  patronage. 

Bliniy,  with  Hoot  Gibson. — Sold  as  a 
special,  consider  it  only  a fair  program 
offering.  We  are  stung  with  several  more, 
from  reports  I read  in  your  columns. — 
E.  N.  Collins,  Star  theatre.  Humble,  Tex. 

Pools  and  Biches,  with  Herbert  Raw- 
linson. — Fellows,  if  you  have  any  Raw- 
linson  fans,  don’t  pass  up  this  subject. 
It’s  good.  Five  reels'. — S.  G.  Ihde,  Photo- 
play theatre,  Ashland,  Kan. — Small  town 
patronage. 

The  Clean  Bp,  with  Herbert  Rawlinson. 
— A fine  little  program  picture.  Will 
please  if  your  patrons  like  Rawlinson. 
Five  reels. — J.  W.  Andresen,  Rialto  theatre, 
Cozad,  Neb. 

The  Bove  Brand,  with  Roy  Stewart. — 
Personally,  I can’t  see  Roy  Stewart  at  all 
in  anything.  Nice  boy  all  right,  no  doubt 
about  that,  but  not  just  my  type  of  a 
performer.  If  Roy  stands  all  right  in  your 
community,  better  play  this  one,  as  it  will 
satisfy.  No  complaint  registered  here,  al- 
though Mrs.  Hammer  and  her  whole  family 
were  at  the  show.  Six  reels. — J.  C.  Jen- 
kins, Auditorium  theatre,  Neligh,  Neb. 

The  Bove  Brand,  with  Roy  Stewart. — 
The  second  word  of  the  title  tells  the 
story.  We  agree  with  the  exhibitor  who 
said  there  was  too  much  kissing.  And  our 
fans  think  Stewart,  Franklyn  Farnum  and 
Harry  Carey  should  quit  playing  Romeos. 
They  would  all  shine  in  the  right  place, 
but  that  isn’t  as  a young  man,  but  as 
uncle  or  daddy  to  the  sweet  young  things 
they  are  now  playing  opposite  to  as  suit- 
ors. Five  reels. — Dinsmore  & Son,  Majes- 
tic theatre,  Weiner,  Ark. — Neighborhood 
patronage. 

The  Bove  Brand,  with  Roy  Stewart. — ■ 
Good  picture,  though  practically  a new  star 
here.  Did  not  draw,  but  those  here  liked 
the  picture.  Five  reels. — J.  J.  Enloe,  Y.  M. 
C.  A.  theatre,  Hitchins,  Ky. — Small  com- 
munity patronage. 

Crooked  Alley,  with  Laura  LaPlante. — 
Just  ordinary.  Five  reels. — A.  P.  Sitton  & 
Son,  Muse-U  theatre,  Tularosa,  N.  Mex. 

Crooked  Alley,  with  Laura  La  Plante. — 
A good  little  story  that  pleased  the  ma- 
jority and  drew  better  than  I expected. 


“Hitting  the  High  Spots”  is  the  upper 
comedy,  a two-reeler  made  by  Hal 
Roach  for  Pathe.  “One  at  a Time” 
(bottom)  presents  Earl  Mohan  in  a 
one-reel  comedy. 

Five  reels. — Hugh  G.  Martin,  American 
theatre,  Columbus,  Ga. — General  patronage. 

Out  of  Buck,  with  Hoot  Gibson. — Good. 
— Grand  theatre,  Breese,  111. — General  pa- 
tronage. 

Out  of  Buck,  with  Hoot  Gibson. — Very 
good.  Hoot  always  pleases  my  Saturday 
crowd.  Six  reels. — W.  D.  Patrick,  Strand 
theatre,  Florala,  Ala. 

Out  of  Buck,  with  Hoot  Gibson. — Not 
exactly  a Western  but  is  an  awful  good 
picture.  Beautiful  scenes  on  ships  and  on 
the  ocean.  Hoot  joined  the  Navy,  then 
wanted  to  resign,  but  couldn’t  ’till  his  four 
years  was  out.  Well  blended  with  comedy. 
Six  reels. — H.  E.  Patrick,  Strand  theatre, 
Samson,  Ala. 

A Million  to  Burn,  with  Herbert  Raw- 
linson.— Poor.  Couldn’t  be  any  more  un- 
reasonable. No  plot  nor  entertainment. 
Just  a picture  and  that’s  all.  Five  reels. 
— W.  H.  Silver  8z  Son,  Grand  theatre, 
Princeton,  Mo. — Small  town  patronage. 

Where  Is  This  West?  with  Jack  Hoxie. 
— Up  to  Hoxie’s'  standard.  A good  Satur- 
day night  opening  for  the  small  town. 
Showed  this  one  the  only  decent  Saturday 
night  in  two  months  and  had  packed  house. 
Pleased  at  least  ninety  per  cent.  Five 
reels. — W.  H.  Silver  & Son,  Grand  the- 
atre, Princeton,  Mo. — Small  town  patron- 
age. 

'Where  Is  This  West?  with  Jack  Hoxie. 
— This  picture  pleased  them  all  and  it  is 
a good  comedy  drama.  Print  Al.  I al- 
ways get  good  prints  from  Universal. 
Five  reels. — H.  C.  Lee,  Auditorium  theatre, 
Prattsburgh,  N.  Y. 

The  Near  Bady,  with  Gladys  Walton. — 
Very  good.  Good  moral.  In  fact  this 
star  goes  well  with  us  no  matter  what 


104 


EXHIBITORS  HERALD 


May  10,  1924 


she  is  in,  so  far.  Five  reels. — A.  P.  Sit- 
ton  & Son,  Muse-U  theatre,  Tularosa,  N. 
Mex. 

Stolen  Secrets,  with  Herbert  Rawlinson. 
— A mystery  story  that  is  really  good.  I 
believe  the  best  that  Rawlinson  has'  made 
so  far.  A very  nice  little  entertainment. 
Five  reels. — W.  A.  Clark,  Jr.,  Castle  the- 
atre, Havana,  111. — General  patronage. 

The  TJntameable,  with  Gladys  Walton. — 
The  poorest  Walton  I have  seen  to  date. 
She  had  a pretty  good  following  here  but 
pictures  of  this  kind  will  sure  hurt  her. 
Not  one  favorable  comment.  Five  reels — 
W.  H.  Silver  & Son,  Grand  theatre,  Prince- 
ton, Mo. — Small  town  patronage. 

The  Untamea'ble,  with  Gladys  Walton. — 
This  is  a very  slim  offering.  Pleased  the 
young  people  fairly  well,  but  not  the  older 
clas's.-^Earle  J.  Williams,  Tivoli  theatre, 
Knoxville,  111. — General  patronage. 

The  Vntameable,  with  Gladys  Walton. — 
A very  nice  entertaining  program  picture. 
Gladys  can  be  relied  upon  to  put  it  over. 
In  this  one  she  certainly  handles  a difficult 
part  in  a capable  manner.  A story  of  a 
dual  nature  produced  by  hypnotism,  she 
apparently  changes  her  personality.  Five 
reels. — Elmac  theatre.  Maple  Rapids,  Mich. 
— Small  town  patronage. 

Under  Two  Flags,  with  Priscilla  Dean.- — 
Would  have  been  a very  good  picture  had 
the  print  been  in  halfway  decent  shape. 
I bought  some  of  the  Jewels  that  were  a 
little  old.  Paid  a fair  price  and  was  sup- 
posed to  have  good  prints,  and  got  junk 
on  the  first  one.  Eight  reels. — Miller  & 
Wilcox,  Lake  View  theatre.  Lake  View,  la. 

The  Xiong  Chance,  with  Henry  B.  Wal- 
thall.— Fair.  Five  reels. — Julius  Schmidt, 
Grand  theatre,  Breese,  111. 

Sawdust,  with  Gladys  Walton. — Good  cir- 
cus picture.  Five  reels. — William  Hinds, 
Opera  House,  Odell,  Neb. 

The  Thrill  Chaser,  with  Hoot  Gibson  — 
Just  fair  for  Hoot.  He  goes  over  well  for 
us  in  western  or  comedy,  but  in  melodrama 
he  is  out  of  place.  Besides  they  have  no 
herald  on  these  six  reelers,  for  which  they 
charge  us  more,  and  for  that  reason  we 
make  less.  Six  reels. — A.  P.  Sitton  & Son, 
Muse-U  theatre,  Tularosa,  N.  Mex. 

Man  to  Man,  with  Harry  Carey. — With 
regular  prices  of  ten  and  twenty,  we  raised 
on  this  one  to  ten  and  thirty,  and  had  a 
fair  sized  crowd  who  were  well  pleased 
with  the  show.  It  is  a dandy  good  picture 
with  plenty  of  action  and  pep.  Six  reels. 
— C.  E.  Hopkins,  The  Hopkins  theatre.  Cot- 
ter, Ark. — Small  town  patronage. 

The  Lone  Hand,  with  Roy  Stewart. — A 
very  Western  picture  with  some  good 
scenery,  and  lots  of  hard  riding.  Drew  a 
fair  crowd  and  made  a little  money  on  it. 
Six  reels. — Mrs.  T.  R.  Jessee,  Idle  Hour 
theatre,  Humphreys,  Mo. — Small  town  pa- 
tronage. 

Where  Is  This  West?  with  Jack  Hoxie. 
— A very  good  picture.  A little  too  much 
talking  in  it.  Had  a real  good  ending. 
Pleased  and  drew  a good  crowd  Friday. 
Five  reels'. — E.  D.  Luna,  Rialto  theatre, 
Siloam  Springs,  Ark. — Small  town  patron- 
age. 

Shooting  For  Love,  with  Hoot  Gibson. — • 
Fair.  Five  reels — Julius  Schmidt,  Grand 
theatre,  Breese,  111. 

The  Town  Scandal,  with  Gladys  Walton. 
— Here  is  one  of  the  best  little  features 
this  star  ever  made.  Will  stand  all  the 
boasting  you  can  give  it.  Five  reels. — 
E.  D.  Luna,  Rialto  theatre,  Siloam  Springs, 
Ark. — Small  town  patronage. 

Lead  Crame,  with  Hoot  Gibson. — A fair 
western.  Five  reels'. — Julius  Schmidt, 
Grand  theatre,  Breese,  111. 

Vitagraph 

Let  Not  Man  Put  Asunder,  with  Pauline 
Frederick. — High  class'  picture  that  pleased 
the  larger  per  cent  of  those  who  saw  it. 
Did  poor  business  for  two  days  owing  to 
the  fact  that  we  cannot  get  them  out  to 
see  a picture  dealing  with  the  divorce 
question.  Seven  reels. — W.  H.  Silver  & 
Son,  Grand  theatre,  Princeton,  Mo. — Small 
town  patronage. 

Loyal  Lives,  with  Mary  Carr. — All  star 
or  no  star.  About  as  good  as  you  would 
expect  from  Vitagraph.  As  I am  not  like 


Two  touching  incidents  from  “A  Boy 
of  Flanders,”  Jackie  Coogan’s  latest 
starring  vehicle  for  Metro. 


some  of  the  fellows,  I have  no  bouquets 
for  Vitagraph.  I really  did  make  a little 
on  “Pioneer  Trails,”  a fair,  cheap  picture. 
This  is  another  one  I let  the  salesman  sell 
me.  Film  fair. — R.  S.  Wenger,  Victory 
theatre.  Union  City,  Ind. 

The  Love  Bandit,  with  a special  cast. — 
Terrible,  that’s  all.  When  you  buy  this 
trash  you  just  get  swindled.  Six  reels. — 
Jack  Cairns,  Brooklyn  theatre,  Detroit, 
Mich. — Neighborhood  patronage. 

The  Love  Bandit,  with  a special  cast. — - 
Just  fair.  Six  reels. — Mrs.  C.  C.  Alguire, 
Coloma  theatre,  Coloma,  Mich. 

Masters  of  Men,  with  Cullen  Landis. — 
Excellent.  Had  dozens  of  good  comments 
on  it.  Seven  reels. — S.  G.  Ihde,  Photoplay 
theatre,  Ashland,  Kan. — Small  town  pa- 
tronage. 

Masters  of  Men,  with  Cullen  Landis. — 
Cannot  say  any  more  than  has  been  said 
in  favor  of  this  picture,  but  will  say  that 
five  of  my  patrons  said  it  was  the  best 
show  we  ever  had  here.  Did  not  have  as 
large  crowd  as  we  should  have  had  for 
such  a good  picture.  Seven  reels. — Schagh- 
ticoke  Amusement  Association,  Town  Hall 
theatre,  Schaghticoke,  N.  Y. 

Pioneer  Trails,  with  Cullen  Landis. — 
Played  three  days  in  small  town,  when  we 
barely  get  by  with  a two  day  booking. 
Excellent  business.  Everybody  praised  the 
picture. — W.  H.  Durham,  Grand  theatre. 
Camas,  Wash. 

Pioneer  Trails,  with  Cullen  Landis. — - 
This  is  a good  western  picture.  Boost  it 
if  you  get  it  at  a reasonable  price.  Print 
good.  Seven  reels. — E.  C.  Bays,  Globe  the- 
atre, Buena  Vista,  Va. — General  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — 
Used  this  during  Passion  Week  and  did 
more  business  than  I have  on  any  one  pic- 
ture since  I used  “Human  Wreckage”  last 
November.  Charged  10  and  40  cents  and 
pleased  everyone  so  far  as  I know.  Eight 
reels. — S.  G.  Ihde,  Photoplay  theatre,  Ash- 
land, Kan. — Small  town  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — 


Some  exhibitors  have  reported  this  better 
than  “The  Covered  Wagon.”  I have  never 
seen  “The  Covered  Wagon”  but  if  it  is  no 
better  than  “Pioneer  Trails,”  then  St.  Peter 
will  ask  the  press  agents  for  “The  Cov- 
ered Wagon”  some  mighty  embarrassing 
questions  when  they  get  up  there.  Outside 
of  the  first  two  reels,  I can’t  hand  this 
picture  very  much,  for  it  drops  right  off 
into  old  fashioned  “meller  drammer”  of  the 
mellerest  type.  The  show  is  saved  at  the 
last  end  by  the  preacher  and  lawyer,  who 
are  two  excellent  characters.  Note  that 
many  exhibitors  say  “Vitagraph  will  treat 
you  right.”  Glad  to  learn  this.  The  Omaha 
office  has  soaked  me  double  for  the  same 
quality  of  service  that  other  exchanges  do. 
“Pioneer  Trails”  will  draw  you  money,  but 
look  out  for  their  six  sheets  and  twenty- 
four  sheets.  They  are  misleading.  Seven 
reels. — J.  C.  Jenkins,  Auditorium  theatre, 
Neligh,  Neb. 

The  Man  Next  Door,  with  Alice  Cal- 
houn.— Another  pleasant  surprise  from 
Vitagraph.  Alice  Calhoun  extra  good  in 
this.  The  best  I have  had  from  this  star. 
Better  than  average  business  two  days. 
Film  fair.  Another  Chicago  print  the 
punch  hound  got  to;  otherwise,  film  good. 
— R.  S.  Wenger,  Victory  theatre.  Union 
City,  Ind. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— This  picture  gave  general  satisfaction. 
It  has  a good  story  and  the  photography  is 
fine.  Seven  reels. — J.  J.  Casselman,  Colon- 
ial theatre,  Tracy,  Minn. — General  patron- 
age. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— Excellent.  Good  print  and  can  be  bought 
right.  Vitagraph  is'  certainly  putting  out 
the  goods.  Seven  reels. — S.  G.  Ihde,  Photo- 
play theatre,  Ashland,  Kan. — Small  town 
patronage. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— Very  fine.  Semi-western.  Some  said 
best  picture  we’ve  played,  and  have  played 
some  of  the  big  ones.  Just  as  near  100 
per  cent  as  any.  Used  “Plastigrams”  with 
this  and  made  a knockout  program.  Seven 
reels.- — J.  J.  Hoffman,  Plalnview  theatre, 
Plainview,  Neb. 

The  Leavenworth  Case,  with  a special 
cast. — One  of  the  best  mystery  stories  we 
have  ever  used.  Drew  well  and  pleased. 
Good  print.  Seven  reels. — S.  G.  Ihde,  Pho- 
toplay theatre,  Ashland,  Kan. — Small  town 
patronage. 

A Front  Page  Story,  with  a special  cast. 
— A very  satisfactory  feature.  Enough 
comedy  to  keep  them  good  humored  and 
mystery  to  keep  them  guessing.  Ends 
very  nicely.  Six  reels. — H.  B.  Wilcox, 
Unique  theatre,  Bricelyn,  Minn. 

A Front  Page  Story,  with  a special  cast. 
— ^Average  program  picture.  Has  good  tile 
and  well  directed.  First  few  reels  drag, 
but  after  that,  goes  along  pretty  good.  Six 
reels. — H.  H.  Binions,  Cozy  theatre,  Toledo, 
Iowa. — Small  town  patronage. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— Fair.  Landis  miscast.  Will  get  by  if 
your  town  is  not  too  critical.  Three  days 
fair  business.  Fair  weather.  Film  good. — 
R.  S.  Wenger,  Victory  theatre,  Union  City, 
Ind. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— A good  drawing  card  for  my  theatre.  A 
good  small  town  picture.  Played  “Our 
Gang”  comedy  with  it.  Made  a good  pro 
gram.  Seven  reels. — Mrs.  C.  C.  Alguire, 
Coloma  theatre,  Coloma,  Mich. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— This  should  please  most  any  audience. 
Fire  scene  the  best  I have  seen.  Six  reels. 
— Lester  N.  Leek,  Club  House  theatre, 
Jackson,  Wyo. — General  patronage. 

On  the  Banks  of  the  'Wa'bash,  with  Mary 
Carr. — Considered  above  the  average  of 
pictures  by  my  patrons. — W.  H.  Durham, 
Grand  theatre,  Camas,  Wash. 

On  the  Banks  of  the  'Wa'bash,  with  Mary 
Carr. — As  a good  old  hokum  melodrama, 
this  one  is  right  there.  Very  good  busi- 
ness two  days.  I bought  this  before  re- 
lease date  and  paid  too  much  for  it. — 
B.  P.  McCormick,  Liberty  theatre,  Flor- 
ence, Colo. — Small  town  patronage. 

The  Fighting  Guide,  with  William  Dun- 
can.— Good  picture  and  seemed  to  please 
everyone.  Five  reels. — H.  C.  Lee,  Auditor- 
ium theatre,  Prattsburgh,  N.  Y. 


Li  Aen  to  me  a 
minute,  Mr.  Exhibitor 

is  is  Qene 
Stratton-^orter 
spea}]inQ 


The  tremendous  sale  of  my  books  throughout  the  country 
by  Doubleday  Page  & Co.,  and  Grossett  & Dunlap  & Co.  has  a direct 
bearing  on  your  box  office. 

Where  the  sale  of  20,000  copies  of  a book  is  considered 
successful  in  the  marketing  of  a popular  edition,  there  have  been 
sold  1,644,557  copies  of  “A  GIRL  OF  THE  LIMBERLOST.” 


These  books  have  been  sold  not  alone  to  individuals  but 
to  libraries  and  the  average  number  of  readers  to  a popular 
book  has  been  estimated  at  eight  readers,  thus  more  than 
13,000,000  people  have  read  “A  GIRL  OF  THE  LIMBERLOST.” 

So— you  are  buying  a great  deal  more  than  “just  a 
picture”  when  you  buy  “A  GIRL  OF  THE  LIMBERLOST.” 

You  are  buying  your  share  of  a ready  made  audience  of 
more  than  13,000,000  people  who  want  to  see  the  picture  after 
having  been  entertained  by  reading  the  book. 

Many  exhibitors  have  been  prone  to  overlook  such  a 
potential  power — -have  ignored,  so  to  speak,  the  direct  bearing 
such  wide  spread  reading  has  on  their  box  offices. 

I have  written  many  popular  “best  sellers.”  Upon  investi- 
gation I believe  you  will  find  that  more  of  my  books  have  been 
sold  and  read  throughout  this  country  than  those  of  any  other 
writer  of  popular  fiction. 

This  means  prospective  picture  patrons  for  your 
theatre.  As  a test,  you  can  quickly  find  out  how  many  possible 
picture  patrons  you  have  for  “A  GIRL  OF  THE  LIMBERLOST”  by 
inquiring  of  your  local  librarian  (in  your  public  library) 
of  the  estimated  number  of  readers  this  story  has  had  in  your 
own  town.  Also  inquire  about  the  wide  circulation  of  my 
other  stories. 

Nearly  every  girl  who  has  grown  to  womanhood  has  read  “A 
GIRL  OF  THE  LIMBERLOST.”  Thus  your  appeal  is  not 
alone  to  the  present  generation  but  to  older  generations. 

“A  GIRL  OF  THE  LIMBERLOST”  is  a fine,  clean,  inspiring 
story.  It  is  an  example  of  how  entertaining  pictures  can  be 
made  and  be  censorproof. 

I commend  this  story  to  you.  Y ou  will  be  surprised  at  the 
response  at  your  box  office  when  you  announce  “A  GIRL  OF  THE 
LIMBERLOST.”  You  will  be  pleased  at  the  results. 

It  is  being  distributed  throughout  the  country  for  me 
by  FILM  BOOKING  OFFICES  Of  America,  Inc.,  who  will  serve  you 
most  efficiently.  Very  sincerely  yours. 


Gene  Stratton  Porter 
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Harold  Lloyd  in  two  scenes  from  his  lat- 
est Pathe  comedy,  “Girl  Shy,”  which 
has  fewer  thrills  but  more  laughs  than 
an5nhing  he  has  done  heretofore,  it  is 
said. 


Warner  Brothers 

Daddies,  with  Mae  Marsh. — Seven  reels 
of  education.  A dandy  picture,  shooting 
at  bachelors.  Seven  reels. — H.  E.  Patrick, 
Strand  theatre,  Samson,  Ala. 

Daddies,  with  Mae  Marsh. — One  of  the 
best  comedies  we  have  played.  Gave  very 
general  satisfaction.  Some  of  our  patrons 
told  us  they  had  laughed  until  it  hurt. 
Six  reels. — J.  J.  Casselman,  Colonial  the- 
atre, Tracy,  Minn. — General  patronage. 

Conductor  1492,  with  Johnny  Hines. — 
This'  one,  like  all  the  other  Warners,  100 
per  cent  at  the  window.  Small  town,  don’t 
fail  to  play  this  one,  and  if  it  doesn’t 
please  them  all,  have  Mr.  Stocker  charge 
the  rental  to  R.  B.  Eaton.  Seven  reels. — 
Roy  B.  Eaton,  Jewel  theatre,  Tulia,  Tex. 

George  Washington,  Jr.,  with  Wesley 
Barry. — Very  good  picture.  Patrons  satis- 
fied. Only  fair  business.  Weather  fine. 
Six  reels. — M.  B.  Tritch,  Victory  theatre, 
Poteau,  Okla. — Mixed  patronage. 

The  Gold  Diggers,  with  Hope  Hampton. 
Well  produced.  Goes  a long  way  in  show- 
ing the  Broadway  girl’s  methods  in  ab- 
stracting the  dough  from  the  moneyed 
boys  of  the  White  Way,  but  the  girls  are 
all  right  and  the  picture  has  a pleasant 
ending.  If  all  exhibitors  have  seen  this,  I 
am  sure  William  Creal’s,  Douise  Fazenda 
will  win,  for  she  shines  in  this.  Eight 
reels. — Jack  Tiller,  Temple  theatre,  Mc- 
Cook, Neb. — General  patronage. 

The  Gold  Diggers,  with  Hope  Hampton. 
— This  is  surely  a very  fine  picture.  Hope 
Hampton  is  some  litle  gold  digger.  I 
would  fall  for  her  myself.  Work  of  Aleck 
Francis  and  Louise  Fazenda  fine.  Wynd- 
ham  Standing  satisfactory.  Everyone  was 
pleased  with  the  picture,  but  no  business. 
Cannot  get  them  in  here  on  this  class  of 
attraction.  Too  few  who  appreciate  class' 
and.  with  times  hard,  this  was  a poor 
drawing  attraction  for  me. — C.  H.  Moulton, 


Bijou  theatre.  Beach,  N.  D. — Small  town 
patronage. 

The  Gold  Diggers,  with  Hope  Hampton. 
— If  you  want  a spicy  one,  book  this.  We 
thought  it  a little  too  much  so  for  a 
Sunday  showing,  but  it  certainly  pleased 
and  kept  them  laughing  all  the  way 
through.  If  your  people  like  a spicy  pho- 
toplay, book  this  one.  Eight  reels. — R.  R. 
Matson,  Crystal  theatre,  Flandreau,  S.  D. — 
General  patronage. 

Tiger  Bose,  with  Lenora  Ulric. — Good, 
very  good.  Made  some  money.  Everybody 
well  pleased.  Beautiful  photography. 
Seven  reels'. — M.  B.  Tritch,  Victory  theatre, 
Poteau,  Okla. — Mixed  patronage. 

The  Printer’s  Devil,  with  Wesley  Barry. 
— Comments  divided  on  this  one,  but 
pleased  the  kids.  Six  reels. — E.  H.  Brech- 
ler.  Opera  House,  Fennimore,  Wis. — Small 
town  patronage. 

The  Printer’s  Devil,  with  Wesley  Barry. 
— Good  clean  comedy-drama.  Barry  will 
keep  them  laughing  all  the  time.  Six  reels. 
— R.  O.  Hutchison,  Strand  theatre,  Dothan, 
Ala. 

The  Printer’s  Devil,  with  Wesley  Barry. 
— In  good  condition.  A clever  picture  well 
blended  with  comedy.  Pleased  at  least  90 
per  cent.  Six  reels. — H.  E.  Patrick,  Strand 
theatre,  Samson,  Ala. 

■Where  the  North  Begins,  with  Rin-Tin- 
Tin. — If  this  does  not  please  your  patron- 
age, then  they  don’t  like  what  I call  “a 
howling  success.”  This  is  a 100  per  cent 
picture.  Six  reels. — Jack  Tiller,  Temple 
theatre,  McCook,  Neb. — General  patronage. 

Where  the  North  Begins,  with  Rin-Tin- 
Tin. — Second  night  better  than  first.  Many 
compliments  on  it.  All  Warner  Bros.’ 
good  so  far.  Seven  reels. — M.  B.  Tritch, 
Victory  theatre,  Poteau,  Okla. — Mi.xed  pa- 
tronage. 

The  Country  Kid,  with  Wesley  Barry. — 
Here  is  a dandy  little  picture  that,  pleased 
about  all  who  saw  it.  The  kid  sure  did 
play  his  part.  All  three  of  the  boys  did 
well.  Book  it  and  boost  to  the  limit.  Will 
get  the  kids  and  please  the  grown-ups,  as 
well.  You  will  never  forget  little  Joie,  as 
he  sure  does  his  stuff.  Six  reels. — E.  D. 
Luna,  Rialto  theatre,  Siloam  Springs,  Ark. 
Small  town  patronage. 

Bags  to  Biches,  with  Wesley  Barry. — 
Prom  the  reports  on  this  one,  would  judge 
it  a good  picture.  We  couldn’t  get  much 
out  of  it  on  account  of  the  print  being  in 
such  poor  condition.  Showed  this  to  a 
packed  house  and  the  complaints  came 
thick  and  fast.  Seven  reels. — W.  H.  Silver 
& Son,  Grand  theatre,  Princeton,  Mo. — 
Small  town  patronage. 

Brass,  with  Monte  Blue. — A pretty  fair 
picture,  but  not  as  good  as  the  “Little 
Church,”  and  cost  twice  as  much.  At  least 
three  reels  too  long,  and  they  should  have 
featured  Irene  Rich,  as  she  easily  out- 
played the  others.  Blue  is  fair,  but  has 
done  better,  especially  in  “Main  Street.” 
Marie  Prevost  is  very  good  in  a light  com- 
edy drama  where  she  can  wear  a bathing 
suit,  but  she  is  lost  entirely  when  it  comes 
to  heavy  dramatic  acting  as  required  in 
this  picture.  The  story  does  not  run  true 
to  life,  for  no  woman  would  be  as  little 
Interested  in  her  baby  and  husband’s 
future  as  this  one  was.  Double  ending  was 
a new  feature.  All  in  all  I believe  it  is 
the  weakest  Warner  Bros.’  picture  we  have 
ever  had,  and  did  not  have  any  drawing 
power.  Nine  reels'. — R.  Ross  Riley,  Wig- 
wam theatre,  Oberlin,  Kan. 

Iiittle  Johnny  Jones,  with  Johnny  Hinds. 
— ’The  best  horse  race  I ever  saw  in  pic- 
tures. The  whole  story  is  full  of  action, 
pathos'  and  comedy.  Play  it  by  all  means. 
A good  box  office  bet.  I was  surprised  to 
see  Warner  Brothers  resorting  to  the  old 
advertising  scheme.  We  expect  that  in 
cheap  pictures,  but  we  look  to  Warner 
Bros,  for  the  best.  However,  they  must 
have  made  a nice  sum  on  the  side  from 
Hart  Schaffner  & Marx,  from  the  size  of 
the  ad  they  showed.  I would  expect  va- 
rious state  associations  to  have  this  stuff 
eliminated,  but  perhaps  they  don’t  bother 
any  more  about  those  things.  I remember 
one  time  they  did. — Jack  Cairns,  Brooklyn 
theatre,  Detroit,  Mich. — Neighborhood  pa- 
tronage. 

The  Iiittle  Church  Around  the  Comer, 

with  a special  cast. — Very  good.  Seven 


reels. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

The  Dittle  Church  Around  the  Comer, 

with  a special  cast. — Title  failed  to  get 
them  in.  However,  those  who  saw  it  were 
very  well  pleased.  Seven  reels. — S.  G. 
Hide,  Photoplay  theatre,  Ashland,  Kan. — 
Small  town  patronage. 

Heroes  of  The  Street,  with  Wesley  Barry. 
— Can’t  say  much  for  this.  Patrons  ex- 
pressed their  disapproval.  Print  poor  and 
one  reel  short  according  to  reports.  Six 
reels. — H.  C.  Lee,  Auditorium  theatre, 
Prattsburgh,  N.  Y. 

Main  Street,  with  Mone  Blue. — I call  this 
a very  good  feature,  but  my  patrons  did 
not  rave  over  it.  The  price  is  way  too 
high.  I could  buy  three  programs  for  the 
price  I paid  for  this  one  and  any  of  them 
would  please  just  as  well.  I believe,  how- 
ever, that  it  is'  a very  good  drawing  card 
as  I played  it  in  a rain  storm  and  had 
quite  a crowd  but  lost  money.  If  you  can 
buy  it  right  I would  say  play  it,  because 
it  is  very  well  advertised  and  I believe 
will  draw.  Nine  reels. — H.  J.  Eagan, 
American  theatre,  Wautoma,  Wis. — Small 
town  patronage. 

Main  Street,  with  Monte  Blue. — Good 
picture,  but  on  account  of  bad  physical 
condition  of  the  print,  it  failed  to  make 
any  money  for  me.  Nine  reels. — W.  D. 
Patrick,  Strand  theatre,  Florala,  Ala. 

State  Rights 

Black  Sheep,  (Steiner),  with  Neal  Hart. 
— A good  Western  picture  that  pleased  a 
big  crowd.  Print  in  good  condition.  Five 
reels. — L.  Deyo,  Miers'  theatre,  Schoharie, 
N.  Y. 

Blasted  Hopes,  (Arrow)  with  Edmund 
Cobb. — Can’t  say  much  for  this  one.  Only 
fair.  Five  reels. — Hugh  G.  Martin,  Ameri- 
can theatre,  Columbus,  Ga. — General  pa- 
tronage. 

Broken  Hearts  of  Broadway,  (Cum- 
mings), with  Colleen  More  and  Johnnie 
Walker. — Just  an  ordinary  program  pic- 
ture. Six  reels. — J.  J.  Casselman,  Colonial 
theatre,  Tracy,  Minn. — General  patronage. 

The  Good  Bad  Man,  (Tri-S)  with  Dou- 
glas Fairbanks. — A real  big  picture  that 
brought  in  an  unusual  crowd.  This  pic- 
ture will  please  any  audience.  Print  in 
good  condition.  Five  reels.- — L.  Deyo,  Miers 
theatre,  Schoharie,  N.  Y. 

Has  The  'World  Gone  Mad?  (Equity) 
with  a special  cast. — About  the  punkest 
picture  that  it  is  possible  to  make.  Means 


Lionel  Barrymore  and  support  in  two 
scenes  from  “Meddling  'Women,”  a 
Chadwick  Pictures  Corp.  production 
made  for  the  independent  market. 
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Brother  Purkett, — F.  B.  O. 
1 ^ • won't  penalize  you  for  boosting 

"THE  TELEPHONE  GIRL”  Series. 


TheyVe  mopping  up  for  thousands  of  Exhibitors  just 
the  same  as  they  are  doing  for  you. 


You*ve  Read 
Many  Letters 

READ 

THIS 

ONE 


Note 

especially 
these  three 
lines 


j^r.  Sid  Goldman  March  24.  1924. 

Film  Booking  Offices 

310  3?urk  Street 

San  Francisco,  California. 

Dear  Sid: 

In  as  much  as  I am  the  first  exhibitor  to 
play  "The  Telephone  Girl,"  series  in  this  territory 
I know  you  will  be  interested  in  their  success. 

I feel  that  the  first  three  we  have  played 
in  the  Liberty  Theater  have  been  more  appreciated  by 
our  patrons  than  has  the  feature  on  the  program. 

I predict  that  they  are  going  to  be  far  more  success- 
ful from  the  audience  standpoint  than  either  the 
"Fighting  Blood,"  or  " The 

I sincerely  trust  that  because  I show  my 
weakness  by  expressing  my  feelings  in  respect  to 
" this  series  that  I will  not  be  penalized  by  higher 
film  rental.  Please  let  me  be  able  to  comment  favor- 
ably on  your  product  without  having  to  pay  for  my 
comment. 


FTOP/at 


Yovirs  very  truly. 


AelSf 


You  get 
Bewitching 

Alberta 

Vaughn 

A1  Cooke 

Kit  Guard 

Gertrude 

Short 

Geo.O'Hara 

and  practically 
the  entire  cast  of 

‘‘FIGHTING 

BLOOD” 


Thanks  for  this  fine  letter — that’s  what  they  are  all 
saying  about  ‘‘THE  TELEPHONE  GIRL” 


Stories  by  H.  C.^WITWER,  right  hot  from  the  pages  of  Cosmopolitan  Magazine 

DISTRIBUTED  THRUOUT  THE  WORLD  BY 

EFILM  BOOKING  OFFICESE 
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nothing  and  I get  nothing.  This  is  one 
I let  a salesman  sell  me  (a  friend  of 
mine).  I buy  my  pictures  now.  Film  star. 
Three  days'  poor  business.  Good  weather. 
— R.  S.  Wenger,  'Victory  theatre,  'Union 
City,  Ind. 

Iiet’s  Go,  (Truart)  with  Richard  Tal- 
madge. — Some  picture  for  stunt  work.  Be- 
lieve this  will  take  with  most  any  audience. 
Not  a minute  of  dragging  in  it.  Full  of 
action.  Book  it  and  boost  it.  Use  it  with 
a comedy  and  you  will  have  some  show. 
Six  reels. — Chas.  E.  Barber,  Electric  the- 
atre, Tilden,  111. — Small  town  patronage. 

The  Marriage  Market,  (C.  B.  C.)  with 
Alice  Lake  and  Jack  Mulhall. — Story,  act- 
ing and  photography  all  good.  Six  reels. 
- — J.  J.  Casselman,  Colonial  theatre,  Tracy, 
Minn. — General  patronage. 

Out  of  the  Bust,  (McCarthy)  with  Rus- 
sell Simpson. — Had  more  good  comments' 
on  this  one  than  any  in  the  last  three 
months.  Had  enough  of  everything  in  it 
to  please  all  classes.  Poor  business  two 
days,  but  no  fault  of  the  picture.  Seven 
reels.- — W.  H.  Silver  & Son,  Grand  theatre, 
Princeton,  Mo. — Small  town  patronage. 

Salty  Saunders,  (Steiner)  with  Neal 
Hart. — Pleased  western  fans',  however, 
others  didn’t  care  so  much  about  it.  Five 
reels.- — S.  G.  Ihde,  Photoplay  theatre,  Ash- 
land, Kan. — Small  town  patronage. 

The  Seventh  Sheriff,  (Arrow)  with  Dick 
Holton. — Good.  Five  reels. — Julius  Schmidt, 
Grand  theatre,  Breese,  111. 

The  Speed  King,  (Truart)  with  Richard 
Talmadge. — Good  costume  picture.  People 
here  do  not  care  for  the  costume  stuff. 
Had  plenty  of  thrills  and  action,  if  that  is 
what  you  are  looking  for.  Talmadge  is  a 
good  drawing  card,  but  they  like  him  bet- 
ter in  a different  type  of  picture.  Print 
in  A-1  condition.  Played  Fox  Sunshine 
Comedy  in  connection  with  it.  Comedy 
nothing  out  of  ordinary.  Rainy  weather 
spoiled  our  Saturday  crowd.  Five  reels. — 
Marion  F.  Bodwell,  Paramount  theatre, 
Wyoming,  111. 

Three  O’clock  in  the  Morning  (Burr) 
with  a special  cast. — Very  pleasing. 
Should  satisfy  any  audience.  Six  reels. — 
Jack  Cairns,  Brooklyn  theatre,  Detroit, 
Mich. — Neighborhood  patronage. 

The  Unknovra,  (Goldstone)  with  Richard 
Talmadge. — This  is  the  first  one  of  this 
star’s  pictures  we  have  played  and  it 
pleased  our  Saturday  crowd.  Plenty  of 
action.  No  shooting  and  no  one  killed. 
Five  reels. — J.  J.  Casselman,  Colonial  the- 
atre, Tracy,  Minn. — General  patronage. 

Westbound,  (Sunset)  with  J.  B.  Warner. 


Two  humorous  scenes  from  new  Christie- 
Educational  comedies.  (Top)  Neal 
Burns  in  “Dandy  Lions”  and  (bottom) 
Jimmie  Adams  in  “Safe  and  Sane.” 


— A western  picture  without  much  action 
or  punch.  Just  a program  picture  in  all. 
If  they  are  going  to  make  a western  they 
should  give  them  the  thrills. — -D.  A.  White, 
Cozy  theatre,  Checotah,  Okla. 

Western  Blood  (Sanford)  with  Pete  Mor- 
rison.— The  poorest  I ever  ran.  His  sup- 
port was  terrible.  The  women  were  act- 
ually ugly.  Five  reels. — Earle  J.  Williams, 
Tivoli  theatre,  Knoxville,  111. — General  pa- 
tronage. 

Western  Blood  (Sanford)  with  Pete  Mor- 
rison.— Just  a medium  western.  Five  reels'. 
— R.  Ross  Riley,  Wigwam  theatre,  Oberlin, 
Kan. 

Wildcat  Jordan,  (Goldstone)  with  Rich- 
ard Talmadge. — Here’s  a real  feature.  Full 
of  life  and  action  from  start  to  finish. 
Went  over  big  at  my  theatre,  playing  to  a 
big  crowd,  and  pleased  100  per  cent.  Print 
in  perfect  condition.  Two  reels. — L.  Deyo, 
Miers  theatre,  Schoharie,  N.  Y. 

Serials 

Her  Dangerous  Path,  (Pathe)  with  Edna 
Murphy. — Very  good  serial,  but  serials  do 
not  draw  here.  Two  reels. — A.  M.  Morgan, 
Victory  theatre,  Rule,  Tex. 

Plunder,  (Pathe)  with  Pearl  White. — 
Pearl  a good  serial  star  and  a good  serial, 
but  serials  do  not  draw  in  some  localities. 
Two  reels. — A.  M.  Morgan,  Victory  theatre. 
Rule,  Tex. 

Butb  of  the  Range,  (Pathe)  with  Ruth 
Roland. — Finished  this  and  am  glad  of  it. 
Not  as  good  as  she  used  to  be. — E.  N. 
Collins,  Star  theatre,  Humble,  Tex. 

The  Steel  Trail,  (Universal)  with  Wil- 
liam Duncan. — This  is  the  worst  piece  of 
junk  ever  put  in  film.  It  is'  so  impossible 
that  there  is  nothing  to  it.  Instead  of 
holding  them  spellbound,  it  makes  them 
laugh  continually.  If  somebody  would 
make  an  old  style  serial,  they  would  prob- 
ably go  over  all  right,  but  if  they  con- 
tinue to  make  serials  like  this  one,  they 
will  kill  them  for  us. — Earle  J.  Williams, 
Tivoli  theatre,  Knoxville,  111. — General  pa- 
tronage. 

The  Way  of  a Man,  (Pathe)  with  a spe- 
cial cast. — A good  serial  and  my  people 
hated  to  see  it  end.  Pleased  all  that  saw 
it,  but  it  did  not  pull  so  much,  but  no 
fault  of  picture.  Two  reels. — D.  A.  White, 
Cozy  theatre,  Checotah,  Okla. 

The  Way  of  a Man,  (Pathe)  with  a spe- 
cial cast. — Very  good  serial.  Believe  this 
is  the  best  serial  on  the  market.  Will 
please  patrons  that  do  not  care  for  serials. 
Good  drawing  card  and  everyone  well 
pleased.  Two  reels. — Marlon  F.  Bodwell, 
Paramount  theatre,  Wyoming,  111. 

Short  Subjects 

Aesop’s  Fables,  (Pathe). — Consistently 
good.  The  best  short  reel  I have  ever 
played. — F.  E.  Sabin,  Majestic  theatre.  Eu- 
reka, Mont. — Small  town  patronage. 

Bducational  Comedies. — Here  are  come- 
dies you  can  depend  upon.  A good  con- 
sistent line. — Chet  Miller,  Rialto  theatre, 
Loveland,  Ohio. — General  patronage. 

Felix  the  Cat  Comedies,  (Winkler). — I 
have  played  twelve  of  these  comedies  and 
all  are  good  and  draw  a few  extra  people. 
Would  advise  any  exhibitor  to  try  a few,  as 
they  can  be  bought  right.  Film  in  very 
good  shape.  Two-thirds  reel. — E.  H.  Brech- 
ler.  Opera  House,  Fennimore,  Wis. — Small 
town  patronage. 

Fighting  Blood  (F.  B.  O.),  with  George 
O’Hara. — This  is  getting  better  as  it  goes 
along.  Round  six  and  seven  quite  good. 
Two  reels. — A.  C.  Betts,  Powers  theatre. 
Red  Creek,  N.  Y. — Small  town  patronage. 

Fighting  Blood  (F.  B.  O.),  with  George 
O’Hara. — We  have  run  the  “Leather  Push- 
ers,” but  if  all  the  series  of  “Fighting 
Blood”  are  as  good  as  the  first  one,  we 
would  recommend  them.  There  is  a good 
line  of  comedy  interwoven  in  the  story. 
Two  reels. — Lloyd  Oiler,  Idle  Hour  theatre, 
Tamms,  111. — Small  town  patronage. 

Fighting  Blood  (F.  B.  O.),  with  George 
O’Hara. — Round  No.  8 getting  better  with 
every  round.  Round  eight  real  good.  Two 
reels. — A.  C.  Betts,  Powers  theatre.  Red 
Creek,  N.  Y. 

Our  Gang  Comedies,  (Pathe). — Good  for 
kids,  but  not  good  for  grown-ups.  Seem 
to  run  too  near  alike.  I have  only  had 


five.  One  more  to  show.  No  more  after 
that,  as  they  don’t  please  as  well  as  Educa- 
tional comedies.  Back  to  Educational  for 
me.  They  lose  money  on  Saturday  night, 
as  I fill  seats  with  kids.  They  stay  for  two 
shows  and  adults  stay  away.  Run  kids  ten 
cents  and  adults  twenty-five  cents. — R.  S. 
Wenger,  Victory  theatre.  Union  City,  Ind. 

All  Around  (Advance),  with  Geo.  Clark. 
— A good  comedy.  Condition  good.  Two 
reels. — L.  Deyo,  Miers  theatre,  Schoharie, 
N.  Y. 

Be  Yourself  (Educational),  a Christie 
comedy. — Fair.  Two  reels. — Grand  theatre, 
Breese,  111. — General  patronage. 

Big  Boy  Blue  (Universal),  with  Billy 
Sullivan. — Last  round  of  “Leather  Pushers.” 
Not  as  good  as  others,  but  who  has  the 
nerve  to  kick  on  this  bunch  of  B.  O.  knock- 
outs? Two  reels. — F.  E.  Sabin,  Majestic 
theatre.  Eureka,  Mont. — Small  town  pat- 
ronage. 

Bone  Dry  (Universay),  with  Jobyna  Ral- 
ston.— Good.  Plenty  of  action.  One  reel.— 
A.  F.  Jenkins,  Community  theatre,  David 
City,  Neb. 

The  Cake  Bater  (Pathe),  with  Will  Rog- 
ers.— It’s  sure  got  the  “lafCs.”  You  could 
hear  ’em  roar  a bl6ck  away.  Didn’t  draw 
any  extra  business.  'Rjvo  reels.- — G.  F.  Re- 
diske,  Ryegate,  Mont. — Bmall  town  patron- 
age. 

Choose  Your  Weapons  (Educational),  a 
Christie  comedy,  with  Bobby  Vernon. — Fair. 
Two  reels. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Chop  Suey  (Educational),  with  a special 
cast. — Poor.  Two  reels. — Julius  Schmidt, 
Grand  theatre,  Breese,  111. 

Cold  Chills  (Educational),  with  a special 
cast. — Very  good.  Two  reels. — Julius 
Schmidt,  Grand  theatre,  Breese,  111. 

Going  South  (Universal),  with  a special 
cast. — A good  laughable  comedy,  and 
pleased  our  audience  immensely.  Film  in 
good  condition,  and  priced  reasonable.  One 
reel. — C.  V.  Anderson,  Oak  theatre,  Oakdale, 
Neb. 

Columbus,  (Pathe). — Got  by  fairly  well 
on  this  by  advertising  it  and  running  a 
kiddies’  prize  matinee  on  it.  Film  in  fine 
shape.  Four  reels. — Miller  & Wilcox,  Lake 
View  theatre.  Lake  View,  la. 

Columbus,  (Pathe). — Had  some  good 
comments  on  this  as  history,  but  not  as 
entertainment.  Sponsored  by  the  Woman’s 
Club,  so  had  a full  house,  but  the  comedy 
we  played  with  it  left  a better  taste — 
“High  and  Dizzy.”  These  Chronicles  of 
America  are  at  that  good,  and  if  put  over 
by  someone,  they  will  please  your  patrons 
and  get  others  in.  I did  not  .see  this  one, 
as  I did  not  want  to  meet  my  patrons  after 
seeing  the  rotten  comedy.  Four  reels. — 
C.  W.  Anderson,  Oak  theatre,  Oakdale,  Neb. 

Columbus,  (Pathe). — Boys,  if  you  “feel 
the  urge”  to  buy  this  to  show  your  folks 
that  your  heart  is  in  the  right  place,  do 
as  we  did  and  buy  with  a one  picture  can- 
cellation. It  is  too  long  strung  out  for 
entertainment,  but  if  it  was  sold  three  epi- 
sodes at  a time  and  in  not  more  than  six 
reels  at  a time,  for  the  price  they  charge 
per  episode  now,  you  might  get  by.  His- 
torically, it’s  a peach,  but  as  entertainment 
it’s  a lemon,  just  because  the  director 
wanted  to  make  three  reels  where  one  was 
plenty.  They  walked  out  after  we  showed 
the  comedy  and  started  “Columbus.” — B.  F. 
Huestis,  Community  theatre.  Harbor  Beach, 
Mich. — Small  town  patronage. 

The  Cowboy  Sheik  (Pathe),  with  Will 
Rogers. — Good.  Two  reels. — Julius  Schmidt, 
Grand  theatre,  Breese,  111. 

Dance  Or  Die  (Fox),  with  a special  cast. 

• — Pretty  good  comedy.  The  dancing  con- 
test is  very  funny.  Two  reels. — J.  Koop- 
man,  Amenia  Opera  House,  Amenia,  N.  Y. — 
Small  town  patronage. 

The  Duck  Hunter  (F.  N.),  with  a special 
cast. — A peach  of  a comedy.  Pleased  them 
all.  Two  reels. — Elmac  theatre.  Maple 
Rapids,  Mich. — Small  town  patronage. 

The  Egg  (Metro),  with  Stan  Laurel. — A 
fair  comedy  that  will  get  by  and  that’s 
about  all.  Print  in  fine  shape.  Two  reels. 
— Miller  & Wilcox,  Lake  View  theatre.  Lake 
View,  Ta. 

Exit  Ceaser  (Educational),  a Mermaid 
comedy. — This  is  a good  comedy  and  pleased. 
Has  some  good  laughs  and  fast  action. 
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comes  another  new  red  hot  box  office 
picture  backed  by  showmanship  that 
means  money  to  you.  Here’s  a great 
story  of  hot  Gypsy  blood,  wild  youth, 
stern  parents,  mad  adventure, — It 
speeds  across  the  screen  with  action, 
fine  acting  and  sure  fire  entertain- 
ment. It’s  great  for  the  flappers,  and 
still  greater  for  mothers  and  fathers. 
See  this  picture— 


723  SEVENTH  AVENUE 
NEW  YORK,  N.  Y. 
EXCHANGES  EVERYWHERE 

Sales  Office  United  Kingdoms 
R-C  Pictures  Corp.,  26-27  D’Arbiay  St. 
Wardour  St.,  London  W.  1,  England 


And  LOOK  at  this  Cast! 

Ralph  Lewis,  Derelys  Perdue,  Lloyd  Hughes, 

Joseph  Swickard,  Emily  Fitzroy 

A Real  Audience  Picture 

FILM  BOOKING  OFFICES 

of  America,  Inc. 
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EVERY  PICTURE 


Every  picture  is  important.  If 
it’s  sold  it’s  bought  and  if  it’s 
bought  it’s  exhibited — to  profit  or 
loss.  Big  pictures  and  fittle  pic- 
tures take  from  or  add  to  the  same 
bank  balance. 

When  every  picture  exhibited 
every  week  by  every  exhibitor  is 
reported  to  every  other  exhibitor  it 
will  be  possible  to  kill  the  losers 
at  the  first  run  house  and  perx>etu- 
ate  the  profitable  career  of  the 
money  maker. 

To  perfect  this  83rstem  of  picture 
selection  by  box  office  proof  is 
every  exhibitor’s  business.  Use  this 
blank  now  and  a supply  for  future 
use  will  be  sent  you. 

Address:  Exhibitors  HeralcL  407 
South  Dearborn  St.,  Chicago,  llL 
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Two  reels. — C.  H.  Moulton,  Bijou  theatre, 
Beach,  N.  D. — Small  town  patronage. 

Fashion  Follies  (Universal),  with  a spe- 
cial cast. — Not  so  good.  I doubt  if  it 
pleased  over  50  per  cent.  Two  reels. — 
S.  G.  Idhe,  Photoplay  theatre,  Ashland,  Kan. 
— Small  town  patronage. 

The  Fatal  Foto  (Hodkinson),  with  Charles 
Murray. — A very  good  comedy  that  pleased. 
Two  reels. — C.  H.  Moulton,  Bijou  theatre. 
Beach,  N.  D. — Small  town  patronage. 

The  Fly  Cop  (Vitagraph),  with  Larry 
Semon. — Fair  comedy.  Didn’t  take  here. 
Price  too  high  for  this  town.  Two  reels. — 
H.  C.  Lee,  Auditorium  theatre.  Prattsburgh, 
N,  Y. 

Fresh  Hggs  (Pathe),  with  Paul  Parrott. 
— Paul  Parrott  comedies  are  very  good. 
Have  played  two  and  my  patrons  ask  for 
more.  Pathe  has  the  comeiSies,  and  the 
price  is  right.  One  reel. — H.  C.  Lee  Audi- 
torium theatre,  Prattsburgh,  N.  Y. 

Full  Speed  Ahead  (Fox),  with  A1  St.  John. 
— Can’t  say  much  for  this.  A1  doesn’t  take 
well  here.  Two  reels. — H.  C.  Lee,  Audi- 
torium theatre,  Prattsburgh,  N.  Y. 

Fiill  Speed  Ahead  (Fox),  with  A1  St.  John. 
— The  best  comedy  that  we  Tlave  had  in 
some  time.  Book  it.  Two  reels. — Elmac 
theatre.  Maple  Rapids,  Mich,. — Small  town 
patronage. 

Giants  vs.  "yanks  (Pathe),  with  Our 
Gang. — Good  clean  comedy  that  is  made  to 
laugh  at.  Most  “Our  Gangs”  are  sure  fire. 
Two  reels. — Roy  L.  Dowling,  Ozark  theatre, 
Ozark,  Ala. 

The  Green  Cat  (Pathe),  with  Snub  Pol- 
lard.— Good  two  reel  comedy.  Snub  can 
get  them  if  they  can  be  gotten.  Pleased 
98  per  cent.  Two  reels. — D.  A.  White,  Cozy 
theatre,  Checotah,  Okla. 

High  and  Dizzy  (Pathe),  with  Harold 
Lloyd. — Can  see  nothing  about  this  to  make 
it  a comedy.  I cannot  see  anything  funny 
about  a drunk,  and  if  anyone  has  to  act 
drunk  to  be  funny,  I do  not  want  it.  My 
audience  expressed  themselves  the  same 
way.  Film  in  rotten  shape:  had  five  breaks 
in  first  reel.  Stay  clear.  Two  reels. — C.  V. 
Anderson,  Oak  theatre,  Oakdale,  Neb. 

High  Fewer  (Educational),  with  a special 
cast. — Good,  Two  reels. — Julius  Schmidt, 
Grand  theatre,  Breese,  111. 

High  Fower  (Educational),  a Mermaid 
comedy.— Good  slap-stick  comedy  with  a lot 
of  trick  stuff  in  it.  Last  half  of  last  reel 
is  especially  good.  Two  reels. — A.  N.  Miles, 
Eminence  theatre.  Eminence,  Ky. 

lu  Dutch  (Educational),  a Christie  com- 
edy. with  Bobby  "Vernon. — Fair.  Two  reels. 
— Julius  Schmidt,  Grand  theatre,  Breese,  111. 

Stage  Fright  (Pathe),  with  Our  Gang. — 
This  is  a good  comedy,  but  would  not  rate 
it  as  good  as  some  of  the  others  of  this 
series  I have  shown.  Two  reels. — William 
E.  Tragsdorf,  Trags  theatre,  Nelllsville, 
Wis. — Small  town  patronage. 

In  Dutch  (Educational),  a Christie  com- 
edy.— Bobby  "Vernon’s  girl  is  the  only  girl 
in  town  who  hasn’t  a Kutta-Peesa-Pye  frat 
pin,  so  she  won’t  marry  Bobby  till  he  gets 
her  a pin.  Naturally,  Bobby  just  has  to 
join  that  frat,  and  his  initiation  takes  up 
most  of  the  two  reels.  It  is  not  as  funny 
as  most  of  the  Christies,  but  it  will  go  in 
nicely  with  a good  feature.  We  showed 
it  with  “My  American  Wife.”  Two  reels. — 
A.  N.  Miles,  Eminence  theatre.  Eminence, 
Ky. 

It’s  a "Wild  Iiife  (Pathe),  with  Harold 
Lloyd. — Lots  of  laughter  in  this.  I find 
all  of  Lloyd’s  one  reelers  good.  One  reel. 
— A.  C.  Betts,  Powers  theatre.  Red  Creek, 
N.  Y. 

Lots  of  Nerve  (Universal),  with  Pal. — 
Good  comedy.  I find  Century  Comedies  as 
a whole  are  very  good,  and  the  film  rent 
more  reasonable  than  some  of  the  rest. 
Two  reels. — W.  D.  Patrick,  Strand  theatre, 
Florala,  Ala. 

A Matter  of  Policy  (Universal),  with  a 
special  cast. — Neely  Edwards,  as  a tramp 
finds  an  insurance  policy  and  tries  to  get 
hurt  in  an  accident  of  some  kind  so  he  can 
collect.  This  is  above  the  average  for  this 
brand  of  one  reelers. — A.  N.  Miles,  Emi- 
nence theatre.  Eminence,  Ky. 

The  Monkey  Farm  (Fox),  an  Imperial 
Comedy. — Real  good  comedy.  The  best  Im- 
perial comedy  we  have  run.  Two  reels. — 
C.  Malphurs,  Dreamland  theatre.  High 
Springs,  Fla. 

The  Monkey  Farm  (Fox),  with  a special 


cast. — Two  reels  of  clever  comedy.  Pleased 
mostly  the  kids  and  a few  grownups.  Print 
fair.  Two  reels. — Roy  L.  Dowing,  Ozark 
theatre,  Ozark,  Ala. 

The  Monkey  Farm  (Fox),  with  a special 
cast. — Do  not  consider  these  Imperial  com- 
edies better  than  Sunshine,  and  they  cost 
more  money.  There  seems  to  be  too  many 
comedies  on  the  market.  Two  reels.- — Geo. 
H.  Koch,  Perkins  theatre,  Holton,  Kan. — 
Small  tovrn  patronage. 

No  Pets  (Pathe),  with  a special  cast. — 
One  of  the  best  single  reelers  we  have 
played  for  a long  time.  There  is  a donkey 
in  this  that  does  some  real  clever  things. 
Like  all  Pathe  films,  good  and  clear.  One 
reel. — H.  H.  Binions,  Cozy  theatre,  Toledo, 
la. — Small  town  patronage. 

Number,  Please  (Pathe),  with  Harold 
Lloyd. — Mighty  good  and  seemed  to  please 
all.  Two  reels. — Photoplay  theatre,  Ash- 
land, Kan. — Small  town  patronage. 

One  "Wild  Day  (Metro),  with  Bull  Mon- 
tana.— I ivever  could  understand  why  pro- 
ducers would  spend  money  on  these  almost 
funny  boys.  The  efforts  of  Bull  Montana 
to  be  funny  are  pathetic.  I played  three 
of  them  and  each  one  was  worse  than  the 
preceding  one.  Two  reels. — Sprague  Green, 
Orpheum  theatre,  Fort  Wayne,  Ind. — Gen- 
eral patronage. 

The  Oriental  Game  (Universal),  with  Pal. 
— This  dog  is  clever  and  was  well  liked. 
The  audience  laughed  at  this  one,  and  I 
guess  it  was  good.  Two  reels. — Sprague 
Green,  Orpheum  theatre.  Fort  Wayne,  Ind. 
— General  patronage. 

The  Fill  Founder  (Hodkinson),  with 
Charley  Murray. — This  two  reel  comedy 
was  one  of  the  best  I ever  run.  It  surely 
was  good.  No  foolish  stuff,  "but  darn  funny. 
I enjoyed  it  myself,  personally.  If  you 
haven’t  bought  this  series  of  Charley  Mur- 
ray comedies,  you  had  better  do  it,  because 
they  are  all  good.  Two  reels. — T.  L.  Bar- 
nett, Finn’s  theatre,  Jewett  City,  Conn. — 
General  patronage. 

Flastigrams  (Educational). — This  is  truly 
a wonderful  novelty,  and  is  a real  box  of- 
fice bet.  Price  high,  but  worth  it.  600 
feet. — J.  J.  Hoffman,  Plainview  theatre, 
Plainview,  Neb. 

A Quiet  Street  (Pathe),  with  Our  Gang. 
• — Good.  One  of  the  best  “Our  Gangs”  we 
have  ever  been  able  to  get  hold  of.  Two 
reels. — S.  G.  Ihde,  Photoplay  theatre,  Ash- 
land, Kan. — Small  town  patronag.e. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00 


THEATRES  FOR  TRADE 

WANTED:  To  trade  two  theatres  for  two  in 
similar  condition.  Only  two  city  10,000,  railroad 
patronage.  Fine  business,  excellent  support.  Fam- 
ily reasons.  Picture  house  220  seats.  Road  show 
and  big  film  house  500  seats.  Good  prices.  Houses 
must  gross  around  $30,000.  Address  “Experi- 
ment,” care  Exhibitors  Herald,  407  So.  Dearborn 
Street,  Chicago,  111. 

THEATRES  FOR  SALE 

FOR  SALE:  Only  two  motion  picture  theatres 
in  five  thousand  town.  Reason  for  selling — dis- 
solving partnership.  Pellettieri  and  Foote, 
Oconto,  Wis. 


EQUIPMENT  FOR  SALE 

FOR  SALE:  New  Powers  6-A  machine  with 
-Arc  lamp,  motor  drive  and  automatic  loop  setter. 
Price  $150.00  cash.  Miller  Theatre,  Porum,  Okla. 

FOR  SALE:  One  Six  horsepower  Fairbanks 
Morse  Engine.  One  Three  and  one-half  K.W.  60V 
Generator.  Two,  Twenty  inch  Peerless  Oscillat- 
ing wall  fans  60  V.  One,  Eight  inch  Peerless 
straight  desk  fan  60V.  B.  H.  Skow,  Soldier,  la. 


THEATRE  WANTED 

WANTED:  To  rent  or  buy,  by  experienced 

man,  motion  picture  theatre  in  good-sized  town. 
Give  details  in  first  letter.  Address  E.  P.,  care 
Exhibitors  Herald. 
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THEATRE  CONSTRUCTION 
AND  EQJJIPMENT 


1924  Theatre  Construction  to 
Top  Last  Year  hy  $70,000,000 

L 

VJ^  HAT  undoubtedly  represents  a ne^w  high  peak  in  theatre  construction 
for  a twelve  month  period  will  be  witnessed  in  the  motion  picture 
industry  during  1924.  New  theatres  involving  an  outlay  of  more  than 
$179,821,700  are  scheduled  on  the  boards  of  architects  throughout  the  coun- 
try as  revealed  in  a survey  made  by  Architectural  Forum.  Many  of  these 
projects  are  now  well  under  way  while  others  are  yet  to  be  started. 

The  1924  building  program  will  exceed  last  year’s  total  by  approxi- 
mately $70,000,000,  best  figures  available  on  theatre  construction  activities 
during  1923  placing  the  volume  around  the  $100,000,000  mark. 

^ * 

According  to  the  survey  the  middle  west  area  will  be  the  scene  of  the 
proportionately  greatest  building,  theatre  construction  in  this  part  of  the 
country  aggregating  about  $90,C^,000. 

Data  on  new'  theatres  to  rise  this  year  have  been  recorded  in  the 
“Better  Theatres”  section  from  time  to  time.  Supplementing  these  reports 
is  published  following  news  of  further  projects  gathered  from  sources  con- 
sidered reliable. 


Keokuk,  la. — Plans  have  been  com- 
pleted for  the  Grand  Opera  House  to  be 
erected  at  Sixth  and  Blondeau  streets  and 


which  will  take  the  place  of  the  old 
Grand  theatre  destroyed  by  fire  last  De- 
cember. Owen,  Payson  and  Carswell  of 
Kansas  City  are  the  architects. 

* 

Columbus,  O.  — Anthony  J.  Nelson, 
William  Petrakis  and  Theodore  Patrakis 
have  purchased  a two  story  brick  build- 
ing at  West  Broad  street  and  Oakley 
avenue  which  is  being  remodeled  into  a 
theatre  to  seat  1,000. 

* 

Steubenville,  O. — Contracts  have  been 
awarded  for  the  construction  of  a busi- 
ness block  and  theatre  here  for  the  Tri- 
State  Amusement  Company.  The  proj- 
ect was  designed  by  C.  C.  and  A.  E. 
Weber,  architects,  Miller  building,  Cin- 
cinnati, and  involves  an  investment  of 
$500,000. 

* 

Middlesboro,  Ky. — The  Mitchell  thea- 


tre in  this  city,  burned  in  a recent  fire, 
is  being  rebuilt  into  a larger  and  more 
modern  theatre. 

* 

Arlington,  Cal. — The  Arlington  Cham- 
ber of  Commerce  is  sponsoring  a move 
to  erect  a theatre  in  Arlington  and  at  a 
recent  meeting  several  thousand  dollars 
toward  this  end  were  subscribed. 

* 

Oakland,  Cal. — Construction  of  a $100,- 
000  theatre  at  Ward  street  and  Washing- 
ton avenue,  on  property  now  occupied  by 
the  Odd  Fellows  hall  will  begin  shortly, 
it  has  been  announced  by  J.  Hoorwitz, 
owner  of  the  Hayward  theatre  which  will 
finance  the  project. 

* 

San  Francisco,  Cal. — Robert  A.  Mc- 
Neil and  associates,  who  have  built  the 
new  Lyceum  and  the  Excelsior  theatre 
in  San  Francisco,  have  acquired  property 
on  Irving  street  between  Fourteenth  and 
Fifteenth  on  which  a 1,500  seat  theatre 
is  to  be  erected. 

* 

Santa  Monica,  Cal. — Permit  has  been 
issued  for  the  construction  of  a 2,000 
seat  theatre  at  Ocean  Park  by  the  Venice 
Amusement  Company. 

* 

Alameda,  Cal. — Alameda  Theatres  Com- 
pany, owners  of  the  Strand  theatre,  has 
purchased  property  which  it  is  reported 
will  be  used  for  the  erection  of  a new 
playhouse. 

* 

Long  Beach,  Cal.  — J.  C.  Scott,  100 
Temple  avenue,  has  been  granted  permit 
for  the  construction  of  a theatre  at  207 
East  Seaside  boulevard,  which  will  cost 
$30,000. 

* 

Topeka,  Kan. — A 1,500  seat  theatre  is 
to  be  built  in  Topeka  at  Jackson  street 
between  Sixth  and  Seventh.  Maurice 
Jencks  and  G,  L.  Hooper  of  the  National 
Theatre  Company,  which  has  an  interest 
in  the  Orpheum  and  other  houses,  are 
financing  the  project. 


SPECIAL 
ROLL 
TICKETS 

Your  own  special  Ticket, 
any  colors,  accurately  num- 
bered ; every  roll  guaranteed . 
Coupon  Tickets  for  Prize 
Drawings;  5,000,16.00. 
Prompt  shipments.  Cash 
with  the  order.  Get  samples. 
|,  Send  diagram  for  Reserved 
Seat  Coupon  Tickets,  serial 
or  dated.  All  tickets  must 
conform  to  Government  reg- 
ulations and  bear  establish- 
I price  of  admission  and  tax  paid 
' SPECIAL  TICKET  PRICES 

Five  Thousand $3.00 

Ten  Thousand 5.50 

Fifteen  Thousand 6.S0 

Twenty-Five  Thousand 7.50 

Fifty  Thousand  10.50 

One  Hundred  Thousand 15.00 

National  Ticket  Co.  Shamokin,  Pa. 


O O 


' Jty.'  J>^'  Jk'  Jb.' 


Send  for  this 
Beautiful  Organ  Catalog 

Shows  pictures  of  famous 
theatres  featuring 

America’s  Finest  Organ 

Built  by 

The  Aarr  & Colton  Co. 

WARSAW,  N .Y. 
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CRACKSMEN  MAKE 
PICTURE  HOUSES 
SOURCE  OF  HAULS 

Several  St.  Louis  Theatres  Visited 
in  Past  Weeks 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  April  29. — Theatres 
of  the  St.  Louis  district  were  hard  hit  by 
burglars  and  yeggmen  the  past  week.  On 
the  night  of  Sunday,  April  13,  cracksmen 
who  had  concealed  themselves  in  the 
Lyric  theatre.  East  St.  Louis,  until  the 
house  had  closed  for  the  night,  gained  en- 
trance to  the  office  and  broke  down  the 
steel  doors  of  the  theatre  vault,  escaping 
with  approximately  $4,000,  the  Saturday 
and  Sunday  receipts.  To  get  into  the 
office  the  robbers  had  to  break  down  two 
heavy  wooden  doors.  The  same  yeggs 
looted  the  safe  of  the  Liberty  Furniture 
Company,  adjoining  the  theatre.  The  safe 
door  was  open,  the  burglars  taking  a re- 
volver and  some  small  articles. 

The  same  night  robbers  secured  $600 
from  the  New  Shenandoah  theatre,  22'27 
South  Broadway,  St.  Louis,  after  prying 
open  a side  door  to  the  theatre.  The 
money  was  taken  from  the  projectionist’s 
booth. 

At  the  Melba  theatre,  3600  South  Grand 
boulevard,  $40  was  taken  from  the  ticket 
seller’s  cage.  Neither  the  Melba  nor  New 
Shenandoah  carried  burglary  insurance. 

On  Thursday  night,  April  17,  a burglar 
broke  into  the  Samuel  Cupples  Public 
School,  Euclid  and  Cote  Brilliante  ave- 
nues, and  stole  a motion  picture  machine 
valued  at  $200,  a $75  typewriter,  two 
basketballs  worth  $25  and  a pencil  sharp- 
ener valued  at  $1. 

* + * 

Mrs.  Ruby  Heyde  will  take  possession 
of  the  Elks  theatre,  Olney,  111.,  on  May 
1.  No  change  in  policy  is  contemplated. 
* * * 

J.  H.  Riley’s  Cosey  theatre.  Mountain 
Grove,  Mo.,  opened  to  capacity  business 
recently. 

=1:  * * 

The  Moonshine.  Wayne  City,  111.,  and 
the  Liberty.  Logan,  111.,  have  closed  tem- 
porarily. The  New  Grand,  Frankfort 
Heights,  111.,  has  re-opened  under  the 
management  of  Sullivan  & Gray,  who 
have  operated  the  Rialto  at  Marion,  111. 
W.  E.  Patterson  of  Huttick,  111.,  has  pur- 
chased the  Star  theatre.  Palmyra,  111. 

* * * 

The  new  Washington  Square  theatre, 
Quincy,  111.,  will  throw  open  its  doors  on 
June  15  according  to  the  present  plans  of 
the  management.  Artisans  and  decorators 
are  working  night  and  day  to  have  the 
house  ready  on  time.  “If  Winter  Comes” 
will  be  the  opening  feature  picture. 

* * ♦ 

Louis  Maroni  has  purchased  the  Rialto 
theatre,  Marion,  111.,  from  Sullivan  & 
Gray.  He  plans*  to  remodel  the  house  and 
operate  it  as  a combination  vaudeville 
and  motion  picture  house. 


DOUGLAS  D.  ROTHACKER,  of  Roth- 
acker  Film  Manufacturing  Company 
of  Chicago,  who  was  reelected  presi- 
dent of  the  Screen  Advertisers  Asso- 
ciation at  its  recent  meeting  in  Detroit. 

WILL  BUILD  1500 
SEAT  PLAYHOUSE 
AT  MISHAWAKA 

Chicago,  Mishawaka,  South  Bend 
Men  Behind  Project 

(Special  to  Exhibitors  Herald) 

INDIANAPOLIS,  IND.,  April  29.— A 
deal  has  been  closed  whereby  a company 
of  Chicago,  South  Bend,  and  Mishawaka 
men,  whose  names  have  not  been  made 
public,  have  obtained  three  lots  on  North 
Main  street,  Mishawaka,  Ind.,  for  a new 
theatre.  The  site  is  75  by  132  feet  and 
the  theatre  will  cover  the  entire  tract. 
It  will  be  three  stories  high,  of  fireproof 
construction  and  will  be  faced  in  orna- 
mental pressed  brick,  stone  and  marble. 
It  will  seat  about  1,500.  Several  store 
rooms  will  be  provided  on  the  first  and 
second  floors.  Vaudeville  and  motion 
pictures  will  be  featured,  but  the  stage 
will  be  ample  in  size  to  accommodate 
other  performances.  It  is  expected  to 
have  the  work  sufficiently  far  along  to 
open  the  theatre  in  the  late  fall. 


NE  WMAN  HOUSES 
AT  KANSAS  CITY 
TO  BE  IMPROVED 

Plans  Extensive  Remodeling  of 
the  Royal  and  Newman 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  April  29.— 
Frank  L.  Newman’s  Royal  and  Newman 
theatres  at  Kansas  City  are  to  undergo 
extensive  improvements.  Within  the  next 
few  weeks  the  interior  of  the  Newman 
theatre  will  be  improved  so  that  a stage, 
twenty  feet  deep  and  thirty-two  feet 
wide,  can  be  erected.  At  present  the 
space  in  front  of  the  screen  is  eighteen 
feet  wide  and  only  fifty  inches  deep.  The 
rem.odeling  will  involve  changes  in  the 
orchestra  pit.  The  ornamental  shell 
above  the  proscenium  arch  and  above  the 
orchestra  pit  will  be  redecorated. 

The  entrance  to  the  main  floor  of  the 
theatre  will  be  moved  forward  so  that 
the  main  floor  and  the  stairways  to  the 
balcony  will  be  reached  through  the  same 
entrances.  This  will  cause  the  present 
“island”  type  box  office  to  be  moved 
forward  to  the  sidewalk.  The  work  of 
remodeling  will  be  accomplished  at  night 
in  order  to  prevent  interrupting  the  regu- 
lar schedule  of  shows.  The  alterations 
will  cost  about  $25,000,  according  to  H. 
Alexander  Drake,  architect. 

On  the  other  hand,  the  Royal  theatre 
will  be  a refuge  from  downtown  Kansas 
City’s  scorching  winds  this  summer,  an 
excellent  cooling  system  having  been  con- 
structed in  the  Newman  at  the  time  it 
was  built.  Construction  of  a new  type 
of  cooling  system  has  begun,  the  con- 
tract having  been  let  to  the  Hosch  Cool- 
ing System  of  Dallas,  Tex.  It  will  be 
completed  within  six  weeks,  according  to 
Mr.  Newman.  The  new  system  will 
draw  in  air  and  chill  it  with  special  ma- 
chinery installed  upon  the  roof.  The  cold 
air  will  be  dropped  into  the  auditorium 
through  ceiling  ventilators. 

* * 

These  officers  of  the  Kansas  City  Film 
Salesmen’s  Club  have  been  elected: 

Charles  W.  Russell,  president;  J.  Ir- 
win Dodson,  first  vice-president;  M.  E. 
Williams,  second  vice-president;  Fred 
Savage,  third  vice-president;  Frank  Cass, 
secretary,  and  Robert  Withers,  treasurer. 

The  executive  committee:  Charles 

Russell,  J.  Edwin  Dodson,  M.  E.  Wil- 
liams, Stanley  Mayer,  M.  Van  Praag,  W. 
P.  Bernfield  and  Roy  Young.  The  first 
regular  meeting,  at  which  routine  busi- 
ness was  transacted  was  held  Saturday 
at  the  Film  Board  of  Trade. 

* * * 

L.  W.  Weir,  who  resigned  as  branch 
manager  of  the  Kansas  City  Universal 
office  to  accept  a position  in  the  North- 
west territory  with  Goldwyn-Cosmo- 
politan,  has  been  succeeded  by  H.  L. 
Hollander,  who  comes  to  Kansas  City 
from  Chicago,  where  he  was  branch 
manager  of  the  Goldwyn-Cosmopolitan 
office. 
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EASTMAN 
POSITIVE  FILM 

Make  sure  the  release  print  is  pn  Eastman 
Positive  Film  and  you  make  sure  that  the 
photographic  quality  of  the  negative  is  car- 
ried through  to  the  screen  for  your  audiences 
to  enjoy. 

Look  for  the  identification  “Eastman” 
“Kodak’’  in  black  letters  in  the  film  margin. 


Eastman  Film,  both  regular  and 
tinted  base,  is  available  in  thou- 
sand foot  lengths. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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I CHICAGO  PERSONALITIES  j 

* ByJ.  R.M.^ 


JACK  MILLER,  general  manager  of  Ex- 
hibitors Association  of  Chicago,  left 
on  Thursday  for  Washington,  D.  C., 
for  hearings  on  the  Music  Tax.  A1  Stef- 
fes  and  Judge  Handy  also  will  represent 
the  exhibitors  at  the  Capital. 

* * * 

On  May  6 the  Board  of  Directors  of  the 
Exhibitors  association  will  meet  and  elect 
officers  for  the  year. 

* * * 

A.  J.  Moeller  of  the  Moeller  Theatrical 
Service,  which  is  to  furnish  advertising 
reels  to  the  exhibitors  free,  returned  to 
New  York  after  attending  the  State  conven- 
tion. 

* * * 

Clyde  Hood  of  Detroit  has  joined  the 
staff  of  H.  C.  Young,  manager  of  National 
Service  and  will  have  charge  of  the  art 
department.  Some  nifty  art  titles  are  being 
turned  out  by  Mr.  Hood,  who  is  a specialist 
in  this  line. 

* 

WiLLi,\M  Paara,  formerly  in  the  Chicago 
exchange  of  Fox  Film  Corp.,  has  been  sent 
to  Oklahoma  City  as  assistant  manager, 
after  several  months’  intensive  training  in 
the  New  York  and  Chicago  offices. 

^ ^ ^ 

R.  A.  White,  Fox  sales  manager,  ar- 

rived in  Chicago  this  week  and  conferred 
with  Manager  Sidney  Meyer. 

* * * 

Tom  Norman  has  been  assigned  the 

south  side  city  territory  of  Universal  by 
Manager  Harris  P.  Wolfberg. 

* * * 

Bert  Lytell,  who  has  been  working  in 
First  National  pictures,  was  in  town  last 
Sunday,  on  his  way  east. 

* * * 

The  town  is  being  24-sheeted  for  “Amer- 
ica” which  opens  an  extended  engagement 
at  the  Auditorium,  May  2. 

* * * 

Paul  Sternberg  and  his  28-piece  orches- 
tra is  proving  a hit  at  the  Stratford  thea- 
tre on  63rd  street 

* * * 

George  Gollas,  well  known  in  film  circles, 
is  back  with  the  Rasbo  people,  and  exhibi- 
tors with  a thirst  will  do  well  to  look 
George  up. 

* * * 

Si  Griever  is  busy  these  days  O K.ing 
contracts  for  “Flashes  of  Action,”  the  zippy 
L’.  S.  government  pictures  of  the  boys  in 
the  first  line  trenches  in  France. 

* * * 

Nathan  Gumbiner,  who  took  over  the 
management  of  the  Commodore  theatre  re- 
cently, is  booking  a splendid  line  of  pic- 
tures. All  the  boys  wish  him  good  luck 
in  his  new  house. 

3|C  ^ ^ 

Hiram  Abrams  of  United  Artists,  was 
a Chicago  visitor  last  week. 

* * * 

Clyde  Elliott  opened  his  new  Temple 
theatre  at  Hammond.  Ind.,  on  Saturday. 
May  26.  It  has  a handsome  new  sign  and 
is  newly  decorated  throughout.  Many  film 
men  attended  the  opening. 

* * 

The  first  spade  of  dirt  was  turned  over 


THEATRE  MANAGER  AT  LIBERTY 

Live  Experienced  Theatre  Manager  Desires 
New  Connection  in  Chicago  or  Nearby.  1 4 

years’  Theatre  and  Exchange  experience.  Salary  of 
second  importance.  Desirable  proposition  main  object. 
Good  references.  Address  “K”,  care  of  Elxhibitors 
Herald.  407  Sojth  Dearborn  St.,  Chicago,  111. 


by  his  honor,  the  mayor  of  East  Chicago 
for  a large  new  theatre  at  Indiana  Harbor 
last  week.  The  house  is  being  erected  by 
Kazatchik  and  Manta,  and  represents  an 
investment  of  $400,000,  it  is  said.  It  will 
seat  1.500  This  firm  operates  the  Colum- 
bia, Family  and  American  theatres  at  pres- 
ent. 

* * * 

The  many  friends  of  James  Coston  will 
regret  to  learn  that  the  plucky  little  ex- 
hibitor has  had  to  go  to  the  hospital  again. 
He  returned  there  on  Thursday. 

* * * 

Louis  H.  Frank  is  closing  the  Halsted 
street  theatre  and  will  reopen  the  Tulane 


theatre,  also  on  Halsted  street,  which  he 
will  rename  “The  Halsted.” 

=1=  * * 

Joe  Lyon,  Fox  film  salesman,  is  the  proud 
possessor  of  a beautiful  new  fishing  rod 
and  reel,  presented  to  him  by  Nick  Bikos. 
Now  Joe’s  all  set  for  the  fishing  season  to 
open  and  promises  to  bring  us  back  a nice 
mess  of  ’em.  (Just  like  last  year.) 

* + * 

Mrs.  Matt  Cavanaugh,  wife  of  the  as- 
sistant manager,  Fox  exchange,  has  been 
seriously  ill  for  several  days. 

* * * 

Mr.  and  Mrs.  Ed  Scheible  of  Plum  the- 
atre, Streator,  111.,  drove  in  to  attend  the 
state  convention  and  after  calling  on  friends 
along  Film  Row  returned  home. 

* ♦ 

F.  B.  O,  salesmen  are  on  their  toes  work- 
ing to  win  the  thirteen  weeks’  drive  which 
started  March  31.  Cash  prizes  totaling 
$4t0  will  be  distributed  to  the  first  four 
men  qualifying. 


3 thousand 
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I Cardboard  Dodgers  | 

j On  Any  Picture  | 

g Size  5 J/2  X 2 j/2  in.  m 

I Printed  On  Both  Sides  | 

I With  Your  Imprint  | 

j We  Furnish  the  Cuts  and  Copy  | 

I Just  Give  Us  the  Dates  and  | 
j Name  of  the  Picture.  | 

m Our  Weekly  Programs  are  real  business  getters.  Over  M 

J 200  theatres  use  tliem  each  week.  We  furnish  the  cuts  - M 

M and  copy.  M 

I SEND  FOR  SAMPLES  | 

I THE  NATIONAL  I 

I POSTER  & PRINTING  CO.  | 

^ 506  S.  Wabash  Ave.,  Chicago  g 


HILE  theatres  of  moderate  size  are 
clamoring  for  increased  patronage  amid 
keen  competition  in  their  respective  locali- 
ties, along  comes  this  amazing  offer  on  the 
Wurlitzer  Hope- Jones  Junior  Unit  Organ.  Those 
exhibitors  with  keen  foresight  who  take  advantage 
of  this  oflFer  will  immediately  lift  their  theatre  from  the 
commonplace  and  place  it  amongst  the  forerunners  of 
the  industry.  Performance  counts.  Give  it  to  your 
patrons  and  watch  your  attendance  grow.  Not  only  the 
price,  but  the  new  Wurlitzer  Selling  Plan  now  enables 
every  exhibitor,  regardless  of  the  size  of  his  house,  to 
offer  his  patrons  the  highest  type  of  performance — good 
pictures  properly  interpreted  by  the  inimitable  music  of 
the  Wurlitzer  Unit  Organ.  Act  today.  Be  first  in  your 
community  to  take  advantage  of  this  great  offer. 


The  new  Wurlitzer  Selling  Plan  was 
recently  devised  to  enable  even  the 
smallest  exhibitor  to  reap  the  rich 
rewards  certain  to  follow  the  installa- 
tion of  a Wurlitzer  Unit  Organ. 
You  want  the  crowds.  The  coupon 
below  will  bring  complete  details  on 
how  to  get  them. 


OLPH  Wui^uIzEl?  Co 


Executive  Offices 
CINCINNATI 
121  East  Fourth  Street 


£W  YORK 
ftat  42nd  St. 


CHICAGO 

329  South  Wabash  Ave. 


LEATHERSTOCKING 

From  the  World-famous  Novels  by 

JAMES  FENIMORE  COOPER 

with 

EDNA  MURPHY  and  HAROLD  MILLER 
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things  to  remember  if  you  want  to  make  money: 

atherstockinsr  Tales  are  read  5.  A very  larg-e  cast  was  assemb 


1.  Cooper's  Leather  stocking  Tales  are  read 

the  world  over.  They  have  been  trans- 
lated into  almost  every  language. 

2.  They  are  required  reading  in  many  schools. 

That  means  that  they  are  known  to  most 
school  children. 

3.  After  100  years,  they  still  rank  among  the 

most  popular  romances  of  adventure  and 
Indian  peril  ever  written,  with  both  chil- 
dren and  adults. 

4.  The  high  spots  of  thrill  and  adventure 

from  three  of  these  books,  “The  Deer- 
slayer,”  “Last  of  the  Mohicans”  and 
“The  Pathfinder”  have  been  embodied 
in  “Leatherstocking.” 


5.  A very  large  cast  was  assembled  and  taken 

into  the  wilderness  at  great  expense  in 
the  production  of  this  Patheserial. 

6.  George  B.  Seitz,  who  has  directed  more 

successful  serials  than  any  other  man, 
was  selected  as  the  director. 

7.  Edna  Murphy,  beautiful  and  talented; 

Harold  Miller,  handsome  and  athletic; 
Whitehorse ; David  Dunbar,  Frank 
Lackteen,  were  given  the  important 
roles. 

8.  The  finished  production  with  its  narrow 

escapes,  its  thrills,  its  big  mass  scenes, 
and  its  million  dollar  title  gives  to  every 
exhibitor  a most  unusual  chance  for  big 
business. 


Produced  by 
C.  W.  PATTON 


Pafhepicture 


TRADE 


MARIC 


Directed  by 
GEORGE  B.  SEITZ 


N[\[y\l\ 


True  ai 
Steel 


Adeen  Prui^-Eleana-Boardinan 
Louise  Fazenda 'Notimn  Keny- 
WbRCtaneud  Rmnond  Hattoi 

‘M'nVteii  tK^Bincu^lr-KirPEia  HUOHES 
ACoklM^Pictute 

(QoUuHftY^Qosmopolitan. 
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Kinj^  of  Daredevils 

Universalis  Colossal  Chapter  Play 


ry  audience  wants  thrilling  action  pictures, 
e is  a breath-taker!  There  was  never  a 
^ter-play  that  offered  so  many  thrills  and 
is  of  strength  and  daring!  Albertini — the 
nation  of  two  continents — the  man  of  steel 
icles  and  iron  nerves  sets  the  pace.  It’s  a 
are  that  will  eclipse  every  chapter-play  record 
r established  in  your  theatre.  Now  you  can 
it! 

Ifs  the  livest,  surest  bet  oil  the  screen  today! 


Distributed  by  HODKINSON  W!^!  VOGEL  D]sTl:UBJr?NG  COR.R 


That’s  the  only  word  we  can  find  to  describe  this 
second  picture  in  the  new  Carey  series.  In  “The 
Lightning  Rider”  Carey  is  seen  in  a role  that 
stamps  him  unquestionably  as  one  of  the  only 
two  great  exponents  of  western  drama.  It  is  that 
different  “western”  you  have  been  waiting  for — 
a glowing  tale  of  gallant  caballeros  and  dark 
eyed  beauties  combined  with  all  the  stirring 
action,  marvelous  horsemanship  and  dramatic 
punches  for  which  Carey  is  noted.  Unlike  most 
“westerns”  “The  Lightning  Rider”  provides  .a 
strong  acting  part  for  the  feminine  lead,  Virginia 
Brown  Faire,  with  her  Latin  beauty  and  piquant 
personality.  A brilliant  supporting  cast  includes 
Thomas  G.  Lingham,  Frances  Ross  and  Leon 
Barry.  We  confidently  state  that  “The 
Lightning  Rider”  is  destined  to  make  motion 
picture  history. 


MR.  SHOWMAN,  HERE  IS  A 
SMASHING  FIRST  RUN  PIC- 
TURE THAT  WILL  HANG 
UP  NEW  RECORDS  FOR 
YOUR  BOX-OFFICE. 


Booking 

Reservations  Now 


li 

; I 


Season  1924'  1925  Thirh)  First-Run  Pictures 


O 


Ci 


Read  this — 


Providence,  R.L,  May  3,  1924 


W.W.  Hodkinson  Corp., 

^ 469  5th  Avenue 
New  York 

“ ‘MIAMI’  with  Betty  Compson  great  picture.  Despite  first  day  of 
daylight  saving,  opening  was  remarkable.  Business  all  week  capacity. 
Critics  raved  over  picture.  Audience  comment,  best  we  ever  had, 
scenic  settings  exquisitely  beautiful.  Picture  playing  second  biggest 
week  of  the  year,  and  we  have  shown  the  best.  Business  tomorrow 
may  set  new  house  record.  Regret  previous  contract  prevents 
second  week  as  demand  for  hold  over  is  tremendous.  Best  wishes.” 


William  J.  Mahoney,  Manager, 
Rialto  Theatre 


Prints  in  all  Exchanges. 


NOW^BOOKING 


Sign  Up  This  Money-Getter  and  Give  Your  Box- 

Office  A Treat 


Premiere  Showing  at  Rialto  Theatre, 
Providence,  Proves  “Miami” 

A Sensation. 


! 

Seeing  is  Believing  —Prints  at  all  Exchanges 


LAWFORD  DAVIDSON 
HEDDA  HOPPER 
J.  BARNEY  SHERRY 
LUCY  FOX 

BENJAMIN  F.  FINNEY,  JR. 


Story  by  JOHN  LYNCH 
an  Alan  Crosland  Production 


‘Distributed  by 

HODKINSON 

Fora^  Disttibuioi 

mi.VOGEL 

Distributing'  Cotpcvation^ 

Set^on  1924-1925- 
50  first-run  pictures 


Produced  by  TILFORD  CINEMA  CORPORATION 
with  a cast  of  exceptional  merit  including 


1. 
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“Hear,  hear!” 


Delight  Evans  Says: — 

(in  May  Screenland) 

The  Month’s  Four  Best  Screenplays 

A *99 

America 

**  Beau  Brummel” 

**  Yankee  Consul  ” 

“ Yolanda 


Mirfliftrt  Ushers 


Even  the  seats  lauded/ 


Doug  and  "Sharlee" 


Delight  Evans  also  says: 


( ( 


You’ll  have  the  time  of  your  life  at  ‘The  Yankee  Con- 
sul’. Everybody,  to  the  theatre  ushers  enjoyed  them- 
selves. ’ ’ 

“You’ll  probably  roll  right  out  of  your  seat  and  down 
the  aisle  at  the  finish.” 


“‘The  Yankee  Consul’  bounds  along  with  all  the 
speed  of  a plucky  flivver.” 

Douglas  Mac  Lean  has  given  me  more  legitimate 
laughs  than  any  other  screen  actor  except  Chaplin. 
Patsy  Ruth  Miller  is  present,  too,  the  little  cut  up.” 


Delight  Evans  Says: — 

(m  May  Screenland) 

The  Month’s  Four  Best  Performances 

John  Barrymore  in  Beau  Brummel" 
Holbrook  Blinn  in  Yolanda" 

Douglas  MacLean  in  “ The  Yankee  ConsuV 
Lionel  Barrymore  in  America'^  ’ , 


Sidney  Garrett  ASSOCIATED  EXHIBITORS  Pathe  ' 

Foreign  Representative  Arthur  S.  Kane,  President  Physical  Distributors  j 


1.285.320  Theatre- 


goei 


s 


will  see  this 
advertisement- 
many  of  them 
live  in  yoiu*  city. 
11  you  be  ready 
to  cash  in  on 
this? 


Copy  of 
advertisement 
appearing  in 
Jvdy  issue  of 

Photoplay 
Picture -play 
Classic 

Motion  Picture 
Magazine 

Combcmd  mcuIaUon, 
1,285,320 


o»W  5 „ A>» 


Associated  Exhibitors 

Physical  Distributor  Pathe  £xchan^e./nc.  Arthur  S.  ICune,  President  Foreign  Representative  Sidney^  Garrett 


T 


Look  Out  Below/ 


Uncommonly  we//  d/recteo/  b/end  oF 
effective  me/odrama  and  crisp,  c/ean 

comedy,  with  a seasoning  of patbosi  diz-zz-y,  whiz-zz-ing 

Tkuc/e  Rewew  • 

Hac/wgIock 

W/TH  MowryffAms 

The  dash  off  the  cliff  in 
the  great  auto  race  is 
just  one  oFan  endless 
procession  of  gloom- 
chasers  that  grab  a 
laugh  a minute. 

Presented  by 

Grand  ASher 


HAaf> 


Keep  Your  House  Strong 


this  Spring  and  Summer  with 

Q>aramount  Q>ictures 


James  Cruze’s 

“TO  THE  LADIES” 

A great  comedy  story  of 
love  and  business. 

With  Edward  Horton,  Theodore  Roberts,  Helen  Jerome 
Eddy  and  Louise  Dresser.  From  the  play  by  Geo.  F. 
Kaufman  and  Marc  Connelly.  Adapted  by  Walter 
Woods. 

. Zane  Grey’s 

“CALL  OF  THE  CANYON” 

Tie  up  with  Zane  Grey’s 
latest  hook — a best  sel- 
ler everywhere  NOW. 

With  Richard  Dix,  Lois  Wilson  and  Marjorie  Daw. 
Written  for  the  screen  by  Doris  Schroeder  and  Edfrid 
Bingham.  Directed  by  Victor  Fleming. 

Allan  Dwan’s  Production  of  Rex  Beach’s 

“BIG  BROTHER” 

With  Tom  Moore,  Raymond  Hatton  and  Edith  Rob- 
erts. Adapted  by  Paul  Sloane. 


The  finest  tie-up  and  ex- 
ploitation picture  of  the 
year.  Hundreds  are 
proving  it! 


GLORIA  SWANSON 

in 

‘‘The  Humming  Bird’’ 

A Sidney  Olcott  Production.  From  the  play  by  Maude 
Fulton.  Written  for  the  screen  by  Forrest  Halsey. 


Gloria’s  greatest.  A 
smashing  hit  every- 
where. 


George  Melford’s 

A big  melodrama  of  the 
open  spaces  with  plenty 

“FLAMING  BARRIERS” 

of  love,  fun  and  thrilling 
action. 

With  Jacqueline  Logan,  Antonio  Moreno  and  Walter 
Hiers.  By  Byron  Thew.  Adapted  by  Harvey  Thew. 

Zane  Grey’s 

Another  Zane  Grey  best-^ 

“HERITAGE  OF  THE 

seller  beautifully  pro- 
duced. 

DESERT” 

An  Irvin  Willat  Production.  With  Bebe  Daniels,  Ernest 
Torrence,  Noah  Beery  and  Lloyd  Hughes.  Written  for 
the  screen  by  Albert  Shelby  LeVino. 

There’s  a fresh,  perfect  print  and  a full  line  of  advertising 
aids  at  your  exchange  on  every  one  of  these  big 


Q>aramount  Q>idures 


IPI 

J^Mo^re  ideas f more  novelty  per  i^h 
tJidr^iny  other  screen  product/* 


L^MAN 

HOWE'S 


EXHIBITORS  HERALD 


SOME 

SENSE 


hODGE 

pODGE 


sparkling  humor,  diverting  novelty  and  great 
variety  have  established  Lyman  H.  Howe’s 
Hodge-Podge  in  a position  of  pre-eminence  in 
Short  Subjects  field.  Many  exhibitors  who 
appreciate  the  value  of  diversity  in  the  program 
declare  Hodge-Podge 


AND  SOME 
NONSENSE 


THE  BEST  ONE-REEL  NOVELTY  SUBJEQT 

ON  THE  MARKET 


Exhibitors  Herald  says: 


Whether  or  not  this  or  that  audience  likes 
the  odd  entertainment  known  as  “Lyman 
Howe’s  Hodge-Podge,”  it  is  an  incon- 
trovertible fact  that  into  its  brief  length  is 
packed  more  ideas,  more  novelty  per  inch, 
than  any  other  screen  product  of  any 
dimensions.  And  audiences  like  it.  Appre- 


ciation of  skill  being,  as  it  is,  a deeply 
embedded  characteristic  of  the  human 
animal,  response  could  not  be  otherwise. 

These  “Hodge -Podges”  stimulate.  All 
short  subjects  should  do  just  that.  For  which 
reason  the  “Hodge-Podge”  is  a good  thing 
for  short  subject  people  to  see  regularly. 


RELEASED  ONE-A-MONTH 

“A  Tiny  Tour  of  the  U.  S.  A.”  “A  Movie  Pioneer” 

“Realm  of  Sport”  “A  Sailor’s  Life” 

“Jumping  Jacks”  “Liquid  Lava” 


For  foreign  rights 
address: 

FAR  EAST  FILM 
CORPORATION 
729  Seventh  Avenue 
New  York  City 


□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□on 


14 


EXHIBITORS  HERALD 


May  17,  1924 


A 


EXT  week  Exhibitors  Herald 
will  announce  the  most 
significant  editorial  development 
in  the  history  of  motion  picture 
trade  journalism. 

Martin  J.  Quigley 
Publisher 


n □□□□□□ □□□□□□□□□□□□nonnnnnDonnnDnnnnnDDnDnnn □□□□□□□□□□□□□□□□ □□□□□□□□□□□□□□□ □□□□□□□□□□□□□□□□□□□□□□□□□□□ □□DDDD □□□□□□ □□□□□□□□□□□□ 


Louise  Fazenda 


in  ▼ ^ 

RUPERT  HUGHES 

True  as 
Steel 


toith 

Aileen  Prin^e-EleanorBoardman 
Louise  Fazenda  "Norman  Kerry* 

WcRCraneand  Raymond  Hatton 

^Written  and  Directed  by HUGHES 

A Goldvism  Picture 

GoLciujyn^^osmopoiitan 


Huntly  Gordon 


William  Orlamond 


William  H.  Crane 


Cleo  Madison 


william  Haines 
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(2/f sma//  xumounce/mn/:. 

MISSING  DAUGHTERS” 

hashfm  s(/t€dii/ed rdeaseb^ 
SELCO  PICTURES.//^;.. 
/^hrou^ 

SELZNICK  DISTRIBUTING  CORPORATION 


May  17,  1924 
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“FLOODGATES” 


Being  Selected  by  the  Best  Show- 
men in  the  Independent  Field 

A keen  showman  and  an  excellent 
judge  of  real  box  office  entertainment 
as  he  has  proven  by  his  long  and  suc- 
cessful career,  ARTHUR  C.  BROM- 
BERG of  Progress  Pictures,  Inc.,  saw 
in  “FLOODGATES”  an  exceptional 
production  and  immediately  closed  with 
us  for  it  for  distribution  in  the  eleven 
Southern  States  served  by  his  five  ex- 
changes. 

Progress  Pictures,  Inc.,  with  ex- 
changes in  Atlanta,  Charlotte,  New 
Orleans,  Dallas  and  Oklahoma  City,  is 
recognized  as  one  of  the  leading  Inde- 
pendent Companies  of  the  country. 

They  distribute  the  cream  of  the  Independent  Product  and  in  se- 
lecting “FLOODGATES”  they  join  with  others  in  placing  it  in 
the  front  rank  of  sure  fire  box  office  attractions. 

When  such  men  as  Arthur  C.  Bromberg,  1.  E.  Chadwick, 
Robert  Lynch,  Col.  Fred  Levey,  Lee  L.  Goldberg  and  David  P. 
Howells  place  their  indorsement  on  a production  it  means  that 
it  is  a real  picture  and  one  that  YOU  cannot  afford  to  overlook. 

If  you  have  not  already  made  arrangements  to  secure  this  pro- 
duction for  your  territory  I advise  you  to  communicate  with  me 
at  once. 

Bookings  are  pouring  in  and  territory  is  going  fast.  Do  not 
delay.  Act  now.  Write,  Wire  or  Telephone  me  today.  Tomor- 
row may  be  too  late  and  you  will  always  regret  it  if  you  let  your 
competitor  get  this  picture. 


LOWELL  FILM  PRODUCTIONS,  Inc. 
729  Seventh  Ave. 

New  York 
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We  TM  Yea  So! 

“FLOODGATES” 

Is  a Real  Box  Office  Attraction 


This  telegram  from  the  Capitol  Theatre, 
Passaic,  New  Jersey,  tells  the  story 


PASSAIC,  N.  J.  APRIL  29,  1924 

LOWELL  FILM  PRODUCTIONS,  INC. 

729  SEVENTH  AVE.  NEW  YORK,  N.Y. 

CONGRATULATIONS  FOR  YOUR  SUPER  PICTURE  FLOODGATES  STOP 
OPENED  TO  BIG  BUSINESS  AND  HAS  BEEN  INCREASING  DAILY  STOP 
PATRONS  GREATLY  PLEASED  STOP  WE  HAVE  PLAYED  THE  BIGGEST  AND 
BEST  FLOODGATES  STANDS  UP  AGAINST  ANY 

CAPITOL  THEATRE 

BY  HAROLD  BLUMENTHAL  MANAGER 


Now  Watch  What  It  Does  At 


The  Randolph  Theatre 
Chicago,  111. 


The  Rivoli  Theatre 
St.  Louis,  Mo. 


The  Cameo  Theatre 
Pittsburgh,  Pa. 

The  Olympic  Theatre 
Buffalo,  N.  Y. 

The  Merrill  Theatre 
Milwaukee,  Wis. 

The  Cameo  Theatre 
San  Francisco,  Cal. 


The  Kinema  Theatre 
Salt  Lake  City,  Utah 

The  Kentucky  Theatre 
Lexington,  Ky. 

The  Capitol  Theatre 
Philadelphia,  Pa. 

The  Arcadia  Theatre 
Reading,  Pa. 


May  17,  >1 924 
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Lowell  Film  Productions,  Inc. 

JOHN  LOWELL  RUSSELL,  Pres. 

Present 

The  Sensation  of  1924 

“FLOODGATES” 

with 

JOHN  LOWELL 

supported  by 

EVANGELINE  RUSSELL 
JANE  THOMAS 
IVY  WARD 
WILLIAM  CALHOUN 
F.  SERRANO  KEATING 
WILLIAM  CAVANAUGH 
FRANK  MONTGOMERY 
MRS.  MONTGOMERY 
J.  NELSON  BRADT 
ANNE  BRODY 
HOMER  LIND 
FRED  TIDEN 
ARTHUR  LUDWIG 
“HAP”  HADLEY 


Story  and  Continuity 

by 

L CASE  RUSSELL 


Photographed 

by 

JOSEPH  SETTLE 


Directed 

by 

GEORGE  IRVING 


ASK  YOUR  LEADING  INDEPENDENT  EXCHANGE 

ABOUT  “FLOODGATES” 


or  communicate  direct  with 


Lowell  Film  Productions,  Inc. 

John  Lowell  Russell,  Pres. 

729  Seventh  Avenue,  New  York  City 

Foreign  Rights  Controlled  by  David  P.  Howells,  Inc.,  729  Seventh  Ave.,  N.  Y. 


I 
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Lowell  Film  Productions,  Inc. 

John  Lowell  Russell,  Pres. 

Present 

The  Year’s  Most  Spectacular  Screen  Drama 

“FLOODGATES” 

by 

L.  Case  Russell 

BOOK  NOW 

From 

Merit  Film  Corporation 

729  Seventh  Avenue  NEW  YORK  CITY 

For  Greater  New  York  and  Northern  New  Jersey 

American  Feature  Film  Company 

1335  Vine  Street  PHILADELPHIA,  PA. 

For  Eastern  Pennsylvania  and  Southern  New  Jersey 

Big  Feature  Rights  Corporation 


221  South  Third  Street 


For  Kentucky 


LOUISVILLE,  KY. 


Progress  Pictures,  Inc. 

NEW  ORLEANS,  LA.  ATLANTA,  GA.,  106-8  Walton  St.  CHARLOTTE,  N.  C. 


Arthur  C.  Bromberg,  Pres. 

ATLANTA,  GA.,  106-8  Walton  St. 

— For— 

North  Carolina  South  Carolina  Georgia  Florida 

Tennessee  Mississippi  Louisiana  Texas  Arkansas 


Alabama 

Oklahoma 


OR 

Direct  From 


Lowell  Film  Productions,  Inc. 

729  Seventh  Avenue,  New  York  City 


“Should  prove  a big  box- 
office  att**action.” 

Moving  Picture  World 

“A  picture  that  should  prove 
sure  nre  box  office  attrac- 
tion.” 

Exhibitors  Herald 


“Sure  fire  and  a whale  of  a 
success  at  the  box  office.” 

[Film  Daily 

“As  a box  office  attraction, 
the  picture  should  rate  as  one 
of  the  best  of  the  season.” 

Exhibitor's  Trade  Review 


The  BOX  OFFICE  WILL  PROVE  IT’S  BIG! 


George  Fitzmaurice's 

gimtest  achievement 


Adapted  for  the  screen  by  FRANCES  IMARION 
With  a stellar  cast  including  LEWIS  STONE, 
ALMA  RUBENS,  NORMAN  KERRY 

IRENE  RICH  and  CONSTANCE  BENNETT 


SAMUEL  GOLDWVN 
(NOT  NOW  CONNECTED 
WITH  GOLDWYN  PICTURES) 
PRESENTS 


[ASS' 


_ Fbmgn  Rights  Controlled  by 
Assodatld  Rm  National  Pictures  In&J 
335  Madison  Avenue,  New'Ybrk  / 


Goddess 
of  Cove 


lihe  the  old  - the  FIRST  NATlONAL^ig?*  are  all  hits 


First  National  Pictures  Inc.  . .%  .presents 


’Ue  WOMAN  on  f/ie  JUKr 

From  the  New\brk  stage  success  by  Bernard  K.  Burns 
Directed  by  Harry  Hoyt 

with  an  all  star  cast  including 

■eVj:-  Sylvia  Breamer,  Frank  Mayo,  Lew  Cody,  Henry  B.  Walthall  /f# 

Bessie  Loye,  Myrtle  Stedman,  Mary  Carr,  Hobart  Bosworth 
Ford  Sterling,  Roy  Stewart /and  }ean  Hersholt 


Ab^  selling 


B£S$IF 

LOVE 


cast- for^a  big  selling 


JEAN 

hersholt 


ROY 

STEWART 


HENRY 

WALTHALL 


CORO 

STERLING 


HOBART 

bosworth 


MYRTLE 

STEDMAN 


LEW 

CODY 


It  sure  is  a great  pleasure  to  turn 
over  to  exhibitors  such  a picture 
as  “The  Woman  on  the  Jury,”  a 
picture  destined  to  be  the  greatest 
drama  ever  filmed — backed  with 


one  of  the  best  acting  and  sales 
value  casts  ever  assembled  in  one 
picture.  “The  Woman  on  the 
Jury,”  is  another  reason  for  FIRST 
NATIONAL  LEADERSHIP. 
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Business  Record 
Reads  Like  Fiction 

The  history  and  development  of  Asso- 
ciated First  National  Pictures,  Inc., 
comprise  one  of  the  most  interesting 
and  striking  stories  to  be  found  in  the 
modern  world  of  business. 

The  sixth  annual  meeting  of  the  com- 
pany, held  recently  in  New  Orleans, 
found  it  in  the  most  flourishing  condi- 
tion it  has  yet  attained.  Its  develop- 
ment from  the  beginning  has  not  been 
without  critical  incident  and  experience, 
yet  it  has  carried  on  successfully 
against  manifold  and  serious  obstacles 
and  stands  today  before  the  world  as  a 
business  marvel. 

Here  is  a company  which  attempted 
in  this  difficult  business  of  motion  pic- 
tures that  most  difficult  policy  of  co- 
operative organization.  The  firm  is 
owned,  controlled  and  directed  by  twen- 
ty-six franchise  holders,  resident  in 
twenty-six  sections  of  America  and  all 
as  distinct  in  characteristics  and  experi- 
ence as  are  the  territories  of  the  country 
they  represent. 

Although  the  company  stands  today 
a great  and  successful  organization  the 
very  nature  of  it  almost  makes  credible 
the  thought  that  no  commercial  enter- 
prise facing  the  difficulties,  problems 
and  entanglements  which  it  has  faced 
could  succeed.  Yet  it  has  succeeded,  in 
a big  way,  and  its  accomplishments  in 
the  past  seem  to  assure  for  it  a future 
of  tremendous  possibilities. 

The  personality  of  Mr.  Robert  Lie- 
ber,  president,  has  been  a beacon  light 
for  the  organization  since  its  inception 
and  in  many  darkened  hours  and  stormy 
passages  it  has  been  kept  safely  on  its 
eourse  by  the  quiet  persuasiveness  of 
its  president  who  has  the  wholehearted 


esteem  and  respect  of  every  individual 
in  the  organization. 

A grave  and  difficult  responsibility 
has  fallen  to  the  lot  of  the  executive 
.committee,  consisting  of  Mr.  Sam  Katz, 
Mr.  Moe  Mark,  Mr.  Abe  Blank,  Mr. 
Harry  O.  Schwalbe  and  Mr.  E.  V. 
^Richards,  Jr.  This  committee,  for  sev- 
eral years,  has  been  in  the  immediate 
eharge  of  the  polieies  and  operations  of 
the  eompany  and  to  them  tremendous 
credit  must  be  given  for  the  accomplish- 
ments which  are  now  credited  to  the 
record  of  First  National. 

As  an  offset  to  the  inherent  difficul- 
ties of  the  type  of  the  organization  it 
had  the  good  fortune  of  obtaining  the 
services  of  Mr.  Richard  A.  Rowland 
who  enjoys  the  distinction  of  making 
less  effort  to  obtain  the  applause  of 
the  trade,  yet  receiving  more  of  it  than 
probably  any  other  exeeutive  in  the  in- 
dustry. Mr.  Rowland’s  reputation  for 
knowing  what  he  is  about,  for  facing 
fairly  and  squarely  every  individual 
and  every  problem  he  encounters  lias 
earned  for  him  a quality  of  cooperation 
from  the  various  diversified  factors  that 
compose  First  National  that  doubtlessly 
is  seldom  if  ever  equalled  in  the  busi- 
ness world. 

First  National  enjoys  an  important 
position  not  only  in  the  trade  but  also 
in  American  life.  Its  members  own  and 
control  the  favorite  amusement  places 
of  millions  of  Americans  and  thereby 
exert  a very  great  influence  upon  the 
lives  and  affairs  of  the  nation.  In  addi- 
tion, the  company  is  the  outlet  for  one 
of  the  most  important  lines  of  product, 
produced  both  by  itself  and  by  inde- 
pendent producers. 

We  regard  the  suceess  of  First  Na- 
tional as  no  mean  human  accomplish- 
ment. It  has  been  the  result  of  great 


effort  and  great  intelligence  and  the 
success  it  has  attained  comes  as  a well- 
merited  reward  of  daring  enterprise, 
effectively  carried  through. 

* * * 

New  Talent  Should 
Be  Given  Open  Door 

Producers  frequently  complain  that 
there  should  be  more  direetors;  that 
some  means  of  developing  new  direc- 
torial talent  should  be  evolved. 

This  is  a distinct  problem  of  the  pro- 
ducers themselves. 

New  talent  would  have  a chance  if 
producers  would  discard  the,  “What 
have  you  done.^’’  and  instead  ask  and 
find  out,  “What  can  jmu  do?” 

* * * 

The  Repeal  Coming; 

No  Credit  Asked 

Very  little  uncertainty  remains  re- 
garding the  repeal  of  the  admission  tax 
on  entranee  charges  up  to  50  cents. 
Immediately  following  the  actual  repeal 
we  may  expect  the  usual  noisy  claims 
for  credit,  emanating  from  sources 
which  seem  to  operate  under  tlie  policy 
that  if  a sufficient  number  of  claims  are 
made  that  some  credit  is  bound  to  be 
allotted  to  them,  sooner  or  later. 

The  Herald  claims  only  to  have  done 
its  part  in  bringing  about  this  result 
which  is  so  important  to  the  theatres  of 
the  country  and  to  the  industry  in  gen- 
eral. We  recognized  from  the  outset 
the  vital  necessity  of  this  readjustment 
and  overlooked  no  opportunity  to  assist 
in  directing  trade  sentiment  and  action 
on  the  matter. 

Satisfaction  over  the  relief  that  it 
will  bring  to  theatre  men  is  all  this  pub- 
lication looks  forward  to  for  the  part  it 
has  played  in  the  repeal. 
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k*FUN  FROM  THE  PRESS* 

I I The  literal^  Dlgpst^ 

After  Congress  gets  through 
’With  this  oil  business  J hope 
they  do  something  to  keep 
women  outa  barber  shops. 

— Exhibitors  Herald  (Chicago^ 

NO  ANALYSIS  of  the  HERALD 
could  be  complete  without  mention 
of  the  fact  that  even  in  humor  it  is 
the  leading  motion  picture  trade 
paper.  “Fun  From  the  Press”  used 
the  above  as  its  opening  feature  in 
a recent  issue 


They’ll  Get  It 
One  Way  or 
Another 

Last  week  we  were  visited 
by  a film  peddler,  and  after  he 
left  we  noticed  our  March 
BOX  OFFICE  RECORD  was 
missing. 

Now  we  can’t  very  well 
keep  house  -without  it  and  wish 
you  would  please  send  us  an- 
other. If  any  charges,  will 
pay  same. 

FAUL  & OVERTON, 
Lyric  theatre, 
Winchester,  111. 


Re  -T  akes 


Now  that  Congress  has  decreed  that 
Mah  Jongg  should  be  spelled  with 
two  g’s  maybe  theyll  get  busy  and 
find  out  why  our  last  Summer’s  B.  V.  D.’s 
have  shrunk  ’so. 

* * * 

I see  radio  has  added  5,000  new  words 
to  our  language.  This  doesn’t  include 
the  swear  words  when  the  darn  old  set 
doesn’t  work. 

* * !|= 

No  Drums  in  It 

That  exhibitor  who  wouldn’t  book 
“Not  a Drum  Was  Heard”  because  his 
crowd  didn’t  like  musical  dramas,  got 
fooled  badly  when  he  looked  at  it  and 
saw  it  was  a Western  or  something. 

* * * 

Pete  Smith  Says 

Sure  signs  of  Spring: 

Rolled  stockings, 

For  Rent  signs, 

Directors  in  sport  shirts, 

Increased  producing  programs  an- 

nounced for  summer, 

John  McCormick  looking  over  his  fish 
hooks. 

Leading  men  walking  bareheaded. 

4:  * 

Remember  That  Quart 

Our  great  prize  contest  for  the  best 
name  for  the  long-nosed  film  reformers 
is  in  full  swung.  Almost  every  state  in 
the  union  has  been  heard  from  and  a 
large  staff  of  ex-vote  counters  is  going 
over  the  names  already  received.  It 
looks  like  a hot  race  for  that  qt. 

♦ * ♦ 

Thanks,  George 

Our  good  friend  George  Koch,  of  Hol- 
ton, Kans.,  kicks  in  with  this  “nifty”: 
“An  Emporia  college  student  declined  to 
go  see  the  movie  “The  Call  of  the  Wild” 
the  other  night,  says  the  Emporia  Ga- 
zette, because  he  was  tired  of  flapper 
pictures.” 

* * * 

Hurrah ! 

The  Spring  urge  is  upon  us — three 
actresses  announced  the  forming  of  their 
own  companies  last  week. 

* * * 

No  Flasks 

Lots  of  folks  can  remember  when  men’s 
trousers  had  hip  pockets  with  nothing  in 
them. 

* * * 

Some  Inducement 

There’s  a fellow  in  Jersey  who  says  he 
wants  to  marry  Gloria  Swanson,  and 
while  he’s  not  so  good  looking,  he  owns 
a radio  set  and  a bungalow.  That  ought 
to  win  Gloria,  eh? 

* * * 

Sounds  Good 

Howja  like  to  live  in  Saxony?  There's 
only  one  saxophone  there. 

* * * 

And  Sometimes  Four 

Two-handed  Mah  Jongg  (new  spell- 
ing) is  played  with  two  dummies  ac- 
cording to  the  rule  book. 

* * * 

J.  R.  M.  signing  off. 
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Smallwood’s  Record  No  Bid 
For  New  Company’s  Support 

Trail  of  Promoter  of  Producers  Distributing  Guild 
Leads  Back  to  Criminal  Court  Docket — Has  Had 
Varied  Career  in  Financial  Matters 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  6. — The  motion  picture  industry  refuses  to  get 
excited  over  the  latest  scheme  of  Arthur  N.  Smallwood  to  revolutionize 
the  method  of  distribution  of  pictures.  So  feeble  has  been  the  response 
to  the  Smallwood  publicity  and  floods  of  weekly  “open  letters”  extolling 
the  virtues  of  the  Producers  Distributing  Guild  that  it  has  been  deemed 
necessary  to  revise  the  schedule  of  sales  commissions. 

The  lack  of  response  is  generally  believed  to  be  due  to  the  reputation 
acquired  by  Mr.  Smallwood  in  almost  every  enterprise  with  which  he 
has  been  connected  of  foisting  on  a gullible  public  simply  another  stock 
selling  proposition  and  not  exhibiting  a great  amount  of  care  over  what 
became  of  the  stock  as  long  as  it  was  sold. 

Has  Launched  Many  Stock  Selling  Schemes 
Since  Smallwood’s  first  appearance  in  the  industry  in  1914  he  has 
launched  many  schemes,  all  of  a stock  selling  nature  in  this  and  other 
lines  of  the  industry.  In  no  instance,  so  far  as  can  be  learned  have  these 
various  enterprises  yielded  anything  to  investors  beyond  an  opportunity 
to  be  separated  from  their  money  in  return  for  fancy  looking  stock 
certificates. 


Arthur  N.  Smallwood,  whose  activities 
as  promoter  of  Producers  Distributing 
Guild  have  attracted  attention  to  his 
ventures  in  the  field  of  finance. 

Washington  May 
Be  Bluest  City 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  May  6.— No 
motion  pictures,  no  newspapers,  no 
cigars — no  nothin’ — will  be  permitted  in 
Washington  if  Congress  decides  to  re- 
form after  its  orgy  of  investigation  and 
pass  a bill  which  has  been  introduced  in 
the  senate  by  Senator  Jones  of  Wash- 
ington, designed  to  make  Washington 
the  bluest  city  in  the  country. 

The  bill  needs  no  detailed  explanation 
— it  is  the  acme  of  blue  law.  Fortunately 
it  has  about  as  much  chance  as  a snow- 
ball in  that  place  where  business  seems 
to  go  once  in  a while,  so  it  can  be  dis- 
missed, with  these  few  words. 

Small  New  York  Towns 
Kill  Daylight  Savings 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  May  6.~Although 
the  larger  cities  of  the  state  are  now  op- 
erating under  daylight  saving  many  of 
the  smaller  places  will  have  old  time  dur- 
ing the  summer,  much  to  the  satisfaction 
of  the  theatre  owners  in  such  places. 

When  daylight  saving  started  in  on 
Sunday,  April  27,  its  effects  were  imme- 
diately apparent  at  the  greater  number 
of  houses  in  Schenectady  and  Troy,  the 
two  cities  which  enjoy  Sunday  shows.  At 
the  State  theatre,  in  Schenectady,  how- 
ever, Harold  Lloyd  in  “Girl  Shy”  proved 
sufficient  to  overcome  the  effects  of  day- 
light saving  and  the  house  was  filled  as 
usual. 


W,  H,  Carpenter  Is  Dead 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  May  6.— W.  H.  Car- 
penter, owner  of  the  Arcade  theatre  in 
Lake  George,  and  one  of  the  well  known 
exhibitors  in  this  section  of  the  state, 
died  a few  days  ago.  The  house  will  be 
continued  by  Mrs.  Carpenter. 


Smallwopd’s  newest  scheme  has  been 
launched  under  the  name  of.  Producers 
Distributing  Guild  and  while,  so  far  as 
known,  no  attempt  has  been  made  to  sell 
stock,  yet  the  activities  of  the  “Guild”  are 
not  expected  to  be  in  full  working  order 
until  the  fall  season.  Those  who  have 
followed  Smallwood’s  career  will  be  greatly 
surprised  if  it  is  not  used  to  provide  the 
public  with  an  opportunity  to  purchase 
stock.  The  Guild,  according  to  the  an- 
nounced Smallwood  plan,  is  to  put  into  the 
field  an  expert  selling  organization  to  sell 
film  for  producers  on  a graduated  scale 
of  commissions. 

New  Plan  Explained 

Physical  distribution,  it  is  announced, 
will  be  done  by  an  established  organiza- 
tion which  will  handle  the  actual  physical 
distributing  of  the  films  on  a small  flat 
service  charge,  shipping  of  prints,  collection 
of  rentals  and  remittance  direct  to  the  pro- 
ducer for  his  share  of  the  rentals.  The 
original  schedule  of  charges  to  be  made 
by  the  Producers  Distributing  Guild  pro- 
vide for  a minimum  charge  of  10  per  cent 
on  all  bookings  of  $1,000  or  more,  with  a 
graduating  scale  to  cover  producer  costs  on 
lesser  bookings. 

The  revised  schedule  provides  for  a sale 
commission  of  only  5 per  cent  on  bookings 
of  $5,000  and  over.  This  commission  scale 
as  detailed  in  the  various  “open  letters” 
and  the  Smallwood  advertising  and  publicity 
extends  down  the  line  from  bookings  of 
$5,000  and  over  to  as  low  as  $15.00. 

The  record  of  the  enterprises  Smallwood 
has  headed  in  the  past  ten  years  is  not 
conducive  to  his  selection  as  a man  to 
revolutionize  any  part  of  the  industry.  Dur- 
ing that  time  all  of  the  many  companies 
with  which  he  has  been  connected  and  which 
have  been  stock  selling  propositions  have 
either  died  out  of  their  own  accord  or 
have  been  put  out  of  business  by  courts, 
attorney  generals  or  other  legally  consti- 
tuted authorities. 

The  Hog  Raising  Plan 

During  the  course  of  these  gyrations  his 
various  companies  and  Smallwood  himself 
have  had  no  small  amount  of  publicity  of 
an  unpleasant  nature.  The  exploitation  of 
one  of  these  stock-selling  schemes  landed 
Mr.  Smallwood  in  court  on  a charge  of 
grand  larceny. 


This  was  in  the  case  of  the  National  Hog 
Raising  Company,  a Smallwood  corporation 
which  was  located  at  74  Broadway  in  1918. 
The  National  Hog  Raising  Company  went 
out  of  business  after  an  investigation  by 
the  Federal  authorities,  which  resulted  in 
their  postal  privileges  being  taken  away. 

On  November  6,  1919,  Smallwood  was 
arraigned  before  Judge  Otto  Rosalsky  in 
the  general  sessions  court  on  three  indict- 
ments charging  him  with  having  taken  a 
sum  of  money  from  Margaret  A.  Ryan  in 
return  for  worthless  stocks.  On  his  plea 
of  guilty  of  grand  larceny  in  the  second 
degree  on  one  indictment  the  other  two 
were  dismissed. 

On  November  7,  the  following  day, 
Smallwood  was  arraigned  for  sentence  and 
at  the  request  of  Assistant  District  Attorney 
Kilroy,  based  on  Smallwood’s  physical  con- 
dition, sentence  was  suspended  and  he  was 
placed  on  parole  in  charge  of  a probation 
officer  for  five  years. 

Smallwood  agreed  to  make  restitution  by 
paying  Miss  Ryan  $10  a week.  On  January 
23,  1920,  on  his  failure  to  continue  these 
payments,  Smallwood’s  parole  order  was 
removed  and  he  was  called  back  before 
Judge  Rosalsky.  On  Smallwood’s  promise 
to  pay  Miss  Ryan  $10  on  every  Wednes- 
day until  the  full  amount  of  her  claim  was 
paid,  Smallwood  again  was  placed  on  parole. 
Since  then  there  appears  no  court  record 
in  the  case. 

Smallwood’s  biggest  failure  in  the  film 
business  was  in  connection  with  the  Pyramid 
Pictures,  Inc.,  located  at  150  West  34th 
street,  which  is  the  present  address  of  the 
Film  Distributing  Guild.  Smallwood  was 
president  of  this,  as  he  is  also  of  the  Film 
Guild. 

Cites  Pyramid  Finance  Plan 

Pyramid  Pictures,  Inc.,  started  out  with 
as_  big  a hooray  as  the  Producers  Dis- 
tributing Guild  is  trying  to  do.  Pyramid 
was  incorporated  in  Delaware  in  1919  with 
a capital  stock  of  $1,000,000  to  consist  of 
common  stock  at  $5  per  share  par  value. 
At  the  same  time  Smallwood  & Co.  was 
incorporated  in  Delaware  to  sell  securities 
of  Pyramid  and  also  “syndicate  profit-shar- 
ing certificates”  issued  by  Pyramid  to 
finance  productions.  A separate  syndicate 
to  finance  each  picture  was  part  of  the 
{Continued  on  page  33) 
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Norma  Wins 

'Exhibitors  Vote  Dana  Second,  Fazenda  Third 


NORMA 

TALMADGE 


Winner  of  the  “Herald 
Only”  Club  Favorite 
Star  Contest.  Nominated 
by  E.  E.  Gailey,  Crystal 
theatre,  W ay  n e , Neb. 
(Photo  by  Melbourne 
Spurr.) 


Norma  talmadge  \ 

wins.  Viola  Dana  \ 

takes  second  honors  after  

hotly  disputing  first  place. 

Louise  Fazenda  is  a close  third.  The 
"Herald  Only”  Club  Favorite  Star  Con- 
test is  ended.  A good  time  was  had  by 
all  and  the  sentiment  of  the  man  who 
pays  the  film  bills  is  recorded. 

The  “dope”  was  upset  all  along  the 
line.  Final  standings  of  the  ten  stars 
receiving  the  largest  number  of  votes  are 
as  follows: 

1.  Norma  Talmadge. 

2.  Viola  Dana. 

3.  Louise  Fazenda. 

4.  Gladys  Walton. 

5.  Lois  Wilson. 

6.  Gloria  Swanson. 

7.  Colleen  Moore. 

8.  Lillian  Gish. 

9.  Shirley  Mason. 

10.  Florence  Vidor. 

That  the  eloquent  stump  speeches  by 
supporters  of  the  various  candidates 
throughout  the  period  of  the  contest 
had  but  little  effect  upon  the  voters 
at  election  time  is  evident.  If  campaign 
oratory  had  dictated  results,  Viola  Dana, 
the  Jenkins-Rand  coalition  candidate,  and 
Louise  Fazenda,  first  star  to  be  nomi- 
nated, and  “electioneered”  in  weekly  bul- 
letins by  Campaign  Manager  William  H. 
Creal,  should  have  divided  the  ballots  in 
just  about  equal  numbers.  The  Dana 
and  Fazenda  campaigns  were  the  out- 
standing features  of  the  contest. 

4:  * 

Norma  Talmadge,  however,  had  the 


hibitor  preference. 

Shirley  Mason,  under 
some  handicap  as  sister 
of  the  constantly  praised 
Viola  Dana,  won  place  against  odds,  ex- 
hibitors voting  for  her  commenting  upon 
the  relationship  almost  without  exceptioti. 
Florence  Vidor’s  unerring  depiction  of  the 
modern  American  wife  is  given  by  many 
of  her  constitutents  as  explanation  of  their 
choice. 

Norma  Talmadge’s  ballots,  most  of 
which  bear  explanatory  remarks,  demon- 
strate the  authenticity  of  the  election  as 
an  index  of  exhibitor  sentiment.  For  in- 
stance, A.  N.  Miles,  Eminence  theatre. 
Eminence,  Ky.,  wrote  on  his  ballot,  “I 
vote  for  Norma  Talmadge.  For  sheer 
ability  to  act,  combined  with  beauty,  she 
leads  them  all,  to  my  mind.  She  can  put 
over  a delicious  bit  of  comedy  or  she  can 
rise  to  the  highest  heights  of  emotional 
acting.  Rah!  Rah!  Rah!  for  Norma! 
I only  wish  my  box  office  liked  her  as 
well  as  I do.” 

* * * 

A.  E.  Williamson,  Idlehour  theatre, 
Monroe,  Ga.,  supplemented  his  vote  with, 
“Norma  Talmadge  is-  my  favorite  and  I 
am  sure  she  is  the  favorite  of  90  per  cent 
of  my  patronage.  Keep  up  your  good 
work.  Miss  Talmadge,  and  any  time  you 
want  to  come  to  Monroe  we’ll  turn  over 
the  keys  of  the  city,  declare  a holiday 
and  give  a grand  old  Georgia  barbecue 
in  your  honor.” 

Talmadge  voters  who  mention  indi- 
vidual productions  in  commenting  upon 
their  selection  invariably  speak  first  of 


advantage  of  more  widely  distributed  sup- 
port. Nominated  as  the  eighth  candi- 
date by  E.  E.  Gailey,  Crystal  theatre, 
Wayne,  Neb.,  with  a second  from  F.  C. 
Rodgers,  Grand  theatre,  Creston,  B.  C., 
speeches  in  her  behalf  came  from  all 
points  of  the  compass.  As  a consequence, 
study  of  her  ballots  shows,  she  drew 
strong  support  from  the  silent  contingent. 

Another  surprise  is  encountered  in  the 
winning  of  fourth  place  by  Gladys  Wal- 
ton, although  notations  pencilled  on  bal- 
lots by  voters  reveal  the  explanation. 
Miss  Walton,  as  regular  readers  of  “What 
the  Picture  Did  for  Me”  know,  has  been 
one  of  the  most  widely  favored  stars 
since  her  notable  success  in  “Pink 
Tights.”  Announcement  of  her  retire- 
ment from  pictures  is  cited  by  several 
voters  as  leason  for  supporting  other 
candidates. 

Lois  Wilson’s  work  in  “Only  38,”  “The 
Call  of  the  Canyon”  and  other  recent 
pictures  is  mentioned  by  many  of  those 
who  voted  for  her.  Gloria  Swanson  ad- 
vanced mightily  in  favor  as  a result  of 
“Bluebeard’s  Eighth  Wife”  and  “The 
Humming  Bird.” 

* * * 

Colleen  Moore,  the  voters  remark, 
climaxed  a long  succession  of  good  per- 
formances with  her  spectacular  work  in 
“Flaming  Youth.”  “The  White  Sister,” 
followiipg  her  many  Griffith  roles,  brought 
Lillian  Gish  into  the  foreground  of  ex- 
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"Smilin’  Through,”  which  still  is  re- 
garded as  her  greatest  work. 

As  conceived  and  executed,  the  "Her- 
ald Only”  Club  Favorite  Star  Contest 
demonstrates  again  and  in  unique  manner 
the  effectiveness  of  exhibitor  cooperation 
as  developed  in  the  “What  the  Picture 
Did  for  Me”  department.  The  conte.^t 
had  its  beginning  in  the  personal  com- 
ments of  exhibitors  which  are  among  the 
distinguishing  characteristics  of  the  orig- 
inal report  department.  J.  C.  Jenkins  and 
Philip  Rand  had  sung  the  praises  of  Viola 
Dana,  in  prose  and  rhyme,  for  months. 
William  H.  Creal,  seeing  Louise  Fazenda 
in  her  first  non-slapstick  role,  rose  to 
dispute  their  judgment.  F.  J.  O’Hara 
entered  the  argument  as  backer  of  Shirley 
Mason,  others  announced  their  favorites, 
and  the  stage  was  set  for  the  contest. 

♦ * sis 

Mr.  Creal  made  the  first  outright  nom- 
ination in  the  January  19th  issue  of  the 
Herald,  V.  G.  Bollman  added  the  name 
of  Corinne  Griffith  the  following  week, 
and  the  contest  swept  into  full  headwai' 
the  week  after  with  five  additional  nom- 
inations. 

“Electioneering”  began  immediately  and 
it  became  necessary  to  allot  special  space 
in  the  department  to  the  stump  speeches 
of  the  self-appointed  campaign  managers. 
While  interest  was  at  white  heat,  but  not 
before  forty-eight  candidates  had  been 
placed  on  the  ballot,  nominations  were 
closed  by  motion  duly  made  and  sec- 
onded and  ballots  were  distributed.  The 
result  of  the  voting  has  been  told. 

Throu.ghout  the  undertaking,  precau- 
tion was  taken  against  such  types  of 
interpolated  influence  as  commonly  at- 
tend efforts  of  similar  character.  To 
protect  "Flerald  Only”  Club  members  in 
sc  far  as  possible  from  the  approach 
of  interests  seeking  to  sway  their  votes, 
the  club  roster  was  revised  to  give  mem- 
bers’ names  and  enrollment  numbers  only. 
Despite  this  measure,  exhibitor  mail  was 
heavy  during  the  campaign  period,  as 
w^as  the  mail  to  the  report  department. 


VIOLA 

DANA 

Winner  of  second 
place  in  “Herald 
Only”  Club  Favorite 
Star  Contest.  Nomi- 
nated by  J.  C.  Jenkins, 
Auditoriiiin  theatre, 
Neligh,  Neb.  {Photo 
by  Fdzvin  Bozver  Hes- 
ser.) 


didates.  None  of  this  foreign  matter,  of 
course,  was  printed. 

* * * 

Mail  distribution  of  ballots,  one  to  each 
authorized  voter,  completed  the  safeguard- 
ing of  the  survey,  the  first  of  its  kind 
ever  conducted. 

Reaction  to  the  contest  from  other  than 
the  exhibitor  branch  of  the  business  has 
been  remarkable.  Stars  nominated,  al- 
most without  exception,  have  communi- 
cated with  exhibitors  entering  their  names 
and  others  writing  in  their  behalf,  send- 
ing photographs  or  other  tokens  of  ap- 
preciation. Officials  of  organizations  em- 
ploying the  stars  have  acknowledged  the 
tribute  similarly.  Not  one  of  the  least 
important  results  of  the  undertaking  is 
the  closer  knitting  together  of  industry 
interests.  The  same  tendency  toward 
unity  has  been  one  of  the  results  of  the 
report  department’s  influence  since  the 
beginning. 

Interest  on  the  part  of  exhibitors  was 
keen  from  the  beginning.  There  was  a 
chorus  of  approval  when  the  title  of  the 
contest  was  announced  and  the  words  "fa- 
vorite star”  immediately  distinguished  the 
undertaking  from  the  too  common  “beauty” 
and  "popularity”  contests.  Although  no 
prizes  were  offered  to  stimulate  interest, 
the  response  taxed  the  capacity  of  the  staff 
in  charge  of  mechanical  details.  There 
was  a notable  lack  of  suggestions  for  elab- 
oration. 

* 

In  this  undertaking,  as  in  the  serious 
daily  business  of  fixing  film  box  office 
values  by  prompt  and  accurate  report  of  re- 
sults, contributors  to  “What  the  Picture 
Did  for  Me”  drove  steadily  ahead  toward 
their  objective. 

That  is  their  manner.  They  say  what 
they  mean  and  mean  what  they  say.  The 
more  significant  the  honors  bestowed  upon 
their  chosen  favorites. 


with  matter  calculated  to  boost  the  stock 
of  this  or  that  individual.  There  was 
even  the  customary  quota  of  “fan”  let- 
ters, emanating  mainly  from  cities  where 
exhibitors  carried  - the  contest  to  their 
screens  to  ascertain  the  sentiment  of 
patrons  with  respect  to  the  various  can- 


LOUISE 

FAZENDA 

IVinner  of  third  place 
in  “Herald  Only’’ 
Club  Favorite  ■ Star 
Contest.  Nominated 
by  William  H.  Creal, 
Suburb  a n theatre, 
Omaha.  (Photo  by 
Witzel.) 
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*'Sea  Hawk  ” Gives  Lloyd  Commanding 
Position  in  Industry 

With  the  completion  of  “The  Sea  Hawk” 
and  following  its  enthusiastic  reception  by  the 
First  National  franchise  holders  at  their  recent 
meeting  in  New  Orleans,  the  name  of  Frank 
Lloyd  assumes  a commanding  position  in  the 
creative  end  of  the  industry. 

Lloyd’s  production  of  “The  Sea  Hawk”  is 
by  no  means  a solitary  flash  of  brilliancy.  For 
more  than  ten  years  he  has  been  making  pic- 
tures that  have  ranked  with  the  finest  product 
of  the  screen.  Three  of  his  recent  productions, 
each  of  outstanding  merit,  starred  Norma  Tal- 
madge.  They  are,  “Within  The  Law,”  “Ashes 
of  Vengeance”  and  “The  Voice  From  the  Min-  ' 
aret.” 

Lloyd  now  heads  an  independent  producing  unit,  Frank  Llo3rd 
Productions,  Inc.  “The  Sea  Hawk”  was  produced  by  the  Lloyd 
company  in  association  with  First  National. 

Radio  Used  in  National  Tieup  to 
Exploit  First  National  Film 

Four  Weeks  Campaign  Being  Conducted  by  Station  WMAQ 
of  the  ‘‘Daily  News”  of  Chicago 

There  have  been  national  tieups  with  book  publishers,  manufactur- 
ers of  dolls,  shoes,  coats,  hats  and  almost  every  other  kind  of  mer- 
chandise that  you  can  think  of  and  with  association  of  every  descrip- 
tion to  exploit  pictures.  But  what  is  perhaps  the  most  elaborate  national 
tieup  between  the  radio  and  the  screen  has  been  effected  in  Chicago  by 


Balaban  & Katz  and  First  National. 

This  tieup  comprises  a four  weeks’ 
campaign  via  the  ether  on  “The 
Woman  on  the  Jury,”  First  National’s 
new  feature  starring  Sylvia  Breamer. 
The  campaign  has  been  underway  since 
April  21  when  the  Daily  News  of  Chicago, 
through  its  station  WMAQ  began  broad- 
casting a prize-letter  contest  on  the  sub- 
ject, “Should  women  serve  on  juries?” 

The  station  has  been  announcing  the 
contest  each  afternoon  and  night,  advis- 
ing radio  fans  of  the  country  of  a long 
and  valuable  list  of  prizes  which  it  will 
award  to  the  authors  of  the  best  150-word 
letters  taking  either  side  of  the  argument. 
The  original  prizes  will  be  awarded  in 
each  case  of  a tie. 

Station  WMAQ,  being  one  of  the  most 
powerful  broadcasting  stations  in  the 
country,  is  heard  from  Coast  to  Coast 
and  the  timeliness  of  the  subject  has  been 
carried  into  the  homes  of  hundreds  of 
thousands  of  listeners  through  these  an- 
nouncements and  through  a series  of  de- 
bates staged  in  the  evenings  as  part  of 
the  station’s  program. 

Clarence  Harrow,  nationally  known 
orator  and  lawyer.  Judge  Marcus  M. 
Kavanaugh,  Dr.  Anna  Dwyer,  famous 
woman  physician  and  health  official,  are 
among  those  who  have  argued  that 
women  should  not  serve  on  juries,  while 
Catherine  Waugh  McCullough,  noted  at- 
torney, Mrs.  Jacob  Bauer,  financier,  Otis 
Skinner,  the  actor.  Rev.  M.  P.  Boynton, 
prominent  physician  and  reformer.  Miss 
Margaret  Haley,  civic  leader  and  head  of 
the  Teachers  Federation,  are  among  those 
who  have  argued  “pro”  on  the  question. 


Judges  in  the  contest  are  Judge  Mary 
Barthelme,  sitting  in  the  juvenile  court. 
Professor  Tom  Peete  Cross,  head  of  the 
comparative  Literature  department  of  the 
University  of  Chicago,  Rev.  Thos.  F. 
Levan,  president  of  De  Paul  University, 
Ina  Claire,  stage  actress,  and  Sylvia 
Breamer,  star  of  the  production,  “The 
Woman  on  the  Jury.” 

While  the  enormous  publicity  over  the 
nation  will  work  principally  to  the  ad- 
vantage of  First  National  in  its  release 
of  “The  Woman  on  the  Jury,”  just  at  its 
height  of  interest — the  contest  closing 
May  26 — local  importance  is  attached  to 
the  presentation  of  “The  Woman  on  the 
Jury”  at  Balaban  & Katz  Chicago  theatre 
the  week  of  May  5 in  the  middle  of  the 
debates  and  its  continued  showing  the 
week  after  at  that  firm’s  neighborhood 
theatres,  the  Tivoli  and  Riviera. 

Publicity  has  not  been  limited  to  the 
ether.  The  Daily  News  has  carried  daily 
accounts  of  the  prizes  and  speakers  and 
opened  the  contest  with  a display  on 
“Page  one.”  The  radio  departments  of 
the  Chicago  Tribune,  Chicago  Evening 
Post,  Herald  and  Examiner,  and  American 
have  carried  repeated  references  to  the 
contest  being  conducted  by  Station 
WMAQ,  all  building  up  enormous  public 
interest  in  the  picture  which  is  being  ad- 
vertised extensively  along  the  lines  that 
link  the  showing  indirectly  but  unmis- 
takably to  the  contest. 

The  prizes  to  be  given  are  worth 
thousands  of  dollars  and  include  a 
Brunswick  Radiola  with  super-hetero- 
dyne receiver,  camping  trailers,  equip- 


ment, portable  typewriters,  gasoline 
stoves,  automobile  equipment  and  radio 
supplies  galore. 

The  Daily  News  has  had  to  create  a 
special  mail  department  of  some  twenty 
girls  to  handle  and  classify  the  mail 
rolling  in  from  all  parts  of  America, 
Canada  and  some  from  the  West  Indies, 
Hawaii  and  Central  America.  It  is  ex- 
pected that  foreign  nations  will  be  heard 
from  as  it  is  known  that  Station  WMAQ 
has  spanned  the  ocean  with  its  programs. 


William  A . T rue  Prom  ises 
Important  Statements 
On  T,0,D,C.  Program 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  6. — Promising  an 
important  announcement  regarding  pic- 
tures to  be  released  by  Theatre  Owners 
Distributing  Corporation,  Number  2,  in 
the  near  future,  William  A.  True,  presi- 
dent of  the  new  organization,  gives  out 
the  following  names  of  prominent  exhib- 
itors as  members  of  his  Advisory  Board 
enrolled  to  date: 

Thomas  Arthur,  executive  committeeman  M.  P. 
T.  O.  A.  Mason  City.  Iowa;  E.  H.  Bingham,  execu- 
tive committeeman  M.  P.  T.  O.  A.  Indianapolis, 
Indiana;  Mack  J.  David,  member  M.  P.  T.  O. 
Washington,  Port  Angeles,  Washington;  Merle 
Davis,  President  M.  P.  T.  O.  A.  of  Montana, 
Butte,  Montana;  Fred  J.  Dolle,  national  com- 
mitteeman M.  P.  T.  O.  A.,  Louisville,  Ky. ; Law- 
rence E.  Goldman,  member  M.  P.  T.  O.  Missouri, 
Kansas  City;  Cliff  Griffin,  President,  M.  P.  T.  O. 
No.  California,  Oakland;  H.  J.  Hermann,  Secre- 
tary M.  P.  T.  O.  Louisiana,  New  Orleans;  H.  E. 
Huffman,  President  M.  P.  T.  O.  Colorado,  Den- 
ver; J.  E.  Kirk,  Secretary  M.  P.  T.  O.  Nebraska, 
Omaha;  M.  C.  Kellogg,  executive  committeeman 
M.  P.  T.  O.  A.  Lead,  S.  D.;  C.  M.  Maxfield, 
Vice  President  M.  P.  T.  O.,  Connecticut,  New 
Hartford;  JosepE  Mogler,  Vice  President  M.  P. 
T.  O.  A.  St.  Louis,  Mo.;  Joseph  Phillips,  execu- 
tive committeeman  M.  P.  T.  O.  A.  Forth  Worth, 
Texas;  John  A.  Schwalm,  Treasurer  M.  P.  T.  O. 
Ohio,  Hamilton;  Charles  T.  Sears,  Director  M.  P. 
T.  O.  A.  Nevada,  Mo.;  Howard  J.  Smith,  execu- 
tive committeeman,  M.  P.  T.  O.  Buffalo,  N.  Y. ; 
Don  Thornburg,  member  M.  P.  T.  O.  A.,  Iowa, 
Marshalltown;  John  M.  Urbansky,  executive  com- 
mitteeman M.  P.  T.  O.  A.  Cleveland,  Ohio; 
Joseph  Walsh,  President  M.  P.  T.  O.  Connecticut, 
Hartford;  E.  J.  Walton,  member  M.  P.  T.  O. 
Florida,  Tampa. 


Lowell  Announces 
Contract  for  Eleven 
of  Southern  States 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  6. — John  Lowell 
Russell,  president  of  the  Lowell  Film 
Productions,  now  conducting  an  exclu- 
sive trade  paper  advertising  campaign 
through  the  Exhibitors  Herald,  an- 
nounces the  closing  this  week  of  a con- 
tract with  Progress  Pictures,  Inc.,  of 
Atlanta,  Ga.,  whereby  the  latter  firm  se- 
cures the  distribution  rights  to  the 
Lowell  production  “Floodgates,”  for  the 
eleven  southern  states  in  which  they  op- 
erate. 

Mr.  Russell  looks  on  this  as  one  of  the 
most  important  contracts  closed  in  the 
independent  field  for  some  time,  as  it 
involves  a large  percentage  of  territory 
and  is  with  the  largest  independent  pro- 
ducer in  the  independent  field. 

Progress  Pictures  maintains  exchanges 
in  Atlanta,  Ga.,  Charlotte,  N.  C.,  New 
Orleans,  La.,  Dallas,  Texas,  and  Okla- 
homa City,  Okla.  Mr.  Bromberg,  pres- 
ident of  Progress  Pictures,  states  that  he 
intends  to  back  up  the  picture  with  an 
extensive  advertising  and  exploitation 
campaign. 
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Vigilance  Body  Attacks  Ads 
Capitalizing  on  Popular  Film 

Urges  Weiss  Brothers  to  Discontinue  Use  of  Words, 

“The  Ten  Commandments’'  in  Newspaper  Copy; 

Refuse  to  Comply  with  Request 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  6. — The  National  Vigilance  Committee  of  the 
Associated  Advertising  Clubs  of  the  World  has  at  last  turned  its  attention 
to  one  of  the  evils  which  bobs  up  in  the  motion  picture  industry  frequently 
when  some  big  production  appears  on  the  market  backed  by  an  unusual 
advertising  campaign. 

It  is  not  uncommon  in  instances  such  as  this  for  someone  owning 
another  picture  somewhat  of  similar  nature  to  get  busy  and  see  how  much 
of  the  popularity  of  the  widely  advertised  production  he  is  able  to  purloin. 

The  flagrant  instance  to  which  the  National  Vigilance  Committee  has 
turned  its  attention  is  the  case  of  Weiss  Brothers  with  their  foreign  made 
“After  Six  Days”  and  “The  Ten  Commandments,”  the  Paramount  produc- 
tion. In  an  official  bulletin  dated  April  28,  the  National  Vigilance  Commit- 
tee has  this  to  say : 


May  17,  1924 

Pathe  Stockholders 

Reelect  Executives 
1923  Record  Is  Commended 
and  Future  Plans  Meet 
with  Approval 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  6.— The  annual 
meetings  of  the  stockholders  and  Board 
of  Directors  of  Pathe  Exchange,  Inc., 
were  held  at  the 
Pathe  Home  Of- 
fice here.  The 
stockholders  re- 
elected for  the 
coming  term 
the  same  Board 
of  Directors  that 
served  during  the 
year  just  closed. 
The  Board  of 
Directors  is  con- 
stituted as  fol- 
lows : 

Edmund  C. 
Lynch,  Paul  Ful- 
ler, Jr.,  Elmer 
Pearson,  William 
Fellowes  Morgan,  Charles  Pathe,  Bern- 
hard  Benson,  Gaston  Chanier,  Jansen 
Noyes,  and  Lewis  Innerarity. 

Re-elect  All  Executives 

Following  the  adjournment  of  the 
stockholders  meeting,  the  Board  of  Di- 
rectors convened  and  re-elected  last 
year’s  officers  as  follows: 

Edmund  C.  Lynch,  Chairman  of  the 
Board  of  Directors;  Paul  Fuller,  Jr., 
President;  Elmer  Pearson,  Vice-President 
and  General  Manager;  Bernhard  Benson, 
Vice-President;  Lewis  Innerarity,  Secre- 
tary; and  John  Humm,  Treasurer. 

Praise  Work  of  Pearson 

The  splendid  business  record  made  by 
the  Pathe  organization  during  the  year 
1923  and  the  efficient  management  of  the 
company’s  affairs  under  the  capable  ad- 
ministration of  Vice-President  and  Gen- 
eral Manager  Elmer  Pearson  were 
warmly  commended  by  both  stockhold- 
ers and  directors. 

Patbe’s  plans  for  the  coming  season 
were  also  discussed  in  detail;  and  while 
these  plans  are  of  a magnitude  greater 
than  any  heretofore  contemplated,  it  was 
the  unanimous  opinion  of  the  members 
that  Pathe,  in  view  of  its  past  achieve- 
ments and  the  especially  good  business 
outlook,  would  carry  through  these  plans 
to  a successful  and  prosperous  consum- 
mation. 

Officials  declared  it  to  be  their  confi- 
dent opinion  that  Pathe’s  feature  and 
short-subject  output  during  1924  will  win 
for  the  company  a volume  of  business 
surpassing  by  35%  to  40%!  that  done  in 
1923. 

Maeterlinck  Demands 
$200,000  of  Goldwyn 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  6. — Maurice  Mae- 
terlinck, Belgian  poet  and  writer,  has 
filed  suit  against  Goldwyn  Pictures  Cor- 
poration for  $200,000  damages.  Accord- 
ing to  the  complaint  prepared  by  his  at- 
torneys, Maeterlinck  entered  into  a con- 
tract with  Goldwyn  whereby  the  latter 
agreed  to  accept  three  scenarios. 

His  attorneys  say  further  that  he  sub- 
mitted several,  the  first  being  “The 
Power  of  the  Dead,’’  and  that  they  were 
all  rejected.  He  bases  his  claim  on  the 
minimum  royalties,  probable  royalties 
and  the  fact  that  because  of  his  contract 
he  was  prevented  from  accepting  a con- 
tract with  any  other  concern. 


“The  recent  advertising  of  ‘After  Six 
Days,’  prominently  featuring  ‘Moses  and 
the  Ten  Commandments,’  is,  in  the  opin- 
ion of  the  National  Vigilance  Committee, 
an  attempt  by  Weiss  Brothers  to  capital- 
ize the  present  popularity  of  the  Famous 
Players-Lasky  production. 

“‘After  Six  Days’  depicts  Old  Testa- 
ment scenes  and  characters,  from  Adam 
and  Eve,  through  the  days  of  King  Solo- 
mon This  picture  was  originally  com- 
posed of  thirty-five  reels  of  foreign  pho- 
tography, was  divided  into  a Holy  Bible 
Series,’  for  non-theatrical  showing,  and 
cut  and  reassembled  into  the  picture  as 
it  is  now  being  shown.’’ 

Reproduces  Advertisements 

Pages  2 and  3 of  this  bulletin  reproduce 
Weiss  Brothers’  advertisements  of  “After 
Six  Days,”  as  they  appeared  in  Moving 
Picture  World,  a year  apart,  under  dates 
of  April,  1923,  and  April,  1924.  ‘ The  Ten 
Commandments,”  by  the  Famous 
ers-Lasky  Corporation,  was  finished  m 
August,  1923,  and  first  shown  in  Decem- 
ber. Particular  attention  is  called  to  the 
singular  absence  of  both  “Moses ’ and 
“The  Ten  Commandments”  in  this  Weiss 
copy,  which  appeared  prior  to  the  com- 
pletion and  subsequent  showing  of  1 he 
Ten  Commandments.” 

Under  date  of  March  9,  a quarter-page 
advertisement  appeared  in  the  Boston 
Sunday  Globe,  announcing  the  first  show- 
ing of’  “The  Ten  Commandments”  at  the 
Tremont  theatre,  March  10. 

In  the  same  issue  of  the  Boston  Sunday 
Globe  appeared  another  advertisement  a 
little  less  than  half  as  large,  anncnmcmg 
the  opening  of  “After  Six  Days  Featur- 
ing  Moses  and  the  Ten  Commandments 
at  the  Tremont  temple,  March  1^  A 
large  illustration  of  Moses  with  the  Stone 
Tablets,  laying  down  the  law  to  the  mul- 
titude, was  used. 

It  would  appear  that,  by  some  happy 
gift  of  circumstance,  Boston  has  both  a 
Tremont  theatre  and  a Tremont  temple 

that  the  Tremont  temple  was^^available 

March  10,  the  date  upon  which  “The  Ten 
Commandments”  was  to  open  at  the  Tre- 
mont theatre,  and  that  the  Biblical  pic- 
ture, “After  Six  Days,’’  includes  the 
Moses  on  Mount  Sinai  episode.  _ 

Representatives  of  the  National  Yigi- 
lance  Committee  and  the  New  York  Bet- 
ter Business  Bureau  interviewed  Louis 
Weiss,  calling  his  attention  to  the  simi- 
larity in  copy  and  layout,  and  to  the  ex- 


treme likelihood  that  the  public  would 
confuse  the  two  pictures,  due  to  the 
prominence  given  “The  Ten  Command- 
ments” in  Weiss’  advertising. 

Weiss  contended  that  in  no  sense  is  he 
attempting  to  capitalize  the  Famous 
Players-Lasky  title  — that  “After  Six 
Days”  contains  the  Moses  episode,  and 
he  is  therefore  justified  in  advertising  as 
he  has.  It  was  pointed  out  that  the 
Moses  episode  is  simply  one  of  a large 
number  of  outstanding  Biblical  subjects, 
such  as  Adam  and  Eve,  the  Ark,  Joseph 
and  his  Brethren,  the  Court  of  Solomon, 
the  Golden  Calf,  and  that  it  seemed  a 
strange  coincidence  that  “Moses  and  the 
Ten  Commandments”  should  be  so  prom- 
inently displayed,  while  the  others  were 
all  but  neglected  in  current  advertising. 

Weiss’  explanation  was  the  “footage” 
devoted  to  Moses,  but  he  admitted  that 
the  part  of  the  film  given  over  to  the 
Mount  Sinai  incident  and  the  giving  of 
the  Ten  Commandments,  actually,  and 
of  necessity,  occupied  comparatively  little 
space. 

Weiss  was  then  asked  to  produce  Weiss 
Brothers’  advertising  used  prior  to  the 
filming  of  “The  Ten  Commandments.” 

Such  advertising  was  produced,  but  in 
none  of  it,  antedating  wide  press  notice 
of  “The  Ten  Comm.andments,”  was  the 
headline  “Moses  and  the  Ten  Command- 
ments” prominently  featured.  The  “After 
Six  Days”  advertisement,  reproduced  on 
page  2 of  this  bulletin,  makes  absolutely 
no  mention  of  either  Moses  or  the  Ten 
Commandments. 

Is  Incorporated  Inconspicuously 

The  following  statement  has  been  in- 
corporated, inconspicuously,  in  recent 
Weiss  copy: 

“This  picture  has  no  connection  with 
‘The  Ten  Commandments’  being  dis- 
tributed by  Famous  Players-Lasky  Cor- 
poration.” 

The  National  Vigilance  Committee, 
after  a thorough  investigation,  requested 
that  Weiss  Brothers  immediately  discon- 
tinue their  prominent  display  in  advertis- 
ing as  a sub-title  or  descriptive  phrase, 
“The  Ten  Commandments.” 

This,  Louis  Weiss  refused  to  do,  con- 
tending that  such  a course  would  “kill 
the  present  success  of  ‘After  Six  Days’.” 

“The  committee  takes  this  opportu- 
nity,” says  the  bulletin,  “to  call  attention 
to  a practice  which,  if  permitted  to  be- 
come general  in  the  industry,  will  under- 
mine good  will  and  public  confidence,  to 
the  detriment  of  all  concerned.” 
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F.  N.  Is  Going  East  to  Produce 

New  York  Plans 
Said  to  Menace 
Coast  Prestige 

Eight  of  Famous  Players  18 
Units  Now  Working  on 
Long  Island 

By  JOHN  S.  SPARGO 

(Nczv  York  Editor,  Exhibitors  Herald) 

NEW  YORK,  May  6.— While  the 
East  has  yet  a long  way  to  go  to  take 
away  the  laurels  of  the  West  Coast 
as  a motion  picture  producing  center, 
it  is  freely  predicted  in  the  industry 
that  by  next  fall  so  much  work  will  be 
under  way  here  as  to  seriously  menace 
the  prestige  of  California. 

This  belief  is  based  somewhat  on  the 
expectation  that  early  this  fall  much  of 
First  National’s  production  activities  will 
be  transferred  to  the  East  and  that  within 
a year  practically  all  of  First  National’s 
pictures  will  be  made  here.  Richard  A. 

Rowland,  head  of  First  National,  and  the 
man  responsible  for  the  big  circuit  enter- 
ing production,  has  announced  several 
times  that  the  only  place  to  make  pic- 
tures economically  is  close  to  the  home 
office  and  the  bankroll. 

Eight  Working  for  Paramount 

Added  to  what  is  expected  in  the  way 
of  First  National  production  in  the  East 
Paramount  has  been  gradually  making  a 
shift  until  now,  of  the  eighteen  companies 
at  work  under  the  Famous  Players-Lasky 
banner,  eight  of  these  make  their  hornes 
at  the  Paramount  Long  Island  City 
studio. 

Over  at  Paramount’s  studio  Sidney  Ol- 
cott  finishes  his  huge  Valentino  picture, 

"Monsieur  Beaucaire,”  this  week — just 
three  months  from  the  shooting  of  the 
first  scene.  Without  a day  being  lost  and 
with  the  company  often  working  far  into 
the  night,  this  is  believed  to  establish 
a record  for  a production  made  entirely 
within  the  four  walls  of  a studio.  More- 
over, when  the  massiveness  of  the  sets 
are  taken  into  consideration — such  sets, 
for  instance,  as  the  gardens  of  Versailles, 
the  wooded  estate  at  Bath  and  the  grand 
staircase  and  halls  of  the  palace  of  King 
Louis — the  wonder  is  that  the  production 
was  completed  in  less  than  six  months. 

This  week  has  witnessed  the  taking  of 
several  minor  odds  and  ends  and  a few 
retakes.  Rudolph  now  will  take  a well- 
earned  rest  before  starting  his  next  pic- 
ture under  the  direction  of  Joseph  Hena- 
bery.  It  will  be  “A  Sainted  Devil”  by 
Rex  Beach. 

Another  Picture  Completed 

Herbert  Brenon’s  production,  “The 
Mountebank,”  featuring  Ernest  Torrence 
and  Anna  Q.  Nilsson,  also  was  finished 
this  week  and  in  two  or  three  weeks  the 
producer  will  be  on  his  way  to  the  Coast 
to  film  Thomas  Meighan’s  next  picture, 

"The  Alaskan.” 

Offsetting  the  completion  of  these  two 
productions,  Allan  Dwan  started  his  new 
Gloria  Swanson  picture  Monday.  It  is  an 
adaptation  of  Mary  Roberts  Rinehart’s 
story,  “The  Queen’s  Love  Story.”  Ian 
Keith  is  Miss  Swanson’s  leading  man  and 
George  Fawcett  is  prominent  in  the  cast. 

Bebe  Daniels  and  Richard  Dix  are 

(Continued  on  page  40) 


Heralds  Studio 
Directory 


West  Coast 


BEN  WILSON  STUDIO,  5821  Santa  Monica  boulevard. 

EDDIE  LYONS  PRODUCTIONS:  Eddie  Lyons  directing  himself  in  two-reel 

comedies. 

Gene  La  Rue  directing  Bobby  Dunn  in  two- reel  comedies. 

CENTURY  FILM  CORPORATION,  6100  Sunset  boulevard. 

A1  Herman  directing  Harry  McCoy  and  A1  Alt  in  “Full  O’  Pep.” 

Arvid  Gilstrom  directing  "Bubbles”  and  “Spec”  O’Donnell  in  “Hitting  the  Rails.” 
Edward  I.  Luddy  directing  Buddy  Messenger  in  “Long  Pants.” 

CHARLES  CHAPLIN  STUDIO,  1416  La  Brea  avenue. 

Charles  Chaplin  directing  himself  in  his  United  Artists’  comedy,  based  on  life  in 
the  Yukon  during  the  gold  rush. 

CHRISTIE  COMEDIES,  6101  Sunset  boulevard. 

Gil  Pratt  directing  Kathleen  Clifford  in  two-reel  comedies. 

F.  B.  O.  STUDIOS,  Melrose  and  Gower  streets. 

Percy  Pembrook  directing  Alberta  Vaughan  in  “Love  and  Learn.” 

Emory  Johnson  directing  Johnny  Walker  and  Mary  Carr  in  “Spirit  of  the  U.  S.  A.” 
HOLLYWOOD  PHOTOPLAY  PRODUCTIONS:  Rob  Eddy  directing  Gordon  White 
in  “Puppy  Love  Stories.” 

FOX  STUDIO,  Western  avenue  and  Sunset  boulevard. 

Lynn  Reynolds  directing  Tom  MLx  in  “The  Last  of  the  Duanes.” 

Chester  Bennett  directing  an  all-star  cast  in  “The  Painted  Lady.” 

Edmund  Mortimer  directing  Charles  “Buck”  Jones  in  “The  Ghost  Chaser.” 

Jack  Blystone  directing  an  all  star  cast  in  “The  Last  Man  on  Earth.” 

Rowland  V.  Lee  directing  an  all  star  cast  in  “The  Man  Without  a Country.” 
Lambert  Hillyer  directing  an  all  star  cast  in  “Checkers.” 

Tom  Buckingham  directing  an  all  star  cast  in  an  untitled  sirecial. 

Howard  Mitchell  directing  John  Gilbert  in  “Colorau.”  _ 

Lew  Siler  directing  an  all-star  cast  in  “Darwin  Was  Right.” 

“Slim”  Somerville  directing  a stock  company  in  “Unreel  News  Reel.” 

Benny  Stoloff  directing  a stock  company  in  “The  Sea  Rovers.” 

HOLLYWOOD  STUDIOS,  6642  Santa  Monica  boulevard. 

CARTER  DE  HAVEN  PRODUCTIONS:  Roy  Del  Ruth  directing  Carter  De  Haven 
in  an  untitled  production 

HAROLD  LLOYD  PRODUCTIONS:  Sam  Taylor  and  Fred  Newmeyer  co-directing 
Harold  Lloyd  in  a feature  comedy  as  yet  untitled. 

J.  K.  McDonald  productions:  Wllliam  Beaudine  directing  Ben  Alexander 
and  an  all  star  cast  in  “A  Self-Made  Failure.” 

GOLDEN  WEST  PRODUCTIONS':  W.  C.  Graves  directing  an  all  star  cast  in  an 
untitled  production. 

MADELINE  BRANDIES  PRODUCTION:  Renaud  Hoffman  directing  Percy  Mar- 
mont  and  ZaSu  Pitts  in  “A  Hollywood  Legend.” 

INCE  STUDIOS,  Culver  City. 

THOMAS  H.  INCE  PRODUCTIONS:  Ralph  Ince  directing  Charles  Ray  in  “Smith.” 
PRISCILLA  DEAN  PRODUCTIONS:  Jerome  Storm  directing  Priscilla  Dean  in  ‘"ITie 
Siren  of  Seville.” 

LASKY  STUDIOS,  1520  Vine  street. 

Wallace  Worsley  directing  William  Farnum  in  “The  Man  Who  Fights  Alone.” 
Dimitri  Buchowetzki  directing  Pola  Negri  in  “Compromised.” 

James  Cruze  directing  Glen  Hunter  and  Viola  Dana  in  “Merton  of  the  Movies.” 

METRO-GOLDWYN-MAYER  STUDIOS,  Culver  City. 

Hobart  Henley  directing  an  all  star  cast  in  “Free  Love.” 

Marshall  Neilan  directing  an  all  star  cast  in  “Tess  of  the  D’Ubervilles.” 

Scott  Dunlap  directing  Jackie  Coogan  in  “Little  Robinson  Crusoe.” 

Victor  Schertzinger  directing  an  all  star  cast  in  “Bread.” 

TRU-ARTS  PRODUCTION:  Roland  West  directing  Elaine  Hammerstein  in  “Drift- 
wood.” 

PICKFORD-FAIRBANKS  STUDIO,  71C0  Santa  Monica  boulevard. 

Vernon  Keays  directing  Jack  Pickford  in  “The  End  of  the  World.” 

PRINCIPAL  PICTURES  CORPORATION,  7250  Santa  Monica  boulevard. 

Louis  Tolhurst  directing  nature  studies.  , 

RUSSELL  STUDIO,  1439  Beachwood  drive. 

GEORGE  HOLT  PRODUCTIONS:  George  Holt  directing  Carl  Miller  and  Eleanor 
Fair  in  “Forbidden  Island.” 

ROACH,  HAL  E.,  STUDIO,  Culver  City. 

Bob  McGowan  directing  “Our  Gang”  comedies. 

Hampton  Del  Ruth  directing  Will  Rogers  in  his  second  political  comedy. 

J.  A.  Howe  directing  the  “Spat  Family”  comedies. 

Leo  McCarey  directing  Charles  Chase  in  one-reelers. 

Fay  Garnett  directing  Earl  Mohon  and  Billy  Engle  in  a travesty  on  “The  Thief  of 
Bagdad.” 

Ted  Wildt  and  Fred  Guiol  co-directing  Glenn  Tryon  and  Blanche  McHaffey  in  a 
five-reel  special  “The  Up-State  Slicker.” 

SENNETT  STUDIO,  1712  Glendale  boulevard. 

Del  Lord  directing  all  star  cast  in  “Five  Gallons,  Please.” 

F.  Richard  Jones  directing  Ralph  Graves  in  a feature  comedy  as  yet  untitled. 
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Paramount  Is  Active  on  Coast 


SUNSET  PRODUCTIONS. 

Joseph  T.  Franz  directing  J.  B.  Warner  in  “Horseshoe  Luck.” 

Robert  N.  Bradberry  directing  Kenneth  McDonald  in  “The  Danger  Demon.  ’ 

UNITED  STUDIOS,  5341  Melrose  avenue. 

JOSEPH  M.  SCHENCK  PRODUCTIONS:  Sidney  Franklin  directing  Constance  Tal- 
madge  in  “Learning  to  Love.”  .......  , 

FIRST  NATIONAL  PRODUCTIONS:  John  Stahl  directing  Lewis  Stone  and  Florence 
Vidor  in  “Husbands  and  Lovers.”  __ 

George  Archinbaud  directing  Claire  Windsor  in  “For  Sale. 

UNIVERSAL  STUDIO,  Universal  City. 

Clarence-  L.  Brown  directing  an  all  star  cast  in  “Butterfly.” 

Rupert  Julian  directing  an  all  star  cast  in  “Glory.” 

Nat  Ross  directing  an  all  star  cast  in  “Judgment  of  West  Paradise. 

Erie  Kenton  directing  Jack  Dempsey  in  one-reel  series. 

Jay  Merchant  directing  Eileen  Sedgwick  and  Jack  Daugherty  in  “The  Fighting 
Ranger.” 

Cliff  Smith  directing  Jack  Hoxie  in  “Daring  Chances. 

William  Watson  directing  Bert  Roact  and  Alice  Howell  in  one-reel  comedies. 

Bryan  Foy  directing  “Hysterical  History”  comedy  series. 

William  Craft  directing  William  Desmond  in  “Big  Timber.” 

James  Horne  directing  Reginald  Denny  in  “Captain  Fearless.” 

Harry  Pollard  directing  Virginia  Valli  in  “K — the  Unknown.” 

Edward  Sedgwick  directing  Hoot  Gibson  in  “Hit  and  Run.” 

Louis  J.  Gasnier  directing  an  all  star  cast  in  “Wine.” 

VITAGRAPH  STUDIOS,  1708  Talmadge. 

J.  STUART  BLACKTON  PRODUCTIONS:  J.  Stuart  Blackton  directing  an  all  star 
cast  in  “The  Clean  Heart.” 

DAVE  SMITH  PRODUCTIONS':  Dave  Smith  directing  an  all  star  cast  in  “Code  of 
the  Wilderness.” 

WALDORF  STUDIOS,  6070  Sunset  boulevard. 

Van  Dyke  directing  William  Fairbanks  and  Eva  Novak  in  an  untitled  production. 
Ray  H.  Leek  directing  “Screen  Snap  Shots”  feature. 

WARNER  BROTHERS  STUDIO,  5842  Sunset  boulevard. 

Philip  Rosen  directing  an  all  star  cast  in  “Being  Respectable.” 

Willard  Wood  directing  Lewis  Morosco  in  “Her  Marriage  Vow.” 

ERNEST  LUBITCH  PRODUCTIONS:  Ernest  Lubitch  directing  an  all  star  cast  in  an 
untitled  production. 


East  Coast 


BIOGRAPH  STUDIO,  807  East  175th  street. 

GARRICK  PICTURES  CORP.:  Will  Nigh  directing  Bert  Lytell,  Claire  Windsor 
and  Cullen  Landis  in  “Bom  Rich,”  to  be  released  through  First  National. 

EASTERN  PRODUCTIONS,  INC.:  Paul  Scardon  directing  Helene  Chadwick  and 
Holmes  Herbert  in  “Her  Own  Free  Will,”  to  be  released  through  Hodkinson. 

COSMOPOLITAN  STUDIO,  127th  street  and  Second  avenue. 

COSMOPOLITAN  PROD.:  E.  Mason  Hopper  directing  Marion  Davies  and  an  all- 
star  cast  in  “Janice  Meredith.” 

FOX  STUDIO,  55th  street  and  Tenth  avenue. 

FOX  FILM  CORP.:  Harry  Millarde  completing  “The  Fool”  with  Edmund  Lowe  and 
Brenda  in  the  cast. 

Elmer  Clifton  directing  Orville  Caldwell  and  Alyce  Mills  in  an  untitled  production. 

GLENDALE  STUDIO,  Glendale,  L.  I. 

BURR  PICTURES'f  INC.:  William  Christy  Cabanne  has  completed  “Youth  To  Sell.” 
May  Allison,  Charles  Mack,  Sigrid  Holmquist  and  Richard  Bennett  are  in  the  cast 
LONG  ISLAND  CINEMA  CORP.:  Kenneth  O’Hare  directing  Mahlon  Hamilton, 
May  Allison  and  an  all-star  cast  in  “The  River  Road.” 

METRO  STUDIO,  3 West  61st  street. 

REPUTABLE  PICTURES  CORP.:  Larry  Wyndam  directing  Benny  Leonard  in 
. “Ham  and  Eggers,”  the  first  of  a series  of  12  pictures  which  Leonard  is  to  star  in. 

PARAMOUNT  STUDIO,  Long  Island  City. 

FAMOUS  PLAYERS-LASKY  CORP.:  Sidney  Olcott  completing  Rudolph  Valentino 
and  an  all-star  cast  in  “Monsieur  Beaucaire.” 

Allan  Dwan  has  completed  “Manhandled”  with  Gloria  Swanson  and  Tom  Moore  in 
the  cast. 

Herbert  Brenon  has  completed  “The  Mountebank”  with  Ernest  Torrence  and  Anna 
Q.  Nilsson  in  the  cast. 

Allan  Dwan  directing  Gloria  Swanson,  Ian  Keith  and  George  Fawcett  in  “The  Queen’s 
Love  Story.” 

Alan  Crosland  will  direct  Bebe  Daniels  and  Richard  Dix  in  “Sinners  in  Heaven.” 

PYRAMID  STUDIO,  Astoria,  L.  I. 

YALE  UNIVERSITY  PRESS:  Frank  Tuttle  has  completed  “The  Puritans”  with 
Arthur  Hohl,  Osgood  Perkins  and  Marjorie  Young  in  the  cast. 

TALMADGE  STUDIO,  318  East  48th  street. 

DE  FOREST  PHONOFILMS:  J.  Searle  Dawley  has  completed  the  phonofilra  “East 
Side,  West  Side.” 

GOLDWYN  PICTURES  CORP.:  Tom  Terriss  is  working  on  the  interiors  of  “The 
Bandolero,”  the  exteriors  of  which  were  made  in  Cuba. 

CHADWICK  PICTURES  CORP.:  Ivan  Abramson  will  direct  Lionel  Barrymore  in 
“I  Am  the  Man.” 

MURRAY  W.  GARSSON  PROD.:  William  Christy  Cabanne  directing  Frank  Mayo, 
Alma  Rubens  in  “The  Love  'Thief,”  to  be  released  through  Associated  Exhibitors. 

VITAGRAPH  STUDIO,  Brooklyn,  N.  Y. 

YALE  UNIVERSITY  PRESS:  Webster  Campbell  has  completed  “Yorktown.” 
Webster  Campbell  will  next  direct  “Dixie.” 

Kenneth  Webb  completing  “Alexander  Hamilton”  with  George  Nash,  Mabel  Talia- 
ferro and  Allen  Conner  in  the  cast. 

Kenneth  Webb  will  next  direct  “Lexington.” 

WHITMAN  BENNETT  STUDIO,  Yonkers,  N.  Y. 

WHITMAN  BENNETT  PROD.:  Whitman  Bennett  has  completed  “Love  of  Women” 
with  Flelene  Chadwick  and  Montague  Love  in  the  cast. 

Whitman  Bennett  will  direct  “Two  Shall  Be  Born,”  the  cast  for  which  has  not  been 
selected  as  yet. 


First  Film  Under 
Gigantic  Merger 
Is  in  Production 

Fourteen  Companies  Are  Now 
Active  at  Universial 
City  Plant 

By  HARRY  HAMMOND  BEALL 

(W-est  Coast  Representative,  Exhibitors  Herald) 

HOLLY\\"OOD,  May  6. — Coinci- 
dent with  the  announcement  by 
Paramount  officials  that  they  would 
make  forty  feature  pictures  during 
the  first  six  months  of  the  season  of 
1924-25,  or  nearly  a score  more  than 
they  ever  have  attempted  in  any 
previous  like  period,  three  new  pic- 
tures have  started  into  action  at  the 
Lasky  West  Coast  studios,  and  sev- 
eral other  units  are  on  the  eve  of 
new  productions. 

First  scenes  of  William  Farnum’s  new 
starring  picture  with  Paramount,  “The 
Man  Who  Fights  Alone,”  were  shot  last 
week  in  the  Yosemite  and  studio  produc- 
tion is  now  under  way.  Farnum  with 
his  director,  Wallace  Worsley  and  the 
cameraman  were  the  only  ones  to  go 
north  for  the  opening  scenes  in  the  Wh’l- 
ton  Barrett  and  Alfred  Kutner  story, 
“The  Miracle  of  Love,”  which  has  been 
adapted  by  Jack  Cunningham  for  the 
screen  under  the  new  title.  Lois  Wilson, 
who  will  play  opposite  Farnum,  has  just 
arrived  from  New  York. 

Plan  Notable  Supporting  Cast 

Pola  Negri’s  latest  picture,  just  begun, 
will  have  a notable  supporting  cast. 
Dimitri  Buchowetzki,  who  directed  Po- 
la’s  latest  picture,  “Men,”  also  is  direct- 
ing her  in  “Compromised,”  written  b> 
Paul  Bern. 

Actual  shooting  of  Harry  Leon  Wil 
son’s  Saturday  Evening  Post  story, 
“Merton  of  the  Movies,”  began  with  tht' 
arrival  here  this  week  of  Glenn  Hunter, 
who  created  the  role  on  the  stage.  Viola 
Dana,  who  has  finished  her  Metro  con- 
tract, will  play  opposite  Hunter  and  in 
one  more  Paramount  picture.  James 
Cruze  is  wielding  the  megaphone. 

Cecil  B.  DeMille  is  scouring  the  Pa- 
cific off  Los  Angeles  harbor  searching 
out  “shark  stuff”  as  preliminary  scenes  to 
“Feet  of  Clay,”  on  which  he  will  start 
production  about  the  middle  of  May, 
with  Estelle  Taylor,  Rod  La  Rocque  and 
Ricardo  Cortez  in  the  feature  roles. 

William  De  Mille  has  gone  to  New 
York  to  edit  his  just  completed  mystery 
stor}^  by  Clara  Beranger.  He  is  seeking 
a new  title  for  this  film  which  has  had 
two  already.  It  began  as  “The  Inside 
Story,”  and  later  was  known  as  “The 
Bedroom  Window.”  Now'  it  is  to  be 
released  bj'  still  another. 

“Changing  Husbands,”  the  sparkling 
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Eastern  sales  force  of  Hodkinson  Corporation  photographed  during  the  first  of  the  company’s  sales  conventions.  Top  row,  left 
to  right:  J.  K.  Burger,  G.  M.  Davidson,  H.  O.  Duke,  J.  L.  Plowright,  J.  Dolan,  G.  Solomon,  D.  Scholtz,  L.  Tobias,  W.  H. 
Wagner,  G.  R.  Ainsworth  and  L.  W.  Kniskem.  Second  row,  left  to  right:  F.  S.  Hopkins,  W.  G.  Humphries,  J.  C.  Flinn, 
Paul  Mooney,  President  F.  C.  Munroe,  R.  Pawley,  G.  M.  Dillon,  G.  A.  Falkner,  W.  Yoder  and  G.  Harvey.  Bottom  row,  left 
to  right:  J.  Eaton,  Level,  C.  J.  Giegerich,  L.  J.  Hacking,  C.  Behan,  R.  S.  Wolf,  W.  F.  Seymour,  P.  J.  Richrath  and  I.  Hanover. 


comedy  featuring  Lea  trice  Joy,  which 
was  co-directed  by  Frank  Urson  and 
Paul  Iribe,  is  being  edited.  This  is  an 
adaptation  of  the  Saturday  Evening  Post 
story  “Roles.”  Sada  Cowan  and  Howard 
Higgin  adapted  it. 

Melford  Editing  Latest 

George  Melford  is  cutting  and  titling 
his  Paramount  picture,  “Tiger  Love,” 
featuring  Estelle  Taylor  and  Antonio 
Moreno.  This  is  a romantic  story  of  the 
Spain  of  today  and  is  taken  from  Man- 
uel Panella’s  Spanish  opera,  “El  Gato 
Montes.” 

Victor  Eleming’s  next  picture  for  Par- 
amount is  “Empty  Hands,”  and  Jack 
Holt  will  carry  the  title  role. 

Agnes  Ayres  and  Antonio  Moreno  will 
leave  in  a few  days  for  the  Long  Island 
Paramount  studios  where  they  will  be 
featured  in  an  Irvin  Willat  production 
from  a story  without  a name.  Readers 
of  Photoplay  Magazine  will  choose  the 
title  of  this  picture. 

Hobart  Henley,  who  recently  signed  a 
long  term  contract  with  Louis  B.  Mayer, 
is  the  first  director  to  start  production 
under  the  gigantic  merger  of  Metro- 
Goldwyn-Mayer,  according  to  an  an- 
nouncement by  Harry  Rapf.  Henley’s 
first  production  is  “Free  Love,”  from  an 
original  story  by  Benjamin  Glazer. 
Adolphe  Menjou  will  play  a part  in 
Henley’s  picture  similar  to  that  which 
won  him  fame  in  “A  Woman  of  Paris.’” 
Eleanor  Boardman,  who  has  just  finished 
work  in  King  Vidor’s  “A  Wise  Virgin,” 
filmed  under  the  working  title  of  “Mary 
the  Third,”  has  the  leading  feminine  role 
opposite  Conrad  Nagel. 

Marshall  Neilan  has  added  four  mem- 
bers to  the  cast  of  “Tess  of  the  D’Uber- 
villes,”  which  he  is  making  for  Metro- 
Goldwyn-Mayer  studios.  These  include 
Courtnay  Foote,  Cyril  Chadwick,  Fred 
Huntley  and  Howard  Gaye. 

Laurette  Taylor  has  arrived  to  begin 
work  on  “One  Night  in  Rome,”  her  third 
and  most  pretentious  picture  production. 
This  picture  will  be  the  second  to  begin 
at  the  Culver  City  lot  since  the  merger. 
Clarence  Badger  will  begin  wielding  the 
megaphone  about  May  15. 

Pringle  in  Glyn  Offering 

Aileen  Pringle  has  been  chosen  to  play 
the  leading  feminine  role  in  the  next 
Elinor  Glyn  production  for  Metro-Gold- 
wyn-Mayer,  “His  Hour.”  Miss  Prin- 


gle’s work  in  “Three  Weeks,”  was  an 
important  factor  in  her  selection  for  the 
next  Glyn  picture. 

“Dirty  Hands”  will  be  the  title  of  the 
fourth  and  concluding  opus  to  be  made 
under  his  much-heralded  Metro  contract 
by  Jackie  Coogan  which  will  be  deliv- 
ered to  Marcus  Loew  prior  to  September 
1.  His  present  vehicle,  “Little  Robinson 
Crusoe,”  will  shortly  be  finished. 

Victor  Schertzinger  is  makinv  “Bread” 
with  an  all-star  cast  at  the  old  Metro 
lot,  following  which  he  will  go  over  to 
the  Culver  City  scene  of  activities. 

Roland  West  is  well  along  with  his 
Truart  production  of  “Driftwood,”  star- 
ring Elaine  Hammerstein.  He  is  making 
this  at  the  Metro-Goldwyn-Mayer  lot. 

The  only  activity  at  present  in  tlie 
Pickford-Fairbanks  studio  is  the  Tom  J. 
Geraghty  production  which  Vernon 
Keyes  is  directing.  Jack  Pickford  is  the 
star  and  the  picture  is  titled  “The  End 
of  the  World.”  Production  is  about  halt 
completed. 

Inactive  at  Principal 

Except  for  one  of  the  nature  series 
which  Louis  Tolhurst  is  making  for 
Principal  Pictures,  this  lot  is  rather  in- 
active, although  preparations  are  being 
made  for  the  next  Baby  Peggy  picture 
as  well  as  for  “The  Mine  with  the  Iron 
Door,”  from  the  Harold  Bell  Wright 
story.  Shooting  of  scenes  for  the  latter 
will  be  done  largely  in  the  actual  locale 
of  the  story,  in  fact,  Hope  Loring  and 
Louis  Lighton,  chief  scenarists,  are  work- 
ing with  the  author  on  the  script. 

George  Holt  has  chosen  the  Russell 
Studios  for  his  production  of  “Forbidden 
Island,’'  co-starring  Carl  Miller,  whose 
work  in  Chaplin’s  “A  Woman  of  Paris," 
was  an  outstanding  feature,  and  Eleanor 
Fair.  The  story  is  by  Dan  Whitcomb. 
Gardner  Bradford  adapted  it. 

The  hoof  and  mouth  epidemic  has  post- 
poned indefinitely  filming  of  Fred  Jack- 
man’s picture  for  Hal  Roach  which  was 
to  have  been  an  Arabian  tale  featuring 
Rex,  the  Morgan  stallion. 

Ever  since  a third-rate  vaudeville 
troupe  appeared  in  the  now  deceased  Em- 
press theatre  in  Los  Angeles  in  1911 
and  a young  fellow  named  Chaplin  be- 
gan his  climb  up  the  cinema  ladder, 
vaudeville  performers  playing  in  Los  An- 
geles have  extended  themselves.  The 
latest  to  be  chosen  for  the  silent  comedy 


drama  is  Arthur  Stone,  an  Orpheum 
head-liner  who  has  been  signed  by  Hal 
Roach  for  feature  comedies. 

Blanche  Mehaffey  has  been  added  to 
the  cast  of  the  “Up  State  Slicker,”  a five- 
reel  comedy  being  made  at  the  Roach 
plant  with  Glenn  Tryon  as  star.  Ted 
Wildt  and  Fred  Guiol  are  co-directing. 
All  other  comedy  units  at  the  Hal  Roach 
studios  are  active.  This  includes  Will 
Rogers  in  his  political  series,  “Our  Gang,’" 
“The  Spat  Family,”  Charles  Chase  one- 
reelers,  and  a travesty  on  “The  Thief  of 
Bagdad”  in  which  Earl  Mohan  and 
Billy  Engle  are  featured. 

Mack  Sennett  has  stolen  a march  on 
several  other  producers  who  have  at  one 
time  or  another  considered  filming  “Ro- 
meo and  Juliet,”  only  his  production 
with  Ben  Turpin  as  the  star  is  likely  to 
get  different  treatment  than  if  Doug 
and  Mary  had  produced  it.  Sennett  will 
start  Turpin  in  this  comedy  version  of 
the  famous  love  story  this  month.  Other 
activities  on  the  Sennett  lot  include  a 
comedy,  “Five  Gallons,  Please,”  which 
Del  Lord  is  directing  and  a feature  com- 
edy headed  by  Ralph  Graves,  which  F. 
Richard  Jones  is  directing. 

Two  Working  at  Sunset 

Two  companies  are  working  at  the 
Sunset  studios — Joseph  J.  Franz  mak- 
ing “Horseshoe  Luck,”  with  J.  B.  War- 
ner heading  the  cast,  and  Robert  N. 
Bradberry  directinar  Kenneth  McDonald 
in  “The  Danger  Demon.” 

Commodore  J.  Stuart  Blackton  has 
completed  filming  E.  Phillips  Oppen- 
heim’s  story,  “The  Hillman,”  which 
brought  Charles  “Buddy”  Post  to  star- 
dom, opposite  Irene  Rich.  He  is,  pre- 
preparing  his  next  feature  before  the  fo' 
mer  is  through  the  cutting  room.  It  will 
be  a picturization  of  A.  M.  S.  Hutchin- 
son’s “The  Clean  Heart.” 

David  Smith,  who  has  been  making  a 
Vitagraph  production  with  the  working 
title  of  “The  Range  Boss”  has  changed 
the  title  to  “Code  of  the  Wilderness.”  He 
will  finish  filming  this  production  some 
time  this  month. 

But  one  company  is  active  at  the  Wal- 
dorf studios.  William  Fairbanks  and 
Eva  Novak  are  being  featured  in  a pro- 
duction as  yet  untitled,  directed  by  Van 
Dyke. 

Although  only  three  productions  are 
{Continued  on  page  40) 
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Offer  Special  Films  in  Hope 
Of  Banishing  Summer  Slump 

Two  Companies  Hold  That  Both  the  Distributors 
and  the  Exhibitors  Are  Responsible  for 
Decreased  Business  in  Hot  Months 

NEW  YORK,  May  6. — In  the  belief  that  the  “Summer  Slump”,  the 
bugbear  of  exhibitors  generally,  is  largely  the  fault  of  the  distributing 
companies  for  not  supplying  good  pictures  for  the  summer  months,  and 
of  the  exhibitors  for  not  demanding  this  sort  of  product,  two  of  the  largest 
companies  have  planned  special  programs  to  offset  these  generally  ac- 
cepted conditions. 

Pictures  Compare  Favorably  With  Fall  Publications 

These  companies  are  First  National  and  Universal,  and  it  is  expected 
that  several  of  the  others  will  similarly  fall  into  line  soon.  The  pictures 
on  these  two  schedules  compare  favorably  with  those  released  during 
winter  months. 

Following  are  the  announcements  of  the  two  companies: 


Smallwood’s  Record  No  Bid 
for  New  Company’s  Support 

(Continued  from  page  25) 


plan.  Smallwood  headed  both  concerns 
and  as  Smallwood  & Co.  had  an  agreement 
in  writing  whereby  it  was  to  receive  the 
total  share  of  syndicate  certificates  issued 
by  Pyramid  and  that  for  the  first  two  syn- 
dicates, Smallwood  and  Company  was  to 
pay  Pyramid  65  per  cent  of  the  face  value 
and  for  subsequent  syndicates  Smallwood 
& Company  was  to  pay  Pyramid  60  per  cent. 

After  a time  the  people  who  had  invested 
in  these  Smallwood  enterprises,  the  invest- 
ors being  in  nearly  every  case  people  of 
small  means,  became  uneasy  and  many  com- 
plaints were  made  to  the  office  of  tbe  dis- 
trict attorney  and  to  the  attorney  general. 
As  a result  of  this,  the  stock  selling  activi- 
ties of  Pyramid  Pictures,  Inc.,  were  closed 
by  the  authorities. 

Under  date  of  July  25,  1923,  the  N.  F. 
Times  prints  the  following  under  the  head- 
ing, “Halt  Move  to  Sell  Two  Million  in 
Bonds” ; 

“Charging  that  the  public  had  been  fleeced 
of  almost  one  million  dollars  by  the  sale  of 
worthless  stock  and  that  two  million  dollars 
in  worthless  bonds  were  about  to  be  issued, 
the  office  of  the  Attorney  General  has  se- 
cured an  injunction  closing  Pyramid  Pic- 
tures, Inc  , 150  West  34th  Street.” 

The  following  day  the  N.  Y.  American 
ran  the  story  of  the  Pyramid  trouble  under 
the  following  headline : 

PYRAMID  FILMS 
SWINDLER  RAN 
OTHER  FRAUDS 


Smallwood  Once  Investigated  by  United 
States  Attorney  and  Also  Served 
Prison  Term  for  Larceny 


SCHEMES  ALL  PURE  FAKES 


Lurid  Literature  Containing  Glowing 
Promises  and  Wealth  Attracted 
Poorer  Class 

In  the  story  following  appears  this : 

“.^n  aftermath  of  the  injunction  action 
by  Deputy  Attorneys  General  John  J.  Dwyer 
and  Abraham  Rosenthal  comes  the  startling 
disclosure  that  the  same  Arthur  N.  Small- 
wood, whose  name  appears  as  president  of 
both  the  Smallwood  Company  and  Pyramid 
Pictures.  Inc.,  has  for  more  than  a decade 
been  actively  engaged  in  swindling  the  pub- 
lic with  simliar  stock  selling  schemes.  . . . 
Smallwood  & Company’s  offices  at  West 
34th  street  has,  during  the  past  few  days, 
been  besieged  by  an  army  of  disgruntled  in- 
vestors, many  of  whom  could  be  plainly 
seen  were  in  dire  distress.  Foreigners  of 
all  descriptions,  stenographers,  subway 
guards,  orphans,  widows,  chambermaids, 
street  cleaners  and  factory  works  are  seen 
in  the  ranks.” 

Entered  Industry  in  1914 

Smallwood’s  first  appearance  in  the  film 
industry,  so  far  as  can  be  remembered  by 
film  men,  was  in  1914,  when  he  organized 
a company  to  make  a picture  with  Virginia 
Pearson.  This  picture  was  to  be  sold  on 
the  state  right  market  and  the  finances 
were  furnished  through  a stock  sale._  This 
company  failed  to  make  any  dent  in  the 
financial  world  and  passed  out  quietly. 

The  same  fate  befell  the  Ethel  Grandin 
Productions,  another  of  Smallwood’s  enter- 
prises which  was  a stock  selling  proposi- 
tion. 

Among  the  other  enterprises  fostered  by 
Smallwood,  all  of  which  were  used  for 
stock  selling  and  of  which  there  is  no  rec- 
ord of  any  of  the  investors  getting  any 
return  are : 

Arthur  N.  Smallwood  Productions. 
United  Sales  Film  Company,  Smallwood 
Film  Company,  Bird  Bill  Pen  Company, 
B.  B.  Stylo  Company,  National  Hog  Rais- 
ing Company. 


“The  complete  list  of  summer  pictures, 
especially  selected  by  Fiirst  National  to 
furnish  exhibitors  during  June,  July  and 
August  with  strong  box  office  attrac- 
tions on  a par,  if  not  bigger  than  the 
First  National  pictures  released  in  the 
fall,  winter  and  spring,  number  ten. 
These  have  been  designated  by  the  First 
National  sales  department  as  the  ‘Ten 
Dreadnoughts.’ 

Chronologiclly  ‘The  Dub,’  a J.  K. 
McDonald  production,  heads  the  list  with 
release  on  June  15th,  Ben  Alexander 
heads  the  cast  and  shares  honors  with 
Lloyd  Hamilton.  William  Beaudine  di- 
rected. It  is  a small  town  comedy  with 
considerable  human  interest. 

Windsor  in  June  Release 

“ ‘For  Sale’  is  a second  June  release. 
It  is  a society  drama  with  Claire  Windsor 
in  the  featured  role.  The  cast  includes 
Adolph  Menjou,  Robert  Ellis,  Mary  Carr, 
Tully  Marshall,  John  Patrick,  Vera  Rey- 
nolds, Philips  Smalley,  Christine  Mayo, 
and  Jule  Power.  George  Archainbaud 
is  the  director.  The  story  was  written  by 
Earl  Hudson,  First  National’s  production 
manager. 

“A  new  John  M.  Staahl  production, 
“Husbands  and  Lovers.”  will  also  be 
released  in  June.  It  is  presented  by 
Louis  B.  Mayer  and  the  trio  of  principals 
will  be  Lewis  Stone,  Lew  Cody  and 
Florence  Vidor.  It  will  be  a domestic 
drama. 

“In  July  a new  Colleen  Moore  picture 
will  be  offered.  It  is  ‘Counterfeit,  and 


Has  Special  Programs 
For  Children 

(Special  to  Exhibitors  Herald) 

WASHINGTON.  D.  C.,  May  6. 
— Harriet  Hawley,  director  of  the 
public  service  and  educational  de- 
partments of  the  Crandall  theatres, 
has  launched  a series  of  children’s 
performances  with  carefully  selected 
programs  designed  to  appeal  to 
children  between  the  ages  of  six  and 
twelve. 

Peggy  Albion,  whose  bedtime 
stories  over  the  radio  are  said  to 
be  well  known  to  children  within 
receiving  distance  of  station  WRC 
has  given  the  plan  her  enthusiastic 
support. 


Conway  Tearle  will  be  seen  in  the  leading 
masculine  role.  The  star  has  an  unique 
role  as  a temperamental  actress  who 
becomes  a vamp  to  “get”  an  enemy. 

“ ‘Born  Rich,’  the  initial  production  of 
Garrick  Pictures  Corporation,  for  First 
National,  will  also  be  offered  in  July. 
‘Born  Rich’  is  a syndicated  novel  dealing 
with  the  upper  strata  of  society.  Claire 
Windsor  and  Bert  Lytell  will  play  the 
leading  roles  and  Will  Nigh  is  to  direct. 

“Corinne  Griffith’s  contribution  to  the 
‘Ten  Dreadnoughts’  will  be  ‘Single  Wives’ 
an  original  story  by  Earl  Hudson.  Milton 
Sills  was  the  leading  masculine  role. 

“Sundown”  Is  Scheduled 

“ ‘Sundown’  the  First  National  special 
which  has  been  in  work  for  the  past  five 
months  and  which  is  expected  to  prove 
one  of  the  biggest  outdoor  dramas  of  all 
time,  is  an  August  release.  The  actual 
drive  of  a quarter  of  a million  head  of 
cattle  into  Mexico  was  filmed  for  this 
picture.  The  cast  interpreting  Earl 
Hudsons  story  consists  of  Ray  Stewart, 
Hobart  Bosworth,  Bessie  Love,  Mary 
Carr,  Charles  Murray,  Tully  Marshall, 
Charles  Sellon,  Hal  Wilson,  Wilfred 
North  and  Bernard  Randall. 

“Thomas  H.  Ince  will  present  ‘Chris- 
tine of  the  Hungry  Heart'  during  August. 
This  is  a best  selling  novel  by  Kathleen 
Norris. 

“One  of  First  National’s  biggest  spe- 
cials of  the  j^ear  will  be  ‘The  Lost  World,’ 
a massive  spectacle,  to  be  adapted  to 
the  screen  from  Sir  Arthur  Conan  Doyle’s 
popular  novel. 

“The  last  of  the  ten  summer  pictures 
will  be  a new  Levee-Tourneur  production 
directed  by  Maurice  Tourneur.  It  is 
‘Belonging,’  a society  romance  by  Olive 
Wardsley. 

Universal  Announces  Program 

“Believing  that  the  exhibitor  is  entitled 
to  extra  good  pictures  during  the  summer 
time,  so  he  can  compete  to  better  advant- 
age with  out-of-doors  sports.  Universal 
has  arranged  for  an  unusual  schedule  of 
releases  during  the  next  three  months. 

“The  heralded  series  of  ten  two-reel 
features  starring  Jack  Dempsey,  heads 
the  list  of  short  subjects.  Or  of  scarcely 
less  importance  is  the  ‘Fast  Steppers’ 
series,  the  two-reelers  being  made  with 
Billy  Sullivan.  It  is  a race  track  series. 

“As  a summer  special.  Universal  has 
made  arrangements  to  reissue  ‘Blind 
Husbands,’  Erich  von  Stroheim’s  most 
successful  picture.  Universal  is  putting 
out  a complete  new  set  of  paper,  adver- 
tising and  other  accessories  for  this  re- 
(Continued  on  page  42) 
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They  tell  the  world,  these  men  do,  all  about  Paramount  studio  activities.  They  are 
members  of  the  compan5^s  publici^  staff  on  the  Coast.  Left  to  right:  Lou  Gardy, 
Alfred  D.  Wilkie,  Arch  Reeve,  director  of  the  staff  and  former  president  of  the 
Wampas;  Garnett  Weston  and  Harold  Hurley.  (Photo  by  H.  E.  N.) 

Famous  Players-Lasky  Studios  in 
West  Hum  with  Activity 

Paramount  Officials  Spread  Cheer  Upon  Arrival  on  Coast 
— Death  of  Mrs  Franl^  Keenan  Mourned 
By  HARRY  HAMMOND  BEALL 

Hollywood,  May  6. — with  the  arrival  here  this  week  of  Adolph 
Zukor,  Jesse  L.  Lasky,  Sidney  Kent  and  others  of  the  delegation  who 
attended  the  Famous  Players-Lasky  sales  convention  in  San  Fran- 
cisco, the  picture  colony  has  taken  a new  lease  on  life  and  things  are  be- 
ginning to  hum  with  renewed  vigor  about  the  famous  old  studios  on  Vine 
street  and  Sunset  boulevard.  For  the  first  announcements  to  be  given  out 
by  the  Paramount  chieftains  were  messages  of  cheer  in  which  a statement 
to  the  effect  that  more  productions  would  be  turned  out  by  this  company 
during  the  ensuing  months  than  ever  before  in  the  history  of  Famous 
Players-Lasky. 


fc  k TLJ  OLLYWOOD  first,  last  and  all  of 

-*■  the  time,  the  center  of  the  motion 
picture  production  industry,”  was  the  key- 
note of  Mr.  Zukor’s  first  remarks  relative  to 
local  conditions  when  he  alighted  from  the 
train  at  the  Southern  Pacific  depot,  Wednes- 
day morning.  And  no  words  could  have 
been  sweeter  to  the  ears  of  the  Angelenoes 
at  the  station,  some  of  whom  harbored 
a fear  that  the  local  Paramount  studios 
might  lie  slighted  when  the  Summer  and 
Fall  production  schedules  were  mapped  out 
by  the  officials. 

According  to  iMessrs.  Zukor  and  Lasky, 
eighteen  companies  under  their  banner  must 
be  at  work  within  the  next  three  weeks 
if  they  hope  to  meet  the  Fall  demand  for 
their  product  and  it  is  said  that  a majority 
of  these  units  will  work  out  of  the  west 
coast  studios.  But  a few  of  the  Autumn 
releases  have  been  filmed  as  yet,  hence 
both  the  Eastern  and  the  Coast  plants  of 
the  company  will  be  running  at  capacity 
from  now  on. 

Among  the  celebrities  at  the  station  to 
greet  the  Paramount  delegation  upon  their 
arrival  here  were : Sid  Grauman,  Pola 
Negri,  Mayor  Cryer,  the  city  commis- 
sioners, and  scores  of  screen  stars  and 
film  executives.  Mr.  Zukor  will  remain 
in  the  city  about  ten  days  conferring  with 
local  officials  of  his  studio  before  returning 
to  New  York. 

* * * 

Mike  Rosenberg,  secretary  of  Principal 
Pictures  Corp.,  is  home  from  New  Orleans 
where  he  journeyed  to  participate  in  the 
recent  First  National  convention.  Sir 
Michael  reports  conditions  in  the  South 


to  be  fair  and  that  their  golf  courses  are 
not  on  a par  with  those  of  California. 

^ ^ 

All  moviedom  turned  out  to  pay  their 
last  respects  to  Mrs.  Frank  Keenan,  wife 
of  the  popular  stage  and  screen  star,  who 
died  here  last  week  while  witnessing  a 
performance  of  a one-act  play,  in  which 
the  veteran  actor  essayed  the  leading  role, 
at  the  Writers’  Club.  The  funeral  took 
place  last  Thursday.  The  deceased’s  two 
daughters,  Mrs.  Ed  Wynn  and  Mrs. 
(Capt.)  Francis  Sloan  came  from  the  East 
to  attend  the  services.  Practically  every 
studio  in  Los  Angeles  was  represented  at 
the  funeral. 

* * * 

The  bugs  have  gotten  John  Jasper,  pro- 
duction manager  of  Principal  Pictures  Corp. 
and  formerly  manager  of  the  Hollywood 
Studios.  “Jack”  has  purchased  an  inter- 
est in  Louis  Tolhurst’s  microscopic  produc- 
tions, which  star  such  prominent  favorites 
as  ants,  bees  and  doodle-bugs. 

* * * 

Robert  E.  Hewes,  erstwhile  publicists 
for  William  S.  Hart  and  short  story  writer, 
ended  his  life  at  the  Christie  Hotel , in 
Hollywood,  last  Wednesday  night,  in  a fit 
of  despondency  over  his  financial  affairs. 
But  27  years  of  age,  Hewes  had  several 
published  magazine  stories  to  his  credit  and 
at  the  time  of  his  death  was  at  work  on 
a novel.  The  Wampas,  of  which  the  de- 
ceased was  a member,  will  take  charge  of 
the  funeral  services.  Until  a few  weeks 
ago,  Hewes  served  under  “Scoop”  Conlon 
as  press  agent  for  “Bill”  Hart. 

sN  * * 

On  May  10  the  Studio  Electricians  of 
Hollywood  will  give  their  first  annual  ball 
at  the  Biltmore  Hotel.  The  “juice  mer- 
chants” of  the  shadow  stages  are  arranging 


an  elaborate  program  and  have  secured  the 
services  of  King  Baggot  as  master  of  cere- 
monies. Irene  Rich  will  be  the  electrical 
queen  of  the  ball.  The  affair  is  being  given 
by  the  electricians  to  raise  funds  for  their 
charity  chest. 

* * * 

Al  Jolson,  king  of  the  disciples  of  the 
burned  cork,  has  been  visiting  his  many 
friends  at  the  studios  this  week.  He  is 
doing  a two-week  engagement  in  “Bombo” 
at  the  Mason  theatre  and  he  is  taking  ad- 
vantage of  his  stay  here  by  renewing  ac- 
quaintance with  scores  of  “old  timers”  who 
used  to  play  on  the  bill  with  him  when  he 
was  a vaudevillian. 

* * * 

Here’s  some  red-hot  news  from  the  Fed- 
erated Malay  States  which  is  passed  on  to 
us  by  the  Universal  publicity  department. 
It  will  doubtless  upset  the  entire  film  world 
and  cause  producers  to  close  down  their 
plants.  Here  it  is : “J.  Stewart  Wood- 

house,  who  occupies  the  unique  position  of 
censor  at  Universal  Studios,  has  been  ad- 
vised that  new  strict  censorship  rules  have 
been  put  in  effect  in  the  Federated  Malay 
States  and  that  a new  censor  has  been 
named  in  the  Irish  Free  States.”  Horrors ! 
* * * 

Jack  Gilbert,  former  Fox  luminary,  has 
affixed  his  John  Henry  to  a Metro-Goldwyn- 
Mayer  contract  and  this  despite  the  fact 
that  he  recently  announced  that  he  intended 
following  the  path  of  the  free  lance.  Louis 
B.  Mayer  announced  this  week  that  the 
good-looking  young  actor  has  signed  a long- 
term agreement  with  the  above-mentioned 
firm  and  that  he  is  the  first  actor  to  sign 
with  the  reorganized  company. 


Marketing  Discussed 
At  Hodkinson  Meets 

Sales  Conventions  Are  Held 
in  New  York  and  in 
Chicago 

Marketing,  advertising  and  organiza- 
tion have  been  the  three  most  important 
subjects  discussed  at  the  two  district 
sales  conventions  just  held  by  the  Hod- 
kinson Corporation  in  New  York  and 
Chicago.  The  New  York  meeting  was 
attended  by  all  the  branch  managers  in 
the  Eastern  division,  while  at  Chicago 
the  Central  and  Western  territories  were 
represented. 

Obligations  Are  Large 

President  F.  C.  Munroe  addressed  both 
gatherings,  stressing  the  tremendous 
financial  obligations  that  the  company 
had  assumed  in  its  contracts  with  inde- 
pendent producers.  He  said  that  the 
commitments  of  the  company  ran  into 
many  millions  of  dollars,  but  that  the 
officials  were  cheerfully  going  ahead  in 
the  fullest  confidence  that  product  of  the 
highest  class  would  find  a ready  market 
in  every  first-run  theatre. 

In  charge  of  both  gatherings  were 
President  Munroe,  Paul  C.  Mooney,  vice 
president  in  charge  of  sales,  and  John  C. 
Flinn,  vice  president  in  charge  of  adver- 
tising. 

Attending  the  New  York  meeting  were:  William 
Yoder,  Atlanta;  L.  J.  Hacking,  Boston;  W.  H. 
Wagner,  Butfalo;  George  Dillon,  New  York;  W. 
G.  Humphries,  Philadelphia;  G.  R.  Ainsworth, 
Pittsburg;  G.  A.  Falkner,  Washington,  and  J.  L. 
Plowright,  Toronto. 

Maberry  in  Attendance 

At  Chicago  were:  Cecil  Maberry,  Central  divi- 
sion manager;  L.  W.  Weir,  Western  division  man- 
ager, San  Francisco;  H.  H.  Hum,  Cincinnati; 
L.  W.  Alexander,  Kansas  City;  R.  E.  Beckhan, 
Detroit;  Charles  Knickerbocker,  Minneapolis;  C. 
D.  Hill,  St.  Louis;  Herman  Stern,  Omaha;  J.  J. 
Mooney,  Cleveland;  Harry  Lorch,  Chicago.  The 
following  salesmen  also  attended:  Tommy  Green- 
wood, Clarence  Phillips,  Charles  Lundgren.  Joe 
Hickey,  Bill  Baker,  Sig.  Decker  and  Dan  Roche, 
exploitation  manager. 
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They  All  Read  the  “Herald” — Ask  Silver  King 


Tully  Marshall,  having  a smile  with  Wil- 
lie Automaton  Tut,  in  the  new  A1  Christie 
comedy  feature,  “Hold  Your  Breath,”  be- 
ing distributed  by  W.  W.  Hodkinson  Corp. 


Silver  King,  the  famous  white  horse  who  divides  acting  honors  so  often  with 
his  master,  Fred  Thomson,  in  F.  B.  O.  pictures,  reading  his  favorite  trade 
paper  to  see  how  his  last  equine  stunts  went  over  with  the  “What  the  Pic- 
ture Did  for  Me”  contribs. 


The  Illinois  Motion  Picture  Theatre  Owners  held  a banquet,  frolic  and  dance  on  the  evening  of  April  23,  the  first  day  of 
the  state  convention  in  Chicago,  which  was  well  attended  by  both  exhibitors  and  exchangemen,  thus  showing  the  cooper- 
ative spirit  that  prevails  in  the  West.  After  the  banquet  there  was  a vaudeville  show  and  the  evening  was  topped  off 
with  dancing. 
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Fred  Miller,  owner  of  the  San 
Gabriel  theatre,  San  Gabriel, 
Calif.  (Photo  by  H.  E.  N.) 


E.  H.  Allen,  general  manager  of 
Jack  White  Corp.,  and  Lloyd 
Hamilton  Corp.  (Photo  by 
H.  E.  N.) 


Ethel  Shannon,  featured  player  of  “Maytime,” 
who  is  making  personal  appearances  in  first-run 
houses  where  the  Preferred  Picture  is  being 
shown.  She  recently  appeared  at  the  Broadway- 
Strand,  Detroit,  and  other  mid-west  .houses. 


Roy  Del  Ruth,  director,  and  A. 
MacArthur,  publicist,  for  Sen- 
nett  studios,  Los  Angeles. 


Walter  Jensen,  owner  of  Jensen 
theatre,  Los  Angeles,  an  old- 
timer  in  film  circles. 


* ♦ * 


Barbara  LaMarr,  whose  initial  star- 
ring vehicle  for  First  National  distri- 
bution will  be  “Sandra,’’  the  adapted 
Pearl  Doles  Bell  popular  novel. 


Carmelita  Geraghty,  appearing 
opposite  Herbert  Rawlinson,  in 
Universal’s  production,  “High 
Speed,”  directed  by  Herbert 
Blache. 


Edmund  Lowe,  new  Fox  star,  who 
was  elevated  to  stardom  through  his 
work  in  “The  Silent  Command.”  His 
next  will  be  “The  Fool,”  the  adapted 
stage  play. 


L 
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Murray  Back  With  Sennett — Meet  Exhibitor  Heron 


Charles  Murray  is  mingling  -with  the  Sennett  bathing  beauties  once  more, 
having  returned  to  the  Los  Angeles  studios  for  one  more  comedy,  “The 
Hollywood  Kid,”  after  appearing  in  several  dramas. 


H.  Y.  Heron,  well  known  exhibitor 
along  Los  Angeles  film  row  and 
owner  of  the  Rex  and  Sun  theatres, 
Los  Angeles,  Calif.  (Photo  by  H.E.N.) 


Max  Graf,  San  Francisco  producer,  and  Estelle  Taylor, 
who  will  appear  in  “A  Wise  Son,”  a Graf  production. 
Miss  Taylor  was  loaned  the  Graf  Productions,  Inc.,  by 
Famous  Players-Lasky  organization,  and  upon  comple- 
tion of  the  Graf  picture  returned  to  the  Lasky  lot. 


Mrs.  Grauman,  mother  of  the  well  known  impresario,  re- 
ceives the  first  souvenir  box  of  candy  distributed  by  Robert 
Edeson  and  Estelle  Taylor  at  the  250th  performance  of  Para- 
mount’s big  success,  “The  Ten  Commandments,"  at  Grauman’s 
Egyptian  theatre,  Hollywood,  Calif. 
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Culver  City  Nabobs.  Hal  Roach  and  two  of  his  valiant  aides.  Left  to  right:  H.  M. 
“Beanie”  Walker,  production  manager  and  title  writer  de  luxe,  Roach,  and  Tom 
Crizer,  associate  production  manager.  (Photo  by  H.  E.  N.) 

Lloyd’s  Comedy  “Girl  Shy”  Held 
Over  for  Third  Week 


theatres  and  still  recognized  as  the  model 
for  all  movie  theatres,  was  attended  by 
many  notables  of  the  film  industry. 

Besides  sending  messages  of  congratu- 
lation to  Moe  Mark,  president  and  general 
manager,  and  Joseph  Plunkett,  who  cele- 
brated his  fifth  anniversary  as  managing 
director,  the  film  officials  and  the  celebrities 
paid  personal  visits  to  the  theatre. 

Walter  Hays,  vice-president  of  the 
Mitchel  H.  Mark  Realty  interests,  came  to 
New  York  from  Buffalo,  accompanied  by 
Mrs.  Hays.  Eugene  L.  Falk,  treasurer  of 
the  interests,  spent  several  days  in  the  city, 
and  Morris  Sharaf,  a director,  and  Joseph 
Levenson,  secretary,  were  visitors  later  in 
the  anniversary  celebration.  Mrs.  M.  H. 
Mark,  widow  of  the  late  Mitchel  H.  Mark, 
and  a director  of  the  theatrical  interests, 
visited  the  theatre  several  times  and  took 
part  in  the  anniversary  features  with  Mrs. 
Joseph  Plunkett,  wife  of  the  managing  di- 
rector. 

* * * 

Military  men  who  know  the  thrills  of 
high  adventure  attended  in  a body  last 
Wednesday  night’s  performance  of  D.  W. 
Griffith’s  “America”  at  the  Forty-Fourth 
Street  Theatre. 

The  orchestra  floor  had  been  reserved 
by  the  New  York  Chapter  of  the  Military 
Order  of  the  World  War,  an  organization 
composed  entirely  of  commissioned  officers. 


First  Time  Strand  Theatre  Continued  Feature  for  More  Than 
Two  Weeks — Sawyer  Talks  Before  A.  M.  P.  A. 

By  JOHN  S.  SPARGO 

New  YORK,  May  6. — Another  Broadway  record  was  shattered  when 
Manager  Joseph  Plunkett  of  the  Strand  Theatre  decided  to  hold 
Harold  Lloyd’s  “Girl  Shy”  over  for  a third  week.  This  is  the  first 
time  that  a picture  has  stayed  for  three  weeks  in  either  the  Strand  or 
Capitol  and  the  first  time  that  a Lloyd,  Chaplin  or  another  comedy  film 
has  been  continued  for  more  than  two  weeks  in  any  Broadway  theatre. 

The  first  week  “Girl  Shy”  played  to  record  business  exceeded  in  the 
gross  paid  attendance  only  by  Chaplin’s  “The  Kid.”  The  first  week’s 
business  of  “Girl  Shy”  was  about  $51,000.  The  receipts  of  the  second  week 
were  but  slightly  under  that  figure.  During  both  weeks  thousands  were 
even  unable  to  get  into  the  lobby  on  matinees  and  night  shows. 


And  to  all  of  this  Jack  Woody,  general 
sales  manager  of  Associated  Exhibitors, 
throws  out  his  chest  and  says : 'T  guess 
that's  pretty  bad.” 

^ 

And  speaking  of  the  Strand  Theatre, 
Frederick  H.  Elliott’s  “daylight  movies” 
which  were  demonstrated  in  the  lobby  for 
the  early  part  of  the  week,  proved  to  be 
such  a big  attraction  that  after  three  days 
it  was  removed  so  that  the  “Girl  Shy”  cus- 
tomers could  get  to  the  box  office. 

Mr.  Elliott’s  “daylight  movies”  is  the 
Picturola  and  between  the  Harold  Lloyd 
attraction  and  this  the  crowd  in  the  lobby 
and  in  front  of  the  Strand  was  so  dense 
as  to  block  traffic.  The  Picturola  was 
opened  there  on  ]\Ionday  morning  and  taken 
out  Wednesday  night  on  account  of  the 
crowd.  It  is  planned  to  install  the  machine 
again  in  the  Strand  on  May  11th  for  a 
test  of  its  pulling  power  in  getting  the 
crowds  into  the  theatre  for  “Why  Men 
Leave  Home.” 

In  the  meantime  all  of  the  big  automobile 
companies  entered  into  a bidding  contest 
for  the  use  of  the  machine  during  the  in- 
terval it  is  away  from  the  Strand  lobby. 

4*  ¥ 

-Arthvr  Sawyer,  of  Sawyer  & Lubin, 
batted  for  his  star,  Barbara  La  Marr,  when 
the  fair  lady  could  not  attend  this  week’s 
luncheon  of  the  A.  M.  P.  A.  and  delighted 
his  audience  with  his  sincere  appreciation 
of  the  publicity  man’s  value  and  his  ilium  • 
inating  discussion  of  picture  values. 

All  during  the  year  under  President 
Shapiro's  guidance  the  A.  M.  P.  A.  meet- 


ings have  set  a high  standard,  a really  un- 
usual standard  and  this  latest  one  with 
Mr.  Sawyer  as  the  main  attractio'n  ranked 
well  up  with  the  choicest  of  all. 

IMany  of  the  publicity  and  advertising 
men  had  never  before  met  him  and  it  was 
a treat  to  them  particularly. 

* * 

Mrs.  Clara  M.  Battista,  mother  of 
little  Miriam  Battista,  widely  known  child 
actress  of  the  stage  and  screen,  died  on 
Sunday,  April  27,  in  New  York  City  fol- 
lowing an  operation  for  mastoiditis.  Mrs. 
Battista  was  stricken  on  Monday,  April  14, 
while  at  the  Palace  Theatre,  New  York, 
attending  to  her  little  daughter’s  debut 
as  Juliet  in  the  balcony  scene  from  “Romeo 
and  Juliet.” 

Mrs.  Battista  is  survived  by  her  husband 
and  three  children,  IMiriam,  aged  ten,  and 
William  and  Archie,  aged  seventeen  and 
fifteen  respectively,  both  of  whom  have 
worked  in  a number  of  pictures. 

* * * 

Two  Broadway  theatres,  the  Rivoli  and 
Rialto,  ran  Dr.  Lee  DeForest’s  Phonofilm 
last  week.  At  the  Rivoli,  the  talking  pic- 
ture is  Chauncey  M.  Depew,  in  “My  Nine- 
tieth Birthday,”  held  over  for  a second 
week  because  of  the  cordial  reception  ac- 
corded it  during  its  first  week’s  engage- 
ment. With  the  exception  of  one  week, 
the  Rivoli  has  now  had  a DeForest  talking 
picture  on  its  programme  over  a period 
of  nine  weeks. 

*.  :tc  :(c 

Tenth  Anniversary  week  of  the  Strand, 
the  first  of  the  million-dollar  motion  picture 


Transform  Theatre 

For  Film  Premiere 

Great  Reception  Is  Accorded 
‘‘Dorothy  Vernon”  at 
Criterion 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  6. — Dorothy  Yer- 
non  of  Haddon  Hall,”  Mary"  Pickford’s 
newest  production,  was  given  its  prem- 
iere last  night  at  the  Criterion  theatre 
and  judging  from  the  reception  it  re- 
ceived from  an  audience  which  contained 
many  distinguished  persons  in  and  out 
of  the  film  industry,  the  picture  will  live 
up  to  its  billing  as  Miss  Pickford’s  great- 
est achievement. 

The  presentation  was  a remarkable 
one,  the  entire  outside  of  the  Criterion, 
both  the  Broadway  and  the  Forty-fourth 
street  sides,  had  been  transformed  to  re- 
semble a Tudor  Castle,  and  this  trans- 
formation extended  from  pavement  to 
highest  point. 

Stucco  Covers  Front 

The  entire  front  and  sides  were  cov- 
ered with  stucco  shaped  to  resemble  mas- 
sive building  stone.  The  castle  effect  is 
complete  with  turrets  and  battlements 
and  everywhere  but  the  moat.  On  both 
the  Broadway  and  Forty-fourth  street 
sides  are  large  windows  and  in  each  of 
these  is  an  heroic  bust  of  Mary  Pickford, 
wearing  a wig  of  long  blonde  tresses.  Be- 
hind each  is  a fan  which  keeps  the 
tresses  in  constant  motion  and  both  fig- 
ures are  illuminated  by  concealed  spor- 
. lights. 

Ideas  Is  Abrams’ 

The  same  Tudor  effect  is-  carried  out 
in  the  lobby  and  inside  the  theatre,  both 
in  decoration  and  costumes  of  the  ushers. 
The  first  the  audience  gets  of  the  enter- 
tainment is  when,  accompanied  by  the 
tinkling  of  tiny  bells,  two  diminutive  jes- 
tures,  resplendant  in  red  and  yellow  satin, 
steal  softly  on  the  stage,  with  warnipg 
fingers  to  lips,  grasp  huge  iron  rings 
set  in  two  massive  doors,  and  swing 
open  the  giant  gates  of  Haddon  Hall. 

The  idea  of  the  Tiidor  Castle'  effect  \vas 
suggested  by  Hiram  Abrams,  head  of 
United  Artists,  and  the  almost  impossible 
task  of  getting  the  theatre  ready  was 
accomplished  only  by  the  use  of  an  army 
of  workmen. 
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Endorse  Mike  Comerford  as 
Sydney  Cohen’s  Successor 

Dennis  Harris  Is  Elected  President  by  Exhibitors  of 
Western  Pennsylvania — Nebraska  Unit 
Holds  Semi-Annual  Meeting 

{Special  to  Exhibitors  Herald) 

PITTSBURGH,  PA.,  May  6. — The  Motion  Picture  Theatre  Owners 
of  Western  Pennsylvania  has  endorsed  and  placed  before  the  exhibitors 
of  the  country  for  their  consideration  the  name  of  Mike  Comerford  as  its 
candidate  for  president  of  the  M.  P.  T.  O.  A.,  to  succeed  Sydney  S.  Cohen. 

It  has  been  known  for  some  time  that  Mr.  Comerford  was  the  choice 
of  the  Western  Pennsylvania  organization.  The  selection  was  made 
official  at  the  three-day  convention  here  last  week,  held  at  the  Fort  Pitt 
hotel  on  April  28,  29  and  30. 

May  Run  If  Sufficient  Pressure  Is  Brought  to  Bear 
Just  what  the  Scranton  exhibitor’s  attitude  is  has  not  been  ascertained, 
although  last  year  he  was  emphatic  in  his  refusal  to  permit  his  name  to 
be  placed  before  the  convention.  If  sufficient  pressure  is  brought  to  bear, 
however,  it  is  thought  possible  he  may  become  an  active  candidate. 


May  17,  1924 

M.  P.  T.  O.  Directors 
Hold  Two  Day  Session 

Kansas  Unit  for  Affiliation 
With  the  Allied  State 
Organizations 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  May  6.— At  a 
two-day  meeting  of  the  board  of  directors 
of  the  M.  P.  T.  O.  Kansas  in  Kanps 
City,  Monday  and  Tuesday,  affiliation 
with  the  Allied  State  Organizations  was 
approved,  a long  puzzling  problem  of 
membership  dues  was  “ironed  out”  and  a 
policy  outlined  regarding  representation 
before  the  joint  board  of  arbitration  of 
exhibitors  who  are  not  members  of  the 
Kansas  body. 

Approve  Allied  Resolutions 

All  resolutions  adopted  by  the  Allied 
State  Organizations  in  Chicago  recently 
were  approved.  A.  J.  Moeller  of  the 
Moeller  Theatre  Service  Corporation,  for- 
mer general  manager  of  the  M.  P.  T.  O. 
A.,  was  present  at  the  meeting,  a con- 
tract being  signed  with  him  for  the  sup- 
ply of  industrial  reels  to  the  Kansas 
association. 

Membership  dues  were  fixed  at  $25  a 
year.  A sliding  scale  for  special  assess- 
ments, depending  upon  the  size  of  the 
town,  the  number  of  theatres  in  it,  the 
capacity  of  the  house  and  the  general 
business  conditions  in  respective  locali- 
ties, also  was  adopted.  Under  this  ar- 
rangement an  exhibitor  will  have  the 
right  of  appeal,  provided  he  feels  he  has 
been  assessed  too  much. 

In  the  future  exhibitors  who  are  not 
members  of  the  Kansas  organization  will 
not  be  represented  personally  in  cases  be- 
fore the  Kansas  City  Joint  Board  of 
Arbitration. 

Handy  Sees  “Tax”  Victory 

Samuel  A.  Handy  of  Kansas  City,  at- 
torney for  the  Allied  States  Organiza- 
tions, appeared  before  the  directors  and 
gave  a report  on  activities  pertaining  to 
the  copyright  act.  Hr.  Handy  still  is 
confident  that  victory  .lies  ahead  for  the 
exhibitors. 

Those  who  attended  the  meeting: 

A.  F.  Baker,  Electric  theatre,  Kansas  City,  Kas. ; 
M.  B.  Shanberg,  Midland  Circuit  of  Theatres; 
G.  L.  Hooper,  Orpheum  theatre,  Topeka,  Kas.; 
R.  G.  Liggett,  Gauntier  theatre,  Kansas  City,  Kas.; 
Walter  Wallace,  Orpheum  theatre,  Leavenworth, 
Kas.;  E.  B.  Frazier,  Grand  theatre,  Pittsburgh, 
Kas.;  C.  W.  Smith,  secretary.  Tenth  street  the- 
atre, Kansas  City,  Kas.,  and  C.  E.  Cook,  business 
manager,  M.  P.  T.  O.,  Kansas. 


Ginsberg  Signs  With 
Hampton  to  Produce 
Series  of  Pictures 

Henry  Ginsberg,  former  sales  manager 
of  Preferred  Pictures  and  previously  in 
a similar  position  with  Educational  Film 
Exchanges,  Inc.,  announcing  the  com- 
pletion of  negotiations  with  Jesse  D. 
Hampton  for  the  production  of  a series  of 
five  pictures.  The  initial  prbducton  of 
the  series  will  be  “The  Barrier.” 

Mr.  Ginsberg  states  that  these  produc- 
tions will  be  distributed  under  a new 
plan  of  distribution  which  he  believes  will 
be  enthusiastically  received  by  the  trade. 

It  is  expected  that  the  details  of  the 
distribution  plan  will  be  made  public  in 
the  near  future. 


Carpenter  Made  President 

LOS  ANGELES. — Grant  Carpenter,  seenarist, 
who  has  just  completed  the  adaptation  of  Elinor 
Glyn’s  “How  to  Educate  a Wife”  for  Warner 
Brothers,  has  been  elected  president  of  the  Au- 
thors’ League  of,  America. 


Dennis  Harris  was  elected  to  succeed 
Jerome  Casper  as  president  of  the  West- 
ern Pennsylvania  unit. 

Other  officials 
named  were;  M. 
Rosenbloom,  vice 
president;  FredJ. 
Herrington,  sec- 
retary, and  Ben 
Adler,  treasurer. 

Both  President 
Sydney  S.  Cohen 
of  the  M.  P.  T.  O. 
A.,  and  M.  J. 
O’Toole,  director 
of  public  service 
in  the  national 
organization,  ad- 
dressed the  meet- 
ing. 

The  convention 
closed  on  Wednesday  night  with  a big 
Itanquet. 

Semi-Annual  Meet 
Held  in  Nebraska 

(Special  to  Exhibitors  Herald) 

OMAHA,  NEB.,  May  6.— The  semi- 
annual convention  of  the  Motion  Picture 
Theatre  Owners  of  Nebraska  and  West- 
ern Iowa  was  held  at  the  Hotel  Loyal 
here,  April  29  and  30.  A representative 
number  of  exhibitors  from  throughout 
the  territory  attended. 

This  was  not  the  regular  annual  meet- 
ing at  which  time  the  officers  for  the 
ensuing  year  are  elected.  The  annual 
meeting  was  held  last  October.  This  is 
the  first  time  the  association  has  held  a 
mid-year  convention,  but  President  Wil- 
liams called  the  meeting  because  of  sev- 
eral important  matters  that  he  felt  the 
owners  should  discuss  among  themselves 
at  this  time.  The  meeting  was  open  to 
theatre  owners  only,  and  not  to  exchange 
men  or  the  press. 

“Music  Tax”  Discussed 

General  discussion  of  problems  con- 
fronting the  exhibitor  w’ere  indulged  in. 

Among  these  was  the  subject  of  the 
music  tax.  This  was  discused  at  con- 
siderable length,  and  the  members  pres- 
ent were  advised  of  the  probable  proce- 
dure of  the  Society  of  Authors,  Com- 
posers, and  Publishers  in  the  collection 
of  this  tax.  President  Williams  is  advis- 
ing motion  picture  owners  interested  es- 
pecially in  this  subject  to  keep  in  com- 
munication with  his  office  at  Omaha. 

The  convention  endorsed  Exhibitors’ 
Months  as  entered  into  between  the  as- 
sociation and  Liberty  Films,  Inc. 


Non-theatrical  activities  were  discussed, 
and  a committee  was  appointed  to  make 
a report  at  the  regular  annual  fall  con- 
vention on  this  situation. 

Williams  Is  Delegate 

The  uniform  contract  was  considered 
from  many  angles,  and  the  members  were 
informed  as  to  the  workings  of  the  board 
of  arbitration  in  matters  that  require  arbi- 
trament. 

President  C.  E.  Williams  was  elected 
delegate  to  the  national  convention. 

The  convention  went  on  record  favor- 
ing a gasoline  tax,  in  the  following  reso- 
lution: 

“The  Motion  Picture  Theatre  Owners 
of  Nebraska  and  Western  Iowa,  in  con- 
vention assembled,  consider  that  the  best 
interests  of  the  people  of  Nebraska  neces- 
sitate a system  of  good  roads. 

“We,  therefore,  recommend  to  the  leg- 
islature of  Nebraska  that  a tax  on  gaso- 
line, not  to  exceed  two  cents  per  gallon, 
be  levied,  the  proceeds  to  be  used  toward 
road  building. 

“However,  all  gasoline  sold  for  use  in 
tractors  on  farms  to  be  exempt  from  said 
tax.” 

The  owner-  present  were  of  the  gen- 
eral opinion  that  the  business  feeling  is 
better  throughout  the  territory.  It  was 
admitted  that  theatre  attendance  had  not 
as  yet  picked  up  materially,  but  it  was 
agreed  that  the  business  tone  is  better 
and  they  have  a more  optimistic  feeling 
than  some  months  ago.  All  complained 
of  a poor  spring  due  to  the  extremely  bad 
condition  of  the  roads  almost  continu- 
ously since  the  first  of  the  year. 

George  Irving  Directs 
First  Lowell  Offering 

Through  error  George  Irving  was  re- 
ferred to  in  the  May  3 issue  of  the  Her- 
ald as  a “member  of  the  strong  support- 
ing cast  in  ‘Floodgates^”  first  of  the  at- 
tractions to  be  offered  the  independent 
market  by  Lowell  Filnt^orporation,  Inc. 
Mr.  Irving,  was  the-, director  and  not  a 
members  of  the  cast  of  this  picture,  which 
will  be  given  firs^  runs  in  the  larger 
cities  of  the  country. 


Brooks  Takes  Trip 

NEW  YORK.— Edgar  O.  Brooks,  Pathe  Serial 
Sales  Manager,  left’  Friday  of  this  week  for  an 
extensive  trip  through  the  S'outh,  his  itinerary 
taking  him  to  Washington,  Charlotte,  N.  C.,  Ne^v 
Orleans,  thence  to ‘ Memphis  and  so  far  west  as 
Cincinnati. 
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First  Film  Under  Gigantic 

Merger  Is  In  Production 

(Continued  from  page  g-’) 


being  made  at  the  Warner  Brothers  stud- 
ios at  this  writing,  activity  here  prom- 
ises to  double  or  treble  early  in  May. 
Harry  Beaumont  has  finished  “Babbitt” 
and  is  shortly  to  begin  production  of  the 
first  picture  under  his  recently  renewed 
contract  with  Warners  which  calls  for 
three  productions  within  a year  to  De 
made  from  famous  novels  or  stage  suc- 
cesses. 

William  Beaudine  is  to  begin  shooting 
“Cornered,”  for  Warners  as  soon  as  he 
has  finished  his  “A  Self-Made  Failure,” 
for  Associated  First  National  release. 

Philip  Rosen  has  started  filming  “Be- 
ing Respectable”  for  Warner  Brothers, 
piloting  an  all-star  cast.  Willard  Wood 
likewise  has  begun  shooting  on  “Her 
Marriage  Vow,”  which  will  feature 
Lewis  Morosco. 

Ernest  Lubitsch  is  making  a produc- 
tion for  Warner  Brothers,  as  yet  un- 
titled. 

New  Picture  for  Constance 

Constance  Talmadge  has  just  begun  on 
“Learning  to  Love,”  her  next  starring 
vehicle  for  Joseph  M.  Schenck,  directea 
by  Sidney  Franklin.  Norma  Talmadge 
will  not  begin  her  next  picture  until  Sid- 
ney Olcott  finishes  “Monsieur  Beau- 
caire”  in  the  East,  he  having  been  cho- 
sen to  direct  Norma  in  a production 
from  an  original  story  by  C.  Gardner 
Sullivan. 

Buster  Keaton  is  preparing  for  his 
next  comedy  of  feature  length  which 
will  have  practically  all  of  its  action 
aboard  an  ocean  liner.  Keaton  has  char- 
tered a 500-foot  ocean-going  steamship 
in  San  Francisco  and  this  is  being  made 
ready  so  that  production  can  begin 
shortly.  Donald  Crisp  will  direct. 

Of  the  First  National  productions, 
John  Stahl  is  making  “Husbands  and 
Lovers,”  with  Lewis  Stone  and  Florence 
Vidor  heading  the  cast  at  the  Mayer- 
Schulberg  studios.  George  Archinbaud 
is  making  the  final  scenes  in  “For  Sale,” 
starring  Claire  Windsor  at  the  United 
Studios  for  First  National.  Several 
other  First  National  productions  will 
begin  activity  before  the  end  of  May. 

Fourteen  companies  are  wmrking  at 
Universal  and  with  the  exception  of  one — 
“The  Fighting  Ranger,”  with  Eileen  Sedg- 
wick and  Jack  Daugherty — all  of  them 
have  begun  new  pictures  within  the  last 
two  weeks.  Four  of  these  companies 
have  all-star  casts — Clarence  L.  Brown’s 
“Butterfly,”  Rupert  Julian’s  “Glory,”  Nat 
Ross’  “Judgment  of  West  Paradise,”  and 
Louis  J.  Gasnier’s  “Wine.” 

Jack  Dempsey’s  first  short  feature  has 
been  completed  and  Erie  Kenton  has 
taken  up  the  megaphone  to  pilot  the 
“king  of  the  squared  circle”  through  his 
second,  whereas  Jess  Robbins,  assisted 
by  Jack  Sullivan  did  the  first.  The  cast 
working  with  Jack  remains  virtually  the 
same  for  the  second  of  the  series,  ex- 
cept- that  Carmelita  Geraghty  is  replaced 
by  Mary  McAllister. 

Jack  Hoxie  has  begun  making  “Dar- 
ing Chances,”  with  Cliff  Smith  directing 
William  Desmond  is  on  location  making 
sequences  for  “Big  Timber,”  under  the 
direction  of  William  Craft;  Reginald 
Denny  is  begiiSfing  “Captain  Fearless,” 
with  James  Horne  handling  the  mega- 
phone. 

Comedy  Companies  Busy 

Virginia  Valli  is  starred  in  “K — the 
Unknown,”  which  Harry  Pollard  is  di- 
recting, and  Hoot  Gibson  has  begun 
“Hit  and  Run,”  piloted  by  Edward 
Sedgwick. 


Of  the  Universal  comedy  companies 
active  there  are  two — William  Watson 
directing  Bert  Roach  and  Alice  Howell, 
and  Byron  Foy’s  “Hysterical  History” 
series. 

Two  comedy  companies  are  working  at 
the  Ben  Wilson  studios — Eddie  Lyons 
who  is  directing  himself,  and  Bobby 
Dunn,  who  is  being  directed  by  Gene 
La  Rue. 

A trio  of  fun  producers  occupy  the 
Century  lot,  A1  Herman  who  is  making 
“Full  o’  Pep,”  with  Harry  McCoy  and 
A1  Alt  in  the  lead;  Arvid  Gilstrom  direct- 
ing Buddy  Messenger  in  “Long  Pants,” 
and  Edward  1.  Luddy  piloting  “Bubbles” 
and  “Spec”  O’Donnell  in  “Hitting  the 
Rails.” 

Charles  Chaplin  is  up  at  Truckee  mak- 
ing the  snow  sequences  for  his  forth- 
coming United  Artists  comedy  based  on 
his  conception  of  the  gold  rush  to  Alaska 
in  the  late  90’s. 

Christie  comedy  lot  has  one  company 
working  at  this  writing,  Kathleen  Clifford 
who  is  being  featured  in  a series-  of  two- 
reelers,  with  Gil  Pratt  directing. 

F.  B.  O.  has  chosen  Percy  Pembrook 
to  direct  Alberta  Vaughan  m the  “Tele- 
phone Girl”  series,  succeeding  Mai  St. 
Clair  who  goes  to  Warner  Brothers.  The 
present  picture  of  the  series  is  “Love 
and  Learn.” 

Hollywood  Photoplay  Productions  has 
begun  making  a series  of  pictures  on  the 
F.  B.  O.  lot,  the  first  being  “Puppy  Love 
Stories,”  in  which  Bob  Eddy  is  direct- 
ing Gordon  White. 

Start  on  Six  Offerings 

Six  new  productions  have  begun  re- 
cently at  the  Eox  West  Coast  studios. 
Charles  “Buck”  Jones  is  now  working 
in  “The  Ghost  Chaser,”  with  Edmund 
Mortimer  at  the  megaphone,  Tom  Buck- 
ingham is  directing  an  all  star  cast  in 
an  untitled  special,  Howard  Mitchell  is 
making  “Colorau,”  with  John  Gilbert  as 
the  lead.  Lew  Siler  is  piloting  an  all 
star  cast  in  “Darwin  Was  Right,”  while 
“Slim”  Somerville  and  Benny  Stoloff  are 
at  the  directorial  helm  of  stock  produc- 
tions— “Unreel  News  Reel,”  and  “The 
Sea  Rovers.” 

Holdover  productions  for  Fox  include 
Tom  Mix  in  “The  Last  of  the  Duanes,” 
Chester  Bennett’s  “The  Painted  Lady,” 
Jack  Blystone’s  “The  Last  Man  on 
Earth,”  Roland  V.  Lee’s  “The  Man 
Without  a Country,”  and  Lambert  Hill- 
yer’s  “Checkers.” 

Five  companies  are  using  the  Holly- 
wood studios  just  at  present.  Carter  De 
Haven  is  making  an  untitled  production 
here;  Harold  Lloyd  is  well  along  with 
his  next  comedy  to  follow  “Girl  Shy”, 
William  Beaudine  is  putting  the  finish- 
ing touches  on  “A  Self-Made  Failure,” 
Golden  West  Productions  has  W.  C. 
Graves  making  an  untitled  picture  with 
an  all  star  cast,  while  Madeline  Brandeis 
has  just  begun  her  production  of  “A 
Hollywood  Legend,”  with  Renaud  Hoff- 
man directing  and  Percy  Marmont  and 
ZaSu  Pitts  in  the  title  roles. 

Charles  Ray  is  back  before  the  camera 
again  under  contract  with  the  man  who 
brought  him  into  fame — Thomas  H.  Ince. 
After  Ray’s  “Courtship  of  Myles  Stand- 
ish,”  he  elected  to  make  a stage  tour 
which  didn’t  turn  out  so  well  and  Charlie 
had  to  go  into  litigation  to  get  some  of 
his  salary  back  in  Iowa.  He  is  going 
back  into  the  type  of  plays  in  which  he 
gained  his  popularity  and  this  week  began 
making  “Smith,”  a title  that  is  as  plain 
as  some  of  his  most  admired  parts.  Ralph 
Ince  is  directing  Ray’s  return-to-pictures 
vehicle. 

The  only  other  activity  on  the  Ince  lot 
is  the  Priscilla  Dean  production  “The 
Siren  of  Seville,”  in  which  Miss  Dean  is 
l)eing  directed  by  Jerome  Storm. 
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scheduled  to  start  work  in  a week  or  two 
in  “Sinners  in  Heaven,”  an  Alan  Crosland 
production,  and  at  about  the  same  time 
Irvin  Willat  will  start  an  untitled  picture, 
known  on  the  production  schedule  as 
“The  Story  Without  a Name.”  This 
story,  written  by  Arthur  Stringer,  author 
of  “Manhandled,”  is  to  run  serially 
throughout  the  summer  in  Photoplay 
Magazine,  which  will  conduct  a nation- 
wide prize  contest  for  the  best  title. 

Lowe  Signed  by  Fox 

As  a result  of  his  splendid  portrayal  of 
the  leading  role  in  the  Fox  screen  ver- 
sion of  Channing  Pollock’s  stage  play, 
“The  Fool,”  on  which  production  work 
was  completed  the  past  week,  Edmund 
Lowe  has  been  signed  to  a long  term 
contract  as  a new  Fox  star. 

Lowe  was  selected  to  play  the  impor- 
tant leading  part  in  “The  Fool”  last  fall 
when  he  was  chosen  from  among  a score 
of  other  well  known  screen  players,  clam- 
oring for  the  coveted  opportunity,  because 
of  his  previous  fine  work  as  the  featured 
player  in  “The  Silent  Command,”  one  of 
this  season’s  Fox  specials.  “The  Fool” 
was  made  by  Harry  Millarde. 

Since  the  latter  part  of  December,  up 
until  a week  ago,  the  large  company  of 
players,  headed  hy  Lowe,  have  worked 
steadily  on  this  production.  During  the 
final  and  important  work  of  cutting  and 
editing  this  huge  screen  production,  Lowe 
will  remain  in  New  York  resting.  Imme- 
diately after,  he  will  leave  for  the  Coast 
studios  where,  under  his  new  contract  as 
a star,  he  will  begin  work  in  a production 
especially  selected  for  hirh. 

Anna  Dale,  the  little  12-year-old  actress 
who  is  making  a hit  this  season  in  the 
spectacular  production,  “The  Miracle,” 
was  signed  to  play  the  role  of  Mary  Mar- 
garet, the  little  cripple  in  the  screen  ver- 
sion of  “The  Ftool.” 

The  Elmer  Clifton  company  now  at 
work  on  a big  Fox  special  for  next  sea- 
son, as  yet  untitled,  spent  the  past  week 
in  Dobbs  Ferry,  N.  Y.,  taking  exteriors 
for  this  production.  The  cast  and  title 
of  this  production  will  be  announced  by 
the  Fox  offices  as  soon  as  the  definite 
releasing  title  is  decided  upon. 

To  Be  Finished  in  June 

The  filming  of  Cosmopolitan’s  new 
production,  “Janice  Meredith,”  in  which 
Marion  Davies  will  star,  is  progressing 
at  a rapid  pace.  From  all  indications,  the 
picture  will  be  completed  by  the  first  of 
June. 

Marion  Davies  and  the  “Janice  Mere- 
dith” company  returned  a month  ago 
from  Plattsburg  where  they  screened  the 
larger  patriotic  scenes,  including  Wash- 
ington’s Crossing  of  the  Delaware,  the 
Battle  of  Trenton,  Valley  Forge  and 
other  battle  scenes  of  the  American  Rev- 
olution. 

Since  their  return,  work  has  continued 
at  the  Tilford,  Jackson  and  Biograph  stu- 
dios on  the  smaller  interior  sets  of  the 
Meredith  home  and  estate,  and  several  of 
the  larger  scenes  including  the  Hessians’ 
headquarters  at  Trenton. 

Workmen  are  busy  constructing  sets 
at  the  Tilford  studio  for  the  filming  of 
the  ball  given  in  honor  of  Sir  William 
Howe  at  Philadelphia. 

Paul  Revere’s  ride,  the  Battle  of  Lex- 
ington, the  Boston  Tea  Party,  Patrick 
Henry’s  speech,  the  Boston  Coffee  House, 
the  Court  of  the  Mirrors  at  Versailles, 
where  Benjamin  Franklin  made  his  plea 
for  support  of  France,  and  many  other 
large  sets  already  have  been  filmed. 

{Continued  on  page  42) 
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Officials  of  Boston  Conclave 
Plan  on  Record  Attendance 

Oregon,  California  and  Washington  Will  Have 
Representation;  Look  for  Rise  of  New 
Factions  in  Organization 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  6. — Based  on  information  received  from  exhibitor 
leaders  all  over  the  United  States  and  Canada,  the  officials  of  the  Motion 
Picture  Theatre  Owners  of  America  are  confident  that  the  Boston  Con- 
vention on  May  27,  28,  29  will  mark  the  largest  attendance  of  any  con- 
vention in  the  five  years  that  the  organization  has  been  in  existence. 

Western  States  to  Have  Big  Delegation 
From  far  off  California,  Oregon,  Washington  and  other  states  on 
the  Pacific  coast  comes  the  cheering  news  that  theatre  owners  will  make 
the  trip  across  the  continent.  The  California  delegation  will  leave  May 
21,  headed  by  Glenn  Harper  of  Los  Angeles  and  it  is  expected  that  at 
Chicago  several  of  the  delegations  from  these  far  western  states  will  merge 
so  as  to  practically  reach  Boston  at  the  same  time. 

Information  has  also  come  to  national  headquarters  from  Montana, 
Southern  Illinois,  Missouri  and  adjacent  states  indicating  that  the  dele- 
gates have  already  been  elected  and  will  be  in  Boston  together  with  a con- 
siderable number  of  theatre  owners  from  these  states  in  time  for  the 
convention. 


May  17,  1924 

Arbitration  Is  Chief 
Issue  in  Northwest 

Status  of  Non-Theatrical 
Competition  Is  Subject 
of  Controversy 

(Special  to  Exhibitors  HePald) 

MINNEAPOLIS,  MINN.,  May  6.— 
W.  A.  Steffes,  president  of  the  Minne- 
sota division  of  the  M.  P.  T.  O.,  predicts 
that  the  convention  of  that  organization 
to  be  held  May  13,  14  and  15  at  Minne- 
apolis “will  open  with  the  biggest  at- 
tendance in  the  history  of  exhibitor  or- 
ganization in  the  northwest.”  Mr.  Steffes 
says  that  with  the  prevailing  attitude  to- 
ward joint  arbitration,  on  which  hinges 
the  fate  of  arbitration  in  that  section, 
everyone  is  looking  for  lots  of  action  be- 
fore the  final  showdown. 

Arbitration  Is  Old  Issue 

The  arbitration  controversy  started 
some  time  ago  when  the  executive  board 
of  the  M.  P.  T.  O.  served  notice  that  it 
no  longer  would  permit  its  members  to 
act  on  complaints  brought  by  exchanges 
serving  non-theatrical  films  or  on  com- 
plaints brought  by  non-members  of  the 
association.  This  led  to  the  formation 
of  a board  consisting  of  exchangemen 
and  exhibitors  not  affiliated  with  the 
M.  P.  T.  O. 

The  apparent  attitude  adopted  by  these 
factions  was  that  the  exhibitors  and  dis- 
tributors were  entitled  to  arbitration 
under  the  new  form  of  contract,  and  if 
members  of  the  M.  P.  T.  O.  will  not 
serve  on  the  board,  other  exhibitors  will. 
The  M.  P.  T.  O.  then  countered  by  in- 
forming members  not  to  submit  to  arbi- 
tration unless  represented  on  the  board 
by  their  association. 

Will  Be  Held  at  West 

At  the  convention  arbitration  will  eas- 
ily be  the  outstanding  issue  with  the 
organization  prepared  to  furnish  several 
surprises,  said  Mr.  Steffes.  The  con- 
vention opens  at  10  A.  M.  May  14  at  the 
West  hotel.  Members  who  have  not  al- 
ready done  so  are  beng  urged  to  wire 
for  reservations. 

Governor  Smith  Signs 
New  Building  Code  Law 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  May  6. — Governor 
Alfred  E.  Smith  of  New  York  state  has 
signed  the  amendment  to  the  Labor  Law, 
as  it  relates  to  the  application  of  the 
State  Standard  Building  Code  to  various 
cities  in  the  state.  When  the  proposed 
Building  Code  was  under  discussion  at 
public  hearings  some  two  or  three 
months  ago,  the  declaration  was  made 
by  theatre  owners  that  if  the  Code  was 
adopted  in  the  submitted  form,  that  it 
would  entail  an  e-xpenditure  of  large 
amount  in  making  changes  in  the  houses. 

At  that  time,  as  a way  out  of  the  diffi- 
culty, the  Miller  bill,  just  signed  by  the 
Governor,  was  introduced  and  eventually 
passed  both  houses  of  the  legislature.  As 
it  is  signed,  it  becomes  a law  at  once  and 
according  to  its  provisions,  the  proposed 
Code  will  not  apply  to  New  York  City, 
or  to  such  other  cities  as  have  a bureau 
of  buildings.  • 


Calnay  Is  Convicted 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  May  6.— James  Cal- 
nay, alleged  motion  picture  director 
and  producer,  was  convicted  here  of  us- 
ing the  mails  to  defraud  and  fined  $2,000. 
He  was  said  to  have  misrepresented  hjs 
dealings  with  a Chicago  firm. 


The  convention  held  in  St.  Louis  re- 
cently which  took  in  theatre  owners  from 
Southern  Illinois  and  Western  Missouri 
was  one  of  the  most  imposing  gather- 
ings of  exhibitors  yet  brought  together 
in  the  Middle  West.  Theatre  owners 
from  the  entire  territory  were  present 
and  the  convention  sessions  were  enliv- 
ened with  the  discussion  of  many  impor- 
tant subjects  affecting  the  general  wel- 
fare of  the  industry  and  the  exhibitor  di- 
vision especially.  The  delegates  were 
instructed  along  certain  lines  and  will 
take  to  the  Boston  convention  in  con- 
crete form  many  of  the  elements  dis- 
cussed at  this  interstate  meeting,  all  of 
which  will  be  placed  on  the  convention 
program  in  advance  of  the  sessions. 

Exhibitors  Show  Real  Interest 

The  meeting  of  theatre  owners  in  East- 
ern Pennsylvania  at  Philadelphia  and  the 
large  convention  of  the  Western  Penn- 
sylvania Theatre  Owners  held  in  Pitts- 
burgh during  the  week  were  typical  of 
the  spirit  prevalent  in  all  sections  of  that 
state  relative  to  exhibitor  organization. 
In  both  instances  delegates  were  selected 
to  the  convention  and  instructions  given 
regarding  the  handling  of  certain  propo- 
sitions effecting  the  advancement  of  the 
organization  and  the  general  trend  of 
affairs  within  the  industry. 

Because  of  this  previously  arranged 
program  of  many  states  it  is  expected 
that  the  Boston  convention  will  be  the 
center  of  many  animated  discussions  re- 
garding the  industry  and  that  a number 
of  new  elements  will  be  brought  to  the 
front  that  will  materially  change  the  lines 
of  procedure  within  the  National  Organ- 
ization. 

The  Boston  Committee  under  the  di- 
rection of  Henry  Wasserman  and  Ernest 
Horstman  reported  that  arrangements 
are  now  complete  in  every  way  and  that 
the  convention  sessions  and  the  general 
program  of  entertainment  will  be  car- 
ried out  according  to  schedule  and  in  a 
manner  which  will  be  entirely  satisfac- 
tory to  all  concerned. 

Different  Ts^pe  of  Attendance 

The  Convention  gives  promise  of  be- 
ing the  most  constructive  yet  held  by  the 
National  Organization  and  the  personnel 
of  delegates  will  differ  very  materially 
from  those  who  attended  previous  ses- 
sions as  a large  number  of  theatre  own- 
ers who  hitherto  took  but  a passing  in- 


terest in  organization  have  evidenced 
a disposition  to  come  to  Boston  to  make 
themselves  heard  on  issues  affecting  the 
advance  of  the  exhibitor’s  position. 

While  the  convention  proper  does  not 
open  until  the  morning  of  Tuesday,  May 
27,  many  exhibitors  will  reach  the  New 
England  capital  a day  or  two  before  that 
time.  Many  points  of  historical  inter- 
est in  and  about  Boston  are  aiding  in 
making  that  city  a magnet  for  the  vis- 
itors. 

Many  of  the  other  visitors  will  have 
planned  to  arrive  in  New  York  on  Sat- 
urday, spend  Sunday  there  and  reach 
Boston  in  time  for  the  opening  of  the 
convention.  Already  all  the  accommoda- 
tions on  the  boats  running  from  New 
York  to  Boston  have  been  engaged  for 
the  Saturday  and  Sunday  nights  prior  to 
the  opening  of  the  cenvention  and  it  is 
expected  that  Boston  Hotels  will  be  at  a 
premium  at  the  time  of  the  opening 
sessions. 

Special  Rates  Arranged 

The  New  England  committee  having 
the  handling  of  the  convention  has  ar- 
ranged special  hotel  rates  at  six  of  the 
leading  hotels  and  has  also  arranged  for 
one-half  fare  on  the  railroad  from  all 
points  of  the  United  States. 

100  Attend  Dinner  Given 
By  Albany  Film  Salesmen 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  May  6.— The  first 
get-together  dinner  among  the  film  sales- 
men, exchange  managers  and  other  em- 
ployes of  the  dozen  or  more  places  along 
Film  Row  here  held  at  the  St.  James  res- 
taurant on  the  night  of  May  2,  proved 
a tremendous  success.  About  100  were 
present. 

Robert  Bendell  presided  and  during  the 
evening  called  on  a number  of  exchange 
managers  and  salesmen  for  short  talks. 
Following  the  dinner,  dancing  was  en- 
joyed. 


Gibbons  Leaves  on  Tour 

NEW  YORK. — Miles  Gibbons,  Short  Subject 
sales  manager  for  Pathe  has  left  for  an  exten- 
sive tour  of  the  Pathe  exchange  system  which 
will  take  him  from  coast  to  coast.  His  mission 
will  include  a national  survey  of  conditions  in  the 
field  for  the  purpose  of  studying  the  needs  of 
exhibitors  in  the  matter  of  short  subject  enter- 
tainment. 
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One  of  the  most  notable  casts  ever  en- 
gaged for  a motion  picture  will  be  seen 
in  "Janice  Meredith.” 

Among  those  in  supporting  roles  will  be  Hol- 
brook Blinn,  as  Lord  Clowes;  Harrison  Ford,  as 
an  American  soldier;  Maclyn  Arbuckle,  as  Squire 
Meredith;  Joseph  Kilgour,  as  General  Washing- 
ton; Lee  Beggs,  as  Benjamin  Franklin;  Olin 
Howland,  as  Philemon;  Spencer  Charters,  as 
Squire  Hennion;  Patti  Delaro,  as  Mrs.  Meredith; 
Robert  Thorne,  as  Patrick  Henry;  Wilfred  Noy, 
as  Doctor  Joseph  Warren;  Kenneth  Maynard,  as 
Paul  Revere;  George  Seigmann,  who  will  play  the 
part  of  Colonel  Rahl,  commanding  officer  of  the 
Hessians:  George  Nash,  as  Sir  William  Howe; 
Douglas  Stevenson,  as  Mowbray,  a British  officer; 
May  Yokes,  as  Suzie,  a maid  employed  by  the 
Merediths  and  W.  C.  Fields,  as  a British  private. 

E.  Mason  Hopper  is  directing  the  pic- 
ture from  the  scenario  adapted  by  Lillie 
Hayward  from  Paul  Leicester  Ford’s  ro- 
mance of  the  American  Revolution. 

Two  Yale  Units  at  Work 

The  Yale  University  Press,  with  two 
units  working  continuously,  is  making 
splendid  progress  with  its  thirty-three 
individual  productions  comprising  the 
"‘Chronicles  of  America”  series  released 
by  Pathe.  The  finished  work  will  repre- 
sent a complete  motion  picture  resume 
of  important  events  in  the  making  of 
America,  from  the  beginning  to  the  close 
of  the  Civil  War. 

Webster  Campbell,  director,  has  fin- 
ished assembling  “Yorktown”  which  was 
made  at  the  \'itagraph  studio,  at  Long 
Island  and  at  Yorktown,  Va.,  where  the 
important  battle  of  Yorktown  was  re- 
enacted by  United  States  troops  over  the 
very  same  ground  on  which  Washington 
and  Cornwallis  fought.  The  surrender  of 
Cornwallis  is  said  to  be  particularly  in- 
spiring and  spectacular.  Mr.  Campbell 
will  next  direct  “Dixie,”  a story  of  South- 
ern life  behind  the  lines  during  the  Civil 
War.  Mr.  Campbell’s  company  and  tech- 
nical staff  will  be  sent  South  and  the  en- 
tire picture  done  there. 

Kenneth  Webb,  the  other  Yale  Press 
staff  director,  is  putting  the  final  touches 
on  “Alexander  Hamilton,”  which  deals 
with  the  struggle  to  place  the  new  nation 
on  a sound  financial  basis.  Since  it  was 
the  tax  on  whiskey  which  provoked  open 
revolt  and  provided  the  new  government 
^vith  the  test  of  its  strength,  this  incident, 
known  as  the  "Whiskey  Rebellion,”  is 
related  in  the  film.  Washington’s  famous 
headquarters  at  Morristown,  N.  J.,  is  used 
as  an  exterior  location  in  this  picture, 
special  permission  having  been  granted 
the  Yale  Press  by  the  D.  A.  R.  Also,  in 
scenes  depicting  the  inauguration  of 
Washington  as  president,  the  original 
Bible  upon  which  Washington  took  his 
oath  is  seen  in  the  present-day  re-cre- 
ation of  the  event.  George  Nash  is  said 
to  play  a splendidly  realistic  Washington 
in  "Alexander  Hamilton”  and  Mabel  Tal- 
iaferro as  Betty  Scbuyler  is  appealing. 
Allen  Conner  is  playing  Hamilton. 

It  is  expected  that  Mr.  Webb  will  next 
direct  “Lexington,”  which  takes  up  the 
early  days  in  the  War  of  Independence. 
Various  production  reasons  make  it  im- 
practical to  film  all  of  the  Chronicles  of 
.America  in  strict  chronological  order. 
“The  , Puritans”  has  been  completed  by 
Guild  Made  Pictures  (The  Fnlm  Guild) 
which  made  it  under  the  direct  super- 
vision and  control  of  the  Yale  Press. 
Scripts  covering  other  sequences  of 
.American  history  are  in  the  course  of 


preparation.  There  will  be  no  hold-up  in 
production  activity  on  the  part  of  the 
Yale  Press  during  the  summer. 

Shipman  Now  Producing 

May  Allison  and  Mahlon  Hamilton 
have  been  signed  to  head  the  all  star  cast 
that  Long  Island  Cinema  Corporation  is 
assembling  for  “The  River  Road,”  the 
coast  guard  patrol  romance,  which  will 
be  its  first  picture.  Ernest  Shipman, 
president  of  the  company,  announced  that 
Director  Kenneth  O’Hara  commenced 
work  on  the  interior  scenes  at  the  Glen- 
dale Studios  on  May  5. 

May  Allison  was  one  of  the  most  popu- 
lar of  the  Metro  stars  before  her  brief 
retirement  of  a few  months  ago.  Since 
her  return  to  the  screen,  she  has  played 
in  several  pictures  in  New  York  and  on 
the  West  Coast,  having  recently  com- 
pleted "Youth  to  Sell”  for  C.  C.  Burr. 
Mahlon  Hamilton,  the  coast  guard  hero 
of  the  Hamilton  Thompson  novel,  has 
recently  returned  from  Europe,  where  he 
journeyed  to  play  the  leading  role  in  Rex 
Beach’s  “The  Recoil.” 

Among  others  of  the  cast  are  Fay 
Marbe,  Broadway  musical  comedy  star, 
whose  dancing  will  be  one  of  the  features 
of  the  spectacular  ball  room  scenes;  Flora 
Finch,  who  will  play  an  important  char- 
acter role;  William  G.  Colvin,  who  has 
been  seen  in  many  Shipman  pictures,  Wil- 
liam Calhoun,  George  Williams  and  Mary 
Foy. 

One  of  the  unique  features  of  the  pic- 
ture is  in  the  fact  that  “The  River  Road” 
will  mark  the  ‘first  effort  to  dramatize 
the  U.  S.  Coast  Guard  for  the  screen. 
Because  of  the  nature  of  the  story,  the 
U.  S.  Treasury  Department,  under  whose 
direction  the  coast  guard  operates,  has 
taken  an  active  interest  in  the  production. 
Through  Rear  Admiral  Reynolds  and 
Commander  Billard,  Mr.  Shipman  has 
arranged  to  use  U.  S.  Coast  Guard  men, 
ships  and  equipment  throughout  the  pic- 
ture. 

S-.L  to  Make  “Sandra” 

Sawyer-Lubin  is  at  work  on  the  stor.v 
of  the  first  of  two  pictures  which  will  be 
made  in  the  East  with  Barbara  La  Marr 
as  the  star.  The  story  is  “Sandra,”  a 
popular  novel  by  Pearl  Doles  Bell.  The 
studio,  director  and  supporting  cast  have 
not  been  selected,  but  it  is  expected 
within  the  next  week  or  ten  days  an  an- 
nouncement will  be  forthcoming.  The 
picture  will  be  personally  supervised  by 
Arthur  H.  Sawyer  and  it  is  expected  that 
the  actual  shooting  will  begin  about  the 
iirst  of  June. 

Work  will  be  started  about  May  15  at 
the  Talmadge  studio  on  the  second  pro- 
duction which  Ivan  Abramson  is  to  make 
for  Chadwick  Pictures  Corporation.  The 
title  of  the  picture  will  be  “I  Am  the 
Man”  and  Lionel  Barrymore  will  be 
starred. 

Eastern  Productions  has  in  course  of 
preparation  “Her  Own  Free  Will,”  from 
a story  by  Ethel  M.  Dell.  This  will  be 
directed  by  Paul  Scardon  and  will  feature 
Helene  Chadwick  and  Herbert  Holmes. 
Camera  work  was  scheduled  to  start  May 
5 at  the  Biograph  studio.  The  production 
will  be  released  through  W.  W.  Hodkin- 
son  Corporation. 

At  the  Whitman  Bennett  Studio,  Whit- 
man Bennett  has  completed  “Love  of 
Women,”  starring  Helene  Chadwick  and 
Montague  Love.  For  his  third  release  of 
the  season,  Bennett  has  purchased  the 
rights  to  “Two  Shall  Be  Born,”  a story 
by  Marie  Conway  Oelmer. 

Murray  Garsson  has  started  a special 
production  at  the  Talmadge  Studio,  to  be 
released  through  Associated  Exhibitors, 
the  title  of  which  is  “The  Love  Thief.” 
Frank  Mayo  and  Alma  Rubens  head  the 
cast  and  William  Christy  Cabanne  is  the 
director. 


Offer  Special  Films  in  Hope 
of  Banishing  Summer  Slump 

(.Continued  from  page  33) 


issue.  Only  new  prints  of  the  film  will 
be  issued. 

“Universal  also  has  two  other  pictures 
which  are  considered  first  class  tonic  for 
summer  business.  They  are  ‘The  Ken- 
tucky Derby’  and  ‘Trifling  With  Honor.’ 
These  two  pictures  are  among  the  Uni- 
versal best  sellers  of  a season  ago.  New 
prints  have  been  made  of  them  in  antici- 
pation of  the  coming  summer. 

Turf  Classic  Filmed 

“ ‘The  Kentuck  Derbv’  is  a Universal 
Jewel  with  Reginald  Denny.  It  is  a 
romance  laid  around  the  famous  Ken- 
tucky turf  classic,  and  shows  actual  shots 
of  the  famous  race. 

“ ‘Trifling  With  Honor’  a Jewel  pic- 
ture featuring  Rockliffe  Fellowes  and 
Fritzi  Ridgway  in  a baseball  picture. 

"Two  Laura  La  Plante  features  are 
scheduled  for  summer.  They  are  ‘The 
Dangerous  Blonde,’  to  be  released  late 
this  month,  and  ‘Young  Ideas,’  scheduled 
for  July.  With  ‘Excitement,’  her  current 
picture  they  form  a trilogy  of  lively 
comedy  dramas  in  which  she  is  said  to 
appear  with  the  same  vivacity  she  dis- 
played in  ‘Sporting  Youth’  with  Reginald 
Denny. 

“In  addition  to  Hoot  Gibson’s  current 
feature  ‘Forty  Horse  Hawkins,’  summer 
exhibitors  will  have  another  hilariqus 
Hoot  Gibson  picture  for  showing.  It  is 
‘Broadway  or  Bust,’  and  shows  Hoot  off 
to  exceptional  advantage  as  a Western 
star  and  as  a comedian.  * 

“Also  Universal  has  listed  ‘High  Speed,’ 
Herbert  Rawlinson’s  latest  picture,  for 
release  late  this  month. 

“Other  summer  feature  pictures  to  be 
released  by  Universal  include  ‘The  Dark 
Stairway,’  with  Rawlinson,  ‘Ridgway  of 
Montana’  and  ‘The  Back  Trail’  with  Jack 
Hoxie,  and  the  following  all-star  pictures, 
‘Riders  Up’  with  Creighton  Hale  and 
Ethel  Shannon  and  ‘Souls  That  Pass  in 
the  Night.’ 

“Gump”  Comedies  Scheduled 

“Universal  also  is  arranging  to  have 
several  new  ‘Gump’  comedies  ready  for 
the  summer.  ‘What’s  the  Use,’  the  first 
of  the  new  series,  will  be  released  next 
week.  ‘Andy’s  Temptation’  will  be  re- 
leasel  in  June,  and  another  in  July,  with 
the  probability  of  a fourth  in  August. 

“As  another  summer  special.  Universal 
will  release  five  baby  Peggy  comedies  of 
two  reels  each,  in  addition  to  the  weekly 
issues  of  Century  comedies.  These  are 
Baby  Peggy  specials,  which  have  been 
held  in  reserve  by  Universal  since  last 
fall.  The  first  of  the  Baby  Peggy 
specials,  'Our  Pet’  will  be  released  May 
11.  The  others,  to  follow  one  every  other 
week,  are  ‘The  Flower  Girl,’  ‘Stepping 
Some,’  Poor  Kid,’  and  ‘Jack  and  the 
Beanstalk.’ 

“Universal  has  just  begun  to  put  out  a 
new  series  of  two  reel  westerns  which  are 
long  on  suspense  and  fast  action  and 
which  will  be  available  for  feature  billing 
in  short  showings  for  the  summer,  as 
well  as  weak  show  strengtheniing.  Pete 
Morrison  and  Jack  Daugherty  are  among 
the  cowboy  stars  who  are  making  these 
westerns. 

“As  still  another  lead  of  ammunition 
for  the  summer  time  exhibitor  to  use 
in  routing  his  hot  weather  competition. 
Universal  will  release  a new  serial  June 
16.  It  is  ‘The  Iron  Man,’  a fifteen  chap- 
ter serial  made  with  Luciano  Albertini, 
noted  as  Europe’s  most  daring  stunt  man. 
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fTHE  THEATRE 

j^^yiSDepartment  of  Practical  Showmanship 


Adopt  Brief 
House  Organ 
Copy  Policy 

Beginning  this  week,  The  Theatre 
adopts  a policy  of  brevity  in  its  ser- 
ies of  house  organ  institutional  ads 
and  editorials. 

This  change  is  made  after  study  of 
Mr.  M.  Koblen’s  letter,  which  is  re- 
printed in  another  column.  Mr. 
Koblen’s  letter  reveals  the  mechan- 
ical advantages  of  brief  copy.  The 
fact  that  brief  copy  is  read  by  more 
people  than  lengthy  compositions  is 
another  point  in  its  favor. 

For  these  reasons,  the  following  ad 
and  editorial  units  are  held  down  <^^o 
a length  permitting  of  use  in  prac- 
tically any  house  organ. 

A GOOD  THEATRE 

{NOTE:  Although  v/ntten  for  use  as  a house 
organ  advertisement,  permission  is  given  exhibi- 
tors to  use  this  copy  for  newspaper  or  other  pur- 
poses as  desired.) 

A GOOD  theatre  is  something  more 
than  a playhouse  where  good  pic- 
tures are  exhibited.  It  is  a place  where 
good  people  go  to  have  a good  time 
together.  It  is  a business  institution  with 
a good  influence  upon  the  community, 
serving  a good  purpose  by  making  a good 
time  possible  at  a moderate  price. 

Good  equipment,  good  music  and  good 
intentions  are  essential  to  the  mainte- 
nance of  this  or  any  other  good  theatre. 
Good  attendance  is  just  one  of  the  re- 
wards. Good  friends  is  a more  important 
one. 


Regulars  Write  of  Money 
Making  Methods  that  Sell 
Tickets  and  Win  Friends 


Editorial  and  ad  copy  in  The  Theatre’s  house  organ  service  series  is 
presented  in  the  left  hand  column  of  this  page.  Exhibitors  are  granted 
permission  to  use  any  of  the  copy  offered  in  this  series  as  best  suits  indi- 
vidual requirements. 


This  week  contributors  to  this  department  again  supply  readers  with 
tested  and  proven  methods  of  making  money  and  friends. 

If  you  are  not  reading  these  letters  each  week  you  are  missing  golden 
opportunities.  If  you  are  reading  them,  but  are  not  writing  a letter  occa- 
sionally to  help  the  good  work  along,  you  are  hardly  shooting  square.  (If 
we  didn’t  tell  you  that  occasionally  we  wouldn’t  be  shooting  square  either.) 

Address  letters  to  “The  Theatre,  Exhibitors  Herald,  407  South  Dear- 
born St.,  Chicago,  111.” 

Koblen  Questionnaire  Becomes 
Comp  When  Signed  by  Patron 

(ILLUSTRATED  ON  NEXT  PAGE) 

THE  THEATRE,  Exhibitors  Her.ald. — Enclosed  hud  copy  of  a ques- 
tionnaire that  I am  using  here.  I am  making  a personal  canvass  with  it  and 
I think  it  has  a stronger  effect  when  the  manager  himself  takes  these  around 
and  gives  them  a talk,  especially  in  a small  town  where  everybody  knows  him. 

Please  note  one  feature  of  this  questionnaire — that  when  it  is  properly 
filled  in  and  signed  it  becomes  a pass  to  the  show. 

I think  your  articles  in  The  Theatre  are  good,  except  last  week’s,  which 
was  too  long  for  my  use. — M.  Koblen,  Scout  theatre,  Oakdale,  La. 

Euler  Returns  to  the  Circle 


SHORT  SUBJECTS 

{NOTE:  In  the  following , designed  for  use  as 
a theatre  hous  corgan  editorial,  attempt  has  been 
made  to  keep  within  the  number  of  words  used  by 
Frank  H.  Btirns,  Len  S.  Brozvn,  Fred  S.  Meyer 
and  other  good  publishers. 

I LIKED  the  feature,  but  tlie  comedy 
was  aw'ful,”  is  a statement  commonly 
heard  among  patrons  of  certain  theatres. 
The  owners  of  such  theatres  are  those 
who  speak  of  short  _pubject3,  in  the  trade, 
as  “filler.”  They  buy-  them  “by  the 
bunch,”  as  you  buy  clothes-pins  or 
matches,  without  regard  to  . individual 
merit. 

The  management  of  this  theatre  takes 
another  view  of  the  matter. 

We  believe  that  when  you  entrust  an 
hour  and  a half  or  two  hours  of  jmur 
valuable  time  to  us  we  are  obligated  to 
give  you  something  worth  while  for  every 
minute  of  it,  not  for  just  a part  of  it. 
For  that  reason  we  select  our  short  sub- 
jects, our  comedies,  scenics,  newspictures 
and  novelties  with  exacth'  the  same  degree 
of  care  exercised  in  the  selection  of  our 
feature  . pictures.  We  believe  that  the 
twenty  minutes  you  spend  looking  at  a 
two  reel  comedy  is  just  as  valuable  to 

{Continued  on  following  page) 


With  “Girl  Shy”  Premiere 

(ILLUSTRATED  ON  SUBSEQUENT  PAGES) 

THE  THEATRE,  Exhibitors  Herald. — It’s  been  quite  a while  since 
Tve  Avritten  anything  to  the  PIerald,  but  I have  designed  an  illuminated  sign 
which  I think  is  a great  idea.  I am  enclosing  a snapshot  of  the  one  we  used 
on  Harold  Lloyd’s  “Girl  Shy,”  Which,  by  the  way,  I believe  we  had  for  the 
first  showing'  in  the  United  States. 

The  sign  itself  is  made  of  beaverhoard,  or  some  similar  fibre  material,  and  i 
the  letters  are  cut  and  cloth  placed  behind.  The  frame  this  board  sets  in  is  a - 
permanent  fixture  on  the  marquee  and  so  arranged  that  new  signs  can  be  placed 
in  it  in  a few  minutes. 

Behind  the  board  are  placed  the  lights,  in  a sort  of  box  arrangement,  so 
fixed  that  two  or  more  different  colors  may  he  had — that  is,  one  line  red  and  , 
the  next  line  white.  In  this  particular  one,  the  words,  Harold  Lloyd,  were  in  ’ 
red,  and  the  Lloyd  cutout  and  "Girl  Shy”  in  daylight  bine.  The  face  cutout  ' 
was  taken  from  the  one-sheet,  with  a backing  of  white  paper.  The  background 
was  a red,  the  letters  being  outlined  in  blue.  In  daytime  the  letters  cut  out  ' 
were  white,  while  at  night,  as  above  mentioned.  This  was  designed  and  exe- 
cuted by  myself.  ' 

This  production  was  put  over  very  nicely.  In  a tie-up  with  a local  paper, ' 
1,000  supplements  (4  page  rotogravure)  were  distributed  in  every  house  in 
town.  Window  cards,  balloons  and  tags  were  used  verv  effectivelv.  Teaser 
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i ADMIT  ONE  I 

j SCOUT  THEATRE  j 

[ COMPLIMENTARY  TICKET  j 

I This  ticket  is  good  for  one  admission  | 
j any  time  if  the  questions  inside  j 
} are  filled  in  and  signed.  { 


Not  good  if  presented  bv  a child. 


M.  KOBLEN,  Scout  theatre,  Oakdale,  La., 
writes  this  week  of  his  clientele  questionnaire, 
reproduced  herewith.  The  questions  are  shown 
at  right.  The  reverse  side  of  the  sheet,  shown 
above,  becomes  a ticket  good  for  one  admis- 
sion when  the  questions  are  answered  and  the 
slip  is  signed.  Mr.  Koblen’s  letter  is  published 
on  the  preceding  page. 


In  order  that  we  may  be  better  able  to  serve  ycfb  and  to 
know  what  kind  of  entertainment  you  like  best.  We 
thank  you  for  the  following  infomatlon. 

What  type  of  pictures  do  you  like  best? 


Who  are  your  favorite  stars? 


Who  are  your  favorite  comedians? 


Do  you  want  vaudeville  as  an  added  feature? 


What  kind  of  music  do  you  prefer? 


Have  you  any  suggesitions  to  make  for  the  improvement 
of  our  show  and  service? 


(Sign  Here) 


ads  and  slides  were  used,  and  an  old  Ford  equipped  with  boards  to  fit  a six- 
sheet  also  created  a sensation. 

If  anyone  should  wish  more  detailed  information  I would  be  very  glad 
to  give  it. — J.  Robert  Euler,  Pastime  theatre,  Iowa  City,  la. 

Garner  Explains  Popular 
Six-Unit  Program 

(ILLUSTRATED  ON  FOURTH  PAGE) 

THE  THEATRE,  Exhibitors  Herald. — Enclosed  find  copy  of  ads  we 
used  Sunday  and  Monday.  Outside  of  the  Valentino  two  reel  subject,  the 
balance  of  the  program  had  been  booked  for  some  time  and  when  we  bought 
the  Valentino  picture  at  a fair  price  from  Universal  we  decided  to  present  this 
in  addition  to  the  entire  show  at  our  regular  charge  of  30  cents  admission. 

The  idea  of  the  six-unit  program  is  very  popular.  In  the  first  place,  it  was 
something  different,  and  on  the  other  hand,  it  was  a presentation  that  seemed 


J.  ROBERT  EULER,  Pastime  theatre,  Iowa  City,  used  this  stunt  to  advertise 
the  premiere  of  “Girl  Shy,”  Pathe,  as  told  in  his  letter  printed  this  week. 


* (.Concluded  from  first  page) 

you,  in  proportion,  as  the  hour  you  spend 
looking  at  a feature  picture. 

We  feel  amply  rewarded  for  our  pains 
when  you  speak  of  our  program  as  “a 
good  show”  instead  of  “a  good  picture.” 

Type  Set-up 
Optional 

Perhaps  it  has  not  been  made  clear  that 
in  offering  The  Theatre’s  series  of  insti- 
tutional advertisements  and  editorials  for 
exhibitor  house  organ  use,  the  matter  of 
type  display  has  been  left  to  the  discretion 
of  the  exhibitor  using  the  copy.  Due  to 

MONDAY.  APRIL  14.  1924  T*l9ph»mm,  Z-ttSt 


l“WUFF,  WUFF,  BRING  ON  THE  RAW, 

MEAT.  GARCONI" 


CLIFF  LEWIS’  publicity  for  “Tlie  Love 
Master,”  First  National,  at  the  Marie 
Strand,  Syracuse.  Original  in  three  c«i~ 
unuis.  (See  letter.) 
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PROGRAM 

K 6 B LE  N ' S 

SCOUT  THEATRE 

“The  Show  Thmt’a  Here  to  EntertaiD  You” 
Week  oft  April  27  to  May  3. 


^^Our  Policy” 

To  show  all  high  class  and  refined  photoplays 
produced. 

To  give  a wide  variety  of  comedies,  novelty  and 
edncational  subjects  with  each  program. 

To  furnish  the  best  of  music. 

To  give  a special  School  Students  Matinee  every 
Tuesday,  consisting  of  several  comedies  and  one 
or  more  educational  subjects. 

To  give  at  all  times  more  and  better  shows  for 
less  money  than  elsewhere. 

To  make  the  Scout  the  moet  refined  theatre  in 
Loulslanar 

To  bene^t  by  the  enggestions  or  constructive 
crfUctpma  of  our  patrons.  ' 


To  maintain  one  admission  price. 


M.  KOBLEN^S  cidaptation  of  house  copy 
from  the  house  or  gran  of  the  Federal  the- 
atre,  Denver,  recently  published  in  this  de- 
partment. (See  letter.) 

the  difiference  in  style  and  make-up  of 
house  organs  published,  no  other  course 
has  been  regarded  as  practicable. 

Set-up,  of  course,  is  of  utmost  impor- 
tance. Probably  no  other  consideration 
save  the  character  and  purpose  of  the  text 
plays  such  a vital  part  in  the  success  of 
copy  used. 

This  successj  as  Charles  H.  Ryan 
pointed  out  in  his  recently  published 
statement  to  this  department,  is  not  a 
thing  readily  determined.  There  is  not 
an  immediate  spoken  response  to  this  type 
of  advertising,  but  there  is  a gradual 
tightening  of  the  bonds  between  theatre 
and  patron. 


J.  ROBERT  EULER  gives  detailed  directions  for  the  manufacture  of  illum- 
inated signs  such  as  that  shown  above,  used  for  “Girl  Shy”  at  the  Pastime, 
Iowa  City. 

to  Strike  a popular  keynote,  adding  attractions  without  advance  in  admission 
prices. 

Patrons  were  somewhat  disappointed  in  the  Valentino  production,  but 
were  very  much  pleased  with  the  balance  of  the  program,  particularly  “The 
Governor’s  Lady,”  which  was  a mighty  fine  production. — Leo  F.  Garner,  Co- 
lumbia theatre,  Bristol,  Tenn. 


Lewis  Boosts  Love- Master^ ^ 

With  Aid  of  St rongheart 

(ILLUSTRATED  IN  ADJOINING  COLUMNS) 

THE  THEATRE,  Exhibitors  Herald. — The  newspapers  cooperated  to 
a great  extent  on  the  personal  appearance  of  Strongheart.  One  of  the  evening 
papers.  The  Journal,  ran  a story  of  his  having  a special  room  at  the  Onondaga. 
The  other  two  evening  papers  came  out  the  next  day  with  the  following:  The 
Herald,  a story  of  his  registering,  and  The  Telegram,  a story  of  his  having 


STRONGHEART  registeriiig  at  a Syracuse 
hotel  during  his  appeau-ance  with  “The  Love 
Master”  at  die  Mark  Strand,  as  told  by 
Cliff  Lewis, 


FRANK  L.  BROWNE’S  window  display  for  “Flowing  Gold,”  First  National, 
during  its  run  at  the  Liberty  theatre,  Long  Beach,  Cal.  Mr.  Browne  lets  the 
photo  tell  its  own  story. 
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meals  in  the  dining  room.  I am  enclosing  tear  sheets  from  three  of  the  news- 
papers, together  with  a photo  of  the  registration  act. — Cliff  Lewis,  Mark 
Strand  theatre,  Syracuse,  N.  Y. 

Details  Exploitation  of 
^^Call  of  the  Wild^^ 

THE  THEATRE,  Exhibitors  Her.\ld. — A mid  winter  Eair  was  held  in 
our  High  School  auditorium.  We  were  able  to  place  a great  deal  of  advertising 
at  this  place.  At  the  two  entrance  doors  we  placed  cutouts  of  Buck  and  the  man, 
cut  from  3-sheet  No.  2.  This  was  very  attractive  and  drew  lots  of  attention. 

Each  booth  displayed  the  window  cards.  At  one  booth  they  gave  to  each 
child  one  of  the  whistles  which  we  got  from  the  exchange.  A little  cut-out  of 
wood,  “Buck”,  which  had  the  name  of  the  picture  on  one  side  and  we  stamped 
the  theatre  and  date  on  the  other  side.  The  whistles  did  not  last  long,  but  prpved 
a great  drawing  card  to  the  booth  giving  them  away. 

Each  business  place  gave  away  prizes,  so  our  prize  consisted  of  ten  compli- 
mentary tickets  for  the  picture.  The  speaker  of  the  evening  announced  that  he 
had  ten  complimentary  tickets  for  “The  Call  of  the  Wild”  and  gave  day  and 
dates.  This  announcement  was  made  before  an  audience  of  nearly  1,600  people. 

With  our  usual  amount  of  newspaper  space,  street  advertising,  and  window 
cards,  we  did  a wonderful  business.  The  picture  is  worthy  of  the  exploitation 
given  it.  Everybody  praised  it. — Mildred  J.  Clelland,  Bijou  theatre, 
Kaukauna,  Wis. 

Mark  Strand  Picture 
Review  Completed 

(CONTINUED  FROM  LAST  WEEK’S  “HERALD”) 

1920 

DECEMBER — Dangerous  Business,  The  Sin  That  Was  His,  The  Truth  About  Husbands,  and 
Trail's  End  (Isobelle). 

1921 

JANUARY — Nineteen  and  Phyllis,  Last  of  the  Mohicans,  The  Great  Adventure,  The  Devil,  and 
Mamma’s  Affair. 

FEBRUARY — The  First  Born,  The  Kid  (two  weeks),  and  Black  Beauty. 

MARCH — The  Old  Swimmin’  Hole,  The  Nut.  My  Lady’s  Latchkey,  and  Jim  the  Penman. 

APRIL — Man— Woman — Marriage,  The  Passion  Flower,  The  Oath,  The  Sky  Pilot,  and  Peck's 
Bad  Boy. 

MAY — Bob  Hampton  of  Placer,  Gypsy  Blood,  Through  the  Back  Door,  and  Scrambled  Wives. 

JUNE — Scrap  Iron,  Lessons  in  Love,  Dream  Street,  and  Sowing  the  Wind.  » 

JULY — Salvation  Nell,  Cabiria,  The  Golden  Snare,  Sign  on  the  Door,  and  Nobody. 

AUGUST — Mother  o’  Mine,  Midnight  Bell,  Wedding  Bells,  and  Disraeli  (two  weeks). 

SEPTEMBER — Serenade,  and  ’Way  Down  East  (two  weeks). 

OCTOBER — The  Idle  Class,  One  Arabian  Night,  I Accuse,  Woman's  Place,  and  Two  Minutes 
To  Go. 

NOVEMBER — The  Iron  Trail,  The  Wonderful  Thing,  Little  Lord  Fauntleroy,  and  The  Three 
Musketeers  (two  weeks). 

DECEMBER — All  for  a Woman,  R.  S.  V.  P.,  Vendetta,  and  My  Boy. 

1922 

JANUARY- — Tolerable  David.  Love's  Redemption,  Hail  the  Woman,  and  Ruling  Pass-ion. 

FEBRUARY — School  Days.  Star  Dust,  A Doll’s  House,  and  Penrod. 

MARCH — Polly  of  the  Follies.  The  Sheik’s  Wife,  The  Seventh  Day,  and  Fair  Lady. 

APRIL — Gypsy  Passion.  Pay  Day  (two  weeks),  The  Woman  He  Married,  Smilin’  Through  (two 
weeks). 

MAY — Orphans  of  the  Storm  (two  weeks).  Primitive  Lover,  and  Trouble. 

JUNE — Sonny,  Domestic  Relations,  My  Wild  Irish  Rose,  and  One  Clear  Call. 

JULY — Woman  of  No  Importance,  God’s  Country  and  the  Law,  Fast  Mail,  A Fool  There  Was, 
and  Hurricane’s  Gal. 

AUGUST — Fools  First.  Just  Tony,  and  The  Masquerader  (two  weeks). 

SEPTEMBER — Kindred  of  the  Dust,  Grandma’s  Boy  (two  weeks).  The  Eternal  Flame,  and  Under 
Two  Flags. 

OCTOBER- — The  Man  Who  Played  God,  The  Bond  Boy,  Tailor  Made  Man,  and  Skin  Deep. 

NOVEMBER — Oliver  Twist  (two  weeks),  and  Tess  of  the  Storm  Country  (two  weeks). 

DECEMBER — East  is  West.  Lorna  Doone,  Beautiful  and  Damned,  Little  Heroes  of  the  Street, 
and  Dr.  Jack.  _ 

1923 

J.‘\NUARY — Dr.  Jack  (second  week),  One  Exciting  Night  (two  weeks),  and  Omar  the  Tentmaker. 

FEBRUARY — Dangerous  Age,  Voice  of  the  Minaret,  Fury,,  and  The  Hottentot. 

MARCH — -The  Pilgrim  (two  weeks).  Brass,  Mighty  Lak’  a Rose,  Bell  Boy  13,  and  Little  Church 
Around  the  Corner. 

APRIL — Safety  Last  (two  weeks).  Daddy,  and  The  Bright  Shawl. 

may — Within  the  I.aw',  Scars'  of  Jealousy,  Isle  of  Lost  Ships,  and  The  Girl  From  the  Golden 
West. 

JUNE — Slander  the  Woman,  Man  of  Action,  Main  Street  (two  weeks),  and  Penrod  and  Sam. 

JULY — Wandering  Daughters.  Rupert  of  Hentzau  (two  weeks),  and  Brass  Bottle. 

AUGUST — Trilby,  Circus  Days,  Little  Johnny  Jones,  and  The  White  Rose. 

SEPTEMBER — The  White  Rose  (second  week).  Why  Worry  (two  weeks),  Dulcy,  and  Potash 
and  Perlmutter. 

OCTOBER — Potash  and  Perlmutter  (second  week).  The  Bad  Man,  The  Fighting  Blade,  and 
Richard  the  Lion  Hearted. 

NOVEMBER — The  Common  Law,  The  Woman  From  Paris  (two  weeks),  and  Panjola. 

DECEAIBER — Flaming  Youth  (two  weks),  Anna  Christie,  Lucretia  Lombard,  and  Boy  of  Mine. 

1924 

JANUARY — Her.  Temporary  Husband,  Black  Oxen  (two  weeks),  and  The  Eternal  City. 

FEBRUARY — Painted  People,  Marriage  Circle,  Daddies,  and  The  Hunchback  of  Notre  Dame. 

MARCH — The  Hunchback  of  Notre  Dame  (second  week).  Daughters  of  Today,  Flowing  Gold, 
and  Lilies  of  the  Field  (two  weeks).  , . 

APRIL — Beau  Brummel  (two  weeks).  Enchanted  Cottage,  and  Girl  Shy. 
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SIX  UNIT  program  ad  used  by  Leo  F. 
Gamer,  Columbia  theatre  Bristol,  Tenn., 
cind  described  in  his  letter  to  this  depart- 
ment, printed  this  week. 


“LILIES  OF  THE  FIELD,”  First  National, 
was  gainer  by  this  window  display  in  its 
Liberty,  Long  Beach,  ri|n.  . I^aiUc'  L- 
Browne,  division  manager,  sen^  th^  jdioto. 


May  17,  1924 


EXHIBITORS  HERALD 


47 


Educational 
Press  Books 
Genuine  Aid 

Genmne  aid  for  the  showmen  who 
advertise  short  subjects  is  given  by 
Educational  Film  Exchanges,  Inc., 
in  the  four-page  press  books  sup- 
plied with  each  production.  The 
press  book  on  “Cornfed,”  a Christie 
comedy,  is  typical. 

From  this  press  book  is  taken  the 
single  and  double  column  ads  repro- 
duced on  this  page.  These  are  pro- 
vided in  mat  and  electro  form,  and 
the  mats  are  supplied  without 
charge.  Other  accessories  offered 
with  this  subject  are: 

1.  Four-color  one-sheets. 

2.  Four-color  three-sheets. 

3.  Duo-tint  11x14  lobby  cards, 
eight  cards  to  the  set. 

4.  One-column  newspaper  public- 
ity cuts  and  mats. 

5.  One-column  star  cuts  and 
mats. 

6.  Three-column  six-inch  ad  cuts 
and  mats. 

That’s  about  eight  times  as  much 
material  as  is  used  by  any  but  the 
exceptional  showman.  It’s  just 
about  the  right  amount  of  stuff  for 
the  showman  who  should  be  repre- 
sentative. It  will  serve  adequately 
the  purposes  of  anyone  who  lacks 
the  initiative  or  interest  to  prepare 
original  matter  in  addition. 


They  Do  Sit 
Through 

They  do  sit  through,  when  the 
feature’s  bad,  to  see  the  comedy. 
That  is,  when  it  is  known  there’s  to 
be  a comedy.  And  often,  sitting 
through  what  seems  a dull  feature, 
they  find  the  good  in  it  and  like  it. 
Not  all  good  pictures  are  strong  in 
the  early  reels. 

They  do  sit  through,  too,  when 
the  comedy’s  bad,  to  see  the  fea- 
ture. And  in  this  way  many  a com- 
edy that  doesn’t  get  off  to  a flying 
start  has  a chance  to  put  over  its 
stuff  in  the  second  reel  and  pull  the 
fat  out  of  the  fire. 

In  view  of  these  facts,  the  feature 
picture  and  the  short  subject  ought 
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SINGLE  and  double  column  ads  avedlable 
for  use  in  advertising  ‘‘Comfed,”  Christie 
Educational  comedy.  Furnished  in  electro 
or  mat  form,  the  latter  free  of  charge. 


“Plastigrams” 
A Riot 
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to  work  pretty  well  together.  They 
help  each  other.  If  showmen  will 
just  work  with  them  to  the  extent 
of  giving  them  both  deserved  space 
in  their  advertising  there’s  no  end 
to  what  can  be  accomplished. 


“Plastigrams”  was  hailed  as  a hit 
by  this  department  before  it  went 
into  general  circulation.  Now  the 
word  “hit”  must  be  changed  to 
“riot.”  The  subject  is  no  less  than 
that,  by  reports  from  all  parts  of 
the  country  and  by  exhibitor  and 
newspaper  comment. 

First  mention  of  the  subject  was 
made  in  this  department  as  illustrat- 
ing the  demand  for  novelty  and  the 
success  which  always  fallows  its 
production.  The  point  is  only  driven 
home  more  forcibly. 


fNEWSPICTURESl 


FOX  NEWS  No.  61:  Million  New  York- 
ers Mourn  Death  of  Tammany  Chief — Poet,  10, 
Sells  First  Book — Bird  Secrets  Told — Records 
Fall  in  Philadelphia  Sport  Carnival — Haugdahl 
Wins  Los  Angeles  Sweepstakes — Cardinal  Hayes 
Welcomed  Home — Shawnee-O’Lanna  Wins  Bel- 
mont Steeplechase. 

FOX  NEWS  No.  62:  Cardinal  Hayes  Welcomed 
Home — Leavenworth  Children  Display  Athletic 
Skill — Oil  Wreck  Smears  New  Port  Beach- 
Franklin  D.  Roosevelt  to  Direct  A1  Smith  Presi- 
dential Campaign — Rome  Celebrates  2,677th 
Birthday- — Kirkwood  Shows  Golf  Tricks — Maple 
Sugar  Time  in  New  England — Wandering  Chinese 
Troupes  Give  Entertainment — Zev  Beaten  by  St. 
James — Lumber  Cook  Tends  Bear  Orphans — 
Excitement  Prevails  at  Somers  Gasoline  Athletics. 

INTERNATIONAL  NEWS  No.  37:  Balloon- 
ists Brave  Storm  in  Race — Steeplechase  Season 
Opens  at  Belmont  Park — Cardinal  Hayes  Wel- 
comed Home — French  Cavalry  in  Dance  Drill 
for  Royalty — World  Records  Broken  in  Phila- 
delphia Athletic  Meet — Territorial  Specials. 

INTERNATIONAL  NEWS  No.  38:  Camera 
Catches-  Bird  Oddities — Zev  Beaten  by  St.  James 
at  Jamaica — International  Cameraman  in  Record 
Flight  Through  Death  Trap  in  the  Grand  Canyon 
— Territorial  Specials. 

KINOGRAMS  No.  2350:  Cardinal  Hayes  Wel- 
comed Home — Fight  Forest  Fire^  with  New  En- 
gine— Break  World’s  Records  in  Philadelphia 
Track  Meet — New  York  Mourns  Tammany  Chief 


— Balloons  Begin  Annual  Race — U.  S.  Chemical 
Develops  Smoke  Screen — Steeplechase  Season 
Opens — Blast  Tears  Off  Mountainside— -Secretary 
Wilbur  Sees  Navy  Yard — Garden  Chjb  Views 
Beauties  of  the  South. 

KINOGRAMS  No.  2351:  New  York  Mourns 
Duse — Old  Newport  Marks  285th  Birthday — 
Opera  Singers  Enjoy  Recreation — Poet,  10,  Sells 
First  Book — Sign  16  Checks  at  Once  by  New 
Device — Atlanta  Honors  Confederate  Dead — 
Place  Mines  in  Frisco  Harbor— Dog  Has  Bank 
Account — Radio  Answers  Eskimo  Request  for 
Music — Ceremony  Honors  Cardinal  Hayes. 

PATHE  NEWS  No.  35:  Tammany  Leader 
Dead — Thaw  Photographed — Greeks  Welcome 
Exiled  General  Home — Japanese  Returning  Home 
Crowd  Steamers — Race  Season  Opens — Yankees 
Beat  Red  Sox — Circus  Folk  Perform  for  Sick — 
Territorial  Specials. 

PATHE  NEWS  No.  36:  Cardinal  Hayes  Re- 
ceives Ovation — Records  Broken  at  Philadelphia 
Track  Meet— Balloons  Begin  Race — Pav  Tribute 
to  Murphy — Pacific  Fleet  Returns — Territorial 
Specials.  ‘ 

PATHE  NEWS  No.  37:  Japanese  Commen;io- 
rate  Russ-Jap  War — Big  Field  in  Steeplechase — 
Test  Railroad  Fire  Apparatus — American  Repara- 
tions Experts  Home — German  Sub  Commander 
Here — French  Cavalry  in  Drill — 112  Die  in  Mine 
Disaster — New  York  Observes  Boys’  Loyalty 
Day — Ghost  Ship  of  Navy  Going  to  Pieces — Ter- 
ritorial Specials.  • 
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NO  one  company  has  a corner  on  all  the  good 
stories,  good  directors,  good  actors  or  camera- 
men. The  industry's  greatest  need  at  present, 
according  to  Richard  A.  Rowland,  general  manager  of 
First  National,  is  new  blood  in  the  directorial  and  writ- 
ing fields.  He  says  there  are  comparatively  few  really 
outstanding  directors  in  the  business  and  the  screen  is 
attracting  a greater  number  of  noted  authors  who  are 
lending  their  talents  toward  raising  the  standard  of  the 
motion  picture. 

“The  writer,  in  my  estimation,’’  says  Mr.  Rowland, 
“is  the  most  important  attribute  to  the  picture  success, 
for  after  all  is  said  and  done  the  story  that  the  motion 
picture  tells  is  the  keystone — direction  and  acting  are 
of  secondary  importance.” 

Mr.  Will  Hays  in  a letter  to  the  American  Pen 
Women  in  convention  at  Washington  said:  “Not  one 
in  each  thousand  so-called  original  stories  offered  for 
picturization  is  really  picturable,  I am  told.” 

Motion  pictures  offers  a lucrative  field  for  the  writer 
of  original  stories  as  is  attested  by  the  success  of  H. 
C.  Witwer,  Jeanie  Macpherson,  Frances  Marion,  and 
others. 

“THE  SIGNAL  TOWER”  (Universal)  a railroad 
storv,  simply  and  forcefully  told,  with  a splendid  cast, 
good  direction  and  excellent  technical  effects.  You’ll 
enioy  tbe  work  of  Virginia  Valli,  Wallace  Beery  and 
Rockcliff'e  Fellows,  and  there’s  a thrilling,  finish  with  a 
well-handled  train  wreck. 

“MADEMOISELLE  MIDNIGHT”  (Metro)  is 
Mae  Murray’s  latest  starring  vehicle — a story  of  Mexi- 
can intrigue  to  rob  a young  girl  of  her  inheritance. 
There  is  a love  story  woven  through  it  and  it  should 


Charles  Jones  and  Marian  Nixon  in  a scene  from  “The  Circus 
Cowboy,”  to  be  published  by  William  Fox 


give  satisfaction  wherever  Mae  Murray  is  a favorite. 
It  was  directed  by  Robert  Z.  Leonard. 

“THE  GIRL  OF  THE  LIMBERLOST”  (F.  B.  O.) 
adapted  from  Gene  Stratton  Porter’s  novel  and  pro- 
duced under  the  supervision  of  the  author  by  James 
Leo  Meehan.  It  is  well  acted  by  a very  competent  cast 
and  will  provide  excellent  entertainment,  especially 
where  Mrs.  Porter’s  stories  are  well  known  and  well 
liked. 

“THE  TROUBLE  SHOOTER”  (Fox)  Tom  Mix’s 
latest  is  chockfull  of  thrills  and  is  the  sort  of  stuff  the 
Mix  fans  like.  Tony,  the  talented  horse  also  plays  a 
prominent  part  in  this  story  of  rival  lumber  companies, 
love  and  intrigue.  The  story  was  written  by  Frederick 
and  Fanny  Hatton. 

“WHEN  A GIRL  LOVES”  (Associated  Exhibi- 
tors) a Victor  Hugo  Halperin  production,  pictures  life 
in  revolutionary  Russia,  and  while  the  story  is  some- 
what improbable,  the  cast  helps  to  put  it  over.  Percy 
Marmont,  Agnest  Ayres,  Robert  McKim  and  others  do 
good  work. 

“UNTAMED  YOUTH”  (F.  B.  O.)  presents  Lloyd 
Hughes,  Derelys  Perdue  and  Ralph  Lewis  in  a story  of 
small  town  life,  of  a young  gypsy  girl  who  falls  in  love 
with  a young  theological  student  and  eventually  wins 
his  love.  Entertaining  and  well  produced. 

“THE  CIRCUS  COWBOY”  (Fox)  is  Charles 
Jones’  latest,  a picture  that  will  appeal  principally  to 
the  young  folks  because  of  the  circus  scenes  and  stunts. 
It  moves  rather  slowly  from  one  scene  to  another  and 
is  padded  in  parts.  J.  R.  M. 


Mae  Busch  and  Morgan  Wallace  in  a scene  from  “A  Woman 
Who  Sinned,”  a new  F.  B.  O.  production 
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Big  Human  Drama 
Simply  Told 

“THE  SIGNAL  TOWER,”  a 

Universal  production,  with  an 
all-star  cast.  Written  by  Wads- 
worth Camp.  Photographed 
by  Ben  Reynolds.  Directed  by 
Clarence  Brown.  Length,  6,500 
feet. 

A simple  triangle  story  told  in  a direct, 
forceful  and  dramatic  manner  that  will 
meet  with  the  instant  approval  of  all  who 
like  their  photoplays  unimbellished  by 
cabaret  scenes  and  chorus  girls  in  abbre- 
viated costumes.  Director  Brown  has 
taken  four  characters  and  made  them  do 
natural  things  in  a natural  way.  He  has 
fitted  their  actions  to  the  story’s  needs 
and  avoided  the  spectacular  for  its  effect 
alone.  In  titling,  photography  and  gen- 
eral make-up  “The  Signal  Tower”  is  as 
good  a thing  as  Universal  has  ever  turned 
out. 

Virginia  Valli  has  the  leading  feminine 
role,  that  of  Sally  Taylor,  wife  of  a rail- 
road tower  man.  She  is  beautiful  and 
gives  to  the  character  a certain  value 
many  an  actress  would  have  missed  en- 
tirely. Rockcliffe  Fellowes  plays  Taylor, 
her  husband,  and  in  the  big  scenes  he  is 
as  always  convincing.  Wallace  Beery,  as 
Standish,  the  relief  operator,  who  at- 
tempts to  worm  his  way  into  the  wife’s 
good  graces,  is  allotted  many  of  the 
play’s  important  scenes  and  he  delivers 
in  every  one  of  them.  Little  Frankie 
Darro,  as  Sonny,  was  effective  also  in 
the  role  of  the  railroader’s  son.  Dot  Far- 
ley has  a comedy  role  and  was  very  amus- 
ing as  was  James  Barrows  as  the  old 
railroader. 

Scenically  “The  Signal  Tower”  was 
wonderfully  well  handled,  the  night  stuff 
and  shots  through  the  timber  with  fog 
and  sunlight  streaming  through  the  trees 
being  especially  beautiful. 

The  story  concerns  the  Taylors — David 
and  Sally — who  live  near  the  signal  tower 
in  the  mountains  at  the  foot  of  a steep 
grade.  Joe  Standish,  known  as  the 
“sheik”  of  the  division,  is  sent  as  the  re- 
lief towerman  and  he  takes  up  his  resi- 
dence with  the  Taylors.  Mrs.  Taylor’s 
sister,  Gertie,  falls  in  love  with  Joe,  but 
the  “sheik”  pays  court  to  Sally.  A big 
storm  comes  up  and  Joe  fails  to  put  in  an 
appearance  at  the  tower.  A train  breaks 
in  two  and  David  is  successful  in  side- 
tracking it  before  it  crashes  into  the  Lim- 
ited. Joe  attempts  to  break  into  Sally’s 
room.  Sonny  runs  to  the  tower  and  noti- 
fies his  dad,  but  David  is  chained  by  duty 
until  the  runaway  arrives.  Sally  shoots 
Joe  and  runs  to  her  husband’s  arms  and 
all  ends  as  it  should.  The  train  wreck  is 
one  of  the  best  ever  pictured  upon  any 
screen.  There’s  a real  punch  here. 

The  Cast:  Virginia  Valli,  Rockcliffe 
Fellowes,  Frankie  Darro,  Wallace  Beery, 
James  O.  Barrows,  Dot  Farley,  J.  Farrell 
McDonald. 


Tom  Mix's  Latest 
Full  of  Thrills 

“THE  TROUBLE  SHOOTER,” 

a Fox  production,  starring  Tom 
Mix.  Written  by  Frederick 
and  Fanny  Hatton.  Photo- 
graphed by  Daniel  Clark.  Di- 
rected by  John  Conway.  Six 
reels. 

Tom  Mix  again  shares  honors  with 
Tony,  the  wonder  horse,  in  this  produc- 
tion. There  are  enough  thrills  written 
into  the  story  to  satisfy  the  most  ardent 
Western  picture  fan.  There  are  wild 
rides  down  steep  tramways,  across  deep 
valleys,  over  high  trestles  and  across 
swift  streams.  One  scene  shows  Mix 
riding  Tony  ahead  of  a fast  approaching 
passenger  train  and  again,  with  Tony 
standing  on  a flat  car,  they  sweep  down 
a three  hundred  foot  plane  at  terrifying 
speed.  Tony  evidently  didn’t  care  much 
for  this  part  of  the  story,  for  he  is  seen 
to  rear  and  throw  himself  about  on  the 
trip. 

Mix  has  a novel  role  in  this  story  by 
the  Hattons.  He  is  a lineman  for  a lum- 
ber company,  and  it  is  his  duty  to  keep 


TOM  MIX  and  Tony,  looking  for  trou- 
ble in  “The  Trouble  Shooter,”  a new 
Fox  production. 


the  electric  light  wires  intact  during 
heavy  storms.  There  is  rivalry  between 
two  lumber  companies  over  a piece  of 
property  both  want.  He  falls  in  love 
with  the  daughter  of  the  rival  company, 
and  saves  her  from  several  perilous  situ- 
ations. They  are  compelled  to  camp  for 
twenty-four  hours  in  a hut  in  the  moun- 
tains, out  of  the  storm.  The  final  thrill 
comes  when  Tom  is  picked  to  win  a race 
to  town  to  file  a claim.  He  is  beset  on  all 
sides  by  men  from  the  opposing  camp 
but  finally  wins  the  race  by  driving  his 
horse  through  the  window  of  the  country 
recorder’s  office  and  reaching  the  desk 
first.  He  also  wins  the  girl. 

Kathleen  Key  was  very  pleasing  as  the 
heroine:  Earl  Fox  convincing  as  the  vil- 
lain, and  Howard  Truesdale  and  Frank 
Currier  excellent  as  the  lumbermen. 

The  Cast:  Tom,  Mix,  Tony,  Kathleen 
Key,  Earl  Eox,  J.  Gunnis  Davis,  Howard 
Truesdale.  Erank  Currier,  Mike  Donlin, 
Dolores  Rousse,  Charles  McHugh,  and 
.\1  Freemont. 


Not  Elaborate  But 
An  Entertaining  Film 

“UNTAMED  YOUTH,”  an  F. 

B.  O.  production  with  Lloyd 

Hughes,  Derelys  Perdue  and 

Ralph  Lewis.  Adapted  from 

the  play  by  Marion  Burton. 

Photographed  by  Jos.  Dubray. 

Directed  by  Emile  Chautard. 

Six  reels. 

This  is  the  story  of  a young  theological 
student  who  falls  in  love  with  a dark- 
eyed, fascinating  gypsy.  Young  and  old 
men  fall  beneath  her  spell  until  the 
women  want  to  drive  her  out  of  town. 
She  is  finally  saved  by  the  serious  young 
man. 

There  is  a splendid  cast  and  all  wmrk 
hard  to  put  over  the  rather  obvious  story. 
In  sets,  lighting  effects  and  photography 
it  ranks  with  the  best. 

Derelys  Perdue  has  the  leading  role, 
that  of  Marcheta,  the  gypsy,  and  she  is 
accorded  excellent  support  by  Ralph 
Lewis,  Lloyd  Hughes,  Emily  Eitzroy, 
Joseph  Downing,  Joseph  Swickard  and 
others. 

The  hight  point  of  the  picture  is  where 
Marcheta,  summoned  to  the  bedside  of  a 
sick  child,  drives  the  neighbors  and  the 
mother  out  of  the  house  and  effects  a 
strange  cure,  while  the  townspeople  at- 
tempt to  batter  down  the  door  and  mob 
her.  She  is  saved  from  their  violence, 
and  is  later  rescued  from  a storm  by 
Robert  Ardis,  who  has  given  her  his  sav- 
ings to  leave  town. 

The  Cast:  Derelys  Perdue,  Lloyd 
Hughes.  Ralph  Lewis,  Emily  Fitzroy, 
Joseph  Swickard,  Joseph  Dowling,  Tom 
O’Brien,  Mickey  McBann. 
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F.  B.  O.  effects  a recruiting  tieup  with  the  212th  artillery.  New  York  national  guard,  in  exploiting 

“The  Spirit  of  the  U.  S.  A.** 


Exploi  ta  tion  Drive 
On  Johnson  Film 
Is  Under  Way 

An  extensive  and  high  pressure  exploitation 
campcUgn  has  been  launched  by  Nat  Roth- 
stein  and  his  staff  on  “The  Spirit  of  the 
U.  S.  A.,”  which  Film  Booking  Offices  will 
publish  on  May  12.  This  is  Emory  John- 
son*s  fifth  F.  B.  O.  production,  and  co-stars 
Mary  Carr  and  Johnny  Walker. 

The  initial  stunt  on  the  picture  was  a re- 
cruiting tieup  with  the  212th  artillery,  anti- 
aircraft, of  the  New  York  national  guard. 
This  is  illustrated  at  top  of  page.  An  en- 
campment, p3u*ticipated  in  by  hundreds  of 
soldiers,  horses,  motor  lorries,  tanks,  ma- 
chine guns  and  other  war  equipment,  was 
held  in  Times  Square,  New  York. 

Various  commanders  have  indicated  a willing- 
ness to  aid  first  runs  and  subsequent  runs 
in  repeating  the  recruiting  stunt.  In  addi- 
tion, these  commanders  will  grant  permis- 
sion for  the  use  of  all  kinds  of  war  para- 
phernalia for  lobby  displays  and  ballyhoo 
purposes. 

The  fact  that  “The  Spirit  of  the  U.  S.  A.*' 
was  filmed  with  the  cooperation  of  the  gov- 
ernment at  the  army  reservation  in  San 
Francisco,  will  simplify  for  exhibitors  the 
task  of  obtaining  recruiting  tieups  in  their 
communities.  More  than  600  feet  of  battle 
scenes,  filmed  abroad,  are  a part  of  the 
attraction. 


Above  and  below  are  two  scenes  from  the 
Emiory  Johnson  film,  “Spirit  of  the  U,  S.  A.“ 


CHARLES  JONES  feeding  the  elephant 
who  is  one  of  the  cast  of  “The  Circus 
Cowboy,”  a forthcoming  Fox  picture. 

Heavily  Padded 
Program  Picture 

“THE  CIRCUS  COWBOY,”  a 

Fox  prod  u c t io  n,  starring 
Charles  Jones.  Written  by 
Louis  Sherwin.  Scenario  by 
Doty  Hobart.  Directed  by  Wm. 
Wellman.  Five  reels. 

This  picture  will  probably  appeal  to  the 
young  folks.  It  has  plenty  of  stunts, 
some  rather  illogical,  and  the  hero  is  al- 
ways rescuing  the  girl.  There  are  scenes 
with  elephants,  wild  riding  on  horse  back, 
escapes  and  some  circus  stuff.  This  latter 
is  the  best  part  of  the  picture. 

Charles  Jones  is  the  “circus  cowboy” 
Buck  Sexton,  who  escapes  from  town 
with  a posse  at  his  heels  after  a shooting 
affair  in  which  the  rich  man  of  the  town, 
the  rich  man’s  wife  and  son  are  involved. 
He  then  joins  a circus  and  falls  in  love 
with  a little  girl  from  his  home  town  also 
with  the  circus.  He  saves  her  from  a 
broken  neck  when  the  villain  cuts  the 
tight  rope  support  and  it  all  ends  hap- 
pily. 

Pretty  Marion  Nixon  plays  Bird  Tay- 
lor, the  wire  rope  performer,  Marguerite 
Clayton  was  the  rich  man’s  wife,  George 
Romain  the  circus  villain,  and  Jack  Mc- 
Donald the  rich  man’s  son.  Good  sup- 
port and  good  photography  help  put  the 
picture  over.  The  chase  scenes  are  too 
prolonged,  however,  and  it  is  padded  here 
and  there  most  too  much. 

The  Cast:  Charles  Jones,  Marian 
Nixon,  Jack  McDonald,  Ray  Hallor,  Mar- 
guerite Clayton  and  George  Romain. 

Fine  Picturization 
Of  Porter  Novel 

“GIRL  OF  THE  LIMBER- 
LOST,”  produced  by  Gene 
Stratton  Porter  for  F.  B.  O. 
Story  by  Gene  Stratton  Porter. 
Directed  by  James  Leo  Mee- 
han. Six  reels. 

Here  is  a picture  which  ought  to  go 
over  with  a bang  wherever  Gene  Stratton 
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“A  great  attraction,”  is  the  description  given  “The  King  of  Wild  Horses”  by  those  who  have  viewed  this  Hal  Roach  feature  for 

Pathe.  Rex  provides  the  thrills  in  the  production. 


Porter  is  known  and  liked,  and  will  pro- 
vide entertainment  above  the  average  in 
any  community. 

Emily  Fitzroy  comes  pretty  close  to 
carrying  off  the  honors  with  her  splendid 
characterization  of  Kate  Comstock.  Her 
work  is  most  convincing  throughout;  in 
fact,  the  chief  defect  in  the  picture  was 
the  subordination  of  her  role  in  order  to 
bring  out,  the  love  theme  of  the  story, 
which,  to  our  mind,  was  far  less  interest- 
ing. However,  Gloria  Grey  does  some 
very  fine  work,  as  does  Gertrude  Olmsted. 
The  work  of  the  latter  in  the  last  two 
reels  is  infinitely  superior  to  her  earlier 
work. 

The  story  is  so  well  known  as  to  hardly 
need  repeating  here.  It  concerns  the  El- 
nora  Comstock,  whose  mother,  embittered 
by  the  death  of  her  husband  the  night 
before  Elnora’s  birth,  has  no  love  or  sym- 
pathy for  her.  She  sells  her  moth  collec- 
tions to  pay  her  way  through  school, 
where  she  meets  Phillip  Ammon  who  falls 
in  love  with  her.  From  there  on  the  love 
story  is  developed  a bit  more,  if  we  re- 
member correctly,  than  it  is  in  the  novel. 
Kate  Comstock  finally  learns  that  her 
husband  had  been  unfaithful  to  her  and 
tries  to  make  up  to  her  daughter  for  for- 
mer harshness.  Phillip  becomes  sick  and 
Elnora,  who  has  been  away,  returns  in 
time  to  save  his  life  and — marry  him. 

The  main  virtue  of  the  picture  from_  the 
exhibitor  standpoint  is  that  there  is  a 
large,  ready-made  audience  who  will  want 
to  see  it,  and  the  picture  seems  to  be  well 
enough  done  so  that  it  will  not  disappoint 
them. 

The  Cast:  Gloria  Grey,  Emily  Fitzroy, 
Arthur  Currier,  Raymond  McKee,  Arthur 
Millet,  Cullen  Landis,  Gertrude  Olmsted, 
Alfred  Allen,  Virginia  Boardman,  Myrtle 
Vane,  Jack  Daugherty,  Ruth  Stonehouse, 
Baby  “Pat”  O’Malley,  Buck  Black,  New- 
ton Hall,  Lisamae  Grey  and  Snap,  the 
dog. 


however,  aids  in  a great  measure  to  over- 
come this  weakness. 

The  atmosphere  of  Russia  is  ever  pres- 
ent through  the  first  reels  of  the  attrac- 
tion. This  has  been  secured  through  sets 
and  through  the  interjection  of  actual 
scenes  taken  during  the  troublesome 
times  in  Moscow  and  other  cities  of  Rus- 
sia. 

“When  a Girl  Loves”  is  the  story  of 
Russian  intrigue,  resulting  in  a loveless 
marriage  to  satisfy  parental  ambitions. 
Both  Russia  and  America  furnish  the  lo- 
cale of  the  picture. 

An  exceptional  cast  has  been  selected 
by  the  producer.  It  contains  names 
which  mean  money  at  the  box  office. 

The  Cast:  Agnes  Ayres,  Percy  Mar- 
mont,  Robert  McKim,  Kathlyn  Williams, 
Mary  Alden,  George  Siegmann,  John 
George,  Ynez  Seabury,  William  Orla- 
mond.  Rosa  Rosanova,  Leo  White  and 
Otto  Lederer. 


Mae  Murray  Pleasing 
In  Tale  of  Mexico 

“MLLE.  MIDNIGHT/’  a Me- 
tro production,  starring  Mae 
Murray.  Written  by  John  Rus- 
sell and  Carl  Harbaugh.  Photo- 
graphed by  Oliver  T.  Marsh. 
Directed  by  Robert  Z.  Leon- 
ard. Eight  reels. 

While  there  will  doubtless  be  some 
question  among  screen  critics  and  Mae 
Murray  devotees  as  to  whether  this  is  one 
of  her  best  pictures,  yet  it  has  enough 
romance,  scenic  splendor  and  other  enter- 
tainment qualities  to  lift  it  away  above 
the  average.  The  story  covers  consider- 


able ground,  opening  in  Paris  in  1863,  and 
comes  down  to  the  present  day  in  Mex- 
ico. Miss  Murray  plays  the  role  of  Renee 
de  Gontran  in  the  early  episode,  and 
Renee  de  Quiros  in  the  latter  sequence. 
She  is  vivacious  and  attractive  in  the  role 
of  the  girl  who  has  inherited  an  uncon- 
trollable midnight  madness,  and  whose 
father  carefully  guards  her  on  his  Mexican 
cattle  ranch. 

Monte  Blue  is  the  hero  of  the  story 
although  you  do  not  meet  him  until  near 
the  end  of  the  tale.  He  is  effective  and 
active  in  outwitting  enemies  of  the 
Quiros  family.  Other  clever  characteriza- 
tions are  contributed  by  Robert  McKim, 
as  Joao  the  bandit;  Robert  Edeson  as  Don 
Pedros  de  Quiros,  and  Nick  de  Ruiz  as 
Done  Jose  de  Quiros.  Otis  Harlan  was 
the  Padre  and  Nigel  de  Brulier,  Dr.  San- 
chez. In  the  prologue  appeared  John 
Sainpolis,  Paul  Weigel  and  Earl  Schenck. 
There  are  many  beautiful  shots  around  a 
large  Mexican  ranch  and  the  story  holds 
your  interest  despite  the  lack  of  a real 
love  theme. 

It  concerns  Renee  De  Quiros,  who  has 
inherited  from  her  grandmother  an  un- 
controllable desire  to  go  forth  at  midnight 
and  seek  excitement.  Her  father  locks 
her  in  her  room  on  his  ranch  but  she 
makes  the  acquaintance  of  a young  Amer- 
ican, Owen  Burke,  who  eventually  saves 
her  from  an  unwelcome  wedding  and  res- 
cues her  property  from  an  unscrupulous 
uncle.  The  ending  is  well  handled  and 
quite  dramatic. 

The  Cast:  Mae  M'urray,  John  Sainpolis, 
Paul  Weigel,  Clarissa  Selwynne,  Earl 
Schenck,  J.  Farrell  MacDonald,  Monte 
Blue,  Robert  McKim,  Robert  Edeson, 
Nick  de  Ruiz,  Nigel  de  Brulier,  Johnny 
Arthur,  Otis  Harlan,  Evelyn  Selbie,  Mme. 
Nellie  Comont. 


Here's  Russia 
During  Revolution 

“WHEN  A GIRL  LOVES”  is 

Victor  Hugo  Halperin’s  second 
attraction  for  Associated  Ex- 
hibitors. Special  cast  co- 
directed by  Halperin  and  C.  R. 
Wallace.  Story  by  Halperin. 
Photographed  by  Alvin 
Wyckoff.  Six  reels. 

Victor  Hugo  Halperin  has  taken  revo- 
lutionary Russia  and  woven  through  it  a 
story  of  love  and  romance.  The  story 
contains  a number  of  improbabilities 
which  at  times  are  apt  to  tax  the  credul- 
ity of  an  audience.  An  excellent  cast. 
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THE  FILM  MART 


Hodkinson 

A REAL  CAST  has  been  assembled  for 
“Another  Man’s  Wife,”  the  third  and  last 
of  the  Lila  Lee-James  Kirkwood  produc- 
tions for  Hodkinson.  The  four  principal 
roles  will  be  filled  by  James  Kirkwood,  Lila 
Lee,  Matt  Moore  and  Wallace  Beery  and 
the  main  supporting  parts  will  be  filled  by 
Russell  Powell,  Chester  Conklin  and  Ralph 
Yearsley. 

+ + + 

HOLMES  HERBERT,  who  has  just  com- 
pleted the  leading  role  in  the  Cosmo 
Hamilton  story,  “Another  Scandal,”  for 
Hodkinson  release  and  has  been  signed  by 
Eastern  Productions,  Inc.,  to  play  the  lead- 
ing roles  opposite  Helene  Chadwick  in  the 
Ethel  M.  Dell  story,  “Her  Own  Free  Will,” 
that  will  also  be  distributed  by  Hodkinson. 
+ + + 

HUNT  STROMBERG  reports  the  engage- 
ment of  Fontaine  La  Rue  and  Mathew 
Bets,  who  appeared  in  “LOVE’S  WHIRL- 
POOL” to  fill  important  roles  in  the  forth- 
coming Priscilla  Dean  picture,  “THE 
SIREN  OF  SEVILLE,”  that  is  scheduled 
for  release  by  Hodkinson  some  time  in  the 
early  fall. 

Truart 

“DARING  LOVE”  which  is  to  be  Elaine 
Hammerstein’s  next  starring  vehicle  for 
Truart  is  rapidly  nearing  completion 
under  the  direction  of  Roland  Edwards. 
This  is  an  adaptation  of  the  novel  “DRIFT- 
WOOD” by  Albert  Payson  Terhune.  In 
the  cast  supporting  the  star  are  Huntley 
Gordon,  Walter  Long,  Johnny  Arthur, 
Cissy  Fitzgerald,  Morgan  Wallace,  Ger- 
trude Astor  among  other  well-known 
players.  The  camera  work  is  being  done 
by  Oliver  Marsh. 

+ + + 

THE  TOM  TERISS  production  made 
from  Sir  A.  Conan  Dc^le’s  novel  “The 
Tragedy  of  the  Korosko”  which  was  orig- 
inally titled  “The  Eternal  Riddle”  by  Tru- 
art, has  been  changed  to  “The  Desert 
Sheik.”  This  production  was  produced 
entirely  in  Egypt  in  the  exact  locations 
set  forth  in  the  Conan  Doyle  novel.  In 
the  cast  are  Wanda  Hawley,  Nigel  Barrie, 
Pedro  de  Cordoba  with  the  native  parts 


(Top)  Scene  from  “Near  Dublin,”  Stan 
Laurel’s  new  Hal  Roach  comwy  for 
Pathe.  (Below)  A new  Dippy  Doo 
Dad  comedy,  “North  of  50-50,”  from 
the  Roach  lot.  Pathe  also  distributes 
these  comedies. 

all  taken  by  actual  characters.  “The 
Desert  Sheik”  is  due  to  be  released  nation- 
ally about  the  middle  of  May.  It  will  be 
handled  by  the  Renown  Exchanges  in 
New  York,  Buffalo  and  Chicago  and  dis- 
tributed through  the  F.  B.  O.  exchanges 
in  other  parts  of  the  country. 

Universal 

CARL  LAEMMLE  has  purchased  Harry 
Leon  Wilson’s  story,  “Oh,  Doctor!” 
It  win  be  added  to  Universal’s  1924-25 
super  productions.  Bernard  McConville, 


supervising  editor  of  Jewel  productions  a(; 
Universal  City,  where  the  story  will  be 
filmed,  has  arranged  to  have  Harvey 
Thew,  wh©  wrote  the  continuity  for  “Mer- 
ton of  the  Movies”  and  “Sporting  Youth,” 
do  the  continuity  for  “Oh,  Doctor.” 

+ + + 

JACK  DEMPSEY,  world’s  heavyweight 
champ^ion  and  latest  recruit  of  the 
screen,  is  to  have  two  directors  in  his 
forthcoming  series  of  comedies  at  Uni- 
versal City.  His  first  is  being  directed  by 
Jess  Robbins,  and  the  second  will  be 
handled  by  Erie  Kenton,  who  also  is 
directing  the  successful  “Andy  Gump 
Comedies.”  Robbins  and  Kenton  will  here- 
after alternate  as  Dempsey’s  director,  one 
man  preparing  a script  while  the  other 
shoots  his  picture. 

+ + + 

PRODUCTION  HAS  been  completed  at 
Universal  City  on  the  sixth  and  last  of 
the  “Fast  Steppers”  series  of  race  track 
stories  starring  Billy  Sullivan-  The  pic- 
tures, made  in  two-reel  length,  are  based 
on  Gerald  Beaumont’s  famous  Red  Book 
magazine  stories  of  “The  Information 
Kid,”  with  their  setting  at  Tia  Juana. 
They  are  believed  by  Universal  officials  to 
exceed  in  interest  even  the  “Leather 
Pushers”  series  in  which  both  Reginald 
Denny  and  Billy  Sullivan  scored. 

C.  B.  C. 

C.  B.  C.  ANNOUNCES  that  in  addition 
to  William  Fairbanks  and  Eva  Novak, 
the  following  players  will  appear  in  their 
first  Perfection  picture:  Kate  Lester,  Carl 
Stockdale,  George  Nichols,  E.  W.  Bor- 
man and  Carmen  Phillips.  The  working 
title  of  the  film  is  “The  Battling  Fool.” 
+ + + 

A CONTRACT  has  been  closed  with  W. 

S.  VanDyke  whereby  he  will  direct  the 
series  of  eight  “Thrill-Action”  pictures, 
part  of  the  C.  B.  C.  program  for  Fall. 
His  next  picture,  to  follow  “The  Battling 
Fool,”  will  be  “The  Woman  Hater.” 

Associated  Exhibitors 

CONTRACTS  have  been  signed  between 
Associated  Exhibitors  and  Murray  W. 
Garson  whereby  the  latter  will  produce  a 
series  of  special  productions  to  be  re- 
leased by  that  organization  during  the 
coming  season.  The  first  picture  to  be 
released  by  Associated  Exhibitors  under 
the  new  contract  will  be  “The  Love 
Thief,”  to  be  directed  by  Christy  Cabanne. 
Frank  Mayo  and  Ahna  Rubens  are  the 
only  members  of  the  cast  so  far  an- 
nounced. 

+ + + 

DOUGLAS  MacLEAN,  in  “The  Yankee 
Consul,”  was  the  feature  attraction  at 
the  Capitol  theatre,  Dallas,  Tex.,  last 
week,  and  from  all  reports  was  an  excel- 
lent business  getter.  . . . Pinal  scenes  of 
“Never  Say  Die,”  Douglas  MacLean’s 
next  picture  for  Associated  Exhibitors, 
will  be  finished  in  the  next  two  weeks, 
say  the  producers.  This  is  MacLean’s 
third  independent  starring  production. 
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We  wouldn’t  say  that  luck  was  very  kind 
to  Monty  Bat^s  in  his  feature  comedy, 
“Racing  Luck,”  produced  by  Grand 
Asher  for  Associated  Exhibitors,  Helen 
Ferguson  supports  the  comedian. 

F.  B.  O. 

F.  B.  O.  HAS  set  May  12  as  the  definite 
release  date  for  Emory  Johnson’s  latest 
production,  “The  Spirit  of  the  U.  S. 

A. ,”  co-starring  Mary  Carr  and  Johnnie 
Walker. 

+ + + 

TWO  HENRY  KOLKER  productions, 
“I  Will  Repay”  and  “The  Great  Well,” 
will  be  released  by  F.  B.  O.  on  June  30 
and  July  14,  respectively.  The  former  is 
an  adaptation  of  one  of  Baroness  Orczy’s 
thrilling  novels,  and  “The  Great  Well”  is 
a society  drama  by  Alfred  Sutro,  author 
of  “The  Laughing  Lady.” 

+ + + 

ARTHUR  RANKIN,  screen  juvenile  and 
nephew  of  Lionel,  John  and  Ethel 
Barr3rmore,  has  been  engaged  for  a role 
in  episode  10,  “Love  and  Learn,”  of  the 
H.  C.  Witwer  “Telephone  Girl”  series 
being  produced  and  distributed  by  F. 

B.  O. 

Selznick 

IN  THE  LATEST  Hollywood  comedy, 
“One  Day  in  Hollywood,”  which  has  just 
been  completed,  Fred  Caldwell,  its  producer, 
had  the  able  assistance  of  his  wife,  Corinnc 
Caldwell,  who  assumed  an  important  role. 
“One  Day  in  Hollywood”  mil  be  released 
by  Standard  Cinema  on  April  15  through 
the  Selznick  Distributing  Corporation. 
Hank  Mann  is  the  featured  player  in  it. 

+ + + 

“WHEN  AN  Apple  Hits  You”  is  the  title 
of  the  latest  Bruce  Barton  Editorial,  the 
one-reel  Standard  Cinema  feature  released 
through  Selznick.  It  will  be  released 
April  15. 

+ + + 

ANNOUNCEMENT  IS  made  of  the  acqui- 
sition of  “Missing  Daughter/’  by  Selco 
Pictures,  Inc.,  for  distribution  through  the 
Selznick  Distributing  Corporation.  The  pic- 
ture was  made  by  Choice  Productions,  Inc., 
and  was  written  and  directed  by  William 
H.  Clifford.  “Missing  Daughter/’  is  a 
melo-dramatic  feature,  zuith  scenes  laid  in 
the  underworld  of  the  West  Coast  and  in 
Mexico.  Pauline  Starke.  Rockcliffe  Fel- 
lowes,  Eva  Novak  and  Eileen  Percy  are 
among  the  featured  players  in  the  cast. 


Goldwyn-Cosmopolitan 

TOM  TERRIS,  who  is  producing  “The 
Bandolero,”  a photoplay  adapted  from 
Paul  Gwrynne’s  novel,  for  Goldwyn,  has 
decided  that  to  make  the  climatic  bullfight 
scene  realistic  he  will  go  to  Spain  to  him 
the  sequence.  Mr.  Terriss  and  members  of 
his  cast  will  sail  for  the  land  of  senoritas 
and  bullfights  on  Satimday,  May  3. 

+ + + 

DIRECTOR  MARSHALL  NEILAN 
has  taken  Blanche  Sweet,  Conrad  Nagel 
and  several  other  members  of  the  com- 
pany making  a photoplay  from  Thomas 
Hardy’s  “Tess  of  the  D’UrbervUles”  to 
San  Francisco  to  film  certain  sequences. 
Several  important  episodes  will  be  photo- 
graphed in  Golden  Gate  Park  and  the 
lobby  of  the  Fairmont  Hotel. 

+ + + 

LEE  BOGGS,  former  Vitagraph  director 
and  well  known  as  the  director  of  the 
John  Bunny  and  Flora  Finch  comedies, 
has  been  engaged  by  the  Cosmopolitan 
Corporation  to  portray  the  role  of  Ben- 
jamin Franklin  in  the  forthcoming  pictur- 
ization  of  Paul  Liecester  Ford’s  novel  of 
the  American  Revolution,  “Janice  Mere- 
dith,” in  which  Marion  Davies  will  star. 

Fox 

FOX  FILM  CORPORATION  will  re- 
lease “The  Trouble  Shooter,”  the  latest 
of  the  series  of  Tom  Mix  program  pic- 
tures, on  May  4th.  It  is  an  original  story 
by  Frederick  and  Fanny  Hatton.  John 
Conway,  a newcomer  to  the  Fox  lot,  di- 
rected Mix  in  this  picture.  Kathleen  Key 
is  Mix’s  new  leading  lady.  Others  in  the 
cast  are  Earl  Fox,  Gunnis  Davis,  Howard 
Truesdale.  Frank  Currier,  Mike  Donlin, 
Dolores  Rousse,  Charles  McHugh  and  A1 
Freemont. 

+ + + 

THE  FOX  EDUCATIONAL  Entertain- 
ment, “Ten  Minutes  in  Sardinia,”  re- 
leased April  2'7th,  is  a speedy  trip  around 
the  little  island  in  the  Mediterranean.  In 
turn  the  island  has  belonged  to  the  Car- 
thaginians, Romans,  Vandals,  Goths,  Lon- 
gobards,  Saracens,  Genoese,  Pisans,  Span- 
ish, British,  Austrians  and  finally  to  the 
Italians.  This  intermingling  of  races  has 
made  the  present-day  Sardinian  an  un- 
usual type,  picturesque,  interesting  and 
distinct  from  the  people  of  the  mainland. 

Educational 

EDUCATIONAL  makes  the  suggestion 
that  exhibitors  consider  the  Short  Sub- 
ject as  a reliable  prop  for  summer  busi- 
ness. They  say  that  there  will  be  no 
scarcity  of  quality  entertainment  in  this 
line.  . . . Over  a dozen  tzvo-reel  comedies 
will  be  released  after  May  i,  including  the 
Christie,  Mermaid,  Tuxedo  and  Hamilton 
brands  in  addition  to  two  Jack  White 
Comedy  specials. 


You  are  given  fast  action  and  rousing 
good  fights  in  “The  Fast  Express,” 
William  Duncan’s  chapter  play  for 
Universal. 

C.  C.  Burr 

MAY  ALLISON  has  been  engaged  to  play 
the  leading  feminine  role  in  “Youth  to 
Sell,”  the  fourth  feature  of  the  “Big  Four” 
series  of  specials  being  distributed  by  Burr 
this  season. 

+ + + 

C.  C.  BURR  AND  Johnny  Hines  have  ex- 
pressed themselves  as  being  greatly 
pleased  over  the  new  contract  signed  by 
the  star  and  producer  zvhich  will  again 
bring  Hines  under  the  Burr  banner.  They 
both  believe  that  the  two  features  he  has 
made  for  Warner  Brothers  since  leaznng 
Burr  have  added  to  his  popularity  and  they 
plan  to  do  features  which  surpass  anything 
he  has  done  to  date. 

Christie 

THE  FIRST  A-1  Christie  feature,  “Hold 
Your  Breath,”  featuring  Dorothy  Devore, 
is  nearing  completion  and  will  be  released 
about  May  24,  according  to  W.  W.  Hod- 
kinson,  distributors  of  the  series.  . . . An- 
nouncement has  also  been  made  that  Gau- 
mont  Company,  Ltd.,  who  have  distributed 
the  Christie  two-reel  product  throughout 
the  United  Kingdom  for  the  past  seven 
years,  will  also  distribute  the  feature  in  the 
same  territory. 
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First  National 

JESS  SMITH,  the  general  manager  for 
Garrick  Pictures  Corporation,  has  just 
announced  the  cast  of  principals  for  their 
first  production,  “Born  Rich,”  which  is  be- 
ing made  for  First  National  Pictures  Cor- 
poration, as  follows:  Claire  Windsor,  Bert 
Lytell,  Cullen  Landis,  Barney  Sherry  and 
Frank  Morgan. 

+ + + 

COLLEEN  MOORE’S  next  First  National 
picture,  follozving  “The  Perfect  Flapper,” 
which  is  a May  release,  will  be  “Counter- 
feit,” in  which  Conway  Tearle  will  be  co- 
featured li'iih  the  popular  star.  “Counter- 
feit” is  a novelette  by  LeRoy  Scott,  one  of 
the  best  known  American  authors,  who  has 
contributed  “Partners  of  the  Night”  and 
“The  Night  Rose”  to  the  screen.  It  is  the 
story  of  an  actress  who  has  posed  as  a 
vampire  for  publicity  purposes. 

+ + + 

FLORENCE  L.  STRAUSS . scenario  edi- 
‘tor  of  First  National  Pictures,  addressed 
the  Authors’  Congress,  League  of  American 
Pen  W omen,  at  their  annual  convention  last 
week  in  Washington,  D.  C.  Mrs.  Strauss’ 
subject  was  “What  the  Producers  Do  and 
Don’t  Want.”  She  explained  the  workings 
of  the  scenario  department  of  First  Na- 
tional and  the  search  for  the  best  screen 
stories  as  well  as  outlining'  the  require- 
ments for  successful  screen  writing. 

Century 

GLEN  LAMBERT,  scenarist-gagman  for 
some  of  the  largest  comedy  organiza- 
tions on  the  Pacific  coast,  has  been  en- 
gaged to  write  for  the  Charles  Lamont 
unit  which  was  formed  less  than  three 
weeks  since.  He  will  act  as  gag  and  script 
man  for  Lamont.  who  is  in  the  midst  of 
his  first  Century  Comedy,  “Farmyard 
Flappers.” 

+ + + 


Miami,”  declared  by  John  C.  Flinn  of 
the  W.  W.  Hodkinson  Corporation  to 
be  the  greatest  audience  picture  of 
Betty  Compson’s  career,  was  given  its 
premiere  at  the  Rialto  theatre.  Prov- 
idence, R.  I. 


JAMES  BERRY,  the  five  year  old  col-  j tt  i j i 

ored  comedian  recently  signed  for  a ®3dor  Hotel  dancer,  also  appear  in 

series  of  comedies  by  Century,  has  been  prominent  roles, 
re-christened  “Bubbles”  for  motion  picture 

work.  This  name  has  been  given  Berry,  Vitagraph 

by  the  Stern  Brothers,  to  make  identifica- 
tion easier  for  exhibitors  and  fans  alike.  “THE  CODE  OF  the  Wilderness”  has 
“Bubbles”  latest  appearance  in  a Century  been  selected  as  the  final  title  for  the 
Comedy  is  in  “Low  Bridge,”  in  which  David  Smith  production,  picturised  from 
Messinger  is  starred.  lh<t  novel  by  Charles  Alden  Seltzer,  which 

...  Mr.  Smith  is  now  shooting  for  Vitagraph 

release.  Vitagraph  also  announces  “The 
“ARABY  BOUND,”  in  which  Jack  Earle  Strength  of  Desire”  as  the  final  title  for  J. 

the  giant  and  Al.  Alt  play  the  leading  Stuart  Blackton’s  production  from  the  novel 
parts,  has  been  completed  by  director  by  E.  Phillips  Oppenheim.  John  Bowers. 
Noel  Smith  at  the  Century  Comedy  Alice  Calhoun,  Otis  Harlan  and  Alan  Hale 
studio,  where  final  interiors  were  “shot”  have  the  leading  roles  in  “The  Code  of  the 
last  week.  Hilliard  Karr,  the  fat  come-  Wilderness,”  and  Irene  Rich,  Marguerite 
dian,  and  Elizabeth  Kavane,  the  Ambas-  de  la  Motte,  Charles  Post,  Harry  Myers, 
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Rosemary  Theby  and  Anders  Randolph 
play  the  principal  parts  in  the  Blackton 
production. 

+ + + 

LARRY  SEMON  plays  a comedy  dry 
agent  in  his  newest  release  by  Vitagraph, 
“Trouble  Brewing,”  and  manages  to  poke 
innocent  fun  at  the  situations  which  the  en- 
forcement act  has  produced  throughout  the 
country,  according  to  published  reports. 
He  has  as  a foil  Babe  Hardy  and  his  lead- 
ing woman  is  Carmelita  Geraghty.  Bill 
Hauber,  Al  Thompson  and  Pete  Gordon 
also  play. 

Paramount 

GEORGE  FAWCETT,  veteran  screen 
actor,  who  recently  completed  an  impor- 
tant role  in  William  de  Mille’s  “The  Bed- 
room Window,”  is  now  on  his  way  East  to 
Paramount’s  Long  Island  studio  to  play 
the  part  of  the  Grand  Duke  in  the  next 
Gloria  Swanson  for  Paramount,  an  adapta- 
tion of  “The  Queen’s  Love  Story,”  by  Mary 
Roberts  Rinehart.  Allan  Dwan  will  direct. 
+ + + 

PARAMOUNT  WILL  send  H.  M.  K. 

Smith,  head  of  the  costume  department 
at  the  Famous  Players’  Long  Island  studio, 
to  Paris  in  a few  days  to  study  fall  fash- 
ions. Mr.  Smith  will  return  toward  the 
latter  part  of  May  with  sketches  and  models 
of  the  latest  in  dresses,  suits  and  coats  for 
autumn  wear.  Thus  Paramount  will  be 
prepared  to  present  its  stars  to  the  public 
with  the  very  latest  in  styles. 

+ + + 

ALLAN  DWAN,  having  completed  the 
final  cutting  of  his  latest  Paramount  pic- 
ture, “Manhandled,”  with  Gloria  Swanson 
as  the  star,  is  now  turning  his  attention  to 
Miss  Swanson’s  next  story.  It  will  be  an 
adaptation  of  “The  Queen’s  Love  -Story,” 
by  Mary  Roberts  Rinehart.  Frank  Tuttle, 
who  adapted  “Manhandled,”  is  also  fashion- 
ing this  story  into  screen  foriji-  Ivan  Keith 
has  been  chosen  to  play  the  male  lead. 

Preferred 

B.  P.  SCHULBERG’S  Preferred  Picture, 
“Poisoned  Paradise,”  adapted  from  the 
novel  of  Monte  Carlo  by  Robert  W. 
Service,  established  its  box-office  power  at 
its  recent  engagement  at  the  Empire 
Theatre,  Syracuse,  New  York,  where  it 
was  shown  last  week  for  the  first  time  in 
the  east.  The  picture  was  lauded  by 
local  reviewers. 

+ + + 

ETHEL  SHANNON,  featured  player  in 
several  recent  B.  P.  Schulberg  produc- 
tions, is  making  a series  of  personal  ap- 
pearances in  first  run  houses  where  the 
Preferred  Picture  “Ma3fiime,”  is  being 
shown.  In  this  adaptation  of  Rida  Johnson 
Young’s  widely  known  play.  Miss  Shan- 
non has  the  leading  role  enacted  on  the 
legitimate  stage  by  Peggy  Wood.  Last 
week  this  young  screen  player  appeared  at 
Phil  Gleichman’s  Broadway  Strand  in  De- 
troit at  the  premier  of  “Maytime”  and  will 
be  seen  at  a number  of  other  middle- 
western  theatres  in  the  near  futiure. 

Warner 

AN  ELEVENTH  hour  switch  in  the  cast 
of  Warner  Brothers’  “Babbitt”  has  been 
made,  whereby  Gertrude  Olmsted  takes  the 
place  of  Clara  Bow,  originally  announced 
for  the  role.  The  cast  is  now  lined  up  as 
follows : Willard  Louis,  in  the  title  role ; 
Mary  Alden,  Carmel  Myers,  Gertrude  Olm- 
sted, Raymond  McKee,  Maxine  Elliott 
Hicks,  Virginia  Loomis,  Robert  Randell, 
Cissy  Fitzgerald  and  Lucien  Littlefield. 

+ + + 

“GET  YOUR  MAN”  is  the  title  of  the 
next  picture  which  Warner  Brothers  will 
make  with  Rin-tin-tin,  the  trained  police 
dog,  in  the  featured  role.  Rin-tin-tin  scored 
such  a success  in  “Where  the  North  Begins” 
that  he  was  immediately  contracted  to  ap- 
pear in  two  Warner  productions. 


May  17,  1924 


EXHIBITORS  HERALD 


55 


LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  be 
printed. 


Stop ! Look ! Listen ! 

BLOOMINGTON,  IND.— To  the  Edi- 
tor : Exhibitors  are  warned  against  one 
George  Greenwood,  representing  himself  to 
be  from  Atlanta,  Ga.  He  is  selling  a 
scheme  to  the  exhibitors  which  he  calls  the 
MERCHANTS  FREE  AND  DISCOUNT 
TICKETS. 

The  idea  is  to  tie  up  the  theatre  with  the 
merchants  in  a distribution  of  tickets  which 
are  to  be  honored  at  the  box  office  as  fol- 
lows; The  first  fifty  free,  and  all  others 
have  a value  to  be  applied  against  the  pur- 
chase of  an  adult  ticket.  The  salesmen 
and  saleswomen  employed  by  Mr.  Green- 
wood are  absolutely  given  over  to  making 
many  false  promises  to  the  merchants  from 
whom  they  secure  contracts.  They  promise 
anything  just  to  get  the  merchant’s  money 
and  as  it  is  not  incorporated  in  the  contract 
which  they  get  from  the  merchants  the 
theatre  has  to  bear  the  brunt  of  the  dis- 
satisfaction. They  secure  any  price  they 
can  out  of  the  merchant  and  when  the  time 
comes  that  the  merchants  get  their  heads 
together  and  compare  prices  then  the  the- 
atre gets  the  blame  again. 

We  have  this  scheme  working  in  both  of 
our  theatres  and  we  find  that  it  works  an 
ill  effect  upon  the  house,  due  to  the  fact 
that  the  merchants  are  dissatisfied  when 
they  find  that  all  of  the  beautiful  verbal 
promises  cannot  be  fulfilled  by  the  manage- 
ment of  the  theatre. — Harry  M.  Palmer, 
Vonderschmitt  Amusement  Enterprises, 
Bloomington,  Ind. 


Appeals  to  Carl  Laemmle 

HART,  MICHIGAN.— To  the  Editor; 
Will  you  please  print  this  appeal  to  my 
brother  exhibitors: 

I fully  believe  that  we  all  need  the  pro- 
gram pictures  and  I am  sure  that  Carl 
Laemmle  did  us  all  a good  turn  years 
ago  when  he  first  went  into  the  produc- 
ing game,  and  helped  us  to  get  away  from 
the  big  trust  and  made  it  possible  to  run 
our  shows  to  a profit.  Now  we  need  the 
program  picture  like  he  has  been  making 
for  a reasonable  price,  and  the  public 
wants  it.  Not  all  big  ones.  Some  of  the 
big  ones  are  all  right,  but  we  do  need  the 
regular  program  the  same  as  we  have 
been  getting.  They  are  what  the  small 
town  wants  and  must  have.  When  we 
are  cut  off  from  the  good  pictures  that 
Laemmle  makes  at  a reasonable  price  we 
are  both  going  to  lose  money. 

Mr.  Laemmle,  we  helped  yon  make  all 
the  money  you’ve  got.  Do  not  quit  us 
now.  Give  us  little  fellows  a chance  to 
live.  We  have  our  money  invested  and 
want  your  cooperation  with  the  same 
good  old  program  pictures.  How  about 
it,  brothers?  Let’s  hear  from  you  if  you 
like  the  program  stuff  that  we  have  been 
getting.  If  you  feel  like  I do,  come  on 
and  send  in  to  the  Herald  an  appeal  to 
Mr.  Laemmle  to  give  us  the  same  kind 
of  pictures  that  he  has  in  the  past  few 
years.  It  will  get  him  just  as  much 
money  and  more  friends  among  the  small 
exhibitors. 

I am  sure  that  the  Exhibitors  Herald 
will  help  us.  I think  some  of  the  big  ex- 


“When  Wise  Ducks  Meet”  is  a William 
Fox  Sunshine  comedy  presenting  for 
the  most  part  a feathered  cast.  They 
say  the  histrionic  ability  of  a duck  will 
surprise  you. 

hibitors  are  asking  Mr.  Laemmle  for  the 
big  pictures.  They  do  not  think  of  us. 
It  is  up  to  us  to  get  in  the  harness  and 
ask  for  what  we  want.  It  was  with  our 
help  that  the  admission  tax  was  cut  off. 
We  small  exhibitors  help  make  Carl 
Laemmle;  get  him  his  big  fortune.  I 
have  been  giving  him  or  his  exchange  a 
good  piece  of  money  for,  I think,  about 
fifteen  or  sixteen  years.  That  is  a long 
time.  I have  been  up  against  it  a lot  of 
times  but  I won  out. — F.  N.  Harris, 
Amuse  theatre.  Hart,  Mich. 


Must  Have  Program  Pictures 
LENORA,  KAN. — To  the  Editor;  I 
would  like  to  add  just  a few  lines  to  Ross 
Riley’s  letter  of  last  week  regarding  some 
of  the  so-called  Hoot  Gibson  Specials  this 
year.  So  far  we  have  run  four  out  of  the 
eight  that  we  were  to  have,  two  lemons 
and  two  good  ones.  They  may  call 
“Blinkey”  a special,  but  I failed  to  see  it 
nor  did  my  audience.  They  may  call  the 
“Thrill  Chaser”  a special  and  it  may  be — • 
in  price  and  length — but  it  did  not  go  over 
for  me  like  Hoot’s  Westerns  either  in  busi- 


ness or  satisfaction.  For  my  part  I’m  off 
unless  they  put  him  in  straight  Westerns 
for  next  year. 

The  rest  of  the  program  pictures  I have 
no  kick  on.  Some  of  them  are  a little 
weak,  but  we  did  not  pay  the  50  per  cent 
advance  in  price  either.  The  Melodramas 
were  on  the  Melo  side  OK,  but  what  is  the 
use  of  mentioning  that?  How  many  of  you 
bought  the  “Glittering,  Dazzling  ‘Big  Ten’ 
Jewels?”  I did,  and  how  many  of  them  did 
you  yet?  You  got  just  four  and  no  more. 
You  didn’t  get  “Spice  of  Life”  or  “Man 
About  Town”  “Morality,”  or  “Beauty  at 
Bay,”  but  you  did  get  “Sporting  Youth,” 
“Fools  Highway”  and  “The  Storm  Daugh- 
ter,” and  you  paid  a whole  lot  more  money 
for  them  too. 

Well,  Brothers,  you  can  draw  your  own 
conclusions  as  to  what  Universal  did  to  you 
on  these  Jewels.  The  next  time  that  a 
salesman  comes  around  with  a proposition 
that  looks  as  good  as  those  Big  Ten  did 
last  year,  you  can  bet  there  is  a nigger  in 
the  woodpile  somewhere.  As  far  as  I am 
concerned  I need  the  program  picture  and 
I don’t  see  how  I am  going  to  pay  an 
advanced  price  for  program  pictures  because 
the  producer  pleases  to  release  them  as  so- 
called  Specials.  I have  been  a friend  to 
Universal  and  have  used  their  product  con- 
sistently since  I have  been  in  business,  but 
I am  afraid  that  by  the  time  that  .A.1  Licht- 
man  gets  through  with  Universal,  he  will 
have  it  in  the  same  old  rut  that  he  put 
Paramount  in  and  the  small  town  would 
just  as  well  say  good-bye  to  them. 

Lichtman  has  succeeded  in  canning  about 
all  the  men  that  were  friends  to  the  exhibi- 
tors out  of  his  organization.  Just  think. 
Brother,  how  many  of  the  men  are  under 
the  Universal  banner  now  that  were  there 
this  time  last  year.  How  about  it?  Will 
the  small  town  have  to  go  to  dollar-a-reel 
junk-houses  for  program  pictures?  Or  will 
he  survive  at  all  if  the  producers  all  decree 
that  “The  Program  Picture  seems  to  have 
passed  it’s  days  of  usefulness?”  — C.  H. 
Bills,  Opera  House,  Lenora,  Kan. 


Wants  Programs  Continued 

HAVANA,  ILL.— To  the  Editor;  Re- 
ferring to  your  column  “Letters  From 
Readers”,  I note  a letter  from  R.  Ross  Riley 
of  Oberlin,  Kan.,  and  it  appeals  to  me  as 
being  on  the  right  road  for  small  exhibitors. 
It  refers  to  Mr.  Laemmle’s  “Straight  from 
the  Shoulder”  stuff — now  fellow  exhibitors 
you  must  admit,  that  these  punchy  bits  of 
literature  have  gotten  the  Universal  Com- 
pany a great  deal  of  business,  but  it’s 
strength  will  be  tested  to  the  limit  when  he 
ceases  his  program  pictures  and  tries  to  put 
over  the  perfect  thirty-six  with  the  handle 
Jewel  attached  to  them,  and  the  prices  adT 
vanced  accordingly. 

The  day  of  the  program  picture  will  never 
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out  live  itself  in  the  smaller  houses,  in  fact 
90  per  cent  of  the  socalled  specials  or  jewels 
are  only  fair  programs  and  your  patrons  de- 
mand good  pictures  or  else  they  won’t  come 
in.  When  the  producer  calls  all  his  pictures 
Specials  or  Super  Specials  and  places  the 
prices  above  what  the  small  exhibitor  can 
pay,  that  print  won’t  be  long  on  its  trip 
and  the  small  houses  will  be  forced  to  run 
a less  number  of  shows.  It  is  perfectly  fair 
for  the  producer  to  make  as  many  pictures 
as  he  cares  to.  And  for  the  few  extra 
good  ones,  get  a better  price  but  he  should 
keep  in  mind  that  the  exhibitor  should  get 
some  pictures  with  a box  office  value  as  he 
gets  a lot  of  them  that  simply  have  no  ap- 
peal at  all,  just  a picture.  He  takes  them 
and  loses  money  on  them. 

The  word  Special,  Super  Special  and 
Jewel  has  been  overworked  both  by  the  pro- 
ducer and  exhibitor.  The  producer  cries 
special  from  the  house  tops,  the  exhibitor 
pays  the  price  and  his  patrons  ask ; “What 
do  you  mean  by  these  specials  ? They  are 
no  better  than  lots  of  the  other  pictures  you 
show  ?’’  The  exhibitors  bull  has  lost  it’s 
weight.  The  public  has  quit  heeding  his 
cry  for  help,  and  they  should. 

A picture  should  not  be  called  a special 
unless  it  really  is  a picture  of  much  merit 
and  a box  office  magnet.  Then  it  is  worth 
more  money.  The  small  town  exhibitor  can 
not  run  all  big  pictures,  the  income  of  the 
show  will  not  justify  it.  The  majority  of 
exhibitors  have  only  one  or  two  nights  a 
week  that  pays  a profit,  the  other  nights  are 
satisfactory  if  they  carry  the  expense.  These 
losing  or  break-even  nights  are  for  the 
benefit  of  the  exchanges  and  to  enable  the 
exhibitor  to  keep  open  and  hold  the  interest 
in  pictures.  The  producer  is  due  every  con- 
sideration. He  is  50  per  cent  of  the  game 
and  the  exhibtor  is  the  other  50  per  cent 
and  when  the  producer  can’t  meet  the  con- 
ditions of  the  exhibitor,  the  game  is  on 
treacherous  ground. 

I am  afraid  Mr.  Laemmle  has  made  a 
mistake  in  discontinuing  his  program  pic- 
ture. He  is  leaving  the  path  that  guided 
him  to  success.  He  is  losing  the  oppor- 
tunity to  sell  the  exhibitor  from  one  to 
twelve  Jewels  a year  as  well  as  many  come- 
dies and  other  short  subjects,  for  every 
exhibitor  that  is  using  their  program  is 
more  than  pleased  to  give  them  other  busi- 
ness— but  how  in  the  world  is  he  going  to 
sell  you  the  perfect  36  at  Jewel  prices? 
Without  a program  means  few  shows  and 
less  pictures  needed.  We  are  paying  all  we 
can  stand  on  pictures  and  in  some  instances 
more  than  we  should,  at  the  same  time 
business  is  falling  off  and  the  future  doesn’t 
promise  anything,  yet  they  cry  more  money 
for  pictures.  Exchanges  holler  better  pic- 
tures more  footage  but  your  box  office 
doesn’t  indicate  anything. 

Such  companies  as  the  Vitagraph,  Hod- 
kinson,  F.  B.  O.,  Greiver  productions,  Prog- 


Two  scenes  from  Richard  Talmadge’s 
latest  thrill-drama,  “In  Fast  Company,” 
which  Carlos  produced  for  distribution 
by  Truart. 

ress  Pictures  and  the  Celebrated  Players 
are  very  progressive  just  now  as  well  as 
the  Goldwyn-Cosmopolitan  and  some  few 
others  and  when  they  are  dated  in  your 
requirements  will  be  covered. 

We  trust  Mr.  Laemmle  will  make  it  all 
right  as  he  has  been  a good  old  scout,  and 
he  can  get  help  from  us  at  any  time  that 
he  can  give  us  a good  consistent  program 
that  will  clean  the  slate  in  the  date  we  use 
it,  but  to  offer  us  “the  perfect  thirty-six” 
at  prices  we  paid  for  his  Jewels,  his  travel- 
ing men  had  just  as  well  save  his  expense 
and  not  call  on  us.  as  we  can’t  use  that 
many  Jewels  for  many  months  to  come,  but 
could  clear  a program  date  for  him  or  con- 
tinue him  on  the  date  he  now  has  in  our 
house. 

We  have  run  most  everything  Universal 
has  made  and,  while  not  wonderful,  have 
been  consistent.  Mr.  Laemmle  can’t  say  he 
has  not  made  money  in  producing  and  sell- 
ing pictures.  He  started  in  a small  way  and 
now  see  what  he  is — and  in  all  this  time  he 
had  the  backing  of  the  small  exhibitor. 
Don’t  kill  the  goose  that  laid  the  golden  egg 
• — we  are  for  you  when  you  can  meet  our 
requirements.  You  have  your  living  and  we 
must  have  ours. — William  A.  Clark,  Sr., 
Castle  theatre,  Havana,  111. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


V.  F.  Becvar  writes  us  that  he  has 
bought  the  motion  picture  outfit  belong- 
ing to  the  Royal  O.  Gray  Post  No.  1 of 
the  American  Legion  at  Brocket,  N.  D., 
lock^  stock  and  barrel.  He  asserts  further 
that  he  will  guarantee  to  maintain  the 
same  high  standard  of  film  and  show- 
manship established  by  his  predecessors. 
* * * 

Mark  Harrison,  of  the  Star  theatre, 
Haight  St.,  San  Francisco,  Cal.,  an- 
nounces that  he  has  sold  his  theatre  and 
also  that  he  is  on  the  look-out  for  an- 
other house.  Being  an  exhibitor  of 
great  wisdom,  he  requests  that  we  send 
the  Herald  to  his  home,  for  the  time 
being,  to  enable  him  to  keep  in  touch 
with  all  phases  of  the  industry  during 
the  time  he  is  not  actually  in  the  exhi- 
bition business. 

Clyde  Allen,  of  the  Casino  theatre, 
Antwerp,  N.  Y.,  is  evincing  the  proper 
spirit  of  keeping  the  Herald,  and  thus, 
indirectly,  his  fellow  exhibitors,  in  touch 
with  all  news  of  interest  in  or  near  his 
town  He  has  sent  the  following  three 
items  of  interest  this  week  and  we’re 
looking  forward  to  hearing  from  him 
again. 

* * 

Richard  I.  Gates,  of  Redwood,  N.  Y., 
will  open  his  motion  picture  house  about 
May  15.  This  will  be  a 200  seat  house 
located  in  the  Dollinger  block,  and  for 
the  present  will  show  two  nights  per 
week.  Redwood  has  been  without  a 
house  for  some  time.  Clyde  Allen,  of 
the  Casino  theatre,  Antwerp,  opened  a 
house  in  Redwood  about  ten  years  ago 
and  after  conducting  it  successfully  for 
about  a year,  sold  out  to  Roy  Collins 
who  continued  operating  the  house  for 
several  years,  but  finally  converted  the 
building  into  a business  block  and 
apartment. 

* * 

The  Avon  theatre,  Watertown,  N.  Y., 
has  forsaken  the  silent  drama  and  gone 
back  to  Keith  vaudeville,  while  the 
Olympic  has  resumed  the  showing  of 
pictures.  Both  houses  are  owned  by  the 
versatile  “Doc”  Wilson  who  has  a host 
of  warm  friends  in  the  “North  Country.” 

=K  * 

Manager  Harry  Papayanokas,  of  the 
Gralyn  theatre,  Gouverneur,  N.  Y.,  is 
wearing  a broad  smile  these  days  and 
well  he  might.  The  Gralyn  is  one  of 
the  most  beautiful  houses  in  this  section 
of  the  state,  having  been  redecorated  re- 
cently, a new  marquee  added  and  the  or- 
chestra enlarged  to  six  pieces.  Further- 
more, business  is  good,  so  why  shouldn’t 
Harry  smile? — thus  queries  Clyde  Allen. 
There  is  no  reason  in  the  world  why 
Harry  shouldn’t  smile,  Clyde,  and  person- 
ally, we’re  all  for  him — and  his  smile. 

* * * 

S.  A.  Berger,  of  the  Star  theatre,  Jas- 
per, Ind.,  tells  us  that  there  is  a new  500 
seat  theatre  in  a very  nice  building  being 
constructed  in  Jasper.  He  neglected, 
however,  to  tell  us  the  name  of  the  new 
house  or  the  owner.  Whoever  he  may 
be.  we’ll  be  glad  to  hear  from  him  at  any 
time. 
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“What  the  Picture  Did  For  Me’' 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 


Copyright,  1924 


This  is  the  original  exhibitors*  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

**What  the  Picture  Did  for  Me*’  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  “What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

The  Courtship  of  Myles  Staudish,  with 
Charles  Ray. — Got  by  with  it  O.  K.  as  I 
used  it  for  a high  school  benefit.  But  as 
entertainment  for  the  average  picture  house 
I should  say  forget  it. — G.  W.  Yeaton,  loka 
theatre,  Exeter,  N.  H. — Small  town  pat- 
ronage. 

The  Extra  G-irl,  with  Mabel  Normand. — 
A good  little  picture.  Lots  of  comedy  but 
it  is  not  a special.  Possibly  is  a little 
above  the  average.  Didn’t  do  much  for 
me.  Film  in  good  condition.  Seven  reels. 
— S.  W.  Pitner,  Dixie  theatre,  Ripley,  Miss. 
— General  patronage. 

Going  Up,  with  Douglas  MacLean. — We 
ran  this  picture  on  Saturday  night  with 
serial  and  packed  them  in.  Feature  seemed 
to  please  the  most  exacting  patrons.  Paid 
a little  too  much  for  it,  though. — R.  R. 
McCrossen,  Weeksbury  theatre,  Weeksbury, 
Ky. — Small  town  patronage. 

The  Destroying  Angel,  with  Leah  Baird. 
— Some  exhibitor  reported  this  an  extra 
good  picture.  I call  it  extra  poor.  Not 
even  a good  program  picture.- — G.  W.  Yea- 
ton,  loka  theatre,  Exeter,  N.  H. — Small 
town  patronage. 

F.  B.  O. 

The  Xiove  Trap,  with  Bryant  Washburn. 
— Nothing  to  it  but  mush.  Our  patrons 
don’t  fall  for  this  stuff. — Mrs.  W.  J.  Carter, 
Maxine  theatre,  Croswell,  Mich. — Small 
town  patronage. 

After  the  Ball,  with  Edna  Murphy. — A 
wonderful  production  that  went  over  like  a 
Babe  Ruth  homer.  A real  honest  picture 
that  makes  the  public  feel  like  they  are 
getting  their  money’s  worth.  Play  this 
soon  as  possible,  go  out  and  buy  yourself  a 
Cinco,  and  imagine  you  have  the  T.  P. 
Dome  leased  and  Senator  Walsh  has  re- 
tired. Seven  reels. — Stevenson  & Rosser, 
Capitol  theatre,  Raleigh,  N.  C. 

Judgment  of  the  Storm,  with  Lloyd 
Hughes. — Here  is  a mighty  good  drama. 
More  pictures  like  this  one  should  be  made. 
Pleased  100  per  cent  here.  Why  say  more? 
F.  B.  O.  has  the  advertising  on  this  one. 
Book  it  and  boost  it.  Seven  reels. — C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. — 
Small  town  patronage. 

The  Mail  Man,  with  Ralph  Lewis. — This 
is  a great  picture.  The  ocean  scenes  are 
beautiful  and  the  story  good.  Went  over 
good.  Good  heart  interest  and  loving  do- 
mestic scenes.  Everybody  pleased. — A.  F. 
Jenkins,  Community  theatre,  David  City, 
Neb. 

Blow  Your  Own  Horn,  with  Warner  Bax- 
ter.— Here’s  one  that  will  please  everyone. 
At  least  it  did  here.  Something  different. 
Six  reels. — Mrs.  W.  J.  Carter,  Maxine  the- 
atre, Croswell,  Mich. — Small  town  patron- 
age. 

XiightB  Out,  with  Ruth  Stonehouse. — Fair 
crook  picture  that  pleased  about  60  per 
cent.  Expected  better  business  on  this. 
Seven  reels. — Geo.  J.  Kress,  Hudson  theatre, 
Rochester,  N.  Y. — Neighborhood  patronage. 

Eights  Out,  with  Ruth  Stonehouse. — Very 
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good  mystery  drama,  which  seemed  to 
please  the  majority.  Six  reels. — Mrs.  W.  J. 
Carter,  Maxine  theatre,  Croswell,  Micln^ — 
Small  town  patronage. 

The  Fair  Cheat,  with  Dorothy  Mackaill. — - 
My  patrons  seemed  to  like  this  picture.  We 
did  not  get  enough  in  to  pay  for  the  pic- 
ture and  had  to  dig  for  our  overhead  ex- 
pense. It  seemed  that  the  title  or  star 
does  not  draw,  but  that  it  takes  a real 
magnet  to  draw  them  now.  Six  reels. — W. 
J.  Shoup,  DeLuxe  theatre,  Spearvllle,  Kan. 
— Small  town  patronage. 

The  Miracle  Baby,  with  Harry  Carey. — 
Good  story  of  its  kind,  but  Harry  has 
grown  entirely  too  ugly  looking  to  be  a fine 
hero.  Charles  Le  Moyne,  we  believe  his 
name  is,  gives  a very  fine  character  study 
in  this.  This  man  is  an  artist.  Why  don’t 
we  see  more  of  him?  He  also  gave  an  en- 
tirely different  kind  of  character  perform- 
ance in  one  of  Carey’s  other  pictures,  and 
he  was  superb  in  that,  too.  This  picture 
has  a good  interesting  story — a combina- 
tion of  Western  and  Northern  setting. 
Best  F.  B.  O.  Carey  we  have  had.  Six 


reels. — C.  H.  Lynch,  Gem  theatre,  Peoria. — 
Neighborhood  patronage. 

Wonders  of  the  Sea,  with  a special  cast. 
— This  is  sure  a dandy  picture  if  your  pa- 
trons like  under  sea  pictures.  The  scenery 
is  wonderful.  Print  in  fine  shape. — P.  G. 
Held,  Sterling  theatre,  Fairmont,  Neb.— 
Neighborhood  patronage. 

Wonders  of  the  Sea,  with  a special  cast. 
— Good  as  far  as  it  goes,  but  that  isn’t 
very  far.  If  these  scenes  were  shown  in 
color  it  would  be  a big  winner.  Too  much 
sameness.  Very  slight  story.  Drew  fine 
first  night,  but  nothing  the  second.  Six 
very  small  reels. — C.  H.  Lynch,  Gem  the- 
atre, Peoria,  111. — Neighborhood  patronage. 

If  X Were  Queen,  with  Ethel  Clayton.- — - 
Good  love  drama  of  the  mythical  kingdom, 
royal  lover  type.  A kind  of  modern  cos- 
tume play  with  one  of  the  handsomest 
heroes  we’ve  seen  in  a long  time.  Warner 
Baxter  sure  has  the  good  looks.  He  ought 
to  be  a comer,  now  that  he  has  a contract 
with  Tom  Ince.  Drew  just  fair  business 
but  seemed  to  please,  especially  the  women. 
Seven  reels. — C.  H.  Lynch,  Gem  theatre, 
Peoria,  111. — Neighborhood  patronage. 

Desert  Driven,  with  Harry  Carey. — In 
my  opinion  this  is  about  the  best  Carey  pic- 
ture we  have  shown.  It  drew  a fair-sized 
audience  and  pleased  just  about  all  of  them. 
Six  reels. — C.  E.  Hopkins,  The  Hopkins 
theatre.  Cotter,  Ark. — Small  town  patron- 
age. 

The  Bemittance  Woman,  with  Ethel  Clay- 
ton.— Good.  This  star  generally  makes  me 
a little  money  and  these  Chinese  pictures 
will  do  once  in  a while  to  give  our  patrons, 
but  don’t  give  us  many.  Six  reels. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan. — 
Small  town  patronage. 

Mary  of  the  Movies,  with  a special  cast. 
— Very  good.  Some  of  the  contributors  got 
out  their  little  hammers  and  knocked  this, 
but  we  cannot  see  it  that  way.  If  your 
patrons  care  for  melodrama,  this  picture 
will  make  a real  hit,  as  it  did  with  our 
people.  Shows  every  step  in  the  proceed- 
ings a young  and  ambitious  girl  has  to  go 
through  to  become  a movie  star;  also  shows 
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ADAMS,  R.  W 19 

ALLEN,  C 8 

ALGUIRE,  Mrs.  C.  C 54 

ANDERSON,  C.  V 116 

ANDERSON,  J.  A 143 

ANDERSON,  R.  L 85 

AND  RESEN,  J.  W 104 

ANGELL,  H.  H 130 

ARMENTROUT,  R 72 

ARMISTEAD,  E.  A 66 

ASHWORTH  & BARTELS 180 

BABIN,  M.  J 7 

BAILEY,  J 159 

BARBER,  C.  E 87 

BARTLETT  & SON,  C.  W 103 

BAYS,  E.  C 170 

BELL,  Mrs.  L. 22 

BERGER,  S.  A 37 

BICKEL,  J.  C 108 

BIERWIRTH,  H.  C 62 

BILLS,  C.  H 88 

BINIONS,  H.  H 133 

BODWELL,  M.  F 141 

BOLLMAN,  V.  G 9 

BRENNER,  W.  H 10 

BROADUS,  J.  N 177 

BROWN,  C.  L 42 

BROWNE,  F.  L 39 

BURSON,  L.  A 158 

BYERLY,  C.  M 43 

BYERLY,  S.  L 30 

BYRNE,  E.  E 147 

CAIRNS,  J 23 

CARTER,  Mrs.  L.  M 55 

CAUSEY,  H 70 

CLARK,  W.  M 105 

COLLINS,  E.  N 101 

CRAIG,  W.  E 152 

CREAL,  W.  H 4 

CRONKHITE,  C.  C 89 

CROSBY  & SCHWIERSKE 44 

DASPIT,  H 31 

DeBAGGIO,  H 40 

DeMORDANT,  P 76 

DEYO,  L 174 

DINSMORE  & SON 90 

DOLWING,  R.  L 41 

DURBIN,  P.  J 127 

EAGAN,  H.  J 112 

ELLIOTT,  E.  H 63 

ENLOE,  J.  J 134 

ESTEE,  P.  G 24 

EULER,  J.  R 26 

FARNSWORTH,  R 110 


“Herald  Only”  Club 

“Because  the  'Herald’  was  the  pioneer  in  this  field,  and  because 
■we  will  have  a better  journal  to  which  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one,  just  as  long  as  the  ‘Herald’ 
keeps  up  its  Mgh  standard  of  service  I shall  write  solely  for  this 
magazine.’’ — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 


FAYTLE,  M.  F 163 

FOSTER,  M.  P 73 

FOX,  Mr.  and  Mrs.  E 64 

GAILEY,  E.  E 94 

GAUDING,  H.  W 45 

GRAY,  L.  E 135 

GREEN.  S 168 

GUERIN,  W.  R 82 

HARRIS,  F.  N 77 

HARRISON,  M 169 

HARTMAN,  C.  M 154 

HELD,  P.  G 32 

HESS,  L.  S 95 

HICKMAN,  R.  W 83 

HILLYER,  M 137 

HILTON,  O.  A.  B 28 

HINDS.  F.  C 11 

HINDS,  W 173 

HOFFMAN,  P.  B 114 

HOPKINSON,  JR.,  F.  S 131 

HORN  & MORGAN 58 

HORNUNG,  A 56 

HUESTIS,  B.  E 106 

IHDE,  S.  G 46 

JENKINS,  J.  C 3 

JENSEN  BROS Ill 

JESSEE,  Mr.  and  Mrs.  T.  R. . . 47 

JOHNSON.  O.  W 78 

JUDGE  & WOOLSEY 164 

KENNE ASTER,  J.  S 172 

KH ATTAR,  G 51 

KINGERY,  R.  H 123 

KOCH,  G.  H 165 

KOOKER,  D.  A 52 

KOOPMAN,  J 132 

KOTTAS,  E.  V 150 

KRAUTH,  P 149 

KUDLACEK,  J.  J 67 


LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LOWELL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN,  C.  H 128 

LYNCH,  C.  H 71 

MacPHERSON,  O.  E 117 

MALPHURS,  C 178 

MARTIN,  H.  G 48 

McCORMICK,  B.  P 49 

MEECE  & HALE 121 

MENDENHALL,  C.  A 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

MILLER,  C.  E 166 

MILLER,  C.  R. 14 

MILLER,  L.  A 145 

MILL  WARD,  V 102 

MOORE,  L.  R 74 

MOORE,  Mrs.  J.  W 25 

MOORE,  P 124 

MORGAN,  A.  M 136 

MORRIS,  P.  E 126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON,  W.  H SO 

NEIS,  A.  R 125 

NORTON,  B 182 

O’HARA,  F.  J 80 

OLLER,  L 139 

O’NEIL,  E.  J 109 

O’TOOLE.  A.  B 176 

PARKS,  O.  E 60 

PATRICK,  W.  D 97 

PEITZ,  P.  B 115 

PERRY,  F 156 

PFEIFFER,  R 113 

PFLUGER,  H.  H 171 


PHILUPS,  D.  H 107 

PfiXIOD,  L.  A 33 

PORTELL,  J.  G 69 

POWERS,  C.  H 20 

RAND,  P 5 

REA,  G.  A 1 

REDISKE,  G.  F 34 

RESTIVO,  J 167 

REYNOLDS,  E.  J 91 

REYNOLDS'  J.  M 179 

RILEY.  R.  R 38 

RITTER,  G.  J 75 

RIVA,  C.  A 15 

RODGERS,  F.  C 144 

ROSSER,  R.  P 161 

ROYSTER,  M 175 

RYAN,  C.  H 57 

SABIN,  F.  E 16 

SAMPLE,  F.  R 61 

SAUNDERS,  E 129 

SCHMIDT,  J.  W 92 

SELK,  H.  G 138 

SHOYER,  Dr.  M 183 

SILVER  & SON,  W.  H 120 

SIMPSON,  C.  H 157 

SITTON  & SON,  A.  P 151 

SMITH,  Mrs.  R.  B 142 

SPAINHOUR,  C.  A 100 

STANTON,  M 27 

STARKEY,  G.  C... 17 

STEEL.  A 98 

STETTMUND,  H.  G 6 

STEVENSON,  G 160 

SUSZYCKI,  A.  A 99 

SWARTOUT,  E.  W 35 

TALBERT,  J.  H 162 

THOMPSON,  H.  P 21 

TILLER,  J 29 

TOPE,  G.  W 119 

TROYER,  0 81 

VAN  NOY,  H 36 

VAN  STRATT,  W.  J 118 

VAUGHAN,  G 53 

VEATCH,  A.  L 65 

VETTER,  E.  H 153 

WENGER,  R.  S 181 

WERNER,  A.  C 146 

WETZ.  J.  H 140 

WHARTON,  E.  L 79 

WHITE,  D.  A 84 

WILLIAMS,  J.  M 93 

WILLIAMSON,  A.  E 155 

WINTERBOTTOM,  W 18 
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flashes  of  various  movie  idols,  but  this 
doesn’t  amount  to  much.  This  picture  is 
well  worth  running,  provided,  of  course, 
you  do  not  pay  a big  price  for  it.  Seven 
reels. — C.  H.  Lynch,  Gem  theatre,  Peoria, 
111. — Neighborhood  patronage. 

Good  Men  and  True,  with  Harry  Carey. — 
Splendid  Western  and  it’s  sure  to  please 
wherever  they  like  Westerns.  Six  reels. — 
Mrs.  W.  J.  Carter,  Maxine  theatre,  Cros- 
well,  Mich. — Small  town  patronage. 

Westbound  Ziimited,  with  Ralph  Lewis. — 
A flne  picture,  but  Oh,  boy,  what  a print! 
Never  since  in  the  business  have  I run  one 
as  bad.  I am  sure  P.  B.  O.  has  a guilty 
conscience  for  sending  an  exhibitor  such  a 
print,  and  we  paid  real  money  for  it,  too. — 
R.  Gilliland,  Liberty  theatre,  Siloam 
Springs,  Ark. 

When  Iiove  Comes,  with  Helen  Jerome 
Eddy. — Dandy  picture  with  a good  story 
and  quite  exciting  finish.  Helen  Eddy  is  a 
real  artist  and  can  really  act.  Harrison 
Ford  in  this  too,  and  drew  good  business 
and  pleased  everyone.  Five  reels. — C.  PI. 


Lynch,  Gem  theatre,  Feoria,  111. — Neigh- 
borhood patronage. 

The  Fourth  Musketeer,  with  Johnnie 
Walker. — We  were  disappointed  in  this  one. 
Prom  what  we  had  heard,  we  expected  more 
comedy.  It  may  please  in  some  places  but 
not  here. — Mrs.  W.  J.  Carter,  Maxine  the- 
atre, Croswell,  Mich. — Small  town  patron- 
age. 

My  Dad,  with  Johnnie  Walker. — This  is 
a dandy  program  picture  that  did  not  draw 
for  us,  but  pleased  those  who  came.  When 
Rin-Tln-Tin  “got”  his  man,  there  was  no 
controlling  the  kids.  Six  reels. — C.  E.  Hop- 
kins, The  Hopkins  theatre.  Cotter,  Ark. — 
Small  town  patronage. 

Human  Wreckage,  with  Mrs.  Wallace  Reid. 
— I can’t  say  anything  too  good  for  this 
one,  so  I’ll  just  indorse  everything  good 
that  has  ever  been  said  about  it.  Never 
had  but  one  kick  and  that  was  from  a very 
ignorant  man,  so  I overlooked  it.  Give  us 
more  like  it. — S.  W.  Pitner,  Dixie  theatre, 
Ripley,  Miss. — General  patronage. 

Human  Wreckage,  with  Mrs.  Wallace  Reid. 
Oh!  How  this  draws!  People  who  never 
come  did  come  to  see  this  one.  Don’t  think 


it  pleased  the  majority,  but  it  will  bring 
them  in  from  far  and  near.  Seven  reels. — - 
Mrs.  W.  J,  Carter,  Maxine  theatre,  Cros- 
well, Mich. — Small  town  patronage. 

Human  Wreckage,  with  Mrs.  W'allace  Reid. 
— A wonderful  educational  picture  which 
broke  all  house  records.  Pleased  about  90 
per  cent.  The  print  was  in  poor  condition. 
Eight  reels. — E.  D.  Muchow,  Hub  theatre, 
Gaylord,  Minn. 

Human  wreckage,  with  Mrs.  Wallace  Reid. 
- — Here  is  a mighty  good  moral  picture  put 
over  by  propaganda,  and  a well-acted  pic- 
ture, but  did  not  draw  here  at  all.  It 
pleased  most  of  them  who  saw  it  but  it  is 
not  so  great.  It  is  worth  playing,  though. 

• — M.  D.  Foster,  Gem  theatre,  Williamsburg, 
Kan. 

Human  Wreckage,  with  Mrs.  Wallace  Reid. 
— All  I can  say  of  this  picture  is  that  it 
will  draw  a big  crowd  and  I would  say  buy 
it  by  all  means.  Your  people  have  all 
heard  of  it. — Geo.  C.  Starkey,  Opera  House, 
Montour  Falls,  N.  T. 

Human  Wreckage,  with  Mrs.  Wallace  Reid. 
— I did  a nice  business  two  days  on  this, 
and  think  it  worth  running.  Eight  reels. 
— C.  O.  Kelley,  Rex  theatre,  Custer  City, 
Okla. — Small  town  patronage. 

The  Third  Alarm,  with  Ralph  Lewis. — 
Have  read  a world  of  good  reports  on  this 
one,  so  all  I can  do  is  say  they  are  cor- 
rect.— H.  G.  Stettmund,  Jr.,  Odeon  theatre. 
Chandler,  Okla. — Small  town  patronage. 

A Man’s  Man,  with  J.  Warren  Kerrigan. 
— Fair.  Not  up  to  the  standard  and  had 
very  poor  day  on  this.  Five  reels.- — Geo.  J. 
Kress,  Hudson  theatre,  Rochester,  N.  T. — 
Neighborhood  patronage. 


First  National 

"When  a Man’s  a Man,  with  John  Bowers. 
— No  one  will  make  a mistake  in  running 
this  one.  The  only  thing  to  remember  is 
that  your  patrons  have  read  the  book  or 
know  of  Harold  Bell  Wright  and  -vtfill  go 
to  see  the  picture.  You  have  to  tell  them 
when  you  have  it,  so  go  strong  on  the  ad- 
v'ertising.  Picture  will  please  practically 
100  per  cent. — H.  G.  Stettmund,  Jr.,  Odeon 
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The  Gontributor’s  Column 


I We’ll  Do  Our  Part  | 

H We  are  going  to  run  one  suitable  special  each  month  to  raise  funds  to  build  J 

■ a new  church.  We  want  thoroughly  good  pictures  that  will  draw  the  crowds  J 

B and  we  would  appreciate  it  immensely  if  exhibitors  everywhere  would  write  us  g 
S the  names  of  pictures  they  could  recommend  for  this  purpose.  | 

B We  are  going  after  it  strong  and  will  announce  our  success  as  we  go  along,  g 

m Where  can  we  get  the  picture,  “Powder  River”? — DINSMORE  & SON,  g 

g Majestic  theatre,  Weiner,  Ark.  J 

g NOTE:  This  department  wUl  be  pleased  to  publish  lists  of  pictures  g 

g submitted  by  exhibitors  for  Dinsmore  & Son’s  purpose.  Braden  & Chester,  g 
B 736  South  Wabash  Ave.,  Chicago,  111.,  control  “Powder  River.” — WRW.  g 

■ Contributors  Make  It  So  g 

g Enclosed  find  check  for  two  years  subscription  in  advance.  You’re  g 
g entirely  welcome  and  the  pleasure  is  all  mine.  I mean  that,  and  it’s  g 
1 rarely  I do  when  paying  a subscription,  g 

m The  Herald  is  getting  even  more  interesting  every  year  and,  as  I ■ 
I have  often  said,  has  proven  a blessing  to  all  exhibitors,  no  matter  what  ■ 
g territory  they  are  in. — E.  J. O’Neill,  Opera  House,  St.  George,  N.  B.  g 

g Beg  Your  Pardon  g 

■ In  your  HERALD  of  May  3rd  I note  you  have  me  recorded  in  my  report  g 
g on  Vitagraph’s  “Alphabetical  Zoo”  as  giving  this  subject  “a  special  cast.”  Where  g 
B did  you  get  this  stuff?  This  is  an  educational  animal  picture  in  which  not  a g 

■ human  being  appears.  g 

■ Looks  as  though  someone  is  trying  to  “make  a monkey”  of  me. — ALFRED  g 

g R.  MOORE,  Foam  Lake  theatre.  Foam  Lake,  Sask.  g 


I 1 EXHIBITORS  HERALD.  i ■ 

m I 407  S.  Dearborn  St.,  ' g 

g I Chicago,  III  I I 

■ I Gentlemen;  • | 

g I wish  to  j(^  the  "Herald  Only”  Club  formed  by  contributors  to  ' ■ 

g I your  “What  the  Picture  Did  For  Me'’  department.  | g 

g I (Exhibitor) | g 

g I (Thextro) g 

I ' (City) ' I 

■ I (State) I g 
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theatre.  Chandler,  Okla.— Small  town  pat- 
ronage. 

The  Meanest  Man  in  the  World,  with 
Bert  Lytell. — Title  misleading.  Be  sure  to 
advertise  comedy.  It  will  help  you.  It  is 
clever  and  good  entertainment.  A good 
audience  picture  from  any  angle. — A.  J. 
Reynolds,  Liberty  theatre,  Pasco,  Wash. 

The  Wanters,  with  Marie  Provost. — Here 
is  . what  I term  as  a real  good  program  pic- 
ture and  one  that  no  exhibitor  need  be 
ashamed  to  run.  I had  more  compliments 
on  this  than  anything  I have  run  since 
January  1st.  Seven  reels. — C.  Ernest  Lig- 
gett, Liggett  theatre,  Madison,  Kan. 

Her  Temporary  Husband,  with  Owen 
Moore. — Oh,  boy!  What  a picture!  Get 
this  one  quick  and  advertise  it  like  a cir- 
cus. I can  truthfully  say  that  my  audience 
laughed  as  hard  as  they  ever  did  at  Harold 
Lloyd.  Be  sure  and  advertise,  as  I have 
my  doubts  about  the  pulling  power.— E.  J. 
Reynolds,  Liberty  theatre,  Pasco,  Wash. 

The  Bad  Man,  with  Holbrook  Blinn. — 
One  of  the  hardest  persons  in  town  was 
here  that  night  and  came  and  told  me  that 
he  really  liked  the  picture,  and  I also  heard 
from  a lot  of  others.  I would  say  that  it 
pleased  ninety  per  cent,  which  is  pretty 
good,  I figure.  Not  very  large  attendance, 
due  to  too  much  opposition  in  a town  of 
fifteen  hundred.  Seven  reels. — C.  Ernest 
Liggett,  Liggett  theatre,  Madison,  Kan. 

The  Bad  Man,  with  Holbrook  Blinn. — A 
Western  type  of  picture  that  will  satisfy 
any  audience.  Film  rental  heavy.  No  ex- 
cuse for  high  rental  on  this  picture.  Seven 
reels. — E.  C.  Potter,  Firemen’s  theatre.  New 
Hampton,  Iowa. — -Neighborhood  patronage. 

Ashes  of  Vengeance,  with  Norma  Tal- 
madge.- — Be  careful,  fellows,  it’s  costume, 
and  you  know  what  that  means.  No  busi- 
ness, but  if  you  can  get  them  in  they  will 
go  out  smiling.  Eleven  reels. — E.  J.  Reyn- 
olds, Liberty  theatre,  Fasco,  Wash. 

Potash  and  Ferlmutter,  with  a special 
cast. — Good  picture,  wholesome  comedy 
that  pleased. — E.  W.  Swarthout,  Palace  the- 
atre, Aurora,  111. — Neighborhood  patronage. 

Potash  and  Ferlmutter,  with  a special 
cast. — Had  good  business  on  this  one.  1 
advertised  this  one  big,  but  picture  failed 
to  please  all.  However,  this  is  a real  good 
picture  and  should  go  good  anywhere. 
Plenty  of  comedy.  Eight  reels. — C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. — 
Small  town  patronage. 

The  Isle  of  host  Ships,  with  Milton  Sills, 
• — Excellent  drawing  card.  Best  business 
since  January  1st.  An  unusual  picture. 
Many  comments.  Advise  all  small  town 
exhibitors  to  play  it.  Eight  reels. — R. 
Pfeiffer,  Princess  theatre,  Chilton,  Wis. — 
Small  town  patronage. 

Dnlcy,  wtih  Constance  Talmadge. — This 
pleased  my  audience.  The  young  folks 
thought  it  was  great.  It  is  out  of  the 
ordinary  comedy,  but  it  has  a lesson.  Seven 
reels. — W.  T.  Biggs,  Unique  theatre,  Anita, 
Iowa. 

Bnlcy,  with  Constance  Talmadge. — 
“Dumbbell”  is  right.  After  you  have  run 
this  one  you  will  know  that  you  are  one 
also.  Seven  reels. — E.  C.  Potter,  Firemen’s 
theatre.  New  Hampton,  Iowa. — Neighbor- 
hood patronage. 

The  Voice  From  the  Minairet,  with  Norma 
Talmadge. — Some  of  the  boys  panned  this 
as  a costume  picture.  If  this  is  a costume 
picture,  then  T am  a bowlegged  pollak. 
The  closeups  of  Norma  are  extremely 
beautiful  and  comments  were  all  favorable. 
This  will  not,  perhaps,  please  your  blood 
and  thunder  crowd,  but  will  please  your 
high  class  patrons  100  per  cent.  Seven 
reels. — ^William  E.  Tragsdorf,  Trags  the- 
atre, Neillsville,  Wis. — Small  town  patron- 
age. 

Boy  of  Mine,  with  Ben  Alexander. — A 
picture  you  can  get  behind  and  give  an 
extra  boost.  If  anyone  knocks  this  picture 
they  are  a little  off  in  the  upper  story.  As 
good  as  “Penrod  and  Sam.”  Good  print 
from  St.  Louis. — Russell  Armentrout,  K.  P. 
theatre,  Pittsfield,  111. 

The  G-irl  of  the  Ooldeu  West,  with  a 
special  cast. — Only  fair.  Pleased  about  50 
per  cent.  Perhaps  we  expected  too  much. 
We  were  disappointed  on  this. — Geo.  J. 
Kress,  Hudson  theatre,  Rochester,  N.  Y. — 
Neighborhood  patronage. 

Her  Beputation,  with  Mae  McAvoy. — 


Plenty  of  action  and  very  good  audience 
appeal.  Business  above  normal.  Could 
easily  advertise  this  as  a special. — E.  J. 
Reynolds,  Liberty  theatre,  Pasco,  Wash. 

My  Boy,  with  Jackie  Coogan. — As  good 
as  any  of  his  others  and  we  find  all 
Coogan’s  good.  Did  not  draw  very  well  as 
this  picture  was  put  on  at  cut  prices  by 
local  theatres  who  were  starting  serials. 
Cannot  fail  to  please  and  should  draw  well 
anywhere.  Six  reels. — C.  H.  Lynch,  Gem 
theatre,  Peoria,  111. — Neighborhood  patron- 
age. 

What  a Wife  Zieamed,  with  Milton  Sills. 


— Picture  is  an  Ince  and  up  to  his  good 
standard.  Had  a very  good  print  out  of 
Des  Moines.  First  National  should  give 
this  one  a new  name.  Seven  reels. — H.  H. 
Binions,  Cozy  theatre.  Toledo,  la. — Small 
town  patronage. 

Minnie,  a Marshall  Neilan  production. — 
Very,  very  good.  While  slow  at  the  begin- 
ning, it  gradually  works  up  to  a whirlwind 
finish,  making  a big  hit  with  the  fans. 
Heroine  and  hero  (Matt  Moore)  are  a pair 
of  homely,  small  town  lovers.  Skin  special- 
ist remodels  their  faces  and  makes  them 
into  handsome  people.  Heroine’s  father  is 
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penniless  inventor  who  becomes  rich  and 
has  the  laugh  on  his  tormentors.  A good 
picture'  worth  running.  Seven  reels. — C.  H. 
Lynch,  Gem  theatre,  Peoria,  111. — Neighbor- 
hood patronage. 

Bose  of  the  Sea,  with  Anita  Stewart. — 
"Very  poor.  Not  worth  running.  .Pay  the 
film  rent  and  put  on  shelf  and  you’re 
money  ahead.  Six  reels. — R.  Pfeiffer,  Prin- 
cess theatre,  Chilton,  Wis. — Small  town 
patronage. 


I Give  Its  short  features,  | 

1 Five  reels  is  just  right.  ■ 

I Don’t  pad — condense  them — B 

■ Better  snappy  than  trite.  | 

I ’Course  a good  actor  1 

g Should  play  here  a part,  | 

1 Also  a story  | 

I That  touches  one’s  heart.  1 

I Start  like  a gusher  1 

I An’  end  just  in  time — | 

I ’N’  sure  we’ll  make  money,  1 

I At,  even,  a dime.  I 

1 — N.  Levin,  | 

i Vaudette  theatre,  | 

1 Tacoma,  Wash.  1 

1 Praises  F.  B.  O.  I 

g 1 would  like  to  say  at  this  time  that  I want  every  exhibitor  to  read  | 

I every  word  of  page  95  of  the  Herald  of  May  3rd  showing  the  statement  | 

I of  F.  B.  O.  This  is  every  word  true  and  this  company  deserves  the  help  | 
I of  every  exhibitor.  | 

1 I defy  any  exhibitor  to  name  me  a company  who  will  let  you  pick  1 
i your  pictures  as  this  advertisement  states ; that  is,  pick  the  best  of  their  | 
I product.  I will  admit  other  companies  will  let  you  pick,  but  they  limit  | 
I the  list  you  are  to  pick  from. — George  C.  Starkey,  Opera  House,  Mon-  ■ 
I tour  Falls,  N.  Y.  . | 

I I received  the  March  BOX  OFFICE  RECORD,  also  the  “HERALD  | 
g ONLY”  CLUB  membership  card.  Please  accept  my  thanks  for  same.  g 

g The  HERALD  is  getting  more  valuable  each  issue.  I just  can’t  imderstand  B 
m how  any  exhibitor  can  get  along  without  the  HERALD  and  the  BOX  OFFICE  ■ 
1 RECORD.  1 

g You  exhibitors  who  have  not  yet  joined  the  “HERALD  ONLY”  CLUB,  ■ 

■ don’t  you  think  it  is  about  time  to  do  so?  Just  think  what  a wonderful  thing  ■ 

M it  would  be  if  the  “HERALD  ONLY”  CLUB  would  have  a membership  of  g 
B 1,000  exhibitors  and  all  of  them  should  make  it  their  business  to  report  regu-  g 
m larly  to  the  “What  the  Picture  Did  For  Me”  column.  You  exhibitoifsr that  have  B 
m not  yet  joined,  wake  up  and  join. — P.  G.  HELD,  Sterling  theatre,  Fairmont,  B 
I Neb.  . I 

I We  wish  to  thank  you  for  the  “HERALD  ONLY”  CLUB  membership  | 
m card  which  you  sent  us.  Your  magazine  is  worth  ten  times  what  we  pay  for  it  m 
M in  exhibitors’  honest  reports  on  pictures  alone,  to  say  nothing  of  the  other  very  B 
1 good  features  it  contains. — A.  P.  SITTON  & SON,  Muse-U  theatre,  Tularosa,  B 
I N.  M.  I 

g I wish  to  thank  you  very  much  for  the  “HERALD  ONLY”  CLUB  mem-  J 
g bership  card  received  last  week,  and  again  I sincerely  wish  the  HERALD  all  J 
g the  luck  in  the  industry. — W.  A.  CLARK,  JR.,  Castle  theatre,  Havana,  111.  g 
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SRln  Beep,  with  Milton  Sills. — One  of  the 
most  satisfying  pictures  we  ever  had.  By 
all  means,  get  the  fine  trailer  on  this.  It 
will  draw  to  beat  the  band.  Sills  is  becom- 
ing very  popular  and  deserves  to  be,  as  he 
is  one  of  the  really  hard  working  artists 
of  the  screen,  which  does  not  boast  of  very 
many.  Story  is  novel,  showing  how  surgeon 
transforms  ugly  face  of  crook.  A short 
section  of  fine  war  scenes  and,  the  hero 
being  a soldier  who  comes  back  and  tries 
to  live  honestly,  should  make  this  a great 
picture  for  a Legion  benefit.  Drew  one 
of  the  biggest  crowds  of  season  for  us. 
Patrons  Immensely  pleased.  Get  the  trailer. 
Eight  reels. — C.  H.  Lynch,  Gem  theatre, 
Peoria,  111. — Neighborhood  patronage. 

Penrod  and  Sam,  with  Ben  Alexander. — 
Fairly  good.  Seemed  to  please  the  younger 
patrons.  Six  reels. — Geo.  J.  Kress,  Hudson 
theatre,  Rochester,  N.  Y. — Neighborhood 
patronage. 

Penrod  and  Sam,  with  Ben  Alexander. — 
The  best  picture  we  have  ever  shown. 
Pleased  100  per  cent.  Ben  Alexander  the 
most  wonderful  kid  actor  we  have  ever 
seen.  Give  us  more  like  this  one,  and  we 
will  not  worry  about  anything. — Mackey  & 
Ingram,  Palace  theatre,  Ashland,  Ala. — 
Small  town  patronage. 

Wandering  Daughters,  with  Marguerite 
De  La  Motte. — ^A  fair  program  picture.  Six 
reels. — R.  Pfeiffer,  Princess  theatre,  Chil- 
ton, “Wis. — Small  town  patronage. 

Wandering  Daughters,  with  Marguerite 
De  La  Motte. — 'We  did  not  expect  mucn 
with  this  picture  and  got  a real  surprise. 
Find  it  to  be  a very  well  made  production 
showing  how  a father  handled  the  “flapper 
daughter”  problem.  Luxurious  scenes  of 
jazz  parties  and  a good  cast.  Title  drew 
for  us  and  trailer  supplied  by  F.  N.  is  a 
peach.  We  find  trailers  to  be  the  very  best 
and  yet  least  expensive  advertising  medium 
to  be  made.  By  all  means  use  trailers 
when  you  can  get  them.  If  titles  similar  to 
this  draw  for  you,  here  is  one  that  will 
draw  and  please  your  people  very  much. 
Six  reels. — C.  H.  Lynch,  Gem  theatre, 
Peoria,  111. — Neighborhood  patronage. 

Hurricane’s  Gal,  with  Dorothy  Phillips. — 
Excellent  sea  picture.  Something  that  will 
please  all  small  town  audiences.  Good  busi- 
ness. Eight  reels. — R.  Pfeiffer,  Princess 
theatre,  Chilton,  Wis. — Small  town  patron- 
age. 

The  Sunshine  Trail,  with  Douglas  Mac- 
Lean. — All  Douglas  MacLean’s  pictures 
are  good  and  this  one  I think  is  extra  good. 
Five  reels. — Rae  Peacock,  Mystic  theatre, 
Stafford,  Kan. — Small  town  patronage. 

mighty  Dak’  a Bose,  with  Dorothy  Mac- 
kaill.  - — A very  well  made  regeneration  of 
crooks  story.  Blind  girl  falls  into  clutches 
of  gang  of  thieves  but  reforms  them 
through  her  teachings  and  violin  music. 
Well  sprinkled  with  comedy  scenes  and 
pathos.  Clever  comedy  scene  is  played 
when,  after  the  crooks  have  reformed  and 
become  honest  working  men,  one  of  them 
sees  his  former  pal  driving  a taxi.  He 
tells  him  he  thought  he  had  _ reformed. 
This  picture  drew  big  business  and  made 
a real  hit.  Made  a hit  with  us,  too,  be- 
cause we  got  it  reasonable.  Sure  to  please 
and  should  make  a dandy  small  town  pic- 
ture. Use  a violinist  and  you  can  put  it 
over  with  a bang.  Eight  reels. — C.  H. 
Lynch,  Gem  theatre,  Peoria,  111. — Neighbor- 
hood patronage. 

The  Bosary,  with  a special  cast. — Al- 
though this  picture  is  old,  we  received  a 
fairly  good  print  and  did  a fair  business 
during  Lent.  Picture  well  liked.  Such  pic- 
tures should  play  all  small  town  theatres. 
Ran  “Giants  and  Yanks,”  a Gang  comedy, 
and  International  News,  with  “Rosary,” 
which  made  excellent  program.  Seven  reels. 
— R.  Pfeiffer,  Princess  theatre,  Chilton, 
Wis. — Small  town  patronage. 

One  Clear  Call,  with  Milton  Sills. — A 


EXHIBITORS  HERALD 


61 


May 


17, 


1924 


picture  that  is  really  wonderful,  which 
also  includes  the  cast.  Business  poor. 
Worst  snowstorm  of  the  year  kept  crowd 
away.  The  film  was  in  good  condition. 
Eight  reels. — E.  D.  Muchow,  Hub  theatre, 
Gaylord,  Minn. 

East  Is  West,  with  Constance  Talmadge. 
— Popularity  and  fame  of  stage  version  of 
this  play  has  made  this  so  well  known  that 
it  makes  this  film  a sure  fire  drawing  card. 
Business  Immense  and  patrons  well  pleased. 
Personally,  I never  could  see  who  told  little 
Connie  she  could  act.  She  can  make  faces 
but  that’s  about  all.  We  had  Beatrice  Joy 
a couple  of  years  ago  in  a Goldwyn  picture 
similar  to  this  and  it  was  very  much  bet- 
ter. Beatrice  can  act.  Eight  reels. — C.  H. 
Bynch,  Gem  theatre,  Peoria,  111. — ^Neigh- 
borhood patronage. 

Money,  Money,  Money,  with  Katherine 
MacDonald. — This  is  a nice  little  program 
picture.  My  people  like  Katherine,  so  most 
of  her  pictures  go  over  pretty  good  for  me. 
Five  reels. — William  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. — Small  town  pat- 
ronage. • 

The  Baagerous  Age,  with  a special  cast. 
—While  this  drew  very  good  business  for 
us  and  seemed  to  please,  I cannot  say  that 
it  was  anything  to  get  excited  about.  Just 
a good  average  picture.  Bewis  Stone  does 
good  work  and  it  was  a pleasure  to  see  Cleo 
Madison  and  Ruth  Clifford  once  more.  They 
used  to  be  pretty  popular  in  old  Universal 
days.  Title  draws  good  and  will  please 
your  people.  Seven  reels. — C.  H.  Bynch, 
Gera  theatre,  Peoria,  111. — Neighborhood 
patronage. 

Children  of  the  Dust,  with  a special  cast. 
— Wonderful  moral  and  a great  picture  to 
build  up  a business.  Eight  reels. — M. 
Bailey,  Strand  theatre,  Dryden,  Ont.,  Can. — 
Small  town  patronage. 

Baddy,  with  Jackie  Coogan. — A fine  en- 
tertainment with  the  world’s  greatest 
juvenile.  Rather  sad  but  winds  up  in  a 
smash  of  comedy  that  will  send  your  people 
out  choking  with  laughter.  Drew  much  bet- 
ter than  “My  Boy”  but  not  as  good  as 
“Oliver  Twist.”  Five  reels.  Print  in  poor 
shape. — C.  H.  Bynch,  Gem  theatre,  Peoria, 
111. — Neighborhodd  patronage. 

Bast  Is  West,  with  Constance  Talmadge. 
— Very  good  little  story  with  good  acting 
and  well  liked.  Eight  reels. — E.  D.  Muchow, 
Huh  theatre,  Gaylord,  Minn. 

The  Woman  Coiiq,u.erB,  with  Katherine 
MacDonald.—This  picture  a joke.  Nothing 
to  it.  Sure  got  enough  kidding  about  “Rose 
of  the  Sea”  and  “Woman  Conquers.”  Two 
big  lemons.  Five  reels. — R.  Pfeiffer,  Prin- 
cess theatre,  Chilton,  Wis. — Small  town 
patronage. 

The  Woman  Conquers,  with  Katherine 
MacDonald.-t-I  can  say  nothing  concerning 
this  picture,  as  there  is  nothing  to  say, 
as  the  picture  is  nothing. — Geo.  C.  Starkey, 
Opera  House,  Montour  Falls,  N.  Y. 

A Man  of  Action,  with  Douglas  Mac- 
Lean. — A good  crook  story  that  pleased. 
Raymond  Hatton  gives  the  comedy  touches. 
Print  good.  Six  reels.— W.  T.  Waugh, 
Empress  theatre,  Grundy  Center,  la. — Small 
town  patronage. 

A Man  of  - Action,  with  Douglas  Mac- 
Lean. — All  the  pictures  I have  played  of 
this  star  are  mighty  light.  This  one  is  no 
exception.  Will  bring  laughs  hut  it  is  only 
an  ordinary  program  picture.  Six  reels. — - 
Geo.  C.  Starkey,  Opera  House,  Montour 
Falls,  N.  Y. 

Bela  Boy  13,  with  Douglas  MacBean. — 
Having  read  some  poor  reports  on  this  one, 
we  received  a most  pleasant  surprise,  as  it 
is  really  a dandy  good  comedy.  Personally, 
I believe  that  MacBean  is  the  equal,  if  not 
the  superior,  of  Harold  Lloyd.  If  you  want 
a real,  live  comedy  this  is-  it.  Five  small 
reels. — C.  H.  Bynch,  Gem  theatre,  Peoria, 
111. — Neighborhood  patronage. 

Smilin’  Ttoougli,  with  Norma  Talmadge. 
— Very  good.  Had  very  many  comments  on 
this  one.  Best  one  of  the  year.  Buy  it 
and  advertise  it  strong.  Eight  reels. — -J.  J. 
Enloe,  Y.  M.  C.  A.  theatre,  Hitchins,  Ky. — 
Small  town  patronage.  - 

Brawn  of  the  Ifortli,  with  Strongheart.— 
A Northern  picture  superior  to  any.  The 
work  of  the  dog  is  great  and  he  made  a 
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The  Contnhutor’s  Column 


I Just  a line  thanking  you  for  the  “HERALD  ONLY”  CLUB  membership  ■ 
■ card.  The  organization  should  be  four  hundred  times  what  it  is  now  because  ■ 
m every  exhibitor  should  clean  his  specs  and  look  Just  a little  further  out  into  the  B 
M world  than  his  curbstone  and  not  let  the  other  fellow  show  him  everything  with-  = 
B out  offering  some  assistance  in  some  way. — -C.  R.  MILLER,  Gem  theatre,  | 
I Spur,  Tex.  m 


B I had  one  of  the  most  delightful  surprises  of  my  life  when  I found  the  ■ 
I “HERALD  ONLY”  CLUB  membership  card  you  sent  me.  You  do  so  much  | 

■ for  exhibitors,  especially  the  little  ones,  and  I realize  fuHy  that  I am  not  doing  B 

m my  part  in  sending  in  reports  on  pictures.  M 

H My  HERALD  comes  in  late  Saturday  afternoon  when  I am  too  busy  to  J 
B read  it,  but  I am  never  too  tired  and  it  is  never  too  late  for  me  to  read  “What  m 
I the  Picture  Did  For  Me”  before  I go  to  sleep.  From  now  on  I am  going  to  g 
B make  reports  whether  my  opinion  is  worth  anything  or  not.  Ill  at  least  be  do-  g 
B ing  the  best  I can. — Mrs.  LINNIE  M.  CARTER,  Court  theatre,  Hvmtingdon,  m 

■ Tenn.  H 


H Received  my  card  okay.  Many  thanks.  This  adds  quite  a bit  of  style  and  g 
i dignity  to  the  “HERALD  ONLY”  CLUB.— B.  P.  McCORMICK,  Liberty  the-  | 
g atre,  Florence,  Colo.  g 


g This  will  acknowledge  receipt  of  my  membership  card.  It’s  fine  and  wish  g 
B to  thank  you  very  much  for  it.  Wishing  the  HERALD  all  the  success  in  the  g 
B world,  I am, — CHET  E.  MILLER,  Rialto  theatre,  Loveland,  Ohio.  B 


M I received  the  membership  card  and  thank  you  for  the  compliinent.  I also  B 
1 desire  to  say  to  you  that  I consider  that  you  are  doing  the  exhibitors  lots  of  B 
■ good  through  the  HERALD.  May  you  live  long  and  prosper. — R.  H.  KING-  g 
m ERY,  Community  theatre,  Chadwick,  111.  g 


1 Thanks  for  the  “HERALD  ONLY”  CLUB  membership  card.  It  sure  is  g 

■ a dinger.  I also  want  to  thank  you  for  the  BOX  OFFICE  RECORD.  g 

1 I have  not  sent  in  many  reports  lately,  but  not  because  I have  lost  my  pep,  g 
1 I remodelled  my  theatre  last  Summer  and  had  to  go  back  and  pick  up  a lot  of  | 

■ the  very  old  pictures  that  were  reported  on  so  long  ago  they  had  whiskers  and  g 

■ therefore  I thought  it  was  a waste  of  time  to  print  them  again.  j 

1 That’s  the  age  service  Dad  Jenkins  uses.  He  and  I intend  to  go  fishing  this  j 
B Summer;  that  is,  if  he  doesn’t  fizzle  out  on  me  like  H.  B.  W.  did  on  him,  but  g 
H I’ll  say  you  never  could  meet  a finer  man.—ELMER  E.  GAILEY,  Crystal  the-  j 
g atre,  Wayne,  Neb.  B 


I I received  the  “HERALD  ONLY”  CLUB  membership  card,  for  which  I g 

■ want  to  thank  you  very  much.  I also  received  my  BOX  OFFICE  RECORD  g 
1 on  time.  I think  it  is  a dandy. — A.  L.  VEATCH,  Princess  theatre,  Morganfield,  j 

■ I wish  to  thank  you  for  the  membership  card  that  I received  from  you.  The  g 
B club  reports  in  the  if ERALD  are  great  and  I enjoy  reading  them.  They  are  of  g 

■ great  assistance  to  me  in  buying  pictures.  Wishing  your  wonderful  magazme  g 

■ the  greatest  success,  I am.— A.  E.  WILLIAMSON,  Idlehour  theatre,  Monroe,  g 

I Ga.  I 


s This  will  acknowledge  receipt  of  my  “HERALD  ONLY”  CLUB  member-  ^ 
B ship  card,  for  which  I am  very  grateful,  and  will  certainly  prize  it  as  some-  g 
i thing  worth  while  and  something  that  I will  always  show  with  pnde.—  g 
I —SPRAGUE  GREEN,  Orpheum  theatre.  Fort  Wayne,  Ind.  g 

I 
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Please  accept  our  thanks  for  the  membership  card.  We  are  very  proud  of 
it.  We  would  like  to  see  the  “HERALD  ONLY”  CLUB  grow  faster.— Mrs. 
T.  R.  JESSEE,  Idle  Hour  theatre,  Hiunphreys,  Mo. 


I wish  to  thank  you  for  the  “HERALD  ONLY”  CLUB  membership  card 
I received  this  A.  M.  Am  sure  pleased  with  it.  Such  things  are  rarely  ever 
done  in  the  wholehearted  manner  of  the  HERALD.  At  least  that  has  been  my 
experience  with  other  magazines. — C.  H.  POWERS,  Strand  theatre.  Dunsmuir, 
Cal. 


The  “HERALD  ONLY”  membership  card  received  today.  I wish  to  thank 
you  very  kindly  for  this  little  token  and  I surely  appreciate  it.  If  it  wasn’t  for 
the  HERALD  I don’t  think  I would  be  running  my  house  right  now.  It’s  a 
life  saver  for  the  small  town  exhibitor. — G.  F.  REDISKE,  Star  theatre.  Rye- 
gate,  Mont. 


Just  received  my  RECORD  and  also  my  “HERALD  ONLY”  CLUB  mem- 
bership card.  Many  thanks  for  both.  I appreciate  your  tireless  efforts  to  help 
the  exhibitors  and  wish  you  success. 

If  every  exhibitor  Imew  the  value  of  the  BOX  OFFICE  RECORD  you 
would  have  one  himdred  percent  of  the  showmen  on  your  subscription  list.  It 
has  saved  me  money  and  trouble. — JACK  CAIRNS,  Brooklyn  theatre,  Detroit, 
Mich. 


I was  indeed  surprised  to  receive  last  week  my  “HERALD  ONLY”  CLUB 
membership  card.  I want  to  assure  you  of  my  appreciation  and  that  I prize  it 
highly.  Long  live  the  HERALD. — GEORGE  H.  KOCH,  Perkins  theatre, 
Holton,  Kan. 


We  want  to  thank  you  for  the  membership  card.  I say  “we,”  for  although 
Mr.  Miles  appropriated  the  card,  I am  at  present  actively  responsible  for  the 
destinies  of  the  Eminence  theatre,  as  he  has  accepted  a post  with  a Louisville 
firm. 

As  an  illustration  of  what  THE  HERALD  does  for  its  readers,  Mr.  Miles 
took  a trip  through  Western  Kentucky  and  to  Morganfield.  He  looked  up  Mr. 
A.  L.  Veatch,  whose  reports  have  appeared  so  often.  Mr.  Veatch  also  felt  like  he 
knew  him,  just  from  seeing  his  name  so  often  in  the  HERALD  columns,  and  as 
a consequence  invited  him  to  a Kiwanis  Club  luncheon  that  day.  Needless  to 
say,  Mr.  Miles  accepted  and  enjoyed  it  very  much. 

I give  other  Kentucky  readers  fair  warning  that  Mr.  Miles  is  likely  to  come 
to  see  you  any  day,  and  to  those  who  are  not  “HERALD  ONLY”  CLUB  mem- 
bers, I am  certain  you  will  be.  green  with  envy  when  he  shows  you  the  card. — 
Mrs.  A.  N.  MILES,  Eminence  theatre.  Eminence,  Ky. 


Just  received  my  membership  card  in  the  “HERALD  ONLY”  CLUB  and 
must  say  that  once  again  the  HERALD  has  proven  itself  capable  of  knowing 
how  to  do  things.  It  is  an  honor  and  a pleasure,  I assure  you,  to  be  privileged 
to  carry  the  membership  card,  and  I will  always  consider  it  as  one  of  my  most 
treasured  possessions.— FRANK  L.  BROWNE,  Liberty  theatre.  Long  Beach, 
CabrUlp  theatre,  San  Pedro,  Cal. 


Well,  I’ve  got  ’em  both— the  BOX  OFFICE  RECORD  and  the  member- 
ship card.  They’re  priceless.  If  I can’t  bait  with  the  dope  in  the  B.  O.  R.  and 
snare  a nice  mess  of  greenbacks  I’ll  nail  up  the  old  shootin’  gallery  and  take  a 


job  with  the 
Mason,  Mich 


white  wings  this  Summer. — ROY  W.  ADAMS,  Pastime  theatre,  g 
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100  per  cent  hit  with  our  patrons.  We  wish 
we  could  get  more  as  good  as  this  one. 
All  paper  good  and  print  was  new  from 
Indianapolis  exchange.  Eight  reels. — Mar- 
tin & Stephenson,  Patriot  theatre,  Patriot, 
Ind. — Small  town  patronage. 

The  Perfect  Woman,  with  Constance  Tal- 
madge.- — This  is  a fair  Constance  Talmadge 
picture.  Will  get  by  as  a program  ofEering. 
Six  reels. — C.  Malphurs,  Dreamland  theatre, 
High  Springs,  Fla. 

The  Xionely  Boad,  with  Katherine  Mac- 
Donald.— Hardly  up  to  the  standard  of 
former  MacDonalds,  which  is  low  enough. 
Six  reels. — Bert  Norton,  Kozy  theatre, 
Eureka,  111. 

F ox 

The  Vagabond  Trail,  with  Charles  Jones. 
— A very  good  picture.  Pleased  about  90 
per  cent.  Five  reels.— Claude  McBrayer, 
Auditorium  theatre,  Hamilton,  Mo. 

Iiadies  to  Board,  with  Tom  Mix. — The 
best  Mix  has  done  for  a long  time.  All  the 
Mix  pictures  off  of  this  year’s  Fox  program 
are  Al.  Six  reels. — W.  Burr,  Orpheum  the- 
atre, Lancaster,  Wis. — Neighborhood  pat- 
ronage. 

The  Shadow  of  the  Bast,  with  Frank 
Mayo  and  Mildred  Harris. — This  is  the  sec- 
ond of  the  so-called  Fox  specials  that  I 
have  done  any  business  on,  and  also  the 
second  one  that  has  pleased  anyone,  and  I 
have  played  about  fifteen  of  the  so-called 
specials.  I think  Fox’s  program  pictures 
are  better  than  the  so-called  specials.  Did 
just  fair  business  and  what  I got  was  due 
to  the  star’s  popularity  here.  Seven  reels. 
— C.  Ernest  Liggett,  Liggett  theatre,  Madi- 
son, Kan. 

South  Sea  Iiove,  with  Shirley  Mason. — 
Interesting  program  picture  but  is  not  con- 
vincing. This  is  the  best  program  picture 
starring  Shirley  Mason  that  we  have  run 
in  some  time.  She  is  certainly  as  good  an 
actress  as  Viola  Dana.  Five  reels. — C. 
Malphurs,  Dreamland  theatre.  High  Springs, 
Fla. 

If  Winter  Cornea,  with  a special  cast. — 
Advertised  this  big.  Fine  weather.  Did 
only  a fair  business.  Picture  seemed  to 
please  the  majority.  Very  few  comments. 
Entirely  too  long.  Twelve  reels. — Al 
Powell.  Highland  theatre,  Guthrie,  Okla. — 
General  patronage. 

The  Blizzard,  with  a special  cast. — If 
ever  there  was  a more  rotten  picture  than 
this  I have  never  seen  it.  It  was  made  by 
some  Swedish  company  in  Sweden.  Fox 
should  be  ashamed  of  themselves  to  re- 
lease a thing  like  this.  My  advice  is  to  re- 
fuse to  take  this  even  if  it  is  gratis.  I 
have  been  stung  on  so  many  of  these  so- 
called  Fox  specials  that  I refuse  to  book 
any  more  of  their  specials.  Six  reels. — 
James  Haworth,  Ho  Ho  theatre,  Cumber- 
land, B.  C.,  Canada. — Small  town  patronage. 

When  Odds  Are  Bven,  with  William  Rus- 
sell.— A good  program  picture  in  which 
Russell  does  good  work.  Well  received. 
Five  reels. — Vick  Millward,  Harris  theatre, 
Bancroft,  Idaho. — Small  town  patronage. 

The  Man  Who  Won,  with  Dustin  Farnum. 
- — A good  Western  with  two  cute  kids.  The 
fans  didn’t  like  to  see  Dustin  get  killed. 
Good  print;  five  reels. — Roy  W.  Adams, 
Pastime  theatre.  Mason,  Mich. — General 
patronage. 

Cupid’s  Fireman,  with  Charles  Jones. — 
This  is  only  fair.  No  comments  at  all 
from  patrons,  but  judging  by  the  small 
turnout  the  second  night,  no  one  liked  it. 
I have  run  all  of  Jones’  pictures  and  have 
not  had  a good  one  for  nearly  a year.  Have 
only  one  more  to  run.  then  never  again, 
and  this  goes  for  about  90  per  cent  of  Pox 
pictures.  Five  reels. — James  Haworth,  Ho 
llo  theatre,  Cumberland,  B.  C.,  Canada. — 
Small  town  patronage. 

Byes  of  the  Forest,  with  Tom  Mix. — 
Good  picture.  Nothing  to  rave  about.  Mix 
loses  his  stride  when  he  gets  out  of  West- 
erns. Big  business  for  two  days.  Mix 
always  draws  good.  Five  reels. — Peck’s 
theatre,  LaSalle,  111. — General  patronage. 

Byes  of  the  Forest,  with  Tom  Mix. — 
This  is  a dandy  Mix  action  comedy.  These 
Mix  regular  programs  are  a whole  lot  bet- 
ter than  “Soft  Boiled’’  or  “North  of  Hud- 
son Bay,”  two  of  his  so-called  specials. 
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Never  again  would  I pay  more  than  a pro- 
gram price  for  a Mix  picture,  as  his  pic- 
tures only  appeal  to  about  60  per  cent  of 
my  patrons.  Five  reels. — James  Haworth, 
Ho  Ilo  theatre,  Cumberland,  B.  C.,  Canada. 
— Small  town  patronage. 

Allas  the  Bright  Wind,  with  William  Rus- 
sell.— Just  a fair  program  picture.  Poor 
business.  Five  reels. — Rae  Peacock,  Mystic 
theatre,  Staiford,  Kan. — Small  town  patron- 
age. 

The  Silent  Command,  with  a special  cast. 
— This  picture,  if  made  up  in  six  reels, 
would  be  very  good.  In  the  present  shape 
it  is  entirely  too  long.  Has  a good  story 
and  in  a shorter  form  would  have  plenty 
of  action.  Eight  reels. — Vick  Millward, 
Harris  theatre,  Bancroft,  Idaho. — Small 
town  patronage. 

Boss  of  Camp  Tour,  with  Charles  Jones. 
— A good  picture  with  plenty  of  action.  If 
your  patrons  like  Buck,  book  it.  He  licks 
about  twenty  men  all  by  himself  in  this. 
Five  reels. — J.  W.  Andresen,  Rialto  theatre, 
Cozad,  Neb. 

A Idile-a-lfflinxite  Borneo,  with  Tom  Mix. 
— This  one  was  well  named,  for  it’s  all 
speed.  Mix  always  brings  them  in.  Six 
reels. — Mrs.  W.  J.  Carter,  Maxine  theatre, 
Croswell,  Mich. — Small  town  patronage. 

Cameo  Kirby,  with  a special  cast. — This 
is  a fine  picture  of  the  old  Mississippi 
River  stern  wheeler  days  of  river  gamblers, 
plantations,  and  romance.  Well  done  and 
beautifully  photographed,  Gilbert  fine  as 
the  chief  character.  Film  in  excellent  con- 
dition. Seven  reels. — C.  H.  Moulton,  Bijou 
theatre.  Beach,  N.  D. — Small  town  patron- 
age. 

The  Love  Gambler,  with  John  Gilbert.- — 
Something  different  in  a Western  and  gave 
big  satisfaction  all  around.  Carmel  Myers 
looks  better  in  this  than  anything  we  have 
seen  her  in.  Gilbert  sure  makes  a dandy 
Western  hero  in  togs  a la  Bill  Farnum. 
Hero  bets  he  will  kiss  girl  and  tame  wild 
horse  inside  of  one  week.  How  he  goes  at 
it  to  win  his  bet  against  great  odds  surely 
does  make  a most  interesting  and  fascinat- 
ing picture.  Sure  to  please,  even  where 
they  do  not  like  Westerns,  as  you  have 
something  a trifie  off  the  beaten  story  path 
in  this.  Extra  good.  Five  reels. — C.  H. 
Lynch,  Gem  theatre,  Peoria,  111. — Neighbor- 
hood patronage. 

The  liove  Gambler,  with  John  Gilbert. — 
This  is  a real  good  Western  picture,  which 
the  name  does  not  signify.  Print  good. 
Five  reels.- — H.  M.  Retz,  Crystal  theatre, 
Aurora,  la. — Small  town  patronage. 

Brass  Commandments,  with  William  Far- 
num.— This  picture  pleased  all  who  saw 
it.  If  your  patrons  like  Westerns  this  pic- 
ture will  go  fairly  well.  If  I could  only 
play  Western  pictures  every  night  my  pa- 
trons would  come  to  see  them.  Six  reels. — 
Joe  Restivo,  Liberty  theatre,  I^reemanspur, 
111. — Small  town  patronage. 

The  Custard  Cup,  with  a special  cast. — 
Small  towns,  lay  off  this.  As  a special  it’s 
a joke.  Very  poor  program  picture.  You’re 
better  without  it.  Eight  reels. — E.  J. 
O’Neill,  Opera  House,  St.  George,  N.  B., 
Can. — Small  town  patronage. 

Truxton  King,  with  John  Gilbert.— An- 
other dainty  picture  that  pleased  100  per 
cent.  All  that  saw  this  picture  walked  out 
happy.  Six  reels.- — Joe  Restive,  Liberty 
theatre,  Freemanspur,  111. — Small  town  pat- 
ronage. 

The  Town  That  Forgot  God,  with  a spe- 
cial cast. — A splendid  picture  and  true  to 
life,  but  did  not  draw  them  out  second 
night.  Eight  reels. — M.  Bailey,  Strand  the- 
atre, Dryden,  Ont.,  Can. — Small  town  pat- 
ronage. 

The  Town  That  Forgot  God,  with  a spe- 
cial cast. — Another  Fox  special  that  taught 
me  a lesson.  I am  all  done  with  Fox  after 
playing  these  specials.  They’re  specials  in 
price  only.  Don’t  play  it.  Eight  reels. — 
E.  J.  O’Neill,  Opera  House  theatre,  St. 
George,  N.  B.,  Can. — Small  town  patronage. 

The  Football  Banger,  with  Charles  Jones. 
— This  is  one  of  Charlie’s  “Buckless”  pic- 
tures. Not  a Western.  However,  it  is  a 
rattling  good  “meller”  which  seemed  to 
please  our  people,  but  had  only  fair  draw- 
ing power.  Good  print.  Five  reels. — C.  H. 
Lynch,  Gem  theatre,  Peoria,  111. — Neighbor- 
hood patronage. 

Boston  Blackle,  with  William  Russell. — 


J 
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Between  Me  an'  You  | 

I BY  “A  FOOL  THERE  WAS”  | 

I Hearst  will  soon  have  a chance  to  feature  some  of  his  movie  rivals  1 
I in  nice  big  black  shrieking  murder  headlines.  Exhibs  are  sayin’  that  | 
1 Fox  has  killed  Jones  and  is  busy  killin’  Mix  and  Laemmle  has  killed  I 
I “Hoot”.  Murder’s  sure  gettin’  to  be  awful  common.  | 

B We  hear  lots  of  talk  about  theatres  Deluxe  and  cars  Deluxe  and  lot  of  M 
M other  things  Deluxe — but  havya  heard  the  Slam  Deluxe?  No?  Just  read  what  B 
B Brother  Clark,  our  near  neighbor  down  to  Havana,  111.,  sez  about  “Radio  J 
I Majiia.”  You’ll  get  what  we  mean.  ( 

g * H=  g 

H Spangler  down  in  Beaver,  Okla.,  sez  “‘Just  a Wife’  is  too  common;  does  ■ 
■ not  interest  or  attract.”  ’Course  not!  Wives  are  outta  style  now  in  this  age  m 
g of  jazzy  flappers.  | 

I The  boys  who  are  always  reportin’  as  how  "this  picture  fell  Hat  here,”  zvill  prob-  B 
s ably  steer  clear  of  "The  Broken  Wing.”  g 


Exhibs  say  "The  Fighting  Blade”  is  kinda  dull  as  a business  getter. 


a Lyric,  Fairview,  Okla.,  sez,  "Don’t  class  ‘Midnight  Alarm’  with  ‘Third  Alarm’  m 
B or  you’ll  be  disappointed.”  Must  be  a kinda  false  alarm.  M 

g Emblem,  Buffalo,  N.  Y.,  sez.  “ ‘Merry  Go  Round’  is  a misleading  title.  Pat-  | 

■ rons  were  disappointed.”  They  musta  been  street  carnival  fans.  ■ 

1 Speakin’  o’  misleadin’  titles,  we  hear  a lotta  about  titles  to  fit  the  I 

■ picture.  Why  not  titles  to  fit  the  star?  Our  idea  would  be,  “Useless  1 

m Women,”  starrin’  Mae  Tinee.  | 

g That  George  Rea  fella  out  in  Washington  Courthouse,  finds  “Bluebeard’s  | 
m Eighth  Wife”  “most  alluring  in  a one-piece  bathing  suit.”  The  sunuvagun  sez,  J 
B “the  story  may  seem  a little  raw.”  Shouldn’t  wonder,  George!  Bathin’  suit  g 
B musta  shrunk  a lot  from  bein’  handed  down  through  the  other  seven  wives.  ■ 

g * ♦ ♦ , g 

B Friend  Wharton,  Glasgow,  Mont.,  sez,  “ ‘Anna  Christie’  is  a great  entertain-  B 
B ment  for  average  audience  mentality.”  He  must  mean  the  kinda  audience  Hugo  B 
m Baffin  means.  B 


B Anadarko,  Okla.,  sez,  “See  Ernest  Torrence  change  Tully  Marshall  into  a m 
B jackass  before  you  buy  ‘Brass  Bottle.’”  Wouldn’t  wanna  see  it!  Remind  us  B 
B too  -much  o’  the  times  we’uns  been  changed  into  a jackass  by  slick  fillum  g 
B salesmen.  ■ B 


I Carl  musta  got  his  titles  mixed.  Lotta  exhibs  tell  us  how  good  “Hoot”  is  m 
I in  “Out  of  Luck.”  Seems  like  this  title  would  fit  some  of  “Hoot’s”  other  fil-  B 

B lums  better — the  ones  in  which  exhibs  keep  tellin’  us  “Hoot’ll  be  outa  luck  if  B 

M Carl  don’t  put  him  back  in  Westerns.”  m 

U Union  City,  Tenn.,  sez,  “Hope  Gloria  will  change  her  mind  in  the  future,  B 
B after  appearing  in  ‘Zaza.’  Fellas!  That’s  jest  the  trouble.  ’Swhy  fillums  cum  B 

B high.  Stars  spend  one  hour  daily  actin’  and  the  other  seven  changin’  their  J 

■ minds.  ■ ■ 

M • ^ ^ S 


B Warner  Bros,  sure  know  how  to  make  the  title  fit  the  picture.  Reports  on  J 
B “Gold  Diggers”  show  as  how  it’s  the  best  lil’  gold  diggin’  fillum  exhibs  have  g 
B had  in  a long  time.  B 
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I Lyric  Theatre,  Rugby,  N.  D.,  sez,  “The  directing  in  ‘Thorns  and  | 
I Orange  Blossoms’  is  bad.”  Director  musta  been  nervous.  Probably  sat  | 
I on  some  of  the  thorns.  g 

■ Shoup  of  Spearville  got  all  het  up  about  "Town  Scandal.”  Sez,  “It  | 

g exposes  the  way  some  men  do  when  they  get  away  from  the  old  home  H 

I town.”  After  readin’  this  report  a lotta  married  exhibs  will  be  scared  m 

I to  run  this  picture.  M 

^ S|{  ^ 

I Jus’  cause  our  friend  Wolcott  out  in  “Valentino”  Bollman’s  state  did  a ■ 
I flop  with  “Within  the  Law,”  he  threatens  to  go  “outside  the  law”  and  rob  B 
I banks.  Listen,  L.  F.,  don’t  do  that.  Too  much  risk.  Keep  within  the  law  and  B 
B do  all  the  robbin’  you  want  with  perfect  safety.  Become  a fillum  perducer.  B 

I Lemonade  time  is  drawing  near.  For  the  best  lemons,  read  Ralph  ■ 

J Cribble’s  report  on  “Double  Dealing.”  That  Canada  boy  sure  knows  how  = 

g to  tell  ’em.  g 

g “Back  Home  and  Broke”  is  a title  with  a lotta  meanin’.  Fits  in  well  with  ■ 
B the  exhib  who  gets  back  to  the  stix,  after  a trip  to  the  city  callin’  on  his  fillum  g 
B exchanges.  m 

^ M 

g A good  many  of  the  boys  report  as  how  10  reels  of  "Adam’s  Rib”  is  ■ 

g too  much.  Want  it  cut  to  seven.  Lotta  married  men  we  know’ll  tell  you  g 

g one  of  Adam’s  ribs  is  too  much.  That’s  why  such  places  as  Reno  are  g 

g so  popular.  g 

■ Bert  Silver,  that  Greenville,  Mich.,  fella  sez,  “Love  in  the  Dark”  g 

■ with  Viola  Dana  “is  a fine  program.”  Sure  is,  Bert.  But  be  careful ! B 

1 Granpa  Jenkins  will  get  all  het  up  if  you  go  mappin’  out  any  program  B 
1 like  that  with  his  Viola.  | 

g Lotta  fuss  these  days  about  Conan  Doyle’s  alleged  conversations  with  g 

g the  dead.  Must  be  something  to  it — we  listen  in  on  a voice  from  the  tomb  g 

g right  along  in  these  columns.  Always  enjoy  readin’  Giacoma  Brothers  g 

■ reports  from  Tombstone,  Ariz.  g 

g Always  thought  lumberjacks  were  human.  But  after  readin’  Brother  Ed-  m 
m wards’  reports  which  state  that  the  patronage  at  Reedsport,  Ore.,  is  mostly  lum-  ■ 
g berjaclcs — but  human — there  must  be  some  as  ain’t  human.  That’s  how  we  g 
B classify  producers,  too.  Some  is  human — and — (fill  in  to  suit  yourself).  g 

g :|C  4;  e 

g “A  Blind  Bargain.”  Kinda  bad  title  to  stick  on  a picture.  Too  many  g 

g exhibs  have  had  to  make  bargains  like  that.  B 


g Harry  Carey  musta  had  an  awful  time  crashin’  thru  the  splices  in  “Crashin’  | 
M Thru,”  according  to  Brother  Shoup  out  in  Spearville,  Kan.  He  sez  he  counted  g 
g 97  splices  in  one  reel  and  63  in  another  before  he  got  discouraged  and  stopped  g 
a countin’.  g 

g Friend  Shoup  also  sez  as  how  his  patrons  eat  up  a fillum  like  “If  I g 

g Were  Queen”  once  in  a while  but  don’t  want  many  of  them.  Should  think  g 

■ not — must  be  hard  on  the  digestion.  g 

1 0—0  1 

■ G.  C.  Starkey  of  Montour  Falls,  N.  Y.,  ran  "Chicken  in  the  Case”  recently  B 

■ and  he  sez  the  name  of  the  picture  killed  business.  Sure ! Musta  made  tbe  g 

g married  men  feel  so  dumed  guilty  they  wuz  afraid  to  come  for  fear  the  wife  g 
g would  suspect  something.  g 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii!iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii 


Released  July  13,  1924 — Now^Booking 


it\  a 

HUNT  STR.OMBER.G 

PRODUCTION 


liODKINSON 

RELEASE 

Season  1924 -1925 
Tliirl)'  First  Run  Rctuies 


Just  a fair  program  picture  with  a prison 
flavor.  Five  reels. — M.  Bailey,  Strand  the- 
atre, Dryden,  Ont.,  Can. — Small  town  pat- 
ronage. 

The  Village  Blacksmith,  with  a special 
cast. — Good  picture  with  moral.  Title  drew, 
I think,  for  we  saw  faces  that  we  had  not 
seen  in  months. — T.  T.  Castleman,  Castle- 
man  theatre.  Waterproof,  La. 

The  Village  Blacksmith,  with  a special 
cast. — An  extra  good  melodrama,  contain- 
ing some  humor,  some  thrills,  a number  of 
intensely  interesting  climaxes  and  lots  of 
hokum.  It  is  a mighty  good  small  town 
picture.  Eight  reels. — D.  A.  Kooker,  Happy 
Hour  theatre,  Ewen,  Mich. — Small  town 
patronage. 

The  Village  Blacksmith,  with  a special 
cast. — This  is  the  best  of  those  so-called 
Fox  specials  I have  used  yet.  Would  class 
it  as  a very  good  program  picture,  but  not 
at  all  worth  the  price  they  ask  for  them. 
Eight  reels. — Vick  Millward,  Harris  theatre, 
Bancroft,  Idaho.— Small  town  patronage. 

The  Village  Blacksmith,  with  a special 
cast. — Did  a fine  business  with  this  one. 
Bought  it  cheap  and  pleased  the  people. 
What  more  can  you  ask?  Tied  up  with 
schools  and  had  all  the  kids  in  the  town. 
Seven  reels. — A1  Powell,  Highland  theatre, 
Guthrie,  Okla. — General  patronage. 

Stepping  Fast,  with  Tom  Mix. — -Not  up  to 
the  usual  this  star  makes.  Five  reels. — 
Geo.  J.  Kress,  Hudson  theatre,  Rochester, 
N.  Y.- — Neighborhood  patronage. 

The  G-uu  Fighter,  with  William  Farnum. 
— Farnum  has  made  better  ones  by  far. 
Picture  seemed  to  be  cut  away.  Five  very 
short  reels.  They  like  Farnum  here.  Big 
business  for  three  days.  Five  reels.- — ■ 
Peck’s  theatre,  LaSalle,  111. — General  pat- 
ronage. 


Goldwyn  Cosmopolitan 

The  Eternal  Three,  a Marshall  Neilan 
production. — A mighty  well  done  production 
and  very  satisfactory  entertainment.  While 
it  carries  a message  sort  of  preachy,  it 
gets  over  fine,  and  it  is  done  by  real  actors, 
who  make  their  parts  seem  like  something 
worth  while.  Business  good  two  days. 
Seven  reels. — W.  H.  Brenner,  Cozy  theatre, 
Winchester,  Ind. 

Unseeing  Eyes,  with  Lionel  Barrymore. 
— Lost  money  on  this,  as  it  was  sold  to 
me  as  a special  and  did  not  prove  to  be  one. 
The  picture  contains  plenty  of  action  and 
if  bought  at  a reasonable  price  will  please 
lovers  of  this  kind  of  a picture.  Nine  reels. 
— W.  Burr,  Orpheum  theatre,  Lancaster, 
Wis. — Neighborhood  patronage. 

Eittle  Old  New  York,  with  Marion  Davies. 
— A very  good  production,  but  does  not 
satisfy  the  younger  people  100  per  cent. 
Too  much  costume.  Eleven  reels. — E.  C. 
Potter,  Firemen’s  theatre.  New  ’ Hampton, 
Iowa. — Neighborhood  patronage. 

Bed  Eights,  with  a special  cast. — A good 
mystery  story  that  was  liked  by  a good 
house.  It  keeps  you  guessing  and  the 
last  reel  is  very  thrilling.  Seven  reels. 
— James  Haworth,  Ilo  Ho  theatre,  Cumber- 
land, N.  B.,  Canada. — Small  town  patron- 
age. 

Slave  of  Busire,  with  a special  cast. — 
Here  is  one  that  is  interesting,  to  say  the 
least,  and  is  very  lavishly  done.  The  cast 
is  well  selected  and  do  their  parts  right  up 
to  expectations.  It  might  not  go  over  with 
some,  but  it  has  a sort  of  mystery  that 
keeps  you  in  the  thing.  A very  fine  pic- 
ture. Seven  reels. — ^Will  H.  Brenner,  Cozy 
theatre,  Winchester,  Ind. 

The  Eove  Fiker,  with  Anita  Stewart. — 
Nice  program  picture  and  pleased  those 
who  follow  the  star.  Flayed  to  fair  au- 
dience that  seemed  satisfied.  Good  print. 
Seven  reels. — Stevenson  & Rosser,  Capitol 
theatre,  Raleigh,  N.  C. 

The  Steadfast  Heart,  with  a’ special  cast. 
— This  was  an  ordinary  picture  that  was 
sold  to  me  as  something  great.  I was  held 
up.  Nearly  all  of  Goldwyn’s  pictures  were 
sold  to  me  at  a holdup  price.  This  is  due 
to  the  advantage  the  salesman  took  of  me 
while  I was  too  busy  with  other  matters  at 
the  time  he  visited  my  town.  Seven  reels. 
— M.  J.  Babin,  Fairyland  theatre.  White 
Castle,  La. 

Three  Wise  Fools,  with  a special  cast. — 
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A good  comedy-drama  that  pleased  a Sat- 
urday night  crowd.  Escape  of  convicts  is 
thrilling.  Print  good.  Seven  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
la. — Small  town  patronage. 

Tile  Spoilers,  with  Milton  Sills. — A mighty 
good  action  picture  and  is  wonderfully  well 
done.  The  cast  is  possibly  one  of  the  big- 
gest and  best  assembled  in  one  picture  this 
year  and  the  story  and  action  sustain  real 
interest  all  the  way  through,  but  business 
was  very  poor.  Eight  reels. — W.  H.  Bren- 
ner, Cozy  theatre,  Winchester,  Ind. 

The  Spoilers,  with  Milton  Sills. — A good 
picture,  some  thought  that  it  was  better 
than  the  old  "Spoilers,”  Best  fight  we 
have  seen  for  a long  time.  Print  good. 
Eight  reels. — W.  T.  Waugh,  Empress  the- 
atre, Grundy  Center,  la. — Small  town  pat- 
ronage. 

Reno,  with  Helene  Chadwick. — Here  is 
one  that  you  would  think  would  go  over 
when  you  looked  at  the  advertising  matter 
that  is  available  and  the  press  book,  but 
the  picture  is  not  there.  Had  a fairly  good 
sized  crowd  on  this,  but  heard  many  com- 
plaints.— A.  Mitchell,  Dixie  theatre,  Rus- 
sellville, Ky. 

Slat  Says,  with  Corinne  Griffith. — This 
picture  pleased  real  well  and  is  a little  off 
the  run  of  the  ordinary  picture,  giving  the 
people  a change.  Author  of  book  had  a lot 
to  do  with  getting  them  in.  If  you  have 
many  book  fans  this  picture  should  do  well. 
Eight  reels. — C.  Ernest  Liggett,  Liggetf 
theatre,  Madison,  Kan. 

Mad  Sove,  with  Pola  Negri. — We  call  this 
a good  one.  Second  day’s  business  three 
times  first  day.  A little  old  but  film  in 
very  good  condition. — I.  R.  Gavin,  Ham- 
mond theatre,  Hammond,  Wis. 

A.  Poor  Relation,  with  Will  Rogers. — 
Well,  this  was  a dandy  show.  All  liked  it 
fine.  The  acting  was  great;  in  fact,  100 
per  cent.  But  Goldwyn  exchange  at  De- 
troit, Mich.,  is  where  we  get  service,  and 
such  service!  It  is  time  Goldwyn  sold  out. 
In  fact,  the  worst  service  I’ve  ever  had  in 
sixteen  years  of  business  is  from  these 
people.  I have  one  more  picture,  then  I’m 
all  done.  No  soft  soap  salesmen  can  get 
me  back.  I do  not  know  how  they  expect 
to  get  any  business  with  such  rotten  serv- 
ice. Eight  reels. — F.  N.  Harris,  Amuse 
theatre.  Hart,  Mich. 

Souls  for  Sale,  with  a special  cast.— This 
is  a very  good  picture  and  is  something 
out  of  the  ordinary,  but  not  worth  over  pro- 
gram price.  Eight  reels. — L.  E.  Joppa, 
Opera  Hall,  Deerfield,  Wis. 

The  Sin  Plood,  with  Helene  Chadwick. — 
This  is  a very  good  program  picture,  but 
a little  old  and  print  in  poor  condition.  No 
business.  It  won’t  draw.  Six  reels. — C.  H. 
Moulton,  Bijou  theatre.  Beach,  N.  D. — 
Small  town  patronage. 

The  Sin  Flood,  with  Helene  Chadwick. — 
Drew  big  business  the  first  day  but  not 
much  the  second.  Story  is  entirely  too 
much  like  real  life  to  make  a hit.  Not 
our  idea  of  good  entertainment  and  patrons 
did  not  care  for  it.  Received  a bad  print 
literally  teeming  with  splices.  Seemed  to 
be  a dozen  to  every  foot  of  film.  Goldwyn 
Chicago  manager  should  get  a few  new 


prints,  now  that  the  price  of  raw  has  come 
down.  Six  very  small  muchly  spliced  reels. 
— C.  H.  Lynch,  Gem  theatre,  Peoria,  111. — 
Neighborhood  patronage. 

The  Christian,  with  Richard  Dix. — This 
was  not  liked  here.  It  would  go  over  bet- 
ter in  a Catholic  community.  Personally, 
I consider  it  a good  picture.  The  acting 
was  perfect.  Film  in  good  condition.  Nine 
reels. — L.  E.  Joppa,  Opera  Hall,  Deerfield, 
Wis. 

The  Ace  of  Hearts,  with  Lon  Chaney.- — 
This  is  a fair  picture  worth  very  little. 
Leave  it  alone  for  it  is  no  puller  and  so 
old  that  it  should  be  in  the  ark.  We  got 
a jolt  from  the  Goldwyn  on  the  “Poor  Rela- 
tions.” We  were  supposed  to  have  "Invis- 
ible Power”  but  we  got  “Poor  Relations.” 
Then  we  kicked.  Manager  phoned  me  and 
said  there  was  a mistake  and  we  would  get 
picture  that  we  had  advertised,  but  we  did 
not.  We  had  advertised  “Invisible  Power” 
and  all  went  to  waste.  Some  people  did  not 
come  when  they  found  that  we  changed 
picture.'  Not  our  fault. — F.  N.  Harris, 
Amuse  theatre,  Hart,  Mich. 

Broken  Chains,  with  Colleen  Moore. — We 
consider  this  an  excellent  pictui-e.  The 
acting  was  of  the  best.  Seven  reels. — L.  E. 
Joppa,  Opera  Hall,  Deerfield,  Wis. 

Sherlock  Holmes,  with  John  Barrymore. 
— Something  different  and  exceptionally 
good,  as  always  with  this  splendid  artist. 
Very  well  told  detective  story  from  the 
most  famous  detective  tales  of  our  times. 
Proved  to  be  an  extra  good  attraction  for 
Sunday.  Did  not  draw  quite  as  many  kids 
but  pulled  in  a great  many  more  adults. 
Should  draw  big  anywhere  and  please  with- 
out fail.  Nine  reels  in  fine  condition. — C. 
H.  Lynch,  Gem  theatre,  Peoria,  111. — 
Neighborhood  patronage. 

Sherlock  Holmes,  with  John  Barrymore. 
- — -There  is  not  much  to  this,  even  though 
there  are  nine  reels.  Rather  tiresome  to 
our  audience. — L.  E.  Joppa,  Opera  Hall, 
Deerfield,  Wis. 

Book  Your  Best,  with  Colleen  Moore. — 
A nice  little  picture.  Six  reels. — L.  E. 
.Toppa,  Opera  Hall,  Deerfield,  Wis. 

Bost  and.  Found,  with  Rosemary  Theby. 
— This  is  a little  out  of  the  ordinary  and 
was  very  interesting  to  our  patrons.  Six 
reels. — L.  E.  Joppa,  Opera  Hall,  Deerfield, 
Wis. 

Hodkinson 

His  Darker  Self,  with  Lloyd  Hamilton. — 
A real  feature  length  comedy.  If  you  have 
used  Ham’s  two-reelers,  by  all  means  get 
this.  It  will  certainly  please  the  people. 
It  might  have  gone  better  in  four  reels, 
but  nevertheless  it  is  worth  running  and  an 
extra  boost.  Five  reels. — Russell  Armen- 
trout,  K.  P.  theatre,  Pittsfield,  111. 

The  Drivin’  Fool,  with  Wally  Van. — A 
good  clean  picture  with  plenty  of  action 
and  a good  line  of  comedy.  Did  good  busi- 
ness. Six  reels. — Vick  Millward,  Harris 
theatre,  Bancroft,  Idaho. — Small  town  pat- 
ronage. 

The  Drivin’  Fool,  with  Wally  Van. — This 
is  a good  picture  but  no  special.  We  did 
very  well  with  it,  but  paid  for  a special 
and  found  it  a program  picture.  Did  not 
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get  the  money  that  a special  should. — P.  N. 
Harris,  Amuse  theatre.  Hart,  Mich. 

The  Maoi  Trom  Glengarry,  with  a special 
cast.— Log  scenes  the  only  thing  that  held 
this  one  up.  Story  weak,  the  leading  man 
the  same.  Very  poor  condition  and  price 
too  high.  Six  reels.- — Peck’s  theatre, 
LaSalle,  111. — General  patronage. 

The  Critical  Age,  with  a special  cast. — 
Had  to  put  a comedy  to  make  this  go  over 
at  all.  Very  old  and  I paid  too  much  for 
it.  Thought  it  was  a good  one.  Got 
stung.  They  have  got  some  good  ones  and 
a lot  of  not  very  good  ones.  Five  reels.— 
F.  N.  Harris,  Amuse  theatre.  Hart,  Mich. 

Down  to  the  Sea  in  Ships,  with  a special 
cast. — Wonderful  picture,  but  drawing 
power  for  us  very  small.  Did  not  take  in 
nim  rental.  However,  Mr.  Hum,  manager 
of  Cincinnati  exchange,  will  treat  you  right. 
Nine  reels. — Martin  and  Stephenson,  Patriot 
theatre.  Patriot,  Ind. — Neighborhood  pat- 
ronage. 

The  Mark  of  the  Beast,  with  Warner 
Richmond. — A poor  program  picture.  Does 
not  satisfy,  audience  or  box  office.  Six 
reels.— E.  C.  Potter,  Firemen’s  theatre,  New 
Hampton,  Iowa. — Neighborhood  patronage. 

The  Mysterious  Bider,  with  a special  cast. 
— A Zane  Grey  story  and  a good  one.  Our 
patrons  have  read  all  Zane’s  stories  and 
they  like  ’em  100  per  cent. — F.  N.  Harris, 
Amuse  theatre.  Hart,  Mich. 

Cameron  of  the  Boyal  Mounted,  with  a 
special  cast. — Very  good.  Good  business 
one  day.  Picture  was  made  at  Banff,  Al- 
berta, Canada,  and  scenery  showing  the 
Spray  River,  Bow  River,  and  Bow  Falls 
was  beautiful. — I.  R.  Gavin,  Hammond  the- 
atre, Hammond,  Wis. 

The  Kingdom  Within,  with  Pauline  Stark. 
— Fair  program  picture  that  did  good  busi- 
ness. Seven  reels.— Geo.  J.  Kress,  Hudson 
theatre,  Rochester,  N.  Y. — Neighborhood 
patronage. 

Michael  O’Halloran,  with  a special  cast. 
— This  is  a very  good  picture  and  will  get 
good  houses  if  well  advertised,  but  do  not 
pay  a big  price  for  it.  Very  good  picture 
and  good  photography. — F.  N.  Harris, 
Amuse  theatre.  Hart,  Mich. 

Bulldog  Drummond,  with  Carlyle  Black- 
well. — Poor.  After  seeing  this  after  we 
ran  it  the  first  time  I went  home.  Did  not 
want  to  hear  what  our  audience  would 
say  on  leaving.  Oh!  boy,  what  a picture! 
Five  reels. — Geo.  J.  Kress,  Hudson  theatre, 
Rochester,  N.  Y.— Neighborhood  patronage. 

Bulldog  Drummond,  with  Carlyle  Black- 
well. — This  one  pleased  here.  Don’t  think 
it  is  the  picture  the  producers  would  have 
it.  but  I bought  it  right. — Vick  Millward. 
Harris  theatre,  Bancroft,  Idaho. — Small 
town  patronage. 

Metro 

The  Uninvited  Guest,  with  Jean  Tolly. — 
By  far  the  best  picture  I have  ever 
screened.  Book  it,  boost  it;  you  can’t  go 
wrong.  I screened  it  to  more  people  in 
my  place  than  anything  I ever  ran.  Had 
them  lined  on  the  sidewalk  waiting  for  the 
third  show.  Wish  I could  get  one  each 
week  like  this  with  Miss  Tolly  playing  the 


leading  part.  She  is  wonderful  if  she  is 
given  the  right  chance.  She  sure  will  make 
a leading  star  of  the  screen. — J.  F.  Law- 
rence, Lyric  theatre,  Humboldt,  Tenn. 

The  Shooting  of  Dan  McGrew,  with  Bar- 
bara LaMarr. — Played  this  picture  to  larg- 
est Sunday  and  Monday  business  at  raised 
prices  that  house  has  had  for  many  weeks. 
In  face  of  conditions,  such  as  hoof  and 
mouth  epidemic  and  other  opposition  from 
lodge  meetings,  picture  did  a more  than 
.satisfactory  business.  Picture  liked  100 
per  cent  and  did  the  house  a lot  of  good. 
Six  reels. — F.  W.  McManus,  Barnes  theatre, 
Fillmore,  Cal. — Small  town  patronage. 

The  Pool’s  Awakening,  with  a special 
cast. — Just  an  ordinary  program  picture. 
Would  not  call  it  a special  by  a long  shot. 

- — G.  W.  Yeaton,  loka  theatre,  Exeter,  N.  H. 
— Neighborhood  patronage. 

The  Pool’s  Awakening,  with  a special  cast. 
— A splendid  picture  with  a special  cast 
starring  Harrison  Ford  with  Enid  Bennett 
playing  opposite.  Should  please  all  who 
see  it.  Business  poor  with  us,  though.  Not 
the  fault  of  the  picture. — T.  T.  Castleman, 
Castleman  theatre.  Waterproof,  La. 

■Women  "Who  Give,  with  a special  cast.- — • 
A wonderful  picture  of  Cape  Cod  life,  in 
our  judgment,  and  it  should  have  drawn 
capacity  house  here.  Comments  were  all 
favorable,  but  for  some  reason  attendance 
was  light  on  seven-day  run. — John  W. 
Plawkins,  State  theatre.  New  Bedford,  Mass. 
- — General  patronage. 

The  'White  Sister,  with  Lillian  Gish. — 
Shown  two  days  last  week  at  seventy-five 
and  twenty-five  cents.  Rainstorm  first 
night  but  S.  R.  O.  sign  was  out  second 
night.  Pleased  95  per  cent  and  we  believe 
it  made  us  more  money  than  it  would  be 
possible  to  make  with  any  other  picture 
now  on  the  market.  We  know  of  no  other 
picture  we  would  attempt  to  show  at 
seventy-five  cents.  Eleven  full  reels. 
Every  splice  in  frame  and  not  a broken 
sprocket  hole  from  start  to  finish. — I.  R. 
Gavin,  Hammond  theatre,  Hammond,  Wis. 
— This  report  illustrated  in  The  Theatre 
last  week. 

The  Heart  Bandit,  with  Viola  Dana. — 
Pleasing,  as  all  Dana’s  are.  Viola  seems 
to  be  the  most  popular  program  star  of 
them  all. — G.  W.  Yeaton,  loka  theatre,  Ex- 
eter, N.  H. — Neighborhood  patronage. 

Our  Hospitality,  with  Buster  Keaton.— 
This  picture  pleased  a full  house.  Every- 
one seemed  to  like  it  better  than  “Three 
Ages.”  Metro  doesn’t  hold  you  up,  either, 
when  making  prices.  Seven  reels. — R.  R. 
McCrossen,  Weeksbury  theatre,  Weeksbury, 
Ky. — Small  town  patronage. 

Dong  Dive  the  King,  with  Jackie  Coogan. 
— Pleased  all.  Good  business  for  two  days. 
Too  expensive  for  small  house.  We  raised 
admission  price  without  a complaint.  Sold 
to  me  for  ten  reels,  but  is  only  eight. — I.  R. 
Gavin,  Hammond  theatre,  Hammond,  Wis. 

Dong  Dive  the  King,  with  Jackie  Coogan. 
— Pleased  98  per  cent.  They  stood  up  and 
yelled  once.  Best  Coogan  yet.  Had  rotten 
crowd. — G.  W.  Gould,  Majestic  theatre, 
Dallas,  Oregon. 

Dong  Dive  the  King,  with  Jackie  Coogan. 
— This  picture  was  not  liked  at  all.  Jackie 


not  suited  for  such  a part  and  my  patrons 
do  not  care  for  this  European  kingdom 
stuff.  Had  a fair  house  first  night;  second 
night  nil.  Consider  this  worse  than  “Oliver 
Twist,”  which  was  a flop  for  me.  Nine 
reels. — James  Haworth,  Ho  Ho  theatre, 
Cumberland,  B.  C.,  Canada. — Small  town 
patronage. 

The  Tog,  with  a special  cast. — Not  much 
to  this.  Simply  a lesson  to  parents  who 
treat  their  children  too  strictly.  Would 
go  big  in  a religious  community  or  a small 
town.  Can’t  stand  much  boosting.  Seven 
reels. — L.  Hirsh,  Forrest  theatre,  Philadel- 
phia, Pa. — Neighborhood  patronage. 

The  Pog,  with  a special  cast. — This  pic- 
ture is  a good  one  if  you  can  get  them  in. 
The  title  doesn’t  seem  to  mean  .much  and 
not  much  business  on  that  account.  Every- 
one who  saw  the  picture  seemed  to  like  it. 
Six  reels. — Vick  Millward,  Harris  theatre, 
Bancroft,  Idaho.- — Small  town  patronage. 

The  Pive-Dollar  Baby,  with  Viola  Dana.— 
This  is  somewhat  on  the  order  of  Shirley 
Mason’s  “Pawn  Ticket  No.  210,”  but  I 
think  “The  Five-Dollar  Baby”  is  the  bet- 
ter picture.  A number  of  scenes  in  it  would 
make  a good  one  to  run  next  Christmas. 
Six  reels. — William  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. — Small  town  pat- 
ronage. 

The  Preach  Doll,  with  Mae  Murray. — This 
picture  was  not  liked  here.  Pleased  about 
50  per  cent.  Miss  Murray  does  some 
splendid  acting  in  this.  Eight  reels. — C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. — 
Small  town  patronage. 

Tara  to  the  Bight,  a Rex  Ingram  produc- 
tion.— A mighty  fine  picture  and  seemed  to 
please  the  fair  crowd.  The  film  was  awful. 
Reminded  me  of  the  days  of  the  nickel 
show,  and  che  screen  was  gray  most  of 
the  time.  After  paying  seven  dollars  ex- 
press from  Salt  Lake  City  and  back,  had 
enough  left  to  buy  me  a meal.  Eight  reels. 

- — G.  F.  Rediske,  Star  theatre,  Ryegate, 
Mont. — Small  town  patronage. 

Trailing  African  'Wild  Animals,  with  Mr. 
and  Mrs.  Martin  Johnson. — Gave  this  as  a 
benefit  for  the  Camp  Fire  Girls  and  had  a 
full  house.  Pleased  them  JOO  per  cent. 
For  something  different  and  out  of  the  ordi- 
nary, this  is  the  finest  thing  I ever  saw. 
Never  drags  for  a minute  and  the  sub-titles 
are  clever.  If  there  is  anybody  with  soul 
so  dead  as  not  to  enjoy  these  wonderful 
pictures  of  the  beautiful  wild  animals,  he 
ought  to  be  carried  out  to  the  boneyard, 
pronto,  for  he  is  dead  and  don’t  know  it. 
Seven  reels. — William  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. — Small  town  pat- 
ronage. 

Toll  of  the  Sea,  with  a special  cast. — I 
was  afraid  of  this  one,  it  being  natural  col- 
ors, but  technicolor  has  it  on  prizma  for 
colored  pictures.  This  one  perfect.  Pleased 
all.  Five  reels. — C.  L.  Brown,  Paramount 
theatre,  Elizabeth,  La. — Small  town  patron- 
age. 

Toll  of  the  Sea,  with  a special  cast. — 
A very  beautiful  picture.  Not  much  of  a 
story  but  well  worth  the  price.  Used  it  on 
a Sunday  night,  and  don’t  think  I could 
have  put  on  a better  one. — Vick  Millward, 
Harris  theatre,  Bancroft,  Idaho. — Small 
town  patronage. 

The  Forgotten  Daw,  with  a special  cast. 
— Good.  Pleased  our  audience  immensely. 
Did  only  fair  business  on  it,  but  it  was  no 
fault  of  the  picture.  Six  reels. — Geo.  J. 
Kress,  Hudson  theatre,  Rochester,  N.  Y. — 
Neighborhood  patronage. 

The  ’Woman  of  Bronze,  with  Clara  Kim- 
ball Young. — A good  program  picture,  well 
done.  Six  reels. — William  E.  Tragsdorf, 
Traggs  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

Youth  to  Youth,  with  a special  cast. — 
Pretty  fair,  pleased  about  75  per  cent. 
However,  did  good  on  this  one.  Six  reels. — ■ 
Geo.  J.  Kress,  Hudson  theatre,  Rochester, 
N.  Y. — Neighborhood  patronage. 

Her  Fatal  Millions,  with  Viola  Dana. — 
Viola  is  well  liked  here,  so  pictured  pleased. 
A good  little  program  picture.  Six  reels. — 
C.  L.  Brown,  Paramount  theatre,  Elizabeth, 
La. — Small  town  patronage. 

Big  Game,  with  Mae  Allison. — I think 
this  was  the  worst  picture  I ever  played. 
Would  not  advise  anyone  to  book  this.  Five 
reels. — Charles  Holtz,  Princess  theatre,  Dan- 
forth.  Me. — Small  town  patronage. 

Peacock  Alley,  with  Mae  Murray. — Dandy 
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hig'h  class  picture  with  beautiful  introduc- 
tion and  titling.  Poor  business  on  account 
of  Holy  Week.  No  fault  of  picture.  Eight 
reels. — R.  Pfeiffer,  Princess  theatre,  Chil- 
ton, Wis. — Small  town  patronage. 

All  the  Brothers  Were  Valiant,  with  a 
special  cast. — A very  good  interesting 
story.  Patrons  liked  this  one  very  well. — 
H.  G.  Stettmund,  Jr.,  Odeon  theatre, 
Chandler,  Okla. — Small  town  patronage. 

Your  Priend  and  Mine,  with  a special 
cast. — My  patrons  don’t  like  this  kind  of 
stuff.  A good  picture  if  you  like  that  kind. 
Six  reels. — Peck’s  theatre,  LaSalle,  111. — 
General  patronage. 

Paramount 

The  Covered  Wagon,  a James  Cruze  pro- 
duction.— This  one  pleased  them,  of  course. 
The  music  was  a big  help.  But  at  the 
prices  that  we  had  to  charge  it  should  be 
more  than  extra  good.  Lots  of  hard  work 
putting  it  over,  and  when  you  settle  up 
and  take  your  25  per  cent  there  is  very 
little  profit  for  you. — A.  Mitchell,  Dixie 
theatre,  Russellville,  Ky. 

The  Stranger,  with  Betty  Compson. — ■ 
Although  this  picture  is  fine  for  the  cul- 
tured, most  of  the  patrons  panned  it  be- 
cause of  the  absolute  sternness  of  theme. — 
G.  W.  Gould,  Majestic  theatre,  Dallas, 
Oregon. 

Don’t  Call  It  Dove,  with  Nita  Naldi. — 
Not  so  very  strong,  but  well  produced.  Six 
reels. — Clark , & Edwards,  Palace  theatre, 
Ashland,  Ohio. — General  patronage. 

The  Heritage  of  the  Desert,  with  Bebe 
Daniels. — Fellow  exhibitors,  here  is  a good 
clean  Zane  Grey  story,  better  than  the 
usual  Grey  stories.  A safe  bet  to  book  this. 
Scenery  good.  Photography  good.  Picture 
excellent.  Pleased  all.  Seven  reels. — C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. — 
Small  town  patronage. 

The  Heritage  of  the  Desert,  with  Bebe 
Daniels. — An  exceptionally  good  picture 
that  followed  the  book  and  drew  well  on 
author’s  name.  Six  reels. — Bert  Norton, 
Kozy  theatre.  Eureka,  111. 

The  Heritage  of  the  Desert,  with  Bebe 
Daniels. — With  one  exception,  “The  Cov- 
ered Wagon,’’  we  think  this  the  best  West- 
ern ever  produced.  They  applauded  and 
that  means  something  in  this  “holy  city.” 
Six  reels. — Clark  & Edwards,  Palace  the- 
atre, Ashland,  Ohio. — General  patronage. 

The  Next  Corner,  with  Dorothy  Mackaill. 
— A good  picture,  but  does  not  draw. 
Pleased  the  few  who  saw  it.  Seven  reels. 
— C.  L.  Brown,  Paramount  theatre,  Eliza- 
beth, La. — Small  town  patronage. 

The  Hext  Corner,  with  Dorothy  Mackaill. 
— What  can  an  exhibitor  say  against  cen- 
sorship after  viewing  such  a terrible  pic- 
ture as  this  one?  First  3%  'reels  shows 
the  villain  stealing  another  man’s  wife. 
The  next  100  feet  shows  the  villain  getting 
killed  and  the  remaining  314  reels  show.? 
the  v/ife  trying  to  get  her  husband  back 
again  after  her  soul  mate  is  killed.  If 
Will  Hays  wants  to  help  the  moving  pic- 
ture industry,  here  is  where  he  can  show 
his  stuff  by  stopping  this  picture.  Seven 
reels. — Russell  Armentrout,  K.  P.  theatre, 
Pittsfield,  111. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — Absolutely  a fizz.  Can’t  see  any 
theme,  plot,  or  worth  while  action  to  this 
at  all.  Boy  not  a bit  fitted  for  leading 
parts  yet.  Would  not  advise  running  this. 
Six  reels. — L.  Hirsh,  New  Forest  theatre, 
Philadelphia,  Pa. — General  patronage. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — Only  fair.  Don’t  blame  Para- 
mount for  letting  this  fellow  go.  Harry 
Myers  miscast.  People  expect  comedy  from 
him.  Used  the  comedy,  “Backfire,”  from 
Educatibnal,  which  saved  the  day.  Six 
reels. — Russell  Armentrout,  K.  P.  theatre, 
Pittsfield,  111. 

Pied  Kper  Malone,  with  Thomas  Meighan. 
• — Great  kiddie  picture,  in  a way,  and  still 
real  good  for  grown-ups  as  well.  The 
ending  somewhat  weak. — E.  J.  Ritter,  Re- 
gent theatre,  Bogota,  N.  J. 

To  the  Bast  Man,  with  Richard  Dix  and 
Lois  Wilson. — A good  Western  picture 
which  drew  excellent  Sunday  business. 


Seven  reels. — R.  Pfeiffer,  Princess  theatre, 
Chilton,  Wis. — Small  town  patronage. 

To  the  Bast  Man,  with  Richard  Dix  and 
Lois  Wilson. — Great  picture.  Went  over 
big  here.  Price  right. — E.  L.  Fauke,  Photo 
Phone  theatre,  Garford,  Tex. 

The  Humming  Bird,  with  Gloria  Swan- 
son.— Great  picture.  Business  good.  Shows 
that  Gloria  can  act  as  well  as  overact 
(sometimes  a little). — E.  J.  Ritter,  Regent 
theatre,  Bogota,  N.  J. 

West  of  the  Watertower,  with  Glenn 
Hunter. — A really,  truly  good  picture. — E. 

J.  Ritter,  Regent  theatre,  Bogota,  N.  J. 

•4- 

The  Cheat,  with  Fbla  Negri. — Fair. 
Played  two  days  to  very  poor  business. 
This  was  a disappointment  and  we  were 
cheated  out  of  our  regular  business  on 
these  days.  Six  reels. — Geo.  J.  Kress, 
Hudson  theatre,  ‘Rochester,  N.  Y. — Neigh- 
borhood patronage. 

The  Spanish  Dancer,  with  Pola  Negri. — 
Personally,  I liked  this  better  than  “Doug- 
las Fairbanks  in  Robin  Hood.”  The  players 
surely  played  their  parts  well.  My  patrons 
think  Pola  Negri  is  the  most  beautiful 
woman  on  the  screen  and  I agree  with 
them  by  saying  “in  the  world.”  Drew 
well  here  in  town  of  1,500  that  caters  to 
all  classes.  Eight  reels. — C.  Ernest  Liggett, 
Liggett  theatre,  Madison,  Kans. 

Wild  Bill  Hickok,  with  William  S.  Hart. 
— Why,  Oh  why,  after  they  are  dead,  do 
they  try  to  stage  a “come  back”?  If  you 
cater  to  a class  that  doesn’t  care  who  or 
what  they  see,  you  can  get  by  with  this; 
otherwise  I would  advise  you  to  leave  this 
alone.  I imagine  that  Paramount  is  glad 
he  broke  his  contract.  If  not,  they  should 
be. — Russell  Armentrout,  K.  P.  theatre, 
Pittsfield,  111. 

Woman  Proof,  with  Thomas  Meighan. — 
I didn’t  think  it  would  go  over  as  well 
as  “Back  Home  and  Broke,”  but  it  did.  An 
unbeatable  combination  in  this  one.  Tom 
Meighan  is  the  hero,  Lila  Lee  is  the  girl. 
George  Ade  is  the  author  and  A1  Green  is 
the  director.  If  you  can  name  one  that 
can  beat  that  combination  I would  like  to 
know  what  it  is.  Picture  a trifle  lengthy 
but  no  complaints  on  this.  Real  all  star 
cast  in  the  picture.  Besides  Tom  and  Lila 
we  have  Mary  Astor,  Bobby  Agnew,  Louise 
Dresser,  Vera  Reynolds  and  John  Sain- 
polis.  Eight  reels. — J.  H.  Talbert,  Legion 
theatre,  Norwich,  Kan. — Small  town  pat- 
ronage. 

Adam  and  Eva,  with  Marion  Davies. — A 
nice  little  program  picture  which  is  a pleas- 
ure to  run.  Had  many  favorable  com- 
ments on  this.  Seven  reels. — C.  L.  Brown, 
Paramount  theatre,  Elizabeth,  La. — Small 
town  patronage. 

Dark  Secrets,  with  Dorothy  Dalton. — Did 
not  see  it  personally,  but  comments  were 
favorable.  Would  class  it  as  an  average 
program  picture.  Six  reels. — R.  Pfeiffer, 
Princess  theatre,  Chilton,  Wis. — Small  town 
patronage. 

The  Nth  Commandment,  with  special  cast. 
— Had  many  comments.  Some  say  it  was 
good  and  some  say  it  was  too  long  and 
drawn  out.  When  are  they  going  to  quit 
making  long  pictures  like  this  one?  Eight 
reels. — C.  L.  Brown,  Paramount  theatre, 
Elizabeth,  I-a.— Small  town  patronage. 

The  Heart  Haider,  with  Agnes  .'Vyres. — 
A good  program  picture  which  pleased  only 
a small  audience.  No  drawing  card.  Six 
reels. — R.  Pfeiffer.  Princess  theatre,  Chil- 
ton, Wis. — Small  town  patronage. 

The  Trail  of  the  Bonesome  Fine,  with 
Mary  Miles  Minter. — An  excellent  picture. 
Will  give  satisfaction  at  Increased  prices. 
It  has  made  more  money  for  us  than  any 
other  picture  this  year.  A small  town  ex- 
hibitor cannot  go  wrong  in  showing  this. 
His  crowd  is  waiting  for  him.  due  to  the 
popular  book.  Film  in  good  condition.  Six 
reels. — Martin  & Stephenson,  Patriot  thea- 
tre, Patriot,  Ind. — Small  town  patronage. 

Find  the  Woman,  with  Alma  Rubens. — 
This  is  a good  mystery  picture  if  it  didn’t 
have  such  a poor  drawing  title.  I couldn’t 
get  them  out  with  this.  Print  in  good  con- 
dition. Five  reels. — P.  G.  Held,  Sterling 
theatre,  Fairmont,  Nebr.  — Neighborhood 
patronage. 

Footlights,  with  Elsie  Ferguson. — No  one 
in  their  wildest  delirium  would  imagine  us 
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Little  Jackie  Coogan  and  Teddy,  the  famous  Sennett  comedy  dog,  in  a scene  from  the 
Metro  production,  “A  Boy  of  Flanders.” 


dramatic  critics,  but  Elsie  Ferg^uson  in 
“Footlights”  presents  for  your  consider- 
ation one  fine  drama,  and  no  doubt  if  any- 
one in  any  screen  drama  has  played  a 
part  better  than  Miss  Ferguson  she  is  a 
queen.  Too  bad  some  director  cannot  see 
the  possibilities  of  exotic  plays,  and, 
given  a fine  supporting  cast,  she  would 
have  the  so-called  popular  stars  dimmed 
in  the  firmament.  An  old  release,  but  is 
better  than  new  ones.  Not  for  a wild  west 
audience,  but  for  educated  patrons.  Seven 
reels. — M.  W.  A.  theatre.  Soldier,  Kan. — 
Small  town  patronage. 

The  Man  From  Home,  with  James  Kirk- 
wood.— Just  an  ordinary  program  picture. 
It  didn’t  draw  very  good  the  first  night 
and  fell  flat  the  second.  The  print  on 
this  was  poor.  Seven  reels. — P.  G.  Held, 
Sterling  theatre,  Fairmont,  Nebr. — Neigh- 
borhood patronage. 

Haggles  of  Bed  Gap,  a James  Cruze 
production. — Another  piece  of  junk.  I don’t 
see  why  so  much  good  film  was  wasted 
on  such  a hopeless  story,  or  rather  no 
story  at  all — just  a continuation  of  scenes 
with  no  particular  purpose  in  view.  This 
is  a complete  failure  from  every  stand- 
point. Eight  reels. — L.  Hirsh,  Century  the- 
atre, Philadelphia,  Pa. — General  patronage. 

Salomy  Jane,  with  Jacqueline  Logan. — 
Fairly  good  western  picture  made  from 
Bret  Hart’s  story  of  the  days  of  ’49.  The 
best  parts  of  the  picture  are  Jacqueline 
Logan  and  the  natural  beauty  of  the  set- 
tings which  constitute  the  background  of 
the  story.  Picture  filmed  amid  the  moun- 
tains and  giant  Redwoods  of  California. 
Plenty  of  action.  Little  too  rough  for 
some.  Seven  reels. — J.  H.  Talbert,  Legion 
theatre,  Norwich,  Kan. — Small  town  pat- 
ronage. 

Homeward  Bound,  with  Thomas  Meig- 
han. — A good  Meighan  picture.  Got  it  out 
of  Milwaukee.  The  first  six  reels  dirty 
and  greasy;  the  last  reel  nearly  brand 
new.  This  is  the  sort  of  bush  league 
service  I have  been  getting  from  this 
outfit  on  the  last  15  or  20  pictures.  Have 
a couple  more  to  run,  then  they  can  wish 
off  their  old  rubbish  on  somebody  else  for 
a change.  Seven  reels. — William  E.  Trags- 
dorf,  Trags  theatre,  Neillsville,  Wis. — 
Small  town  patronage. 

Manslaughter,  with  Thomas  Meighan. — ■ 
Just  as  good  as  everybody  has  said,  if  not 
better.  More  comps  than  "The  Old  Home- 
stead” and  that  had  a bunch.  Ten  reels, 
but  not  a bit  draggy.  One  of  the  best 
directed  pictures  I have  seen  in  a long 
time.  Two  days,  pretty  good  business. — 


H.  H.  Binions,  Cozy  theatre,  Toledo,  la. — 
Small  tov/n  patronage. 

Manslaughter,  with  Thomas  Meighan. — 
Good.  Some  said  they  got  as  much  good 
out  of  the  picture  as  they  ever  did  from 
the  pulpit.  Eight  reels. — R.  B.  French, 
Liberty  theatre,  Humansville,  Mo. — Neigh- 
borhood patronage. 

Manslaughter,  with  Thomas  Meighan. — 
It  is  an  old  one,  but  as  good  as  they  make 
them.  Book  it,  and  advertise.  You  will 
not  be  sorry.  Ten  reels. — W.  T.  Biggs, 
Unique  theatre,  Anita,  Iowa. 

On  the  High  Seas,  with  Dorothy  Dalton. 
— The  serial  fans  ate  this  up.  Good  story, 
good  acting,  fair  business.  Print  had  been 
cut  considerably  but  was  in  fair  condi- 
tion. Six  short  reels. — Roy  W.  Adams, 
Pastime  theatre.  Mason,  Mich.— General 
patronage. 

Back  Home  and  Broke,  with  Thomas 
Meighan. — Just  what  any  theatre  wants, 
at  a fair  price.  Extra  good. — E.  J.  O’Neill, 
Opera  House,  St.  George,  N.  B.,  Can. — Small 
town  patronage. 

Java  Head,  with  a special  cast. — Just  a 
program  picture.  They  will  sell  this  pic- 
ture right,  as  are  all  the  company’s  prices. 
Eight  reels. — W.  Burr,  Orpheum  theatre, 
Lancaster,  Wis. — Neighborhood  patronage. 

The  Bonded  Woman,  with  Betty  Comp- 
son. — A real  good  program  picture.— Rae 
Peacock,  Mystic  theatre,  Strafford,  Kan. — ■ 
Small  town  patronage. 

The  Old  Homestead,  with  Theodore 
Roberts. — All  the  good  reports  on  this  fea- 
ture are  true  and  then  some.  Certainly  got 
a lot  of  very  favorable  comments  and  it 
seems  to  be  a very  good  drawing  card. 
Flayed  it  one  night  to  350  admissions. 
Roberts  does  the  best  acting,  but  all  the 
cast  are  good.  You  certainly  will  make 
no  mistake  in  playing  this  one.  Eight 
reels. — H.  J.  Eagan,  American  theatre, 
Wautoma,  Wis. — Small  town  patronage. 

Blood  and  Sand,  with  Rudolph  Valen- 
tino.— The  star  does  good  work  and  it 
really  is  a fine  picture,  but  patrons  kicked 
on  so  much  Catholicism.  Drew  average 
crowd. — R.  B.  French,  Liberty  theatre, 
Humansville,  Mo. — Neighborhood  patron- 
age. 

The  Spanish  Jade,  with  a special  cast. 
— For  a foreign  made  and  foreign  cast  pic- 
ture this  one  went  well  here.  In  fact  we 
were  surprised  the  way  it  went  over,  after 
seeing  so  many  adverse  criticisms  on  it. 
It  is  a good  action  mystery  play. — M.  D. 
Foster,  Gem  theatre,  Williamsburg,  Kan. 

Pool’s  Paradise,  with  Dorothy  Dalton 


and  Conrad  Nagel. — A sure  fire  100%  pro- 
duction if  there  ever  was  one.  A Cecil 
DeMille  production  is  like  a meal  ticket 
to  us.  Our  patrons  believe  this  was  better 
than  “Saturday  Night.”  The  acting  of 
Dorothy  Dalton  and  Nagel  is  superb  and 
others  equally  as  good.  An  all  star  cast 
good  enough  for  any  theatre  any  time. 
Good  crowds.  Nine  reels. — Martin  & 
Stephenson,  Patriot  theatre.  Patriot,  Ind. — 
Small  town  patronage. 

Our  Zieadiug  Citizen,  with  Thomas  Meig- 
han.— Here  is  a good  picture  that  pleased 
majority.  Most  all  of  Meighan’s  pictures 
go  good  here  but  this  one  is  worth  play- 
ing.— M.  D.  Foster,  Gem  theatre,  Williams- 
burg, Kan. 

Burning'  Sands,  with  Milton  Sills  and 
Wanda  Hawley.- — Fine.  Pleased  better  than 
“The  Sheik.”  Bought  right.  Film  Al. 
Seven  reels. — Lester  Leek,  Club  House 
theatre,  Jackson,  Wyo. — General  patronage. 

The  Baw  and  the  'Woman,  with  Betty 
Compson. — A bit  old  but  a good  one,  and 
we  received  a good  print.  I am  well 
pleased  with  the  service  this  company  is 
giving  me  and  the  price  is  right.  Six 
reels.— Vick  Millward,  Harris  theatre,  Ban- 
croft, Idaho. — Small  town  patronage. 

The  Ccwboy  and  the  Bady,  with  Mary 
Miles  Minter. — A good  program  picture.  Five 
reels. — Rae  Peacock,  Mystic  theatre,  Staf- 
ford, Kan. — Small  town  patronage. 

Saturday  Night,  with  a special  cast. — A 
very  good  picture.  Print  in  excellent  con- 
dition in  spite  of  the  fact  that  we  were 
late  in  showing  it.  Would  be  a better 
picture  if  it  were  not  so  long.  Ten  reels. 
— Vick  Millward,  Harris  theatre,  Bancroft, 
Idaho. — Small  town  patronage. 

Borderland,  with  Agnes  Ayers. — Abso- 
lutely no  good  for  a small  town  and  did 
not  draw.  Regular  patrons  walked  out 
on  it  and  those  who  stayed  were  not 
pleased  with  it.  It  is  a wonderfully  staged 
play  but  just  does  not  please  in  a small 
town.  Six  reels. — M.  D.  Foster,  Gem  thea- 
tre, Williamsburg,  Kan. 

The  Man  "Who  Sa'W  Tbrnorrow,  with 
Thomas  Meighan. — Not  as  good  as  previous 
Thomas  Meighan  pictures.  It  is  hard  for 
some  of  the  patrons  to  understand.  Seven 
reels. — C.  Malphurs,  Dreamland  theatre. 
High  Springs,  Fla. 

The  Dictator,  with  Wallace  Reid. — Good. 
Even  though  Wally  has  “passed  on.”  My 
patrons  still  love  to  see  his  pictures.  Six 
reels. — Rae  Peacock,  Mystic  theatre,  Staf- 
ford, Kan. — Small  town  patronage. 

The  'Woman  With  Pour  Faces,  with  Betty 
Compson. — An  absorbing  detective  story 
that  held  interest  but  drew  small  crowd. 
Six  reels. — Bert  Norton,  Kozy  theatre. 
Eureka,  111. 

While  Sa'tan  Sleeps,  with  James  Kirk- 
wood.— Bo^s,  here  is  one  that  certainly 
pleased  our  crowd,  men  and  women  alike.- 
Wish  all  of  Paramount’s  were  like  this 
one.  It  has  a little  of  everything  in  it. 
We  can  recommend  this  one  to  any  show 
in  the  small  towns.  Promise  them  a treat 
and  they  will  get  it.  Seven  reels. — M.  D. 
Foster,  Gem  theatre,  Williamsburg,  Kan. 

Pathe 

Why  Worry?  with  Harold  Lloyd. — It  is  a 
good  comedy  in  which  Lloyd  drew  the 
crowd,  but  the  giant  pleased  them.  Did 
^od  business  at  increased  prices,  but  had 
very  little  left  clear.  Six  reels. — Bert 
Norton,  Kozy  theatre.  Eureka,  111. 

'Why  Worry?  with  Harold  Lloyd. — Broke 
our  house  records,  although  played  in  a 
rainy  season.  They  came  for  miles  and 
miles  around, — people  we  never  saw  before 
and  probably  won’t  see  again.  As  to  the  show 
itself,  many  were  mighty  disappointed 
in  it  after  having  seen  his  previous  suc- 
cesses. Personally,  don’t  think  it  grades 
anywhere  near  “Grandma’s  Boy,”  which  I 
considered  his  best.  “Why  Worry”  is  going 
to  hurt  Lloyd  in  this  territory.  Another 
thing, — Pathe  has  shot  the  price  ’way  up 
on  this  one,  making  it  necessary  to  raise 
the  price  on  it,  and  it  is  not  worth  an 
increase  in  admission.  In  fact,  I seriously 
doubt  if  any  picture  made  or  being  made 
will  stand  a raise  in  admission  in  a small 
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town  wthout  hurting  the  show.  They  will 
pay  it  in  a city  theatre  but  not  in  the 
old  home  town.  Six  reels. — Louis  A.  Van 
Alstyne,  Quality  theatre,  Cullom,  111. — 
Small  town  patronage. 

The  Call  of  the  Wild,  with  Buck. — Here 
is  a regular  picture  that  drew  out  the 
home  guard,  and  pleased  everybody.  Good 
business  Friday  and  Saturday  at  usual 
prices,  15  and  25  cents  (tax  included).  Be- 
lieve I could  have  tilted  it  a nickel  with- 
out a squawk.  Good  print;  seven  reels. — 
Roy  W.  Adams,  Pastime  ■'theatre.  Mason, 
Mich. — General  patronage. 

Safety  Hast,  with  Harold  Lloyd. — Good 
picture  but  only  pleased  about  65%.  Harold 
climbs  the  high  building  and  I pay  the 
high  rental.  Harold  comes  out  on  top  and 
I come  out  at  the  bottom  (at  the  boxofRce). 
Seven  reels. — E.  D.  Muchow,  Hub  theatre, 
Gaylord,  Minn. 

Safety  Iiast,  with  Harold  Lloyd. — ^Well 
this  one  takes  the  cake  when  it  comes  to 
action  and  big  comedy  all  combined  into 
one  picture.  If  it  can  be  bought  right  it 
is  a picture  that  will  make  them  want  to 
come  back  for  more  of  the  same  kind. — M. 
D.  Poster,  Gem  theatre,  Williamsburg,  Kan. 

Dr.  Jack,  with  Harold  Lloyd. — It  is  a 
good  one,  but  not  in  the  class  as  “Grand- 
ma’s Boy.”  Paid  more  but  should  not 
have  paid  as  much. — P.  N.  Harris,  Amuse 
theatre.  Hart,  Mich. 

Playgoers 

stormy  Seas,  with  Helen  Holmes. — Just 
a picture,  that’s  all  I can  say  for  it. 
Gets  on  your  nerves  before  something 
happens.  It’s  the  tamest  sea  story  I ever 
saw.  Just  a handful  came  to  see  it.  Five 
reels. — G.  F.  Rediske,  Star  theatre.  Rye- 
gate,  Mont. — Small  town  patronage. 

Stormy  Seas,  with  Helen  Holmes. — Good 
for  nothing.  Of  all  the  pieces  of  junk, 
this  is  a world  beater.  Six  reels. — Mrs.  W. 
J.  Carter,  Maxine  theatre,  Croswell,  Mich. 
— Small  town  patronage. 

Preferred 

April  Showers,  with  Kenneth  Harlan. — 
Did  not  please  over  60  per  cent  here.  Not 
much  to  it. — W.  H.  Goodroad,  Strand  thea- 
tre, Warren,  Minn. 

Poor  Men’s  Wives,  with  a special  cast. 
— Very  fair.  Not  as  good  as  some.  Did 
fair  business  and  paid  too  much  for  it. 
Cannot  say  much  for  Standard.  They  are 
too  high  for  small  exhibitors. — P.TsT.  Harris, 
Amuse  theatre.  Hart,  Mich. 

The  Hero,  with  Gaston  Glass — Just  a fair 
program  picture.  Nothing  big.  Seven 
reels. — W.  T.  Biggs,  Unique  theatre,  Anita, 
Iowa. 

Daughters  of  the  Bich,  with  a special 
cast. — Well,  here  is  another  one  of  my 
Jonahs.  I cannot  get  good  money  getters 
from  Standard.  Very  fair  picture,  but  I 
paid  too  much,  so  no  money  for  me. — • 
P.  N.  Harris,  Amuse  theatre.  Hart,  Mich. 

Selmick 

One  Week  of  Dove,  with  Blaine  Hammer- 
stein. — Exhibitors  who  have  reported  this 
picture  as  being  splendid  entertainment 
have  not  exaggerated  it.  We  had  many 
compliments  on  its  entertaining  qualities. 
Seven  reels. — D.  A.  Kooker,  Happy  Hour 
theatre,  Ewen,  Mich. — Small  town  patron- 
age. 

Quicksands,  with  Helene  Chadwick  and 
Richard  Dix. — Both  these  splendid  actors 
disappointed  us  in  these  roles.  Picture  too 
slow  to  be  interesting. — T.  T.  Castleman 
Castleman  theatre.  Waterproof,  La. 

Sha'ttered  Idols,  with  a special  cast. — 
A very  good  picture  for  its  kind,  although 
my  patrons  don’t  like  this  kind  of  a pic- 
ture, I,  personally,  thought  it  very  good. 
Six  reels. — Peck’s  theatre.  La  Salle,  111. — - 
General  patronage. 

Defying  Destiny,  with  Monte  Blue. — This 
picture  well  liked  by  those  who  came,  but 
failed  to  draw.  The  title  sounds  too  much 
like  a serial  picture.  Six  reels. — Vick  Mill- 
ward,  Harris  theatre,  Bancroft,  Idaho. — 
Small  town  patronage. 


United  Artists 

The  Glorious  Adventure,  with  Lady  Diana 
Manners. — Played  this  one  day  only  and 
that  was  more  than  enough.  Picture  is 
terrible  and  so  was  business.  Print  all 
shot. — John  W.  Hawkins,  State  theatre. 
New  Bedford,  Mass. — General  patronage. 

Tess  of  'the  Storm  Country,  with  Mary 
Plckford. — Truly  one  of  the  great  screen 
masterpieces  of  all  time.  Mary  is  still 
able  to  put  over  her  lovable  tom-boy  roles 
and  she  surpasses  anything  she  ever  did 
in  this  delightful  play.  Many  times  su- 
perior to  her  other  “Tess”  picture.  While 
ten  reels  seem  a great  deal,  I do  not  see 
how  this  picture  could  be  shortened  any 
without  hurting  it.  You  can  promise  your 
patrons  almost  anything  when  you  play 
this  and  not  be  afraid  to  meet  them  when 
they  leave.  We  did  not  raise  prices,  but 
picture  will  stand  it.  Only  objection  was 
the  high  price  we  paid.  We  did  very  good 
business  two  days,  but  profits  are  small 
when  you  pay  the  bills. — C.  H.  Lynch,  Gem 
theatre,  Peoria,  111. — Neighborhood  patron- 
age. 

The  Birth  of  a Kation,  a D.  W.  Griffith 
production.— We  did  a splendid  business 
on  this,  although  it  had  been  shown  here 
before.  Truly  a great  picture.  The  poor- 
est print  we  have  seen  in  ages. — Mackey 
& Ingram,  Palace  theatre,  Ashland,  Ala. — 
Small  town  patronage. 

Universal 

Excitement,  with  Laura  LaPlante. — For 
light  comedy  stuff,  this,  even  to  the  sub- 
titles, is  good.  Personally,  enjoyed  it  about 
as  much  as  “Dr.  Jack.”  Five  reels. — J.  S. 
Walker,  Alamo  theatre.  Moody,  Tex. — Small 
town  patronage. 

The  Da'w  Forbids,  with  Baby  Peggy. — 
Positively  the  best  we  have  run  in  some 
time.  Story  fine.  A picture  for  young  and 
old.  Baby  Peggy  could  win  the  heart  of 
a stone.  It’s  great.  Don’t  pass  it  up.  Six 
reels. — Peck’s  theatre,  LaSalle,  111. — Gen- 
eral patronage. 

The  Dancing  Cheat,  with  a special  cast. 
— This  is  a good  picture  although  stories 
like  this  are  not  popular  with  our  people. 
Gambling  house  and  dance  hall  stuff.  Five 
reels. — J.  S.  Walker,  Alamo  theatre.  Moody, 
Tex. — Small  town  patronage. 

Fools  High'way,  with  Mary  Philbin. — This 
was  a good  picture  of  the  kind,  but  why 
put  a lovely  little  star  just  starting  out 
in  such  a picture?  Very  few  good  com- 
ments. Pine  print. — A.  P.  Jenkins,  Com- 
munity theatre,  David  City,  Nebr. 

The  Hunchback  of  Notre  Dame,  with  Lon 
Chaney. — Truly  a wonderful  picture  in 
every  way.  I consider  it  100%.  Never 
had  as  many  good  comments  from  my 
patrons.  Lost  $150  on  it  on  account  of 
blizzard,  but  have  some  good  mouth  ad- 
vertising for  it  for  return  engagement.  If 
yoi7  want  the  best  on  the  market,  book 
it  and  go  the  limit. — -C.  H.  Lyman,  Moon 
theatre,  Spencer,  Nebr. — Neighborhood  pat- 
ronage. 

The  Hunchback  of  Notre  Dame,  with  Lon 
Chaney. — Flayed  it  Holy  Week  to  the  big- 
gest business  since  the  house  opened  last 
November.  A tremendous  production  and 
if  properly  advertised  should  repeat  this 
record  everywhere.  Twelve  reels. — Frank 
L.  Browne,  Cabrillo  theatre,  San  Pedro, 
Cal. — General  patronage. 

The  Breathless  Moment,  with  William 
Desmond. — Here  is  another  one  my  opera- 
tor said  this  is  very  good  as  a program 
picture  and  gave  general  satisfaction.  Play 
it  and  you  will  not  kick. — F.  N.  Harris, 
Amuse  theatre.  Hart,  Mich. 

The  Breathless  Moment,  with  William 
Desmond. — This  was  the  substitute  for 
“Forty  Horse  Hawkins.”  If  you  can  get 
’em  in  on  this  it  will  please.  Opens  up  as 
a mystery-crook  story.  Two  crooks  exiled 
to  the  sticks  to  reform.  They  save  the 
old  man’s  business  from  the  dogs  and  then 
marry  the  girls.  They  (Minneapolis)  didn’t 
send  me  “Forty  Horse  Hawkins.”  Perhaps 
some  square  head  down  on  Washington 
Avenue,  South,  or  some  bottle  nose  up  on 
the  Avenue,  whose  account  was  supposed 
to  be  better  than  mine,  got  it.  Well,  I 
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only  show  from  50  to  75  I’niversal  pictures 
a year,  and  pay  cash  for  ’em,  so  it  may  be 
possible  that  my  account  is  of  no  conse- 
quence in  the  new  order  of  things  wh’'c'i 
seems  to  have  taken  possession  of  Uni- 
versal of  late.  However,  if  I ever  contract 
for  from  20  to  30  of  their  pictures  before 
they  are  made;  give  them  bona  fide  play 
dates  from  2 to  6 months  in  advance,  and 
stand  an  increase  of  nearly  100  per  cent 
on  Hoot’s  stuff:  I say,  if  I ever  get  that 
dizzy  again.  I’ll  •know  I am  not  hitting  on 
all  six.  The  old  bunk  about  the  exhib  out 
in  Montana  failing  to  return  the  film  on 
time,  the  booker  being  sick,  the  cashier 
on  leave,  and  the  poster  boy  having  the 
mumps,  does  not  interest  me  any  more. 
The  main  fact  remains-  that  I advertised  to 
show  Hoot  and,  when  he  failed  to  show 
up,  bunked  my  patrons  and  they  were  not 
slow  in  telling  me  about  it.  You  can  pull 
that  smart  alec  stuff  in  the  cities,  but  not 
out  in  the  sticks. — William  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis.  — Small 
town  patronage. 

Ptiro  Grit,  with  Roy  Stewart. — Fair  pic- 
ture and  did  very  poor  on  this.  Five  reels. 
— Geo.  J.  Kress,  Hudson  theatre,  Roches- 
ter, N.  Y. — Neighborhood  patronage. 

The  Phantom  Horseman,  with  Jack  Hoxie. 
— Good  western.  Jack  is  improving  all  the 
time.  Book  them  if  you  can  get  a reason- 
able price.  Film  in  excellent  condition. 
Five  reels. — S.  W.  Pitner,  Dixie  theatre, 
Ripley,  Miss. — General  patrona.ge. 

White  Tiger,  with  Priscilla  Dean. — After 
you  see  this  picture  you  wonder  what  it’s 
all  about.  Universal  had  better  throw 
Priscilla  Dean’s  pictures  in  the  junk  pile. 
Seven  reels. — Claude  McBrayer,  Auditorium 
theatre,  Hamilton,  Mo. 

White  Tiger,  with  Priscilla  Dean. — Ex- 
ceptionally well  acted.  Pleased  very  much. 
— G.  W.  Yeaton,  loka  theatre,  Exeter,  N. 
H. — Neighborhood  patronage. 

The  Whispered  Name,  -with  a special 
cast. — Good.  Pleased  our  audience  about 
80  per  cent.  Several  good  comments. — Geo. 
,T.  Kress.  Hudson  theatre,  Rochester,  N. 
Y. — Neighborhood  patronage. 

The  Man  Prom  Wyoming,  with  Jack 
Hoxie. — Picture  did  an  average  Saturday 
business.  Nothing  above  the  average 
Western  in  this.  Jack  Hoxie  has  got  to 
step  up  some  to  keep  up  with  the  bunch. 
Five  reels. — A1  Powell,  Highland  theatre, 
Guthrie,  Okla. — General  patronage. 

The  Man  Prom  Wyoming,  with  Jack 
Hoxie. — Well,  here  is  - one  I cannot  say 
anything  about  myself,  as  I was  sick  and 
did  not  see  it,  but  my  people  said  very  good 
Western. — F.  N.  Harris,  Amuse  theatre. 
Hart,  Mich. 

Stolen  Secrets,  with  Herbert  Rawlinson. 
— A good  crook  story,  and  Rawlinson  is 
draw'ing  them  out  for  me.  On  the  order 
of  “Crooked  Alley.’’  Played  to  a profitable 
house  without  advertising,  as  I failed  to 
get  it.  The  advertising  matter  has  been 
increased  in  price,  so  I suppose  we  will 
have  to  get  along  without  quite  a bit  of 
it.  Have  bought  all  I can  get  in  adver- 
tising matter  from  poster  exchange  for 
over  a year,  but  cannot  get  all  of  it  there. 
Five  reels. — C.  V.  Anderson,  Oak  theatre, 
Oakdale,  Neb. 

Iiegally  Head,  with  Milton  Sills. — Here’s 
an  interesting  picture.  No  comedy  to 
lighten  it,  but  it  doesn’t  need  any.  It 
was  so  realistic  that  when  they  pushed  the 
button  to  release  the  trap  under  the 
prisoner  who  was  being  unjustly  hung,  a 
young  vv’oman  fainted  and  had  to  be  car- 
ried out  of  the  theatre.  Good!  Maybe  that 
will  help  bring  gome  extra  ones  in  to- 
morrow night.  Six  reels. — Dinsmore  & Son, 
Majestic  theatre,  Weiner,  Ark. — Neighbor- 
hood patronage. 

Legally  Dead,  with  Milton  Sills. — Superb 
entertainment  with  climax  and  super- 
climax.  Sills  comes  across  once  more  with 
a real  performance.  Story-  very  unusual 
and  off  the  well  worn  path.  Innocent  hero 
sentenced  to  die  and  heart-breaking  race 
to  get  governor  to  stop  execution  actually 
falls  and  hero  is  hun,g  until  he  is  perfectly 
dead.  What  do  you  think  of  that?  But 
— then  modern  science  steps  in  and,  using 
a powerful  heart  stimulant,  brings,  after 
many  breath-catching  moments,  the  poor 
hero  back  to  life  again.  Made  the  folks 
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go  out  talking  to  beat  the  band  about  how 
darned  good  it  was.  Drew  extra  big  Sun- 
day business.  Will  please  anywhere.  Get 
it  and  give  y-our  folks  something  to  brag 
about.  Six  reels. — C.  H.  Lynch,  Gem  thea- 
tre, Peoria,  111. — Neighborhood  patronage. 

The  Hamblin’  Kid,  with  Hoot  Gibson. — 
This  is  where  Hoot  hits  on  all  four  again. 
How  did  it  happen.  Best  Gibson  for  a long 
time.  My  patrons  said  so  too.  But  what’s 
the  use?  The  next  one  will  be  different 
again.  Six  reels. — J.  W.  Andresen,  Rialto 
theatre,  Cozad,  Neb. 

The  Hamblin’  Kid,  with  Hoot  Gibson. — 
This  is  as  good  as  Hoot  has  sent  us  for 
some  time,  even  better  than  his  last  two  or 
three.  Six  reels. — Clyde  Allen,  Casino 
theatre,  Antwerp,  N.  Y. — Neighborhood 
patronage. 

His  Mystery  Girl,  with  Herbert  Rawlin- 
son.— Just  a program  picture.  Nothing 
more.  Five  reels. — C.  O.  Kelley,  Rex  thea- 
tre, Custer  City,  Okla. — Small  town  pat- 
ronage. 

The  Thrill  Chaser,  with  Hoot  Gibson. — 
I lost  money  on  this,  but  it  was  not  the 
fault  of  the  picture.  This  is  a good  comedy-- 
drama.  Universal  are  nice  people  to  deal 
with.  They  aim  to  do  what  is  fair.  Six 
reels. — P.  G.  Held,  Sterling  theatre,  Fair- 
mont, Nebr. — Neighborhood  patronage. 

The  Thrill  Chaser,  with  Hoot  Gibson. — 
Well,  here  is  another  good  one  for  Hoot, 
but  my  people  like  him  better  in  the  real 
Western  shows.  Universal  is  making  a 
mistake  putting  him  in  the  other  plays. 
Hoot  is  good  program  stuff. — F.  N.  Harris, 
Amuse  theatre.  Hart.  Mich. 

The  Thrill  Chaser,  with  Hoot  Gibson. — - 
If  they  are  going  to  put  Hoot  In  comedies, 
why  don’t  they  just  use  one  reel  and  have 
it  over  with?  Poor.  Six  reels. — C.  O. 
Kelley,  Rex  theatre,  Custer  City,  Okla. — 
Small  tovv-n  patronage. 

The  Near  Lady,  with  Gladys  Walton. — 
Very  poor.  I do  not  think  Universal  is 
using  as  good  stories  as  they  have  in  the 
past.  Five  reels. — C.  O.  Kelley,  Rex  thea- 
tre, Custer  City,  Okla. — Small  town  pat- 
ronage. 

The  Hed  ’Warning',  with  Jack  Hoxie. — 
This  one  pleased  my  patrons.  A good  little 
Western  drama.  Better  than  “Men  in  the 
Raw.”  Will  please  the  Western  fans. 
Five  reels. — C.  L.  Brown,  Paramount  thea- 
tre, Elizabeth,  La. — Small  town  patronage. 

The  Bed  Warning’,  with  Jack  Hoxie. — 
Just  a fair  western.  No  extra  business. 
Five  reels. — C.  O.  Kelley,  Rex  theatre, 
Custer  City,  Okla. — Small  town  patronage. 

Trifling  With  Honor,  with  a special  cast. 
— This  is  a valuable  production  in  a place 
where  sporting  action  is  desired.  Good 
baseball  stunts  (tie-up)  will  easily  put 
this  over.  Story  good  with  many  touch- 
ing- pathos.  Don’t  be  afraid  to  play  this 


up  big.  Eight  reels. — L.  Hirsh,  New  Forest 
theatre,  Philadelphia,  Pa. — General  patron- 
age. 

Sawdust,  with  Gladys  Walton. — A good 
vehicle  for  Walton;  one  of  her  best.  Good 
print;  five  reels. — Roy  W.  Adams,  Pastime 
theatre.  Mason,  Mich. — General  patronage. 

Sawdust,  with  Gladys  Walton. — If  you 
ever  want  to  put  on  a show  for  the  kiddies, 
here  is  the  very  thing.  For  once,  a circus 
picture  which  actually  shows  a goodly  por- 
tion of  a circus  performance.  A perfect 
entertainment  in  all  respects.  Posters  fea- 
ture circus  scenes  and  help  to  draw.  This 
drew  an  overwhelming  mob  of  kids  for  a 
Sunday  showing  and  we  had  our  hands  full 
flying  to  take  care  of  so  many.  Adult 
patronage  fell  off  very  slightly,  but  we 
didn’t  worry  any.  A clown  dog  in  this 
sure  makes  a hit.  Give  your  kids  a treat, 
and  show  “Sawdust.”  Five  reels. — C.  H. 
Lynch.  Gem  theatre,  Peoria,  111. — Neighbor- 
hood patronage. 

Tile  Midniglit  Guest,  with  a special  cast. 
— An  ordinary  program  picture.  Not  much 
drawing  power,  but  still  the  story  was  good 
and  we  heard  no  complaint.  Five  reels. — 
F.  N.  Harris,  Amuse  theatre,  Hart,  Mich. 

Shade-w  of  the  Nortb,  with  William  Des- 
mond.— Very  good,  plenty  of  action. — W.  H. 
Goodroad,  Strand  theatre,  Warren,  Minn. 

The  irictor,  with  Herbert  Rawlinson. — 
This  picture  held  the  interest  of  our 
patrons.  The  prize  fight  was  specially 
interesting.  Five  reels. — T.  T.  Castleman, 
Castleman  theatre,  Waterproof,  La. 

The  "Fictor,  with  Herbert  Rawlinson. — 
One  of  the  best  program  pictures  on  the 
market.  By  all  means  play  this  one  if 
you  haven’t.  You  can’t  afford  to  pass  this 
one  by  if  you  haven’t  used  it.  Print  fair. 
Five  reels. — Russell  Armentrout,  K.  P. 
theatre,  Pittsfield,  III. 

d'ach  O’Clu'bs,  with  Herbert  Rawlinson. 
— This  is  the  best  one  from  Herb  since 
“The  Victor.”  There  is  a dandy  scrap  in 
this  one  and  makes  the  scrap  in  “The  Vic- 
tor” look  like  an  old  maids’,  pink  tea.  A 
pleasing  picture.  Five  reels' — William  E. 
Tragsdorf,  Trags,  theatre,  Neillsville,  Wis. 
— Small  town  patronage. 

Thundering’  Da-wn,  with  J.  Warren 
Kerrigan. — This  is  a good  one.  A picture 
full  of  ginger.  Has  got  lots  of  life  and 
a wonderful  storm.  Almost  had  ladies  go- 
ing out  of  theatre.  Held  out  their  hands 
to  see  if  it  was  raining.  It  was  so  real. 
It  was  a wonder,  but  I paid  too  much 
for  same.  We  like  Universal  pictures. — 
F.  N.  Harris,  Amuse  theatre,  Hart,  Mich. 

The  'Wild  Party,  with  Gladys  Walton. — 
A very  pleasing  little  comedy  well  liked 
by  nearly  everyone  who  saw  it.  Five  reels. 
— M.  A.  Manning,  Opera  House,  Baldwin, 
Wis. — Small  town  patronage. 

The  Darling  of  New  TorS,  with  Baby 
Peggy. — This  is  a good  one  and  you  can 
boost  it  for  al!  your  mint.  It  is  good  for 
the  old  as  well  as  the  young.  Great  fire 
scene  and  I did  not  see  it,  as  I was  out 
of  the  race. — F.  N.  Harris,  Amus'e  theatre. 
Hart,  Mich. 

Men  in  the  Haw,  with  Jack  Hoxie. — Poor 
for  Hoxie.  Has  beautiful  scenery,  but  no 
story.  Five  reels. — W.  T.  Biggs,  Unique 
theatre,  Anita,  Iowa. 

The  Kentucky  Derby,  with  Reginald 
Denny. — Best-  thing  I’ve  had.  Drew  fine. 
Pleased  everybody.  Race  brought  big  ap- 
plause and  the  youngsters  did  some  side 
line  yelling.  But  the  print  is  getting  bad. 
Six  reels. — J.  J.  Enloe,  Y.  M.  C.  A.  theatre, 
Hitchins,  Ky. — Small  town  patronage. 

The  Loaded  Door,  with  Hoot  Gibson. — A 
very  good  Gibson  picture,  even  if  it  is  as 
old  as  the  hills.  ’The  kind  of  picture  this 
bird  should  have  stayed  in  and  he  wouldn’t 
have  been  such  a back  number  as  he  is. — 
Russell  Armentrout.  K.  P.  theatre.  Pitts- 
field. 111. 

VitagrapK 

My  Man,  with  Patsy  Ruth  Miller. — Here 
Is  a good,  clean,  up-to-date  picture-  all  the 
way  through.  A political  drama  of  the 
big  city.  Our  patrons  were  well  pleased. 
Seven  reels. — F.  N.  Harris,  Amuse  theatre. 
Hart,  Mich. 

The  Lov®  Bandit,  with  a special  cast. — - 
A nice  little  program  picture.  Not  a spe- 
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cial,  but  my  patrons  were  well  pleased. 
Had  several  nice  compliments  on  it.  Has 
some  mighty  pretty  scenery  in  it.  Print  in 
good  condition,  as  all  of  Vitagraph’s  are. 
Six  reels. — S.  W.  Pitner,  Dixie  theatre,  Rip- 
ley, Miss'. — General  patronage. 

The  Love  Bandit,  with  a special  cast. — • 
This  picture  well  received.  Any  of  you 
boys  who  want  to  study  arithmetic  can  get 
a valuable  lesson  from  one  of  the  subtitles. 
It  explains  that  if  you  bet  $2,500  at  100 
to  1 you  get  $25,000  if  you  win.  Guess 
the  booker  took  lessons  from  distributors 
and  kept  it  all  except  a pittance.  Six  reels. 
— J.  S.  Walker,  Alamo  theatre,  Moody,  Tex. 
— Small  town  patronage. 

The  Love  Bandit,  with  a special  cast. — 
An  extra  good  program  picture  and  can  be 
played  at  program  prices.  Logging  camp 
atmosphere  prevails,  with  some  comedy. 
Six  reels. — H.  M.  Retz,  Strand  theatre.  La- 
ment, la. — Sm.all  town  patronage. 

The  Love  Bandit,  with  a special  cast. — 
Good  mid-week  picture  for  small  town  at 
a program  price.  Vitagraph  pictures  al- 
ways in  A-1  condition  and  price  right. — 
E.  J.  O’Neill,  Opera  House,  St.  George, 
N.  B.,  Can. — Small  town  patronage. 

The  Leavenworth  Case,  with  a special 
cast. — Just  a program  picture.  Holds  the 
interest  of  audience  fairly  well.  Eight 
reels. — E.  J.  O’Neill,  Opera  House,  St. 
George,  N.  B.,  Can. — Small  town  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — ’A 
real-good  picture.  First  1,500  feet  contains 
some  Indian  fights  and  real  pioneer  atmos- 
phere. The  remaining  5,000  feet  just  an 
average  good  western.  Did  not  draw  busi- 
ness I expected.  Print  poor.  Something 
new  for  Vitagraph.  Seven  reels. — H.  M. 
Retz.  Strand  theatre.  Lament,  la. — Small 
town  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — 
Good  western  for  small  town,  but  too  long, 
too  long,  too  long.  Eight  reels. — E.  J. 
O’Neill,  Opera  House,  St.  George,  N.  B., 
Can. — Small  town  patronage. 

On  the  Banks  of  the  Wabash,  with  Mary 
Carr. — Good  picture  that  pleased  large 
crowd  of  Hoosiers,  but  not  a special. — E. 
W.  Swarthout,  Palace  theatre,  Aurora,  Ind. 
— Neighborhood  patronage. 

The  Man  of  Mighty  with  William  Dun- 
can.— If  your  patrons  like  thrills  and  blood 
and  thunder,  this  should  please  them,  as  it 
is  action  from  start  to  finish.  My  patrons 
liked  this  very  much.  Didn’t  make  expenses 
but  no  fault  of  the  picture.  Six  reels. — 
W.  J.  Shoup,  DeLuxe  theatre,  Spearville, 
Kan. — Small  town  patronage. 

The  Man  of  Might,  with  William  Dun- 
can.— For  action  this  one  bats  1000  per 
cent.  A new  way  to  make  a serial.  The 
kids  won’t  forget  it  for  a year.  Six  reels. 
— Lester  Leek,  Club  House  theatre.  Jack- 
son,  Wyo. — General  patronage. 

When  Banger  Smiles,  with  William  Dun- 
can.— A fair  program  picture.  Ran  with 
Larry  Semon  comedy  and  pleased  them  all. 
Vitagraph  has  good  stuff  and  at  a let-live 
price,  so  I think  •any  small  town  ought  to 
profit  by  using  some  of  their  pictures. 
Film  in  good  condition. — S.  W.  Pitner,  Dixie 
theatre,  Ripley,  Miss. — General  patronage. 

A Woman’s  Sacrifice,  with  Corinne  Grif- 
fith.— Not  a bad  picture  but  a terrible  plot. 
Had  it  booked  for  Friday  and  Saturday 
but  pulled  it  after  Friday  showing.  One 
of  those  stories  about  a girl  who  gets  in 
wrong  but  afterwards  turns  out  that  child 
belongs  to  her  mother.  Has  some  good 
snow  scenes  but  a terrible  story.  Five 
reels. — H.  H.  Binions,  Cozy  theatre,  Toledo, 
la. — Small  town  patronage. 

Smashing  Barriers,  with  William  Duncan. 
— Will  be  enjoyed  by  all  who  like  pictures 
full  of  action.  Film  in  good  condition.  Six 
reels. — -M.  W.  A.  theatre.  Soldier,  Kan. — 
Small  town  patronage. 

The  Prodigal  Judge,  with  Jean  Paige. — 
Too  long  to  run  with  a comedy  and  not 
comical  enough  to  get  by  without  one. 
Outside  of  that  fault  it  is  a fairly  good 
picture. — Robt.  L.  Anderson,  Olympic  the- 
atre, Forks',  Wash. — General  patronage. 

Masters  of  Men,  with  Cullen  Landis. — A 
very  good  picture.  You  can’t  go  wrong. 
Film  in  good  condition  and  all  there.  Seven 
reels. — M.  W.  A.  theatre.  Soldier,  Kan.— 
Small  town  patronage. 

Masters  of  Men,  with  Cullen  Landis. — 
Exceptionally  good  and  bought  right.  Good 


advertising  and  paper.  Full  of  action. 
Seven  reels. — C.  A.  Wilson,  Gem  theatre, 
Overton,  Neb. 

Trumpet  Island,  with  a special  cast. — 
This  is  an  old  picture,  but  believe  me  it  is 
is  a good  one,  and  you  can  promise  your 
patrons'  good  entertainment  and  the  pic- 
ture will  live  up  to  it.  The  beauty  of  it 
is  Vitagraph  is  selling  some  of  their  pic- 
tures at  a live  and  let  live  price.  This 
picture  has  society  scenes,  comedy,  some 
roughness,  beautiful  scenes  of  tropical 
vegetation,  beautiful  ocean  scenes  and  a 
real  good  airplane  flight  in  a storm,  and 
the  wreck  of  the  airplane  by  being  struck 
by  lighting  and  sent  crashing  to  the  ground. 
Seven  reels. — W.  J.  Shoup,  DeLuxe  theatre, 
Spearville,  Kan. — Small  town  patronage. 

Warner  Brothers 

George  Washington,  Jr.,  with  Wesley 
Barry. — -The  best  Barry  to  date.  The  pa- 
trons called  it  extra  good.  Six  reels. — G. 
W.  Yeaton,  loka  theatre,  Exeter,  N.  H. — 
Small  town  patronage. 

George  Washington,  Jr.,  with  Wesley 
Barry. — Here  is  a dandy  picture,  Barry 
playing  a grown-up  part.  They  should  put 
him  in  these  kind  of  stories,  as  he  is  get- 
ting too  old  for  kid  parts.  Picture  pleased 
everyone.  Seven  reels. — C.  L.  Brown,  Para- 
mount theatre,  Elizabeth,  La. — Small  town 
patronage. 

The  Country  Kid,  with  Wesley  Barry. — 
A satisfactory  program  picture  that  seemed 
to  please  a fair  sized  crowd.  Six  reels. — 
James  Haworth,  Ho  Ho  theatre,  Cumber- 
land, B.  C.,  Canada. — Small  town  patronage. 

Conductor  1492,  with  Johnny  Hines. — 
Johnny  Hines  pleases  again  in  this,  just 
as  good,  if  not  better  than  “Little  Johnny 
Jones.”  If  you  haven’t  played  any  of  his 
pictures,  you  should.  This  one  pleased 
everyone.  Six  reels. — C.  L.  Brown,  Para- 
mount theatre,  Elizabeth,  La. — Small  town 
patronage. 

Conductor  1492,  with  Johnny  Hines. — • 
A good  clean  and  amusing  comedy.  This 
one  will  please  100  per  cent  in  an  Irish 
community.  Seven  reels. — E.  C.  Potter, 
Firemen’s  theatre.  New  Hampton,  Iowa. — 
Neighborhood  patronage. 

The  Gold  Diggers,  with  Hope  Hampton. — 
'fhis  should  prove  to  be  a humdinger  where 
light  comedy  and  a moral  theme  is  wanted. 
The  acting  is  well  done  and  the  settings 
are  very  lavish,  giving  the  production  a 
high  tone  effect.  Nine  reels. — L.  Hirsh, 
New  Forest  theatre,  Philadelphia,  Pa. — 
Neighborhood  patronage. 

The  Printer’s  Devil,  with  Wesley  Barry. — 
Wesley  Barry  has  made  no  failure  for  me 
so  far,  and  this  sure  is  one  that  sends 
them  out  talking.  Warners  are  a little 
high  on  prices,  as  they  know  they  have 
the  pictures'.  Drew  well  in  town  of  1,500. — 
C.  Ernest  Liggett,  Liggett  theatre,  Madi- 
son, Kans. 

The  Little  Church  Around  the  Comer, 

with  a special  cast. — Coal  mine  towns — 
Attention!  Anyone  who  has  ever  tried  to 
run  a movie  show  in  a little  coal  mining 
town,  with  its  motley  population,  knows 
how  hard  it  is  to  get  a real  crowd-drawing 
picture.  Elaborate  pictures  go  over  their 
heads  and  Westerns  become  common,  owing 
to  the  number  of  them  the  mining  tov/n 
man  has  to  run.  Rare,  indeed,  does  he 
get  a picture  that  jams  his  house.  Here 
is  one  that  will  do  it.  While  only  a portion 
of  our  trade  is  coal  miners,  we  smash 'd 
all  mid-week  attendance  records  in  over  a 
year  with  this  wonderful  picture.  Story 
is  ideal,  as  it  is  built  around  coal  miners’ 
life.  Shows  very  realistic  and  exciting 
mine  disaster — perfect  underground  coal- 
mine scenes,  and  best  of  all — story  makes 
a plea  for  the  coal  miner.  We  got  out 
hand-bills  advertising  Great  Coal  Mine  Dis- 
aster. “If  you  think  the  coal  miner  gets 
a square  deal  see  this  play.”  and  “Wives 
and  children,  see  this  play  and  learn  how 
your  men  work  in  the  mine,”  and  so  on. 
Went  down  in  our  cellar,  got  a few  large 
chunks  of  coal,  stacked  them  around  an 
upright  board  on  which  we  tacked  mine 
scene  photos  and  a little  hand-made  sign, 
reading  “See  the  Great  Coal  Mine  Dis- 
aster.” Stuck  a miner’s  cap  with  pit  lamp 
on  top  of  board,  thus  getting  a side-walk 
ballyhoo  that  cost  us  nothing  and  jammed 
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the  house  to  capacity  with  large  crowds 
waiting  two  nights.  Certainly  could  have 
run  this  picture  twice  our  usual  run.  Pic- 
ture makes  a terrific  hit  with  miners,  as 
hero  sticks  up  for  them,  and  the  ballroom 
scene  showing  idle  dancers  on  floor  which 
is  upheld  by  sweating  miners  underneath 
is  a real  knockout.  Coal  mine  exhibitors — 
here  is  a chance  of  a life  time  for  a real 
clean-up  if  you  handle  it  right.  You  can 
get  this  picture  very  reasonable  and  you 
will  gain  great  good  will  as  well  as  a lot 
of  real  money  playing  it.  Picture  is  so 
elaborately  mounted,  and  of  such  great  in- 
terest, that  it  will  go  over  anywhere,  min- 
ing town  or  not.  Any  coal-mine  exhibitor 
who  passes  this  up  is  deliberately  throwing 
good  money  away. — C.  H.  Lynch,  Gem  the- 
atre, Peoria,  111. — Neighborhood  patronage. 

The  Ijittle  Chnrch  Around  the  Corner, 
with  a special  cast. — This  was  not  near  as 
good  as  I figured  it  would  be  after  reading 
all  the  good  reports  on  it.  Just  an  ordinary 
program  feature,  I would  call  it.  There 
is  no  comedy  relief  whatever  and  in  parts 
it  is  pretty  draggy.  There  is  a wonderful 
cast  and  it  seems  to  be  a good  drawing 
card.  Seven  reels. — H.  J.  Eagan,  American 
theatre,  Wautoma,  Wis. — Small  town  pat- 
ronage. 

The  I^ittle  Church  Around  the  Comer, 

with  a special  cast. — A picture  that  brought 
a good  many  good  comments.  We  used  this 
one  Sunday  night  and  went  good.  Had  a 
good  moral  to  it.  Has  about  2,000  feet  of 
mine  disaster.  Give  it  the  proper  adver- 
tising and  you  can’t  go  wrong.  Six  reels. 
— P.  N.  Harris,  Amuse  theatre,  Jlart,  Mich. 

Heroes  of  the  Street,  with  Wesley  Barry. 
— Good.  Seemed  a little  far-fetched  in  a 
few  twists. — E.  J.  Ritter,  Regent  theatre, 
Bogota,  N.  J. 

Brass,  with  Monte  Blue.  — Very  good 
and  pleased  our  patrons  very  much. — W.  H. 
Goodroad,  Strand  theatre,  Warren,  Minn. 

Bags  to  Biches,  with  Wesley  Barry. — A 
dandy  picture  that  pleased  those  who  saw 
it,  but  it  sure  didn’t  draw  any  business 
for  me.  Can’t  understand  why.  It  was  no 
fault  of  the  picture.  Seven  reels. — J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. 

Bags  to  Biches,  with  Wesley  Barry. — 
This  was  a good  picture,  but  it  was  sold 
out  to  Literary  Club,  so  we  cannot  say 
much,  but  all  ladies  said  good,  so  we  say 
try  it;  but  do  not  pay  big  price  as  it  is  not 
worth  it. — P.  N.  Harris,  Amuse  theatre. 
Hart,  Mich. 

Mail!  Street,  with  Monte  Blue. — 'Positively 
one  of  the  finest  pictures  ever  made.  A 
bang-up  story,  true  to  life,  and  yet  with 
a real  kick  to  it.  Small  town  idiosyncrasies 
depicted  to  the  life.  Author  and  director 
of  this  picture  certainly  know  small  town 
life  very  well  indeed.  Monte  Blue  and 
Plorence  Vidor,  as  the  newlyweds,  give  as 
fine  a portrayal  as  the  screen  has  ever 
known.  More  power  to  these  fine  artists. 
Makes  a fellow  wish  he  hadn’t  remained 
a bachelor  after  seeing  the  first  year  of 
married  life  as  shown  in  this  wonderful 
play.  Louise  Pazenda,  Harry  Meyers'  and 
many  other  good  actors  in  it.  Warner 
Brothers  know  perfectly  how  to  make  a 
picture  to  please  any  audience,  any  time, 
anywhere.  Shows  Winter  Carnival  in  full 
blast  and  other  big  scenes.  You  will  never 
regret  playing  this.  Drew  wonderful  busi- 
ness two  days  and  patrons  lavishly  praised 
it.  "We  liave  three  stringers,  fourteen  feet 
long,  with  letters,  “SCain  Street,”  cut  out 
and  strung  on  string,  five  window  cards, 
twenty-five  arrow  cards,  slide  and  set 
photos,  which  we  ■wiU  send  free  to  first 
smaU  town  exhibitor  asking  for  them. 
Don  t fail  to  play  this.  Photos  are  soiled, 
but  other  stuff  in  fair  condition.  Nine  full 
reels. — C.  H.  Lynch,  Gem  theatre,  Peoria, 
111. — Neighborhood  patronage. 

School  Bays,  with  Wesley  Barry. — Did 
some  wide  spread  advertising  on  this  onf 
and  had  a live  little  play  by  nine  of  the 
school  kids — one  playing  a Wes  Barry  part. 
Had  a good  ringer  for  Wes,  a red-headed 
boy — sharp  as  a tack,  who  got  off  his  star 
part  of  the  play  fine.  They  helped  to  pull 
a good  crowd.  Made  more  than  we  usually 
do,  but  worked  harder.  Everyone  seemed 
to  like  the  picture,  although  a few  kicked 
because  Wesley  was  so  homely!  He  cer- 
tainly would  not  win  a beauty  prize,  but 
who  wants  to  see  a pretty  boy  in  pictures 
of  that  kind?  Seven  reels. — Dinsmore  & 

Son,  Majestic  theatre,  Weiner,  Ark. 

Neighborhood  patronage. 

The  Beautiful  aud  Bamned,  with  a spe- 


cial cast, — Did  not  care  for  this  one,  as  I 
have  not  had,  any  luck  with  the  Warner 
pictures,  as  I paid  too  much  for  all  I 
bought.  No  more  for  me,  as  I have  lost 
money  on  all  I run. — F.  N.  Harris,  Amuse 
theatre.  Hart,  Mich. 

The  Ties  That  Bind,  with  Barbara  Bed- 
ford.— This  is  an  excellent  picture  and 
pleased  the  few  who  saw  it.  Had  a high 
school  play  as  opposition  and  they  got  most 
of  my  customers.  The  picture  is  good  and 
you  will  make  no  histake  in  playing 
it.  I have  yet  to  find  a poor  one  from 
Warner  Brothers,  and  Finkelstein  and 
Ruben,  Minneapolis,  are  fine  people  to  get 
service  from.  Prints  always  in  excellent 
condition  and  Mr.  Cubberley  knows  what 
the  small  town  exhibitor  is  up  against  and 
will  always  meet  you  half  way  on  any 
proposition.  Seven  reels. — C.  H.  Moulton, 
Bijou  theatre.  Beach,  N.  D. — Small  town 
patronage. 

State  Rights 

Bast  Side,  West  Side  (Principal),  with 
Kenneth  Harlan. — A nice  little  program  pic- 
ture which  pleased  most  of  our  patrons. 
Six  reels. — R.  Pfeiffer,  Princess  theatre, 
Chilton,  Wis. — Small  town  patronage. 

The  Plghtiug  Strain  (Steiner),  with  Neal 
Hart. — A little  old  and  story  starts  at 
the  time  of  the  World  War  but  ends  up 
like  a whirlwind  on  a Montana  ranch 
and  Canada  mining  camp.  Pleased  all  that 
saw  it;  however,  crowd  was  small.  Film 
in  good  shape  except  dark  in  places.  Price 
right.  Five  reels. — C.  V.  Anderson,  Oak 
theatre,  Oakdale,  Neb. 

Gold  Madness  (Principal),  with  Guy 
Bates  Post. — Sold  to  me  for  a big  special. 
Has  no  action.  Did  not  please  here. — E. 
L.  Fauke,  Photo  Phone  theatre,  Garford, 
Tex. 

The  Bi'ttle  Bed  Schoolhouse  (Arrow),  with 
special  cast. — Good  picture  with  a good 
cast.  Good  business  for  two  days.  Print 
in  fine  condition.  Six  reels. — 'Peck’s  the- 
atre, La  Salle,  111. — General  patronage. 

Buck  (Burr),  with  Johnny  Hines. — This 
is  a fair  average  program  picture.  Some 
exhibitors  reported  it  as  great  but  it  is 
not.  If  you  have  bought  it  you  need  not 
be  sorry,  nor  need  you  feel  sorry  if  you 
haven’t.  Six  reels.— Geo.  C.  Starkey,  Op- 
era House,  Montour,  Falls,  N.  Y. 

One-Bighth  Apache  (Arrow),  with  Roy 
Stewart. — Can’t  see  why  this  was'  put  into 
six  reels.  Could  be  made  into  two  reels. 
This  just  about  got  over,  with  a few 
kicks  and  with  nothing  to  brag  of.  Hardly 
could  be  called  a good  program  picture. 
Six  reels. — L.  Hirsh,  New  Forest  theatre, 
Philadelphia,  Pa. — General  patronage. 

Only  a Shop  Girl  (C.  B.  C.),  with  a spe- 
cial cast. — This  would  have  been  a very 
good  story,  but  we  had  a terrible  print, 
which  spoiled  our  crowd  the  second  night. 
— A.  F.  Jenkins,  Community  theatre,  David 
City,  Neb. 

Out  of  the  Bust  (McCarthy),  with  a 
special  cast. — This  is  a very  good  picture, 
but  it  has  one  fault  which  rather  spoils  it. 
The  ladies  are  dressed  in  the  fashion  of 
’71 — the  time  the  picture  is  to  represent — 
and  the  soldiers  of  that  day,  in  this  pic- 
ture, are  dressed  exactly  as  the  present 
day  soldiers.  The  director  must  have  been 
new  at  the  business.  Seven  reels. — L.  E. 
Joppa,  Opera  Hall,  Deerfield,  Wis. 

The  Sagebrusher  (Greiver),  with  Roy 
Stewart. — Good  picture  if  it  was  all  here. 
Would  have  made  a good  three  reel  feature. 
Five  reels. — Pecks’  theatre.  La  Salle,  111. — 
General  patronage. 

The  Splendid  Bie  (Arrow),  with  Grace 
Davidson. — While  this  is  a fairly  good 
offering,  the  titling  in  this  seemed  old  fash- 
ioned, like  they  made  some  four  or  five 
years  ago.  Too  many  characters  intro- 
duced at  beginning. — E.  J.  Ritter,  Regent 
theatre,  Bogota,  N.  J. 

Sure  Tire  BUnt  (Burr)  with  Johnny 
Hines. — Positively  great.  This  star  is  sure 
coming  to  the  front.  Our  audience  laughed 
from  start  to  finish.  Has  the  most  excit- 
ing finish  of  any  picture  I have  ever  seen. 
— Peck’s  theatre,  La  Salle,  111. — General 
patronage. 

What  No  Man  Kno'ws  (Equity),  with 
Clara  Kimball  Young. — A good  picture. 
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well  produced,  direction  and  action  good. 
But  it  isn’t  a picture  for  a small  town. 
We  should  have  gotten  many  congratula- 
tions on  this  one,  but  we  did  not  get 
them.  What  our  people  want  is  a good 
comedy  and  western  pictures.  Six  reels. 
— 'W.  J.  Shoup,  De  Luxe  theatre,  Spear- 
ville,  Kan. — Small  town  patronage. 

■you  Are  Guilty  (Burr),  with  James  Kirk- 
wood.— A fine  picture.  No  house  will  make 
a mistake  in  running  this  picture.  Re- 
ceived an  excellent  print  from  Enterprise 
at  St.  Louis.  Six  reels. — Russell  Armen- 
trout,  K.  P.  theatre,  Pittsfield,  111. 

Serials 

Haunted  Valley  (Pathe),  with  Ruth  Ro- 
land.— This  serial  is  holding  the  interest  of 
our  patrons  and  helping  us  out  remarkably 
well.  Our  best  crowds  are  on  Sunday 
nights  when  we  have  Ruth  Roland  in 
“Haunted  Valley.” — T.  T.  Castleman,  Cas- 
tleman  theatre.  Waterproof,  La. 

The  Haunted  Valley  (Pathe),  with  Ruth 
Roland. — Most  successful  mid-week  serial 
we  have  had  in  two  years.  Held  up  O.  K. 
all  through  and  did  splendid  business'. 
While  not  greatly  different  from  the  aver- 
age, Ruth’s  good  acting  and  pleasant  ap- 
pearance and  the  classy  production  Pathe 
has  given,  make  this  a sure  bet  for  the 
house  that  has  serial  fans.  Some  of  the 
reports  we  read  convince  us  that  certain 
exhibitors  do  not  get  a good  start  with  a 
serial.  Our  method  with  a mid-week  serial 
is  to  get  an  extra  good  picture  for  first 
episode — then  cut  admission  price  in  half 
for  the  first  and  sometimes  the  second 
episode,  also  showing  an  extra  good  ex- 
pensive feature  with  second  episode.  Then, 
if  your  serial  is  any  good  at  all,  you 
will  have  them  started  and  they  will  stick. 
Try  and  see.  This  method  used  throughout 
Peoria  by  serial  houses  and  seems  to  suc- 
ceed every  time.- — C.  H.  Lynch,  Gem  the- 
atre, Peoria,  111.— Neighborhood  patronage. 

The  Oregon  Trail  (Universal),  with  Art 
Accord. — I am  on  the  16th  Ep.  of  this  serial 
and  am  afraid  by  the  18th  there  will  be 
just  myself  left.  Not  very  interesting 
serial.  Dead  here. — C.  O.  Kelley,  Rex  the- 
atre, Custer  City,  Okla. — Small  town  pat- 
ronage. 

The  Phan'tom  Portune  (Universal),  with 
William  Desmond. — Have  used  six  episodes 
of  this  and  it  is  going  over  better  than  any 
we  have  had  in  some  time.  Carl  had  a 
chance  to  bring  out  a peach  of  a serial 
here,  only  he  spoiled  it  by  introducing  one 
of  those  outrageous  underworld  bands  of 
crooks  hidden  away  down  deep.  BTrst 
episode  opens  up  in  great  style,  showing 
hero  preparing  to  tackle  a large  business 
and  make  a success  of  it.  Titles  and 
scenes  refer  to  Edison  and  Roosevelt  and 
first  episode  or  two  bring  out  the  moral 
that  work  is  better  than  idle  folly  for 
the  boy  who  wants  to  make  his  way  in  the 
world.  If  it  wasn’t  for  the  ridiculous  crook 
gang,  this  serial  would  be  the-  best  and 
most  effective  departure  from  the  well 
beaten  serial  path  we  have  had  in  years. 
However,  we  can  recommend  this  to  you 
chaps  who  are  sick  of  serials.  Get  your 
people  started  on  first  episode  and  it  will 
hold  and  please. — C.  H.  Lynch,  Gem  theatre, 
Peoria,  111. — Neighborhood  patronage. 

The  'Way  of  a Man  (Pathe),  with  a spe- 
cial cast.- — We  played  this  serial  right  off 
the  bat  and  it  is  a good  serial  with  the 
right  length,  but  our  people  go  against 
any  serial.  It  held  up  well  during  winter 
months  and  bad  roads. — M.  D.  Foster,  Gem 
theatre,  Williamsburg,  Kan. 

The  Way  of  a Man  (Pathe),  with  a spe- 
cial cast. — After  running  chapter  two,  I 
will  say  as  I said  in  my  report  on  chap- 
ter one,  that  you  should  show  both  chap- 
ters one  and  two  the  opening  night,  and 
that’s  what  a serial  has  to  be  to  bring 
them  back.  No  repetition  in  this  serial. 
Two  reels. — H.  M.  Retz,  Strand  theatre. 
Lament,  la.— Small  town  patronage. 

The  Steel  Trail  (Universal),  with  a spe- 
cial cast. — Was  our  Friday  show.  We  have 
had  bad  luck  with  this  serial.  Been  a loser 
about  all  through.  Last  chapter  next  Fri- 
day. Mr.  Laemmle  of  Universal  said  if 
anyone  lost  money  on  any  of  his  pictures 
he  would  make  it  good.  Now  I am  going 
to  give  him  a chance  to  make  good.  Two 
reels. — F.  N.  Harris,  Amuse  theatre.  Hart, 
Mich. 

The  Steel  Trail  (Universal),  with  Wil- 
(Contimied  on  page  74) 
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And  an  Avalanche  of  dollars  to  Thousands  of  Exhibitors— 
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liam  Duncan. — We  are  using  this  on  Sun- 
days and  have  run  more  than  one-half  and 
it  has  held  up  very  good.  However,  I 
personally  do  not  like  it.  Doesn't  begin 
to  compare  with  Duncan's  first  two  Vita- 
graphs.  Entirely  too  many  impossible 
stunts  and  things.  They  seem  to  like  Dun- 
can here  and  that  may  be  wTiy  it  gets  by. 
Story  is  too  mechanical — too  cut  and  dried. 
Too  much  of  the  same  thing  repeated  over 
and  over.  Until  you  have  a lot  of  Duncan 
worshipers,  this  will  not  do  at  all.  "WTule 
we  are  at  it,  we  want  to  say  tbat  the  first 
sensible  producer  who  brings  out  real  hon- 
est-to-goodness  stories  in  ten  episodes — no 
jnore — ^is  going  to  leave  the  other  serial 
makers  a mighty  long  ways  behind.  Pathe 
is  making  a stab  at  it  and  Universal  made 
one  or  two  rather  feeble  attempts.  Cut  out 
the  ridiculous  bunk — give  us  a real  story. 
"Who  will  do  it? — C.  H.  liynch,  Gem  theatre, 
Peoria,  HI. — Neighborhood  patronage. 

Short  Subjects 

Aesop’s  Fables  (Pathe). — We  ran  twelve 
of  these  in  .succession,  one  a week,  and 
for  a change  they  are  mighty  fine  and 
pleased  young  and  old  alike. — M.  D.  Foster, 
Gem  theatre,  Williamsburg,  Kan. 

righting  Blood  ( F.  B.  O.),  with  George 
O'Hara. — Wish  to  report  good  again  on 
these  two  reelers.  I believe  they  are  the 
best  two  reelers  we  have  ever  shown.  They 
are  not  making  us  a dime  because  we  have 
to  pay  too  much  for  them,  just  twice  as 
much  per  reel  as  we  do  for  a feature.  Two 
reels. — W.  J.  Shoup,  DeLuxe  theatre,  Spear- 
ville,  Kan. — Small  town  patronage. 

Harold  Iiloyd  Be-Issues  (Pathe). — These 
single  reel  comedies  are  certainly  hard  to 
beat  for  one  reel  comedies.  Some  of  them 
are  screams  and  all  are  worth  playing. — 
M.  D.  Foster,  Gem  theatre,  Williamsburg, 
Kan. 

The  Heather  Pushers  (Universal),  with 
Reginald  Denny. — Not  much  to  this.  Too 
much  stalling.  Only  about  two  minutes 
actual  fighting  in  the  two  reels.  I find 
that  my  lady  patrons  do  not  like  this  kind 
of  entertainment.  Two  reels. — P.  G.  Held, 


CHARLES  HUTCHISON 
“Hutch  of  Serial  Fame” 

announces  release  by 
Wm.  Steiner,  N.  Y. 

C.,  of  the  first  of  a 
series  of  six  features 


art  • p >> 

ourging  oeas 

with  an  all-star  cast 
including  EDITH 
THORNTON,  George 
Hackathorne,  David 
Torrence  and  “Hutch” 
himself  in  a 


Maximum  of  Death 
Defying  Stunts 


sterling  theatre,  Fairmont,  Neb. — Neigh- 
borhood patronage. 

The  Heather  Pushers  (Universal),  with 
Reginald'  Denny. — I have  just  completed 
the  second  series  and  in  my  opinion  they 
are  not  as  good  as  the  “Fighting  Blood” 
series.  Two  reels. — G.  Malphurs,  Dream- 
land theatre.  High  Springs,  Fla. 

Oh  'WTiat  a Day!  (Universal. — This  com- 
edy draws  better  than  the  first  one.  Is- 
rather  good,  but  not  worth  the  money 
Universal  is  asking.  Two  reels. — H.  M. 
Retz,  Strand  theatre,  Lamont,  la. — Small 
town  patronage. 

Pathe  News. — Mighty  good  news  reel  and 
satisfies  our  people  as  a balancing  ration. 
— M.  D.  Foster,  Gem  theatre,  Williams- 
burg, Kan. 

Pathe  News. — This  is  the  best  news  on 
the  mai'ket,  to  my  notion.  My  patrons  like 
these.  Sometimes  this  news  helps  to  put 
over  a punk  picture.  One  reel. — C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. 

The  Spat  Family  (Pathe). — These  are  fine 
and  get  better  all  the  time. — A.  F.  Jenkins, 
Community  theatre,  David  City,  Neb. 

Universal  One  Heel  Comedies. — About 
like  all  one  reelers;  some  very-  good  and 
some  very  poor. — C.  O.  Kelley,  Rex  theatre, 
Custer  City,  Okla. — Small  town  patronage. 

Universal  Two  Beel  'Westems. — .lust  fair, 
could  be  better. — C.  O.  Kelley,  Rex  theatre, 
Custer  City,  Okla. — Small  town  patronage. 

Applesauce  (Fox),  a Sunshine  comedy. — 
Fox  has  the  short  subjects  this  year.  Two 
reels. — H.  M.  Retz.  Crystal  theatre,  Auroraj 
la. — Small  town  patronage. 

The  Applicant  (Vitagraph),  with  Jimmy 
Aubrey. — This  is  a real  honest-to-goodness, 
dyed-in-the-wool  slapstick  comedy.  It's  a 
real  scream,  almost  from  the  opening.  We 
have  only  shown  four  of  Aubrey’s,  but 
all  we  got  were  good  slapstick  stuff  that 
makes  them  laugh.  And  Vitagraph  is  sell- 
ing them  at  a price  within  our  reach.  Be- 
lieve me,  it  takes  something  real  to  get 
them  in  these  days.  We  have  to  give  them 
a 75  cent  show  for  a quarter  to  get  a 
crowd.  Two  reels. — W.  J.  Shoup,  DeLuxe 
theatre,  Spearville,  Kan. — Small  town  pat- 
ronage. 

Backfire  (Educational),  with  Lige  Conley. 
— One  of  the  best  Mermaid  comedies  on  the 
market.  If  you  are  in  doubt  about  your 
feature,  get  this  comedy.  It  can’t  be  beat. 
Keeps  the  house  in  an  uproar.  Print  fair. 
Two  reels. — Russell  Armentrout,  K.  P.  the- 
atre, Pittsfield,  111. 

Back  Stage  (Pathe),  with  Our  Gang. — 
They  use  mule  power  in  a Ford  car  and  a 
sack  of  oats  for  extra  gas. — A.  J.  Reynolds, 
Liberty  theatre,  Pasco,  Wash. 

Bumping  Into  Broadway  (Pathe).  with 
Harold  Lloyd. — Not  quite  so  good  as  “Num- 
ber Please.”  but  kept  them  in  an  uproar 
all  through.  Film  perfect.  Two  reels. — 
I.  R.  Gavin,  Hammond  theatre,  Hammond, 
Wis. 

The  Cake  Eater  (Pathe),  with  Will  Rog- 
ers.— This  is  an  absolute  knockout  comedy. 
New  gags  and  not  much  slapstick  comedy 
in  it.  Two  reels. — C.  Malphurs,  Dream- 
land theatre.  High  Spring,  Fla. 

The  Cops  (First  National),  with  Buster 
Keaton. — A dandy  comedy.  Got  more 
laughs  than  some  of  Buster’s  do.  Two 
reels. — J.  W.  Andersen,  Rialto  theatre, 
Cozad,  Neb. 

The  Counter  Jumper  (Vitagraph),  with 
Larry  Semon. — This  is  another  good  laugh- 
able slapstick  comedy  that  made  our  audi- 
ence laugh.  Yes,  we  are  one  of  those  ex- 
hibitors that  sat  in  the  box  office  and 
strained  our  ears  to  hear  the  haw  haws 
from  the  audience  as  evidence  of  their 
judgment  and  approval  of  a comedy.  'We 
believe  that  a comedy  is  for  the  purpose 
of  making  them  laugh  and  if  it  doesn’t  do 
it  it’s  a failure.  Yep,  that’s  us.  When  we 
want  a comedy  we  try  to  buy  one  and  not 
a news  reel  or  science  or  something  else. 
Two  reels. — W.  J.  Shoup,  DeLuxe  theatre, 
Spearville,  Kan. — Small  town  patronage. 

Derby  Day  (Pathe),  an  Aesop  Fable. — 
These  cartoons  are  all  good.  Some,  of 
course,  are  better  than  others,  but  they 
will  stand  up  better  than  any  other  one 
subject  that  we  have  tried.  Although  the 
characters  are  much  the  same,  there  is  a 
wide  variation  of  ideas  and  they  are  not 
long  enough  to  get  tiresome.  One-half  reel. 


ALMA  RUBENS  and  Lewis  Stone  in  a 
scene  from  “Cytherea,”  the  First  Na- 
tional attraction. 


— Robt.  L.  Anderson,  Olympic  theatre. 
Forks,  Wash. — General  patronage. 

The  Detective  (Vitagraph),  with  Jimmy 
Aubrey. — Very  good.  Real  good  comedies 
are  hard  to  find.  You  buy  them  like  ba- 
nanas and  some  are  good  and  others  just 
fair.  Two  reels. — Mrs.  W.  J.  Carter,  Max- 
ine theatre,  Croswell,  Mich. — Small  town 
patronage. 

One  Exciting  Day  (Universal),  w'ith  spe- 
cial cast. — A good  two  reel  comedy  for 
the  price  they  ask.  Print  good. — P.  G. 
Held,  Sterling  theatre.  Fairmont,  Neb. — 
Neighborhood  patronage. 

Get  Out  and  Get  Under  (Pathe),  with 
Harold  Lloyd. — A fine  two  reel  comedy. 
They  don’t  make  them  any  better  than 
this  one.  Will  sure  get  the  laughs,  and 
isn’t  that  why  you  run  a comedy?  Print 
only  in  fair  shape.  Two  reels. — Russell 
Armentrout,  K.  P.  theatre,  Pittsfield,  111. 

Giants  Vs.  Yanks  (Pathe),  with  Our 
Gang. — This  is  a dandy  comedy,  as  good 
as  the  best  of  these  kid  comedies.  Two 
reels. — James  Haworth,  Ho  Ho  theatre, 
Cumberland,  B.  C.,  Canada. — Small  town 
patronage. 

The  Handy  Man  (Metro),  with  Stan 
Laurel. — A good  slapstick  comedy,  but  I 
never  find  more  than  two  or  three  inches 
of  title  on  any  of  Metro’s  comedies.  They 
must  save  ’em  for  seed. — Two  reels. — Wil- 
liam E.  Tragsdorf,  Trags  theatre,  Neills- 
ville,  Wis. — Small  town  patronage. 

Hansel  and  Gretel  (Universal),  Baby 
Peggy. — Not  much.  No  comedy  in  it.  Two 
reels. — A.  F.  Jenkins,  Community  theatre, 
David  City,  Neb. 

He  Haughs  Hast  (Vitagraph),  with  jftnmy 
Aubrey. — This  is  a good  slapstick  comedy. 
Two  reels. — P.  G.  Held,  Sterling  theatre, 
Fairmont,  Neb. — Neighborhood  patronage. 

High  Hife  (Educational),  with  Lige  Con- 
ley.— Here  is  another  good  Conley  comedy 
that  had  the  house  in  an  uproar.  This 
boy  is  giving  us  the  best  two  reel  com- 
edies on  the  market.  Two  reels. — James 
Haworth,  Ho  Ho,  theatre,  Cumberland,  B.  C., 
Canada. — Small  town  patronage. 

High  Kickers  (Universal),  a Century 
comedy.^A  few  good  gags  in  this,  but 
bathing  girls  don’t  get  me  anything. — Roy 
W.  Adams,  Pastime  theatre.  Mason,  Mich. 
— General  patronage. 

Jamestovru  (Pathe),  ■with  a special  cast. 
— Due  to  a shortage  of  prints,  I guess, 
they  sent  in  these  hind-end  foremost  for 
me;  that  is,  instead  of  starting  with  “Co- 
lumbus” I had  to  start  with  “Jamestown” 
in  order  to  get  them  on  the  dates  I wanted 
them.  Show  them  for  a matinee  on  Satur- 
days. Blizzard  hit  me  before  and  during 
show  time,  but  almost  broke  even.  These 
are  fine  pictures  for  the  purpose  intended — 
education  for  the  young,  and  the  grownups. 
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too,  for  that  matter.  However,  to  put  these 
over  you  must  absolutely  get  your  schools 
behind  them  — ' particularly  the  country 
schools.  The  small  town  kids  are  so  smart 
that  they  are  beyond  the  age  of  learning 
anything,  and  the  only  time  they  think  they 
have  received  their  money’s  worth  is  after 
they  have  viewed  a coupla  of  reels  of  Har- 
old Lloyd  or  Larry  Semon  in  slapstick  stuff. 
Four  reels. — William  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. — Small  town  pat- 
ronage. 

Kiddingf  Katie  (Educational),  a Christie 
comedy. — Not  much  to  this  one:  only  a 
laugh  or  two  in  the  two  reels.  Two  reels'. — 
James  Haworth,  Ho  Ilo  theatre,  Cumber- 
land, B.  C.,  Canada. — Small  town  patronage. 

^ive  Wires  (Pathe),  with  Paul  Parrot. — 
Good  and  pleased  100  per  cent.  I am  glad 
Paul  doesn’t  wire  houses  in  our  city.  One 
reel. — Geo.  J.  Kress,  Hudson  theatre,  Roch- 
ester, N.  T. — Neighborhood  patronage. 

Ik>st,  strayed,  or  Stolen  (Pathe),  with 
Leo  Maloney. — After  you  see  one  of  these 
pictures  you  have  seen  them  all.  Two 
reels. — Claude  McBrayer,  Auditorium  the- 
atre, Hamilton,  Mo. 

I^ots  of  Nerve  (Universal),  with  Pal. — 
Another  real  comedy.  We  haven’t  had  a 
poor  Century  comedy  yet.  Two  reels. — 
Mrs.  W.  J.  Carter,  Maxine  theatre,  Croswell, 
Mich. — Small  town  patronage. 

The  Messenger  (Vitagraph),  with  Jimmy 
Aubrey. — No  good.  Two  reels. — Mrs.  W.  J. 
Carter,  Maxine,  theatre,  Croswell,  Mich. — 
Small  town  patronage. 

My  Friend  (Educational),  with  Lloyd 
Hamilton. — This  comedy  got  more  laughs 
than  any  two  reeler  that  ever  played  this 
theatre.  Two  reels. — P.  W.  McManus, 
Barnes  theatre,  Fillmore,  Cal. — Small  town 
patronage. 

The  Mystery  Man  (Pathe),  with  Snub 
Pollard. — This  was  a good  comedy,  but  not 
very  many  laughs.  Two  reels. — Claud  Mc- 
Brayer, Auditorium  theatre,  Hamilton,  Mo. 

The  Mysterious  Stranger  (Vitagraph), 
with  Larry  Semon. — Not  as  good  as  some 
of  his  comedies.  Most  of  action  is  in  a 
saloon  and  kind  of  a burlesque  on  some 
Mexican  scenes.  Two  reels. — H.  H.  Binions, 
Cozy  theatre,  Toledo,  la. — Small  town  pat- 
ronage. 

Neck  and  Neck  (Educational),  with  Lige 
Conley. — This  is  a riot.  One  of  Conley’s 
best,  and  that  is  saying  a lot.  The  whole 
house  in  an  uproar.  This  comedy  was  a 
God-s'end,  as  the  feature,  “The  Blizzard,’’ 
was  putrid.  Two  reels. — James  Haworth, 


Two  scenes  from  the  new  Distinctive 
picture,  “Second  Youth,”  which  Gold- 
wyn  is  distributing.  Alfred  Lunt  is  a 
featured  member  of  the  cast. 


Ho  Ho  theatre,  Cumberland,  B.  C.,  Canada. 
— Small  town  patronage. 


No  Farking  Allowed  (Universal),  with 
Neely  Edwards. — Good  comedy,  but  as  we 
had  shown  it  here  before  it  did  not  please 
here,  as  most  of  my  audience  had  seen 
it.  This  is  a bad  one,  for  the  exhibitors 
in  a small  town  to  have  to  show  a re- 
peater. Did  not  discover  until  we  had 
opened  the  can.  One  reel. — C.  V.  Ander- 
son, Oak  theatre,  Oakdale,  Neb. 


Number  Please  (Pathe),  with  Harold 
Lloyd. — Very  good  comedy  and  film  perfect. 
These  old  comedies  seem  to  please  as  well 
as  the  new  ones,  but  why  shouldn’t  Pathe 
cut  such  subtitles  as  “Copyrighted  1920.” 
It  doesn’t  help  them  or  us'  either.  Two 
reels. — I.  R.  Gavin,  Hammond  theatre,  Ham- 
mond, Wis. 


Obey  the  Law  (Universal),  with  Jack 
Earle. — Good  and  was  enjoyed  very  much. 
This  big  fellow  is  just  a little  more  than 
a human  being.  Two  reels. — Geo.  J.  Kres.s, 
Hudson  theatre,  Rochester,  N.  Y. — Neigli- 
borhood  patronage. 


One  Spooky  Nite  (Pathe). — Has  quite  a 
few  laughs  and  seemed  to  go  over  weil 
with  the  small  crowd  that  came  out.  They 
ask  too  much  money  for  these.  Two  reels. 
— G.  P.  Rediske,  Star  theatre,  Ryegate, 
Mont. — Small  town  patronage. 


Out  of  Place  (Fox),  with  A1  St.  John. — 
A real  comedy.  The  best  St.  John  we 
have  run.  A1  gets  plenty  of  laughs  here. 
Print  good.  Two  reels. — W.  T.  Waugh, 
Empress  theatre,  Grundy  Center,  la. — Small 
town  patronage. 


The  Paleface  (First  National)  with  Bus- 
ter Keaton. — Terrible!  Not  worth  the  film 
it  was  printed  on.  As  a comedy  this  would 
make  fine  cheese.  Even  a good  print  would 
not  save  this  picture.  Two  reels. — Russell 
Armentrout,  K.  P.  theatre,  Pittsfield,  111. 


A Perfect  36  (Educational),  a Christie 
comedy,  with  Bobby  Vernon. — This  is  a 
good  snappy  comedy.  Fast  action  and 
packs  a number  of  good  laughs.  However, 
I would  suggest,  while  he  makes  a good 
girl,  he  has  done  that  stuff  so  much  that 
he’d  better  try  something  else  now.  Film 
in  first  class  condition.  Two  reels. — C.  H. 
Moulton,  Bijou  theatre.  Beach,  N.  D. — Small 
town  patronage. 


Pick  and  Shovel  (Pathe),  with  Stan  Lau- 
rel.— A good  comedy  that  brings  the  laughs 
as  a comedy  should  do.  Two  reels. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan. — 
Small  town  patronage. 

The  Pilgrim  (First  National),  with 
Charles  Chaplin. — Fair  comedy,  but  did  not 
please  as  good  as  “Sailor  Made  Man.”  Sev- 
eral funny  scenes.  Print  fair.  Four  reels. 
— W.  T.  Waugh,  Empress  theatre,  Grundy 
Center,  la. — Small  town  patronage. 

Plastigrams  (Educational). — The  biggest 
novelty  and  the  best  short  subject  we  have 
seen  this  season.  Patrons  almost  fell  out 
of  their  seats  with  laughter  and  astonish- 
ment. Book  it  if  you  want  to  give  them 
something  out  of  the  ordinary.  500  feet. — 
John  W.  Hawkins',  State  theatre.  New  Bed- 
ford, Mass. — General  patronage. 

A Pleasant  Journey  (Pathe),  with  Our 
Gang. — Very  good  comedy.  A Gang  com- 
edy always  strengthens  the  show.  Two 
reels. — R.  Pfeiffer,  Princess  theatre,  Chil- 
ton, Wis. — 'Small  town  patronage. 

Pop  Tuttle’s  G-rass  'Widow  (F.  B.  O.), 
with  Dan  Mason. — Only  an  average  comedy. 
Caused  quite  a bit  of  laughter,  but  there 
is  no  danger  of  its  driving  anybody  into 
hysterics.  Two  reels. — C.  E.  Hopkins,  The 
Hopkins  theatre.  Cotter,  Ark. — Small  town 
patronage. 

Pop  Tuttle’s  Russian  Rumor  (F.  B.  O.), 
with  Dan  Mason. — These  Pop  Tuttle  com- 
edies sure  are  the  bunk.  Can’t  get  a laugh 
out  of  them.  Two  reels. — Jlrs.  W.  J.  Car- 
ter, Maxine  theatre,  Croswell,  Mich. — Small 
town  patronage. 

Pop  Tuttle’s  Tack  Tics  (F.  B.  O.),  with 
Dan  Mason. — Another  dry  cracker.  I am 
off  these  for  life.  Two  reels. — Mrs.  W.  J. 
Carter,  Maxine  theatre,  Croswell,  Mich. — 
Small  town  patronage. 

Private — Keep  Off  (F.  B.  O.)  with  the 
DeHavens. — Not  so  good.  Started  well  but 
finished  lamely.  Shows  some  good  ideas, 
but  they  do  not  seem  well  worked  out. 
Would  class  it  as  a very  ordinary  comedy. 

Two  reels. — C.  E.  Hopkins,  The  Hopkins 


Three  of  the  big  moments  in  “Surging 
Seas,”  the  William  Steiner  production 
starring  Charles  Hutchison,  with 
George  Hackathorne  in  the  supi^rting 
cast.  New-Cal  Film  Corporation  is 
distributing  the  Steiner  product  on  the 
states  right  market. 

theatre.  Cotter,  Ark. — Small  town  patron- 
age. 

A Ramblin’  Romeo  (Educational),  a 
Christie  comedy. — Verj'  good  if  you  like 
Christie  comedies.  They  fail  to  register 
here.  Fair  print.  Two  reels. — Russell 
Armentrout,  K.  P.  theatre,  Pittsfield,  111. 

Regular  Boy  (Universal),  with  Buddy 
Messenger. — This  is  a good  two  reel  com- 
edy. The  kids  went  wild  over  this.  Print 
lair.  Two  reels. — P.  G.  Held,  Sterling  the- 
atre, Fairmont,  Neb, — Neighborhood  patron- 
age. 

Sailor  Made  Man  (A.  E.),  with  Harold 
Lloyd. — Extra  good. — Rae  Peacock,  Mystic 
theatre,  Stafford,  Kan. — Small  town  patron- 
age. 

Second  Childhood  (Educational),  a Chris- 
tie comedy,  with  Bobby  Vernon. — -Parlor 
comedy  that  pleased  100  per  cent.  This 
star  makes  them  good.  Can’t  remember 
ever  having  a poor  one.  Two  reels. — Geo. 
J.  Kress,  Hudson  theatre,  Rochester,  N.  Y. 
— Neighborhood  patronage. 

Short  Orders  (Educational),  with  a spe- 
cial cast. — Good,  star  sure  is  there  as  a 
cook  and  waiter.  He  sure  had  our  audi- 
ence going  on  this.  One  reel. — Geo.  J. 
Kress,  Hudson  theatre,  Rochester,  N.  Y. — 
Neighborhood  patronage. 

The  Show  (Vitagraph),  with  Larry  Se- 
mon.— Played  this  with  Mix  in  “Mile-a- 
Minute  Romeo”  and  Oh,  what  a show!  They 
cried  for  more.  Two  reels. — Mrs.  W.  J. 
Carter,  Maxine  theatre,  Croswell,  Mich. — - 
Small  town  patronage. 

Spring  Fever  (Universal),  with  a special 
cast. — This  one  is  a riot.  Two  reels. — Mrs. 

(Continued  on  page  78) 


“F.B.0  . scores  again...excellent  subject  for  any  house...exploitation 
from  almost  any  angle”...says  the  MOVING  PICTURE  WORLD. 
“One  of  the  most  unusual  pictures  we  have  ever  seen...if  the  ordinary 
pictures  bore  you  have  a try  at  ‘Damaged  Hearts  says  MO  VIE  WEEKLY 
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EVERY  PICTURE 


Every  picture  is  important.  II 
it's  sold  it’s  bought  and  it’s 
bought  it’s  exhibited — to  profit  or 
loss.  Big  pictures  and  litde  pic- 
tures take  from  or  add  to  the  same 
bank  balance. 

When  every  picture  exhibited 
every  week  by  every  exhibitor  is 
reported  to  every  other  exhibitor  it 
will  be  possible  to  kill  the  losws 
at  the  first  run  house  and  perpetu- 
ate the  profitatde  career  of  the 
money  maker. 

To  perfect  this  system  of  ^dcture 
selection  by  box  office  proof  is 
every  exhibitcu^s  busing.  Use  this 
blank  now  and  a supply  for  future 
use  will  be  sent  you. 

Address:  Exhibitors  Herald,  407 
South  Dearborn  St..  Chicago,  IlL 
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W.  J.  Carter,  Maxine  theatre,  Croswell, 
Mich. — Small  town  patronagre. 

Take  the  Air  (Pathe),  with  a special 
cast. — This  is  a thriller  stunt  one  reel 
comedy  that  has  lots  of  good  fake  photog- 
raphy that  will  make  them  grab  their  seats 
and  holler,  unless  you  have  them  too  fed 
up  on  thrill  pictures.  One  reel. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan. — 
Small  town  patronage. 

That  Son  of  a Sheik  (Educational),  a 
Christie  comedy. — This  is  exactly  2,000  feet 
of  film  actually  thrown  away.  The  man 
who  directed  this  comedy  should  be  ar- 
rested and  jailed  for  one  year  for  trying 
to  hoodwink  the  movie  going  people.  A 
good  clubbing  on  the  guys  who  posed  and 
directed  this  hunk  of  cheese.  Two  reels. — 
M.  J.  Babin,  Fairyland  theatre.  White  Cas- 
tle, La. 

Tire  Trouble  (Pathe),  with  Our  Gang. — 
Boys,  if  your  people  don’t  laugh  at  this 
one  you  want  to  send  them  to  a chiroprac- 
tor or  chiropodist  to  have  their  funny 
bones  massaged.  This  one  is  as  good  as 
any  of  the  previous  ones,  if  not  the  best. 
Two  reels. — William  E.  Tragsdorf,  Trags, 
theatre,  Neillsville,  Wis. — Small-  town  pat- 
ronage. 

Torchy  Takes  a Chance  (Educational), 
with  Johnny  Hines. — A mighty  good  com- 
edy. Believe  you  will  find  all  of  Torchy’s 
A-1.  Print  fair. — Russell  Armentrout,  K.  P. 
theatre,  Pittsfield,  111. 

Trouble  Brewing'  (Vitagraph),  with  Larry 
Semon. — Here  is  a knock-’em-cold  slapstick 
comedy.  Got  the  laughs  and  made  a big 
hit.  Two  reels. — A1  Powell,  Highland  the- 
atre, Guthrie,  Okla. — General  patronage. 

Twin  Husbands  (P.  B.  O.),  with  the  De- 
Havens. — Good  comedy  of  a class  above 
the  ordinary  slapstick.  Only  kick  was  that 
the  one-sheet  had  1922  on  them.  Two  reels. 
H.  H.  Binions,  Cozy  theatre,  Toledo,  la. — 
Small  town  patronage. 

Two  Wag'ons — Both  Covered  (Pathe),  with 
Will  Rogers. — Too  bad  to  muss  up  a good 
piece'  of  film  with  such  a burlesque  as  this. 
Two  reels. — Clyde  Allen,  Casino  theatre, 
Antwerp,  N.  Y. — Neighborhood  patronage. 

Uncensored  Uovles  (Pathe),  with  Will 
Rogers. — Well,  if  this  was  a comedy,  there 
must  be  something  wrong  with  my  bean. 
Personally,  I like  to  “laff’  when  I see  a 
comedy,  and  I sincerely  believe  my  patrons 
feel  the  same  way  about  it.  They  looked 
at  me  like  I owed  ’em  money,  when  they 
walked  out.  Never  a word,  but  you  know 
how  it  is;  that  is,  if  you  ever  ran  a picture 
show.  Two  reels. — Clyde  Allen,  Casino  the- 
atre, Antwerp,  N.  Y. — Neighborhood  pat- 
ronage. 

Uncle  Sam  (Educational),  with  Lee 
Moran. — This  is  a good  snappy  comedy  with 
plenty  of  laughs  and  action.  Two  reels. — • 
C.  H.  Moulton,  Bijou  theatre.  Beach,  N.  D. 
— Small  town  patronage. 

’Vincennes  (Pathe),  with  a special  cast. — 
Due  to  incessant  rains,  the  roads  were 
impassable,  consequently  didn’t  take  in 
enough  to  pay  the  posta.ge.  However,  I 
will  contend  that  these  are  dandy  educa- 
tional subjects,  if  you  can  get  ’em  in  to 
be  educated.  Photography  in  this  one  clear 
and  distinct.  Characters  well  taken.  Three 
reels. — William  E.  Tragsdorf,  Trags  thea- 
tre, Neillsville,  Wis. — Small  town  patron- 
age. 

■WTiere  Am  I?  (Pathe),  with  Snub  Pol- 
lard.— Just  a fair  comedy.  It  will  get  by. 
Two  reels. — Mrs.  W.  J.  Carter,  Maxine  the- 
atre, Croswell,  Mich. — Small  town  patron- 
age. 

■WTiy  Pay  Bent?  (Fox). — A good  two  reel 
Imperial  comedy.  Plenty  of  laughs.  That’s 
what  we  want.  We  would  have  better  busi- 
ness if  we  could  always  get  laughable  com- 
edies like  “Why  Pay  Rent?” — T.  T.  Cas- 
tleman,  Castleman  theatre.  Waterproof,  La. 

Zeb  vs.  Paprika  (Pathe),  with  Stan 
Laurel. — Another  ringer  for  Stan.  He  sure 
made  ’em  laugh  in  this  one.  Print  good. 
Two  reels. — W.  T.  Waugh,  Empress  theatre, 
Grundy  Center,  la. — Small  town  patronage. 

Th.®  Bainstorm  (Fox). — This  one  was  a 
comedy  with  a laugh.  Better  than  the  av- 
erage these  days. — F.  C.  Rodgers,  Grand 
theatre,  Creston,  B.  C.,  Canada. 

Bunning*  'Wild  (Educational),  with  Lige 
Conley. — O.  K.  Pleased  a good  Saturday 


night  crowd.  Two  reels. — Roy  L.  Dowing, 
Ozark  theatre,  Ozark,  Ala. 

The  Sho-w  (Vitagraph),  with  Larry  Se- 
mon.— Dandy  comedy.  One  of  Semon’s  best. 
Two  reels. — S.  G.  Ihde,  Photoplay  theatre, 
Ashland,  Kan. — Small  town  patronage. 

Snooky’s  Treasure  Island  (Educational). 
— Here  is  a comedy  that  pleased  100  per 
cent.  Two  reels. — Sprague  Green,  Orpheum 
theatre.  Fort  Wayne,  Ind. — General  pat- 
ronage. 

The  Tailor  (Fox),  with  A1  St.  John. — 
Paid  too  much  for  this.  ■ Didn’t  please  an 
awful  lot.  Print  bum.  Two  reels. — H.  E. 
Lee,  Auditorium  theatre,  Prattsburgh,  N.  Y. 

This  Way  Out  (Educational),  a Mermaid 
Comedy. — The  poorest  Mermaid  I have  run, 
but  not  so  bad  at  that.  Two  reels. — Robert 
L.  Anderson,  Olympic  theatre,  Forks,  Wash. 

The  Trouble  Hunter  (Vitagraph),  with 
Jimmy  Aubrey. — Not  as  good  as  majority 
of  Aubrey’s  comedies.  Action  is  about  all 
in  an  east  side  dance  hall  and  very  little 
funny  stuff  in  whole  two  reels. — H.  H. 
Binions,  Cozy  theatre,  Toledo,  la. 

Two  Wag'ons — Both  Covered  (Pathe), 
with  Will  Rogers, — Rogers  gets  a lot  of 
good  comedy  in  the  sub-titles,  but  the 
action  of  the  picture  for  the  most  part  is 
very  disappointing.  However,  there  are 
places  where  the  thing  rises  up  to  regular 
comedy.  Two  reels. — W.  H.  Brenner,  Cozy 
theatre,  Winchester,  Ind. 

Uncensored  Movies  (Pathe),  with  Will 
Rogers. — Good.  Two  reels. — Grand  theatre, 
Breese,  111. — General  patronage. 

Uncensored  Movies  (Pathe),  with  Will 
Rogers. — A very  poor  comedy,  not  up  to 
Pathe’s  or  Rogers’  standard.  Suppose  it 
was  their  off  day,  as  the  supposed  comedy 
was  certainly  off.  Two  reels. — D.  A.  White, 
Cozy  theatre,  Checotah,  Okla. 

Uneasy  Feet  (Educational),  with  Lloyd 
Hamilton. — Poor.  Two  reels. — Grand  thea- 
tre, Breese,  111. — General  patronage. 

Watch  Fapa  (Universal),  a Gump  com- 
edy.— Extra  good.  Have  run  two  of  these. 
Both  good.  Two  reels. — William  Hinds, 
Opera  House,  Odell,  Neb. 

The  ■young'  Tenderfoot  (Universal),  with 
Buddy  Messinger. — Here  is  another  baby 
that  has  lost  the  art  of  comedy.  His  head 
has  grown  out  of  his  body.  Sometimes  he 
is  almost  comic.  Two  reels. — Sprague 
Green,  Orpheum  theatre.  Fort  Wayne,  Ind. 
— General  patronage. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00 


THEATRES  FOR  SALE 

FOR  QUICK  SALE:  Interest  and  lease  in 
fine  new  picture  theatre,  seating  700.  Town  of 
2500.  Write  Box  261,  c/o  Exhibitors  Herald. 


FOR  SALE:  The  only  two  theatres  in  a 
northern  Indiana  town  of  5,000.  Long  time  leases 
on  both  houses.  Good  reason  for  selling.  Ad- 
dress A.  B.  C.,  c/o  Exhibitors  Herald. 


FOR  SALE:  Theatre  completely  equipped. 

North  Carolina  manufacturing  town,  3,400  to  draw 
from.  No  opposition.  Address,  ‘^Carolina,”  Ex- 
hibitors Herald,  Chicago. 


FOR  SALE:  Only  two  motion  picture  theatres 
in  five  thousand  town.  Reason  for  selling— dis- 
solving partnership.  Pellettieri  and-  Foote, 
Oconto,  Wis. 


THEATRES  FOR  TRADE 

WANTED:  To  trade  two  theatres  for  two  in 
similar  condition.  Only  two  city  10,000,  railroad 
patronage.  Fine  business,  excellent  support.  Fam- 
ily reasons.  Picture  house  220  seats.  Road  show 
and  big  film  house  500  seats.  Good  prices.  Houses 
must  gross  around  $30,000.  Address  “Experi- 
ment,” care  Exhibitors  Herald,  407  So.  Dearborn 
Street,  Chicago,  111. 
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THEATRE  CONSTRUCTS 
AND  EQUIPMENT 


Cinema's  Growtli  Reflected  in 
Mark  Strand  Tentn  Anniversary 

INTERESTING  sidelights  on  early  days  of  the  motion  picture  were  recalled 
in  New  York  the  week  of  April  20  Avhen  the  Mark  Strand  theatre,  hailed  as 
“the  first  million  dollar  playhouse”  observed  its  tenth  anniversary.  The  growth 
of  the  Mark  Strand,  from  a vacant  store  seating  80  persons  to  the  present  theatre 
is  illuminating  testimony  of  the  motion  picture’s  growth  in  public  favor.  Moe 
Mark,  president  and  general  manager  of  the  present  playhouse  founded  it  with 
his  brother,  the  late  Mitchell  Mark. 


Motion  pictures  were  in  their  baby 
clothes  when  the  Mark  Strand  was 
planned.  Doug  and  Mary  were  just  get- 
ting started.  John  Bunny  and  Flora 
Finch  and  William  Farnuni  and  Bessie 
Eyton  were  stars  in  those  days. 

It  was  a daring  plan,  their  scheme  to 
build  a palatial  motion  picture  theatre. 
They  were  not  only  building  the  first 
great  motion  picture  theatre,  but  they 
were  actually  regarded  as  competing  with 
drama  and  opera  in  planning  such  “a  na- 
tional institution.” 

The  first  program  of  the  Mark  Strand 
theatre  tells  details  of  tlie  project  in  part 
as  follows: 

‘Within  the  last  few  years  it  has  been 
convincingly  demonstrated  that  motion 
pictures  have  come  to  stay,  that  they  are 
yet  in  their  infancy  and  have  untold  pos- 
sibilities for  further  development.  The 
evolution  from  the  store  room  picture 
house  to  the  small  theatre  and  thence  to 
the  regular  theatre  and  finally  to  palatial 
buildings  like  ‘The  Strand’  is  but  the  na- 
tural result  of  progress. 

‘‘Mitchel  H.  Mark  and  Moe  Mark  in 
October,  1912,  started  to  organize  a com- 
pany with  a million  dollars  capital,  which 
in  a short  time  was  incorporated  under 
the  laws  of  the  State  of  New  York  with 
Mitchel  H.  Mark  as  president,  Moe  Mark 
as  vice-president,  Eugene  L.  Falk  as 
treasurer,  and  a board  of  directors  which 


included  Walter  Hays  and  Joseph  M. 
Levenson.” 

* * * 

The  site  of  “The  Strand,”  the  first 

program  continues,  was  obtained  on  a 
long-term  lease  and  the  building  covers 
an  area  of  twenty  city  lots  with  a Broad- 
way frontage  of  155  feet  and  277  feet  on 
the  47th  street  side.  There  was  only  one 
other  theatre  in  New  York  “equipped 
with  a steel  curtain  completely  separat- 
ing the  stage  from  the  Auditorium.” 

The  site,  incidentally,  was  the  old 

Brewster  carriage  factory.  Broadway 
and  47th  street  had  not  been  set  ablaze 
by  the  white  lights;  the  streets  were 
dark  and  dingy  and  the  carriage  factory 
itself  had  been  abandoned.  It  was  the 
building  of  the  Mark  Strand  that  really 
caused  Broadway  white  lights  to  blink 

so  far  north  on  Manhattan  Island. 

It  was  stated  in  the  first  program  that 
“from  the  first  moment  we  conceived  the 
idea  of  erecting  ‘The  Strand’  we  made 
studies  of  all  the  best  theatres  in  Europe 
and  America  ...  to  profit  by  their  ex- 
periences.” 

How  well  the  Mark  Strand  was  builded 
by  the  founders  as  “a  national  institu- 
tion” is  perhaps  more  conclusively  shown 
in  the  fact  that  more  than  48,000,000  per- 
sons have  paid  admissions  in  the  ten 
years  of  its  service  to  encouraging  and 
exhibiting  better  and  better  productions, 
and  at  the  same  time  providing  a pro- 
gram of  the  highest  musical  and  artistic 
divertisements. 

Of  the  first  night  audience  at  “The 
Strand,”  Victor  Watson,  dramatic  critic 
of  the  New  York  American  in  1914,  and 
now  an  executive  editor,  wrote  the  fol- 
lowing: 

* * * 

“Going  to  the  new  Strand  theatre  last 
night  was  very  much  like  going  to  a Pres- 
idential reception,  a first  night  at  the 
opera  or  the  opening  of  the  horse  show. 
It  seemed  like  everything  in  town  had 
simultaneously  arrived  at  the  conclusion 
that  a visit  to  the  magnificent  new  movie 
playhouse  was  necessary. 

“I  have  always  tried  to  keep  abreast 
of  the  times  and  to  be  able  to  look  ahead 
a little  way,  but  I must  confess  that  when 
I saw  the  wonderful  audience  last  night 
in  all  its  costly  togs,  the  one  thought  that 
came  to  my  mind  was  that  if  anyone  had 
told  me  two  years  ago  that  the  time  would 
come  when  the  finest  looking  people  in 
town  would  be  going  to  the  biggest  and 


newest  theatre  on  Broadwaj^  for  the  pur- 
pose of  seeing  motion  pictures  I would 
have  sent  them  down  to  visit  my  friend. 
Dr.  Minas  Gregory,  at  Bellevue  Hos- 
pital.” 

* * Jj? 

Equally  interesting  to  the  industry  to- 
day is  a resume  of  the  first  program. 

“The  Spoilers,”  from  Rex  Beach’s 
novel,  was  the  feature  picture.  William 
Farnum  was  in  the  leading  role  of  Roy 
Glenister;  Thomas  Santschi  was  Alex- 
ander McNamara;  Kathlyn  Williams  was 
Cherry  Malotte;  Bessie  Eyton  was  Helen 
Chester;  E.  MacGregor  the  Judge  Still- 
man; Erank  Clark  played  Dextry; 
Wheeler  Oakland  was  Broncho  Kid,  and 
Marshall  Earnum  was  Lawyer  Wheaton. 

The  program  opened  with  “The  Star 
Spangled  Banner”;  next  was  an  over- 
ture, Hungarian  Rhapsodie  No.  2 by  the 
Strand  Concert  Orchestra,  directed  by 
Carl  Edouarde,  conductor;  “A  Neopoli- 
tan  Incident,”  called  “a  collaboration  of 
the  motion  picture  and  song”;  “Polon- 
aise” from  “Mignon”;  Strand  Topical  Re- 
view, quartette  from  “Rigoletto”  by  the 
Strand  quartette  and  a Keystone  comedy. 
Then  came  the  big  feature  picture — a 
four-reel  Selig  production. 


Estridge  and  Simpson 
to  Build  TLeatre  at 
Gastonia,  N.  C.  Soon 

A modern  theatre  costing  $150,000  is 
to  be  built  at  Gastonia,  N.  C.,  by  James 
A.  Estridge  and  A.  E.  Simpson,  owners 
of  the  Gastonia  and  Ideal  theatres  in  that 
city. 

Associated  with  the  theatre  men  in 
the  project  is  J.  White  Ware,  president 
of  the  3rd  National  Bank. 

Construction  of  the  new  theatre,  which 
will  seat  1,500  will  be  started  in  June. 
The  site  chosen  is  190  feet  deep  and  en- 
trance to  the  house  will  be  gained 
through  an  arcade.  Stores  are  planned 
for  the  front  of  the  building  with  offices 
and  apartments  above. 


Capitol  Enterprises  to 
Build  Lar^e  Pla  yhouses 
at  Lincoln,  Nebraska 

Announcement  is  made  l)y  Capitol  En- 
terprises, 503  Davidson  Building,  Kan- 
sas City,  Mo.,  that  the  company  will  erect 
a half  million  dollar  theatre  at  Lincoln. 
Nebraska.  The  theatre  is  to  be  known 
as  the  Lincoln  and  will  occupy  a site  on 
N street  between  Twelfth  and  Thir- 
teenth. 

The  new  house  is  to  have  a seating 
capacity  of  1,600  and  will  be  modeled 
along  the  lines  of  the  Criterion  at  Okla- 
homa City.  Just  when  construction  work 
will  start  has  not  been  revealed  but  the 
plans  are  to  have  the  building  completed 
in  fall. 

Officers  of  The  Capitol  Enterprises  are 
Samuel  L.  Harding,  president;  Phil  L. 
Ryan,  vice-president  and  David  H.  Har- 
ding, secretary  and  treasurer. 
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BIG  ATTRACTIONS 
GET  SUPPORT  OF 
MILWAUKEE  FANS 

Box  Office  Receipts  Show  Fine 
Response  to  Feature  Films 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  May  6— Play- 
ing against  the  strongest  competition  of 
the  season,  Harold  Lloyd’s  “Girl  Shy,” 
backed  by  Strongheart’s  “personal”  ap- 
pearance, drew  approximately  20,000  pat- 
rons, or  a gross  estimated  at  $9,500,  at 
Saxe’s  Wisconsin  theatre  for  the  first 
three  days,  indicating  almost  $20,000  for 
the  seven  day  run. 

“Three  Weeks”  Draws  Well 

At  the  same  time  “Three  Weeks”  was 
drawing  heavily  at  the  Alhambra; 
“Daughters  of  Today”  was  doing  excep- 
tionally well  at  Saxe’s  Strand;  “Under 
the  Red  Robe”  was  attracting  fair  busi- 
ness at  the  Merrill  after  a slow  start, 
while  “Don’t  Doubt  Your  Husband,”  at 
the  Garden,  was  falling  way  behind. 

On  the  whole,  the  gross  receipts  for 
the  first  three  days  proved  that  Milwau- 
kee was  responding  exceedingly  well  for 
such  a big  number  of  big  attractions. 

Sunday  Rain  Cuts  Receipts 

Saturday  and  Sunday  rain  cut  the  at- 
tendance somewhat  at  the  Merrill  and 
Garden  but  the  other  houses  apparently 
did  not  feel  it  much,  the  Wisconsin, 
Strand  and  Alhambra  doing  especially 
heavy  business  on  both  days. 

While  it  was  conceded  beforehand  by 
most  followers  of  the  motion  picture  sit- 
uation here  that  the  Wisconsin,  with  its 
3,500  seats,  would  lead  the  field  for  the 
week,  the  biggest  surprise  was  the  busi- 
ness of  its  next  door  neighbor,  the 
Strand,  managed  by  Stanley  Brown, 
which  beside  being  forced  to  compete 
with  the  Wisconsin,  had  in  “Daughters 
of  Today,”  a picture  appealing  to  the 
same  class  as  “Three  Weeks”  at  the  Al- 
hambra. 

Strand  Shows  Fine  Gross 

For  the  first  three  days  the  Strand  had 
an  estimated  attendance  of  8,000,  or  a 
gross  of  almost  $4,000,  with  a seating 
capacity  of  1,250,  leading  to  a prediction 
of  a $7,000  week. 

The  Alhambra,  directed  by  Leo  A.  Lan- 
dau, also  in  charge  of  the  Garden,  was 
apparently  well  on  its  way  to  a $12,000 
to  $15,000  week.  The  Alhambra  is  a 
2,300  seat  house. 

However,  it  is  known  that  Landau  ob- 
tained the  Glyn  picture  only  after  a 
strenuous  fight,  since  it  originally  was 
scheduled  for  the  Merrill,  and  in  view  of 
this  circumstance  it  is  generally  believed 
he  paid  heavily  for  it,  thus  cutting  his 
net  profit  considerably  for  the  week.  He 
also  spent  more  than  any  other,  exhibitor 
in  advertising  his  picture. 

“Costume”  Fails  to  Draw 

The  Merrill,  trying  to  overcome  the 
public’s  aversion  to  costume  pictures, 
found  the  going  rather  disappointing  on 


Police  Restrained 
From  Interfering 
With  Chicago  Film 

The  Chicago  censor  board,  which  was 
recently  reorganized,  last  week  refused  to 
issue  a permit  allowing  “The  Woman  on  the 
Jury”  to  be  shown  to  persons  under  21 
years  of  age.  The  picture  was  booked  and 
advertised  to  play  the  Chicago  theatre  the 
week  of  May  5,  and  attorneys  for  Balaban 
& Katz  and  the  Associated  First  National 
Pictures  Corp.  went  before  Circuit  Judge 
Ira  C.  Ryner  on  Friday,  May  2,  and  ob- 
tained a temporary  restraining  order,  en- 
joining the  police  department  from  inter- 
ferring  with  the  exhibition. 

Judge  Ryner  issued  the  injunction  after 
seeing  the  picture. 

The  board  of  censors  contended  the  pic- 
ture portrayed  a love  affair  between  a 
woman  on  a jury  and  one  of  the  principals 
in  a murder  and  that  it  was  therefore  unfit 
to  be  shown  to  minors.  The  judge  thought 
they  were  overstepping  their  authority  and 
issued  the  injunction. 

* * * 

Exhibitors  of  Kansas  City  were  grieved 
last  week  to  learn  of  the  bereavement  of 
A.  E.  Jarboe  of  the  Royal  theatre,  Cameron, 
Mo.,  caused  by  the  death  of  his  father. 

Hs  * * 

The  First  National  exchange  baseball 
team  of  Kansas  City  clouted  the  pellet  to 
remote  corners  of  Heathwood  park  last 
week  in  the  ■ game  with  the  Kansas  City. 
Kas.,  exhibitors,  winning  by  the  lopsided 
count  of  18  to  4. 

Plan  New  Theatre 

In  Suburban  Omaha 

(Special  to  Exhibitors  Herald) 

OMAHA,  NEB.,  May  5.— A.  R.  Hansen, 
investor,  real  estate  man,  cafeteria  man, 
etc.,  in  Omaha,  is  planning  a fine  new 
suburban  motion  picture  house  for  Fiftieth 
and  Dodge  Streets,  in  the  exclusive  Dundee 
section  of  Omaha.  Mr.  Hansen  owns  a 
number  of  stores  in  that  immediate  vicinity, 
including  a hardware,  a bakery,  a grocery, 
a coffee  shop,  a cleaning  and  dyeing  estab- 
lishment, and  a barber  shop. 

Mr.  Hansen  holds  that  he  wants  to  make 
this  section  of  the  city  independent  from  the 
down  town  district  by  providing  every  kind 
of  a store  and  at  the  same  time  an  amuse- 
ment house. 

* * * 

The  new  managers  of  the  Opera  house  at 
Wall  Lake,  Iowa,  are  Wildeboer  and  Rich- 
ardson. 

* * * 

Blaine  Cook  has  closed  the  Gehrling  the- 
atre at  Falls  City,  Nebraska. 


Saturday,  but  with  the  aid  of  columns  of 
publicity  in  the  Hearst  newspaper  was 
able  to  register  a 50  per  cent  gain  on  Sun- 
day, according  to  Roy  C.  MacMullen, 
manager. 

The  Merrill,  with  its  1,400  seats,  had  a 
gross  estimated  at  between  $3,000  and 
$3,200  for  the  three  days. 


EXHIBITORS  AND 
FILM  MEN  MEET 
WITH  CLUB  WOMEN 

Speak  of  Great  Possibilities  of 
Closer  Cooperation 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  May  6.— An 
open  forum,  attended  by  exhibitors  and 
exchange  men  and  members  of  the  Mo- 
tion Picture  Committee  of  the  Woman’s 
City  Club,  was  held  Tuesday  at  Kansas 
City.  Talks  were  made  by  A.  M.  Eisner, 
president  of  the  Kansas  City  Motion  Pic- 
ture Theatre  Owners  Association;  Lee 
Balsley  of  the  Liberty  theatre,  A.  H.  Cole 
of  the  Paramount  exchange  and  Jack 
Roth  of  the  Isis  theatre. 

Praise  Women’s  Work 

Each  told  what  co-operation  of  the 
club  and  Parent-Teacher  associations 
would  do  to  elevate  the  standards  for 
pictures  in  the  Kansas  City  territory. 

“Many  hours  of  untiring,  unselfish 
work  have  been  given  by  you  women  in 
the  cause  of  better  movies,”  Mr.  Eisner 
said.  “Your  work  is  an  inspiration  to 
showmen  and  producers  as  well.” 

Give  Preview  of  “Girl  Shy” 

Through  the  courtesy  of  Frank  L. 
Newman  of  the  Newman  theatre  a pre- 
view of  the  Harold  Lloyd  film,  “Girl 
Shy,”  was  shown.  Through  the  cooper- 
ation of  Kansas  City  newspapers  the  Mo- 
tion Picture  Committee  of  the  Women’s 
City  Club  weekly  announces  pictures 
which  it  recommends  and  exhibitors  are 
finding  this  an  added  drawing  power,  it 
is  said. 

* * !): 

The  screen  is  playing  an  important  part 
in  the  political  campaign  of  Missouri.  At 
the  Republican  state  convention  at 
Springfield,  Mo.,  pictures  were  shown 
Tuesday  of  many  buildings  erected  at 
state  institutions  during  the  administra- 
tion of  Governor  Hyde.  Delegates  also 
were  shown  films  of  state  road  work  in 
progress  and  improvements  of  various 
kinds.  The  policy  of  using  the  screen  to 
depict  the  work  of  an  administration  is 
much  more  forceful  than  a dozen 
speeches,  an  influential  Kansas  City  poli- 
tician has  declared. 

* ^ * 

J.  E.  Poland,  former  Vitagraph  sales- 
man, has  been  appointed  Kansas  City 
branch  manager  for  Selznick,  M.  A.  Tan- 
ner, former  branch  manager,  having 
been  transferred  to  Omaha,  as  manager 
of  the  exchange  there.  Mr.  Poland  for 
several  years  has  been  active  in  Kansas 
City  film  circles. 

* * * 

A warning  has  been  issued  to  exhibit- 
ors of  the  Kansas  City  territory  against 
the  exploits  of  a man  named  George 
Hackathorn,  v/ho  is  alleged  to  have  vis- 
ited theatres  and  showed  films  in  which 
he  plays  a role  and,  for  a small  sum, 
agreeing  to  give  a talk.  He  has  endeav- 
ored to  cash  small  checks.  A federal 
warrant  has  been  issued  for  his  arrest. 
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EASTMAN 
POSITIVE  FILM 

Make  sure  the  release  print  is  on  Eastman 
Positive  Film  and  you  make  sure  that  the 
photographic  quality  of  the  negative  is  car- 
ried through  to  the  screen  for  your  audiences 
to  enjoy. 

Look  for  the  identification  “Eastman” 
“Kodak’’  in  Mack  letters  in  the  film  margin. 


Eastman  Film,  both  regular  and 
tinted  base,  is  available  in  thou- 
sand foot  lengths. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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ICHICAGO  PERSONALITIES! 

• By  J.  R.  


Chicago  was  the  scene  of  the  Hod- 
kinson  convention  last  week  and  the 
Blue  Room  of  the  Congress  Hotel  was 
a busy  place  for  a couple  of  days. 

* + * 

John  B.  Rock,  general  manager  of  Vita- 
graph,  called  on  Manager  John  A.  Steinson 
last  Friday.  Mr.  Rock  is  making  a tour  of 
the  exchanges. 

* * * 

The  Consolidated  Realty  and  Theatres 
Co.  of  Indianapolis,  has  disposed  of  more 
of  its  theatres,  the  Strand  at  Kokomo  hav- 
ing been  sold  to  George  W.  Sipe,  and  the 
Murray  and  Maurette  theatres,  Richmond, 
Ind.,  to  Meremley  of  South  Bend. 

* * * 

Ludwig  Schindler  has  disposed  of  his 
interest  in  the  Schindler  and  Lowys  the- 
atres on  Milwaukee  ave.  William  Hersberg 
now  controls  them. 

* * * 

The  Chicago  Film  Board  of  Trade  on 
April  25,  by  unanimous  vote,  appropriated 
the  sum  of  $200  to  the  fund  for  the  widows 
and  orphans  of  the  Chicago  firemen  who 
lost  their  lives  in  the  recent  disastrous 
South-side  fire.  Secretary  A.  J.  Abramson 
mailed  the  check  April  28. 

* * * 

Carl  Leserman,  for  several  years  a sales- 
man with  Universal,  has  joined  the  sales 
staff  of  First  National.  He  has  the  north 
side. 

* * Hi 

F.  O.  Neilson  is  now  selling  Vitagraph 
pictures. 

**!(•- 

Steve  Farrar  reports  that  he  is  closing 
one  of  his  houses  at  Eldorado,  Illinois,  due 
to  poor  conditions. 

* * * 

C.  L.  Cullingsworth,  Vitagraph  manager 
at  St.  Louis,  has  resigned.  The  office  is 
temporarily  in  charge  of  J.  M.  Duncan,  Dis- 
trict Manager. 

* * * 

Chas.  Skouras,  of  the  Skouras  Brothers 
Enterprises,  has  just  returned  from  a trip 
to  New  Orleans  where  he  went  to  attend 
the  First  National  franchise  holders  meet- 
ing- i 

* * * 

Shelbyville,  111.,  Playhouse  Theatre  clos- 
ing for  two  weeks,  April  27-May  10. 

* * * 

William  Fox,  head  of  the  Fox  Film 
Corp.,  was  a Chicago  visitor  this  week. 

+ H= 

Earl  Johnson,  the  Bard  of  Berwyn, 
played  “Powder  River”  for  two  days  and 
to  give  the  proper  atmosphere  to  the  picture 
had  his  ushers,  ticket  takers,  the  orchestra 
and  everyone  connected  with  his  theatre 
dressed  in  A.  E.  F.  uniforms,  while  the 
ushers  wore  gas  masks.  Incidentally  Earl 
was  in  the  F.  B.  O.  office  this  week  tr3'ing 
to  buy  the  “Spirit  of  LI.  S.  A.”  Get  that 
right  “Spirit”  not  “spirits.” 

* * * 

Art  a.  Schmidt,  west  coast  division  man- 
ager of  F.  B.  O.  passed  through  Chicago 
last  week  on  his  way  to  New  York. 

* * * 

Al  Sobler,  First  National  exploiteer,  has 
returned  from  Quincy,  111.,  where  he  was 
telling  the  natives  about  Harold  Bell 
Wright’s  picture  “When  a Man’s  a Man.” 
* * * 

And  speaking  of  Al’s.  Al  Feinman,  di- 
vision exploitation  manager  for  Universal, 
is  editing  a miniature  magazine  called  “U 
Tell  ’Em  Jr.”  similar  to  the  house  organ 
published  in  New  York  by  Universal.  Its 


circulation  is  limited  to  employes  of  the 
Milwaukee,  Minneapolis  and  Chicago  offices. 
The  paper  will  serve  as  a clearing  house  for 
ideas  and  as  a sales  bulletin  for  the  Di- 
visional sales  manager.  Vol.  1,  No.  1 is  off 
the  press  this  week. 

* * * 

The  baseball  virus  has  infected  the  local 
Universalities.  Following  the  lead  taken  by 
Metro,  First  National  and  the  Paramount 
exchange,  “Steve”  Montgomery,  demon 
sales  manager  of  the  Windy  City  Universal 
Exchange,  has  organized  a nine  composed 
of  the  supposedly  best  timbre  in  this  baili- 
wick. Here  is  the  imposing  line-up : 

Ben  Eisenberg,  third  base ; Joe  Kellison, 
left  field ; Al  Feinman,  short-stop ; J.  St. 
Claire,  first  base;  Collins,  catcher;  J.  Mc- 
Farren,  center  field ; Lipton  Astrachan, 
pitcher;  H.  P.  Wolfberg,  second  base;  and 
T.  C.  “Steve”  Montgomery,  right  field. 

The  alternate  and  utility  players  on  the 
Universal  nine  are  Jack  Wolfberg,  M.  Bier, 
H.  Lessman,  H.  Rosenthal  and  Eddie  Smith. 
Practise  is  indulged  in  daih'  in  the  back 
lots  of  the  Film  building  at  831  South  Wa- 
bash Avenue. 

* * * 

Al  Dezel  (My,  what  a lot  of  Al’s  we’ve 

got)  is  up  Milwaukee  way  putting  over 
“Powder  River”  at  the  Merrill  theatre, 
which  began  its  run  May  3. 

* !(:  * 

William  Aschmann,  former  Pathe  man- 
ager at  Chicago,  has  joined  the  United 


Al  Feinman,  demon  press  agent  and 
exploiteer,  who  has  been  assigned  to  the 
Chicago  territory  for  Universal,  with 
jurisdiction  over  Chicago,  Minneapolis 
and  Milwaukee. 


Artists  staff,  and  has  the  Wisconsin  terri- 
tory. 

* * * 

Carl  Harthill  is  also  selling  United 
Artists  pictures  in  the  Illinois  territory. 

* * 

Gus  Trulich  is  out  on  the  road  with 
“The  Birth  of  a Nation.” 

* * * 

Henri  Ellman,  Morrie  Salkin  and  Mort 
Henoch  have  resigned  from  the  Selznick 
sales  staff. 

* * * 

Roy  Seery,  division  manager  for  First 
National,  is  back  from  Des  Moines. 

* * * 

Harris  P.  Wolfberg,  divisional  sales 
manager.  Universal,  is  back  on  the  job  after 
being  ill  for  severaLdays  with  a throat  irri- 
tation. 

* + * 

Henry  Salkin,  the  F.  B.  O.  operator,  is 
buzzing  around  in  a new  “Warshawsky  6.” 
* * * 

Palestine,  111.,  Royal  theatre,  Guy 
Waumple  has  sold  this  theatre  to  Hakins  & 
Salisbury. 

* * * 

Star  theatre,  Barry,  111.,  has  been  taken 
over  by  Russell  Armentrout. 

* * * 

The  Huntsville,  111.,  theatre  is  closed  and 
dismantled. 

* * * 

Puritan  Opera  House,  West  Salem,  111., 
has  been  taken  over  by  R.  C.  Williams. 

* + * 

Elks  theatre,  Olney,  111.,  taken  over  by 
Mrs.  Ruby  Heyde. 

* * * 

Herman  Gorellick  is  now  one  of  the 
bookers  at  Fox  exchange  having  been  pro- 
moted from  Poster  Clerk. 

* * * 

Interest  is  being  stirred  up  by  the  golf- 
ers along  Film  Row  in  a mammoth  tourna- 
ment. R.  C.  Seery,  C.  L.  Bond,  Gradwell 
Sears,  Al  Sobler,  all  of  First  National,  are 
out  for  practice  every  nice  day  and  with  the 
dozens  of  other  experts  in  Chicago  it  ought 
to  be  easy  to  stage  quite  a contest  this  Fall, 
The  Herald  is  willing  to  cooperate  to  the 
extent  of  giving  Bobby  irons  to  the  winners 
as  was  arranged  down  East  when  the  New 
York  bovs  held  their  tournament. 

* * * 

Sam  Gorelick,  F.  B.  O.  booker,  who  was 
married  recently,  is  in  wrong  with  his  wife. 
It  seems  Sam  spends  too  much  time  at  the 
office.  He  says  “when  pleasure  interferes 

with  business,  to  with  pleasure.” 

* * 

Walter  Brown,  Lord  Mayor  of  Elgin, 
in  charge  of  the  advertising  department  at 
the  busy  F.  B.  O.  office,  reports  that  acces- 
sories sold  this  season  are  way  ahead  of 
previous  sales. 

^ * Ji: 

The  North  Side  is  wav  out  in  front. 
Again  class  tells.  Johnny  Dromey,  well 
known  as  F.  B.  O.  office  manager  for  many 
years,  will  become  a commuter  after  May 
1.  He  is  moving  to  North  Chicago  with 
his  famiU. 

:i^  * * 

Messrs.  Feder  and  Hapler  have  taken 
over  the  Capitol  theatre,  formerly  man- 
aged by  Sol  Fitchenberg,  at  Lawrence  and 
Kedzie  streets.  Abe  Feder  is  one  of  the 
best  known  theatre  men  on  the  north  side 
and  formerly  ran  the  Regent.  A new 
Barton  organ  has  been  installed  in  the  Capi- 
tol. 

* + * 

Thos.  A.  Reid  of  DuQuoin,  111.,  was  a 
St.  Louis  visitor  last  week,  stopping  in 
at  First  National  Exchange.  The  follow- 
ing exhibitors  also  were  visitors  at  the 
First  National  Exchange:  H.  Barnes, 
Mgr.,  Opera  House,  Montgomery  City, 
Mo.;  G.  A.  McCormick,  Lyceum,  Poplar 
Bluff,  Mo.:  G.  W.  Hughes,  New  Haven, 
Mo.;  H.  C.  Tuttle,  Desloge,  Mo.;  H.  A. 
Robinson,  Majestic  theatre,  Oran,  Mo. 


On  the  Subject  of  Theatre  Reseating 

PUTTING  yourself  in  the  other  man’s 
chair  is  the  best  way  to  find  out  whether 
he  is  comfortable  in  it  or  not. 

A comfortable  chair  will  often  dispose  a pa- 
tron favorably  toward  an  otherwise  only 
moderately  interesting  exhibition. 

An  uncomfortable  chair  may  send  your  pa- 
tron to  another  theatre. 

An  audience  comfortably  seated  is  half  won. 

The  logical  answer  to  uncomfortable  theatre 
chairs  is  reseating  by  the 


American  Seating  Company 


General  Offices 

12  E.  Jackson  Blvd. 

CHICAGO 


NEW  YORK 
114  W.  41st  Street 


BOSTON 
65-D  Canal  St. 


PHILADELPHIA 
1211-H  Chestnut  St. 


HAROLD  LLOYD 

in 

“GIRL  SHY” 

For  the  first  time  in  history^  a 
feature plays  theNew  York  Strand 
for  three  consecutive  weeks! 


“Girl  Shy”  has  been  held  over  for  a third  week 
at  New  York’s  Strand. 

Never  before  has  a picture  played  the  Strand 
for  more  than  two  weeks. 

It  took  the  screen’s  greatest  comedian  in  his 
greatest  picture  to  do  the  trick. 

And  Crowds!  CROWDS!  CROWDS! 

A PATHE  PICTURE 
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WOMAN—  HOME—  BUSINESS 
LO  VE  — DAN  G ER—JAZZ— 
PERFUME— POWDER— JEWELS 


ALL 


in 


RUPERT  HUGHES 


true 

Luiirh 

Aileen  Prince  <*  Eleanor  Bo^man-Louise  Fazenda-Norman  Kerry 

W^yRCiane^d  Raymond  Hatton  'Written  and  Directed  by-JKXJV'EKr  HUGHES 

A Goldviam  Picture 


ffoldwyn^JoosmofyoLitan 
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TEN  GREAT  TWO 


Gerald"  beaumont  UHlVERi’AU 


entier  knocked 
'by  Dempsey 


ITMACICIIIIT  f kncxked 

I # out  by  Dempsey 


WOflfiOiiTorti. 


AEMMLE 

VYORI 


Each  a complete 


story  in  itself. 


EEL  KNOCKOUTS  ! 


Directed  by 

ERIE  C.  KENTON  and  JESSE  ROBBINS 


Happy  With  Her 
Husband  and  ^abe 


^ ^ Then  without  warning  comes  a 
terrible  accident  As  a result  her  husband,  who 
had  been  loving  and  devoted,  becomes  a dif- 
ferent person.  He  refuses  to  recognize  her  as 
his  wife.  He  denies  his  child. 

She  faces  the  world  alone  with  her  baby.  Not 
only  must  she  care  for  herself  and  the  child, 
but  the  great  problem  of  caring  for  her  little 
one  while  she  works  confronts  her. 

What  Shall  She  Do?  What  Would  You  Do? 

There  is  one  course  open  to  her.  Shall SheTake  It? 

Here  is  a story,  transferred  to  the  screen  by  the 
master  hand  of  Frank  E.  W oods,  that  strikes  at 
the  very  core  of  a vital  social  problem. 

Dorothy  MacKaill,  who  has  won  her  way  in 
the  hearts  of  the  American  public,  has  never 
been  seen  in  a more  appealing  role.  In  her  sup- 
port there  is  a distinguished  cast  including 
John  Harron,  William  V.  Mong  and 
Louise  Dresser. 


starring 


Ihiere  is  a picture,  M.r.  Exhibitor, 
that  means  more  money  for  you  and 
more  prestige  for  your  theatre. 


Released  May  ii,  192.4 


BOOKING  RESERVATIONS  NOW. 


HODKINSON 


R)reig^  Distiibulor 

mi.VOGEL 

Distributing"  Coiporation 


/Release 


uu 

Dorothy 

Mac^aiU 


A Frank  Wood  Production 
with 

JOHN  HARRON  LOUISE  DRESSER 
and  WILLIAM  V.  MONO 

Directed  by 
JOHN  G.  ADOLFI 

Story,  supervision  and  editing  by 
FRANK  WOODS 


foreign  DISTR.IBUTOR- 
VOGEL,  DISTRIBUTING  CORR 

Season  1924-1925 
Thirty  First-Run  Pictures 


Personally  supervised  by 
Hunt  Stromberg 


In 

Production 


Hunt  Stromberg  and  Charles  R.  Rogers 
present  ' 

p^la 

^ 

in 

“The  Siren 
of  Seville” 


Story  by  H.  H.  VAN  LOAN 
Photographed  by  SOL  POLITO 
Directed  by  JEROME  STORM 


G51N(JmEH 
SC1NDJ1C 

Starting’ 

Jm  *^ilson 


Cosmo  Hamilton’s 

latest  and  greatest  noVeh 

\n  E.H.qrififith 


Production 


distributed  bf 

HODKINSON 

FOREIGN  DISTRIBUTOR.  VOGEL,  DISTRIBUTING  CORf? 

Seasoa  1924^1925  Thirty  First- Run  Pictures 


Produced  by 

Tilford  Cinema  Corporation 

She  sent  him 

away  from  her  on  his  private  yacht  with  a 
young  girl,  the  girl's  hostess  and  a friend,  all  of 
whom  were  invited  to  make  the  trip  by  the  wife. 
Then  actuated  by  jealousy  she  deliberately 
wounds  him.  The  resultant  parting  and  the 
battle  of  the  wife  to  retain  her  husband  com- 
prises a story  of  gripping  and  vital  human  appeal. 

RELEASED  JUNE  22,  1924 

Booking  Reservations  Now 
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Each  On 


Ohe  Lobby(^U7  Zfhe  Hayseed  BulUnsky  71  Fishy  lale 


COME 


STAN  DARD 


CORPO 


RELEASING 


^ELZNICM  DISTRIB 
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Vhe  LunaKc 


Zfhe  Mechanic  JJ  GhosHi|  Nu^hL^ 


CINEMAS 

RATION 


TUROUGM 


UTINC  CORI>ORA¥ION 
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and  this  is  praise  indeed 

“The  Chechahcos  has  that  de- 
sired something  new  which 
frenzied  directors  and  producers 
are  ever  seeking.  The  snow  scenes 
have  an  intensity  and  magnifi- 
cence which  dwarf  mere  hu- 
mans.” 

— Mabel  McElliott  in 

N.  y.  DAILY  NEWS 


and  the  critic  of  the  conservative 
New  York  JOURNAL  OF  COMMERCE  said: 

“It  is  of  truly  absorbing  interest, 
vitality  and  general  merit.  The 
work  of  the  players  will  be  re- 
membered for  a long  time  to 
come.” 

while  the  New  York  Review  penned: 

“It  assays  high  in  entertainment 
value  and  has  magnificent  spec- 
tacular scenic  effects.” 

Equally  enthusiastic  was  the 
praise  from  alt  other  critics. 

Associated  ExhibitorC 

Arthur  S.  Kane,  President 
PATliE,  Physical  Distributor 


means  Exhibitors'  Summer  Insurance 


’’The  Lone WolF'will  cleanup  wherever  he  ^oes* 

' — Afeiv  York  Morninj  Tel^raph 
Tracie  paper  critics  commend 


1.  For  its  thrilling  airplane  fight 

2.  Its  baffling  mystery  plot 

3.  Continued  suspense 

4.  Glimpses  of  crooks' 

5.  Marvelous  cast 


resentei 


A,  by  John  M'^Keon 


An  9.  EY  Taylor 

Produ-ction 


Encore 

jre^ 


" The  Lone  Wolf  tale^  are  universally  popular. 
Combined  with  such  a cast  you  have  some- 
thing to  talk  to  the  public  about." 

A/loi^/hd  ft  'cture  PVor/d 


DOROTHY  DALTON 
JACK  HOLT 


A S S O C I AT  E D 

Physical  Distributor : Pathe  Exchange,  Inc.  Arthur  S.  Kane,  President. 


"Exciting  enough  for  any  aFternoon  or  evening.;  well  worth  a 
trip  to  the  Rivoli."--  £i/er7/n^  rPiz-iid 

Exhibitors 


^oreigi^Representativ^Sidne^Gan^t^^^^j 


Betty 

Lowell  Shei-manilBHiott  Dexter  , 
Pauline  Garon  fHofeertAfeM^R 


'The  Spitfire"  'adipised  Trdm 
'Plaster  Saints";1»y 

Directedt^lfe  WiiMh  Qim^y  Cabaffi 


jEncore 

|p4ctww5 


Associated  Exhibitors 

Physical  Distributor  = PatVie  Exchani^e,  Inc. Arthur  S.  Kane,  President.  Foreign  Representative  Sidney  Garrett 
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Keep  Your  Spring  Programs 
Strong  \iiAiQ>arainount  Q^iclures 


BIG  BROTHER—  Cannon  & Trescott,  Or- 

pheum  Theatre,  Elsberry,  Mo.,  write:  “Boys,  here 
is  a picture.  It  will  please  all  who  see  it.’’  C.  H. 
Douglas,  Realart  Theatre,  Los  Angeles,  calls  it  “by 
far  the  best  feature  Paramount  has  released  this 
year.’’  A REAL  bet,  that’s  a cinch!  (Scenario  by 
Paul  Sloane.) 


GREY’S 


CALL  OF  THE  CANYON  Here’s  a great 

chance  to  tie-up  with  Zane  Grey’s  latest  novel,  which 
is  a best  seller  everywhere  TODAY!  The  picture 
is  there.  “Will  please  them  all,  no  matter  how 
particular,’’  says  William  Noble,  Rialto  Theatre, 
Oklahoma  City.  (Directed  by  Victor  Fleming. 
Scenario  by  Doris  Schroeder  and  Edfrid  Bingham.) 


TO  THE  LADIES  A light,  breezy  comedy 

ideal  for  warm  weather.  “A  delightful  comedy- 
drama  which  pleased  my  patrons,”  is  the  comment 
of,  among  many  others,  Ernest  Liggett,  Liggett 
Theatre,  Madison,  Kas.  (From  the  play  by  Kauf- 
man and  Connelly.  Scenario  by  Walter  Woods.) 


SPANISH  DANCER  — Many  say  it’s  Pola’s 

greatest.  A fast,  romantic  drama,  fine  for  Spring 
and  Summer.  Bert  Silver,  Silver  Family  Theatre, 
Greenville,  Mich.,  writes:  “A  special  in  every 
sense  of  the  word.  Star  great,  cast  splendid.”  (By 
D’Ennery  and  Dumanoir.  Scenario  by  June  Mathis 
and  Beulah  Marie  Dix.) 


(Opinions  from  Exhibitors  Herald  and  M.  P.  World) 
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The  Humming  Bird”  is  Flying  High! 


The  Real  News 

on 

“The  Humming  Bird” 


— Gloria  Swanson  can  act!  See 
this  one  if  you  don’t  believe  it. 
This  is  by  far  her  best  picture.  It 
struck  our  organist  this  way.  She 
says,  said  she,  “If  I hadn’t  been 
playing  for  the  picture,  I would 
have  cried.”  If  she  had,  I’d  have 
wept  with  her,  which  would  have 
startled  the  natives  and  maybe 
emptied  the  house.  This  picture 
was  worth  the  price.  My  hopes 
are  that  every  exhibitor  will  do  as 
well  as  we  did. — William  H.  Creal, 
Suburban  theatre,  Omaha,  Nebr. — 
Neighborhood  patronage. 

* * * 

One  of  the  best  pictures  of  the 
season.  Well  acted  and  well  pro- 
duced. Shows  Swanson  in  a new 
role.  Pleased  most  everyone.  You 
can’t  go  wrong  in  playing  this  one, 
as  it  is  real  entertainment  from 
start  to  finish.  Eight  reels. — A.  F. 
Edwards,  Edwards  theatre,  Reeds- 
port,  Ore. — Rural  patronage. 

* ♦ * 

Gloria  can  act.  This  is  real  en- 
tertainment. Business  good  and 
many  favorable  comments. — Ash- 
worth & Barte’s.  Federal  theatre, 
Denver,  Colo.  — Neighborhood  pa- 
tronage. 

■*■  * * 

We  had  more  favorable  reports 
on  this  picture  than  any  Swanson 
picture  we  have  run  in  a long  time. 
In  fact,  from  a business  standpoint 
and  comments  from  patrons,  we 
judge  this  as  her  best  offering  to 
date.  Ran  two  days  to  good  busi- 
ness; second  day  held  up  good. 
Eight  reels. — C.  H.  Powers,  Strand 

theatre,  Dunsmuir,  Cal.  — Railroad 

patronage. 

* * * 

A very  good  picture  that  drew  a 
good  attendance  and  one  that  will 
please  anywhere.  It  is  the  best  we 
have  run  of  this  star  and  we  have 
run  all  of  them  that  were  released 
during  the  last  year.  Moral  tone 
O.  K.  and  it  is  suitable  for  Sunday. 
Had  very  good  attendance.  Draw 
general  class  in  town  of  800.  Ad- 
mission 10-30.  Frank  G.  Leal.  Leal 
Theatre  (246  seats),  Irvington.  Cal- 
ifornia. 

(Comments  from  Exhibitors 
Herald  and  M.  P.  World.) 


Adolph  2uhor  and  Jesse  L.  Lashy  Present 

GLORIA 


WANS 


IM 


"THE 
HUMMIN 
BIRO* 

Cl  paramount  Q>i€tute 

SIDNEY  OLCOTT 

Production 

Screen  Play 

by  FORREST  HALSEY 

From  the  Play 
by  MAUDE  FULTON 


^ .aS'n  % 


Other  Big  Spring  and  Summer  Paramounts: 

“West  of  the  Water  Tower”  “Heritage  of  the  Desert”  “Flaming  Barriers” 

paramount  Q>ictures 
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What  Makes  A Box 
Office  Picture? 

The  Public. 

If  they  put  their  stamp  of 
approval  on  a picture  you,  Mr. 

Exchange  man,  and  you,  Mr. 

Exhibitor,  want  that  picture. 

“FLOODGATES”  has  met 

that  test  and  is  now  playing  to 
capacity  audiences  in  many  of  the  best  theatres  in 
the  country. 


Ask  I.  E.  Chadwick;  Bob  Lynch;  Col.  Fred 
Levey;  Lee  L.  Goldberg;  David  P.  Howells  or  Arthur 
C.  Bromberg,  what  they  think  of  “FLOOD- 
GATES” or  inquire  of  any  theatre  that  has  run  it 
and  then  get  in  touch  with  me 

if  your  territory  is  still  open. 


LOWELL  FILM  PRODUCTIONS,  Inc. 
729  Seventh  Ave. 

New  York 
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“Floodgates” 

— Starring — 

John  Lowell 

— with — 

Evangeline  Russell  Jane  Thomas 

Ivy  Ward 

Now  Playing 
THE  RANDOLPH  THEATRE 

Chicago,  Illinois 

THE  KINEMA  THEATRE 

Salt  Lake  City 

THE  CAMEO  THEATRE 

San  Francisco 
and  opening  at 

THE  MERRILL  THEATRE 

Milwaukee 
May  17th 

THE  CAMEO  THEATRE 

Pittsburgh 
May  17th 

THE  ARCADIA  THEATRE 


Written  by 

L.  Case  Russell 


Reading 
May  19th 

Directed  by 

George  Irving 


Photographed  by 
Joseph  Settle 


I 

I 


I 


The 

Wise 

Exchangeman 

and 

Exhibitor 
will  realize 
that  this 
means 


“FLOODGATES” 


IS  A REAL  BOX  OFFICE  ATTRACTION 


And  Act  Accordingly 

EXCHANGEMEN 

If  your  territory  is  open  get  in  touch  with  us  at  once  for  the 
best  money  making  proposition  of  the  year. 

EXHIBITORS 

Book  “FLOODGATES”  from  any  of  the  live  Exchangemen 
listed  on  the  next  page  or 

Communicate  direct  with 

LOWELL  FILM  PRODUCTIONS,  Inc. 

729  Seventh  Avenue,  N.  Y.  C. 
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Lowell  Film  Productions,  Inc. 

John  Lowell  Russell,  Pres. 

Present 

The  Year’s  Most  Spectacular  Screen  Drama 

“FLOODGATES” 

by 

L.  Case  Russell 

BOOK  NOW 

From 

Merit  Film  Corporation 

729  Seventh  Avenue  NEW  YORK  CITY 

For  Greater  New  York  and  Northern  New  Jersey 

American  Feature  Film  Conipany 


1335  Vine  Street 


PHILADELPHIA,  PA. 


For  Eastern  Pennsylvania  and  Southern  New  Jersey 


Big  Feature  Rights  Corporation 


221  South  Third  Street 


For  Kentucky 


LOUISVILLE,  KY. 


Progress  Pictures,  Inc. 

Arthur  C.  Bromberg,  Pres. 

NEW  ORLEANS,  LA.  ATLANTA,  GA.,  106-8  Walton  St.  CHARLOTTE,  N.  C. 


Arthur  C.  Bromberg,  Pres. 

ATLANTA,  GA.,  106-8  Walton  St. 

—For— 

North  Carolina  South  Carolina  Georgia  Florida  Alabama 

Tennessee  Mississippi  Louisiana  Texas  Arkansas  Oklahoma 

OR 

Direct  From 

Lowell  Film  Productions,  Inc. 

729  Seventh  Avenue,  New  York  City 


Kture 


ROBERT  X.  LEONARD  'J^re6CKts 


MAE  MURRAV' 


IN 


MADEMOISELLE 


^ TIFFANY  1 
Pi'oduction  | 

M.HTIOFFMAN  1 

Generdl  Mdnd^er  j 

ROBERT  2.LE0NARP 
Directoi*  Generdl  I 


MIDNIGHT 

With  MONTE  BLUE 


CarlHdrbdu^h 


s There! 


All  the  intoxicating 
glamour  of  a century  of 
midnight  madness!  — ■ 
nights  of  love  and 
laughter  and  women 
and  wine  — reaches  a 
gorgeous  climax  in  this 
ripping  romance  of 
modern  Mexico  and  a 
girl  whose  life  was  a 
reckless  fling! 


Mae  Murray  will  simply 
bowl  you  over  in  her 
new  role!  Monte  Blue 
heads  a box  office  cast. 


vime 


4ary  Imperial  fiictur^s Lid.C'rclusiVe 
Visirihuiors tkruaut  fr^aiX)rt,t&in.... 
Sir  WiUi^’m.fu-ry  ,Ma'na0ift0'J)LrectoT, 


^ *‘.7  ' « :*  r"«»^ 


imperial  Pictures  CtdL  Occlusive 
•DcatrLbutors  thrucut  CjreaJ: ^utaun,. 
^5iy.Wm.tfvuy^,Mayiat^Ln^  Div-...^^^ 


BUSTER — but  what’s  the  use?  “SHER- 
LOCK JR.”  is  as  far  ahead  of  other  come- 
dies as  tomorrow  is  from  today.  It’s  got 
it  all  over  an  ice-cooling  plant 
as  a showman’s  cure  for  those 
warm- weather  blues;  the  kind 
of  a picture  that  packs  them 
in  no  matter  what  the  tem- 
perature is,  and  beats  all 
competition!  '' 


Joseph  M.Schenck 

^Presents 

BUSTER 

KEATON] 


Mt)B£ 
DETSCtrVf 


^n 


Sherlodi 

Jr. 


Funny 

Isn*t  the  Word! 


KEATON  comes  into  his  own  as  the 
)riginal  sure-fire  comedy  star  in  the 
business  with  “SHERLOCK  JR.” — abso- 
lutely, it’s  an  honest-to-goodness  “rave” 
from  start  to  finish!  Bright  as  a brand 
new  gold  piece,  chock-full  of  new  gags, 
new  everything — it’s  the  butter  from  the 
cream  of  every  comedy  scream  that  ever 
sent  audiences  into  hysterics! 


BUSTER  as  a screen  hero! 


BUSTER  playing  pool  with  a dynamite 
ball! 


dOLrectecL  by 

Buster  Keaton 

5fort/ Jean  Havez 
Clyde  Brtickinan 
Josepli  Mitcliell 


Imagine  BUSTER  as  a small-town 
movie  operator! 


BUSTER  as  a rube  detective! 


BUSTER  walking  down  the  aisle  right 
up  onto  the  screen  and  into  the  picture, 
swatting  the  villain  and  rescuing  the  girl! 
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a wonder.  They’ll  all  like  it. 
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New  and  Hopeful 
Distribution  Plan 

The  news  columns  this  week  report 
the  formation  of  a film  company  wfiiich 
is  committed  to  a decidedly  new  and 
different  policy. 

This,  coupled  with  the  fact  that  the 
new  organization  is  manned  by  a group 
of  able  and  experienced  young  execu- 
tives, makes  the  announcement  one  of 
especial  interest. 

The  basic  feature  of  the  enterprise  is 
a conscientious  and  intelligent  effort 
to  circumvent  the  chief  objectionable 
features  of  the  existing  system  of  dis- 
tribution. 

Under  the  plan,  an  initial  group  of 
twelve  pictures  are  to  be  made  and 
each  is  to  be  sold  direct  to  exhibitors 
at  a fixed  .price.  The  plan  embraces 
the  placing  of  these  pictures  with  first- 
run  theatres  in  one  hundred  zones,  com- 
prising the  domestic  market.  The  pic- 
tures become  the  property  of  the  first 
run  exhibitors  who  then  distribute  them 
to  subsequent  runs  in  the  various  zones. 

The  producer  is  to  accept  a flat  sum, 
plus  the  price  of  the  pictures,  to  cover 
his  expenses  and  to  leave  an  expected 
profit. 

We  are  ver}’  glad  to  welcome  this 
enterprise  and  to  offer  it  our  best 
wishes.  It  is  a sane  and  intelligent 
effort  to  accomplish  a big  development 
in  motion  picture  marketing  conditions. 

There  is  an  almost  universal  dis- 
satisfaction with  the  existing  system 
of  distribution.  One  of  its  chief  faults 
is  that  it  is  resulting  in  a continuous 
pyramiding  of  rental  prices.  With  the 
idea  in  mind  that  a successful  picture 
is  cheap  at  practically  any  cost,  waste- 


May  24,  1924 


fill  expenditure  starts  in  the  studio  and 
is  continually  heaped  onto  a production 
until,  finally  arriving  at  the  theatre,  it 
is  loaded  down  with  a rental  price 
that  causes  the  exhibitor  much  anguish. 

Obviously,  the  logically  first-step  in 
the  correction  of  the  situation  should 
be  to  limit  production  costs.  The  new 
enterprise  is  committed  to  this  policy 
and  if  it  can  successfully  carry  it 
through  and  still  produce  pictures  of 
satisfactorj"  entertainment  value  it  will 
be  accomplishing  a great  good. 

Next,  some  means  must  be  gotten 
into  effect  whicli  will  eliminate  the  ex- 
cessive expenses  being  charged  against 
a picture  from  the  time  it  leaves  the 
studio  until  it  reaches  the  exhibitor. 
This  phase  of  the  matter  seems  to  be 
excellently  controlled  under  tlie  new 
plan. 

And,  finally,  wider  distribution  for 
good  product  must  be  obtained.  On 
this  point  the  direct  to  exhibitor  pro- 
ject is  especially  strong  because  with 
a picture  owned  by  a first-run  exhibitor 
and  given  proper  first-run  presentation, 
it  should  be  an  easy  matter  for  the 
leading  showman  in  each  of  the  one 
hundred  zones  to  see  to  it  that  each 
picture  receives  intensified  distribution. 

Like  every  other  motion  picture  en- 
terprise this  new  undertaking  will  to 
a great  extent  either  rise  or  fall  by 
virtue  of  the  quality  of  its  product. 
But,  assuming  that  it  will  have  rea- 
sonable good  fortune  in  producing  pic- 
tures of  sound  entertainment  value,  it 
appears  to  us  that  there  will  take  place 
a development  which  will  amount  to 
great  good  news  to  the  theatreman  and 
will,  meanwhile,  deal  an  effective  blow 
at  many  of  the  grossly  unsatisfactory 
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features  of  present  distributing  prac- 
tice. * * * ■ 

Sure  Reward  From 
History  Pictures 

We  have  been  asked  our  attitude 
about  lending  active  editorial  support 
to  that  series  of  motion  pictures  iden- 
tified under  the  general  title,  “Chron- 
icle of  America,”  produced  by  Yale 
University. 

Our  attitude — which  must  also  be 
the  attitude  of  every  intelligent  exhibi- 
tor in  America — is  that  if  we  were  not 
doing  every  reasonable  thing  to  pro- 
mote the  exhibition  of  these  subjects, 
so  thac  they  could  bring  home  their  in- 
formation and  inspiration  to  tlie  wliole 
citizentry  of  the  land,  we  would  be 
neglecting  a very  enjoyable  riglit  and 
privilege. 

These  pictures  are  of  a cliaracter 
that  makes  real  the  after-dinner 
eulogies  of  the  industry,  so  often  heard. 
They  are  produced  by  one  of  the  great- 
est existing  institutions  of  learning,  not 
as  a commercial,  profit-making  enter- 
prise but  solely  for  the  information  and 
education  of  the  public  of  America,  so 
that  this  public,  knowing  more  and 
better  understanding  the  history  of 
their  countrj'  would  be  inspired  to  a 
higher  type  of  citizenship. 

But  it  is  not  enougli  for  the  theatre- 
man  simply  to  toss  these  pictures  in 
with  a miscellaneous  lot  of  other  sub- 
jects. A “Chronicle”  on  a program 
establishes  a higli  standard  for  that 
program  and  consequently  attracts  tlie 
best  people  of  the  communiti'.  Hence, 
the  theatre  is  “on  exhibition”  and  every 
item  on  the  program  sliould  be  selected 
with  greatest  care. 
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Remember  that  date!  It 
marks  a great  innovation  in 
motion  picture  trade  jour- 
nalism. 

The  HERALD,  from  its 
inception,  has  offered  the  in- 
dustry in  all  its  branches 
something  new  and  different. 
Because  of  that  it  has  rend- 
ered an  unparalleled  service. 

Every  advance  step  taken 
in  motion  picture  trade  jour- 
nalism has  been  sponsored 
by  the  HERALD  and  fol- 
lowed by  its  contemporaries. 

The  motion  picture  in- 
dustry is  progressing  and  the 
HERALD  is  progressing 
with  it.  Determined  to 
maintain  this  progress,  the 
HERALD  again  is  incorpor- 
ating within  its  covers  a 
great  innovation.  In  taking 
this  progressive  step  it  is 
casting  aside  a custom  be- 
cause “its  grievous  and  irre- 
movable errors  have  properly 
damned  it  to  this  fate.” 

Martin  J.  Quigley’s  startl- 
ing announcement  to  the 
trade  relative  to  this  innova- 
tion, will  be  found  opposite 
page  26. 


Re -Takes 


I SEE  they’re  not  going  to  let  our  Con- 
gressmen and  Senators  pose  on  the 
Capitol  steps  with  our  rising  young 
screen  stars  for  the  news  weeklies  any 
more.  Gosh!  That’s  tough,  because  we 
always  did  get  an  awful  kick  outa  that. 
* * * 

Easy 

Pola  Negri  says  actors  live  longest  of 
any  profession.  Well,  they  ought  to.  All 
they’ve  got  to  do  is  act.  The  rest  of  us 
have  to  work. 

* * * 

Tough 

The  blind  pigs  are  still  doing  well  in 
California  although  the  foot  and  mouth 
disease  has  put  a lot  of  other  animals 
outa  business. 

* * * 

Foreign  News 

Gosh,  what  a lot  of  foreign  mail  we’re 
getting  these  days.  One  from  Dave  Ba- 
der from  Southampton  who  wishes  us  a 
lot  of  good  luck.  Seems  to  me  Dave  is 
having  all  the  good  luck,  traveling  abroad 
just  when  the  traveling’s  good.  And  Joe 
Weil  kicks  in  with  a post  card  (or  Carte 
Postal)  from  deah  ol’  Paree.  Joe  sez  he’s 
all  set  for  “The  Hunchback”;  the  food’s 
all  right;  the  life’s  all  right;  the  work’s 
all  right — but — it  feels  lonesome  without  a 
copy  of  the  Herald,  and  wants  to  estab- 
lish a Paris  edition.  All  right,  Joe,  we’re 
having  our  staff  artist  who  reads  LaPari- 
sian,  get  up  one  for  your  special  benefit. 
* * 

Folks  We  Like  to  Interview 
Ronald  Colman,  who  played  in  “The 
White  Sister”  and  called  us  up  Sunday 
to  tell  us  he  was  going  to  California  to 
work  in  “Tarnish”  for  Samuel  Goldwyn. 
More  about  him  next  week. 

* * 4: 

Musical  Note 

If  someone  will  invent  a bag-pipe  at- 
tachment for  those  under-the-arm  pock- 
etbooks  the  ladies  are  carrying  there’ll  be 
some  sense  to  it. 

* * * 

That’s  Out 

Griffith  has  just  got  back  from  Italy 
where  he  says  they  have  studios  ten  years 
behind  the  times.  And  they  want  to  make 
pictures  that  cost  about  what  pictures  did 
ten  years  ago. 

* * * 

Folks  We  Like  to  Meet 
House  Peters,  who  is  anxious  to  do 
“The  Great  Divide”  again,  as  he  thinks 
he  can  improve  on  the  old  Lubin  version. 
* * * 

Adds  to  His  Chain 

Wonder  if  Marcus  Loew  will  have  for- 
mal openings  at  the  fourteen  new  thea- 
tres he  has  acquired  an  interest  in  in 
Chicago.  It’ll  take  all  Summer  to  cover 
’em. 

* * * 

.Likely 

Every  time  Babe  Ruth  knocks  a home 
run  the  Metro  salesmen  will  want  to  see 
you  about  buying  their  new  picture, 
“Along  Came  Ruth.” 

* * * 

Tough  Luck 

The  M.  P.  T.  O.  A.  convention  is  buck- 
ing up  against  the  national  political  con- 
ventions in  June  and  it  looks  as  though 
all  the  special  trains  will  be  in  use— like- 
wise all  the  white  rock  and  ginger  ale.i 

J.  R.  M.  • 
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New  Sales  Plan  Offered  by 
Imperial  Pictures  Company 

Recently  Organized  Corporation  Has  Paul  Lazarus 
As  President,  R.  A.  Walsh  as  Director  General; 
Costs  and  Prices  to  Be  Standarized 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  13. — Organization  of  Imperial  Pictures  Corpora- 
tion has  just  been  announced  by  Paul  N.  Lazarus,  until  recently  general 
sales  manager  of  United  Artists  and  now  president  of  the  new  company. 

Imperial,  according  to  Mr.  Lazarus  and  his  associates,  all  prominent 
in  the  motion  picture  business,  proposes  to  inaugurate  a new  sales  and  dis- 
tribution policy  which  will  operate  on  the  basis  of  standardized  production 
costs  and  selling  prices.  Elimination  of  exchanges  is  another  plan  which 
the  company  will  sponsor. 

Walsh  Is  Named  Director-in-Chief  of  Company 

Associated  with  President  Lazarus  are  Raoul  A.  Walsh,  director  of 
“The  Thief  of  Bagdad,”  as  director-in-chief;  A.  C.  Berman,  formerly  a 
sales  official  of  United  Artists,  as  first  vice-president;  Eugene  H.  Roth, 
prominent  exhibitor,  as  second  vice-president;  Arthur  S.  Friend,  formerly 
president  of  Distinctive  Pictures  Corporation,  as  secretary  and  general 
counsel  ; Kenneth  Hodkinson,  formerly  general  manager  of  United  Artists, 
as  treasurer  and  general  manager ; Cresson  E.  Smith,  formerly  assistant 
general  sales  manager  of  United,  as  general  sales  manager;  George  W. 
Stout,  prominent  in  production,  as  general  manager  of  productions,  and 
Charles  H.  Hickman,  assistant  production  manager. 


Officials  of 
Imperial 


Raoul  A.  Walsh  Paul  N.  Lazarus 

IMrector-in-Chief  President 


Kenneth  Hodkinson  Arthiu*  S.  Fri^d 

Treasurer  and  Secretary  and 

General  Manager  General  Counsel 


A.  C.  Berman  Cresson  E.  Smith 

Vice-President  Sales  Manager 


George  W.  Stout  Eugene  H.  Roth 

Production  Manager  Vice-President 


All  of  the  foregoing  officials  comprise 
the  board  of  directors  of  the  organization 
which  has  its  headquarters  at  522  Fifth 
avenue,  New  York  City. 

As  a preliminary  step  in  launching  the 
company  the  country  has  been  divided 
into  approximately  100  territories,  with 
each  territory  equal  in  theatregoing  pop- 
ulation. 

To  Sell  Pictures  Outright 

The  exhibition  rights  to  the  company’s 
product  will  be  sold  outright  for  a period 
of  years  to  one  theatre  owner  in  each 
territory.  This  exhibitor-purchaser  will 
in  turn  book  the  picture  into  the  theatres 
in  his  district. 

Exhibition  values  will  be  based  on  the 
actual  cost  of  production  plus  a fixed 
profit.  Should  production  costs  exceed 
the  estimated  figure  the  selling  price  to 
exhibitors  will  not  be  altered.  However, 
in  case  the  production  cost  is  less  on  any 
one  picture  than  anticipated  the  territorial 
purchasers  will  be  rebated  their  pro  rata 
share  of  the  saving. 

In  this  connection  one  official  of  the 
new  corporation  said: 

“It  will  be  seen  at  once  that  under  this 
plan  of  selling  the  heavy  toll  now  paid 
by  exhibitors  for  distribution  disappears. 
There  is  no  frightful  waste  for  selling 
cost  to  be  covered.  A picture  costing 
$150,000  to  produce  does  not  have  to  be 
sold  to  exhibitors  on  an  exhibition  value 
of  $500,000  in  order  that  the  producer 
and  distributor  may  make  a profit  regard- 
less of  what  happens  to  the  exhibitor.” 

Twelve  attractions,  to  be  delivered  one 
a month,  are  provided  for  in  the  com- 
pany’s first  contract. 

No  Stock  To  Be  Sold 

A more  amplified  explanation  of  the 
Imperial  plan  is  given  in  the  company’s 
official  announcement.  It  says: 

“We  shall  not  ask  exhibitors  to  buy 
stock  in  our  company.  We  shall  not  ask 
exhibitors  to  pay  us  any  advance  deposits. 
We  shall  not  ask  exhibitors  to  make  per- 
centage arrangements  with  us.  Our  pro- 
ductions will  be  sold  outright  on  a flat 
price  basis  for  each  territory. 

“Under  the  Imperial  plan,  with  all  its 
economies  and  directness,  rentals  can 
and  will  be  brought  down  to  a reason- 
able level.  Exhibitor  purchasers  will  have 


an  earning  power  in  each  production  that 
will  enable  them  to  share  their  savings 
with  all  exhibitors  throughout  their  ter- 
ritory. Surely  the  exhibitors  are  not 
going  to  find  in  their  own  ranks  those 
who  would  profiteer  against  them. 

“Under  the  Imperial  plan,  with  produc- 
tion cost  and  selling  cost  fixed,  the  exhi- 
bitor, like  every  good  merchant,  will 
know  what  his  business  is  going  to  cost 
him  to  run.  He  must  know,  his  bank 
wants  to  know.  If  he  knew  today  he 
would  not  be  in  the  grave  danger  that  he 
is  of  being  forced  out  of  his  business  by 
the  endless  upward  flight  of  rentals. 

See  Spread  of  Plan 

“Under  the  Imperial  plan  he  cannot  be 
made  to  pay  a tremendous  rental  because 
an  inexpensive  picture  by  chance  becomes 
a big  box  office  success.  Selling  price  is 
based  on  production  cost,  not  on  box  of- 
fice opportunism.” 

Imperial  officials  are  of  the  opinion 
that  their  plan  opens  the  way  for  co- 
operative dealing  between  independent 
producers  and  exhibitors,  and  offer  the 
prediction  that  similar  companies  will  be 
formed  in  the  future  by  these  independent 
producers. 

Hold  Next  Convention 
At  Washington,  Penn. 

(Special  to  Exhibitors  Herald) 

PITTSBURGH,  Pa.,  May  13.— The 
Motion  Picture  Theatre  Owners  of  West- 
ern Pennsylvania  will  hold  their  next  an- 
nual convention  at  Washington,  Penn. 
This  will  be  the  first  time  the  convention 
has  been  held  away  from  Pittsburgh  since 
it  was  organized. 

Henry  W.  Gauding,  who  has  presided 
as  chairman  at  every  convention  since  the 
organization  was  formed,  was  tendered  a 
rising  vote  of  thanks  for  efficient  service. 
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Rumor  Stanley 
Plans  Theatre 
Chain  Like  Loew 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  13. — That  develop- 
ment of  a national  theatre  chain  similar 
to  that  of  Loew,  Inc.,  is  to  be  undertaken 
by  the  Stanley  Coinpany  of  America,  is 
a current  rumor  in  New  York. 

The  Stanley  Company  has  taken  offices 
in  the  Palace  theatre  building  and  it  is 
said  that  negotiations  are  now  on  foot  for 
the  purchase  of  two  groups  of  theatres, 
one  of  them  in  Chicago  territory. 

The  officials  of  the  Stanley  Company 
refuse  to  either  confirm  or  deny  the  ru- 
mor, saying  that  they  are  not  yet  ready 
to  make  an  announcement. 


Aldous,  Official  for 
Years  in  Rothacker 
Enterprises,  Is  Dead 


(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  May  13.— H.  J.  Al- 
dous,  for  nearly  tw’elve  years  an  officer 
in  Rothacker  Enterprises,  died  May  7 at 
his  home  in  Los  Angeles  after  an  illness 
of  several  months. 

He  was  treasurer  of  the  Rothacker 
company  of  Chicago  for  a period  of  ten 
years.  Eighteen  months  ago  he  was  trans- 
ferred to  the  Rothacker-Aller  Laboratory 
in  Hollywood,  where  he  also  served  as 
treasurer. 

He  is  survived  by  his  widow,  a son, 
Wildred  C.,  and  his  daughter,  Mrs.  Wat- 
terson  R.  Rothacker.  Burial  -Ovas  in  Los 
Angeles. 

New  York  Exhibitors 

Convene  July  8-9-10 


(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  13. — The  annual 
convention  of  the  Motion  Picture  The- 
atre Owners  of  New  York  State  will  be 
held  in  Buffalo  at  the  Hotel  Statler,  July‘ 
8-9-10. 

Jules  H.  Michael,  of  Buffalo,  is  chair- 
man of  the  executive  committee  . of  the 
organization  and  it  is  expected  that  the 
Buffalo  contingent  will  be  getting  things 
in  shape  shortly. 

Gotham  Productions  Has 
New  Immediate  Release 


William  B.  Brush  and  his  associate.  Dr. 
Neve,  were  in  Chicago,  Friday,  May  9, 
enroute  from  the  West  Coast  to  New 
York,  where  they  will  hold  conferences 
regarding  the  distribution  of  the  Brush 
product. 

Mr.  Brush  announced  that  Sam  Sax, 
sales  manager  of  Gotham  Productions 
had  purchased  the  latest  Brush  production 
'‘Defying  the  Law,”  for  immediate  dis- 
tribution through  that  organization. 


Mack  Writes  New  Play 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  May  13.— Willard 
Mack,  who  wrote  Jackie  Coogan’s  third 
production,  ‘‘Little  Robinson  Crusoe,”  has 
written  a play  for.  Lenore  Ulric  titled 
“The  Dove,”  for  production  on  Broad- 
way under  management  of  David  Belasco. 


A Feat  in 
Exploitation 


Hiram  Abrams,  president  of 
United  Artists,  set  all  Bro£^- 
way  talldn^  about  a motion  pic- 
ture when  he  transformed  the 
exterior  of  the  Criterion  theatre 
into  a Tudor  castle  for  the  run 
of  Mary  Pickford's  “Dorothy 
Vernon  of  Haddon  Hall/' 

It  required  fifteen  men  four 
weeks  to  mold  and  cast  the 
waterproof  veneer  which  covers 
the  exterior.  The  Tudor  castle 
is  floo^d  by  twelve  searchlights 
of  1,000  watts  each.  The  electric 
sign  contains  4,000  twenty-five 
watt  lamps. 

Mr.  Abrams  said  such  a dis- 
play would  make  'em  talk — and 
it  hais. 
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Penn  State  Exhibitors  Urge 
Reorganization  of  M.P.T.O.A. 

Executive  Committee  of  Ohio  Unit  Endorses  Martin 
G.  Smith  for  National  President;  Cohen  Plans 
Country- Wide  Representation  at  Boston 

Just  what  will  happen  at  the  national  convention  of  the  Motion  Pic- 
ture Theatre  Owners  of  America  in  Boston  on  Ma}'  27,  28  and  29  is  becom- 
ing more  problematical  each  week. 

Special  significance  has  been  given  in  exhibitor  circles  to  the  action 
of  the  Motion  Picture  Theatre  Owners  of  Western  Pennsylvania  in 
adopting  unanimously  a resolution  urging  reorganization  of  the  national 
body.  Speculation  has  been  rife  as  to  the  purpose  of  this  action,  in  view  of 
the  fact  that  President  Sydney  S.  Cohen  was  in  attendance  at  the  Pitts- 
burgh sessions  and  further  because  Pennsylvania  has  always  been  con- 
sidered a strong  Cohen  adherent. 

Martin  G.  Smith  Endorsed  for  National  President 
When  the  delegates  convene  at  Boston  the  field  of  candidates  for 
national  president  to  succeed  Cohen  will  be  a large  one.  The  executive 
committee  of  the  Ohio  unit  has  just  endorsed  the  state’s  president,  Martin 
G.  Smith,  for  the  high  exhibitor  post.  In  its  resolution  the  executive  body 
of  Ohio  expressed  its  “utmost  confidence  in  the  ability  and  integrity”  of 
Mr.  Smith. 


Thinks  Little  Chance 
For  League  Harmony 

A1  Steffes  Sees  O’Toole  as 
Successor  to  Cohen 
At  Boston 

“There  is  no  chance  of  any  one  from 
the  Allied  States  attending  Cohen’s  con- 
vention in  Boston.  I can  see  very  little 
chance  of  our  getting  together  with  the 
M.  P.  T.  O.  A.” 

Hurrying  home  to  Minneapolis  after 
ten  da5’^s  in  New  York  and  Washington, 
A1  Stefifes  disposed  of  his  opinion  on 
the  “exhibitor  harmony  movement”  with 
the  above  statement  when  interviewed 
at  the  Congress  Hotel  Saturday,  May  10. 

O’Toole  to  Succeed  Cohen? 

Asked  who  he  thought  would  be  elected 
to  succeed  Cohen  as  president  of  the 
M.  P.  T.  O.  A. ,_  Steffes  hazarded  a guess 
that  .it  would  be  Mike  O’Toole.  He  was 
reminded  that  Pennsylvania  had  indorsed 
Comerford. 

“What  of  it?”  he  asked.  “It’s  easier  to 
line  them  up  for  Comerford,  but  I think 
the  cards  are  set  for  O’Toole.” 

Steffes  is  optimistic  over  the  chances  of 
the  music  tax  being  repealed  by  the  pres- 
ent Congress,  although  he  admitted  it 
was’ far  from  a certainty. 

He  believes  the  present  negotiations  to 
amend  the  Uniform  Contract  will  bear 
fruit,  but  added  that  it  would  be  slow 
work. 

“This  industry  moves  slowb^,”  he  said. 
“About  the  time  you  get  what  you  need, 
the  procession  has  moved  on  and  it  is 
time  to  start  all  over  again.” 

Brandt  Going  to  Morehead 

Steffes  announced  that  William  Brandi 
and  a delegation  of  New  York  exhibitors 
are  planning  to  go  to  Morehead,  N.  C.,  in 
June  to  explain ' their  new  organization 
idea  to  the  Allied  States  leaders. 

He  declined  to  comment  on  what  he 
thought  of  the  New  York  plan  or  whether 
he  believes  the  Allied  States  organization 
would  be  interested. 

Nathan  of  Peoria  Is 
Elected  President  of 
Illinois  Theatre  Men 

At  the  annual  election  of  the  Illinois 
Motion  Picture  Theatre  Owners  held  in 
Chicago,  May  6,  the  following  officers 
were  chosen  to  serve  during  the  ensuing 
}-ear: 

Charles  Nathan,  Peoria,  president. 

Aaron  Saperstein,  ■ Chicago,  vice-presi- 
dent. 

Louis  H.  Frank,  Moline,  secretary. 

Michael  Siegel,  Chicago,  treasurer. 

There  was  spirited  voting  at  the  elec- 
tion and  three  votes  resulted  in  a tie. 
Finally,  however,  Mr.  Nathan  was  elected 
by  an  11  to  9 vote.  He  is  well  known 
in  local  film  circles  and  is  general  man- 
ager of  the  Theatre  Operating  Company. 
Peoria. 

The  next  meeting  of  the  Illinois  M.  P. 
T.  O.  is  to  be  held  in  Peoria  Tune  13, 
at  which  time  a banquet  will  follow  the 
business  meeting. 


Declare  Regular  Dividend 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  13.— The  Board 
of  Directors  of  Famous  Players-Lasky 
Corporation  have  declared  the  regular 
quarterly  dividend  of  two  dollars  on  com- 
mon stock  payable  July  1 to  stockholders 
of  record  as  of  June  16. 


A slight  change  in  the  convention  pro- 
gram has  been  announced  by  the  Massa- 
chusetts committee  in  charge.  A dance 
was  to  have  been  held  on  the  evening  of 
May '27  at  the  Copley-Plaza,  but  this 
has  been  eliminated  because  of  the  failure 
“to  procure  stars.” 

“This,”  says  Ernest  H.  Horstmann,  “is 
due  in  part  to  the  refusal  of  the  mem- 
bers of  the  Motion  Picture  Producers  & 
Distributors  Association  to  cooperate 
with  us  in  this  matter.” 

Expects  Nation-Wide  Attendance 

President  Cohen  believes  that  every 
state  in  the  country  will  be  represented 
at  Boston.  In  an  official  statement  ema- 
nating from,  his  New  York  headquarters, 
Mr.  Cohen  said: 

“With  membership  in  the  national  body 
direct  in  a large  number  of  states  it  is 
fair  to  assume  that  every  state  in  the 
Union  will  be  represented  as  the  inquiries 
at  the  New  York  headquarters  indicate 
that  theatre  owners  consider  this  meet- 
ing of  the  highest  importance  to  them 
because  of  the  many  importaiu  moves 


Blames  Producers 
For  Poor  Business 

(Special  to  Exhibitors  Herald) 

NEW  ORLEANS,  LA.,  May  13. 
— In  a statement  made  to  a repre- 
sentative of  the  “Herald,”  Mr.  E. 
V.  Richards,  vice  president  and  gen- 
eral manager  of  Saenger  Amuse- 
ment Co.,  Inc.,  said  that  business  is 
33  per  cent  off  for  this  season  of 
the  year. 

“It  was  42  per  cent  off  during  the 
Lenten  season,”  he  said,  “and  has 
shown  only  slight  improvement 
since  Easter  Sunday.  While  we 
ultimately  expected  big  business,  so 
far  it  has  not  reflected  itself  at  our 
box  offices.  We  are  optimistic, 
however,  and  hope  for  the  best. 

“Exorbitant  film  rentals,  unrea- 
sonable price  demands  of  some  pro- 
ducers and  ‘over-exploitation’  com- 
pose the  trinity  of  iUs  that  have 
seriously  affected  conditions  in  this 
particular  territory.” 


now  being  made  within  the  industry. 

“The  Boston  convention  will  be  a great 
clearing  house  for  exhibitor  action  and 
will  crystallize  and  shape  their  opinions 
definitely  on  vital  matters.  Every  thea- 
tre owner  in  the  nation,  whether  directly 
affiliated  with  the  national  organization 
or  not,  realizes  that  any  constructive  ac- 
tion taken  at  Boston  will  be  beneficial 
to  them. 

Past  Year  Was  Fruitful 

“This  year  in  the  Motion  Picture  Thea- 
tre Owners  of  America  has  been  a fruit- 
ful one.  Through  its  efforts,  generated 
by  the  cohesive  action  of  theatre  owners 
in  their  own  congressional  districts,  very 
substantial  advances  in  the  legislative  sit- 
uation at  Washington  have  been  made. 

“The  trip  to  Boston  and  attendance 
at  the  convention  is  one  of  the  best 
business  moves  an  exhibitor  can  make.  It 
familiarizes  him  with  conditions  he  would 
otherwise  know  nothing  about.  It  gives 
him  the  personal  touch  with  exhibitors 
from  other  states  and  sections  and  in- 
creases his  general  knowledge  of  the 
business.  It  is  worth  one  hundred  times 
wliat  it  costs  to  go  to  Boston  in  real 
business  success. 

“The  sessions  of  the  convention  will  be 
devoted  strictly  to  business  as  it  will 
require  all  of  the  time  of  the  meeting  to 
consider  the  l)ig  program  prepared  by 
the  national  officers  and  what  will  come 
iiu  in  addition  through  the  regular  work 
of  the  convention.” 

Close  Deals  in  Many 

Fields  for  Hutchinson 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  13. — “Surging  Seas,” 
the  first  release  of  the  Charles  Hutchin- 
son pictures,  being  produced  by  M^illiam 
Steiner  and  distributed  by  the  New-Cal 
Film  Corporation,  is  to  be  followed  by 
tlie  film  version  of  Snitz  Edwards  story 
“The  Crash.”  and  “Hutch  of  the  U.  S.  A.” 

The  following  exchanges  have  closed;  The 
rominonwealth  Film  Corp..  (Sam  Zierler).  New 
York;  De  Luxe  Film  Co.  (Tony  Luchese).  Phila- ’ 
(lelphia;  Cosmopolitan  Film  Co.  (\V.  Goodman), 
Boston;  Advance  Pictures  Inc.  (Cha.s.  Gilmore). 
S^■racuse:  Supreme  Photoplays  Co.  (H.  Grelle), 
Pittsburgh;  Favorite  Film  Co.  (\Vm.  B.  Hurlbut). 
Detroit:  .‘trgentine-.^merican  Film  Co.  (E.  V. 
Picci).  South  .America;  .Screen-.-\rt  Ltd.  (John  Tay- 
lor), London  (t'.nited  Kingdom). 
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(LEFT)  Keene  Thonupson  and 
Frank  Rolemd  Conklin — the  brains 
of  the  Christie  scenario  and  gag 
department. 


(RIGHT)  Blanche  Mehatfey  and 
Glenn  Tryon,  Hal  Roach’s  latest 
finds  whom  he  is  featurinfr  in  a 
new  series  of  comedy-drama. 


(LEFT)  Jack  Dempsey,  Jack  Sul- 
livan, assistant  director,  Clyde  De 
Vinna,  cameraman,  Jesse  Robbins, 
director,  the  Dempsey  unit. 


(RIGHT)  Poor  Colleen  Moore! 
Conway  Tearle  and:  Milton  Sills  in- 
spect the  injured  foot  which  kept 
the  “Perfect  Flapper”  off  the  lot 
for  a time. 


(LEFT)  Frank  E.  Woods  who  will 
produce  five  pictures  at  the  Pacific 
Studios,  San  Mateo,  Calif.,  for  re- 
lease throug’h  W.  W.  Hodkinson. 


(RIGHT)  Virginia  Valli,  starring 
in  “K — the  Unknown,”  and  Percy 
Marmont,  her  leading  man.  Now 
under  the  direction  of  Harry  Pol- 
lard at  Universal  City. 


H.  E.  N.  himself  at  the 
camera  and  a bunch  of  at- 
tention-getters on  the  F.  B. 
O.  lot  during  the  filming 
of  the  9th  episode  of  the 
“Telephone  Girl”  series. 
The  third  young  lady  from 
the  left  is  Alberta  Vaughn. 


(Photos  by  H.  E.  N.) 
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TO  THE  INDUSTRY: 
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Guided  by  the  experience  of  the  past  nine  years  and  at  the  insistence  of  ex- 
hibitors and  producers,  the  HERALD,  commencing  this  week,  will  discontinue 
the  practice  of  reviewing  pictures  and  will  abandon  its  review  department! 

This  departure  from  the  customary  motion  picture  trade  paper  practice 
comes  as  the  result  of  an  exhaustive  survey  and  examination  of  the  issues  in- 
volved which  led  uncompromisingly  to  the  decision  that  the  best  interests  of 
the  industry  and  all  of  its  individual  factors  demand  the  abandonment  of  this 
unsupportable  pretense  of  one-man  opinions  passed  in  judgment  on  the  enter- 
tainment value  of  motion  pictures. 

This  new  policy  makes  complete  the  divorcement  of  the  HERALD  from  all 
of  the  trade  journal  precedents  which  were  in  existence  at  the  time  of  the  estab- 
lishment of  this  publication.  The  review  department,  inherited  as  a trade  pa- 
per custom  in  this  field,  is  to  be  thrown  into  the  discard  because  its  grievous 
and  irremovable  errors  have  properly  damned  it  to  this  fate. 

The  HERALD  will  no  longer  make  the  absurd  pretense  of  reviewing  mo- 
tion pictures  from  an  entertainment  standpoint  for  the  business  guidance  of  ex- 
hibitors because — 

IT  CAN  NOT  BE  DONE. 

Hi 


This  is  a fact  acknowledged  by  every  intelligent  person  in  the  industry,  yet 
custom  has  encouraged  the  trade  papers  to  enter  into  the  ridiculous  undertak- 
ing of  publishing  reviews  which  purport  to  be  definite  appraisements  of  motion 
pictures  as  box  office  attractions. 

The  HERALD,  in  line  with  its  other  policies  which  have  stamped  it  the 
most  progressive  publication  in  the  industry,  refuses  any  longer  to  be  bound  by 
this  custom. 

The  idea  of  trade  paper  reviews  is  not  partly  wrong — -but  all  wrong ; hence 
it  must  go  out  of  this  book  in  its  entirety. 

Popular  reviews,  written  for  the  amusement  of  the  general  public  and  inci- 
dentally conveying  some  information  on  the  pictures  under  consideration,  have 
a proper  place  in  periodical  literature ; but  a trade  paper  review  of  a motion  pic- 
ture assumes  to  be  a technical  appraisal  of  a commercial  product  and  it  is  there- 
fore expected  to  fix  its  box  office  value  for  the  guidance  of  buyers. 

But  no  trade  paper  reviewer  can  accomplish  such  a task ; in  fact,  all  of  the 
production  arid  distribution  brains  of  the  business  cannot  sit  in  solemn  confer- 
ence and  determine  absolutely  the  box  office  value  of  a particular  subject.  Un- 
fortunately, for  instance,  this  publication  cannot  retain  the  services  as  review- 
ers of  Adolph  Zukor,  Richard  A.  Rowland  and  William  Fox  but  even  if  this 
group  of  leading  authorities  of  the  industry  did  compose  the  HERALD  review 
board,  still  we  could  not  pledge  to  our  subscribers  the  reliability  of  our  reviews 
because  even  these  men,  among  the  most  competent  judges  of  motion  pictures 


[Continued  on  next  page) 


{TO  THE  INDUSTRY — continued) 


alive,  will  freely  admit  that  their  judgment  is  far  from  infallible  when  it  comes 
to  determining,  in  advance  of  public  exhibition,  the  box  office  values  of  pictures. 

Hs  * 

The  foremost  exhibitors  of  the  country  frequently  make  serious  errors  in 
buying  pictures,  yet  their  task  is  far  more  simple  than  that  which  has  been  im- 
posed upon  the  trade  paper  reviewer;  the  exhibitors  are  called  upon  to  consider 
pictures  only  from  the  standpoint  of  one  theatre  or  a particular  group  of  thea- 
tres, the  character  and  the  local  conditions  of  which  are  well  known  to  the  ex- 
hibitor. Compare  this  with  the  impossible  task  which  has  confronted  the  trade 
paper  reviewer  who  has  assumed  to  report  on  pictures  for  the  commercial 
guidance  of  exhibitors  whose  exhibition  interests  represent  every  type  of  the- 
atre and  every  locality  in  America. 

It  is  no  wonder,  therefore,  that  the  trade  paper  practice  of  reviewing  pic- 
tures has  utterly  failed  in  rendering  the  service  which  has  been  expected  of  it  and 
consequently  has  long  been  a source  of  annoyance  and  irritation  to  every  in- 
telligent reader. 

Every  department  of  the  HERALD  has  time  after  time  been  the  subject 
of  enthusiastic  letters  of  compliment  and  congratulations  but  in  the  case  of  com- 
ments on  the  review  department,  while  they  acknowledged  that  it  was  just 
about  the  most  substantial  and  legitimate  effort  of  its  kind,  yet,  almost  invari- 
ably, they  added  the  belief  that  the  entire  system  of  trade  paper  reviews  is 
wrong  and  that  although  the  HERALD  department  went  as  far  and  as  satis- 
factorily as  it  could  go — it  still  could  not  win  them  over  from  their  opposition 
to  all  trade  paper  reviews. 

This  situation  gradually,  but  inevitably,  impressed  upon  us  the  fact  that' 
the  whole  idea  of  the  trade  paper  review  department  is  hopeless  and  that  in 
line  with  the  policy  of  constructive  progress  upon  which  this  publication  is 
based  it  must  be  thrown  out. 

* * * 

The  theory  of  a trade  journal  review  is  that  it  conveys  definite  booking  ad- 
vice to  exhibitors.  It  is  true,  in  some  quarters,  there  is  practiced  a wishy- 
washy,  straddling  type  of  so-called  review  which  has  not  even  the  saving 
grace  of  being  honest  and  sincere.  The  exhibitor,  naturally,  has  a boundless 
disgust  for  this  type  of  review.  But  the  legitimate  review  in  theory  is  one  upon 
which  the  exhibitor  can  rely  in  signing  film  contracts.  And,  as  every  exhibitor 
will  attest,  no  such  thing  has  ever  existed  or  ever  can  exist  in  actual  practice. 

In  place  of  the  reviews  the  HERALD  will  establish  a department  under 
the  title,  “New  Pictures.”  This  department  will  offer  complete  statistical  in- 
formation on  all  coming  product  together  with  synopses  of  the  stories.  For 
those  interested  in  box  office  “dope,”  speculation  and  guess-work,  a page  of 
readable  gossip,  edited  by  a brilliant  writer,  will  be  conducted.  Important  open- 
ings, representing  interesting  trade  events,  will  be  reported  in  an  appropriate 
manner. 

And  so  goes  the  review  department  hoax,  exposed  and  discarded  by  the 
HERALD  in  furtherance  of  its  pledge  to  publish  a trade  paper  that  on  every 
page  and  in  every  activity  is  entitled  to  the  respect,  confidence  and  loyalty  of 
the  whole  industry.  . . . 
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Senate  Enacts 
Bill  Relieving 
Admission  Tax 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  May  13.— Ad- 
missions of  not  exceeding  50  cents  are 
relieved  from  tax  and  the  theatrical  indus- 
try is  relieved  of  the  capacity  taxes,  under 
the  action  of  the  senate  in  agreeing  to 
house  provisions  in  the  revenue  bill. 
After  exactly  one  month  spent  in  debate, 
the  senate  on  May  10  passed  the  revenue 
bill,  which  is  now  before  a conference 
committee  where  the  differences  between 
the  two  houses  will  be  smoothed  out. 

The  anticipated  rough  seas  in  the  sen- 
ate when  the  admission  tax  provisions 
were  reached  did  not  materialize,  due 
principally  to  the  fact  that  the  bonus  bill, 
to  pay  which  some  senators  proposed  to 
impound  the  funds  from  the  admission 
tax  which  they  suggested  should  continue 
unchanged. 

It  is  expected  that  the  bill  will  be  ready 
for  return  to  house  and  senate  within  a 
few  days. 

Sunday  Closing  Fast 
Becoming  Big  Issue  in 
Many  Nebraska  Towns 

(Special  to  Exhibitors  Herald) 

OMAHA,  NEB.,  May  lo. — Sunday 
closing  of  motion  picture  theatres  is  be- 
coming more  and  more  agitated  in  Ne- 
braska and  Iowa,  with  the  “reformers” 
apparently  gaining  ground.  At  Spencer, 
la.,  agitation  for  a closing  ordinance  is 
on.  G.  M.  Solon,  who  operates  a motion 
picture  theatre  there  has  offered  to  let  the 
matter  go  to  a popular  vote  at  a special 
election  and  has  offered  to  pay  the  ex- 
penses of  a special  election  just  to  show 
where  the  majority  stands. 

The  election  would  not  be  binding  on 
the  council,  but  Mr.  Solon  feels  that  once 
the  council  could  see  that  the  majority 
were  in  favor  of  the  open  shows,  it  would 
not  have  the  temerity  to  vote  the  Sun- 
day shows  out. 

At  Albion,  Neb.,  Sunday  shows  are  a 
thing  of  the  past  as  the  people  voted 
them  out  at  an  election  just  recently,  and 
a Sunday . closing  ordinance  has  been  in- 
troduced at  Perrt,  la. 


Winkler  Contracts  for 
** Felix  the  Cat**  Series 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  13. — Margaret  J. 
Winkler  announces  that  she  has  definitely 
contracted  for  the  next  series  of  Pat  Sul- 
livan’s “Felix  the  Cat.”  In  addition  to 
this  she  has  acquired  a new  series  of  kid 
cartoons  called  the  Alice  Comedies. 

It  is  interesting  to  note  that  Miss 
Winkler  is  the  only  woman-  distributor 
in  the  country  and  the  only  woman  mem- 
ber of  the  new  independent  organization. 


Schiller  Looks  Over 

Ascher  Theatres  Here 

Edward  Schiller,  general  manager  of 
Loew,  Inc.,  made  a tour  of  inspection  of 
the  Ascher  theatres  in  Chicago  following 
the  Metro-Goldwyn  merger. 

Metro,  according  to  report,  will  assume 
the  interests  in  the  Ascher  theatres  for- 
merly held  by  Goldwyn. 
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Publicity  people  must  have  their  recreation.  Absolutely!  And  it  seems  that  the  staff 
at  Universal  City  has  taken  to  golf.  Left  to  right  Glenn  Chaffin,  C.  A.  Locan, 
A.  Q.  Hagerman,  Billy  Leyser,  Miss  Warren,  E.  O.  Kelsey.  (Photo  by  H.  E.  N.) 


Blue  Law  Agitation  Spreads; 
“Herald”  Aids  in  Fighting  It 

Appeals  for  Material  to  Combat  Sunday  Closing  Are 
Received  by  “Public  Relations’’  Department 
From  Exhibitors  of  Country 

Every  indication  is  that  reformers  of  the  country  are  making  a con- 
certed drive  for  Sunday  closing  of  motion  picture  theatres.  No  ballyhoo 
has  preceded  this  campaign,  but  its  existence  is  apparent. 

Within  the  last  few  days  the  “Public  Relations”  department  of  the 
Herald  has  received  many  requests  from  exhibitors  in  widely  separated 
territories  for  material  with  which  to  conduct  fights  against  the  reformers. 
The  tone  of  the  requests  indicates  that  the  reformers  in  the  various  cities 
and  towns  have  launched  their  drives  simultaneously  and  with  a view  of 
allowing  the  exhibitors  little  or  no  time  in  which  to  counteract  the  blue 
law  agitation. 

Iowa  Is  Center  of  Sunday  Closing  Campaign 

While  the  reformers  are  not  concentrating  on  any  one  territory,  Iowa, 
with  possibly  Nebraska,  seems  to  be  the  center  of  their  activities.  Two 
urgent  requests  have  just  been  received  from  the  former  state,  one  from  L. 
A.  Miller,  Lakeview,  and  the  other  from  C.  P.  Bushwell,  Akron.  Both 
stressed  the  necessity  of  receiving  the  “Public  Relations”  anti-blue  law 
propaganda  “by  first  mail.” 


In  a telegram  to  the  Herald,  Mr.  Mil- 
ler said:  “Send  informaton  to  fight  Sun- 
day closing  by  first  mail.” 

By  the  time  this  issue  of 
the  Herald  reaches  its 
thousands  of  readers,  Mr. 
Miller’s  campaign  will  be 
in  full  swing. 

From  Mr.  Buswell  the 
following  letter  was  re- 
ceived: “Please  forward 
to  me  at  as  early  date  as  possible  as  I 
have  only  limited  time,  all  material 
with  which  to  amplify  my  campaign 
for  Sunday  movie  opening.  Mail  me 
your  invoice  for  same  and  I will  gladly 
remit.” 

The  “Public  Relations”  department 
serves  Herald  subscribers  gratis  so  no 
invoice  was  mailed  to  Mr.  Buswell. 

Wyoming  Now  in  Fight 

Wyoming  likewise  is  having  to  contend 
with  the  reformers.  At  Guernsey  E.  A. 
Coulter  is  confronted  with  the  task  of 


fighting  the  advocates  of  a closed  Sunday. 
His  request  for  anti-blue  law  propaganda 
follows: 

“Please  send  me  some  valuable  infor- 
mation as  to  what  is  the  best  course  to 
pursue  in  fighting  the  closing  of  Sunday 
shows  in  Guernsey,  Wyo.” 

These  and  many  more  requests  of  a 
similar  nature  have  been  received  by  the 
“Public  Relations”  department  of  the 
Herald  within  the  last  few  weeks.  Prompt 
attention  has  been  'given  them  with  a 
view  of  serving  the  exhibitors  and  the 
industry  in  combatting  the  reform  evil. 


Kerry  Called  East 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  13. — Norman 
Kerry,  Universal  leading  man,  was  called 
from  Universal  City  to  New  York  to  meet 
the  body  of  his  mother,  who  died  in 
Budapest,  last  March,  from  appendicitis. 
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Record  Claimed  in  Filming 
"Monsieur  Beaucaire” 

Completion  of  the  Paramount-Sidney  Olcott  attraction,  “Monsieur  Beaucaire,” 
which  brings  Rodolph  Valentino  back  to  the  screen,  marks  the  setting  of  a 
new  record  in  the  production  of  a picture  of  such  magnitude,  according  to 
Famous  Players-Lasky  officials. 

Not  one  scene  for  this  feature  with  its  lavishness  of  production  was  made 
outside  the  Long  Island  studio  of  Paramount.  This  is  a feat,  according  to 
Paramount,  which  would  have  been  considered  impKissible  five  years  ago. 

The  cast  includes  128  players  in  addition  to  more  than  100  extras.  Principals 
in  the  cast  supporting  Valentino  are  Bebe  Daniels,  Lois  Wilson,  Lowell 
Sherman,  Doris  Kenyon,  Paulette  DuVal,  Ian  MacLaren,  John  Davidson, 
Florence  O’Denishawn,  Oswald  Yoorke,  Maurice  Coleburn,  H.  Cooper- 
Cliffe,  Lewis  Waller  and  Flora  Finch. 

More  than  200,000  feet  of  film  was  exposed  in  making  the  picture.  Twelve 
weeks  were  spent  in  actual  filming.  For  sixteen  weeks  hundreds  of  car- 
penters, scenic  artists,  electricians,  decorators  and  helpers  were  busy  repro- 
ducing scenes  of  France  and  England  of  the  period  of  1745. 

47,000  square  feet  of  floor  space  were  occupied  at  one  time  in  making  picture 
sets.  Furniture,  properties,  antiques  and  tapesttrks  used,  and  collected 
from  all  parts  of  the  globe,  were  valued  at  $400,000.  The  cost  of  the  cos- 
tumes, all  imported  from  Paris,  approached  the  $100,000,  say  Paramount 
officials. 


Hodkinson  Will 
Have  New  Name; 
Outlines  Policies 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  May  13.— To  de- 
velop new  faces  on  the  screen,  to  give 
independent  producers  an  outlet  for  their 
product  and  to  furnish  independent  ex- 
hibitors with  pictures  with  a big  box 
office  value  will  be  the  aims  of  the  re- 
cently reorganized  Hodkinson  firm,  soon 
to  assume  another  name,  according  to 
John  Flinn,  vice-president  in  charge  of 
production,  who  outlined  his  organiza- 
tion’s policy  at  a luncheon  given  to  the 
press  at  the  Writers  Club  by  Charles 
Christie,  with  Pat  Dowling  as  master  of 
ceremonies. 

Flinn  anticipates  the  distribution  of 
at  least  thirty-six  independent  features 
during  the  coming  year,  with  product 
contributed  by  Thomas  H.  Ince,  The 
Christie,  Hunt  Stromberg,  Frank  Woods 
and  Elmer  Harris,  Renaud  Hoffman,  and 
two  Eastern  units  starring  Betty  Comp- 
son  and  Helene  Chadwick,  respectively. 
Three  mitlidn  dollars  "will  be  expended  in 
Lose  Angeles,  he  said.  Ince  features  will 
star  Florence  Vidor  with  Margaret  Liv- 
ingstone. 

The  Christies  will  make  all-star  five 
reel  screen  farces;  Priscilla  Dean  and 
Harry  Carey  will  be  Stromberg  stars. 
Woods  and  Harris  will  work  at  the  Pa- 
cific studios  at  San  Mateo,  near  San 
Francisco,  Stromberg  on  the  Ince  lot, 
and  Renaud  Hoffman  is  producing  at 
the  Hollywood  studios. 

Burkan  Urges  Prpbe 
of  Producers  During 
Music  Tax**  Hearing 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  May  13.— One 
of  the  outstanding  features  of  the  recent 
hearing  on  the  “music  tax”  question  by 
the  House  Committee  on  Patents,  was 
the  attack  on  producers  by  Attorney 
Nathan  Burkan,  representing  the  A.  S. 
C.  P.  A. 

He  pictured  the  industry  as  a “gigan- 
tic trust”  which  spread  all  over  the  na- 
tion and  demanded  that  it  be  investigated 
and  with.it  all  of  the  producers. 

It  is  believed  that  the  committee  was 
favorably  impressed  with  the  evidence 
su.bmitted  by  the  motion  picture,  radio 
broadcasting  and  other  amusement  inter- 
ests which  endeavored  to  point  out  the 
menace  of  the  control  of  music  by  a select 
group. 

Joe  Brandt  in  Chicago 
During  Extended  Tour 

Joe  Brandt,  president  of  C.  B.  C.  Film 
Sales  Corporation, . was  in  Chicago  last 
week  during  the  course  of  an  extended 
tour  on  the  preliminary  campaign  for  the 
Fall  product  to  be  released  by  C.  B.  C. 

According  to  his  statements,  the  two 
series  of  Columbia  and  Perfection  pic- 
tures are  the  biggest  his  organization  has 
ever  handled.  He  plans  to  hit  all  key 
cities  and  see  the  bigger  territorial  hold- 
ers in  each. 


A.  A.  Schmidt  Arrives  in  New  York 

NEW  YORK“A  A.  Schmidt,  West  Coast 
sales  supervisor  for  F.  B.  O.,  arrived  in  New 
York  from  Hollywood  last  week.  He  will  spend 
several  weeks  at  the  home  office  discussing  dis- 
tributing problems  and  F.  B.  O.’s  coming  product. 
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S^tQp  ‘Hoirse  Trading’  in  Film 
"Business,  Urges  A1  Lichtman 

Universars  Fall  Program  Is  Announced  at  Sales 
..  Conventions  in  New  York  and  Chicago; 

Twelve  Jewels  Promised 

In  his  announcement  outlining  to  branch  managers  and  salesmen  the 
fall  lineup  of  Universal  Pictures  Corporation,  A1  l!ichtman,  general  man- 
ager of  exchanges,  urged  that  “haggling  and  horse  trading’’  be  eliminated 
from  the  motion  picture  business  so  a real  understanding  and  confidence 
might  be  created  between  exhibitor  and  distributor. 

Wants  Equitable  Price  for  Every  Theatre 
“I  want  every  salesman,  with  the  help  of  every  exchange  manager,  to 
sit  down  and  figure  out  a just  and  equitable  price  for  each  theatre  in  his 
territory  on  every  picture,”  said  the  sales  chief.  “Carl  Laemmle  has  more 
exhibitor  goodwill  than  any  other  man  in  the  industry  because  he  has  en- 
deavored by  his  treatment  of  them  to  create  a feeling  of  partnership  be- 

is  up  to  every  salesman  to  cultivate 


Harriman 

Says: 

“It  is  often  possible  to  secure  the 
effect  you  seek  by  doing  your 
own  construction  work.” 

* 

“Meritorious  effects  with  light 
have  been  achieved  by  a small 
number  of  progressive  producers 
who  had  the  intelligence  to  real- 
ize the  value  of  the  force  at  their 
disposal.  It  is  to  enlist  recruits 
in  this  onward  marching  army  of 
better  theatre  technicians  that  I 
am  writing  this  article.” 

* 

“There  is  a great  delight  in  devis- 
ing new  attachments  for  the 
equipment  to  be  used  as  the  base 
and  not  overlooking  the  satisfac- 
tion of  accomplishment  when 
the  device  produces  the  effect 
which  has  been  previously  vis- 
ualized and  finally  materialized.” 
* 

j “Thought  in  preparation  of  your 
j lighting  plot  will  do  more  than 
I mechanically  placing  light  into 
I position  and  taking  a chance  in 
getting  the  effect." 


In  the  third  of  his  series  articles 
on  stage  lighting  and  presentation 
zvhich  is  published  in  the  “Better  The- 
atres” section  in  this  issue  Mr.  Har- 
riman tells  you  how  to  produce  neiv 
lights  with  old  lamps;  how  to  im- 
provise your  own  equipment;  what 
you  need  and  what  you  don’t  need. 
In  fact  his  article  is  written  for  the 
small  town  exhibitor  who  has  the 
ambition  and  ingenuity  to  follow  sug- 
gestions that  will  enable  him  to 
achieve  wonderful  lighting  effects  in 
his  theatre  at  a small  cost. 


May  23  and  24  Dates 
Set  by  President  for 
Vitagraph  Convention 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  May  13.— Albert  E. 
Smith  of  Vitagraph  has  set  May  23  and 
24  as  the  dates  for  the  convention  of  di- 
vision managers,  branch  managers  and 
executive  heads  to  be  held  in  Chicago. 

This  is  the  first  Vitagraph  general 
meeting  for  several  years  and  is  the  result 
of  John  B.  Rock’s  efforts  to  bring  the 
various  heads  of  the  sales  force  into 
closer  cooperation. 

Those  who  will  attend  are,  George  A.  Balsdon, 
special  representative,  J.  M.  Duncan,  of  Chicago, 
H.  Bradley  Fish  of  Los  Angeles  and  Thomas  G. 
Guinan  of  Atlanta,  division  manager;  S.  N. 
Burns,  Albany;  Ira  P.  Stone,  Atlanta;  C.  W. 
Sawin,  Boston;  C.  W.  Anthony;  Buffalo;  J.  A. 
Steinson;  Chicago;  C.  L.  Kendall,  Cinncinnati; 
J.  E.  Beck,  Cleveland;  J.  E.  Huey,  Dallas;  Frank 

E.  Hickey,  Denver;  J.  H.  Young,  Detroit;  C.  A. 
Schultz,  Kansas  City;  C.  N.  Hill,  Los  Angeles; 
Fred  H.  Knispel,  Minneapolis;  B.  A.  Gibbons, 
Montreal:  M.  W.  Osborne,  New  Orleans;  C.  P. 
Nedley,  Omaha;  Robert  S.  Horsley,  Philadelphia; 

F.  W.  Redfield,  Pittsburgh;  R.  Romney,  St;  John; 
A.  Danke,  St.  Louis;  R.  S.  Stackhouse,  Salt  Lake 
City;  W.  C.  Wheeler,  San  Francisco;  H.  A.  Black, 
Seattle;  Stanley  Spoehr,  Washington  and  A.  S. 
Clatworthy,  Winnipeg,  branch  managers. 


Ezell  Division  Manager 

NEW  YORK,  May  13. — Claude  C.  Ezell  is  now 
division  manager  of  the  southern  district  for 
Seiznick  Distributing  Corporation,  according  to  an 
announcement  of  President  W.  C.  J.  Doolittle. 


tween  the  exhibitor  and  Universal.  It 
this  goodwill.” 

Lichtman’s  statement  and  his  an- 
nouncement of  all  product  were  made  at 
two  sales  conferences,  one  held  in  New 
York  and  attended  by  exchange  heads 
and  salesmen  in  territories  east  of  the 
Alleghenies,  and  the  other  held  in  Chicago 
on  Saturday  and  Sunday,  May  10  and  11, 
and  attended  by  members  of  his  field 
force  from  the  Central  West  and  South. 

Universal  Wants  No  Enemy 

Continuing  his  talk  to  the  salesmen, 
Lichtman  said:  “Universal  doesn’t  want 
disputes.  Settle  them.  There’s  no  money 
in  disputes.  Each  salesman  should  strive 
his  utmost  to  come  to  an  amicable  agree- 
ment with  all  exhibitors  even  to  the  ex- 
tent of  stretching  a point  or  two.  We 
don’t  want  an  enemy  in  the  business. 
Our  motto  is  fair  and  square  treatment 
for  all.  We  can  do  more  for  our  busi- 
ness by  appealing  to  the  fairness  and 
justice  of  an  exhibitor  than  by  trying  to 
bulldoze  him.” 

Universal’s  1924-25  program  will  in- 
clude twelve  Jewels,  according  to  the 
sales  head,  and  in  addition  fifteen  “super 
Westerns  with  a strong  array  of  one  and 
two  reel  comedies,  as  well  as  four  radical 
innovations  in  serial  releases  and  a power- 
ful program  of  series  pictures,  such  as 
the  Jack  Dempsey  two  reelers  and  an  un- 
beatable news  reel,  together  with  the  re- 
issued ‘Blind  Husbands.’  ” 

Announces  New  Program 

Lichtman’s  description  of  the  Jewels 
follows : 

“ ‘The  Signal  Tower’  is  a great  begin- 
ning for  our  1924-25  schedule,  and  will 
surpass  the  remarkable  record  established 
by  Virginia  Valli’s  first  Jewel  appearance, 
‘The  Storm.’  ‘The  Reckless  Age’  is  a 
fast  comedy  romance  that  will  duplicate 
the  success  of  ‘Sporting  Youth’ — Reginald 
Denny  is  very  much  like  Harold  Lloyd, 
in  that  he  has  never  made  a weak  picture. 

“ ‘The  Gaiety  Girl,’  Universal’s  third 
Jewel  release,  is  well  suited  to  its  star. 
Mary  Philbin,  whose  indescribable  charm, 
youth,  beauty  and  ability  rnake  her  the 
logical  successor  of  the  other  great  Mary 
— Miss  Philbin  is  the  future  Mary  Pick- 
ford. 

“ ‘The  Turmoil,’  U’s  fourth  Jewel,  has 
not  only  great  box  office  appeal  but  boasts 
one  of  the  strongest  casts  ever  assembled. 

In  Hobart  Henley’s  screen  version  of  the 
famous  Tarkington  novel  appear  George 
Hackathorne,  Eileen  Percy,  Pauline 
Garon,  Emmett  Corrigan,  Eleanor  Board- 
man,  Edward  Hearn,  Winter  Hall  and 
Theodore  Von  Eltz.  Baby  Peggy’s  third 
Jewel  is  the  fifth  on  the  list,  and  is  by  far 
the  best  thing  she  has  ev’er  done.  ‘The 


Family  Secret’  is,  in  every  way,  a.  high- 
class  production. 

Offer  “Great  Comedy  Romance” 

“ ‘Butterfly,’  based  on  Kathleen  Norris’ 
best  seller,  will  be  one  of  the  season’s  out- 
standing hits.  In  the  first  place,  it  will 
be  the  first  starring  Jewel  of  Laura  La 
Plante.  Supporting  her  are  Norman 
Kerry,  Ruth  Clifford,  Kenneth  Harlan 
and  others  of  note.  The  picture  will  be 
directed  by  Clarence  Brown. 

“‘Captain  Fearless,’-  a great  comedy 
romance,  starring  Reginald  Denny,  is 
one  of  the  greatest  vehicles  he  ever  had. 
Mr.  Laemmle  is  going  to  put  as  much 
thought  and  attention  into  the  making  of 
all  Denny  Jewels  as  any  male  star  has 
ever  received. 

“We  are  especially  enthusiastic  about 
‘The  Rose  of  Paris,’  the  forthcoming 
Mary  Philbin  Jewel.  An  advance  report 
on  this  production  from  a most  conserva- 
tive source  describes  this  as  ‘the  best 
picture  Universal  has  made  in  si.x 

months.’  This  will  be  followed  by  'K 

the  Unknown,’  one  of  the  greatest  bets 
in  our  schedule. 

House  Peters  to  Star 
“Next  comes  another  truly  great  pic- 
ture, ‘Love  and  Glory,’  based  on  Rupert 
Julian’s  sensational  wartime  success,  ‘We- 
Are  Friends,’  written  by  Perley  Poore, 
Sheehan.  This  will  be  followed  by  ‘Wine,’ 
a big  vital  story  of  today. 

‘‘Last,  but  not  least,  comes  ‘The  Tor- 
nado.’ We  have  a surprise  in  store  for 
you.  The  star  of  this  picture  will  be  one 
of  the  greatest  actors  on  the  screen,  a 
man  who  will  eventually  outdraw  Douglas 
Fairbanks,  a man  who  made  one  of  the 
greatest  productions  ever  released — House 
Peters.  Mr.  Peters  will  be  starred  in 
six  pictures,  possibly  more.” 

It  also  was  announced  that  Lon  Chaney 
had  been  engaged  for  another  production, 
a worthy  successor  to  “The  Hunchback 
of  Notre  Dame.” 


Quimhy  Back  at  Work 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  13.— Fred  C. 
Quimby,  sales  manager  of  short  products 
for  Lhiiversal,  has  returned  to  work  after 
a six  weeks’  illness  following  an  opera- 
tion for  appendicitis. 


^^Cytherea**  Will  Run 

.After  viewing  the  film  “Cytherea,” 
Judge  Hugo  M.  Friend  has  granted 
an  injunction  restraining  the  police  from 
interfering  with  its  presentation  at  the 
Chicago  theatre  this  week. 
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A portion  of  the  400  motion  picture  theatre  owners  who  attended  a luncheon  at  the 
Hal  Roach  Studios  in  Culver  City 

Hal  Roach  Tenders  Luncheon  to 
M.  P.  T.  O.  of  California 

Delegates  from  New  Mexico  and  Arizona  Attend — 
Will  Rogers  Kntertains  Guests  Employing  Herald'' 
By  HARRY  HAMMOND  BEALL 

Hollywood,  May  is. — with  practically  every  city  and  town  in 
southern  California  represented,  and  with  a scattering  delegation 
from  New  Mexico  and  Arizona  in  attendance,  as  well,  the  luncheon 
and  entertainment  tendered  the  members  of  the  Motion  Picture  Theatre 
Owners  of  Southern  California,  and  their  wives,  by  Hal  Roach  at  his  Culver 
City  studios  last  Monday,  was  doubtless  the  greatest  gathering  of  its  kind 
ever  assembled  in  the  Southwest.  More  than  400  sat  at  the  long  tables  on 
one  of  the  big  stages  at  the  Roach  plant. 

The  affair,  although  not  of  an  official  nature,  was  in  reality  a con- 
vention of  the  theatre  owners  of  this  territory.  Business  matters,  however, 
were  not  a part  of  the  day’s  program  as  Hal  Roach,  the  host,  stepped  out 
of  his  role  of  producer  for  the  occasion,  and  saw  to  it  that  everyone  had  a 
good  time. 


JAMES  SAMS  of  Ocean  Park  presided 
at  the  banquet  table  as  toastmaster. 
Hal  Roach  personally  welcomed  the 
guests  and  Art  Rickets  of  Phoenix,  Ariz., 
and  Glenn  Harper,  secretary  of  the  M. 
P.  T.  O.  of  Southern  California,  re- 
sponded on  behalf  of  the  theatre  owners. 
Will  Rogers  closed  the  show,  explaining 
that  he  was  going  back  to  the  “Follies” 
in  New  York,  but  that  if  the  picture  in- 
dustry showed  no  improvement  at  the 
end  of  the  season  Mr.  Roach  had  prom- 
ised to  let  him  come  back  and  make  some 
more  comedies.  The  cowboy  satirist 
also  directed  some  gentle  irony  at  the 
guests  themselves,  employing  the  Exhib- 
itors Herald  “What  the  Picture  Did  for 
Me”  department  in  his  quips. 

Katherine  Grant  and  Billye  Beck  were 
individual  headliners  on  the  vaudeville 
entertainment  recruited  from  studio  tal- 
ent, which  was  staged  during  the  lunch- 
eon; William  Gillespie  and  Charles 
Lloyd  appeared  in  a character  dialogue. 
Following  the  delightful  luncheon,  the 


e.xhibitor-guests  were  taken  on  a tour  of 
inspection  about  the  studios.  They 
romped  with  the  members  of  “Our 
Gang”  and  worked  in  mob  scenes  with 
“The  Spat  Family”  and  ended  their  day 
by  watching  Glenn  Tryon,  Arthur  Stone 
and  other  of  the  Roach  comedians  at 
work. 

* * * 

Local  students  of  the  public  schools 
may  receive  a greater  portion  of  their 
education  through  the  agency  of  films  if 
the  plea  of  Miss  A.  Loretta  Clark,  direc- 
tor of  the  Visual  Education  department 
of  Los  Angeles  city  schools  is  endorsed 
by  the  other  school  officials.  Miss  Clark 
asks  that  industrial  firms  of  the  city 
supply  the  schools  with  films  depicting 
the  methods  of  various  manufacture.  The 
exhibition  of  such  motion  pictures,  de- 
picting the  dignity  and  glory  of  useful 
labor  and  picturing  in  detail  the  manner 
in  which  men  and  women  earn  a liveli- 
hood and  contribute  to  the  welfare  of 
society,  is  not  only  informative  but  in- 
spires students  to  choose  the  vocation  for 
which  they  are  naturally  best  adapted, 
contends  Miss  Clark. 


Hal  Roach  will  inaugurate  a new  pol- 
icy pertaining  to  summer  vacations  this 
year.  In  the  future  he  will  close  his 
studios  during  the  month  of  August  each 
year  so  that  all  of  his  employes  can 
enjoy  a full  month’s  rest  and  recreation. 
The  producer  contends  that  eleven 
months’  work  at  top  speed  each  year  is 
sufficient  time  in  which  to  complete  their 
schedule  of  production,  and  he  feels  that 
the  month’s  vacation  is  essential  to  the 
health,  happiness  and  efficiency  of  his 
coworkers. 

* * * 

The  season  1924-1925  will  be  a busy 
one  at  the  Warner  Brothers  studio. 
More  than  twenty  feature  films  will  be 
produced  during  this  period,  according 
to  Harry  Warner,  general  manager.  Sev- 
eral new  books  are  to  be  filmed  and  the 
directorial  staff  of  the  concern  has  been 
augmented  in  anticipation  of  heavy  pro- 
duction activity.  The  new  film  labora- 
tory at  the  studio  will  be  ready  for  occu- 
pancy within  a month,  enabling  the 
organization  to  handle  the  technical  end 
of  the  printing  and  titling  of  its  features, 
and  will  hasten  release  dates,  it  is  con- 
tended. 

* * * 

Following  the  conclusion  of  Pola 
Negri’s  latest  starring  picture  for  Para- 
mount, “Compromised,’’  Dimitri  Bucho- 
wetzki,  the  director,  will  go  to  New  York 
and  Europe  for  research  work  connected 
with  his  next  production,  it  is  said. 

!|C  * !|C 

A.  Ginsberg,  film  man,  is  suing  Angela 
Kaufman,  producer  of  “The  Great  Men- 
ace,” a dope  evil  picture,  for  $500,  which 
he  alleges  is  due  him  for  services.  James 
Calnay,  who  was  associated  with  Mrs. 
Kaufman  in  the  filmization  of  the  story, 
was  recently  sentenced  to  a term  in  prison 
for  misuse  of  the  mails  in  connection 
with  a promotion  scheme  h'e  fostered  two 
years  ago. 

* * * 

Catherine  Hampton,  eldest  daughter 
of  Benjamin  B.  Hampton,  former  film 
producer  and  magazine  editor,  was  mar- 
ried last  week  to  Robert  Paulsen  at  the 
Church  of  the  Angels.  The  Rev.  Neal 
Dodd  officiated. 

* * 

Charles  de  Roche,  was  was  recently 
stricken  with  pneumonia,  has  passed  the 
crisis  and  is  now  convalescing.  For  a 
time  the  actor’s  life  was  despaired  of, 
but  he  rallied  to  the  efforts  of  attend- 
ing physicians  and  it  is  believed  that 
he  will  be  up  and  about  again  witbin  a 
few  weeks. 

* * 5}f 

Members  of  the  Motion  Picture  Di- 
rectors Association  are  celebrating  the 
conclusion  of  work  on  a handball  court 
they  have  been  constructing  in  the  rear 
of  their  property  on  Wlcox  street.  The 
directors  built  the  court  with  their  _ own 
“lily  whites”  and  now  that  it  is  finished 
they  have  all  gone  in  for  tennis.  Wally 
Worsley,  Harold  Shaw,  “Breezy”  Eason, 
John  Ince  and  others  of  the  megaphone 
tribe  had  a hand  in  the  dirty  work. 

* * * 

It  is  rumored  that  Mike  Boylan,  First 
National  press  agent,  is  being  groomed 
for  oresident  of  the  Wampas  for  1925. 
Michael  made  a stirring  sneech  at  the 
last  regular  meeting  of  the  Western  Mo- 
tion Picture  Advertisers  which  doubtless 
will  win  him  many  votes.  Ray  Davidson 
is  Boylan’s  campaign  manager. 

* * * 

Bessie  Love  has  been  selected  by 
Thomas  H.  Ince  to  play  opposite  Charles 
Ray  in  his  first  “back-to-the-land”  pic- 
ture under  his  new  agreement.  The  story 
is  entitled  “Smith”  and  is  said  to  be  a 
real,  honest-to-goodness  Ray  style  of  pro- 
duction. Ralph  Ince  is  directing. 
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ABOVE — Frank  Lloyd,  the  pro- 
ducer-director, “Jimmy,”  his 
daughter,  and  Mrs.  Lloyd,  on 
location  while  making  “The  Sea 
Hawk,”  the  First  National  at- 
traction. 


RIGHT — Sol  Lesser,  producer  of 
Baby  Peggy  Pictures,  with  his 
little  star  on  one  of  the  sets  for 
“Captain  January,”  the  Principal 
Pictures  production. 


Judge  John  S.  Summerfield,  famous  divorce  judge  of  Los  Angeles,  lends 
friendly  advice  in  staging  “Getting  Gertie’s  Goat,”  a new  Christie- Educational 
comedy,  with  Jimmie  Harrison  and  Dorothy  Devore  featured. 


Joe  Weil,  popular  publicist  and  Uni- 
versal exploitation  expert,  who  is  in 
Paris  at  present  putting  over  “The 
Hunchback  of  Notre  Dame.” 


May  24,  1924 


Louis  B.  Mayer,  producer  (centre);  Harry  Rapf  (left)  and  Irving 
G.  Thalberg,  new  managers  of  Goldwyn  studios  under  Metro- 
Mayer-Goldwyn  combine,  receive  huge  key  from  Fred  Niblo, 
director,  and  his  staff,  at  Culver  City,  Calif.,  at  the  ceremonies 
marking  the  taking  over  of  the  studios  by  the  new  company. 


The  fine-art— of -decorating  a chorus  girl  for  a scene  in 
“The  Man  Who  Came  Back”  is  here  being  practiced.  Em- 
mitt  Flynn  is  directing  the  picture  for  Fox,  adapted  from 
Jules  Eckert  Goodman’s  stage  success. 


“Waiting  for  the  Sunshine”  or  “Five  o’Clock  in  the 
Morning.”  Director  William  A.  Seiter,  Glen  Mac- 
Williams,  cameraman,  Nate  Smith,  assistant,  Marvin- 
Wilson,  H.  Nichols,  assistant  cameraman,  property 
clerk,  and  Draper  Daugherty  (extreme  right)  waiting 
for  light  to  shoot  a scene  for  Principal  Pictures’  pro- 
duction, “Helen’s  Babies.”  The  company  is  in  the 
valley  below. 


LEFT — Ella  Hall  (Mrs.  Emory  Johnson)  and  former  well  known  screen  star  in  many  productions,  with  her  three  children. 
Brother,  Junior  and  Baby  Ellen  Joan.  At  the  RIGHT  we  have  Emory  Johnson,  producer-director,  outlining  a bit  of  business 
to  Mary  Carr,  co-star  with  Johnnie  Walker  in  the  Johnson  opus,  “Spirit  of  U.  S.  A.,”  and  Carl  Stockdale,  who  plays  the 
father  in'  the  big  F.  B.  O.  production. 


May  24,  1924 


EXHIBITORS  HERALD 


33 


Priscilla  Dean,  whose  first  production  for  Hodkinson, 
“The  Siren  of  Seville,”  has  been  started.  It  was 
written  by  H.  H.  Van  Loan  and  will  be  produced  by 
Hunt  Stromberg  at  the  Ince  Studios,  Culver  City. 
Jerome  Storm  is  directing  the  feature. 


Who  makes  a most  perfect  flapper?  The  answer  is  Colleen 
Moore.  This  is  Colleen  in  all  her  glory  in  a scene  from  the  First 
National  production,  “The  Perfect  Flapper,”  soon  to  be  published. 


Shirley  _ Mason,  the  little  Fox  star,  opens  the  baseball  season 
with  a rush.  She  has  just  finished  work  on  . “The  Strange 
\Voman”  for  next  season’s  release  and  keeps  in  condition  batting 
out  flies — at  which  she  is  said  to  be  a “wiz.” 


Claire  de  Lorez,  who  played  in  “Three  Weeks,” 
“Bright  Lights  of  Broadway”  and  “Enemies  of 
Women,”  is  declared  to  be  the  “find”  of  the  year. 
She  has  just  finished  “Captain  Fearless”  for  Uni- 
versal, playing  opposite  Reginald  Denny. 
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Marie  Astair,  the  latest  Christie  comedy  lead,  appearing 
with  Jimmie  Adams  in  “Nerve  Tonic,”  now  being  filmed  on 
West  Coast. 


Victor  Schertzinger  and  his  favorite  Boston  Bull  pup.  The 
director  of  such  Metro  successes  as  “Long  Live  the  King” 
and  “The  Man  Life  Passed  By,”  is  a great  lover  of  dogs. 


First  photo  of  the  new  Luddy-Century  unit.  Edward  I.  Luddy,  director  (sit- 
ting at  left),  Leslie  Goodwin,  assistant  director  (extreme  right),  Irving  Ries, 
cameraman,  and  comedians  Joe  Bonner  and  AI  Alt  in  foreground. 


Natalie  Kingston,  a Winter  Garden  re- 
cruit, and  her  favorite  steed  playing  in 
Sennett  comedies.  “Yukon  Jake”  will  be 
the  first  in  which  Ben  Turpin  is  starred. 


Conway  Tearle  gets  Jack  Dillon’s  goat.  The  First  Na- 
tional director’s  goat  was  locked  up  on  account  of  the 
spread  of  foot  and  mouth  disease  in  California,  and  he 
doesn’t  want  to  take  a chance.  Hence  the  argument. 


“Cameo,”  the  talented  dog  of  the  screen,  shows  Matt  Moore 
and  Director  William  Beaudine  her  kennel  ambulance, 
where  she  is  safe  from  foot  and  mouth  disease.  The  dog 
is  in  “A  Self  Made  Failure,”  a First  National  film. 


May  24,  1924 


EXHIBITORS  HERALD 


35 


Hugh  Thompson,  who  after  twelve  years  in  lead- 
ing roles,  is  to  be  starred  in  his  own  production, 
now  being  made  under  the  working  title  “The 
Other  Fellow’s  Girl”  being  produced  at  Totten 
studios.  Westerly,  R.  I. 


Jackie  Coogan  and  Mayor  Cryer  of  Los  Angeles  (bottom) 
with  the  aid  of  2,000  Boy  Scouts  loading  the  first  car  of  milk 
for  Jackie  Coogan’s  million  dollar  food  ship,  which  the  Metro 
star  will  take  to  the  near  East  in  person.  (Above)  One  of 
the  large  trucks  loading  California’s  contribution  to  the  Near 
East  Relief. 


Agnes  Ayres,  popular  screen  star,  who  has  one  of  the 
principal  roles  in  Victor  Hugo  Halperin’s  Associated 
Exhibitors  production  “When  a Girl  Loves,”  a story  of 
Russian  intrigue,  love  and  romance. 


Jack  Pickford  being  stopped  by  motor  cycle  officers  on 
a Southern  California  highway,  because  of  the  hoof  and 
mouth  disease.  Jack  had  to  show  his  permit  to  carry 
his  dog  “Hungry  Hank”  which  is  appearing  with  him 
in  “The  End  of  the  World,”  a new  Tom  J.  Geraghty 
production  in  which  Jack  is  starred. 
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Italy  Soon  to  Become  Important 
Film  Producer,  Says  Griffith 

Banking  Interests  Want  Him  to  Make  Pictures  Abroad 
— Lytell  Proves  His  Point 
By  JOHN  S.  SPARGO 

New  YORK,  April  13.--That  Italy  is  not  yet  ready  but  soon  will  be 
to  take  an  important  position  in  the  motion  picture  making  industry 
is  the  belief  of  D.  W.  Griffith,  who  has  just  returned  from  a brief 
survey  of  producing  conditions  there.  Mr.  Griffith's  trip  to  Italy  was  to 
look  over  the  field  in  connection  with  a proposition  advanced  by  an  Italian 
banking  interest  for  him  to  make  pictures  in  Italy. 

“Italy  must  build  practical  studios  before  it  can  hope  to  compete  with 
America,  either  in  cost  or  quality  of  its  motion  pictures,”  said  Mr.  Griffith. 

“The  studios  in  Italy  are  duplicates  of  the  American  ones  of  ten  years 
ago.  My  estimates  showed  it  would  be  more  expensive  to  make  a picture 
there  than  in  America. 


w w Wl  E hear  that  the  extra  people  there 
can  be  hired  for  twelve  lira,  little 
more  than  fifty  cents,  a day.  But  I found 
the  twelve  lira  is  merely  sort  of  a retain- 
ing fee.  They  appear  for  that  sum,  but 
demand  extra  payment  for  everything 
they  do.  For  instance,  a round  of  ap- 
plause means  an  additional  lira.  Walk- 
ing across  the  set  is  worth  two  lira. 
With  this  astonishing  bookkeeping,  by 
the  time  they  get  through  the  day  they 
have  cost  as  much  as  our  extra  people. 

“However,  I believe  the  Italian  inter- 
ests are  determined  to  make  motion  pic- 
tures a great  industry.  And  what  the 
Italians  under  Mussolini  determine,  they 
ultimately  do.  We  are  proud  of  our 
American  pep.  Never  have  I seen  such 
energy,  such  activity  and  determination, 
as  in  the  Italy  of  today.  Young  men 
constantb^  on  the  run,  that  is  my  im- 
pression of  busy  Italy. 

“My  conference  with  the  Italian  bank- 
ers was  entirely  satisfactory  in  every  way. 
The  finances  are  ready  and  a number  of 
satisfactory  stories  are  available.  They 
promise  to  have  the  new  studio  ready  in 
three  months.  They  wished  for  me  to 
begin  work  at  once,  but  I advised  them 
it  was  only  waste  to  begin  work  under 
such  conditions. 

“No  country  has  such  natural  scenery 
for  pictures  as  Italy.  It  is  a storehouse 
of  splendor  and  beauty  which  the  films 
can  never  exhaust. 

“It  will  be  only  a very  few  years  now 
until  every  country  has  modern  studios 
and  picture  making  will  become  interna- 
tional rather  than  national.  Italy  will 

be  the  first.  Mussolini  will  see  to  that. 
That  man  is  colossal.  He  is  giving  Italy 
the  greatest  national  drama  since  Na- 

poleon. 

“As  soon  as  the  technical  phase  of  pic- 
ture making  is  brought  to  the  modern 
standard  abroad,  all  American  prejudice 
against  foreign  made  pictures  will  dis- 
appear.” 

4:  * * 

Bert  Lytell,  who  stars  in  “The  Mean- 
est  Man  in  the  World”  and  has  just  com- 
pleted “A  Son  of  the  Sahara,”  proved 
at  the  A.  M.  P.  A.  luncheon  that  he  is  a 
born  humorist.  Bert  was  the  guest  of 
honor.  Rising  with  a ferocious  expres- 
sion, after  being  introduced  by  “Barker” 
Charlie  Einfeld  of  First  National,  he 
slammed  his  fist  on  the  table  and  roared; 

“Gentlemen,  I am  going  to  tell  you 

some  unpleasant  truths.  You  have  made 
the  screen  folk  of  Hollywood  look  like 
fairy  Princes  and  Princesses.  You  have 


gilded  the  lily.  You  have  placed  us  in 
an  atmosphere  of  wealth,  so  that  the 
public  envies  instead  of  admires  us. 
Why?  Because  they  think  all  we  have 
to  do  is  to  pluck  a twenty  dollar  gold 
piece  off  the  tree  of  talent  every  time  we 
want  pocket  money.  The  public  doesn’t 
realize  how  hard  we  work.  I wish  you 
could  show  that  end  of  our  lives — the 
toil  and  care  and  worry;  our  hopes  and 
disappointments. 

“Why  the  whole  world  believes  that 
Hollywood  is  a gold  mine.  Recently,  in 
the  making  of  my  last  picture,  I was  in 
the  desert  of  Sahara  and  was  taken  ill 
there.  The  only  medico  around  was  a 
French  doctor  with  one  of  those  black 
beards  cut  square — and  he  couldn’t  speak 
a word  of  English.  A Frenchman  who 
knew  very  little  English  and  a German 
who  could  hardly  say  ‘beer’  in  our  native 
tongue  acted  as  interpreters  for  him,  and 
by  that  method  he  caught  my  symptoms. 
Then  he  ‘cupped’  me.  By  the  grace  of 
Aesculapus  I began  to  convalesce  and  at 
the  same  time  picked  up  enough  French 
to  converse  intelligentlj^  with  my  doctor, 
who  said: 

“‘Bien!  You  come  from  Hollywood! 
What  wealth  is  there — what  splendor. 
Often  I have  thought  that  I would  for- 
sake my  honored  profession  and  become 
a motion  picture  star  in  Hollywood.  You 
may  see  me  there  some  day — look  out!’ 

“And  spasms  like  that  come  from  united 
and  concentrated  world-wide  publicity.” 

* * 

After  spending  a week  in  New  York, 
whither  he  came  from  the  annua!  meet- 
ing of  the  Executive  Committee  of  First 
National  Pictures,  where  he  was  elected 
first  vice-president  of  that  big  organiza- 
tion, Sol  Lesser  has  returned  to  the  Coast. 
During  his  stay  in  New  York  Mr.  Lesser 
worked  about  20  hours  a day,  as  is  usual 
with  him.  His  duties  involved  confer- 
ences with  his  brother,  Irving  M.  Lesser, 
on  territorial  franchises.  Before  depart- 
ing he  said  he  had  no  statement  to  make 
at  this  time,  and  Irving  said  the  same 
thing.  It  is  reported,  however,  that  Prin- 
cipal Pictures  Corporation,  of  which  So! 
Lesser  is  president,  Irving  Lesser,  vice- 
president,  and  Mike  Rosenberg,  secretary, 
will  do  things  during  the  1924-1925  season 
that  will  make  the  industry  sit  up  and 
take  notice. 

* * * 

Versatility  being  her  middle  name, 
Martha  Wilchinski,  the  demon  press 
agent  of  the  Capitol  theatre,  again  dem- 
onstrates the  truth  of  old  Kid  Epictetus’ 
favorite  saying:  “You  can’t  keep  a squir- 
rel on  the  ground  in  a timber  country, 
nor  a good  girl  hiding  behind  her  type- 


Bubbles  needs  no  burnt  cork  to  give  him 
this  dusky  complexion  for  his  roles  in 
Century  comedies.  (Photo  by  H.  E.  N.) 


writer.”  All  of  which  means  that  Martha 
has  broken  out  again. 

The  prologue  which  S.  L.  Rothafel  ar- 
ranged for  “Thy  Name  Is  Woman,”  at 
the  Capitol  this  week,  includes  a dramatic 
episode  written  by  Miss  Wilchinski  and 
read  by  Cosmo  Bellew,  a brother  of  the 
famous  actor,  Kyrle  Bdlew.  Besides 
that  brother  stuff,  Mr.  Bellew’s  other 
claim  to  histrionic  kinship  is  that  he  was 
for  many  years  a prominent  member  of 
the  London  stage. 

Some  day  we  are  going  to  create  a lot 
of  jealousy  by  printing  that  Wilchinski 
girl’s  picture. 

* * * 

Mother’s  Day  was  observed  at  the  Strand 
Sunday  with  a matinee  party  for  the  500 
or  more  Gold  Star  mothers  in  Greater 
New  York.  Joseph  Plunkett,  managing 
director,  sent  a formal  invitation  to  Mrs. 
H.  A.  Vedder,  secretary  of  the  Gold  Star 
Mothers  Association,  asking  all  the  moth- 
ers to  be  his  guests  at  the  party, 

“I  know  no  more  fitting  way  for  Broad- 
way to  celebrate  Mother’s  Day  than  by 
giving  a matinee  party  for  the  mothers,” 
said  Mr.  Plunkett.  “I  took  special  care 
to  see  that  there  was  nothing  on  the  pro- 
gram to  remind  the  Gold  Star  mothers 
of  their  great  sorrow,  and  I feel  sure 
that  the  party  brought  them  many  smiles 
of  jov.” 

* * * 

Following  its  custom  of  previous  years, 
the  management  of  the  Capitol  theatre 
acted  as  host  to  5,500  children  of  the 
public  schools  of  the  city  at  a special  per- 
formance last  Saturday  morning.  Tickets 
were  distributed  among  the  pupils  of  the 
elementar}^  and  high  schools  of  the  city 
and  the  event  was  one  of  the  important 
education  features  of  Music  Week  cele- 
bration. 

The  state  box  was  set  aside  for  Mayor 
Hvlan  and  a number  of  important  city 
officials.  The  Board  of  Education  was 
represented  bj^  Hon.  George  W.  Ryan, 
president  of  the  board;  William  J.  O’Shea, 
city  superintendent  of  schools;  George 
H.  Gartlan,  director  of  music  of  the 
public  schools,  and  Monsignore  Joseph 
Smith,  director  of  parochial  schools  for 
N e.w  Y ork. 
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Bonns  Predicts  Good 
Summer  for  Exhibitors 

Goldwyn  Exploitation  Man 
Says  Roads  Are  Great 
Help  to  Theatres 

That  theatre  business  generally  is  good 
and  that  the  summer  will  see  fewer 
houses  closing  than  ever  before  is  the 
prediction  of  Eddie  Bonns,  on  the  com- 
pletion of  a ten  weeks’  tour  of  the  Buf- 
falo, Kansas  and  Missouri  territory.  Mr. 
Bonns  bases  his  belief  on  findings  not 
only  in  the  metropolitan  areas  but  in 
towns  of  all  sizes  down  to  the  350  class, 
which  were  included  on  the  itinerary  of 
his  exhaustive  trip,  the  purpose  of  which 
was  to  establish  greater  cooperation  be- 
tween theatre  owners  and  the  home  office. 

Finds  Good  Roads  Help 

“Good  roads  are  making  the  theatre 
business  better  in  many  communities,” 
said  Mr.  Bonns  during  his  visit  to  Chi- 
cago last  week,  “and  exhibitors,  large  and 
small,  are  looking  toward  summer  with 
a confidence  that  business  will  hold  up 
well.  They  are  buying  strong  pictures 
knowing  that  the  public  is  shopping  for 
its  entertainment.  It  is  not  uncommon 
in  a town  with  three  houses  to  see  the 
family  visit  each  theatre,  look  over  the 
lobby  display  carefully,  and  in  the  end 
frequently  come  back  to  the  first  house. 

“I  found  that  exhibitors  like  the  idea 
of  the  Metro-Goldwyn-Mayer  merger. 
They  feel  that  pictures  are  going  to  get 
a reputation  in  key  cities  through  Loew 
theatres  which  will  be  of  benefit  to  them. 
They  also  view  it  as  a step  in  the  right 
direction  toward  cutting  down  overhead 
through  distribution.” 

Says  Shorter  Features  Wanted 

According  to  Mr.  Bonns  a particular 
plaint  of  the  exhibitor  is  for  shorter  fea- 
tures. In  the  smaller  communities,  it  was 
found,  the  motion  picture  plays  an  im- 
portant part  in  industrial  activities,  mer- 
chants cooperating  with  exhibitors  in 
many  cases  and  keeping  their  stores  open 
until  late  in  the  evening  on  “show 
nights.” 

Six  New  Film  Companies 
Incorporate  in  New  York 

(Special  to  Exhibitors  Herald) 

ALBANY;  N.  Y.,  May  13.- — Six  newly 
incorporated  motion  picture  companies 
entered  business  in  New  York  state  dur- 
ing the  past  week.  With  but  one  excep- 
tion, all  will  maintain  their  principal  office 
in  New  York  City.  These  companies  in- 
cluded the  following: 

Hancock  Theatre  Corporation,  capitalized  at 
$20,000;  Maupetharjes  Rylotte  Corporation,  $5,000; 
L.  K.  Mortgage  Company,  $10,000;  Erie  Basin 
Holding  Co..  Inc.,  $12,000;  Cineradio  Corpora- 
tion and  Schine  Realty  Corporation,  of  Glovers- 
ville. 

Goetz  Head  of  C.  B.  C. 
Exploitation  Department 

(Special  to  Exhibitors  Herald)' 

NEW  YORK,  May  13.— F.  Heath 
Cobb,  director  of  advertising  and  public- 
ity for  C.  B.  C.,  announces  the  appoint- 
ment of  J.  Morgan  Goetz  as  head  of  the 
exploitation  department. 

Mr.  Goetz  will  take  charge  of  exploita- 
tion and  press  books.  He  filled  a similar 
position  under  Mr.  Cobb  with  Grand- 
Asher. 


Sails  for  Europe 

NEW  YORK. — Miss  Edna  Williams,  manager 
of  the  foreign  department  of  R-C  Pictures  Cor- 
poration and  the  Film  Booking  Offices,  has  booked 
passage  on  the  Berengaria  sailing  May  14  for 
Europe. 


Back  at  Universal  City.  Frank  Lawrence 
is  again  in  charge  of  editing  Carl 
Laemmle’s  pictures  after  eighteen 
months’  absence.  (Photo  by  H.  E.  N.) 

Canadian  Officials  Say 
Film  Homes  Must  Have 
Vaudeville  Licenses  Now 

(Special  to  Exhibitors  Herald) 

TORONTO.  ONT.,  M'ay  13.— Officials 
of  the  Amusement  Bureau  of  the  Ontario 
Provincial  Government,  Toronto,  have 
stepped  upon  exhibitors  of  the  Province 
with  both  feet  because  of  the  growing 
tendency  on  the  part  of  moving  picture 
theatre  proprietors  to  stage  either  pro- 
fessional or  amateur  vaudeville  acts  or 
other  specialties  other  than  pictures  and 
orchestra  music. 

Every  exhibitor  has  been  notified  that 
the  presentation  of  such  features  in  anj' 
but  a licensed  vaudeville  theatre  is  con- 
trary to  law  and  each  exhibitor  has  been 
advised  that,  if  he  proposes  to  continue 
or  to  take  up  the  presentation  of  any 
form  of  vaudeville,  he  must  apply  to  the 
Provincial  Government  for  a vaudeville 
license  to  go  with  the  moving  picture 
theatre  privilege.  The  official  order  from 
the  Ontario  Government  has  caused  con- 
siderable consternation  among  the  man- 
agers of  many  neighborhood  houses  who 
have  been  going  in  for  vaudeville  special- 
ties extensively  during  the  past  year  or 
two  to  meet  the  competition  of  the  large 
downtown  theatres  where  grand  opera, 
ballet,  pageant,  fashion  show,  prologue 
and  other  features  are  presented  in  con- 
junction with  the  picture  programmes. 


Foreign  Manager  Dies 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  6.— A cable  re- 
ceived by  E.  E.  Shauer,  director  of  the 
foreign  department  of  Famous  Players, 
announced  the  death  of  J.  J.  Lipowetzki, 
manager  of  the  Paramount  office  in  Ber- 
lin. He  was  one  of  the  best  known  film 
men  in  German.  Ike  Blumenthal,  special 
Representative,  has  gone  from  Paris  to 
Berlin  to  take  charge  of  the  office. 


Woman  Scores  Films  in 
Latest  Screen  Attack 

Charges  Will  H.  Hays  With 
“Pulling  Wool  Over 
Eyes  of  Public” 

(Special  to  Exhibitors  Herald) 

ST.  PAUL,  MINN.,  May  13.— Mrs. 
Charles  Merriam  of  Chicago,  chairman 
of  the  motion  picture  committee  of  the 
National  Congress  of  Mothers,  Parent- 
Teachers  association,  speaking  before  the 
annual  convention  here,  scored  the  type 
of  motion  pictures  produced  and  urged 
organized  action  to  clean  up  the  industry. 

Mrs.  Merriam  charged  that  Will  H. 
Hays,  head  of  the  Motion  Picture  Pro- 
ducers & Diatributors  of  America,  is 
“merely  pulling  the  wool  over  the  eyes 
of  the  public.” 

Says  Public  Is  “Quieted” 

“The  public  has  been  so  quieted  that 
now  the  producers  feel  they  can  film  any- 
thing, and  during  the  coming  week,  we 
have  learned,  a picture  made  from  one 
of  the  vilest  books  is  to  be  released — a 
book  whose  author  has  admitted  writing 
it  as  an  experiment  to  see  how  the  pub- 
lice  would  stand,”  she  said. 

Mrs.  Merriam’s  attack  on  the  producers 
included : 

“The  industry  tells  us  that  we  should 
not  mention  bad  films,  but  rather  spend 
our  time  advertising  and  praising  the 
good  ones.  Why,  one  might  as  well  say 
that  the  pmmunity  should  pay  no  heed 
to  its  criminals  and  spend  its  time  in 
praising  the  good  citizens  for  overlook- 
ing the  crime  when  a man  has  committed 
murder  and  talking  only  of  his  good 
deeds.” 

Says  Film  Acts  Would  Bring  Jail 

The  speaker  expressed  the  opinion  that 
a big  percentage  of  acts  children  were 
permitted  to  see  on  the  screen  would 
bring  jail  sentences  if  they  were  done 
on  the  street. 

“We  must  stop  letting  children  see 
these  pictures,”  she  continued.  “We 
must  divide  them  into  pictures  approved 
for  the  family,  for  the  young  people  of 
high  school  age,  and  then  we  must  do 
something  to  bar  the  production  back  in 
Hollywood  of  some  of  these  vile  pic- 
tures.” 

Sends  “Approved”  Lists 

Mrs.  Merriam  told  of  40  weekly  lists 
of  films  approved  being  sent  out  by  the 
organization  to  first  release  towns  and 
over  six  hundred  monthly  lists  to  rural 
districts.  A booklet  is  being  compiled 
further  with  a complete  list  of  all  pic- 
tures approved  that  mothers  may  use  as 
a “reference”  book  before  permitting 
their  children  to  attend. 

New  Producing  Concern 
In  Independent  Field 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  13.— George  H. 
Davis  and  Samuel  J.  Briskin  have  an- 
nounced the  formation  of  a new  State 
Right  organization,  to  be  known  as  Ban- 
ner Productions,  Inc.  They  will  deliver, 
to  the  State  Right  Market,  eight  fea- 
tures in  the  coming  year,  four  of  which 
will  be  produced  on  the  West  Coast  and 
the  balance  in  the  East.  The  first  pic- 
ture, title  and  cast  of  which  will  he  an- 
nounced in  the  near  future  went  into  pro- 
duction May  i:2. 

Mr.  Briskin  has  been  connected  for  the 
past  three  years  with  C.  B.  C.,  where  he 
held  the  position  of  secretary.  Mr. 
George  H.  Davis,  one  of  the  pioneers  in 
the  industry,  will  be  associated  in  the 
new  independent  organization. 


38 


EXHIBITORS  HERALD 


May  24,  1924 


Inaugural  Ceremonies  at  Goldwyn  Lot 


(Above) : Joseph  M.  Schenck  addressing 
great  throngs  at  Metro-Goldwyn-Mayer  con- 
solidation celebration  at  Culver  City. 


(Left):  Among  those  prominent  at  the  cel- 
ebration were  (left  to  right):  Harry  Rapf, 
Irving  Thalberg,  Admiral  Robison  and 
Joseph  M.  Schenck. 

{Photo  by  H.  E.  N.) 


Arbitration  Plan  of 
Independents  Is  Voted 
Successful  in  Trial 

(Special  to  Exhibitors  Herald) 

NE\\'  YORK,  May  13. — The  arbitration 
plan  of  the  Independent  Motion  Picture 
Producers  and  Distributors  Association 
was  given  its  nrst  trial  today.  A New 
York  producer  and  a St.  Louis  exchange 
had  a dispute  over  a contract  which 
would  have  required  expensive  and  long, 
drawn-out  litigation  to  adjudicate.  The 
plaintiff  and  defendant  each  named  an 
arbitrator  and  the  Arbitration  Society  of 
America,  with  whom  the  I.  M.  P.  P.  D. 
A.  have  recently  become  affiliated,  named 
as  umpire.  Within  an  hour  the  arbitra- 
tors had  heard  the  evidence  and  reached 
a decision  which  was  entirely  satisfac- 
tory to  both  litigants. 

The  hearing  was  held  in  the  headquar- 
ters of  the  association,  1650  Broadway. 
The  arbitrators  were  Mr.  Samuel  Zierler, 
president  of  the  Commonwealth  Film 
Exchange,  Mr.  Harry  Durant,  author  and 
motion  picture  director,  and  Mr.  Wm.  S. 
Grossman,  115  Broadway,  New  York 
City. 

Great  interest  was  manifested  by  offi- 
cials and  members  of  the  I.  M.  P.  P. 
D.  A,  in  this  first  case  and  judging  from 
remarks  made  they  were  all  highly 
pleased. 

William  Steiner* s Film 
Sold  to  Gaumont  Co, 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  13.— William 
Steiner’s  “Surging  Seas,”  starring  Charles 
Hutchinson,  has  been  sold  to  Gaumont 
Company,  Ltd.,  for  the  United  Kingdom. 


Will  Distribute  Six 
Pictures  During  This 
Season,  Says  Lesser 

(Special  to  Exhibitors  Herald) 

Irving  M.  Lesser,  vice-president  of  and 
manager  of  distribution  for  Principal 
Pictures,  announces  that  during  the  pres- 
ent season  Principal  will  distribute  six 
territorial  franchise  pictures,  one  more 
feature  having  been  added  to  the  orig- 
inal five. 

This  production  is  “The  Girl  That  Men 
Forget,”  adapted  from  “The  Girl  Who 
Was  the  Life  of  the  Party,”  by  Fannie 
Kilbourne.  It  will  be  produced  and  pre- 
sented by  Maurice  Campbell  through 
Principal.  Among  those  in  the  cast  are 
Patsy  Ruth  Miller,  Lloyd  Hughes  and 
Allen  Hall. 

The  other  territorial  franchise  pictures  of  Prin- 
cipal’s series  are  “Daring  Youth.”  with  Bebe 
Daniels  and  Norman  Kerry;  “Listen  Lester,” 
from  John  Cort’s  famous  stage  success:  “The 
Masked  Dancer,”  with  Helene  Chadwick  and 
Lowell  Sherman;  “The  Good  Bad  Boy,”  with 
Joe  Butterworth  and  Mary  Jane  Irving  and 
“Daughters  of  Pleasure,”  with  Marie  Prevost  and 
Monte  Blue. 

Rumored  Attachment 
Of  Studios  Is  Explained 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  13. — The  statement 
that  the  “sheriff  had  taken  over  the 
Grand-Asher  studios”  which  appeared  in 
a number  of  publications  has  been  ex- 
plained by  Samuel  V.  Grand. 

According  to  his  statement  a certain 
Mr.  Wilson  had  placed  an  attachment  on 
the  studios  for  a claim  to  which  he  was 
not  entitled  and  the  claim  is,  or  is  about 
to  be  dissolved. 


Atlanta  Film  Men  Elect 
Directors  and  Officers 

Film  Board  of  Trade  Plans 
Monthly  Luncheons  for 
Good  Fellowship 


Arthur  C.  Bromberg 


ictpetiat  10  rsMiiDuors  rieraiaj 

ATLANTA,  GA.,  May  13. — At  the 
regular  election  of  officers  for  the  Atlanta 
Film  Board  of  Trade,  held  Monday, 
April  28,  the  fol- 
lowing  Atlanta 
branch  managers 
were  named  di- 
rectors to  serve 
for  a period  of  six 
months : 

W.  W.  Ander- 
son of  Pathe;  J. 

J.  Burke,  Jr.,  of 
Metro;  John  T. 

Ezell  of  Select; 

Ralph  B.  Williams 
of  Consolidated; 

Arthur  C.  Brom- 
berg of  Progress 
Pictures. 

Immediately  af- 
ter the  regular  meeting  a short  spe- 
cial session  was  held  by  the  directors, 
at  which  time  J.  J.  Burke,  Jr.,  of  Metro 
was  named  president  of  the  Atlanta  Film 
Board  of  Trade;  W.  J.  Clark  of  Gold- 
wyn, vice-president,  and  Ira  P.  Stone  of 
Vitagraph,  secretary  and  treasurer. 

The  Atlanta  Film  Board  of  Trade  will 
give  a luncheon  at  the  Ansley  Hotel  on 
the  first  Monday  of  every  month.  The 
first  of  these  luncheons  was  held  on  Mon- 
day, May  5. 

The  purpose  of  these  luncheons  is  to 
promote  a feeling  of  good  fellowship 
between  the  different  branches  of  the 
industr}',  and  to  this  end  it  is  the  desire 
of  the  Atlanta  Film  Board'  of  Trade  to 
have  as  many  out-of-town  exhibitors  as 
possible  attend  these  luncheons,  and 
wherever  possible  they  would  like  for 
exhibitors  to  make  it  a point  when  com- 
ing to  Atlanta  to  be  here  on  the  first 
Monday  in  the  month  and  attend  the 
luncheons  as  guests  of  the  Board  of 
Trade.  Of  course,  the  local  exhibitors 
are  also  invited  to  attend. 


Form  New  Organization 
To  Serve  the  Exhibitor 
Under  Original  Policies 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  13. — A new  com- 
mercial organization,  the  Producers  and 
Exhibitors  Cooperative  Trust,  formed 
under  the  laws  of  Illinois,  will  open  gen- 
eral offices  in  New  York  in  a few  weeks 
and  function  under  a cooperative  plan 
which  will  have  for  its  object  the  sup- 
plying of  daily  programs  for  exhibitors 
under  a new  and  economical  policy,  ac- 
cording to  their  own  statements. 

The  prime  organizers  of  the  new  trust 
are  W.  E.  Russell,  president  of  the 
Russell  Productions,  Inc.,  of  Hollywood, 
and  James  D.  Burton  of  New  York. 

According  to  report,  the  object  of  the 
organization  will  be  to  form  an  alliance 
between  the  producer  and  the  exhibitor 
for  natural  advantages.  The  publicity 
campaign,  shortly  to  be  inaugurated,  will 
give  the  plan  and  policy  in  full. 


Taylor  Leaves  Universal 

TORONTO,  ONT. — P.  C.  Taylor  has  resigned 
as  sales  manager  in  Canada  for  the  Universal 
Pictures  Corporation  to  accept  the  position  of 
general  manager  in  Canada  for  Film  Booking 
Offices  of  America,  Inc. 
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E THEATRE] 

'.partment  of  Practical  Showmanship  Jt 

Filler  Copy 
New  Branch 
Of  Service 


**Girl  Shy”  ^^Triumph”  and 
^*Boy  of  Flanders”  Letters 
Promise  Service  Perfection 


This  week  The  Theatre  adds  filler 
copy  to  its  house  organ  service. 
This  move  is  prompted  by  receipt 
of  several  good  house  organs  wholly 
good  in  style  and  make-up  but  not 
of  a character  permitting  use  of  the 
more  comprehensive  ad  and  edi- 
torial matter. 

It  is  the  aim  of  The  Theatre  to 
provide  in  this  service  an  adequate 
supply  of  ready-to-use  copy  for  all 
exhibitors  publishing  house  organs 
or  programs.  Showmen  will  help 
materially  by  submitting  copies  of 
their  house  publications  regularly. 

Ad  copy,  a brief  editorial,  and  a 
number  of  short  lines  for  filler  use, 
follow.  Exhibitors  are  authorized 
to  use  any  or  all  of  this  matter  as 
best  suits  local  requirements. 

OUR  OPPOSITION 

Our  opposition,  or  the  opposition  of 
any  theatre,  is  a varied  thing.  There  are 
winter  pleasures  and  sports  that  take 
our  patrons  away  from  us.  There  are 
summer  pursuits  in  even  greater  number. 
The  warm  months  bring  the  theatre  its 
severest  test. 

We  ask  only  that  patrons  bear  in  mind 
the  fact  that  this  theatre  is  a year-around 
institution  of  the  community,  contribut- 
ing to  the,  common  good,  and  that  “our 
opposition”  is  transient.  We  ask  only  a 
proper  share  of  your  amusement  support. 


VENI,  VIDI,  VICI 

“Veni,  vidi,  vici.” 

“I  came,  I saw,  I conquered.” 

Thus  spoke  mighty  Caesar  after  Gaul 
had  fallen  to  his  army.  And  Caesar  at- 
tached most  importance  to  his  coming 
and  conquering.  If  he  had  rated  seeing 
most  important,  the  empire  he  built  might 
have  endured. 

Arriving  at  a destination  is  an  incident. 
Victory  in  a campaign  is  another.  Both 
pass,  leaving  a definite  but  minor  imprint 
upon  the  man. 

Observation  is  more  than  an  incident. 
What  a man  sees  goes  into  him,  comple- 
ments his  mental  make-up,  combines  with 
what  he  has  seen  before  to  make  him 
the  man  he  is  to  be. 

The  management  of  this  theatre  does 
not  make  Caesar’s  mistake.  What  you 
see  in  this  theatre  goes  far  toward  mak- 
ing you  what  you  are  to  be.  You  guard 
your  mind  when  you  are  at  work  or  in 
communion  with  your  fellow  men,  but 
you  open  your  mind  to  that  which  our 
screen  offers  when  you  seat  yourself  in 
our  theatre.  That  which  our  screen  of- 

{Continued  on  following  page) 


Last  week— “GIRL  SHY.” 

This  week— “TRIUMPH”  ...  “A  BOY  OF  FLANDERS.” 

No,  not  a theatre  program,  but  The  Theatre  program,  “booked”  by 
contributors  to  this  department  and  exhibited  for  the  benefit  of  the  Amer- 
ican exhibitor. 

What  of  it?  This:  Promise  of  service  perfection. 

If  this  goes  on  it  is  only  a question  of  time  until  this  service  will  rank 
second  only  to  “What  the  Picture  Did  for  Me”  in  box  office  importance. 
And  it  will  go  on  if  you  who  read  these  letters  from  showmen  with  the 
spirit  of  cooperation  respond  in  kind. 

Address  letters  to  “The  Theatre,  Exhibitors  Herald,  407  South  Dear- 
born St.,  Chicago,  111.” 

Letters  of  the  week  follow: 

Burns  Tells  of  Success  with 
S.  V.  Invitations 

THE  THEATRE,  Exhibitors  Her.'\ld. — I am  enclosing  a couple  of 
new  lobby  displays  for  your  approval  this  week.  “Triumph”  and  Jackie 
Coogan  in  “A  Boy  of  Elanders.”  The  photos  do  not  do  them  justice,  as 
there  was  some  splendid  art  work.  How^ever,  you  can  get  a pretty  good 
idea  as  to  their  general  outline.  The  small  card  is  an  invitation  which  I 
broadcasted  for  “Triumph”  and  which  worked  very  successfully  in  promot- 
ing advance  interest.  Especially  the  “R.  S.  A".  P.,”  which  even  caused  some 
people  to  acknowledge  the  invitation. 

Needless  to  say  we  had  splendid  business  on  both  attractions,  and 
today  r am  hustling  around  taking  care  of  the  mobs  who  are  storming 
the  Beacham  theatre  to  see  Harold  Lloyd  in  “Girl  Shy.”  Our  three-day 
engagement  is  going  to  break  all  house  records  if  today  holds  up  as  well 
as  the  last  two  days  have.  Any  exhibitor  can  pile  on  to  this  picture.  It’s 
a clean-up  at  very  little  exploitation  expense.  Fr.ank  H.  Burns,  Beacham 
theatre,  Orlando,  Fla. 

Hinds  Sends  Suggestion  for 
New  Border  on  ^^Six  Days^^ 

THE  THEATRE,  Exhibitors  Herald. — Enclosing  a few  reports  and 
an  ordinary  type  ad.  Nothing  unusual  about  the  latter  except  that  the 
border  might  give  some  of  the  boys  an  idea  with  which  to  get  away  from 
stereotyped  borders  for  “Six  Days.”  Fred  Hinds,  Cresco  theatre,  Cresco,  la. 

Swanke  Sends  Lobby  Display 
And  Promises  Visit  Soon 

THE  THEATRE,  Exhibitors  Herald. — The  enclosed  lobby,  as  you 
will  see,  was  my  latest  effort  to  get  some  business  for  “Boy  of  Mine.”  A 
mighty  good  picture,  though  I still  think  it  fell  short  of  “Penrod  and  Sam.’’ 
We  did  three  good  days  at  the  Rialto  and  wish  that  we  had  a whole  lot 
more  on  this  order,  because  it  pleases  the  masses. 

The  lobby  was  done  in  flashy  colors  and  made  an  eye-catching  display. 
Instead  of  the  usual  one-sheet  frames  I made  up  my  mind  to  match  the 
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ANDOS  PREMIERE  ! ^ Cecil  DtHillei Greatest  Pr««t.^ 
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Mjliorvil  Relpddp 
Date  iKawiny  of 

Cecil  B.DeNille'i 

PrT/urtlOrt 


FRANK  H.  BURNS’  display  for  “Triumph”  at  Beacham  theatre,  Orlando,  Fla. 
Mr.  Burns’  letter  is  one  of  the  features  of  The  Theatre  this  week. 


top  piece  and  it  made  a front  a little  different  from  the  usual  display.  \\  e 
admitted  all  school  cliildren  when  with  their  parents  and  1 guess  we  showed 
to  every  kid  in  town. 

1 am  going  home  for  a visit  in  July  and  uill  drop  in  for  thirty  minutes 
to  see  you  then.  Arthur  Sw.vnkk,  Rialto  theatre,  Fd  Dorado,  Ark. 

Foster  Tells  of  Local  Tie-up 
For  ^^Glimpses  of  the  Moon^^ 

d'llF,  THEAd'RF,  JLxiinuTORs  Heraij). — Enclosed  find  photos  of  a 
stunt  we  used  to  exploit  Paramount’s  "(ilimpses  of  the  Moon”  at  the 
Orpheum  theatre,  Harrisburg,  111.  We  furnished  the  banners  and  the  local 
i\loon  dealer  furnished  the  car,  driving  it  around  town  and  parking  it  in 
prominent  places,  four  days  prior  to  the  run  of  the  film.  A\  e also  ran  his 
slide  on  the  Moon  car  during  the  run  of  the  picture. 

1 am  enclosing  some  reports  on  recent  pictures,  on  which  I have  been 
rather  ]ax  in  sending  in  lately,  being  busy  getting  things  ready  for  the 
hot  (lavs. 

Like  all  others  in  this  Imsiness  who  are  trying  to  better  local  condi- 
tions, we  find  the  Mek.m.d  indispensable  in  operating  the  theatre  and  have 
used  many  of  the  idea,-  with  good  resnlts.  IM.  P.  Foster,  Orpheum  theatre. 
Harrisburg,  111. 

Tiller  Tells  of  Utilizing  ^^Boy^s 
Week^^  for  Strong  Local  Tie-up 

'Ll  IE  THEATRlf,  Exhit.itors  Her.\lu. — I want  to  list  the  “Boys 
Week”  activities  of  the  Temjrle,  as  it  proved  a very  popular  affair  in  our 


fers  is  selected  with  full  recognition  of 
our  responsibility. 


A good  show  is  an  inspiration. 

* * * 

Not  more  than  one  novel  or  play  in 
a dozen  becomes  a motion  picture.  You 
get  only  the  cream  on  the  screen. 

* * * 

First-hand  newspaper  accounts  of  world 
events  are  limited  by  the  reporter’s  abil- 
ity. First-hand  newspicture  accounts  of 
world  events  are  subject  to  no  human 
limitations. 

* * * 

“A  laugh  a day  keeps  the  doctor  away,” 
and  there’s  always  a good  laugh  on  a 

program. 

* * * 

Pictures  are  built  for  the  theatre,  and 
the  theatre  is  built  for  you.  You  get 
what  you  want  in  pictures. 

^ ^ 

If  there’s  true  democracy  in  the  world, 
you  find  it  in  the  theatre  auditorium. 

* * * 

Man  never  quite  attains  an  ideal,  but 
he  gets  the  same  effect  from  a good  mo- 
tion picture. 

* * * 

“Honesty  is  the  best  policy.”  That's 
why  the is  the  best  theatre. 

Leroy  Sends 
House  Organ 

Reproduction  is  made  in  an  adjacent 
column  of  two  pages  from  the  Leroy 
theatre,  Pawtucket,  R.  L,  received  this 
week.  The  issue  at  hand,  and  from  which 
the  reproduction  is  made,  marks  the  the- 
atre’s first  anniversary. 

The  paper  is  in  four  pages,  blue  on 
white,  and  given  over  almost  entirely  to 
observation  of  the  occasion.  A letter 
from  Governor  William  S»  Flynn  of 
Rhode  Island  is  especially  good.  It  reads: 

“Permit  me  to  offer  my  congratula- 
tions to  the  Leroy  Theatre  Company 
upon  the  completion  of  its  first  year  of 
service  to  the  people  of  Pawtucket  and 
the  Blackstone  Valley. 

“I  had  the  great  pleasure  of  attending 
the  theatre  last  Spring  and  was  very 
deeply  impressed  with  its  extraordinary 
beauty.  ♦ 

“The  people  of  Pawtucket  should  feel 
justly  proud  in  their  possession  of  so 
splendid  a playhouse  and  I feel  sure  that 
they  appreciate  the  efforts  of  your  com- 
pan\^  to  provide  the  high  type  of  enter- 
tainment which  has  been  typical  of  the 
Leroy  theatre. 

“With  cordial  wishes  for  your  contin- 
ued success,  I beg  to  remain, 

“William  S.  Flynn, 

“Governor.” 


Glaser  Has  New 
Calender  Form 

Will  J.  Glaser,  Grand  and  Sun  theatres, 
Fairbault,  Minn.,  has  accomplished  a diffi- 
cult coordination  of  interests  in  his  four- 
page  house  organ  published  for  the  two 
playliouses.  The  May  number  is  at  hand 
and  the  cover  is  reproduced  in -an  adja- 
cent column. 

In  four  pages,  3^  by  inches,  Mr. 
Glaser  manages  to  list  the  month’s  at- 
tractions for  the  two  theatres  and  still 
have  the  first  page  free  for  an  attractive 
cover  set-up.  It  is  no  less  than  a feat  of 
composition. 

The  calendar  is  made  of  heavy  blue 
stock,  printed  in  black,  with  moderate 
type  display.  It  represents  a distinct  de- 
parture from  the  calendar  form  in  com- 
mon use  and  should  be  in  the  hands  of 
all  exhibitors  who  seek  a complete  knowl- 
edge of  contemporary  house  organ  pub- 
lication methods. 
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Meyer  Boosts 
Boy’s  Week 

Fred  S.  Meyer  gave  another  demon- 
stration of  super-showmanship  in  his 
management  of  the  Hamilton,  O.,  Boys’ 
Week  campaign.  We  say  his  management 
of  it  because  the  exhibits  at  hand  give  us 
the  impression  that  he  just  about  did  it 
all  himself.  We  use  the  word  ‘‘super- 
showmanship” after  due  consideration  of 
the  elements  involved. 

Reproduction  is  made  on  an  adjacent 
column  of  two  pages  from  the  special 
section  of  the  Hamilton  Evening  Journal 
published  in  the  interests  of  the  event. 
One  of  the  pages  reproduced,  the  first  of 
the  section,  is  given  over  to  a five-column 
picture  of  a boy,  a single  column 
story  of  the  events  of  the  week,  and  a 
two-column  illustrated  story  by  Mr. 
Meyer  on  the  origin  of  Boys’  Week.  We 
regret  only  that  space  does  not  permit 
us  to  reproduce  the  story  in  full. 

The  business  man  Meyer  as  well  as  the 
citizen  Meyer  got  into  the  undertaking 
by  choosing  “Big  Brother”  as  the  featured 
attraction  of  the  Palace  theatre  program 
and  advertising  it  well.  A letter  sent  to 
all  Lions  Club  members  was.  devoted  al- 
most entirely  to  this  subject,  urging  at- 
tendance of  both  boys  and  fathers  at  the 
theatre  and  quoting  a representative  who 
had  seen  the  picture  as  advocating  same. 

On  another  page  is  given  another  ex- 
hibit of  especial  interest  in  the  reproduc- 
tion of  a three-column  ad  used  by  Meyer 
to  build  up  support  for  the  Fifth  Com- 
munity Chest  collection.  It  isn’t  often 
this  department  is  privileged  to  reproduce 
this  kind  of  copy. 


Minneapolis  Capitol 
In  Early  Bird  Stunt 

The  Capitol  theatre,  Minneapolis,  emu- 
lates the  famously  successful  early  bird 
in  its  bid  for  summer  patronage.  A blot- 
ter in  white  and  green  has  been  distrib- 
uted urging  constancy  in  patronage  dur- 
ing the  warm  months.  It  is  reproduced 
in  another  column. 

“Don’t  swelter  this  Summer,”  says  the 
copy.  “Attend  the  Capitol  theatre,  where 
we  Out-Nature  Nature  and  keep  you  cool 
and  comfortable  while  you  enjoy  the  best 
shown  in  town.  Thousands  did  last  year.” 

We  call  that  a neat  wallop  . 


Me  Vickers  Benefit 
Show  Clicks 

McVickers  undertook  a big  venture  last 
week  and  got  away  with  it  in  great 
shape.  Without  question,  it  got  the  thea- 
tre name  mentioned  more  times  in  the 
next  few  days  than  any  single  endeavor 
ever  undertaken. 

“Mac,”  otherwise  Ed  Olmstead,  made 
the  arrangements,  and  he  had  the  coop- 
eration of  theatrical  Chicago. 

Westinghouse  Radiophone  Station 
KYW  began  announcing  three  days  be- 
forehand that  on  Friday  night  there 
would  be  broadcasted  from  the  McVick- 
ers stage  the  greatest  all-star  bill  of  head- 
line talent  ever  ofifered  in  any  theatre.  It 
was  to  be  the  first  time  the  public  had 
been  given  an  opportunity  to  see  one  of 
KYW’s  famous  Midnight  Revues  in  the 
production  and  tickets  to  same  could  be 
had  for  $1.10.  The  money  collected  was 
to  be  given  to  the  Chicago  firemen  and 
policemen  for  their  funds. 

Stars  from  almost  every  show  in  town 
were  to  be  there,  with  whole  choruses 
from  some  of  the  musical  productions. 
McVickers  orchestra  would  do  its  bit. 
And  all  the  famous  radio  stars  would  be 


ARTHUR  SWANKE’S  lobby  display  for  “Boy  of  Mine,”  First  National,  at  the 
Rialto  theatre,  El  Dorado,  Ark.  Mr.  Swanke’s  letter  this  week  gives  details. 


town,  McCook,  Nebr.,  population  6,000,  thinking  it  might  Ite  of  .some  help 
to  some  other  exhibitor  in  popularizing  his  house. 

I will  give  you  an  outline  of  it  here  and  am  sending  two  of  the  papers 
showing  how  it  went  over  with  the  public. 

First,  being  a Rotarian  myself,  1 am  more  interested  in  boys’  affairs, 
probably,  than  some,  and  I was  ai)pointed  from  the  Elk’s  club  here  to 
meet  with  five  other  organizations  to  perfect  a “Boy’s  Week”  program, 
which  we  did,  and  I lined  up  the  Temple’s  program  to  go  along  with  the 
town’s. 

I arranged  with  the  Scout  Master  to  furnish  15  boys  for  the  week  and 
put  on  a tableau  rvhich  ran  exactly  12  minutes  and  was  shown  between 
the  first  and  second  show.  The  subjects  touched  were  the  Home,  the 
Church,  the  School,  Athletics,  Industry  and  Citizenship.  You  will  find  all 
of  this  explained  fully  in  the  issue  of -Gazette  dated  May  1,  which  I am 
sending  you  under  separate  cover.  You  are  at  liberty  to  print  any  or  all 
of  it. 

I also  admitted  free  all  boys  all  week  when  accompanied  by  both 
parents.  This  made  a hit  with  the  boys  and  brought  out  the  parents  too. 
The  pictures  I had  booked  for  the  week  were  all  with  boy  stars  and  all  fine 
for  the  occasion.  They  were  “Circus  Da}  s“  with  Jackie  Coogan  ; “The 
Printer’s  Devil,”  with  Wesley  Barry,  and  “Bov  o’  Aline.”  with  Ben  Alex- 
ander. J.vcK  Tii.ler,  Temple  theatre,  AlcCcjok,  Xel)r. 

Burns  Lifts  Brown  Copy  for 
House  Organ  Editorial 

Frank  FI.  Burns,  who  gets  out  the  excellent  house  organ  of  Orlando 
Enterprises,  Inc.,  Orlando,  Fla.,  uses  in  his  most  recent  edition  the  “Sirloin 
Steak  and  Motion  Pictures”  editorial  b}^  Len  S.  Brown,  New  Astor  thea- 
tre, St,  Paul,  recently  published  in  this  department.  The  editorial  will 
stand  a good  many  more  repetitions. 

It  is  this  practice  of  co-operation  among  house  organ  publishers  that 


M.  P.  FOSTER,  Orpheum  theatre,  Harrisburg,  111.,  writes  this  week  of  his 
campaign  for  “Glimpses  of  the  Moon.”  Mr.  Foster  signs  himself  “Herald  Only” 

Club  member  No.  73. 
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On!  Year  Young!  "Tht  spmt  oj  apprrciatum 


Pawluckcfs  k’rtfeJ  Possession.  an<l 
New  England's  Palace  of  Enchantnieni 
lias  coinpl^lerl  its  first  year  cf  service' 


The  first  page  of  the  hisT»r>  of  ihc 
l.cfoy  Theatre  has  been  written.  «nd 
the  book  has  been  closed  with  that  little 

oncti SUCCESS?”* 


extended” — 

need  We  say  how  well  you  have  Sup* 
ported  the  Leroy?  Fron«  far  and  near 
you  have  come,  many  of  you  tvvice 
weekly,  to  pay  us  a visit.  As  for  us,  we 
have  endeavored  to  make  that  every 
visit  a pleasure  for  you.  Hour  after 
hour,  day  after  day.  we  arc  studying 
your  wants,  that  we  ntay  admirrisler  to 
your  enjoyment,  your  safety,  your  com- 
fort— tn  ultra  fashion. 


In  retrospect,  it  would  be  well  for  su 
to  turn  back  to  one  of  the  paragraphs 
contained  in  the  souvenir  brochure  dis- 
trilmled  at  the  opening  of  the  Leroy 
• The  l.crov  IS  a tlislinctive  forward 
step  111  Advancement  and  in  Leadership 
Its  builders  have  fully  given,  without 
regard  to  cost,  their  best  efforts  to  the 
people  of  Pawtucket  and  Rhode  Island. 
The  reward  of  achievement— a service 
well  rendcrcil,  can  best  be  gauged  by 
the  spirit  of  appreciation  extended  The 
builders  of  the  Leroy  will  feel  amply 
rewarded  and  their  ambition  rcaliaed  il 
this  Playhouse  is  accorded  the  support 
and  patronage  that  is  warranted  m 
giving  to  the  public  one  of  the  fincsi 
and  most  complete  structures  ol  the 
kind  ill  America— one  that  will  suppb 
. nicrlaiiimcni  of  the  highest  quality. 


I plea 


, rel.t’ 


And  now  it  is  time  for  us  to  renew 
our  pledge  to  you.  Those  same  princi- 
ples which  have  made  the  Leroy  a local 
inslitulion  will  be  strictly  adhered  to 
Those  viamc  creature  comforts  which 
you  have  had  will  be  continually  offered 
vou,  and  from  time  to  lime  as  innova- 
tions appear,  it  will  be  the  Leroy  that 
will  present  them  to  you  first 

We  know  everyone  wishes  us  well, 
and  the  many  good  wishes  that  have 
poured  in  on  us  on  this  occasion  only 
inspire  us  to  greater  achievement  There 
is  only  one  method  of  acknowledgment 
—untiring  service! 

In  closing,  let  ns  extend  to  you  a 
cordial  wish  for  good  health  and  pros* 
pcriiy,  and  a heariv  THANK  YOU' 


THE  LEROY  LINK 


Leroy  Birthday  Party 

SPECIAL  PROGRAM 

.ENTIRE  WEEK  OF  APRIL  28th 
Unit  No.  i:  OVERTURE 

Selections  from  Gilbert  and  Sullivans  Comic  Oper.t' 
Charles  Possa 

New  England's  Premier  Organ  Master 
at  the  $50,000  thousand-throated-osean 

Unit  No,  2.  NAME  THE  MAN 

A Coldwyn-Cosmopolituii  Produclim. 
from  the  novel  by  Sir  Hall  Caine 
Starring  Conrad  Nagle,  Mae  Busch,  Aileen 
Pringle,  Palsy  Ruth  Miller,  Hobart 
Bosworih,  Creighton  Hate 

Unit  No.  3.  THE  PANTHEON  SINGERS 
A Rare  Treat  in  Music 
featuring 

Adelyne  Hood,  Broadway's  Daintiest  Violinist 
Director  from  a big  Broadway  Success 

Unit  No.  1.  FORTY  HORSE  HAWKINS 

A Universal  Produrliou 
Starring  Hoot  Gibson 
Unit  No.  5.  SHORT  SUBJECTS 

Lernv  News  Pictorial  and  Comedies 


PAGES  1 and  4 of  “The  Leroy  Link,”  house  organ  of  the  Leroy  theatre,  Paw- 
tucket, R.  I.,  submitted  without  comment  by  the  management.  Exhibitors  ex- 
changing house  organs  should  communicate  with  the  Leroy. 


prompted  The  Theatre  to  undertake  the  copy  series  which  is  now  a perma- 
nent feature  of  this  department.  It  was  reasoned,  we  believe  logically,  that 
concentration  of  house  organ  publishers  upon  certain  definite  subjects 
would  wield  an  influence,  through  joint  publication,  approximately  equiva- 
lent to  that  of  a national  publication. 

If  this  course  of  procedure  may  be  worked  out  and  simplified  there 
seems  to  be  no  argument  against  its  adoption.  As  matters  stand,  with 
exhibitors  in  almost  every  city  devoting  great  time,  effort  and  expense  to 
the  development  of  representative  house  organs,  there  still  is  and  will 
continue  to  be,  unless  co-operation  becomes  general,  a scattering  of  shots 
that  reduces  the  effectiveness  of  each  and  all  of  these  enterprises.  On 
the  other  hand,  if  house  organ  publishers  co-operate  and  exchange  ideas 
through  some  such  medium  as  The  Theatre,  a singleness  of  purpose  and 
effort  can  be  effected  which  will  add  to  the  striking"  power  of  each  iudi- 
v idual  publication  and  combine  to  produce  a national  effect  of  utmost 
importance  to  the  theatre  as  an  institution. 

It  is  not  the  whole  aim  of  such  exhibitors  as  the  above  named,  we  be- 
lieve, to  build  up  and  solidify  attendance  at  their  own  theatres.  Men  with 
no  greater  purpose  than  that  do  not  work  with  the  spirit  that  these  men 


on  hand  to  do  their  stuff.  The  show  was 
to  start  at  11:30  and  continue  indefinitely. 

The  best  news  of  the  whole  thing  is 
that  it  went  off  as  planned,  without  a 
hitch,  and  the  theatre  was  all  but  mobbed 
by  ticket  seekers.  In  addition,  listeners-in 
from  all  parts  of  the  country,  unable  to 
attend  in  person,  sent  telegrams  stating 
their  intention  of  mailing  in  checks  for 
their  admissions. 

The  theatre  was  provided  gratis,  the 
stars  worked  for  nothing,  everybody 
gave,  and  every  dime  that  came  in 
tlirough  the  wicket  -was  a dime  for  the 
designated  funds. 

Even  static  seemed  to  get  the  hang  of 
the  thing,  for  nothing  clicked  but  the 
stunt. 

Roosevelt  Drops 
Data  Titles 

The  Roosevelt  theatre,  Chicago,  where 
major  productions  are  exhibited  for  long 
runs  and  without  supplemental  attrac- 
tions, gives  “The  White  Sister,”  its  pres- 
ent feature,  exceptional  presentation.  The 
only  other  subject  on  the  bill  is  a “Felix, 
the  Cat”  cartoon. 

The  stage  setting,  which  does  not 
change  with  successive  features,  is  ornate. 
Drapes  are  used,  with  proper  lighting,  at 
the  termination  of  each  screening.  A 
good  orchestra  and  a good  organ  pro- 
vides musical  setting. 

The  feature  picture  in  this  case  is 
brought  on,  to  suitable  musical  accom- 
paniment, without  even  a title  announce- 
ment. The  usual  data  is  omitted  entirely 
and  the  observer  is  ushered  into  the  pic- 
ture proper  with  the  one  word,  flung 
across  the  screen  in  big  letters,  “Italy.” 
Then  the  play  begins. 

There  is,  of  course,  no  need  for  the 
main  title.  The  front  of  the  hoi.se  is  bril- 
liantly decorated  to  give  the  information. 
The  newspapers  have  infor-med  the  read- 
ing public  in  adequate  space.  There  is 
no  -reason  for  going  to  the  Roosevelt  save 
to  see  “The  White  Sister,”  and  so  it  fol- 
lows naturally  that  the  theatregoer  knows 
what  the  picture  is  to  be  before  he  buys 
his  ticket.  It  is  simply  shown  to  him  and 
that’s  all  there  is  to  it. 


ANOTHER  illustration  of  M.  P. 
Foster’s  letter  on  the  exploitation 
of  “Glimpses  of  the  Moon.”  An- 
other view  of  the  exploitation  car 
is  sriven  on  the  preceding  page. 
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TYPICALLY  generous  participa- 
tion in  civic  movement  by  Fred  S. 
Meyer,  Palace,  Hamilton,  O.,  sub- 
mitted without  comment. 


McVickers  Presents 
Its  Radio  Stars 

The  neatest  stunt  chalked  up  to  the 
credit  of  McVickers  theatre  recently  was 
the  personal  appearance  of  “KYW’s 
Greatest  Radio  Stars,”  W.  Remington 
Welch  "‘at  the  console  of  the  tnighty- 
voiced  Wnrlitzer”  and  “Mac  at  the  micro- 
phone.” Here’s  how  it  was  done. 

Screen  announcement  in  something  like 
the  above  terms  was  made.  Then  a spot- 
light found  Welch  at  the  organ  with  Mac 
seated  behind  him,  telegrams  in  one  hand, 
transmitter  in  the  other,  A loud  speaker 
amplified  his  voice. 

Wires  from  fans  were  read  and  humor- 
ously replied  to.  A request  was  hu  nor- 
ously  granted.  Then  Mac  talked  a re- 
vised version  of  “Mr.  Radio  Man”  to 
Welch’s  accompaniment  for  the  finish. 

The  audience  ate  it  up.  It  was  a neat 
hit,  ably  done.  It  could  have  been  made 
better  only  if  Ed  Olmstead,  who  is  the 
"Mac”  the  radio  public  knows,  had  done 
his  own  stuff  instead  of  using  a double. 

Dinsmore  & Son 
To  Aid  Church 

Dinsmore  & Son,  Majestic  theatre, 
Weiner,  Ark.,  in  a letter  to  “What  the 
Picture  Did  for  Me”  which  was  printed 
in  that  department  last  week,  state  their 
intention  to  exhibit  a number  of  well 
c''osen  specials  for  the  purpose  of  obtain- 
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ing  funds  to  finance  the  building  of  a 
church  in  their  city.  They  ask  that  other 
exhibitors  supply  them  with  the  titles  of 
pictures  known  to  be  suitable  for  this  pur- 
pose, and  the  report  department  volun- 
teers space  for  the  printing  of  such  titles. 

There  is  every  reason  why  exhibitors 
should  help  out  in  this  undertaking,  and 
no  reason  why  they  should  not.  The 
proposition  is  one  which  reflects  credit 
upon  the  motion  picture  theatre  as  a com- 
munity institution,  and  good  showmen 
should  be  proud  to  identify  themselves 
with  it.  There  is  also  an  immediate  profit 
to  be  obtained  in  the  building  up  of  such 
a list  of  pictures. 


‘‘Punch  Lines” 

Show  Genius 

“Punch  lines,”  so-called,  test  the  genius 
of  the  ad  writer.  The  man  who  can  put 
a wallop  in  half  a dozen  words  is  worth 
a lot  more  than  the  man  who  puts  a 
knockout  in  a thousand,  for  he  gets  his 
stuff  across  to  more  people  and  they’re 
always  ready  to  have  him  repeat. 

Naturally,  there  are  not  so  many  writ- 
ers of  good  short  stuff  as  there  are  of 
the  long  tirades.  That’s  the  same  as  say- 
ing there  are  not  so  many  good  adver- 
tisers as  there  are  poor  ones. 

Something  can  be  done  for  the  man 
who  writes  only  fair  short  copy,  however, 
and  one  step  in  that  direction  is  to  show 
him  good,  bad  and  indifferent  punch  lines 
that  have  been  used.  Here’s  a bunch 
of  them  used  by  Chicago  theatres  last 
week : 

“We  Recommend— No,  We  Urge  You 
to  See  It  Monday” — Chicago  theatre,  ad- 
vertising “The  Woman  on  the  Jury.” 

“At  the  Height  of  Its  Prosperous  En- 
gagement”— Roosevelt,  “Under  the  Red 
Robe.” 

“By  Popular  Demand” — Rose,  “Powder 
River.” 

“Still  the  Greatest” — Orpheum,  “Birth 
of  the  Nation.” 

“CecU  B.  DeMille’s  First  Production 
Since  ‘The  Ten  Commandments’  ” — Mc- 

Vicker’s,  “Triumph.” 

“Love  Drama  of  Unrivaled  Intensity” 
— Riviera,  “A  Son  of  the  Sahara.” 

“A  Dramatic  Volcano  of  Intense  Love” 
— Tivoli,  “A  Son  of  the  Sahara.” 

“The  Mighty  Romance  of  a Hundred 
Million  People” — Auditorium,  “America.” 

“Mighty  Dramatic  Spectacle” — Woods, 
“The  Ten'  Commandments.” 


Super-Showmen  and 
Super-Theatre 

This  “super”  thing  isn’t  always  quite 
clear,  but  what  we  mean  in  the  present 
instance  is  the  showman  who  is  more 
than  a showman  and  the  type  of  theatre 
effort  that  is  in  addition  to  mere  promo- 
tion of  theatre  interests.  That,  inci- 
dentally, is  Noah  Webster’s  interpretation 
of  the  “super”  thing. 

This  week,  by  coincidence,  this  depart- 
ment records  three  super-theatre  efforts, 
three  bits  of  super-showmanship. 

Fred  S.  Meyer  takes  an  ad  in  the  paper 
to  boost  the  Hamilton,  Ohio,  Community 
Chest  collection. 

McVickers  theatre  stays  open  all  night 
and  works  its  staff  hard  to  put  over  a 
benefit  performance  for  police  and  fire- 
men funds. 

Jack  Tiller  devotes  his  time  and  his 
theatre  to  the  perfection  of  a proper 
Boy’s  Week  campaign. 

And  last  week,  as  mentioned  again 
this  week  in  another  column,  Dinsmore 
& Son  ask  exhibitor  aid  in  selecting  pic- 


Remember  — 

DON’T  SWELTER  THIS  SUMMER  I 

Attend  the  Capitol  Theatre  where  we  Out-Nature  Nature 
and  keep  you  cool  and  comfortable  while  you  enjoy  the 
best  show  in  town.  Thousands  did  last  yeeur. 


CAPITOL 

Always  70  Degrees  W 

THEATRE 

Always  a Good  Show  S 

“EARLY  BIRD”  psychology  is  followed  out  by  the  Capitol,  Minneapolis,  in 
distribution  of  the  above  blotter  at  this  time.  The  original  is  in  black  and 
green  on  white. 


have  shown  in  dozens  of  enterprises  recorded  in  these  pages.  We  believe 
theirs  is  a greater  purpose,  a furtherance  of  theatre  interests  on  firmly 
grounded  principles,  out  of  which  the  whole  of  theatredom  and  picturedom 
cannot  help  but  draw  a benefit. 

The  things  these  men  have  done  are  big  things,  but  we  believe  they 
will  do  bigger  things  in  time  to  come.  Certainly  they  are  on  the  right 
track,  and  pressing  forward  with  the  true  progressiveness  of  the  pioneer. 


Hennegan  Printed  Products 
Strike  Showmanship  Angle 

A varied  and  miscellaneous  collection  of  printed  matter  from  the 
Hennegan  Company,  Cincinnati,  reveals  possession  by  that  organization  of 
the  showmanship  angle  in  striking  degree.  Unfamiliar  as  we  are  with 
the  personnel  of  the  organization,  we  would  hazard  the  guess  that  more 
than  one  individual  of  long  practical  experience  in  selling  amusement  to 
the  public  may  be  found  engaged  in  the  work  of  producing  its  output. 

Throwaways,  dogers,  trick  booklets  and  cut-ups  are  among  the  ex- 
hibits at  hand,  and  the  average  is  much  higher  than  that  of  the  stuff  which 
clutters  the  neighborhood  mail  boxes  of  this  particular  city.  There  is  a 
street  car  folder  for  “Conductor  1492,”  a top-shaped  piece  for  “Boy  of 
Mine,”  a fish  cutout  for  “Galloping  Fish,”  a miniature  book  for  “When  a 
Man’s  a Man,”  and  stuff  of  similar  fitness  for  a dozen  current  pictures. 
All  are  done  in  striking  color  and  splendid  lettering  and  design.  If  neatness 


BOYS  — A Nation’s  Greatest  Asset 


PUSIUSAKE 

RULU) 


FRED  S MEYER  was  appointed  to  write  the  signal  introduction  of  Boys’ 
Week  in  Hamilton,  O.,  with  customary  results.  The  first  and  third  pages  of  a 
special  newspaper  section  on  the  event  are  shown  above. 
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Amusements 


GRAND 


-cAND- 


SUN 

THEATRES 

FARIBAULT  : MINNESOTA 

WILL  J.  GLASER.  Gen.  M^r. 


qA  bulletin  of  ^ay  S'vents 

1924 


PROGRAM  SDBJCCT  TO  CHANGE 
WITHOUT  NOTICE 


L 


DE 


3E 


J 


FRONT  COVER  of  remarkably 
well  printed  house  organ  published 
by  Will  J.  Glaser,  Faribault,  Minn., 
who  does  not  comment  on  it. 
Original  in  black  on  blue  stock. 
See  story  for  details. 
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A GREAT  EXPLOSION  IM- 
PRISONED THEM  UNDER- 
GROUND FOR  SIX  DAYS— 
AND  HE  SAID  HE  DIDN’T 
CARE  WHETHER  HELP  EV- 
ER CAME! 

ELINOR. 

GLVN’S 

SIX  DAYS 

U ITH 

CORRINE  GRIFFITH 

IF  YOl’RE  MARRIED 
TOULL  GET  A HINT  ON  HOW  TO 
HOLD  YOI  R MATE. 

IF  YOl-RE  MNGLE 
^OITL  GET  A HIM  ON  HOW  TO 
GET  THE  ONE  YOU  WANT 

-NEXT— 

MONDAY  AND  TUESDAY 


D THE  CRESCO 


N'oiheaeiem  Io«aN  Most  Beauilfol  Theatre 


Tonight-Thursday 


Coleen  .Moore  in  “The  i 
N*th  ComniADdfiieDt’*  1 


-THE  STEEL 
TRAa" 


F riday-Saturday 


PETER  B.  KTNE’S 
“One.Eifhth  Apaehe** 


CHRISTIE  COMEDY 
“Babies  Welcome” 
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1 2 3 4 5 6 

FRED  C.  HINDS,  Cresco  theatre, 
Cresco,  la.,  writes  briefly  this  week 
of  the  two-column  display  for  “Six 
Days,’’  Goldwyn  Cosmopolitan  pro- 
duction, which  is  reproduced  above. 
The  border  is  no  less  than  an  ac- 
complishment. His  letter  is  given 
on  a preceding  page. 


and  application  are  assets  in  theatre  literature,  these  must  indeed  be  money 
makers. 

There  is  also  a brochure  showing  the  program  covers  furnished  in 
tliree  sizes,  and  in  the  pictorial  and  color  content  of  these  the  company 
apparently  reaches  the  zenith  of  its  achievement.  Many  of  the  designs 
would  do  credit  to  the  better  class  magazines  on  the  newsstands. 

Ideal  Editorial  Page  Takes 
Newspaper  as  Example 

Fred  S.  Meyer’s  editorial  page  in  the  Palace  Magazine  for  May  is  just 
about  the  ideal  page  of  its  kind,  and  it  follows  newspaper  standards  in 
concept.  This  is  what  it  includes: 

Last  month  Hamilton  saw  a motion  picture  called  Little  Old  New  York.  The  story  had  to 
do  with  the  men  and  women  who  helped  build  a great  nation.  We’ve  only  been  in  Hamilton  a 
comparatively  short  time,  but  if  the  progress  of  Hamilton  were  told  in  a similar  manner,  the  results 
would  be  astonishing  to  our  citizens  of  today.  Third  street  today  for  example  looks  no  more  like 
Third  street  of  five  years  ago  than  we  do,  compared  with  our  childhood.  Time  brings  many 
changes,  and  it’s  a wise  man  who  can  appreciate  the  progress  that  his  town  is  making  day  by 
day,  in  every  way.  * ic  ♦ * 

Do  unto  others  as  though  you  were  the  others. 

OPPORTUNITY ! 

All  wish  for  success,  but  few  know  what  it  is.  Is  it  money?  Not  unless  it  brings  happiness 
to  you  and  others.  It  is  just  doing  your  job  better  than  the  other  fellow.  It  does  not  mean  some 
job  when  you  have  “an  opportunity.”  You  have  your  opportunity  right  now.  Do  what  you  are 
doing  now  better  than  the  other  fellow,  and  success  will  come.  Try  the  success  cocktail.  It  is 
some  work,  a little  intelligence  and  a dash  of  human  understanding  and  kindness  well  mixed,  and 
taken  every  day.  It  goes  great,  even  in  a dry  country. 

4c  * * 

A firm  chin  is  helpless  without  a stiff  upper  lip. 

CONGRESS 

Judge  Gary  is  quoted  in  our  daily  press  as  having  said  that  “our  present  Congress  is  the 
worst  in  all  history.”  And  some  time  ago.  a prominent  banker  said  the  same  thing,  tho  not  in  as 
many  words.  But  the  wheels  of  our  Government  keep  moving;  taxes  eventually  will  be  reduced. 
This  is  a Presidential  year.  Whatever  that  may  mean.  And  someday.  When  the  Daugherty. 
And  the  Oil  scandal.  And  all  the  many  other  investigations,  have  been  concluded.  You  will  find. 
That  we  are  bark.  Right  where  we  started  from.  (Purposely  written  this  wav,  because  it’s  an 
unusual  STATE  OF  affairs). 


tures  which  will  be  used  to  raise  funds 
to  build  a church. 

That  makes  four  super-showmanship 
efforts,  in  two  weeks,  and  no  doubt  care- 
ful search  would  unearth  more  than  that. 

It  is  probable  that  not  even  all  indi- 
viduals in  the  motion  picture  industry 
realize  that  this  sort  of  thing  is  being 
done  by  exhibitors  for  the  communities 
which  they  serve.  Serve,  incidentally,  is 
precisely  the  right  word,  for  this  is  serv- 
ice indeed.  How  many  civic  institutions 
do  as  much  as  this?  Or  nearly  as  much? 

In  contemplation  of  this  kind  of  effort 
it  is  a little  hard  to  keep  within  normal 
hounds.  So  spontaneous  is  the  response 
to  the  needs  dealt  with,  so  vigorous  and 
successful  the  exhibitor  effort,  that  it 
all  is  likely  to  go  to  the  head  of  the 
sideline  commentator.  Yet  it  is,  with- 
out question,  a great  work  that  these 
men  and  others  like  them  are  doing. 

The  theatre  cannot  be  very  bad  and 
cannot  go  very  far  wrong  with  this  type 
of  manhood  directing  its  course.  The 
professional  reformer  and  slinger  of  mud 
hasn’t  got  much  of  a chance  against  men 
like  these.  Their  talky  arguments  sound 
pretty  flat  against  the  silent  eloquence  of 
these  deeds.  They  cannot  long  hold  an 
audience  of  sufficient  number  to  do  their 
bidding  successfully. 

This  is  constructive  effort,  in  each  case, 
and  the  builder  up  never  need  fear  the 
destroyer.  It  may  seem,  momentarily 
sometimes,  that  this  or  that  battle  is  lost, 
hut  life  or  business  is  not  a matter  of  a 
single  battle. 

Out  of  this  type  of  effort  the  theatre 
emerges  a bigger  and  better  institution, 
the  exhibitor  a bigger  and  better  man. 
.\s  long  as  that  continues,  as  long  as 
super-showmen  practice  super-theatre 
without  ostentation  or  hokum,  no  goal 
is  beyond  achievement. 


Semon  Will  Produce 
Five  Reel  Comedies 
For  Chadwick  Corp. 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  13.— Chadwick  Pic- 
tures Corporation  announces  that  Larry 
Semon  has  been  signed  to  head  one  of 
the  company’s  four  producing  units.  The 
prancing  comic  will  be  starred  for  the 
first  time  in  a series  of  five  real  de  luxe 
comedies. 

Simultaneously  with  this  announcement 
came  a statement  from  the.  Chadwick 
offices  that  Leon  Lee,  a well  known  pro- 
ducer, had  been  engaged  to  supervise  the 
production  work  of  the  Semon  comedies. 
The  vehicle  for  Semon’s  initial  five-reel 
comedy  will  be  adapted  from  a stage 
play  and  will  be  announced  within  the 
next  week. 

Before  coming  into  the  Chadwick  fold 
Semon  had  for  several  years  starred  in 
one  and  two-reel  comedies  for  Vitagraph. 
Later  it  was  reported  that  he  had  signed 
a contract  with  the  Truart.  However,  he 
made  no  pictures  for  this  company. 


Famous  Players  Issues 
HandsomeAnnouncement 

The  Famous  Players-Lasky  Corpora- 
tion has  issued  a handsome  leather  bound 
profusely  illustrated  book  in  connection 
with  the  announcement  of  its  product  for 
the  last  six  months  of  the  present  year. 

In  addition  to  the  pictures  of  stars  and 
scenes  from  the  coming  pictures,  the  book 
contains  reproduction  of  posters,  adver- 
tising signs  and  various  other  exploita- 
tion aids.  Twenty-two  pages  are  de- 
voted to  a discussion  of  Famous  Players’ 
national  advertising  campaigns. 
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Comedies  Must 
Bring  Laughs, 
Says  Exhibitors 

That  auditorium  laughter  is  not 
the  most  reliable  standard  by  which 
to  test  the  short  subject  comedy  was 
the  gist  of  a producer’s  statement 
recently  presented  in  this  column. 
But  it  seems  the  exhibitors  don’t 
agree  with  that  sentiment.  This  is 
the  gist  of  reports  to  “What  the 
Picture  Did  for  Me”  last  week. 

W.  J.  Shoup,  DeLuxe  theatre, 
Spearville,  Kan.,  replied  directly  to 
the  producer’s  remarks.  “Yes,”  he 
wrote,  “we  are  one  of  those  exhibit- 
ors that  sat  in  the  box  office  and 
strained  our  ears  to  hear  the  haw 
haws  from  the  audience  as  evidence 
of  their  judgment  and  approval  of  a 
comedy.  We  believe  that  a comedy 
is  for  the  purpose  of  making  them 
laugh  and  if  it  doesn’t  do  it  it’s  a 
failure.  Yep,  that’s  us.” 

W.  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis.,  speaking  of  a 
short  subject  which  is  not  comedy, 
adds:  “The  small  town  kids  are  so 
smart  that  they  are  beyond  the  age 
of  learning  anything,  and  the  only 
time  they  think  they  have  received 
their  money’s  worth  is  after  they 
have  viewed  a couple  of  reels  of 
Harold  Lloyd  or  Larry  Semon  in 
slapstick  sttxff.” 

Russell  Armenttrout,  K.  P.  thea- 
are,  Pittsfield,  111.,  says  of  a com- 
edy, “Will  sure  get  the  laughs,  and 
isn’t  that  why  you  run  a comedy?” 

Laughs  seem  to  be  preferred,  also, 
by  Roy  W.  Adams,  Pastime  theatre. 
Mason,  Mich.,  who  remarks  on  an- 
other comedy,  “A  few  good  gags  in 
this,  but  bathing  girls  don’t  get  me 
anything.” 

Clyde  Allen,  Casino  theatre,  Ant- 
werp, N.  Y.,  who  didn’t  find  laughs 
in  a comedy  which  is  supposed  to 
have  plenty  of  them,  says,  “Person- 
ally, I like  to  ‘laff’  when  I see  a 
comedy,  and  I sincerely  believe  my 
patrons  feel  the  same  way  about  it. 
They  looked  at  me  like  I owed  ’em 
money  when  they  walked  out. 
Never  a word,  but  you  know  how  it 
is;  that  is,  if  you  ever  ran  a picture 
show.” 


T.  T.  Castleman,  Castleman  the- 
atre, Waterproof,  La.,  also  wants 
comedies  with  laughs.  He  says  of  a 
two  reel  subject  he  liked,  “Plenty 
of  laughs.  That’s  what  we  want. 
We  would  have  better  business  if 
we  could  always  get  a laughable 
comedy.” 

These  comments,  from  a single 
issue,  seem  to  just  about  settle  the 
question.  It  is  pretty  clear  that  ex- 
hibitors buy  comedies  to  make  their 
audiences  laugh,  so  the  thing  for 
comedy  makers  to  do  must  be  to 
make  that  kind  of  comedies. 

Short  Subjects 
For  Holidays 

Mother’s  Day  again  brings  up  the 
point  of  the  short  subject’s  advan- 
tages in  the  holiday  connection. 
Very  few  of  the  theatres  that  ob- 
served the  day  in  their  programs 
did  so  with  short  subjects,  accord- 
ing to  early  report.  There  are  sev- 
eral reasons  why  the  short  subject 
is  the  proper  medium  for  such  ob- 
servation. 

Mother’s  Day,  for  instance,  is 
now  a well  defined  occasion.  There 
are  many  ways  in  which  it  is  ob- 
served outside  the  theatre.  It  is 
not  probable  that  devotion  of  more 


FOX  NEWS  No.  63:  Secretary  Wilbur  Visits 
Naval  Academy — College  Girls  Take  Up  Ancient 
Sport — Cardinal  Mundelein  Takes  Possession  of 
Santa  Maria  del  Popolo  Church — Republicans 
Pick  Burton  as  Temporary  Chairman — Sailors 
Visit  St.  Helena — War  Boat  Walks  Like  Man — 
London  Cheers  King  and  Queen — Mirror  Stove 
Utilizes  Sun  Rays — Burn  Derelict  Tanker — 
Oriental  Potentate  Has  Leopard  Pet — Yale  Crew 
Beats  Penn  and  Columbia — Richest  Cowboy 
Gives  Rodeo  Party — Coast  Defenders  Explode 
Mines. 

FOX  NEWS  No.  64:  Cardinal  Mundelein  Ar- 
rives in  U.  S. — Snowplane  Battle  Pike’s  Peak 
Dfirts — Salt  Lake  College  Boys  Celebrate  U 
Day — Catch  Bear  by  Camera — Enforce  Bathing 
Suit  Rule  at  Atlantic  City — Checker  Champ  De- 
feated— Johnson  Raids  Rum  Plant — Bike  Racers 
Show  Speed  at  Newark — Eels  Climb  Falls  in 
Spring  Migration — Exclusive  Views  of  King  Al- 
fonso Playing  Polo. 

INTERNATIONAL  NEWS  No.  S9 : Burn 
Wrecked  Oil  Tanker — Harness  Sun  Rays  in  Mir- 
ror Stove — King  George  Opens  British  Empire 
Exposition  at  London — Airplane  Smoke  Screen 
Hides  New  York  from  Imaginary  Enemy  in  Test 
— Territorial  Specials. 

INTERNATIONAL  NEWS  No.  40:  Italy’s 
King  Leads  Gondola  Parade — Coolidge  Buys  First 
Memorial  Poppy — Harvard  Seniors  Make  Fresh- 
ies  Contribute  to  Fund — Helicopter  Sets  New 


than  twenty  mintues  of  the  picture 
program  to  the  purposes  of  the  oc- 
casion is  good  judgment. 

The  holidays  with  less  universal 
interest  practically  demand  the 
short  subject  in  preference  to  the 
feature  picture.  Devotion  of  the 
full  program  to  the  holiday  keeps 
away  that  portion  of  the  public  not 
interested,  although  it  attracts  the 
interested.  Use  of  the  short  subject 
for  this  purpose  attracts  both 
classes. 

Add  Radio 
Evidence 

Last  Sunday  Chicago  theatres  ex- 
hibited newspictures  of  the  wel- 
come extended  Cardinal  Mundelein 
in  a few  hours  after  his  return. 
Despite  this  prompt  service,  which 
is  customary  hereabouts,  something 
like  a million  people  went  to  the  line 
of  march  to  view  the  parade  at  first 
hand,  although  very  few  could  hope 
for  the  view  the  newspictures 
would  have  given  them. 

How  absurd,  then,  to  believe  that 
normal  people  will  one  day  prefer 
to  sit  home  and  listen  in  on  an  event 
they  can  see  at  the  neighborhood 
theatre. 


KINOGRAMS  No.  2352:  DePalma  Victor  in 
Dirt  Track  Thriller — Geisha  Girls  in  U.  S. — Sec- 
retary Wilbur  Reviews  Middies — Yale  Crew  Wins 
in  Opening  Race — Stinnes  Honored  in  Simple 
Rites — Solar  Furnace  Uses  Sun  Rays — King 
George  Opens  British  Exposition — Wellesley  Col- 
lege Girls  Celebrate  May  Day — Harvard  Track 
Men  Beat  Virginia — Territorial  Specials. 

KINOGRAMS  No.  2353:  Mud  Hinders  Motor- 
ists in  Endurance  Test — Frisco  Children  Frolic 
in  May  Day  Festival — Coolidge  Buys  First  Poppy 
--Boston  Has  Largest  Gun — Science  Fuses  Quartz 
— Administration  Boosts  Outdoor  Recreation-^ 
Oldest  Chain  Maker  75 — Engineers  Train  on  Rio 
Grande — Cat  Adopts  Mouse — West  Point  Wins 
at  Polo — Territorial  Specials. 

PATHE  NEWS  No.  38:  Cyclones  Wreak 
Damage  in  Southern  States — New  Italian  Volcano 
Erupts — -Tapan  \’olcano  Also  Erupts — Yale  Beats 
Rivals  on  River — Cadets  Watch  Big  Guns  in 
Action — Secretary  Wilbur  at  Annapolis— yB  last 
Mountain  With  Dynamite — Territorial  Specials. 

PATHE  NEWS  No.  39:  Arctic  j\ir  Mail  Goes' 
Into  Service — Bonus  Bill  Passes  Congress — Un- 
civilized Tribes  of  Pacific  Photographed — Ice 
Blockades  Dvina  River — Spring  Fever  Rampant — 
Philippine  Mission  Asks  Independence — Is  Navy 
Up  to  Par? — Territorial  Specials. 


World  Record — Cardinal  Mundelein  Returns  to 
U.  S. — Territorial  Specials. 
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A Film  Reviewer^s  Confession 


They  have  come  to  the  parting  of  the  ways 
— The  Herald  and  the  Review  Depart- 
ment! That  dressy  page  that  used  to  face 
this  one  has  joined  the  limbo  of  things  declared 
useless  or  worse. 

The  utter  futility  of  trying  to  pick  pictures, 
in  advance,  for  cinema  palaces  that  seat  3,000 
and  “ink  pots”  that  seat  300,  has  forcibly  im- 
pressed itself  upon  us,  and  henceforth  we’re 
going  to  tell  you  the  cold  facts  about  the  new 
product  and  let  your  conscience  be  your  guide. 

Honestly,  now,  don’t  some  of  these  syn- 
thetic reviews  hand  you  an  awful  laugh  ? They 
do  if  you  have  any  sense  of  humor  left  after 
being  in  this  business  a couple  of  years. 

F’instance,  one  fellow  writes : “This  pic- 
ture has  good  atmosphere  and  you’re  going  to 
like  it.”  There’s  a great  line ! The  boys  have 
been  using  it  lo!  these  many  years  and  every 
time  they  write  it  the 
exhibitor  grabs  his  hat 
and  little  old  fountain 
pen,  dashes  out  to  the 
nearest  exchange  and 
signs  on  the  dotted 
line.  Atmosphere ! 

That’s  what  he  wants. 

It’s  one  thing  an  ex- 
hibitor craves ; atmos- 
phere, and  lots  of  it. 

Seven  reels  of  atmos- 
phere is  great  stuff — 
not. 

* * 

Some  of  the  other  pet  phrases  are  equally 
as  good.  “This  is  a pleasing  production  that 
will  please  patrons  of  the  average  program 
houses,”  all  of  which  means  the  film  is  pretty 
punk.  Here’s  another:  “The  title  of  the  pic- 
ture is  good,  the  star  wears  some  beautiful 
clothes  and  it  will  no  doubt  go  over  big  wher- 
ever she  is  a favorite.”  A lot  of  people  love  to 
pay  good  money  for  a good  title,  pretty  clothes 
and  a favorite  star,  eh?  But  that’s  the  sort  of 
stuff  the  boys  who  write  the  reviews  feed  you. 
Oh,  for  crying  out  loud  I 

If  the  net  results  of  the  thousands  upon 
thousands  of  reviews  that  have  been  written 
since  Tom  Edison  made  “The  Great  Train  Rob- 
bery” were  added  together  it  would  equal — 0. 
Believe  me,  I know. 


How  many  super-productions  have  you 
booked  on  the  strength  of  what  the  boys  on  the 
trade  journals  wrote  about  them?  You  said  it. 
Not  one  I What  has  become  of  the  “epoch- 
making”  films  of  yesteryear  and  how  many  of 
them  can  you  name?  The  reviewers  got  all 
hyped  up  when  they  wrote  about  these  peerless 
dramas  of  the  silent  screen,  but  the  wise  exhib. 
refused  to  respond  until  he  had  been  shown. 
“Show  me”  is  the  good  showman’s  slogan. 

^ 5j< 

Let’s  get  down  to  cases.  What  sort  of  a 
super-individual  is  a reviewer  who  can  chase 
around  all  week,  look  at  six  or  a dozen  features 
and  short  subjects,  and  then  tell  the  guy  in  Bos- 
ton, Pittston,  Pennsylvania,  and  Lead,  South 
Dakota,  whether  those  same  features  are  just 
what  he  wants  and  needs.  He’s  never  met  those 
Pittstonians  or  the  leading  citizens  of  Lead,  yet 

he’s  trying  to  pick  pic- 
tures for  those  com- 
munities. What  a 
chance ! 

I admit  it  now : 
these  one  man  reviews 
are  not  worth  the  pa- 
per they’re  printed  on. 
Ten  years  of  review- 
ing has  convinced  me 
of  that.  I know  from 
experience.  Many  of 
the  big  clean-ups  have 
been  pictures  which 
received  scant  praise 
at  the  hands  of  the  critics,  thus  showing  that  one 
man’s  opinion  isn’t  worth  a Tinker’s  dam  when 
it  comes  to  judging  what  the  public  wants  in  ad- 
vance. It  just  can’t  be  done. 

We’re  going  to  give  you  a lot  of  breezy 
dope  on  pictures  past,  present  and  future,  and 
a little  gossip  on  other  things.  Stuff  we  hope 
you’ll  enjoy.  But  we’re  not  g'oing  to  write  a lot 
of  press  book  palaver  (look  up  that  word  “pal- 
aver.” It’s  African  and  means  superfluous  talk 
or  idle  chatter)  and  call  them  reviews.  Our 
sense  of  humor  can’t  stand  it  any  longer. 

So,  we’re  burying  one  of  the  old  timers  today. 
Ever  since  motion  picture  trade  papers  were  in 
their  infancy  we’ve  had  reviews  and  review  de- 
partments but  as  our  good  friend  Goldberg  says, 
“They  don’t  mean  anything.” 
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REVI E WS 


COMMENCING  next 
week  on  this  page,  a 
new  department  will  be 
established  under  the  title, 
“New  Pictures.” 


This  new  department  will 
supply  complete  informa- 
tion concerning  forthcom- 
ing product  in  an  eas  ily 
readable  and  compact  form. 
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Business 


Men  Honor  Meyer 


^‘Public  Relations”  Activities 
Bring  Exhibitor  High  Office 

Page  wide  streamers  on  stories  pertaining  to  motion  pictures  and  motion 
])icture  people  are  not  unusual  in  the  press  of  the  country. 

Too  often,  however,  this  glaring  type  display  has  heralded  news  of  a 
derogatory  nature.  Therefore,  it  is  with  a feeling  of  gratitude  that  we  find 
an  example  contrasting  this  regrettable  situation. 


To  the  PEOPLE  of  Dixon: 

We  have  conducted  a clean,  orderly  and 
dignified!  campaign  and  our  opponents  have 
done  likewise  and  on  FRIDAY  the  people 
of  Dixon  will  have  «Ln  opportunity  to  ex- 
press their  views  at  the  polls. 

In  taking  the  stand  we  do  on  this  propo- 
sition we  are  not  only  protecting  the  in- 
vestment of  our  Three  Hundred  stock- 
holders and  the  earnings  of  our  Employes 
but  also,  we  believe,  acting  for  the  best 
interests  of  the  Community  as  a whole. 

We  believe  that  the  Dixon  theatre  has 
been  a dominant  factor  in  the  splendid 
progress  made  by  this  Community  during 
the  past  two  years. 

It  is  our  hope  that  everyone  who  is  priv- 
ileged to  vote  at  this  election  will  go  to 
the  polls  and  register  their  choice. 

It  is  also  our  hope  that  all  will  appre- 
ciate the  fact  that  we  live  in  a Nation 
governed  by  majority  rule,  in  a State  gov- 
erned likewise  emd  in  a City  governed  in 
the  same  mauiner. 

Therefore,  adter  the  Ballots  are  counted 
and  regardless  of  the  result  let  us  abide 
by  it  in  Spirit  as  well  as  in  Act  to  the 
^d  that  the  Friendship,  Fellowship,  Har- 
mony and  Cooperation  so  vital  to  any  Com- 
munity may  not  be  impaired  or  destroyed. 

To  this  I pledge  myself. 

Very  truly  yours, 

LEONARD  G.  RORER. 


Above  is  reproduction  of  advertise- 
iiient  run  in  the  local  nezvspapcrs  by 
Leonard  G.  Rarer,  Dixon  Theatre 
Company,  Dixon,  111.,  during  his  suc- 
cessful campaign  for  Sunday  opening. 
This  advertisement , according  to  Mr. 
Rarer,  "got  us  more  votes  than  any- 
thing else  for  Sunday  shmvs."  Addi- 
tional details  of  Mr.  Rorer's  campaign 
-Mere  published  in  last  liveh's  issue  of 
the  “Herald.'’ 


Credit,  however,  does  not  belong 
wholly  to  the  newspaper  in  this  instance, 
Rather  it  is  the  result  of  the  intensive 
“Public  Relations” 
activities  of  an 
exhibitor — Fred  S. 

Meyer,  managing 
director  of  the 
I’alace  theatre, 

Hamilton,  O. 

The  Hamilton 
exhibitor  has  done 
more  than  estab- 
lish his  theatre  in 
that  city;  he  has 
established  h i m- 
self  as  one  of  the 
livewire  m e r - 
chants  of  the 
community. 

ISecause  of  his 
interest  in  civic  enterprise,  Mr.  Meyer  a 
year  ago  was  elected  president  of  the 
Retail  ^Merchants  Association.  At  the 
annual  meeting  just  held  the  executive 
committee  reelected  the  theatre  owner. 
Mr.  Meyer  during  the  last  twelve  months 
has  achieved  things  for  Hamilton  mer- 
chants, and  through  those  achievements 
he  has  won  the  faith  and  confidence  of 
the  city’s  business  men. 

Every  exhibitor  of  the  country  should 


seek  that  honor  which  has  been  bestowed 
upon  Mr.  Meyer.  Every  theatre  owner 
so  honored  is  contributing  his  share  to 
the  progress  of  the  industry,  for  it  raises 
the  standard  of  the  business  in  each  com- 
munity in  the  minds  of  the  people  of 
that  community. 

An  editorial  in  the  Hamilton  Evening 
Journal  has  this  to  say  about  Mr.  Meyer’s 
work  : 

The  Reward  for  Faithful  Service 

Accomplishment  comes  through  well  chosen 
leadership  whicli  is  given  enthusiastic  support. 
No  one  can  deny  that  the  Retail  Merchants  Asso- 
ciation of  Hamilton  has  just  closed  an  excep- 
tionally successful  year.  This  ha  sheen  due  to 
well  chosen  officers,  well  balanced  leadership  and 
united  effort  upon  the  part  of  a vast  majority 
of  the  membership.  One  of  those  who  have  worked 
faithfully,  in  season  and  out,  for  the  success  of 
the  retail  merchants,  for  the  betterment  of  Ham- 
ilton, for  a more  concentrated  effort  for  real 
civic  development,  is  the  man  who  last  year  rad 
the  honor  of  presiding  over  the  destinies  of  this 
organization.  This  man  is  Fred  S.  Meyer.  That 
the  service  which  he  rendered,  the  vision  he  has 
had.  the  energy  he  has  expended  have  been  ap- 
preciated is  shown  by  the  fact  that  Mr.  Meyer 
has  again  been  chosen  to  lead  the  merchants  for 
another  year  as  their  president.  It  is  a deserved 
compliment  to  Mr.  Meyer  that  he  is  called  upon 
to  give  another  year  of  service  to  his  associates 
in  tile  business  life  of  Hamilton. 

Activities  of  the  nature  of  “Public  Re- 
lations” will  give  many  other  exlhbitors 
the  same  high  standing  in  their  com- 
munities as  is  held  by  Mr.  Meyer. 


Fred  S.  Meyer 


THE  HAMfLTON  DAILY  NEWS.  DAMILTON,  OHIO 


nUDAY  MARCH  21  lft4 


|iE  bvjt.j:r  county  pfid 

FREDS.MEYER 

Jin  ( hoson  (o  Lead  .Mer-  | 

"‘t*  ^ '' 


MERCHANTS’  FEAST  PASSES  ALL  MARKS 

Woman  Assails  Tactics  Of  Dry  Agents^x^^  S.  MeyCf 

Again  Chosen 
to  Head  Group 


^RCHANTS  CLOSE  YEAR  OF  ACCOMPLISHMENTS  AT  BANQUET 


(F.  MEYER  RE-ELECe  PRESIDENT  I 
PROMINENT  SPEAKERS  PRESENT 


[ I Annual  Meeting  01  ReUiien'  AiiodttioR  » 1 1 , 
Spirit  Preilicting  Record  Ye«r~Wihiilif- 
ton  Editor  U S|>CAker 


||  Plans  For  Coming  Year  I 
Announced,  E.  A.j 
Ralston  Is  Elected.| 
Vice  President 


Reproductions  of  page  wide  streamers  and  a one  column  head  which  announced  in  the  Hamilton,  O.,  papers  the  reelection  of  Fred 

S.  Meyer  as  president  of  the  Retail  Merchants  Association 
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The  Cameraman 

A Department  Devoted  to  the  Advancement  of  Screen  Photography 

S r 


(Left)  Motor  driven  camera  making  titles  by  new  invention  installed  at  Ince  studio.  (Right)  Art  titles  in 

process  of  filming 

Titling  Is  Simplified 

New  Invention  Introduced  at  Ince  Studio  Eliminates  Hand  Lettering 


Those  who  watch  the  screen  closely 
will  notice  before  long,  it  is  believed, 
a striking  improvement  in  the  titling  of 
big  productions,  as  the  result  of  a novel 
invention  which  Thomas  H.  Ince  re- 
cently introduced  to  his  fellow  producers 
in  Los  Angeles. 

Briefly,  the  invention  consists  of  trans- 
parent celluloid  type,  which  is  photo- 
graphed direct  against  a bank  of  Cooper- 
Hewitt  lights,  making  what  is  now  known 
as  “transparency  titles.”  Like  all  im- 
provements of  a mechanical  nature,  this 
device  was  born  of  a man’s  desire  to  sim- 
plify his  task. 

For  jrears  hand  painted  title  cards  have 
been  used  extensiveh'  in  all  the  studios. 
They  have  the  advantage  over  printed 
type  in  that  the  lettering  is  better  adapted 
to  enlargement  to  screen  size.  Just  as 
sign  painters  use  different,  characters 
from  those  used  by  printers,  it  is  recog- 
nized that  screen  title-painters  need  their 
own  forms,  the  screen  being  smaller  than 
a twenty-four  sheet  poster,  yet  much 
larger  than  any  print  intended  to  be  read 
by  hand. 

* 55c 

Now,  the  painting  of  hundreds  of  title 
cards,  in  a letter  which  is  a little  more 
fanciful  than  print,  and  considerably 
heavier,  is  no  joke.  A first  class  title  card 
painter  may  get  through  fifty  cards  in  a 
long  day’s  grind.  As  his  letter  is  his  own, 
he  can  seldom  find  an  assistant  to  help 


him  get  through  a large  quantity  of  cards 
in  the  inevitable  rush  periods  of  an  in- 
dustry which  has  everything  beat  off  the 
map  for  rush  periods.  Thus  the  sad  fate 
of  every  hand  painter  of  title  cards  is 
neuritis  or  paralysis,  and  the  loss  of  his 
job. 

To  make  possible  a hand  letter,  pro- 
duced mechanically,  was  the  intention  of 
the  inventor  of  “transparency  titles.”  So 
successful  has  he  been  that  the  machine 
now  installed  at  the  Ince  studios  at  Cul- 
ver City  is  covered  with  patents  granted 
and  applied  for.  Everything  about  it  is 
novel,  and  it  operates  like  a very  fine 
watch,  although  weighing  two  tons.  In- 
deed the  machinery  was  made  at  the 
famous  Waltham  Machine  Works,  in 
Massachusetts,  and  it  is  accurate  to  the 
2,000th  part  of  an  inch,  so  that  no  title 
made  by  that  machine  can  deviate  from 
the  horizontal  bj'  a hair’s  breadth. 

This  very  accuracy  has  led  to  many 
an  amusing  incident,  and  it  is  whispered 
that  quite  a few  of  the  crack  projection 
rooms  in  Hollywood  have  been  shaken  to 
the  foundation  by  the  critical  test  of  pro- 
jecting for  the  first  time  a title  that  was 
so  infallibly  straight  that  it  prov'ed  most 
projectors  to  be  crooked. 

Among  the  novel  features  which  made 
it  possible  to  solve  the  problem  of  “trans- 
parency titles,”  perhaps  the  most  striking 
is  the  metal  frame  that  holds  the  type. 

Each  letter  is  made  photographically. 


right  on  the  spot,  and  measures  al)Out 
two  inches  in  height.  The  photographic 
film  on  which  the  imprint  is  made,  after 
being  treated  chemically  to  secure  an 
opaque  background  with  a transparent 
letter,  is  cut  to  size  by  steel  dies,  and 
mounted  in  a patented  metal  frame  which 
opens  like  a book,  one  side  being  grooved 
and  the  other  bevelled.  Each  frame 
makes  a perfect  light-tight  joint  with  the 
next,  and  so  accurate  are  they  that  it  is 
impossible  to  insert  the  celluloid  letter, 
which  is  only  the  thickness  of  a piece  of 
paper,  on  the  wrong  side  of  the  heavy 
celluloid  mount  which  holds  the  letter 
rigid  in  the  frame. 

The  type  is  composed  very  much  like 
printing,  but  instead  of  being  locked  in. 
it  is  placed  on  aluminum  frames,  which 
in  turn  are  slid  into  the  photographic 
part  of  the  machine,  ready  to  be  “shot.” 

An  almost  unlimited  number  of  type 
styles  is  available,  and  even  a single  let- 
ter in  a font  can  be  changed  at  twent)'- 
four  hours’  notice,  a feat  which  would 
take  as  many  weeks  in  ordinary  printing. 
♦ * * 

One  of  the  advantages  claimed  for  this 
process  is  that  it  makes  the  most  perfect 
double  exposures,  as  the  titles  produced 
by  the  machine  have  no  background.  An- 
other point  of  superiority  is  that  a num- 
ber of  trick  titles,  such  as  stuttering,  be- 
come very  simple  indeed  as  compared 
with  earlier  methods. 
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Discussion  of  Value  of  Good  Laboratory  Service  to  Cameraman 
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By  EDWARD  0.  BLACKBURN 

(Sales  Manager  of  Rotliacker  Aller  Laboratories) 


Hollywood,  May  13. — Through 
the  dimly  lighted  streets  of  the 
v'orst  city  in  the  world  (according  to  fic- 
tion writers)  a big  blue  roadster  hummed 
toward  the  foothills.  The  driver  of  the 
car  was  tired — dog  tired.  He  had  just 
left  a big  set  on  the  United  lot  where 
he'd  l)een  observing  special  light  effects 
since  early  evening.  The  luminous  dial 
of  the  Waltham  (Adv.)  on  his  car  reg- 
istered 3:20.  Later,  as  he  turned  out  the 
light  and  turned  on  his  pillow  prepara- 
tory for  a few  hours 
rest,  the  luminous  dial 
of  his  Elgin  (Adv.) 
wrist  watch  registered 
3 :.55. 

Thinking — d u e on 
John  Stahl’s  set  at  9 in 
the  morning — must  be 
up  at  7.  Three  hours  to 
sleep — hope  don't  over- 
sleep— wonder  w hat 

Stahl  thought  of  the 
dailies  when  he  ran 
them  tonight  — hope 
Earl  Hudson’s  cows 
don’t  run  any  more 
negative  static  in  “Sun 
Down’’ — suppose  Jimmy 
Van  Trees  will  want 
Lavender  base  on  those 
twilight  exteriors — won- 
der if  Ned  made  a note 
on  the  camera  report — 
wish  all  these  birds 
wouldn’t  cry  for  tests 
OH  glass  shots  fifteen 
minutes  after  they’ve 
been  ground  through 
the  camera — what  if 
they  do — what  about  it — gotta  get  some 
sleep — whazat  on  my  face — swish! — got 
’im— click!— the  light— there  it  is— a 

white  moth — that  reminds  me — wonder 
how  LaMarr’s  bathtub  stuff  turned  out — 
hope  Tourneur  won’t  have  to  reshoot 
that — awful  strain  on  the  boys — — 
hmmmm!— gotta  get  some  sleep — yaup — 
gotta  sleep — don’t  care  anything  about 
the  dam  lah— gotta  rest— hmmmmm  !— 
the  anaesthetic  of  utter  brain  (egotist)  fa- 
tigue— going — going — gone ! ! — • (Wonder 
if  1 snore — they  never  tell  me  if  I do). 

^ * 'Ji 

A start'  The  bright  sun 
is  streaming  through  my 
window.  The  Big  Fellow 
has  "hit  'em’’  for  another 
day,  A cry  in  the  alley 
back  of  the  house; 

“Raspberries !’’ 

Sitting  erect  quickly — 
again  the  denunciation: 

“Raspberries !’’ 

I jump  from  the  hay 
landing  both  dogs  in  their 
scuff  kennels.  To  the  win- 
dow. There  he  is  in  the 
alley;  a wop  vegetable  and 
fruit  vendor  yelling  at  my 
window: 

“Raspberries.” 

And  I just  stand  there 
for  a second  and  bravely 
call  back  to  him; 

“Et  tu  Brute!” 

But  it’s  casting  pearls 
before  swine.  The  wop 
comes  back  at  me;  “You- 
betcha,  boss.  Sure  is  a 


beauty.  Two  boxa  today  two  bits.” 

Just  proves  that  wherever  I go  I get  it 
— on  the  set — on  location — in  the  produc- 
tion manager’s  office — in  my  own  office 
or  in  the  hypo  room — and  even  in  my 
own  home — always  the  same — the  cry  of 
the  wild: 

“Raspberries.” 

I’m  the  only  guy  in  the  world  that’s 
never  right.  If  I’m  right  I’m  wrong  and 
if  I’m  wrong  I’m  all  w'et.  And  com- 
pared to  me  this  old  bird  Ananias  was  a 
crude  amateur  and  if 
you  don’t  believe  that 
just  ask  any  camera- 
man i n Hollywood. 
But  at  that  they  toler- 
ate me.  They  make 
me  look  and  feel  like  a 
deuce  while  they’re 
shooting  but  the  night 
of  the  preview  when 
the  master-print  hits 
the  screen,  then  for  a 
few  brief  beautiful  bliss- 
ful moments  I’m  the 
cat’s  transmission. 

♦ si;  * 

During  a recent  trip  to 
New  York  I had  din- 
ner in  a funny  little  old 
cafe  located  in  the  up- 
per forties.  This  place 
is  so  out  of  date  that 
they  don’t  even  know 
that  our  country  is 
bowed  under  a consti- 
tutional amendment 
w h i c h is  numbered 
eighteen.  It  is  delight- 
fully quaint  that  way. 
Also,  it  is  a bit  passe  on  its  entertain- 
ment. A soubrette  who  is  apparently  jeal- 
ous of  Edna  Wallace  Hopper  (in  the 
retention  of  girlish  figure  and  laughter) 
pleaded,  to  the  accompaniment  of  a tinny 
piano : 

"Don’t  bring  me  posies 
When  its  shozies  that-  I need.” 

It  reminded  me  a lot  of  some  of  the 
hoys,  w'hose  testimonials  are  seen  in  con- 
nection with  trade  paper  ads  of  a certain 
camera.  These  birds  contradict  the  song 


words  to  a fare-ye-well.  If  some  of  them 
were  singing  the  song  (to  me)  they’d 
probably  put  it  over  something  like  this: 

“Just  bring  me  posies 
Though  its  shozies  that  I need.” 

In  other  words,  some  of  them  are  just 
kidding  themselves.  Therefore,  it  be- 
comes (and  is)  my  job  to  bring  them 
posies  (yesses)  and  if  I’d  ever  presume  to 
bring  them  “shozies”  (constructive,  tech- 
nical criticism)  they’d  shout  the  battle- 
cry — “Raspberries.” 

Perhaps  I’m  a bit  blunt  on  this  thing, 
but,  really,  I feel  that  way. 

Cutting  away  from  a facetious  vein — 
getting  down  to  serious  facts — the  lab- 
oratory is  even  more  important  to  the 
cameraman  than  the  camera  itself.  I don’t 
know  any  two  photographers  who  shoot 
exactly  alike.  This  is  proven  in  the  fact 
that  one  gets  500  iron  men  a week;  an- 
other gets  350,  and  then  there’s  another 
who  is  glad  to  grab  a picture  at  75c. 

But,  at  that,  the  work  of  the  man  who 
commands  75  a week  comes  in  to  us  the 
same  night  we  receive  the  exposed  nega- 
tive of  the  man  who  draws  down  the  half 
grand.  We  know  that  the  latter  gives  us 
a more  even  negative.  We  know  that  his 
shadows  are  transparent  and  soft  and  we 
know  just  what  kind  of  a print  he  likes 
and — we  give  it  to  him. 

We  also  know  that  the  - six  bit  boy 
shoots  a mean  negative.  His  blacks  are 
BLACK  and  his  whites  are  WHITE. 
We  know  this  by  his  past  performance. 

♦ ♦ * 

However,  the  producer  who  pays  both 
men  also  pays  us.  Our  charge  for  devel- 
oping and  printing  both  men’s  work  is 
exactly  the  same.  We  take  the  same 
rigid  care  in  both  cases  and  sometimes 
we  are  able  to  cut  the  hard  boy’s  blacks 
a bit.  We  may  even  succeed  in  toning 
down  his  whites.  We  know  that  his  repu- 
tation is  at  stake.  We  know  that  when 
his  release  hits  the  screen  and  the  credit 
titles  flash  before  the  audience  his  name 
and  not  ours  will  be  flashed  on  the  photo- 
graphic credit  title.  He  can  profit  only  by 
his  own  experience.  We  profit  by  the  ex- 
perience of  every  good  cameraman  in 
Hollywood.  Their  problems  become  ours 
and  we  apply  our  solution  of  these  prob- 
lems to  the  work  of  each 
and  all  of  our  clients. 

It  is  not  necessary  for 
me  to  drag  personalities 
or  individuals  into  my  dis- 
course, but,  believe  me  I 
can  back  up  every  state- 
ment I make. 

There’s  a good  legiti- 
mate argument  back  of 
this  latter  statement.  For 
example:  'Very  recently 

one  of  the  photographers 
who  is  rated  well  at  the 
top  of  the  list,  was  at  lib- 
erty (on  salary)  between 
pictures.  Another  pro- 
ducer wanted  him  for  one 
picture  in  this  interim. 
The  matter  was  adjusted 
to  the  tune  of  a $100 
weekly  increase  and  he 
was  all  set  to  shoot.  The 
producer  advised  him  that 
the  work  would  be  sent  to 
(Continued  on  page  So) 


Rothacker  Aller  laboratory  in  Hollywood.  (Photo  by  H.  E.  N.) 
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Man  Behind  the  Lens 

He  Is  a Vital  Necessity  to  the  Very  Existence  of  the  Industry 


New  YORK,  May  13. — One  of  the 
least  recognized  and  least  credited 
important  factors  in  the  making  of  a mo- 
tion picture  is  the  photographer.  Direc- 
tor, author,  sce- 
nario writer  and 
stars  are  usually 
given  credit  for 
everything  they 
do  but  not  infre- 
quently it  is  due 
to  the  ingenuity 
and  ability  of  the 
man  behind  the 
camera  which,  in 
almost  every  case, 
is  no  small  part 
in  the  making  for 
success  and  not 
in  a few  instances 
is  the  deciding 
H.  A.  C.  Sintzenich  factor  which  saves 
the  production. 

Harold  A.  C.  Sintzenich,  for  fourteen 
years  a motion  picture  camera  man  and 
recently  with  D.  W.  Griffith  in  the  mak- 
ing of  “America”  and  other  big  features, 
herewith  writes  interestingly  of  the  mak- 
ing of  a picture  production  and  points 
out  the  importance  of  the  man  behind 
the  camera. 

* ^ 

By  HAROLD  A.  C.  SINTZENICH 

Away  in  the  dim  past  each  of  the  fine 
arts  originated  in  crude  brains,  using 
cruder  implements,  but  each,  finding  its 
medium  of  expression,  willed  to  mankind 
a never  ending  source  of  untold  treas- 
ures. So  it  is  that  the  artist,  sculptor, 
musician,  architect,  "novelist,  etc.,  have 
their  particular  means  of  expression 
which  we  have  feasted  on  and  relished 
for  centuries. 

A little  more  than  twenty  years  ago  a 
new  art  was  born,  which  at  that  time  was 
considered  purely  a mechanical  arrange- 
ment whereby  photographs  were  taken 
and  viewed  in  rapid  succession,  creating 
an  optical  illusion  of  motion,  but  since 
then,  has  advanced  with  such  rapid 
strides,  that  today  it  is  numbered  among 
the  finer  works  of  mankind  and  desig- 
nated the  'Seventh  Art.  Unlike  the  others 
it  is  not  what  would  be  termed  an  indi- 
vidual art,  but  one  that  embraces  prac- 
tically all  of  the  others  and  finds  its  me- 
dium of  expression  in  the  screen. 

The  present  day  screen  offering  must 
first  be  conceived  in  the  brain  of  an  au- 
thor. The  rights  for  screen  production 
must  first  be  paid  to  the  author,  this  be- 
ing the  first  item  of  expense.  This  must 
be  done  before  the  other  departments  are 
justified  in  the  expensive  process  of  pre- 
paring the  story  for  screen  adaption.  Af- 
ter the  editors  of  the  scenario  depart- 
ment have  passed  upon  the  suitability  of 
the  story,  a set  of  working  directions  have 
to  be  prepared  by  a highly  paid  person 
known  as  a script  or  continuity  writer. 
Before  deciding  upon  the  final  details 
of  the  script,  it  is  often  necessary  to  call 
into  consultation  the  leading  players  who 
are  to  portray  the  important  characters 
even  when  these  artists  do  not  demand 
the  privilege  of  amending  the  script  to 
suit  their  own  ideas  of  their  role,  their 
idiosyncrasies  must  be  taken  into  account 
by  the  continuity  writer. 

* * * 

Oftentimes  the  financial  department 
which  figures  the  cost  of  production  has 
an  important  voice  in  deciding  whether 


certain  sequences  or  incid.ents  shall  be 
incorporated  or  eliminated.  After  the 
script  has  been  prepared  influenced  by 
the  various  factors  mentioned,  including 
others  not  mentioned,  such  as  ideas  of 
the  director  who  is  to  make  the  picture 
and  the  author  who  has  written  the  origi- 
nal story  and  other  considerations  which 
may  arise,  it  is  turned  over,  to  the  tech- 
nical department,  so  that  the  sets  and 
locations  may  be  built,  to  the  property 
department  for  props,  and  to  the  ward- 
robe department  for  gowns  and  costumes. 

Unless  the  story  is  a modern  one  with 
a domestic  setting  a number  of  research 
experts  must  be  engaged  to  insure  the 
correctness  of  costumes,  customs,  archi- 
tecture, furniture  and  other  historical  or 
foreign  details.  Location  men  must  be 
sent  out  to  find  correct  exterior  scenes 
suitable  for  adaption  to  the  story  and  if 
these  scenes  are  laid  in  other  lands  or 
other  times  exterior  settings  must  be  de- 
signed and  built  to  conform  with  the 
requirements  of  the  script.  All  the  ef- 
forts of  these  various  departments  must 
be  correlated;  brought  together  along 


Making  Jack  White  comedies  for  Educa- 
tional. I..eft  to  right:  George  Meehan, 

A.  S.  C.,  ceuneraman;  Norman  Taurog, 
director,  and  Lee  Moran,  st2U‘.  (Photo  by 
H.  E.  N.) 

with  the  cast  selected  by  the  casting  de- 
partment to  form  the  material  with  which 
the  director  moulds  his  conception  of  the 
story. 

All  these  are  like  the  lumps  of  clay 


Universal’s  c<unera  chiefs.  Left  to  riskt: 

C.  Roy  Himter,  superintend^t  of  photog- 
raphy at  Universcd  City,  and  Eddie  Kull, 

A.  S.  C.,  assistant  superintendent.  (Photo 
by  H.  E.  N.) 

with  which  the  sculptor  fashions  the 
conception  of  his  brain  into  a concrete 
visualization,  but  unlike  the  sculptor  this 
creation  formed  by  the  director  has  no 
concrete  record,  and  is  dependent  for  his 
conception  upon  his  photographer,  for  it 
is  he  upon  whom  falls  the  responsibility 
of  making  a permanent  record  of  these 
vast  endeavors. 

♦ * * 

Silent  and  uncomplaining  is  a true  met- 
aphor of  the  motion  picture  photographer, 
for  time  and  again  the  success  of  his  ef- 
forts are  attributed  to  others.  A glance 
down  the  column  of  the  “Answer  Man” 
of  almost  any  fan  magazine  will  reveal 
items  such  as  these:  “How  does  Mr. 
DeMille  and  Mr.  Fairbanks  get  the  won- 
derful effects  of  the  receding  sea  in  ‘The 
Ten  Commandments’  and  the  flying  car- 
pet in  ‘The  Thief  of  Bagdad,’  ”,  etc,  and 
the  querist  is  satisfied  with  the  answer 
that  the  aforesaid  gentlemen  would  not 
tell,  whereas  it  is  neither  Mr.  De  Mille 
nor  Mr.  Fairbanks  who  get  these  results, 
but  it  is  the  fruits  of  the  untiring  efforts 
and  study  of  their  respective  photog- 
raphers. 

So  it  will  be  seen  that  the  photographer 
is  not  only  of  paramount  importance  to 
the  production  upon  which  he  is  working 
but  is  of  vital  necessity  to  the  very  ex- 
istence of  the  industry  itself. 
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F.  B.  O 


F.  B.  0.  IS  calling  attention  to  its  list 
of  stars  and  their  activities.  Mary  Carr 
and  Johnnie  Walker  are  appearing  in  Emoryy 
Johnson’s  “Spirit  of  the  U.  S.  A.”  Matt 
Moore  and  Patsy  Ruth  Miller  are  finishing 
the  F.  B.  O.  production  “Fools  in  the  Dark,” 
Ralph  Lewis  and  his  new  starring  unit 
will  viake  “The  Country  Doctor.”  Among 
the  current  releases  and  productions  arc 
“Untamed  Youth”  with  Derelys  Perdue, 
Ralph  Lewis,  Joseph  Swickard,  Lloyd 
Hughes,  Emily  Fitzroy  and  others;  “The 
Beloved  Vagabond”  with  Carlyle  Blackivell 
and  his  company;  “A  Girl  of  the  Limber- 
lost”  with  Gloria  Grey,  Gertrude  Olmsted, 
Raymond  McKee,  Cullen  Landis  and  Vir- 
ginia Boardman;  “The  White  Sin”  and 
"His  Forgotten  Wife”  with  Madge  Bellamy; 
“The  Woman  Who  Sinned,”  with  Mac 
Busch;  Sessuc  Hayakawa  in  “The  Danger 
IJnc”;  Fred  Thomson  is  appearing  in  a 
number  of  releases;  Alberta  Vaughn,  Ger- 
trude Short,  Al  Cooke  and  Kit  Guard  in 
the  “Telephone  Girl”  series. 

Fox 

JOHN  D.  SWAIN  is  producing  “The  Last 
Man  on  Earth”  at  the  Fox  West  Coast 
studios.  Earle  Fox  is  playing  the  title 
role  with  J.  G.  Blystone  directing  .... 
“Frogland,”  the  short  subject  made  by  the 
Russian  Art  society  of  Paris  for  Fox  Film 
Corporation  was  shown  by  the  Rialto  thea- 
tre, New  York,  as  part  of  their  eighth 
anniversary  program. 

+ + + 

“THE  CIRCUS  COWBOY,”  with  Charles 
Jones  and  Marian  Nixon  was  released 
i\Iay  11,  . . . Lorimer  Johnson,  Lon  Poll 
and  Bud  Jamieson  have  been  added  to  the 
cast  of  “Dante’s  Inferno,”  now  being  made 
at  the  Fox  studios  under  the  direction  of 
Henry  Otto.  Ralph  Lewis,  Gloria  Grey 
and  Pauline  Starke  play  the  featured  roles. 

Educational 

KATHLEEN  CLIFFORD  wUl  don 
make-up  at  the  Christie  studio  this 
week  in  a picture  which  gives  the  actress 
an  opportunity  to  apear  both  as  a boy 
and  a girl.  It  is  titled  “Grandpa’s  Girl” 
and  will  be  released  through  Educational. 


Gil  Pratt  will  direct  . . . “Secrets  of 
Life”  seem  to  be  coming  into  their  own 
if  John  Farrar’s  enthusiastic  article  in  the 
May  issue  of  the  Ladies  Home  Journal 
is  any  criterion.  He  gives  the  short  sub- 
jects, distributed  through  Educational, 
unstinted  praise. 

Vitagraph 

V IT AGRAPH  HAS  reissued  ten  Larry 
Semon  one-reel  comedies  and  prints  are 
nozv  available  at  all  branches.  The  comedies 
have  been  re-subtitled  and  the  prmts  arc 
brand  new.  The  ten  subjects  are  “Spies  and 
Spills,”  “Romans  and  Rascals,”  “Noisy  Nag- 
gers and  Nosey  Neighbors,”  “Whistles  and 
Windows,”  “Gall  and  Golf,”  “Plans  and 
Pajamas,”  “Babes  and  Boobs,”  “Spooks 
and  Spasms,”  “Rooms  and  Rumors,”  and 
“Risks  and  Roughnecks.”  A special  press 
sheet  and  new  posters  have  been  prepared 
for  these  comedies. 

+ + + 

MILDRED  HARRIS’  latest  screen  release 
is  “One  Law  for  the  Woman,”  one  of  the 
Charles  E.  Blaney  melodramas  which  Vita- 
graph  is  distributing.  Cullen  Landis,  last 
seen  on  Broadway  in  “The  Fighting 
Coward,”  has  the  leading  role  opposite  Miss 
Harris. 

+ + ♦ 

JOHN  BOWERS  is  appearing  in  his  first 
Vitagraph  production  in  the  leading  role 
of  “The  Code  of  the  Wilderness.”  which 
David  Smith  is  producing  at  Hollywood. 
Alice  Calhoun  plays  opposite  Mr.  Bowers. 

Universal 

NAT  ROSS,  who  has  directed  several 
Universal  feature  productions,  including 
“The  Six  Fifty,”  and  “Pure  Grit,”  has  be- 
gun the  filming  of  a Universal  all-star  fea- 
ture, tentatively  titled  “The  Judgment  of 
West  Paradise.”  Johnny  Walker  and  Gladys 
Hulette  head  the  cast,  which  includes  Billy 
Sullivan  of  “Leather  Pushers”  and  “Fast 
Steppers”  fame,  Philo  McCullough,  George 
Nichols,  Edith  Yorke,  Margaret  Landis  and 
Jackie  Morgan. 

+ + + 

JACK  HOXIE  has  just  completed  work  in 
“Fighting  Fury,”  his  newest  Universal 
Western  feature.  It  is  an  adaptation  of  a 


magazine  story  “Triple  Cross  for  Danger,” 
by  Walter  Coburn  ....  Reports  from  the 
representatives  of  the  Universal  Pictures 
Corporation  in  Paris,  France,  say  that  a 
syndicate  of  French  exhibitors,  controlling 
also  theatres  in  other  countries,  are  bidding 
heavily  for  the  rights  to  the  Jack  Dempsey 
features  now  being  filmed  at  the  Universal 
City  producing  center. 

First  National 

BERT  LYTELL  arrived  in  New  York 
last  week  to  start  work  on  “Born  Rich,” 
the  new  Garrick  Pictures  production  to 
be  distributed  by  First  National.  Lytell 
will  be  co-featured  with  Claire  Wind- 
sor. Others  in  the  cast  are  Cullen  Lan- 
dis, J.  Barney  Sherry  and  Frank  Mor- 
gan. Will  Nigh  will  direct. 

+ + + 

JOHN  M.  STAHL’S  new  picture,  “Hus- 
bands and  Lovers”  with  Lewis  S. 
Stone,  Lew  Cody  and  Florence  Vidor  will 
be  presented  by  Louis  B.  Mayer  through 
First  National  . . . Through  arrange- 
ment with  Joseph  M.  Schenck,  Antonio 
Gaudio  is  filling  the  post  of  chief  pho- 
tographer in  the  production. 

Associated  Exhibitors 

GEORGE  FISCHER,  manager  of  the 
New  Milwaukee  theatre  in  Milwaukee, 
opened  the  $200,000  Capitol  theatre  and 
recreation  building  in  West  Allis,  Wis., 
with  “Going  Up”  and,  according  to  re- 
ports, scored  a success. 

+ + + 

DOUGLAS  MacLEAN,  in  his  quest  for 
new  talent,  claims  to  have  discovered 
a real  “find”  in  the  person  of  Carlo 
Schipa,  the  brother  of  Tito  Schipa,  the 
grand  opera  luminary.  Carlo  is  playing 
in  “Never  Say  Die,”  MacLean’s  latest 
starring  vehicle  to  be  distributed  through 
Associated  Exhibitors. 

Paramount 

JAMES  CRUZE  has  just  placed  in  pro- 
duction, “Merton  of  the  Movies,”  the 
very  successful  stage  attraction  by  Harry 
Leon  WUson.  Glenn  Hunter,  star  in  the 
stage  version,  will  play  the  same  role  in 
the  screen  adaptation  ....  Willis  Gold- 
beck,  adaptor  of  “The  Moimtebank,”  has 
arrived  in  New  York  to  confer  with  offi- 
cials on  the  adaptation  of  “The  Alaskan” 
and  “Peter  Pan.” 

+ + + 

FINAL  SCENES  have  been  taken  for 
Alan  Crosland’s  “Unguarded  Women,” 
featuring  Bebe  Daniels  and  Richard  Dix 
....  Lois  Wilson  has  been  assigned  the 
feminine  role  opposite  William  Famum 
in  his  first  for  Paramount,  “The  Man 
Who  Fights  Alone.” 

+ + + 

WILLIAM  DE  MILLE  has  shot  the 
final  scenes  of  Clara  BerangeUs  mys- 
tery drama,  “The  Bedroom  Window.’^  May 
McAvoy,  Malcolm  McGregor,  Ricardo 
Cortez,  Ethel  Wales,  Robert  Edpon, 
George  Fawcett,  Medea  Radzina,  Lillian 
Leighton,  Charles  Ogle,  Guy  Oliver  and 
George  Callig  are  in  the  cast  .... 
Thomas  Meighan  will  make  “The  Alas- 
kan” on  the  Coast. 
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Members  of  the  Film  Board  of  Trade  of  Los  Angeles  greet  the  industry  through  the 
lens  of  H.  E.  N.’s  camera.  Left  to  right:  Michael  P.  Narlian,  secretary;  Joe  Mer- 
rick, Educational;  Howard  Stubbins,  Supreme;  Arthur  Lamb,  Goldwyn;  Norman 
Bosley,  Peerless;  C.  L.  Theuerkauf,  Universal,  president  of  board;  Harry  Cohen, 
F.  B.  O.;  Bob  Yost,  Fox;  Charles  Morley,  Vitagraph;  Carol  Peacock,  Paramount; 
Orin  Woody,  Select,  and  Mel  Hulling,  Oppenheimer. 


Goldwyn-Cosmopolitan 

GEORGE  SIEGMANN  has  been  chosen  to 
play  the  part  of  Colonel  Rahl,  comniand- 
mg  officer  of  the  Hessians,  in  “Janice 
Meredith,”  the  forthcoming  picturisation  of 
Paul  Leicester  Ford’s  novel  of  the  Amer- 
ican Revolution  in  which  Marion  Davies 
will  star. 

+ + + 

LEW  CODY,  featured  Goldwyn  player,  has 
purchased  rights  to  a one  act  play  which 
he  will  produce.  It  will  be  a two-reel 
sketch.  It  is  not  known  as  yet  whether 
he  mill  distribute  it  generally. 

United  Artists 

FROM  ALL  REPORTS  Mary  Pick- 
ford’s  “Dorothy  Vernon  of  Haddon 
Hall”  is  making  a tremendous  hit  wher- 
ever shown.  The  “Toronto  Telegram” 
speaks  of  the  picture  most  highly  and  pre- 
dicts that  the  film  will  “have  a very  fore- 
most place  among  the  big  successes  of 
the  season.”  . . . “Undoubtedly  one  of 
the  best  pictures  Mary  Pickford  has  pro- 
duced for  many  years”  was  the  comment 
of  the  “Edmonton  Review”  and  the  pic- 
ture seems  to  have  inspired  like  com- 
ments in  all  localities. 

Principal 

“HELEN’S  BABIES,”  the  second  fea- 
ture length  picture  to  be  made  by  Prin- 
cipal Pictures,  starring  Baby  Peggy,  is 
completed.  William  A.  Seiter  directed 
the  feature.  “Captain  January,”  the  first 
offering  with  the  starlet,  is  now  com- 
pletely cut  and  ready  for  distribution, 
while  the  “Helen’s  Babies”  film  has  just 
entered  the  cutting  room.  Chief  among 
the  players  to  be  seen  in  Peggy’s  support 
in  her  second  feature  for  Principal  are 
Edward  Everett  Horton,  Claire  Adams, 
Clara  Bow,  Richard  Tucker,  Jeanne  Car- 
penter, George  Reed  and  Mattie  Peters. 

Selznick 

“A  PEACEFUL  RIOT”  is  the  title  of 
the  next  Jimmy  Aubrey  comedy  being 
made  for  Standard  Cinema  Corporation  for 
release  through  the  Selznick  Distributing 
Corporation.  The  two-reeler  is  now  near 
completion,  and  its  release  date  has  been 
set  tentatively  for  May  15. 

+ + + 

Feature  release  dates  for  the  first  half  of 
May  have  been  set  by  the  Selznick  Dis- 
tributing Corporation  as  follows:  May  5 — 
“White  Shadows,”  an  original  screen  play 
by  Michael  Morton,  starring  Betty  Comp- 
son  in  a dual  role,  supported  by  Clive 
Brook,  A.  B.  Imeson,  Daisy  Campbell,  and 
Flenry  Victor.  Directed  by  Graham  Cutts. 
May  15 — “Missing  Daughters,”  made  by 
Choice  Productions  with  a cast  including 
Eva  Novak,  Eileen  Percy,  Claire  Adams, 
Pauline  Starke,  Rockcliffe  Fellowes,  Walter 
Long,  Robert  Edeson,  Sheldon  Lewis  and 
Walt  Whitman, 

Metro 

METRO  ANNOUNCES  the  purchase  of 
“Rust,”  Robert  R.  Presnell’s  play, 
which  will  be  filmed  as  one  of  the  big 
productions  on  Metro’s  schedule  next 
season.  . . . Fred  Niblo  has  assigned 
big  roles  to  Frank  Currier  and  Mitchell 
Lewis  in  “The  Red  Lily,”  his  new  pro- 
duction under  the  Metro-Louis  B.  Mayer 
auspices.  Ramon  Novarro  and  Enid  Ben- 
nett will  play  the  leading  roles. 

+ + + 

LAURETTE  TAYLOR  is  in  Hollywood 
preparatory  to  making  the  screen  ver- 
sion of  another  one  of  her  stage  plays, 
“One  Night  in  Rome,”  written  by  her 
husband,  J.  Hartley  Manners. 

Pathe 

THEATRE  OWNERS  of  Southern  Cali- 
fornia and  their  wives  gathered  at  the 


Hal  Roach  Studios  on  Monday,  May  5th, 
to  be  entertained  at  luncheon  by  Hal 
Roach,  Pathe  producer,  and  his  staff  of 
comedians,  including  the  “Our  Gang” 
players;  Will  Rogers ; Charley  Chase ;“ Spat 
Family”  trio,  Frank  Butler,  Sidney  D’Al- 
brook,  Laura  Roessing,  and  others.  The 
e.vhibitors  were  given  the  opportunity  of 
meeting  the  Pathe  players  and  watching 
how  the  Pathe  comedies  are  produced. 
Luncheon  was  served  on  one  of  the  big 
stages  at  the  studios. 

+ + + 

FOLLOWING  its  extended  run  at  the 
Mark  Strand  Theatre  on  Broadway,  “Girl 
Shy,”  Harold  Lloyd’s  latest  film  for  Pathe, 
will  be  given  an  indefinite  run  at  the 
Cameo  Theatre,  B.  S.  Moss’  first-run  thea- 
tre in  New  York. 

Preferred 

BETTY  AND  STE.LLA  DOYLE,  actors 
of  the  English  screen  and  stage,  ar- 
rived in  New  York  this  week  from  Lon- 
don and  immediately  signed  contracts 
with  B.  P.  Schulberg  to  appear  in  several 
forthcoming  Preferred  Pictures  which 
will  be  produced  at  the  Schulberg  Studios 
in  the  near  future.  The  Doyle  sisters  will 
leave  for  Hollywood  this  coming  week. 


Hodkinson 

THE  FIRST  PRINT  of  the  second  Hunt 
Stromberg-H  a r r y Carey  production, 
“The  Lightning  Rider,”  was  received  by 
Hodkinson  this  week.  . . . Production 
work  on  “The  Siren  of  Seville,”  starring 
Priscilla  Dean,  was  started  this  week  at 
the  Thos.  H.  Ince  studios. 

+ + + 

THE  CAST  OF  “Her  Own  Free  Will” 
with  Helene  Chadwick  and  Holmes 
Herbert  was  completed  this  week  with 
the  signing  of  Violet  Mersereau  for  the 
second  lead  and  AUan  Simpson  for  the 
heavy  role.  . . . Hodkinson  has  arranged 
with  Grosset  & Dunlap  for  a special  mo- 
tion picture  edition  of  Cosmo  Hamilton’s 
“Another  Scandal,”  which  has  just  been 
produced  with  Lois  Wilson  in  the  stellar 
role. 

C.  B.  C. 

C.  B.  C.  FILM  Sales  Corporation  has  pur- 
chased the  screen  rights  to  “The  Price 
She  Paid”  by  David  Graham  Phillips. 
“Foolish  Virgin”  by  Thomas  Dixon,  “Who 
Cares”  by  Cosmo  Hamilton  and  “A  Fool 
and  His  Money”  by  George  Barr  Mc- 
Cutcheon.  These  are  to  be  released  under 
the  brand  name  of  Columbia  Productions. 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  be 
printed. 


After  Reading  the  Press  Books 

UNION  CITY,  IND.— To  the  Editor: 

I just  booked  several  shows  and  got  a 
bunch  of  press  books  on  them  and  have 
been  going  through  them,  and  as  those 
press  agents  have  so  many  ideas  of  how 
to  put  the  picture  over,  I wonder  why 
they  are  in  a business  that  just  carries 
a salary;  why  don’t  some  of  them  guys 
come  out  in  some  of  these  small  towns 
and  make  a clean-up  and  retire? 

I can’t  afford  to  advertise  my  show  for 
sale,  so  I have  to  keep  on  running  it.  So 
if  you  will  print  this  maybe  some  press 
agent  will  see  it  and  I can  turn  my  house 
over  to  him  for  a while  and  after  he 
makes  enough  to  retire  on  he  will  let  me 
have  it  back  and  then  I can  send  you 
your  share.  I was  talking  to  Mr.  W.  H. 
Brenner  the  other  day  and  I am  sure  I 
can  induce  him  to  let  them  have  both 
his  houses  for  a while.  They  could  clean 
up  there,  too.  All  they  would  have  to 
do  would  be  book  a few  of  their  box 
office  breakers.  Bill  and  I could  get  along 
a while  as  we  could  start  a peanut  or  pop- 
corn stand  or  sell  hot-dogs  and  keep  our 
wives  from  starving.  So  if  any  one  of 
them  press  agents  wants  to  try  it  a 
while,  I will  give  them  some  pointers 
about  as  sensible  as  some  of  the  stunts 
we  read. 

Get  the  Mayor  of  your  town  (instead 
of  hammering  at  the  council  trying  to  get 
an  ordinance  to  tax  you  $25  a year  and 
close  you  up  on  Sunday)  to  stand  before 
the  city  building  at  least  twice  a week 
and  make  a speech  urging  people  to  go 
to  see  some  picture,  and  have  your  most 
radical  preacher  instead  of  telling  the 
people  that  the  picture  business  is  run 
by  a bunch  of  Jews  and  grafters  and  a 
get-rich-quick  gang,  have  him  read  your 
program  before  or  after  each  sermon. 
Some  of  the  most  reasonable  ministers 
you  could  get  to  stand  on  one  of  the  most 
public  corners  at  least  one  or  two  nights 
out  of  each  week  and  hand  our  programs 
or  have  them  call  out  to  people  as  they 
pass  asking  them  to  go  to  your  show. 

You  could  give  them  a pass;  they 
would  be  glad  to  get  it  even  if  they  don’t 
go  to  shows.  There  are  several  other 
stunts  that  come  to  my  mind,  but  will 


wait  until  someone  tries  this  out  and  see 
if  it  don’t  stimulate  business.  This  may 
sound  a little  unreasonable  to  some  but 
in  this  town,  it  is  about  as  reasonable  aS 
some  of  the  window  and  merchant  tie-ups 
you  read  about.  You  could  get  just  as 
far.  I really  did  get  a minister  to  recom- 
mend and  boost  the  “White  Rose.’’— R. 
S.  Wenger,  Victory  theatre,  Union  City, 
Ind. 


Paging  Mr.  .Locke 

ARLINGTON,  lA.— To  the  Editor: 
Enclosed  is  a letter  I received  from  a guy 
at  Kansas  City.  I want  you  to  print  my 
reply,  as  I have  answered  him  personally 
and  the  letter  was  returned  to  me  marked 
“uncalled  for’’ — so  print  this  if  you  will. 

Some  weeks  ago,  I made  a report  on 
an  F.  B.  O.  picture,  “The  Fair  Cheat,” 
wherein  I referred  to  it  as  a piece  of 
cheese.  After  it  appeared  in  the  Herald, 
I received  a letter  from  a guy  who  calls 
himself  an  exhibitor,  taking  me  to  task 
for  sending  in  a bad  report  on  “A  Fair 
Cheat.”  His  letter  is  as  follows: 

B.  A.  Bird,  Arlington,  la. — Just  read  your 
comment  about  Fair  Cheat  in  Exhibitors  Herald 
and  what  you  know  about  pictures  would  fill  a 
head  the  size  of  a peanut.  I have  run  nearly 
all  the  F.  B.  O.  pictures  and  I want  to  say  they 
have  less  “cheese  pictures’’  than  a lot  of  the  so- 
called  big  companies. 

Brother,  when  you  knock  a picture,  remember 
they  can’t  all  be  good  and  remember  if  it  weren’t 
for  a company  like  F.  B.  O.,  these  big  companies 
would  force  us  to  run  a whole  lot  more  cheese 
than  we  run  now.  Yours  truly.  A brother  ex- 
hibitor who  does  not  knock,  A1  Locke. 

Now  he  says  that  he  never  reports  on 
bad  pictures  and  if  he  reports  them  all 
good,  he  is  a liar,  and  his  head  is  smaller 
than  the  peanut.  I report  pictures  as  I 
see  them;  play  no  favorites  regardless  of 
whose  make  they  are — ^that  is  what  ex- 
hibitor reports  are  for. 

I say  that  a guy  who  will  not  give  his 
address  to  a letter  like  that  is  pretty  small 
potatoes  and  I would  like  to  meet  him, 
personally,  to  see  what  kind  of  looking 
bird  he  is  that  calls  himself  A1  Locke  of 
Kansas  City.  I answered  him  personally 
but  the  letter  came  back  uncalled  for.  I 
note  that  some  reports  are  adverse  on 
pictures  besides  mine  own.  So,  brother 
exhibitors,  watch  your  step  or  Mr.  Locke 
will  be  after  you. — A.  R.  Bird,  Opera 
House,  Arlington,  la. 


Vetoes  Sunday  Shows 

(Special  to  Exhibitors  Herald) 

PANA,  ILL., May  13. — Mayor  E.  G. 
Johnson  has  vetoed  the  ordinance  to 
permit  Sunday  motion  picture  shows.  He 
contended  that  the  ordinance  was  passed 
without  a legal  majority,  as  there  is  one 
vacancy  in  the  council.  The  vote  was  5 
to  4 for  the  measure.  Prior  to  his  veto 
Mayor  Johnson  had  intimated  that  he 
would  sign  the  measure. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


William  Ferguson,  of  Mt.  Pleasant,  la., 
writes  us  the  glad  news  that  he  is  opening 
the  New  Temple  theatre  at  that  place.  He 
says,  “I  wish  to  announce  the  opening  of 
the  New  Temple  theatre,  in  conjunction 
with  the  dedication  of  the  new  Masonic 
Temple,  for  a whole  week’s  program.”  He 
gives  a formidable  list  of  first  class  attrac- 
tions and  states  that  in  addition  to  the 
regular  evening  shows  there  will  be  a mati- 
nee every  afternoon  at  popular  prices.  And 
by  the  way.  Bill,  the  gentleman  in  the  next 
room  to  us  (who  is  also  from  Iowa,  God 
bless  him)  says  there  is  an  insane  asylum  in 
your  town.  Is  he  trying  slander  Mt. 
Pleasant  ? Good  fortune  to  you  in  your  new 
venture. 

* * * 

We  hear  from  Sprague  Green,  of  the 
Orpheum  theatre.  Ft.  Wayne,  Ind.,  that 
James  Heliotes  and  James  Lambrakis  ex- 
pect to  open  their  new  theatre,  the  Rialto, 
about  June  15.  The  new  house  is  to  be  lo- 
cated on  Calhoun  and  Pontiac  in  Ft.  Wayne, 
which  according  to  Mr.  Green,  is  an  ideal 
location  for  a neighborhood  house.  The 
theatre  will  have  780  seats.  No  manager 
has  been  named  as  yet.  We’ll  be  glad  to 
hear  from  Mr.  Heliotes  or  Mr.  Lambrakis 
with  any  further  news  of  their  theatre. 

* * * 

Another  interesting  bit  of  news  from 
Sprague  Green  is  the  fact  that  Tony  Nel- 
lison,  of  Ft.  Wayne,  has  changed  the  name 
of  his  house  from  the  Hippodrome  to  the 
Capital. 

* * * 

From  New  York  comes  word  that  Edgar 
Weil,  former  manager  of  the  Strand  thea- 
tre, Syracuse,  N.  Y.,  has  been  engaged  as 
the  new  manager  of  the  Rialto  theatre,  Glen 
Falls,  which  recently  changed  hands.  Mr. 
Weil  is  one  of  the  best  known  managers 
in  the  state,  but  was  forced  to  relinquish 
his  position  at  the  Strand  after  suffering 
two  nervous  breakdowns.  Mr.  Weil  was 
absent  from  his  duties  several  weeks  a year 
ago,  and  upon  returning  was  unable  to  con- 
tinue more  than  a short  time,  after  which 
he  returned  to  his  former  home  in  Little 
Rock. 

* 5*=  * 

Among  the  exhibitors  purchasing  along 
Film  Row  at  Kansas  City,  Mo.,  last  week 
were:  F.  A.  Robinson,  LaHarpe,  Kan.;  C. 
L.  McVey,  Harrington.  Kan.;  Ed.  Frazier, 
Pittsburg.  Kan.;  E.  S.  Meyers,  Princess 
theatre,  North  Topeka,  Kan. ; M.  A.  Vliet, 
Rex  theatre,  Joplin,  Mo. 

* * * 

E.  Gobish  and  Charles  Michaels  have 
bought  the  Lincoln  theatre  in  the  Richmond 
district  of  San  Francisco,  Cal.,  from  Rosen- 
thal & Lyons. 

H:  * * 

The  Markowitz  Bros,  of  the  Rivoli  thea- 
tre, San  Francisco,  Cal.,  are  taking  over  the 
Lyric  theatre,  on  Fillmore  street,  from  Nate 
Hersog. 

* * * 

C.  E.  Peterson  has  opened  a new  theatre 
in  Niles,  Cal. 

« * * 

It  is  said  that  poor  business  has  forced 
Steve  Farrar  to  close  one  of  his  houses  at 
Eldorado,  111. 
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“What  the  Picture  Did  For  Me  ” 


VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  19  2 4 


This  is  the  original  exhibitors’  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

**What  the  Picture  Did  for  Me”  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  ”What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

Savid  Copperfield,  with  Buddy  Martin. — 
Very  good  picture.  A real  love  story. 
Truly  a Dickens  portrayal.  Seven  reels. — 
A.  M.  Morgan,  Victory  theatre,  Rule,  Tex. — 
Small  town  patronage. 

The  Tents  of  Allah,  with  Monte  Blue. — 
Boys,  here’s  one  as  good  or  better  than 
“The  Sheik.”  This  one  has  action  and 
thrills  galore.  Blue  and  Miss  Thurman’s 
acting  is  superb.  Ran  a one-reel  Charley 
Chase  comedy  with  this. — Henry  McCoy, 
Elite  theatre,  Golconda,  111. — Small  town 
patronage. 

Is  Divorce  a Failure?  with  Leah  Baird. 
— A good  picture,  but  a very  poor  title. 
Not  enough  interested  in  these  small  places. 
It  will  satisfy  them  once  they  get  inside 
the  doors.  Very  poor  crowd.  Six  reels. — - 
G.  F.  Rediske,  Star  theatre,  Ryegate,  Mont. 
— Small  town  patronage. 

Counterfeit  Dove,  with  a special  cast. — 
A cracking  good  picture.  Ran  this  Sat- 
urday night.  Had  good  crowds.  Race 
scenes  good;  good  acting  throughout.  5,264 
feet. — Henry  McCoy,  Elite  theatre,  Gol- 
conda, 111. — Small  town  patronage. 

F.  B.  O. 

Judgment  of  the  Storm,  with  a special 
cast.— •There  are  very  few  better  pictures 
being  produced  than  this  one,  and  it  is  also 
a good  drawing  card.  All  who  saw  it 
seemed  satisfied,  which  caused  me  to  throw 
out  my  chest  and  act  as  if  I was  the  one 
who  was  responsible  for  its  production. — 
Wm.  H.  Creal,  Suburban  theatre,  Omaha, 
Neb. — -Neighborhood  patronage. 

Judgment  of  ■the  Storm,  with  a special 
cast. — Non'e  better.  F.  B.  O.  has  the  pic- 
tures. Good  attendance. — Lawrence  Jones, 
Star  theatre,  Malad  City,  Idaho. 

Blo-w  Your  Own  Horn,  with  Warner  Bax- 
ter.— This  picture  is'  as  good  as  some  spe- 
cials. All  you  will  have  to  do  is  blow  it 
and  see  a satisfied  audience.  Six  reels.— 
S.  A.  Berger,  Star  theatre,  Jasper,  Ind. 

Blow  Your  O'wn  Horn,  with  Warner  Bax- 
ter.— A good  picture  with  a great  deal  of 
comedy  to  it  and  at  the  wind-up  there  is 
some  real  excitement.  I don’t  think  you 
will  go  wrong  by  booking  it.  I lost  money 
on  account  of  stormy  weather  and  was 
rained  out  completely  the  second  night. 
Six  reels. — G.  W.  Pitner,  Dixie  theatre, 
Rijley,  Miss.  ' 

Blow  Your  Own  Horn,  with  Warner  Bax- 
ter.— This  is  a good  picture,  but  the  title 
killed  it.  My  business  fell  off  fifty  per 
cent.  It  is  a title  one  can’t  sell  the  public. 
Six  reels. — Sprague  Green,  Orpheum  the- 
atre, Fort  Wayne,  Ind.- — General  patronage. 

After  the  Ball,  with  a special  cast. — 
Good  for  the  box  office  and  pleases.  Good 
atendance. — Lawrence  Jones,  Star  theatre, 
Malad  City,  Idaho. 

After  the  Ball,  with  a special  cast. — An 
exceptionally  good  picture  that  will  stand 
extra  advertising  and  please  any  audience. 
Played  at  regular  admission  to  fair  busi- 
ness.— J.  L.  Greenwood,  Orpheum  theatre, 
Weleetka,  Okla. 

The  Mailman,  with  Ralph  Lewis. — -Extra 
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good.  Good  attendance. — Lawrence  Jones, 
Star  theatre,  Malad  City,  Idaho. 

The  Mailman,  with  Ralph  Lewis. — This 
picture  sure  has  a good  punch  in  it.  When 
it  showed  the  Navy  getting  into  action  on 
the  villain,  it  took  the  young  boys  out  of 
their  seats.  Seven  reels. — S.  A.  Berger, 
Star  theatre,  Jasper,  Ind. 

The  Mailman,  with  Ralph  Lewis. — A first 
class  production,  one  you  can  boost,  as  it 
will  stand  up.  Pleased  100  per  cent.  Your 
people  will  tell  you  it  was  great,  when 
they  come  out,  and  some  come  back  a sec- 
ond night.  Seven  reels. — D.  A.  White,  Cozy 
theatre,  Checotah,  Okla. 

The  Dove  Trapi,  with  a special  cast. — • 


This  one  pleased  them  all.  Good  program 
picture. — Hugh  G.  Martin,  American  the- 
atre, Columbus,  Ga. — General  patronage. 

The  Fair  Cheat,  with  a special  cast. — - 
Not  so  good.  The  title  writer  must  have 
been  drinking.  Have  seen  worse.  Six 
reels'. — Paul  J.  Durbin,  Majestic  theatre. 
Perry,  111. — Small  town  patronage. 

Mine  to  Keep,  with  a special  cast. — A 
fair  picture  that  drew  very  well.  Five 
reels. — Hugh  G.  Martin,  American  theatre, 
Columbus,  Ga. — General  patronage. 

The  Dancer  of  the  Nile,  with  a special 
cast. — This  drew  an  extra  large  attendance 
for  Thursday  and  pleased  ’em  all.  Good 
print.  Not  a great  big  special  and  F.  B.  O. 
doesn’t  ask  a million  for  it.  Six  reels. — 
Paul  J.  Durbin,  Majestic  theatre.  Perry, 
111. — Small  town  patronage. 

Crashin’  Through,  with  Harry  Carey. — 
As  a fast  action  Western,  this  is  the  bunk. 
More  action  in  the  back  yard  of  any  ranch 
on  Sunday  afternoon  than  shown  in  this 
one.  Paper  is  very  misleading  and  no  ex- 
cuse for  the  title  at  all.  The  only  “Crashin’ 
Through”  we  saw  was  at  the  exhibits.  Had 
the  misfortune  to  get  the  only  poor  comedy 
we  have  had  this  year  from  Educational, 
so  told  patrons  we  had  a punk  show  and 
flopped  badly  at  the  box  office.  Six  reels. — 
A.  R.  Moore,  Foam  Lake  theatre.  Foam 
Lake,  Sask„  Can. 

Itching-  Falms,  with  a special  cast. — 
Just  a fair  program  picture.  Nothing  big, 
but  will  please.  Of  course  the  press  book 
called  it  best  thing  out,  but  you  all  know 
the  press  books  put  out  by  F.  B.  O.  Six 
reels. — R.  Ross  Riley,  Wigwam  theatre, 
Oberlin,  Kan, 

Storms-wept,  with  Wallace  and  Noah 
Beery. — Just  a fair  program  picture  that 
gave  fair  satisfaction  to  a Saturday  night 
crowd.  Don’t  let  them  make  you  think 
that  it  is  a whale  of  a feature.  It  will 
get  by  very  well.  Buy  it  right  if  at  all. 
Five  reels. — Elmac  theatre.  Maple  Rapids, 
Mich, 

Mary  of  the  Mo-vies,  with  Marion  Mack. — 
Very  good  of  its  kind,  but  a poor  kind 
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“Herald  Only ’’  Club 

“Because  the  ‘Herald’  was  the  pioneer  in  this  field,  and  because 
we  will  have  a better  journal  to  which  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one,  just  as  long  as  the  ‘Herald’ 
keeps  up  its  high  standard  of  service  I shall  write  solely  for  this 
magasine." — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 
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for  me.  Seven  reels. — E.  A.  Armistead, 
Lyric  theatre,  Easley,  S.  C. 

The  riyinsr  Dutchman,  with  Ella  Hall. — • 
Nothing  to  rave  about.  It  is  different,  that 
is  true,  but  for  some  reason  they  did  not 
enthuse  about  it.  Mounting  was  good,  but 
there  was  not  enough  rough  stuff  and  love 
scenes  to  suit  the  public.  Rather  a weak 
ending,  but  of  course  such  a picture  would 
have  to  be  a dream.  Six  reels. — R.  Ross 
Riley,  Wigwam  theatre,  Oberlin,  Kan. 

The  Fourth  Musketeer,  with  Johnnie 
Walker. — ’A  fine  picture,  pleased  100  per 
cent.  Six  reels. — Lester  S.  Hess,  Commu- 
nity theatre,  Chopin,  111. — Small  town  pat- 
ronage. 

Daytime  Wives,  with  a special  cast. — 
Ran  on  Monday  and  Tuesday.  Pleased  75 
per  cent.  Not  a super  special.  Don’t  pay 
a special  price  for  it  and  don’t  raise  your 
admission.  Seven  reels. — Paul  J.  Durbin, 
Majestic  theatre.  Perry,  111. — Small  town 
patronage. 

Da3rtlme  Wives,  with  a special  cast. — A 
mighty  good  picture,  in  my  estimation. 
Business  good.  Six  reels. — Hugh  G.  Mar- 


tin, American  theatre,  Columbus,  Ga. — Gen- 
eral patronage. 

Daytime  Wives,  with  a special  cast. — 
This  is  a very  good  lesson.  Everybody 
ought  to  see  this  picture. — S.  A.  Berger. 
Star  theatre,  Jasper,  Ind. 

Daytime  Wives,  with  a special  cast. — 
Well  liked  in  mining  camp  associations  and 
conveys  a strong  lesson.  Entertainment 
value  very  good. — C.  V.  & I.  Y.  M.  C.  A.’s, 
Segundo  camp,  Trinidad,  Colo. — Mining  pat- 
ronage. 

The  Daring  Years,  with  a special  cast. — 
This  is  a good  program  picture.  We  did 
not  have  a crowd,  as  it  rained  so  hard 
the  patrons  couldn’t  get  out,  but  what  few 
came  stopped  and  told  me  it  was  a good 
show.  P.  B.  O.’s  are  getting  us  more 
money  than  any  we  have  run  for  some 
time  as  program  pictures. — Prank  Ober, 
Boynton  theatre,  Boynton,  Okla. 

Human  Wreckage,  with  Mrs.  Wallace  Reid. 
— A wonderful  portrayal  of  the  dope  traffic 
and  its  awful  consequences.  Every  theatre 
should  show  this  picture  and  it  should  be 
a warning  to  everyone.  Good  comments. 


Very  good  crowd. — A.  P.  Jenkins,  Commu- 
nity theatre,  David  City,  Neb. 

Human  Wreckage,  with  Mrs.  Wallace  Reid. 
— Certainly  a good  picture  which  is  worthy 
of  lots  of  praise,  and  one  which  should  be 
played  in  every  theatre.  Book  it  and  boost 
it.  Pair  business. — J.  M.  Reynolds',  Opera 
House,  Elwood,  Neb. 

The  Hemittance  Woman,  with  Ethel  Clay- 
ton.— Fair  program  picture.  Pleased  about 
70  per  cent. — D.  A.  White,  Cozy  theatre, 
Checotah,  Okla. 

The  Hemittance  Woman,  with  Ethel  Clay- 
ton.— -Not  much  to  this.  Just  medium. 
Five  reels. — E.  A.  Armistead,  Lyric  theatre. 
Easley,  S.  C. 

Thelma,  with  Jane  Novak. — Fair  pro- 
gram picture,  with  a Swedish  atmosphere. 
Ran  in  connection  with  “Fighting  Blood,” 
which  is  losing  interest  here.  Six  reels. — ■ 
W.  A.  Clark  Jr.,  Castle  theatre,  Havana, 
111. — General  patronage. 

Thelma,  with  Jane  Novak. — This  is  an 
old  picture  taken  from  an  old  story,  but  it 
drew  a house  for  us  and  pleased  the  ma- 
jority of  them.  Six  reels. — Paul  B.  Hoff- 
man, Legion  theatre,  Holyrood  Kan. — 
Small  town  patronage. 

Thelma,  with  Jane  Novak. — Those  who 
read  the  book  said  it  was  the  best.  This 
costumy  stuff  and  F.  B.  O.’s  cheap  10-20-30 
looking  posters  kept  many  away.  Film  in 
good  shape.  You’ll  need  a real  snappy 
comedy  with  this.  Six  reels. — M.  P.  Foster, 
Orpheum  theatre,  Harrisburg,  111. — Mixed 
patronage. 

Captain  Fly-hy-Hlght,  with  Johnnie 
Walker. — Not  so  bad,  but  not  so  good. 
California  under  Spanish  rule.  Costumy 
and  not  very  Interesting,  for  our  patrons. 
Six  reels. — M.  P.  Foster,  Orpheum  theatre, 
Harrisburg,  111. — Mixed  patronage. 

Wonders  of  the  Sea,  with  a special  cast. 
— A good  educational  undersea  picture.  Six 
reels. — E.  A.  Armistead,  Lyric  theatre, 
Easley,  S.  C. 

Beyond  the  Hainbow,  with  a special  cast. 
— A fair  program  picture,  not  suited  to 
foreign  speaking  people. — C.  F.  & I.  M.  Y. 
C.  A.’s,  Segundo  Camp,  Trinidad,  Colo. — 
Mining  patronage. 
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The  Contributor’s  Column 


m Allen  Announces  Addition  to  “Herald  Family”  B 

J Kindly  send  the  Herald  to  Richard  I.  Gates,  Jefferson  Theatre  | 
I Company,  Redwood,  N.  Y.,  commencing  with  Vol.  XVIII,  No.  21.  | 
J Bill  him  for  same  and  he  will  remit  to  cover.  | 

I I told  him  he  couldn’t  run  his  “shack”  without  the  Herald,  so  ■ 
I he  requested  me  to  have  you  send  it  to  him. — Clyde  Allen,  Casino  | 
m theatre,  Antwerp,  N.  Y.  I 


I And  Anderson’s  “Family”  Grows  . m 

I I am  enclosing  my  check  for  subscription  to  the  Herald  for  two  1 
■ years  more,  and  for  the  love  of  Mike  do  not  let  ine  miss  a copy,  as  I B 
1 have  the  whole  family  reading  it  now,  and  several  outside  the  family.  | 
I I want  to  be  sure  to  see  some  more  from  our  Poet  Laureate,  and  1 
1 also  my  neighbors,  J.  C.  Jenkins  and  F.  J.  O’Hara.  It  must  be  that  ■ 
I Phil  is  making  so  much  money  that  he  hasn’t  time  to  write,  but  I 1 
I want  to  take  the  Herald  anyway  to  be  sure  and  not  miss  it  if  he  J 
I does. — C.  V.  Anderson,  Oak  theatre,  Oakdale.  i 


I While  Wilcox  Follows  Partner’s  Lead  j 

I After  seeing  what  the  “Herald  Only”  Club  has  been  doing,  and  | 
1 since  my  partner,  L.  A.  Miller,  No.  145,  is  a member  of  the  club,  I | 
I think  I will  have  to  join  the  merry  bunch.  Yours  for  success. — -L.  M.  J 
M Wilcox,  Lake  View  theatre,  Lake  View,  Iowa.  J 

I I EXHIBITORS  HERALD.  | | 

■ I 407  S.  Dearborn  St.,  ' ■ 

■ I Chicago,  IlL  | | 

■ I Gentlemen;  • | 

I * I wish  to  join  the  “Herald  Only"  Club  formed  by  contributors  to  ^ I 

m j your  “What  the  Picture  Did  For  Me”  department.  j m 

■ I (Exhibitor) I ■ 


(Thcotro) 

(City) 

(StBte) 


Bishop  of  the  Ozarhs,  with  a special  cast. 
— An  amateurish  looking  production  all  the 
way  through — glad  we  used  it  on  our  weak 
night,  Friday. — 'M.  P.  Poster,  Orpheum  the- 
atre, Harrisburg,  111. — Mixed  patronage. 

First  National 

When  a Sian’s  a Sian,  with  a special  cast. 
— This  was  the  best  buy  we  ever  made.  We 
had  a full  house  with  the  S.  R.  O.  sign  out 
for  the  first  time  in  months.  Quite  a num- 
ber waited  for  second  show.  All  were 
pleased  with  the  picture.  We  ran  a Buster 
Keaton  comedy,  “Day  Dreams,”  with  it  and 
charged  10  and  30  cents.  Seven  reels. — 
Frank  Ober,  Boynton  theatre,  Boynton, 
Okla. 

Twenty-One,  with  Richard  Barthelmess. 
— Very  good  picture.  Pleased  everyone. 
Packed  them  in  on  Sunday  night.  Didn’t 
do  good  on  Monday.  Revival  meetings  in 
all  churches  are  hurting  business. — Kreigh- 
baum  Bros.,  Char-Bell  theatre,  Rochester, 
Ind. 

Twenty-One,  with  Richard  Barthelmess. 
— Very  good  picture.  Business  not  up  to 
standard. — E.  J.  Reynolds,  Liberty  theatre, 
Pasco,  Wash. 

Flowing  Gold,  with  Milton  Sills. — A splen- 
did attraction  up  to  the  last  half  reel,  at 
which  time  the  director  “rubs  it  in”  just  a 
little  too  strong.  Sills  has  a part  he  is 
well  fitted  to  play  and  is  ably  supported 
by  Anna  Q.  Nilsson  and  other  capable  play- 
ers. Pair  business  only.  Business  is  in 
a litle  slump  just  now.  due  to  general  con- 
ditions always  existing  here  this  time  of 
the  year.  Eight  reels. — Frank  L.  Browne. 
Cabrillo  theatre,  San  Pedro,  Cal. — General 
patronage. 

Black  Oxen,  with  Corinne  Griffith. — Did 
not  have  one  favorable  comment.  All  opin- 
ion.s'  adverse.  Did  fair  on  Sunday  night 
but  fiopped  on  Monday.  Personally  we 
think  it  a very  poor  picture.  There  is  no 
plot  to  the  film. — Kreighbaum  Bros.,  Char- 
Bell  theatre,  Rochester,  Ind. 

The  Wanters,  with  Marie  Prevost. — This 
picture  is  good,  but  business  was  only  fair. 
— Win.  H.  Creal,  Suburban  theatre,  Omaha. 
Neb. — Neighborhood  patronage. 

The  Wasters,  with  Marie  Prevost. — Very- 
good.  Pleased  everyone.  Many  came  to 
see  it  the  second  time.  A story  that  hits 
home.  Don’t  be  afraid  of  this  one.  It’s  a 
special. — Kreighbaum  Bros.,  Char-Bell  the- 
atre, Rochester,  Ind. 

Flaming  Yonth,  with  Colleen  Moore. — 
Great.  Pleased  everyone.  Great  box  office 
attraction,  but  go  easy  on  Sunday  showing. 
A little  spicy  in  places.  Oh,  boys  how 
Colleen  can  make  love!  Sills  is  wonderful. 
— Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind. 

Flaming  Yonth,  with  Colleeen  Moore. — 
This  was  a good  drawing  card  and  pleased. 
A litle  profit  left  after  paying  the  rental. 
— E.  N.  Collins,  Star  theatre.  Humble.  Tex. 

The  Bad  Man,  with  Holbrook  Blinn. — ■ 
An  out  of  the  ordinary  picture  that  went 
over  in  good  shape.  Patrons  pleased. — 
Clifford  L.  Niles,  (fraud  theatre,  Anamosa, 
Iowa. 

Jealons  Snsbands,  with  Ben  Alexander. — 
A very  good  picture,  but  just  one  reel  of 
padding.  When  will  they  cut  it  out?  Fair 
business.  Seven  reels. — E.  E.  Galley. 
Crystal  theatre,  Wayne,  Neb. — General  pat- 
ronage. 

Fotash  and  Ferlmntter,  with  a special 
cast. — This  picture  was  produced  by  Samuel 
Goldwyn  (“not  now  connected  with  Gold- 
wyn  pictures”)  and,  while  good,  yet  I did 
not  think  it  equals  the  stage  play.  How- 
ever, all  seemed  to  like  it,  although  busi- 
ness was  nothing  extraordinary. — Wm.  H. 
Creal,  Suburban  theatre,  Omaha,  Neb. — 
Neighborhood  patronage. 

Fotash  and  Ferlmntter,  with  a special 
cast. — The  first  picture  in  two  months  to 
make  me  a reasonable  profit.  Gave  univer- 
sal satisfaction  and  held  up  splendidly  the 
second  night.  Eight  reels. — W.  J.  Powell, 
Lonet  theatre,  Wellington,  Ohio. — Small 
town  patronage. 

Fotash  and  Ferlmntter,  with  a special 
cast. — This  was  a real  picture  with  real 
acting  and  great  subtitles.  It  pleased 
everybody  immensely.  A few  dumbells 


didn’t  understand  it,  but  they  blamed  the 
picture  for  them.  No  house  should  let 
this  one  slip  by.  Eight  reels. — A1  C.  Wer- 
ner, Royal  theatre,  Reading,  Pa. 

Fenrod  and  Sana,  with  Ben  Alexander. — 
A very  good  picture  and  did  fair  on  it.  Ex- 
ceptionally good  for  the  kids.  Well  worth 
running.  Seven  reels.- — E.  E.  Galley, 
Crystal  theatre,  Wayne,  Neb. — General  pat- 
ronage. 

Slippy  McGee,  with  a special  cast. — Lay 
off.  Too  draggy. — Lawrence  Jones,  Star 
theatre,  Malad  City,  Idaho. 

Slander  the  'Woman,  with  Dorothy  Phil- 


lips.— A good  Saturday  night  picture. 
Starts  slow  but  soon  holds  the  interest. 
Print  badly  cut  up.  Seven  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
Iowa. — Small  town  patronage. 

Scars  of  Jealousy,  with  Lloyd  Hughes.— 
A fair  program  picture  ethat  pleased  the 
majority.  Fair  attendance.  Seven  reels.^ — 
A1  C.  Werner.  Royal  theatre.  Reading,  Pa. 

Hurricane’s  Gal,  with  Dorothy  Phillips. — • 
A very  Interesting  picture  which  we  bought 
at  the  right  price.  All  our  patrons  went 
out  with  a satisfied  smile  on  their  faces. — ■ 
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Just  Between  Me  an'  You 


I George,  What  Do  You  Say  to  This?  1 

I WRW  says  we  are  entitled  to  three  guesses  as  to  who  wrote  that  | 
I column,  “Just  Between  Me  an’  You,”  in  the  May  10th  issue  of  the  I 

■ Herald.  Two  will  do  for  me,  and  both  are  that  it  was  George  Rea,  | 

■ of  the  Colonial  theatre,  Washington  C.  H.,  O. — the  place  where  Roxy  ■ 

■ Stinson  lives.  George  couldn’t  disguise  his  Corona  handwriting  to  | 

I save  his  life.  | 

I Anyhow,  it’s  a pippin,  whoever  wrote  it,  and  it  is  to  be  hoped  | 

1 this  his  old  Corona  will  keep  in  good  working  order.  | 

I Thanks,  boys,  for  helping  me  elect  Viola.  It  was  awfully  nice  of  | 
I you. — J.  C.  Jenkins,  Auditorium  theatre,  Neligh,  Nebr.  I 

I “A  Fool  There  Was”  says  he’ll  let  us  use  his  real  name  if  enough  cor-  1 
I reel  guesses  as  to  his  identity  are  received.  As  previously  stated,  he  is  | 

I a “Herald  Only”  Club  member  and  an  active  contributor  of  reports.  | 

I Address  guesses  to  “The  Contributor’s  Column,”  Exhibitors  Herald,  ■ 

■ 40/  So.  Dearborn  St.,  Chicago,  111. — WRW.  | 

I BY  “A  FOOL  THERE  WAS”  | 

M W.  T.  Waugh  sez,  “Wise  Cracker”  is  “the  biggest  piece  of  cheese  I ■ 

g ever  saw.”  That  makes  it  cheese  and  crackers.  Shipping  clerk  musta  | 
I sent  his  lunch  by  mistake.  m 

m * * i):  g 

■ A1  Werner  sez,  “Gotta  have  something  new  to  give  the  public.  We  will  now  | 

B see  what  ‘The  Telephone  Girl’  will  do.”  She’ll  have  to  do  a lot  more’n  the  censors  | 
B will  permit  if  you  want  anything  really  new  to  please  the  jaded  public,  Al.  g 


M M.  J.  Babin  sez,  “Try  Kelly’s  prices  and  see  if  I know  what  I am  writing  g 

g about.”  Makes  ya  kinda  thirsty,  huh?  Price  doesn’t  matter,  M.  J.,  if  Kelly’s  g 

g got  any  of  the  genuine  Scotch.  g 

g Exchange  sent  A.  R.  Moore  a very  bad  print  of  “Trouble.”  ~Caused  him  g 

g a great  deal  of  trouble.  But  then,  wbaddaya  expect  of  a fillum  with  a title  g 
g lake  that?  ■ " B 

B G.  J.  Ritter  thinks  “April  Showers”  otighta.go  anywhere  unless  they  are  B 

g prejudiced  against  the  Irish.  Well  now,  after  being  caught  in  more  than  g 

g one  of  them,  we’d  say — speakin’  for  ourselves — that  April  showers  are  most  g 

g , decidedly  not  prejudiced  against  the  Irish,  begorra!  ’N  I’ll  bet  that  F.  I.  O’H.  g 

g . and  B.  P.  McC.  have  been  caught  in  ’em  too.  B 

g George  Khattar  reports,  “Rustle  of  Silk”  is  “too  slow.  Needs  thrills  and  action  g 
g mixed -into  it.”  Director  didn’t  rustle  the  silk  enough.  - ^ g 


g “ ‘Paddy  the  Next  Best  Thing’  is  not  much,”  sez  D.  E.  Fitton.  Probably  not.  g 
g Next  best  things  usually  aren’t.  m 


m B.  C.  Brown  of  Viroqua  town  opines  that  Priscilla  Dean  has  lost  out  in  his  m 
g town  because  “Drifting”  was  a flop.  Just  kinda  driftin’  along  apparently.  g 


’N  J.  C.  Jenkins  comes  across  with  some  grandfatherly  advice  and 
sez,  “1  believe  I’d  play  ‘Legally  Dead’  if  I were  you.”  Believe  us,  J.  C., 
there  are  lots  o’  times  us  poor,  down-trodden  exhibs  would  like  to  play 
dead — legally  or  any  other  durned  way,  when  first  o’  the  month  comes 
around  with  it’s  monthly  bill-storm. 


O.  B.  Sterling,  Sterling  theatre,  Dayton, 
Tex. 

The  Btemal  Flame,  with  Norma  Tal- 
madge. — A good  picture  but  action  slow  and 
pleased  about  60  per  cent.  Eight  reels. — B. 
D.  Luna,  Rialto  theatre,  Siloam  Springs, 
Ark. — Small  town  patronage. 

A man  of  Action,  with  Douglas  MacLean. 
— This  one  will  get  by  in  good  shape,  as  it 
has  a lot  of  comedy,  and  is  well  worked  out. 
Not  as  good  as  “Hottentot,”  but  then  the 
“Hottentot”  was  a knockout  and  these  don’t 
come  every  day.  Good  business. — O.  W. 
McConnell,  Lyric  theatre,  Grangeville, 
Idaho. 

The  Bright  Shawl,  with  Richard  Barthel- 
mes's. — A good  program  picture  but  too 
lown-drawn-out  and  not  enough  action.  Al- 
though story  is  good,  believe  Gish  is  mis- 
cast as  a vamp,  and  out  of  Barthelmess’ 
usual  run  of  story  too.  Eight  reels;  good 
condition. — H.  H.  Binions,  Cozy  theatre,  To- 
ledo, Iowa. — Small  town  patFonage. 

The  Seventh  Day,  with  Richard  Barthel- 
mess.— A picture,  brother  exhibitors,  that 
is  100  per  cent  perfect.  Scenes'  along  Maine 
coast  wonderful.  We  used  a small  orches- 
tra to  cue  picture  during  entire  show.  Five 
reels. — Henry  McCoy,  Elite  theatre,  Gol- 
conda,  111. — Small  town  patronage. 

Dulcy,  with  Constance  Talmadge.— 
Seemed  to  be  a good  picture  but  did  not 
register  with  patrons.  Some  walked  out, 
which  is  unusual  here  and  many  com- 
plained it  was  silly.  Personally,  I enjoyed 
the  picture,  but  unfortunately  I cannot  af- 
ford to  always  cater  to  my  own  tastes. 
Seven  reels'. — W.  J.  Powell,  Lonet  theatre, 
■Wellington,  Ohio. — Small  town  patronage. 

Ashes  of  Vengeance,  with  Norma  Tal- 
madge.— Most  of  the  people  liked  this  one. 
Very  good  acting  and  settings. — S.  A.  Ber- 
ger, Star  theatre,  Jasper,  Ind. 

Ashes  of  Vengeance,  with  Norma  Tal- 
madge.-— An  excellent  picture  that  pleased 
immensely  the  higher  classes  of  patrons 
and  sufficiently  dazzled  those  of  inferior 
tastes  that  they  were  afraid  to  register 
direct  complaints.  Sufficient  to  say  that 
such  a picture  as  this  is  a credit  to  any 
house  that  presents  it.  Ten  reels. — W.  J. 
Powell,  Lonet  theatre,  'Wellington,  Ohio. — 
Small  town  patronage. 

Fanjola,  with  Anna  Q.  Nilsson. — A good 
picture  but  it  failed  to  go  over  here  on  ex- 
tended run  with  excellent  weather  and  other 
conditions  good.  Seven  reels. — Bert  Norton, 
Kozy  theatre.  Eureka,  111. 

Penrod,  with  Wesley  Barry. — A very  nice 
picture  for  anyone  that  has  not  used  it  yet. 
Should  make  money  for  any  house.  Did 
here  and  pleased  them  all.  Try  it.  Reels 
fair. — J.  W.  Boatwright,  Radio  theatre, 
Ozark,  Mo. 

Daddy,  with  Jackie  Coogan. — Extra  good. 
This  kid  makes  most  of  the  stars  in  ' pic- 
tures look  cheap.  He  can  act.— Bert . Silver, 
Silver  Family  theatre,  Greenville,  Mich. 

Daddy,  with  Jackie  Coogan. — Patrons  en- 
joyed this,  especially  the  kids.  Jackie  im- 
mense in  this  and  consider  this  one  of  his 
best. — Clifford  L.  Niles',  Grand  theatre,  Ana- 
mosa,  Iowa. 

Daddy,  with  Jackie  Coogan.- — Good,  as 
everybody  else  said.  Drew  well,  but  not  as 
big  as  expected,  and  advertised  big.  Had 
just  run  “My  Boy”  two  weeks  previous. 
Opposition — “Trail  of  the  Lonesome  Pine.” 
Six  reels. — M.  P.  Foster,  Orpheum  theatre, 
Harrisburg,  111. — Mixed  patronage. 

Daddy,  with' Jackie  Coogan. — The.  chil- 
dren went  wild  over  this  one.  The  adults 
stayed  home.  While  the  results  at  the  hox 
office  were  satisfactory  it  was  the  children 
that  put  the  money  there.  Just  a fair  pro- 
gram picture.  Six  reels. — Al  C.  Werner, 
Royal  theatre,  Reading,  Pa. 

The  Isle  of  Dost  Ships,  with  SHlton  Sills. 
- — This  wa,s  different  a,nd  people  liked  the 
change.  Was  a poor  picture  and  brought 
fair  attendance. — Eight  reels. — Al ' C.  Wer- 
ner, Royal  theatre,  Reading,  Pa.  ' . 

The  Isle  of  Dost  Ships,  with  Milton  Sills. 
— ■'While  this  is'  a good  picture,  I don’t  class 
it  as  a big  special."  I have  had  many 
program  pictures  just  as  good.  Did  not 
draw  for  me.  Eight  reels. — C.  H.  Simpson, 
Princess  theatre,  Millen,  Ga.  > 

The  Isle  of  Dost  Ships,  with  Milton  Sills. 
— Good  only  because  it’s  different.  Do 
not  pay  fancy  price  for  it.  All  hokum,  but 
well  directed.  Eight  reels;^James  Ghris- 
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tensen,  Star  theatre,  Sandusky,  Mich. — • 
Small  town  patronage. 

Boma  Doone,  with  Madge  Bellamy. — A 
good  picture  that  pleased  those  who  came, 
but  do  not  know  yet  why  more  did  not 
come.  Possibly  because  of  the  old  story 
from  which  it  was  taken.  Seven  reels. — M. 
A.  Manning,  Opera  House,  Baldwin,  Wis. — 
Small  town  patronage. 

ILorsa  Soone,  with  Madge  Bellamy. — A 
good  program  picture.  Well  acted,  and  well 
directed.  Better  than  average  program,  but 
drags  some  in  first  few  reels.  Seven  good 
reels'. — H.  H.  Binions,  Cozy  theatre,  Toledo, 
Iowa. 

Circus  Days,  with  Jackie  Coogan. — Well, 
of  all  the  drawing  cards,  Coogan  has  been 
the  best  bet.  Played  “Daddy”  four  weeks 
later  and  outdrew  “Circus  Days,”  so  they 
did  turn  out,  rain  or  snow,  on  these  two 
pictures  this  winter.  Six  reels. — S.  A. 
Berger,  Star  theatre,  Jasper,  Ind. 

Circus  Days,  with  Jackie  Coogan. — Drew 
well  and  gave  splendid  satisfaction.  The 
Coogan  pictures  have  the  delightful  quality 
of  pleasing  all  ages  of  patrons,  from  the 
four-year-old  up  to  grandpa.  Seven  reels. 
— W.  J.  Powell,  Lonet  theatre,  Wellington, 
Ohio.- — Small  town  patronage. 

Bell  Boy  13,  with  Douglas  MacLean. — A 
fine  program  picture,  but  by  no  means  a 
special.  If  you  can  get  this  right,  book  it 
and  boost  it.  We  used  a Buster  Keaton 
comedy  as  a filler,  which  gave  us  a fine 
program.  Six  reels. — Mackey  & Ingram, 
Palace  theatre,  Ashland,  Ala. — Small  town 
patronage. 

Brawn  of  the  North,  with  Strongheart. — 
Pair  business.  Very  good  picture  for  all 
class  patronage. — Mrs.  D.  A.  Stewart,  Star 
theatre.  Ft.  Lupton,  Colo. — Small  town  pat- 
ronage. 

The  Silent  Call,  with  Strongheart. — Good. 
Strongheart’s  acting  wonderful.  Everyone 
liked  the  picture  and  most  of  them  said  so. 
Seven  reels. — S.  G.  Ihde,  Photoplay  theatre, 
Ashland,  Kan. — Small  town  patronage. 

The  Kid,  with  Charles  Chaplin. — If  you 
have  not  run  this  feature  comedy  it  will 
be  worth  while,  because  it  will  get  them 
in.  I imagine  you  can  get  it  at  a very 
reasonable  price  now.  Six  reels. — C.  Mal- 
phurs.  Dreamland  theatre.  High  Springs, 
Fla. 

Fox 

A Circus  Cowboy,  with  Charles  Jones. — • 
Here  is  a dandy  program  picture.  Pleased 
100  per  cent.  Book  and  boost.  Five  reels. 
— E.  D.  Luna,  Rialto  theatre,  Siloam 
Springs,  Ark. — Small  town  patronage. 

The  'Vagabond  Trail,  with  Charles  Jones. 
1 — Played  this  as  an  experiment  and  Jones 
is  popular  here  but  we  have  never  used  his 
picture  in  our  big  houses.  “The  "Vagabond 
Trail”  is  so  crude  and  impossible  that  our 
patrons  gave  it  the  horse  laugh.  Business 
light  for  two  days.  Five  reels. — John  W. 
Hawkins,  Capitol  theatre.  New  Bedford. 
Mass. — General  patronage. 

The  Blizzard,  with  a special  cast. — This 
one  is  painful.  Foreign  made.  Handed  out 
as  a special  at  special  prices'.  That’s  what 
hurts.  Seven  reels. — Sprague  Green, 
Orpheum  theatre.  Fort  Wayne,  Ind. — Gen- 
eral, patronage. 

The  Shephard  King,  with  a special  cast. 
— A wonderful  picture  in  every  way. 
Pleased  all  that  saw  it.  Print  in  perfect 
condition. — L.  Deyo,  Miers  theatre,  Scho- 
harie, N.  Y. — General  patronage. 

G-entle  Julia,  with  a special  cast. — An- 
other one  of  those  highly  advertised  Fox 
specials,  ..that  completely  fiopped.  Booked 
to  me.Two  days  for  a regular  special.  I 
have/a  new  name  nowadays.  Everybody  is 
calling  me  “Gentle  Julia.”  This  is  only  a 
program  picture  and  Mr.  Fox  shoould  know 
it.  My  but  how  I have  been  .roa:sted  for 
'running  this  two  d“iys  as  a special.  Even 
the  editor  of  the ‘baper  wrote  me  ifb  On  this 
picture  for  his  first  time.- — W.  H.  Odom, 
Pastime  theatre,  Sanderv.ille,  Gai.  : 

' No  Mother  to  G-uide  Ser,  with  a special 
cast.— A good  picture.  Plenty  of  real  live 
scenes.  ’The’  value  of ‘ ‘real  friendship  is 
pronounced.  Struck  hpme  to  a great  many. 
Happy  ending. — Kreighbaum  Bros.', '"Char- 
Bell  theatre,  Rochester,  Ind. 


Just  Between  Me  an’  You 


g Friend  Martin  sez,  “ ‘Thundering  Dawn’  was  good,  but  a long  wait  for  the  g 
g action.”  Thundering  shoulda  started  about  8 p.  m.  but  director  probably  couldn’t  g 
g make  the  thunder  machine  work  any  sooner.  g 

g That  smilin’  lil  rascal,  alias  R.  Ross  Riley,  is  all  het  up  about  Carl  raising  the  g 
g price  on  Hoot’s  fillums  and  putting  Hoot  in  Jewels.  Lissen,  R.  R.,  mebbe  you’ll  g 
g have  the  satisfaction  o’  seein’  Carl  put  Hoot  in  mothballs  if  he  don’t  hurry  up  ■ 
g and  git  him  back  in  Westerns.  g 

g Turn  on  the  shivery  music  while  readin’  this.  R.  G.  Jordan  inquires,  ■ 

I “Who  will  raise  a voice  against  Tommy  Meighan”  and  the  HERALD  g 

m columns,  in  the  person  of  F.  K.  Eldridge,  answer,  “Meighan  is  being  g 

g sent  over  the  same  road  Valentino  covered.”  From  now  on,  R.  G.  will  g 

■ probably  use  the  HERALD  as  a sorta  ouija  board.  g 

= * Hs  * g 

g Our  idea  of  real  nerve  is  Buck  Jones  appearing  in  “Skid  Proof”  when  g 

g so  many  of  the  small  town  exhibs  are  threatenin’  to  put  the  skids  under  g 

g him  for  not  sticking  to  Westerns.  B 

p :ie  g 

g Ben  Morris  viewed  “Flaming  Youth”  six  times  and  sez  he  hked  g 

g Colleen  better  each  time.  He  had  the  fillum  only  three  days.  Whaddaya  g 

g suppose  would  happen  to  Ben  if  this  had  been  a year’s  run?  g 

^ :(!  5|c  t:  = 

g Hodkinson’s  title  writer  musta  been  plannin’  on  the  best  place  to  1 
I send  Mae  Time  when  he  named  “Down  to  the  Sea  in  Ships.”  g 

g “Lunch  and  Parking  Space  are  Nezv  Theatre’s  Unique  Features,”  sez  ■ 
I neivs  item.  Whaddaya  mean  tmique?  Didn’t  Hugo  Ballin  say  most  of  us  g 
1 fellas  run  theatres  for  families  to  park  in  while  eatin’  their  peanut  lunches?  1 

g C.  R.  McHenry  sez,  “ ‘Harbor  Lights’  is  pure  bunk.  Pay  and  don’t  play  g 

g it.”  In  other  words,  if  you’ve  already  bought  the  lights,  don’t  light  ’em.  g 


g F.  J.  O’Hara  sez  he  met  his  patrons  coming  out  after  they  had  seen  g 

g “Peg  O’  My  Heart”  and  they  didn’t  hurt  him.  Sounds  kinda  like  the  folks  g 

g out  in  the  Nebrasky  wilds  musta  forgot  and  left  their  shootin’  irons  home  g 

g that  time.  g 

■ “F.  B.  O.  can  treat  you  right  if  you  ask  ’em,”  sez  George  Khattar.  g 

B Uhuh!  ’N  a lotta  other  exchanges  we  know  might  treat  you  right  if  you  g 

g ask  ’em — in  gun  man  language,  “Hands  Up!  Treat  me  right  or  I’ll  shoot!”  g 

g Charlie  Holtz  sez,  “ ‘The  Last  Card’  was  well  worth  playing-”  G.  F.  g 

g Rediske  sez,  “ ‘The  Last  Card’  didn’t  draw.”  Metro  dealer  should  deal  g 

g better  hands  all  around  but  probably  being  down  to  the  last  card  or  so  fl 

g he  couldn’t  do  otherwise.  B 

^ ^ g 

I SCANDAL  ITEM — Viola  don’t  wanna  tie  herself  up  with  con-  g 
1 tracts  just  at  the  very  time  the  Lyric  Shark  of  Dogfish  Corners  has  ■ 
g disappeared  from  public  ■view  after  having  his  picture  tooken  with  g 
g Granpa  Jenkins’  pet  heart-breaker.  g 

g * H:  g 

S J.  W.  Hawkins  had  “Alimony”  and  ran  a swell  fashion  show  with  g 

I it  and  still  it  failed  to  draw.  Husbands  probably  scared  to  bring  their  g 

g wives.  Might  start  the  women  to  thinkin’  o’  all  the  nice  gowns  they  g 
g could  have  if  they  could  get  enough  alimony.  ■ 

B Good  Night!  ’Nuther  episode  next  zveek ! B 

I A.  F.  T.  W.  I 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii 
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Second  Hand  Iiove,  with  Charles  Jones. — 
One  of  Jones’  best  pictures.  Different  type 
of  picture  from  his  Westerns,  but  it  seemed 
to  please  everyone.  Ran  a Fox  News  along 
with  this  picture.  Five  reels. — 'Henry  Mc- 
Coy. Elite  theatre,  Golconda,  111. — Small 
town  patronage. 

The  Eleventh  Hour,  with  Charles  Jones 
and  Shirley  Mason. — Thrills  galore.  Good 
picture.  Pleased  all,  including  the  man- 
agement. Good  box  office  attraction.  No 
good  for  Sunday.  Moral  tone  O.  K.  If 
people  crave  excitement,  here  it  is  and 
plenty  of  it. — Kreighbaum  Bros.,  Char-Bell 
theatre,  Rochester,  Ind. 

Hoodman  Blind,  with  a special  -cast. — 
Good  picture  that  will  stand  boosting.  Title 
meant  nothing  to  our  fans  and  it  was  hard 
to  get  them  in.  Heralds'  furnished  contain 
the  picture  of  a girl  who  is  referred  to  as 
follows:  “Jessie,  the  waif,  who  laughed 

at  virtue  and  scorned  convention.”  It  won’t 
get  by  in  our  little  church  town.  Picture 
is  as  clean  as  a hound’s  tooth  and  pleased 
all  who  saw  it. — J.  L.  Greenwood,  Orpheum 
theatre,  Weleetka,  Okla. 

A Mile-a-Minute  Borneo,  with  Tom  Mix. — 
Good  business,  but  not  as  big  as  could  have 
been.  We  ran  it  day  after  musical  comedy, 
two-day  run.  A good  picture.  Keep  Tom 
in  Westerns,  Mr.  Fox,  and  this  goes  for 
Jones,  too.  Six  reels. — M.  P.  Poster. 
Orpheum  theatre.  Harrisburg.  111. — Mixed 
patronage. 

Eadies  to  Board,  with  Tom  Mix. — Differ- 
ent from  the  ordinary  Mix  Westerns.  A 
very  good  program  offering  and  one  that 
will  please  the  Mix  fans.  Six  reels'. — E.  C. 
Potter,  Firemen’s  theatre.  New  Hampton, 
low'a. — Neighborhood  patronage. 

Cupid’s  Fireman,  with  Charles  Jones. — 
Very  good  program,  but  Pox  is  killing 
Jones,  as  they  want  to  see  him  in  Westerns. 
Five  reels. — C.  H.  Simpson,  Princess  the- 
atre, Millen,  Ga. 

The  Gun  Fighter,  with  William  Farnum 
— Have  seen  better  Farnum  pictures  than 
this',  although  the  star  does  some  good 
work  in  this  picture.  The  title  is  some- 
what misleading  and  will  not  draw  the 
women  patronage.  We  had  a good  Satur- 
day night  crowd  to  see  this  picture,  but 
the  majority  of  the  people  were  men  Llks. 
Had  no  kicks  nor  comments  on  this  one  so 
believe  everyone  must  have  been  satisfied. 
Showed  “Roaring  Lions  and  a Steamship,” 
Pox  Sunshine  comedy,  in  connection,  and 
this  was'  the  best  of  the  Sunshine  comedies 
that  I have  ever  seen.  Five  reels. — M.  P. 
Bodwell,  Paramount  theatre,  Wyoming,  111. 

Snowdrift,  with  Charles  Jones.— Not  bad. 
Will  please  most,  but  there  is  much  same- 
ness about  it  and  I’ve  seen  Jones  in  much 
better  ones.  Northern  picture.  Five  reels. 
— Ralph  R.  Gribble,  Grand  theatre.  New 
Hamburg,  Ont.,  Can. — General  patronage. 

If  'Winter  Comes,  with  Percy  Marmont. — 
This  was  surely  a lemon  for  us.  Paid 
about  $10.00  more  for  the  feature  than  we 
took  in,  to  say  nothing  of  advertising,  ex- 
press, operator  and  our  good  time.  Don’t 
see  how  Fox  can  possibly  attach  “specials” 
to  the  present  bunch  of  high-priced  plc- 


Mary  Pickford’s  latest  special,  “Dorothy 
Vernon  of  Haddon  Hall,”  ivas  given  its 
New  York  premier  at  the  Criterion 
theatre  on  May  5.  Marshall  Neilan 
directed  the  offering. 

tures  with  which  he  has  flooded  his  cus- 
tomers. Personally,  we  will  have  a great 
load  off  our  pocketbook  and  mind  when  we 
have  finished  with  them.  Twelve  reels. — 
O.  B.  Sterling,  Sterling  theatre,  Dayton, 
Tex. 

Eyes  of  -the  Forest,  with  Tom  Mix. — A 
real  picture  with  a title  that  called  then: 
in  and  satisfied  them  after  they  were  in. 
I want  to  say  once  more  that  the  title  these 
days  is  half  of  the  batle.  It  means  either 
money  or  no  money  for  the  exhibitor.  Five 
reels. — 'A.  A.  Suszycki,  Majestic  theatre, 
Manston,  Wis. 

The  Great  Night,  with  William  Russell. — 
A real  Russell  picture.  Will  please  most 
every  one.  Five  reels. — A.  M.  Morgan,  Vic- 
tory theatre.  Rule,  Tex. — Small  town  pat- 
ronage. 

Truxton  King,  with  John  Gilbert. — A 
good  picture  of  its  kind.  Good  print  from 


St.  Louis  exchange. — Pugh  Moore,  Strand 
theatre,  McKenzie,  Tenn. — Small  town  pat- 
ronage. 

Truxton  King,  with  John  Gilbert. — Best 
Gilbert  picture  we  have  ever  run.  Scenery 
and  court  scenes  are  wonderful  and  beau- 
tiful. Full  of  action  and  thrills.  Ran  a 
Fox  News  with  this.  Admission  10  and  20 
cents.  Five  reels. — Henry  McCoy,  Elite 
theatre,  Golconda,  111. — Small  town  patron- 
age. 

Mixed  Faces,  with  William  Russell. — A 
good  picture  with  some  clever  double  ex- 
posure. It  is  old,  but  will  get  by  in  a 
program  house.  Five  reels. — C.  Malphurs, 
Dreamland  theatre.  High  Springs,  Fla. 

The  Footlight  Banger,  with  Charles 
Jones. — The  poorest  one  I ever  had  with 
this  star.  Story  didn’t  suit  Jones.  Fox 
had  better  keep  him  in  Westerns.  Five 
reels. — E.  A.  Armistead,  Lyric  theatre, 
Easley,  S.  C. 

Three  Jumps  Ahead,  with  Tom  Mix. — 
About  the  best  Mix  picture  I have  shown. 
Story  much  better  than  usual  and  for  ac- 
tion you  cannot  beat  this.  Horse  does  won- 
derful jump.  It  will  please  them  all.  Five 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Canada. — General  pat- 
ronage. 

Three  Jumps  Ahead,  with  Tom  Mix. — A 
good  picture,  as  are  all  of  this  star.  Five 
reels. — William  Leonard,  Mystic  theatre. 
Cedar  Vale,  Kan. 

Skid  Proof,  with  Charles  Jones. — Fast 
action  story  of  a cross  country  race  that 
pleased.  If  your  patrons  want  realistic 
action  show  them  this.  Five  reels. — Ralph 
R.  Gribble,  Grand  theatre,  New  Hamburg, 
Ont.,  Canada. — General  patronage. 

Skid  Proof,  with  Charles  Jones. — 'Excel- 
lent picture.  If  Pox  must  take  Jones  out 
of  Westerns,  he  should  put  him  in  this 
kind.  Good  print  from  St.  Louis.  Five 
reels. — Pugh  Moore,  Strand  theatre,  Mc- 
Kenzie, Tenn. — Small  town  patronage. 

The  Madness  of  Youth,  with  John  Gil- 
belt. — A good  program  picture.  Is  hard  to 
beat.  Five  reels. — A.  M.  Morgan,  Victory 
theatre.  Rule,  Tex. — Small  town  patronage. 

The  Madness  of  Youth,  with  John  Gil- 
bert.— Last  picture  on  our  Fox  contract 
and  the  worst.  ' There  is  positively  nothing 
to  this.  Ordinarily  Pox  program  stuff  (not 
the  specials — Heaven  forbid!)  averages  up 
very  good  but,  with  the  exception  of  Mix, 
of  course,  will  not  draw  anything  for  us  at 
the  box  office.  Not  even  “Chawles”  Jones. 
And  for  one,  we’ve  decided  not  to  load  up 
on  a big  bunch  of  stuff  we  can’t  use  just  to 
get  Mix.  Good-bye,  Tom,  we’ll  miss  you, 
but  we  won’t  miss  all  the  other  junk  we 
have  to  take  to  get  your  pictures.  Tough 
luck  that  you  have  to  sell  the  whole  prod- 
uct. Why  don’t  you  line  up  with  First  Na- 
tional or  Paramount?  They  have  stuff  we 
can  use. — Fred  Hinds,  Cresco  theatre,  Cres- 
co,  la. — General  patronage. 

Good-bye,  Girls,  with  William  Russell. — 
Too  much  like  slapstick  comedy.  The  bet- 
ter class  did  not  like  it  at  all.  The  younger 
ones  enjoyed  it.  Five  reels. — Ralph  R. 
Gribble,  Grand  theatre.  New  Hamburg,  Ont., 
Can. — General  patronage. 

Good-bye,  Girls,  with  William  Russell. — 
Just  about  the  most  ridiculous  thing  that 
I have  ever  shown.  There  are  some  amus- 
ing situations  and  it  will  please  some,  but 
the  direction  rotten.  People  actually 
laughed  at  the  ridiculousness  of  it. — Pugh 
Moore,  Strand  theatre,  McKenzie,  Tenn. — - 
Small  town  patronage. 

Soft  Boiled,  with  Tom  Mix. — Played  this 
one  night.  Although  it  is  not  a real  West- 
ern, it  is  a picture  that  Mix  fans  will  not 
be  disappointed  in  seeing.  Tom  Wilson  de- 
serves credit  in  this  because  he  brings  out 
the  laughs.  Play  it;  it  will  surely  please  all. 
Eight  reels. — J.  Koopman,  Amenia  Opera 
House,  Amenia,  N.  Y. — Small  town  patron- 
age. 

Soft  - Boiled,  with  Tom  Mix.— A pleasing 
picture,  although  not  the  Mix  type.  Eight 
reels. — Charles  Prokop,  Rex  theatre,  Wahoo, 
Neb. — Neighborhood  patronage. 

Brass  Commandments,  with  William  Far- 
num.— A good  Western  that  drew  -well,  but 
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Farnum  shows  too  much  double  chin  to  fit 
the  part.  Five  reels. — Ralph  R.  Gribble, 
Grand  theatre.  New  Hamburg,  Ont.,  Can. — 
General  patronage. 

The  l^one  Star  Ranger,  with  Tom  Mix. — • 
The  best  drawing  card  Mix  has  done.  Broke 
my  Saturday  night  record.  Step  on  it.  It 
will  please.  So  many  people  have  read 
the  book.  Fersonally  think  Mix  has  made 
better  pictures.  But  it  will  please.  Six 
reels. — E.  D.  Luna,  Rialto  theatre,  Siloam 
Springs,  Ark. — Small  town  patronage. 

• The  £one  Star  Ranger,  with  Tom  Mix. — • 
This  seemed  to  be  a good  picture.  Lots  of 
kicks  on  account  of  the  condition  of  the 
film.  Fox  is  sending  out  some  terrible  ex- 
amples of  poor  prints  from  the  Dallas  of- 
fice.— E.  N.  Collins,  Star  theatre.  Humble, 
Tex. 

The  Face  on  the  Barroom  Floor,  with  H. 
B.  Walthall. — Did  not  see  it  personally.  Had 
no  knocks  and  no  boosts  and  would  con- 
sider it  just  an  average  program.  Six  reels. 
— H.  J.  Eagan,  American  theatre,  Wautoma, 
Wis. — Small  town  patronage. 

Big  Ban,  with  Charles  Jones. — This 
pleased  a Saturday  night  crowd.  Six  reels. 
— Charles  Prokop,  Rex  theatre,  Wahoo,  Neb. 
— Neighborhood  patronage. 

Stepping  Fast,  with  Tom  Mix. — A great 
Mix  picture.  All  Mix  pictures  please  well. 
Mix  is  the  best.  Play  him.  Five  reels. — 
A.  M.  Morgan,  Victory  theatre.  Rule,  Tex. — 
Small  town  patronage. 

Goldwyn  Cosmopolitan 

Three  Weeks,  with  Aileen  Pringle. — - 
Played  this  against  first  run  of  “The  Cov- 
ered Wagon.”  Did  good  business,  but  pic- 
ture cost  so  much  there  was  not  much  left 
at  the  end  of  week  run.  Seven  reels. — John 
W.  Hawkins,  State  theatre.  New  Bedford, 
Mass. — General  patronage. 

RelUe,  the  BeantifrU  Cloak  Model,  with 
Claire  Windsor. — Met  with  popular  ap- 
proval. A real  “meller-drama”  reminding 
one  of  the  “good  old  days  of  ‘all  seats  a 
dime.’  ” A dandy  cast  of  well-known  play- 
ers, each  one  handling  their  parts  in 
clean-cut  fashion.  Six  reels. — Frank  L. 
Browne,  Cabrillo  theatre,  San  Pedro,  Cal. — 
General  patronage. 

Red  Bights,  with  a special  cast. — Just 
about  the  best  mystery  melodrama  that  has 
ever  been  filmed.  Looks  most  improbable, 
but  everything  is  most  simple.  Full  of  the 
most  original  and  hair-raising  situations 
we  have  ever  seen.  Raymond  Griffith  in 
this  is  great.  Alice  Lake  is  also  good  and 
other  characters  very  well  taken.  In  mod- 
ern railroading  a train  that  breaks'  auto- 
matically locks  the  runaway  car  and  the 
main  car. — Ben  L.  Morris,  Temple  theatre, 
Bellaire,  O. 

Red  Slights,  with  a special  cast. — I en- 
joyed this,  very  touch,  so  did  all  of  the 
quick-thinking  people,  but  went  over  the 
heads  of  most  of  them.  Business  very  good. 
Seven  reels. — S.  A.  Berger,  Star  theatre, 
Jasper,  Ind. 

The  Steadfast  Heart,  with  Mary  Alden. — 
An  entertaining  picture  which  was  liked  by 
the  majority  of  our  patrons.  Seven  reels.— 
Charles'  Prokop,  Rex  theatre,  Wahoo,  Neb. 
— Neighborhood  patronage. 

The  Steadfast  Heart,  with  Mary  Alden. 
— Gruesome  scene  at  opening.  Boy  com- 
pelled to  shoot  sheriff.  Very  realistic  and 
scene  of  shooting  partly  offset  by  balance 
of  picture  being  very  excellent.  Title  poor, 
also  posters.  Just  ordinary  drawing  power. 
Seven  reels. — James  Christensen,  Star  the- 
atre, Sandusky,  Mich. — Small  town  pat- 
ronage. 

Three  Wise  Fools,  with  Eleanor  Board- 
man. — Good,  very  good.  Seven  reels. — 
James  Christensen,  Star  theatre,  Sandusky. 
Mich.- — Small  town  patronage. 

'Buseeiag  Byes,  with  Lionel  Barrymore. — • 
Nine-reel  picture  which  could  have  been  in 
seven  and  would  make  a better  picture. 
Why  do  they  do  it?  Beautiful  scenery' and 
a couple  of  good  fights.  But  the  title  means 
nothing  to  the  average  person.  Once  more 
Goldwyn  got  the  money,  I didn’t.  I’m 
through  with  Goldwyn.  What  a relief. 
Nine  reels. — A.  A.  Suszycki,  Majestic  the- 
atre, Mauston,  Wis. 

Baseeing  Byes,  with  Lionel  Barrymore. — 


“Betvyeen  Friends,”  the  J.  Stuart  Black- 
ton  special,  is  one  of  five  Vitagraph 
attractions  for  publication  between  now 
and  June  1. 

A very  good  program  picture,  but  too  long- 
drawn-out.  Could  have  been  put  in  six  or 
seven  reels  more  effectively.  Lots  of  snow 
scenes,  which  would  commend  it  for  a hot- 
weather  specialty.  Nine  reels. — C.  F.  & I. 
Y.  M.  C.  A.’s,  Segundo  Camp,  Trinidad, 
Colo. — Mining  patronage. 

The  Green  Goddess,  with  George  Arliss. — 
Dry  as  the  Sahara.  Poor  stuff  for  small 
towns'  and  cities.  May  be  good  in  larger 
places  and  in  East,  where  Arliss’  stage 
career  is  known.  Ten  reels. — Kreighbaum 
Bros.,  Char-Bell  theatre,  Rochester,  Ind. 

The  Bove  Fiker,  with  Anita  Stewart. — 
This  picture  pleased  all  who  saw  it,  but 
it  didn’t  seem  to  be  able  to  draw  them  in. 
Our  shows  on  Tuesday  won’t  pay  out,  but 
this  is  no  fault  of  the  picture.  Anita  does 
some  good  acting.  Six  reeis. — J.  J.  Mah- 
wald,  Alhambra  theatre.  Garrison,  N.  Dak. 

Bittle  Old  Wew  York,  with  Marion  Davies. 


— Not  the  picture  I supposed  it  was,  nor 
did  it  satisfy  as  I supposed  it  would.  I 
just  held  the  sack  for  Goldwyn  as  usual. 
Eleven  reels'. — A.  A.  Suszycki,  Majestic  the- 
atre, Mauston,  Wis. 

Bnemies  of  Women,  with  Lionel  Barry- 
more.— An  elaborate  and  pretentious  spec- 
tacle that  we  just  got  by  with  at  a time 
of  the  year  that  “just  getting  by”  is  the 
rule.  Pulled  average  business  first  night; 
awful  flop  the  second.  I dislike  the 
phrase:  “Not  a small  town  picture,”  but 
I’ve  learned  that  there  is  such  an  animal. 
This  apparently  has  a lot  of  duped  news 
reel  stuff,  aside  from  the  bigness  of  this 
picture  it  has  a lot  of  powerful  story,  very 
well  enacted.  Yet,  spectacles  mean  noth- 
ing at  the  box  office;  there  are  so  many 
of  them.  This  is  a much  better  picture 
than  your  average  special,  but  it  isn’t  worth 
any  more  at  your  box  office.  At  least  it 
wasn’t  here. — Fred  Hinds,  Cresco  theatre, 
Cresco,  la. — General  patronage. 

Bnemies  of  Women,  with  Lionel  Barry- 
more.— Everybody  liked  this  picture,  but 
was  too  long.  Very  good  acting  and  every- 
one took  their  parts. — S.  A.  Berger,  Star 
theatre,  Jasper,  Ind. 

Book  Your  Best,  with  Colleen  Moore. — 
Just  a picture.  No  one  satisfied. — Bert 
Silver,  Silver  Family  theatre,  Greenville, 
Mich. 

Grand  Barceny,  with  Claire  Windsor. — • 
Picture  is  old.  Print  worn  out.  Too  many 
cutouts  and  patches.  Action  slow  and  be- 
low par.  Poor  attendance.  Six  bad  reels. 
— J.  J.  Enloe,  Y.  M.  C.  A.  theatre,  Hitchins, 
Ky. — Small  town  patronage. 

All’s  Fair  in  Bove,  with  a special  cast. — 
Meant  to  be  funny,  but  is  only  silly.  Five 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Canada. — General  pat- 
ronage. 

The  Old  Nest,  with  a special  cast. — Best 
film  I have  seen  in  a very  long  time.  At- 
tendance good.  Book  this  one  and  you  will 
not  regret  it. — Candido  Quinzan,  Estrada 
Palma,  Sanitago  de  Cuba,  Cuba. — General 
patronage. 

The  Day  of  Faith,  with  a special  cast. — 
Just  a very  ordinary  program  picture 
Seven  reels. — E.  C.  Potter,  Firemen’s  the- 
atre, New’  Hampton,  Iowa. — Neighborhood 
patronage. 

The  Day  of  Faith,  with  a special  cast. — 
A mighty  poor  title  for  a picture.  Can’t 
see  where  they  get  them,  although  the  pic- 
ture was  good.  If  you  haven’t  a good  title 
you’re  lost  and  that’s  that.  Seven  reels. — ■ 
W.  A.  Clark,  Jr.,  Castle  theatre,  Havana,  111. 
— General  patronage. 

The  Spoilers,  with  Milton  Sills. — Can’t 
get  them  in  on  account  of  old  “Spoilers.” 
They  think  they  have  seen  it,  although  this 
is  a dandy  good  picture.  Eight  reels. — E. 
E.  Gailey,  Crystal  theatre,  Wayne,  Neb. — 
General  patronage. 

The  Spoilers,  with  Milton  Sills. — I liked 
this  better  than  old  version.  Better  photog- 
raphy and  direction — S.  A.  Berger,  Star  the- 
atre, Jasper,  Ind. 

The  Spoilers,  with  Milton  Sills. — Run 
this  with  school  and  do  not  know  pulling 
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power  under  ordinary  circumstances.  If 
the  fight  (iasts  one  reel)  were  taken  out 
of  it  or  shortened,  cannot  see  where  it’s 
better  than  other  Northern  pictures.  Nine 
reels. — James  Christensen,  Star  theatre, 
Sandusky,  Mich. — Small  town  patronage. 

Six  Days,  with  Corinne  Griffith. — A pic- 
ture that  pleased  about  50-50.  Some  thought 
it  was  good,  while  others  laughed  at  it. 
Print  cut  up.  Could  have  been  in  seven 
reels.  Nine  reels. — W.  T.  Waugh,  Empress 
theatre,  Grundy  Center,  Iowa. — Small  town 
patronage. 

Six  Days,  with  Corinne  Griffith. — Very 
good,  interesting  and  clean,  all  but  scene  in 
fifth  reeel  where  lovers  embrace  and  extin- 
guish light.  Would  be  better  with  this 
scene  cut  about  10  feet.  Couple  are  mar- 
ried at  this  time,  but  this  kind  of  a scene 
not  necessary  to  make  a good  picture.  Nine 
reels. — James  Christensen,  Star  theatre, 
Sandusky,  Mich. — -Small  town  patronage. 

Souls  for  Sale,  with  a special  cast. — Very- 
good  for  its  kind,  but  a very  poor  kind  for 
my  gang.  Why  do  they  put  out  such  stuff? 
Eight  reels. — E.  A.  Armistead,  Lyric  the- 
atre, Easley,  S.  C. 

The  Christian,  with  Richard  Dix. — I got 
this  one  week  ahead  and  invited  all  the 
clergymen  in  town  and  some  of  our  best 
people  to  see  it  at  a private  showing.  Got 
two  out  of  seven  preachers’,  and  I have 
played  solos  in  every  church  in  town. 
What’s  the  use  of  trying  to  co-operate  with 
the  church  when  this  is  the  result?  The 
picture  was  good,  acting  splendid,  but 
spoiled  by  modernizing  the  story.  Nine 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Can. — General  patron- 
age. 

The  Christian,  with  Richard  Dix. — Put  it 
on  your  list  of  good  things.  “The  Chris- 
tian” is  a triumph  for  the  silent  drama. — • 
Ramiro  Pax,  Cosmopolitan  theatre,  S.  Jose 
No.  115,  Habana,  Cuba. — Neighborhood  pat- 
ronage. 

The  Dust  Plower,  with  Helene  Chad- 
wick.— Had  good  comments  on  this  one  and 
it  brought  fair  attendance.  A fair  show. 
Six  reels. — A1  C.  Werner,  Royal  theatre, 
Reading,  Pa. 

The  Hast  Moment,  with  Doris  Kenyon. — 
A picture  that  will  please  fifty-fifty.  Some 
liked  it,  some  didn’t.  Lady  patrons  told 
me  it  gave  them  the  creeps.  Will  please 
most  of  the  men.  Six  reels. — George 
Vaughan,  Grand  theatre,  Dunnville,  Ont., 
Can. 

The  Stranger’s  Banquet,  a Marshall 
Neilan  production. — This  Marshaall  Neilan 
picture  pleased  generally,  but  did  not  draw 
a very  large  audience  for  us. — J.  J.  Mah- 
wald,  Alhambra  theatre,  Garrison,  N.  Dak. 

■ — Mixed  patronage. 

The  Sin  Flood,  with  Helene  Chadwick. — 
Reels  were  so  bad  we  lost  all  interest  and 
connection.  Did  not  draw.  Lost  $4.00. 
Briefiy,  it  was  no  good.  Six  reels. — J.  J. 
Enloe,  Y.  M.  C.  A.  theatre,  Hitchins,  Ky. — 
Small  town  patronage. 

The  Sin  Flood,  with  Helene  Chadwick. — 
This  is  no  good  for  the  small  town.  We 
played  it  on  Sunday  night,  recommended 
to  be  a good  Sunday  show,  but  it  is  a total 
failure.  They  walked  out  on  this  one.  We 
have  played  a few  Goldwyns.  The  only 


Percy  Marmont  and  two  scenes  from 
“When  a Girl  Loves,”  an  Encore  Pic- 
tures attraction  for  Associated  Exhibi- 
tors. 

thing  that  is  good  about  them  is  high 
rentals  and  old  age.  Six  reels, — E.  Wagner, 
Royal  theatre.  Fort  Recovery,  Ohio. — -Small 
town  patronage. 

Remembrance,  with  a special  cast. — A 
good  picture  which  drew  better  than  ex- 
pected. Pleased  most  of  them  who  saw  it. 
Six  reels. — J.  J.  Mahwald,  Alhambra  the- 
atre, Garrison,  N.  Dak. 

G-imme,  with  Helene  Chadwick. — A very 
good  program  picture,  but  not  a special  by 
any  means.  Pleased  all  who  saw  it.  Aver- 
age business.  Six  reels. — George  Vaughan, 
Grand  theatre,  Dunnville,  Ont.,  Can. 

Mad  Dove,  with  Pola  Negri. — Too  much 
love,  and  the  tragic  ending  was  not  liked 
by  the  people.  Otherwise  is  a fine  program 
picture. — J.  J.  Mahwald,  Alhambra  theatre. 
Garrison,  N.  Dak. — Mixed  patronage. 


Hodkinson 

Dove’s  Whirlpool,  with  James  Kirkwood. 
— This  is'  a very  good  picture  but  failed  to 
draw.  However,  it  is  not  suited  for  my 
house,  and  that  may  have  something  to  do 
with  the  unsatisfactory  business.  Seven 
reels. — Sprague  Green,  Orpheum  theatre. 
Port  Wayne,  Ind. — General  patronage. 

The  Cri-tical  Age,  with  a special  cast. — 
Had  very  good  comments  on  this  one  from 
those  that  saw  it.  A fair  picture  without 
any  pulling  power  here.  Five  reels. — A1  C. 
Werner,  Royal  theatre,  Reading,  Pa. 

Radio  Mania,  with  a special  cast. — Do  not 
run  this  if  you  have  it  bought.  No  good! 
They  would  not  even  enjoy  it  as  free  en- 
tertainment.— S.  A.  Berger,  Star  theatre, 
Jasper,  Ind. 

Second  Fiddle,  with  Glenn  Hunter. — A nice 
little  picture.  Hodkinson  is  getting  much 
better.  Six  reels. — W.  A.  Clark  Jr.,  Castle 
theatre,  Havana,  111. — General  patronage. 

Fnritan  Fassion,  with  Glenn  Hunter. — 
This  may  go  over  in  Pennsylvania,  but  I’ll 
be  darned  if  they  like  it  in  this'  city. — S.  A. 
Berger,  Star  theatre,  Jasper,  Ind. 

Free  Air,  with  a special  cast. — An  action 
picture  that  pleased  all.  Excellent  auto 
story.  All  small  town  men  should  run  this. 
Priced  right.  Six  reels. — Lester  S.  Hess, 
Community  theatre,  Chopin,  111. 

Down  to  the  Sea  in  Ships,  with  a special 
cast. — -Rather  late  in  playing  this  one. 
However,  it  is  good  and  pleased  all  who  saw 
it. — E.  N.  Collins,  Star  theatre.  Humble, 
Tex. 

The  Headless  Horsemen,  with  Will 
Rogers. — A good  children’s  program  pic- 
ture. That  is  all.  Seven  reels. — Lester  S. 
Hess,  Community  theatre,  Chopin,  111. 

The  Man  From  Glengarry,  with  a special 
cast. — Very  good  picture  for  the  lumber- 
jacks and  will  please  the  others. — S.  A. 
Berger,  Star  theatre,  Jasper,  Ind. 

Affinities,  with  Colleen  Moore. — Pair 
comedy-drama  with  a few  laughs.  Not 
much  story.  Six  reels. — W.  A.  Clark,  Jr., 
Castle  theatre,  Havana,  111.--— General  pat- 
sonage. 

Metro 

The  Uninvited  Guest,  with  Jean  Talley. — 
Here  is  a real  picture.  Good  story,  good 
acting  and  good  photography.  The  Techni- 
color process  in  this  is  nice  to  look  at. 
Ran  it  two  nights  to  packed  houses.  Can 
recommend  it  to  any  class  of  patronage. 
Brothers,  you  will  not  be  disappointed  when 
you  run  this.  More  favorable  comments 
than  usual.  Seven  reels. — -W.  H.  Durham, 
Grand  theatre,  Camas,  Wash.^General  pat- 
ronage. 

The  Uninvited  Guest,  with  Jean  Talley. — • 
Book  this  picture,  boost  it.  It , i^  one  of 
the  best  I ever  ran.  Miss  Talley  does  some 
wonderful  work  for  her  first  picture.  Think 
she  would  make  a wonderful  star  if  given 
the  proper  chance.  I showed  this  to  the 
largest  crowd  I ever  screened  a picture  to 
for  three  years.  It  is  a wonder.  Seven 
reels. — J.  P.  Lawrence,  Lyric  theatre,  Hum- 
boldt, Tenn. 

The  Man  Dife  Passed  By,  with  a special 
cast. — A good  picture  but  not  the  kind  that 
takes  well  here.  Seven  reels'. — W.  H.  Dur- 
ham, Grand  theatre,  Camas,  Wash.— Gen- 
eral patronage. 

Our  Hospitality,  with  Buster  Keaton. — 
The  best  stunt  picture  we  have  ever  run. 
Better  than  any  Lloyd  we  have  had.  Buy 
it,  boost  it  and  hear  them  roar  as  it  un- 
winds.— P.  F.  Von  Vourt,  Royal  theatre. 
Princeton,  W.  Va. — General  patronage.  . 

Held  to  Answer,  With  House'  Peters. — 
V^ry  good  picture.  Some  quite  strong 
character  scenes.  Pleased  about  all  who 
saw  it. — Kreighbaum  Bros.., ? Char-Bell  the- 
atre, Rochester,  Ind.  .... 

:^ld  -to  Answer,  with  House  Peters. — 
This  one  pleased  and  drew  a good  business 
for  two  nights.  We  need  more  good  clean 
pictures  like  this  one.  Seven  reels.- — “W.  H. 
Durham,'  Grand  theatre,  Camas,  “Wash. — - 
General  patronage. 

The  Eternal  Struggle,  with  a special  cast. 
— When  this  feature  came  us',^th.g,.fQurth 
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reel  was  missing'  and  did  not  arrive,  de- 
spite frantic  calls  for  it.  Is  no  doubt  a 
very  good  picture  when  all  there.  Eight 
reels.- — George  Vaughan,  Grand  theatre, 
Dunnville,  Ont.,  Can. 

In  Search  of  a Thrill,  with  Viola  Dana. — 
If  you  intend  to  vote  for  Dana,  then  do 
so  before  you  play  this  one.  Viola  sure 
loses  her  identity  in  the  part  of  an  Apache. 
Good  program  picture  but  will  not  please 
all  the  Dana  fans.  Six  reels. — E.  C.  Potter, 
Firemen’s  theatre.  New  Hampton,  Iowa. — • 
Neighborhood  patronage. 

The  Eagle’s  Feather,  with  a special  cast. 
— When  they  tell  you  this  is  a big  picture 
take  it  from  me  they  are  telling  the  truth. 
I have  gotten  so  skeptical  about  press 
sheets  that  I am  afraid  to  go  too  strong  on 
my  advertising,  so  did  not  step  on  this 
one  as  I should,  but  in  fact  had  all  the 
people  I could  accommodate  without  any 
special  advertising.  Second  night  better 
than  first.  Seven  reels. — W.  H.  Durham, 
Grand  theatre,  Camas,  Wash. — General  pat- 
ronage. 

Scaramouche,  a Rex  Ingram  production. 
— Don’t  pay  very  much  money  for  this. 
Another  one  of  those  exchange  promises 
gone  wrong.  If  small  town  exhibitors 
would  refuse  to  buy  these  big  pictures  and 
play  them  on  a percentage  basis,  one 
wouldn’t  fear  meeting  your  banker  for  fail- 
ure to  meet  loans  past  due. — Mrs.  D.  A. 
Stewart,  Star  theatre.  Ft.  Lupton,  Colo. — • 
Small  town  patronage. 

Fashion  Bo'w,  with  Mae  Murray. — A great 
picture  that  has  everything  and,  wonder 
of  wonders,  Mae  can  act.  If  you  don’t  be- 
lieve it,  see  “Fashion  Row”  and  have  an 
hour  of  real  enjoyment. — Clifford  L.  Niles, 
Grand  theatre,  Anamosa,  Iowa. 

The  French  Doll,  with  Mae  Murray. — Ex- 
cuse us  from  any  more  like  this.  Very 
poor.  Eight  reels. — Charles  Prokop,  Rex 
theatre,  Wahoo,  Neb. — Neighborhood  pat- 
ronage. 

Soul  of  the  Beast,  with  Madge  Bellamy.— 
Will  get  by  as  a program,  but  not  much 
more.  Elephant  very  clever.  Five  reels. — 
Ralph  R.  Gribble,  Grand  theatre.  New  Ham- 
burg, Ont.,  Canada. — General  patronage. 

Jazzmania,  with  Mae  Murray. — Good  pic- 
ture. A little  long.  Some  scenes  could  be 
cut  shorter.  Seemed  to  get  over  fairly  well. 
— Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind. 

Toll  of  'the  Sea,  with  Kenneth  Harlan. — 
Truly  beautiful,  inasmuch  as  it  is  photo- 
graphed in  the  natural  colors  and  quite  a 
novelty.  Is  the  story  of  the  opera,  “Madam 
Butterfiy,”  with  some  alterations,  which 
is  only  fair,  of  the  pathetic  type.  Never- 
theless, something  different  and  will  draw 
if  properly  presented.  Use  comedy.  Five 
reels. — C.  H.  Bills,  Opera  House,  Lenora, 
Kan. — Small  town  patronage. 

All  'the  Brothers  Were  Valiant,  with  Lon 
Chaney.- — Splendid  program,  but  not  a spe- 
cial.— Bert  Silver,  Silver  Family  theatre, 
Greenville,  Mich. 

The  Famous  Blrs.  Fair,  with  Myrtle  Sted- 
man. — Only  a fair  business  first  night.  Flat 
the  second.  Pleased  about  65  per  cent.  My 
people  do  not  care  for  it.  Six  reels. — D.  A. 
White,  Cozy  theatre,  Checotah,  Okla. 

A Boise  in  Newhoro,  with  Viola  Dana. — 


A good  comedy-drama  with  plenty  of  ac- 
tion which  will  go  over  good  where  this 
type  of  picture  is  liked.  This  is  the  sec- 
ond of  the  star's  pictures  run  here  and  am 
glad  to  say  that  it  drew  fair  business  on 
the  “off”  night,  which  is  Monday.  Six 
reels. — C.  H.  Bills,  Opera  House,  Lenora, 
Kan. — Small  town  patronage. 

Strangers  of  the  Night,  with  Matt  Moore. 
— Pleased.  Good  business.  Eight  reels. — 
Giacoma  Bros.,  Crystal  theatre.  Tombstone, 
Ariz. 

Strangers  of  the  Night,  with  Matt  Moore. 
— A very  good  program  picture  that  pleased 
about  80  per  cent.  Business  only  fair. 
Seven  reels'. — George  Vaughan,  Grand  the- 
atre, Dunnville,  Ont.,  Can. 

The  Frisoner  of  Zenda,  a Rex  Ingram 
production. — A fine  . picture  that  did  not 
draw.  Had  hockey  match  one  night,  bad 
weather  the  next.  Ten  reels. — Ralph  R. 
Gribble,  Grand  thpatre.  New  Hamburg,  Ont., 
Can. — General  patronage. 

The  Bight  That  Failed,  with  Bert  Lytell. 

■ — This  is  a very  good  picture.  It  especially 
pleased  the  mining  section,  although  it 
pleased  all  who  saw  it.  We  ran  it  with  an 
“Our  Gang”  comedy.  These  comedies  sure 
please  the  patrons.  Five  reels. — J.  J.  Mah- 
wald,  Alhambra  theatre.  Garrison,  N.  Dak. 

Forget-Me-Not,  with  Gareth  Hughes. — A 
good  picture.  Acting  good.  Miss  Hunt 
and  Miss  Love  certainly  are  wonderful 
actresses.  A tear  and  smile  in  every  pic- 
ture. Six  reels. — Henry  McCoy,  Elite  the- 
atre, Golconda,  111. — Small  town  patronage. 

The  Fog,  with  a special  cast. — Would 
consider  this  a good  program  picture.  Drew 
average  business.  Seven  reels. — George 
Vaughan,  Grand  theatre,  Dunnville,  Ont., 
Can. 

Turn  to  the  Bight,  a Rex  Ingram  produc- 
tion.— A show  that  is  a little  old,  but  any 
exhibitor  can  run  it  and  feel  proud  of  it. 
It  is  an  A-1  picture  in  every  respect.  Re- 
ceived a good  print  and  drew  a large  crowd 
and  everybody  seemed  well  pleased.  Eight 
reels. — Schaghticoke  Amusement  Ass’n, 
Town  Hall  theatre,  Schaghticoke,  N.  Y. 

Dove  in  the  Dark,  with  Viola  Dana.— 
Another  good  one  with  our  most  popular 
star.  This  picture  with  a two-reel  comedy 
certainly  makes  a fine  program.  Six  reels. 
— Machey  & Ingram,  Palace  theatre,  Ash- 
land, Ala. — Small  town  patronage. 

Hearts  Aflame,  with  a special  cast. — Film 
I cannot  report  on,  as  only  about  half 
the  film  came  to  us.  Rotten. — Ralph  R. 
Gribble,  Grand  theatre.  New  Hamburg,  Ont., 
Can. — General  patronage. 

Her  Fatal  Millions,  with  Viola  Dana. — 
This  is  one  of  this  star’s  best  comedy- 
dramas.  I don’t  want  any  better  picture 
and  she  always  registers  at  the  box  office. 
Thanks  to  G-randpa  Jenkins.  Six  reels. — 
C.  H.  Simpson,  Princess  theatre,  Millen,  Ga. 

Her  Fatal  Millions,  with  Viola  Dana. — 
One  of  the  best  we  have  seen  with  Miss 
Dana.  Pleased  100  per  cent.  Good  clean, 
lively  picture  that  will  please  the  most  crit- 
ical fan.  Six  reels. — Machey  & Ingram, 
Palace  theatre,  Ashland,  Ala. — Small  town 
patronage. 

Quincy  Adams  Sawyer,  with  a special 
cast. — Due  to  the  many  good  reports  that 
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I have  seen,  I will  not  say  that  it  was 
bad,  for  I know  that  better  judges  than  I 
have  called  it  good.  I can’t  see  it  as  any 
more  than  a program  picture.  Eight  reels. 
— Pugh  Moore,  Strand  theatre,  McKenzie, 
Tenn. — Small  town  patronage. 

Quincy  Adams  Sawyer,  with  a special 
cast. — This  is  an  old  one,  but  an  extra  good 
one.  If  you  haven’t  played  it,  by  all  means 
book  it.  Eight  reels. — E.  A.  Armistead, 
Lyric  theatre,  Easley,  S.  C. 

Youth  to  Youth,  with  Billie  Dove. — A nice 
picture.  Nothing  special,  but  a good  eve- 
ning’s entertainment.  Billie  Dove  would 
be  my  candidate  in  a beauty  contest  and 
she’d  sure  win.  Five  reels. — Ralph  R. 
Gribble,  Grand  theatre.  New  Hamburg,  Ont., 
Can. — General  patronage. 

Youth  to  Youth,  with  Billie  Dove. — Very 
ordinary  picture,  of  the  program  type.  Lost 
money. — T.  M.  Culwell,  Strand  theatre, 
Davis,  Okla. — Small  town  patronage. 

Woman’s  Hate,  with  Alice  Lake. — A good 
picture,  which  is  interesting  from  begin- 
ning to  end.  Received  some  compliments 
on  it  and  not  a single  kick.  Six  reels. — 
J.  J.  Mahwald,  Alhambra  theatre.  Garrison, 
N.  Dak. 

There  Are  No  Villains,  with  Viola  Dana. 
— Absolutely  rotten.  The  people  walked 
out  long  before  the  end.  Lay  off  of  this 
one.  A poor  detective  story  which  don’t 
get  anywhere. — -J.  J.  Mahwald,  Alhambra 
theatre.  Garrison,  N,  Dak, — Mixed  patron- 
age. 

The  Forgotten  Xiaw,  with  Milton  Sills. — 
A good  program  picture.  Pleased  about  90 
per  cent  of  the  people.  Seven  reels. — J.  J. 
Mahwald,  Alhambra  theatre.  Garrison, 
N.  Dak. 

The  Idle  Rich,  with  Bert  Lytell. — A good 
picture  which  pleased  about  85  per  cent. — 
J.  J.  Mahwald,  Alhambra  theatre.  Garrison, 
N.  Dak. — Mixed  patronage. 

Paramount 

The  Confidence  SCan,  with  Thomas 
Meighan. — A pretty  good  picture  for 
Thomas  Meighan.  While  the  story  was  not 
strikingly  original,  the  people  that  came 
liked  it.  Characters  are  pleasing  and  well 
taken  and  hold  interest.  Last  reel  is  too 
slow,  where  the  reformation  comes  about. 
— Ben  L.  Morris,  Temple  theatre,  Bellaire, 
Ohio. 

Shadows  of  Paris,  with  Pola  Negri. — 
Commented  on  by  her  fans  as  her  best  pic- 
ture. She  does  some  real  acting  in  her  dual 
role.  A very  good  picture  with  some  real 
entertaining  qualities. — Kreighbaum  Bros., 
Char-Bell  theatre,  Rochester,  Ind. 

Big  Brother,  with  Tom  Moore. — Young 
lieople  and  children  raved  over  this  one, 
and  the  adults  were  fairly  well  pleased. 
Brought  good  attendance.  Seven  reels. — 
A1  C.  Werner,  Royal  theatre,  Reading,  Pa. 

The  Humming  Bird,  with  Gloria  Swanson, 
— It’s  tremendous  in  every  sense  of  the 
word,  in  scope  of  action;  in  theme;  in 
drama,  and  in  characterization.  Gloria 
Swanson  graduates  from  the  rank  of  film 
star  into  that  infinitely  higher  rank  of 
screen  artist.  We  were  handicapped  in  put- 


ting on  this  picture  in  the  manner  it  de- 
served on  account  of  lack  of  proper  music, 
but  in  theatres  with  orchestras  or  organs 
who  can  render  the  music  score  in  time 
with  the  screening,  this  picture  will  go 
over  as  big  as  any  of  the  biggest  the  in- 
dustry has  produced.  The  war  time  scenes 
are  worked  in  in  great  shape  and  are  the 
real  thing.  Eight  reels. — J.  H.  Talbert, 
Legion  theatre,  Norwich,  Kan. — Small  town 
patronage. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — Fair  picture.  Will  please  only 
50  per  cent.  Story  of  school  life  will  revive 
many  of  your  own  college  memories.  Fair- 
banks Jr.  weak  in  spots,  but  give  the  kid 
a chance  and  he’ll  strike  center.  Can’t  ex- 
pect too  much  of  a boy’s  first  time  to  bat. — 
Kreighbaum  Bros.,  Char-Bell  theatre,  Roch- 
ester, Ind. 

The  Silent  Partner,  with  Beatrice  Joy. — 
My  patrons  didn’t  like  this  one  and  were 
not  a bit  slow  in  telling  me.  Luckily  I 
played  “Fighting  Blood”  with  it  and  that 
saved  the  night.  Five  reels. — A1  C.  Werner, 
Royal  theatre,  Reading,  Pa. 

The  Marriage  Maker,  with  a special  cast. 
— The  worst  picture  I ever  saw. — Lawrence 
Jones,  Star  theatre,  Malad  City,  Idaho. 

Pied  Piper  Malone,  with  Thomas  Meighan. 
— Gave  satisfaction  as  Meighan  is  a favor 
ite,  but  no  comparison  with  “Back  Home 
and  Broke,”  which  cost  me  75  per  cent  less. 

- — Bert  Silver,  Silver  Family  theatre,  Green- 
ville, Mich. 

Heritage  of  the  Desert,  with  Bebe  Daniels. 
— Very  good  picture.  Torrence  does  some 
real  acting.  Can  recommend  this  as  one  of 
Zane  Grey’s  best  filmed  books. — Kreigh- 
baum Bros.,  Char-Bell  theatre,  Rochester, 
Ind. 

The  Spanish  Dancer,  with  Pola  Negri. — A 
good  picture  of  its  kind,  but  this  kind  don’t 
go  in  my  town.  People  are  sick  and  tired 
of  this  costume  stuff.  When  the  posters 
even  show  it  they  stay  at  home.  Nothing 
doing  in  the  future  on  my  booking  any 
more  costume  stuff. — W.  H.  Odom,  Pastime 
theatre,  Sanderville,  Ga. 

The  Cheat,  with  Pola  Negri. — The  first 
Pola  Negri  picture  we  have  run  and  we 
played  to  two  nights’  good  business.  Pic- 
ture pleased  all  who  saw  it,  but  personally 
think  Fannie  Ward  in  the  old  “Cheat”  was 
better.  Seven  reels. — George  Vaughar, 
Grand  theatre,  Dunnville,  Ont.,  Can. 

His  Children’s  Children,  with  a special 
cast. — While  this  picture  contains  a good 
lesson  and  is  fairly  entertaining,  yet  it  did 
not  draw  well  for  us.  Perhaps  the  folks 
are  getting  just  a little  tired  of  being 
preached  at. — Wm.  H.  Creal,  Suburban  the- 
atre, Omaha,  Neb. — Neighborhood  patron- 
age. 

To  the  Dadies,  with  Theodore  Roberts. — 
O.  K.  Pleased  all  who  saw  it.  Carries 
a good  lesson.  Shows  the  value  of  a good 
wife  if  the  husband  will  heed  her  call.  Six 
reels. — Kreighbaum  Bros.,  Char-Bell  the- 
atre, Rochester,  Ind. 

The  Bight  That  Failed,  with  Jacqueline 
Logan  and  Percy  Marmont. — My  belief  has 
always  been  that  pictures  were  made  to  en- 
tertain, which  this  one  does  not  do.  If  you 
judge  a production  by  this  standard,  this 
one  is  one  of  the  world’s  worst.  Folks 
seldom  go  for  a pleasure  ride  in  a hearse. — 


Wm.  H.  Creal,  Suburban  theatre,  Omaha, 
Neb. — Neighborhood  patronage. 

The  'World’s  Applause,  with  Bebe  Daniels 
— A fair  picture. — Bert  Silver,  Silver  Family 
theatre,  Greenville,  Mich. 

The  Call  of  the  Canyon,  with  Richard 
Dix  and  Lois  Wilson. — Folks,  this  is  a joy 
to  see  and  to  play.  Good  business  to 
pleased  audience.  Seven  reels. — Charles 
Prokop,  Rex  theatre,  Wahoo,  Neb.— Neigh- 
borhood patronage. 

The  Call  of  the  Canyon,  with  Richard  Dix 
and  Lois  Wilson. — Good  picture.  Pleased 
all. — Bert  Silver,  Silver  Family  theatre, 
Greenville,  Mich. 

The  Call  of  the  Canyon,  with  Richard  Dix 
and  Lois  Wilson. — A very  well  done  con- 
trasting Western  and  Eastern  drama.  A 
Zane  Grey  story  that  is  a dandy  attraction 
for  the  box  office,  and  everyone  likes  it 
after  they  get  in. — Ben  L.  Morris,  Temple 
theatre,  Bellaire,  O. 

The  Call  of  the  Canyon,  with  Richard  Dix 
and  Lois  Wilson. — A good  picture,  with  a 
good  story,  well  told.  Photography  also 
excellent. — Wm.  H.  Creal,  Suburban  the- 
atre, Omaha,  Neb. — Neighborhood  patron- 
age. 

Salomy  Jane,  with  a special  cast. — One 
of  the  Paramount  lemons. — Bert  Silver,  Sil- 
ver Family  theatre,  Greenville,  Mich. 

The  Woman  With  Pour  Faces,  with  Betty 
Compson. — Rather  good  melodrama,  but 
used  it  with  a musical  comedy,  so  can’t 
tell  how  they  liked  it  or  its  drawing  power. 
Seven  reels. — M.  P.  Poster,  Orpheum  the- 
atre, Harrisburg,  111. — Mixed  patronage. 

The  Bnstle  of  Silk,  with  a special  cast. 
— This  one  made  a hit,  as  it  is  a clever 
story  well  handled.  Went  over  good  for 
us. — Paul  B.  Hoffman,  Legion  theatre, 
Holyrood,  Kan. — Small  town  patronage. 

Wild  Bill  Hickok,  with  William  S.  Hart. 
— Just  a fair  picture  but  the  easiest  to  ad- 
vertise of  any  I have  ever  exhibited.  Had 
the  picture  booked  for  July  4th,  but  due  to 
continued  requests  I moved  it  up  to  the 
middle  of  April.  The  patronage  was  more 
than  the  picture  deserved  and  inasmuch  as 
I made  no  extravagant  claims  for  the  pro- 
duction, there  were  no  complaints.  I only 
wish  I could  find  more  pictures  that  would 
attract  the  patronage  this  one  did.  Seven 
reels. — W.  J.  Powell,  Lonet  theatre,  Well- 
ington, Ohio. — Small  town  patronage. 

The  Go-&etter,  with  T.  Roy  Barnes. — No 
stars  much  to  advertise,  but  tell  them  it’s 
a Peter  B.  Kyne,  Saturday  Evening  Post 
story,  and  this  means  something  to  many. 
Good  comedy-drama  with  plenty  of  thrills. 
Acting  good  and  story  typical  “Cappy 
Ricks”  type.  Seven  reels.- — M.  P.  Foster, 
Orpheum  theatre,  Harrisburg,  111. — Mixed 
patronage. 

The  Exciters,  with  Bebe  Daniels. — A very 
good  program  picture  which  drew  more 
than  average  business.  The  story  is  odd 
and  should  please.  Bebe  has  developed 
quite  a following  here.  The  print  was  per- 
fect. If  the  service  on  all  pictures  was  as 
good  as  the  service  on  Paramount  pictures,. 
I wouldn’t  age  so  fast. — Fred  Hinds,  Cresco- 
theatre,  Cresco,  la. — General  patronage. 

The  Exciters,  with  Bebe  Daniels'. — A 
flapper  story  for  Bebe,  and  if  they  like  her 
they’ll  like  this.  Six  reels. — M.  P.  Foster, 
Orpheum  theatre,  Harrisburg,  111. — Mixed 
patronage. 

Homeward  Bound,  with  Thomas  Meighan. 
— Good  wholesome  program  picture  with 
plenty  of  comedy  and  some  good  sea  scenes. 

, Some  of  the  studio  sets  of  deck  scenes'  of 
a storm  at  sea  are  badly  staged,  with  tons 
‘ of  water  from  hydrants  pouring  over  a 
deck  as  firm  as  the  Rock  of  Gibraltar.  The- 
> motion  during  cabin  scenes  is  . too  short 
and  jerky  to  appear  natural  to  anyone  used 
, to  the  motion  of  a ship’s  cabin  during  a 
, storm.  Six  reels. — A-  R-  Moore,  Foam  Lake, 
Foam,  Sask.,  Can. — Local  patronage. 

Homeward  Bound,  with  Thomas  Meighan. 
— Meighan  well  liked  here  and  this  is  one 
of  his  best.  Six  reels. — M.  P.  Poster, 
Orpheum  theatre,  Harrisburg,  111. — Mixed 
patronage. 

Only  38,  with  Lois  Wilson. — Another  fine 
program  picture.  This  one  made  a good 
program  and  received  many  favorable  com- 
ments. Six  reels. — -Paul  B.  Hoffman,  Legion 
theatre,  Holyrood,  Kan. — Small  town  pat- 
ronage. * 

Only  38,  with  Lois  Wilson. — Liked  by 
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better  class  but  nothing  unusual.  Used 
with  musical  comedy.  Seven  reels. — M.  P. 
Poster,  Orpheum  theatre,  Harrisburg,  111. — 
Mixed  patronage. 

A.  Bachelor  Baddy,  with  Thomas  Meighan. 
— I feel  that  my  report  is  not  needed,  since 
I have  seen  so  many  good  ones  on  it.  This 
is  an  exceptionally  good  picture.  As  is 
characteristic  of  Meighan  pictures,  it  is 
censor  proof.  Good  print  from  Memphis. — 
Pugh  Moore,  Strand  theatre,  McKenzie, 
Tenn. — Small  town  patronage. 

A Bachelor  Baddy,  with  Thomas  Meighan. 
— Good  picture.  Fair  business. — Hugh  G. 
Martin.  American  theatre,  Columbus,  Ga.— ■- 
General  patronage. 

The  Xioves  of  Bharoah,  with  a special 
cast. — Not  as  good  as  average  Paramount 
picture.  It  failed  to  draw.  Eight  reels. 
— C.  Malphurs',  Dreamland  theatre.  High 
Springs,  I^a. 

Beyond  the  Bocks,  with  Gloria  Swanson. 
— Good  drawing  power  and  good  picture. 
Satisfied  almost  all  who  saw  it.  Good 
print  from  Memphis.  Seven  reels. — Pugh 
Moore,  Strand  theatre,  McKenzie,  Tenn. — 
Small  town  patronage. 

Beyond  the  Bocks,  with  Gloria  Swanson. 
— This  picture  drew  at  the  box  office  and 
pleased.  It  is  mostly  a love  story  but  has 
a little  excitement  in  the  last  reel.  Horses 
racing  over  the  desert  and  hills.  Rodolph 
Valentino  is  quite  a rawing  card  for  the 
women.  Seven  reels. — Horace  Emmick, 
O.  K.  theatre,  Lewisport,  Ky. 

Adajn’s  Bib,  with  a special  cast. — Too 
long- — too  long!  Ten  reels  that  could  have 
been  seven.  It’s  pretty  deep  and  was  only 
liked  by  better  class.  Had  a style  show  on 
with  it  and  had  to  cut  short  stuff  and  speed 
the  feature.  Have  seen  better  flapper  pic- 
tures, too.  The  cast  has  the  names  to  ad- 
vertise and  it  should  do  well  in  houses  that 
cater  more  to  best  class.  Ten  reels. — M.  P. 
Poster,  Orpheum  theatre,  Harrisburg,  111. — 
Mixed  patronage. 

Bnming'  Sands,  with  Milton  Sills. — Good 
program  picture  on  the  order  of  “The 
Sheik.”  Lots  of  sand  and  Arabs.  The  first 
reel  was  so  badly  bent  that  about  every 
time  it  came  around  it  would  pull  film 
apart  and  had  to  be  held  by  hand  to  get 
it  through.  Rest  of  print  was  good.  Seven 
reels. — H.  H.  Binions,  Cozy  theatre,  To- 
ledo, Iowa. 

The  Tiger’s  Claw,  with  Jack  Holt. — I 
think  this  is  the  poorest  Holt  we  have  ever 
had.  No  story  for  him  at  all.  A Pathe 
comedy,  “Post  No  Bills,”  saved  the  day  for 
us.  Six  reels. — Paul  B.  Hoffman,  Legion 
theatre,  Holyrood,  Kan. — Small  town  pat- 
ronage. 

Children  of  Jazz,  with  a special  cast. — 
Ordinary  program.  First  reel  awful  dim. 
Pleased  about  50  per  cent.  Seven  reels. — 
E.  D.  Luna,  Rialto  theatre,  Siloam  Springs, 
Ark. — Small  town  patronage. 

To  the  Bast  htCan,  with  Richard  Dix  and 
Lois  Wilson. — Certainly  gets  the  business, 
but  don’t  satisfy  all. — Lawrence  Jones, 
Star  theatre,  Malad  City,  Idaho. 

Bawfnl  Barceny,  with  Nita  Naldi. — An 
ultra  modern,  lavishly  mounted  Allan 
Dwan  production  with  four  well  known 
players,  Nita  Naldi,  Lew  Cody,  Conrad 


Nagel,  and  Hope  Hampton.  Picture  did  not 
draw  very  well  but  pleased  the  majority 
who  saw  it.  Rather  inclined  to  be  a little 
naughty,  so  if  you  have  a lot  of  long  faces 
be  careful.  Gilda  Grey,  Zeigfield  Pollies 
star,  appears  in  one  scene  of  the  picture 
and  does  her  little  dance.  Six  reels. — J.  H. 
Talbert,  Legion  theatre,  Norwich,  Kan. — 
Small  town  patronage. 

The  K’th  Commandment,  with  Colleen 
Moore. — Typical  Fannie  Hurst  story,  and 
that  means  a good  one  excellently  por- 
trayed by  Colleen  Moore  and  support.  Usual 
lavish  settings  coincident  to  Paramount 
pictures.  This  program  picture  should  ap- 
peal to  any  audience.  Fred  Hinds,  Cresco 
theatre,  Cresco,  la. — General  patronage. 

The  Good  Provider,  with  Vera  Gordon.- — 
A very  good  picture  and  pleased  a good 
crowd.  Print  in  fine  shape  and  prices  right. 
Seven  reels. — Johnson  & Lawson,  Beaver 
theatre,  Spencer,  Idaho. — Small  town  pat- 
ronage. 

Her  Husband’s  Trademark,  with  Gloria 
Swanson. — This  picture  has  enough  action 
to  please  Western  fans  and  is  a well  made 
picture,  so  it  pleased  the  rest.  Gave  gen- 
eral satisfaction.  Good  print  from  Memphis. 
Six  reels. — Pugh  Moore,  Strand  theatre,  Mc- 
Kenzie, Tenn. — Small  town  patronage. 

When  Knighthood  Was  in  Plower,  with 
Marion  Davies. — A wonderful  and  beautiful 
picture  that  drew  me  more  compliments 
than  any  picture  I have  ever  shown  in  ten 
years.  And  the  funny  part  is  all  classes 
were  raving  over  it,  even  some  young  men 
said  we  could  stand  more  of  that.  Marion 
Davies  superb  in  this.  Twelve  reels.— - 
Ralph  R.  Gribble,  Grand  theatre.  New  Ham- 
burg, Ont.,  Canada. — General  patronage. 

When  Knighthood  Was  in  Plower,  with 
Marion  Davies. — A mighty  fine  picture,  not 
one  that  you  need  be  afraid  to  run,  for  it 
will  please.  I did  not  make  any  money 
on  it,  though.  Seems  as  though  I can’t 
get  them  in  on  specials  any  more.  Twelve 
reels. — J.  W.  Andresen,  Rialto  theatre, 
Cozad,  Neb. — General  patronage. 

When  Knighthood  Was  in  Plower,  with 
Marion  Davies. — This'  is  positively  one  of 
the  best  pictures  that  it  has  ever  been  my 
pleasure  to  witness.  I can  recommend  it  to 
anyone.  It  drew  well  and  pleased  at  25  and 
40  cents.  Good  print  from  Memphis.  Twelve 
reels. — Pugh  Moore,  Strand  theatre,  Mc- 
Kenzie, Tenn. — Small  town  patronage. 

Over  the  Border,  with  Tom  Moore. — Very 
good  picture'  of  the  border  and  whiskey 
smugglers.  Every  oine  liked  it.  Miss 
Compson  very  good  also.  Seven  reels. — 
Paul  J.  Durbin,  Majestic  theatre.  Perry,  111. 
— ’Small  town  patronage. 

Prodigal  Baughters,  with  Gloria  Swanson. 
— An  exceptionally  good  picture  which 
flopped  at  the  box  office.  Gloria  has  never 
drawn  any  business  here,  but  it’s  not  her 
fault;  she  should.  Just  one  of  those  situ- 
ations that  seem  to  develop  here  and  there. 
— Fred  Hinds,  Cresco  theatre,  Cresco,  la. — 
General  patronage. 

A Gentleman  of  Beisnre,  with  Jack  Holt. 
— This  star  does  not  draw  here.  Another 
one  of  those  in  a group  that  you  must  buy 
in  order  to  get  a few  good  ones. — Mrs.  D.  A. 
Stewart,  Star  theatre.  Ft.  Lupton,  Colo. — 
Small  town  patronage. 

The  Bi'ttle  Minister,  with  Betty  Compson. 
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— Good  picture,  but  did  not  draw  against 
Chautauqua. — Hugh  G.  Martin,  American 
theatre,  Columbus,  Ga. — General  patronage. 

Burning'  Sans,  with  Milton  Sills. — This 
picture  pleased.  They  said  so  when  they 
went  out.  Plenty  of  action.  Film  extra 
good.  Seven  reels. — L.  J.  Moritz,  Dana 
Coonsolidated  Movie  Show,  Dana,  Iowa. — 
Neighborhood  patronage. 

Glimpses  of  the  Uoon,  with  Bebe  Daniels. 
— For  high  class  I guess.  Business  poor. — 
Hugh  G.  Martin,  American  theatre,  Colum- 
bus, Ga. — General  patronage. 


an  actor,  but  not  as  good  as  Rin-Tin-Tin. 
London’s  book  come  to  life. — Kreighbaum 
Bros.,  Cher-Bell  theatre,  Rochester,  Ind. 

The  Call  of  the  Wild,  with  Buck. — Good 
picture  if  you  can  buy  it  right.  I paid  too 
much  for  it.  Seven  reels.  E.  D.  Luna. 
Rialto  theatre,  Siloam  Springs,  Ark. — Small 
town  patronage. 

The  Call  of  the  Wild,  with  Buck. — Splen- 
did dog  picture,  but  business  was  away  off. 
There  was  a big  blowout  at  the  high  school. 
Seven  reels. — M.  P.  Foster,  Orpheum  the- 
atre, Harrisburg,  111. — Mixed  patronage. 


them,  and  before  you  know  it  there  is  a 
whole  nest  of  new  ones. — R.  S.  Wenger, 
Victory,  theatre.  Union  City,  Ind. 

The  'Virginian,  with  Kenneth  Harlan. — 
Our  people  were  very  much  pleased  with 
this  picture  and  asked  for  more  like  it. 
It  is  a high  grade  Western  above  the 
average,  and  should  please  any  audience. 
— C.  F.  & I.  Y.  M.  C.  A.’s,  Segundo,  Camp, 
Trindad,  Colo. — Mining  patronage. 

The  Virginian,  with  Kenneth  Harlan. — 
Fair  Western  worth  about  one-half  what 
I paid.  Pleased  fair.  Nobody  raving  about 
it  here.  Average  business  four  days. 
Films  rainy  and  oily  and  misframes.  Films, 
shipped  from  Chicago,  probably  have  been 
run  in  schoolhouse  or  where  they  had  no 
operator.  Another  case  of  no  one’s  fault 
for  condition  of  films.  Eight  reels. — R.  S. 
Wenger,  Victory  theatre.  Union  City,  Ind. 

April  Showers,  with  Kenneth  Harlan. — 
Nothing  extra.  Just  an  ordinary  program 
picture.  Six  reels. — W.  D.  Patrick,  Strand 
theatre,  Florala,  Ala. 

Poor  Men’s  Wives,  with  Barbara  LaMarr. 
— A picture  that  pleased  and  drew  fairly 
good  business.  Seven  reels.  — George 
Vaughan,  Grand  theatre,  Dunnville,  Ont., 
Can. 

Rich  Men’s  Wives,  with  House  Peters. — ■ 
Would  have  been  a good  picture,  but  got 
a poor  print,  all  mixed  up.  Palled  to 
please  anyone.  Seven  reels. — E.  D.  Luna, 
Rialto  theatre,  Siloam  Spring,  Ark. — 'Small 
town  patronage. 

Shadows,  with  Lon  Chaney. — Not  much 
of  a picture.  They  don’t  like  Chinaman 
stuff  here.  Was  to  gruesome.  Other  stars 
showed  up  very  poor.  Picture  flopped  for 
us,  but  we  knew  it  would,  but  were  forced 
to  take  it,  on  previous  owner’s  old  con- 
tract. Seven  reels. — W.  A.  Clark,  Jr., 
Castle  theatre,  Havana,  111. — General  pat- 
ronage. 

Are  You  a Failure?  with  Lloyd  Hughes. 
— You  will  be  a failure  if  you  run  many 
like  this,  with  no  drawing  power,  although 
picture  is  good. — Mrs.  D.  A.  Stewart,  Star 
theatre.  Ft.  Lupton,  Colo. 

Selznick 

Rupert  of  Heutzau,  with  a special  cast. 
— A very  entertaining  picture,  but  not  as 
good  as  “Prisoner  of  Zenda,”  which  was 
great.  The  cast  is  truly  all  star  and  al- 
most too  much  so,  as  some  of  the  players 
namely:  Claire  Windsor,  Marjorie  Daw. 
Elmo  Lincoln  and  a few  others,  have  very 
little  to  do.  But  in  spite  of  this  it  is  a 
real  good  picture. — Kreighbaum  Bros.,  Char- 
Bell  theatre,  Rochester,  Ind. 

Broadway  Broke,  with  a special  cast. — 
Nothing  to  this  one.  Just  some  more 
good  film  spoiled.  Six  reels. — W.  H.  Dur- 
ham, Grand  theatre,  Camas,  Wash. — Gen- 
eral patronage. 

The  Common  Baw,  with  Corinne  Griffith. 
— This  picture  sure  did  good  business  for 
me  during  Lenten  season.  Everybody  en- 
joyed the  same.  Seven  reels. — S.  A.  Berger, 
Star  theatre,  Jasper,  Ind. 

Reported  Missing,  with  Owen  Moore. — A 
picture  that  will  cause  you  to  forget  your 
troubles  and  laugh  till  you  cry.  A picture 
with  plenty  of  thrills.  Ran  one  reel  comedy 
with  this.  Six  reels. — Henry  McCoy,  Elite 
theatre,  Golconda,  111. — Small  town  pat- 
ronage. 

The  Grubstake,  with  Nell  Shipman. — Big. 
Most  entertaining  Klondike  story  we  ever 
had.  Two  reels  of  the  best  we  ever  saw. 
regarding  animals.  Everything  from  beaver 
to  skunks,  and  the  bear  fight  in  the  water 
was  fine.  Get  the  kids  out  when  you  run 
this.  It  will  please  all.  Eight  reels. — 
Bricker  & Green,  Gem  theatre.  Green  River, 
Utah. 

The  Girl  Prom  Howhere,  with  Elaine 
Hammerstain. — People  liked  this  one  and 
it  brought  fair  attendance.  Five  reels. — 
A1  C.  Werner,  Royal  theatre,  Reading,  Pa. 

Marooned  Hearts,  with  Conway  Tearle. 
— Very  fine  in  every  way.  Good  shots,  and 
interesting  all  the  way.  Zena  Keefe  does 
some  good  diving  and  swimming  in  this. 
Did  not  draw,  but  no  fault  of  feature. 
Six  reels. — 'Bricker  & Green,  Gem  theatre. 
Green  River,  Utah. 

Bove  Is  an  A-wful  Thing,  with  Owen 


The  Dictator,  with  Wallace  Reid. — This 
picture  went  good.  If  you  want  action,  buy 
it.  Priced  right.  Reels  in  good  shape. 
Seven  reels. — L.  J.  Moritz,  Dana  Consoli- 
dated Movie  Show,  Dana,  Iowa. — Neighbor- 
hood patronage. 

If  You  Believe  It,  It’s  So,  with  Thomas 
Meighan. — This  is  a fair  Meighan  picture. 
Have  seen  better  ones  than  this,  although 
it  pleased  a good  audience.  Seven  reels.— 
E.  E.  Gailey,  Crystal  theatre,  Wayne,  Neb. 
— General  patronage. 

Don’t  Tell  Everything,  with  Gloria  Swan- 
son.— 'This  one  pleased  them  all.  When  they 
put  Wallace  Reid  and  Elliott  Dexter  in  a 
picture  with  Gloria  Swanson,  you  cannot 
get  any  better  cast.  And  the  box  office 
will  show  what  the  people  think  of  them. 
You  can’t  go  wrong  on  this  one.  Six  reels. 
— C.  H.  Simpson,  Princess  theatre,  Millen, 
Ga. 

The  Great  Moment,  with  Gloria  Swanson. 
— One  old  patron  said  this  was  the  best  pic- 
ture he  had  seen  for  a long,  long  time.  A 
little  old,  but  if  you  haven’t  played  it  yet 
do  so.  Seven  reels. — Paul  J.  Durbin,  Majes- 
tic theatre.  Perry,  111. — Small  town  patron- 
age. 

The  Speed  Girl,  with  Bebe  Daniels. — Not 
much,  and  did  not  draw  much  business. — 
Hugh  G.  Martin,  American  theatre,  Colum- 
bus, Ga. — General  patronage. 

The  Top  of  New  York,  with  May  McAvoy. 
— This  is  a good  picture  and  gave  general 
satisfaction.  Good  print  from  Memphis. 
Five  reels. — Paul  Moore,  Strand  theatre, 
McKenzie,  Tenn. — Small  town  patronage. 

Scarlet  Days,  with  Richard  Barthelmess. 
— An  old  revival  that  drew  fair  business 
and  pleased  all  the  lovers  of  thrills.  Seven 
reels. — Hugh  G.  Martin,  American  theatre, 
Columbus,  Ga. — General  patronage. 

Three  Word  Brand,  with  William  S.  Hart. 

■ — This  one  will  please  Hart  fans,  but  it 
won’t  do  much  else.  Good  print  from 
Memphis. — Pugh  Moore,  Strand  theatre, 
McKenzie,  Tenn. — Small  town  patronage. 

■White  Oak,  with  William  S.  Hart. — Aver- 
age Western.  Will  please  Western  fans. — 
Pugh  Moore,  Strand  theatre,  McKenzie, 
Tenn. — Small  town  patronage. 

The  Young  Rajah,  with  Rodolph  Valen- 
tino.— Drew  the  best  business  of  the  week. 
— Hugh  G.  Martin,  American  theatre, 
Columbus,  Ga. — General  patronage. 

Pathe 


Safety  Bast,  with  Harold  Lloyd. — One 
continual  scream.  Pleased  98  per  cent.  Six 
reels. — Giacoma  Bros.,  Crystal  theatre. 
Tombstone,  Ariz. 

Safety  Bast,  with  Harold  Lloyd. — For  a 
good  clean  comedy,  this  one  cannot  be  beat. 
We  certainly  have  got  to  take  our  hats  off 
to  Harold  Lloyd.  He  kept  my  audience 
screaming  from  the  start  to  finish.  Drew 
people  for  miles  around.  Would  not  have 
been  able  to  take  care  of  the  crowd  if  the 
roads  had  been  goon.  It  rained  late  in 
the  afternoon  and  that  kept  a ood  many 
of  the  out-of-town  people  away.  Have  only 
one  complaint  to  offer,  that  is  that  Pathe 
takes  all  the  profit.  If  they  had  charged 
a fair  rental  on  the  picture,  we  could  have 
made  some  money.  The  small  town  ex- 
hibitors have  to  pay  too  much  money. 
Seven  reels. — M.  F.  Bodwell,  Paramount 
theatre,  Wyoming,  111. 

Safety  Bast,  with  Harold  Lloyd. — I am 
going  to  quote  you  my  experience  with  this 
so-called  world  beater.  If  your  town  is  a 
Lloyd  town,  then  you  may  get  by,  and  I 
have  my  doubts  even  then.  In  the  first 
place,  they  ask  you  three  times  what  it  is 
worth,  and  in  the  second  place  they  furnish 
you  with  a line  of  bull  and  bunk  with 
which  to  humbug  the  public.  For  instance, 
they  have  some  small  handkerchiefs  on 
which  is  printed  the  following,  “Use  this  to 
dry  your  tears  of  laughter  when  seeing 
Safety  Last,  etc.,  etc.”  Also  on  the  heralds 
is  pictured  a safety  pin,  and  this  is  sup- 
posed to  be  used  when  your  buttons  bust 
off  from  laughing.  I am  going  to  be  frank 
that  this  is  the  purest  kind  of  bull  and 
bunk.  There’s  no  laugh  in  the  picture. 
Only  two  or  three  scenes  that  drew  a darn 
few  laughs.  My  house  was  as  quiet  as 
church.  Had  a good  turn  out  and  will  say 
that  over  50  per  cent  were  badly  disap- 
pointed and  told  me  so.  The  picture  is 
blown  up  entirely  too  much  and  your  peo- 
ple will  tell  you  so  after  they  have  seen  it. 
Seven  reels.- — G.  F.  Rediske,  Star  theatre. 
Ryegate,  Mont. — Small  town  patronage. 

Preferred 

Mothers-in-Baw,  with  a special  cast. — 
Just  about  a 50-50  picture;  not  so  good 
and  not  so  worse.  There  are  lots  of  better 
for  the  price.  There  has  several  near 
punches,  but  nothing  happens.  Just  runs 
through  and  stops.  Films  good  except 
some  guy  has  got  a new  punch,  round 
holes,  X marks,  and  diamond  shaped  punch. 
All  three  mixed  through.  Some  of  the 
prettiest  little  fancy  work  I ever  saw. 
Quite  nice  if  you  like  it,  but  punch  hounds 
You  think  you  have  caught 


The  Call  of  the  'Wild,  with  Buck. — Good 
picture,  especially  for  dog  lovers.  Buck  is  are  like  rats. 
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Moore. — Good  comedy.  Kept  everyone 
laughing  steady.  Seven  reels. — Ralph  R. 
Gribble,  Grand  theatre.  New  Hamburg,  Ont., 
Can. — General  patronage. 

My  Old  Kentucky  Home,  with  Monte 
Blue. — The  best  horse  race  scenes  ever 
filmed.  Sent  cut  cards  telling  them  about 
this  picture.  We  crowded  them  in  both 
shows.  Used  this  on  Saturday  night.  Ran 
“Starland  Review.”  Six  reels. — Henry  Mc- 
Coy, Elite  theatre,  Golconda,  111. — Small 
town  patronage. 

United  Artists 

A Woman  of  Paris,  with  Edna  Purviance. 
— The  photo-drama  was  magnificent.  The 
cinema  sensation  of  ail  times. — Ramiro 
Paz,  Cosmopolitan  theatre,  S.  Jose  No.  115, 
Havana,  Cuba. — Neighborhood  patronage. 

One  Exciting  Hight,  a D.  W.  Griffith 
production. — A good  thriller,  and  mystery 
will  be  talked  about.  Better  than  average 
business  seven  days.  Hold  this  over  so 
people  will  get  to  talking.  Films  good. 
Eleven  reels. — R.  S.  Wenger,  Victory  thea- 
tre, Union  City,  Ind. 

Down  on  the  Parm,  with  a special  cast. 
— This  comedy  is  a little  old,  but  it 
pleased  everybody.  Five  reeis. — Claude 
McBrayer,  Auditorium  theatre,  Hamilton, 
Mo. 

Way  Down  East,  a D.  W.  Griffith  pro- 
duction.— ^Went  over  fine  to  big  business. 
Film  in  good  condition.  Eleven  reels. — 
Giacoma  Bros.,  Crystal  theatre.  Tombstone, 
Ariz. 

Universal 

The  Night  Message,  with  a special  cast. 
—An  extra  good  picture,  one  that  pleased 
100  per  cent.  Really  better  than  many  pic- 
tures sold  as  specials.  Five  reels.- — W.  H. 
Durham,  Grand  theatre,  Camas,  Wash. — ■ 
General  patronage. 

The  Night  Message,  with  a special  cast. 
— This  is  what  I call  a good  one.  Has 
good  story,  acted  well,  and  some  great  set- 
tings. Boys,  this  pleased  my  audience  100 
per  cent  if  any  ever  did.  Show  it,  as  the 
price  is  O.  K.,  and  it  will  stand  all  you 
can  give  it  in  advertising.  My  advertising 
failed  to  arrive,  but  I had  a good  house 
anyway.  They  were  all  talking  about  this 
when  they  went  out,  and  I did  not  have 
to  hide,  as  they  showed  that  pleasing  smile. 
Film  good.  No  stops.  Five  reels. — C.  V. 
Anderson,  Oak  theatre,  Oakdale,  Neb. 

Porty  Horse  Hawkins,  with  Hoot  Gibson. 
— Fair  business  first  night.  Poor  on  sec- 
ond. These  Gibsons  don’t  seem  to  draw  the 
business.  People  make  no  comments  either 
way.  Just  don’t  seem  to  have  any  “pep”  to 
them.  Guess  Carl  will  not  like  this  report, 
but  it’s  a fact. — E.  N.  Collins,  Star  theatre. 
Humble,  Tex. 

The  Storm  Daughter,  with  Priscilla  Dean. 
— Full  of  action  and  will  hold  your  people 
to  the  end.  Advertise  it  big.  Will  do  all 
you  claim  for  it. — Carl  Veseth,  Palace  the- 
atre, Malta,  Mont. — Neighborhood  patron- 
age. 

The  Storm  Daughter,  with  Priscilla  Dean. 
— A good  picture.  Will  please  those  that 
are  looking  for  action.  The  storm  and 
wreck  at  the  end  is  better  than  you  will 
find  in  the  average  picture  of  this  kind. 
“Storm  Diaughter”  carries  a fine  story.  I 
figure  Universal  Jewels  are  a good  bet. — 
O.  W.  McConnell,  Lyric  theatre,  Grange- 
ville,  Idaho. 

The  Galloping  Ace,  with  Jack  Hoxie. — 


Just  a fair  program.  Hoxie  isn’t  doing  any- 
thing like  what  I was  expecting  of  him 
after  listening  to  the  salesman  I bought 
them  from.  They  are  just  very  common 
program  pictures  that  are  not  worth  a cent 
over  average  for  small  towns  under  a 1,000 
population.  The  prints  are  always  good  on 
my  Universal  service  out  of  Memphis. 
Five  reels. — S.  W.  Fitner,  Dixie  theatre, 
Ripley,  Miss. 

Jack  O’Cluhs,  with  Herbert  Rawlinson. — 
Extra  good  program. — Bert  Silver,  Silver 
Family  theatre,  Greenville,  Mich. 

Jack  O’Cluhs,  with  Herbert  Rawlinson. — 
A mighty  fine  show.  Rawlinson  makes  a 
good  cop,  and  the  cast  and  story  were  good. 
Liked  by  all.  Five  reels. — R.  Ross  Riley 
Wigwam  theatre,  Oberlin,  Kan. 

Bide  For  Your  Dife,  with  Hoot  Gibson. 
— This  and  “The  Ramblin’  Kid,”  are  only 
two  Westerns  that  have  been  released  this 
year  with  Gibson.  “Blinkey”  was  a sort  of 
a goofey  story  full  of  slushy  sickening 
gooey  that  disgusted  the  regular  Hoot  fans. 
“Out  of  Luck”  was  a dandy  picture  and 
went  over  big.  It  was  not  a Western. 
“Hook  and  Ladder”  was  another,  but  not 
quite  so  good,  and  “The  Thrill  Chaser” 
was  another.  If  it  had  anything  to  it,  I 
failed  to  find  anyone  who  found  it.  As  Lr 
thrills,  as  the  title  leads  you  to  believe, 
it  did  not  have  a single  one.  “The  Ramblin’ 
Kid”  and  “Ride  For  Your  Life”  are  the  real 
type  of  Western  that  the  Hoot  fan  wants, 
and  if  I buy  the  output  next  year,  at  any 
price.  Universal  will  show  me  where  they 
are  real  Westerns.  Six  reels. — C.  H.  Bills, 
Opera  House,  Lenora,  Kan. — Small  town 
patronage. 

Bide  For  Your  Xiife,  with  Hoot  Gibson. — 
The  bread  and  butter  star  as  usual,  but 
he  has  a good  fast  riding  Western  drama 
and  pulled  in  a lot  of  extra  dollars  when 
things  were  breaking  bad  elsewhere. — Ben 
L.  Morris,  Olympic  theatre,  Bellaire,  O. 

The  Darliug*  of  New  York,  with  Baby 
Peggy. — Say,  Fellows,  it  surely  is  a good 
and  glorious  feeling  after  you  and  your 
audience  have  been  “fed  up”  on  “triangles” 
and  “society”  divorces  and  “Flaming 
Youths”  and  costume  plays  and  what  not, 
to  run  across  a film  like  this  one.  The  lit- 
tle baby  star  and  her  rag  doll  brought  more 
favorable  comments  than  we  have  gotten 
on  any  other  show.  There  ought  to  he  some 
way  to  keep  this  kid  from  growing  up,  be- 
cause then  she  win  be  merely  another 
movie  actress,  whereas  she  is  now — Baby 
Feggy. — -Louis  A.  Van  Alstyne,  Quality  the- 
atre, Cullom,  111. — Small  town  patronage. 

Sporting  Youth,  with  Reginald  Denny. — A 
good  picture.  The  kids,  old  and  young,  had 
the  time  of  their  life.  Good  photography 
and  well  directed.  It  is  not  a big  special 
but  will  give  100  per  cent  satisfaction  and 
that  is  more  than  most  specials  will  do. 
Seven  reels. — E.  C.  Potter,  Firemen’s  the- 
atre, New  Hampton,  Iowa. — Neighborhood 
patronage. 

Sporting  Youth,  with  Reginald  Denny. — 
Yes,  it  will  live  up  to  everything  you  can 
say  about  it.  If  this  isn’t  a good  show  I 
do  not  know  one.  Business  above  normal. 
You  can  raise  your  price  or  any  old  thing 
you  like,  and  the  goods  is  there.  Back  it 
up.  Seven  reels. — E.  J.  Reynolds,  Liberty 
theatre,  Pasco,  Wash. 

Merry  Go  Bound,  with  Mary  Philbin. — 
Drew  good  business  and  pleased. — Law- 
rence Jones,  Star  theatre,  Malad  City, 
Idaho. 

Merry  Go  Bound,  with  Mary  Philbin. — A 
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To  “FILM  DAILY 

FILM  BOOKING  OFFICES  takes  this  opportunity  to  thark 
‘‘FILM  DAILY”  for  its  enlightening  criticism  of  “THE  BELOVE) 
VAGABOND”  starring  Carlyle  Blackwell.  | 

Said  “FILM  DAILY”: — “If  your  folks  are  crying  for  better 

pictures,  you  would  do  well  to  put  this  one  on  your  list  |f 

they  are  tired  of  cut-and-dried  movie  stuff,  let  them  see  this  one  as  t 

may  help  to  restore  their  faith  in  pictures  here  is  a pictu:e 

that  shows  a serious  effort  to  do  something  worth  while.”  ' 

We  salute  “FILM  DAILY”  for  the  sentence  that  reads  “If  you 
patrons  are  tired  of  cut-and-dried  movie  stuff,  let  them  see  this  one” 
etc. 

If  ever  a review  hit  the  nail  squarely  on  the  head,  this  is  tie 
sentence  that  says  a mouthful. 

An  army  of  salesmen  couldn’t  say  as  much  as  that  simple 
sentence  tells  straight  to  every  exhibitor. 


Y 


lb  a pleasure  to  distribute  such  a picture  as 
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ind  “PETE”  HARRISON 


;j  We  also  thank  “Pete”  Harrison  for  his  review  of  April  19th. 
jlays  Harrison:— “This  first-rate  screen  arrangement  of  Wm.  J.  Locke’s 
famous  novel  has  been  made  into  the  best  picture  Film  Booking 
()ffices  have  placed  on  the  market  in  a long  time/’ 

I This  is  all  very  flattering,  Pete,  but  we  don’t  agree  with  you  that 
[THE  BELOVED  VAGABOND”  is  the  best  picture  we’ve  put  on 
'|he  market  in  a long  time,  although  it’s  one  of  the  best, 
j It  is  one  of  the  best  because  it  is  distinctly  different,  because  it  is 
entirely  apart  from  the  ordinary  conventional  movie  stuff, 
i That  alone  makes  it  stand  out  from  the  regular  fare  now  being 
Served  to  millions  of  patrons  in  picture  theatres. 

I “Carlyle  Blackwell  never  gave  such  a performance,”  says  Harrison. 
Wt  agree.  So  will  all  exhibitors  agree.  We  commend  this  picture 

0 you  as  “something  finer”  than  you’ve  played  in  many  months. 

1 Presented  by 

I PRODUCERS  SECURITY  CORPORATION 

. Distributed  by 

I FILM  BOOKING  OFFICES 

723  Seventh  Avenue,  New  York,  N.  Y. 
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good  picture  but  did  not  please  over  60 
per  cent  of  audience.  Too  long  drawn  out, 
without  any  thrills  or  smiles.  Ten  reels. 
— E.  C.  Potter,  Firemen’s  theatre.  New 
Hampton,  Iowa. — Neighborhood  patronage. 

Railroaded,  with  Herbert  Rawlinson. — 
The  operator’s  “Goodnight”  slide  was  the 
best  thing  to  my  show.  Universal  sent 
along  a one-reel  comedy.  It  was  the  punkest 
thing  in  the  discard.  Like  a censored  film; 
wasn’t  all  there.  I built  up  a good  patron- 
age with  Pox  pictures,  but  am  losing  it 
fast  with  Universal.  Five  reels — J.  J.  En- 
loe,  Y.  M.  C,  A.  theatre,  Hitchins,  Ky. — 
Small  town  patronage. 

His  Mystery  Girl,  with  Herbert  Rawlin- 
son.— A very  good  picture.  Five  reels. — 
Charles  Prokop,  Rex  theatre,  Wahoo,  Neb. 
— Neighborhood  patronage. 

The  Six-Fifty,  with  a special  cast. — The 
worst  lemon  yet.  It  served  us  right,  how- 
ever. When  us  exhibitors  are  silly  enough 
to  buy  our  pictures  in  blocks  and  let  the 
distributor  dump  them  onto  us  like  bailed 
hay,  we  should  not  kick  if  we  find  part  of 
the  bails  are  mildewed  and  rotten.  This 
was  sold  to  us  to  be  new  stuff,  but  the  film 
was  in  as  bad  shape  as  was  the  play.  Five 
reels. — Elmac  theatre.  Maple  Rapids,  Mich. 
— Small  town  patronage. 

The  Six-Fifty,  with  a special  cast. — Just 
a picture.  The  cast  very  good  in  this,  but 
nothing  to  the  story.  Very  light  entertain- 
ment. Be  sure  you  have  a good  comedy 
when  you  run  this.  Five  reels. — J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. — 
General  patronage. 

The  Six-Fifty,  with  a special  cast. — A 
medium  melo-drama  that  seemed  to  please. 
Five  reels. — E.  A.  Armistead,  Lyric  the- 
atre, Easley,  S.  C. 

The  Wild  Party,  v/ith  Gladys  Walton. — • 
Pleased  a small  crowd  and  lost  money. 
Some  party,  I’ll  say.  Took  in  half  a dollar 
more  than  price  of  film.  Reels  in  good  con- 
dition.— J.  W.  Boatwright,  Radio  theatre, 
Ozark,  Mo. 

The  Wild  Party,  with  Gladys  Walton. — 

A good  comedy-drama  that  pleased  here. 
Five  reels. — E.  A.  Armistead,  Lyric  the- 
atre, Easley,  S.  C. 

Iiegally  Dead,  with  Milton  Sills. — Good 
program  picture.  Pleased  all  who  saw  it 
here.  Gives  them  something  to  think  about. 
— Carl  Veseth,  Palace  theatre,  Malta,  Mont. 
— Neighborhood  patronage. 

Pure  Grit,  with  Roy  Stewart. — A very 
fine  Western  program  picture.  Showed  to 
384  free  admissions  and  got  a real  crowd 
out.  Saturday  afternoon  picture.  Seemed 
to  please  all  that  saw  it.  Universal  has 
some  pretty  good  stuff,  but  they  are  crazy 
on  Hoot.  Will  not  use  any  of  his  until  they 
come  back  to  this  old  time  form.  Laemmle 
taiks  a lot  in  his  own  paper  about  being 
square  with  the  small  town  exhibitor.  Now 
who  made  this  fellow,  Ed  Hoot?  Was  it 
Hoot  himself,  or  Carl,  or  the  small  exib? 
All  of  them,  of  course.  Now  who  gets  the 
cream?  It  would  appear  that  it  was  not 
the  small  exib,  for  that  seems  not  to  be  the 
case,  from  reports  on  his  “$2.50  extra”  pic- 
tures. Well,  boys,  I’m  not  running  them 
until  they  take  this  bunk  off,  as,  from  the 
reports,  they  are  not  getting  any  more 
money  for  us  than  they  were  before. — J.  W. 
Boatwright,  Radio  theatre,  Ozark,  Mo. 

Pure  Grit,  with  Roy  Stewart. — Picture 
not  very  good.  Drew  regular  Saturday 
night  crowd. — T.  M.  Culwell,  Strand  the- 
atre, Davis,  Okla. — Small  town  patronage. 

White  Tiger,  with  Priscilla  Dean. — Good 


picture,  poor  business. — Hugh  G.  Martin, 
American  theatre,  Columbus,  Ga. — General 
patronage. 

The  Ramblin’  Kid,  with  Hoot  Gibson. — 
Good  western  picture  but  spoiled  by  re- 
ceiving a bum  print.  Always  impossible 
for  me  to  get  good  prints  from  this  com- 
pany after  they  get  a few  months  old. 
Don’t  understand  why  a company  like  Uni- 
versal will  spoil  a coming  star  like  Gibson 
by  sending  out  short  prints.  They’re  all 
right  if  you  can  afford  their  prices  on  the 
newer  product,  but  when  they  get  a few 
months  old  I am  afraid  to  book  them,  know- 
ing what  I already  know  about  some  of 
those  used  in  the  past. — W.  H.  Odom,  Pas- 
time theatre,  Sanderville,  Ga. 

The  Ramblin’  Kid,  with  Hoot  Gibson. — 
Good  picture  with  a good  star.  Six  reels. 
— E.  A.  Armistead,  Lyric  theatre,  Easley, 

S.  C. 

Burning  Words,  with  Roy  Stewart. — Very 
good  mounted  police  picture.  Received 
several  good  comments  on  it.  Five  reels. 
— S.  G.  Ihde,  Photoplay  theatre,  Ashland, 
Kans. — Small  town  patronage. 

Burning  Words,  with  Roy  Stewart. — ■ 
North  West  Mounted  Police  story,  which 
will  please  your  show  goers  very  much  if 
they  like  Roy’s  pictures.  Film  in  good  con- 
dition, rental  reasonable,  box  office  good 
here.  Five  reels. — M.  F.  Faytle,  Orpheum 
theatre,  McHenry,  N.  D. 

Burning  Words,  with  Roy  Stewart. — Just 
a fair  picture.  Did  not  please  our  patrons 
and  print  was  bum.  Had  a big  Saturday 
night  crowd  and  it  sure  makes  a fellow 
feel  foolish  where  you  get  them  out  to 
have  this  kind  of  luck.  Five  reels. — John- 
son & Lawson,  Beaver  theatre,  Spencer, 
Idaho. — Small  town  patronage. 

The  Acquittal,  with  a special  cast. — A 
mighty  good  picture  that  flopped  at  my 
box  office. — Hugh  G.  Martin,  American  the- 
atre, Columbus,  Ga. — General  patronage. 

Dead  Game,  with  Hoot  Gibson. — At  last 
we  received  Hoot  in  a Western,  the  place 
he  belongs.  It  sure  was  good  to  see  him 
back  under  his  large  hat  and  cowboy  trous- 
ers. Give  us  more  like  this  one.  Film  not 
in  very  good  condition.  Five  reels. — M.  F. 
Faytle,  Orpheum  theatre,  McHenry,  N.  D. — 
Small  town  patronage. 

The  Scarlet  Car,  with  Herbert  Rawlin- 
son.— A very  good  program  that  pleased 
them  100  per  cent  and  stronger.  Film  in 
very  good  condition.  Actor  getting  more 
new  business.  Five  reels. — M.  F.  Faytle, 
Orpheum  theatre,  McHenry,  N.  D. 

The  Victor,  with  Herbert  Rawlinson. — 
For  the  small  town  this  is  a knockout. 
Made  some  money  on  a one  day  fun.  The 
prize  fight  is  sure  good.  They  stopped  to 
tell  us  how  good  it  was.  Print  good.  Seven 
reels. — E.  A.  Greer,  Meridian  theatre.  Meri- 
dian, Idaho. — Neighborhood  patronage. 

Ridin’  Wild,  with  Hoot  Gibson. — This  is 
one  of  Hoot’s  old  ones,  but  it  sure  finished 
him  here.  We  played  “Double  Dealing”  a 
week  or  so  ago  and  it  was  a frost.  Then 
this  one  came  and  froze  him  out  entirely. 
I don’t  believe  we  could  ever  get  anyone 
out  to  see  Hoot  again.  He  can  act  if  given 
a story,  but  so  many  of  his  stories  are 
absolutely  no  good  and  there  is  always  so 
much  kissing  out  of  these  old  films.  Five 
reels. — Dlnsmore  & Son,  Majestic  theatre, 
Werner,  Ark. 

Single  Handed,  with  Hoot  Gibson. — Ex- 
hibitors! Attention!  If  your  patrons  do 
not  like  Hoot  in  a drama  and  do  in  a 


LOVE 


Simple,  human 
interest  romance, 
springing  deep 
from  the  heart 
is  the  most 
fascinating 
of  all  dramatic 
material.  This 
picture  abounds 
in  it. 


a 


yOHTSJeUiNG 

JOis^’/i€^iP€pic2ures  Corporation 

presenU  * 

GeoigeAriiss 
“$20??AWEEK” 

with  TAYLOR  HOLMES 

and  EDITH  ROBERTS 

Forrest  Halsey’s  version  of  Edgar  Franklin’s  “The 
Adopted  Father.”  Directed  by  Harmon  Weight. 

svriTfromSumcK 


May  24,  1924 


EXHIBITORS  HERALD 


71 


Produced  by  Harry  J.  Brown,  directed  by  Albert  Rogell  and  presented  by 

Monogram  Pictures  Corporation 

ANDREW  J.  CALLAGHAN,  Pres. 

and  Starring 

RED  THOMSON 

World’s  Champion  Athlete  and  Stunt  Man 

with  his  Wonderful  Horse  Silver  King 
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Western,  for  your  sake  and  your  patrons: 
stay  away  from  this  one.  Film  in  poor 
shape.  Did  not  draw  very  well,  as  my 
patrons  like  him  in  a Western.  Five  reels. 
— M.  F.  Faytle,  Orpheum  theatre,  McHenry, 
N.  D.  ' 

Tlie  Ziove  I>etter,  with  Gladys  Walton. — 
Good  program  picture  that  pleased  my  pa- 
trons. Gladys  Walton  will  draw  if  you 
play  her  a few  times.  All  her  productions 
so  far  have  been  good.  Film  in  fair  shape, 
and  rental  reasonable.  Film  could  be 
cleaned,  as  it  was  dark.  Five  reels. — M.  F. 
Faytle,  Orpheum  theatre,  McHenry,  N.  D. 

Sawdnst,  with  Gladys  Walton. — A dandy 
picture,  of  circus  life  well  acted,  and  pro- 
duced. Pleased  a fair  crowd.  Five  reels. 
— Ralph  R.  Gribble,  Grand  theatre.  New 
Hamburg,  Ont.  Can. — General  patronage. 

The  Power  of  a Lie,  with  a special  cast. 
■ — Of  all  the  poor  comments,  this  one  had 
them  beat.  It  must  have  been  a holiday 
when  they  took  this  picture,  as  all  the 
poorest  players  were  there.  Five  reels. — 

M.  F.  Faytle,  Orpheum  theatre,  McHenry, 

N.  D. 

A Million  to  Bum,  with  Herbert  Raw- 
linson. — Reels  in  fine  shape.  Story  a little 
overdrawn.  Might  be  possible,  but  highly 
improbable,  but  the  kind  that  always 
pleases.  Would  say  that  it  is  a dandy 
program  picture. — J.  W.  Boatwright,  Radio 
theatre,  Ozark,  Mo. 

Men  in  the  Baw,  with  Jack  Hoxie. — This 
is  a picture  of  the  doubtful  variety.  Maybe 
your  patrons  will  like  it.  Ours  didn’t. 
Five  reels. — Charles  Prokop,  Rex  theatre, 
Wahoo,  Neb. — Neighborhood  patronage. 

Men  in  the  Baw,  with  Jack  Hoxie. — Just 
a fair  program  picture,  good  for  Saturday. 
Five  reels. — O.  W.  McConnell,  Lyric  the- 
atre, Grangeville,  Idaho. 

Men  in  the  Baw,  with  Jack  Hoxie. — Noth- 
ing to  it.  The  first  four  reels  is  his  story 
of  past  experiences  which  are  so  impossi- 
ble that  they  are  silly.  Very  poor  for  a 
Hoxie.  Five  reels. — J.  W.  Andresen,  Rialto 
theatre,  Cozad,  Neb. — General  patronage. 

Men  in  the  Baw,  with  Jack  Hoxie. — Man, 
they  were  raw  all  right.  This  was  a dandy, 
a real  Western  that  pleased  a fair  crowd 
and  did  not  lose  any  money  Saturday  night. 

• — J.  W.  Boatwright,  Radio  theatre,  Ozark, 

Mo. 

The  First  Begree,  with  Frank  Mayo. — 
Very  good  program  that  will  please  your 
patrons  100  per  cent,  if  they  like  Mayo. 
Film  in  good  condition.  Five  reels. — M.  F. 
Faytle,  Orpheum  theatre,  McHenry,  N.  D. 

The  Prisoner,  with  Herbert  Rawlinson. — 
Pretty  fair  entertainment.  Pleased  the 
majority.  Six  reels. — Ralph  R.  Gribble, 
Grand  theatre.  New  Hamburg,  Ont.  Can. — 
General  patronage. 

"WTiat  Wives  Want,  with  a special  cast. 
— Just  a fair  program  picture.  Nothing  to 
rave  about.  Film  in  fair  condition.  Five 
reels. — M.  F.  Faytle,  Orpheum  theatre,  Mc- 
Henry, N.  D. — Small  town  patronage. 

The  Bolted  Door,  with  Frank  Mayo. — A 
poor  offering.  Mayo  did  his  best  but  it  was 
no  good,  did  not  please.  Five  reels. — Ralph 
R.  Gribble,  Grand  theatre.  New  Hamburg, 
Ont.  Can. — General  patronage. 

The  Clean  Up,  with  Herbert  Rawlinson. 
— Personally  we  did  not  care  for  this,  but 
it  suited  the  patrons  and,  after  all,  that 
is  what  we  are  here  for.  We  cannot  see 
just  what  it  was  that  they  fell  for,  but  they 
are  still  talking  about  how  they  liked  it. 


Five  reels. — Elmac  theatre.  Maple  Rapids, 
Mich. 

Double  Dealing,  with  Hoot  Gibson. — This 
was  terrible.  It  put  me  in  mind  of  the 
Haysville  Dramatic  Society  and  poorly  done 
for  them.  Carl  must  have  bought  the  play 
from  Dennision’s.  About  the  worst  I have 
ever  seen.  Five  reels. — Ralph  R.  Gribble, 
Grand  theatre.  New  Hamburg,  Ont.  Can. — 
General  patronage. 

The  Whispered  Name,  with  a special  cast. 
— A picture  which  has  a great  deal  of 
truth  in  it  and  still  is  entertaining.  Six 
reels. — O.  B.  Sterling,  Sterling  theatre.  Day- 
ton,  Tex. 

The  Bed  Warning,  with  Jack  Hoxie. — 
Good  program. — Bert  Silver,  Silver  Family 
theatre,  Greenville,  Mich. 

The  Love  Brand,  with  Roy  Stewart. — 
Nothing  extra.  Just  an  ordinary  Western, 
which  pleased  some.  Five  reels. — W.  D. 
Patrick,  Strand  theatre,  Florala,  Ala. 

Thundering  Dawn,  with  J.  Warren  Ker- 
rigan.— Everyone  said  fine.  When  they  do 
that  you  know  you  have  a good  picture. 
Interesting  from  the  beginning  to  the  end. 
Has  a fine  story  and  is  well  directed.  I 
would  like  ‘‘Thundering  Dawn”  every  week. 
Business  is  better  the  second  day. — O.  W. 
McConnell,  Lyric  theatre,  Grangeville, 
Idaho. 

The  Flame  of  Life,  with  Priscilla  Dean. 
— Not  even  a good  program  offering.  Pris- 
cilla Dean’s  admirers  are  getting  fewer 
with  this  kind  of  stuff.  Don’t  waste  your 
time  on  this  one.  Seven  reels. — E.  C.  Pot- 
ter, Firemen’s  theatre,  New  Hampton,  Iowa. 
— Neighborhood  patronage. 

Trimmed  In  Scarlet,  with  a special  cast. 

• — Not  much  to  this  picture.  Kids  didn’t 
stay  for  it.  No  good.  Five  reels. — E.  D. 
Luna,  Rialto  theatre,  Siloam  Springs,  Ark. 
— Small  town  patronage. 

Hunting  Big  G-ame  in  Africa. — Did  a 
great  business  and  gave  great  satisfaction. 
Ten  reels. — Giacoma  Bros.,  Crystal  theatre. 
Tombstone,  Ariz. 

Vitagraph 

My  Man,  with  Patsy  Ruth  Miller. — Very 
good  picture  that  gave  satisfaction  and 
drew^  good  business. — George  Vaughan, 
Grand  theatre,  Dunnvllle,  Ont.,  Can. 

On  the  Banks  of  the  Wabash,  w'ith  Mary 
Carr. — Seemed  to  please,  although  there 
wasn’t  as  much  action  to  it  as  most  people 
expected.  Moves  pretty  slow  for  first  four 
reels.  Seven  reels. — S.  G.  Ihde,  Photoplay 
theatre,  Ashland,  Kans. — Small  town  pa- 
tronage. 

On  the  Banks  of  the  Wabash,  with  Mary 
Carr. — Drew  good  business  two  nights,  and 
pleased  95  per  cent.  It  was  better  enter- 
tainment than  some  more  expensive  pic- 
tures we  have  shown.  Vitagraph’s  adver- 
tising matter  good.  The  film  was  A1  and 
none  cut  out.  Seven  reels. — I.  R.  Gavin, 
Hammond  theatre,  Hammond,  Wis. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— Good  picture,  although  not  up  to  some  of 
the  other  Vitagraphs.  Received  many  good 
reports  on  this  one,  but  would  advise  you 
not  to  raise  the  price.  Seven  reels. — J.  M. 
Reynolds,  Opera  House,  Elwood,  Neb. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— Good  program. — Bert  Silver,  Silver  Fam- 
ily theatre,  Greenville,  Mich. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— This  picture  is  good  for  any  day.  Com- 
edy a plenty,  and  just  right.  My  audi- 


ence praised  it. — S.  A.  Berger,  Star  theatre, 
Jasper,  Ind. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— A good  picture  that  carries  a lot  of 
thrills.  Well  produced  and  fire  scene  not 
drawn  out  to  long  affair,  as  is  usual. 
Seven  reels.- — Ralph  R.  Gribble,  Grand  the- 
atre, New  Hamburg,  Ont.,  Can. — General 
patronage. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— Bought  as  a special  but  failed  to  prove 
up  on  the  claim.  If  I could  sell  pictures 
to  my  audience  at  their  true  value  as 
easily  as  the  film  slickers  sell  them  to  me 
for  double  what  they  are  worth,  I could 
spend  my  Summers  spearing  Dogfish  on 
Salmon  River,  Idaho.  When  you  buy  this 
one  look  out  for  the  bull,  for  the  bars  are 
down,  and  buy  at  program  prices  only.  I 
paid  double  what  the  picture  is  worth.  Fri- 
day night  light  and  Saturday  night  fell  off 
from  usual  receipts,  with  weather  ideal  and 
town  full  of  people.  They  say  “Vitagraph 
treats  you  right.”  Thanks,  Mabel,  pass  the 
prunes. — J.  C.  Jenkins,  Auditorium  theatre, 
Neligh,  Neb. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— Great.  Vitagraph  certainly  rang  the  bell 
again  when  they  made  this  one.  Seven 
reels. — S.  G.  Ihde,  Photoplay  theatre,  Ash- 
land, Kans.- — Small  town  patronage. 

Pioneer  Trials,  with  Cullen  Landis. — I 
wish  I could  say  something  on  the  report 
that  would  make  some  of  the  small  towns 
that  haven’t  already  used  this  one  wake 
up  and  use  it.  I needed  money  bad  the 
day  before  I showed  it,  but  know  I have  a 
bank  roll.  I played  “Pioneer  Trails”  to  the 
largest  audience  I have  had  in  years  with 
raised  admission  and  had  more  nice  com- 
ment on  it  than  any  in  a long  time. 
Wished  I had  kept  it  over  for  a second 
night.  Any  small  town 'should  make  money 
on  it,  and  it  seems  to  me  that  it  ought  to 
please  any  audience.  I am  well  pleased 
with  Vitagraph  specials.  They  have  all 
been  good.  Seven  reels. — G.  W.  Pitner, 
Dixie  theatre,  Ripley,  Miss. 

Pioneer  Trails,  with  Cullen  Landis. — 
Starts  out  a regular  “Covered  Wagon”  but 
turns  out  to  be  only  an  above-the-average 
Western.  Wonderfully  clear  photography. 
Business  off — opposition  musical  comedy. 
Seven  reels. — M.  P.  Foster,  Orpheum  the- 
atre, Harrisburg,  111. — Mixed  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — An- 
other Vitagraph  special  headed  by  an  all 
star  cast,  and  you  don’t  have  to  stutter 
when  you  say  special.  This  satisfied  our 
patrons.  More  like  this,  Vitagraph,  and  the 
exhibitors  could  retire  from  business. 
Seven  reels. — Henry  McCoy,  Elite  theatre, 
Golconda,  111.^ — Small  town  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — A 
dandy  good  picture  and  one  which  leaves 
a good  taste  after  you  have  played  it. 
Vitagraph  will  treat  you  right  on  this  one 
and  not  ask  all  you  take  in  at  the  box 
office.  Buy  it,  it’s  a “peach.” — J.  M.  Rey- 
nolds, Opera  House,  Elwood,  Neb.  • 

Masters  of  Men,  with  Cullen  Landis. — 
Not  as  good  as  I expected  and  will  go  over 
well  at  regular  prices  if  you  can  get  them 
in.  I couldn’t.  Costumes  much  older  than 
time  of  picture  called  for  in  my  opinion. 
Like  Landis  better  in  “Masters  of  Men.” 
Seven  reels. — Ralph  R.  Gribble,  Grand  the- 
atre, New  Hamburg,  Ont.,  Can. — General 
patronage. 

Masters  of  Men,  with  Cullen  Landis. — No 
doubt  a good  picture,  but  we  could  not  say 
from  the  print  we  got.  It  was  deplorable. 
This  is  the  first  bad  Vitagraph  print  we 
have  had  in  a long  time  however.  Seven 
reels. — E.  N.  Collins,  Star  theatre.  Humble, 
Tex. 

Masters  of  Men,  with  Cullen  Landis. — 
Very  good  feature. — S.  A.  Berger,  'Star  the- 
atre, Jasper,  Ind. 

Masters  of  Men,  with  Cullen  Landis. — 
A very  good  picture.  Pleased  100  per  cent. 
Had  some  say  it  was  the  best  they  had 
ever  seen.  Vitagraph  sure  has  treated  me 
right.  We  have  been  able  to  make  money 
on  all  Vitagraph  pictures  because  the  ren- 
tal was  right.  Seven  reels. — J.  J.  Mahwald, 
Alhambra  theatre.  Garrison,  N.  Dak. 

Masters  of  Men,  with  Cullen  Landis. — I 
wish  to  add  my  praise  to  the  already  large 
number  who  have  reported  on  this  fine  pic- 
ture. It  is  very  interesting  and  well  done. 
A picture  that  surely  satisfies  your  pa- 
trons. Cullen  Landis  does  excellent  work 


LOVE 


Simple,  human 
interest  romance, 
springing  deep 
from  the  heart 
is  the  most 
fascinating 
of  all  dramatic 
material.  This 
picture  abounds 
in  it. 
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George  Atiiss 
“*20?SAWEEK' 

with  TAYLOR  HOLMES 

and  EDITH  ROBERTS 

Forrest  Halsey’s  version  of  Edgar  Franklin’s  “The 
Adopted  Father.”  Directed  by  Harmon  Weight 
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and  his  support  is  good.  Film  in  good  con- 
dition. Seven  reels. — C.  H.  Moulton,  Bijou 
theatre,  Beach,  N,  D. — Small  town  patron- 
age. 

Masters  of  Men,  the  Midnight  Alarm,  and 
The  Ninety  and  Nine,  with  a special  cast. 
— These  three  are  a little  old,  but  they  are 
all  good  and  prints  were  in  good  shape. 
Its  a pretty  good  policy  to  watch  reports 
in  the  “Exhibitors  Herald”  and  then  play 
the  ones  which  have  proven  to  be  a suc- 
cess. Better  to  do  that  than  take  some 
salesman’s  word  on  some  of  the  so-called 
“knockouts”  which  fall  flat, — J.  M.  Rey- 
nolds, Opera  House,  Elwood,  Neb. 

The  Ninety  and  Nine,  with  Colleen  Moore. 
— Do  not  be  afraid  of  this  one.  Vitagraph 
sure  is  going  good,  and  they  do  not  ask 
for  your  bank  book. — S.  A.  Berger,  Star 
theatre,  Jasper,  Ind, 

Iioyal  Iiives,  with  Mary  Carr, — Just  a 
fair  program  picture. — Bert  Silver,  Silver 
Family  theatre,  Greenville.  Mich. 

The  Man  Prom  Downing  Street,  with 
Earle  Williams. — A mystery  story  of  ex- 
ceptional merit,  which  holds  interest  all 
the  way  through.  Used  Larry  Semon  com- 
edy, “The  Barn  Yard”  with  it.  Made  a well 
balanced  program.  Six  reels. — C.  H.  Bills, 
Opera  House,  Lenora,  Kan. — Small  town  pa- 
tronage. 

Portunes’  Mash,  with  Earle  Williams. — A 
very  good  picture.  I believe  the  best 'we 
have  had  of  him.  Good  comments. — A.  F. 
Jenkins,  Community  theatre,  David  City, 
Neb. 

A Pront  Page  Story,  with  a special  oast. 
— Too  bad  we  had  such  unfavorable 
weather  on  this  feature,  as  it  ought  to  get 
front  page  advertisement. — S.  A.  Berger' 
Star  theatre,  Jasper,  Ind. 

My  Wild  Irish  Bose,  with  a special  cast, 
— Best  Monday  and  Tuesday  business  for 
the  year.  Really  made  a little  money  on 
this  one,  and  that  is  exceptional  for  first 
of  the  week.  Print  good. — E.  A.  Greer, 
Meridian  theatre.  Meridian,  Idaho. — Neigh- 
borhood patronage. 

The  tittle  Wildcat,  with  Alice  Calhoun. 
— This  is  a splendid  little  program  picture. 
Five  reels. — J.  J.  Mahwald,  Alhambra  the- 
atre, Garrison,  N,  Dak, 

Warner  Brothers 

The  Printer’s  Devil,  with  Wesley  Barry. 
— Good  picture,  but  for  some  reason  it  fell 
flat  with  me.  Had  good  crowd  first  night, 
next  night  nobody  but  the  policeman.  Bet- 
ter leave  it  off.  Six  reels. — W.  D.  Patrick, 
Strand  theatre,  Florala,  Ala, 

The  Tie  That  Binds,  with  a special  cast. 
—A  very  good  program  picture. — Bert  Sil- 
ver, Silver  Family  theatre,  Greenville, 
Mich, 

Lucretia  Bombard,  with  Monte  Blue  and 
Irene  Rich. — Hats  off  to  Warner  Brothers 
again  for  giving  us  another  wonderful  pic- 
ture which  is  a picture.  Along,  with  the 
excellent  work  of  Monte  Blue  and  Irene 
Rich  mention  should  be  made  of  Alec  Fran- 
cis and  Norma  Shearer,  The  fire  and  flood 
scenes  in  the  seventh  reel  are  great,  “The 
most  realistic  shown,”  is  what  my  patrons 
said.  Everything  about  this  picture  is  ex- 
cellent and  you  need  not  be  afrail  to  boost 
it.  It  will  satisfy.  Film  in  excellent  con- 
dition. Seven  reels. — C.  H.  Moulton,  Bijou 
theatre.  Beach,  N,  D, — Small  town  patron- 
age. 

Iiittle  Johnny  Jones,  with  Johnny  Hines. 
— Great  race  horse  picture.  One  of,  if  not 
the  best  races  I’ve  ever  seen,  was  every- 
one’s comment.  Good  box  office  attractions. 
Not  O.  K.  for  Sunday. — Kreighbaum  Bros., 
Char-Bell  theatre,  Rochester,  Ind. 

Iiittle  Johnnie  Jones,  with  Johnny  Hines. 
—This  is  a corking  picture  and  will  please 
any  crowd.  Hines  is  good,  as  usual,  and 
ably  assisted  by  Brownie  and  plenty  of 
hokum.  Film  in  excellent  condition.  Seven 
reels. — C.  H.  Moulton,  Bijou  theatre.  Beach, 
N,  D. — Small  town  patronage, 

Iiittle  Johnny  Jones,  with  Johnny  Hines. 
— Here  is  an  honest  to  goodness  race  pic- 
ture that  made  even  the  preachers  come 
back  a second  time.  Full  of  pep,  with  some 
good  heart  interest  mixed  in. — F.  F.  Von 
Court,  Royal  theatre,  Princeton,  W,  Va. — 
General  patronage. 

Conductor  1492,  with  Johnny  Hines. — A 


great  hit  with  my  patrons.  About  as  near 
a perfect  audience  picture  as  we  can  buy. 
— Clifford  L.  Niles,  Grand  theatre,  Ana- 
mosa,  Iowa. 

Conductor  1492,  with  Johnny  Hines. — I 
billed  this  like  a circus,  raised  the  price 
from  10  and  20  to  15  and  25  and  had  a 
packed  house  and  made  some  money.  It 
pleased  quite  generally.  Had  many  favor- 
able comments.  Do  not  think  that  it  can 
be  compared,  though,  with  any  of  Lloyd’s 
features,  but  it  is  a good  comedy  show 
and  will  please.  Six  reels. — H.  J.  Eagan, 
American  theatre,  Wautoma,  Wis. — Small 
town  patronage. 

The  Gold  Diggers,  with  Hope  Hampton. 
— Good  picture.  Plenty  of  entertainment 
and  some  good  comedy.  Played  it  Sunday 
and  Monday  to  large  audiences.  Pleased 
the  greater  part.  Not  a western. — Kreigh- 
baum Bros.,  Char-Bell  theatre,  Rochester, 
Ind. 

Heroes  of  the  Street,  with  Wesley  Barry. 
— A good  Barry  picture,  and  Barry  means 
good  business  here.  Someone  said  in  a re- 
port that  he  couldn’t  act,  but  he  evidently 
had  not  shown  this  one.  He  certainly  can 
and  does  act.  Seven  reels. — R.  Ross  Riley, 
Wigwam  theatre,  Oberlin,  Kan. 

The  Bittle  Church  Around  the  Comer, 
with  a special  cast. — A good  picture,  but 
did  not  draw  at  regular  prices.  Six  reels. 
— Ralph  R.  Gribble,  Grand  theatre.  New 
Hamburg,  Ont.,  Can. — General  patronage. 

■The  Iiittle  Church  Around  the  Comer, 
with  a special  cast. — A very  good  picture, 
but  we  just  broke  even.  They  tell  you 
these  novels  are  well  read,  but  not  in  these 
small  towns,  so  that  won’t  get  them  in. 
Warner  Bros,  have  very  good  pictures,  but 
they  don’t  seem  to  care  whether  they  help 
the  small  town  exhibitor  or  not. — Mrs.  D. 
A.  Stewart,  Star  theatre.  Ft.  Lupton,  Colo. ' 
— Small  town  patronage. 

Brass,  with  a special  cast. — This  is  a 
very  good  picture,  but  I don’t  believe  it  is 
worth  what  Warner  Bros,  ask  for  it.  It 
drew  ninety  the  first  night  and  seventy 
the  second.  Nine  reels. — Paul  J.  Durbin, 
Majestic  theatre.  Perry,  111. — Small  town 
patronage. 

Main  Street,  with  Florence  Vidor. — Did  a 
wonderful  business  on  this  for  two  days 
and  it  seemed  to  please  nearly  all  who  saw 
it  with  the  exception  of  a few  of  those 
that  it  seemed  to  fit.  I have  only  one  kick 
on  “Main  Street,”  and  that  is  because  it 
is  too  long.  Nevertheless,  it  is  a wonder- 
ful picture.  Nine  reels. — C.  H.  Bills,  Opera 
House,  Lenora,  Kan. — Small  town  patron- 
age. 

State  Rights 

The  Americano,  (Tri)  with  Douglass 
Fairbanks. — An  extra  good  feature,  that 
played  to  a big  crowd  and  pleased  100  per 
cent.  Print  in  perfect  condition.  Five 
reels. — L.  Deyo,  Miers  theatre,  Schoharie, 
N.  T. — General  patronage. 

Battling  Bates,  (Arrow)  with  Edmund 
Cobb. — Didn’t  please  here.  Too  much  fight- 
ing in  it  for  my  patrons.  Five  reels. — 
E.  A.  Armistead,  Lyric  theatre,  Easley,  S.  C. 

Broken  Hearts  of  Broadway,  (Principal) 
with  Alice  Lake. — Good  picture,  but  no  spe- 
cial. Paid  a little  too  much.  If  you  can 
get  it  at  the  right  price,  play  it  as  a 
regular  program  picture.  Seven  reels. — E. 
Wagner,  Royal  theatre,  . Fort  Recovery, 
Ohio. — Small  town  patronage. 

The  Broken  Spur,  (Arrow)  with  Jack 
Hoxie. — A real  good  western  picture.  Print 
in  good  condition.  Five  reels. — L.  Deyo, 
Miers  theatre,  Schoharie,  N.  T. — General 
patronage. 

Bull  Dog  Courage,  (R-G-R)  with  George 
Larkin. — A fine  Western.  Larkin  sure  does 
deliver  the  goods.  ■ Our  patrons  consider 
that  he  is  as  good  as  Mix,  and  does  not 
wear  gloves  when  he  eats.  Five  reels. — 
Elmac  theatre.  Maple  Rapids,  Mich. — Small 
town  patronage. 

The  Cnh  Reporter,  (Goldstone)  with 
Richard  Talmadge. — A dandy  feature,  full 
of  life  and  action.  Pleased  100  per  cent.' 
Print  in  good  condition.  Five  reels. — L. 
Deyo,  Miers  theatre,  Schoharie,  N.  Y. — 
General  patronage. 

Cupid’s  Brand,  (Arrow)  with  Jack  Hoxie. 
— A very  good  Western  but  would  have 


been  more  like  Hoxie  if  he  had  put  more  [ 

punch  in  it.  Pleased  about  85  per  cent.  ,! 
Five  reels. — D.  A.  White;  Cozy  theatre,  ‘ 

Checotah,  Okla.  . v; 

Cyclone  Jones,  (State  Rights)  with  a 
special  cast. — Will  please  any  western  fan. 

Much  better  than  “The  End  of  the  Rope” 
with  the  same  star.  Big  boy  is  very  popu-  ? 
lar  here.  Five  reels. — Mackey  & Ingram, 
Palace  theatre,  Ashland,  Ala. — Small  town  ^ 
patronage.  I 

^ ■ 

Danger  Ah.ea,d,  (Truart)  with  Richard 
Talmadge. — This  might  have  been  a good  ' 

picture  if  the  film  had  been  so  that  we 
could  have  run  it.  Was  absolutely  impos- 
sible for  us  to  finish  the  first  show,  due 
to  rotten  condition  of  the  film.  Had  to 
give  this  up  as  a bad  job  and  give  my 
patrons  their  money  back.  It  certainly  is 
hard  luck  to  have  a thing  like  this  to 
occur  on  a Saturday  night.  The  Renown 
people  promised  to  make  it  right  and  the 
only  thing  that,  they  did  was  to  give  me 
another  Talmadge  picture  gratis.  But  how 
does  that  square  me  up  for  my  loss?  It 
just  makes  me  lose  the  profit  of  one  Sat- 
urday night.  When  this  contract  runs  out, 
it’s  Good-bye  Renown.  No  love  lost,  I’m 
sure.  Five  reels. — M.  F.  Bodwell,  Para- 
mount theatre,  Wyoming,  111. 

Daughter  of  th®  Don,  (Arrow)  with  a spe- 
cial cast.- — The  flukiest  picture  I have 
played  this  year.  Absolutely  no  good! 

Five  reels. — E.  A.  Armistead,  Lyric  the- 
atre, Easley,  S.  C. 

Deserted  at  the  Altar,  (C-B-C)  with  Bes- 
sie Love. — Showed  this  as  an  American 
Legion  benefit.  I certainly  cannot  say  very 
much  money  for  this  one,  except  that  they 
sold  this  to  us  as  a special  and  it  is  only  a 
common  program  picture  and  a darn  poor 
one  at  that.  Just  the  same,  we  paid  a big 
price  for  it.  The  scenery  was  very  poor 
and  the  cast  was  terrible.  I know  we  have 
better  talent  than  that  right  here  in  Wyo- 
ming. How  they  have  got  nerve  enough  to 
sell  a picture  like  this  Is  more  than  I can 
figure  out.  But  these  high  powered,  long 
winded  salesmen  certainly  know  how  to 
soak  it  to  you.  Six  reels. — M.  P.  Bodwell, 
Paramount  theatre,  Wyoming,  111. 

The  Double  O,  (Sunset)  with  Jack  Hoxie. 

—A  good  western  that  pleased  and  drew 
well.  Had  some  money  left  to  buy  some 
cheese  with.  Bought  the  “Modern  Matri- 
mony” brand. — ^W.  H.  Durham,  Grand  the- 
atre, Camas,  Wash.— General  patronage. 

The  Frame  Up,  (Premium)  with  Jack 
Livingston. — A good  Western,  and  full  of 
pep  and  priced  so  that  it  is  worth  while. 

Film  in  good  shape.  Have  paid  twice  as 
much  for  Western  pictures  that  did  not 
please  as  well.  Made  no  money  on  it,  but 
hard  to  get  them  in  at  this  time  of  the 
year  on  anything.  Would  advise  some  of 
you  that  are  paying  a big  price  for  your 
Western  pictures,  to  try  some  of  these 
from  Liberty  Films,  Inc.,  Omaha.  Five 
reels. — C.  V.  Anderson,  Oak  theatre,  Oak- 
dale, Neb. 

George  ’WaBhlngton,  Jr.,  with  Wesley 
Barry. — As  good  a picture  if  not  the  best 
Wesley  Barry  ever  did.  Boost  it.  It  will 
please.  Drew  a good  crowd  for  me.  Six 
reels. — E.  D.  Luna,  Rialto  theatre,  Siloam 
Springs,  Ark. — Small  town  patronage. 

Gold  Madness  (Principal)  with  a Guy 
Bates  Post. — Poor.  Amateurish  direction 
kills  it.  Have  never  seen  any  state  right 
stuff  yet  that’s  any  good.  This  would  have 
done  ten  years  ago.  It  has  that  very  orig- 
inal and  never  used  before  title:  “As  ye 
reap,  so  shall  ye  sew.”  It’s  just  about  like 
that  all  the  way  through.  It’s  ten  years 
behind  modern  production  standards.  A 
different  director,  star,  scenarist  and  title 
writer  might  have  made  a picture  of  it. — 

Fred  Hinds,  Cresco  theatre,  Cresco,  la. — 
General  patronage. 

His  Dizzy  Finish,  (C-B-C)  with  Hall 
Room  Boys. — Another  fine  Hall  Room.  It 
gets  the  laughs.  Book  it.  Two  reels. — 
Elmac  theatre,  Maple  Rapids,  Mich. — Small 
town  patronage. 

The  Mamage  Market,  (C-B-C)  with  Alice 
Lake. — People  thought  it  a good  show  and 
went  away  pleased.  Brought  fair  attend- 
ance. Seven  reels. — A1  C.  Werner,  Royal 
theatre,  Reading,  Fa. 

The  Masked  Avenger,  (Principal)  with 
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actHHi  picture 


If  it’s  Action  plus  Entertainment 
your  patrons  want— here  it  is  in  car  load 


lots— Man— how  this  one  does  travel 


Beautiful  Billle  Dove  and  daredevil  George  Larkin  will  give  your  patrons  a 
taste  of  ACTION  they’ve  never  had  in  months  in  “YANKEE  MADNESS  ” 
Picture  a fire  brand  Southern  country  in  the  throes  of  a wild  revolu- 
tion into  which  situation  a rarin’  tearin’  Yankee  injects  himself,  saves  the  stunning 
daughter  of  the  President  and  knocks  off  a couple  of  score  of  revolutionists  for  good 
measure.  Gee  whillikens,  how  this  one  does  step!  Your  fans  will  eat  it  up.  Book 
and  boost  it  now. 
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Lester  Cuneo. — A good  picture  that  pleased 
a good  crowd.  Print  in  good  condition. 
Five  reels. — L.  Deyo,  Miers  theatre,  Scho- 
harie, N.  T. — General  patronage. 

Silver  Spurs,  (Arrow)  with  Lester  Cuneo. 

• — A real  good  Western.  Five  reels. — E.  A. 
Armistead,  Lyric  theatre,  Easley,  S.  C. 

The  Spider  and  The  Bose,  (Principal) 
with  a special  cast. — There  was  a real  op- 
portunity for  a picture  here,  but  inefficient 
direction  has  ruined  it.  It  is  a melodrama 
which  becomes  so  “mellow”  that  the  audi- 
ence laughs  instead  of  gasps.  You  don’t 
need  it.  Play  it  on  Saturday  if  you  have 
it  bought. — Fred  Hinds,  Cresco  theatre, 
Cresco,  la. — General  patronage. 

The  Stranger  in  Canyon  Valley,  (World) 
with  Edith  Sterling. — A splendid  picture 
that  will  please  everybody.  Drew  the  best 
Saturday  night  crowd  in  many  weeks.  Five 
reels. — W.  H.  Durham,  Grand  theatre, 
Camas,  Wash. — General  patronage. 

Sure  Pire  Flint,  (Burr)  with  Johnny 
Hines. — Film  I cannot  report  on  as  only 
half  of  the  film  came.- — Ralph  R.  Gribble, 
Grand  theatre.  New  Hamburg,  Ont.,  Can. — 
General  patronage. 

Ton  Bights  in  a Barroom,  (Arrow)  with 
John  Dowell. — A real  good  picture.  Played 
to  a big  attendance  and  pleased  100  per 
cent.  Print  in  good  condition.  Eight  reels. 
— L.  Deyo,  Miers  theatre,  Schoharie,  N.  Y. 

• — General  patronage. 

Three  O’clock  in  the  Morning,  (Burr) 
with  Constance  Binney. — Great  picture. 
Excellent  cast  and  fine  acting.  Title  of 
picture  helps  to  advertise.  It  is  worth  risk- 
ing it. — Candido  Quinzan,  Estrada  Palma, 
Santiago  de  Cuba,  Cuba. — General  patron- 
age. 

Three  O’clock  in  the  Morning,  (Burr) 
with  Constance  Binney. — Good  flapper  type 
of  picture  containing  nothing  that  should 
give  offense. — J.  L.  Greenwood,  Orpheum 
theatre,  Weleetka,  Okla. 

The  Bomance  of  the  Bepnhlic,  with  a spe- 
cial cast. — This  was  gotten  out  by  some 
society  or  other.  The  Superintendent  of 
schools  here  induced  me  to  run  it.  Paid 
$.35.00  for  it  and  didn’t  make  a dime  on  it. 
Is  a picture  of  the  different  departments  in 
Washington.  May  be  all  right,  but  belongs 
in  a school  and  not  a theatre.  If  your 
superintendent  of  schools  wants  you  to  run 
it,  get  him  to  pay  for  the  film.  Ten  reels. 

■ — H.  H.  Binions,  Cozy  theatre,  Toledo,  Iowa. 

Serials 

Ghost  City,  (Universal)  with  Pete  Mor- 
rison.— Started  off  good.  Looks  like  going 
to  be  a winner.  On  third  episode.  Two 
reels. — E.  D.  Luna,  Rialto  theatre,  Siloam 
Springs,  Ark. — Small  town  patronage. 

The  Hannted  VaUey,  (Pathe)  with  Ruth 
Roland. — Best  serial  we  have  ever  had  in 
house.  Are  on  Episode  Ten  now  and  we 
are  doing  big  business.  Two  reels. — Henry 
McCoy.  Elite  theatre,  Golconda,  111. — Small 
town  patronage. 

The  Oregon  Trail,  (Universal)  with 
Louise  Lorraine. — A fine  serial  that  held 
attention  until  it  reached  a logical  finish 
on  the  eleventh  episode.  It  was  logically 
ended  there,  but  they  saw  fit  to  resurrect 
the  characters  that  had  been  killed  off  and 
start  in  again.  Two  reels. — Elmac  theatre. 
Maple  Rapids,  Mich. — Smali  town  patron- 
age. 

The  Steel  Trail,  (Universal)  with  Wil- 
liam Duncan. — This  serial  is  just  starting, 
but  it  appears  to  be  just  what  we  have 
’oeen  wanting.  Pleases  the  serial  fans. — 

E.  N.  Collins,  Star  theatre.  Humble,  Tex. 

Short  Subjects 

Aesops  Fables,  (Pathe). — “The  Ele- 
phant’s Trunk”  very  entertaining. — A.  F. 
Jenkins,  Community  theatre,  David  City, 
Neb. 

Bray  Comedies,  (Hodkinson)  Heeza  Liar, 
Series. — All  very  good,  but  tend  to  be  short. 
One  reel. — Lester  S.  Hess,  Community  the- 
atre, Chopin,  111. 

Charlie  Chase  Comedies,  (Pathe). — Good 
clean  one  reel  comedies.  Never  fail  to 
draw  a hearty  laugh  from  your  audience. 
Run  these  with  your  pictures.  Makes  a 
dandy  program.  One  reel. — Henry  McCoy, 


Elite  theatre,  Golconda,  111.— Small  town 
patronage. 

Fightiog  Blood,  (F.  B.  O.)  with  George 
O’Hara.- — This  was  better  than  No.  1.  In 
fact,  had  no  kicks  at  all.  Good  many  com- 
pliments as  they  passed  out.  Two  reels. — 
D.  A.  White,  Cozy  theatre,  Checotah,  Okla. 

Fighting  Blood,  (F.  O.  B.)  with  George 
O’Hara. — This  is  No.  1 and  started  out  fine. 
Everybody  pleased,  or  at  least  there  were 
no  kicks  registered  against  this  one.  Two 
reels. — D.  A.  White,  Cozy  theatre,  Checotah, 
Okla. 

The  Beather  Fushers,  (Universal)  with 
Reginald  Denny. — Last  of  first  series  good. 
All  have  been  good  and  pleased  attendance. 
Slight  increase  from  the  start,  but  not 
enough  to  pay  for  the  extra  price  I have 
to  pay  for  them.  Two  reels. — Ralph  R. 
Gribble,  Grand  theatre.  New  Hamburg,  Ont., 
Can. — (Jeneral  patronage. 

Paramount-Mack  Sennett  Comedies.  — I 
have  shown  quite  a number  of  these  and 
I can’t  say  much  for  them.  Two  reels. — - 
Pugh  Moore,  Strand  theatre,  McKenzie, 
Tenn. — Small  town  patronage. 

Pathe  Beview. — I believe  this  is  about 
the  most  interesting  single  reel  on  the 
market.  They  show  a real  variety  of  sub- 
jects; and  end  each  one  up  with  scenery 
in  color.  One  reel. — Ralph  R.  Gribble, 
Grand  theatre.  New  Hamburg,  Ont.,  Can. — 
General  patronage. 

Algeria,  (Fox). — A fine  reel  showing  life 
in  Algeria.  Interesting  all  through.  One 
reel. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Can. — General  patron- 
age. 

Baby!  Baby!  (Arrow)  with  Billy  Quirk. 
— Good  comedy.  Good  print.  Two  reels. — 
L.  Deyo,  Miers  theatre,  Schoharie,  N.  Y. — 
General  patronage. 

Bargain  Bay,  (Educational)  with  Sid 
Smith. — A dandy  good  one-reel  cameo.  I 
have  found  that  about  nine  out  of  ten  of 
these  Cameos  are  first  class  comedies  and 
worthy  of  a place  on  my  man’s  program. 
One  reel. — J.  H.  Talbert,  Legion  theatre, 
Norwich,  Kan. — Small  town  patronage. 

The  Bellhop,  (Vitagraph)  with  Larry 
Semon. — Dandy.  Has  more  laughs  than 
gum  has  chews.  Two  reels. — S.  G.  Ihde, 
Photoplay  theatre,  Ashland,  Kans. — Small 
town  patronage. 

Be  My  Guest,  (Universal)  with  Neely 
Edwards. — A very  poor  one.  This  is  the 
poorest  we  have  had  of  this  star’s  output. 
Nothing  in  it  to  call  it  a comedy.  Film 
in  good  shape.  Like  all  of  Universals. 
One  reel. — C.  V.  Anderson,  Oak  theatre, 
Oakdale,  Neb. 

Checking  Out,  (Universal)  with  Pal. — 
Fal  can  have  a date  with  me  any  time. 
Pal  puts  his  stuff  over  100  per  cent.  In 
rriy  opinion  the  cleverest  dog  on  the  screen 
today.  He  gives  a finished  performance. 
Two  reels. — Sprague  Green,  Orpheum  the- 
atre, Fort  Wayne,  Ind. — General  patronage. 

Cloister  in  the  Clouds,  (Fox). — A very- 
interesting  educational.  ’These  Fox  Educa- 
tlonals,  are  fine,  and  price  is  right.  They 
please.  Buy  them.  One  reel. — Ralph  R. 
Gribble,  Grand  theatre.  New  Hamburg, 
Ont.,  Can. — General  patronage. 

Circus  Falg,  (Fox)  with  a special  cast. — 
Clever  animal  comedy.  Two  reels. — Ralph 
R.  Gribble,  Grand  theatre.  New  Hamburg, 
Ont.,  Can. — General  patronage. 

Cops,  (F.  N.)  with  Buster  Keaton. — A 
good  comedy.  Last  reel  sure  has  some  ac- 
tion. Get  it,  if  you  have  not  played  it. 
Surely  a good  one.  Two  reels. — H.  H.  Bin- 
ions,  Cozy  theatre,  Toledo,  Iowa. — Small 
town  patronage. 

Bad’s  Boy,  (Universal)  a Century  com- 
edy.— A good  comedy,  but  not  as  good  as 
the  other  we  have  had.  Film  in  good 
shape.  Two  reels. — M.  F.  Faytle,  Orpheum 
theatre,  McHenry,  N.  D. — Small  town  pa- 
tronage. 

Bowu  in  Blxie,  (Pox). — Pleased  the  kids, 
but  I do  not  consider  them  clever  cartoon- 
ing and  I’d  like  to  know  why  the  paper  on 
this  never  represents  what  is  on  the  film. 
This  is  against  the  law  in  Canada  to  ad- 
vertise what  you  do  not  show.  One-half 
reel. — Ralph  R.  Gribble,  Grand  theatre,  New 
Hamburg,  Ont.,  Can. — General  patronage. 

Busty  Bollara,  (Educational)  with  Sid 
Smith. — A one  reel  Cameo  with  Sid  Smith, 
Cliff  Bowes  and  Virginia  Vance,  who  make 
a mighty  good  cast  for  any  comedy.  Lots 


of  rough  and  tumble  action  in  this  one. 
One  reel. — J.  H.  Talbert,  Legion  theatre, 
Norwich,  Kan. — Small  town  patronage. 

Fightliig'  Fists  and  Bouncl  Figrures,  (Uni- 
versal).— Have  been  running  two-reel  West- 
erns and  two-reel  Commercial  News  reels. 
Makes  a mighty  good  program.  Everybody 
likes  something  short  and  lots  of  pep.-  Two 
reels. — Horace  Emmick,  O.  K.  theatre, 
Lewisport,  Ky. 

F.  O.  B.,  (Educational)  with  Lloyd  Ham- 
ilton.— This  was  a fair  comeldy  but  print 
I received  was  rotten.  Only  got  about  half 
of  it,  am  sure  getting  tired  of  poor  prints. 
Two  reels. — J.  W.  Andresen,  Rialto  the- 
atre, Cozad,  Neb. — General  patronage^ 

Th© . Fourfiugher,  (Fox)  with  a special 
cast.- — A take-off  on  Von  Stroheim  in  “Fool- 
ish Wives.”  Not  up  to  much.  Two  reels. 
— Ralph  R.  Gribble,  Grand  theatre.  New 
Hamburg,  Ont.,  Can. — General  patronage. 

Fresh  Paint,  (Chester). — ^A  good  laugh- 
able comedy  with  funny  situations  and,  for 
the  price,  is  good.  Film  in  good  condition. 
One  reel. — C.  V..  Anderson,  Oak  theatre, 
Oakdale,  Neb. 

Girl  Shy,  with  Harold  Lloyd. — This  is 
next  to  the  best  comedy  Harold  Lloyd  has 
made.  Eight  reels. — Claude  McBrayer,  Au- 
ditorium theatre,  Hamilton,  Mo. 

Glad  Bags,  (Metro)  with  Bull  Montana.— 
The  first  good  Bull  Montana  I have  seen. 
It’s  pretty  good.  Two  reels.- — Ralph  R. 
Gribble,  Grand  theatre.  New  Hamburg,  Ont., 
Can. — General  patronage. 

The  Grocery  Clerk,  (Vitagraph)  with 
Larry  Semon. — Good  comedy.  Film  in  only 
fair  condition,  and  there  were  spots  where 
print  was  dark,  but  the  fun  was  so  fast 
and  furious  the  audience  did  not  notice 
these  defects.  Hope  all  other  Semons  we 
have  booked  are  good.  Two  reels. — I.  R. 
Gavin,  Hammond  theatre,  Hammond,  Wis. 

The  Kaunted  Bouse,  (First  National) 
with  Buster  Keaton.- — The  best  we  have 
seen  of  the  Keaton  comedies.  This  is  sim- 
ply a riot.  You  can’t  go  wrong  with  this 
one  if  you  get  a good  print.  Two  reels. — 
Mackey  & Ingram,  Palace  theatre,  Ash- 
land, Ala. — Small  town  patronage. 

Hello  Pardner,  (Fox)  a Sunshine  Comedy. 
— A fair  comedy  of  the  Sunshine  variety. 
Two  reels. — Ralph  R.  Gribble,  Grand  the- 
atre, New  Hamburg,  Ont.,  Can. — General 
patronage. 

Hit  ’Em  Hsufd,  (Universal)  with  Harry 
McCoy. — This  is  a fair  comedy.  The  only 
real  laughs  come  during  the  burlesque  prize 
fight.  Two  reels. — Sprague  Green,  Orpheum 
theatre.  Fort  Wayne,  Ind. — General  patron- 
age. 

Hot  Water,  (Educational)  with  a special 
cast. — Very  good. — -E.  J.  Reynolds,  Liberty 
theatre,  Pasco,  Wash. 

Hustling  Hank,  (Pathe)  with  Will  Rog- 
ers.— Good  comedy,  if  they  like  Rogers. 
Two  reels. — M.  P.  Foster,  Orpheum  theatre, 
Harrisburg,  111. — Mixed  patronage. 

Jamestown,  (Fathe). — A great’  educa- 
tional picture,  but  movie  audience  ' don’t 
want  them  and  do  not  hesitate  to  tell  me 
so.  The  question  with  every  exhibitor  is, 
shall  we  shove  educational  pictures  down 
their  throats  or  give  them  what  they  want? 
— Clifford  L.  Niles,  Grand  theatre,  Ana- 
mosa,  Iowa. 

King  Winter,.  (Educational)  a Lyman 
Howe  Hodge  Podge. — A good  novelty  reel, 
some  sense  and  some  non-sense,  as  the  reel 
states.  The  scenes  showing  Niagara  Falls 
in  Winter  were  very  beautiful.  One  reel. — 
J.  H.  Talbert,  Legion  theatre,  Norwich, 
Kan. — Small  town  patronage. 

liittla  Miss  Hollywood,  (Universal)  with 
Baby  Peggy. — A lemon.  Had  a house  full 
of  kids,  but  Peggy  failed  to  get  the  laughs. 
Poorest  Peggy  ever  made.  Two  reels. — S. 

G.  Ihde,  Photoplay,  Ashland,  Kans. — Small 
town  patronage. 

The  Mummy,  (Fox). — A slapstick  with  a 
lot  of  laughs  and  great  variety.  Two  reels. 
— Ralph  R.  Gribble,  Grand  theatre.  New 
Hamburg,  Ont.,  Can. — General  patronage. 

My  Wife’s  Belations,  (First  National) 
with  Buster  Keaton. — A very  fine  comedy 
that  will  please.  A little  different  from 
the  average. — Clifford  L.  Niles,  Grand  the- 
atre, Anamosa,  Iowa. 

Ho  BoaSng,  (Educational). — This  does  not 
start  out  for  much,  but  after  it  gets  going 
is  sure  good.  Getting  the  piano  into  the 
apartment,  and  the  butterfly  episode,  are 
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Hello  --—'-  yes  — — • yes — -- 
H.C  Witwer  wrote  'em— yes-— and  the 
Cosmopolitan  Magazine  published  em— and 
several  million  people  have  laughed  themselves 
sick  over 'em — and  Film  Booking  OFPices 
are  delidhtind  thousands  of  exhibitors 

with  'em  — 


ALBERTA  VAUGHN 

AI  Cooke — Kit  Guard — -Geo.  O^Hara — 
Gertrude  Short  and  practically  the 
entire  original  cast  of  “FIGHTING  BLOOD” 

1 2 — Two  Reel  Knockouts — 12 


SlmiEs 


Distributed  by 


Unquestionably  the  biggest  successes  in 
the  industry  today — Grab  ’em  and  boost 
’em  to  the  limit. 


FILM  BOOKING  OFFICES  OF  AMERICA 

723  SEVENTH  AVENUE,  NEW  YORK,  N.  Y. 

Sales  Office,  United  Kinsdom:  R-C  Piclntes  Corporation,  26-27  D’Arblay  Slreel,,W ardour  St.,  [London,  W.  1,  England 
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EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellows  who  read  these  re- 
ports and  gain  a lot  of  good  infor- 
mation from  them  and  never  send 
in  any  yourself,  do  you  think  you 
are  doing  right  by  your  brother  ex- 
hibitors? 

There  are  times  when  a report  on 
a picture  will  save  another  exhibitor 
a lot  of  grief,  and  other  times  vnll 
make  him  more  money.  AU  you 
have  to  do  is  to  give  yom  honest 
opinion  on  every  picture  that  you 
rim.  Surely  that  isn’t  too  much 
work  for  any  one. 

Boys,  let’s  get  together  and  be 
lOO  per  cent  in  writing  up  every 
picture  that  we  nm.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmington,  111. 

— Reprinted  from  the  HERALD 
dated  March  15,  I92d. 

Title 

Star 

Producer 

Report 
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City. 

State 


good  for  plenty  of  laughs.  Two  reels. — 
C.  H.  Moulton,  Bijou  theatre,  Beach,  N.  D. 
— Small  town  patronage. 

ITip  and  Tuck,  (Bathe). — This  comedy 
pleased  a fair  sized  audience.  These  get 
better  all  the  time.  Print  good.  Two  reels. 
— W.  T.  Waugh,  Empress  theatre,  Grundy 
Center,  Iowa.- — Small  town  patronage. 

Own  a lot,  (Universal)  with  Harry 
Sweet. — A very  good  bathing  girl  comedy 
and  a trick  auto.  Good  any  time. — A.  F. 
Jenkins,  Community  theatre,  David  City, 
Neb. 

Plus  and  Minus,  (Educational). — Just 
will  get  by.  Not  many  laughs  in  this  one. 
One  reel. — E.  E.  Galley,  Crystal  theatre, 
Wayne,  Neb. — General  patronage. 

Pop  Tuttle’s  Movie  Queen,  (F.  B.  O.)  with 
Dan  Mason. — Just  an  average  comedy.  Not 
much  laughter  in  the  majority  of  it.  Some 
of  these  Plum  Center  antics  are  good  and 
others  just  very  average.  Two  reels,  good. 
— H.  H.  Binions,  Cozy  theatre,  Toledo,  Iowa. 

Bat’s  Bevenge,  (Pathe)  an  Aesop  Fable. 
— Cartoon  comedy,  and  they  all  please. 
Great  little  comedy  and  Mr.  Terry  certainly 
deserves  great  credit  for  his  work.  Keep 
the  good  work  going,  Paul.  One-half  reel. 
— D.  A.  White,  Cozy  theatre,  Checotah, 
Okla. 

Bice  and  Old  Shoes,  (F.  B.  O.)  with  the 
DeHavens. — An  action  comedy  that  took  the 
house.  All  the  Carter  De  Haven  comedies 
are  good  and  priced  for  the  small  town. 
Two  reels.- — Lester  S.  Hess,  Community 
theatre,  Chopin,  111. — Small  town  patronage. 

The  Bivals,  (Universal). — They  laughed 
a lot  at  this  one,  although  we  couldn’t  see 
why.  But  they  must  have  enjoyed  it.  One 
reel. — Dinsmore  & Son,  Majestic  theatre, 
Werner,  Ark. 

Boaring  Iiions  on  a Steamboat,  (Fox) 
with  Harry  Sweet. — A fair  slapstick,  noth- 
ing new  in  it,  but  I believe  that  impossible' 
in  slapstick.  Two  reels. — Ralph  R.  Gribble, 
Grand  theatre.  New  Hamburg,  Ont.,  Can. — 
General  patronage. 

A Sailor  Made  Man,  (A.  E.)  with  Harold 
Lloyd. — Good,  but  the  print  we  got  was  ter- 
rible. About  100  feet  cut  oft  each  reel  at 
the  end.  If  you  can  get  a full  print  you 
can  promise  your  patronage  a good  show 
by  using  a good  filler.  Four  reels. — Mackey 
& Ingram,  Palace  theatre,  Ashland,  Ala.— 
Small  town  patronage. 

The  Scarecrow,  (Metro)  with  Buster 
Keaton. — One  of  Keaton’s  best.  Our  audi- 
ence screamed  from  start  to  finish.  Keaton 
very  popular  here.  Two  reels. — Mackey  & 
Ingram,  Palace  theatre,  Ashland,  Ala. — 
Small  town  patronage. 

Sentinals  of  the  Sea,  (Fox). — A very  in- 
teresting reel  showing  different  lighthouses 
and  ship  of  the  sea.  One  reel. — Ralph  R. 
Gribble,  Grand  theatre.  New  Hamburg,  Ont., 
Can. — (ieneral  patronage. 

Short  Orders,  (Pathe)  with  Stan  Laurel. 
— Only  fair  and  film  I got  from  Regal 
Films,  Toronto,  was  minus  title  and  end. 
Regal  plays  this  joke  on  me  pretty  often 
and  it’s  soon  going  to  stop.  One  reel. — 
Ralph  R.  Gribble,  Grand  theatre,  New  Ham- 
burg, Ont.,  Can. — General  patronage. 

The  Show,  CVitagraph)  with  Larry  Se- 
mon. — They  all  like  Larry  and  it  does  not 
make  much  difference  what  in.  They  are 
all  good. — Clifford  L.  Niles,  Grand  theatre, 
Anamosa,  Iowa. 

Slow  and  Sure,  (Fox)  with  A1  St.  John. 
— Good  comedy.  Pleased  the  kids.  All  A1 
St.  Johns  are  good.  Two  reels. — E.  D. 
Luna,  Rialto  theatre,  Siloam  Springs,  Ark. 

• — Small  town  patronage. 

Sold  At  Auction,  (Pathe)  with  Snub  Pol- 
lard.— Fair  comedy.  Follard  pleases  the 
kids.  Two  reels. — Henry  McCoy,  Elite  the- 
atre, Golconda,  111. — Small  town  patronage. 

The  Song  of  the  Lark,  (Pathe).— I haven’t 
been  able  to  figure  out  the  purpose  of  this 
one  yet.  If  it  was  artistic,  it  passed  over 
my  head  and  my  whole  audience.  I advise 
all  exhibitors  to  “lay  off.”  Two  reels. — 
Pugh  Moore,  Strand  theatre,  McKenzie, 
Tenn. — Small  town  patronage. 

Speed  Bugs,  (Universal). — "Very  good. 
Pleased  all  the  kids  and  lots  of  others. 
Two  reels. — D.  Patrick,  Strand  theatre, 
Florala,  Ala. 

Springtime,  CVitagraph)  with  Jimmy  Au- 


brey.— A good  comedy.  All  liked  it.  Two 
reels. — A.  P.  Jenkins,  Community,  David 
City,  Neb. 

Take  the  Air  (Pathe),  with  Paul  Par- 
rot.— Another  credit  goes  for  a good  com- 
edy, this  is  it.  It  has  some  mighty  good 
stuff  in  it.  Is  after  the  thrill  type  of 
comedy  that  will  make  them  catch  their 
breath  from  fright  and  then  laugh  about 
it.  Lloyd  hasn’t  much  on  this  boy  for  high 
and  dizzy  stuff.  Two  reels'. — W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. — Small 
town  patronage. 

Stan  Laurel  Comedies,  (Pathe). — I have 
seen  only  a few  of  these,  but  I believe  that 
they  are  very  good  comedies.  Two  reels. — 
Pugh  Moore,  Strand  theatre,  McKenzie, 
Tenn. — Small  town  patronage. 

Sunny  Gym,  (Universal). — This  comedy 
was  very  good,  but  not  as  good  as  the  other 
comedies  I have  run.  Film  in  good  condi- 
tion. Two  reels. — M.  F.  Faytle,  Orpheum^ 
theatre,  McHenry,  N.  D. 


EXHIBITORS 

know  whether  you  are  making  or  losing 
money?  Loss  caught  at  the  proper 
time  will  change  to  profit.  We  have 
proven  it ! 

C and  G AUDITS 

Room  1402  1133  BROADWAY,  N.  Y.  C. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimiim  Charge, 
$1.00 


THEATRES  FOR  SALE 

FOR  SALE:  Theatre,  County  Seat.  No  com- 
petition. Dance  floor,  living  rooms  in  connection, 
C.  LaDare,  Santa  Rosa,  New  Mexico. 

FOR  SALE:  The  Stella  theatre.  Council  Grove, 
Kansas.  County  Seat.  Population  3,000.  Only 
theatre  in  county.  Reasons  for  selling — retiring. 
No  competition.  W.  R.  Bratton. 

FOR  SALE : Only  two  motion  picture  theatres 
in  five  thousand  town.  Reason  for  selling — dis- 
solving partnership.  Pellettieri  and  Foote, 
Oconto,  Wis. 

FOR  SALE:  Theatre  completely  equipped. 
North  Carolina  manufacturing  town,  3.400  to  draw 
from.  No  opposition.  Address,  “Carolina,”  Ex- 
hibitors Herald,  Chicago. 

FOR  SALE:  The  only  two  theatres  in  a 
northern  Indiana  town  of  5,000.  Long  time  leases 
on  both  houses.  Good  reason  for  selling.  Ad- 
dress A.  B.  A.,  c/o  Exhibitors  Herald. 


THEATRES  WANTED 

WANTED:  To  buy  Moving  Picture  theatre  in 
good  town  not  less  than  1,200.  A.  M.  Leitsh,  Mil- 
ford, Iowa. 

WANTED:  To  buy  or  lease  only  theatre  in 
town  of  not  less  than  3,000  population.  Address 
L.  H.,  care  of  Exhibitors  Herald. 


MUSICIAN  AVAILABLE 

DRUMMER  and  pedal  tympanist  wants  posi- 
tion in  theatre.  Experienced  in  all  lines.  Address 
“Drummer,”  c/o  Exhibitors  Herald. 


SEATS  AND  FIXTURES 

FOR  SALE:  360  theatre  chairs  18-in.  mahog- 
any, 5 ply  at  $1.25  each.  Address,  J.  T.  Bunce, 
4239  Park  avenue,  Chicago,  III. 

FOR  SALE:  About  300  theatre  seats  in  good 
condition  cheap.  Delivery  can  be  made  about 
June  1st.  Otsego  theatre.  Otsego,  Mich. 

FOR  SALE:  275  good  veneered  chairs. 
Also  indirect  light  fixtures.  A.  J.  Inks,  Lig- 
onier,  Ind. 
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RUMOR  MERGER 
OF  EXHIBITORS’ 
ORGANIZATIONS 

Kansas,  Missouri  and  Kansas 
City  Exhibitor  Groups 
May  Consolidate 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  May  13.— Fol- 
lowing the  merger  of  Eastern  Missouri 
.and  Southern  Illinois  exhibitors,  whispers 
.are  being  passed  up  and  down  Kansas 
■City’s  movie  row  relative  to  the  merger 
of  the  M.  P.  T.  O.  Western  Missouri,  the 
Kansas  City,  Mo.,  Exhibitors  Association 
and  the  M.  P.  T.  O.  Kansas. 

“Conditions  are  becoming  such  that  ex- 
hibitors in  Western  Missouri  and  Kansas 
soon  are  going  to  realize  fully  the  need 
•of  consolidated  organization,”  said  a prom- 
inent official  of  the  Kansas  organization. 
“A  merger  of  these  two  organizations,  in- 
cluding the  Kansas  City  body,  would 
mean  that  the  combined  force  of  such  an 
association  could  raise  $30,000  a year  eas- 
ily. I am  a strong  believer  that  there 
should  be  no  boundary  lines  of  organi- 
zation in  a territory  served  by  the  same 
exchanges. 

“The  only  problem  with  which  Kansas 
is  confronted,  which  is  different  from 
Western  Missouri,  is  legislation.  Such  a 
matter  could  be  dealt  with  strictly  indi- 
vidually, as  far  as  Kansas  is  concerned, 
but  it  is  in  national  and  district  affairs 
that  we  are  confronted  with  the  real 
tasks.  I regret  that  many  of  the  larger 
exhibitors  of  Western  Missouri  are  show- 
ing such  a lack  of  co-operation  in  becom- 
ing affiliated  with  the  exhibitors’  organi- 
zation. However,  we  have  about  forty 
of  the  strongest  suburban  houses  in  Kan- 
sas City  and  we  are  hopeful  of  obtaining 
more  members  from  out  in  the  territory, 
about  twenty  of  them  already  having 
come  within  the  fold.” 

At  a recent  reorganization  meeting  of 
the  M.  P.  T.  O.  Western  Missouri  a pro- 
posed merger  with  Kansas  was  discussed 
but  no  official  action  taken. 

* * * 

John  F.  Brady  of  Kansas  City,  owner 
of  the  Newman  theatre  building,  the 
largest  structure  of  its  type  in  Kansas 
City,  was  included  in  a federal  blanket 
indictment  in  Fort  Scott,  Kas.,  Wednes- 
day, charging  him  with  using  the  mails 
to  defraud,  in  conjunction  with,  the  crash 
which  closed  the  Vernon  State  Bank  at 
Vernon,  Kas.,  a year  ago.  An  investiga- 
tion, according  to  federal  agents,  had 
■drawn  in  the  names  of  six  men  indicted, 
with  those  of  others  who  might  be  re- 
sponsible for  the  failure  of  a score  or 
more  of  smaller  banks  in  Missouri  and 
Kansas  in  the  last  few  years. 

* * * 

With  a drive  for  more  patronage  of 
children,  the  Liberty  theatre  of  Sedalia, 
Mo.,  last  week  launched  a policy  of  an 
“all  short  subjects  program”  Lr  Satur- 
•days  and  Sundays. 


HOUSE  PETERS,  who  stopped  off  in 
Chicago  for  two  days,  on  his  way  back 
to  the  Coast  with  Mrs.  Peters  and  two 
children.  He  has  just  signed  a two- 
year  contract  to  do  five  or  six  big  pic- 
tures for  Universal. 

Theatre  Rented  hy 

Church  for  Month 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  May  13.— The  Uni- 
versity  Presbyterian  Congregation  of 
which  Rev.  Dr.  James  Hardin  Smith  is 
pastor  has  rented  the  Pershing  theatre, 
Delmar  boulevard  near  Hamilton  avenue, 
St.  Louis,  owned  by  the  St.  Louis  Amuse- 
ment Company,  for  Sunday  morning  and 
evening  services  during  the  month  of 
May.  The  congregation  is  building  a 
church  in  University  City  and  probably 
will  use  the  Pershing  until  the  new  struc- 
ture is  ready. 

* * * 

The  Missouri  theatre  baseball  team 
won  the  first  game  of  the  inter-theatre 
championship  series  on  April  29,  defeat- 
ing the  Liberty  Music  Hall  team  at  Fair- 
ground Park,  score  9 to  5.  Heavy  hitting 
by  the  Missouri  squad  featured  the  game. 
* * * 

Theatres  in  the  St.  Louis  district  that 
are  closed  or  will  close  for  the  Summer 
shortly  are:  Opera  House,  Divernon, 
111.;  Annex  theatre,  Harco,  111.;  Bijou 
theatre,  Carrollton,  111.;  Huntsville,  111., 
theatre;  Star  theatre,  Palmyra,  111.;  Lib- 
erty, Logan,  111.,  and  Pershing  theatre, 
Duquoin,  111.  . 

* * ♦ 

The  Playhouse,  Shelbyville,  111.,  which 
closed  April  27  for  repairs  and  redeco- 
rating, is  to  be  re-opened  on  May  10. 

♦ * * 

W.  H.  Owens  has  taken  over  the  Isis 
theatre,  Brunswick,  Mo.  R.  C.  Wil- 
liams is  now  in  charge  of  the  Puritan 
Opera  House,  West  Salem,  111. 


ALLEGE  FORGER  Y 
TO  GET  MONEY 
FOR  FILM  FIRM 

Future  Film  Company  Has  Short 
Lived  Career;  Founder 
Lands  in  Jail 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  May  13.— Carl 
James,  28  years  old,  who  tried  to  float  the 
Future  Film  Company,  Central  National 
Bank  Building,  on  bonds  alleged  to  have 
been  obtained  on  a forged  draft,  quickly 
drifted  on  financial  rocks  and  landed  in 
jail  in  St.  Louis.  Detectives  are  now  in- 
vestigating. 

So  far  as  the  police  have  been  able  to 
trail  him,  a man  answering  James’  de- 
scription negotiated  with  Stern  Brothers, 
investment  brokers  of  Kansas  City,  Mo., 
for  $7,500  worth  of  government  bonds. 
Next  day  he  came  and  said  he  would  take 
but  $5,000  of  the  bonds  and  would  call 
or  send  for  them.  Another  man  called. 
He  claimed  to  be  R.  E.  Preston  and  the 
bonds  were  delivered  to  him  when  he 
handed  over  a draft  for  $5,074.43.  The 
draft  was  found  to  be  a forgery. 

Later,  they  claim,  James  appared  at  the 
Industrial  Loan  Company,  St.  Louis,  and 
asked  for  a loan  of  $750  on  a $1,000  bond. 
The  company  made  inquiries  and  ascer- 
tained the  bond  was  one  of  those  obtained 
from  Stern  Brothers.  A canvass  by  de- 
tectives is  said  to  have  revealed  that 
James  also  borrowed  $750  on  a $1,000 
bond  at  the  Vandeventer  Trust  Company 
and  checked  out  all  but  $86  of  the  money. 
He  also  is  alleged  to  have  presented  one 
of  the  bonds  for  $500  in  payment  of  a 
phonograph. 

When  arrested  in  Granite  City,  111., 
James  told  the  police  that  he  obtained 
the  bonds  from  a man  named  Weeks  he 
had  met  in  Kansas  City,  Mo.,  and  who 
employed  him  at  a salary  of  $50  a week 
and  10  per  cent  commissions  to  operate 
the  film  agency.  He  denies  he  obtained 
the  bonds  from  Stern  Brothers. 

* * * 

Claim  that  the  Con  T.  Kennedy  Shows 
failed  to  pay  the  government  tax  of  10 
per  cent  on  admissions  and  now  must 
forfeit  over  65  per  cent  of  the  admissions 
was  made  in  a suit  filed  in  the  Federal 
District  Court  at  St.  Louis  against  the 
shows  a few  days  ago.  The  tax  lien 
amounts  to  $70,684.13.  The  suit  comes 
from  Austin,  Tex.,  and  purports  to  cover 
admissions  from  August  19  to  December 
19,  inclusive. 

The  government  attorneys  claim  that 
the  10  per  cent  tax  was  evaded  and  that 
the  government  now  has  the  right  to  as- 
sess a penalty  of  50  per  cent  of  the  total 
admission,  add  to  that  25  per  cent  of  the 
50  per  cent  and  assess  an  additional  5 per 
cent  a month  with  interest.  The  shows 
have  been  putting  on  a benefit  for  the 
American  Legion  in  St.  Louis. 


80 


EXHIBITORS  HERALD 


May  24,  1924 


% 


I CHICAGO  PERSONALITIES  j 

L - - - - g"  J-  K-  M. . . ! 


CLAUD  SAUNDERS,  director  of  Ex- 
ploitation for  Paramount,  was  in  town 
last  Saturday.  He  appointed  Bill 
Danziger,  former  exploitation  man  in  Chi- 
cago for  Paramount,  to  the  office  at  Mil- 
waukee. 

* * * 

The  “After  the  Ball’’  exploitation  wagon 
arrived  in  Chicago  on  Saturday  from 
Kokomo,  Ind.,  in  charge  of  William  A. 
Quick.  He  made  his  headquarters  at  the 
F.  B.  0.  offices  during  his  stay  in  Chicago. 
Mr.  Quick  is  making  a coast  to  coast  trip 
with  the  wagon. 

* Hs  * 

John  P.  Dromey,  who  has  been  con- 
nected with  the  F.  B.  O.  offices  for  a num- 
ber of  years,  has  been  made  assistant  to 
Floyd  Ilrockell,  manager  of  the  newly 
formed  B.  & K Mid-West  booking  com- 
pany and  will  join  that  organization  next 
week. 

* * * 

Auto  accessory  thieves  are  active  along 
film  row  again.  Frank  Flaherty  lost  all  the 
tools  from  beneath  the  seat  of  his  new  car, 
and  E.  P.  Grohe  is  minus  a brand  new 
spare  tire. 

* * * 

H.  C.  Young,  local  representative  of  Na- 
tional Screen  Service,  receives  word  that 
Joseph  Pollock,  resident  of  the  company  is 
en  route  to  Europe  for  a month’s  trip,  on 
board  the  S.  S.  Columbia.  Mr.  Young  made 
a business  trip  to  Cincinnati  Sunday  and  re- 
turned early  in  the  week, 

* * * 

The  Wurlitzer  Company  is  installing  new 
Wurlitzers  in  eight  Lubliner-Trintz  houses. 
* * 

Earl  and  Eddie  Silverman  are  riding 
around  in  a sporty  new  Paige  Brougham, 
balloon  tires  and  everything. 

* * * 

A petition  is  being  circulated  along  film 
row  by  the  baseball  fans  asking  Bond  and 
Sears  of  First  National  to  refrain  from 
making  dates  to  play  golf  on  Saturday 
afternoon.  Every  time  they  announce  it, 
it  rains. 

* * * 

Austin  E.  Lathrop,  who  made  the  Asso- 
ciated Exhibitors  attraction,  “The  Chechah- 
cos”  (which,  by  the  way,  means  a tenderfoot 
or  newcomer  in  Alaska),  was  a Chicago 
visitor  last  week.  Mr.  Lathrop  was  en 
route  to  Alaska,  following  the  private  show- 
ing of  his  picture  in  New  York.  He  is  an 
exhibitor  as  well  as  producer,  controlling  all 
the  theatres  in  the  north  territory.  He  buys 
his  prints  outright  and  runs  them  about  60 
days.  Most  of  his  houses  play  but  two  days 
a week.  A peculiar  thing  is  that  he  does 
not  dare  show  any  Northern  pictures.  They 
would  laugh  him  out  of  town  with  Cali- 
fornia-made Alaska  stuff,  he  says. 

* * * 

“The  Lone  Wolf”  with  Dorothy  Dalton 
and  Jack  Holt,  made  for  Associated  Exhibi- 
tors, is  booked  for  McVicker’s  theatre,  to 
play  the  week  of  June  9. 

* * * 

Perce  Havill  has  been  appointed  country 
sales  manager  of  Goldwyn  office. 

* * * 

-Al  Hixson  is  now  with  Goldwyn,  han- 
dling country  territory. 

* * * 

Miss  Bessie  Harris,  contract  clerk  for 
Goldwyn,  has  resigned. 

* * * 

Victor  Shapiro,  representing  Samuel  Gold- 
wyn, was  in  town  Saturday  and  Sunday. 

* * 

House  Peters,  who  has  just  signed  a two 
years’  contract  with  Universal  Pictures 


Corp.,  talked  over  the  radio  on  Thursday 
before  leaving  for  the  Coast. 

+ * * 

Walter  Spoor,  of  the  Princess  theatre, 
Waukegan,  is  one  lucky  boy.  A short  time 
ago  he  took  a chance  on  an  automobile  for 
$1,  and  on  his  birthday  a week  ago  Monday 
he  was  delivered  the  Jewett  Sedan,  all 
equipped. 

* * !(! 

Joe  Brandt,  of  the  C.  B.  C.  company,  was 

in  town  last  Thursday,  arriving  from 
Omaha. 

* * * 

“Grad’’  Sears,  head  of  the  city  sales  de- 
partment, First  National  exchange,  has  de- 
veloped a taste  for  the  slide  trombone,  I am 
told,  and  at  the  Operators’  Ball  at  the 
Trianon,  he  rendered  some  sassy  music. 

* * * 

Baseball  gets  into  full  swing  Saturday 
among  the  exchanges  when  Educational 

plays  Metro,  and  Fox  plays  Universal. 
There  are  but  five  teams  in  the  Exchange 
League  this  year,  and  Paramount  has  to  re- 
main idle  the  opening  day  on  this  account. 
The  following  Saturday,  Rday  24,  Para- 
mount plays  Educational,  Universal  plays 

Metro  and  Fox  is  idle. 

* * * 

1.  Maynard  Schwartz,  manager  of  Edu- 
cation, completely  outfitted  the  baseball  nine 
that  is  going  after  the  1924  cup.  They  are 
the  “spice  of  the  diamond”  in  their  new 
regalia. 

♦ * * 

They’re  spending  a cool  $75,000  on  a cool- 
ing system  in  the  McVicker’s  theatre,  Chi- 
cago, and  we’re  already  looking  forward  to 
spending  our  hot  summer  evenings  soaking 
up  the  cooling  breezes  from  this  cooling 
system. 

* 

And  speaking  of  Jones.  Linick  & Schaefer, 
who  built  the  McVicker’s,  I note  that  work 
is  progressing  rapidly  on  their  first  big  out- 
lying house,  the  New  Diversey.  at  Diversey 
boulevard  and  Clark  street.  That’s  going 
to  be  right  handy  and  it  ought  to  be  a pay- 
ing  proposition  as  it’s  one  of  the  busiest 
corners  on  the  north  side. 

* * * 

^ Jimmy  Ashcraft  is  here  putting  over 
“America”  at  the  Auditorium. 


Mirrors  of  Hollywood 
By  E.  O.  Blackburn 

{Continued  from  page  50) 


the  Blank  Laboratory.  The  cameraman 
replied  that  if  his  work  was  not  sent 
where  it  had  been  done  for  the  past  sev- 
eral years  that  he  would  discontinue  at 
once.  A hot  argument  followed.  This 
camerarnan’s  name  would  mean  much  to 
this  particular  picture.  The  producer  gave 
in  to  the  cameraman  and  the  work  came 
in  to  us. 

At  the  conclusion  of  the  picture  (the 
morning  after  the  preview)  the  producer 
called  the  photographer  into  his  private 
office  and  handed  him  his  personal  check 
for  $1,000 — a bonus  in  appreciation  of  the 
photographer’s  artistic  accomplishment. 

This  is  not  a sales  ballyhoo  of  my  own 
conception.  I can  prove  it  and  (with  his 
nerrnission)  I can  give  any  one  who  is 
legitimately  and  sincerely  interested,  the 
name  of  the  photographer. 

And  all  this  leads  to  just  one  thing, 
the  thing  that  I am  hammering  (or,  at 
least,  trying  to)  into  the  heads  of  cam- 
eramen every  day:  That  the  commercial 


laboratory  is  not  an  institution  to  tear 
down  the  v/ork  of  the  photographer,  but 
rather  one  to  build  up  and  establish, 
through  serious  and  sincere  cooperation, 
the  individual  and  professional  ranking 
and  reputation  which  must  be  attained 
by  every  cameraman  before  he  can  hope 
to  be  rated  as  a top  notcher  and  subse- 
quently be  chosen  as  the  personal  staff 
photographer  of  one  of  the  great  stars 
or  one  of  the  great  directors.  These 
fellows,  as  every  one  in  the  business 
knows,  are  the  boys  whose  salaries  are 
always  on  the  sunny  side  of  two  fifty  or 
three  hundred  a week,  and  once  they  are 
set  and  then  keep  on  trying,  they  seldom 
fall  from  grace.  They  must  progress 
with  the  times,  they  must  observe  the 
other  fellow’s  work;  they  must  keep  their 
eyes  and  ears  open  to  the  utmost  of  their 
opportunities  to  do  so,  but  because  there 
is  a natural  limitation  to  these  opportuni- 
ties they  must  pin  their  faith  in  their 
lab,  because  the  lab  is  the  eyes,  the  ears, 
the  heart  and  the  pulse  of  motion  picture 
photography. 

What  a damphool  thing  it  would  be 
for  a lab  to  arbitrarily  pull  against  a cam- 
eraman. By  this,  I mean,  how  utterly 
suicidal  it  would  be  for  us  to  wilfully 
overdevelop  or  underdevelop  a negative, 
or  to  make  a false  print.  This  goes  for 
every  cameraman  in  the  business.  The 
little  bird  who  is  drawing  down  $75  a 
week  right  now  may  possibly  be  draw- 
ing three  or  four  times  that  much  with  a 
more  important  company  a year  hence. 
To  exist  and  to  progress,  morally  and 
materially,  we  must  have  the  good  will 
of, that  man.  We  can  attain  this  through 
only  one  thing.  Faith.  Faith  in  us  be- 
cause he  knows  that  we  are  daily  giving 
him  the  utmost  in  rigid  care  as  to  the 
safety  and  quality  of  his  negative.  Faith 
inspired  because  he  has  observed  im- 
provement in  his  own  work,  improvement 
brought  about  because  he  strives  daily  to 
do  better  work  and  becaus^e  he  takes  ad- 
vice from  men  who  know,  men  who  know 
because  they  have  learned  by  experience. 
* * * 

My  message  to  all  cameramen  is  this: 
Stop  damning  the  laboratory.  You  are 
human  and  liable  to  make  mistakes 
through  faulty  judgment  or  calculation. 
Be  fair.  Be  just.  But,  be  firm.  Demand 
of  your  lab  just  what  you  know  you 
should  get  from  it  in  point  of  coopera- 
tion, quality  and  service.  Mark  you,  I 
said  know.  Don’t  let  your  imagination 
run  away  with  you.  Go  into  your  prob- 
lems constructively  and  if  your  present 
lab  can  not  then  deliver  the  goods  as  you 
know  it  can  be  delivered,  there’.s  only  one 
thing  to  do:  Try  another  lab,  and  if  it 
fails  try  another,  and  keep  on  trying  until 
you  find  one  which  is  consistently  good. 
Then  pin  your  faith  in  that  lab;  stick  to 
it  till  hell  freezes  over,  and  that  means 
you’ll  stick  until  the  time  of  your  final 
fade-out. 

That’s  not  apple-sauce,  not  raspberries, 
not  conversation.  No  sir!  That’s  that! 

And  this  isn’t  apple-sauce,  either:  I 
know  that  Martin  Quigley  is  a good  guy. 
He’s  sincere  and  he’s  a square  shooter 
and  when  he  pulls  something  for  the 
good  of  “the  industry”  you  can  bet  your 
last  lens  that  he  has  just  that  purpose  in 
mind.  Therefore,  while  Fm  not  one  of 
the  original  cast  of  the  “Three  Wise  Men 
from  the  East,”  I claim  that  I do  know 
something  about  the  lab  end  of  your 
work,  and  the  3,671  things  that  I don’t 
know  are  known  by  someone  else  in  my 
organization,  so  if  you  want  to  ask  ques- 
tions by  personal  conversation  or  mail  or 
wire  or  in  the  columns  of  Exhibitors 
Herald  (with  the  permission  of  Mr.  Quig- 
ley) Fll  give  you  an  answer  and  I’ll  give 
it  straight  from  the  shoulder — But,  listen, 
fellows,  be  nice  to  me.  Don’t  make  me 
incriminate  myself,  because,  regardless  of 
what  you  may  think  of  me,  I do  tell  the 
Truth.  So  help  me,  Mr.  Eastman! 
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Bringing  Crowds  to 

Th  Ohio  Theatre 

Indianapolis,  Ind. 


Olson  and  Marks,  Indiana's  Foremost 
Exhibitors,  feature  the  Marr  & Colton, 
America' s Finest  Organ" , in  their 
beautiful  Ohio  Theatre. 


NEW  YORK,  N.  Y, 
BUFFALO,  N,  Y. 


PITTSBURGH,  PA. 
DETROIT,  MICH 


INDIANAPOLIS,  IND. 
ROCHESTER,  N.  Y. 


PHILADELPHIA,  PA 
PORTLAND,  ORE 


Rich,  melodious  chords — soft,  sweet 
measures  as  natural  as  the  sighing 
wind — swift  rushes  of  martial 
sounds — so  the  great  versatile  Marr 
& Colton  Organ  provides  the  wel  1- 
known  organist  and  composer, 
Lester  Huff,  with  the  medium  to 
express  emotions. 

At  each  performance  Mr,  Huff  pre- 
senrs  a delightful  organ  solo  which 
is  attracting  many  patrons. 

Exhibitors  more  and  ihore  are 
appreciating  the  value  of  feature 
music  in  connection  with  motion 
pictures. 

A beautiful  Organ  Catalog  is  yours 

for  the  asking.  Write  for  a copy. 
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AN  INSTALLATION  OF  PLUMBING  IN  THE  NATIONAL  THEATER.  WASHINGTON.  WARREN  AND  WETMORE  OF 
NEW  YORK  ARE  THE  ARCHITECTS.  JOHN  P.  EVANS  IS  THE  PLUMBING  CONTRACTOR. 


PUBLIC  SERVICE  THE  HARDEST  TEST  OF  QUALITY 


For  public  buildings,.5anitary  installa- 
tions deserve  carefuHorethought.  Pro- 
visions for  easy  maintenance  of  cleanli- 
ness are  important.  Appearance  must 
be  considered.  But  thorough  durability 
is  the  most  important  quality  of  all  if 


lasting  economy  and  satisfaction  are  to 
be  effected.  Noticeable  freedom  from 
annoying  leaks,  clogs  and  breakages 
make  installations  of  Crane  fixtures 
particularly  well  suited  to  the  require- 
ments of  theaters  of  every  description. 


CRANE 

GENERAL  OFFICES:  CRANE  BUILDING,  836  S.  MICHIGAN  AVE..  CHICAGO 
CRANE  LIMITED.  386  BEAVER  HALL  SQUARE,  MONTREAL,  QUEBEC 
Branchet  and  Sales  Offices  in  One  Hundred  and  Forty-five  Cities 
National  Exhibit  Rooms:  Chicago,  Neno  York,  uitlantic  City,  San  Francisco  and  Montreal 
Works:  Chicago,  Bridgeport,  Birmingham,  Chattanooga,  Trenton  and  Montreal 
CRANE  EXPORT  CORPORATION : NEW  YORK.  SAN  FRANCISCO 
CRANE-BENNETT.Ltd.,  LONDON 


Crane  Globe  Fake  No.  1-B 
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H'W  Theater  Seating  Selectivity 

XJTEYWOOD 'WAKEFIELD  theater  seating  service  permits  the 
widest  possible  range  in,  selection.  It  is  based  upon  standardization 
of  parts  rather  than  chair  models.  This  unlimited  selectivity  enabled 
the  magnificent  new  Princess  Theater  in  far  off  Honolulu  to  combine 
H'W  standard  parts  into  chairs  exactly  suited  to  its  special  seating 
needs.  It  allows  you,  too,  to  dictate  the  details  of  your  individual 
theater  chairs  and  still  maintain  the  beauty,  stability  and  comfort 
which  distinguishes  all  H 'W  theater  seating  equipment. 

An  H 'W  theater  seating  expert  fortified  with  our  98  years  of  seat-build- 
ing experience  is  at  your  service  without  charge  or  obligation  to  you. 

HEYWOOD-WAKEFIELD  CO.  WAREHOUSES 

BALTIMORE,  MD.  CHICAGO,  ILL.  NEW  YORK.  N.  Y 

113  West  Conway  St.  . 2653  Arthington  St.  516  W.  34th  St. 

BOSTON  45,  MASS.  KANSAS  CITY,  MO.  PHILADELPHIA,  PA 

Winter  Hill  1310  W.  Eighth  St.  244  So.  5th  St. 

BUFFALO,  N.  Y.  LOS  ANGELES,  CALIF  PORTLAND,  ORE. 

Wells  and  Carroll  Sts.  215  East  6th  St.  148  No.  Tenth  St. 

SAN  FRANCISCO,  CALIF.  ST.  LOUIS,  MO. 

737  Howard  St.  Sixth  and  O’Fallon  Sts. 
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A monthly  supplement  of  Exhibitors  Herald,  published  for  the  information  and  guidance 
of  exhibitors  in  matters  of  theatre  construction,  operation  and  equipment  and  to  promote 
the  ideal  of  greater  and  finer  theatres. 

Edited  by  H.  E.  Holquist 


Be  Your  Own  Technician— Practical 
Lighting  Effects  Possible  to  All 

Says  COLBY  HARRIMAN 

Technical  Director,  Theatre  Department,  Famous  Players-Lasky  Corporation 


WHEN  the  theatre  forsook  sunlight 
as  the  chief  source  of  illumination 
it  faced  a vital  problem  which  time  has 
failed  to  solve. 

The  progress  made  in  theatre  illumina- 
tion and  lighting  since  the  day  of  torches 
and  tapers  to  our  own  day  replete  with 
improved  equipment  of  marked  efficiency 
in  design  and  service  is  one  of  the  inter- 
esting phases  in  the  history  of  the  theatre. 
The  many  experiments  resulting  in  var- 
ious mechanical  products  to  produce 
effects  with  light,  reflect  the  basic  prin- 
ciple each  inventor  or  technician  has 
struggled  to  attain — a device  capable  of 
adding  a particular  effectiveness  to  the 
scene  in  which  the  lamp  was  related. 
Many  of  those  old  inventions  have  per- 
sisted through  the  years  and  are  employed 
today  in  modernized  form.  For  example, 
candles  placed  in  a semi-circular  arrange- 
ment around  the  performers  area; 
Molieres  chandelier — with  its  prismatic 
crystals;  the  gas  table — devised  with  con- 
trolling valves  to  regulate  the  flow  of 
gas  and  graduate  the  light,  out  of  which 
the  modern  switchboard  with  its  dimmers 
has  been  developed;  the  tubular  lantern 
containing  a highly  polished  reflector 
back  of  an  oil  lamp  which  has  grown  to 
be  a spot-light. 

* 

There  is  a romantic  attractiveness  in 
this  history  and  pages  could  be  written 
recording  the  steady  advancement  made 
by  theatrical  electricians  in  all  civilized 
lands  since  the  beginning  of  the  theatre 
towards  the  attainment  of  efficient  light- 
ing equipment.  It  may  be  interesting  to 
note  that  no  standard  form  of  illumina- 
tion has  ever  been  devised  for  general  use 
or  any  lighting  force  put  into  operation 
unless  it  has  been  adapted  in  some  way 
to  the  needs  of  the  theatre,  and  in  the 
majority  of  cases  the  theatre  has  been 
the  experimental  station  where  new 
forms  were  perfected  before  their  adop- 
tion as  commercial  aids. 

With  the  advent  of  electricity  as  an  il- 
luminant  the  entire  category  of  standard 
equipment  has  been  revolutionized.  This 
change  occurred  at  the  time  electricity 
was  being  generally  introduced  into  the 
theatre  and  it  is  to  be  regretted  that  the 
dorninating  features  of  that  original 
equipment  have  practically  remained  in- 
tact, no  notable  deviation  in  the  advance 
construction  of  the  equipment  being  re- 
corded. There  have  been  and  are  marked 
improvements  based  on  the  original  pat- 
terns but  few  pieces  of  our  standard 
equipment  can  prove  recent  origin.  This 
condition  may  be  attributed  to  the  fact 


COLBY  HARRIMAN 


that  the  main  idea  in  the  theatre  has  been 
to  secure  illumination  and  not  effects. 
Quantity  of  light  rather  than  quality  has 
been  the  aim  and  it  cannot  be  said  that 
they  have  failed  in  their  attempt  to  secure 
sufficient  light.  I doubt  if  there  is  any 
space  equal  to  the  area  of  a stage  or  thea- 
tre which  has  been  so  religiously  illu- 
minated in  every  nook  and  corner  to  the 
exclusion  of  all  shadows,  highlights,  etc. 


Meritorious  effects  with  lighting  have 
been  achieved  by  a small  number  of 
progressive  producers  who  had  the  intel- 
ligence to  realize  the  value  of  the  force 
at  their  disposal  and  their  work  in  light- 
ing has  stamped  them  as  the  pioneers 
who  blazed  the  trail  which  is  increasing 


in  a throng  of  artistic  travelers  striving 
to  attain  the  goal  of  true  lighting,  to  be 
conversant  with  the  art  of  lighting  which 
is  the  soul  of  any  presentation  or  produc- 
tion. 

It  is  to  enlist  recruits  in  this  onward 
marching  army  of  better  theatre  tech- 
nicians that  I am  writing  this  article. 
There  must  be  as  emphatic  a progression 
or  evolution  in  theatre  presentations  and 
lighting  as  in  theatre  management  or  the- 
atre building  construction.  Modernizing 
the  exterior  without  a similar  treatment 
to  the  interior  will  prove  expensively  in- 
effective. The  demand  for  an  improved 
lighting  on  the  stage  and  in  the  theatre 
is  reasonable  and  such  effects  may  be  se- 
cured with  a strict  application  towards 
the  practical  study  of  producing  effects, 
first,  with  the  equipment  already  in  your 
possession,  second,  with  attachments 
which  may  be  secured  at  nominal  prices 
or  constructed  in  your  workshop  by  a 
capable  mechanician  or  electrician. 

* 

It  is  often  possible  to  secure  the  effect 
you  seek  by  doing  your  own  construction 
work  which  enables  you  to  make  such 
deviations  from  the  standard  form  result- 
ing satisfactorily.  The  average  equip- 
ment and  effects  which  are  generally  of- 
fered on  the  market,  like  stock  clothing, 
are  made  to  fit  a particular  thing  of  a 
certain  size  and  are  limited  in  scope  of 
service.  Upon  investigation  it  has  been 
ascertained  that  the  best  lighting  effects 
of  outstanding  productions  have  been  of 
the  “home-made  variety”  in  construction. 
There  is  a great  delight  in  devising  new 
attachments  for  the  equipment  to  be  used 
as  the  base  and  not  overlooking  the  sat- 
isfaction of  accomplishment  when  the 
device  produces  the  effect  which  has  been 
previously  visualized  and  finally  material- 
ized. There  are  countless  new  lighting 
effects  you  can  secure  with  old  lamps  and 
mixing  your  work  with  common-sense 
dollars  will  be  saved  and  dollars  earned 
with  the  improved  treatments. 

Stage  lighting  is  divided  into  two 
groups — stationary  and  portable  equip- 
ment. The  stationary  equipment  includes 
the  footlights  and  borders  and  such  pros- 
cenium lights  as  may  be  remaining  at 
this  late  day.  Portable  equipment  con- 
sists of  spots,  bunches  or  floods,  over- 
heads, strips,  and  all  other  movable  lights. 
* * * 

The  count  against  stationary  equipment 
which  has  always  supplied  the  major  part 
of  illumination  has  been  their  misuse. 
They  have  fulfilled  the  purpose  originally 
prompting  their  installation  and  the  sta- 
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tionary  equipment  has  waged  war  on  the 
steady  encroachment  of  the  portable 
equipment,  as  it  has  meant  the  ultimate 
annihilation  of  the  former.  Personally,  I 
would  dispense  with  footlights  and  first 
borders  because  their  inadequacy  have 
been  proven,  but  this  change  we  hope  to 
see  universally  accepted  must  be  made 
gradually. 

Iconoclastic  methods  never  succeed  in 
the  theatre.  Changes  in  lighting  as  in 
scenic  design  must  be  wrought  by  de- 
grees according  to  the  education  of  the 
public  towards  the  acceptance  of  such 
deviations.  The  patrons  are  the  barome- 
ter. They  can  always  be  sold  on  a new 
idea  if  it  is  simply  and  gradually  pre- 
sented and  is  not  so  radically  complexed 
that  it  becomes  a source  of  ridicule  or 
irritation.  In  the  new  art  of  theatre  light- 
ing, the  footlights  should  be  used  to 
merely  give  definition  to  the  stage  area 
and  the  borders  to  supply  the  basic  back- 
ground upon  which  the  principal  lighting 
dominates.  As  for  proscenium  strips  they 
should  never  be  used.  They  add  to  the 
general  illumination  and  are  continually 
the  source  of  trouble  in  working  out  any 
commendable  lighting  scheme.  It  is  sug- 
gested that  they  be  removed  from  the 
stage  employing  them  and  in  their  place, 
a few  baby  spots  be  installed  on  swinging 
arms. 

* * 

To  improve  the  use  of  the  necessary 
evil — foots  and  borders — the  various  cir- 
cuits in  each  may  be  divided  into  sections 
which  will  assist  in  various  lighting 


schemes.  There  are  usually  three  or  four 
circuits  in  the  footlights  and  borders  used 
on  the  average  stage.  Each  circuit  may 
be  divided  into  three  sub-circuits  or  equal 
section, s,  whereby  the  right,  center  or  left 
areas  might  be  used  to  give  zone  treat- 
ments, that  is,  to  light  a particular  area 
on  the  stage  and  restricting  the  general 
lighting,  which  floods  the  stage,  from  be- 
ing used  only  in  the  section  needed.  Bor- 
ders may  be  given  a similar  treatment. 
With  dimmers  connected  to  each  sub- 
divided circuit  valuable  graduations  may 
be  secured  and  some  wonderful  color 
combinations  achieved.  This  arrangement 
will  serve  to  advantage  with  the  portable 
equipment  used  to  produce  the  main  ef- 
fects. The  value  of  border  lights  in  basic 
lighting  is  greater  in  proportion  than  the 
use  of  footlights.  Border  lights  can  be 
hung  at  such  varying  heights  and  con- 
trolled at  certain  degrees  of  intensities  to 
be  satisfactory  units  in  producing  natural 
lighting  effects.  Border  lights  are  the 
convenient  overheads  and  if  they  are  used 
en  masse  they  can  be  made  to  count  for 
something  in  this  new  art  of  lighting. 

For  example,  to  produce  a natural  sky 
effect  with  a color  graduation  on  the 
scenic  base,  the  last  or  back  border,  the 
one  nearest  the  cyclorama  or  back  drop 
can  be  trimmed  to  a height  which  would 
bring  it  to  the  edge  of  the  batten.  The 
next  one  down  stage  can  be  lowered  to 
a position  where  it  is  masked  by  the 
teaser  of  main  drapery  border.  By  giving 
a varying  intensity  to  the  two  borders 
plus  a blending  color  scheme  a realistic 


sky  effect  will  result  which  will  harmo- 
nize with  the  principal  lighting  and  pro- 
duce an  unusual  artistic  effect.  Borders 
can  be  manipulated  in  the  same  manner 
portable  lights  are  handled.  Because  they 
are  hung  at  certain  height  is  no  reason 
why  they  should  remain  there  and  inter- 
fere with  other  lighting  when  it  is  pos- 
sible to  get  valuable  service  from  their 
proper  use. 

* ♦ * 

Portable  equipment  is  the  genuine 
working  equipment  and  the  basis  of  all 
artistic  lighting  operation.  To  go  into 
a detailed  exposition  of  what  portable 
equipment  means  in  the  art  of  lighting 
would  be  to  give  a lengthy  and  exhaustive 
treatise  on  the  subject  of  the  art  itself. 
The  principal  concern  is  how  to  improve 
some  of  the  portable  equipment  already 
in  operation  and  to  create  such  attach- 
ments or  pieces  to  assist  in  producing  bet- 
ter effects. 

Practically  every  stage  has  a few 
bunches,  floodlights  or  olivettes.  These 
are  valuable  because  they  are  capable  of 
giving  a specified  area  a certain  light  base 
which  will  not  interfere  with  the  princi- 
pal lighting  supplied  by  the  various  spots, 
and  the  spill  light  from  them  does  not 
cause  a harsh  nor  abrupt  shadow  but 
blends  with  the  other  lighting  and  will 
merge  into  shadow  arrangements.  Every 
standard  holding  a hood  should  be  tele- 
scopic to  permit  the  various  heights  and 
also  should  be  equipped  with  an  individual 
dimmer  unless  the  modern  switchboard 
is  installed  in  the  house  where  a provi- 
sion is  made  for  such  unit  control.  The 
dimmers  enable  the  various  floods  or  oli- 
vettes to  be  graded  in  degrees  of  intensity 
and  to  synchronize  with  the  general  light- 
ing scheme.  The  best  floods  are  those 
employing  a five  hundred,  seven  hundred 
fifty,  or  thousand  watt  lamp. 

* * * 

The  old  type  of  multiple  flood  lamps 
are  not  as  satisfactory  because  the  con- 
centrated light  of  the  single  lamp  of  high 
wattage  is  greater  in  its  effectiveness 
than  several  smaller  lamps  with  a varying 
distribution  in  the  hood.  The  single  lamp 
enables  one  to  place  it  to  better  advan- 
tage because  its  effectiveness  is  increased 
with  the  concentration  of  the  light  source. 
The  hoods  of  the  lamps  on  the  telescopic 
stands  should  be  equipped  with  hangers 
or  a raised  pipe  bar  to  permit  clamps  to 
be  attached  and  the  hood  used  as  an 
overhead. 

In  Fig.  1 a device  is  shown  where  it  is 
possible  to  increase  the  value  of  a floor 
flood  light  hood  to  be  used  as  an  over- 
head. The  sides  are  constructed  of  tin 
or  galvanized  iron  and  the  large  hood  is 
made  to  fit  over  the  original  body  by 
bolting  it  on  and  the  arrangement  per- 
mits a speedy  removal  when  the  hood  is 
required  on  the  standard.  The  large 
hood  should  be  painted  inside  with  a 
white  reflective  paint  to  get  maximum 
value  from  the  light. 

If  extra  flood  lights  or  olivettes  are 
required  for  floor  use  only,  they  may  be 
hastily  constructed  by  using  a large  deep 
pan  for  a hood,  the  receptacle  for  the 
lamp  riveted  in  the  center  and  the  pan 
mounted  on  a gas  pipe  stand.  , 

In  Fig.  11  is  shown  how  this  homely  bit 
of  equipment  will  appear  and  its  service- 
ability will  far  exceed  its  cost.  To  use  a 
color  frame  on  this  lamp  a wire  frame 
can  be  made  to  fit  the  face  of  the  pan. 
The  frame  is  made  of  heavy  wire  and 
soldered  or  riveted  on  the  hood. 

sK  * * 

Spotlights  are  the  most  necessary 
equipment  to  produce  lighting  effects. 
Their  use  is  varied  and  their  misuse  easy. 
The  spots  with  the  necessary  lens  are 
almost  out  of  the  pale  of  the  local  work- 
shop although  they  can  be  constructed 
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and  re-constructed  effectively.  Tubular 
spots  without  a lense  may  be  made  out 
of  stove  pipe  or  galvanized  iron  tubes. 
One  end  of  the  tube  should  be  sealed  with 
a metal  disc  to  which  the  socket  is  at- 
tached. The  inner  part  of  the  tube  should 
be  painted  with  a white  reflective  paint 
and  at  the  back  or  inner  side  of  the  disc 
a piece  of  highly  polished  metal  should 
be  inserted  to  assist  in  reflecting  the  rays 
of  the  light.  Some  vent  holes  should  be 
cut  in  the  tube  around  the  back  of  the 
lamp  to  permit  ventilation.  The  quan- 
tity of  light  coming  from  the  tube  can  be 
regulated  with  a disc  similar  to  a can 
cover  placed  over  the  other  end  of  the 
tube  with  the  desired  opening  cut  in  the 
cover.  The  tube  may  be  mounted  on  a 
wooden  rocker  or  propped  at  the  angle 
desired  to  shaft  the  light.  These  tubular 
spots  are  very  convenient  when  a soft 
highlight  is  desired  or  some  particular 
shadow  is  to  be  created  to  contrast  with 
deeper  lighting. 

Arc  spotlights  are  not  necessary  on  the 
stage.  The  only  place  they  are  needed  is 
when  the  throw  is  greater  than  the  stage 
area.  Spot  lights  equipped  with  gas  filled 
lamps  ranging  from  five  hundred  to  one 
thousand  watts  will  render  the  service 


needed  and  are  practical  in  the  manipula- 
tion. They  produce  the  desired  effects 
and  are  inexpensive  to  operate  as  the  arc 
lamps  require  the  constant  attention  of 
an  operator,  this  phase  being  eliminated 
in  the  use  of  lamp  spots. 

* * * 

Color  frames  are  the  principal  attach- 
ments on  both  the  floods  and  spot  lights. 
Better  results  are  obtained  with  various 
colored  gelatine  sheets  in  frames,  wheels 
and  boxes,  than  by  using  colored  lamp 
bulbs.  With  high  wattage  lamps  it  is 
only  possible  to  use  gelatines.  Every 
electrician  usually  makes  his  color  frames 
of  wooden  strips  or  yard  sticks  with  fine 
wire  stretched  across  the  frame  to  pro- 
tect the  gelatine  medium.  In  filling  a 
frame  the  gelatine  sheet  should  never  be 
drawn  tight  but  inserted  loosely  and 
crinkled  slightly  to  permit  a certain  con- 
traction when  the  heat  of  the  lamp  passes 
through  it.  If  the  gelatine  is  particularly 
thin  it  is  best  to  heat  the  sheet  before  it 
is  inserted.  The  medium  pan  be  placed 
over  a radiator  or  held  in  front  of  a lamp 
until  a certain  contraction  has  taken  place. 

Variegated  colors  are  most  effective 
and  some  striking  effects  can  be  produced 
with  a combination  of  colors  in  one  me- 
dium frame  or  wheel.  These  may  be 
made  by  using  a clear  piece  of  gelatine- 
white-transparent,  and  placing  upon  its 
surface  the  strips  of  colored  gelatine  de- 
sired, fastening  the  colored  pieces  to  the 
transparent  base  with  film  cement  or 
moistening  the  edges  to  form  a strip  mer- 
ger. Some  lamp  coloring  or  dye  may 
also  be  used,  spreading  it  upon  the  white 
gelatine  surface  with  a brush  and  the 
variegated  effect  secured. 

* * sis 

Variegated  color  frames  are  most  effect- 
ive in  producing  sunrise,  sunset  effects 
and  in  relating  them  to  musical  interpre- 
tations with  the  color  curtain  which  I 
will  explain  in  detail  in  a later  article. 
The  frames  are  more  practical  than  the 
use  of  the  old  silk  medium  roll.  The 
only  disadvantage  in  the  sole  use  of  a 
frame  in  floods  and  olivettes  is  the  size 
of  the  frame  required  but  when  spot  lights 
are  added,  the  size  of  the  flood  frame  is 
cut  down  proportionately.  Color  wheels 
constructed  as  in  Fig  IV  will  permit  the 
outstanding  color  changes  to  be  made 
without  notice  attracted  by  the  change. 
The  color  wheel  can  be  attached  to  the 
spot  which  may  be  brought  to  a flood  and 
the  olivettes  and  flood  lights  can  use  a 
medium  size  special  frame  as  indicated  in 
the  same  plate  which  will  harmonize  with 
the  entire  color  scheme.  In  placing  the 
colors  in  the  wheel  do  not  have  a wide 
seam  to  cause  a bar  shadow  or  overlap- 
ping too  narrow  to  cause  a light  leak. 

A color  box  or  boomerang  can  be 
easily  constructed  and  clamped  on  the 
hood  or  the  head  of  the  light  used.  The 


size  of  the  box  depends  on  what  type  of 
equipment  it  is  intended  to  serve.  The 
frames  inside  of  the  box  are  set  in 
grooves  and  may  be  brought  into  posi- 
tion with  cords  attached  to  each  frame 
and  threaded  through  screw  eyes.  A 
standard  can  be  made  of  wood  to  hold 
the  color  box  and  a hood  attached  to  it  to 
fit  over  the  hood  of  the  lamp  used.  This 
enables  the  light  to  be  concentrated 
through  the  mediums  and  eliminates 
spills  or  leaks.  The  device  permits  imme- 
diate operation.  The  color  box  is  similar 
in  its  use  to  the  color  wheel  but  the 


changes  are  inore  gradual  and  a minor 
dissolving  effect  is  possible  if  the  electri- 
cian carefully  makes  the  changes. 

4:  * 

Sun  and  moon  boxes  should  be  so  con- 
structed so  that  the  light  comes  from  an 
indirect  source  and  evenly  floods  the  ex- 
posed surface.  The  practical  sun  or 
moon  is  equipped  with  four  tubu- 
lar lamps.  The  inner  back  of  the 
box  is  painted  with  white  reflective  paint 
and  two  grooves  in  front  of  the  circular 
opening  on  the  front  permit  a color 
frame  to  be  inserted  to  give  the  desired 
color  effect.  The  box  may  be  mounted 
on  an  angular  frame  and  held  in  position 
with  a small  cable  or  line  attached  to  a 
windlass  to  move  it  in  the  direction  de- 
sired. As  the  sun  or  moon  varies  in  size 
and  in  direction  relative  to  the  ascending 
(Continued  on  page  XVT) 


Fi^.  IV-a—Sectians  in  wheel  made  out  of 
variciis  colors  selected  from  gr^latine  stock; 
outer  edge  a metal  hoop  and  center  of  tin 
or  galvanized  iron.  Wires  can  be  used  to 
hold  wheel  solid,  stretching  same  from 
center  to  outer  edge  of  wheel. 


Fig.  IV-b — Wooden  or  metal  frame  longer 
than  standard  frame  with  two  colors  of 
gelatine  as  per  selection. 


Fig.  V-a— A diamond  iris  arrangement 
working'  in  a groove  or  medium  carrier  on 
the  lamp. 


Fig.  V-b — A cut-out  made  by  tearing  the 
e^e  of  the  fiber  and  slitting  same  to  per- 
mit a gradual  decrease  or  increase  of  light. 
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A CHANGE-OVER  device,  which  its 
sponsors  state  has  been  withheld 
from  the  general  market  for  some  time 
while  exhaustive  tests  were  being  made 
at  representative  theatres,  has  been  placed 
on  the  market  by  E.  J.  Atkinson  and 
L.  D.  Strong,  Chicago  projectionists,  who 


have  formed  a company  for  the  sale  of 
the  new  equipment. 

Many  distinct  advantages  are  claimed 
for  the  new  equipment.  It  is  stated  that 
it  does  away  with  the  old  method  of 
changing  from  one  machine  to  another 
by  hand  or  by  the  use  of  unsightly  and 
uncertain  strings,  weights,  rods  and  pul- 
leys which  have  heretofore  been  used  for 
the  purpose. 

* * 

Where  perfect  timing  is  desired  in  the 
case  of  a prologue  or  in  changing  from 
pictures  to  dissolver  or  stereopticon  the 
operator  accomplishes  the  change  at  the 
instant  he  gets  the  cue,  simidy  by  press- 
ing a button. 

The  new  change-over  is  entirely  auto- 
matic in  its  operation  and  consists  of 
scissor-like  blades  which  are  mounted 
over  the  port  opening  in  front  of  each 
machine.  These  are  operated  by  push- 
buttons and  enable  the  operator  to 
switch  quickly  from  one  machine  to  an- 
other— or,  if  desired,  from  the  stereop- 
ticon to  the  projector  or  vice  versa.  The 
device  can  be  installed  for  any  number 
of  machines  as  well  as  stereopticon 
equipment — and  the  operator  can  have 
full  control  of  all,  even  though  they  be 
located  at  distances  from  each  other. 

For  example,  if  the  booth  has  three 
machines  and  a stereopticon  and  the 
stereopticon  is  being  used.  It  is  desired 
to  start  machine  number  one.  By  press- 
ing the  button  at  the  stereopticon  at  the 
moment  desired  the  light  is  immediately 
shut  off  and  automatically  released  at 
machine  number  1.  When  it  is  desired 
to  start  machine  number  three — this  is 
accomplished  by  pressing  the  button  lo- 
cated at  the  change-over  at  the  machine 
in  use.  In  a nutshell,  the  operation  per- 
formed is  that  of  shutting  off  the  light 
at  whichever  machine  or  equipment  is  in 
use,  instantaneously  letting  it  on  at  the 
next  machine  or  equipment  to  be  used. 
Thus  it  can  be  seen  that  a change  can 
be  made  from  any  machine  to  another 
or  from  either  stereopticon  to  stereopti- 
con or  from  any  stereopticon  to  any  ma- 
chine. 

>(!  * * 

Absolute  synchronization  and  timing 
is  made  possible,  it  is  claimed  in  switch- 
ing from  one  machine  to  another  or  to 


the  stereopticon.  Uncertainty  and 
chances  of  a white  screen  arc  elir'inaied. 

The  change-overs  are  furnished  to  op- 
erate on  a transformer,  dr>  cells  or  110 
volt  D.  C.  They  are  sold  complete  with 
push-buttons,  wire,  etc.,  read}'  for  instal- 
lation. It  is  stated  that  any  on';rator 
can  easily  install  them  within  a short 
time. 

Strand  Theatre  at 
Hoboken  Taken  Over 
By  David  Weinstock 

A new  corporation  controlled  by  David 
Weinstock  has  recently  taken  over  the 
Strand  theatre  on  Washington  street, 
near  IC'th  street,  Hoboken,  N.  J. 

Chas.  N.  Whinston  & Bro.,  architects 
and  engineers,  2 Columbus  Circle,  New 
York  City,  are  preparing  plans  for  com- 
pletely rebuilding  the  theatre,  at  an  esti- 
mated cost  of  $125,000.  It  is  proposed 
to  remodel  it  into  a one  balcony  theatre 
that  W'ill  be  the  last  word  in  construction, 
decoration,  safety  and  comfort.  There 
will  be  an  orchestra  floor  and  a large  bal- 
cony, with  a total  seating  capacity  of 
about  1,500.  The  mezzanine  promenade 
will  run  the  full  length  of  the  theatre  and 
connect  by  ramps  with  the  balcony  seats. 

The  theatre  will  be  operated  under  the 
direction  of  Mr.  Weinstock,  who  has  been 
in  charge  of  the  City  Hall  and  Freeman 
theatres. 

Holds  Saxophones 

Ready  for  Playing 

The  saxophone  holder  pictured  below 
has  been  placed  on  the  market  by  a man- 
ufacturer of  orchestra  equipment.  As 
shown,  the  holder  will  accommodate  five 
saxophones  and  two  clarinets.  These  are 
held  in  a position  which  makes  them 
easily  accessible  and  ready  to  be  played 
at  a moment’s  notice. 


Obvious  advantages  of  the  device  are 
that  it  saves  the  instruments  and  that  it 
is  a convenience  to  the  player. 


Mechanical  Canaries 
To  Sing  in  Chicago’s 
Newest  Cinema  Palace 

Many  surprises  are  in  store  for  Chi- 
cago theatre  patrons  when  the  new 
Capitol  theatre,  79th  and  Halsted  streets, 
swings  open  its  doors  this  fall,  and  not 
the  least  of  these  will  be  a serenade  by 
more  than  a score  of  golden  voiced 


Mechanical  canary  for  theatre  rest  rooms 
which  sings  with  all  the  realism  of  a 
live  bird. 


canaries.  The  theatre,  being  built  under 
the  supervision  of  Architect  John  Eber- 
son,  will  be  a radical  departure  from  con- 
ventional houses,  not  only  in  construction 
but  in  atmosphere  as  well. 

With  the  aid  of  the  mechanical  canaries 
a distinctive  and  novel  feature  will  add 
to  the  interest  of  rest  rooms  and  lobbies. 
These  canaries  sing  with  all  the  charm 
of  real  birds.  As  the  canary  sings,  its  tail 
feather  moves  up  and  down  and  its  bill 
opens  in  perfect  synchronization,  with  the 
notes  sent  forth.  The  feathers  are  the 
feathers  of  a real  bird  and  the  deception 
is  just  about  perfect. 

Through  the  mechanism  it  is  possible 
to  have  the  bird  sing  continuously  or  in- 
termittently, according  to  the  way  it  is 
regulated  by  a small  lever.  The  work 
of  keeping  the  bird  singing  is  a simple 
task  that  will  be  unnoticeably  performed 
by  the  ushers. 

In  that  portion  of  the  theatre  which 
will  represent  a Spanish  garden  a number 
of  canaries  will  be  heard  warbling  through 
the  foliage.  In  this  instance  merely  a 
mechanical  device  is  used  to  indicate  the 
hidden  birds. 


Rain  Policy  Proves 
A Good  Investment 

The  rain  policy  which  Frank  Brey- 
maier,  manager  of  the  Bareli  in  Schenec- 
tady, N.  Y.,  took  out  in  connection  with 
a week’s  run  of  “The  Marriage  Circle’’ 
proved  a profitable  investment.  The  pol- 
icy cost  the  theatre  $350,  but  it  rained 
sufficiently  on  Easter  Sunday  so  that  the 
theatre  received  in  return  a check  for 
$500. 
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IF  Mr.  William  Wrigley, 

Jr.,  ever  decided  to 
turn  off  the  electric  cur- 
rent that  nightly  illumi- 
nates the  famous  Wrigley 
Building,  thousands  of 
Chicagoans  would  begin  to 
wonder  what  the  trouble 
was. 

Undoubtedly  these  same 
people  pass  the  building 
every  day  without  look- 
ing at  it  and  yet,  when 
night  comes  they  crane 
their  necks  as  they  ride 
past  and  even  go  out  of 
their  way  to  point  it  out 
to  strangers.  At  night  it 
becomes  a distinctive  land- 
mark. Why?  Because 
floodlighting  “puts  it  on 
the  map.” 

:{«  jf; 

We  may  regard  that  as 
one  of  the  chief  reasons 
for  floodlighting  building 
exteriors;  there  is  no  other 
method  that  so  effectively 
emphasizes  the  location  of 
a place  at  night.  Theatre 
owners  may  profitably  cap- 
italize on  this  idea  inaS' 
much  as  it  is  during  the 
evening  hours  that  they 
wish  to  attract  the  greater 
portion  of  their  patronage. 

A brightly  illuminated 
front  in  a row  of  dark 
buildings  is  bound  to  com- 
pel attention  and  create  comment.  That 
of  itself  is  good  advertising,  but  better 
still  it  means  good  business  because  it 
appeals  to  the  individual  when  he  is  near 
at  hand  and  can  act  on  the  suggestion 
prompted  by  the  attraction. 

In  addition  to  actually  characterizing 
the  building,  floodlighting  adds  to  its  at- 
traction and  beauty.  Theatre  architec- 
ture admits  of  more  ornate  treatment 
than  the  ordinary  business  house  but  when 
a theatre  is  sandwiched  in  among  other 
buildings  the  beauty  of  its  ornamental 
details  often  goes  unheeded.  In  the  ac- 
companying illustration  one  can  see  how 
the  light  reveals  every  decorative  feature 
which  the  architect  designed  to  portray 
the  spirit  of  pleasure  and  entertainment 
that  belongs  to  the  theatre. 

* * 

It  should  be  a matter  of  civic  pride  to 
shew  a building  to  its  best  advantage. 
During  the  daytime  a building  may  suf- 
fer because  neighboring  buildings  are 
unattractive,  but  at  night  under  radiant 
floodlighting  the  adjacent  buildings  may 
be  left  in  dark  oblivion  while  a more  at- 
tractive building  is  brought  into  full  ap- 
preciation. 

In  this  way  the  dark,  gloomy  neigh- 
borhoods that  might  yield  splendid  busi- 
ness opportunities  can  be  elevated  and 
made  attractive  by  a little  brightening  up 
of  the  better  class  buildings.  It  has  been 
conclusively  proven  that  the  lighting  of 
buildings  and  store  fronts  has  changed 
the  character  of  entire  streets. 

There  is  something  inviting,  something 
lively,  something  that  is  joy-inspiring  in 
bright  glareless  light.  When  things  are 
brightened  up  we  get  into  the  spirit  of  a 
good  time  and  we  can’t  resist  the  oppor- 
tunity to  see  a good  show. 

^ ^ 

After  the  show  is  over  most  of  us  dis- 
like to  have  the  illusion  of  the  play  dis- 
persed too  suddenly.  We  don’t  like  to 
come  out  and  see  a somber,  gloomy 


admirably  lighted  by  a few 
flood  light  projectors.  In 
the  accompanying  illustra- 
tion (No.  2)  is  a sign  that 
is  visible  and  readable  for 
blocks.  People  might 
walk  by  and  disregard  the 
electric  sign  of  the  CRO- 
TON A THEATRE  among, 
a score  of  similar  ones  but 
they  could  scarcely  avoid 
seeing  a sign  of  this  size 
which  covers  the  entire 
of  a building.  Further- 
more, there  is  no  distract- 
ing glare  from  bare  lamp 
filaments  or  intermittent 
circuits  that  dazzle  the  eye 
before  their  message  gets 
across. 

Of  all  types  of  advertis- 
ing that  depend  upon  elec- 
tric lighting  floodlighting 
is  the  most  easily  installed 
and  maintained.  A few 
units  of  proper  design  ad- 
vantageously placed  will 
require  no  more  attention 
than  the  mere  turning  of 
the  switch  in  the  course  of 
months.  To  restore  the 
units  to  their  original  effi- 
ciency and  brightness  ne- 
cessitates only  unlatching 
the  cover  and  wiping  the 
reflector  with  a moist 
cloth.  Lamp  renewals  are 
no  more  troublesome  than 
renewing  automobile  head- 

❖ * * 

The  success  of  floodlighting  depends 
upon  the  selection  of  the  units  projecting 
the  light  and  their  placement.  Unless  the 
electrician  in  charge  is  confident  of  his 
own  ability  or  has  the  patience  to  experi- 
ment until  he  is  satisfied  that  he  has 
achieved  the  most  satisfactory  results, 
the  installation  had  better  be  laid  out  by 
competent  illuminating  engineers.  Most 
companies  manufacturing  floodlighting 
equipment  render  this  consulting  service 
free. 

The  projectors  are  made  in  a variety 
of  sizes  and  shapes  suitable  for  use  with 
the  various  lamp  sizes  and  the  special  re- 
quirements of  different  locations.  The 
lamp  ordinarily  used  range  from  200  watt 
to  1,500  watt  Mazda  lamps.  The  intens- 
ity of  the  light,  however,  also  depends 
upon  the  type  of  reflector  employed.  In: 
general  there  are  three  types,  the  exten- 
sive, distributing,  and  concentrating.  The 
extensive  type  gives  a wide,  smooth  dis- 
tribution of  light  for  close-up  work,  the 
distributing  reflectors  give  a more  con- 
centrated beam  for  work  at  average  dis- 
tances, and  the  concentrating  reflectors 
throw  a long,  narrow  beam  for  illumina- 
tion from  a distance.  Here  again  a little 
professional  advice  may  be  solicited  to  arr 
advantage.  As  an  example  of  the  varia- 
tion in  the  size  of  the  respective  fields- 
when  using  a 1,000  watt  lamp  with  these 
three  types  of  reflectors,  the  beam  from 
an  extensive  reflector  spreads  35  degrees 
and  covers  a circular  area  of  62  diameters,, 
yielding  an  intensity  of  1.1  foot  candles; 
the  distributing  reflector  spreads  the 
light  15  degrees  and  illuminates  a circu- 
lar area  of  26  feet  diameter  to  an  in- 
tensity of  7.8  foot  candles,  and  the  con- 
centrating reflector  spreads  only  1® 
(Continued  on  page  XVIII) 


Exterior  of  the  California  theatre,  San  Francisco,  Cal.,  showing  detail 
and  beautiful  effect  gained  through  floodlighting 


world,  a dark  street  deserted  except  for 
perhaps  a few  vagrants  or  loiterers  about 
the  entrance  way.  Here  too  light  can 
play  its  part.  The  outside  world  is  as 
bright  as  it  was  when  we  entered  the  the- 
atre and  the  usual  stragglers  find  no 
temptation  to  linger  under  the  beams 
from  a battery  of  floodlights. 

Soinetimes  the  theatre  has  a blank  wall 
available  for  a large  sign  that  may  be 


fhts. 


Cost  of  Theatre 
Floodlighting 

Is  floodlighting  too  costly 
for  the  average  small  town 
theatre?  Here  are  the  cost 
figures  for  lighting  the  front 
of  a theatre  50  feet  wide  by  50 
feet  high  for  a period  of  five 
hours  every  night: 

Area  to  be  lighted 2500  sq.  feet 

Area  lighted  by  one  pro- 
jector using  500  watt 

lamp  250  sq.  feet 

Reflectors  required 10 

Kilowatt-hour  consump- 
tion per  evening: 

10  X 500  X 5 

• = 25 

1000 

Cost  per  kilowatt  (estimated  cost 

per  Kw)  $0.10 

Cost  of  lighting  theatre  front 
five  hours $2.50 

(Note:  In  most  communities  the 

current  charge  is  less  than  $0.10 

per  kilowatt  hour.) 


Bringing  Your  Theatre  Out  of  the 
Gloom  with  Floodlighting 
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Heating,  Ventilation,  Decoration  of 

700  Seat  Playhouse 

Continuing  Architect  Simmons'  Own  Step-by-Step  Record  of  Small  Town  Theatre  in 

The  Building 


CONTINUING  the  discussion  of  plan- 
ning and  building  a modern  small 
town  theatre;  taking  up  the  article  where 
we  left  off  in  the  last  “Better  Theatres” 
of  April  26,  covering  the  additional  fea- 
tures. 

Entering  the  lobby  through  three  pair 
of  French  doors  you  find  a 6x6  red 
quarry  tile  floor  with  black  mortar  joints 
and  sanitary  baseboard  of  same  tile.  The 
lobby  wainscoting  is  of  enamel  brick,  with 
plate  mirrors  set  in  on  both  sides.  A 
brass  rail  divides  the  entrance  space  and 
has  the  radiator  beside  it;  this  allows  the 
double  Ftrench  doors  to  foyer  to  be  used 
as  entrance  and  the  two  pair  of  doors  to 
the  left  for  exit,  although  all  the  doors 
are  for  exit  when  a second  show  is  not 
to  immediately  follow  and  patrons  are 
waiting  in  the  lobl)}".  The 
auditorium  vents  are  just 
inside  the  foyer  and  tend  to 
exhaust  the  carbon  dioxide 
from  the  lobby  at  each  open- 
ing of  the  doors. 

The  ventilation  _of  lobbies 
is  very  essential  in  a house 
where  patrons  are  liable  to 
be  congested  for  even  a few 
minutes  and  should  be  pro- 
vided separately  and  used 
only  when  the  demand  ex- 
ists. A few  weeks  ago  I 
wrote  in  these  columns  on 
“Impressions”  and  endeav- 
ored to  cover  some  of  the 
points  that  favorably  im- 
press the  patron  before  he 
sees  the  show  and  the  ven- 
tilation of  crammed  lobbies 
should  be  added  to  this  list 
to  keep  the  patrons  in  the 
jovial  mood  they  usually  are 
in  when  entering,  until  they 
reach  their  seats. 

* * * 

Entering  the  foyer,  be- 
tween the  smoking  room 
and  cry-room,  you  will  find 
it  paneled  to  the  height  of 
seven  feet,  finished  in  selected  brick, 
stained  an  extra  dark  brown  mahogany, 
highly  varnished.  Birch  wood  was  de- 
cided on  for  its  fine  qualities  for  staining 
mahogany  and  then,  too,  this  wood  is 
native  to  the  locality.  The  subdued  ceil- 
ing lights  of  foyer  will  give  a rich  glow 
to  the  woodwork  that  cannot  help  but  be 
impressive. 

On  entering  the  auditorium  you  will 
notice  the  slope  of  the  floor  as  shown  by 
section.  See  cut.  The  sight  lines  are  not 
shown  on  this  section  but  if  they  were, 
you  could  see  that  the  eyes  of  each  person 
seated  are  well  above  the  person  in  front. 
(I  would  like  to  see  the  seating  manu- 
facturers provide  for  staggering  seats 
that  are  in  straight  tiers.)  The  success 
of  seeing  in  a theatre  is  the  result  of 
knowing  how  to  provide  for  it  and  cor- 
rectly working  out  the  construction  in 
the  very  beginning.  The  owner  in  this 
case  suggested  a rather  decided  slope  in 
the  floor  and  this  will  give  a decided  sat- 
isfaction to  the  patrons  and  promote 
favorable  comments  from  them.  You  can 
see  that  the  last  rows  of  seats  are  well 


By  R.  L.  SIMMONS 

Theatre  Architect,  Elkhart,  Indiana 

above  the  stage  floor.  The  auditorium 
floor  we  decided  to  make  of  concrete, 
using  a “hardener”  in  and  on  the  surface, 
giving  a hard  dustless  floor  free  from  the 
noise  of  grinding  grit  under  the  shoes,  a 
condition  that  too  often  exists  where  con- 
crete floors  are  used.  We  are  making  no 
attempt  to  approve  a concrete  floor  as  an 
ideal  one  in  a theatre  and  it  should  not 
be  used  in  a large  and  pretentious  house, 
but  we  are  claiming  this  floor,  as  speci- 
fied, as  the  best  for  a small  town  theatre 
where  the  floor  is  directly  on  the  ground 
and  where  economy  must  be  considered. 
In  the  Rialto  theatre  at  Plymouth,  In- 
diana, we  set  in  a heavy  mat  material 
in  the  aisles,  setting  the  concrete  inch 
low  for  the  width  of  aisles  and  cementing 
the  runners  in  this  depression,  leaving  the 


top  flush  with  adjoining  floor — this  proves 
very  satisfactory,  providing  the  remaining 
concrete  is  made  dustless  and  therefore 
less  noisy.  Personally,  I prefer  a finished 
floor  of  wood  or  composition. 

* * * 

The  auditorium  walls  are  wainscoted  to 
the  height  of  four  feet  and  painted  a wal- 
nut brown,  with  a dark  mahogany  rail- 
ing. Above  the  wainscoting  the  walls  are 
a warm  buff  at  bottom  shaded  to  Colo- 
nial ivory  up  to  center  height  and  blended 
to  top  to  a pure  cream  or  straw  color, 
afterwards  stippled  with  the  same  colors 
reversed. 

You  will  note  the  side  walls  are  pan- 
eled by  the  use  of  Egg-and-Dart  molding, 
spaced  below  beams  of  ceiling  and  these 
moldings  and  scrolls  of  each  panel  are 
painted  light  blue,  shaded  to  dark  blue  in 
indentations,  with  touches  of  silver  and 
gold. 

The  molding  and  scrolls  are  of  pressed 
metal  of  stock  designs  and  the  Greek 
character  was  carried  out  throughout  the 
building. 

To  obtain  the  desired  ornamental  effect 


we  decided  to  use  a pressed  metal  and  a 
careful  selection  of  plates  was  made  and 
grouped  in  each  panel,  with  heavy  cor- 
ners. This,  with  correct  painting,  will 
eliminate  any  effect  of  the  usual  monot- 
onous design  of  the  regular  metal  ceil- 
ing. Our  desire  was  to  get  an  ornamental 
plaster  effect  without  the  cost  or  resultant 
objections  and  danger.  Many  of  the 
large  theatres  and  hotels  have  imitation 
ornamental  plaster  by  the  use  of  metal 
for  the  same  reasons  I have  outlined. 

By  referring  to  floor  plan — published  in 
issue  of  April  26 — you  will  note  false 
beams  running  lengthwise  of  the  audi- 
torium, and  these  have  bottoms  of  glass 
of  different  colors  with  small  watt  lamps 
above;  the  lamp  above  each  color  con- 
trolled by  separate  switch.  This  arrange- 
ment makes  possible  giving 
a glow  of  light  of  various 
colors  without  interfering 
with  vision  of  the  screen. 
Remember  that  cold  colors 
filling  the  atmosphere  give 
an  impression  of  coolness 
and  can  be  profitably  used 
in  summer  for  more  reasons 
than  light  effects;  the  re- 
verse is  true  of  warm  colors, 
such  as  red  or  orange. 

!|:  * 

The  proscenium  arch  is 
white  enamel,  shaded  to 
light  blue  in  mouldings,  with 
slight  gold  dashes  on  the 
darts. 

The  ladies’  room  was 
carried  out  in  the  white, 
blue  and  gold  colors  in  del- 
icate arrangement  and  the 
smoking  room  in  darker 
tones. 

On  the  stage  (note  cross 
section  “C”  of  stage  eleva- 
tion) there  is  little  decora- 
tion, the  floor  is  pine,  over 
fireproof  construction  as 

mentioned  in  previous  arti- 
cle. By  referring  to  the 

sections  you  will  see  that  the  ceiling  curves 

downward  toward  stage  and  thus  in- 
creases the  acoustic  effect  and  beauty, 
lowers  the  height  of  building  and  makes 
less  space  to  heat  and  ventilate.  Note 
the  grilles  of  Greek  design  at  each  side 
oi  stage  for_  the  admission  of  fresh  air  to 
the  auditorium.  The  air  is  exhausted 

through  the  vents  in  foyer  as  previously 
mentioned. 

The  ventilation  plant  is  controlled  sep- 
arately and  need  be  used  only  during  the 
time  house  is  filled,  thus  saving  a large 
itern  of  heating.  The  heating  is  by  direct 
radiation  independent  of  ventilation,  is  of 
the  low  pressure  steam  type  so  as  to  have 
not  more  than  four  ounces  of  pressure  at 
the  boiler,  for  heating  only.  Look  over 
the  heating  plan  here  shown. 

The  plan  here  shown,  if  carried  out  by 
skilled  men  of  experience,  will  provide  an 
ideal  heating  and  ventilating  system  and 
mean  a real  satisfaction  to  both  owner 
and  patrons.  Too  often  economy  is  prac- 
ticed severely  on  the  mechanical  systems, 
as  they  are  so  little  understood,  but  this 
is  truly  a mistake.  Proper  plans  and  spec- 
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Longitudinal  section,  Victoria  theatre,  Frankfort,  Mich,  being  erected  for  Custer  Garland. 


ifications  should  be  procured  and  followed 
in  all  respects,  for  if  they  are  not,  the 
architect  should  not  be  blamed,  but  too 
often  is. 

The  owner  started  work  putting  in 
footings  before  plans  were  completed  and 
had  the  wall  up  to  grade  ready  to  let 
contracts  for  the  work  above  this  point. 
This  was  a logical  step  as  cold  weather 
was  approaching  and  the  wall  would  be 
ready  for  early  spring. 

♦ * * 

When  cold  weather  set  in,  the  owner 
began  getting  prices — the  specifications 
gave  names  and  addresses  of  various 
firms  furnishing  the  materials  and  this 
together  with  information  furnished  by 
the  writer  made  the  securing  of  material 
prices  comparatively  easy.  At  this  time 
the  owner  found  an  all  terra  cotta  front 
prohibitive  in  price  for  his  building  and 
he  reverted  to  the  use  of  brick  as  first 
planned,  but  carrying  out  the  terra  cotta 
design  as  far  as  possible,  using  white  con- 
crete for  the  designs,  and  as  he  selected  a 
beautiful  brick  this  should  produce  a 
front  of  beauty.  Other  materials  were 
ordered  and  have  been  delivered  and  work 
is  progressing  nicely  at  this  time. 

At  a later  time  I hope  to  show  photo- 
graphs of  the  completed  building  with 
further  accounts. 

The  planning  of  the  small  town  theatre 
is  so  often  a matter  of  guess  work  and 
the  results  so  unsatisfactory  that  we  won- 
der why  owners  fail  to  consider  their 
problems  seriously.  Let  me  quote  a little 
from  a paper  by  Edwin  H.  Brown,  a 
recognized  authority  on  these  matters: 

“Anybody  can  build  a house,  if  you 


don’t  care  what  the  result  is.  You  all  did 
it  with  blocks,  or  with  mud  and  sand 
when  you  were  children.  And  we’ve  all 
got  some  perfectly  fine  ideas  about  what 
a house  should  be.  But,  anybody  can’t 
make  a home,  or  what  we  like  to  think 
about  as  a home,  way  down  in  the  bot- 
tom of  our  hearts.  There  is  just  one  per- 
son that  can  make  a home  and  that  is’ 
the  woman.  And  isn't  it  the  most  won- 
derful thing  in  the  whole  world  with 
what  hopeless  stuff  a good  woman  can 
make  a good  home?  What  a pity  that 
she  can’t  be  given  a real  chance  to  make 
her  home  by  having  a good  house  to 
start  with.  It  doesn’t  have  to  be  a big 
house,  an  expensive  house;  doesn’t  have 
to  have  all  of  the  modern  luxuries,  but  it 
surely  ought  to  have  proper  walls,  win- 
dows and  doors,  be  built  to  keep  out  the 
heat  and  cold,  and  a roof  over,  to  with- 
stand the  weather  and  all  that  sort  of 
thing.  And  if  it  could  be  conveniently 
arranged,  well  located,  good  looking,  well, 
I rather  think  that  she  would  not  only 
have  the  time  of  her  life  making  it  into 
a home  but  would  give  her  family  some 
place  to  live.  And  it  wouldn’t  cost  any 
more  than  a badly  arranged,  poorly  lo- 
cated, ugly  house  built  of  the  same  class 
of  materials. 

^ 

“How  can  she  get  it?  How  can  any- 
one get  a properly  built,  well  designed 
building  of  any  sort?  How  can  you  get 
what  you  think  you  are  paying  for,  what 
you  want,  a full  value  for  every  dollar 
you  spend,  a house  or  a building  that  will 
represent  100  cents  for  every  dollar  you 
put  into  it,  a house  that  will  stand 
through  the  years  and  not  be  a continu- 
ous repair  bill? 


“By  doing  it  all  yourself?  Not  if  you 
are  the  every-day  person,  not  if  you  are 
even  a good  carpenter  or  a brick  layer 
or  a mechanic  of  any  of  the  building 
trades,  and  most  probably  not  even  if  you 
are  a building  contractor. 

“By  having  your  neighbor,  the  handy 
man,  the  Jack-of-all-trades,  the  carpenter 
or  the  contractor,  who  has  built  lots  of 
houses  do  it  for  you?  Well,  possibly,  but 
even  then  you  won’t  get  the  most  for 
3mur  money. 

“By  having  the  contractor  copy  Mrs. 
So-and-So’s  house  that  is  ‘just  what  you 
want’?  Perhaps,  but  it  won’t  be  long  be- 
fore you  wish  you  hadn’t  done  it  that 
way  because  the  copy  won’t  be  just  what 
you  expected  and,  well,  because  of  a lot 
of  other  things  I will  bring  out  shortly. 

“Now  how  can  you  get  what  you  want, 
all  those  things  I have  talked  about? 
Perfectly  simple.  By  going  to  the  man 
who  knows  about  such  things  and  does 
them  well,  just  as  you  go  about  getting 
anything  else  in  this  life  that  you  want. 
You  wouldn’t  go  to  a hardware  store  to 
buy  millinery.  You  wouldn’t  go  to  a 
blacksmith  to  have  your  teeth  fixed.  You 
wouldn’t  go  to  a lawyer  or  a contractor 
if  your  cow  was  sick.  Anyway,  I 
wouldn’t.  I’d  try  to  find  someone  that 
knew  about  it,  really  did. 

“I  suggest  that  you  try  an  architect 
when  next  you  build.’’ 

* * * 

The  above  was  written  for  home  build- 
ers, but  its  truths  are  certainly  applicable 
to  theatre  builders,  for  here  are  many 
additional  problems  to  solve,  and  suc- 
cess depends  on  the  proper  solutions. 


First  floor  of  Victoria  theatre,  Frankfort,  Mich.,  showing  heating  arrangement 
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Cleaning  at  the  McVickers  theatre,  Chicago,  show- 
ing varied  uses  of  suction  sweeper.  At  left,  cleaning 
fancy  carvings;  center  view  shows  one  the  expensive 
rugs  being  cleaned  and  at  right  the  sweeper  is  being 
used  on  the  fireproof  draperies.  Article  and  photo- 
graphs through  courtesy  of  the  Hoover  Company. 


Taking  Excess  Labor  and  Cost  Out 
Of  the  Theatre  Cleaning  Job 


PICTURES  and  acts  are  the  theatre’s 
stock  in  trade.  The  better  they  are, 
the  more  powerful  is  the  magnet  that 
attracts  attendance.  Every  effort  is  made 
to  anticipate  the  Public’s  amusement  pref- 
erence and  to  give  people  what  they 
want.  Supplying  his  patrons  with  the 
best  attractions  is  therefore  quite  natu- 
rally the  earnest  endeavor  of  every  house 
manager. 

There  are,  however,  certain  other  fac- 
tors that  determine  the  popularity  of  a 
house.  They  are  part  of  the  foundation 
upon  which  permanent  success  must  be 
established.  Foremost,  and  directly  af- 
fecting the  class  of  patronage,  is  the  phy- 
sical appearance  of  the  theatre. 

The  daily  work  of  cleaning  is  therefore 
of  great  importance,  not  only  for  the  sake 
of  building  maintenance  but  because  of 
the  relationship  between  cleanliness  and 
box  office  receipts.  It  behooves  the 
house  manager  to  see  to  it  that  this  im- 
portant phase  of  theatre  operation  is  well 
taken  care  of. 

>i« 

The  work  of  cleaning  can  be  classed  in 
two  divisions;  that  which  must  be  done 
by  hand  and  that  which  is  more  thor- 
oughly, quickly  and  economically  done 
with  the  aid  of  mechanical  appliances.  In 
the  first  division  is  such  work  as  sweep- 
ing out  in  the  rows  of  seats,  scrubbing 
the  floors,  washing  glass  and  wood  work, 
polishing  the  brass  and  other  metal  fix- 
ings, etc. 

The  other  division  comprises  the  clean- 
ing of  the  carpeting  in  the  aisles,  the 
lobby,  the  rest  rooms  and  the  offices, 
cleaning  draperies,  hangings  and  chair 
backs  and  cleaning  scroll  work  and  plain 
and  stucco  walls.  This  work  must  be 
thoroughly  done,  taking  not  more  than 
its  proper  share  of  time  and  at  a reason- 
able cost.  It  can  be  done  thoroughly 
and  at  a saving  of  time  and  money  when 
an  appliance  such  as  the  Suction  Sweeper 
is  used. 


By  ENOCH  LUNDQUIST 

Of  all  the  equipment  in  a theatre,  the 
carpeting  gets  the  hardest  wear.  Dirt  is 
carried  in  from  the  street  on  the  soles 
of  shoes,  is  rubbed  off  on  the  carpeting 
and  is  embedded  deep  down  into  the  nap 
by  the  constant  walking  of  many  feet. 
This  street  dirt  is  sharp  and  gritty.  It 
cuts.  With  each  step  taken  the  nap 
of  the  rug  is  bent  and  pressed  against  the 
sharp  edged  grit,  with  the  unyielding 
floor  on  one  side  and  the  hard  shoe  soles 
on  the  other.  Something  must  give  and 
always  it  is  the  nap  of  an  expensive  rug. 
If  this  dirt  is  allowed  to  remain  the  car- 
peting will  soon  become  threadbare. 

* * * 

Sweeping  with  the  broom  does  not  re- 
move this  deeply  embedded  grit.  In- 
stead, the  pressure  which  is  needed  in 
broom  sweeping  pushes  the  sharp  bristles 
downward  and  this  embeds  the  grit  still 
deeper.  Tests  have  also  been  made 
which  show  that  air  alone,  no  matter 
how  powerful  the  air  flow,  will  not  re- 
move all  the  grit.  Beating  is  necessary. 
Of  course,  it  is  impossible  to  take  up  the 
carpet,  hang  it  on  a line  and  beat  it  every 
time  it  should  be  cleaned.  There  is 
though,  an  electric  cleaner  on  the  market 
which  will  beat  or  vibrate  out  of  any 
rug,  all  of  the  embedded  grit  it  holds 
while  it  sweeps  and  air  cleans  them  at  the 
same  time.  This  machine  does  its  work 
with  the  carpet  lying  in  place  on  the  floor. 

Draperies  and  hangings,  too,  are  great 
storage  places  for  dirt.  Dust  settles  on 
them  in  no  time  and  shows  at  a glance. 
The  drapes  are  hard  to  clean  and  a great 
deal  of  time  is  ordinarily  required  for 
this  work.  In  many  theatres  it  is  still 
the  practice  to  unfold  the  dranes,  brush 
them  and  then  refold  them.  This  is  such 
slow  work  that  the  drapes  can  seldom  be 
cleaned. 

Draperies  and  hangings  which  have 
been  fireproofed  are  especially  difficult 
to  freshen  because  the  fireproofing  pro- 
cess makes  them  brittle.  Therefore, 


when  cleaned  with  a bru§h  or  whisk- 
broom,  they  crack  and  tear.  Then,  too, 
brushing  them  simply  means  that  the 
dust  is  dislodged,  floats  about  in  the  air 
for  a time  and  then  settles  back  in  the 
old  place.  It  cannot  be  the  fault  of  the 
maid  or  the  porter  that  silk  and  velvet 
draperies  are  nearly  always  dust  laden 
because  in  ordinary  cleaning  the  dust  is 
merely  stirred  about  and  not  removed. 
This  makes  it  evident  that  ordinary 
methods  are  time-wasting  and  inefficient 
and  that  dirt  must  be  suctioned  off,  dust- 
lessly,  if  a thorough  job  of  cleaning  is  to 
result. 

Velvet  and  velour  chair  backs  and  all 
other  cloth  fabrics  in  a theatre  are  like- 
wise depositories  for  dust  and  must  be 
cleaned  by  a method  which  entirely  re- 
moves all  the  dirt  without  scattering  it. 

Scroll  work,  carvings  and  plaster  forms 
are  usually  very  hard  to  get  clean  by 
any  method.  Because  they  are  so  inac- 
cessible, the  dust  is  often  allowed  to  ac- 
cumulate until  the  time  for  the  Summer 
renovating  arrives  when  the  scroll  work 
gets  its  annual  cleaning.  In  cold  months, 
when  it  is  necessary  to  heat  a building, 
the  accumulated  dust  is  often  dislodged 
and  carried  upward  on  the  warm  air  cur- 
rents to  settle  again  all  over  the  house. 
This  makes  it  hard  to  maintaiji  the  de- 
sired degree  of  sanitation  and  cleanliness 
in  even  the  best  cared  for  houses. 

McVickers  theatre  in  downtown  Chi- 
cago is  one  house  which  justly  ranks 
high  in  this  regard.  Thirteen  people  are 
employed  eight  hours  each  night  to  clean 
up.  The  building  superintendent  divides 
the  work  as  follows;  eight  women  sweep 
the  entire  house  each  night  and  scrub 
the  parquet  floor  one  night  and  the  bal- 
cony the  next  night.  They  also  clean 
the  ballustrades  in  the  stairways  and  the 
upper  lobby  and  wash  tile  and  stone  walls 
every  night.  Two  men  clean  the  metal 
(Continued  on  page  XXXII) 
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LIGHT 

is  part  of  the  picture 

A LL  the  movie  fan  sees  is  light  on  the  screen 
— light  moulded  in  all  its  myriad  shades  by 
the  art  that  is  in  the  film. 

Wherever  good  pictures  are  shown  best,  you 
will  find  National  Projector  Carbons  in  the  pro- 
jection lamp.  Thousands  of  houses  have  used 
them  exclusively  for  years  because  they  shoot 
over  to  the  screen  all  that  is  in  the  film. 

There  is  one  best  trim  for  every  lamp  and  cur- 
rent. For  instance,  National  White  Flame  AC 
Projector  Carbons.  Just  for  AC.  Absolutely 
silent.  They  produce  a sharp,  steady,  brilliant, 
eye-easy  light. 

Write  us  the  make  of  your  machine  and  the 
kind  of  current  you  have  and  we  will  tell  you 
how  to  get  the  most  light  and  the  best  light  for 
the  least  money. 

Our  Service  Engineers  are  always  at  your  call. 

Manufactured  and  guaranteed  by 

NATIONAL  CARBON  COMPANY,  INC. 

Cleveland,  Ohio  San  Francisco,  Cal. 


Canadian  National  Carbon  Co.,  Limited,  Toronto,  Ontario 


National 

Projector  Carbons 
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Views  of  typical  theatres  operated  by  the  U.  S.  Army  Motion  Picture  Service.  At  the  left  is  the  interior  of  the  War  department 
theatre  at  Fort  Riley,  Kansas,  while  the  Liberty  theatre  at  the  n’ght  is  one  of  the  larger  Army  playhouses. 


Army  Organization  Operates  Chain 
Of  105  Picture  Theatres 


R.  B.  Murray,  Director  and  T.  H.  Marteil,  in  Charge  of  Bookings,  Detail  Workings 
Of  Motion  Picture  Service  Division — Has  Developed 
I mprovements  in  Projection 


ON  January  2,  1924,  the  U.  S.  Army 
Motion  Picture  Service  celebrated 
its  third  anniversary. 

What  a difference  there  is  between  the 
service  of  today  and  the  service  of  three 
years  ago.  Then 
the  army  was  re- 
adjusting Itself  to 
peace  time  con- 
ditions and,  the 
world  war  hav- 
ing clearly  dem- 
onstrated the 
value  of  recrea- 


R.  B.  Murray 

tional  motion 
pictures  as  an 
aid  to  the  con- 
tentment and 
morale  of  the 
troops,  the  gen- 
eral staff  decided 
that  the  regular 
army  should  have 
picture  shows. 

Pictures  were  being  shown  at  army 
posts  at  that  time  by  the  various  welfare 
societies,  but  it  could  not  be  expected 
that  these  organizations  would  continue 
this  work  indefinitely  nor  was  it  consid- 
ered proper  that  the  regular  army  should 
accept  such  a service  from  these  organi- 
zations. 

* * * 

The  secretary  of  war  approved  the  de- 
cision of  the  general  staff  on  September 
15,  1919,  with  instructions  to  take  over 
the  motion  picture  service  from  the  wel- 
fare societies  on  November  1,  1919.  With 
but  fifteen  days  in  which  to  comply  with 
these  instructions,  the  war  department 
was  unable  to  build  up  its  own  organi- 
zation and  had  to  make  arrangements 
with  the  civilian  agency  supplying  film 
to  the  welfare  societies  to  continue  this 
work  for  the  armjo 


It  was  found,  however,  that  a charge 
of  admission  for  a class  of  shows  for- 
merly free  was  not  meeting  with  suc- 
cess. While  at  the  outset  the  funds  of 
this  service  were  labelled  “Loss  on  Mo- 
tion Pictures,’’  the  losses  that  were  be- 
ing sustained  every  month  were  so  large 
that  the  life  of  the  service  could  be  fig- 
ured in  months.  These  losses  were  ser- 
iously depleting  the  fund,  which  was  not 
large  to  start  with  and  which  could  not 
be  replenished  by  congressional  approp- 
riations. 

To  add  to  the  worries  over  finances,  the 
war  department  was  being  bombarded 
with  complaints  from  posts  about  the 
age,  tj'pe  and  physical  condition  of  films, 
and  with  requests  for  authority  to  operate 
the  service  independently.  The  depart- 
ment felt,  however,  that  the  centralized 
control  policy,  whereby  the  profits  real- 
ized at  the  larger  stations  are  used  to 
maintain  the  service  at  smaller  stations 
which  could  not  otherwise  successfully 
finance  motion  picture  shows,  was  sound. 
After  a good  deal  of  study  it  was  finally 
realized  that  the  only  solution  was 
to  build  within  the  army  an  organization 
to  operate  all  theatres,  large  and  small, 
on  a business  basis,  supplying  a class  of 
entertainment  which  would  be  certain  to 
meet  with  financial  support.  Accord- 
ingly, the  U.  S.  Army  Motion  Picture 
Service  was  organized,  operating  directly 
under  the  adjutant  general  of  the  army, 
and  in  the  short  space  of  three  months, 
on  January  2,  1921,  finished  taking  over 
the  service  from  the  civilian  agency  and 
had  ten  branch  offices  functioning.  Since 
that  time  the  number  of  active  posts  in 
the  army  has  been  greatly  reduced  and 
the  number  of  branch  offices  has  been  re- 
duced to  six,  located  at  New  York  City, 
Washington,  Kansas  City,  Dallas,  Seattle 
and  Panama. 

Jjc  * * 

When  the  film  producers  were  first  ap- 
proached on  this  subject  they  were  very 
cordial  and  just  as  skeptical.  The  arrny 
posts  had  not  been  returning  films  in 
good  condition,  the  finances  were  badly 
tangled  and,  to  sum  it  all  up,  they  wanted 
to  serve  the  army  but  not  with  new  ma- 
terial. Now  that  the  ability  of  this  ser- 


vice to  operate  successfully  and  efficiently 
has  been  demonstrated,  with  an  increase 
in  the  volume  of  business  and  a fool- 
proof system  of  weekly  payments,  the 
bookings  of  this  service  are  sought  for  by 
the  film  exchanges  and  all  worthwhile 
productions  reach  the  army  theatres  in  a 
reasonably  short  time  after  release  in  a 
territory. 

The  service  is  operated  under  the  ad- 
jutant general  of  the  army  by  a director, 
R.  B.  Slurray,  who  is  assisted  by  a di- 
rector of  bookings,  theatre  equipment 
engineer,  and  an  auditor. 

The  director  of  bookings,  Thomas  H. 
Marteil,  is  stationed  in  New  York  City, 
and  his  duties  consist  of  making  price 
arrangements  with  motion  picture  dis- 
tributors and  of  supervising  the  bookings 
for  all  theatres.  The  New  York  branch, 
with  Mr.  Marteil  as  manager,  serves  29 
army  theatres  in  the  first  and  second 
army  corps  areas  with  74  programs  each 
week.  The  Washington  branch,  M.  W. 
Smith,  manager,  serves  21  army  theatres 
in  the  third  and  fourth  army  corps  are?'- 
with  100  programs  each  week.  The  Kan 
sas  City  branch,  F.  Bund,  Jr.,  manager, 
serves  19  army  theatres  in  the  fifth,  sixth, 
and  seventh  army  corps  areas  with  59 
programs  each  week.  The  Dallas  branch, 
W.  E.  Crist,  manager,  serves  14  army 
theatres  in  the  eighth  army  corps  area 
with  48  programs  each  week.  The  Seat- 
tle branch,  Richard  O.  Schmidt,  man- 
ager, serves  11  army  theatres  with  30 
programs  each  week.  The  canal  zone 
branch,  James  J.  Bayard,  manager, 
serves  11  army  theatres  in  the  Panama 
Canal  department  with  71  programs  each 
week. 

* * * 

It  will  thus  be  seen  that  there  are  105 
theatres  on  the  army  circuit  and  that 
382  programs  are  booked  and  shown 
each  w'eek,  or  1,528  programs  each  month. 
Bookings  are  made,  from  four  to  six 
weeks  in  advance  of  playing  dates,  in  ac- 
cordance with  a standard  booking  policy 
adopted  by  this  service  on  September 
12,  1922,  and  lists  of  bookings  are  sent 
from  all  branches  to  the  director  of 
bookings,  who  examines  them  to  see 
{Continued  on  page  XXI) 
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POWER’S 

Aspheric  Condenser  Mount 

for  Incandescent  Projection 
Ready  June  1st 


NOW  MADE  IN  THE  POWER’S  PLANT.  THIS  IS  A GENUINE 
POWER’S  PRODUCT  AND  BEARS  THE  STAMP  ^<N.  P.  CO.,  Inc.” 


POWER’S  ASPHERIC  CONDENSER  MOUNT 
IS  DESIGNED  for  the  CINEPHOR  CONDENSER 


This  condenser  is  made  of  optical  heat-resisting  glass  and  is 
densing  lens  system.  An  increase  in  illumination  of  approxi 
is  secured  by  this  system  as  compared  with  the  prismatic 


a two-element  con- 
mately  fifty  per  cent 
condenser. 
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BROADCASTING  THE  WEATHER 


This  is  A C C the  Broadcasting  Station  of  Atmospheric  Condition- 
ing Corporation,  Philadelphia,  Pa.  This  station  has  been  officially 
appointed  to  broadcast  the  Weather  for  indoor  use  in  all  classes  of 
buildings  by  the  Webster  Air  Conditioning  Apparatus. 

Equipment  of  this  kind  can  be  designed  and  installed  so  as  to  re- 
move all  dust  and  foreign  matter  from  the  incoming  air  and  to 
automatically  control  the  temperature  and  relative  humidity  to 
maintain  the  comfort  zone  and  to  suit  the  conditions  demanded  by 
any  product  or  process. 

We  shall  be  glad  to  hear  from  listeners-in  nearby  or  at  a dis- 
tance, all  communications  will  be  acknowledged  and  arrangements 
made  for  interview,  investigation  as  well  as  the  submitting  of 
recommendations  and  quotations. 

This  is  A C C ' 

Atmospheric  Conditioning  Corporation 

PHILADELPHIA,  PA. 

— Signing  Off — 


CURTAIN 

CONTROL 


QUALITY 


MlEeM 

THE  EMBLEM  OF 
RESPONSIBILITY 


TRACK 

EQUIPMENT 

SERVICE 


Sold  by  the  Best  Supply  Houses  only 
All  equipment  sold  f.  o.  b.,  Akron,  Ohio,  plus  installation  charges 


E.  J.  VALLEN  ELECTRICAL  CO. 

AKRON,  OHIO 


Practical  Lighting  Effects 

Possible  for  All 

(Continced  from  page  VII) 


or  descending  of  the  natural  body,  the 
angular  frame  assists  in  giving  the  proper 
direction  usually  taken  and  a large  iris 
made  of  metal  or  fibre  can  be  adjusted  to 
the  face  of  the  box  and  the  size  of  the 
opening  controlled  according  to  the  direc- 
tion taken. 

Shutters  or  cut-offs  for  use  in  concen- 
trating, eliminating  or  regulating  the  light 
used  in  your  principal  equipment  can  be 
made  of  cardboard,  fibre  or  galvanized 
iron.  The  strongest  material  is  always 
the  best  and  in  the  end  most  economical. 
Fig.  V shows  two  types  of  cut-outs  which 
can  be  easily  made  and  prove  effective. 
In  making  your  own  cut-outs  always 
leave  a certain  amount  to  extend  beyond 
the  edges  of  the  frame  so  that  they  may 
be  regulated  during  a performance  if  de- 
sired. 

* * 

In  Europe  there  are  many  theatres  em- 
ploying what  is  known  as  the  Fortuny 
system,  reflected  light  diffused  over  the 
area  operated  in  by  the  players.  The 
mechanism  required  is  quite  complicated 
but  highly  effective.  It  consists  of  a 
series  of  open  arcs  adjusted  at  angles  and 
heights  to  enable  the  light  from  the  arc 
to  be  thrown  away  from  the  stage  through 
a series  of  colored  silk  mediums  hung  in 
the  path  of  the  light,  and  on  to  reflectors 
which  in  turn  cast  the  diffused  light  upon 
the  scene.  Sometimes  the  reflector  is 
the  domed  cyclorama  or  other  scenic 
body.  In  many  instances  it  is  possible  to 
improvise  a set-up  with  our  standard 
equipment  to  secure  some  effects  similar 
to  those  produced  by  the  Fortuny  sys- 
tem. The  lamp  spot  used  should  be 
equipped  with  the  color  degired  and  set 
to  throw  its  light  on  a reflector  placed  at 
such  an  angle  as  to  cast  the  light  on  the 
person  or  scene  concerned.  The  reflector 
may  be  made  of  compo  board  painted 
with  a white  reflective  paint  or  other  re- 
flective substance  and  tilted  at  the  angle 
to  send  the  light  into  the  area.  This  ar- 
rangement often  proves  valuable  when  a 
stage  area  is  limited  or  the  situation  will 
not  permit  the  use  of  a direct  light. 

The  diffused  light  resulting  from  this 
improvisation  is  very  effective  and  in  en- 
trances, or  where  highlighting  and  back- 
lighting is  required  in  tonal  quantities, 
the  simple  device  will  prove  advantage- 
ous. The  genuine  Fortuny  system  is  ex- 
pensive to  install  and  operate  and  the  av- 
erage motion  picture  theatre  stage  is  not 
large  enough  to  acommodate  it. 

* * * 

Another  device  of  European  origin 
which  is  highly  artistic  during  its  opera- 
tion is  sending  shafts  of  light  through 
water.  Large  bowls  of  water,  either  fish 
bowls  or  square  glass  boxes  containing 
water  are  placed  in  front  of  baby  spots. 
The  bowls  are  raised  slightly  above  the 
spot  so  that  the  lamp  may  be  used  at  the 
side  on  an  angle  or  placed  below  the 
bowl.  A small  fan  may  be  used  to  agi- 
tate the  water  or  an  electric  bar  heater 
inserted  in  the  bowl  to  cause  the  water  to 
boil.  The  sides  around  the  bowl  and  the 
lamp  should  be  enclosed  to  prevent  spill 
light  and  concentrating  the  shaft  of  light 
so  that  it  passes  through  the  water  with 
a greater  degree  of  intensity,  the  light 
falling  upon  a fabric  surface  will  produce 
a varying  mottled  effect  which  when  used 
with  changing  colors  will  result  in  beau- 
tiful combinations.  If  this  light  set-up 
is  used  under  glass  filled  platforms,  espe- 
cially where  dancers  are  used  employing 
scarfs,  some  wonderful  and  startling  ef- 
fects will  be  achieved. 

Revolving  crystal  balls  with  colored 
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spots  focused  on  the  ball  are  always  ef- 
fective, and  can  be  made  inexpensively. 
Construct  a globular  frame  and  cover  it 
with  a thin  mesh.  Cover  the  mesh  with 
papier  mache  and  insert  over  the  surface 
small  disc  mirrors  which  are  usually  sold 
with  the  celluloid  backs.  When  the  globe 
is  dry  and  the  disc  mirrors  are  firmly  im- 
bedded paint  the  intervening  sections  be- 
tween the  mirrors  with  metallic  paints. 
When  the  globe  is  in  operation  the  sur- 
face will  produce  a dazzling  effect. 

Effective  crystal  chandeliers  may  be 
made  out  of  large  transparent  capsules 
strung  on  thin  wire  or  heavy  thread  and 
formed  ov'er  the  frame  devised  to  lend 
shape  to  the  chandelier.  Large  parch- 

Suggests 
A Question 
Box 

In  connection  with  his  series 
of  articles  on  lighting  and  pres- 
entation now  appearing  in 
“Better  Theatres”  Mr.  Colby 
Harriman  offers  to  assist  ex- 
hibitors on  problems  deeding 
with  the  subject  matter  of  his 
articles.  He  says: 

“I  am  suggesting  that  if  any 
of  your  subscribing  exhibitors 
are  interested  in  the  creation 
of  a question  box,  whereby 
their  various  technical  and 
lighting  problems  can  be 
solved,  I will  be  glad  to  give 
such  inquiries  my  personal  at- 
tention.” 

jj:  5{{ 

This  department  will  accord  space  to 
any  Inquiries  or  problems  presented  for 
Mr.  Harriman’s  analysis.  Ccmmiunications 
may  be  addressed  to  Mr.  Harriman  in 
CcU*e  of  Exhibitors  Herald,  407  S.  Dearborn 
Street,  Chicago. 


ment  chandeliers  may  be  made  of  heavy 
wrapping  paper,  oiled  and  painted  with 
various  designs.  The  light  should  be 
placed  in  the  circular  band  at  the  top  of 
the  chandelier  frame  to  prevent  it  from 
being  seen  through  the  material.  A 
small  mirror  placed  at  the  bottom  of  the 
device  will  dispense  with  a lower  light 
and  the  reflection  will  be  satisfactory  and 
evenly  distributed  causin'g  a soft  light 
inside  the  frame. 

It  seems  that  there  are  countless  sug- 
gestions and  ideas  battling  to  be  set 
down  in  this  article.  There  are  so  many 
ways  a lighting  system  may  be  impro- 
vised or  re-arranged  to  serve  the  electri- 
cian with  limited  equipment.  I would 
like  to  write  ten  times  what  I have  to 
impart  some  of  the  devices  which  have 
been  brought  to  my  attention  by  electri- 
cians throughout  this  country  and  Europe 
but  space  forbids.  Let  me  emphasize 
that  it  is  not  necessary  to  buy  everything 
you  use'  in  producing  your  lighting  ef- 
fects. Thought  in  preparation  of  your 
lighting  plot  will  do  more  than  mechan- 
ically placing  lights  into  position  and  tak- 
ing a chance  in  getting  the  effect.  Where 
equipment  is  used  in  the  house  and  not 
subject  to  travel  the  materials  used  in 
constructing  the  various  effects  can  be 
of  lighter  material  and  not  necessarily 
perfect  in  the  workmanship.  To  produce 
the  effect  is  the  chief  concern  of  the 
lighting  artist  and  he  is  indeed  an  artist 
who  can  produce  the  effects  with  simple 
equipment  and  “home-made”  attachments. 


HERE’S  PROOF! 


Exhibitors  Supply  Co 

825  So.  Wabash  Ave.,  Chicago,  111. 


715  Wells  St., 
Milwaukee,  Wis. 

3315  Olive  St.. 
St.  X^uis,  Mo. 

221  Loeb  Arcade, 
Minneapolis,  Minn. 


See 
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21st  & Payne  Ave., 
Cleveland,  Ohio. 

15th  & Davenport  St., 
Omaha,  Neb. 

21st  & Broadawy 
Denver,  Colo. 


The  best  way  to  substantiate  the  strong  claims  for  economy  of 
the  American  Reflecting  Arc  Lamp  is  to  get  the  views  of  the  man 
who  owns  one.  Write,  wire,  or  phone  anyone  of  the  following. 
They  will  tell  you  the  results  they  are  getting : 


Rialto  Theatre,  Lincoln,  Nebr. 
World  Theatre,  Omaha,  Nebr. 

New  Rex  Theatre,  Sheboygan,  Wis. 
Old  Rex  Theatre,  Sheboygan,  Wis. 
Grand  Theatre,  Milwaukee,  Wis. 
Orpheum  Theatre,  Fond  du  Lac, 
Wis.  ■ 

Rivoli  Theatre,  Curtis  St.,  Denver, 
Colo. 

Rialto  Theatre,  Curtis  St.,  Denver, 
Colo. 

Princess  Theatre,  Curtis  St.,  Den- 
ver, Colo. 


Unique  Theatre,  Minneapolis, 
Minn. 

Regent  Theatre,  St.  Paul,  Minn. 
High  Pointe  Theatre,  St.  Louis,  iMo. 
State  Theatre,  Austin,  Minn. 
Appollo  Theatre,  Indianapolis,  Ind. 
Alamo  Theatre,  Indianapolis,  Ind. 
Royal  Theatre,  Indianapolis,  Ind. 
Mars  Theatre,  La  Fayette,  Ind. 
Opera  House,  Greencastle,  Ind. 
Palace  Theatre,  Richmond,  Ind. 
Limalite  Theatre,  Alarion,  Ind. 
Opera  House,  Linton.  Ind. 
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PRICES  CUT 

on  Roll  and  Machine 

TICKETS 

Order  NOW  at  these  prices: 


10,000  - 

- $6.00 

50,000  - 

- $11.00 

20,000  - 

- 7.25 

100,000  - 

- 15.00 

30,000  - 

- 8.50 

250,000  - 

- 35.00 

40,000  - 

- 9.75 

500,000  - 

- 65.00 

1,000,000  . 

. - $120.00 

One  or  two  colors  of  ink 
Inventory  nu  mbering — FREE 

Net  F.  O.  B.  Philadelphia  or  New  York.  Money  with  order 


Qlobe^cket  Companij 

Specialists  in  Tickels  and  Checks  Since  1873 

122N.  12lh  St.  Philadelphia,  Pa. 




The  Screen  of  Quality 

GIVES  YOU 

CLEARER  DEFINITION  WITHOUT  EYE  STRAIN 

USE  THE 

1MAT10NAL 

flLASS-READ-jSLCREEN 

(Patented) 

and  be  convinced 

DURABLE— WASHABLE 


Full  information  upon  request 

THE  NATIONAL  SCREEN  CO. 

Factory : 1549  E.  21st  St.,  Cleveland,  O.  Sales  Office:  Film  Bldg.,  Cleveland,  O. 


COMPLETE  THEATRE  EQUIPMENT 


SIMPLEX 

Distributor  for  Western  Pennsylvania*  14  Coun- 
ties in  Southeastern  Ohio,  West  Virginia*  East  of 
Kanawha  River. 


THE  HERTNER  TRANSVERTER 

“It  you  want  it  quick,  call  us” 

Phone  GRANT  0586 

Hollis,  Smith,  Morton  Co. 

Inc. 

1024  FORBES  ST.  PITTSBURG,  PA. 


Floodlighting  for  the 
Theatre 

{Continued  from  page  IX) 


degrees  and  illuminates  at  17-foot  circle 
to  an  intensity  of  18.4  candles. 

* * * 

These  floodlighting  units  may  be 
mounted  on  buildings  opposite  the  the- 
atre to  be  lighted,  placed  on  posts  at  the 
front  or  sides,  or  concealed  on  the  top 
of  an  overhanging  marquise  or  along 
ledges  of  the  building  itself.  Unlike  elec- 
tric signs,  the  architecture  of  the  building 
does  not  prevent  or  limit  the  facilities 
for  installation  nor  does  the  appearance 
of  the  building  suffer  because  of  exposed 
wires,  framework,  etc,  and  therein  lies 
the  beauty  of  floodlighting,  the  effect  is 
obtained  without  any  visible  mechanism 
to  detract  from  it. 

There  may  be  some  curiosity  as  to  the 
relative  costs  of  floodlighting.  When 
high  grade,  scientifically  designed  projec- 


Sign  on  side  of  theatre  building  illumi- 
nated by  floodlighting.  Crotona  thea- 
tre, Crotona,  N.  Y. 


tors  are  used  the  light  is  directed  onto  the 
surface  to  he  illuminated  with  maximum 
efficiency  and  consequently,  maximum 
economy.  As  an  example  which  will  give 
an  idea  of  the  cost  of  floodlighting  a the- 
atre building  50  feet  long  and  50  feet  high 
for  five  hours  during  the  evening,  we 
have: 

Area  to  be  lighted  = 2,500  sq.  ft. 

Area  lighted  by  one  projector  using  500  watt 
lamp  — 250  sq.  ft. 

Number  of  reflectors  required — 10. 

Kilowatt-hour  consumption  per  evening — 

10  X 500  X 5 = 25 
1000 

('ost  per  kilowatt  (estimated  cost  per  kw.=$0.10) 
25  X 10  = $2.50 

Cost  of  lighting  theatre  front  for  five 
hours  equals  $2.50.  In  most  communi- 
ties the  current  charge  is  less  than  $0.10 
per  kilowatt  hour. 

* * * 

Owners  of  small  theatres  are  fre- 
quently found  to  hold  the  idea  that  the 
operating  costs  for  floodlighting  are  pro- 
hibitive and  that  only  large  theatres  can 
afford  the  advantages  derived.  The  above 
computations  give  a tentative  idea  of 
the  real  economy  of  floodlighting.  This 
small  expense  is  reduced  when  the  vari- 
ous offices  and  shops  occupying  space  in 
the  theatre  building  also  contribute  to  the 
cost.  It  is  the  small  theatre  in  reality 
that  reaps  the  greater  benefits,  propor- 
tionately, from  such  advertisement  be- 
cause the  results  are  extremely  effective 
and  the  unit  costs  are  low. 
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EASTMAN 
POSITIVE  EILM 

Make  sure  the  release  print  is  on  Eastman 
Positive  Film  and  you  make  sure  that  the 
photographic  quality  of  the  negative  is  car- 
ried through  to  the  screen  for  your  audiences 
to  enjoy. 

Look  for  the  identification  “Eastman” 
“Kodak’’  in  black  letters  in  the  film  margin. 


Eastman  Film,  both  regular  and 
tinted  base,  is  available  in  thou- 
sand foot  lengths. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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MONEY 

MAKING 

IDEAS 


Business  Building  Suggestions  Which  Have  Been  Used 
Successfully  By  Exhibitors  to  Increase  Operating 
Efficiency  and  In  Stimulating  Greater  Patronage. 


Tried  Family  Night; 
Found  It  Success 

By  J.  M.  REYNOLDS 

{Opera  House,  Elwood,  Neb  ) 

1 noticed  in  an  issue  of  the  Exhibitors 
Herald  where  some  exhibitors  tried 
“family  night”  where  they  would  admit 
the  whole  family  for  50  cents. 

I tried  this  and  found  it  very  success- 
ful. While  some  got  the  best  of  you  when 
they  would  bring  about  a dozen  to  be 
admitted  for  50  cents,  yet  it  brought  peo- 
ple into  your  theatre  who  were  not  ac- 
customed to  coming.  If  you  haven’t  tried 
this,  do  so.  Book  a good  picture  and 
advertise  that  you  will  have  “family 
night”  and  admit  the  whole  family  for 
50  cents,  and  believe  me  you’ll  never  re- 
gret it. 

* -I:  * 

Finds  New  Use 
For  Press  Sheets 

By  E.  N.  COLLINS 

iStar  Theatre,  Humble,  Texas) 

These  big  elaborate  press  sheets  the 
exchanges  send  j'ou  are  often  simply 
tossed  into  the  waste  basket.  However, 
we  have  found  another  way  to  use  them 


“Since  contributing  the  article  on 
advertising  clock  in  March  8 issue 
and  which  was  reprinted  in  the 
April  26  issue,  we  have  been 
flooded  with  letters  from  every 
nook  and  comer  of  the  United 
States  and  Missouri  in  regard  to 
the  clock,  manufacturers  name, 
etc. 

“We  are  operating  our  theatre 
as  a side  line.  Do  not  employ  a 
stenographer  and,  therefore,  And 
it  impossible  to  answer  all  letters 
immediately.  However,  arrange- 
ments will  be  made  whereby  full 
details  of  clock,  manufacturers 
name  and  other  information  will 
be  furnished  through  the  Exhib- 
itors Herald — the  greatest  of  all 
trade  papers.” — Gunther  & Metz- 
ger, Palace  theatre,  Syracuse,  Neb. 


and  it  saves  money  and  often  does  more 
good  than  the  regular  line  of  advertising. 
For  instance,  on  “Human  Wreckage”  we 
tore  out  what  we  considered  the  most 
striking  pages  and  pasted  them  on  a 
three-sheet  board  and  it  attracted  much 


WHEN  the  people  who  make  up  your 
audience  speak  of  “a  good  picture” 
you  can  be  sure  they  mean  clear  cut, 
brilliant  projection  as  well  as  the  story 
in  the  picture  itself. 

Larger  audiences  mean  increased  profits— 
and  both  follow  naturally  when  you  give 
these  folks  what  they  want.  You  can  do 
it  with  the 

Cinephor  Projection  System 
Cinephor  Projection  Lens 
Cinephor  Condenser 


Bausch  & Lomb  Optical  Co. 

Desk  E 102,  635  St.  Paul  St.,  Rochester,  N.  Y. 

New  York  Washington  Chicago  San  Francisco  London 


more  attention  than  a three-sheet  poster. 
Of  course,  we  use  the  usual  amount  of 
paper,  etc.,  but  often  the  press  sheets 
contain  some  striking  ads  and  some  of 
the  more  curious  will  read  every  word 
in  the  descriptive  matter,  thereby  getting 
a much  better  idea  of  the  production  than 
they  could  from  the  regular  pictorial  ad- 
vertising matter  you  post. 

* * * 

Tells  Policy  on 
Increased  Admission 

By  C.  A.  KELLEY 

{Rex  theatre,  Custer,  Okla.) 

I have  nothing  much  to  report  here. 
Have  tried  several  ways  and  people  just 
haven’t  got  the  money.  When  there  is 
money  they  will  come,  but  that  is  what 
it  takes.  Small  towns  should  not  play 
too  many  high-priced  pictures  and  raise 
admission.  My  admission  is  10c  and  25c, 
and  if  I raise  prices  I try  to  give  them 
something  for  their  monejL 
* * * 

Played  Host  to 
Basket  Ball  Team 

By  HENRY  McCOY 

(Elite  theatre,  Golconda,  III.) 

In  the  winter  when  basket  ball  is  going 
on  we  have  had  trouble  with  the  games 
hurting  our  business.  We  worked  out 
this  plan  and  found  out  it  proved  success- 
ful. 

On  the  night  that  the  game  was  sched- 
uled we  would  invite  the  coach  of  both 
teams  and  their  boys  to  attend  the  show 
as  our  guests.  By  doing  this  we  had  the 
game  put  off  till  after  our  first  show  was 
out. 

* * * 

Double  Feature 
Night  Profitable 

By  T.  L.  BARNETT 

{Finnis  theatre,  Jewett  City,  Coyin.) 

The  following  idea  has  proved  very 
helpful  to  me  and  I think  it  will  benefit 
other  small  town  exhibitors.  I have  insti- 
tuted what  I call  “Double  Feature 
Night.”  Every  Sunday  night  I run  two 
features,  but  nothing  else — no  news  reels, 
etc.,  or  comedy.  The  cost  of  the  program 
isn’t  much  more  than  that  of  an  ordinary 
feature  with  a news  reel  and  comedy.  I 
have  also  charged  a little  higher  adniis- 
sion  and  I think  the  people  like  this  kind 
of  program  because  I always  pack  them 
in  Sundays.  I use  one  good  feature  and 
one  cheaper  one — so  it  doesn’t  cost  me 
a fortune. 
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ACTION 


That’s  what  folks  like 
in  motion  pictures. 

ACTION  IN  YOUR 
ELECTRIC  SIGN 

will  multiply  the  number  of 
glances  that  your  sign  attracts. 

Getting  action  is  simply  a mat- 
ter of  hooking  up  with  the  right 
type  of 


Flasher 


Talk  to  the  man  who  sold  you 
your  sign — he  knows. 

The  first  cost  of  a flasher  is 
small,  and  you  get  all  your  in- 
vestment back  in  saving  of  elec- 
tric current. 

Reco  Flashers  are  the  standard. 
Used  on  85%  of  the  flashing 
signs. 


Snap  over  any  size  lamp  and  it 
glows  in  brilliant 

RUBY  OPAL  BLUE 
AMBER  or  GREEN 

Never  fades;  easily  cleaned;  the 
color  is  in  the  glass.  Saves  40% 
to  60%  over  dipping. 

Write  for  Circular 

21  Ideas  for  Go-Getter  Signs 


Find  out  how  to  double  the  value 
of  your  electric  sign. 


26S1  W.  Congress  St.,  CHICAGO 


105  Houses  Operated 

By  Army  Organization 

{Continued  from  page  XIV) 


that  the  programs  are  timely,  the  best 
available,  and  that  they  furnish  a big  va- 
riety of  entertainment,  and  instructs  the 
branch  manager  of  the  action,  if  any,  to 
be  taken  so  that  the  bookings  will  reach 
the  standard.  The  standard,  in  rough, 
is  to  furnish  as  high  class  programs  as 
can  be  secured  in  the  best  civilian  the- 
atres, and  this  standard  applies  to  all  the- 
atres, whether  the  population  of  the  post 
is  one  hundred  or  one  thousand. 

The  theatre  equipment  engineer,  Roger 
M.  Hill,  an  active  member  of  the  So- 
ciety of  Motion  Picture  Engineers,  sup- 
ervises the  installation,  maintenance,  and 
operation  of  motion  picture  equipment, 
maintains  a close  contact  with  the  equip- 
ment manufacturers,  and  conducts  ex- 
periments looking  to  the  improvement 
and  simplification  of  projection. 

When  operations  were  commenced  on 
January  2,  1921,  there  were  but  eight  or 
ten  theatres  equipped  with  two  motor- 
driven  projectors.  The  remainder  of  the 
installations,  as  a general  rule,  consisted 
of  one  hand-driven  machine.  This,  of 
course,  was  a most  undesirable  condition 
and  one  of  the  principal  causes  for  low 
attendance.  The  work  of  equipping  all 
theatres  with  tjvo  standard  type  motor- 
driven  projectors  commenced  at  once. 
Repair  stations  were  established  to  which 
surplus  machines  found  on  hand  in  the 
army  posts  were  shipped,  placed  in  good 
repair  and  installed  where  needed,  until, 
today,  they  are  but  four  theatres  still  op- 
erating with  one  machine  and  the  addi- 
tional machines  for  each  of  these  four 
theatres  are  now  en  route. 

Two  motor-driven  projectors,  even 
when  maintained  constantly  in  good  re- 
pair, do  not  insure  perfect  projection,  at 
least  not  in  the  army.  The  motor-drives 
were  at  first  taken  as  an  invitation  to  get 
the  show  over  as  quickly  as  possible,  and 
thus  became  a prolific  source  of  film 
damage.  This  situation  was  promptly 
met  by  the  development  and  general  in- 
stallation of  a constant-speed  drive.  This 
drive  makes  overspeeding  of  the  ma- 
chine impossible,  and,  in  addition,  elim- 
inates many  costly  and  complicated  parts 
from  the  driving  mechanism. 

♦ * * 

The  arc  lamp  generally  used  as  a 
source  of  light  for  projection  proved  to 
be  another  source  of  grief.  It  was  found 
that  during  a visit  of  one  of  our  super- 
visors to  a post,  and  for  a brief  period 
afterwards,  the  projection  would  be  good, 
but  it  invariably  fell  off  from  the  stand- 
ard in  the  course  of  time.  This  was  gen- 
erally due  to  the  operator’s  inability  to 
maintain  his  mastery  of  the  arc  lamp,  or 
to  the  relief  or  discharge  of  the  regular 
operator  and  his  replacement  by  a less 
experienced  man. 

When  mazda  projection  lamps  were 
first  generally  introduced,  their  inherent 
advantage  for  our  use  were  at  once  ap- 
parent to  us.  One  corps  area  was  fitted 
out  complete  with  commercial  types  of 
mazda  equipment  to  verify  our  belief  in 
this  matter.  The  experiment  proved 
fairly  satisfactory,  but  we  were  not  en- 
tirely satisfied  with  the  result.  Then,  too, 
there  was  a tremendous  expenditure  to 
face;  scrapping  all  our  arc  equipment  and 
replacing  it  with  mazda  would  have  been 
very  slow  work  on  account  of  the  expen- 
diture required  for  each  installation. 

{Continued  on  page  XXII) 


You  Must 
Advertise! 

Why  not  do  it  in 
such  a way  as  to 
attract  more  atten- 
tion? 

Use 


HENNEGAN 


Covers 


— and  watch  the 
interest  your  pa- 
trons will  show  in 
your  wee  kly  or 
monthly  announce- 
ments. 

Write  for  Samples 

THE 

HENNEGAN  CO. 

CINCINNATI,  OHIO 
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A Couch  Sys- 
tem keeps 
every  part  of 
your  house  in 
i m m e d i a-t  e 
touch  with 
every  other 
part,  and  all  in 
touch  with  the 
manager’s  of- 
fice. 


Do  You  Control  Your  Performance? 


Do  your  box  office,  inside  man,  balcony  and  orchestra  all  work  together? 
Or  are  your  programs  delayed  and  your  service  hindered  because  they  are 
working  separately,  trying  to  cooperate  by  guess-work?  A Couch  System 
of  Intercommunicating  Telephones  will  connect  each  department  of  your 
theater  with  every  other.  Please  your  patronage  with  new-style,  efficient 
ushering-service  by  regulating  the  inflow  of  patrons  by  phone ! 

Write  for  Bulletins  today! 


s. 


H. 


Branch 


COUCH  COMPANY,  Inc. 

Established  1&94 

TELEPHONE  MANUFACTURERS 

Office  and  Factory,  Norfolk  Downs,  Mass. 

Offices:  Boston,  170  Purchase  St.;  Chicago,  337  W.  Madison  St. 

SALLES  REPRESENTATIVES 


San  Francisco, 

515  Market  St., 

SIHRBA  ELECTRIC  00.,  INC. 


Seattle,  Wash. 

222  Hinckley  Bldg., 
SIERRA  ELECTRIC  CO.,  INC. 


Priladelphia,  Fa, 

1723  Sansom  St, 

JOHN  R.  HOLLINGSWORTH 


Los  Angeles,  New  York,  N.  Y.,  Pittsburgh,  Pa., 

301  Rob6rt.3  Bldg.,  428  Broadway,  305  Seventh  Ave., 

SIERRA  ELECTRIC  CO..  INC.  S.  H.  COUCH  COMPANY.  INC.  J.  A.  JACQUES 

Montreal,  P.  Q.,  Canada. 

3 St.  Nicholas  Street, 

G.  L.  MACGILLIVRAY  & COMPANY.  LTD. 


Manufacturers  of 

HIGH  CLASS 

THEATRE 

ORGANS 

Also 

Church  and  Residence 

Installations 


HILLGREEN,  LANE  & CO. 

ALLIANCE,  OHIO 


COLUMBIA  TICKETS! 

Order  your  rxext  Supply  of  Tickets 
from  the 

Columbia  Printing  Company 

1632  N.  Halsted  Street,  Chicago,  III. 

Prices  radically  reduced  on  all  Roll  and  Coupon  Tickets 
as  follows : 


10,000 

_ 

$6.00 

20,000 

. 

7.25 

30,000 

8.50 

50,000 

11.00 

100,000 

. 

15.00 

200,000 

30.00 

250,000 

• 

35.00 

300,000 

. 

42.00 

500,000 

. 

65.00 

,000,000 

• 

120.00 

$2.00  extra  for  every  change  of  wording  or  price. 
Coupon  Tickets  at  double  above  price 
Change  of  Color  on  same  form,  50c  extra. 


The  Best  In  Theatre  Equipment 


NEW 
SIMPLEX 
Machines 

Installed 
in  the 

BUTTERFIELD 

CIRCUIT 


**The  House 
of  Seri;tcc” 


AMUSEMENT  SUPPLY  CO. 


2105  John  R St. 


Detroit,  Mich. 
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At  this  point  the  theatre  equipment  en- 
gineer came  to  the  rescue  with  a mazda 
adapter  which  eliminated  most  of  the 
defects  found  in  previous  equipments  be- 
ing much  simpler  in  operation  and  af- 
fording uniformly  better  results.  This 
device  utilized  the  arc  lamphouse  and 
practically  all  of  the  arc  adjusting  mech- 
anism, so  that  the  change  from  arc  to 
mazda  could  be  effected  at  a very  normal 
cost. 

The  manufacture  and  installation  of 
this  device  was  immediately  begun,  and 
today  78  of  the  smaller  theatres  are  using 
mazda  lamps  with  entire  success.  The 
remaining  theatres  of  this  group  (22  in 
number)  are  being  changed  over  from 
arc  to  mazda  at  the  rate  of  two  per 
week. 

Our  experience  has  now  convinced  us 
that  vvhere  mazda  lamps  can  be  used 
there  is  no  excuse  whatever  for.  using 
anything  else.  They  afford  a steady,  uni- 
form light,  require  little  or  no  attention 
while  burning,  and  give  off  no  carbon 
dust  to  cause  wear  in  the  mechanism  or 
to  scratch  the  film.  They  are  clean  and 
noiseless,  and,  best  of  all,  they  operate 
on  about  one-third  the  current  required 
for  an  arc. 

* * * 

Ordinary  mazda  equipments  are  not 

generally  suitable  for  pictures  larger  than 
fourteen  or  fifteen  feet  in  width,  or  for 
throws  greater  than  100  feet,  but  our 

mazda  equipment  was  proving  so  entirely 
satisfactory  in  the  smaller  theatres,  that 
experiments  were  begun  with  a view  to 
developing  an  outfit  which  would  handle 
our  large  “Liberty”  theatres.  These  were 
originally  built  for  road  shows  and  have 
an  average  seating  capacity  of  2,700.  The 
only  possible  location  for  the  projection 
room  in  these  theatres  is  at  the  extreme 
rear  of  the  theatre,  generally  165  feet 

from  the  screen. 

It  would  seem  at  first  thought  that  the 
requirements  for  such  a theatre  would  be 
a very  large  lamp,  but  for  various  rea- 
sons such  lamps  would  afford  little  ad- 
vantage over  the  present  standard  900- 
watt  type,  and  so  are  not  manufactured. 

The  only  solution  was  in  a more  effi- 
cient optical  system;  starting  with  the 
same  amount  of  light  to  get  more  of  it 
on  the  screen.  Again  the  task  fell  to  the 
equipment  engineer,  who  after  months  of 
patient  research,  often  with  little  prom- 
ise of  ultimate  success,  came  through 
with  a system  which  takes  the  “Liberty” 
theatres  “on  high,”  projecting  a brilliant 
sixteen  or  eighteen  foot  picture  at  dis- 
tances up  to  170  feet.  This  unit  is  some- 
what more  expensive  than  the  type  em- 
ployed in  the  smaller  theatres,  but  its 
cost  is  negligible  compared  with  the  ex- 
pensive motor-generator  sets  which  it 
replaces. 

Six  of  these  units  were  constructed  for 
use_  in  “Liberty”  theatres  at  summer 
training  camps,  and  all  went  over  big, 
everyone  being  pleased  with  the  im- 
provement in  the  picture.  Additional 
units  of  this  type  are  also  being  rapidly 
constructed  and  installed,  and  in  a very 
short  time  the  entire  chain  of  army 
theatres,  big  and  little,  will  be  “100  per 
cent  mazda.” 

All  of  the  improved  devices  mentioned 
have  been  made  the  subject  of  applica- 
tions for  patents,  most  of  which  will 
probably  be  issued  shortly.  The  govern- 
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ment  has  a license  under  these  patents, 
and  through  their  use  projection  in  army 
theatres  has  been  brought  to  a much 
higher  standard  than  that  found  in  the 
average  civilian  theatre.  The  commercial 
rights  under  the  patents  are  the  property 
of  the  inventor.  As  various  manufac- 

turers have  discovered  that  the  army 
has  something  really  different  and  worth 
while  in  mazda  equipment,  its  introduc- 
tion into  the  commercial  field  will  prob- 
ably be  only  a matter  of  a few  months. 

♦ iiJ  * 

In  the  development  of  these  inventions 
the  Army  Motion  Picture  Service  feels 
that  it  has  contributed  something  dis- 

tinctly worth  while  to  the  motion  pic- 
ture industry. 

The  auditor  is  assisted  by  a staff  of 
bookkeepers,  clerks  and  stenographers. 
The  work  of  the  auditor’s  office  consists 
of  the  audit  of  the  expenses  of  the  branch 


THIkVIS  1 
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SBic  — 

Show 

loNitMT- 
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Exploitation  is  a showmanship  feature  not 
foreign  to  the  Army  theatres.  Here  is 
one  method  employed.  Hoot  Gibson 
and  J.  Warren  Kerrigan  are  featured  in 
the  bill  being  exploited. 

offices,  the'  receipts  and  disbursements  of 
the  branches,  the  accounting  for  the 
general  fund  of  the  Service,  and  the  pur- 
chase of  office  and  machine  supplies. 

Practically  all  the  expenses  of  a week 
are  paid  within  the  same  week.  The 
failure  of  some  concerns  to  send  bills 
promptly  or  through  the  invoices  being 
sent  in  error  to  the  theatres  instead  of  to 
the  branch  offices  are  the  cause  of  the 
few  exceptions.  The  branch  offices  pay 
all  expenses,  such  as  film  rental,  adver- 
tising cost,  etc.,  by  voucher  check  each 
week.  They  do  not  handle  cash  at  all, 
the  receipts  from  the  theatres  being  for- 
warded direct  to  the  home  office.  The- 
atre expenses,  such  as  the  salaries  of  the- 
atre personnel,  express  on  filrris,  etc.,  are 
paid  locally  from  theatre  receipts. 

There  is  one  form  in  use  by  this  Ser- 
vice that  is  extremely  valuable  from  many 
standpoints.  It  is  known  as  the  S.  N. 
(Station  Notification)  form.  One  of 
these  forms  is  made  out  for  each  picture 
on  each  program  for  each  theatre,  and 
is  sent  out,  in  triplicate,  at  least  ten  days 
in  advance  of  the  playing  date.  On  the 
face  is  entered  the  name  of  the  theatre, 
the  date  the  picture  is  scheduled  to  play, 
the  name  of  picture  and  the  address  to 
{Continued  on  page  XXIV) 


GIVES  A PERFECT  DISSOLVE 


The 

Irani^rteK 


furnishes  two  perfect 
arcs  in  series  simulta- 
neously. Each  is  of  the 
same  amperage  and 
light  value. 


In  striking  the  second  arc 
the  one  showing  is  not  dis- 
turbed in  the  slightest  de- 
gree. This  gives  a perfect  dissolve.  No  ballast  is  used,  as 
automatic  voltage  is  provided. 


The  projectionist,  by  a slight  turn  of  a convenient  con- 
trol handle,  can  instantly  increase  or  decrease  the  amperage 
generated  and  furnished  to  the  arc,  thus  obtaining  the  light 
best  adapted  for  the  film  being  shown. 

Write  for  circulars 


The  Hertner  Electric  Company 

1900  W.  114th  St.  Cleveland,  Ohio 

In  Canada:  Perkins  Electric,  Ltd. 


Scenery— Picture  Sets— Draperies 
Velour  and  Velvet  Curtains 


** Dependable  Service** 


NOVELTY  SCENIC  STUDIOS 

220  West  Forty-Sixth  Street  New  York 


DOUBLE  - DISC 
SHUTTER 

Better  Light  Better  Projection 

Better  Pictures 

Mention  Make  of  Machines  Used 
Write  for  Free  Trial  Offer 

The  Double-Disc  Shutter  Co. 

(Patented)  2100  Payne  Avenue  - CLEVELAND,  O. 
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EDWARDS  SHEET  METAL 
MARQUEES  or  CANOPIES 

For  use  over  entrances  to  theatres,  hotels,  cafes,  store  buildings,  etc.  A work  of  art 
and  they  have  the  massive  and  ornamental  appearance  of  cast  iron,  at  but  a fraction  of 
the  cost.  Furnished  complete,  easy  to  erect — Made  of  galvanized  iron  or  copper  in  any 
style  or  size  desired.  Shipped  in  largest  convenient  sections,  with  glass  packed  sep- 
arately, Our  large  catalog  showing  complete  line  Marquises  or  Canopies,  Balconies, 
Cornices,  Theatre  Fronts,  Signs,  Skylights,  Metal  Roofing,  Metal  Ceilings  and  Walls, 
etc,,  sent  free  on  request. 

The  Edwards  Manufacturing  Co. 

409-459  East],Fifth  St.  Cincinnati,  Ohio 

The  World’s  Largest  Manufacturers  of  Metal  Roofing,  Metal  Shingles, 

Metal  Spanish  Tile,  Metal  Ceilings,  Metal  Garages,  Portable 
Buildings,  Rolling  Steel  Doors,  Partitions,  etc. 


ONE  OF  THE 
LARGEST  CURTAINS 
IN  AMERICA 

IN  THE 

METROPOLITAN  OPERA  HOUSE 

PHILADELPHIA,  PA. 

NOW  OPERATED  BY 

A.  D.C.  AUTOMATIC 
CURTAIN  CONTROL 


Consult  Your  Dealer  or  Write 

AUTOMATICDEVICESCO. 

17  North  7th  St.  Allentown,  Pa. 


Ml 


ME1ALPOUSH 

Fop  Polishing 
Gold,$ilver,Brass, 
Aluiiimum,Nickel, 
CoppepJiii.Ziiic,el€. 


EUREKA  METAL  POUSH  CO.  oho 

4604  W.  Superior  St.  Phone  Mansfield  25U  Chlcaa«.  lU- 


Twice  The  Shine 
In  Half  The  Time 
With  Half  The  Labor 
Lasting  Twice  As  Long 


We  also  Manufacture 

A POLISH  for  FURNITURE 
and  WOODWORK  which  is 
equal  to  our  Metal  Polish. 


Asl^  your  Dealer  or  write 

Eureka  Metal  Polish  Co. 

4604  Superior  St.,  Chicago,  III. 


105  Houses  Operated 

By  Army  Organization 

{Continued  from  page  XXIIJ) 


which  the  film  is  to  be  shipped  after  use. 
On  the  reverse  side  are  certain  questions 
to  be  answered  by  the  theatre  personnel, 
such  as  the  attendance,  the  receipts,  open- 
ing and  closing  ticket  numbers,  the  other 
numbers  on  the  program,  the  kind  of 
music  used,  whether  there  were  any  com- 
peting attractions,  whether  advertising 
arrived  on  time,  the  comments  of  the 
audience  and  the  manager’s  comments  on 
the  film,  whether  the  manager  has  any 
suggestions,  the  physical  condition  of 
the  film,  and  what  time  the  film  was 
shipped  in  accordance  with  the  shipping 
instructions  on  the  face  of  the  form. 
The  value  of  such  a form  from  an  ac- 
counting standoint  is  self-evident.  Its 
other  valuable  features  will  be  touched 
on  later  in  this  article. 

* 4=  SjS 

All  army  theatres  are  run  by  army 
personnel.  The  theatre  is  under  the  di- 
rect charge  of  the  post  recreation  officer. 
The  theatre  staff,  as  a rule,  consists  of  a 
cashier,  doorman,  operator,  and  pianist. 
In  the  large  posts  the  recreation:  officer  is 
assisted  by  a competent  non-commission- 
ed officer  with  the  title  of  manager  and, 
when  the  attendance  warrants  it,  orches- 
tras of  from  three  to  ten  pieces  are  em- 
ployed. All  enlisted  men  having  duties 
in  connection  with  the  theatres  are  paid 
an  average  wage  of  one  dollar  per 
showing.  A large  number  of  these  en- 
listed men  have  displayed  marked  apti- 
tude for  the  work  incident  to  the  proper 
exploitation  and  presentation  of  motion 
pictures. 

No  matter  how  much  aVhotopIay  is 
embellished  with  music,  prologues  and 
other  supplementary  attractions,  the  pic- 
ture stands  out  as  the  feature  of  the  pro- 
gram. The  army  theatres  are  not  fitted 
up  as  sumptuously  and  elaborately  as  the 
big  civilian  theatres,  but  the  same  high 
class  photoplays  that  are  shown  in  these 
civilian  theatres  can  be  seen  and  enjoyed 
in  army  theatres  at  a greatly  reduced  ad- 
mission charge,  fifteen  cents  for  adults 
and  ten  cents  for  children. 

The  “Station  Notification’’  form  de- 
scribed above  is  most  valuable  in  helping 
our  branch  managers  to  determine  the 
likes  and  dislikes  of  their  various  audi- 
ences. These  forms  are  carefully  studied 
in  the  branch  office  and  the  comments 
and  suggestions  of  the  theatre  person- 
nel are  given  full  consideration  in  de- 
termining the  type  of  pictures  to  be 
booked.  As  a general  rule  the  soldiers 
prefer  clean,  wholesome  action  pictures 
and  care  little  for  pictures  depicting  sex 
problems.  At  the  same  time  an  en- 
deavor is  made  to  furnish  a class  of  en- 
tertainment that  will  not  only  include  a 
.goodly  number  of  action  pictures  but  will 
also  contain  pictures  that  have  a general 
appeal.  The  branch  offices  desire  their 
Army  theatres  to  regard  them  simply 
as  the  Theatres’  agents  in  the  booking 
of  pictures. 

=1:  i!=  * 

Film  rental,  of  course,  is  the  largest 
single  item  of  expense  we  have,  as  in  a 
year’s  time  approximately  19,000  pro- 
grams are  shown  in  the  Army  Theatres. 
It  follows,  as  a matter  of  course,  that  our 
continued  success  depends  upon  our 
ability  to  secure  films  at  a price  within 
our  means.  That  we  will  be  able  to  do 
so  is  unquestionable  for  the  prices  we 
are  paying  are  not  the  result  of  a feeling 
of  generosity  or  patriotism  on  the  part 
of  the  film  companies,  but  are  based  on 
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good  business  sense.  Out  of  the  105 
army  theatres  there  are  only  15  operating 
at  a profit  under  our  schedule  of  costs. 
If  there  were  no  centralized  control  sys- 
tem in  effect  not  more  than  this  number 
could  afford  a motion  picture  service.  As 
a consequence  the  film  companies  are  re- 
ceiving from  five  to  six  times  as  much 
revenue  under  the  present  system  as  they 
could  possibly  secure  under  a direct  ex- 
change-to-post  booking  arrangement. 
Therefore,  our  success  is  their  success. 

Another  factor  in  our  success  has  been 
the  very  welcome  and  noticeable  improve- 
ment in  pictures  and  the  continued  effi- 
cient service  by  the  distributors. 

Good  projection  and  improvement  in 
the  picture  programs,  however,  did  not 
increase  the  receipts  to  the  point  where 
they  exceed  the  exnenses.  We  tried  sell- 
ing coupon  books  at  a bargain  price  and 
while  the  response  was  good,  it  did  not 
solve  the  problem.  Then  we  authorized 
the  sale  of  these  books  on  credit,  and 
the  results  were  everything  that  could 
be  desired.  Later  on,  a system  was  put 
into  effect  by  which  the  theatres  that 
operated  at  a profit  share  definitely  in  the 
profits,  and  by  thus  giving  the  theatre 
personnel  an  incentive,  we  have,  with 
the  increase  in  attendance  caused  by  sell- 
ing coupons  on  credit,  been  able  to  main- 
tain the  service  on  a self-supporting  ba- 
sis. 

The  slogan  of  this  Service  is  “Always 
a Good  Show  at  Army  Theatres.” 
Branch  managers  thoroughly  appreciate 
that  they  are  solely  and  entirely  respon- 
sible for  the  amusement  of  the  officers, 
men,  and  their  families  stationed  at  the 
various  posts  in  their  territories  and  that 
it  therefore  devolves  upon  them  to  give 
the  biggest  and  best  shows  possible  at 
all  times.  They  are  required  to  follow 
up  programs  with  a spirit  of  good  ser- 
vice, cooperation  and  earnest  effort 
to  please. 

* * * 

Complaints  of  any  kind  are  fast  be- 
coming a rarity.  The  army  has  been  ed- 
ucated to  the  point  where  they  now  thor- 
oughly appreciate  the  limitations  as  well 
as  the  qualifications  of  the  service.  They 
appreciate  the  difficulties  encountered  in 
operating  a chain  of  105  theatres  and 
realize  that  such  nuisances  as  substitu- 
tions and  misouts  occasionally  are  una- 
voidable. 

All  in  all  we  can  look  back  with  pride 
on  what  we  have  accomplished  in  the 
past  three  years  and  can  look  forward 
with  confidence. 

Display  Conforms 

To  Theatre’s  Name 

Carrying  out  the  name  of  the  theatre 
in  its  design  is  one  of  the  advantageous 
features  of  a sign  of  the  type  pictured' 
herewith  which  is  another  in  the  series 


{Courtesy,  Reynolds  Electric  Co.) 


of  displays  offered  as  suggestions  for  ap- 
propriate theatre  signs. 

'While  the  words  “Empress”  flash  on 
and  off,  the  top  of  the  sign  has  the  ap- 
pearance of  an  Empress’  diadem.  The 
colored  lights  are  the  jewels  of  the  crown 
and  sparkle  realistically. 


Contrast ! 

That’s  what  good  projection  means  — sharp,  clear  contrast  between 
light  and  dark.  But  contrast  depends  on  the  lens. 

Eliminate  muddy,  cloudy  effects  from  your  pictures  by  using  Snap- 
lite  Lenses.  They  will  inject  more  snap  into  even  the  poorest  print, 
and  give  better  ones  the  clear  definition  and  strong  black  and  white  that 
audiences  demand. 

See  your  Dealer  or  Write  direct  to 

KOLLMORGEN  OPTICAL  CORPORATION 

35  Steuben  St.  Brooklyn,  N.  Y. 

Makers  of 


SNAPLITE  LENSES 

ALSO  SNAPLITE  JR.  LENSES  FOR  PORTABLE  MACHINES 


^ Have  you  thought  how  “white  screens”  and  end-of-reel 

0 titles  irritate  audiences  and  hurt  business  ? They  are 
sure  to  happen — even  with  the  best  operator — unless  he 
is  automatically  warned  before  the  end  of  each  reel. 

For  the  small  price  of  $3.00  the  Hulett  Reel  Alarm  will  keep  your  operator  from  ever  missing  a 
single  change-over!  It  leaves  him  free  to  trim  arcs,  hunt  misframes,  etc.,  as  it  rings  in  ample  time 
to  start  new  reel  without  interruption.  Simple,  reliable.  Fits  all  projectors. 

‘PI?  each.  Order  one  for  each 

X projector  today!  Or  sent 

on  5 days’  approval  without  cost. 

HULETT  MFG.  CO. 

5013  N.  MOZART  STREET,  CHICAGO 

HULETT 

REEL  ALARM 


Super-Lite  Screens 

FOR  PERFECT  PROJECTION 

Manufactured  to  meet  all  conditions 
Com.m.on  Arc— Mazda— High  Intensity 

C.  S.  WERTSNER  & SONS 

MANUFACTURERS 

211-221  North  Tsth  Street  - Philadelphia,  Pa. 


Warning 
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Lauds  Value  of 
Power  Plant 

Further  comment  on  the  subject 
of  power  plants,  in  answer  to  the 
question  of  Geo.  H.  Koch,  Perkins 
theatre,  Holton,  Kansas,  published  in 
"Better  Theatres"  for  March  is  sup- 
plied in  the  follotwng  communication 
from  A.  F.  Edwards.  Edwards  thea- 
tre, Rccdsport,  Oregon. 

“I  have  been  using  a Universal 
direct  connected  plant  made  in 
Oshkosh,  Wis.,  for  the  last  two 
years.  This  plant  has  never  caused 
me  one  moment’s  trouble  in  all  this 
time  and  has  kept  me  from  going 
broke  as  the  city  lights  are  out 
very  frequently.  The  upkeep  on 
this  plant  is  less  than  an  ordinary 
flash  light.  Have  never  bought  a 
repair  part  except  spark  plugs. 

I have  been  a user  of  small  light 
plants  for  the  last  eight  years. 
Have  had  a number  of  them  and 
the  Universal  gives  the  best  satis- 
faction of  any  of  them.  It  is  the 
most  valuable  part  of  my  equip- 
ment, for  without  this  my  two  new 
Powers  improved  6-B’s  and  my 
gold  fibre  screen  would  be  prac- 
tically worthless.  For  an  arc  light 
equipment  such  as  I am  using  this 
plant  should  be  a 60  Volt  4 K.  W. 
which  gives  70  Amps.  This  is 
plenty  for  an  average  sized  house. 
Will  answer  any  questions  from 
exhibitors  if  I can  be  of  any  ben- 
efit to  them.” — A.  F.  Edwards,  Ed- 
ward’s theatre,  Reedsport,  Ore. 


IN  answer  to  the  inquiry  of  a Herald 
reader  who  sought  information  on  the 
question  of  - placing  the  projection  booth 
in  the  front  part  of  the  balcony  as  de- 
scribed in  “Better  Theatres”  for  April, 
the  above  photograph  of  a booth  located 
in  the  position  in  question  has  been  re- 
ceived from  Leon  H.  Lempert  & Son, 
theatre  architects,  Rochester,  N.  Y. 
Describing  this  arrangement  Leon  H. 
Lempert  & Son  state: 

“We  noted  in  your  last  issue  an  article 
on  the  question  of  installing  projection 
rooms  in  the  front  of  theatre  balconies. 


muuiiiiiiii 


DIRECTORY  OF 


THEATRE  ARCHITECTS 


C.  K.  HOWELL  HORACE  L.  SMITH,  Jr. 
Architect  Engineer 


C.  K.  HOWELL 

Incorporated 

Theatre  Architects 

National  Theatre  Building 

RICHMOND,  VA. 


‘We  Specialize  in  Acoustics” 


Henry  L.  Newhouse 

Architect 

4623  Drexel  Blvd.  Chicago,  111. 


R.  L.  SIMMONS 

Architect 


Elkhart, 


Indiana 


Boiler  Brothers 

Architects 


508  Palace  Bldg. 
Kansas  City,  Mo. 


531  Douglas  Bldg. 
Los  Angeles,  Calif. 


Leonard  F.  W.  Stuebe 

Architect 

Theatres  and  Auditoriums 
Twenty  Years’  Experience 

415  Adams  Bldg.,  Danville,  111. 


Geo.  E.  Eichenlaub 

Theatre  Specialist 

Design — Finance — Construction 
Commerce  Bldg.  Erie,  Pa. 


EXHIBITORS 

HERALD 

commends  the  attention  of  Exhibitors  to  the 
specialists  in  theatre  designing  listed  in  this 
directory. 


We  are  sending  you  a cut  showing  the 
room  installed  at  that  point  in  the  Smith 
Opera  House,  Geneva,  N.  Y.,  which  we 
designed  and  built.  We  have  used  this 
same  installation  in  a number  of  other 
theatres  and  find  that  we  can  produce  a 
perfect  picture  and  that,  if  the  air  is  kept 
free  from  dust,  the  projection  rays  are 
practically  invisible  and  do  not  affect  the 
view  from  the  balcony  a particle. 

“The  only  bad  feature  is  that  we  lose 
about  40  of  the  best  seats  in  the  theatre 
in  order  to  get  the  throw. 

“The  booth  is  entered  from  mezzanine 
and  is  ventilated  by  ducts  leading  over 
mezzanine  ceiling  to  outside  ventilators.” 


Two  Types  of  Tents 
For  Summer  Shows 

With  the  coming  of  hot  weather  there 
is  evidenced  in  many  sections  of  the 
country  an  interest  in  airdomes  and  tents 
such  as  would  be  suitable  for  show  pur- 
poses. The  two  tents  pictures  herewith 
can  be  used  in  this  manner  it  is  claimed. 

Tents  of  the  type  shown  are  made  with 


walls  that  are  detachable  to  allow  for  ven- 
tilation. They  are  sturdily  built  to  with- 
stand the  severest  weather  conditions. 
Walls  may  be  had  in  various  heights. 
Sizes  range  from  13  by  22  to  40  by  82. 
Cost  of  tents  of  the  style  shown  range 
from  several  hundred  dollars  to  over  a 
thousand  dollars.  With  complete  equip- 
ment it  is  stated  that  the  tent  can  easily 
be  transported  and  erected  if  desired. 
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DAYLIGHT  PROJECTOR: . .This  new  machine  which  shows  pictures  in  daylight  was  used  in  the 
lobby  of  the  Mark  Stremd  theatre  to  exploit  its  anniversary  programs  Left  to  right  are  Moe  Mark, 
president  and  general  manager  of  the  Mark  Strand,  Peter  J.  Brady,  who  represented  the  Mayor  of 
Nerw  York,  Bert  L^ell,  screen  star  and  Eugene  L.  Delafield,  head  of  the  company  manufacturing  the 
machine.  The  projector  is  designed  for  commercial  and  exploitation  purposes. 


PIN  PUSHER  for  removing  taper  pins  from  the  intermit- 
tent sprocket  and  star  shaH  which  it  is  claimed  eliminates 
danger  of  springing  star  shaft. 


SAFETY  TYPE  dead  front  lighting  panel  which  gucu*ds 
against  accidental  contact  with  live  electrical  terminals. 
Shallow  and  wide  fuse  compartment  make  placing  of 
fuses  easy  and  without  demger.  Switches  are  mounted 
on  slate  panel  cind  mechanism  enclosed  in  porcelain 
preventing  trouble  between  switches.  Switches,  fuse 
clips  and  connecting  strips  can  be  removed  from  front 
panel  without  disconnecting  circuit  wiring.  Adjusting 
screws  permit  the  panel  to  be  moved  forward  or  back 
in  the  cabinet,  giving  alignment  with  door  covering  fuse 
compartment  in  case  cabinet,  when  set  flush  in  wall,  is 
bcick  of  plaster  line. 


0 ^ 

TOOL  FOR  removing  intermittent  sprocket  from  star 
shaft. 


MAGNETIC  TACK  H;U^ER:  A useful 
article,  as  many  exhibitors  know.  Comes 
in  three  sections.  The  head  of  the  hammer 
is  magnetized  and  a spring  clip  makes 
sniping  high  up  possible. 
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AMERICAN  REFLECTING  ARC 

LATEST  IN  PROJECTION  E-QUIPMENT 

Patents  Applied  For 


Atlanta,  Ga Southern  Theatre  Equipment  Co. 

Boston,  Mass Eastern  Theatre  Equipment  Co.,  Inc. 

Chicago,  111 Exhibitors  Supply  Co.,  Inc. 

Cincinnati,  Ohio The  Dwyer  Bros.  & Co* 

Cleveland,  Ohio Exhibitors  Supply  Co.,  Inc. 

Dallas,  Texas Southern  Theatre  Equipment  Co. 

Denver,  Colorado Exhibitors  Supply  Co.,  Inc. 

Detroit,  Mich Amusement  Supply  Co. 

Indianapolis,  Ind Exhibitors  Supply  Co.,  of  Indiana,  Inc. 

Kansas  City,  Mo Yale  Theatre  Supply  Co.,  Inc. 

Milwaukee,  Wis Exhibitors  Supply  Co.,  Inc. 

Minneapolis,  Minn Exhibitors  Supply  Co.,  Inc. 

New  Orleans,  La Southern  Theatre  Equipment  Co. 

New  York,  N.  Y Independent  Movie  Supply  Co.,  Inc. 

Oklahoma  City,  Okla Southern  Theatre  Equipment  Co. 

Omaha,  Nebraska Exhibitors  Supply  Co.,  Inc. 

Philadelphia,  Pa Philadelphia  Theatre  Supply  Co. 

Pittsburgh,  Pa. Hollis,  Smith,  Morton  Co.,  Inc. 

Salt  Lake  City,  Utah Salt  Lake  Theatre  Supply  Co. 

San  Francisco,  Calif Theatre  Equipment  Supply  Co. 

St.  Louis,  Mo Exhibitors  Supply  Co.,  Inc. 

Washington,  D.  C Washington  Theatre  Supply  Co. 


AMERICAN  REFLECTING  ARC  CORPORATION 

24  MILK  STREET,  BOSTON,  MASS. 


Will  Your  Theatre 

Be  Cool  This  Summer? 


If  estimates  are 
desired  send  sketch 
of  building  giving 
all  outside 
dimensions,  and 
electric  current 
available. 


These  Fans  are 
strictly  high  class, 
self  oiling, 
and  are  priced 
very  low. 

We  suggest 
ordering  early. 


You  Can  Keep  It  Cool  With 

Supreme  Cooling  Fans 

Supreme  Heater  & Ventilating  Corp. 

1522  OLIVE  ST.,  ST.  LOUIS,  MO. 

Manufacturers  of  the  SUPREME  HEATER 


Better  Theatres 
Advisory  Staff 

In  order  to  render  its  readers 
assistance  on  various  problems  of 
equipment  and  construction  that 
arise  from  time  to  time,  Better 
Theatres  has  obtained  the  co- 
operation of  the  individuals  and 
associations  listed  following  in 
this  work. 

Through  the  co-operation  of 
this  advisory  staff  this  depart- 
ment feels  that  it  has  allied  itself 
with  sources  of  expert  knowledge 
on  virtually  every  phase  of  thea- 
tre building  and  furnishing  and 
is  able  to  offer  theatre  owners  a 
valuable  service  in  providing  in- 
formation and  answers  on  a wide 
range  of  subjects  of  a general 
nature. 

ROBERT  O.  BOLDER,  Boiler 
Brothers,  Architects. 

E.  B.  CRESAP,  Secretary,  National 
Association  of  Fan  Manufactur- 
ers. 

JOHN  EBERSON,  Architect. 

G.  E.  EICHENLAUB,  Architect. 

COLBY  HARRIMAN,  Technical 
Director,  Theatre  Department, 
Famous  Players-Lasky  Corp. 

W.  S.  HAYS,  Secretary,  National 
Slate  Association  and  The  Na- 
tional Federation,  Copstruction 
Industries. 

F.  J.  HUSE,  Chief  Engineer,  Hol- 
low Building  Tile  Association. 

JOSEPH  KAUSAL,  Chief  Electri- 
cian, Maintenance  Division,  Bal- 
aban  & Katz  Theatres. 

SAMUEL  R.  DEWIS,  Member, 
American  Society  of  Heating  and 
Ventilating  Engineers. 

A.  C.  LISKA,  Remodeling. 

E.  M.  LURIE,  Assistant  to  Com- 
missioner, Associated  Metal  Lath 
Manufacturers. 

VIRGIL  C.  MARANI,  M.  Am.  Soc. 
C.  E.,  Chief  Engineer,  The  Gyp- 
sum Industries. 

HENRY  L.  NEWHOUSE,  Archi- 
tect. 

WILLIAM  OLDKNOW,  Presi- 
dent, Motion  Picture  Equipment 
Dealers  of  America. 

FRANK  E.  PLOWMAN,  Theatre 
Lighting. 

GEORGE  L.  RAPP,  Architect. 

GEORGE  W.  REPP.  Service  Divi- 
sion, American  Face  Brick-Asso- 
ciation. 

R.  L.  SIMMONS,  Architect. 

HORACE  L.  SMITH,  JR.,Theatre 

Engineer. 

NORMAN  M.  STINEMAN,  Assoc. 
Mem.  American  Society  of  Civil 
Engineers,  Portland  Cement  As- 
sociation. 

MAX  Y.  SEATON,  Technical  Di- 
rector, National  Kellastone  Com- 
pany. 
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The  three  piece  Colonial  orchestra  pictured  above  is  a feature  at  Saxe’s  new  Wisconsin 
theatre,  Milwaukee.  The  orchestra  plays  on  the  mezzanine  promenade  for  the 
benefit  of  patrons  resting  on  the  easy  lounges  as  well  as  for  those  waiting  in  the 
lobby  below. 

New  Organization  to  Lease  Newark  House; 

Handle  Fire  Insurance  Remodeling  Planned 


ness. 

Instruments  for  a 

Six  Piece  Orchestra 


The  instrumentation  of  most  first  class 
theatre  orchestras  of  six  pieces  is  usually 
as  follows:  One  first  violin,  one  clarinet, 
one  flute,  a ’cello,  a cornet  and  a piano. 
If  no  piano  is  used  the  make-up  is  likely 
to  be  first  violin,  second  violin,  viola, 
'cello,  flute  and  clarinet. 

While  there  are,  of  course,  other  excel- 
lent combinations  without  piano,  the  one 
mentioned  is  a very  effective  one,  possess- 
ing as  it  does,  the  string  quartet,  which 
offers  a charming  variety  by  way  of 
change  from  the  six-piece  orchestra. 

A small  combination  like  this  is  effec- 
tive in  theatre  work,  because  much  of 
the  music  used  is  chamber  music  and  e.x- 
ceedingly  beautiful.  It  is  difficult  to  get 
satisfactory  results  with  less.  Six  is  about 
the  minimum  number  of  musicians  that 
can  be  legitimately  called  an  orchestra, 
yet  as  few  as  three  musicians  are  some- 
times hilled  as  “an  orchestra.” 


Lubliner  & Trinz 

Buy  Theatre  Site 

Property  at  the  southeast  corner  of 
Madison  street  and  Mayfield  avenue,  Chi- 
cago, measuring  170  by  176,  was  pur- 
chased last  week  by  Joseph  Trinz  at  a 
consideration  said  to  be  $82,500.  It  is 
stated  that  Lubliner  & Trinz,  Chicago 
theatre  owners,  will  build  a playhouse 
seating  4,000  on  the  site  when  building 
conditions  warrant. 

The  company  already  owns  a 225  by 
140  site  nearby  on  which  a 2,500  seat 
theatre  is  to  be  constructed.  The  smaller 
house  is  to  be  built  first. 


E.  F.  Fitzpatrick  of  the  Theatre 
Owners  Service  Bureau  announces  that 
he  has  signed  contracts  with  the  state 
exhibitor  organization  of  Minnesota,  Kan- 
sas, Michigan,  Indiana  and  North  and 
South  Dakota  whereby  his  company  will 
take  care  of  their  fire  insurance. 

The  company  secures  reductions  of 
from  twenty-five  to  fifty  per  cent  on  in- 
surance rates  with  any  standard  company 
or  in  fact  with  the  company  which  is 
carrying  the  exhibitors  insurance  at  the 
time  they  agree  to  handle  it.  The  com- 
pany is  at  present  negotiating  wfith  the 
Chicago  organization. 


The  Crawford  theatre,  located  or; 
Orange  street,  Newark,  New  Jersey,  after 
a period  of  successful  management  under 
the  direction  of  its  owners,  Messrs.  John 
and  Frank  Crawford,  has  changed  hands. 

It  has  been  leased  for  a term  of  years 
by  Messrs.  Gold  & Son,  who  are  inter- 
ested in  the  Cameo,  Ironbound  and  Rivoli 
theatres  in  Newark  as  well  as  in  the  Gar- 
den theatre  of  Elizabeth  and  the  City 
theatre  of  Passaic,  New  Jersey. 

Messrs.  Gold  & Son  plan  taking  over  the 
theatre  in  July  after  extensive  alterations 
and  coniplete  furnishings,  they  will  re- 
open the  house  on  Labor  Day.  The 
change  was  effected  through  Edgar  B. 
Haines,  who  was  identified  wdth  the  film 
industry  for  a number  of  years  and  who 
is  now  engaged  in  the  real  estate  busi- 


Writing  Your 
Letters 

Getting  complete  information  on 
a great  variety  of  products  and 
items  of  equipment  has  become  a 
simple  matter  for  the  exhibitor  who 
is  building  a new  theatre,  remodel- 
ing or  finds  he  wants  some  special 
information  in  a hurry.  Instead  of 
having  to  write  his  own  letters,  at 
a cost  of  his  time  and  money  to  get 
in  touch  with  the  sources  of  supply, 
the  “Exhibitors  Information  and 
Catalog  Bureau”  on  page  XXXIV 
of  this  department  does  the  work 
for  him. 

Requests  for  information  on  any 
cr  all  of  the  products  listed  on  this 
page  are  quickly  obtained  by  the 
expedient  method  of  designating 
the  items  with  numbers  and  filling 
in  the  coupon.  This  service  places 
the  exhibitor  in  touch  with  reliable 
firms,  gets  catalogs  and  other  liter- 
ature of  interest  on  products  he 
specifies,  saving  him  the  time  and 
task  of  writing  a great  many  let- 
ters. If  the  equipment  you  are  in- 
terested in  is  not  advertised  “Ex- 
hibitors Information  and  Catalog 
Bureau”  will  write  your  letters  and 
get  the  information  for  you. 


The  cosmetic  room  is  another  feature  of  Saxe’s  new  Wisconsin  theatre  at  Mil- 
waukee. Here  milady  may  powder  or  rest  undisturbed.  Special  mirrored  tables 
are  contained  in  this  room. 


Orange,  Cal. — Work  has  been  started 
here  on  tlie  new  $125,000  theatre  which 
is  being  constructed  for  West  Coast 
Theatres.  In'. 
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HELIOS  REFLECTOR  LAMP 

(PATENTS  APPLIED  FOR) 

25%  BETTER  SCREEN  ILLUMINATION 


WITH  OR  WITHOUT  AUTOMATIC  ARC  CONTROL 
DIRECT  OR  ALTERNATING  CURRENT 
THE  ONLY  REFLECTOR  LAMP  WHICH  HAS  EVERY 
ADJUSTMENT  THAT  IS  FOUND  IN  THE 
REGULAR  TYPE  OF  PROJECTOR  LAMP 
XT’  O (75%  in  CURRENT 

Y OU  Oa.V6  CARBONS 

A vru  K-riA  ▼ I CONDENSERS 

DEALERS  WRITE  FOR  OUR  PROPOSITION 
SOLE  DISTRIBUTORS 

WARREN  PRODUCTS  CO.,  265  CANAL  ST.,  NEW  YORK 


Clear  Fused  Quartz 
To  Play  Important 
Part  in  Photography 

A new  aid  to  men  of  science  which 
may  well  develop  into  one  of  the  most 
signal  contributions  of  the  century  is 
contained  in  the  fact  that  clear  fused 
quartz  can  now  be  produced  in  large 
quantities,  and  in  relatively  large  masses. 

This  announcement  has  just  been  made 
by  Edward  R.  Berry,  assistant  director  of 
the  Thomson  Research  Laboratory  of  the 
General  Electric  Company:  that  clear 
fused  quartz  can  be  produced  on  a com- 
mercial basis,  in  sizes  and  quantities  here- 
tofore impossible  of  achievement. 

Concerning  its  use  in  photography  and 
lenses  the  report  states: 

“A  telescopic  mirror  or  lens  made  from 
quartz  would  certainly  go  through  a 
range  of  temperature  changes  without 
distortion  of  the  image.  Add  to  this  the 
fact  that  clear  fused  quartz  can  now  be 
produced  in  relatively  large  masses;  that 
the  supply  of  raw  quartz  constitutes  no 
less  than  three-fifths  of  the  earth’s  sur- 
face (considered  to  be  ten  miles  deep) 
and  the  more  apparent  applications  are 
accounted  for. 

“Glass  condenser  lenses  for  use  in  the 
larger  motion  picture  machines  have  a 
comparatively  short  life,  often  breaking 
in  a day  or  two.  Frequently  these  lenses 
are  subjected  to  the  heat  of  an  arc  con- 
suming 1.50  amperes  of  current.  Quartz 
lenses  made  in  the  General  Electric  Re- 
search laboratory  have  been  operated  in 
motion  picture  proiectors  for  six  to  eight 
months  and  are  still  intact.  These  lenses 
are  also  more  free  from  pitting  deposits 
which  result  from  hot  particles  thrown 
while  molten  from  the  carbon.’’ 


THE 

Geometric  Safety  Reel 

USED  AS  STANDARD 
by  the  Largest  Producers 


The  Double  Edge  Prevents 

Cutting  of  Film — Cutting  Operator’s  Fingers 

The  Rolled  Edge 

Doubles  the  Strength 

The  Geometric  Stamping  Co. 

221  E.  131st  St.,  Cleveland,  Ohio 


BETTER  PROTECTION 

Use  our 

SAFETY  TYPE  LIGHTING  PANELS 
DEAD  FRONT  SWITCHBOARDS 

for 

Theatres,  Office  Buildings,  Schools  and  Industrial  Plants 

WHEELER-GREEN  ELECTRIC  CO. 

Rochester,  N.  Y. 


University  City,  Mo., 
Gets  1,500  Seat  House 

The  formal  opening  of  the  beautiful 
new  Tivoli  theatre,  6350  Delmar  boule- 
vard, University  City,  Mo.,  was  held  on 
Saturday,  May  10,  the  new  amusement 
palace  being  dedicated  by  Mayors  Warren 
C.  Flynn  of  University  City  and  Henry 
W.  Kiel  of  St.  Louis.  A crowd  of  3,700 
persons  attended  the  opening  night.  The 
theatre  seats  1,500  and  is  owned  by  the 
St.  Louis  Amusement  Company,  which  is 
the  owner  of  some  sixteen  outlying  thea- 
tres in  St.  Louis. 

Maury  Stahl  is  manager  of  the  new 
show  house,  while  Jules  Silberberg  is 
director  of  the  orchestra.  Silberberg  was 
formerly  assistant  director  of  the  Grand 
Central  theatre  orchestra.  Art  Lee  Utt, 
former  organist  at  the  Grand  Central, 
presides  at  the  organ. 

All  of  the  seats  of  the  Tivoli  are  on 
one  floor  and  are  so  arranged  that  every 
spectator  has  a clear  view  of  the  screen. 
The  theatre  is  also  equipped  with  a full 
stage.  The  foyer  is  decorated  with  paint- 
ings. The  auditorium  is  faintly  tinted 
with  delicate  shades  and  is  lighted  with 
indirect  colored  lights  which  change  tints 
to  suit  the  mood  of  the  photoplay.  The 
theatre  is  the  most  costly  in  Missouri 
outside  of  St.  Louis  and  Kansas  City. 


SANTA  CLARA,  CAL. — P.  Kyprois 
has  purchased  property  on  Franklin-st 
between  Lafayette  and  Alviso  streets, 
with  a view  to  erecting  a new  play  house 
in  Santa  Clara  at  a future  date.  Mr. 
Kyprois  is  proprietor  of  Rex  theatre  in 
Santa  Clara,  the  Larkin  in  San  Fran- 
cisco, and  the  Glen  in  .Sunnyvale. 
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Projectors 
And  Pictures 

/N  a rushing  business  such  as 
motion  picture  exhibition  it  is 
not  strange  that  z'alucs  are  up- 
set, cts  when,  for  instance,  a 
shozinnan  permits  himself  to  be 
guided  by  considerations  of  the 
moment  as  against  permanent  in- 
terests. Ask  any  owner  of  a first 
rate  theatre  in  a populous  com- 
munity, while  his  show  is  on, 
which  he  considers  most  valuable, 
his  projector  or  his  picture,  and 
you’ll  unearth  the  most  common 
case  of  misplaced  estimate. 

His  picture,  having  cost  more, 
seems  to  him  most  valuable.  Sim- 
ple analysis  explodes  his  assump- 
tion. 

Paying  as  much  for  the  picture 
for  twelve  hours  as  he  pays  for 
his  projector  for  the  period  of 
its  duration,  he  completely  loses 
sight  of  the  fact  that  the  picture 
belongs  to  somebody  else,  zvhere- 
as  the  projector  is  his  own.  And 
by  precisely  the  same  miscon- 
struction of  values  he  selects  his 
picture  with  ten  times  the  care  he 
exercises  in  selection  of  his  pro- 
jector. 

The  comparison  of  projector 
and  picture  is  used  because  it  is 
convenient.  You  can  trace  the 
same  condition  throughout  the 
range  of  equipment.  Except  in 
isolated  instances,  you  tvill  dis- 
cover the  amazing  spectacle  of  a 
business  man  who  values  anoth- 
er's rented  property  more  highly 
than  his  own  possession. 

Sane  sun>ey  of  the  facts  in  the 
case  should  make  the  correction 
of  this  condition  a practically  au- 
tomatic operation.  When  such 
correction  has  been  made,  the 
“Better  Theatres’’  era  to  which 
this  department  and,  by  common 
con.’s-ent,  the  trade  at  large  is  de- 
voted will  be  at  hand. — H.  E.  H. 


Schenectady  Theatres 
Will  Not  Cut  Overhead 

(Special  to  Exhibitors  Herald) 
ALBANY,  N.  Y.,  May  13. — Theatre 
owners  in  Schenectady,  N.  Y.,  will  make 
no  effort  this  summer  toward  cutting 
down  their  overhead.  A canvass  of  the 
various  houses  reveals  that  newspaper  ad- 
vertising will  be  continued  without  any 
reduction  and  that  no  effort  will  be  made 
to  reduce  overhead  by  either  cutting  out 
entirely  the  orchestras  or  reducing  the 
number  of  musicians. 

When  John  J.  Walker  owned  the 
Bareli,  last  year,  he  decided  to  cut  down 
expenses  during  the  summer  by  letting 
his  orchestra  go.  The  way  business  fell 
off  quickly  changed  Mr.  Walker’s  mind 
and  after  four  or  five  weeks  the  musicians 
were  back. 


Every  exhibitor  using  High  Intensity 
will  welcome  the  new 


^MINU/A« 


DeLUXE  HIGH  INTENSITY 
SCREEN 

A specially  designed  subdued  sur- 
face for  this  type  of  projection,  in- 
suring the  wealth  of  depth  and 
detail  characteristic  to  Minusa  re- 
production. 

Can  be  had  seamless  in  the  larger 
sizes. 

Convince  yourself  by  a test 
Sample  on  request 


MINUSA  CINE  SCREEN  CO. 

Morgan  at  Bomont  St.  Louis 


Recent  Minusa 

High  Intensity 

I nstallations — 

Covent  Garden 
Theatre, 
Chicago,  Ills. 

New  Grand 
Central, 

St.  Louis,  Mo. 

Masonic 

Temple, 

Birmingham, 

Ala. 


Just  Push  a Button! 

And  instantly  change  from  one  machine''to 
another  or  from  stereopticon  to  any  machine. 
Automatic  certain  action.  Wherever  you  are 
in  the  booth  just  push  a button. 

THE  STRONG 

“ChangeOver” 

ELECTRIC 

has  been  adopted  by  leading  representative  theatres; 
McVickers,  Balaban  & Katz,  Orpheum  Circuit,  and 
others.  Assures  a perfectly  cued  program.  Increases 
operator’s  efficiency. 

Set  for  two  machines,  $25.00 
Money-back  guarantee 

Essannay  Electric  Mfg.  Co. 

5434  W.  Monroe  Street  CHICAGO 


LENSES 

repaired — replaced— made  to  order 


CAMERA  STUDIO 

MEN  MANAGERS 


We  remove  that  stain  and  discoloration 
from  your  choice  lenses 


JONES  & HEWETT  OPTICAL  CO. 

2-4  GORDON  STREET 
BOSTON  • 30  . MASS. 


The  “BEST” 
Projectionists  Insist 
on  the  “BEST” 
Silvertip  Adapters — 
The  “BEST” 
Supply  Dealers 
Stock 


The 

“BEST” 

p ,,,,  ADAPTERS 

Price  $1.25 

BEST  DEVICES  CO. 


1514  Prospect  Ave.  Cleveland,  Ohio 
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QUALITY 
STAGE  SWITCHBOARD 

Quality  is  never  an  accident;  it  is  always  the 
result  of  high  intention,  sincere  effort,  intelligent 
direction,  and  skillful  execution;  it  represents  the 
wise  choice  of  many  alternatives,  the  cumulative 
experience  of  many  masters  of  craftsmanship;  and 
it  also  marks  the  quest  of  an  ideal  after  necessity 
has  been  satisfied  and  usefulness  achieved. 

CONSISTENT  WITH 

(1)  Conception  of  Your  Purpose 

(2)  Knowledge  of  the  Subject 

(3 ) Spirit  of  Service 

(4)  Responsibility  for  the  Task 

(5)  Price  in  Relation  to  Task 

(6)  Time  in  Relation  to  Your  Needs 

HubElectricOdmim 

Manufacturers 

Of  Quality  Remote  Control  Stage  Switchboards  and 
Lighting  Equipment 


KAUSALITE 


Ample  Illumination 


No  Glare 


**Watch  Your  Step!” 

is  a warning  that  is  cut  of  place  in 
the  modem  motion  picture  theatre. 
With  Kausalite  on  the  job  your 
patrons  readily  find  their  way  to 
and  from  their  seats.  And  there 
is  no  eye  glare. 

If  you’ll  take  the  time  to  compare, 
you’ll  buy  KAUSALITES. 

KAUSALITE  MANUFACTURING 
COMPANY 

6134  EVANS  AVENUE  CHICAGO,  ILL. 


New  Mazda  Lamp  Adapter 

Fits  Any  Make  LampHouse 

A simple  and  inexpensive 
unit  for  easily  converting 
any  Projector  using  the 
carbon  arc  to  the  use  of 
Mazda  Projection  Lamps. 
Installed  in  any  carbon  arc 
housing  by  simply  clamping 
the  device  in  the  lower 
carbon  jaws.  It  may  be 
used  for  projecting  either 
pictures  or  stereopticon 
slides. 

All  possible  lamp  adjust- 
ments may  be  readily 
obtained  thru  the  same 
mechanism  formerly  used  to 
adjust  the  lower  carbon. 
Price,  (Without  Lamp)  . . . • $15.00 

With  Lamp  (110  Volt  1000  Watt)  • $22.00 

CAPITAL  MERCHANDISE  CO. 

Dept.  E.  H.  538  South  Dearborn  St.,  Chicago,  111. 


Taking  Excess  Cost 

Out  of  Cleaning  Job 

{Contiimed  fram  page  XII) 


rails,  doors  and  frames,  within  the  theatre 
and  in  the  outer  lobby.  Two  other  men 
clean  the  Rest  rooms  and  do  other  chores. 

* * 

The  fifth  man  has  to  do  what  seems 
to  be  an  unfair  amount  of  work.  It  is 
his  duty  to  clean  the  carpeting  in  the 
entire  building.  He  is  able  to  do  this 
work  thoroughly,  however,  and  still  have 
nearly  two  hours  left  over  because  he 
uses  the  suction  sweeper.  The  balance 
of  his  time  is  put  in  on  other  cleaning 
tasks. 

The  building  is  zoned  so  that  each  spe- 
cial job  comes  up  in  its  regular  turn. 
The  drapes  and  hangings  are  suction 
cleaned,  usually  twice  a month.  All  the 
scroll  work  that  can  be  reached  with  the 
long  extension  attachment  of  the  cleaner 
and  the  stucco  walls  are  cleaned  every 
month.  Each  chair  back  will  also  have 
been  suction  cleaned  at  least  once  during 
each  month.  In  fact,  all  of  the  interior 
that  can  be  reached  without  the  erection 
of  scaffolding  is  suction  cleaned  at  least 
monthly.  The  result  is  that  a high  degree 
of  cleanliness  prevails. 

Naturally  the  schedule  for  this  extra 
work  must  be  flexible  as  unforseen  mat- 
ters occur  to  break  any  set  arrangement. 
Rainy  and  wet  days  interfere  mostly.  In 
this  kind  of  weather  long  runners  are  put 
down  across  the  lobby  to  protect  a heavy 
lobby  rug  from  an  excessive  wetting. 

The  runners  are  rolled  .up  when  they 
become  soaked  and  are  taken  downstairs 
and  put  over  steam  pipes  to  dry  out.  Not 
until  after  they  have  dried  are  they 
cleaned  because  it  is  impossible  to  beat 
loose  and  suction  off  heavy,  embedded 
grit  while  the  runners  are  still  wet. 

A comparison  of  this  man’s  duties  with 
the  work  done  by  the  other  twelve  people 
shows  that  one  man  can  accomplish  an 
unusual  amount  of  work,  more  than  his 
share,  when  he  is  equipped  with  efficient 
working  tools.  The  suction  sweeper  is 
economical,  then,  from  the  standpoint  of 
time  saving  and  labor  saving. 

From  the  standooint  of  original  cost 
and  of  upkeep  the  suction  sweeper  is 
likewise  economical.  When  new,  nearly 
two  years  ago,  it  cost  $150.  The  attach- 
ments were  $15.00  additional.  During 
this  time  nothing  has  been  expended  for 
new  parts  or  for  repairs.  Minor  adjust- 
ments have  been  made  by  the  house  elec- 
trician. The  suction  sweeper  has  paid 
for  itself  many  times  over  in  the  saving 
of  labor  alone. 

* * * 

Summing  up  the  advantages  we  find 
that  a modern,  efficient  electric  cleaner 
will  save  time  and  labor,  will  add  to  the 
appearance  and  comfort  of  a theatre,  will 
prolong  the  life  of  floor  coverings,  drap- 
eries and  hangings  and  is  low  in  cost 
and  operation.  Surely,  each  house  man- 
ager owes  it  to  himself  to  investigate 
these  advantages  and  take  away  from  the- 
atre cleaning  the  excess  labor  and  cost 
which  is  the  penalty  of  those  who  use 
old  fashioned  tools  and  old  fashioned 
methods. 


Lincoln,  Neb. — A theatre  to  seat  1,600 
is  to  be  erected  in  this  city  by  Capitol 
Enterprises,  503  DaVidson  building,  Kan- 
sas City,  Mo.,  of  which  Samuel  L.  Hard- 
ing is  president.  Work  is  to  start  soon. 
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Music  as  an  Aid 
To  Patronage 

Music  is  a positive  force  for  culture  in 
a community.  The  theatre  owner  and 
musician  is  therefore  a representative  of 
this  force  and  should  be  a factor  in  com- 
munity life,  especially  in  its  cultural  as- 
pects. 

Within  the  last  few  years  the  advance- 
ment of  music  in  theatres  and  the  steady 
raising  of  music  standards  for  film  inter- 
pretation has  increased  and  there  are  now 
persons  who  are  acquainted  with  musical 
masterpieces  who  never  dreamed  of  the 
pleasure  to  be  derived  from  hearing  good 
music. 

But  the  full  force  of  music  as  a social 
or  community  asset  cannot  be  realized 
except  when  musicians  and  music  lovers 
get  together  and  pool  their  ideas  and 
energies  for  the  common  cause  and  for 
the  public  benefit. 

Interest  in  your  theatre,  orchestra  or 


organ  can  be  stimulated  by  making  music 
a personal  factor  in  community  life. 

Organ  recitals,  with  special  invitations 
to  music  lovers,  children’s  concerts  and 
orchestral  concerts  will  do  much  toward 
drawing  attention  to  your  theatre  and 
help  to  turn  music  into  an  asset. 


Salt  Lake  City,  Utah. — H.  H.  Tammen 
and  F.  G.  Bonfils,  owners  of  the  Denver 
Post  and  the  Empress  theatre  in  Denver, 
will  erect  a theatre  and  office  building  in 
Salt  Lake  City,  it  is  reported. 

* 

Bell  Cal. — Dr.  T.  J.  De  Vaughn  and  J. 
V.  Spaug  will  build  a new  and  modern 
theatre  in  Bell  which  will  have  a seating 
capacity  of  1,800. 

Detroit,  Mich. — According  to  reports 
here  a theatre  to  cost  about  $700,000  com- 
bined with  a hotel  will  be  built  in  Detroit 
by  a company  headed  by  Phil  Gleichman, 
president  of  the  Broadway  Strand  Thea- 
tre Company,  1331  Broadway. 


Gastonia,  N.  C. — Estridge  and  Simpson, 
owners  of  the  Gastonia  and  Ideal  theatres 
in  Gastonia,  will  build  another  theatre  in 
the  city  to  cost  $150,000. 


Astonishing  achievements  in  motion  picture  exhibition 
were  only  ideas  a short  while  ago.  IDEAS  spurred  manu- 
facturing genius  to  undreamed  of  accomplishments  in  the  per- 
fection of  theatres.  Successful  management  IDEAS  abound 
in  the  manufacturers’  advertisements.  Read  them. 

Advertised  in  The 

BETTER  THEA  TRES  SECTION 

{If  you  desire  something  not  listed  here,  Exhibitors  Information  and  Catalog 
Bureau  on  the  following  page  will  get  it  for  you.) 


ADAPTERS 
Best  Devices  Co., 

1514  Prospect  Ave.,  Cleveland 

AIR  CONDITIONING  EQUIP. 
Atmospheric  Conditioning  Corp., 
Lafayette  Bldg.,  Philadelphia. 

AISLE  LIGHTS 
Kausalite  Mfg.  Co., 

6134  Evans  Ave.,  Chicago. 

AUTOMATIC  CURTAIN 
CONTROL 

E.  J.  Vallen  Electrical  Co., 

Akron,  Ohio. 

Automatic  Devices  Co., 

17  N.  7th  St.,  Allentown,  Pa. 

CARBONS 
National  Carbon  Co., 

Long  Island  City,  N.  Y. 

CHANGE-OVERS 
Essannay  Elec.  Mnfg.  Co., 

5434  W.  Monroe,  Chicago. 

ELECTRIC  FLASHERS, 

COLOR  HOODS 
Reynolds  Electric  Co., 

2651  W.  Congress  St.,  Chicago. 

EQUIPMENT  DEALERS 
Amusement  Supply  Co., 

2105  John  R.  St.,  Detroit 

Hollis,  Smith,  Morton  Co., 

1024  Forbes  St.,  Pittsburg. 

Exhibitors  Supply  Co. 

825  S.  Wabash,  Chicago. 

HEATING  & VENTILATING 
Supreme  Heater  & Ventilating 
Co.,  1552  Olive  St.,  St.  Louis,  Mo. 


LENSES 
Jones  & Hewett, 

2-4  Gordon  St.,  Boston. 
Kollmorgen  Optical  Corp., 

35  Steuben  St.,  Brooklyn,  N.  Y. 
Bausch  & Lomb, 

Rochester,  N.  Y. 

MARQUEES  CANOPIES 
Edwards  Mfg.  Co., 

Cincinnati,  O. 

MAZDA  LAMP  ADAPTERS, 
Capital  Merchandise  Co., 

538  S.  Dearborn,  Chicago. 

METAL  POLISH 
Eureka  Metal  Polish  Co., 

4604  Superior  St.,  Chicago. 

ORGANS 

Rudolph  Wurlitzer  Co., 
Cincinnati,  O. 

Marr  & Colton, 

Warsaw,  N.  Y. 

Bartola  Musical  Instrument  Co. 
Mailers  Bldg.,  Chicago. 

Hillgreen,  Lane  & Co., 

Alliance,  O. 

PROGRAM  COVERS 
Hennegan  Company, 

311  Genesee  St.,  Cincinnati. 

PROJECTORS 
Nicholas  Power  Co., 

90  Gold  St.,  New  York  City. 

REELS 

Geometric  Stamping  Co., 

221  E.  131st  St.,  Cleveland,  O. 

REEL  END  ALARM 
Hulett  Manufacturing  Co., 

5013  N.  Mozart,  Chicago. 

REFLECTING  ARC  LAMP 
American  Reflecting  Arc  Corp., 
24  Milk  St.,  Boston,  Mass. 


SANITARY  FIXTURES 
Crane  Company, 

836  S.  Michigan,  Chicago. 

SCREENS 

Minusa  Cine  Screen  Co., 
Bomont  at  Morgan,  St.  Louis. 
C.  S.  Wertsner  & Son, 

211  N.  13th  St.,  Philadelphia. 
National  Screen  Co., 

Film  Bldg.,  Cleveland. 

SEATS 

Hey  wood- W akefield 

209  Washington  St.,  Boston 

SHUTTERS 
Double-Disc  Shutter  Co., 

2100  Payne  Ave.,  Cleveland. 

STAGE  SCENERY 
Novelty  Scenic  Studios  , 

220  West  46th  St., 

New  York  City. 

STAGE  SWITCHBOARDS 
Hub  Electric  Co., 

2219  W.  Grand  Ave.,  Chicago. 
Wheeler-Green  Elec.  Co., 
Rochester,  N.  Y. 

TELEPHONES 
S.  H.  Couch  Co.,  Inc., 

Norfolk  Downs,  Mass. 

TICKETS 
National  Ticket  Co., 

Shamokin,  Pa. 

Globe  Ticket  Co., 

122  N.  12th  St.,  Philadelphia. 
Arcus  Ticket  Co., 

348  N.  Ashland  Ave.,  Chicago. 
Columbia  Printing  Co., 

1632  N.  Halsted,  Chicago. 

TRANSVERTERS 
Hertner  Electric  Co., 

Cleveland,  O. 
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Catalog  Bureau 

Many  of  the  products  listed  below  are  advertised  by  reliable  companies  in  this  issue  of  “Better  Theatres.”  See  “Adver- 
tisers Index”  before  filling  in  coupon  for  information. 


A 

1 Accounting  systems 

2 Accoustical  installations 

3 Adding,  calculating  machines 

4 Addressing  machines 

5 Advertising  novelties,  materials 

6 Air  conditioning  equipment 

7 Air  dome  tents 

8 Aisle  Lights 

9 Alarm  signals,  systems 

10  Architectural  service 

11  Arc  regulators 

12  Artificial  plants,  flowers 

13  Art  titles 

14  Automatic  curtain  control 

15  Automatic  projection  cut-outs 

16  Automatic  sprinklers 

B 

17  Bell-buzzer  signal  systems 

18  Blocks — pulleys — stage  rigging 

19  Booking  agencies  for  musicians 

20  Booking  agencies  (state  kind) 

21  Books  on  the  M.  P.  Industry 

22  Booths,  projection 

23  Booths,  ticket 

24  Box — loge  chairs 

25  Brass  grills 

26  Brass  rails 

27  Brokers — Theatre  promotion 

C 

28  Calcium  lights 

29  Cabinets,  reel 

30  Cameras 

31  Canopies  for  fronts 

32  Carbons 

33  Carbon  sharpeners 

34  Carbon  wrenches 

35  Carpets 

36  Ciarpet  lining 

37  Carpet  covering 

38  Cement,  film 

39  Chandeliers 

40  Change  makers 

41  Chairs,  theatre 

42  Condensers 

43  Converters 

44  Coloring,  lamp 

45  Cooling  equipment 

46  Coverings — carpet — rail — furni- 

ture 

47  Cups,  sanitary  drinking 

48  Curtains,  stage 

49  Curtains — boxes — lobbies,  etc. 

50  Curtain  operating  machines 

D 

51  Decorations,  (state  kind) 

52  Dimmers 

53  Disinfectants — perfumed 

54  Doors,  fireproof 

55  Draperies 

56  Drinking  fountains 

57  Duplicating  machines 

E 

58  Electric  circuit  testing  instru- 

ments 

59  Electric  fans 

60  Electric  power  generating 

plants 

61  Electric  signs 

62  Electric  signal  and  control  sys- 

tems 

63  Emergency  lighting  plants 

64  Exit  light  signs 


F 

65  Film  cleaning  service 

66  Film  splicing  machine 

67  Film  tools,  (state  kind) 

68  Film  waxing  machine 

69  Fire  alarms 

70  Fire  escapes 

71  Fire  extinguishers 

72  Fire  hose 

73  Fire  hose  reels,  carts 

74  Fire  proof  curtains 

75  Fire  proof  doors 

76  Fire  proofing  materials 

77  Fixtures,  lighting 

78  Flashlights 

79  Flashers 

SO  Flowers,  artificial 

81  Floorlights 

82  Floor  covering 

83  Footlights 

84  Fountains,  decorative 

85  Frames — poster,  lobby  display 

86  Furnaces — -oil  burning 

87  Fronts,  metal  theatre 

88  Furnaces — coal  burning 

89  Fuses 

90  Furniture 

G 

91  Generators 

92  Gummed  labels 

93  Gypsum  products 

H 

94  Heating  system — coal 

95  Heating  system — oil 

I 

96  Ink,  pencils  for  slides 

97  Insurance — Rain 

98  Insurance — Fire 

99  Interior  illuminated  signs 

100  Interior  decorating  service 

J 

101  Janitors  supplies 

L 

102  Lamps — decorative 

103  Lamp  dip  coloring 

104  Lamps — general  lighting 

105  Lamp  shades 

106  Lavatory  equipment — furnish- 

ings 

107  Lavatory  fixtures 

108  Lenses 

109  Lights — exit 

110  Lighting  fixtures 

111  Lighting  installations 

112  Lighting  systems — complete 

113  Linoleum 

114  Liquid  soap 

115  Liquid  soap  containers 

116  Lobby  display  frames 

117  Lobby  gazing  balls 

118  Lobby  furniture 

119  Lobby  decorations 

120  Luminous  numbers 

121  Luminous  signs — interior — ex- 

terior 

M 

122  Mailing  lists 

123  Machines,  pop  corn 

124  Marble 

125  Marquise 

126  Mats  and  runners 

127  Mazda  projection  adapters 

128  Metal  lath 


129  Metal  numbers,  letters 

130  Metal  polish 

131  Mirrors — shades 

132  Motor  generators 

133  Music  publishers 

134  Music  stands 

135  Musical  instruments  (state 

kind) 

N 

136  Napkins 

137  Novelties — advertising 

138  Nursery  furnishings  and 

equipment 

O 

140  Orchestral  pieces 

141  Orchestra  pit  fittings,  furnish- 

ings 

142  Organs 

143  Organ  lights 

144  Ornamental  fountains 

145  Ornamental  metal  work 

146  Ornamental  metal  theatre 

fronts 

P 

147  Paint,  screen 

148  Paper  drinking  cups 

149  Paper  towels 

150  Perfumers 

151  Pianos 

152  Picture  sets 

153  Player  pianos 

154  Plastic  fixtures  and  decorations 

155  Plumbing  fixtures 

156  Positive  film 

157  Posters 

158  Poster  frames 

159  Poster  lights 

160  Poster  paste 

161  Portable  projectors 

162  Pottery — decorative 

163  Power  generating  plants 

164  Printing,  theatre 

165  Programs 

166  Program  covers 

167  Program  signs — illuminated 

168  Projection  lamps 

169  Projection  machines 

170  Projection  machine  parts 

171  Projection  room  equipment 

R 

172  Radiators 

173  Radiator  covers 

174  Rails,  brass 

175  Rain  insurance 

176  Rectifiers 

177  Re-construction  service 

178  Re-decorating  service 

179  Reflectors  (state  kind) 

180  Re-furnishing  service 

181  Reels 

182  Reel  end  signals 

183  Reel  packing-carrying  cases 

184  Re-seating  service 

185  Re-winding,  film 

186  Rest  room,  equipment  and  fur- 

nishings 

187  Roofing  materials 

S 

188  Safes,  film 

189  Scenery  stage 

190  Scenic  artists  service 

191  Screens 


192  Screen  paint 

193  Seat  covers 

194  Seat  indicators 

195  Seats — theatres 

196  Signs  (state  kind) 

197  Signals,  reel  end 

198  Sign  flashers 

199  Sign-cloth 

200  Sign  lettering  service 

201  Side  walk  machines — corn  pop- 

pers 

202  Slides 

203  Slide  ink,  pencils 

204  Slide  lanterns 

205  Slide  making  outfits 

206  Slide  mats 

207  Shutters,  metal  fire 

208  Soap  containers — liquid 

209  Speed  indicators 

210  Spotlights 

211  Stage  drops — valancbs,  etc. 

212  Stage  lighting  equipment 

213  Stage  lighting  systems 

214  Stage  rigging — blocks,  pulleys 

215  Stage  scenery 

216  Stair  treads 

217  Statuary 

218  Steel  lockers 

219  Stereopticons 

220  Switchboards 

T 

221  Tally  counters 

222  Tapestries 

223  Telephones,  inter-communicat- 

ing 

224  Temperature  regulation  system 

225  Terra  Cotta 

226  Theatre  accounting  systems 

227  Theatre  dimmers 

228  Theatre  seats 

229  Tickets  < 

230  Ticket  booths 

231  Ticket  choppers 

232  Ticket  holders 

233  Ticket  racks 

234  Ticket  selling  machines 

235  Tile 

236  Title  stands 

237  Towels — paper 

238  Towels — cloth 

239  Trailers  _ 

240  Transformers 

241  Tripods 

242  Turnstiles — registering 

243  Typewriters 

U 

244  Uniforms 

V 

245  Valances 

246  Vases,  stone 

247  Vacuum  cleaners 

248  Ventilating  fans 

249  Ventilating,  cooling  system 

250  Ventilating  systems — complete 
251 — Vending  machines — soap — tow- 
els— napkins,  etc. 

252  Vitrolite 

W 

253  Wall  burlap 

254  Wall  leather 

255  Wnter  coolers 

256  Wheels,  color 
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State. 
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USE  THIS  COUPON  % 

Detailed  information  con- 
cerning any  product  listed 
above  will  be  sent  to  any  ex- 
hibitor. Fill  in  the  coupon 
to  the  left  and  mail  to  Ex- 
hibitors Herald,  407  S.  Dear- 
born St.,  Chicago.  This 
service  is  free  to  Herald 
readers. 


HOPE~ 

JONES 


UNDREDS  of  Testimonial  Letters,  such  as  the  one 
reproduced  herewith,  are  conclusive  evidence  of 
W'urlitzer  supremacy  in  the  art  of  organ  build- 
ing. The  Wurlitzer  Unit  Organ,  featuring  the 
exclusive  Hope-Jones  Patents,  is  the  ulti- 
mate choice  of  the  world’s  greatest  exhibitors  of  high 
class  motion  pictures.  The  purchase  of  a A\'urlitzer 
Unit  Organ  for  your  theatre  is  not  an  expenditure 
— it  is  an  investment  that  pays  for  itself  in  a 
short  time  in  increased  box-office  receipts. 


There  is  a type  of  Wurlitzer  IMusic 
for  all  sizes  of  Theatres,  large  or 
small.  Prices  and  terms  are  within 
the  reach  of  all. 

new  SELLING  PLAN 

Learn  about  this  new  sell- 
ing plan  today.  The  sooner 
you  do  the  sooner  will  ■ 
you  be  reaping  the  rich 
rewards  of  better  music. 

Write  for  Catalogue 

The  RUDOLPH  WURLITZER  Co. 

Executive  Offices 

CINCINNATI 
121  East  4th  St. 

NEW  YORK  CHICAGO 

120  W.  42nd  St.  329  S.  Wabash  Ave. 
SAN  FRANCISCO 
250  Stockton  St. 
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Finest 
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Granada 
Theatre 
San  Francisci 


$4,000,000 
Chicago  Theatre 
Chicago 
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Rialto  Theatre , NewVbrk 


Pictures  may  come^  and  pictures  may  go, 
but  the 


Pathe  News 


goes  on  and  on,  bigger  and 
bigger,  better  and  better,  in 
the  hearts  of  the  great  Ameri- 
can public. 

Wherever  people  want  the 
best  in  motion  pictures,  they 
judge  the  theatre  by  this  ques- 
tion; “Does  it  show  the  Pathe 
News?” 


Pafhepictur 


MAR 


WKTifth  Annual  Convention 


GOLDWYN 


A combination,  now  the  foremost  prockrcing  and 

distributing  organization  in  the  industr^  Here  are 
great  si^s,  stories,  directors,  authors,/^nd  the  most 
elaborate \etwork  of  territorial  service  stations.  For 
the  new  sea^n  your  rnost  powerful  source  of  picture 
supply  is  in 


your  rnost  pow 
united  strenntl 


I 


yet  seen  Jack  Dem^ 
“Fight  and  Win”  pictt 

screen  event* 


Dempsey  do 
but  youVe  never 


and  this 


and 
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fs  because  you  haven't 


in  Universal's 


|s— the  world's  greatest 
oon  released. 


FIRST  RUN  SHOWMEN  EVERYWHERE,  WHO 
KNOW  A REAL  MONEY-GETTER,  ARE  BOOKING 
THIS  SENSATIONAL  PICTURE. 


Marcus  Loew  signed  up  “Miami”  for  his  entire  chain  of  New  York 
theatres  for  120  days  hooking  time,  as  well  as  for  his  Columbia 
Theatre,  Washington. 

Booked  by  Famous-Players  over  tlieir  entire  Southern  Tlieatre 
Circuit. 

A few  more  first  run  liouses  that  have  booked  this  winner:  Rivoli, 
New  York;  Fenway,  Boston;  Granada,  San  Francisco,  Calif.;  Wm. 
Goldman’s  Kings  Theatre,  St.  Louis,  Mo. ; Strand,  Haverhill,  Mass. ; 
Gordon’s  Olympia,  New  Bedford,  Mass.;  Rialto,  Providence,  R.  I.; 
Palace  Theatre,  Port  Wayne,  Ind. ; Capitol,  Dallas,  Texas;  American, 
Troy,  N.  Y. ; Colonial,  Hagerstown,  Md. ; Newark,  Newark,  N.  J.; 
Crown,  Mobile,  Ala.;  Metropolitan,  Los  Angeles. 


After  playing  “MIAMI,”  William  J.  Mahoney,  Mgr.,  Rialto 
Theatre,  Providence,  R.  I.,  said: 

“ ‘MIAMI’  with  Betty  Compson  great  picture.  Opening  was  re- 
markable. Business  all  week  capacity.  Critics  raved  over  picture. 
Audience  comment,  best  we  ever  had.  Picture  playing  second  big- 
gest week  of  the  year,  and  we  have  shown  the  best.” 


SIGN  UP  THIS  WINNER  NOW 


’MiamT’  waltz  dedicated  to 
Betty  Compson 


A tie'up  with  every  music 
store  in  your  town 


i 


Seeing  is  Believing —Prints  at  all  Exchanges 


LAWFORD  DAVIDSON 
HEDDA  HOPPER 
J.  BARNEY  SHERRY 
LUCY  FOX 

BENJAMIN  F.  FINNEY,  JR. 


Distributed  by 

HODKINSON 

R>reig^  Distiibuioi 
mi.VOGEL 

Distributing"  Corporation 

Season  192^-1^25- 
50  Tmt-nm  pictures 


Story  by  JOHN  LYNCH 
an  Alan  Crosland  Production 

Produced  by  TILFORD  CINEMA  CORPORATION 
with  a cast  of  exceptional  merit  including 


“A  BOX-OFFICE 
KNOCKOUT 


—Louella  Parsons  in 
Neiv  York  American 


DISTINCTIVE  PICTURES  CORPORATION 

'Presents 

REJECTED 
WOMAN 

Alma  Rubens 
^ Conrad  Nagisl  ««< 

\^^ndhaTn  Standings 


‘^Alma  Rubens  does  best  work 
of  her  life  ...” 

—Harriette  Underhill  in 
Herald'Tribune 


In  the  Spring  the 
public’s  fancy  turns  to 
Jazzy,  Gripping  Entertain 
ments  filled  with  Love, 
Beauty,  Gayety. 

Give  them  this  picture!  It’s 
crammed  with  Action,  Pep, 
Heart  Interest. 

A Distinctive  Picture 

Book  it  from 

O isif'ihu’-te  €C 


May  31,  1924 
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PRESENTS 


Lloyd  Hamilton 


For  foreign  rights  address 
FAR  EAST  FILM  CORPORATION 


IN  TWO-REEL 


HAMiltom 

I • COMEDI ES  ^ 


A bigger  box-office  attraction  than  most 
stars  in  the  longer  features. 

One  of  the  best  assets  you  can  have  for 
the  summer  months  is  a contract  for 
this  series  of  short  comedy  gems. 

The  half-hour  of  laughter  which  he 
provides  will  send  ’em  away  happy,  no 
matter  how  warm  the  evening. 


“GOING 

EAST” 


Ey^ibitors  Trade  Review  says: 


“This  is  one  of  Lloyd  Hamilton’s  best  short 
comedies,  and  that  is  saying  something.  It 
shows  as  much  care  in  preparation  and  direct- 
ing as  the  average  feature.  A sleeping  car  is  the 
scene  of  the  greatest  action  and  many  of  the 
stunts  are  side-splitting.  * * * * * 


“You  can  book  this  picture  and  give  it  good 
advertising.” 


IS  ONE  OF 
HAMILTON'S  BEST 


729  Seventh  Avenue 


New  York  City 
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^he  Selznick  Di^ributin^ 
Corporation  wishes  tcx 
state  that  it  is  volun^ 
tarily  chan^in^  the  title 
of  the  picture  recently 
announced  as  ‘White 
Shadows”  toThe  White 
Shadow’ ’in  order  not  to 
conflict  with  the  title  of 
a motion  picture  shortly 
to  be  produced  and  re- 
leased hy  another  or- 
ganization 


SILZNICK  DISTRIBUTING  CORPOKATION 


Action/  That’s  the  hot 
weather  appeal/ 


fAjOLue^  yA 


Wallace  BeerY" 


Retribution  that' 
reached  out  from 
the  grave  through 
the  hands  oF  a wior 
TTisn's  son. 


Associated  Exhibitors 


Physical  Pistri/butoc  Pachc  Mx.chan^e,/nc. 
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oAt 

ORAU man's  RIALTO 
LOS  ANGELES 


■tosoned  pabadk  . 

b,  w.Ma 

mat  Young  and  Gasmer  seem 
truly 


truly  inspired.  Clar< 
marvelous  child,  is 

• . _ favnrtpl  I 


a joy 


I cnua,  la  « ^ 

Carmel  Myers’ 
««  • *• 

is  endlessly 


minute. 

■ alluring 


siren 


(iUY  PRICE  in  the  ^ ^ ^ 

LOS  AMGBLES  HERALiO ^ 

“Filling  all  expectations,  it  is  a 

picture  only  too  true  of  the 

comedy,  tragedy  and  drama 

that  is  to  be  found  in  any  gaml> 

ling  centre.  The  whole  affair 

is  excellent  and  the  action  never 


^ere  is  a romantic  kaleiWo 
TrX  aT"'  Ouaint' 

into  ^ ayn'-Pathetic,  falling 

mto  new  patterns.  Interesting 

at  mo  ante  ^ J. 

^ -tors  that  could  Hardly 

is 

posed  of  well  know  ‘ 

and  they  give  a a A ^ 

of  thernseLrcTam^ 

an  ^ow  is 


X'mmmmm 


IX 


GASNIER'S  Newest  Production  ~ Presented  by  B.PSCHULBERG 
Jtom  the  novel  by  Robert  W.>Service  ~ adapted  by  Ufaldemar  C/bun6 
with  CLARA  BOW  - KENHSTHHARLPiM  ~ CARMEl  MVERS  ~ RAYMOND  GRIFFITH 


Preferred  Pictures 

(Corporation 

B P.Schulberg.  Pres  f^JJ.G.Dachmann.  Oreas. 


16£>0  &i  0 a d lu  a 1^ . NewYorb 


Foreign  Distributors : Export  and  Import  Film  Co.,  Inc. 


miETY 


r V nn  Broa-dway  set  a ^ 

Te  MSI""*  ”Cc' 

xeeord  ioi  J ^ng  pictures.  The 

-White 

/caPitol-;Th  b5-|1.6«-  AJJw 

(Metro)  t»-g^^oug  run  on  » 
(laving  pric®®  J g aj 

Sitol  last  and  ^ 

picture  ^ ^ -business  on  ^ 

^Eical.fei^)"S  feature  holding^ 

‘IfHIIE  Dioiw^  •— 

$11,000  W 890-SM 


List  ol 


of  “Hames”  Ff  *>5 

Mlraot  Last  week  m 

Kansas  Citv 


The 
gcyai 
50-75).  •— 

Hinli^e  ih  a 
added  ^ea 

thror" 
hov 


1 CtTAF' 

. W»ok's  (800;  ’r'';..j 

-••The  ® Mrs.  J-iS.Uas 


'^^rStwovTS 

^ri!s 

week.  vieing  held 

threejii^^^nres  a ^ Adam, 

^aramouche,  ^eii.  ex  , 

€t  ®ver_  *‘The  White 

seeding  the  rece  P.s  o^ 

Sister”  all  release 

-The  Four  Horse, 
through  Metro- 

-Scaramouche  ” Metro 

^^.T»l85.c.  Bighous^ 

"“‘‘'^■^^rcapaclW  "“Mm’'-'" 

[’"Brrad^ay-S.r^C  " P«,«> 

Tremendous  n ° ^^-jssion.  • 

“frSVplP.OOVio.c.  u..ig 


one 

1 The  past  (tonses.  The 

^OiT  for  the  exception,  was  en- 

town.  with  one  ^ for  ar 

Business  L (rely  pictures, 


town.  - Srvyi-g 

^tirely  is 

tention 

'dolns  exceeding  y 

Estimates  on  Palace 

“Scaramouch©  ^ ^ local] 

Had  a «»"  ’’riow  P^v»  ‘"W  , 

le8“  ?r“e!/a  resulat  plct«» 

turn  date  u o.ro«;a  of  tne 

at-  the  Bela^i®^ 


this  iit«; 


1 Thmnas_ 

(ParamquntH  ^ result?  "O  a)>r- 

Meigham  t 

offten  8^ 


fttiurei 


Follow 
fAe  Leader  ! 

Grosses  teM  their  own  story.  Grosses 
prove  that  Rex  Ingram^s  “SCARA- 
MOUCHE”  and  LEUAN  GISH  in 
Henry  King’s  “THE  WHITE  SISTER” 
are  your  best  bet  today-tomorrow — 
and  the  next  day!  Play  them  once  and 
you’ll  play  them  again. 

B€€:ause  they’re  hits  that  repeat  every  time. 
That’s  what  the3^r€  doing  now,  and  going  over 
Just  as  big  and  bigger  on  return  engagements 
as  the  first  time!  Twins  that  make  their  own 
welcome  in  any  house! 


cfiut  Meirols 


^UmnvUed  Ouest 


JVlinneaP 


nirivt 


Gti^S 


__ 

Make  Up  Your  Mind 


eacl^^ 


Ition 


t. 


jury  Imperud  Pictures 
Ltd.,ixcLu-sive  Dis  ~ 

tribuiors  tkrougkout 
3rea,t  Jirita-Crt-Slr  V/m 
^ury,MaHtigi-yig  director 


About  One  Thing! 


If  there^s  such  a thing  as  a “summer  picture,” 
here  it  is! 

This  one  will  pull  them  in  during  the  warm- 
weather  months.  It^s  the  year’s  outstanding 
novelty,  the  first  time  that  two  marvels  of 
screen  photography — natural  colors  and  under- 
sea pictures — have  been  combined  in  one  pro- 
duction! 

What’s  more,  it’s  a fast-moving  adventure 
drama  that  “stands  on  its  own,”  full  of  love  in- 
terest, with  plenty  of  fighting  and  action  with  a 
thrill  to  every  foot.  A South  Seas  background 
of  rolling  oceans,  sunken  ships  and  pearl  treas- 
ure— what  could  be  sweeter  for  summer  exploi- 
tation? Yes,  sir,  “THE  UNINVITED  GUEST’ 
is  a cinch  for  showmen! 


theatre 

.that 

lioiises 

I / 


J.EWILLIAJvlSON 

^^^reseyits  ' 

THE  i 

UNINVITED 
GUEST  I 

7^irecte>iL  by 

RALPH  INCE  i 

story  by  CURTIS  BENTON  : 

IM  THE  CAST 
MAURICE“LEFTV"FL.yNM  i 
JEAM  TOLLEY 
LOUIS  WOLHEIM«'«  i 
MARY  MAC  LAREN-  ■ 
WILLIAM  BAILEY"-  ^ 

’'Srodviced.  hty  SUBMARINE  ^ 
FILM  CORP. . Uuder  ike  * 
WILLIAMSON  I 

iP^Jra.tura,L  Color  Scenes  by ’’“i  jj 

TECHNICOLOR  CORE  i 
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Paramount  Spring  Clean-ups! 


Meighan  rings  the  bell  again ! 
By  L.  Y.  Erslune  and  R.  H.  E)avis. 
Scenario  by  Paul  S 1 o a n e.  Di- 
rected by  Victor  Heerman.  Titles 
by  George  Ade. 


Is 


ADOLPH  ZUKOB.  AND 
JESSE  L.  LASKY  PRESENT 


THOMAS 

MEIGHAN 


IN 


ff 


mm 


(X  Q*arainountQ>icture 


y 


and  an  unbroken  chain  of  other  Paramount  hits! 


ICEBOUND 

William  de  Mille’s  splen- 
did production  with  ]^ch- 
ard  Dix,  Lois  Wilson. 


DAWN  OF  A TOMORROW 


A SOCIETY  SCANDAL 

Gloria  Swanson’s  gorge- 
ous gown-divorce  drama. 
Dwan  prod. 


Geo.  Melford’s  picturiza- 
tion  of  the  faunous  story, 
with  Jacqueline  Logan. 


TRIUMPH 

Cecil  B.  DeMille  returns 
with  an  ultra-modem  hit! 


BLUFF 

Agnes  Ayres  in  a spark- 
ling comedy  by  Rita  Wei- 
man  and  Josephine  Quirk. 


THE  BREAKING  POINT 

Herbert  Brenon’s  produc- 
tion with  Nita  Naildi  and 
all-star  cast. 


Q>aramouiit  Q>ietures 
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cMd  another  triumph 


I 


to  James  Cruze  ”" 


ill 

-Tvr&^Tti  betas  «;;f  ^gan  ‘“  Xi  ttet  “"’i*  «acrty 

^ St*"'  «"""  AUt  "PPtfSo  tatt"  " 

raost  delig^  Cru  a 

triutnpl^  t J j^^otber  ^ . del'g^^ 

,ie«el  abd  " 43.  So  «"  « . tboto»g"-8^®ht  drat® 

ttu  • ■■'■’  C"*”""”"  - *nTtaterest^,^ 


nost  deugt  openea  ^ ^nd 

triutnpl^  t J another  \)eg\n  a dehgh^- 

^•,ev.et  a^^  ^ ds.  ^ thoroug^^-g°gut  dratna, 

the  same  v/  ^„^ard”  \o  take  a st^^^.lterest . and 

taoh-  fightmg  d v/ith  it.  ^^^on  an  jump 

=!nS5SS  -x?.?:?*'. 


Tii 


M 


d interest-  - 

keep  tt  >satirme  ^anny  airector  pa^ 

f tls  noo^^  Cruze  is  a dn e^  the 

ir^VS^toger- 

»ef!:''SV"tta-^gS^ga!: 

'Jb^^wtaabty.  tat-,  nities  and 

J n *e  tesonreea.^^  ^„en- 

- j “bU®  SSrs 

CPiCtUr^^  j He "^d'S 

^nde  the  J ^ 

.„  S’4?3"  '%...“ 

"""^cdStanda.aWtW  g ZUKOR 

I ^ 


0 t i 0 n Picture  News 


rT/,, 

g>aramouni 

^ w 


LIOIM  “ il 

3vnces^^_^ 

^I^LPH  ZUROR  and  JESSE  L.LA5KY;7reie«t  j 

James  Cruze 

rTf%p  (production  \ 

Fighting  Coward’ 


ERNEST  TORRENCE,  MARY  ASTOR.,  NOAH  BEERY 
PHYLLIS  HAVER,  CULLEN  LANDIS 


^ ’MAGNOLIA' BOOTH  TARKINGTON  screen  ;>/by^  WALTER  WOODS 

Ct  Q*aramountQ>idure 


\ 


FAMOUS  PI 


Produced,  by 
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Exhibitors: 

Chicago,  May  24,  1924. 

Vitagraph  sales  organization, 
now  in  convention,  sends  greet- 
ings and  best  wishes  for  a pros- 
perous summer  season. 

Vitagraph’s  drive  is  now  on. 
Take  advantage  of  our  big 
1924  Specials  for  your  Summer 
runs. 

JOHN  B.  ROCK 

General  Manager 
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LET  NOT  MAN 
PUT  ASUNDER 

Pauline  Frederick 
Lou  Tellegen 
Helena  D’Algy 


A Stirring  Indictment 
of  Divorce. 


MY  MAN 

Patsy  Ruth  Miller 
Dustin  Famum 
Niles  Welch 


A Comedy-Drama  of  a 
Caveman. 


BORROWED 

HUSBANDS 

Florence  Vid^r 
Rockcliffe  Fellows 
Earle  Williams 


A Story  of  an  Innocent 
Flirt. 


BETWEEN  fl 
FRIENDS 

Lou  Tellegen 
Norman  Kerry  . 
Anna  Q.  Nilsson 

j 

A Powerful  Picture  o r 
Friendship.  j] 


ALBERT  E.  SMITH  president 


il 


May  31,  1924 
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VIRTUOUS 

LIARS 

David  Powell 
Edith  Allen 
Dagmar  Godowsky 


ONE  LAW  FOR 
THE  WOMAN 

Cullen  Landis 
Mildred  Harris 
Otis  Harlan 


THE  CODE  OF 
THE  WILDERNESS 

John  Bowers 
Alice  Calhoun 
Alsun  Hale 


BEHOLD 
THIS  WOMAN 

Irene  Rich 

Marguerite  de  la  Motte 
Charles  Post 


ALBERT  E.  SMITH  president 
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Tke  A nnual  Studio  Issue 

(and  Nintli  Anniversary  Number) 

of 

rEXffliniBiriraDiRg 

MIEimLII]) 


will  be  pu  blished  under 
date  of  June  28tli,  goin^ 
to  press  on  June  17th. 

Space  reservations  now 
beingf  made. 


Forms  will  close  (Cliicagfo 
June  14tli. 


May  31,  1924  • 


EXHIBITORS  HERALD 
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^ tliat  £imous'''lllC0  Ptmcll'^  to 

the  highest  degree>/ 


The  suspense  sustained  in  this 
production  is  one  of  the  finest 
pieces  of  '‘grip  ’em”  direction 
we  have  ever  seen. 


The  "Ince  Punch”  certainly  is 
in  this  picture  with  both  feet. 
It  will  hold  them  anywhere. 


presentation 


J3xf  GEORG-E  KIBBE  TURNER 
Adapted,  bij  ARTHUR  STATTER.,  Directed  bif  LAMBERT  HILLTER 
^nder  the  personal  supervision  'VT^CytA.AS  H.  INCE 

With  BLANCHE  SWEET,  BESSIE  LOVE 
WAANER,  BAXTEPv,.  FLOBERT  AGNEW 
and  MATHEW  BETZ 

•A.  Jir/st  national  Picture 
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Sensational  Climax 
Startles  Chicago*' 


Audiences  all  over  the  world 
will  agree  with  the 
thousands  who  viewed  it  at 
the  Chicago  Theatre — that 
‘^The  Woman  on  the  Jury” 
possesses  one  of  the  most 
powerful  climaxes  ever  seen 


on  the  screen.  As  the 
Chicago  American  prints: 

^^As  sensational  a bit  of 
photoplay  handiwork  as  has 
been  presented  in  many 
a day.” 


ionite  RIAm  CaoaelM  by 

Kwawa  Rnt  (WeM)  PtcoMt  I 


\a*3  MatlUaa 


racKing  tnem  in 
at  the  Chicago  Theatre^ 
Chicago,  ni. 
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The  question  of  national  exhibitor 
organization  again  comes  sharply 
into  the  foreground  incidental  to 
the  annual  meeting  of  the  Motion  Pic- 
ture Theatre  Owners  of  America  which 
is  to  be  held  next  week  in  Boston. 

A year  has  passed  since  the  Chicago 
meeting  at  which  took  place  a serious 
factional  break-up  of  the  organization, 
lumping  and  faltering  from  the  blow  it 
received,  the  M.  P.  T.  O.  has  gone  on 
during  the  year  chiefly  fighting  for  its 
existence. 

Warned  away  from  the  national  or- 
ganization by  what  took  place  at  Chi- 
cago several  of  the  state  organizations 
have  confined  their  activities  and  inter- 
ests strictly  within  their  own  bound- 
aries and  from  many  quarters  have 
come  reports  of  substantial  progress 
and  a satisfied  and  enthusiastic  mem- 
bership. 

Looking  to  national  effectiveness, 
several  of  the  state  units  some  time 
ago  evolved  the  Allied  State  Organ- 
izations which  has  already  made  its 
presence  felt  on  matters  of  nation- 
wide interest. 

* * * 

With  the  annual  meeting  of  the  par- 
ent exhibitors’  association  just  ahead 
the  obvious  question  is  what  can  and 
should  be  done  about  effecting  national 
unity;  what  are  the  prospects  of  the 
M.  P.  T.  O.  and  what  should  be  the 
attitude  of  the  exliibitor  leaders  in- 
cluded in  the  Allied  State  Organiza- 
tions ? 

From  certain  .quarters  comes  the  cus- 
tomary plea  for  harmony  which,  in  this 
instance,  is  based  on  a very  superficial 


Harmony , Y es- — 
But  on  Sound 
and  Safe  Basis 


consideration  of  the  case,  coupled  with 
complete  neglect  of  several  of  the  im- 
portant issues  involved. 

If  harmony  is  going  to  mean  getting 
the  leaders  of  the  various  factions  to 
smoke  the  peace-pipe  by  means  of  trad- 
ing positions  and  privileges — then  we 
are  against  harmony. 

If  harmony  is  going  to  mean  merely 
the  passing  over  of  the  abuses  which 
led  to  the  disruption  in  the  M.  P.  T.  O. 
without  doing  the  things  necessary  to 
correct  these  abuses — then  we  feel  that 
such  a harmony  would  only  be  a smoke- 
screen thrown  up  to  blind  theatre  own- 
ers and  that  it  could  not  possibly  ac- 
complish any  real  good. 

The  plain  facts  are  that  the  disrup- 
tion at  the  last  Chicago  meeting  has 
resulted  in  no  hardship  or  loss  to  ex- 
hibitors as  compared  with  what  they 
had  been  accustomed  to  in  the  past. 
The  state  organizations,  freed  of  the 
demoralizing  intrigue  which  had  char- 
acterized the  M.  P.  T.  O.  went  ahead 
seriously  and  with  single  purpose  along 
lines  of  constructive  effort.  Many  im- 
portant territorial  benefits  have  been 
obtained  and  a valuable  influenee  has 
been  brought  to  bear  upon  national  is- 
sues. 

Meanwhile  the  M.  P.  T.  O.  had 
achieved  the  goal  of  being  practically 
without  factional  disturbance  or  in- 


ternal conflict.  True,  this  came  not 
by  design  but  as  a-  result  of  the  Chi- 
cago convention  which  drove  out  sev- 
eral exhibitor  leaders  with  their  state 
organizations,  leaving  them  disinter- 
ested in  even  quarreling  further  with 
the  M.  P.  T.  O. 

However,  with  no  internal  dissension 
to  contend  with — whether  this  was 
merited  or  not — the  M.  P.  T.  O.  actu- 
ally was  left  free  to  undertake  con- 
structive work  and  lias  exerted  a good 
influence  on  various  matters. 

* 44  * 

It  is  greatly  desirable,  of  course,  that 
a legitimate  harmony  be  brouglit  about 
at  the  Boston  meeting.  If  it  can  be 
brought  about  on  a sound  basis,  it  cer- 
tainly should  be  done.  But  it  would 
only  be  another  false  step  to  attempt  to 
seek  harmony  by  means  of  trades  and 
compromises  effected  behind  locked 
doors. 

Up  to  a year  ago  the  M.  P.  T.  O. 
followed  the  course  of  intrigue  and  fav- 
oritism and  found  it  lias  led  to  noth- 
ing worth-while. 

It  should  now  be  prepared  to  make  a 
bid  for  the  united  support  of  all  fac- 
tions on  the  basis  of  wholehearted  com- 
mittment to  constructive  policies,  by  the 
adoption  of  majority  rule,  in  practice 
as  well  as  theory,  and  by  means  of 
permitting  democratic  government  to 
prevail,  whereby  all  factions  and  all 
territories  will  be  properly  and  consist- 
ently represented. 

There  is  a chance — and  a good  one — 
to  make  the  Boston  convention  a turn- 
ing-point in  the  organization  affairs  of 
exhibitors. 

Will  the  men  in  control  measure  u]) 
to  the  opportunity.^ 


iSd;a,rtiTiL_ 
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Public  Relations, 

Exhibitors  Herald, 

Chicago,  111. 

Dear  Sir:— - 

I want  to  thank  you  for  getting 
the  material  out  to  fight  against 
Sunday  “movies.”  We  are  running 
right  now  and  have  been  getting 
by  with  very  little  agitation,  but 
the  last  couple  of  weeks  since  the 
city  election  there  has  been  a little 
talk,  and  the  local  high  school  put 
the  question  up  for  debate,  and  one 
of  the  fellows  chosen  to  defend 
the  Sunday  “movies”  plays  in  our 
orchestra  here,  and  I thought  that 
if  he  could  win  that  it  might  help 
a little,  and  he  sure  did  win  four  to 
one — a walkaway. 

I am  keeping  the  information 
here  on  file  and  will  have  it  in  case 
they  do  start  to  fight.  1 think  it 
is  very  good.  I started  up  here 
last  spring  and  naturally  there  was 
quite  a bit  of  talk  against  it  but 
as  we  did  not  have  an  ordinance 
here,  they  could  not  do  much. 
They  would  come  around  to  me 
and  argue  with  me  but  I would 
always  let  them  do  all  the  talking. 
I did  not  threaten  to  close  the  town 
up  even  if  they  did  close  me  up, 
and  the  people  seemed  to  think  it 
was  all  right  after  a while. 

Yours  truly, 

L.  A.  MILLER, 
Lakeview  theatre, 

Lakeview,  la. 


Re -Takes 


The  biggest  news  of  the  week  seems 
to  l)e  that  Ben  Turpin  is  to  play 
Romeo.  When  interviewed  Mr.  Tur- 
pin said  while  his  eyes  wandered  over 
the  landscape:  “I  intend  to  play  Romeo, 
as  it  was  never  played  before.  Even 
Shakespeare  won’t  know  the  role  after 
I get  through  with  it.” 

% * * 

Favorite  Sons 

I see  there  are  only  seven  candidates 
in  the  field  for  president  of  the  Motion 
Picture  Theatre  Owners  of  America,  so  it 
looks  like  a rather  dull  time  down  in 
Boston.  Of  course,  a dark  horse  or 
two  may  show  up  before  the  going  rings 
and  who  knows,  maybe  'some  “Black 
Gold”  may  win. 

^ * 

Light  Occupations 

Strongheart  and  Rin-Tin-Tin  are  get- 
ting so  many  fan  letters  nowadays  they 
both  have  to  hire  a corps  of  secretaries 
to  autograph  photographs  for  them.  By 
working  two  shifts  of  secretaries  the  dog 
stars  are  able  to  keep  up  with  their  cor- 
respondence. 

* * * 

Trimming  It 

Alack  Sennett  believes  in  cutting  his 
films  to  the  bone.  For  instance  he’s  go- 
ing to  make  “Three  Weeks”  but  it  will 
he  called  Two  Weeks  and  a Half.” 

+ 

Wise  Dog 

It  is  reported  on  good  authority  that 
Strongheart  never  reads  the  trade  paper 
reviews  on  his  pictures. 

* * * 

Popular  Guy 

That  Senator  Jones  from  Washington 
who  introduced  a bill  to  prohibit  picture 

shows,  amusements,  newspapers  and 

cigars  on  Sunday  ought  to  run  for  Presi- 
dent and  see  how  popular  he  is. 

* * * 

Sure  Signs 

Helene  Chadwick  says  she  knows  shes 
a star  because: 

Bond  salesmen  call  every  day. 

She  has  to  read  four  hundred  and  sixty 
stories  to  select  her  next  vehicle. 

If  she  doesn’t  smile  sweetly  at  the 
janitor’s  niece  she’s  called  “up  stage.” 

She  receives  requests  for  personal  ap- 
pearances every  hour  on  the  hour. 

Her  name  is  featured  in  electric  lights 
on  Broadway — and  is  misspelled. 

She  has  a chair  on  the  “set”  with  her 
name  on  it  which  is  always  occupied  when 
she  wants  to  sit  down. 

* * * 

Exploitation  Hint 

Thomas  luce’s  new  First  National  pic- 
ture “Those  Who  Dance”  is  all  about  rum 
runners.  The  theatres  ought  to  do  well 
with  a hijackers’  matinee. 

* * * 

Too  Late 

Universal  is  not  re-issuing  “Blind  Hus- 
bands” for  those  hubbies  who  imbibed 
too  much  wood  alcohol. 

* * ♦ 

They’re  going  to  teach  how  to  phone 
and  keep  your  temper  at  Boston  Univer- 
sity. The  first  lesson  is  how  to  smile  when 
you  get  “Swrong  number  p’lease,”  after 
waiting  ten  minutes  for  vour  party. 

J.  R.  M. 
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Sees  Greatest  Attendance  in 
History  at  Boston  Convention 


Chcirles  L.  O'Reilly  WTlicm  Brandt 

O'Reilly  and  Brandt  are  expected  to  go  into  con- 
vention with  new  plan  of  national  organization. 


Pete  Woodhull  Mike  O’Toole 

Both  Woodiiull  and  O’Toole  are  considered  strong 
ceindidates  for  presidency  of  the  M.  P.  T.  O.  A. 


E.  W.  Collins  Glenn  Harper 

Collins  cind  Harper  are  bulwarks  of  the  Cohen 
organization  in  the  South  and  in  the  Far  West. 


Dennis  Harris  Martin  G.  Smith 

Smith  and  Harris  have  been  endorsed  by  their 
state  units  as  successors  to  Sydney  S.  Cohen. 


Wide  Interest  Created 
As  New  Factors  Arise 


Belief  Is  Held  That  Effort  May  Be  Made  to  Wrest 
Control  from  Sydney  S.  Cohen 


By  JOHN  S.  SPARGO 

{New  York  Editor,  Exhibitors  Herald) 

NEW  YORK,  May  20. — Boston  is  the  Mecca  of  motion  picture  theatre 
owners  next  week.  One  week  from  today  the  fifth  annual  convention  of 
the  Motion  Picture  Theatre  Owners  of  America  will  open  its  sessions  at 
the  Copley  Plaza  Hotel  in  the  New  England  capital.  In  spite  of  the  fact 
that  New  York  and  a number  of  Mid- Western  and  Southern  states  have 
seceded  from  the  organization  presided  over  by  Sydney  S.  Cohen,  it  is 
confidently  expected  that  the  attendance  at  Boston  will  be  the  greatest  in 
the  history  of  the  organization. 

Believe  Situation  Will  Tend  to  Increase  Attendance 

Aside  from  the  attendance  of  the  regulars  who  adhere  to  the  Cohen 
regime  being  on  hand  for  the  usual  convention  matters,  there  are  other 
angles  of  this  particular  convention  which  will  have  a strong  tendency  to 
increase  the  attendance.  Briefly  these  may  be  summed  up  as  follows : 

The  fact  that  Sydney  S.  Cohen  has  declared  with  great  positiveness 
that  he  will  not  again  be  a candidate  for  the  M.  P.  T.  O.  A.  presidency. 


The  rather  widespread  belief  that  at- 
tempts will  be  made  by  Anti-Cohen  exhib- 
itors bodies  to  wrest  the  control  of  the 
organization  away  from  Mr.  Cohen. 

The  interest  over  the'  selection  of  Co- 
hen’s successor,  several  states  having  put 
forward  the  names  of  favorite  sons. 

The  possibility  of  the  members  of  the 
Theatre  Owners  Chamber  of  Commerce 
rvho  are  members  also  of  the  M.  P.  T. 
O.  A.  being  able  to  force  on  the  conven- 
tion a plan  which  will  bring  about  an 
entire  revamping  of  the  methods  of  the 
organization  and  place  at  its  head  a sal- 
aried executive  to  be  chosen  from  out- 
side the  industry. 

May  Offer  New  Plan 

The  average  exhibitor  wants  to  be  in 
on  anything  that  savors  of  excitement, 
and  the  desire  not  to  miss  anything  in 
the  way  of  fireworks  may  be  the  deciding 
factor  in  determining  many  to  make  the 
trip  to  Boston. 

While  the  Theatre  Owners  Chamber 
of  Commerce  as  an  organization,  will 
have  no  part  in  anything  that  happens  at 
Boston  it  is  known  that  for  some  time 
past  a number  of  the  most  active  mem- 
bers have  been  working  on  a new  plan 
for  exhibitor  organization  which  they 
hoped  to  put  over  at  Boston. 

So  strong  was  this  movement  and  so 
much  interest  did  it  create  among  the 
T.  O.  C.  C.  members,  that  it  was 
brought  up  on  the  floor  on  several  occa- 
sions in  an  effort  to  get  the  official  en- 
dorsements of  the  organization. 

In  view  of  his  announced  intention  to 
retire  from  the  leadership,  efforts  were 
made  to  convert  Sydney  S.  Cohen  to  the 
new  plan,  one  of  the  chief  features  of 
which  was  the  employment  of  a man  of 
national  prominence  to  head  the  exhibitor 
body  in  the  same  manner  that  Will  H. 
Hays  is  at  the  head  of  the  producers  and 
distributors  organization. 

Fails  to  Get  Approval 

Mr.  Cohen  was  made  conversant  with 
all  of  the  details  of  the  plan  but  it  failed 
of  his  approval.  Not  discouraged  by  this 


the  promoters  of  the  new  plan  brought 
the  matter  up  again  at  a meeting  of  the 
Chamber  of  Commerce  and  after  a lot 
of  heated  discussion  it  was  turned  over 
to  the  board  of  directors  of  that  body 
where  it  now  rests.  It  is  not  beyond  the 
bounds  of  possibility  that  this  plan  will 
be  sprung  on  the  floor  at  the  Conven- 
tion and  fought  out  there. 

In  spite  of  the  fact  that  Mr.  Cohen  has 
several  times  heretofore  announced  his 
retirement  from  the  presidency  and  then 
been  compelled  by  force  of  circumstances 
to  again  accept  the  leadership,  no  one 
here  questions  his  determination  to  re- 
tire from  the  presidency  at  the  Boston 
Convention. 

It  is  also  generally  believed  here  that 
his  retirement  from  the  presidency  does 
not  mean  his  retirement  from  active  par- 
ticipation in  the  affairs  of  exhibitor  or- 
ganizations. 

May  Dominate  Organization 

While  no  official  announcement  is 
made  to  this  effect  it  is  generally  be- 
lieved that  Mr.  Cohen  will  be  made  chair- 
man of  the  board  of  directors  and  in  that 
way  still  remain  an  important  if  not  the 
dominant  factor  in  the  affairs  of  the 
organization. 

While  a number  of  states  have  endorsed 
favored  sons  for  the  leadership  it  is  a 
consensus  of  opinion  here  that  Mr.  Cohen 
and  his  advisors  will  be  in  a position  to 
practically  name  his  successor.  The  men 
prominently  mentioned  as  having  the  en- 
dorsements of  the  powers  that  be  is  AI.  J. 
Comerford  of  Scranton,  a ver}^  large  the- 
atre owner  and  now  quite  an  important 
factor  in  exhibitor  affairs  as  a close 
friend  and  advisor  of  Air.  Cohen.  There 
are  many  who  believe  that  Air.  Comer- 
ford  will  not  see  his  way  clear  to  become 
actively  the  head  of  the  organization  and 
in  this  event  it  is  generally  conceded 
that  a strong  attempt  will  be  made  by 
the  present  controlling  forces  to  have  the 
Cohen  mantle  fall  gracefully  on  the 
shoulders  of  Mike  J.  O’Toole.  The  latter 
has  been  closely  associated  with  Cohen 
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Retiring  After  Four  Years  of  Service 


SYDNEY  S.  COHEN,  who  has  announced  definitely  that  he  will  not  be  a candidate 
for  reelection  as  president  of  the  Motion  Picture  Theatre  Owners  of  America  at 
the  Boston  convention,  May  27,  28  and  29.  Active  state  units  of  the  national  or- 
ganization have  adopted  resolutions  expressing  regret  at  Mr.  Cohen’s  decision  and 
commending  him  for  his  constructive  work  as  exhibitor  leader.  These  tributes 
indicate  that  should  Mr.  Cohen  decide  to  remain  at  the  head  of  the  M.  P.  T.  O.  A., 
he  would  receive  the  backing  of  the  active  state  leagfues. 


in  the  conduct  of  the  national  headquar- 
ters for  the  past  year  or  more  and  prior 
to  that  was  associated  with  Comerford 
for  a number  of  years. 

See  Continuance  of  Regime 

He  is  strongly  known  as  not  only  a 
Cohen  man  but  a Comerford  man  and 
there  are  many  who  see  in  this  Cohen- 
Comerford-O’Toole  combination  with  Mr. 
Cohen  chairman  of  the  board  of  directors 
a continuance  of  a regime  which  has 
been  in  the  national  organization  since 
its  inception  five  years  ago. 

Announcement  was  made  today  by  Mr. 
Cohen  that  it  was  his  expectation  that 
forty-one  states  would  be  represented  by 
delegates  at  the  convention.  This  was 
qualified  by  the  statement  that  Boston 
being  such  a long  way  from  some  of  the 
states,  it  was  largely  a matter  of  guess 
work  that  a number  of  states  would  send 
delegates.  Advises  already  received,  he 
declared,  made  him  feel  certain  that  in 
point  of  attendance  this  convention  will 
break  all  records.  Also  from  national 
headquarters  came  the  announcement 
that  about  150  exhibitors  from  New  York 
State  composing  the  membership  of  the 
Greater  New  York  division  of  the  M.  P. 
T.  O.  A.  would  be  in  attendance  and  that 


three  special  cars  had  already  been  en- 
gaged to  take  these  to  Boston. 

Opens  on  Tuesday 

Almost  all  of  these,  it  is  said,  are  also 
members  of  the  Theatre  Owners  Cham- 
ber of  Commerce. 

While  the  Convention  proper  does  not 
open  until  Tuesday,  May  27,  the  national 
officers  and  members  of  the  executive 
committee  will  have  a formal  session  on 
Monday  at  the  Copley-Plaza.  It  is  ex- 
pected that  at  this  session  all  the  details 
of  the  convention  will  be  arranged,  even 
to  the  preparing  of  a slate  having  the 
official  sanction.  The  program  for  the 
convention  follow's: 

Monday,  May  26th 

Meeting  of  National  Officers,  Members 
of  the  Executive  Committee  at  the  Cop- 
ley-Plaza for  reports  of  the  year  and  final 
convention  arrangements. 

Tuesday,  May  27th 

Opening  of  the  Convention  at  10:30  a.m. 

Address  by  his  Honor,  the  Mayor  of 
Boston  and  other  dignitaries. 

Convention  business  session. 

Wednesday,  May  28th 

Business  sessions. 


Trip  down  Boston  Harbor  in  afternoon. 

Convention  Banquet  at  night. 

Thursday,  May  29th 

Business  sessions. 

Visit  to  Bunker  Hill  and  other  historic 
spots  such  as  Faneuil  Hall,  the  meeting 
place  of  Revolutionary  Patriots;  the  old 
North  Church  associated  with  the  ride 
of  Paul  Revere.  Evening — Adjournment. 

New  Jersey  Plans 
For  Big  Conclave 
On  June  24  to  26 

(Special  to  Exhibitors  Herald) 

ELIZABETH,  N.  J.,  May  20.— The 
Fifth  annual  convention  of  the  Motion 
Picture  Theatre  Owners  of  New  Jersey 
will  be  held  at  the  New  Monterey  hotel, 
Asbury  Park  June  24  to  26  inclusive  and 
the  arrangement  committee  once  again 
headed  by  Henry  P.  Nelson  has  mapped 
out  a program  that  will  be  far  above 
anything  they  have  offered  at  any  of 
their  previous  conventions. 

There  will  be  a carnival  at  the  Casino 
on  the  24th  open  for  the  public,  at  which 
there  will  be  real  entertainment  and  sur- 
prise features.  The  25th  will  be  given 
over  to  business  sessions  and  a boat  ride 
for  all  on  Deal  Lake  in  the  afternoon.  In 
the  evening  there  will  be  the  annual  ban- 
quet to  which  national  speakers,  promi- 
nent theatre  owners  of  the  country  and 
stars  will  be  invited. 

On  the  26th  the  annual  election  of  offi- 
cers will  take  place,  and  the  most  im- 
portant business  session  of  the  year  will 
be  ended  by  the  big  annual  society  ball 
during  which  time  the  people  will  be  in- 
vited to  meet  the  stars  of  thdr  business. 

Henry  P.  Nelson,  the  chairman  of  the 
convention,  has  made  arrangements  with 
the  New  Monterey  hotel,  Asbury  Park 
to  take  care  of  all  the  people  at  this  .hotel 
and  he  has  been  given  a flat  rate  for  the 
people  attending  the  convention  for  the 
three  days  including  all  events  for  $30. 
This  is  the  cheapest  three  days’  fun  one 
can  have  and  when  you  consider  that  you 
are  stopping  at  the  leading  hotel  of  As- 
bury Park,  the  biggest  crowd  that  has 
ever  turned  out  should  be  at  the  con- 
vention this  year. 

Those  who  are  desirous  of  attending 
should  address  Henry  P.  Nelson,  Capi- 
tol theatre,  Elizabeth,  as  soon  as  possi- 
ble for  reservations  as  there  is  bound  to 
be  a big  crowd  at  this  convention  for  ’tis 
said  that  the  New  Jersey  crowd  knows 
how  to  do  it,  and  do  it  right. 

Nils  Granlund,  through  the  courtesy  of 
Marcus  Loew,  is  to  be  master  of  cere- 
monies as  usual  and  he  in  himself  is 
worth  going  many  miles  to  see. 

R.  F.  Woodhull,  president,  during 
whose  administration  the  New  Jersey  or- 
ganization has  made  such  wonderful 
progress,  will  make  a report  of  activities 
and  recommendations. 

Jos.  M.  Seider,  chairman  of  the  board 
of  directors,  who  has  been  a . tireless 
worker  and  whose  initiative  has  been  in 
a great  measure  responsible  for  the  suc- 
cess of  the  organization,  will  have  much 
of  interest  to  bring  to  the  attention  of 
theatre  owners  attending. 

William  Keegan,  the  “watchdog”  of  the 
Jersey  treasury,  will  make  a report,  which 
will  cause  no  end  of  satisfaction,  and 
Secretary  H.  P.  Nelson  will  also  have  a 
report  which  will  prove  most  interesting. 
Nelson  is  at  present  arranging  the  de- 
tails of  the  Convention  program  and  will 
shortly  announce  these  details,  which  will 
in  a manner  be  quite  startling. 
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Jean  Paige  Choice 
of  Exhibitors 


JEAN  PAIGE 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  May  20.--John  B. 
Rock,  general  manager  of  Vitagraph,  who 
arrived  today  at  the  company’s  Holly- 
wood production  headquarters,  has  just 
completed  a tour  of  the  key  cities  where 
he  conferred  with  leading  exhibitors  with 
reference  to  the  possibilities  of  “Captain 
Blood,”  Sabatini’s  famous  novel  which  is 
to  be  picturized  by  Vitagraph. 

With  the  memory  still  fresh  in  their 
minds  of  the  winsome  portrayal  of  Jean 
Paige  in  “Black  Beauty”  and  because  they 
have  discovered  in  her  both  the  physical 
appearance  and  the  temperament  so  neces- 
sary for  playing  the  high-spirited  girl 
roles,  penned  by  Sabatini,  it  was  the 
unanimous  request  that  Miss  Paige  be 
selected  for  the  role  of  Arabella  in  “Cap- 
tain Blood,”  playing  opposite  J.  Warren 
Kerrigan  in  the  title  part. 

Famous  Contracts  for 
All  Zane  Grey  Stories 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  20. — Under  the 
terms  of  a new  contract  with  Zane  Grey, 
Paramount  has  acquired  the  rights  to  all 
future  story  material  from  the  author. 

One  of  the  features  of  the  contract  is 
the  clause  providing  that  all  pictures  must 
be  filmed  in  the  exact  location  of  the 
author’s  stories. 


Distribute  Own  Product 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  20. — An  announce- 
ment has  been  made  by  Warner  Brothers 
to  the  effect  that  they  will  distribute  their 
own  product  through  the  “New  York” 
territory  which  includes  the  state  of  Ne'w 
York  and  northern  New  Jersey. 


Graf  In  Hospital 

(Special  to  Exhibitors  Herald) 

SAN  FRANCISCO,  CAL.,  May  20.— 
Max  Graf,  supervising  director  of  Graf 
Productions  of  San  Francisco,  has  been 
confined  to  the  French  hospital  for  over  a 
week  following  an  attack  of  pneumonia. 


Paramount  Seeks  Injunction 
Against  Artclass  Pictures 

Would  Restrain  Owners  of  “After  Six  Days”  from 
Using  Phrase  “Moses  and  Ten  Commandments” 
in  Advertising  Their  Picture 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  20. — Action  has  been  started  in  the  supreme  court, 
New  York  county  by  Famous  Players-Lasky  Corporation  to  restrain  Artclass 
Pictures  Corporation  from  using  the  words  “Moses  and, the  Ten  Command- 
ments” in  advertising  a biblical  motion  picture  titled  “After  Six  Days.”  In  the 
suit  Paramount  claims  that  the  featuring  of  “Moses  and  the  Ten  Command- 
ments” in  the  advertising  of  “After  Six  Days,”  is  injurious  to  the  plaintiff’s 
picture,  “The  Ten  Commandments,”  produced  by  Cecil  B.  DeMille. 

Weiss  Welcomes  Action  by  Famous  Players-Lasky 

Louis  Weiss,  Artclass  executive,  in  commenting  on  the  action  of  Famous 
Players-Lasky  Corporation  said : 

“There  has  been  so  much  controversy  over  the  Weiss  Brothers  Artclass 
production  ‘After  Six  Days,’  featuring  Moses  and  the  Ten  Commandments,  and 
the  Paramount,  Cecil  B.  DeMille  production,  ‘The  Ten  Commandments,’  that 
we  welcome  this  action  as  a means  of  throwing  the  whole  discussion  into  open 
court  for  a decision.” 


In  the  petition  for  the  injunction  it  is 
set  forth  that  the  Weiss  Brothers  and 
Artclass  Pictures  Corporation  purchased 
in  1922  a fifty-three  reel  picture  produced 
in  Italy  and  bearing  the  title,  “The  Holy 
Bible  in  Motion  Pictures,”  and  through  an 
agreement  with  National  Non-Theatrical 
Motion  Pictures,  Inc.,  distributed  the  pic- 
ture to  churches  and  schools  in  serial 
form,  one  reel  being  issued  each  week. 

The  petition  stated  further  that  Weiss 
Brothers  in  cooperation  with  National 
Non-Theatrical  Motion  Pictures,  Inc., 
continued  to  distribute  and  advertise  the 
picture  under  its  original  title  as  a serial 
and  without  reference  to  either  Moses  or 
the  Ten  Commandments  for  several 
months  until  it  was  announced  by  Famous 
Players-Lasky  Corporation  that  Cecil  B. 
DeMille  was  producing  “The  Ten  Com- 
mandments.” 

Re-Issue  as  Feature 

Then,  it  is  charged,  Weiss  Brothers  de- 
termined to  make  a theatrical  production 
of  their  picture  and,  after  re-editing  and 
cutting  down  the  film  to  about  twelve 
reels,  advertised  it  as  “After  Six  Days.” 

Following  the  premiere  of  Cecil  B.  De- 
Mille’s  “Ten  Commandments”  at  the 
George  M.  Cohan  theatre.  New  York,  and 
in  Hollywood,  it  is  charged  that  Weiss 
Brothers  changed  their  advertising  to 
“ ‘After  Six  Days’  featuring  Moses  and 
the  Ten  Commandments,”  with  the  last 
phrase  even  more  prominently  displayed 
than  the  title  of  the  picture. 

It  is  stated  by  Famous  that  the  Na- 
tional Vigilance  Committee  of  the  Asso- 
ciated Advertising  Clubs  of  the  World 
issued  a bulletin  containing  an  announce- 
ment to  the  effect  that  Weiss  Brothers’ 


method  of  advertising  the  picture  in 
question  was  an  attempt  to  capitalize  the 
popularity  of  the  Paramount  production. 
Famous  further  asserts  that  the  National 
Vigilance  Committee  requested  Weiss 
Brothers  to  discontinue  their  method  of 
advertising  “After  Six  Days”  and  that 
Louis  Weiss  refused  to  do  so  on  the 
grounds  that  such  action  would  hurt  the 
success  of  “After  Six  Days.” 

Would  Establish  Precedent 

Ralph  A.  Kohn,  assistant  secretary- 
treasurer  of  Famous  Players  and  Cecil 
B.  DeMille  filed  affidavits  accompanying 
the  petition  for  an  order  to  show  cause. 
Mr.  Kohn  said: 

“In  this  action  we  are  not  only  trying  to  pro- 
tect the  public  and  our  own  property  from  mis- 
leading advertising,  but  we  also  are  carrying  out 
the  suggestion  of  a large  number  of  people  promi- 
nent in  the  motion  picture  industry  who  have 
urged  us  to  do  something  which  would  establish 
a precedent  that  would  protect  the  industry  in  the 
future  from  this  sort  of  thing. 

“It  seems  peculiar  that  ‘After  Six  Days’  first 
was  released  as  a non-theatrical  serial  and  then, 
as  we  are  informed,  played  in  New  York  at. 
among  other  places,  the  Fifth  Avenue  Theatre, 
noth  Street  and  Fifth  Avenue,  and  at  the  Free- 
man Theatre,  Freeman  Street  and  Southern  Boule- 
vard, the  Bronx,  both  neighborhood  houses,  and 
that  as  soon  as  DeMille’s  ‘The  Ten  Command- 
ments’ established  its  tremendous  success  the 
owners  of  this  picture  suddenly  decided  to  road 
show  it,  using  new  advertising  that  featured 
‘Moses  and  the  Ten  Commandments.’  ’’ 

Weiss  Brothers,  through  Louis  Weiss, 
made  the  statement  that  Paramount  had 
“attempted  to  thwart  the  activities  of  Weiss 
Brothers’  Artclass  Pictures  Corporation  in 
the  distribution  of  its  picture  by  indirect 
attack,  using  the  Associated  Advertising 
Clubs  and  endeavoring  to  have  the  news- 
papers and  motion  picture  trade  papers 
refrain  from  publishing  Weiss  Brothers’ 
Artclass  advertising  and  publicity  notices.” 


Cohen  Office  Planning  Action  Against 
W Producer- Owned  Theatres  at  Boston 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  20. — The  following  statement  relative  to  the  national 
convention  has  just  been  issued  from  the  headquarters  here  of  President  Syd- 
ney S.  Cohen  of  the  Motion  Picture  Theatre  Owners  of  America; 

“To  more  definitely  and  specifically  establish  and  protect  the  position  and 
interests  of  the  theatre  owner  against  the  constantly  widening  competition  of 
producer  owned  theatres  and  non-theatrical  institutions  of  all  kinds  will  be  one 
of  the  bigger  tasks  to  which  the  delegates  to  the  coming  national  convention 
of  the  Motion  Picture  Theatre  Owners  of  America  in  Boston  will  address 
themselves.” 
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More  About  Reviews 


Realizing  the  soundness  of  the  policy  to  abandon  reviews,  announced  in  la^t  week’s  issue,  we  had  no 
doubt  of  the  industry’s  enthusiastic  reception  of  this  development. 

But,  frankly,  we  were  not  quite  prepared  for  the  sweeping  and  instantaneous  approval  which  the  new 
policy  received. 

While  we  had  no  doubt  whatsoever  that  the  development  would  shortly  be  acknowledged  as  a great  step 
forweurd — because  not  a single  fact  or  a single  argument  can  be  introduced  to  support  the  absurd  practice  of  trade 
paper  reviews — we  were  not  depending  upon  the  immediate  and  demonstrative  acclaim  which  the  new  policy 
won,  practically  overnight. 

Hence,  the  result  of  the  announcement  is  extremely  gratifying  to  us  and  we  acknowledge  our  appreciation 
to  all  of  the  various  factors  of  the  industry  who  have  joined  so  enthusiastically  in  the  verdict  of  approval. 

* * * 

Like  all  other  victories  over  reactionary  prejudice  and  hidebound  tradition,  the  new  order  will  be  assailed  and 
attacked  by  those  whose  lack  of  vision  blinds  them  to  the  importance  of  the  development  or  whose  sensi- 
tiveness forbids  them  take  their  place  in  the  rzunk  of  followers. 

Danny  in  “The  Film  Daily”  in  his  typically  direct  Broadwayese  says,  “But,  Oh,  how  your  brother  publishers 
are  going  to  yelp!”  We  hope  he  is  wrong  because  while  everything  the  New  York  trade  papers  can  do  or  say 
will  only  make  more  plain  the  wisdom  of  our  policy  and  the  absurdity  of  their  reviews,  yet  in  committing  them- 
selves to  an  opposition  to  this  logical  and  inevitable  development,  for  which  we  happen  to  have  been  responsi- 
ble, they  will  feel  compelled  to  put  off  the  day  when  the  industry  will  have  the  benefit  of  the  complete  abandon- 
ment of  trade  paper  reviews.  i 

And  that  day  must  come  because  the  industry  has  progressed  too  far  along  the  road  of  enlightenment  to 
tolerate  much  longer  the  ridiculous  pretense  of  one-man  opinions  passed  down  in  solemn  judgment  on  the  enter- 
tainment value  of  motion  pictures.  , 

Agmn,  Danny’s  apprehension  may  be  unfounded  because  in  the  past  the  New  York  papers  have  shown 
little  hesitancy  in  helping  themselves  to  editorial  departments  and  activities,  created  by  the  HERALD,  as  has 
been  noted  in  several  conspicuous  instzmces. 

The  outstanding  feature  of  the  industry’s  reaction  to  the  HERALD  announcement  of  the  abandonment  of 
reviews  is  the  extraordinary  uniformity  of  approval  with  respect  to  every  branch  and  ramification  of  the  busi- 
ness. It  now  seems  hardly  possible  that  a practice  could  have  been  so  long  continued  against  the  uniform  dis- 
approval of  the  whole  business.  It  is  now  to  be  seen  that  even  in  this  industry  of  violently  contrasting  thoughts 
and  opinions  there  is,  at  least,  one  subject  upon  which  all  may  agree. 

* * * 

IT  IS  interesting  to  note  that  in  connection  with  the  practice  of  reviewing  motion  pictures  by  a trade  paper 
the  publication  considers  itself  free  from  an  action  for  damages  under  the  libel  laws  in  a case  where  a pro- 
duction would  be  adversely  criticized  to  the  extent  of  lessening  its  commercial  value  on  the  grounds  that  such 
criticism  is  “privileged”  because  it  purports  to  be  “artistic  criticism.” 

Unless  such  criticism  comes  under  the  heading,  “artistic  criticism,”  a publication  is  not  privileged  to  print  it. 
And  we  never  knew  of  a trade  paper  review  which  was  represented  to  be  “artistic  criticism.”  On  the  con- 
trary, they  are  all  supposed  to  be  commercial  appraisements,  from  the  box  office  angle.  This  certainly  amounts 
to  commercial  criticism  and  not  “artistic  criticism.” 

Hence,  even  the  authority  of  the  law  of  the  land  may  now  be  added  to  the  many  other  reasons  why  trade 
papers  should  not  attempt  to  review  motion  pictures. 

In  various  exhibitor  communications  which  have  reached  us  the  point  is  stressed  that  while  both  favorable 
and  unfavorable  reviews  are  considered  equally  unreliable,  except  in  the  case  of  outstanding  attractions  where 
the  success  of  the  production  is  a matter  of  common  knowledge  in  the  trade,  the  favorable  review  is  urged  as  a 
reason  for  higher  rental — even  despite  the  admission  of 
paper  review  system. 

This,  the  exhibitor  comment  contends,  is  a gross  in- 
justice to  the  theatremen  because  if  reviews  are  to  be 
used  in  price  argfuments,  both  the  unfavorable  and  the 
favorable  should  be  given  full  consideration. 

Hence,  it  may  seem  that  an  added  evil  of  the  review 
system  is  that  it  creates  ill-will  between  buyer  and  seller 
and  widens  the  natural  breech,  affording  real  help  to  no 


distributors  of  the  general  unreliability  of  the  trade 





Publisher 


one. 
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Spontaneous  Approval  Given 
Elimination  of  Trade  Reviews 


“Herald”  Action  Hailed 
As  Great  Step  Forward 

Writings  of  T.  O.  Service  Introduced  to  Industry;  Is 
Feature  of  New  Department 

Hailed  as  the  greatest  step  forward  in  trade  paper  publication  since 
the  launching  of  “What  the  Picture  Did  For  Me,”  the  HERALD’S  aban- 
donment of  its  professional  motion  picture  review  department  is  followed 
this  week  by  introduction  of  a new  auid  already  approved  service  to  be 
known  as  the  “New  Pictures”  department.  This  new  department,  prefaced 
by  a page  introducing  the  writings  of  T.  O.  Service  to  the  trade,  will  be 
found  in  the  space  vacated  by  the  disc2U‘ded  review  section. 

Meets  with  General  and  Spontaneous  Approval 
No  innovation  in  the  history  of  motion  picture  trade  journalism,  not 
even  excepting  the  inauguration  of  the  exhibitors’  reports  department,  has 
met  with  such  general  and  spontaneous  approval  from  the  industry  at 
large  Although  the  character  of  the  “New  Pictures”  department  could 
be  no  more  than  vaguely  hinted  at  in  the  announcement  of  the  decision  to 
discard  reviews,  the  proposition  has  been  approved  en  toto  by  practically 
all  who  have  commented  on  the  step. 


What  Eastern 
Editors  Say 

Opinions  of  Eastern  trade  paper 
editors  on  Martin  J.  Quigley’s  an- 
nouncement that  the  HERALD  zvotdd 
discontinue  publication  of  its  reviezo 
department  were  published  in  “Film 
Daily”  for  May  i6. 

Joe  (“Danny”)  Dannenberg,  editor 
of  “Film  Daily,”  commented  as  fol- 
lows : 

“And  reviewers.  What  they  are  worth 
to  readers  of  a trade  paper.  Or  are  they 
worth  anything?  Martin  Quigley — 
straight  shooting,  hard  hitter  that  he  is, 
comes  out  flatly  in  the  current  issue  of 
The  Exhibitors  Herald,  and  says  reviews 
aren’t  worth  a tinker’s  dam — and  he  in- 
tends to  throw  them  into  the  discard. 

“Well,  Martin;  you’re  going  to  give 
the  publishers  of  the  other  trade  papers 
something  to  think  about.  That’s  sure. 
Meanwhile,  we  are  going  to  keep  on  re- 
viewing pictures.  Not  going  to  argue  the 
points  you  make— -many  of  them  are  ex- 
cellent. And  we’re  going  to  keep  on 
doing  our  darndest  to  get  them  right. 
It’s  true  that  even  the  highest  standard 
of  reviewing  efficiency  will — at  times — 
err,  or  slip.  Infallibility  is  one  thing — 
honesty,  good  judgment,  sincerity  of  pur- 
pose, another. 

“But  oh,  Martin,  how  your  brother 
trade  paper  publishers  are  going  to  yelp ! 

“One  of  the  reasons  we  intend  continu- 
ing reviewing  pictures  is  this:  once  in  a 
while  the  Coast  propagandists  start 
smooching.  It  percolates  East.  Yep; 
it’s  ‘the  greatest  of  all  great  pictures 
ever  made.’  You  know  the  rest  of  it. 
But  that  sort  of  propaganda  must  have 
an  offset.” 

The  same  issue  quotes  George  Blais- 
dell,  editor  of  the  “Exhibitors  Trade 
Rez/iew,”  as  saying: 

“No  one  denies  a review  is  a one-man 
opinion,  but  some  opinions  are  more 
highly  considered  by  some  men  than  are 
others.  An  exhibitor  follows  a reviewer 
from  week  to  week,  and  he  soon  learns 
whether  that  reviewer’s  mind  travels 
along  lines  similar  to  his  own  or  other- 
wise. 

“The  man  away  from  the  key  centers 
wants  news  about  a picture — he  can’t  get 
into  town  to  see  it  himself — and  he  must 
lean  on  somebody. 

“I  think  Mr.  Quigley  is  making  a very 
interesting  experiment,  for  it  is  an  experi- 
ment. My  observation  over  a dozen 
years  leads  me  to  believe  he  is  making  a 
false  step— but  time  will  tell. 

“I  believe  a well  conducted  review  de- 
partment is  perhaps  one  of  the  two  most 
important  sections  in  a motion  picture 
trade  paper.  If  It  isn’t,  and  if  Mr.  Quig- 
ley can  demonstrate  that  it  isn’t,  he  will 
have  performed  a service.” 

This  is  followed  by  the  statement, 
attributed  to  Robert  E.  Welsh,  editor 
of  the  “Moving  Picture  World” : 

“1  do  not  feel  called  upon  to  enter  into 
an  argument  on  a subject  merely  because 
Martin  Quigley  has  spent  many  years 
trying  to  handle  it  and  finally  admits  that 
from  his  vi^iwpoint  IT  CANNOT  BE 
DONE.” 


Language  used  in  expressing  approval 
of  the  departure  from  trade  paper  cus- 
tom is  of  such  definite  character  as  to 
indicate  a longstanding  antipathy  toward 
the  professional  picture  critic.  Sensational 
charges  are  frequent  in  the  letters  that 
have  come  in.  Through  all  run  an  under- 
current of  firm  conviction  that  the  re- 
view of  the  paid  critic  is  at  best  an  un- 
dependable guess  and  at  worst  an  evil 
influence  in  the  business. 

Criticism  Is  Ridiculed 

Although  the  Herald  announcement  re- 
ferred specifically  to  trade  paper  reviews 
in  its  expose  of  the  review  system’s  short- 
comings, exhibitors  endorsing  the  aban- 
donment of  reviews  strike  out  into  other 
spheres  in  their  pronouncements.  News- 
paper reviewers  are  dealt  with  summarily, 
and  reviewing  services  representing  them- 
selves to  be  reliable  because  they  do  not 
print  advertising  come  in  for  due  atten- 
tion. The  whole  idea  of  professional  crit- 
icism for  commercial  purposes  is  rid- 
iculed. 

H.  P.  Thompson,  who  is  a new'spaper 
publisher  as  well  as  an  exhibitor,  writes, 
“I  have  felt  for  a long  time  that  the  so- 
called  one  man  review,  as  indulged  in  by 
the  various  magazines  and  even  the  met- 
ropolitan dailies,  has  been  a joke.  The 
Herald  is  taking  a step  in  advance  in  put- 
ting the  one  man  review  department  into 
the  discard  and  I think  the  exhibitors  all 
over  the  country  will  thank  you  for  it.” 

Fred  C.  Hinds,  now  an  exhibitor  but 
who  admits  in  his  letter  that  he  used  to 
write  trade  paper  reviews  himself,  speaks 
from  wide  experience  and  voices  a senti- 
ment echoed  by  others  in  their  letters 
when  he  says,  “I  think  that  the  origin  of 
‘What  the  Picture  Did  For  Me’  by 
Exhibitor’s  Herald  is  the  greatest  single 
step  ever  taken  by  any  motion  picture 
trade  magazine,  and  I believe  that  the 
elimination  of  the  reviewing  system  is 
the  second  greatest  step.” 

Substantiate  Conclusions 

From  the  four  points  of  the  compass 
come  similar  expressions  of  approval 
and  endorsement,  combining  to  substan- 
tiate beyond  a shadow  of  doubt  the  con- 
clusions reached  by  the  Herald  after  its 


preliminary  canvass  conducted  to  deter- 
mine exhibitor  sentiment  prior  to  the 
taking  of  the  step  which  has  set  the  in- 
dustry from  Maine  to  California  talking. 
The  Herald  prints  this  week  on  subsequent 
pages  letters  giving  individual  opinions 
of  exhibitors  and  others. 

In  commenting  on  the  dropping  of  the 
review  department,  exhibitors  allude 
again  and  again  to  the  value  of  the  box 
office  reports  to  “What  the  Picture  Did 
For  Me”  in  explaining  their  lack  of  faith 
in  the  professional  review  system.  Many 
state  that  they  have  not  read  reviews  for 
business  purposes  since  comparison  of 
critical  estimates  with  actual  performance 
as  shown  in  the  reports  convinced  them 
that  no  one  man  is  qualified  or  can  be 
qualified  to  know  infallibly  the  business 
value  of  a picture  until  it  has  been  sub- 
mitted to  public  test.  Others  state  that 
they  have  read  the  reviews  to  obtain  cer- 
tain information,  such  as  footage,  synop- 
sis, and  a few  name  amusement  as  their 
objective  in  perusing  the  reviews. 

Practically  all  include  a word  of  ad- 
vice as  to  what  the  “New  Pictures”  de- 
partment should  contain  and  express  con- 
fidence that  it  will  yield  a better  service 
than  anj"  review  system  that  can  be 
devised. 


Neilan  Is  Ordered  to 

Europe  for  Operation 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Alay  20. — Marshall 
Neilan  has  been  ordered  to  London  by 
his  physician  to  undergo  an  operation  on 
his  stomach.  The  director  will  be  accom- 
panied by  his  wife,  Blanche  Sweet. 

Following  the  operation  they  will  go  to 
southern  Europe  where  Neilan  hopes  to 
recover  his  health. 


Sherman  Fitch  Promoted 

NEW  YORK. — Sherman  W.  Fitch,  manager  of 
the  Sioux  Falls,  F.  B.  O.  exchange  has  been  made 
manager  of  the  company’s  Omaha  exchange.  S. 
Pavies  succeeds  him  at  Sioux  Falls. 
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Showmen  Praise  Herald  Move 


Implicit  Confidence 
In  the  ‘‘Herald” 

I am  very  pleased  with  your  proposed  plan  of 
substituting  for  the  review  department  another  that 
I think  will  render  more  and  better  service  to  the 
exhibitors.  I say  this  with  no  reflection  whatever 
upon  the  reviewers  who  did  the  reviewing  for  the 
HERALD,  for  I have  always  found  that  they  are  more 
dependable  and  more  often  their  opinions  coincide 
with  mine  than  of  any  other  review  department  that 
I have  seen. 

Possibly  the  main  reason  for  my  hearty  agreement 
in  this  matter  is  my  implicit  confidence  in  the 
HERALD  itself.  I have  found  that  every  step  under- 
taken by  the  HERALD  is  for  the  good  of  the  ex- 
hibitor in  particular  and  the  industry  as  a whole. 

Hoping  that  this  department  is  as  great  a success 
as  every  other  department  of  the  magazine,  I am, 
P.  MOORE,  Strand  theatre,  McKenzie,  Tenn. 


Thinks  Entire  Industry 
Will  Favor  Elimination 

I have  just  read  with  great  interest  your  announce- 
ment in  EXHIBITORS  HERALD,  abolishing  the 
Review  Department. 

It  is,  of  course,  startling  for  you  to  have  had  the 
courage  to  break  up  an  old  tradition,  yet  our  reaction 
is  that  you  have  made  a step  forward  in  the  publish- 
ing of  motion  picture  trade  papers. 

We  believe  that  the  exhibitors  generally  have 
ceased  to  look  upon  the  reviews  in  the  trade  papers 
as  having  justification  for  advising  the  exhibitor  of 
the  presupposed  value  of  a picture  for  his  theatre. 
We  are,  therefore,  pleased  that  you  have  made  this 
constructive  move,  and  feel  that  the  entire  industry 
will  look  with  great  favor  upon  your  action. — 
SAMUEL  KATZ,  Balaban  & Katz  Corporation,  Chi- 
cago, 111. 


Glad  to  See  ‘‘Herald” 

‘‘Take  Bull  by  Homs” 

Just  in  receipt  of  your  announcement  regarding  the 
abandonment  of  the  reviews  in  your  HERALD. 

I think  this  is  a wise  move  for  the  reason  that  the 
reviewer’s  opinion  does  not  carry  much  weight.  I 
know  what  I value  most  is  a brief  synopsis  of  the 
story,  the  footage,  the  cast,  the  director  and  if  the 
story  has  been  handled  in  an  intelligent  manner.  In 
other  words,  if  the  direction,  acting  and  continuity 
are  first  class,  it  is  immaterial  to  me  if  the  reviewer 


thinks  it  is  going  to  smash  box  office  records  or  have 
a hard  time  making  expenses. 

From  the  number  of  letters  I have  received  from 
Los  Angeles,  I imagine  everyone  that  goes  there  who 
has  worked  in  a theatre  starts  a reviewing  service. 
Personally  I do  not  think  these  are  worth  the  paper 
they  are  printed  on. 

I am  glad  to  see  the  HERALD  take  the  bull  by 
the  horns  in  this  instance  and  I feel  the  way  you  are 
going  to  handle  this  department  will  cause  the  sheep 
to  fall  in  line  eventually.— H.  G.  STETTMUND,  JR., 
Odeon  theatre.  Chandler,  Okla. 


‘‘This  Is  a Step 
In  the  Right  Way” 

Referring  to  your  announcement  relative  to  discon- 
tinuing your  review  department,  I personally  believe 
this  is  a step  in  the  right  way,  as  I have  noticed 
reviews  on  different  pictures  and  the  exhibitors’  re- 
ports on  the  same  pictures  many  times  conflict.  While 
I was  not  aware  that  the  reviews  were  batting  so  low 
in  their  guesses,  I did  know  they  were  ’way  off,  too 
much  to  depend  a great  deal  on  reviews  in  buying 
pictures.  In  fact  I have  got  to  a place  where  I never 
read  a review  unless  it  is  to  get  the  synopsis  of  the 
story  the  picture  is  based  on. 

If  the  new  department  gets  the  facts,  such  as 
synopsis  of  story,  footage,  release  date,  stars  and  etc., 
I think  that  will  be  all  that  a small  town  showman 
needs,  as  most  of  the  small  towns  can  depend  on  box 
office  reports  rather  than  reviewers’  opinions  as  to 
whether  the  picture  will  go  over  or  not. 

I can  only  express  an  opinion  as  a small  town 
showman  and  I might  be  wrong  in  saying  that  review 
departments  should  be  discontinued,  as  some  of  the 
larger  places  may  be  able  to  use  reviews  to  a very 
good  advantage.— S.  H.  IHDE,  Photoplay  theatre, 
Ashland,  Kan. 


Thinks  ‘‘New  Pictures” 

Will  Be  Better  Aid 

I regard  the  abandoning  of  the  review  department 
as  a very  good  move,  because  it  is  as  you  say,  no 
reviewer  can  hit  the  good  ones  very  often,  and  I 
don’t  believe  that  reviews  are  worth  much  to  the 
exhibitor;  as  it  is  only  after  the  play  has  been  run 
that  it  is  possible  for  anyone  to  tell  what  it  will  do. 
I think  that  we  will  be  able  to  gather  better  informa- 
tion about  the  new  ones  from  your  new  department, 
by  reading  the  stories  in  it.  I would  also  like  to  see 
a department  where  the  large  first-run  theatres  tell 
how  they  go  over.— L.  A.  MILLER,  Lake  View 
theatre,  Lake  View,  Iowa. 
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Former  Reviewer  Gives  O.  K. 


Hinds  Sends  1,001 
Congratulations 

One  thousand  and  one  congratulations  for  eliminat- 
ing the  review  service  in  your  magazine.  Did  any- 
body ever  read  it — except  the  distributors?  I do  not 
know  of  any  exhibitor  who  was  guided  at  all  by 
these  reports  in  any  trade  magazine.  Personally,  I 
have  not  read  one  in  years. 

I have  often  remarked  to  my  operator  (poor  fellow, 
he  has  to  listen  to  my  discussions):  “Why  on  earth 
do  the  trade  papers  continue  wasting  good  pages  on 
these  reviews?”  Nobody  ever  pays  any  attention  to 
them  except  the  distributor  when  he  wants  to  sell  a 
picture-— and  whenever  a salesman  has  flashed  one  of 
those  things  on  me  I’ve  always  reached  for  my  BOX 
OFFICE  RECORD. 

No  reflections  on  the  fellow  who  writes  them 
(Sh-h-h-h,  I used  to  write  them  myself),  it  is  merely 
that  what  you  now  realize  to  be  a fact  has  always 
been  a fact— — that  is,  that  one  man  cannot  review 
satisfactorily  any  picture  from  every  angle— -particu- 
larly the  commercial  one.  You  are  absolutely  right 
stating  that  Adolph  Zukor  and  all  the  other  leaders 
cannot  always  tell  a box  office  picture  from  a flivver, 
just  by  looking  at  it.  Neither  can  any  exhibitor-- 
but  when  fifteen  or  twenty  exhibitors  have  all  the 
dope,  including,  very  much  including,  the  receipts, 
Ah!  That’s  different!  On  several  occasions  I’ve  won- 
dered what  on  earth  the  public  saw  in  a certain  pic- 
ture to  go  wild  about.  And  there  you  are. 

I think  that  the  origin  of  “What  the  Picture  Did 
for  me”  by  EXHIBITORS  HERALD  is  the  greatest 
single  forward  step  ever  taken  by  any  motion  pic- 
ture trade  magazine;  and  I believe  that  the  elimina- 
tion of  the  reviewing  system  is  the  second  greatest 
step.~~FRED  HINDS,  Cresco  theatre,  Cresco,  Iowa. 


Read  Reviews  to 
Learn  Footage 

I think  your  plan  OK.  I do  not  pay  much  atten- 
tion to  the  review  department  myself.  I look  up 
“What  the  Picture  Did  for  Me”  the  first  thing.  About 
the  only  thing  I pay  much  attention  to  in  the  reviews 
is  the  length  of  picture. 

I would  like  to  see  more  criticisms  from  exhibitors 
on  “What  the  Picture  Did  for  Me.”— E.  E.  BYRNE, 
Columbia  theatre,  Athens,  Ohio. 


‘‘Anything  Helpful  Will 
Be  Better  Than  Reviews** 

I note  your  intention  of  doing  away  with  the 
professional  reviews  and  will  say  that  I am  sure  this 
will  not  be  missed  by  many.  I do  not  use  these  any 
more.  They  are  not  of  any  value  to  me,  as  one 


opinion  of  a picture  oftimes,  as  you  know,  does  not 
agree  with  another. 

They  are  even  indicting  Mae  Tinee  of  being  dumb, 
so  as  I said  before  the  reviews  do  not  mean  much 
from  now  on. 

I am  sure  anything  helpful  in  your  magazine  will 
be  better  than  the  review  department.— W.  H.  BREN- 
NER, Cozy  theatre,  Winchester,  Ind. 


“Heartily  Endorse 
Your  Decision** 

By  all  means  I heartily  endorse  your  decision  to 
discard  the  “Review  Department”  and,  in  replacing 
it  with  “New  Pictures,”  if  you  could  give  us  the 
actual  footage  it  would  help  considerable  to  balance 
our  program. 

During  the  past  year  I discontinued  reading  the 
reviews  because  I did  not  agree  in  a great  many 
cases.  Best  o’  luck. — JACK  CAIRNS,  Brooklyn 
theatre,  Detroit,  Mich. 


“Reviewers  Never  Did 
Appeal  to  Me** 

Professional  reviewers  never  did  appeal  to  me,  their 
point  of  view  was  that  of  an  educated  critic  and  pic- 
tures that  take  well  in  the  smaller  towns  were  ignored 
by  them.  When  many  report  a release  good,  in 
“What  the  Picture  Did  for  Me,”  then  you  can  nearly 
, bank  on  it  being  pretty  good.  No  man’s  word  on  a 
picture  is  poor  dope.  No  matter  what  you  or  I like, 
the  other  fellow  doesn’t  like,  but  if  twelve  men 
report  good,  the  picture  must  have  something  good 
to  it. 

To  wit,  we  never  have  used  Vitagraph  until  re- 
cently I bought  twelve  pictures  from  them,  and  all 
taken  on  the  word  of  the  “What  the  Picture  Did  for 
Me”  department,  and  I have  not  been  disappointed. 

“The  New  Picture  department  should  give  synop- 
sis, cast,  producer  and  length  of  play. — DR.  MAYER 
SHOYER,  M.  W.  A.  theatre.  Soldier,  Kan. 


“Meets  With  Our 
Entire  Approval** 

Your  decision  to  abandon  the  review  department 
meets  with  our  entire  approval,  as  we  have  found  by 
past  experience  that  the  statements  made  in  your 
announcement  are  true.  In  fact,  even  for  an  exhibitor 
to  get  the  real  benefit  out  of  your  department,  “What 
the  Picture  Did  for  Me,”  he  must  be  influenced  most 
by  the  reports  of  exhibitors  operating  most  nearly 
under  conditions  similar  to  his. — CARL  S.  HORN, 
Star  theatre.  Hay  Springs,  Neb. 


28  E X H I B I T O 


Say  “Record” 

Only  Trade  Paper  That 
Is  Friendly  to  Exhibitor 

One  of  the  best  stunts  you  have  pulled  off  yet  is 
taking  out  the  review  department.  Bought  several 
pictures  on  the  strength  of  trade  paper  reviews,  bu^: 
was  taught  a lesson  to  leave  them  alone  as  they  were 
the  bunk.  When  a salesman  pushes  a bunch  of  re- 
views in  front  of  you— look  out.  But  when  you  can 
turn  to  your  RECORD  of  each  new  picture  taken 
from  “What  the  Picture  Did  for  Me”  and  find  good 
reports,  that  means  business. 

Here  is  wishing  the  EXHIBITORS  HERALD, 
the  only  trade  paper  that  is  friendly  to  the  exhibitors, 
all  the  luck  in  the  world. — RUSSELL  ARMEN- 
TROUT,  K.  P.  theatre,  Pittsfield,  111. 


Thinks  Reviewers  “Get 
Tips  Some  Times” 

Your  announcement  of  your  decision  to  abandon 
the  review  department  at  hand. 

At  last  I will  have  to  hand  the  HERALD  a bou- 
quet. I was  never  much  to  spread  salve,  as  I con- 
sidered you  owe  it  to  your  subscribers  to  give  them 
a good  magazine,  but  I sure  want  to  congratulate 
you  for  this  move.  About  a year  ago  I sent  a letter 
rapping  your  reviews  because  I booked  a few  pictures 
your  reviews  had  boosted  (several  other  magazines 
did  the  same)  and  they  proved  out  bad.  This  letter 
must  have  got  lost  or  one  of  your  reviewers  must 
have  seen  it,  as  it  never  got  in  print.  I got  peeved 
at  that  time  and  quit  sending  reports  for  a while,  and 
a few  weeks  ago  I wrote  “Why  Knock  May  Tinee?” 
I see  you  printed  it.  I have  quit  reading  reviews  at 
all,  only  for  amusement,  and  can  hardly  keep  from 
thinking  the  reviewers  get  a tip  some  times.  (A 
naughty  thought  I will  admit,  but  it  s a fact  I do.) 

Now  if  you  can  induce  more  reports  on  the  newer 
pictures,  and  fill  the  review  space  with  them,  or  even 
have  a few  pages  less,  it  will  be,  I think,  a great 
advance  in  your  magazine.  I wish  “Photoplay”  would 
stop  their  review  department,  as  they  have  even  worse 
reports  than  the  trade  papers. 

Mark  me  down  as  heartily  in  favor  of  this  change. 
— R.  S.  WENGER,  Victory  theatre.  Union  City,  Ind. 


“Will  Be  Sorry  to 
Miss  the  Reviews” 

I,  for  one,  will  be  sorry  to  miss  the  reviews.  The 
HERALD  is  the  only  trade  paper  I get,  so  your  re- 
views have  been  my  chief  source  of  unbiassed  advance 
information,  and  I have  found  them  as  accurate  and 
reliable  as  any  one-man  appraisal  of  our  line  of  mer- 
chandise could  hope  to  be.  “What  the  Picture  Did 
for  Me”  is  a better  booking  guide,  of  course,  because 
that  gives  us  the  reaction  of  audiences  of  all  classes, 
all  over  the  country,  on  practically  every  release,  but 
I have  found  the  reviews  valuable. 

For  instance,  last  year  you  reviewed  a picture 
(Charles  Jones,  in  “The  Footlight  Ranger”)  and  re- 
ported it  as  away  below  the  star’s  usual  standard  and 
a poor  audience  picture.  As  I had  bought  this  picture 
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and  expected  to  play  it,  I went  and  saw  it  in  a neigh- 
boring town  after  reading  the  review,  and  found  it 
just  as  you  had  stated.  Although  I had  it  contracted, 
I was  able  to  set  this  picture  back  until  I finally 
escaped  playing  it,  for  which  I was  very  glad,  be- 
cause it  would  have  hurt  me  and  hurt  the  star  here. 

If  you  want  my  vote  in  the  matter,  its  this— con- 
tinue the  reviews  in  their  present  form.  Every  Satur- 
day  when  I get  the  HERALD  I read  first  the  edi- 
torials, second,  the  reviews;  then  “What  the  Picture 
Did  for  Me”;  then  go  back  to  the  beginning  and 
absorb  the  rest  of  it.  Without  the  reviews  the 
HERALD  will  be  Hamlet  with  the  melancholy  Dane 
A.  W.  O.  L.,  if  you  get  what  I mean.— ROY  W. 
ADAMS,  Pastime  theatre,  Mason,  Mich. 


Believes  New  Service 
Will  Be  Superior 

As  to  discontinuing  the  review  department  of 
your  HERALD,  I believe  if  you  give  us  the  dope  on 
all  pictures,  just  as  they  are  screened,  that  we  can 
then  judge  the  picture  for  ourselves,  and  for  our 
towns,  and  do  more  for  ourselves,  providing  this  in- 
formation is  given  in  advance,  than  what  is  done  by 
your  review  department. — JACK  TILLER,  Temple 
theatre,  McCook,  Neb. 


“B.  0.  R.”  Is  Only 
Reliable  Service 

Again  the  HERALD  shows  its  leadership  by  as- 
suming the  initiative  in  the  mater  of  trade  paper 
reviews.  I have  contended  for  years  that  these  re- 
views—excepting  very  rare  cases— are  worthless. 

In  the  first  place  they  are  “one  man  opinions”; 
yes,  this  applies  to  newspaper  critics  as  well;  that’s 
why  some  of  the  shows  with  the  hardest  “panning” 
have  lasted  for  years  and  years. 

The  only  reliable  reporting  service  is  that  of  THE 
BOX  OFFICE  RECORD.  If  exhibitors  will  adhere 
to  a code  of  ethics,  and  interchange  with  one  another, 
the  true  box  office  value  of  the  picture,  the  problem 
is  solved. 

I grant  Pete  Harrison’s  argument  that  a great 
many  reports  published  in  your  paper  are  about 
ancient  releases.  But  at  least  they  come  from  show- 
men and  are  representative  of  the  box  office  record, 
which  is  more  than  can  be  said  for  Pete’s  or  other 
individual  reviewing  services, 

I’m  glad  the  HERALD  has  decided  to  curtail  this 
waste  of  white  space,  because  that’s  all  any  reviews 
published  in  the  trade  papers  amount  to.  I congratu- 
late you  upon  your  aggressiveness  and  hope  that  it 
may  be  the  means  of  fostering  a bigger  and  better 
“Herald  Only”  Club.— FRED  S.  MEYER,  Palace 
theatre,  Hamilton,  Ohio. 


“A  Very  Wise 
Decision  ” 

I think  it  a very  wise  decision  to  do  away  with  the 
Review  Department. — .E.  W.  SWARTHOUT,  Palace 
theatre,  Aurora,  Ind. 
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Rail  at  Reviewing  Services 


“Professional  Reviewers 
Get  Stale,  ” Says  Ritter 

As  to  discontinuance  of  Review  Department,  your 
main  argument  is  correct.  Always,  or  rather  for  the 
last  five  or  six  years,  I have  been  firmly  convinced 
that  large  advertising  produced  favorable  reviews, 
although  I cannot  say  that  about  yours,  since  by  the 
time  I began  reading  your  paper  I had  discontinued 
the  reading  of  reviews  as  a guide  for  booking. 

The  worst  offenders,  in  my  opinion,  were  the  pub- 
lications that  take  no  advertising,  making  the  claim 
that  on  account  of  this  they  reviewed  pictures  im- 
partially and  gave  therefore  unbiased  opinions,  so 
much  so  that  I am  firmly  convinced  that  if  they  do 
not  take  advertising,  they  are  looking  to  be  greased, 
and  if  they  don’t  get  greased,  they  get  back  on  the 
fellows  that  do  not  grease  them  by  consistently 
knocking  certain  concerned  products. 

This  may  be  “harsh  words,”  but  I cannot  help  it. 
If  I had  saved  the  back  copies  I could  give  concrete 
instances.  The  trouble,  in  my  humble  opinion,  with 
professional  reviewers  is  that  they  get  stale.  They 
do  not  size  up  a picture  from  an  audience  viewpoint 
because,  to  them,  it's  work.  Lots  of  times  they’d 
rather  look  at  a ball  game  or  a burlesque  show  than 
review  pictures,  particularly  men. 

I like  the  reviews  given  now  by  the  “N.  Y.  Morn- 
ing Telegraph”;  just  now  I think  they  are  the  best  I 
have  seen.  Also  like  the  idea  of  composite  press 
comments,  as  given  under  “First  Runs  From  Key 
Cities.”  How  many  exhibitors  do  you  think  there 
are  that  have  time  to  read  a 75  or  80  page  magazine 
every  week?  I know  if  I did  the  business  would  soon 
go  smash.-— G.  J.  RITTER,  Regent  theatre,  Bogota, 
N.  J. 


“Reviews  Do  Not 
Mean  Anything' ’ 

I think  that  you  are  taking  a step  far  ahead. 

Personally  I never  gave  trade  paper  reviews  much 
consideration,  for  as  a usual  thing  they  did  not  just 
seem  to  fit  in  right  with  the  picture  when  it  came 
to  me. 

A few  years  ago  a producer  was  in  the  habit  of 
sending  out  advance  information  on  his  comedies 
something  like  this:  “We  tried  this  comedy  out  in  a 
real  theatre  in  Yonkers,  and  it  was  a riot.”  My 
audience  received  these  with  about  as  much  enthusi- 
asm as  they  would  a funeral. 

The  same  way  with  the  reviews  of  today.  They 
do  not  mean  anything  to  the  exhibitors,  as  no  two 
towns  are  the  sanie  and  the  success  of  a picture  is 
governed  by  your  patrons. 

The  main  point,  and  I believe  that  is  what  the 
HERALD  has  in  mind,  is  to  give  facts  and  informa- 
tion (actual)  about  the  productions,  so  that  an  ex- 
hibitor can  with  some  degree  of  intelligence  select 
programs  suitable  for  his  house.  I feel  that  such 
coming  through  the  HERALD  will  be  reliable. 

With  this  new  policy  I think  you  are  stepping  out 
and  hitting  on  all  six.  Wishing  you  continued  suc- 
cess, I am,  SPRAGUE  GREEN,  Orpheum  theatre, 
Fort  Wayne,  Ind, 


“In  Keeping  With 
Ultra  Trade  Paper" 

Your  decision  to  eliminate  the  Review  Department 
is  not  within  itself  good  or  bad ; but  to  do  so  in 
order  to  substitute  something  better  in  its  place  is 
admirable.  It  is  in  keeping  with  the  progressive  steps 
frequently  taken  by  the  ultra  trade  paper,  EXHIBI- 
TORS HERALD. 

We  small  town  exhibitors  canont  buy  pictures 
when  they  are  new,  first  reviewed  and  written  up, 
so  we  cannot  depend  upon  reviews  in  selecting  our 
pictures.  But  the  information  which  you  intend  to 
give  us  will  be  a helpful  bit  of  information,  to  say  the 
least. 

This  gives  us  another  occasion  to  congratulate  the 
ever  alert  HERALD  on  another  forward  step,  and 
we  hope  and  believe  those  making  the  decision  will 
never  have  cause  to  regret  the  change. — J.  J.  ENLOE, 
Y.  M.  C.  A.  theatre,  Hitchins,  Ky. 


Discontinuance  of  Reviews 
“Most  Sagacious  Move" 

I have  read  with  interest  your  announcement  re- 
garding the  discontinuance  of  the  review  department 
and  permit  me  to  say  that  in  my  opinion  that  is  the 
most  sagacious  move  made  by  any  trade  journal  since 
the  founding  of  the  “What  the  Picture  Did  for  Me” 
department. 

I have  always  found  it  true  that  in  the  majority 
of  cases  the  professional  reviewers’  opinion  on  a pic- 
ture cannot  be  taken  as  a criterion  of  box  office  value 
to  my  own  theatre.  Most  especially  is  this  true  with 
the  reviews  in  the  New  York  daily  papers.  Take  the 
recent  reviews  on  “Triumph”  as  an  example.  All 
the  New  York  brethren  were  unanimous  in  either 
condemnation  of  the  picture  or  mild  disapproval, 
which  fact  lead  me  to  believe  that  DeMille  must  have 
cut  loose  with  another  real  honest-to-God  movie  that 
the  average  picture  fan  will  simply  eat  up.  I play 
“Triumph”  next  week  and  will  find  out  then  whether 
my  judgment  on  the  picture  is  correct  or  not. — J.  H. 
TALBERT,  Legion  theatre,  Norwich,  Kan. 


“I  Never  Read  Them 
In  Detail, " Hartman 

Regarding  reviews,  will  say  that  I do  not  know 
how  exhibitors  generally  feel  about  these  reviews  but 
for  myself  will  say  that  I never  read  them  in  detail, 
as  I have  found  that  in  the  majority  of  cases  what 
one  man  a thousand  miles  from  here  thinks  about  a 
picture  doesn’t  do  me  any  good  in  Carnegie.  Some 
that  they  have  praised  to  the  skies  have  fallen  flat 
here,  and  others  that  they  have  panned  have  been 
world  beaters  for  me. 

Would,  however,  be  pleased  to  see  you  give  titles, 
star  and  cast  and  a few  details  like  that  and  nature 
of  story. — C.  M.  HARTMAN,  Liberty  theatre,  Car- 
negie, Okla. 


30 


EXHIBITORS  HERALD 


May  31,  1924 


Call  One-Man  Review  “Joke” 


“One  Man  Review 
Has  Been  a Joke“ 

Have  been  going  to  write  you  for  several  days  to 
thank  you  for  membership  card  in  the  “Herald  Only” 
Club.  It  is  fine,  and  I am  proud  to  be  aligned  with 
such  a bunch  of  fellows  and  to  take  a part  occasion- 
ally in  prompting  the  interests  of  the  industry  through 
the  greatest  exhibitors’  magazine  published. 

Now  I note  that  you  are  going  to  make  another 
improvement  in  the  HERALD  by  abandoning  the 
review  department  for  something  more  progressive 
and  of  more  value.  I have  felt  for  a long  time  that 
the  so-called  one  man  review,  as  indulged  in  by 
various  magazines  and  even  the  metropolitan  dailies, 
has  been  a joke.  There  are  so  many  angles  to  be 
covered  along  this  line  that  I would  not  dare  to  pre- 
sume upon  your  good  nature  by  going  into  a lengthy 
discussion  of  them.  I have  repeatedly  read  reviews 
on  pictures  that  would  lead  one  to  believe,  if  he  were 
unsophisticated,  as  it  were,  that  the  picture  under 
scrutiny  was  a revelation  to  the  industry  or,  on  the 
other  hand,  was  not  worth  showing,  while  the  ex- 
hibitors’ reports  on  it  a short  time  after  proved  the 
opposite  to  be  true  by  an  overwhelming  majority. 
Conditions  of  mind,  conditions  of  body,  showing  con- 
ditions (projection,  etc.)  and  various  other  elements 
all  have  their  effect  when  one  sees  a picture,  and  the 
reviewer’s  report  may  become  an  absurd  injustice  to 
all  concerned. 

There  is  only  one  really  satisfactory  guide,  and 
that  is  the  box  office  reports,  or  rather  the  reports 
gleaned  from  “What  the  Picture  Did  for  Me,”  or 
some  similar  means,  wherein  a multitude  of  opinions 
are  expressed,  and  an  average  arrived  at.  If  pro- 
ducers could  bring  out  pictures  that  would  actually 
please  50  per  cent  of  the  people  in  every  audience,  it 
would  seem  to  me  that  the  picture  problem  would 
be  solved.  I mean  by  this  that  in  the  aggregate 
reviewer’s  standpoint,  as  read  by  exhibitors,  this 
average  is  either  maintained  or  goes  above  that  figure, 
while  the  actual  facts  do  not  exist,  proving  that  the 
system  is  all  wrong  and  useless. 

The  HERALD  is  taking  a step  in  advance  in  put- 
ting the  one  man  review  department  into  discard,  and 
I think  the  exhibitors  all  over  the  country  will  thank 
you  for  it.  Personally  I think  it  a great  step,  and 
while  it  may  have  taken  some  courage  for  you  to  do 
it,  I am  positive  that  you  will  profit  by  the  wisdom 
of  the  step,  as  will  many  others.  Wishing  you  con- 
tinued success,  H.  P.  THOMPSON,  “Pardeeville- 
Wyocena  Times,”  Liberty  theatre,  Pardeeville,  Wis. 


Abolition  of  Reviews 
Is  Constructive  Step 

The  action  of  the  EXHIBITORS  HERALD  in 
abandoning  the  present  review  system  is  a very  con- 
structive step.  In  all  justice  to  reviewers,  it  is  diffi- 
cult, if  not  impossible,  to  place  a commercial  value 


on  a commodity  for  a buyer  who  would  have  to  judge 
the  value  by  the  local  opinion  and  conditions  to  which 
he  is  trying  to  cater.  Very  often  a very  favorable 
review  causes  a resistance  in  the  buyer’s  mind  for 
the  reason  that  he  naturally  realizes  that  a trade 
paper  is  used  by  the  producer  as  part  of  his  selling 
machinery  through  the  advertising  columns. 

After  all,  the  solution  for  the  encouragement  of 
better  pictures  can  only  be  promoted  by  a gradual 
change  in  the  present  system  of  buying  in  blocks 
blindly  and  giving  to  the  exhibitor  buyer  the  oppor- 
tunity for  his  own  review  of  the  product  he  intends 
to  sell  to  the  public;  thus,  placing  the  responsibility 
for  success  upon  the  one  who  profits  or  loses  on  his 
own  judgment. — CHARLES  O’REILLY,  president 
of  Theatre  Owners’  Chamber  of  Commerce,  New 
York. 


Has  Never  Depended 
On  the  Reviews 

I confess  that  I was  a little  startled  when  I read 
that  the  HERALD  had  decided  to  discontinue  the 
reviews  on  pictures,  but  since  thinking  it  over  I have 
decided  that  you  have  the  right  idea. 

Your  opinion  that  trade  paper  reviews  are  not  of 
much  value  to  exhibitors  is  the  right  one,  as  I have 
heard  the  idea  expressed  a great  many  times  that  the 
reviews  are  influenced  by  the  advertising.  This  may 
or  may  not  be  true,  but  nevertheless  it  is  the  general 
opinion.  Therefore,  I have  never  depended  a great 
deal  on  them,  although  I have  always  read  them  with 
interest. 

If  you  have  a substitute  that  is  not  a mass  of  dry 
figures,  I think  it  will  be  of  more  real  benefit  to  the 
exhibitors  in  general.  The  result  remains  to  be  seeij, 

I wish  you  success  in  your  new  departure. — WIL- 
LIAM H.  CREAL,  Suburban  theatre,  Omaha,  Neb. 


“Think  This  Is 
Very  Good  Move” 

The  announcement  by  Martin  J.  Quigley  relative 
to  discarding  the  review  department  of  the  HERALD 
carefully  noted  and  think  this  is  a very  good  move. 

I feel  that  no  one  is  able  to  review  a picture  and 
state  whether  it  will  go  good  in  all  localities.  One 
class  of  picture  that  he  calls  fine  may  go  good  in  one 
place  and  fall  flat  in  another.  When  I read  a review 
I read  it  solely  for  the  purpose  of  getting  the  synopsis 
of  the  story  for  this  will  tell  me  better  whether  the 
picture  will  appeal  to  my  patrons  or  not  than  any 
professional  reviewer  can. 

So  think  the  new  department  you  will  have  in  place 
of  the  review  department  will  be  more  beneficial  to 
the  exhibitor.~J.  W.  ANDRESEN,  Rialto  theatre, 
Cozad,  Neb. 
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Producers  Join  in  Applause 


Reviews  Are  Waste 
Of  Time  and  Money 

Right  you  are.  The  practice  of  reviewing  pictures 
and  publishing  the  personal  opinion  of  a writer  in 
trade  papers  to  guide  the  motion  picture  theatre 
owner  was  an  unnecessary  waste  of  time,  effort  and 
money.  It  served  no  useful  purpose  and  was  not 
accepted  as  a faithful  and  accurate  key  to  the  attrac- 
tion value  of  a motion  picture. 

For  example:  A production  made  by  Fox  Film 
Corporation  unanimously  received  laudatory  notices 
from  reviewers  and  was  described  as  a work  of  art, 
a great  story  and  a wonderful  attraction.  I am  sorry 
to  say  that  the  picture  was  a failure  and  the  public 
stayed  away  from  theatres  where  it  played.  As  a 
contrast,  another  picture  made  by  Fox  Film  Corpora- 
tion was  unanimously  condemned  by  reviewers  and 
described  as  old-fashioned,  a sob  story  and  without 
attraction  value.  This  picture,  however,  was  one  of 
the  greatest  successes  ever  played  in  the  motion  pic- 
ture theatre,  not  only  in  America,  but  throughout  the 
world,  and  was  so  proclaimed  by  the  exhibitors. 
Every  theatre  played  to  an  extraordinary  fine  and 
profitable  business  with  this  attraction.  This  is  a fair 
sample  of  personal  opinions  of  individuals  who  set 
themselves  up  as  a guide  to  the  box  office  value  of  a 
motion  picture. 

The  only  safe  method  of  determining  the  value  of 
an  attraction  is  through  the  box  office  where  the 
public  register  their  votes  in  the  form  of  purchase  of 
admission  tickets.  Naturally  the  exhibitor  has  past 
performances  of  producers,  directors  and  stars  to 
figure  on  in  calculating  the  value  of  an  attraction,  but 
there  are  many  reversals  in  form. 

The  box  office  receipts  and  public  attendance  are 
the  only  standards  of  attraction  value. — W.  R. 
SHEEHAN,  general  manager,  Fox  Film  Corpora- 
tion. 


Reviews  Reflect  Only 
Opinions  of  One  Person 

I have  read  your  article  with  reference  to  doing 
away  with  the  reviews  on  motion  pictures.  Can  only 
say  that  for  years  this  thought  has  been  in  my  mind 
that  no  one  individual  should  review  a picture,  as 
after  all  a reviewer  can  only  reflect  his  personal 
opinion,  which  may  be  at  variance  with  the  exhibi- 
tor’s thoughts.  Unless  reviewing  could  be  done  by 
a generalized  committee,  and  out  of  that  forum  an 
opinion  formed,  I believe  it  is  much  better  to  do  away 
with  individual  reviews  of  pictures. — R.  A.  ROW- 
LAND, production  manager.  Associated  First  Na- 
tional Pictures,  Inc. 


‘'Herald**  Has  Courage 
Of  Its  Convictions 

Just  one  word  fittingly  describes  the  entire  edi- 
torial relative  to  your  abolition  of  reviews,  and  that 
word  is  “honest.”  It  stamps  you  and  your  publica- 
tion as  having  the  courage  of  your  convictions.  It 
has  proved  once  again  your  determination  to  publish 
a trade  magazine  for  the  best  interests  of  the  trade 
and  not  to  follow  either  any  of  the  hide  bound  prece- 
dent or  any  course  that  you  believe  might  merely 
add  to  your  exchequer,  regardless  of  how  much 
bunkum  might  be  involved  in  the  procedure. 

If  we  producers  cannot  with  absolute  certainty 
judge  the  box  office  value  of  a picture;  if  we  who 
are  giving  an  intensive  study  to  everything  that  enters 
into  the  box  office  production  freely  admit  that  our 
judgment  can  in  no  wise  be  final;  and,  that  we  must 
after  all  depend  upon  the  public  and  box  office  re- 
• turns  to  render  a certificate,  how  can  a lone  reviewer, 
with  no  technical  or  practical  experience  either  in 
production  or  showmanship,  justifiably  render  an 
opinion  as  to  what  a picture  is  worth  and  as  to  its 


box  office  merits.  At  best  it  is  all  hazardous  guess 
work,  excepting  where  the  review  is  prompted  by 
ulterior  motives,  then  the  review  itself  becomes 
criminal.  Let  the  newspaper  critics  review  a pro- 
duction after  sitting  in  a theatre  with  an  audience 
that  pays  to  see  the  production;  let  the  fan  magazines 
render  their  opinion  if  they  will;  let  the  trade  journals 
confine  themselves  to  strictly  the  meaning  of  trade 
journalism. 

Day  by  day  in  every  way  we  of  the  industry  are 
growing  to  learn  that  the  EXHipiTORS  HERALD 
is  striving  to  conduct  an  honest  to  goodness  publica- 
tion.— JESSE  J.  GOLDBURG,  president.  Independ- 
ent Pictures  Corporation. 

Move  Is  Wise  One, 

Says  W.  E.  Atkinson 

I think  the  move  in  abolishing  the  Review  Depart- 
ment is  a wise  one  as  I realize  the  difficulty  of  one 
man  being  able  to  decide  for  the  entire  country  just 
what  value  a picture  has,  or  whether  it  is  well  made 
or  ill  made. — W.  E.  ATKINSON,  Metro  Pictures 
Corporation. 

Reviews  Detrimental 
To  Entire  Industry 

Thanks  are  due  you  from  every  factor  of  the  mo- 
tion picture  industry  for  the  courageous  stand  which 
you  have  taken  in  reference  to  reviewing  pictures. 
There  can  be  no  question  but  that  reviews  are  detri- 
mental to  producer,  distributor  and  exhibitor  alike. 
Nevertheless,  I can  readily  understand  the  courage 
demanded  of  you  to  make  this  radical  departure  from 
long  established  custom. 

Only  a week  or  so  ago  I wrote  to  one  of  your 
competitors  and  among  other  things  I stated  that  I 
did  not  consider  that  picture  reviews  were  worth  “a 
continental  damn”  and  that  they  did  not  mean  any- 
thing. 

All  power  to  you,  Martin,  for  having  the  courage 
of  your  own  convictions  and  the  necessary  nerve  to 
back  them  up  with  actual  performance. 

Your  department,  “What  the  Picture  Did  for  Me,” 
tells  the  real  story  even  as  its  caption  indicates.  The 
information  that  the  average  exhibitor  wants  today 
is  how  the  picture  will  perform,  not  what  some  indi- 
vidual things  it  may  do. — L.  F.  GUIMOND,  director 
of  advertising  and  publicity,  Selznick  Distributing 
Corporation. 


Plain  Bunk  In  Some 
Reviews,  Says  Laemmle 

There  is  no  doubt  in  my  mind  whatsoever  that 
there  is  a tremendous  amount  of  side  stepping,  fence 
straddling,  personal  likes  or  dislikes  and  plain  bunk 
in  some  of  the  motion  picture  reviews.  It  is  equally 
true,  though,  that  the  industry  as  a whole  has  come 
to  rely  quite  generally  upon  them  for  lack  of  some- 
thing better. 

Believe  me  when  I say  that  I am  deeply  interested 
in  your  innovation. 

No  man  in  the  moving  picture  industry  will  watch 
its  development  with  any  more  interest  than  I. — 
CARL  LAEMMLE,  president,  Universal  Pictures 
Corporation. 


It*s  as  Welcome  as 
Elimination  of  Taxes 

No  more  reviews — in  the  HERALD! 

’Deed  it’s  almost  as  good  news  as  would  be  the 
equally  long  awaited  message  from  congress:  No 
more  taxes! 

Here’s  to  courage! — JAY  A.  GOVE,  sales  man- 
ager, Associated  Exhibitors,  Inc. 
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Now  Watch  em  Follow  Suit 


‘‘Now  Watch  The 
Others  Follow  SuW’ 

Let  me  compliment  you  on  your  decision  to  dis- 
continue the  review  department  and  supplant  it  with 
the  real  first  hand  dope  on  pictures.  Now  watch  the 
rest  of  them  follow  suit.  More  power  to  a great 
magazine. — V.  G.  BOLLMAN,  Castalia  theatre,  Cas- 
talia,  la. 


Even  Competent  Reviewers 
Can  Y Judge  Film  Values 

I am  in  entire  accordance  with  the  view  expressed 
by  yourself  in  the  announcement  that  the  EXHIBIT- 
ORS HERALD  has  discontinued  the  practice  of  re- 
viewing pictures,  and  has  abandoned  its  review  de- 
partment. 

Because  of  many  of  the  reasons  you  give  for  this 
decision  it  always  has  been  the  policy  of  the  United 
Artists  Corporation  to  refuse  advance  screening  in 
the  projection  room  of  pictures  being  distributed 
through  this  organization.  Without  proper  presenta- 
tion, without  adequate  musical  accompaniment,  with- 
out any  of  the  theatre  atmosphere,  it  is  impossible 
for  any  reviewer  no  matter  how  competent  he  may 
be,  nor  how  keen  his  critical  perception,  properly  to 
judge  the  audience  value  of  any  film  production. 

Audience  value  means  box  office  value,  and  it  is 
beyond  the  powers  of  any  reviewer  adequately  to 
judge  from  the  vantage  point  of  a “cold”  projection 
room  the  worth  of  a picture  to  the  exhibitor  who 
has,  through  proper  publicity,  advertising  and  exploi- 
tation, created  a strong  and  genuine  interest  in  the 
production  among  his  patrons.  Just  as  impossible  as 
it  is  for  any  reviewer  correctly  to  estimate  the  box 
office  value  of  any  picture  for  the  many  thousand  dif- 
ferent theatre  locations  in  the  United  States. 

I wish  to  congp'atulate  you  on  your  determined 
stand  in  this  matter. — HIRAM  ABRAMS,  president 
of  United  Artist  Corporation. 


Reviews  Good  Reading 
But  Not  Beneficial 

I am  right  with  you  on  the  discontinuing  of  the 
review  department  as  I never  did  see  anything  in 
that  department  from  a beneficial  standpoint,  al- 
though as  reading  matter  have  enjoyed  it. 

Your  suggestion  that  you  are  going  to  give  the 
facts,  data,  and  information  about  the  pictures  pub- 
lished should  be  of  more  interest,  and  more  beneficial 
I am  heartily  with  you  to  improve  the  HERALD, 
where  you  can  if  that  is  possible. — C.  V.  ANDER- 
SON, Oak  theatre,  Oakdale,  Neb. 


There  Is  Only  One 
Critic — the  Public 

This  is  a tremendous  step  forward  and  gets  down 
to  dealing  with  facts  instead  of  opinions.  There  is 
only  one  critic  in  the  world  that  means  anything  and 
that  is  Mr.  and  Mrs.  Public.— ARTHUR  KANE, 
president  of  Association  Exhibitors. 


Not  an  Experiment  — 

A Logical  Conclusion 

Your  plan  to  discard  reviews  of  pictures,  while 
still  giving  your  readers  all  the  important  facts  for 
their  guidance,  looks  like  a good  thing  and  I shall  be 
greatly  interested  in  the  outcome.  The  best  feature 
of  your  plan,  as  I understand  it,  will  be  the  reports 
from  exhibitors,  because  instead  of  giving  one  man’s 
opinions  as  to  a picture’s  merits  or  demerits,  you  in- 
tend to  give  the  opinions  of  several.  Of  course  this 
has  one  defect,  namely,  the  fact  that  such  opinions 
cannot  be  published  so  promptly  or  so  much  in  ad- 
vance of  general  release  as  the  trade  paper  critics. 

My  expericene  throughout  many  years  in  this 
business  has  been  that  I have  less  and  less  confidence 
in  my  own  judgment  of  a picture  with  each  suc- 
ceeding year,  and  that  I have  more  and  more  con- 
fidence in  the  compiled  reports  of  various  exhibitors 
who  have  actually  seen  the  picture  in  the  presence 
of  an  audience.  No  matter  how  conscientious  a trade 
paper  critic  may  be,  no  matter  how  much  or  little  he 
cares  about  the  feeling  of  an  advertiser,  the  fact  re- 
mains that  after  all  he  can  express  but  his  own 
opinion.  If  his  experience  is  anything  like  mine,  he 
finds  that  his  own  is  just  as  likely  to  be  wrong  as 
right.  Thus,  no  matter  how  honest  his  intent  may  be, 
his  review  may  be  mighty  misleading  to  the  exhibit- 
ors and,  in  fact,  has  been  totally  misleading  in  many 
instances. 

For  these  reasons,  your  new  step  looks  less  like 
an  experiment  and  more  like  a logical  conclusion  after 
sound,  careful  reasoning. — R.  H.  COCHRANE  of 
Universal  Pictures  Corporation. 


Opinions  Often  Differ; 

Facts  Speak  the  Truth 

Opinions  often  differ,  but  the  facts  generally  speak 
for  themselves  and  speak  with  more  semblance  of 
truth.  I believe  that  a careful  factual  description  is 
bound  to  enable  the  exhibitors  to  dope  out  his  own 
review  which  he  does  in  the  end  anyway.  I think 
the  HERALD  has  made  an  important  forward  step. 
— HOWARD  DIETZ  of  Metro-Goldwyn. 


We  Do  in  Exhibitor 
Report  Department 

I have  always  been  strongly  opposed  to  a one  man 
opinion  of  a picture.  An  exhibitor  bases  his  review 
of  his  pictures  on  the  valuation  they  show  in  the  par- 
ticular territory  they  are  shown  and  not  on  the  re- 
view of  one  man.  I think  this  a wonderful  idea  but 
would  like  it  to  go  further  by  following  up  the  pic-’ 
tures  and  giving  the  data  on  the  way  they  are  re- 
ceived at  the  different  box  offices. — IRVING  M. 
LESSER  of  Principal  Pictures  Corporation. 
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Step  Opportune  Says  Cohen 


Like  Goldberg  Says: 

'‘They  Mean  Nothing'* 

The  way  the  New  York  reviewers  disagree  in  their 
reviews  shows  that  a one  man  opinion  of  a picture 
is  all  wrong.  There  isn’t  even  one  reviewer  in  New 
York  that  agrees  with  the  next  one  when  reviewing 
pictures.  I think  the  EXHIBITORS  HERALD 
departure  is  a very  good  idea. — PAUL  C.  MOONEY, 
vice  president  of  W.  W.  Hodkinson  Corp'oration. 


“Tickled  to  Death,  “ 

Says  William  Brandt 

A daring  and  drastic  thing  to  do  is  to  eliminate 
the  reviews  from  the  EXHIBITORS  HERALD. 
Also  exceedingly  progressive.  If  this  custom  is  uni- 
versally followed,  as  no  doubt  it  will  be,  it  will  put 
exliibitors  more  on  their  mettle,  make  them  review 
more  pictures  themselves  and  make  them  the  sole 
judge  of  what  their  audiences  want.  After  all,  the 
most  constructive  critics  are  the  public.  Tickled  to 
death  you  took  the  i n i t i a t i v e.-— WILLIAM 
BRANDT,  president  of  Motion  Picture  Theatre 
Owners  of  New  York. 


Reviews  More  Confusing 
Than  Constructive 

The  announcement  in  the  last  issue  of  EXHIBI- 
TORS HERALD  that  henceforth  no  reviews  of  pic- 
tures would  appear  in  its  columns  is  opportune  in 
view  of  the  fact  that  at  no  time  did  these  reviews  en- 
tirely serve  the  purpose  for  which  the  same  were  in- 
tended and  finally  became  more  confusing  than  in- 
structive. This  applies  to  such  reviews  generally  and 
it  is  not  the  fault  of  the  reviewer,  but  due  entirely 
to  the  impossibility  associated  with  any  attempt  to 
have  one  person  appraise  box  office  values  in  pic- 
tures when  circumstances  outside  their  control  or 
comprehension  often  constitute  the  deciding  factor. 
Then  again  locality  has  much  to  do  with  the  situa- 
tion, the  manner  of  exploitation  and  the  point  of 
view  given  to  the  patrons  or  the  point  of  view  they 
may  assume  are  big  elements  to  be  considered. 

It  is  difficult  to  gauge  with  any  degree  of  accur- 
acy box  office  values.  Every  element  about  pictures 
is  subject  to  varying  ideas.  This  is  pointedly  illus- 
trated in  the  diverging  opinions  of  censor  boards  on 
the  same  pictures.  Every  literary  or  artistic  pro- 
duction runs  the  same  differentiating  gauntlet.  Re- 
views mean  very  little  and  rarely  serve  to  crystallize 
any  considerable  amount  of  public  opinion  in  any 
given  direction. 

After  all  box  office  values  are  synonomous  with 
public  appreciation.  , One  is  the  expression  of  the 
other  and  the  appeal  must  be  present  and  that  which 
may  appeal  to  a reviewer  may  not  hold  out  much 
of  interest  to  others,  and  hence  the  review  becomes 
a lonely  individual  opinion. 

Every  theatre  owner  should  study  the  tastes  and 
inclinations  of  the  people  in  his  locality.  The  more 
accurately  he  gauges  the  same  the  better  business  he 
will  do  as  he  will  then  select  the  pictures  to  fit  into 
these  public  desires.— SYDNEY  S.  COHEN,  presi- 
dent of  the  Motion  Picture  Theatre  Owners  of  Amer- 
ica. 


Believes  No  One  Man 
Capable  of  Criticizing 

I think  Mr.  Martin  J.  Quigley  should  be  congratu- 
lated on  his  departure  from  the  regular  trade  paper 
custom  of  reviewing  pictures  in  advance,  endeavoring 
to  give  the  exhibitor  the  box  office  value.  I do  not 
believe  that  any  one  man  is  capable  of  criticizing  a 
picture  that  will  be  a guidance  for  exhibitors  all  over 
the  country.  Each  theatre  man  has  his  own  prob- 
lems, own  particular  class  of  people  that  he  caters 
to  and  I do  not  believe  a man  sitting  in  New  York 
can  give  him  this  information.  When  considering 
that  the  picture  producers  spend  considerable  time 
and  money  endeavoring  to  produce  box  office  attrac- 
tions and  then  often  miss,  I don’t  see  how  one  person 
seeing  a picture  once  can  get  the  proper  box  office 
angle  of  that  particular  picture.— C.  A.  WILLAT. 


Old  System  Productive 
Of  Nothing  but  Harm 

For  years  I have  been  very  strongly  opposed  to 
the  system  of  one  man  reviews  of  pictures  and  am 
greatly  pleased  that  the  EXHIBITORS  HERALD 
has  had  sufficient  courage  to  start  a movement  to  do 
away  with  a long  established  custom  that  can  do  no 
good  and  is  only  productive  of  harm. 

Why  should  an  office  boy  or  a college  student  or 
any  other  one  person  pass  judgment  for  the  benefit 
of  the  exhibitors  of  the  country  on  a picture  that  has 
cost  thousands  of  dollars  to  make  and  may  make  or 
lose  thousands  of  dollars  for  the  exhibitors?  Who  is 
the  infallible  one  man  who  can.  tell  a few  million 
other  people  just  what  a picture  is  and  whether  it 
will  make  money  or  not  for  exhibitors?  Let  the  pub- 
lic be  the  reviewer  and  let  the  box  office  tell  the  re- 
sult.— WILLIAM  STEINER,  president  of  William 
Steiner  Productions. 


Quigley  on  Right  Track, 

Says  W.  E.  Shallenberger 

I have  read  with  interest  Martin  J.  Quigley’s  state- 
ment in  the  isue  of  May  24,  regarding  the  discontin- 
uance of  the  process  of  reviewing  pictures  and  that 
the  EXHIBITORS  HERALD  will  abandon  their 
review  department. 

I am  partly  in  accord  with  Mr.  Quigley’s  action 
in  this  matter  as  I believe  that  instead  of  reviews 
the  new  department  Mr.  Quigley  intends  to  estab- 
lish giving  exhibitors  complete  statistical  information 
with  reference  to  a picture  together  with  synopsis, 
length  of  picture  and  such  other  general  information 
as  to  its  box  office  value,  an  ideal  thing.  I do  not 
believe  the  average  reviewer  is  capable  of  estimating 
the  box  office  value  as  pictures  have  various  box  of- 
fice values  in  different  communities.  I am  very 
much  interested  in  seeing  how  this  works  out  and 
I do  believe  Mr.  Quigley  is  on  the  right  track. — 
Dr.  W.  E.  SHALLENBERGER,  president  of  Ar- 
row Film  Corporation. 


34 


May  31,  1924 


EXHIBITORS  HERALD 

One  Year  Old 

* 'Herald  Only”  Club  Completes  Year  of  Achievement 


ONE  year  old  this  week,  the  “Herald  Only”  Club  has  due 
cause  for  celebration.  In  the  twelve  months  of  its  de- 
velopment from  an  ideia  into  a volunteer  exhibitor  organization 
of  185  members  representing  every  part  of  the  United  States 
and  Canada,  the  club  has  given  the  industry  a brilliant  demon- 
stration of  service  and  applied  cooperation.  It  begins  its  sec- 
ond year  as  a compact  and  efficient  body  functioning  smoothly 
in  the  accomplishment  of  its  stated  purposes. 

It  was  in  the  May  26,  1923,  issue  that  the  Herald  pub- 
lished the  letter  from 
George  Rea  which  was  to 
bring  this  organization  in- 
to existence.  In  this  let- 
ter and  the  letters  that  fol- 
lowed immediately  from 
other  regular  readers,  and 
contributors,  emphasis  was 
placed  on  the  fact  that  the 
Herald's  “What  the  Pic- 
ture Did  For  Me”  depart- 
ment was  the  original  ex- 
hibitors’ reports  service 
and  that  the  splendid  prin- 
ciple of  exhibitor  coopera- 
tion which  it  represents 
should  not  be  dragged  in 
the  dust  of  the  cheap,  mis- 
leading imitations  of  this 
department  offered  else- 
where. One  after  another, 
exhibitors  following  Mr. 

Rea’s  example  and  joining 
the  club  suggested  and 
christened  by  William  H. 

Creal  two  weeks  later 
enumerated  the  evils  of 
spurious  report  depart- 
ments. 

In  his  letter  suggesting 
and  naming  the  club,  for 
instance  Mr.  Creal  ex- 
plained, “The  necessity  for 
such  a move  as  this  is  for 
self  protection,  as  other 
publications  are  copying 
the  idea  of  this  depart- 
ment but  are  using  fake 
reports,  which  no  exhibitor 
ever  wrote  or  heard  of  un- 
til they  appear  in  print.” 

Stating  the  case  a bit  dif- 
ferently, H.  G.  Stettmund, 

Jr.,  wrote  in  his  letter  of 
enrollment,  “Every  now 
and  then  you  see  adver- 
tisements containing  re- 
ports similar  to  those  in 
the  Herald.  Unless  the 
Herald  is  given  credit  for 
these  reports,  you  will  be 
better  off  if  you  pass  up  that 
bunk,  as  it  is  unreliable.  I 
have  seen  this  style  of  re- 
ports on  pictures  praising 
them  to  the  skies.  In 
some  instances  I have  run 
the  pictures  and  knew 
them  as  being  average  or 
below  average  productions. 

So  I say,  look  and  see  if  the  Herald  is  given  credit  for  the  re- 
ports.” 

V.  G.  Bollman  indicated  a like  experience  in  his  letter  of  ap- 
plication, waiting,  “Speaking  of  reports  in  various  other  trade 
papers,  did  you  ever  notice  that  they  lack  the  snap  and  ‘realness’ 
that  characterize  the  Herald  reports  and  impress  you  as  being 
written  in  a half-hearted  way?  That  might  satisfy  some,  but  not 
a Herald  fan.” 

These  and  dozens  of  similar  expressions  from  showmen  il- 
luminated the  early  course  of  the  organization  and  from  Philip 
Rand’s  letter  of  enrollment  was  taken  the  following  statement, 
which  has  served  as  the  club  pledge,  constitution  and  by-laws  un- 


til the  present  time : “Because  the  Herald  was  the  pioneer  in 
this  field,  and  because  we  will  have  a better  journal  to  which 
to  turn  for  guidance  if  we  solidly  contribute  to  the  same  one,  just 
as  long  as  the  Herald  keeps  up  its  high  standard  of  service  I 
shall  write  solely  for  this  magazine.” 

* * * 

Upon  this  simple  but  sufficient  platform  the  club  has  grown 
and  thrived.  In  the  year  of  its  operation  the  club  has  had  a 

large  part  in  establishing 
the  unparalleled  record  -of 
more  than  30,000  box  of- 
fice reports  from  a con- 
tributing body  of  1,200  ex- 
hibitors printed  in  the 
Herald.  It  is  well  known 
that  a majority  of  the  con- 
tributors not  on  record  as 
club  members  do  adhere  to 
the  club  principles  in  prac- 
tice. 

Another  demonstration 
of  the  organization’s  in- 
fluence was  given  in  the 
marked  reduction  in  the 
number  of  bad  print 
complaints  immediately 
following  discussion  of  the 
evil  by  club  members  and 
cooperating  contributors. 
Less  vital  of  consequence, 
perhaps,  but  equally  elo- 
quent in  attestation  of  or- 
ganization efficiency^  is  the 
recently  completed  “Her- 
ald Only”  Club  Favorite 
Star  Contest,  conceived, 
conducted  and  completed 
with  the  precision  and  dis- 
patch which  has  marked 
every  undertaking  of  the 
contributors  to  date. 

As  it  stands,  with  a 
membership  composed  of 
185  independent  exhibitors, 
the  club  presents  a unique 
record.  There  has  been 
but  one  change  in  the  ros- 
ter, necessitated  by  the 
death  of  Mr.  C.  A.  Riva, 
Pastime  theatre,  Tilton, 
N.  H.,  fifteenth  member  in 
order  of  enrollment.  Mr. 
Riva’s  membership  has 
been  transferred  to  Mrs. 
Riva,  who  now  operates 
the  theatre.  With  this  ex- 
ception, the  personnel  re- 
mains intact,  as  built  up 
by  voluntary  enrollment. 
It  is  significant  that  at  no 
time  has  there  been  a can- 
vass made  or  an  induce- 
ment of  any  kind  offered 
for  membership. 

At  various  times,  exhib- 
itor members  have  set 
down  the  aims  and  pur- 
poses of  the  club  as  in- 
terpreted by  them.  Each  such  expression  has  had  its  part  in 
the  development  of  the  central  idea.  One  of  these,  received 
from  Fred  S.  Meyer  two  weeks  ago,  was  reserved  for  use  in 
illustration  of  this  record  and  is  published  herewith.  Mr.  Meyer, 
an  ardent  Rotarian,  has  modeled  his  “Code  of  Ethics”  after  the 
code  of  that  organization. 

To  date  the  club  has  proceeded  with  the  work  in  hand  prac- 
tically without  molestation.  Although  members  have  grown 
accustomed  to  receiving  letters  of  various  kinds  from  various 
sources,  most  of  these  are  pro-exhibitor  and  pro-club  in  tone 
and  purpose.  Naturally  there  have  been  attempts  on  the  part 
(Concluded  on  page  ~4) 
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Code  of  Ethics 

Patterned  after  the  Rotary  Code  of  Ethics  and  the  slo- 
gans: “Service  Above  Self — He  Profits  Most  Who  Serves 
Best.’’ 

By  FRED  S.  MEYER 

(Managing  Director,  Palace  Theatre,  Hamilton,  O.) 

/HEREBY  ple<lge  my  allegi^ce  to  the  “Herald  Only”  Club  and  will  refrain 
from  sending  any  box  office  reports  to  any  trade  paper  other  than  the 
“Herald”  because  it  Wcis  the  first  and  original  trade  paper  to  adopt  this  service. 

/N  submitting  reports,  I will  at  all  times  confine  myself  to  the  truth,  and 
never  permit  personal  feelings  to  sway  these  reports;  so  that  other  mem- 
bers of  this  Club  may  know  that  the  reports  are  submitted  without  fear  or 
favor. 

HEN  the  report  is  unfavorable,  so  far  as  the  box  office  is  conx:emed,  but 
not  due  to  any  fault  of  the  picture  in  question,  I will  so  state,  also  men- 
tion to  what  ih  my  opinion  the  lack  of  drawing  power  may  be  attrfljuted. 

r WILL  neither  exeiggerate  nor  belittle  the  drawing  power  of  any  picture, 
^ but  confine  my  reports  strictly  to  facts  always — truth  only. 

/WILL  use  my  best  endeavors  to  elevate  the  standards  of  the  vocation  in 
which  I am  engaged,  and  to  so  pattern  my  reports  .is  will  serve  zls  a model 
for  other  contributors  to  follow. 

/HEREWITH  pledge  to  conduct  my  business  in  such  a manner  that  I may 
give  a perfect  service  equal  to  or  even  better  than  my  competitor,  and 
when  in  d^bt  to  give  added  service  beyond  the  strict  measure  of  compen- 
sation. 

NOWING  fully  well  that  not  every  picture  produced^  is  the  greatest  ever, 
1 will  be  cautious  m my  advertisiig,  and  never  permit  miyself  to  be  guilty 
of  misrepresentation  or  exaggeration  in  my  advertisements.  Notwthstandi^ 
press  book  Haims,  I will  be  more  conservative  so  that  I may  thus  establish 
a feeloig  of  good  will  and  dependability  between  my  patrons  and  myself. 

Y theatre  is  a semi-public  institution,  2is  vital  to  the  every-day  life  of 
the  community  as  the  Hiurches  or  retail  stores.  Therefore,  I will  at  all 
times  so  conduct  mys^  as  will  e2UTi  for  me  a place  amoi^  the  leaders  in  my 
commimity,  and  I will  at  all  times  place  at  the  disposal  of  my  fellowmen  the 
free  use  of  my  screen  for  any  praise-worthy  Hvic  project. 

rHE  Motion  Picture  Industry  has  reached  its  present  height  because  it  fur- 
nishes entertainment  to  the  masses.  1 will  ever  remain  cognizant  of  this 
fcu:t,  and  always  endeavor  to  keep  my  admission  prices  within  the  reach  of  the 
masses. 

/WILL  never  show  or  permit  to  be  shown  on  my  scrtsen  any  picture  which 
is  immoral,  indecent  or  obscene.  I know  that  certain  piHures  are  sug- 
gestive, and  in  presenting  them,  I will  exercise  utmost  care,  even  though  they 
may  have  pass^  the  national  or  state  board  of  revitew. 

/AM  a firm  believer  in  an  organization  of  independent  theatre  owners,  and 
will  give  such  an  organization  my  fullest  support  and  cooperation;  pro- 
vided, however,  that  it  is  free  from  pHitical  entanglements,  _ petty  alliances 
and  headed  by  big,  broadminded  business  men  who  place  service  above  self. 

aND  finally  (copied  verbatim  from  Rotary)  believing  in  the  universality  of 
'^the  Gold^  Rule,  all  things  whatsoever  ye  would  that  men  should  do  imto 
you,  do  ye  even  so  unto  them,  I contend  that  society  best  holds  together  when 
equal  opportunity  is  accorded  all  men  in  the  natural  resources  of  this  planet. 


M 


Fred  S.  Meyer,  Member  No.  2,  contributes  the  above  Code  of 
Ethics  as  his  interpretation  of  “Herald  Only”  Club  principles. 
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Texas  and  Minnesota  Endorse 
Allied  at  Great  Conventions 


Their  Organizations 
Join  Allied 


Col.  H.  A.  Cole  A1  Steffes 


Cole  and  Steffes  Again 
Head  Exhibitor  Leagues 

Paramount  Pledges  Not  to  Serve  Non  - Theatrical 
Accounts  Competing  With  Theatres 

Allied  State  ^ganizations  of  Motion  Picture  Theatre  Owners,  formed 
by  leaders  from  six  states  at  a recent  meeting  in  Chicago,  has  just  been 
endorsed  by  Minnesota  and  Texas. 

At  the  liiost  enthusiastic  and  constructive  conventions  every  held  by 
these  two  exhibitor  bodies,  members  voted  unanimously  to  affiliate  with 
the  new  organization. 

Steffes  and  Cole  Again  Head  Respective  Organizations 

Of  no  less  interest  was  the  action  of  members  in  returning  W.  A.  (Al) 
Steffes  to  the  presidency  of  the  Minnesota  league  and  H.  A.  Cole  to  the 
presidency  of  the  Texas  association.  Both  of  these  men  were  among  the 
most  active  in  formation  of  Allied. 


The  action  of  W.  A.  (Al)  Steffes  and 
H.  A.  Cole  in  pledging  the  support  of 
Minnesota  and  Texas  to  Allied  State  Or- 
ganizations was  ratified  at  the  conven- 
tions of  the  two  bodies  held  within  the 
last  few  days. 

T.  O.  C.  C.  Plans  for 
Annual  Dinner  Dance 

Will  Hays  and  Other  Officials 
of  the  Industry  Will  Speak 
at  Function 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  20.— Elaborate 
preparations  are  being  made  to  make  the 
annual  installation  dinner  and  dance  of 
the  Theatre  Owners  Chamber  of  Com- 
merce at  the  Ritz-Carlton  next  Satur- 
day night,  the  most  enjoyable  in  the  his- 
tory of  the  organization. 

Gainsboro  Heads  Committee 

Hy.  Gainsboro,  one  of  the  livest  of 
live  wires  among  the  T.  O.  C.  C.  mem- 
bers, is  chairman  of  the  entertainment 
committee.  While  the  details  of  the  en- 
tertainment are  being  kept  secret,  it  is  said 
that  Mr.  Gainsboro  has  a number  of 
startling  things  planned. 

Almost  all  the  higher  officials  of  the 
various  companies  have  been  invited  and 
many  of  them  have  announced  their  ac- 
ceptances. In  addition  to  those  prominent 
in  the  industry  Governor  Smith,  Mayor 
Hylan,  Senator  James  J.  Walker  and 
Speaker  H.  Edmund  Machold  have  sent 
in  acceptances  to  the  invitations.  Will 
H.  Hays,  will  be  one  of  the  principal 
speakers  of  the  evening. 

O’Reilly  New  President 

The  officers  to  be  inducted  into  office 
are: 

CHARLES  L.  O’REILLY,  president. 

CHARLES  STEINER,  first  vice  president. 
OSEFH  JAME,  second  vice  president. 

. A.  MOROSS,  secretary. 

SAM  SCHWARTZ^  treasurer. 

The  board  of  directors  consists  of 
William  Landau,  Lee  Ochs,  J.  Arthur 
Hirsch,  Sol  Raives,  Hyman  Rachmil,  Hy 
Gainsboro,  Joseph  Stern,  John  Mann- 
heimer  and  Sol  Brill. 


Complete  details  of  the  accomplish- 
ments of  these  exhibitor  organizations, 
which  have  held  conventions  within  the 
last  ten  days,  follow; 

League  Protests 
Rentals  Charged 
By  First  National 

(Special  to  Exhibitors  Herald) 

MINNEAPOLIS,  MINN.,  May  20.— 
Measured  in  work  accomplished  exhibi- 
tors of  the  Northwest — Minnesota,  North 
and  South  Dakota  and  parts  of  Wisconsin 
— can  look  upon  their  convention  of  last 
week  as  the  most  successful  in  the  history 
of  the  organization. 

If  one  were  to  mention  the  highlights 
of  the  gathering  he  would  have  to  tell  the 
story  of  the  three  days  proceedings.  In 
a review  of  the  achievements,  the  follow- 
ing, however,  stand  out  as  the  real  fea- 
tures of  the  convention: 

Paramount  Gives  Pledge 

Voting  endorsement  of  the  Allied  State 
Organization  of  Motion  Picture  Theatre 
Owners. 

Securing  of  pledge  from  Famous 
Players-Lasky  Corporation  that  non-thea- 
trical accounts  competing  with  exhibitors 
would  not  be  served. 

Filing  of  protest  against  alleged  exorbi- 
tant rentals  charged  by  First  National. 

Condemnatioin  of  the  so-called  com- 
munity entertainment  enterprises  which 
result  in  the  presentation  of  free  motion 
picture  shows. 

Reelection  of  W.  A.  (Al)  Steffees  as 
president  for  his  seventh  consecutive 
term. 

Recommendation  that  non-members 
serving  on  arbitration  boards  be  im- 
pressed with  the  seriousness  of  the  fight 
against  supplying  films  to  non-theatricals. 

Voting  an  increase  in  the  executive 
board  to  20  members,  with  17  committee- 
men chosen  from  congressional  districts, 
under  each  of  whom  five  special  com- 
mitteemen are  to  work. 

Appointment  of  a committee  to  con- 
sider the  advisability  of  the  formation  of 
a reciprocal  company  to  insure  prints. 


Forecast  by  Steffes  that  a new  uniform 
contract  would  be  drawn  up  by  July  1. 

Plan  Waste  Elimination 

Plan  to  eliminate  waste  in  C.  O.  D. 
payments  by  underwriting  accounts  of 
members  with  exchanges. 

Decision  to  sponsor  an  investigation  to 
determine  whether  or  not  the  Film  Board 
of  Trade  is  operating  in  restraint  of  trade. 

Fixing  of  a new  scale  of  membership 
dues  on  a basis  of  50  per  cent  of  the 
federal  excise  taxes. 

The  vote  to  affiliate  with  Allied  was 
unanimous.  It  was  one  of  the  first 
matters  to  come  before  the  convention 
and  was  greeted  with  enthusiasm  by  all 
of  the  delegates. 

In  addition  to  Steffes  the  following 
officers  were  elected: 

Theodore  L.  Hayes,  pioneer  Northwest 
exhibitor  and  general  manager  of  Finkel- 
stein  & Ruben,  vice-president;  H.  P. 
Green,  treasurer  and  Clyde  Hitchcock, 
secretary. 

More  than  119  tlieatre  owners  from  the 
Northwest  territory  were  in  attendance. 

Recommends  Stronger  Body 

President  Steffes’  review  of  last  year's 
activities  of  the  association  and  his  recom- 
mendations for  1924  featured  the  opening 
session  of  the  convention. 

He  characterized  1923  as  one  of  the 
most  successful  years  in  the  historj^  of 
the  organization  and  stressed  the  import- 
ance of  a stronger  organization  during 
1924. 

President  Steffes  spoke  briefly  regard- 
ing the  withdrawal  of  the  Northwest  ex- 
hibitors  unit  from  the  national  organiza- 
tion and  then  in  a detailed  way  outlined 
the  proposed  Allied  States  Association. 

“This  organization  is  a non-political 
body,’’  President  Steffes  said.  “ It  is  being 
built  upon  sound  and  constructive  lines 
and  will  be  a selective  organization. 

“We  do  not  propose  to  let  down  the 
bars.  This  can  be  seen  from  observation 
of  the  present  membership  which  includes 
Michigan,  Illinois,  Texas,  Kansas,  North 
Carolina,  Indiana,  Virginia,  Washington, 
and  our  own.  Every  association  repre- 
sented has  demonstrated  its  ability  for 
accomplishment.” 

Hays  Names  Committee 

Discussing  the  uniform  contract  Mr. 
Steffes  said  that  the  Allied  organization 
had  sent  a request  to  Will  H.  Hays  for 
a conference  to  iron  out  unfair  provisions 
(Continued  on  page  82) 
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Making  “Single  Wives”  for  First  National.  Left  to  right  E.  M.  Asher,  general  man- 
ager Corinne  Griffith  productions;  George  Archainbaud,  director;  Corinne  Griffith, 
star;  Milton  Sills  and  Lou  Tellegen. 


Los  Angeles  Celebrates  Opening 
of  New  Forum  Theatre 

Film  Celebrities  Mak^  Occasion  a Brilliant  Affair  — 
Theodore  Roberts  Attends  With  Honor  Guard 
By  HARRY  HAMMOND  BEALL 

Hollywood,  May  20. — with  the  formal  opening  this  week  of  the 
Forum,  Los  Angeles  has  another  Metropolitan  theatre  far  from  the 
downtown  Rialto  which  will  follow  the  same  trail  blazed  by  Sid 
Grauman  when  he  opened  his  Hollywood  Egyptian  theatre  nearly  two 
years  ago.  The  picturesque  new  playhouse,  designed  after  the  Roman,  type 
of  architecture,  with  innovations  previously  unheard  of  in  theatre  construc- 
tion and  management,  will  follow  the  two-a-day  all-seats-reserve’d  policy 
with  a dollar  sixty-five  top  at  nights  and  a dollar  ten  top  for  week  day 
matinees. 

The  opening  was  a brilliant  affair  with  all  of  Hollywood  and  Culver 
City  film  celebrities  there  to  inspect  this  newest  playhouse  and  to  give  the 
once  over  to  D.  W.  Griffith’s  “America”  which  had  been  chosen  as  the 
inaugural  attraction.  Robert  Edeson  acted  as  master  of  ceremonies  in  the 
formal  christening. 


AXD  speaking  of  the  trail  blazed  by 
Sid  Grauman,  the  Little  Genius  of 
theatre  management  must  be  given  credit 
for  a most  beautiful  occasion  staged  at 
his  Hollywood  theatre  on  Wednesday 
night  last.  There  the  entire  picture  colony 
sponsored  a Theodore  Roberts  testimo- 
nial performance,  and  the  grand  old  man 
of  the  screen  was  given  a royal  welcome 
back  to  health  as  he  was  wheeled  on  the 
stage  with  a guard  of  honor  of  California 
militiamen.  Scores  of  stars  paraded  by 
his  chair,  the  males  giving  him  a hearty 
handclasp,  the  screen  beauties  a sincere 
kiss,  and  flowers  showered  upon  him 
from  all  sides.  The  hit  of  the  affair  was 
a six-foot  floral  cigar  sent  to  him  with 
Sid’s  personal  compliments. 

* * * 

Nazimova  will  return  to  the  screen  for 
First  National  is  rumor  here. 

* * * 

Ramsey  Wallace  is  to  head  own  pro- 
ductions. 

^ ^ ^ 

John  B.  Rock,  general  manager  of  Vit- 
agraph,  is  in  the  city  to  confer  with 
Messrs.  J.  Stuart  Blackton  and  A.  E. 
Smith  relative  to  the  Fall  production 
plans  of  the  company.  Mr.  Rock  will  be 
in  the  city  several  days,  during  which 
time  he  will  visit  the  company’s  local 


plant  which  is  now  humming  with  activ- 
ity. 

* * * 

W.  F.  Wood,  general  manager  of  the 
LTnited  Producers  and  Distributors  of 
Hollywood,  has  resigned  from  the  com- 
pany. The  resignation  took  effect  May  10 
and  as  yet  no  one  has  been  named  to  fill 
the  vacancy.  Dr.  G.  Roy  Ringo  is  tem- 
poraril}^  guiding  the  destinies  of  the  com- 
pany. 

!(!  * HS 

Leland  S.  Ramsdell,  San  Francisco 
clubman  and  business  man,  has  entered 
the  motion  picture  producing  field  with 
a unique  idea.  His  first  productions,  con- 
sisting; of  a series  of  eighteen  two-reel 
college  athletic  comedies,  based  on  a 
“puppy  love”  theme,  are  now  in  produc- 
tion at  the  F.  B.  O.  studios.  The  group 
will  be  known  as  the  “Puppy  Love 
Series”  and  will  feature  eighteen-year-old 
Gordon  White,  former  Hollywood  high 
school  boy  and  all-around  athlete.  Each 
picture  will  be  a complete  story  and  will 
deal  with  a different  branch  of  athletics. 
The  first  picture,  just  completed,  deals 
with  football  and  the  second,  now  in  pro- 
duction, features  swimming.  The  produc- 
ing company  is  known  as  the  Hollywood 
Photoplay  Productions. 

* * 

When  is  a motion  picture  not  a motion 


picture?  That  is  the  question  the  Supe- 
rior Court  will  have  to  decide.  The  issue 
was  raised  last  week  by  the  Famous 
Players-Lasky  Co.,  which  filed  suit  for 
the  recovery  of  $3,309.46  taxes  asserted 
to  have  been  paid  Los  Angeles  county  on 
three  photoplays:  “Hollywood,”  “The 
Cheat”  and  “Sixty  Cents  an  Hour.”  The 
producing  company  sets  forth  that  the 
pictures  were  not  completed  at  the  time 
the  county  levied  a tax  assessment  against 
them  and  it  was  further  contended  that 
a motion  picture  production  has  no  value 
until  it  is  completed  and  ready  for  exhibi- 
tion. 

* * * ^ . . 

It  has  just  been  announced  by  Metro- 
Goldwyn-Mayer  that  Reginald  Barker 
has  been  named  to  direct  a screen  version 
of  “The  Great  Divide,”  one  of  the  most 
successful  of  American  stage  plays.  The 
picture, will  be  filmed  largely  in  Arizona, 
the  locale  of  the  story.  Barker  is  now 
assembling  a notable  cast  to  interpret  the 
play  for  the  screen. 

* * * 

“Bob”  Edeson  proved  to  the  theatre-go- 
ing public  last  Thursday  night  that  Fred 
Niblo,  Charlie  Murray  and  Lew  Cody 
were  not  the  only  masters  of  ceremonies 
in  the  movie  colony.  Edeson,  who  offi- 
ciated. in  that  capacity  at  the  opening  of 
the  beautiful  new  Forum  theatre,  regis- 
tered a distinct  hit  as  official  host,  and 
he  gained  an  enviable  reputation  as  a 
humorist  and  orator  as  a result  of  his 
appearance  in  this  new  capacity. 

* * 

Emmett  Flynn  left  for  New  York  last 
week  to  confer  with  William  Fox  rela- 
tive to  his  future  productions  for  this 
company.  He  will  be  absent  from  the 
studios  about  three  weeks. 

♦ * * 

Alexander  Carr  has  arrived  in  the  city 
from  New  York  to  begin  work  in  Samuel 
Goldwyn’s  screen  version  of  “Potash  and 
Perlmutter  in  Hollywood,”  in  which  he 
essays  the  role  of  the  latter-mentioned 
Hebraic  gentleman.  A1  Green  is  to  direct 
the  picture  which  is  to  be  filmed  at  the 
United  Studios.  Nat  Carr,  brother  of  the 
actor,  is  also  in  Los  Angeles  at  this  time, 
to  confer  with  Ed  Rowland,  well  known 
theatrical  man,  with  reference  to  the  es- 
tablishment of  a high  class  legitimate 
theatre  in  Hollywood. 

* * * 

“The  Bird  of  Paradise”  will  go  into 
production  at  the  United  Studios  shortly. 
Richard  Walton  Tully,  who  will  produce 
the  stage  classic  for  the  screen,  is  now 
en  route  from  New  York  to  Hollywood, 
and  immediately  upon  his  arrival  here 
will  begin  work  on  the  picture. 


Harry  D.  Wilson  to 
Establish  Publicity 
Bureau  in  Hollywood 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  May  20.— Harry  D. 
Wilson,  publicity  director  for  Principal 
Pictures  Corporation,  and  president  of 
the  Wampas,  has  announced  "his  - inten- 
tion of  establishing  a publicity  bureau. 

Wilson  has  been  in  the  publicity  work 
of  the  motion  picture  industry  for  many 
years,  his  present  position  with  Sol  Lesser 
of  the  Principal  organization  covering  a 
period  of  six  years.  He  will  continue  to 
publicize  for  Principal  through  his  new 
bureau. 

During  his  career  with  Lesser,  Wilson 
publicized  Jackie  Coogan  for  a three-year 
period  and  during  the  past  year  he  has 
been  telling  the  picture  fans  all  about 
Baby  Peggy. 
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Pete  (Smith)  and  Mike  (Boylan)  they  look  alike — 
though  everyone  looks  alike  after  emptying  one  of 
those  bottles.  Pete  is  with  United  Studios  as  pub- 
licity man  and  Mike  is  another  prominent  member  of 
the  Wampas. 


A.  MacArthur,  publicity 
director  for  Mack  Sennett. 
What  a nice  job  he  has— - 
keeping  us  all  informed  about 
Bathing  Girls! 


^ Captions  by  Ham.  Photos  by 
H.  E.  N.  There  is  an  unbeat- 
able combination,  These  two 
live  wires  give  “Herald  " readers 
the  latest  in  news  and  pictures 
from  studioland. 


^1  Ham's  studio  sidelights  are  a 
weekly  feature  of  the  “Herald's  " 
interesting  news  pages.  ^ H.  E. 
N.'s  camera  views  of  interesting 
personalities  are  outstanding. 


J.  C.  Van  Tree  (A.  S.  C.) 
shooting  “Single  Wives.” 
Earl  Hudson,  author;  George 
Archainbaud,  director.  Co- 
featuring Corinne  Griffith  and 
Milton  Sills. 


In  spare  moments  on  the  big  Warner  stage  where 
Ernst  Lubitsch  i.s  making  his  new  picture,  the  ver- 
satile Pauline  Frederick  entertains  Lubitsch  and  her 
co-workers,  Pierre  Gendon,  Willard  Louis,  Lew  Cody 
and  May  McAvoy. 


Two  prize  winners  at  Warner 
Brothers  Studio.  “Doc”  Sal- 
amon,  Warner  Brothers’  man- 
ager of  props  and  transporta- 
tion and  Sam  L.  Warner’s 
prize  winning  Great  Dane. 


Left  to  right:  J.  Warren  Kerrigan,  Mrs.  W.  W.  Ker- 
rigan and  W.  W.  Kerrigan.  “The  Covered  Wagon” 
marked  the  return  to  the  screen  of  J.  Warren  Kerri- 
gan after  two  years’  absence.  W.  W.  Kerrigan  is 
manager  of  Mary  Pickford  whose  latest  picture  has 
just  had  its  New  York  premier. 


“Here’s  to  you,”  says  Ralph 
Lewis,  now  a star  in  his  own 
right.  He  believes  in  plenty 
of  water  as  the  basis  of  good 
health.  He  starred  in 
F.  B.  O.’s  “The  Mail  Man.” 
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Jack  Dempsey’s  first  picture  in  fighting  togs  taken  at 
Universal  City,  Calif.,  where  he  is  to  make  ten  two- 
reelers  called  “The  Fight  and  Win’’  series.  These  were 
written  especially  for  Dempsey  by  Gerald  Beaumont 
and  will  be  directed  by  Jesse  Robbins  and  Earle  Kenton. 


Lovely  Norma  Shearer,  who  has  the  role  of  Grace  Dur- 
land,  a girl  who  defies  conventions,  in  “Broken  Bar- 
riers,’’ a Reginald  Barker-Louis  B.  Mayer  production 
made  for  Metro  distribution.  Miss  Shearer  made  a 
deep  impression  by  her  work  in  “Pleasure  Mad,”  an- 
other Metro  film. 


Fred  Thomson,  F.  B.  O.  star,  has  insured  “Silver 
King,”  his  talented  horse,  for  $100,000  against  loss 
arising  from  death  caused  by  fire,  lightning,  tornado 
or  accidental  death.  Thomson  is  taking  no  chances 
on  losing  the  famous  horse  appearing  with  him  on 
the  screen. 


An  unusual  and  strikingly  beautiful  pose  of  Irene  Rich,  who 
plays  the  wife  so  delightfully  in  “Pal  o’  Mine,”  the  C.  B.  C.  pro- 
duction, just  issued.  Miss  Rich  is  a Buffalo,  N.  Y.,  girl  and  dur- 
ing her  screen  career  has  appeared  in  support  of  many  well- 
known  stars  as  well  as  being  starred  herself  in  several  real 
screen  successes. 
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mThe  “Herald"  maintains  in  Hollywood,  the 
center  of  production,  an  experienced  news  and 
camera  staff.  ^ Harry  Hammond  Beall,  manager 
of  the  Coast  office,  knows  studioland  and  its  people 
like  a book.  “Hello,  Ham,"  is  a byword  in  the 
studios. 

^ Harry  E.  Nichols,  whose  camera  views  are 
published  on  this  page,  is  known  among  studio 
people  as  well  as  he  is  known  by  exhibitors  of  the 
country. 


(Left  to  right):  Jack  Pickford  in  production  on 
“The  End  of  the  World”  and  Tom  J.  Geraghty, 
producing  the  picture.  Jack  Pickford  scored 
a notable  success  in  “The  Hill  Billy,”  his  last 
picture.  (Allied  Producers  and  Distributors.) 


In  which  the  husband  is  the  boss  of  the  road. 
Harry  A.  Pollard  outlining  a scene  to  his  wife, 
Marguerita  Fischer,  in  “K- — the  Unknown,”  a 
Universal  Jewel  starring  Virginia  Valli  with 
Harry  Pollard  directing. 


(Above);  “Spare  me,  Mister,”  pleads  Sid  Grauman,  improvised  canni- 
bal on  Jackie  Coogan’s  “Little  Robinson  Crusoe”  set.  Mr.  and  Mrs. 
Harold  B.  Franklin  and  son  are  interested  spectators.  (Lower  left): 
Bimbi  and  Jackie.  When  not  acting  they  say  Bimbi  is  after  heavy- 
weight boxing  honors.  (Lower  right):  Jackie  doing  his  war  dance. 


Willard  Louis  tells  his  director, 
Harry  Beaumont,  about  his  new 
contract  with  Warner  Brothers.  He 
is  working  in  Lubitsch’s  new  pic- 
ture. Harry  Beaumont  is  preparing 
for  his  next  effort  “Deburau.” 


Here  is  a production  unit  which  anyone 
ought  to  be  glad  to  get.  Left  to  right 
(Seated):  Reve  Houck,  studio  superin- 
tendent; John  Ince.  (Standing):  Wil- 
liam Molle,  technician  and  Harry  Lea- 
vitt, head  carpenter. 


“You  can’t  out-fox  me.  I like  pets 
too,”  Ruth  Clifford  tells  Kenneth 
Harlan.  Miss  Clifford  and  Harlan 
are  two  of  the  cast  of  “Butterfly.” 
Clarence  Brown  is  directing  for 
Universal. 
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Will  Complete  Metro 
Combine  Next  Week 

Company  to  Operate  Under 
Two  Names — Hearst 
To  Remain 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  20. — The  physical 
amalgamation  of  Metro  an!  Goldwyn  will 
be  an  accomplished  fact  within  the  next 
week,  and  the  Goldwyn  offices  and  office 
personnel  will  be  moved  from  Fifth  ave- 
nue to  the  Loew  State  Theatre  building. 
The  certificate  of  incorporation  of  the 
Metro-Goldwyn  Corporation,  which  is  in- 
icorporated  under  the  laws  of  Delaware, 
has  been  filed  with  the  secretary  of  state 
of  New  York. 

The  delay  in  the  amalgamation  of  the 
two  properties  was  caused  by  the  neces- 
sity of  allowing  the  stock  brokers  to  make 
the  necessary  changes  in  the  issuance  of 
. the  outstanding  stock  of  the  two  com- 
panies. According  to  the  certificate  filed 
the  capital  stock  of  the  new  corporation, 
is  $8,070,656. 


Ohio  Loses  Blue  Law  Fight; 
Reformers  Beaten  in  N.  Y. 

Justice  of  Supreme  Court  in  New  Jersey  Informs 

Grand  Jury  That  Motion  Picture  Theatres  Must 
Not  Operate  on  Sunday 

Ohio  exhibitors  have  just  had  a setback  in  their  long  and  hard  fight 
against  Sunday  closing. 

In  a decision  handed  down  by  the  state  supreme  court  and  concurred 
in  by  four  members  of  that  body,  motion  pictures  are  held  to  be  a form 
of  theatrical  entertainment  and  therefore  are  prohibited  under  section  13049 
of  the  state  penal  code. 

New  York  More  Fortunate;  Norwich  to  Have  Shows 

A bright  spot,  however,  in  the  present  blue  law  crusade  is  the  victory 
at  the  polls  of  New  York  exhibitors.  Reformers  of  Norwich  and  the  state 
succeeded  in  having  the  question  of  repeal  of  Sunday  shows  in  Norwich 
put  to  a referendum.  But  theatre  owners  of  the  city  and  state  developed 
the  greatest  strength  and  the  repeal  sought  by  the  blue  law  advocates 
failed  by  a vote  of  1621  to  1246. 


Will  Have  Two  Titles 

The  company  will  operate  under  two 
distinct  titles,  the  main  organization  being 
known  as  Metro-Goldwyn,  and  the  pro- 
ducing operations  conducted  under  the 
title  of  Metro-Goldwyn-Mayer. 

When  the  original  announcement  of  the 
consolidation  was  made  it  was  stated  that 
W.  R.  Hearst’s  Cosmopolitan  Productions 
would  go  into  the  new  company  in  so  far 
as  those  productions  already  in  the  hands 
of  Goldwyn  were  concerned.  This  made 
no  provision  for  “Yolanda”  and  “Janice 
Meredith.”  Current  gossip  had  it  that 
Mr.  Hearst  would  decide  on  a new  dis- 
tribution connection.  This  has  been 
proven  wrong  by  the  fact  that  arrange- 
ments were  completed  last  week  for  “Yo- 
landa” to  be  turned  over  to  Metro- 
Goldwyn,  and  it  is  now  generally  believed 
that  future  Cosmopolitan  pictures  will 
take  the  same  course. 

Changes  In  Personnel 

Much  comment  has  been  indulged  in 
throughout  the  trade  as  to-  the  future  of  a 
number  of  the  more  prominent  persons 
in  the  Goldwyn  personnel.  Mr.  Gosol  has 
definitely  retired  from  active  participation 
in  motion  picture  affairs,  but  will  remain 
on  the  directorate  of  the  new  corporation. 

Edward  Bowes  goes  over  to  the  new 
company  as  does  also  James  R.  Grainger, 
Howard  Dietz  and  Eddie  Boons. 

Bar  War  Film  Sundays 
When  Pastors  Protest 

(Special  to  Exhibitors  Herald) 

CONNELLSVILLE,  PA.,  May  20.— 
District  Attorney  E.  D.  Brown  forbade 
the  Sunday  showing  of  the  war  picture 
“Powder  River”  at  a local  motion  picture 
house.  The  action  followed  the  bitter 
protest  of  the  Connellsville  Ministerial 
association,  ardent  supporters  of  the 
state  blue  laws. 

The  picture  was  to  be  shpwn  under  the 
auspices  of  the  local  Veterans  of  Foreign 
Wars  to  raise  funds  for  crippled  soldiers 
of  the  Spanish  and  World  wars.  The 
veterans  organization  will  take  the  case 
into  court. 


Will  Hold  Examinations 

WASHINGTON,  D.  C.— The  United  States  Civil 
Service  Commission  will  hold  an  open  examination 
to  fill  vacancies  in  the  Department  of  Agriculture. 
The  duties  consist  of  assembling,  splicing  and  re- 
pairing motion  picture  films  and  may  involve  the 
operation  of  projection  machines. 


New  Jersey  still  presents  an  unsatis- 
factory situation.  In  charging  the  May 
grand  jury  at  Elizabeth,  Supreme  Court 
Justice  Kalisch  said  that  motion  picture 
theatre  men  who  persist  in  showing  on 
Sunday  are  guilty  of  maintaining  dis- 
orderly houses  and  therefore  are  liable 
to  indictment. 

Would  Close  All  Business 

Justice  Kalisch  said  further: 

“It  does  not  matter  whether  it  is  the  movies, 
it  might  be  a tailor  shop,  a grocery  store  or  any 
other  sort  of  an  establishment,  if  the  law  forbids 
them  keeping  open  on  Sunday  and  the  statutes  are 
violated,,  then  those  committing  the  violations  au- 
tomatically become  disorderly  persons. 

“If  you  find  evidence  of  where  motion  picture 
theatres  are  habitually  kept  open  on  Sundays, 
whether  or  not  the  proceeds  be  for  charity,  if  the 
act  is  not  accepted  by  law,  it  is  a misdemeanor. 
The  object  does  not  make  it  excusable.  We  can  do 
nothing  more  than  accept  the  law  until  the  legis- 
lature sees  fit  to  repeal  it.  It  is  up  to  you,  as 
jurors,  to  delve  into  this  open  Sunday  situation 


They  Will  Give  You 
The  News 


Edwin  S.  Clifford  John  S.  Spargo 

Exhibitors  Herald  will  be  represented 
at  the  Boston  convention  of  the  Motion  Pic- 
ture Theatre  Owners  of  America  by  two 
writers  whose  keen  insight  into  exhibitor 
affairs  has  enabled  them  to  give  to  the 
trade  during  the  last  few  years  the  most 
accurate  accounts  of  activities  in  organ- 
ization circles. 

Edwin  S.  Clifford,  managing  editor  of  the 
Herald,  has  departed  for  Boston.  He  will 
be  joined  in  New  York  by  John  S.  Spargo, 
New  York  editor. 

Detailed  stories  and  highlights  of  the 
convention  by  Clifford  and  Spargo  will  be 
published  in  the  June  7 and  14  issues  of  the 
Herald. 


as  it  now  exists  and  to  determine  whether  or  not 
there  is  open  violations.” 

Just  what  the  Ohio  decision  will  de- 
velop into  is  problematical.  In  the  opin- 
ion of  both  Sam  Bullock,  veteran  exhib- 
itor who  has  weathered  many  blue  law 
and  legislative  fights,  and  Fred  S.  Meyer, 
Palace  theatre,  Hamilton,  “the  outcome 
will  probably  bring  about  a referendum 
for  a thorough  test  of  the  people’s  wishes 
in  the  matter.” 

Continuing,  Mr.  Bullock,  who  was  in 
the  Herald  office  just  after  the  deci- 
sion had  been  rendered,  said : 

“It  has  been  easy  for  a small  group  of 
political  meal  ticket  reformers  to  pussy- 
foot and  close  53  out  of  88  counties  in 
five  years  or  so.  I suppose  the  pussy- 
footers  will  now  get  a sample  of  what 
real  publicity  means  in  a cause  affecting 
six  million  Buckeyes.  Let  vox  pop  be 
heard.” 

Mr.  Meyer  states  that  reports  have 
been  circulated  that  church  federations 
would  participate  actively  iu  a movement 
to  enforce  the  law  in  such  cities  as  Col- 
umbus, Dayton,  Cincinnati  and  other 
places. 

The  Ohio  decision  was  handed  down 
in  the  case  arising  out  of  the  arrest  of 
Walter  E.  Richards  of  Findlay  on  a 
charge  of  operating  a motion  picture 
show  on  Sunday.  He  pleaded  guilty  and 
was  fined  $100.  He  appealed  the  case. 

Four  Concur  in  Ruling 

Chief  Justice  Marshall  and  Justices 
Day,  Matthias  and  Allen  concurred  in 
the  ruling,  while  Justices  Robinson  and 
Jones  dissented.  Wanamaker  did  not 
participate. 

Section  13049  of  the  penal  code  reads  : 

“Whoever  on  Sunday  participates  in 
or  exhibits  to  the  public,  with  or  with- 
out charge  for  admission,  in  a building, 
room,  garden  or  other  place,  a theatrical 
or  dramatic  performance,  shall  be  sub- 
ject to  a fine  of  not  more  than  $100  or 
imprisonment  of  si.x  months  in  jail  or 
both.” 

Chief  Justice  Marshall  cites  that  in 
his  opinion  the  law  was  originally  writ- 
ten when  motion  pictures  were  unknown 
and  that  for  that  reason  the  express  term 
was  omitted.  The  section  was  amended 
in  1911,  however,  he  pointed  out,  and  at 
that  time  motion  pictures  were  common. 
That  the  words  “motion  picture  show” 
were  not  inserted  at  the  time  of  amend- 
ment does  not  signify  that  the  lawmak- 
ers meant  to  permit  such  shows  on  Sun- 
day, he  contended. 
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Unbleached  W agon  T ops  W on:ied 
A Real  Westerner 

Otto  Meek  Defends  Whiteness  of  ‘‘Covered  Wagon’’ 
Vehicles  — L.  H.  Mitchell  Joins 
First  National  Staff 
By  JOHN  S.  SPARGO 

New  YORK,  May  20. — If  you  are  one  of  the  thousands  of  people  who 
picked  the  flaw  in  “The  Covered  Wagon”  and  wisely  pointed  out 
that  the  cloth  covers  of  the  wagons  looked  as  white  and  clean  at  the 
finish  of  the  picture  as  they  did  at  the  beginning,  it  is  up  to  you  to  go 
way  back  and  sit  down. 


A N expert  came  out  of  the  west  last 
^ week  and  gave  his  official  opinion 
that  if  the  canvases  had  not  looked  even 
whiter  after  being  out  on  the  prairie  for 
months  in  all  kinds  of  weather  than  they 
looked  at  the  start  of  the  expedition,  it 
was  all  wrong. 

The  expert  is  Otto  Meek,  owner  of 
the  CO.C-OO  acre  Nevada  ranch  where 
James  Cruze  filmed  most  of  the  big  Par- 
amount production.  Mr.  Meek,  who  has 
spent  a lifetime  on  the  western  plains, 
blew  into  New  York  last  week  and  pro- 
ceeded to  confound  the  critics. 

“Those  folks  who  criticized  the  white- 
ness of  the  wagon  cloth  sure  handed  me 
a good  laugh,”  said  Meek.  “Why,  I even 
heard  it  in  Los  Angeles,  where  they 
ought  to  have  known  better — at  least 
most  of  the  older  folks  ought  to.  And 
just  to  think  that  about  the  only  thing 
that  I was  worrying  about  was  that  per- 
haps the  cloth  wouldn’t  whiten  out  as  it 
should! 

‘T  remember  one  daj'  standing  along- 
side of  Jim  Cruze  on  a little  rise  of 
ground  when  he  was  getting  ready  to 
shoot  the  whole  train  winding  along  with 
some  high  hills  as  a background.  It  was 
a wonderful  sight  and  a wonderful  shot 
for  a camera.  .\11  of  a sudden  I nearly 
knocked  Jim  clean  off  his  feet  when  1 
whacked  him  on  the  back  and  yelled, 
‘Look,  Jim!  Even  the  sun  and  the  air 
are  with  us!  Just  see  how  that  wagon 
cloth  is  bleaching  out,  just  as  it  ought  to 
and  just  as  it  must  have  in  the  old  days.’ 

“Why,  I’d  just  like  to  tell  those  folks 
that  think  they  know  so  much  about  it 
that  the  only  thing  wrong  with  that  pic- 
ture is  that  there  were  a few  wagon  cloths 
that  simply  wouldn’t  whiten  out  because 
they  couldn’t.  Those  were  the  old  relics 
that  I had  picked  up — the  real  thing — 
and  they  had  lain  around  so  many  years 
in  the  dust  and  dirt  and  had  become  so 
stained  and  mildewed  that  nothing  on 
earth  or  in  heaven  could  have  whitened 
them.  That’s  where  we  made  our  one 
mistake,  using  any  of  those  old  wagon 
cloths,  for  you  know  when  those  settlers 
started  out  from  Westport  Landing  the 
cloth  was  new  and  it  got  whiter  and 
whiter  as  they  got  further  west.  I know, 
for  I traveled  hundreds  of  miles  in 
schooners  when  I was  a boy!” 

And  that’s  that. 

* * * 

Lebbeus  H.  Mitchell,  who  for  the  past 


four  years  has  been  in  charge  of  the  mo- 
tion picture  trade  journal  publicity  for 
Goldwyn  Pictures  Corporation,  has  been 
engaged  by  First  National  Pictures  Cor- 
poration in  the  same  capacity  and  has 
already  entered  upon  his  duties  with  that 
concern.  Matt  Taylor,  who  has  been 
handling  this  work,  has  been  transferred 
to  the  advertising  department. 

Mr.  Mitchell  has  been  engaged  in  news- 
paper and  publicity  w'ork  in  New  York 
City  for  the  past  twelve  years,  on  the 
staffs  of  the  New  York  Telegram,  the 
Globe  and  the  New  York  World.  On  the 
latter  paper  he  was  dramatic  editor.  Be- 
fore coming  to  New  York  he  w'as  a re- 
porter on  the  Republican,  Cedar  Rapids, 
Iowa,  and  dramatic  editor  and  critic  on 
the  Post,  Kansas  City,  Mo. 

« * * 

Sydney  S.  Cohen,  president  of  the  M. 
P.  T.  O.  A.,  spoke  before  the  Associated 
Motion  Picture  Advertisers  at  Thursday’s 
luncheon  at  the  Cafe  Boulevard. 

Mr.  Cohen  confined  himself  principally 
to  the  use  of  Publicity  and  Exploitation 
by  the  theatre  owner  and  not  once  did 
any  phase  of  any  political  question  come 
up. 

There  were  no  other  speakers  except 
Arthur  James,  former  president  of  the 
A.  M.  P.  A.,  who  praised  Mr.  Cohen  for 
his  appreciation  of  the  publicity  man. 

Eddie  Klein  was  the  barker  of  the  day. 
President  Shapiro  presided.  Among  the 
day’s  guests  were  George  E.  Kami,  presi- 
dent of  the  George  E.  Kami  Corp.,  and 
Edward  T.  Peters. 

* * 

Rex  Ingram  has  just  returned  to  New 
York  from  Miami,  where  the  director 
went  to  recuperate  for  his  health  follow- 
ing his  return  from  abroad,  and  is  now 
engaged  in  editing  and  cutting  his  com- 
pleted production  of  “The  Arab.” 

“The  Arab,”  a screen  version  of  Edgar 
Selwyn’s  famous  stage  play,  was  pro- 
duced by  Mr.  Ingram  in  Paris  and  North 
-Africa.  It  was  upon  his  return  from  this 
trip  that  Mr.  Ingram’s  illness  held  up  the 
editing  of  the  picture. 

Mr.  Ingram,  under  his  existing  contract 
with  Metro  Pictures  Corporation,  has 
four  more  pictures  to  make.  The  first 
of  these  will  probably  be  Jacob  Wasser- 
man’s  “The  World’s  Illusion.”  This  novel 
is  one  of  the  most  popular  best-sellers 
in  many  seasons,  and  will  give  Mr.  In- 
gram opportunity  to  make  one  of  the 
most  colorful  productions  of  his  career. 

In  addition  to  this  novel  Metro  has 
bought  the  screen  rights  to  four  other 
famous  books,  three  of  which  will  be  se- 
lected by  Mr.  Ingram  to  be  made  follow- 
ing “The  World’s  Illusion.” 

These  books  are  Vincent  Blasco  Iba- 
nez’s “The  Dead  Command,”  F.  Marion 
Crawford’s  “A  Cigarette  Maker’s  Ro- 
mance,” Victor  Hugo’s  “Toilers  of  the 


Lebbeus  H.  Mitchell,  who  has  been  put  in 
charge  of  trade  paper  publicity  for  First 
National. 

Sea,”  and  another  successful  Wasserman 
novel,  “The  Goose  Man.” 

* ^ 

Waring’s  Pennsylvanians,  an  orchestra 
of  twelve  former  students  of  Pennsylvania 
State  College,  started  a week’s  engage- 
ment at  the  Mark  Strand  on  Sunday.  . 

The  orchestra  has  just  completed  a 
coast-to-coast  tour  of  concert  halls  and 
theatres  and  this  is  their  initial  bow  to 
Broadway.  They  are  already  widely 
known  here,  however,  by  their  phono- 
graph records  and  radio  work. 

!|=  * * 

1.  E.  Chadwick,  head  of  the  Independ- 
ents and  generally  recognized  as  one  of 
the  sedate  heavyweights  of  the  state  right 
market,  seldom  gets  excited  about  a pic- 
ture. But  at  last  one  has  stirred  his  emo- 
tions. As  witness  this: 

Dear  Mr.  Spargo: — ~ 

My  nomination -for  the  finest  motion  picture  of 
1924  is  Hunt  Stromberg’s  masterful  photoplay 
“The  Fire  Patrol.”  This  is  not  “bunk,”  but 
downright,  earnest,  honest  opinion.  Come  and  see 
it,  and  above  all  note  what  it  means  for  the  in- 
dependent market.  For  it’s  far  and  away  the  finest 
ever  to  reach  that  market.  A portent  of  better 
things.  It  win  earn  your  editorial  praise. 

Very  truly  yours, 

(Signed)  I.  E.  CHADWICK. 

* * * 

Fifteen  beautiful  girls  of  the  Mark 
Strand  theatre’s  ballet  corps  have  been 
selected  by  the  management  of  Luna 
Park  to  perform  the  ceremony  of  taking 
the  first  plunge  in  the  big  pool  at  Coney 
Island. 

The  ceremony  depends,  of  course,  on 
just  how  soon  the  weather  man  agrees  to 
provide  a moderate  day.  The  ballet  in 
the  meantime  is  practicing  in  the  pool  of 
the  Y.  W.  C.  A. 

* * ♦ 

Joe  Weil,  sojourning  in  France  for  the 
purpose  of  exploiting  Universal’s  “The 
Hunchback  of  Notre  Dame,”  has  made 
a discovery.  The  cathedral  of  Notre 
Dame  built  on  the  Universal  lot  was  a 
better  job  than  the  builders  of  the  orig- 
inal cathedral  did  in  Paris.  Joe  postcards 
as  follows: 

“Yes  sir,  a bottle  of  champagne  cost 
about  $1.80  here — but  newspaper  space 
costs  double  what  it  does  in  New  York. 
Now  ain’t  that  hell?  And  the  whole  town 
is  waiting  to  hear  about  ‘Notre  Dame  de 
Paris.’  Now  ain’t  that  nice?  Ftunny  thing 
— Universal  built  the  cathedral  better  than 
they  did  here.  Now  ain’t  that  great?” 


^oAMonthh  Section3)evoted  to 

StateT[ights  ^ield 


if  Through  this  department,  which  will  be 
published  monthly,  the  “Herald”  will  ap- 
prise exhibitors  and  independent  exchange 
men  of  the  forthcoming  and  current 
product  in  the  state  rights  market.  It  is 
the  purpose  of  the  “Herald,”  through  this 
department,  to  serve  the  interests  of  the 
entire  independent  field. 
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“Innocence”  (C.  B.  C.  Pictures) 


“The  Average  Woman”  (C.  C.  Burr) 


p= 

Independent  Features 


“The  Fire  Patrol”  (Chadwick  Pictures) 


“The  Desert  Hawk”  (Arrow)  “Pal  o’  Mine”  (C.  B.  C.  Pictures) 


Pictures) 


“The  Mysteries  of  Mah-Jong”  (Arrow) 


“The  Fire  Patrol”  (Chadwick 


The  Independent  Motion  Pic- 
ture Producers  & Distributors 
Association  greets  the  motion 
picture  industry  in  a spirit  of  help- 
ful service.  Our  members  realize 
that  we  cannot  take  out  of  the  in- 
dustry anything  worthwhile  unless 
in  equal  measure  we  give  to  it  all 
that  is  best  within  us.  And  in  pro- 
portion to  our  devoted  service  shall 
we  be  repaid.  In  a survey  recently 
published  in  the  trade  press,  our 
Association  set  forth  its  program. 

It  indulged  in  no  vain  delusions  of 
grandeur.  But  it  does  feel  it  has  a 
place,  definite  and  worthwhile  in 
the  industry,  and  it  stands  as  the 
real  bulwark  for  the  future  safety 
and  existence  of  the  independent 
exhibitor. 

The  tendency  to  concentrate  in 
fewer  companies  the  production, 
distribution  and  ex- 
hibition of  pictures  is 
everywhere  apparent 
and  to  combat  this 
tendency  requires  the 
united  efforts  and  un- 
selfish devotion  of 
those  producers,  dis- 
tributors and  exhibi- 
tors whose  very  ex- 
istence is  threatened. 

Independent  producers  and  distributors  will  keep  open 
the  gates  of  production  and  the  supply  of  pictures,  if  the 
independent  exhibitors  will  keep  open  the  doors  of  their 
theatres  to  independent  pictures.  By  this  is  not  meant, 
to  use  them  as  a stop-gap  or  leveller  of  prices,  but  an 
honest,  sincere  appreciation  of  the  merit  of  the  product 
available,  a refusal  to  close  all  exhibition  time  to  the  block 
bookings  of  thirty,  forty  or  any  similar  number  of  pic- 
tures and  a realization  that  encouragement  must  be  given 
to  the  proper  development  and  improvement  of  independent 
productions  and  to  their  better  presentation  and  exploita- 
tion. 

The  members  of  the  I.  M.  P.  P.  D.  A.  are  committed 
to  this  program  of  producing  and  distributing  finer  and 
better  pictures  backed  up  with  intelligent  publicity  and 
advertising.  An  aggressive  campagin  increasing  in  im- 
portance and  strength  to  foster  new  directors  and  new 


star  talent  is  an  important  plank  in 
the  platform  of  this  organization 
and  through  it  all  ever  is  the 
thought  that  by  this  effort  can  the 
freedom  of  the  screen  from  cen- 
tralized monopoly  be  maintained, 
and  the  widest  opportunity  for  ar- 
tistic growth  and  expression  be 
realized. 

Some  may  say  we  cry  wolf, 
wolf  and  there  is  no  wolf.  There 
is  a wolf  and  he’s  ravenous  with 
appetite  for  power,  with  the  im- 
petuous urging  of  the  will  for 
domination.  Maybe  it  is  only  a 
form  of  the  grandiose  complex,  but 
be  the  impelling  motive  what  it 
may,  its  yearnings  must  be  stifled  in 
the  interest  of  a free  industry  and 
of  a public  necessity,  not  to  mention 
the  all  important  need  of  maintain- 
ing open  the  avenues  and  opportu- 
nities for  the  exhibi- 
tors’ respective  liveli- 
hoods. 

Independent  pro- 
ducers and  distribu- 
tors are' ready  to  do 
their  share  and  call 
on  independent  ex- 
hibitors to  rally  to  the 
call.  Improved  pic- 
tures are  coming  for 
1924-1925  in  sufficient  quantity  and  with  sufficient  regu- 
larity to  make  it  unnecessary  for  you  to  block-book  your 
time  away  to  the  producer-exhibitor  who  ultimately  will 
use  your  film  rentals  to  either  buy  your  theatre,  or  if  it’s 
not  good  enough  to  serve  the  purpose,  to  buy  the  bricks  to 
build  next  door  to  you. 

Don’t  become  a resident  manager  soon.  Keep  the 
avenues  of  competition  open.  Encourage  independents  to 
strive  upward  to  better  and  more  hopeful  things. 

Independent  pictures  for  independent  exhibitors  in 
1924-1925  will  make  independent  exhibitors  possible  in 
1926  and  many  long  years  thereafter. 


Mr.  Chadwick,  in  addition  to  his  activities  as  head  of 
the  I.  M.  P.  P.  D.  A.,  is  president  of  Chadwick  Pictures 
Corporation,  whose  current  state  right  offering  is  “The 
Fire  Patrol.” 


/.  E.  CHADWICK 
President  of  /.  M.  P.  P.  D.  A. 


Devoted  Service  Is  Aim 
Ofindependen  tA  lliance 

Says  I.  E.  CHADWICK 

President,  Independent  Motion  Picture  Producers  Distributors  Asso 


Officers  and  members  of  executive  committee  of  I.  M.  P.  P.  D.  A.:  {Left  to  right)  Charles  B.  Hoy,  business  executive;  Louis  Auer- 
bach, committeeman;  Joe  Brandt,  second  vice  president;  Whitman  Bennett,  committeeman ; Jack  Cohn,  committeeman ; Bobby 
North,  treasurer,  and  Oscar  A.  Price,  first  vice  president. 
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What  Every  Exhibitor  im  the 
United  States  is  Waiting  For 

The  greatest  short  subject  screen  event. 

It  is  with  particular  pride  that  we  announce  the  most 
extraordinary  and  entertaining  one  reel  productions 
ever  made. 

“The  Screen  Book 
of  Knowledge” 

Produced  and  titled  under  the  direction  of  DONALD  I.  BUCHANAN. 


There  will  be  fifty- two  of  them — ^dealing  with  every 
known  variety  of  popular  subject,  picturized  in  a manner 
understandable  by  every  man,  woman  and  child  and  ap- 
pealing to  every  individual. 

Each  subject  will  be  a comedy,  dramatic  composition 
with  unusual  effects  and  settings. 

Nothing  has  ever  been  made  like  this  series  in  any  re- 
spect. 

A novelty  that  will  fill  any  theatre  regardless  of  the  fea- 
ture attraction  played  with  it. 

It  does  not  take  a genius  to  see  that  this  is  what  the 
theatre  owners  are  waiting  for. 

Produced  under  the  personal  supervision  of  JESSE  J. 
GOLDBURG  at  our  west  coast  studios. 

All  rights  protected. 

The  first  release  July,  1924,  and  one  per  week  thereafter. 
A States  Rights  release. 
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A New  Star 
A New  Personality 

In  a new  and  unusual  series 

of 

- Stunt  Westerns  - 

BILL  CODY 


A handsome,  captivating,  ridin’,  actin’  cowboy  who 
can  perform  any  stunt  ever  screened  and  a thousand 
others  besides. 

A personality  that  will  be  the  rage  thirty  days  after 
his  first  release. 

In  a series  of  eight  unusual  stunt  westerns  to  be  re- 
leased one  per  month  commencing  August  15th. 

We  are  going  to  pack  these  subjects  with  power  and 
punch,  action  and  acting  that  will  make  them  in  de- 
mand in  every  theater  in  the  country. 

Produced  under  the  personal  supervision  of  JESSE 
J.  GOLDBURG  at  our  west  coast  studios. 

A States  Rights  release. 
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That^s  How  the  First 
Series  Went  Over 

Therefore  we  are  pleased  to  announce  a 
second  series  of 

8 Super  Westerns  That  Are 
Different  Starring 

Mr.  Franklyn  Farnum 

To  be  released  one  per  month  commencing  Sept. 

I,  1924. 

These  productions  will  continue  to  be  the  last 
word  in  a different  kind  of  western. 

Real  dramatic  stories  with  heart  interest,  pathos 
and  comedy  and  with  sets  and  locations  that  will 
be  worth  the  price  of  admission  alone. 

We  have  created  a high  standard  by  our  first 
series  and  we  are  going  to  beat  that  in  this  second 
series. 

Produced  under  the  personal  supervision  of  JESSE 

J.  GOLDBURG  at  our  west  coast  studios. 

A States  Rights  Release. 
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RAT  OFF. 


1924-25 

BIG  SPECIALS 

EACH  ONE  REAL  BOX-OFFICeI 


ARROW-CR 

PRODUCED  BY  BEN  WILSOI 

THE  GREATEST  LINE  UP  OF  W 


2 REEL  ARR 

LAUGH  PROVOKINC.SIOESPLITTIK 

I3'MIRTHQUAKES 


GREAT  ARR 

NOW  READY  A BOX  OFFICE  CLEAf 
WHERE.  ALSO  A NEW  ONE  IN  PRE 


Distributors  for  United  Kingdom,  France, 
Switzerland,  Belgium,  Holland,  Spain, 
Portugal  and  Italy. 

SCREEN-ART  LIMITED 

26’Litchfield  St.,  Charing  Cross  Road 
London  : Paris 


ARROW  FILM 

W.E.SHALLEl 

220  WEST  42"“ST.: 


SEASON 

FROM  ARROW 

riMBER  AND  BUILT  TO  ORDER 

EAT  WESTERNS 

PRODUCTIONS. INC. 

TERN  FEATURES  EVER  MADE 


3W  COMEDIES 

GLOOM  CHASERS. THERE  WILL  BE 
NO  13’BROADWAYS" 


3W  CHAPTER  PUTS 

IP  "DAYS  OF  49"  PLAYING  THE  BIG  TIME  EVERY- 
IRATION  FOR  FALL  RELEASE 

lORPORATION 

ERCER.PRES. 

NEW  YORK 
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Contracts  for  New  Felix  Series 


Sullivan 
Comedies 
Remain  in 
State  Rights 
Market 

Margaret  j.  winkler,  who  just 

recently  announced  to  the  trade  that 
she  had  consummated  a deal  with  Pat 
Sullivan  for  the  release  of  the  twenty- 
four  new  Felix  comedies,  is  now  busily 
engaged  in  negotiations  to  close  the  few 
remaining  territories  that  are  open. 

Miss  Winkler  was  flooded  with  tele- 
grams and  letters  of  congratulations  from 
all  over  the  country — exhibitors  and  ex- 
changemen  joining  in  rejoicing  in  the 
knowledge  that  Felix  would  be  distributed 
via  the  same  channels  as  last  year. 

Miss  Winkler  desires  to  announce  that 
she  is  planning  to  make  a few  changes 
in  a few  territories,  and  invites  corre- 
spondence from  exhibitor  and  exchange- 
man. 

A tieup  has  been  made  with  the  firm 
of  George  Borgfelt  whereby  novelties  of 
all  sorts  have  been  gotten  out,  a list  of 
which  will  be  published  shortly. 

A definite  list  of  the  exchange  handling 
the  Felix  subject  about  the  country  will 
be  given  out  shortly. 

Felix  is  one  of  the  few  subjects  that 
has  played  practically  every  circuit  about 
the  country — and  not  only  circuits  but 
there  are  comparativeh-  few  key  cities 
that  he  is  not  getting 
a desirable  run  in. 

Miss  Winkler  turned 
down  a very  substan- 
tial  and  flatter- 
ing  offer  from  a na- 
tional distributor  for 
the  release  of  Felix  via 
a national  organiza- 
tion. There  is  no 
question  about  Felix’s 
popularity.  Just  see 
one,  and  you  will  ap- 
preciate why. 

New  and  beautiful 
accessories  together 
with  an  up  to  date 
press  book  are  to  be 
gotten  out  on  the  new 
series,  no  expense  to 
be  spared  in  making 
Felix  a necessity  to 
the  exhibitor. 

The  “Alice  Comedies,”  a combination 
of  cartoon  and  live  character  subjects,  is 
the  latest  effort  of  Miss  Winkler.  These 
will  be  made  on  the  West  Coast  by  Walt 
Disney  and  will  be  offered  to  the  inde- 
pendent market.  Miss  Winkler  also  has 
the  Burton  Holmes  Travelogues.  These 
are  a series  of  two  reelers  and  will  be 
known  as  the  “Kid  Kapers  Komedies” 
and  are  based  the  popular  kid  strip. 
Edgar  A.  Guest’s  well  known  poems  are 
to  reach  the  scren  also. 

“The  courtesy  and  consideration  shown 
me  by  the  independent  exchangemen,” 
said  Miss  Winkler,  “has  decided  me  to 
continue  to  distribute  all  of  my  products 
through  the  state  right  market.” 


MARGARET  J.  WINKLER 
Distributor  of  Felix  Comedies 


Conditions  Bright 
Says  Hirsh 

wfc/^PTIMISM”  has  ever  been  the  pass 
Xy  word  of  Nathan  Hirsh,  president 
of  Aywon  Film  Corporation,  which  is  one 
of  the  leading  companies  in  the  independ- 
ent field. 

Mr.  Hirsh’s  outlook  for  the  coming  sea- 
son in  the  independent  market  is  a just 
reflection  of  optimism,  for  Mr.  Hirsh  says 
“conditions  were  never  brighter  than  at 
the  present  time  for 
the  independents.” 

“State  right  buyers 
all  over  the  country 
realize  the  necessity  of 
giving  their  exhibitors 
better  pictures  and  in 
the  faithful  perform- 
ance of  their  contracts 
have  gained  a confi- 
dence worthy  of  the 
greatest  consider- 
ation,” he  says. 

“Aywon  has  at  all 
times  cooperated  with 
the  state  right  buyer 
by  selling  the  best  pic- 
tures that  it  could  se- 
cure on  a ‘live  and  let 
live’  basis  so  that  the 
state  right  buyer  and 
the  exhibitor  could 
both  profit  by  the  Ay- 

won’s  product. 

“Our  1924  program  consists  of  a series 
of  six  features  with  Big  Boy  Williams, 
another  series  of  six  features  with  George 
Larkin,  in  addition  to  which  we  have 
‘The  Virginian  Outcast’  with  Jack  Per- 
rin and  Marjorie  Daw,  ‘The  Purple  Dawn’ 
with  Bessie  Love,  Tom  Mix  in  the 
‘Wagon  Trail'  which  was  formerly  called 
‘The  Days  of  the  Thundering  Herd;’  and 
many  others. 

“We  also  have  contracted  for  a new 
series  of  Westerns  with  a big  star  which 
will  be  announced  in  tfie  near  future 
which  will  assure  our  buyers  of  an  up 
to  the  minute  series  of  the  highest  grade 
obtainable.” 


Steiner 
Says  Day  of 
Old  Time 
Westerns 
Is  Past 


WILLIAM  STEINER,  one  of  the  old 
war  horses  in  the  producing  business 
and  one  who  has  made  probably  as  many 
Westerns  as  any  man  in  captivity,  declares 
that  the  old-time  Western  picture,  or  at 
least  one  of  the  principal  features  of  it, 
has  seen  its  best  days  and  must  be 
relegated  to  the  realm  of  things  that  have 
gone. 

According  to  “Big  Bill,”  as  he  is  known 
to  thousands  of  exhibitors  throughout  the 
country,  no  old-time  Western  was  com- 
plete without  the  t3’^pical  barroom  in 
which  the  hero  met  with  the  villain  and 
rescued  the  girl.  This  change,  says 
Steiner,  has  been  forced  by  the  sentiment 
brought  about  through  prohibition  and 
always  up-to-date  or  a step  in  advance  of 
his  competitors,  Steiner  has  worked  out 
some  new  theories  for  the  making  of 
Westerns.  An  example  of  this  is  the 
latest  Steiner  picture  with  Charles  Hutch- 
inson as  the  star,  which  was 'produced  by 
the  fourth  Steiner  producing  unit.  In 
place  of  the  smoke-filled  barroom  and 
man-to-man  fist  fights  between  hero  and 
villain,  Steiner  has  injected  into  his  West- 
erns a lot  of  stunt  action  coupled  with 
good  high-class  comedy.  The  first  of  the 
series  along  these  lines  is  entitled  “Surg- 
ing Seas,”  which  has  just  been  completed 
and  stars  “Hurricane  Hutch.” 

Mr.  Steiner  says  Hutchinson  is  coming 
East  within  the  next  few  weeks  for  the 
purpose  of  securing  a number  of  good 
stories  in  which  the  opportunity  for  com- 
edy will  play  almost  an  equal  part  with 
the  daredevil  stunt  action.  During  his 
(Continued  on  page  60) 


WILLIAM  STEINER 
Producer  of  Westerns 


NATHAN  HIRSH 
President  of  Aywon 
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Three  from 

Johnny  //ines 

Offered  by 

C.  C.  Burr 

During  1924-25 

Guided  by  the  success  of  his  "big  six'’  for  1923-1924, 
which  included  such  specials  as  ‘‘Three  O'clock  in  the 
Morning,”  "The  New  Schoolteacher,”  “Restless  Wives,'' 
“The  Average  Woman”  and  “Lend  Me  Your  Husband,'’  C.  C. 
Burr,  president  of  Burr  Pictures,  Inc.,  announces  that  his  pro- 
duction schedule  for  1924-1925  will  include  four  big  features. 
Three  of  these  will  star  Johnny  Hines,  the  first  of  which  will 
be  “The  Speed  Spook.”  Titles  of  the  remaining  two  are  yet 


unannounced. 

The  fourth  of  Burr’s  1924-1925  releases 
will  be  picturization  of  “The  Shame 
Dance’’  by  William  Daniel  Steele,  who 
is  rightly  considered  one  of  the  impor- 
tant writers  of  present  day  fiction.  The 
quality  of  “The  Shame  Dance”  as  a story 
is  attested  to  by  the  fact  that  it  was 
chosen  for  O’Brien’s  collection  of  the 
best  American  short  stories.  This  in  itself 
speaks  worlds  for  the  calibre  of  the  stor3^ 
Mr.  Steele,  the  author,  is  a frequent  con- 
tributor to  the  Saturday  Evening  Post 
and  many  other  widely  read  periodicals, 
which  in  itself  will  add  to  the  drawing 
power  of  “The  Shame  Dance.” 

It  is  Producer  Burr’s  intention  to  de- 
vote his  time,  energy  and  finances  to  the 
making  of  these  four  productions  on  a 
large  scale  and  with  a view  to  their 
absolute  box  office  possibilities,  rather 
than  make  six  or  eight  pictures  of  ordi- 
nary value  with  the  same  amount  of 
money  he  intends  spending  on  the  three 
Hines  pictures  and  “The  Shame  Dance.” 

“The  Speed  Spook,”  with  the  inimitable 
Johnny  Hines  in  the  feature  role  which 
goes  into  production  shortly,  provides  this 
dynamic  star  with  a story  that  is  far  and 
above  anything  that  Hines  has  done  to 
date.  Taking  into  consideration  the  fact 
that  Hines  has  made  such  remarkable 
vehicles  as  “Burn  ’Em  Up  Barnes,”  “Sure 
Fire  Flint,”  “Luck,”  “Little  Johnny  Jones” 
and  “Conductor  1492,”  all  of  which  were 
brimful  of  action,  speed  and  fast  con- 
tinuity of  story.  “The  Speed  Spook” 
with  its  unusual  opportunities  for.  high- 
powered  laughs  should  receive  a glad  wel- 
come all  over  the  country. 

The  direction  of  “The  Speed  Spook” 
will  be  under  the  supervision  of  Charles 
Hines  and  the  photography  in  the  hands 
of  Charlie  Gilson,  both  of  whom  were  at 
the  helm  in  the  making  of  “Conductor 
1492,”  Hines’  latest  starring  vehicle  which 
is  enjoying  unusual  popularity  wherever  it 
is  being  shown.  Continuity  on  “The 
Speed  Spook”  has  just  been  completed 
and  a large  force  has  been  chosen  for 
its  particular  adaptability  to  the  Hines 
brand  of  melo-comedies,  and  while  no 
inkling  of  the  story  has  been  made  pub- 
lic, producer  Burr  believes  keenly  that 
this  vehicle  will  create  a brand  of  en- 
tertainment the  like  of  which  has  never 
been  equalled  by  any  of  the  comic  fea- 
ture stars  of  the  screen. 

While  the  Burr  production  program 
calls  for  only  four  pictures  next  year, 
these  four  may  be  augmented  by  one  or_ 
two  others,  but  if  any  additions  are  made 
to  the  present  plans,  they  will  be  done 
only  because  of  their  bigness  and  their 


special  aptitude  for  the  high  standard  set 
for  all  the  forthcoming  C.  C.  Burr  re- 
leases. 


Big  productions  with  the  usual  all  star 
Burr  cast,  and  lavishly  mounted  with  an 
eye  to  their  box  office  power  is  the  Burr 
slogan  for  next  year’s  product.  Accord- 
ing to  the  material  of  the  stories,  and 
judging  from  the  careful  manner  and  the 
amount  of  money  to  be  expended  on  these 
pictures,  it  seems  a foregone  conclusion 
that  the  year  1924-1925  will  be  an  un- 
usually prosperous  one  for  C.  C.  Burr  and 
his  product. 


Mintz  to  Operate  Abroad 

AL  J.  Mintz  who  originated  the 
“Theamatic  Cue  Sheet”  announces  that 
he  has  about  completed  arrangements  for 
the  opening  of  branch  offices  in  London, 
Berlin  and  Paris. 


Weil  Now  With  Banner 

Jcs^e  Weil  has  been  engaged  as  di- 
rector of  advertising  and  publicity  by 
Banner  Production,  Inc.  Mr.  Weil,  who 
is  well  known  in  the  business,  has  al- 
ready started  on  his  new  duties. 


C.  C.  Burr  (above)  promises  ex- 
hibitors three  fast  action,  feature 
length,  comedies  starring  Johnny 
Hines  (left)  during  1924-25.  “The 
Speed  Spook”  is  the  title  of  the  ini- 
tial subject. 

Plan  for  Showing 
Serials  Revised 

Sometimes  an  entirely  new  angle 
in  showmanship  is  brought  out  hr- 
men  who  have  the  foresight,  vision  and 
courage  to  depart  from  the  beaten  track 
and  develop  a better  entertainment  for 
the  motion  picture  audience. 

This  is  the  case  with  Edward  Reed, 
manager  of  the  Strand  theatre.  Provi- 
dence, R.  L,  one  of  the  finest  houses  in 
New  England,  for  the  presentation  of  the 
big  Arrow-Ben  Wilson  chapter  play, 
“Days  of  ’49.” 

He  has  conceived  the  idea  that  in- 
stead of  showing  two  reels  for  fifteen 
weeks,  he  will  divide  the  entire  produc- 
tion in  three  chapters,  cutting  out  the 
chapter  titles  and  repeat  action,  thus 
making  three  ten  reel  features  of  about 
9,000  feet  each,  j-et  retaining  the  con- 
tinuous interest  for  the  entire  three  show- 
ings. 

These  will  be  played  for  three  continu- 
ous weeks  during  July  at  the  Strand. 
Considering  the  rapid  action  in  each  in- 
dividual chapter,  the  combining  of  ten 
reels  of  these  in  one  evening’s  show  will 
make  an  entertainment  that  for  thrills  and 
excitement  will  outshine  anything  so  far 
put  on  the  screen  in  one  evening. 


Signs  William  Desmond 

Jesse  J.  Goldburg  has  entered  into  a 
contract  with  William  Desmond  to  star 
in  a series  of  eight  society  stunt  melo- 
dramas, in  which  Helen  Holmes  will  also 
star. 

Mr.  Goldburg.  while  on  the  Coast,  in- 
terviewed seven  prospective  stars  to 
appear  in  this  series,  but  finally  deter- 
mined on  Desmond,  after  making  a can- 
vas by  telegraph  among  the  state  right 
exchanges  as  to  the  popularity  of  the 
various  men  he  had  under  consideration. 

J.  P.  McGowan  also  has  been  placed 
under  contract  by  Mr.  Goldburg  to  direct 
this  series.  The  first  production  is  en- 
titled “Blood  and  Steel.” 
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The  New  Felix  Series 


Is 


The  Cat’s  Meow 


The  Cleverest,  most  amus- 
ing and  fastest  action 
cartoons  ever  offered  for 
the  screen. 

M.  P.  News 


The  best  of  comedy  cartoons 
are  the  FELIX  subjects. 
Many  people  get  more 
downright  joy  out  of  FELIX 
than  they  do  out  of  Charlie 
Chaplin. 

Chicago  Tribune 


FELIX 

Happiness  for  All — Felix  Is  with  Us  Again 

Announcing  the  Immediate  Release  of  24  Felix  Comedies 

We  invite  correspondence  from  the  very  few  exhibitors  who  have 
not  as  yet  run  Felix  cartoons.  If  you  have  not  bought  these  dis- 
tinctive comedies  you  are  depriving  your  patrons  of  the  greatest 
single  reel  features  offered  in  the  short  subject  field. 

Also 

Announcing 

A 

New  Series  of 
13 

One-reel 

Alice  Comedies  • 

Kid  comedies  with  cartoons  coordinated  into  the  action  of  the  picture. 


220  West  42nd  Street 


M.  J.  WINKLER 

New  York  City 


A Tremendous  Public  Built 


Program  for  1924*1925 


I COLUMBIA 
f PICTURES 

GEMS  OF  THE  SCREEN 


w^0i0 


^O^MO  MAMILTON 


1924'25  policy  will  continiie  as  in  the  past.  Stars  of 
real  box-olffice  value,  excellent  directors,  wonderful 
casts.  Stories  from  the  pen  of  famous  authors* 


WILLARD  LOUIS 
ALICE  LAKE 
OTIS  HARLAN 
WALLACE  BEERY 
MILTON  SILLS  * 
ROBERT  McKIM 
TULLY  MARSHALL 
BRYANT  WASHBURN 
WYNDHAM  STANDING 
PHILO  McCullough 


BOX 


JAMES  KIRKWOOD 
JAMES  MORRISON 
GRACE  DARMOND 
VERNON  STEELE 
SYLVIA  BREAMER 
ANNA  Q,  NILSSON 
JOSEF  SWICKARD 
CARMELITA  GERAGHTY 
RAYMOND  HATTON 
EVA  NOVAK 


SHANNON  DAY 
MAE  BUSCH 
PAULINE  GARON 
IRENE  RICH 
JACK  MULHALL 
EARLE  FOXE 
EILEEN  PERCY 
JOHN  BOWERS 
ESTELLE  TAYLOR 
LIONEL  BELMORE 


C.  B.  C,  FILM  CORPORATION 


1600  BROADWAY,  N,  Y.  CITY 
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Strive  for  PERFECTION 


i 

r 


t 


in  assembling  your  program,  and  reap 
your  harvest  from  the  seed  of  pzrfection. 
By  presenting  to  your  clientele  a satisfy- 
ing and  entertaining  performance  you 
will  receive  just  as  satisfying  results, 
therefore,  in  presenting  our 


you  are  assured  of  perfection  in  your 
program,  perfection  in  cast,  direction, 
and  outstanding  dramatic  worth,  which 
is  to  say,  assured  Box-Office  worth. 


thrill- action  pictures  with  WILLIAM 
FAIRBANKS  and  EVA  NOVAK  and  a 
big  supporting  cast,  with  all  the  com- 
bined abilities  and  brains  of  an  extremely 
carefully  chosen  group  of  expert  and 
experienced  men,  building  pictures  of 
** perfection**  from  the  exhibitors’  point 
of  view  —productions  that  insure  profit 
night  after  night  and  week  after  week, 
so  strive  for  perfection**  by  booking 


Eva  Novak 


at  your  Independent  exchange 


William  Fairbanks 


C.  B.  C.  FILM  SALES  CORPORATION 

1600  BROADWAY 


NEW  YORK  CITY 
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CHADWICK  PRODUCTION 


I 


FOR  THE  SEASON  OF  1924-2 


j4  ^^ibute  Qo  Qbe  Independent  Market 


„ A A 1 ‘ i ” I'orei^n  Rights  Controlled  by 

Each  Production  An  Achievement  Simmonds-Kann Enterprises.  Inc. 


CHADWICK  PICTURES 

729  Seventh  Avenue , New  York  aty 


May  31,  1924 


EXHIBITORS  HERALD 


•ROGRAM 


Hie  Fire  Patrol  ‘Completed . A mighty  spectacle  with  a remarkably  brilliant 
cast,  AnnaQ.Nilsson,Ma<jge  BeilamyiBelen  Jerome  Ed^,  Johimy  Harron, 

Charles  Murray.  Spottiswoode  Aiken.  Jack  lUchai^on.BtillMoiitaria  and  Hank  Mann. 

Romance  of  anA£tre$$'->><Aww/im.(c)Sims]iine  of  todi$eAlley^»w 


Group 

of 

3 


ORATION 

hadwick  , Presideni 


To  Be  Distributed  Through 
The  Independent  Market 
On  A Franchise  Basis . 
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IV.  E.  SHALLENBERGER 
President  of  Arrow 


Old  Time  Western 
Not  in  Vogue 

(Continued  from  page  52) 
stay  in  the  East,  Hutchinson  will  make 
his  headquarters  at  Mr.  Steiner’s  office, 
220  West  42nd  street.  • 

“Prohibition  has  eliminated  the  corner 
saloon  not  only  in  the  big  city  but  in  the 
prairie  town  as  well  and  it  is  time  that 
the  old-time  barroom  faded  out  from  the 
pictures  with  a Western  locale,”  said  Mr. 
Steiner.  “I  am  going  to  continue  making 
Westerns  and  fast  action  and  cowboy 
scraps  will  be  in  them  just  as  much  as 
in  the  past  only  there  is  going  to  be  less 
of  the  two-gun  stuff  and  the  old  barroom 
is  going  to  pass  out. 

“There  is  no  question  but  what  the  old 
Westerns  has  always  been  a big  attrac- 
tion for  a great  portion  of  the  theatre- 
going public  and  there  is  also  no  question 
but  what  they  have  been  fed  up  to  a full- 
ness on  the  saloon  stuff. 

“What  we  are  going  to  make,  are  pic- 
tures in  which  the  girl  will  play  a stronger 
part  and  which  are  going  to  have  in  addi- 
tion to  exciting  scraps  a lot  more  heart 
palpitation  and  a lot  more  clean  high- 
class  comedy.  I don’t  mean  by  this  that 
we  are  going  to  change  our  Westerns 
into  comedies  but  the  class  of  people  who 
like  the  Westerns  also  like  a laugh  with 
them  and  that’s  the  sort  of  stuff  we  are 
going  to  give  them. 

“Few  people  appreciate  that  Westerns 
may  be  graded  the  same  as  society  draipas 
and  comedies.  The  cheap,  mediocre  and 
the  best  quality  of  show,  showing  banditry 
and  cattle  rustling  but  it  is  the  way  the 
bandit  rides  or  the  tricks  to  which  the 
cattle  rustlers  resort  that  in  one  sense 
draws  the  line  of  distinction.  Add  to  this 
last  class  more  heart  interest  and  a little 
comedy  and  we  will  class  all  Westerns 
that  will  make  a lot  of  friends  for  this 
sort  of  production.” 


fiEN  W^ILSON 

Star,  Director 
and 

Producer 

OTARTING  at  the  bottom  of  the  lad- 
der on  the  speaking  stage  and  rising 
to  popular  stardom  on  the  screen  is  not 
unusual. 

But  going  far  beyond  that  and  reach- 
ing the  magnitude  of  supervising  direc- 
tor of  six  or  eight  of  3mur  own  com- 
panies, working  in  your  own  studios  with 
a large  staff  of  your  own  directors,  is  a 
record  rarely  equalled  and  one  that  any 
man  may  well  be  proud  of. 

Ben  Wilson  counts  these  things  as  but 
a few  of  the  achievements  he  visualized 
for  himself  years  ago  when  as  a young 
man  he  secured  his  first  job  in  a small 
stock  company.  He  finally  achieved 
leading  parts  with  Edison  and  Universal 
where  he  grasped  the  technique  of 
screen  acting  so  well  that  he  was  soon 
a great  favorite  with  the  fans.  The  op- 
portunities afforded  in  the  direction  of 
pictures  appealed  so  strongly  to  him  that 
he  soon  mastered  the  fundamentals, 
showing  such  marked  ability  that  the 
direction  of  “The  Brass  Bullet”  was  given 
him. 

So  well  did  he  acquit  himself  that  he 
has  been  busy  ever  since  with  the  direc- 
tion and  supervision  of  such  productions 
as  the  serials  “Nan  of  the  North,”  “The 
Trail  of  the  Octopus,”  “The  Brained 
Four,”  “The  Santa  Fe  Trail”  and  his 
last  great  success  “Days  of  ’49,”  as  well 
as  many  features  such  as  “The  Innocent 
Cheat,”  “Chain  Lightning,”  “The  Price 
of  Youth,”  “Gambling  Wives,”  “One- 
Eighth  Apache,”  “The  Seventh  Sheriff,” 
“Notch  Number  One”  and  “Two-Fisted 
Justice.” 

Personally  Mr.  Wilson  is  that  rather 
rare  person,  a self-made  man  who  is  not 
puffed  up  with  his  success.  He  is  mod- 
est and  unassuming  and  few. who  do  not 
know  him  well  realize  that  he  is  one 
of  the  few  independent  producers  whose 
word  is  his  bond  and  whose  credit  is 
only  limited  by  his  requirements. 

For  the  past  two  years  his  productions 
have  been  distributed  by  Arrow  Film 
Corporation,  which  connection  has  been 
most  happy  as  the  regard  and  respect 
in  which  President  Shallenberger  and 
Vice  President  Johnston  hold  Mr.  Wil- 
son is  both  mutual  and  lasting. 

Bill  Cody  Is  Signed 
By  Goldburg 
Company 

T NDEPENDENT  Pictures  Corporation, 
4 of  which  Jesse  J.  Goldburg  is  presi- 
dent, has  signed  a contract  with  Bill 
Cody  to  star  in  a series  of  stunt  West- 
erns, eight  in  number.  Mr.  Cody  is  a 
stunt  actor,  having  doubled  for  many  of 
the  stars. 

Production  activities  on  the  Bill  Cody 
■ pictures  will  be  started  by  Mr.  Goldburg 
at  the  Hollywood  Studios  the  first  week 
in  June.  These  attractions  will  be  made 
under  his  personal  supervision,  and  under 
the  direction  of  Reeves  Eason.  On  Mr. 
Goldburg’s  visit  to  the  West  Coast  he 
will  be  acconipanied  bj'  part  of  his  New 
York  staff,  who  will  be  installed  per- 
manentlj'  on  the  West  Coast. 


BEN  WILSON 
Producer  for  Arrow 

David  Powell  Signed 
For  New  Burr  Film 

David  Powell,  who  with  Pauline  Garon 
and  Harrison  Ford,  is  one  of  the  fea- 
tured players  in  C.  C.  Burr’s  “The  Aver- 
age Woman”,  recently  completed,  has 
been  reengaged  by  the  producer  for  a 
prominent  part  in  “Lend  Me  Your  Hus- 
band”, which  is  now  in  early  stages  of 
production  at  the  Burr  studios  in  Glen- 
dale, Long  Island  under  the  direction  of 
William  Christy  Cabanne. 

Mr.  Powell  has  been  under  a Para- 
mount contract,  and  made  his  first  inde- 
pendent picture  appearance  in  several 
years  in  “The  Average  Woman”.  “Fog 
Bound”  and  “The  Siren  Call”  are  recent 
Paramount  pictures  in  which  Mr.  Powell 
appeared  with  Dorothy  Dalton.  And 
others  well  remembered  by  exhibitors  and 
public  are  “Alice  Ascends”  with  Alice 
Brady,  “Outcast”  and  “Under  the  Green- 
wood Tree”  with  Elsie  Ferguson,  “Her 
Gilded  Cage”  with  Gloria  Swanson,  and 
“Glimpses  of  the  Moon”  with  Bebe  Dan- 
iels and  Nita  Naldi. 

Burr  Starts  Third  of 
“Big  Four”  Series 

Production  is  under  way  on  “Lend  Me 
Your  Husband”  at  the  Burr-  Glendale 
studio.  This  is  the  third  of  the  announced 
“Big  Four”  independent  specials  for  the 
1.923-24  season.  William  Christy  Ca- 
banne, who  recently  completed  “The  Av- 
erage Woman”  for  Burr  Pictures  Inc.,  is 
directing  the  current  production. 

“Lend  Me  Your  Husband”  is  described 
as  a sensational  and  original  modern-day 
society  drama  written  directlv  for  the 
screen  by  Marguerite  Gove.  The  title,  it 
is  believed,  will  prove  a box-office  mag- 
net, while  the  story  itself  is  said  to  be 
unusual  in  its  development.  A cast  of 
stellar  players  is  being  assembled. 
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''Independent  Future  Is  Brilliant” 


JOE  BRANDT 
President  of  C.  B.  C. 

IN  a discussion  of  the  independent 
market,  Joe  Brandt,  president  of 
C.  B.  C.  Film  Sales  Corporation,  says 
that,  “at  the  present  time  the  independ- 
ents’ future -is  more  brilliant  than  at  any 
other  time  in  the  annals  of  mo- 
tion picture  history. 

“The  . state  right  production 
field  has  now  advanced  to  the 
stage  where  the  exhibitor  can 
find  all  the  ' meritorious  produc- 
tions he  wants  within  the  Inde- 
pendent ranks. 

“Just  size  up  the  fine  lot  of 
productions  the  Independents 
have  for  the  coming  season — a 
program  that  every  theatre  must 
recognize— and  it  is  my  opinion, 
leased  upon  comments  which  we 
are  now  receiving,  that  the  ex- 
hibitor does  recognize  and  is 
going  to  give  the  Independents 
what  they  are  justly  entitled  to — 
nothing  more. 

“The  C.  B.  C.  program  for 
1924-25  will  be  a series  of  eight 
big  Columbia  Productions  and  a 
series  of  eight  Perfection  Pic- 
tures. The  following  four  books 
by  prominent  authors  are  in- 
cluded in  the  series  of  Columbia 
Specials:  ‘The  Foolish  Virgin,’ 
by  Thomas  Dixon,  ‘The  Price 
She  Paid,’  by  David  Graham 
Phillips,  ‘Who  Cares,’  by  Cosmo 
Hamilton  and  ‘A  Fool  and  His 
M o n e y,’  by  George  Barr 
McCutcheon.  We  have  also 


size  up  the  fine  lot  of 
productions  the  indepen- 
dents have  for  the  coming 
season—  a program  that  every 
theatre  must  recognize— and 
it  is  my  opinion,  based  upon 
comments  which  we  are  now 
receiving,  that  the  exhibitor 
does  recognize  and  is  going 
to  give  the  independents 
what  they  are  justly  en- 
titled to” 

Says 

yOE  fiRANDT 


signed  for  four  original  stories  with  such 
box  office  titles  as  ‘One  Glorious  Night,’ 
‘The  Midnight  Express,’  ‘After  Business 
Hours’  and  ‘Fighting  the  Filames.’ 

"Eva  Novak  and  William  .Fairbanks  will 
be  the  featured  players  in  each  of  the 
Perfection  Pictures  with  such  money- 
making titles  as  ‘The  Battling  Fool,’  ‘The 
Fatal  Kiss,’  ‘Women  First,’  'The  Race 
for  Life,’  ‘The  Fearless  Lover,’  ‘A  Fight 
for  Honor,’  ‘The  Beautiful  Sinner'  and 
‘Tainted  Money.’ 

“The  independent  producer  is  striving 
to  do  his  best,  both  with  his  product,  the 
material  that  is  in  it,  and  its  status  from 
the  standpoint  of  quality,  and  with  the 
fullest  cooperation  with  all  concerned  in 
mind. 

“It  is  obvious,  beyond  a question  of 
doubt,  to  every  independent  exchange- 
man,  that  he  must  give  the  exhibitor  at 
least  just  as  good  product,  if  not  better, 
than  what  the  exhibitor  receives  from  the 
national  distributor,  and  on  behalf  of 
C.  B.  C.  I will  go  on  record  now  in 
saying  that  our  fall  product  will  be  the 
biggest  and  finest  that  we  have  ever 
turned  out. 

"The  mad  rush  on  the  part  of  most  of 


HARRY  COHN 
Executive  of  C.  B.  C. 


the  program  companies  to  put  out  their 
best  product  during  the  months  Septem- 
ber, October  and  November,  has  again 
brought  the  exhibitor  to  a point  where  he 
finds  that  his  selection  for  February, 
March  and  April  is  rather  slim 
picking.  The  continuation  of  the 
policy  by  the  program  com- 
panies to  manufacture  stuff  for 
nine  months,  the  best  of  which 
is  played  off  in  three  months 
is  a marked  distinction  to  the 
policy  of  the  independent  pro- 
ducers who  have  learned  a lesson 
from  previous  seasons  that  their 
pictures  for  Ftsbruary  must  be 
as  good  as  the  pictures  for 
September  and  the  independent 
producers,  instead  of  slacking  in 
their  efforts,  have  put  forth  the 
best  they  had  in  them  to  keep 
up  an  average  standing  of  pro- 
duction throughout  the  entire 
season. 

"The  time  has  passed  when 
the  exhibitor  must  depend  upon 
a program  company  to  keep  his 
house  open  with  pictures  that 
mean  money  at  the  box  office 
because  there  are  a sufficient 
number  of  independent  produc- 
ers who  are  making  a sufficient 
number  of  pictures  to  guarantee 
a full  supply  for  an  entire  season 
and  of  a quality  that  compares 
favorably  with  any  of  the  pic- 
tures that  I have  seen  manufac- 
tured by  the  program  organization. 


JACK  COHN  ’ 
Executive  of  C.  B.  C. 
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For  Territorial  Rights  Apply 

WILLIAM  STEINER 
PRODUCTIONS 

220  West  Forty-Second  St., 
NEW  YORK  CITY 

Foreign  Representative 
SCREEN  ART  LIMITED 
26  Litchfield  Street,  London,  W.  C.  2 


WILLIAM 


STEINER. 


Presents 

HIS  GALAXY  OF  REGULAR  GUYS 

ALL  REAL  ‘HE-MEN’  OF  THE  BIG-OUT-DOORS 


LEO  MALONEY — ‘Centaur  of  the  Movies’ 

in  DARING  DEEDS 


FIVE  REEL 

WESTERN 

BOX-OFFICE 

ATTRACTIONS 


Real  Western  Life  Drama  in  Deeds  and  in  Facts 
Not  Mere  Western  Film  Fantasms  on  Reels 
AVAILABLE  AT  YOUR  NEAREST  EXCHANGE 

The  Merit  & Success  of 

WILLIAM  STEINER 
WESTERN  PRODUCTIONS 

Rests  upon  a foundation  of 
ACTUAL  PERFORMANCE— NOT  IDLE 
PROMISES 


MEMBER  OF 


NEAL  HART — ‘America’s  Pal’ 

in  SENSATIONAL  STUNTS 


PETE  MORRISON— ‘Cyclonic'Pete’ 

in  REALISTIC  RECKLESSNESS 


May  31,  1924 
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Presents 

CHARLES  HUTCHISON 

The  Dare  Devil  Thrill  Creator 

In  a series  of  six  super  feature  attractions  supported  by  a large  and 
appropriate  cast  of  screen  favorites. 


The  first  presentation  of  these 
super  feature  attractions  is 

“SURGING  SEAS” 


To  be  followed  by 

“HUTCH  0FTHEU.S.A.” 


Now  in  production 

“POISON” 


These  super  feature  attractions  are  taken  from  Emotional  stories  of 
action.  Real  life  with  plenty  of  Heart  Interest,  artistically  staged — 
elaborate  settings — convincing  locations. 

Not  Re~Issues 


CHARLES  HUTCHISON 


EDITH  THORNTON 
Supporting  Charles  Hutchison 


Book  Through  Your  Nearest  Exchange 


Distributed  By 

Hurricane  Film  Corporation 

220  West  42nd  Street  New  York  City 

Foreign  Representative 
SCREEN  ART  LIMITED 
26  Litchfield  Street,  London,  W.  C.  2 
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LEE -BRADFORD  CORP.  Preseryts 

STRANGE-5T0RY-  BOOKf 


NOVAKil 

ALL5TAR  CA5Ts 

A R0MANT1C  5T0RY  LA? 
AGAIN5T  THE  BACKGROUNI 
OF  A GOLD  RU5H  ON  THE 

REAL  YUKON  RIVEFI 


Champion  of  the. 

YUKON 


PHONE  BRYANT  6555 

LEE-BRADFORD  CORP.  701  SEVENTH  _AVE.  NEW  YORK  CITY 
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Believing  in  the  Policy  of  Only  Handling  the  Best  Selling  Feature 

on  the 

STATE  RIGHT  MARKET 

NATHAN  HIRSH 

PRESIDENT  OF 

The  AYWON  FILM  CORPORATION 

OFFERS  FOR  1924 


6 

3 


GEORGE  LARKIN  FEATURE 

That  Are  the  Acme  of  Box  Office  Attractions. 


8 


SPECIALS 

Which  Speak  For  Themselves. 

“THE  PURPLE  DAWN” 

With  BESSIE  LOVE 

“THE  VIRGINIAN  OUTCAST” 

With  MARJORIE  DAW 

“THE  MIDNIGHT  FLOWER” 

With  GASTON  GLASS 
and  VOLA  VALE 

AND 

High  Speed  Western  Features,  Now  in  the  Course  of  Production,  Which 
Will  Set  a New  Pace  in  Selling  Values. 


There  Is  No  Time  Like  the  Present  to 
Get  in  Touch  Immediately  with  the 


AYWON  FILM  CORPORATION 

729  SEVENTH  AVENUE  NEW  YORK  CITY 
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WM.  B.  BRUSH  PRODUCTIONS 

announce  in  preparation 

‘‘The  Water  Babies’^ 

a screen  adaptation  of  Charles  Kingsley’s  famous  classic 

With  an  all-star  cast 
and 

Startling  and  Original  Effects  in  Marine  Photography 

Through  special  arrangement  Mr.  W.  B.  Brush  will  be  able 
to  secure  marine  photography  for  the  under-sea 
sequences  of  “The  Water  Babies” 

Never  before  seen  on  any  screen. 

W.  B.  BRUSH  PRODUCTIONS  IN  RELEASE 

“The  Rum  Runners”  “A  Million  in  Jewels” 

“DEFYING  THE  LAW” 

Featuring  Lew  Cody  and  Renee  Adoree 
and  an  all-star  cast  including  Buddy  Post,  Joseph  Swickard,  Dick  Sutherland 


RELEASED  THROUGH 

GOTHAM  PRODUCTIONS,  1600  Broadway,  New  York 

Other  Plans  Announced  Later 


May  31,  1924 
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WILLIAM  DESMOND 
Jesse  J.  Goldburg  Star 


Initial  Production 
Is  Scheduled 

PRESIDENT  ARTHUR  A.  LEE  of 
Lee-Bradford  Corporation,  opens  the 
season  with  the  biggest  special  feature 
production  ever  announced  under  the  Lee- 
Bradford  name.  “The  Lure  of  the  Yu- 
kon,” which  has  caused  so  much  specu- 
lation as  to  w'ho  would  ultimately  release 
it,  is  the  opening  gun  of  a program  that 
presents  a formidable  lineup  of  attrac- 
tions. Aside  from  the  tense  dramatic  ac- 
tion with  which  this  picture  abounds,  an- 
other interesting  feature  is  the  condition 
under  which  it  was  filmed.  “The  Lure 
of  the  Yukon”  was  produced  in  Alaska. 
It  was  taken  in  actual  blizzards  and  the 
temperatures  ran  from  20  to  40  degrees 
below  zero  during  nearly  all  the  four  and 
one-half  months  it  took  Norman  Dawn, 
the  director,  with  a company  of  twenty- 
two  players  to  make  it. 

Ten  thousand  reindeer  were  utilized  in 
making  some  of  the  scenes.  In  the  gold 
rush  scenes  over  500  old-time  miners  ap- 
peared with  over  200  dog  teams.  The 
furs  worn  by  this  aggregation  of  Alaskans 
would  run  over  several  hundred  thou- 
sand dollars  in  value.  The  great  glaciers, 
mighty  walls  of  ice,  and  the  smoking 
thundering  Mount  Katmai,  Alaska’s  fiery 
volcano,  also  the  famous  Valley  of  Ten 
Thousand  Smokes  are  shown.  The  mem- 
bers of  the  company  endured  great  hard- 
ships and  traveled  many  miles  every  day 
by  dog-teams  to  get  the  scenes. 

In  the  great,  log-jam  scenes  there  were 
used  ten  acres  of  logs  stacked  forty  feet 
high.  There  are  scenes  showing  this 
colossal  mass  of  timber  being  dynamited 
and  later  burning  up.  “The  Lure  of  the 
Yukon”  is  the  first  real  Alaskan  photo- 
play in  which  the  scenes'  are  actually 
taken  on  the  locations  mentioned.  Among 
the  principals  are  Eva  Novak,  Arthur 
Jasmine,  Kent  Sanderson,  Spottiswoode 
Aitken,  Howard  Webester,  Katherine 
Da\\m,  and  manj^  others. 

Anticipating  the  biggest  year’s  business 
ever  known  in  the  state  right  field  and  to 
properly  handle  the  expected  large  vol- 
ume Mr.  Lee  has  reorganized  the  per- 
sonnel of  his  internal  organization.  Mr. 
Lee  will  personally  direct  all  important 
policies  from  New  York.  F.  G.  Brad- 
ford, vice-president,  after  a short  visit 
to  New  York,  will  be  active  on  the  Pa- 


Lease  Space  at 
Coast  Plant 

JESSE  J.  Goldburg,  president  of  In- 
dependent Pictures  Corporation,  has 
returned  from  Hollywood,  where  he 
closed  a contract  with  William  Sistrom, 
whereby  the  Independent  Corporation 
leased  three  units  or  stages  at  the  Hollx  - 
wood  Studios. 

A separate  administration  building, 
located  on  the  studio  grounds,  will  house 
the  producing  staff  of  Mr.  Goldburg’s 
organization.  This  staff,  in  addition  to 
the  three  directors’  rooms,  will  also  have 
a publicit}'  and  advertising  manager, 
auditor,  casting  director,  technical  direc- 
tor, and  studio  manager,  in  addition  to 
the  executive  offices  of  Mr.  Goldburg 
himself. 

The  three  units  operating  on  the  West 
Coast  will  be  the  William  Desmond- 
Helen  Holmes  unit,  the  Bill  Cody  unit, 
the  Franklyn  Farnum  Western  unit.  In 
addition  to  these.  Mr.  Goldburg  intends 
to  remove  his  Eastern  production  staff, 
which  is  now  engaged  in  the  making  of 
the  “Book  of  Knowledge”  series,  to  the 
West  Coast. 

This  enlarged  production  activity  is  in 
keeping  with  the  plans  laid  down  by  Mr. 
Goldburg  six  months  ago.  The  total  out- 
put of  these  four  units  will  consist  of 
twenty-four  features  and  fifty-two  single 
reel  subjects  knowm  as  the  “Book  of 
Knowledge”  series. 

Mr.  Goldburg,  in  his  offices,  in  com- 
menting upon  this  plan  of  operations, 
stated:  “In  addition  to  the  pictures  that 
are  to  be  produced  in  series,  it  is  also 
my  intention  to  produce  at  least  two 
super  special  society  dramas,  the  con- 
tinuities of  which  have  been  completed. 
The  first  super-special  has  as  its  work- 
ing title  The  Diary  of  a Physician,  being 
an  adaptation  of  the  book  written  by 
Dr.  Samuel  Warren  about  eighty  3'ears 
ago.  It,  to  my  mind,  is  the  most  power- 
ful heart  interest  story  ever  penned  by 
a human  being.  That  is  covering  a large 
territory,  I admit,  but  I submitted  this 
story  in  book  form,  as  well  as  the  con- 
tinuity to  about  nine  of  the  most  active 
literary  minds  in  the  City  of  New  York, 
and  the\'  pronounced  it  not  alone  an  un- 
usual tale,  but  a story  that  should  grip 
the  heart  and  stir  the  soul  of  every  hu- 
man being  able  to  comprehend  the  mean- 
ing of  human  emotions.  Of  course  the 
production  will  have  an  all  star  cast.  By 
that  I mean  stage  or  screen  celebrities; 
but  paramount  to  that,  everyone  por- 
traying a part  must  be  built  for  the  part 
itself,  in  addition  to  possessing  the 
proper  dramatic  talent  to  delineate  the 
character. 

“I  intend  to  produce  another  subject, 
I have  been  in  negotiation  for  the  screen 
rights  to  a stage  play.  I have  not  as  yet 
been  successful  in  securing  the  signature 
of  the  owners  of  this  production  to  the 
contract,  but  the  prospect  is  altogether 
favorable,  and  when  I am  prepared  or 
permitted  to  make  the  announcement  as 
to  the  name  of  this  stage  play,  it  of  it- 
self will  convince  the  theatre-going  pub- 
lic and  the  motion  picture  industry  that 
I have  a piece  of  property  second  to 
none  screened  within  the  past  five  years.” 


cific  Coast  acquiring  new  product  and 
supervising  sales  there.  All  foreign  sales 
will  be  in  the  hands  of  the  foreign  man- 
ager, Frank  Whittle.  East  of  the  Mis- 
sissippi a special  representative.  A.  J. 
McAllister,  will  visit  all  important  e.x- 
change  centres  promoting  the  sale  of  tlie 
product.  Certain  of  the  work  in  the  home 
office  sales  department  as  well  as  all  pub- 
licity' and  advertising  will  be  delegated 
to  W.  F.  Barrett,  who  is  assistant  to  the- 
president. 


JESSE  J.  GOIJJRURG 
Independent  Producer 


Goldburg  Offers 
Novel  Series 

T NDEPENDENT  Pictures  Corporation, 
of  which  Jesse  J.  Goldburg  is  presi- 
dent, comes  forth  with  the  announcement 
that  it  has  in  course  of  production  fifty- 
two  single  reel  releases  to  he  known  as 
the  “Screen  Book  of  Knowledge.” 

The  attractions  will  embrace  every 
known  form  of  popuar  science,  with  ex- 
planations that  will  appeal  to  and  be 
understandable  by  the  lay  mind,  whether 
man,  woman  or  child.  The  subjects  will 
be  replete  with  humor  and  comedy.  The 
first  four  have  been  completed. 

Mr.  Goldburg  waxed  exceedingly  en- 
thusiastic over  the  prospect  of  these  pro- 
ductions. It  is  his  opinion  that  they  will 
prove  the  most  popular  single  reels  ever 
exhibited  in  the  United  States.  Their 
advertising  and  tieup  possibilities  are  al- 
most without  limit.  They  will  be  pro- 
duced along  the  lines  of  big  features,  and 
the  only  difference  will  lie  in  the  fact 
that  they  are  confined  to  single  reels. 

The  cast  in  each  production  will  neces- 
sarih'  be  limited,  but  in  each  release  there 
will  be  several  children,  around  whom 
the  questions  and  answers  of  the  “Book 
of  Knowledge’’  series  will  revolve.  There 
will  be  eight  questions  answered  in  each 
release. 

The  first  release  places  before  the  lay 
mind  the  solution  of  such  questions  as 
“What  Is  Fire?”  "What  Is  Water?” 
“What  Makes  a Clock  Move?”  “What 
Makes  a Ball  Bounce?”  “What  Makes 
the  Waves?”  “How  Does  a Fish 
Breathe?”  and  “What  Is  Glass?” 

These  productions  will  be  extensively 
advertised.  An  exploitation  plan  is  now 
being  mapped  out  by  the  staff  of  Inde- 
pendent Pictures  Corporation,  so  as  to 
permit  of  a possible  tieup  between  these 
releases  and  all  the  schools  and  univer- 
sities in  the  country. 

The  first  release  will  be  ready  August 
1.  These  productions  are  being  produced 
under  the  personal  direction  and  super- 
vision of  Donald  1.  Buchanan.  The  ques- 
tions to  he  presented  in  this  series  will 
not  be  taken  from  “The  Book  of  Knowl- 
edge,” but  largely'  from  text  books  pub- 
lished in  the  schools  and  universities  of 
this  country',  as  well  as  from  the  en- 
cyclopedia, both  the  American  and  the 
British  editions. 


FOUR  FROM 
BURR  1924-25 


COMING 


Three  Johnny  Hines  pictures-and  a 
Fourth  Feature;  ^‘The  Shame  Dance” 


Hll  1 Q01  The  Torchy  Comedies  starred  Johnny  Hines  into  eminence  and  cre- 
^ ated  an  enviable  production  record.  The  famous  series  placed  Burr 
pictures  on  a foundation  that  exchanges  realized  as  being  DEPENDABLE  AND  TO 
BE  RELIED  UPON. 

I|-  1 Q22-  1 ^ season  passed  that  admittedly  placed  Burr  product  on  the 

X X very  pinnacle  of  accomplishment  in  the  independent  field 

against  the  great  odds  of  depressing  conditions.  You  all  remember  “Burn  ’Em  Up 
Barnes,’’  “Sure  Eire  Flint,”  “Luck,”  “I  Am  the  Law,”  “Secrets  of  Paris,”  “The  Last 
Hour,”  “You  Are  Guilty”  and  Charles  Murray  in  the  All  Star  Comedies. 

This  season  definitely  placed  Hines  as  a star  of  the  first  order  and  convinced  the 
exchangemen  with  which  we  did  business  that  they  had  an  ally  who  kept  promises. 

1 Q2^  24.  ^ notable  program  included  first  the  production  of  Burr’s  Big 

Five,  “Restless  Wives,”  “The  Average  Woman,”  “Lend  Me 
Your  Husband,”  “The  New  Schoolteacher”  and  “Three  o’Clock  in  the  Morning.”  The 
last  feature  to  finish  this  program  is  “Youth  to  Sell,’’  making  a total  of  six  features. 

Pvrwrl Plaice  1924-1925  are  in  full  swing.  We  plan  four  UN- 
IT 1 iXUUdliXll  Icxllo  USUAL  PICTURES.  The  first  will  represent  Johnny 

Hines’  newest  work  and  will  write  its  own  advertising  i-n  a trail  of  new  records  that 
will  eclipse  “Burn  ’Em  Up  Barnes.”  The  picture  is  to  be  called  “The  Speed  Spook.” 
Two  more  Hines  pictures  will  follow  and  a fourth  feature  called  “The  Shame  Dance” 
from  the  notable  story  by  Mblbur  Daniel  Steele  will  be  our  program  for  the  present. 

In  1921  we  proniised  the  “Big  6”  and  made  7.  In  1923  we  promised  the 
“Big  4”  and  made  6.  Now  we  promise  4 Extra  Specials!  How  many  in- 
dependent producers  can  point  to  such  a record?  It  is  conclusive  proof 
that  Burr  Product  and  the  Burr  Policy  mean  something  more  than  words 
— They  mean  “Good  Business  for  Everybody.” 


EXCHANGES  DISTRIBUTING  PRESENT  BURR  PIGTURES  ING.  PRODUCT  1923-1924 


All  Star  Features  Dist.,  Inc. 
American  Feature  Film  Co. 
Bond  Photoplay  Corp. 
Columbia  Film  Service,  Inc. 
Commonwealth  Film  Corp. 
Enterprise  Distributing  Corp. 
F.  & R.  Film  Co. 


209  Golden  Gate  Ave. 
1335  Vine  St. 

265  Franklin  St. 

1010  Forbes  St. 

729  Seventh  Ave. 

104  Walton  St. 

Loeb  Arcade  Bldg. 


Exhibitors  Film  Exchange^  916  “G”  St.  N.  W. 


San  Francisco,  Calif. 
Philadelphia,  Pa. 
Buffalo,  N.  Y. 
Pittsburgh,  Pa. 

New  York  City 
Atlanta,  Ga. 
Minneapolis,  Minn. 
Washington,  D.  C. 


Favorite  Film  Co.,  Inc. 

Greiver  Productions 
H.  Lieber  Co. 

Mid-West  Distributing  Corp. 
Moscow  Films,  Inc. 

Skirbolls  Brothers 
True  Film  Co. 

Royal  Pictures, 


143  E.  Elizabeth  St. 
831  So.  Wabash  Ave. 
212  Wimmer  Bldg. 
Toy  Building 
23  Piedmont  St. 

507  Film  Exch.  Bldg. 
191154  Commerce  St. 


Detroit,  Mich. 
Chicago,  111. 
Indianapolis,  Ind 
Milwaukee,  Wis. 
Boston,  Mass. 
Cleveland,  O. 
Dallas,  Tex. 


Supreme  Film  Co.,  1022  Forbes  Street,  Pittsburgh,  Pa. 


1337  Vine  Street,  Philadelphia,  Pa, 


\ou  only  THINK 
\ibuvc5ecn  action 
And  laughs  f 
In  a picture  / 


Pathos!  Pep!  Politics! 


Wait  until  you  see 

Johnny 


Hines 


C.  C.  Burr  presents 

JOHNNY  HINES 

now  a bigger  box  office  bet 
than  ever  before  in  his 
career,  and  a powerful  sup- 
porting cast  including 

Faire  Binney,  Edmund  Breese 
and  Warner  Richmond 

In  the  unusual  picture 


The  Speed  Spook 

By  William  Wallace  Cook 

From  the  story  presented  in 
Top  Notch  Magazine 

Directed  by  Charles  Hines. 
Scenario  by  Ray  Harris. 

The  first  of  a series  of  three 
Hines  pictures  and  a fourth 
feature,  “THE  SHAME 
DANCE,”  to  be  produced  by 

BURR  PICTURES,  Inc. 

133-135-137  West  44th  St. 

NEW  YORK 


EXCHANGES  DISTRIBUTING  BURR  PICTURES  INC.  PRODUCT  1924-1925 

Watch  this  space  fill  up  ! 
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EXHIBITORS  HERALD 


May  31,  1924 


THE  NEW  FORM 

I.M.P.P.&D.A. 

CONTRACT  IN  STOCK 
READY  FOR  YOUR 
IMPRINT 


Low  Prices 
Any 

Quantity 

WE 

CAN  SUPPLY 
YOU  WITH 
EVERYTHING 
YOU  NEED 

in 

Stationery 
Office  Supplies 

and 

Printing 

of  all 

kinds  for  the 

Motion  Picture 
Industry 


Phone  Bryant  1871 

TOTEM 

Stationery  & Printing 
Company 

1476  Broadway  at  42nd  St, 

Room  824 

Longacre  Bldg.  NEW  YORK 


will  boast  of  a star  cast,  and  story  far 
above  the.  usual  and  will  be  booked  by 
an  intensive  advertising,  publicity  and 
exploitation  campaign. 

Complete  Press  Book  on 
“Average  Woman” 

The  press  book  on  the  new  C.  C.  Burr’s 
latest  production,  "The  Average  Woman”, 
is  off  the  press  and  is  being  shipped  to 
exchanges  controlling  distribution  fran- 
chises on  new  productions,  which  include 
“Three  o’Clock  in  the  Morning”,  “The 
New  School  Teacher”,  “Restless  Wives”, 
“Lend  Ale  Your  Husband”  and  “Youth 
to  Sell”. 

Pauline  Garon,  Harrison  Ford  and 
David  Powell  are  the  leading  members 
of  the  cast,  and  each  is  excellent  “copy” 
for  publicity  stories  and  feature  articles. 
The  Burr  press  book  is  replete  with 
stories  which  reflect  a keen  sense  of 
showmanship  in  their  conception. 

Air.  Burr  has  found  in  the  past  that 
exhibitors  find  the  so-called  teaser  ads 
of  real  value  in  arousing  interest  in  a 
production.  In  this  press  book,  in  addi- 
tion to  a well  conceived  series  of  “teas- 
ers” picturing  “The  Average  Woman” 
from  the  time  of  Eve  to  today’s  flapper 
frivolities.  Air.  Burr  provides  a special 
teaser  set  of  drawings  depicting  in  car- 
toon style  some  of  the  humorous  tenden- 
cies attributed  to  the  aforesaid  “Woman”, 
In  the  way  of  cuts,  the  most  stress  is 
upon  those  of  the  single  and  two  column 
variety.  For  those  who  wish  to  use  large 
space  ad  cuts  of  several  columns  in  width 
are  provided.  A liberal  display  of  lobby 
photos  and  lithographs  is  pictured  for  the 
convenience  of  the  exhibitor. 


BANNER  PRODUCTIONS,  Inc. 

SAM’L  J.  BRISKIN  GEO.  H.  DAVIS 


ANNOUNCE 


BIG  SPECIALS 

with 

BOX  OFFICE  CASTS 

1540  Broadway  - New  York  City  - Bryant  4714 

'‘Make  This  Your  Banner  Year” 


Banner  Productions  Is 
Formed  by  Davis 

Samuel  J.  Briskin  and  George  H.  Davis 
have  opened  new  distributing  offices 
under  the  firm  name  of  Banner  Produc- 
tions, Inc.,  at  1540  BroadwaJ^  New  York. 
They  will  distribute  a series  of  eight 
special  features  the  first  of  which  is  now 
being  produced  under  the  direction  of 
Burton  King  with  an  all  star  cast  includ- 
ing Hope  Hampton,  Lowell  Sherman, 
David  Powell  and  Mary  Thurman.  The 
title  of  the  first  picture  will  be  announced 
at  a later  date. 

The  first  four  of  the  series  will  be  made 
in  the  East  and  the  other  four  on  the 
West  Coast.  Every  picture  in  the  series 
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f THE  THEATRE 

Q.yiSDepartment  of  Practical  Showmanship 


Fits  House 
Organ  Copy 
To  Purpose 

As  shown  in  illustration  at  right, 
Frank  H.  Bums  has  found  the 
house  organ  editorial  copy  provided 
by  The  Theatre  useful.  Editing  the 
first  published  unit,  as  suggested,  to 
conform  with  local  requirements, 
Mr.  Bums  has  confirmed  our  belief 
that  there  is  a need  for  such  ma- 
terial. 

House  organ  copy  for  the  week, 
ad,  editorial  and  filler  in  that  order, 
follows : 

YOUR  MONEY’S  WORTH 

OU  get  3’our  money’s  worth,  or  think 
you  do,  in  every  purchase  j'ou  make. 
Otherwise  j'ou  do  not  buj-.  But  the  big- 
gest crowd  is  always  found  around  the 
bargain  counter,  where  you  are  supposed 
to  get  a little  more  than  your  money’s 
worth. 

The  prosperous  theatre  must  enjoj' 
“bargain  counter”  attendance  regularh’. 
It  takes  its  profit  from  the  extra  admis- 
sion sales  after  the  regular  patrons  are 
accommodated.  That’s  why  we  always 
give  you  a little  more  than  j^our  money’s 
worth  in  a (theatre  name)  performance. 


WELCOME,  NEW  NEIGHBORS 

WE  cannot  pass  this  season  without 
a y/ord  of  welcome  to  the  new 
neighbors  in  our  midst.  On  behalf  of  this 
theatre,  welcome  to  the  community.  We 
are  sure  we  speak  for  the  community  also 
in  this  welcome. 

We  think  you  will  like  us.  We  are 
earnest  workers  here  and  community  wel- 
fare is  close  to  the  heart  of  our  citizenry. 
We  have  accomplished  many  big  civic 
undertakings  and  we  have  outlined  a big 
program  in  which  we  want  vour  coopera- 
tion. 

Our  stores  are  up  to  date  in  stock,  pol- 
icy and  prices.  Our  local  administration 
cherishes  a clean  and  enviable  record. 
The  morale  of  the  neighborhood  is  splen- 
did, as  you  must  have  known  when  you 
chose  this  as  your  homesite. 

This  theatre  holds  itself  accountable 
to  the  community  for  the  provision  of 
irreproachable  entertainment,  for  the  high 
type  of  amusement  required  by  a high 
type  of  clientele. 

New  neighbors,  welcome! 

FOOD  FOR  THOUGHT 

The  best  authors  of  all  nations  write, 
directly  or  indirectly,  for  the  screen. 

* 

Sight  is  thie  most  cherished  human 

(Co)itni7icd  01!  following  page) 
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Phillips  TTieatre  Program 

Week  Commencing  Monday,  May  12th 


Monday — T uesday 

Rudyard  Kipling  s immortal  story  of  Bohemian  studios,  desert 
sands  and  London  drawing  rooms.  All  the  throbbing  drama,  the 
lightning  action,  the  glowing  color  of  the  world’s  greatest  literary 
genius. 

THE  LIGHT  THAT  FAILED" 

A Paramount  picture  with  Jacqueline  Logan,  Percy  M.trmoi. 
Sigrid  Holmquist  and  David  Torrence. 

Stan  Laurel  Comedy  Fox  News 


W ednesday — T harsday 


She  never  knew  the  meaning  of  a man’^kiss  until  one  day  a 
white  yacht  steamed  into  the  blue  lagoon  of  the  Florida  wiMerness 
where  her  father  had  kept  her  hidden  from  the  world, 

‘WILD  ORANGES" 

Adapted  from  Joseph  Hergesheimer’s  story  with  a cast  includ- 
ing Frank  Mayo,  Virginia  Valli,  and  Ford  Sterling. 

Century  Comedy  Fun  From  the  Press 


Friday — Saturday 

Youth  and  beauty  in- a story  of  stormy  emotions.  See  the  vast 
reindeer  herd  in  a mad  stampede..  The  greatest  thrill  ever  filmed. 
'THE  BLIZZARD" 

A tale  of  love  midst  many  dangers  by  that  great  Swedish  auth- 
or Selma  Lagerlof. 

Our  Gang  Comedy  Fox  News. 


PROGRAM  SUBJECT  TO  CHANGE  WITHOUT  NOTICE 


-A 


^ ^VEE^LY  _X  I 


'ubiished  in  the  intcrert  of  the  petrona  of 
the  Orlando  Theatres. 


FRANK  H.  BURNS EDITOR 

VOL.  2.  No.  5. 


WE  DONT  KNOW— BUT 

Here  are  the  facts: 

If  we  knew  precisely  what  you  want 
in  motion  picture  entertainment,  we 
could  make  you  cqme  to  see  every 
program  which  we  exhibit — and  our 
million  in  profits  would  not  be  1far  in 
the  offing.  But  we  dont  know,  and 
we  do  want  that  million,  so  we’re  ask 
ing  you  to  help  us  get  it. 

Why  should  you  help  us?  Well, 
because  the  same  alight . effort  that 
will  get  us  our  million  will  get  you 
precisely  what  you  want  im  motion 
picture  entertainment  and  that’s 
worth  as  . much  to  each  of  your  pro- 
Dortionately  as  our  million  is  worth 
CO  us. 

Perhaps  we  should  explain  why  we 
don’t  know  what  you  want.  It’s  be- 
cause there  are  so  many  of  you  that 
it’s  a physical  impossibility  to  talk 
it  over  with  each  of  you,  or  even  the 
majority  of  you,  and  we  can’t  pro- 
vide what  the  majority  wants  unless 
we  know  the  wants  of  the  majority. 

We're  not  unlike  other  Theatre 
owners  in  this,  but  we  want  to  be  un- 
like them,  for  your  sake  and  for  our 
own.  To  obtain  the  information  that 
will  make  us  unlike  them,  make  us 
know  what  you  want,  we  have  es- 
tablished a system  of  card  indexes  at 
the  various  Orlando  Theatres.  This 
gives  every  patron  the  opportunity  to 
comment  upon  the  pictures  you  see 
or  want  to  see*.  We’re  speaking  fo.r 
your  interests  as  well  as  our  own 
when  we  ask  you  to  give  os  the  in- 
formation asked  for  on  thestf  cards. 
You’ll  find  them  at  the  door  or  box 
office  of  every  Orlando  Theatre. 
When  you  visit  us  next  time,  see  that 
you  get  one,  fill  it  in  and  any  of  the 
attendants  will  take  it  for  you  to  be 
delivered  by  them.  Or  if -you  prefer, 
n^U  it  to  us — but  don't  fail  to  send 
one  in. 


PRODUCTION  INCREASING 

Production,  which  has  been  at  a 
very  low  «bb  for  the  past  several 
months,  is  . picking  up  materially. 
Over  at  Goldwyn's,  where  for  some 
time  the  only  activity  was  von  Stro- 
heim's cutting  of  “Greed,"  several 


companies  are  working  and  other 
studios  are  getting  in  step,  with 
Lasky,  the  leader  with  half  a dozen 
big  productions  under  way.  And 
speaking  of  Lasky’s,  it  seems  thj.t 
William  De  Mille  is  stealing  his  big 
brother’s  stuff.  His  new  picture  is 
called  "The  Bedroom  Window"! 


Sol  Lesser,  president  of  Principal 
Pictures  corporation,  has  left  for 
Tucson,  Arizona,  together  with 
Hope  Loring^  and  Louis  Lighton, 
scenarists,  who  will  confer  with  Har- 
old Bell  Wright  in  regard  to  the 
screen  adaptation  of  the  next  Wright 
story  that  Principal  wil^  film.  Just 
which  storj^  this  will  be  has  not  yet 
been  decided. 


Now  here’s  real  romance  for  you. 
It  seems  that  one  day  James  Cnize 
had  an  idea  for  a story.  He  told  the 
idea  to  Frank  Condon,  who  wrote  the 
yarn  and  sold  it  to  a magazine  for 


$150,  while  Cruze  retained  the  fi];-i 
rights.  The  story  was  called  "The 
End  of  the  World.’’  Then  Jack 
Pickford  wanted  the  story  for  a p c- 
ture.  He  got  it  by  paying  Cruze  $5,- 
000  for  the  film  rights.  Pickford  ha.- 
commenced  production  of  the  storj 
under  the  direction  of  Victor  Keays, 
without  having  even  engaged  a lead- 
ing woman  as  yet. 


Theodore  Roberts,  who  has  been  iii 
for  so  long,  has  at  last  reached  the 
stage  in  his  convalescence  where  i.e 
can  again  smoke  cigars. 


Immediately  upon  completing  work 
in  Douglas  MacLean’3  current  prodac- 
tion,  "Never  Say  Die,”.-Lillian  Rich 
.Will  leave  for  the  east  on  a month’s^ 
vacation. 


Jack  Dempsey  is  busy  making  his 
first  two-reel  picture  for  Universal.  It 
is  part  of  a series. 


REPRODUCTION  of  editorial  page  from  Orlando  Enterprises,  Inc.,  Orlando, 
Fla.,  h ouse  organ,  showing  adaptation  and  use  of  service  editorial  supplied  on 
this  page  of  The  Theatre  in  a recent  issue. 


Unusual  Publicity  Obtained  in 
London  for  Sporting  Youth*^ 

THE  THEATRE,  Exhibitors  Her.m.d. — As  a reg'ular  reader  of  ymir 
journal,  I am  very  much  interested  in  the  .\inerican  side  of  exjiloitation. 
and  I think  you  will  be  equally  interested  in  exploitation  on  the  llritish 
side. 

I have  pleasure  in  sending-  a little  note  detailing-  the  wonderful  ex- 
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LEFT  TO  RIGHT:  Dario  Resta,  C.  J.  Randall,  E.  A.  D.  Eldrighe,  Count  Zbor- 
owski,  C.  G.  M.  Le  Campion,  Gordon  England,  the  group  of  English  crack 
auto  racers  who  competed  for  the  Reginald  Denny  “Sporting  Youth”  cup  with 
an  average  speed  of  99  miles  per  hour.  Taken  in  front  of  the  Marble  Arch 
Pavilion. 


pluitation  that  was  put  over  in  connection  rvith  the  flotation  of  Reginald 
Denny’s  “Sporting  Youth." 

The  Brooklands  Automobile  Racing  Club  is  the  swellest  club  here, 
very  exclusive  indeed,  and  it  is  cjuite  a triumph  to  have  induced  them  to 
include  the  Reginald  Denny  Race  in  their  biggest  meeting  of  the  year. 
There  were  23,000  people  present  on  the  occasion  when  this  cup  was  won. 
.\s  you  will  see  by  the  article  I enclose  Captain  Alfred  Davis  is  one  of  our 
most  enterprising  showmen  on  this  side,  and  he  deserves  the  highest  credit 
for  having  put  through  what  he  did. 

1 hope  you  can  find  room  in  an  early  issue  to  include  some  details 
and  also  photograph  showing  what  actually  happened. 

'riianking  you  in  anticipation. — Robh  L.vwson,  Universal  Pictures, 
London,  England. 

"Sporting  Youth”  was  given  its  West  End  premiere  by  Captain  Alfred  Davis  of 
the  Marble  Arch  Pavilion,  one  of  the  show  picture  houses  of  London. 

Mr.  Davis  had  arranged  the  showing  for  Easter  week,  and  the  opening  day  co- 
incided with  the  great  Race  Meeting  at  the  famous  Brooklands  Track.  This  Easter 
meeting  was  one  of  the  largest  events  of  the  motor  world,  and  Mr.  Davis  was  able 
to  arrange  a splendid  tie-up  by  persuading  Carl  Laemmle  to  present  a fine  troph}', 
and  by  getting  the  Brooklands  Automobile  Racing  Club  to  organize  a special  event 
called  ’’The  Sporting  Youth  Cup,”  open  to  all  “sporting  youths”  (amateurs  up  to  the 
age  of  twenty-five). 

This  event  caused  great  excitement  in  the  motoring  world  and  enabled  Mr.  Davis 
to  break  fresh  ground  in  newspaper  publicity.  Notices  were  secured  in  all  the  motor 
papers  and  from  the  motor  critics  of  the  lay  press,  in  addition  to  the  usual  film  notes. 

special  morning  showing  of  “Sporting  Youth”  was  arranged  at  the  Marble 
Arch  Pavilion,  and  all  the  well-known  racing  cracks  turned  up  complete  with  their 
Brooklands  racers.  The  noise  of  all  the  racing  cars  lining  up  outside  the  theatre 
sounded  like  a squadron  of  aeroplanes  and  caused  great  interest,  holding  up  all  the 
traffic  in  Oxford  street.  The  racing  men  were  delighted  with  the  big  road  race  in 
"Sporting  Youth,”  and  considered  it  some  of  the  finest  racing  they  had  ever  seen, 
and  one  and  all  thoroughly  enjoyed  the  picture. 

Street  Exploitation  Proves 
Big  Help  to  Box  Office 

THE  TI  1E.A.1'RE,  Exjiibitors  Herald. — I am  enclosing  a photo  I had 
taken  when  1 was  advertising  Jfarold  Lloyd  in  “Grandma’s  Boy.’’  I placed 
a banner  on  my  Itack  tvhich  read  “See  blarold  Lloyd  in  ‘Grandma’s  Boy’ 
at  the  Palace  Theatre  Tonight."  Then  I went  all  over  town  with  this 
makenp  on.  This  made  a big  hit  and  gained  me  the  name  of  Harold  Lloyd. 

Stunts  like  this  sure  do  help  business  and  here  is  a picture  that  is  sure 
to  please  them  when  you  get  them  there. — C.  M.  Solley,  Palace  theatre, 
.Vshdown,  Ark. 

Hewitt  Has  Unique  Idea  for 
Program  Throwaway  Card 

THE  THEATRE,  Exhibitors  Herald. — Enclosed  find  sample  of  a 
little  stunt  tried  out  two  weeks  ago  by  the  w^riter  that  proved  100%  attention 


sense.  This  theatre,  appealing  to  and  de- 
pendent upon  that  sense,  is  guided  by  a 
deep  appreciation  of  that  fact  in  its  selec- 
tion of  picture  programs. 

* 

If  everybody  in  this  community  at- 
tended this  theatre  once  and  then  quit, 
this  theatre  would  close  in  a week.  We’ve 
got  to  please  you  so  well  that  you  want 
to  come  back.  That’s  why  we  try  to 
make  every  show  better  than  the  last  one. 

* 

Static  never  interferes  with  your  view 
of  a motion  picture. 

♦ 

A theatre  admission  entails  no  “upkeep 
cost.” 

* 

“For  the  Freedom  of  the  See.” 

Suggestions 

Invited 

One  of  the  most  commendable  and 
profitable  offices  of  the  theatre  house  or- 
gan is  the  enlistment  of  patrons’  coopera- 
tion in  the  theatre  management.  The 
thing  yields  a two-edged  value. 

In  the  first  place,  it  definitely  informs 
the  management  of  public  viewpoint  and 
demand.  It  provides  a fund  of  informa- 
tion which  is  invaluable  in  shaping  the 
future  policy  of  the  playhouse. 

In  the  second  place,  it  gives  patrons 
who  offer  suggestions  the  partnership 
feeling  that  spells  regular  attendance  and 
satisfaction. 

It  pays,  and  pays,  and  pays. 

More  About 
The  Music 

Musicians,  professional  or  otherwise, 
frequently  are  regarded  by  the  non-mu- 
sical as  "just  a bit  queer.”  In  fact  they 
are  merely  engrossed  in  their  music,  a 
circumstance  which  does  definitely  color 
their  views  on  other  subjects,  mainly 
through  lack  of  observation. 

In  the  theatre  it  is  not  only  important 
that  music  be  good,  in  the  sense  that  mu- 
sicians pronounce  it  good,  but  it  also 
must  be  what  the  non-musical  like,  or 
think  they  like.  The  seemingly  difficulty 
of  keeping  the  music  at  once  good  in 
the  musical  sense  and  satisfactory  in  the 
estimation  of  the  non-musical  is  not  so 
great  as  it  looks. 

One  good  way  to  accomplish  this  is  by 
appointment  of  a judiciously  selected 
Musical  Advisory  Council,  members  of 
which  represent  the  city’s  leading  musical 
clubs,  choirs,  newspapers  if  possible,  and 
other  respected  bodies.  If  such  a council 
is  created  as  an  honorary  organization 
serving  for  the  uplift  of  music,  etc.,  and 
brought  into  conference  with  the  theatre 
musical  director  at  intervals,  sure  fire 
newspaper  copy  is  at  hand  and  it  is  a 
simple  matter  to  let  the  public  know  that 
that  music  at  this  theatre,  is  the  best  -that 
can  be  obtained. 

In  other  words,  exploitation  of  the 
musical  side  of  the  theatre  is  much  more 
readily  and  permanently  practical  than 
any  other  kind.  When  the  public  believes 
the  music  is  good,  to  all  intents  and  pur- 
poses it  is. 

House  Organ  Serves 
Two  Theatres 

Buffalo’s  Colonial  and  Columbia  the- 
atres are  well  served  by  the  four  page 
house  organ,  “Silver  Sheet  Topics,”  pub- 
lished in  their  interests.  Although  type 
is  not  always  displayed  in  perfect  har- 
mony, the  effect  is  decidedly  showman- 
like and  a mass  of  information  is  packed 
into  compact  space. 

The  first  page  is  devoted  to  page-wide 
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announcements  of  special  attractions 
coming.  Page  two  has  the  Colonial  pro- 
gram down  the  middle  column,  while 
page  three  cares  for  the  Columbia  attrac- 
tions in  like  manner.  Outside  and  inside 
columns  of  both  these  pages  carry  picture 
advertisements,  news  notes  and  short 
items  of  general  interest. 

A magazine  effect  is  obtained  on  the 
back  page  by  mixing  a few  short  mag- 
azine stories  alongside  text  and  photos 
bearing  on  coming  programs. 

Bair  Gets 
The  Ads 

E.  E.  Bair,  State  theatre,  Uhrichsville, 
O.,  whose  theatre  newspaper  has  been 
discussed  several  times  in  this  paper, 
seems  to  get  about  as  many  ads  as  he 
wants.  Perhaps  the  newspaper  page  size 
has  something  to  do  with  it,  making  it 
convenient  to  lift  stuff  bodily  from  the 
regular  dailies,  but  at  any  rate  his  line-up 
of  advertisers  is  interesting  to  exhibitors 
seeking  public  support  for  their  house 
organs. 

In  a recent  issue,  Mr.  Bair’s  adver- 
tisers include:  The  Union  Bank,  Dunn 
Brothers  Motor  Co.,  G.  J.  Morgan  (drug- 
gist), Crummy  Plumbing  Co.,  Kleanall 
Kleaning  Kompany,  Schultz  & Schultz 
(photographers),  M.  A.  Tweed  (paints), 
L.  W.  Donahue  (team  work),  Ohio  Firuit 
Market,  Clyde  Hotel,  Treadway  Brothers 
(clothiers),  Don  McCauley’s  (delivery), 
Twin  City  Grocery,  P.  G.  Fanning  (wall 
paper),  E.  D.  Neikirk  (variety  store), 
Twin  City  Fish  Market,  McCoIlam  & 
Sons  (garage),  Roming  Electric  Co., 
James  S.  Beck  (jeweler)  and  Twin  City 
Electric  Company. 

The  newspaper  page  size  is  something 
to  think  about  where  merchant  advertis- 
ing is  sought  in  volume. 

Get  the  Jump 
On  Summer 

Taking  advantage  of  human  nature’s 
quirk  for  anticipating  pleasure,  the  own- 
ers of  the  Capitol  theatre  in  Saint  Paul 
have  been  reminding  the  people  of  that 
city  for  weeks  that  they  will  find  cool 
entertainment  in  the  Capitol  theatre  this 
summer. 

The  Capitol  in  Saint  Paul  is  owned  by 
Finkelstein  and  Ruben.  They  have  an 
interesting  story  to  tell  in  connection 
with  Capitol  Coolness. 

The  Capitol  theatre  in  Saint  Paul 
opened  in  September  1920.  During  the 
succeeding  summer  they  kept  the  Capi- 
tol cool  all  summer  long,  but  the  people 
did  not  seem  to  apreciate  this  hot  weather 
advantage.  If  they  were  cool  in  the  the- 
atre they  seemed  to  take  it  for  granted 
that  the  building  was  large  and  neces- 
sarily cool.  They  failed  utterly  to  realize 
that  the  air  in  the  Capitol  was  artificially 
cooled.  So  last  summer  Finkelstein  and 
Ruben  decided  to  tell  the  people  about 
their  cooling  system. 

In  large  and  small  newspaper  ads,  on 
the  billboards,  on  the  screen  and  by 
means  of  newspaper  stories,  they  pounded 
their  message  home,  that  thouands  of 
dollars  were  being  spent  in  ' keeping  pa- 
trons of  the  Capitol  theatre  cool.  The 
results  showed  in  a gratifying  attendance 
at  the  Capitol  last  summer. 

This  year  Finkelstein  and  Ruben 
started  their  campaign  early.  About 
April  15  their  well-known  Miss  Very 
Cool  started  telling  patrons  by  means  of 
the  Capitol  theatre  program  to  antici- 
pate cooling  off  this  summer  in  the  Cap- 
itol. On  May  1 a series  of  trailers  were 
started  with  Miss  Very  Cool  conveying 
her  messages  from  the  screen. 

Then  the  firm  began  the  distribution  of 
5,000  blotters,  of  which  the  Herald  carried 


ONE  OF  THE  illustrations  accompanying  Robb  Lawson’s  letter.  This  shows 
a number  of  the  competitors  for  the  “Sporting  Youth”  cup  offered  at  one  of  the 
meets  of  the  Brooklands  Auto  Racing  club  and  Royal  Automhile  club.  The 
cars  are  lined  up  in  front  of  the  Marble  Arch  Pavilion  where  the  picture  was 
shown. 


getter.  I used  these  bags  stufifed  wih  our  programs  ( regular  programs ) in 
something  like  seven  hundred  autos,  instead  of  the  regular  billing  of  cars  with 
programs  which  in  many  cases  are  thrown  to  one  side  and  not  noticed  further. 

However,  from  a careful  check-up  and  result  of  following  weeks  business, 
I can  safely  say  the  idea  is  a winner  and,  while  only  a one-timer  unless  the  bait 
be  changed  somewhat  a few  months  later,  it  sure  brought  results  with  me  and 
the  beauty  is  the  bags  (pop  corn  bags)  cost  wholesale  slightly  over  50c  per 
thousand.  Pass  it  along  to  any  exhibitor  looking  for  a real  novelty. — Joe 
Hewitt,  Strand  theatre,  Robinson,  111. 


When  Michigan  Uses  Ohio^s 
Ads  They  Must  Be  Good 

THE  THEATRE,  Exhibitors  Her.\ld. — Enclosed  herewith  is  news- 
paper sent  me  from  Ann  Arbor  containing  an  ad  which  we  used,  so  you  see  it 
must  be  good  if  this  man  copies  it  verbatim.  In  the  words  of  the  classics — 
“I  told  you  so.” — Fred  S.  Meyer,  Palace  theatre,  Hamilton,  O. 

House  Organ  Proper  Place 
For  Theatre  Propaganda 

In  several  ways,  the  theatre  house  organ  is  especially  qualified  as  a 
medium  for  the  dissemination  of  proper  theatre  propaganda.  Of  course, 
no  other  kind  should  be  disseminated. 

In  his  house  organ  the  exhibitor  speaks  directly  to  the  interested  por- 
tion of  his  public.  Here  he  can  dispense  with  the  various  devices  used 
elsewhere  to  get  attention  and  go  at  once  to  the  root  of  his  subject.  Here 
he  has  a kindly  disposed  ear  into  which  to  pour  his  arguments.  If  he  does 
not  impose  upon  that  ear  he  can  build  up  a great  permanent  interest  in  his 
publication. 

Long-winded  dissertations  fail  of  their  purpose  more  often  than  they 
succeed.  They  may  convince  the  few  that  read  them,  but  they  neglect  the 
many  who  do  not.  It  is  better  to  register  one  thought  to  a great  many 
readers  than  a great  many  thoughts  to  a few. 

Summer,  for  instance,  is  a subject  claiming  attention  at  this  time  and 
one  upon  which  it  is  a temptation  to  write  column  after  column.  In  prac- 
tice, a few  lines  get  bigger  results.  If  the  subject  is  to  be  treated  editorially, 
several  short  editorials  are  more  effective  than  one  or  more  long  ones. 

The  worst  thing  a house  organ  can  do  is  to  tire  its  reader.  He  is  not 
likely  to  open  it  again,  and  you  are  not  likely  to  have  an  opportunity  to 
correct  the  mistake. 

Properly  safeguarded  against  natural  pitfalls,  the  house  organ  repre- 
sents a choice  high  road  to  the  public  intelligence.  It  affords  freedom  of 
expression.  It  reaches  an  ever-widening  circle.  Proper  propaganda  dis- 
seminated through  this  channel  pays  big  dividends. 
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PLAYING  THE  PICK  OP  THE  PICTUBE8 


BOBINSON.  ILLINOIS 


for  of  !VI«iy  (o  If) 


A Bag-Full 

of 


‘‘Goodies” 


\ PICKFORD 


^Tiosita" 

a Jpanijtt  Jior.}ofice 
u/fh  HOLbROOK  bLlXN 
O^aptmi  6f  Cdwaf^  Kit^tiock. 

I jicfy  Ay  Norba/t 
PhotOfnpiy  Ay  Otarta.  Jfoj/'Cr 

AN  ERNST  LUBITSCH 
PRODUCTION 


MONDAY-TUESDAY 
MAY  5-6 

MARY  PICKFORD 

‘ROSITA” 

with  Cameo  Comedy 
Prices  15  and  35c 


Kids’  Matinee 

Tues  . May  6,  at  4 P M 
10  aod  2Sc 


WEDNESDAY-THURSDAY 
MAY  7-8 

Conway  Tearle 

Dorothy  MacEail 

Lon  Chaney 


■‘The  Next  Corner” 

with  Christie  Cotnedy 


FRONT  pcLg’e  of  house  org-an  published  by 
J.  C.  Hewtt,  Strand  tl^atre,  Robinson, 
lU.,  whose  letter  is  published  this  week. 


a cut  in  the  May  24  issue.  The  story  of 
the  blotter  inadvertently  said  that  the 
Capitol  theatre  is  located  in  Minneapolis. 

These  blotters  are  put  out  by  specially 
selected  distributors  and  so  far  as  possi- 
Ide  are  giv-en  to  people  who  really  want 
them.  A large  electrical  supply  house 
asked  for  100  to  start  with,  the  Mont- 
gomery Ward  company  in  Saint  Paul 
took  500  and  guaranteed  careful  distribu- 
tion without  waste.  When  these  5,000 
blotters  are  exhausted  Finkelstein  and 
Ruben  will  put  out  another  5,000  and 
later  another  5,000  and  so  on  all  sum- 
mer long. 

In  1,000  selected  spots  in  Saint  Paul, 
Miss  Very  Cool  and  her  message  stare 
people  in  the  face  from  1,000  one-sheets, 
sniped  and  lithographed,  , in  the  best 
available  downtown  windows.  These 
will  be  replaced  by  new  paper  as  re- 
quired to  keep  them  neat  and  clean. 

Perhaps  the  most  spectacular  feature 
of  the  Finkelstein  and  Ruben  campaign 
in  Saint  Paul  on  Capitol  Coolness  is  the 
erection  of  seven  50-foot,  and  one  100- 
foot,  painted  hoards  on  the  main  high- 
ways leading  into  the  city.  The  predom- 
inating copy  on  these  boards  are  the 
words  Very  Cool  and  Capitol  Theatre. 
Each  board  carries  a figure  of  Miss  Very 
Cool  and  a different  slogan.  The  slogans 
read : 

“Don’t  Swelter  This  Summer.’’ 

“Cool  Off  at  a Good  Show!” 

“Capitol  Coolness  Captivates!” 

“Laugh  at  Hot  Weather!” 

“Go  Where  They  Out-Nature  Nature!” 

“Why  Curse  the  Heat!” 

“How  to  Beat  the  Heat!” 

“Cooler  Than  Your  B.  V.  D.’s!” 

Coupled  with  these  slogans  is  the  ad- 
monition to  attend  the  Capitol  theatre. 

As  soon  as  hot  weather  hits  Saint  Paul, 
the  Finkelstein  and  Ruben  advertising 
department  in  that  city  will  start  telling 
the  people  how  many  gallons  of  water 
are  pumped  each  minute  to  keep  the  the- 
atre cool  and  other  information  that  ac- 
quaints the  people  with  the  fact  that  the 
owners  of  the  theatre  are  going  out  of 


PAPER  bag  imprmt  used  by  J.  C.  Hewitt, 
Strand  theatre,  Robinson,  111.,,  iln  stunt  de- 
scribed in  bis  letter  this  week. 


their  way  to  see  that  Capitol  patrons  arc 
kept  cool. 

The  Capitol  Coolness  campaign  last 
\ ear  demonstrated  that  you  have  to  tell 
people  what  they  are  experiencing  rather 
than  leave  such  realization  to  their  own 
perceptions.  Unbelievable  as  it  may 
seem  thousands  of  persons,  until  they 
were  told,  did  not  know  that  artificial 
means  were  used  to  keep  Saint  Paul’s 
Capitol  theatre  cool  in  the  summertime. 


Goes  After 
Ball  Fans 

Len  S.  Brown,  Astor  theatre,  St.  Paul, 
bids  for  the  attention  and  attendance  of 
the  baseball  fan  in  the  editorial  column 
of  his  most  recently  published  house  or- 
gan. He  writes,  under  the  caption  “Plaj' 
Ball,”  the  following; 

D’ya  ever  notice  those  clever  cartoons 
on  the  “funny  page”  in  the  dailies  which 
are  captioned  “The  Thrill  That  Comes 
Once  in  a Lifetime?”  If  you  have,  you 
have  likely  experienced  just  a little  tang 
of  regret  that  you're  not  still  in  j^our 
kid  days — those  days  when  every  new  ex- 
perience was  accompanied  by  “that 
grand  an’  glorious  feeling.” 

Just  such  a feeling  came  to  me  to- 
day, for  as  this  is  written,  today’s  the 
day  when  the  umpire  hollered  “Play 
Ball!”  out  on  the  lot  at  Lexington  Park. 
The  street  parade  with  its  cars  and 
drums  and  ball  plaj'ers  and  enthusiastic 
supporters  of  the  national  game  has  just 
passed  down  the  street  and  everything 
will  he  full  o’  pep  at  the  game  today. 

There’ll  be  plenty  of  games  this  sum- 


C.  M.  SOLLEY,  of  the  Palace  theatre, 
Ashdown,  Ark.,  as  he  appeared  as  a bally- 
hoo for  “Grandma’s  Boy.” 


FRED  S.  MEYER’S  letter  referrihg  to  the 
above  adaptation  of  one  of  his  advertise- 
ments is  published  this  week. 


mer.  Lots  of  excitement  and  clean, 
healthy  fun,  with  everyone  wishing 
good  luck  to  the  Saints. 

But — (you  almost  expected  that 
“BUT,”  didn’t  you?)  hut  while  the 
grand  old  game  is  going  on  this  sum- 
mer don’t  overlook  one  fact.  It  may 
he  hot,  it  may  be  cool,  it  may  rain,  the 
sun  may  shine,  but  your  favorite  thea- 
tre— the  ASTOR — will  be  right  on  the 
job  day  in  and  day  out,  supplying  you 
wonderful  entertainment  at  the  same  old 
popular  prices.  This  summer  you  are 
going  to  see  the  finest  array  of  produc- 
tions ever  shown  in  the  history  of  any 
motion  picture  theatre  in  the  Northwest 
— at  the  Astor. 

No  matter  how  hot  it  gets  out  of 
doors,  inside  the  Astor  it’s  going  to  be 
COOL  all  summer — for  the  huge  air- 
cooling  system  will  take  care  of  that. 

REMEMBER  this  one  fact — and  let 
it  sink  in  deep — when  you  are  hot  and 
tired,  when  you  are  in  need  of.  relaxa- 
tion and  entertainment,  when  you  get 
that  “don’t-know-what’s-the-matter-witli 
me”  feeling,  hit  for  the  Astor.  It’ll  do 
you  good,  and  will  heat  a visit  to  the 
doctor  or  an  evening  at  White  Bear 
Lake.  L.  S.  B. 


“Herald  Only”  Club  Ends 
First  Year  of  Operation 

{Concluded  from  page  S4) 


of  other  publications  to  offset  -the  inci- 
dental effect  of  exhibitor  concentration  of 
reports  in  the  Herald,  but  for  the  most 
part  tliese  have  followed  the  well  es- 
tablished lines  of  ethical  publication  pro- 
cedure. One  or  two  exceptions  to  this 
rule  need  not  he  included  in  this  resume. 

Facilitation  of  exhibitor  inter-commun- 
ication, enrichment  of  trade  knowledge 
with  respect  to  picture-public  conditions 
and  tendencies,  accentuation  of  interest 
in  the  business  fundamentals  of  exhibi- 
tion, these  are  hut  a few  of  the  results  of 
the  first  year  of  operation.  They  consti- 
tute an  inspiring  background  for  the 
achievements  of  the  future. 
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Morris  Gest’s  Showmanship  and  The  Chronicles 


Exhibitors  reporting  box 

office  experience  with  the 
“Chronicles  of  America”  to  “What 
the  Picture  Did  For  Me”  agree  al- 
most unanimously  that  the  series 
represents  a fine  educational  effort 
which  they  have  tried  to  further 
without  financial  success.  Many 
have  stated  that  they  seek  no  profit 
from  the  exhibition  of  these  pic- 
tures, but  that  they  feel  the  actual 
expense  involved  should  be  offset 
by  box  office  intake.  The  majority 
report  that  co-operation  of  schools 
has  been  sought  and  that,  after  a 
promising  introduction  of  the  series 
due  in  large  part  to  the  efforts  of 
local  educational  bodies,  not  only 
has  business  fallen  off  steadily,  but 
the  educators’  support  has  weakened 
in  pace  with  this  decrease. 

Martin  J.  Quigley’s  editorial  in 
last  week’s  “Herald”  captioned 
“Sure  Reward  From  History  Pic- 
tures” bared  what  is  undoubtedly 
the  major  item  in  the  explanation  of 
this  box  office  record,  the  fact  that 
in  most  cases  the  “Chronicles”  have 
been  included  in  a program  embrac" 
ing  other  subjects  constituting  an 
unfavorable  background  for  the 
short  subject  which,  in  view  of  the 
special  ' support  enlisted,  must  be  re- 
garded in  this  case  as  the  featured 
attraction.  Without  question,  this 
explains  the  withdrawal  of  local  ed- 
ucators’ support,  and  naturally  the 
reaction  of  the  type  of  person  at- 
tracted to  the  theatre  by  the  “Chron- 
icles” is  identical. 

5ft 

Where  the  series  has  not  been  in- 
troduced at  this  time,  avoidance  of 
this  not  unnatural  oversight  will  go 
far  toward  insuring  sustained  sup- 
port from  educational  bodies  and 
the  interested  class.  But  we  be- 
lieve something  can  be  done  for  the 
series  even  in  the  places  where  they 
have  suffered  the  reverses  reported. 
We  believe  that  the  series  can  be 
put  upon  a profit-paying  basis  by 
direct  application  of  the  Morris  Gest 
type  of  showmanship. 

Morris  Gest  was  forced  to  solve 
an  exactly  parallel  problem  in  his 
exploitation  of  the  Chauve-Souris. 


Mr.  Gest  had  the  choice  of  selling 
art  to  an  amusement  public  or  at- 
tracting art  devotees  to  the  theatre, 
just  as  the  exhibitor  of  the  “Chroni- 
cles” has  the  choice  of  selling  edu- 
cation to  an  amusement  public  or  at- 
tracting to  the  theatre  that  class 
which  is  interested  in  education. 

* * * 

Mr.  Gest  did  not  make  the  mis- 
take of  trying  to  do  both.  Instead 
he  directed  his  public  appeal  spe- 
cifically to  the  artistic.  Then  he 
made  the  common  citizen  classify 
himself  with  the  artistic  and  attend 
the  Moscow  Players’  performances 
whether  he  liked  them  or  not. 
“Everybody  who  is  anybody”  was 
attending,  Gest  caused  it  to  be  be- 
lieved, and  so  everybody  who  wished 
to  be  regarded  as  “somebody”  sim- 
ply had  to  attend  also. 

The  Gest  method  is  simple  and 
effective.  He  begins  by  letting  a 
privileged  few  of  the  upper  strata  in 
a city  learn  of  his  deep  regret  that 
he  cannot  bring  his  company  to 
them,  that  his  operating  expense  is 
so  great  he  does  not  believe  he  can 
break  even  on  an  engagement,  due 
to  the  minority  of  those  enjoying 
a proper  appreciation  of  art.  In  ad- 
dition, they  learn  in  one  way  or  an- 
other that  the  company  has  little 
available  time,  other  cities  demand- 
ing their  presence.  They  are  given 
a suitable  period  in  which  to  digest 
this  information  and  become  indig- 
nant. They  proceed,  then,  to  talk 
up  the  subject  until  they  have 
aroused  social  leaders,  newspapers, 
civic  organizations  and  finally  the 
common  people  (including  the 
amusement  public)  to  demand  a 


Beginning  this  week, 

the  news  reel  contents 
resume  which  has  ap-‘ 
peared  regularly  on  this 
page  will  be  included  in 
the  *‘New  Pictures”  de- 
partment as  a regular  part 
of  that  service. 


chance  to  see  the  performances. 
Then  there  are  pledges  of  support 
and  the  Russians  come  to  town. 
They  do  business. 

>;:  % * 

If  there  is  a reason  why  an  exhib- 
itor cannot  apply  the  same  methods 
in  behalf  of  the  “Chronicles”  or 
other  product  requiring  special 
treatment,  it  does  not  appear  on  the 
face  of  the  proposition.  If  the  prod- 
uct has  not  been  introduced,  the  re- 
gretting can  be  begun  at  leisure  and 
the  subject  nursed  along  at  will.  If 
the  product  already  is  in  progress 
of  exhibition,  the  regretting  can  be 
in  the  nature  of  sorrow  that  lack  of 
appreciation  and  support  seems  des- 
tined to  necessitate  its  discontin- 
uance. 

We  believe  that  such  measures 
are  justified  in  this  instance  by  the 
high  purpose  of  the  Yale  University 
effort  and  the  benefits  to  public  and 
theatre  which  must  accrue  from  a 
wide  display  of  the  pictures.  We 
are  confident  that  such  measures 
will  produce  the  desired  result. 


“Brevity  Is  The 
Soul  of  Wit” 

“Brevity  is  the  soul  of  wit.”  It  always 
was  and  always  will  be.  Comedians 
should  never  forget  it. 

* 5k 

The  rule  does  not  apply,  however,  to 
exhibitor  advertising  of  short  subjects. 
It’s  been  overworked  in  that  connection. 

* * 

Newspicture  makers  ought  to  remem- 
ber it,  too,  especially  when  photograph- 
ing floods,  launchings,  dedications  and 
other  veteran  news  items. 

* * * 

It  applies  particularly  well  to  comedy 
subtitles.  Almost  without  exception,  the 
subtitle  becomes  less  and  less  funny  as 
it  becomes  more  and  more  lengthy  and 
frequent. 

* * t- 

Will  Rogers  provides  the  exception 
proving  this  rule. 

:(:  * * 

Cartoon  comedies,  none  of  which  go 
a full  reel,  get  more  and  more  popular. 
Their  brevity  is  an  asset. 

* * =k 

Pathe  Review  is  another  demonstra- 
tion. 

* * * 

“Brevity  is  the  soul  of  wit.” 
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WELL,  our  exhibitor  friends  are  voicing-  their  ap- 
proval of  The  Herald's  plan  to  drop  the  reviews. 
We  received  a flock  of  letters  last  week,  as  well  as 
phone  calls  and  personal  assurances  that  it  was  a great 
move,  and  in  the  right  direction.  So  we  must  be  right. 
After  all  the  exhibitors  are  the  ones  we  must  please  if  we're 
to  stay  in  business — and  we  intend  to — and  with  their  co- 
operation it’s  easy.  As  one  exchange  manager  said  last 
week,  if  any  reviewer  could  pick  winners  in  advance  he 
wouldn’t  have  to  work  for  a trade  paper — the  big  film 
companies  would  give  him  heavy  jack  for  his  advice. 

* * 

There  seems  to  be  some  difference  of  opinion  on 
whether  Dimitri  Buchowetzki,  Victor  Seastrom,  Rex  In- 
gram, D.  W.  Griffith,  Eric  \ffin  Stroheim,  Monta  Bell  or 
Marshall  Neilan  is  the  best  director.  We  haven't  seen 
“Men”  which  Buchowetzki  made  with  Pola  Negri,  there- 
fore can’t  say  whether  he  walks  away  with  the  prize  or 
not.  It’s  hardly  fair  anyway  to  judge  a director  by  one 
picture.  Wait  until  he’s  made  a few. 

There’s  no  question  about  Eric,  though,  when  it  comes 
to  piling  up  the  costs.  He  seems  to  have  a knack  of  using 
up  film  faster  than  any  seven  directors  American-made. 
And  speaking  of  Von  Stroheim,  I see  Universal  is  putting 
out  "Blind  Husbands”  again.  This  feature  was  some- 
what ahead  of  its  time  when  first  issued  but  now  that  the 
times  have  caught  up  to  that  period  it  ought  to  go  over 
big  and  be  better  understood. 

* * * 

During  the  recent  convention  of  Paramount  sales- 
men, managers  and  officials  in  Chicago,  there  was  shown 
a big  production  all  in  colors.  Paramount  has  been  work- 
ing on  this  for  some  time  with  special  camera,  much  larger 
than  the  ordinary  film  camera.  The  Technicolor  process 
is  used  and  the  results  are  said  to  be  marvelous.  Just  when 
they  intend  to  release  this  picture  is  not  known  but  it 
marks  a radical  step  in  color  photography  it  is  said.  The 
actors  do  not  use  the  customary  make-up,  I understand 
in  making  pictures  under  this  process,  a light  coat  of  yel- 
low, blended  with  pink,  or  flesh-tint,  is  used  with  a little 
dab  of  rouge.  The  actual  colors  of  the  scenes  are  reg- 
istered upon  the  screen  with  the  action  in  this  new  picture. 

J{<  jK 

Wonder  if  that  milk  bath  scene  of  Barbara  LaMarr’s 
in  “The  White  Moth”  will  start  a renewal  of  this  fad 
which  existed  in  the  mind  of  Anna  Held's  press  agent 
years  ago.  Barbara  certainly  looks  nice  and  comfortable 
in  it  and  with  the  aid  of  a long  string  to  her  telephone 
enjoys  a little  flirting  at  the  same  time  over  the  wire. 
Tourneur  outdoes  DeMille  in  elaborate  bath  rooms  in 
this  scene,  with  its  marble  tub,  round  windows  and  every 
convenience.  Eor  elaborateness,  however,  the  bed  in  which 
Barbara  reposes  beats  about  anything  ever  shown  on  the 
screen.  It’s  the  widest  bed  you  ever  saw  and  finished  in 
neat  but  beautiful  wood  with  enough  silk  covers  and  pil- 
lows to  endow  a girl’s  college  dormitory.  The  picture  is 
well  done,  the  only  trouble  being  that  its  plot  is  timeworn, 
the  idea  of  a big  brother  saving  his  younger  brother  from 
the  wiles  of  an  actress,  having  been  used  many  times. 

4s 

While  the  radio  is  worrying  some  film  people  Carl 
Laemmle  doesn’t  object  to  putting  it  to  good  use  whenever 
♦ he  occasion  arises.  While  in  Chicago  recently  he  gave 


one  of  his  effective  talks  from  station  WMAQ  and  for 
fifteen  minutes  told  the  listeners-in  why  Universal  is  mak- 
ing clean  and  wholesome  pictures,  pictures  the  whole  fam- 
ily may  see  and  enjoy. 

Those  music  composers  and  authors  who  are  in 
Washington  fighting  the  Dill  copyright  bill  shouldn’t  pose 
for  the  news  cameramen  and  at  the  same  time  complain 
of  the  high  cost  of  living.  They  look  too  prosperous  to 
bear  out  their  argument.  After  seeing  that  well  dressed 
group,  every  theatreman  in  the  country  is  apt  to  quit  play- 
ing their  copyrighted  music  and  use  bootleg  music,  or 
whatever  the  tax  free  music  is  called. 

sK  * 

“Betty  Compson  comes  back  in  Aliami’  ” said  an  ex- 
change manager  the  other  day.  “It  will  make  her.”  We 
do  not  think  this  or  any  other  picture  will  make  Miss 
Compson.  Some  of  those  English  films  in  which  she  has 
appeared  almost  ruined  her.  I have  in  mind  “A  Woman’s 
Secret'’  and  “White  Shadows”  in  which  she  plays  roles 
entirely  unsuited  to  her  style  of  acting.  She  lacks  sym- 
pathy and  that  personal  charm  so  necessary  for  a great 
artiste.  As  an  exhibitor  who  sat  beside  me  remarked : 
"She  hasn’t  a particle  of  personality.” 

* >t: 

Speculation  is  rife  as  to  whether  or  not  the  filming  of 
three  of  Charles  Major’s  novels — stories  much  alike  in 
period  and  make-up,  so  close  together  is  not  apt  to  result 
disastrously.  It  is  thought  the  two  made  by  Cosmopolitan 
with  Marion  Davies — “When  Knighthood  Was  In  Elower” 
and  “Yolanda”  will  take  the  edge  off  of  the  magnificently 
done  “Dorothy  Vernon  of  Haddon  Hall.”  And  yet  “Dor- 
othy” is  doing  nicely  in  New  York  and  at  the  same  theatre 
in  which  “Knighthood”  had  its  successful  run. 

* * >i< 


You  wouldn’t  think  anybody  would  get  tired  of  ocean 
travel  would  you,  unless  it  was  a sea  captain  or  some- 
body like  “the  man  without  a country.”  But  Ronald  Col- 
man  is.  Colman  is  the  gentleman  who  played  an  important 
role  opposite  Lillian  Gish  in  “The  White  Sister,”  and 
every  time  he  gets  an  engagement  in  pictures  he’s  sent 
abroad.  He  has  just  returned  from  Italy  where  he  was 
making  “Romola.”  Colman  is  an  English  actor  and  says 
he  welcomes  the  opportunity  to  go  to  California  to  work. 
He’s  also  glad  to  get  into  regular  clothes  again  and  the 
first  thing  he  did  upon  landing  in  Manhattan  was  to  buy 
a complete  wardrobe  of  the  latest  apparel.  He’s  to  make 
“Tarnish”  for  Samuel  Goldwyn  in  Los  Angeles,  probably 
for  Eirst  National.  He  hasn’t  seen  “The  White  Sister” 
as  yet,  and  during  his  few  hours  stop  over  in  Chicago  tried 
to  squeeze  his  way  into  the  Roosevelt  theatre,  but  the 
Sunday  crowds  were  too  dense.  He  came  to  America  sev- 
eral years  ago  to  get  work  in  pictures  but  was  forced  to 
accept  employment  upon  the  legitimate  stage.  Finally  he 
reached  California,  got  an  engagement — and  was  promptly 
sent  to  Italy  with  Henry  King  to  work  in  “The  White 
Sister.”  He  returned 
to  the  States,  was 
again  engaged  for 
film  work  and  once 
more  sailed  for 
Italy.  Now  he  hopes 
to  remain  here  for  a 
while  at  least. 
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NEW  PICTURES 


How  to  Educate  a Wife 

Distributor:  WARNER 
BROTHERS 

Producer:  Warner  Brothers 
Length : 6 reels 

(State  right  picture.  H’rite  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory.) 

DIRECTOR MONTA  BELL 

Author Elinor  Gljm 

Adaptor Grant  Carpenter 

Cameraman Charles  Van  Engle 

PLAYERS 

Mabel  Todd Marie  Prevost 

Ernest  Todd Monte  Blue 

Henry  Bancks Claude  GiUingwater 

Mrs.  Bancks Vera  Lewis 

Betty  Breese Betty  Francisco 

Billy  Breese Creighton  Hale 

Robert  Benson Edward  Earle 

Katinka  Nellie  Bly  Baker 

TYPE;  Domestic  comedy  interspersed 
with  a little  sound  philosophy;  a satire 
on  jealous  husbands  and  wives. 

HIGHLIGHTS : The  desertion  of 
Ernest  Todd  by  his  wife  . . . The  over- 
confidence  of  Billy  Breese  in  Betty 
....  Cabaret  scenes  and  the  runazvay 
auto. 

STORY:  Ernest  Todd  wants  his  wife 
to  mix  with  the  townspeople  to  create 
some  insurance  business  for  himself. 
When  she  starts  to  flirt  a little,  he  ob- 
jects and  they  part.  Billy  Breese  lets  his 
wife  go  the  limit  and  gets  a fat  contract 
from  a wealthy  man.  Finally  his  wife 
runs  off.  Henry  Bancks  writes  “How  to 
Educate  a Wife”  articles  for  the  papers 
but  finally  gives  it  up  when  his  plan 
proves  a fizzle.  Mable  returns  to  Ernest 
and  the  story  ends  happily. 


The  Apache  Dancer 

Distributor:  AYWON  FILM 
CORPORATION 
Producer : Charles  R.  Seeling 
Length:  5 reels 

DIRECTOR CHARLES  SEELING 

PLAYERS 

Paul  Beldere George  .Larkin 

Sylvia  Holcomb Marie  Newell 

Henry  Holcomb George  Williams 

Count  de  Lyons Julian  Rivaro 

Babette OUie  Kirby 

TYPE:  Melodramatic  love  story  con- 
cerning lost  pearls  and  the  exciting  ad- 
ventures encountered  recovering  them. 

HIGHLIGHTS:  Scenes  in  the 

Green  Cat  Cafe,  Paris.  . . .the  Apache 
.dance . . . . Theft  of  necklace. 

STORY : Sylvia  Holcomb,  society 

leader  of  younger  set,  loses  valuable 
pearl  necklace,  a gift  from  her  father, 
while  in  Paris.  Paul  Beldere  becomes 
“heir  to  a title  and  seeks  the  hland  of  Miss 
Holcomb.  Apaches  engage  Paul  in  a fight 
following  the  loss  of  the  necklace  and 
young  Beldere  is  victorious.  He  follows 
the  gang  to  their  rendezvous  and  recov- 
lers  the  necklace  after  a hard  fight. 


Growing  Better 

Distributor:  SANFORD  PRO- 
DUCTIONS 

Producer:  Sanford  Productions 
Length : 5 reels 

(State  right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory.) 

DIRECTOR HORACE  B.  CARPENTER 

Author William  Patton 

Adaptor Frances  Guiham 

Camermen.  .William  Thompson  and  Jack  Ramsey 

PLAYERS 

Arthur  Benson William  Patton 

Ruth  Benson,  his  mother. Alice  Saunders 
Jerome  Benson,  his  father. Harry  Bernard 

Bud  Ha3'nes Fred  Burns 

Miles  Burnett,  owner  Bar  S Ranch... 

Harry  O’Connor 

Ruth  Burnett,  his  daughter 

Florence  Lee 

Jim  Haskins Carl  Silvera 

TYPE:  Western  melodrama  based  on 
Dr.  Emile  Coue’s  theory  and  concerns 
the  regeneration  of  a cowboy. 

HIGHLIGHTS : Struggle  between 
the  ranchers  and  cattle  thieves  and  un- 
derlying thought  that  “right  makes 
might.” 

STORY : Ruth  Burnett  returns  from 
Eastern  college  and  spreads  the  Coue 
creed,  “Day  by  day,  in  every  way,”  etc. 
She  comes  upon  cattle  rustlers  and  Ar- 
thur Benson,  a member  of  the  gang,  is 
persuaded  to  give  up  the  life  and  take 
work  on  the  Bar  S ranch.  He  finally  mar- 
ries Ruth  after  many  stirring  encounters 
with  cattle  thieves. 


In  “Strathmore”  Fox  Film  Corporation 
presents  another  story  from  the  pen  of 
Ouida.  This  is  a Denison  Clift  pro- 
duction. 


Listen  Lester 

Distributor:  PRINCIPAL 
PICTURES 

Producer:  Principal  Pictures 
Length:  6 reels 

(State  right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory .) 

DIRECTOR WILLIAM  A.  SEITER 

Author Louise  Milestone. 

Adaptors ....  William  Seiter  and  Louise  Milestone 

Cameraman John  Stumar 

Subtitles Walter  Anthony 

PLAYERS 

Listen  Lester  Harry  Myers 

Arbutus  Quilty  Louise  Fazenda 

Col.  Dodge  Alec  Francis 

Mary  Dodge  Eva  Novak 

Jack  Griffin  George  O’Hara 

Wm.  Penn  Lee  Moran 

Miss  Pink Dot  Farley 

Mrs.  Mumm  Eugenia  Gilbert 

TYPE:  Comedy  drama  of  the  “in  again 
out  again”  type  with  a gay  old  Colonel 
dodging  feminine  pursuers. 

HIGHLIGHTS : Excellent  cast  and 
splendid  acting  zvith  manv  beautiful 
sets  ....  Scenes  in  Florida  and  on 
board  boat. 

STORY : Col.  Dodge  and  his  daughter, 
Mary,  go  to  Florida,  pursued  by  Miss 
Arbutus  Quilty,  from  whom  the  Colonel 
is  attempting  to  get  some  love  letters  he 
wrote.  Lester,  who  is  retained  by  the 
Colonel  to  secure  the  letters  is  employed 
by  Arbutus  to  watch  Miss  Pink.  Miss 
Pink  gets  the  letters  and  there  is  the 
usual  mix-up  until  the  Colonel  marries 
Miss  Arbutus. 


Men 

Distributor:  PARAMOUNT 
Producer:  Famous  Players-Lasky 
Length:  6,634  feet 


DIRECTOR DIMITRI  BUCHOWETZKI 

Author Dimitri  Buchowetzki 

Adaptor Paul  Bern 

Cameraman Alvin  Wyckoff 

PLAYERS 

Cleo POLA  NEGRI 

Georges  Kleber Robert  W.  Frazer 

Henri  Duval Robert  Edeson 

Cleo’s  Father Joseph  Swickard 

I'rancois Monti  Collins 

The  Stranger Gino  Corrado 

The  Baron Edgar  Norton 


TYPE:  Drama  of  modern  French  life 
based  on  love  and  regeneration.  Portray- 
ing virtues  and  vices  of  continental  life. 

HIGHLIGHTS:  The  auction  sale 
zohere  famous  dancer  auctions  herself 
off  ....  Good  moral  in  rcgciicration 
angle  ....  Splendid  settings  ....  Fast 
action  ....  Holding  story. 

STORY : Cleo,  a waitress,  is  ambitious 
to  become  great  dancer.  She  goes  to 
Paris  to  study  at  expense  of  Georges  and 
lives  at  his  sister’s  home.  The  sister’s 
husband  betrays  her.  Years  later,  as  a 
famous  dancer,  she  helps  other  girls  who 
have  fallen,  and  meets  Georges.  He 
steals  money  from  bank  but  is  saved  by 
Cleo. 
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New  Pictures 


Above  is  scene  from  ‘‘Revelation,”  Metro’s 
all  star  picture  featuring  Viola  Dana,  Monte 
Blue,  Marjorie  Daw  and  L^w  Cody.  George 
D.  Baker  directed. 


Below;  Two  scene  from  the  William  Fox 
special,  ‘‘The  Warrens  of  Virginia.” 


Below:  ‘‘Going  to  Congress”  is  Will  Rogers' 
next  political  comedy  for  Pathe 


Two  scenes  from  Marion  Davies  next  Cos- 
mopolitan production,  ‘‘Janice  Meredith.” 


Above:  A feature  of  ‘‘Janice  Meredith”  is 
historic  crossing  of  the  Delaware. 
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Broadway  After  Dark 

Distributor:  WARNER 
BROTHERS 

Producer:  Warner  Brothers 


Length : 7,200  feet 

(State  right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory.) 

DIRECTOR MONTA  BELL 

Author Owen  Davis 

Adaptor Owen  Davis 

Cameraman Not  given 


PLAYERS 


Ralph  Norton  . 
Rose  Dulane  . . 

Slim  Scott  

Lenore  Vance  . 
Mrs.  Smith  . . . 
Jack  Devlin  . . . 
Helen  Tremaine 
Carl  Fisher  . . . . 
Ed  Fisher  


Adolphe  Menjou 
, Norma  Shearer 
. . Willard  Louis 
. . Carmel  Myers 
....  Vera  Lewis 
. Edward : Burns 
Anna  Q.  Nilsson 
. Mervyn  LeRoy 
. . Jimmy  Quinn 


TYPE;  Melodrama  of  New  York  night 
life;  of  a boarding  house  romance  among 
theatrical  folk. 

HIGHLIGHTS:  Scenes  of  Broad- 
way,. cabarets,  and  beautiful  gowns 
zvith  the  Equity  Ball  as  the  background 
for  a brilliant  scene. 


STORY : Rose  Dulane,  waitress,  con- 
fides to  a man  with  whom  she  has  become 
infatuated,  that  she  has  committed  a 
theft.  He  proves  to  be  a detective,  is 
arrested  and  serves  time.  She  gets  work 
as  a slavey  in  a theatrical  boarding  house, 
where  she  meets  Ralph  Norton,  wealthy 
New  Yorker.  Norton  befriends  her  and 
protects  her  from  the  detective,  finally 
winning  her  love. 


The  Whipping  Boss 

Distributor : AMERICAN 
LEGION  FILMS  SERVICE 

Producer : Beverly  Productions 
Length:  6 reels 

DIRECTOR J.  P.  McGOWAN 

Author Phil  J.  Hum 

Adaptors Phil  J.  Hum  and  J.  P.  McGowan 

Cameraman Walter  Griffen 

PLAYERS 

Jim  Eddie  Phillips 

Barker,  the  Whipping  Boss  

Wade  Boteler 

Livingston  J.  P.  McGowan 

Dick  Forrest  .Lloyd  Hughes 

Grace  Woodward  ....  Barbara  Bedford 

Spike  Billy  Elmer 

Timkins  Andrew  Waldron 

Brady  George  Cummings 

Jim’s  Mother  Lydia  Knott 

Jackknife  Woodward 

Clarence  H.  Geldert 


Two  scenes  from  Norma  Talmadge’s  new 
First  National  offering,  “Secrets,” 
which  has  been  enjoying  a successful 
run  at  the  Astor  theatre  in  New  York. 

The  White  Moth 

Distributor:  FIRST  NATIONAL 
Producer:  Maurice  Tourneur 
Length : 6,550  feet 


DIRECTOR MAURICE  TOURNEUR 

Author Izola  Forrester 

Adaptor  Albert  Shelby  LeVino 

Cameraman Arthur  L.  Todd 


PLAYERS 

Mary  Reid,  the  White  Moth 

BARBARA  LA  MARR 

Robert  Vantine.  . . .CONWAY  TEARLE 

Gonzalo  Montrez Charles  de  Rochp 

Douglas  Vantine Ben  Lyon 

Gwen Edna  Murphy 

Ninon Josie  Sedgwick 

Mrs.  Delancey Kathleen  Kirkham 

Tothnes William  Orlamond 


TYPE:  Melodrama  exposing  the  evils 
of  the  convict-leasing  system  and  the 
American  Legion’s  part  in  its  fight  for 
humanity  in  times  of  peace. 

HIGHLIGHTS : Barbarous  treat- 
ment accorded  men  iti  lumber  camps 
of  Florida  ....  The  fire  in  .the  stock- 
ade ....  Final  wiping  out  of  the  lash 
and  conviction  of  the  whipping  boss. 

STORY : Jim  Fairfax,  forced  through 
lack  of  funds  to  “bum”  his  way  home  to 
his  mother,  is  arrested  in  a lumber  town 
and  forced  to  serve  a ninety-day  sentence 
in  a logging  camp.  He  is  severely  beaten 
by  the  whipping  boss  and  is  finally  saved 
by  the  Legion.  There  is  a love  story 
running  through  it  between  Dick  Forrest, 
the  .Legion  Commander,  and  Grace 
Woodward,  daughter  of  the  owner  of 
the  camp. 


TYPE:  Colorful  story  of  Paris  and 
the  stage;  of  an  American  girl  who  be- 
comes a great  favorite;  of  two  brothers 
in  love  with  the  same  girl. 

HIGHLIGHTS : Brilliant  stage  set- 
tings ....  The  Artist's  ball  in  Paris 
and  elaborate  home  established  in  Nezv 
York  ....  Dramatic  scene  of  shooting 
by  a jealous  actress. 

STORY : Mary  Reid,  an  American  girl 
who  fails  in  Paris  after  studying  music, 
becomes  a reigning  favorite  on  the  stage. 
She  falls  in  love  with  Douglas  Vantine, 
an  American  millionaire,  engaged  to  an- 
other girl.  His  brother,  Robert,  marries 
the  White  Moth,  as  Mary  is  known,  in 
order  to  forestall  what  he  thinks  will  be 
a misalliance.  Eventually  Robert  learns 
to  love  her  and  they  find  happiness  to- 
gether. 


Bluff 

Distributor:  PARAMOUNT 
Producer:  Famous  Players-Lasky 
Length : 5,442  feet 

DIRECTOR SAM  WOOD 

Authors 

Rita  Weiman  and  Josephine  L.  Quirk 

Adaptor Willis  Goldbeck 

Cameraman .'Vlfred  Gilks 


PLAYERS 

Betty  Hallowell Agnes  Ayres 

Robert  Fitzmaurice Antonio  Moreno 

Waldo  Blakely Clarence  Burton 

Norton  Conroy E.  H.  Calvert 

Kitchell Fred  Butler 

Dr.  Curtiss Jack  Gardner 

Fifine Pauline  Paguette 

Jack  Hallowell Roscoe  Karns 

Algy  Henderson Arthur  Hoyt 

TYPE;  Society  adventure  comedy- 
drama  of  small  town  girl  who  bluffs  her 
way  in  New  York  and  wins. 

HIGHLIGHTS : Gorgeous  settings 
and  style  shozv  appealing  principallv 
to  women.  . . . Well  planned  hotel 
interiors  an.d  modistes  shops  point  the 
picture  up.  . . . Outzaitting  of  politi- 
cal boss  is  crucial  point. 

STORY : Betty  Hallowell  goes  to  New 
York,  rents  an  expensive  suite  in  hotel, 
has  modistes  outfit  her  and,  after  paying 
her  hotel  bill,  has  37  cents  left.  She  is 
saved  from  disgrace  by  the  hero,  who 
says  he  knew  she  was  bluffing  all  along, 
and  she  agrees  to  marry  him. 


Mile-a-Minute  Morga^t 

Distributor:  SANFORD  PRO- 
DUCTIONS 

Producer:  Sanford  Productions 
Length : 5 reels 

(State  right  picture.  JVritc  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory.! 

DIRECTOR HORACE  CARPENTER 

Cameraman Elmer  G.  Dyer 

PLAYERS 

Paul  Bunyon,  Jr Matty  Mattison 

Patricia  Jennings Vivian  Rich 

Chester  Jennings,  her  father. 

Lafayette  McKee 

Cissy  Green,  boarding  house  owner.  . . 

Gene  Crosby 

Kenneth  Winster,  mill  manager 


Leonard  Clapham 

Philo  Brown,  ex-chauffeur  for  Paul 

Bunyon,  Jr Billy  Franey 

Duke  Brogans,  timberland  heavyweight 

champion  Jack  Herrick 

Smitty  Swartz,  his  second ...  Mike  Yokel 

Referee Hugh  Regio 

Phister Maurice  Dennis 


TYPE:  Logging  cair.p  tale  of  Califor- 
nia and  on  board  tbe  S.  S.  Yale.  Comedy- 
drama  with  Western  atmosphere. 

HIGHLIGHTS:  Fight  in  the  lum- 
ber camp  ....  Stozcaway  on  board 
ship  proves  to  be  hero  ....  Paul's 
chase  of  zillain  and  rescue  of  girl  .... 
Dramatic  death  of  Winster,  the  villain. 

STORY : Paul  Bunyon  and  his  pal. 
Brown,  secure  work  in  a lumber  yard  of 
which  his  father  is  owner.  He  falls  in 
love  with  Patricia  Jennings,  a daughter 
of  the  manager.  Brown  boosts  Paul  as 
a supposed  fistic  wonder  and  he  is  forced 
into  a fight  with  Duke  Brogan.  Paul  in- 
tends to  side-step  the  fight  but  is  per- 
suaded by  Patricia  to  stay.  He  knocks 
out  his  opponent,  pursues  the  villain,  who 
has  kidnapped  his  girl,  and  wins  his 
father’s  forgiveness. 
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Here  are  four  players  who  will  add  to  evening’s  pleasure  when 
J.  K.  McDonald’s  new  First  NationeJ  attraction,  “A  Self  Made 
Failure,”  is  shown.  TTiey  are?  Ben  Alexander,  IJoyd  Hamilton, 
Harry  Todd  and  Cameo. 


“Dizzy  Daisy,”  that’s  Louise  Fazenda  in  the  second  of  the  Jack  White 
comedy  specials  of  the  same  title.  These  Jcick  White  offerings  are 
presented  by  E.  W.  Hamimons  through  Educational  Film  Excheinges, 
Inc. 


iVEW 

Pictures 


Emory  Johnson’s  newest  F.  B.  O.  feature,  “The  Spirit  of  the  U.  S.  A.,” 
was  given  its  world  premiere  at  the  Lyric  theatre  in  New  York  on 
May  18.  Mary  Carr  and  Johnnie  Walker  are  the  two  featured  players 
in  the  picture. 


Scene  from  “Missing  Daugh- 
ters,” a Selco  pictime  distributed 
by  Selznick  Distributing  Cor- 
poration. Selznick  has  acquired 
world  rights  to  the  Selco  product. 


Funny  Hcirry  Lerngdon  as  he  ap- 
pears in  the  Mack  Sennett-Pathe 
comedy,  “The  Cat’s  Meow.” 
That  man  Langdon,  say  exhibit- 
ors, will  bear  watching.  He’s 
there. 


May  31,  192^ 
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The  Lightning  Rider 

Distributor:  W.  W.  HODKINSON 
CORPORATION 
Producer : Hunt  Stromberg 
Productions 


Length : 6 reels 


DIRECTOR LLOYD  INGRAHAM 

Author Shannon  Fife 

Adaptor Doris  Dorn 

Cameraman Sol  Polito 

Subtitles Walter  Anthony 


PLAYERS 

Philip  Morgan  HARRY  CAREY 

Patricia  Alvarez  . . Virgina  Browne  Faire 
Sheriff  Alvarez  ....  Thomas  G.  Lingham 

Claire  Grayson  Frances  Ross 

Ramon  Gonzales  Leon  Barry 

Manuel  Bert  Hadley 

Mammy  Mme.  Sul-Te-Wan 

TYPE:  Romance  of  the  border 
country;  of  a bold  thief  who  terrorizes 
a village  and  his  ultimate  capture. 

HIGHLIGHTS : Holdup  of  the 
stage  ....  Attempted  lynching  of  Phil 
and  fight  between  Phil  and  Ramon. 

STORY ; Phil  Morgan,  deputy  sheriff, 
impersonates  The  Black  Mask,  a notor- 
ious bandit,  to  draw  his  fire.  He  holds 
up  the  stage  and  after  welcoming  the 
sheriff’s  daughter,  Patricia,  rides  away. 
Ramon,  the  real  bandit,  threatens  to  dis- 
close PhU’s  part  in  the  holdup  unless 
Patricia  will  marry  him.  Ramon  tells 
the  villagers  and  Phil  leads  them  to 
Ramon’s  house  where  he  exposes  the  real 
thief. 


In  Fast  Company 

Distributor:  TRUART 
Producer:  Carlos  Productions 
Length : 5,600  feet 

(Truart  pictures  go  through  F.  B.  O.  excepting 
in  New  York,  New  Haven,  Philadelphia  and  Chi- 
cago territories.) 

DIRECTOR JAMES  W.  HORNE 

Author Alfred  A.  Cohn 

Adaptor Garrett  Elsden  Fort 

Cameraman William  Marshall 

PLAYERS 

Perry  Whitman,  Jr 

RICHARD  TALMADGE 

Barbara  Belden ..Mildred  Harris 

“Bolivian  Bull” Jack  Herrick 

Promoter Snitz  Edwards 

Drexel  Craig,  lawyer . . . Douglas  Gerrard 

Whitman,  Sr Charles  Clary 

A maid Lydia  Yeammans  Titus 

TYPE:,  Stunt  story  designed  to  give 
star  a chance  to  display  athletic  ability, 
with  scenes  laid  in  and  around  San  Fran- 
cisco 

HIGHLIGHTS:  Ring  battle  and 
various  escapes  over  telegraph  zvircs, 
from  tall  buildings  ....  Slide  down 
stairs  on  a door  zvith  eight  men. 

STORY : Perry  Whitman,  son  of  rich 
father,  gives  a wild  party  celebrating  his 
discharge  from  college.  Girls  of  a 
stranded  musical  comedy  company  are 
among  the  guests.  The  party  is  raided 
and  Whitman  escapes  with  leading 
woman,  who  is  an  heiress  to  a fortune 
which  crooked  lawyer  attempts  to  secure. 
After  many  impossible  adventures  Whit- 
man foUs  the  villains  and  marries  the  girl. 


The  Recoil 

Distributor:  GOLDWYN 
Producer:  J.  Parker  Read,  Jr. 

Length : 7 Reels 

DIRECTOR T.  HAYES  HUNTER 

Author Rex  Beach 

Adaptor Gerald  C.  Duffy 

PLAYERS 

Gordon  Kent Mahlon  Hamilton 

Norma  Selbee Betty  Blythe 

Laurence  Regan  Marchmont . CUve  Brook 


William  Sother Fred  Paul 

Jim  Selbee Ernest  Hilliard 

TYPE:  Society  drama.  . . . Laid  in 
South  America,  France  and  the  United 
States.  . . . Modern  period. 

HIGHLIGHTS : Lavish  parties 
given  by  Kent  at  Deauville,  France. 
. . . . Remarkable  scenery  in  South 
America  and  France.  . . . Shooting 
of  Jim  Selbee  by  Marchmont. 

STORY : Gordon  Kent,  wealthy,  is 

trying  to  paint  the  continent  red.  He 
meets  Norma  Selbee  and  marries  her  the 
next  day.  She  runs  away  with  March- 
mont, and ' Kent  condemns  them  to  live 
together  always.  Later  Kent  finds  he 
and  Norma  love  each  other  and  a recon- 
ciliation follows. 


The  Dangerous  Blonde 

Distributor:  UNIVERSAL 


Producer:  Universal  Pictures 
Corporation 
Length : 4,800  feet 

DIRECTOR ROBERT  F.  HILL 

Author Hulbert  Footner 

Adaptor Hugh  Hoffman 

Cameraman Jack  Rose 

PLAYERS 

Diana  Faraday ...  LAURA  LAPLANTE 

Royall  Randall Edward  Hearn 

Franklin  Faraday Arthur  Hojrt 

Mrs.  Faraday Margaret  Campbell 

Marie. Eve  Southern 

Roger Frederick  Cole 

Gerald  Skinner .'..Philo  McCullough 

Henry : . , . Rolfe  Sedan 

The  Cop Dick  Sutherland 

TYPE:  Comedy  love  drama  with  col- 
lege atmosphere  in  which  a young  girl 
saves  her  father  from  a vampire. 

HIGHLIGHTS:  College  football 
game  ....  Cabaret  scenes  and  meeting 
of  reformers. 

STORY : A jellyfish  husband  is  being 
blackmailed  by  a vampire  who  holds  sev- 
eral love  letters  from  him.  His  daughter, 
Diana,  helps  him  out  of  his  trouble  by 
making  love  to  the  vampire’s  partner  and 
eventually  recovers  the  incriminating 
letters. 


Crossed  Trails 

Distributor:  STATE  RIGHT 

Producer : Independent  Pictures 
Photoplay 
Length:  5 reels 

(State  right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory.) 

DIRECTOR J.  P.  McGOWAN 

Author James  Ormont 

PLAYERS 

Bandy  Dawson J.  P.  McGOWAN 

Tom  Dawson Franklyn  Famum 

Alice  Dawson Billie  Bennett 

Mary  Morgan Alyce  Mills 

Buck  Sloman Mack  Wright 

Tom  Dawson  (as  a boy)  . . . Buck  Black 

TYPE:  Western  romance  with  the 
usual  wild  riding  and  struggle  between 
different  factions. 

HIGHLIGHTS : Spectacular  horse 
riding  ....  Many  beautiful  scenic 
shots  ....  Runaway  stage  coach  and 
rescue. 

STORY : Dawson,  manager  of  a West- 
ern stage  coach  line,  is  harrassed  by  ban- 
dits, one  of  whom  proved  to  be  the  father 
of  Mary  Morgan,  his  sweetheart.  Tom 
captures  the  outlaws  and  the  leader. 
Pepper  Baldwin  turns  out  to  be  Tom’s 
father  who  deserted  his  wife  and  child. 
The  father  dies  but  Tom  finds  his  mother 
and  wins  Mary’s  hand. 


“The  Lone  Chance”  will  be  John  Gilbert’s 
next  attraction  for  Fox.  This  story 
by  Fred  Jackson  was  directed  by  How- 
ard Mitchell.  Evelyn  Brent  supports 
the  star. 


Newspictures 


FOX  NEWS  No.  66:  “Oldest  Motion.  Pic- 
t ires  in  the  World  Shown  by  Fox  News” — Latest 
Fashion  Decrees  From  Paris — George  Carpentier 
Here — New  York  School  Girls  in  Spring  FroIic^ — 
Italy’s  Queen  Mother  Filmed — Austria’s  Inter- 
national Mint  in  Work — Yachting  Season  Opens 
at  Frisco — Three  Year  Old  Girl  Swimming  Champ 
— Give  Pet  Animals  Higher  Education — French 
Cavalryman  Drives  40  Horses  in  Tandem. 

INTERNATIONAL  NEWS  No.  41:  Study 
Cloud  Formation  from  Plane — Baldheaded  Men 
Meet  at  Waterbury,  Conn. — Sardinians  Welcome 
Italian  King — Chicago  Welcomes  Cardinal  Munde- 
lein— Dog  Show  Opens  at  Acqueduct,  L.  1. — 
Territorial  Specials. 

INTERNATIONAL  NEWS  No.  42:  Liberals 
Win  in  France  as  Monarchists  Lose  in  Germany 
— Coolidges  Attend  Circus — Tommy  Gibbons 
Trains  for  Fight — Olympic  Games  Begin — Poto- 
mac on  Flood  Rampage — Territorial  Specials. 

KINOGRAMS  No.  2354:  Western  Racing  Sea- 
son Ooens — U.  S.  Flight  Commander  Martin 
Safe — Cardinal  Mundelien  Home — College  Girls 
in  May  Fete — President  Reviews  Foot  Guards — 
Uncle  Joe  Cannon  88 — Yachting  Season  Opens  at 
Frisco — Bike  Races  Revived — English  Prince  Lays 
Cornerstone — Olympic  Swimmers  Practice  on  Ship- 
board— Territorial  Specials. 

PATHE  NEWS  No.  40:  Italian  King  Dedi- 
cates Dam — Tanker  Piled  on  California  Reef — 
Multitudes'  Gather  in  German  May  Day  Demon- 
stration—Mrs.  Harding  Lays  Cornerstone — Burns 
Quits  Secret  Service — Uncle  Joe  Cannon  88 — Ten 
Million  Feet  of  Logs  in  Spring  Drive — Cardinal 
Mundelein  Arrives  in  Chicago — Major  Martin 
Safe — Territorial  Specials. 

PATHE  NEWS  No.  41:  Three  Year  Old  Girl 
Swimming  Marvel — Potomac  River  on  Rampage — 
Carpentier  Here  for  Fight — First  Chinese  Presi- 
dent— Bald  Men’s  Club  Meets — “Running  the 
Rum  Blockade,”  a Camera  Investigation — Terri- 
torial Specials. 
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Texas  and  Minnesota  Endorse 
Allied  at  Rousing  Convention 

(Continued  from  page  3?) 


in  the  uniform  contract.  He  added  that 
Mr.  Hays  had  appointed  a committee  to 
work  with  them  on  that  subject. 

This  deplorable  situation  will  he  reme- 
died, I am  confidpent,  as  the  result  of 
conferences  being  held  by  Allied^  and 
producer-distributor  representatives,”  Mr. 
Steffes  continued.  “We  propose  to  insist 
that  the  standard  provisions  of  the  uni- 
form contract  be  the  basic  contract  on 
which  agreements  are  made,  and  that 
additional  provisions  be  attached  in  the 
form  of  a rider  and  signed  separately.” 

Mr.  Steffes  predicted  early  repeal  of 
the  music  tax  and  commended  Congress- 
man Walter  Newton  of  Minnesota  for  his 
aggressiveness  in  the  matter.  He  said 
that  a recent  trip  to  Washington  con- 
vinced him  that  there  is  strong  sentiment 
for  its  passage. 

Reduces  Insurance  Rates 

Strides  made  by  the  Theatre  Owners 
Service  Bureau  in  securing  adjusted  in- 
surance rates  for  theatre  owners  was 
referred  to  by  President  Steffes.  He 
said  that  the  bureau  had  already  brought 
about  a 25  per  cent  reduction  for  New 
York  theatre  owners. 

President  Steffes  suggested  insurance 
which  would  cover  films  from  the  time 
they  leave  the  exchange  until  they  are 
returned  by  the  exhibitors  as  a timely 
subject.. 

He  warned  exhibitors  not  to  over  buy 
in  films  and  to  distribute  their  business 
so  that  all  exchanges  in  the  Northwest 
may  prosper. 

“Don’t  over  buy,”  he  said.  “Your  busi- 
ness should  be  distributed  among  as 
many  exchanges  as  possible.  Every  ex- 
hibitor, once  a year,  should  buy  some  or 
even  one  picture  from  every  distributor 
in  the  business.” 

Exhibitors  attending  the  ^linneapolis  convention 
were:  A.  L.  Robarge,  Cosmo,  Merrill,  Wis‘. ; E. 
(r,  Anderson.  Princess,  Aberdeen,  S.  D. ; Frank 
C.  Buckley,  Princess,  Superior,  Wis. ; N.  Le  Page, 
Rialto,  Superior,  Wis. ; S.  F.  Heath,  Princess, 
Wells,  Minn. ; A.  Engler,  Royal,  Hopkins,  Minn.  ; 
M.  J.  Rabinn,  Regent,  Eveleth,  Minn. ; R.  N. 
Jones,  Bijou,  Huron,  S.  D. : S.  A.  Goethel,  Lyric, 
Huron,  S.  D.  ; D.  J.  Harris,  Lounge,  Huron, 

S.  D.  ; Roy  McMinn,  Capitol,  Superior;  L.  H. 
Baker,  Star,  Montevideo,  Minn. ; P.  J.  Ben- 
fteld,  Strand,  Morris.  Minn. ; J.  E.  Erding,  Gem, 
Plainview,  Minn.  : H.  A.  Brummund,  Princess, 
Thief  River  Falls,  Minn.  ; Anton  Gillis,  GilHs, 
Wahpeton,  N.  D. ; J.  B.  Clinton,  Strand,  Duluth, 
Minn. ; Harvey  Buchanan,  People’s',  Superior, 
Wis.;  F.  E.  Joslyn,  Liberty,  Mantorville,  Minn.; 
Manthey  Brothers,  Palace,  Waseca.  Minn. ; G.  E. 
Kizer,  Elk  theatre,  Elk  River,  Minn. ; J.  L.  Mait- 
land, Palace,  Mandan,  N.  D.  ; Jack  O’Brien, 
Sleepy  Eye,  Minn. : H.  J.  Ludke,  Ludke,  St. 
Peter,  Minn. ; J.  J.  Arnold,  Bijou,  Harvey,  Minn. ; 
George  Ehler,  Grand,  Worthington,  Minn. ; R.  V. 
Baasen,  Arcade  Theatre  Company,  Minot,  N.  D. ; 
Cora  Thompson,  Opera  House,  Dodge  Center, 
Minn. : John  Colombo.  Royal,  Virginia,  Minn.  ; 

T.  J.  Casselman,  Colonial,  Tracy,  Minn.  ; George 
Johnson,  Metro,  Red  Wing,  Minn. ; W.  L. 
Nichols,  Strand,  Fairmont.  Minn. ; Oscar  Troyer, 
Lyric,  Rugby,  N.  D. ; C.  H.  Hitchcock,  Princess, 
Minneapolis;  H.  B.  Smoots,  Lowell,  Little  Falls, 
Minn. ; Harvey  J.  Thorpe,  Peoples  Amusement 
Company,  Crosby,  Minn.;  Mrs.  W.  Watson, 
Happy  Hour,  Excelsior,  Minn.  ; A.  A.  Kaplan, 
Arion,  Minneapolis;  John  Pillar,  Grand,  Valley 
City,  Minn. ; Ed  Buckley,  Idle  Hour,  Olivia, 
Minn.  ; H.  B.  Johnson,  Shadowland,  Rush  City, 
Minn.;  L.  Rubenstein,  Arion,  Minneapolis;  W.  J. 
Glaser,  Grand,  Fairbault,  Minn. ; Charles  Perrizo, 
Lyric,  Cass  Lake,  Minn. ; M.  J.  Lakie,  Bijou, 
Barnesville,  Minn. ; E.  F.  Schoenig,  Rochester 
Theatre  Company,  Rochester,  Minn. ; L.  G. 
Roesner,  Winona  Opera  House,  Winona,  Minn. ; 
E.  S.  Norren,  Rex,  Hutchinson,  Minn. ; Emil  S. 
Kliner,  “looking  for  theatre,”  Marshfield,  Wis. ; 
L.  H.  Mason,  Motion  Picture  News',  Chicago; 
Frank  W.  Burke,  Trade  Papers,  Minneapolis; 
Joseph  Friedman,  Tower,  St.  Paul;  George  W. 
Ryan,  American,  Mora,  Minn. ; W.  M.  Hay, 
Strand.  Fairmont;  F.  J.  Armand,  Lyric,  Lake- 
field,  Minn. ; George  Garisch,  Nakomis,  Minne- 
anolis  ; S.  G.  Lebedoff,  Liberty,  Minneapolis  : Ben 
Friedman,  Friedman  Film,  Minneapolis;  R.  S. 
Sugden,  Caughren,  Sauk  Center,  Minn.;  B.  A. 
Sugden,  Caughren.  Sauk  Center,  Minn.  : Mr.  and 
Mrs.  Kruschke,  Strand,  Princeton,  Minn.;  Mr. 
Lustgarten,  Arcade,  St.  Paul;  Mr.  Kopman, 
Green,  Anoka;  Mr.  Kopald,  Crystal,  Minneapolis; 


J.  L.  Edlestein,  Victory,  Hibbing,  Minn.;  H.  A. 
Nelson,  Princess,  St.  James,  Minn.;  Harry  Dryer, 
Crystal,  Minneapolis;  C.  L.  Tang,  Strand,  Coopers- 
town,  N.  D. ; W.  A.  Steffes,  Steffes  Amusement 
Enterprises  Minneapolis ; H.  Bettendorf,  Opera 
House,  Foley,  Minn. ; G.  W.  True,  Princess, 
Minneapolis;  A.  E.  Wilcox,  Unique,  Bricelyn, 
Minn. ; H.  B.  Wilcox,  Unique,  Bricelyn,  Minn. ; 
Theodore  L.  Hays,  Finkelstein  & Ruben,  Minne- 
apolis; John  Campbell,  Wonderland,  Minneapolis; 
H.  B.  French,  State,  Mankato;  T.  E.  Himmel- 
man,  State,  Mankato;  N.  O.  Thorburn,  Barry- 
more, Marshall,  Minn. ; O.  H.  Steindorff,  Gem, 
Emery,  Wis. ; Mr.  Lukan,  Associated  First  Na- 
tional, Minneapolis;  Mr.  Eselin,  lone,  Minne- 
apolis; Ernest  Cowles,  Orpheum,  Pelican  Rapids, 
Minn. ; Charles  Marks,  Cozy,  St.  Paul ; Crockett 
Brown,  Unique,  Nashwauk,  Minn.;  I.  Hanson, 
Agate,  Minneapolis;  Mr.  Kaddatz,  Orpheum, 
Fergus  Falls;  G.  I.  Terry,  Bijou,  Minneapolis; 
C.  F.  Hynes,  Amusements,  Minneapolis;  M.  C. 
Howe,  Star,  Erskine,  Minn. ; H.  E.  Hoffman,  Blue 
Bird,  Minneapolis. 

Organization  Sola 
100  Per  Cent  to 
Texas  Exhibitors 

(Special  to  Exhibitors  Herald) 

DALLAS,  TEX.,  May  20. — That  Pres- 
ident H.  A.  Cole  has  succeeded  in  instill- 
ing within  the  minds  of  Texas  exhibitors 
the  vital  necessity  of  organization  was 
apparent  at  the  three  day  convention  held 
here  on  May  6,  7 and  8. 

When  President  Cole  took  charge  of 
the  organization  a year  ago  there  was 
little  more  than  a handful  of  men,  de- 
scribed as  “the  old  faithful,”  active.  At 
the  gathering  this  year  approximately  100 
theatre  men  were  in  attendance.  This 
growth  is  the  result  of  the  tireless  efforts 
of  Mr.  Cole,  and  the  cooperation  of  the 
individual  members. 

Not  Allied  Withi  M.  P.  T.  O.  A. 

One  of  the  outstanding  features  of  the 
convention  this  year  was  the  unanimous 
endorsement  of  Allied  State  Organiza- 
tions of  Motion  Picture  Theatre  Owners. 
In  voting  for  affiliation,  the  following  res- 
olution was  adopted: 

‘‘Whereas,  it  is  the  sense  of  this  organization 
that  a strong  working  National  association  is 
needed, 

“And,  whereas,  Texeis  is  not  allied  with  the 
M.  P.  T.  O.  of  A.  and:  does  not  feel  disposed 
to  became  affiliated  und^  its  present  leader- 
ship, 

“Therefore,  be  it  resolved,  that  we  ally  our- 
selves with  the  associated  states  organization 
of  theatre  owners,  with  the  belief  and  hope 
that  this  organization  can  eventually  bring 
about  the  formation  of  a nation-wide  associa- 
tion which  will  reflect  the  ideals  of  the  vari- 
ous state  imits.** 

Confidence  in  President  Cole’s  leader- 
ship was  expressed  in  his  reelection  by 
delegates  to  the  presidency.  In  his  report 
on  the  year’s  activities,  the  chief  executive 
said : 

“Following  the  trip  made  by  the  secre- 
tary and  myself  throughout  the  states, 
interesting  theatre  owners  on  the  subject 
of  the  admission  tax  repeal,  we  went  on 
to  the  East,  where  we  enlisted  the  aid  of 
the  Will  Hays  organization. 

“The  reason  it  had  not  been  attended 
to  before  was  lack  of  pressure  from  the 
people  most  interested,  and  this  was  pos- 
sibb^  due  to  their  lack  of  organization  and 
other  things  affecting  their  concerted 

movement  in  this  direction.” 

« 

Expects  Enactment  Next  Term 

Regarding  the  “music  tax,’  Col.  Cole 
said : 

“The  authors  and  composers  have  been 
successful  in  obtaining  judgment  on 
houses  using  their  music  and  songs  with- 
out paying  the  tax  they  have  asked.  I 
do  not  believe  this  has  happened  in  Texas. 

“While  in  the  East,  I worked  on  this 
matter  and  believe  that,  while  the  bill 
which  will  relieve  the  burden  from  the 
theatres  will  not  pass  this  session,  it  has 
already  made  a definite  impression  and 
will  be  carried  at  the  next.  S.  A.  Handy 
has  been  sent  to  Washington  to  appear 


before  the  patents  committee  on  this  bill. 

“Another  movement  in  which  our  office 
has  been  instrumental  was  the  Texas  tent 
show  bill,  which  failed,  due  to  its  having 
been  pronounced  unconstitutional.” 

Block  Booking  Opposed 

Inviting  constructive  suggestions  from 
individuals  and  organizations,  the  Texas 
association  went  on  record  as  unalterably 
opposed  to  censorship  of  any  kind. 

Other  resolutions  adopted  opposed 
block  booking  and  non-theatrical  service 
by  exchanges. 

The  question  of  the  uniform  contract 
was  discussed  at  length  and  it  was  de- 
cided to  appoint  a committee  to  go  thor- 
oughly into  this  subject  with  a view  of 
offering  recommendations  to  the  officials. 

In  addition  to  President  Cole  the  fol- 
lowing officers  were  elected: 

C.  W.  Batsell,  Sherman,  second  vice- 
president;  E.  L.  Byar,  Terrell,  secretary- 
treasurer,  and  J.  A.  Holton,  Port  Arthur, 
first  vice-president,  were  unanimously 
re-elected.  H.  G.  McNeese  of  Dallas 
continues  as  business  manager. 

The  board  of  directors  follows:  W.  R. 
(Billy)  Fairman,  Bryan;  Homer  Mulkey, 
Clarendon;  H.  H.  Hoke  Taylor;  H.  T. 
Hodge,  Abilene;  W.  A.  Stuckert,  Bren- 
ham;  Henry  S.  Ford,  Wichita  Falls;  H. 
H.  Starche,  Seguin;  John  Paxton,  Paris. 

Mayor  Louis  Blaylock  of  Dallas,  wel- 
comed the  picture  men  at  the  opening 
of  the  convention  Tuesday  morning.  He 
was  followed  by  President  Cole,  who  sub- 
mitted his  annual  report  on  the  progress 
made  by  the  theatre  owners  as  a unit. 

Film  Exchanges  Entertain 

Secretary-Treasurer  Byar  and  Business 
Manager  McNeese  submitted  reports  of 
progress  which  were  applauded,  while 
former  Mayor  Frank  W.  Wozencraft 
presented  in  his  address  many  legal 
phases  which  affect  operation  of  motion 
picture  theatres.  Ross  Dorbandt  of 
Jacksonville,  Ross  D.  Rogers  of  Amarillo 
and  Ruben  Frels  were  named  a resolution 
committee. 

T.  M.  Cullum,  president  of  the  Dallas 
Chamber  of  Commerce,  stressed  the  ad- 
vantage of  Dallas  as  a point  for  distribu- 
tion of  film. 

Film  exchanges  in  the  Dallas  market 
were  hosts  to  the  exhibitors  at  a banquet 
on  the  roof  garden  of  the  Jefferson  Hotel 
on  Tuesday  at  which  event  the  attendance 
was  easily  200. 

Not  to  be  outdone  the  exhibitors  re- 
turned the  compliment  on  Wednesday 
night,  festivities  beginning  at  the  witching 
hour  of  10.  This  latter  event  lasted  until 
the  wee  small  hours  of  Thursday  morn- 
ing, with  elaborate  vaudeville  perform- 
ance coming  as  a conclusion. 

On  Wednesday  morning  State  Senator 
J-  .J:  Strickland  of  San  Antonio  criticised 
ministers  who  frequently  preach  sermons 
aganist  a specific  motion  picture  produc- 
tion without  themselves  having  seen  the 
picture  in  question.  Mr.  Strickland  re- 
ported on  the  tent  show  bill,  which  he 
handled  legally  in  the  courts  and  which 
seems  lost,  temporarily  at  least,  to  the 
picture  theatres.  Theatre  owners  are 
more  heavily  taxed  at  this  time  than  any 
other  callings,  the  speaker  declared.  He 
added  that  almost  any  exhibitor  in  Texas 
would  be  willing  to  trade  his  yearly  profit 
for  the  amount  his  theatre  had  paid  to 
the  government  as  taxes. 

Explains  Cooperative  Insurance 

R.  W.  Botkin,  insurance  man,  explained 
the  cooperative  contract  which  is  saving 
money  for  the  Texas  theatre  owners. 

James  P.  Simpson  of  Dallas  spoke  on 
theatre  advertising  and  urged  theatre 
owners  to  secure  rates  for  running  adver- 
tising slides  and  films  which  would  yield 
them  a reasonable  return. 
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Governor  of  New  York 
Says  Murphy  Bill  Can't 
Be  Enforced;  Vetoes  It 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  May  20.— The  Mur- 
phy bill,  which  was  passed  in  the  New 
York  State  Legislature  during  the  re- 
cent session  and  included  in  the  mass  of 
thirty-day  measures  which  went  to  the 
Governor  for  action  during  the  month 
that  follows  the  legislative  session,  will 
not  be  signed  by  the  state’s  chief  execu- 
tive. 

The  Governor  declared  that  he  would 
veto  the  bill  on  the  grounds  that  it  v/as 
not  only  improperly  drawn  but  also  that 
it  carried  no  appropriation  for  its  en- 
forcement. The  bill  was  designed  to  re- 
move certain  existing  restrictions  in  New 
York  state  on  the  manufacture,  sale  and 
use  of  non-hazardous  motion  picture  film. 

Under  the  provisions  of  the  bill,  the 
State  Department  of  Labor  would  have 
had  supervision  in  the  issuance  of  per- 
mits. Preliminary  to  the  hearing,  how- 
ever, the  head  of  the  State  Labor  Depart- 
ment had  informed  the  Governor  that  the 
amount  of  money  on  hand  in  that  depart- 
ment would  not  be  sufficient  to  provide 
a staff  necessary  if  the  bill  was  signed. 

New  Camera  Takes  Film 
Of  Projectiles  in  Flight 

(Special  to  Exhibitors  Herald) 

WASHINGTON.  D.  C.,  May  20.— 
Moving  pictures  of  projectiles  in  flight 
can  be  taken  with  a camera  developed  at 
the  Bureau  of  Standards.  It  has  been 
used  for  studying  the  effect  of  the  blast 
on  the  flight  of  projectiles,  and  has  been 
found  very  useful  for  that  purpose,  the 
Bureau  states. 

The  camera  used  is  capable  of  making 
250  pictures  per  second,  but  it  is  be- 
lieved that  several  thousand  pictures  per 
second  could  be  taken  by  increasing  the 
number  of  lenses  used.  These  lenses  are 
arranged  to  move  across  the  strip  of 
film,  each  lens  taking  a picture  and  then 
moving  on  while  the  next  lens  takes  the 
next  picture.  The  film,  meanwhile,  is 
kept  constantly  moving  in  such  a di- 
rection that  the  image  of  the  rapidly 
moving  projectile  is  nearly  stationary 
with  regard  to  it  and  consequently  is  not 
blurred.  If  the  velocity,  of  the  film  is 
known  the  velocity  of  the  projectile  can 
be  calculated. 


Plan  Increase  In  Parcel 
Post  Rate  for  Revenue 

The  proposed  increase  in  parcel  post 
rates  is  of  interest  to  exhibitors  receiv- 
ing film  shipments  via  this  carrier.  Con- 
gress has  in  mind  increasing  parcel  post 
rates  to  the  extent  where  they  would 
bring  in  $100,000,000  per  year  additional 
revenue  to  pay  for  increases  in  the  sal- 
aries of  postal  clerks  and  other  employes. 

Postmaster  General  New  has  issued 
an  emphatic  statement  to  the  effect  that 
such  a step  would  entirely  ruin  the  par- 
cel post  service.  Even  the  clerks,  who 
would  be  those  most  benefited,  recognize 
the  danger  of  such  a step,  according  to 
report,  and  realize  that,  to  be  effective, 
the  increase  should  be  soread  over  a 
number  of  fields.  The  Postal  Service 
Committee  suggests  that  readers  write 
their  legislative  representatives  in  order 
to  counteract  the  pressure  at  Washing- 
ton and  prevent  the  hasty  passage  of  this 
measure. 


“The  Circus  Cowboy”  is  a Fox  attrac- 
tion starring  Charles  Jones.  It  will 
appeal  to  the  children  with  its  ele- 
phants, wild  riding  on  horseback  and 
circus  stuff. 

Warner  Brothers  Build 
Own  Film  Laboratory 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  May  2'0.— On  the  tail 
of  Warners  announcements  of  a group  of 
current  fiction  for  future  production, 
comes  the.  announcement  that  they  have 
built  their  own  concrete  laboratory  on 
the  coast.  This  three-story  laboratory 
is  the  last  word  in  modern  equipment. 
Because  of  its  completeness  and  scien- 
tific correctness,  Warner  Brothers  are 
said  to  have  the  lowest  insurance  rate 
for  any  building  in  the  world  handling 
films. 


Plan  New  Theatre  for 
Albany;  Competition  is 
Keen  in  Poughkeepsie 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  May  20.— The  Mit- 
chel  H.  Mark  Realty  Corporation,  which 
operates  the  Mark  Strand  theatre  in  Al- 
bany, as  well  as  the  Troy  and  Lincoln 
theatres,  in  Troy,  will  either  build  or  buy 
another  house  in  Albany.  The  move  is 
in  order  to  protect  the  interest  which  it 
already  has  in  the  Capital  City,  and  to 
give  it  a further  claim  to  patronage. 

There  is  a stiff  fight  at  the  present  time 
in  Albany,  between  the  Mark  Strand  the- 
atre and  the  two  houses  operated  by 
Buckley  and  Tarsches,  the  Clinton 
Square  and  the  Leland  tlieatres. 

* * * 

Nowhere  in  New  York  state  is  there 
a more  bitter  fight  being  waged  these 
days  for  patronage,  than  in  Poughkeep- 
sie, where  the  Bardavon,  Liberty  and 
Stratford  theatres  are  arrayed  against  the 
Rialto  and  Strand  houses.  Each  group 
is  giving  seven  acts  of  vaudeville  and  the 
biggest  feature  pictures  obtainable  for 
a 55  cent  admission  evenings  and  .S5 
cents  in  the  afternoon. 


F,  B,  O.  Will  Distribute 
Screen  Version  of  the 
History  of  Napoleon 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  20fl— The  Film 
Booking  Offices  have  consummated  a 
deal  whereby  they  will  distribute  the 
screen  version  of  one  of  the  greatest  love 
stories  in  history,  the  romance  of  Na- 
poleon and  Josephine.  The  film  will  be 
released  under  the  title  of  “Napoleon  and 
Josephine.” 

The  picture  is  not  only  a screen  study 
of  the  military  career  of  Napoleon,  but 
the  romance  of  his  life  as  well.  The 
theme  of  the  story  is  that  man’s  power 
ends  when  he  disregards  God’s  laws. 
In  this  instance,  the  divorcing  of  tlie 
woman  he  loved — the  Empress  Josephine 
— so  that  he  might  marry  Marie  Louise 
of  Austria.  The  reason  for  this  was  the 
necessity  for  an  heir  to  the  throne. 

The  picture  is  not  only  based  on  his- 
tory, but  also  upon  the  stage  play  of  the 
same  name,  and  should  meet  with  a ready 
response  on  the  part  of  the  public,  as 
nearly  everyone  is  interested  in  the  true 
love  stories  of  famous  characters  in  his- 
tory. 
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THE  FILM  MART 


Louise  Fazenda,  one  of  the  Favorite  stars  of  the  “Herald  Only”  club,  is  to  have  her 
first  dramatic  role  in  Warner  Brothers  “Being  Respectable.”  Left  to  right:  H.  M. 
Warner,  Miss  Fazenda,  and  Jack  L.  Warner.  (Photo  by  H.  E.  N.) 


Universal 

HUNTLEY  GORDON  and  Vera  Sted- 
man,  who  appeared  together  in  the 
screen  version  of  “The  Famous  Mrs. 
Fair,”  have  two  of  the  featured  roles  in 
“Wine,”  the  new  Universal- Jewel  under 
the  direction  of  Louis  Gasnier.  Clara 
Bow  plays  the  featured  role  of  the  flap- 
per daughter. 

+ + + 

JACK  HOXIE  has  started  work  on  his 
latest  western  feature,  “D  a r i n g 
Chances”.  Cliff  Smith  is  directing  . . . 
Filming  has  been  completed  of  “Captain 
Fearless,”  screen  version  of  “The  Mis- 
sourian,” by  Eugene  P.  Lyle.  Reginald 
Denny  stars  and  James  Horne  was  the 
director. 

Educational 

“THE  CHASE,”  Jacob  Fabian  producer, 
recently  the  featured  picture  on  an  all 
short  subject  bill  at  the  Capitol  theatre, 
New  York,  has  been  acquired  in-  Educa- 
tional Exchanges,  Inc.,  and  will  be  re- 
leased as  an  Educational  Pictures  special. 
+ + + 

JACK  WHITE  has  assembled  a good 
cast  tor  his  next  comedy  special  _ for 
Educational.  The  comedy  is  titled  “Dizzy 
Daisy”  and  will  star  Louise  Fazenda  with 
Lee  Moran,  Dick  Sutherland,  Otto  Fries, 
Tack  Lloyd,  Sunshine  Hart,  Cliff  Bowes 
and  Virginia  Vance.  Fred  Hibbard  will 
direct. 

Century 

THROUGH  SPECIAL  arrangements  with 
Julius  and  Abe  Stern  of  Century  Com- 
edies, "Spec”  O’Donnell  has  been  loaned  to 
Universal  for  a special  role  in  the  Hobart 
Henley  production  of  Booth  Tarkington’s 
navel,  "The  Turmoil.”  "Spec”  will  play 
the  role  of  a glorified  office  boy  in  the  of- 
fice of  the  president  of  the  richest  man  in 
the  city,  a role  to  which  he  is  well  suited  be- 
cause of  the  many  number  of  times  he  has 
successfrdly  characterized  this  type  of  boy 
for  Century  comedies.  As  soon  as  work  is 
completed  on  "The  Turmoil”  he  will  return 
to  the  Century  lot  for  work  in  a new  comedy 


which  Arvid  Gilstrom  will  direct  with 
"Spec”  and  "Bubbles”  as  the  leads. 

+ + + 

BEN  WHITE,  who  is  a brother  of  Jack 
White  Comedies,  has  been  engaged  by  Abe 
Stern  of  Century  Comedies,  to  assist  Al 
Herman  in  the  direction  of  a new  comedy 
which  he  will  make,  starring  Harry  McCoy 
and  Al  Alt.  The  title  has  not  yet  been  se- 
lected. 

Pathe 

F.  RICHARD  JONES  is  directing  the 
first  of  the  series  of  two  reel  comedies 
for  Mack  Sennett,  featuring  Ralph  Graves. 
Alice  Day  plays  the  feminine  lead  . . . 
Ben  Turpin  has  begun  a travesty  on  “Ro- 
meo and  Juliet”  under  the  direction  of 
Harry  Sweet  at  the  Sennett  studios.  Nat- 
alie King  is  appearing  as  Juliet.  . . . 

Under  the  direction  of  Harry  Edwards, 
Harry  Langdon  is  working  on  the  eighth 
of  his  two  reelers  for  Sennett.  . . . Del 
Lord  has  begun  a new  five-reel  comedy 


titled  “Five  Gallons,  Please.”  Sid  Smith 
and  Billy  Bevan  are  featured. 

+ + + 

THE  “OUR  GANG”  company”  under  the 
direction  of  Bob  McGowan,  is  busy  on 
a railroad  comedy  titled  “Sundown  Lim- 
ited” . . . Glenn  Tryon  and  Blanche 

Mehaffey  have  the  leading  parts  in  the 
new  Hal  Roach  feature,  “The  Upstate 
Slicker”  under  the  direction  of  Ted 
Wilde  and  Fred  Guiol.  . . . Following 
the  travesty  on  “Romeo  and  Juliet,”  Ben 
Turpin  will  appear  in  a take-off  on  “Three 
Weeks”  titled  “Two  Weeks  and  a Half.” 
Turpin  to  appear  as  Paul  and  Madeline 
Hurlock  as  the  Queen. 

Paramount 

BETTY  COMPSON  has  been  signed  to 
a long  term  contract  as  a star  and  fea- 
tured player  in  Paramount.  Her  first  pic- 
ture under  the  new  contract  will  be  “The 
Female,”  an  adaptation  of  Cynthia  Stock- 
ley’s  “Dalla,  the  Lion  Club”  . . . Viola 
Dana  has  been  signed  on  a special  con- 
tract to  play  opposite  Glenn  Hunter  in 
^‘Merton  of  the  Movies”  for  Paramount 
following  which  she  will  be  a featured 
player  in  “Open  All  Night.” 

+ + + 

RUDOLPH  VALENTINO  has  gone  to 
Miami,  Fla.,  for  a short  vacation  follow- 
ing the  completion  of  the  fencing  scenes 
for  “Monsieur  Beaucaire”.  Upon-  his  re- 
tiun  he  will  begin  work  immediately  on 
“The  Sainted  Devil.”  . . . Camera  work 
has  been  started  on  Pola  Negri’s  latest 
starring  vehicle,  “Compromise.”  Dimitri 
Buchowetzki,  who  produced  “Men,”  is 
directing. 

+ + + 

WILLIAM  FARNUM  and  director  Wal- 
lace Worsley  and  his  cameraman,  filmed 
the  opening  scenes  of  “The  Man  Who 
Fights  Alone”  in  the  Yosemite  last  week. 
. . . Herbert  Brenon  has  recently  com- 
pleted “The  Mountebank”  at  the  Para- 
mount Long  Island  studios. 
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Three  scenes  from  “The  Chechahcos,”  the  Associated  Exhibitors  feature,  which  was  made  in  Alaska 


Fox 

“THE  LONE  CHANCE,”  the  latest  Fox 
attraction  starring  John  Gilbert,  was 
released  May  18.  Evelyn  Brent  has  the 
leading  feminine  role  and  in  addition  the 
cast  includes  John  Miljan,  Edward  Tilton, 
Frank  Beal  and  Harry  Todd.  . . . “Dar- 
win Was  Right,”  featuring  Max,  Moritz 
and  Pep,  the  three  chimpanzee  stars,  has 
just  been  put  into  production  at  the  Fox 
studios.  Lewis  Seiler  will  direct. 

+ + + 

THE  LATEST  Fox  Educational  Enter- 
tainment, released  May  11,  is  called 
“Following  the  Hounds”  and  shows  the 
time-honored  sport  of  fox  hunting  in  Eng- 
land. . . . One  more  Sunshine  comedy 
will  be  added  to  the  total  of  fourteen 
scheduled  for  release  this  season.  It  will 
be  titled  “Sad  but  True.” 

First  National 

COLLEEN  MOORE  will  he  starred  in  “So 
Big,”  Edfia  Ferber’s  analysis  of  a woman’s 
life,  now  sweeping  the  country  as  one  of 
the  best  sellers  among  recent  novels.  . . . 
“Counterfeit,”  in  which  Colleen  Moore  and 
Conway  Tearle  will  share  starring  honors, 
to  go  into  production  immediately. 

+ + + 

“BELONGING,”  a novel  by  Olive  Wadslcy 
dealing  with  society  life  in  Paris  and 
London,  has  been  purchased  by  M.  C.  Levee 
of  Maurice  Tourneur’s  next  production  for 
first  National.  Camera  work  zmll  start 
about  J'itne  i.  . . . Richard  Walton  Tally 
has  announced  the  completion  of  his  con- 
tinuity for  the  screen  version  of  his  stage 
success,  “The  Bird  of  Paradise.”  This  will 
be  his  ne.vt  offering  to  be  distributed 
through  First  National. 

Hodkinson 

“BARBARA  FRIETCHIE,”  is  to  be  pro- 
duced by  Hodkinson  with  Florence  Vidor 
in  the  leading  role.  It  will  be  an  adaptation 
of  the  Clyde  Fitch  play.  . . . The  first  print 
of  “Hold  Your  Breath,”  the  A1  Christie 
feature  comedy  for  Hodkinson,  has  been 
received  by  Hodkinson  officials  in  the  east. 
Enroute  east  it  was  shown  at  the  sales  con- 
vention in  Chicago  and  was  voted  first  class 
in  every  respect. 

+ + + 

W.  F.  SEYMOUR  of  Hodkinson  has  closed 
a deal  with  Famous  Players  for  the 
showing  in  forty  towns  in  the  Southern 
states  of  “Miami,”  starring  Betty  Comp- 
son;  “Wandering  Husbands,”  starring 
Tames  Kirkwood  and  Lila  Lee,  and  the 
Bryant  Washburn-Billie  Dove  picture  “Try 
and  Get  It.” 


Warner 

THEODORE  VON  E.LTZ  has  been  en- 
gaged by  Warner  Brothers  to  play  the 
role  of  Stephen  O’Connell  in  the  screen 
version  of  Grace  Flandrau’s  novel,  “Be- 
ing Respectable,”  now  in  production. 
This  is  Mr.  Von  Eltz’s  second  picture  for 
Warner  Brothers,  his  other  production 
being  in  support  of  Lenore  Ulric  in 
“Tiger  Rose.”  Others  in  the  cast  of  “Be- 
ing Respectable”  are  Marie  Prevost, 
Monte  Blue,  Louise  Fazenda,  Irene  Rich, 
Frank  Currier,  Eulalie  Jenson,  Lila  Les- 
lie. 

+ + + 

THE  PRINT  of  Elinor  Glyn’s  “How  to 
Educate  a Wife”  was  received  this  week 
at  the  Warner  Brothers  Eastern  home 
offices.  The  release  of  this  picture,  which 
Monta  Bell  directed,  and  in  which  Monte 
Blue  and  Marie  Prevost  appear,  is  set  for 
May  18.  It  has  not  yet  been  determined 
whether  it  will  go  into  the  Rivoli  or 
Rialto  theatre. 

+ + + 

“BEING  RESPECTABLE,”  the  War- 
ner Brothers  motion  picture  version  of 
the  book  by  Grace  H.  Flandrau,  is  well 
along  in  production  at  the  Warner  West 
Coast  Studios,  two  weeks  of  intense 
work  having  been  put  in  since  shooting 
began.  Phil  Rosen  has  been  engaged  by 
Warner  Brothers  to  wield  the  megaphone 
for  this  production,  which  was  adapted 
for  the  screen  by  Dorothy  Farnum. 


Metro 

MAE  MURRAY’S  new  picture  “Circe,” 
written  specially  for  her  by  Ibanez,  author 
of  “The  Four  Horsemen  of  the  Apocalypse,” 
will  actually  go  into  production  this  week 
under  the  direction  of  Robert  Z.  Leonard. 

. . . Clarence  Badger  has  begun  production 
on  “One  Night  in  Rome,”  Laurette  Taylor’s 
new  picture  for  Metro. 

+ + + 

ROBERT  G.  VIGNOLA’S  first  production 
for  Metro  will  be  "Mrs.  Paramor”  froih 
the  novel  by  Louis  Joseph  Vance.  . . . “The 
Uninvited  Guest,”  presented  by  J.  E.  Wil- 
liamson through  Metro,  played  Loew’s 
Columbia  theatre,  Washington,  D.  C.,  a 
week  ago  and  drew  a great  deal  of  praise 
from  the  critics. 

Associated  Exhibitors 

“THE  CHECHAHCOS,”  Associated  E.x- 
hibitor’s  picture  o^f  the  frozen  north,  was 
given  the  acid  test  in  a premier  at  B.  S. 
Moss’s  Cameo  theatre  for  its  Broadway  run 
and  according  to  report,  it  is  proving  to 
be  a real  box-office  clean  up. 

Truart 

“DARING  LOJ’E,”  starring  Elaine  Ham- 
merstein  and  made  by  Truart  under  the 
direction  of  Roland  G.  Edwards.  It  is  now 
being  cut  and  titled  and  will  be  ready  for 
release  by  the  end  of  May.  . . . Prepara- 
tions are  being  made  for  the  first  picture 
of  Richard  Talmadge’s  second  series  of 
thrillers  being  produced  by  Carlos  Produc- 
tions for  Truart.  James  Horne  will  direct 
and  it  is  planned  to  have  the  story  of  an 
entirely  different  type  than  those  in  which 
he  has  appeared  prcz’iously. 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  be 
printed. 


Fears  President’s  Veto 

ELKVILLE,  ILL.— To  the  Editor: 
By  reading  the  daily  newspaper  you  will 
easily  see  that  the  exhibitors  of  the 
United  States  are  going  to  be  up  against 
the  President’s  veto  on  the  new  tax  bill 
which  is  now  going  through  Congress. 
The  President  will  probably  not  veto  the 
bill  because  of  the  repeal  of  the  taxes 
concerning  our  business,  but  for  other 
reasons  concerning  the  Mellon  rates, 
which  the  President  is  understood  to  be 
backing. 

I feel  that  just  at  the  time  when  we 
have  our  fight  won  for  the  admission  tax 
repeal  up  to  and  including  50-cent  tickets 
and  the  stamp  tax,  or  government  seat 
tax,  that  we  will  meet  our  Waterloo  in 
the  President’s  veto. 

While  I am  a strong  Republican  and 
have  held  various  offices  on  the  Repub- 
lican ticket,  I feel  that  the  theatre  own- 
ers of  America  should  bring  pressure  to 
bear  on  the  President  so  that  he  will  not 
veto  the  tax  bill.  I feel  that  it  would  be 
fitting  and  proper  that  every  exhibitor  in 
the  United  States  should  refuse  to  allow 
any  campaign  advertising  for  Coolidge  to 
appear  on  our  screens  or  in  or  about  our 
theatres  regardless  of  the  price  offered  in 
case  the  President  vetoes  the  ta.x  bill.  If 
we  lose  our  fight  on  account  of  his  veto 
of  the  tax  bill  every  theatre  in  the  United 
States  should  use  every  effort  to  bring 
about  his  defeat  in  the  November  elec- 
tion. 

If  you  think  this  matter  should  be 
passed  on  to  the  boys,  you  have  my  per- 
mission to  use  my  idea,  and  the  quicker 
the  better. 

It  appears  that  Congress  will  attempt 
to  adjourn  on  June  7th,  so  you  see  our 
time  is  limited  to  get  into  action  to  win 
in  the  homestretch. — R.  E.  Atkixs,  New 
Lyric  theatre,  Elkville,  111. 


Expenses  Still  Climbing 

TAMMS,  ILL.— To  the  Editor:  Notice 
the  covenient  things  the  producers  are 
doing  for  the  small  town  exhibitors? 
Asking  25  per  cent  increase  on  one  or 
two  western  stars  because  you  tell  them 
your  average  audience  likes  them  and  you 
usually  have  a fair  attendance  on  them. 
They  possibly  do  not  figure  that  you 


Arthur  L.  Todd  is  chief  cameraman  for 
Maurice  Tourneur,  who  has  just  com- 
pleted “The  White  Moth”  for  First 
National.” 

merely  are  making  up  what  you  lost  on 
a few  of  the  “flops”  they  have  stuck  off 
on  you. 

Another  money  making  thing  for  the 
small  town  exhibitor  is  the  new  price 
schedule  a few  of  the  producers  are  put- 
ting out,  on  advertising  accessories.  Real 
encouraging,  isn’t  it?  You  have  to  pay 
the  top  price  if  you  buy  what  you  need. 
How  many  small  town  exhibitors  can  buy 
the  quantity  to  get  in  on  the  low  price? 
Why  not  split  this  price  and  give  us  all 
a chance  like  some  of  them  formerly  did? 

And  now  instructions  come  from  head- 
quarters that  if  you  set  out  a picture, 
“regardless  of  reasons,”  please  let  us 
have  your  check  in  advance. 

Some  of  them  are  trying  to  get  hard- 
boiled  about  a few  of  these  things;  are 
we  going  to  let  them  get  away  with  it? — 
Lloyd  Older,  Idle  Hour  theatre,  Tamms, 
111. 


Wants  Hoot  in  Westerns 

MARMADUKE,  COLO.  — T o t h e 
Editor;  If  you  haven’t  booked  the  Hoot 
Gibson  Comedies,  for  the  love  of  your 
family  and  your  box  office  lay  off.  The 
prints  from  Memphis  are  junk.  I have 
played  “Shooting  for  Love,”  “Double 
Dealings,”  “Single  Handed”  and  “The 
Gentleman  from  America.”  And  none  of 
the  others  are  much ; they  have  run  at 
least  one-third  of  my  business  off.  And 
I still  have  some  programs  coming  from 
Consolidated.  I guess  Hoot  is  alright  in 
Westerns — that’s  what  I thought  I was 
getting.  And  if  all  the  exhibitors  were  in 
the  same  notions  of  myself,  he  would  sure 
be  in  Westerns  before  they  used  him  any- 
more. For  if  I want  Westerns,  I want 
them,  and  not  mush  stuff  like  he  is  in. — 
A.  D.  Fielder.  Pastime  theatre,  Marma- 
duke,  Colo. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


We  wish  to  correct  an  erronenous  state- 
ment made  in  the  May  17  issue  of  the 
Herald.  We  wrote  that  “Doc”  Wilson 
was  the  owner  of  the  Avon  and  Olympic 
theatres,  Watertown,  N.  Y.  As  a matter 
of  fact,  the  two  aforementioned  theatres  to- 
gether with  the  Antique  are  owned  by  the 
Robbins  Interests  of  Utica,  N.  Y.,  with 
Nate  Robbins  at  the  helm.  “Doc”  Wilson 
and  “Sol”  Manheimer  are  the  resident 
managers  of  these  theatres.  The  statement 
still  stands,  though,  that  the  versatile  “Doc” 
has  a host  of  friends  in  the  “North 
Country.” 

* * * 

Our  star  reporter  in  New  York  State 
(who  won’t  let  us  print  his  name  any  more) 
writes  us  that  the  Carthage  Opera  House, 
Carthage,  N.  Y.,  seems  to  be  running  full 
swing  with  the  pictures  at  popular  prices. 
Manager  Peter  Vernackie  reports  busi- 
ness is  good.  This  house  is  owned  by 
the  Gilmour  and  Filkins  interests. 

* * * 

The  Strand  theatre,  Carthage,  N.  Y.,  a 
1,000  seat  house  owned  by  Meyer  Schine 
and  managed  by  Lawrence  (Fat)  Karkey 
is  doing  an  excellent  business.  Mr.  Karkey 
is  a home  town  boy  v/ho  has  worked  him- 
self up  in  the  picture  business  from  the  bot- 
tom of  the  ladder,  and  deserves  much  credit 
as  a manager.  His  place  is  always  clean 
and  attractive,  and  music  is  of  the  best,  the 
projection  is  fine  and  his  advertising  is  at- 
tractively displayed.  More  power  to  him. 

jfs  ^ ^ 

Chas,  E.  Barber,  of  the  Electric  theatre, 
Tilden,  111.,  writes  us  that  he  is  having  to 
cut  down  his  shows  to  two  nights  a week. 
He  blames  local  conditions  which  have 
forced  the  shut  down  of  a large  mine, 
throwing  500  men  out  of  work,  with  no 
prospects  of  work  in  the  near  future.  Tough 
luck,  Mr.  Barber,  but  sit  tight  and  ride  it 
through. 

♦ * * 

Ch.\.s.  H.  Ryan  of  the  Milford  theatre. 
Chicago,  111.,  has  added  his  name  to  the 
list  of  commuters  this  summer.  He  has 
written  us  to  say  that  he  intends  to  motor 
to  and  from  Druce  Lake,  Ilk,  which  is 
about  40  miles  north  of  Chicago.  He  adds 
generously  that  any  exhibitors  or  film  men 
going  north  about  11 :15  P.  M.  can  ride 
with  him  by  dropping  over  to  the  Milford 
theatre  any  evening  after  June  1.  . . . That’s 
a mighty  generous  offer,  Mr.  Ryan,  and  we 
wouldn’t  be  at  all  surprised  to  see  that 
car  of  yours  pretty  well  filled  most  of  the 
time. 

* * * 

F.  H.  Honey,  Tecumseh  la.,  has  gone  to 
the  state  of  Washington  since  selling  the 
Moon  theatre  at  Tecumseh.  He  indicated 
that  he  might  buy  a theatre  in  Washington, 
and  took  his  family  along  when  he  started. 

* * * 

Sam  Carlton,  who  has  managed  the 
Strand  theatre  in  Frankfort,  Ind.,  for  the 
last  two  years,  has  purchased  it  from  the 
M.  C.  B.  Theatre  Company.  Mr.  Carlton 
will  continue  to  offer  feature  pictures,  to 
which  he  ascribes  the  success  of  the  theatre 
since  he  has  been  manager. 
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VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  1924 


This  is  the  original  exhibitors*  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

*‘What  the  Picture  Did  for  Me**  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  *‘What  the  Picture  Did  for  Me,**  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

Going'  Up,  with  Douglas  MacLean. — A 
good  big  picture,  but  I could  not  see  it  as 
a special. — Bert  Silver,  Silver  Family  thea- 
tre, Greenville,  Mich. — General  patronage. 

The  Destroying  Angel,  with  Leah  Baird. 
— Good  program  picture  to  fair  business. 
,Six  reels. — Crosby  Bros.,  Lily  theatre, 
Buffalo,  N.  Y. — Neighborhood  patronage. 

Grandma’s  Boy,  with  Harold  Lloyd. — We 
ran  this  one  several  months  ago  and  heard 
nothing  but  words  of  praise.  It  brought 
laughs  from  several  in  this  town  who 
hadn’t  smiled  for  years.  Much  better  than 
“Dr.  Jack”  and  “Why  Worry.”  Five  reels. 
— Mackey  & Ingram,  Palace  theatre,  Ash- 
land, Ala. — Small  town  patronage. 

F.  B.  O. 

Yankee  Madness,  with  George  Larkin. — 
This  young  Yank  goes  south  and  manages 
a young  revolution  in  his  own  way,  and 
gets  the  girl  of  course.  There’s  thrills, 
action  and  adventure  galore.  A very  good 
picture  of  its  kind.  About  4,500  feet. — 
B.  P.  McCormick,  Liberty  theatre,  Florence, 
Colo. 

Damaged  Hearts,  with  a special  cast. — 
Here  is  a dandy  picture  that  should  take 
with  any  audience.  Ran  a Mack  Sennett 
comedy  with  this  and  believe  me  had  some 
comments  on  this  picture  as  patrons  went 
out.  Attendance  very  small.  Opposition 
Holy  Rollers,  and  believe  me  they  are  sure 
hurting  the  show  business  here.  Some  of 
my  regular  patrons  tell  me  they  put  on 
a better  show  than  I do  and  it  don’t 
cost  anything  to  see  it.  You  exhibitors  in 
the  small  town  watch  out  for  this  if  they 
come  in  your  town. — Chas.  F.  Barber,  Elec- 
tric theatre,  Tilden,  111. 

Galloping  Gallagher,  with  Fred  Thomson. 
— Pleased  the  Western  fans.  A good  West- 
ern. The  man  is  a comer.  Has  a wonder- 
ful horse. — A.  R.  Bird,  Opera  House,  Ar- 
lington, la. 

After  -the  Ball,  with  a special  cast. — Good 
picture  and  pleased  our  patrons.  Business 
poor.  No  fault  of  picture. — Albert  Stalder, 
Spicer  theatre,  Akron,  O. — Neighborhood 
patronage. 

Judgment  of  the  Storm,  with  Lloyd 
Hughes. — This  is  a real  special.  Ranks 
with  “Way  Down  East”  and  “Over  the 
Hill.”  Acting  is  wonderful.  Everybody 
pleased  and  said  so. — A.  F.  Jenkins,  Com- 
munity theatre,  David  City,  Neb. — General 
patronage. 

North  of  Nevada,  with  Fred  Thomson. — 
This  is  Thomson’s  second  production,  and 
it’s  on  a par  with  his  first  one.  This  boy 
and  his  horse,  “Silver  King,”  are  bound  to 
make  a success  if  they  keep  up  this  stand- 
ard of  Western  plays. — B.  P.  McCormick, 
Liberty  theatre,  Florence,  Colo. 

Haldane  of  the  Secret  Service,  with 
Houdini.— Another  no  good  F.  B.  O.  They 
sure  take  the  cake  for  rotten  pictures. 
This  guy  did  nothing  but  stare  through 
six  reels.  Half  of  audience  left  the  house 
while  this  . was  on. — A.  R.  Bird,  Opera 
House,  Arlington,  la. 

The  Mailman,  with  Ralph  Lewis. — This  is 


Report  New 
Pictures  to 
TKe  Herald 

Early  comments  on  the 
abandonment  of  the  “Herald” 
review  department  cite  again 
the  value  of  reports  on  new 
product  in  this  department. 
Among  the  pictures  reported 
this  week  are: 

Apache 

Boy  of  Flanders 
Dancing  Cheat 
Excitement 
Galloping  Fish 
(hkl  Shy 

King  of  Wild  Horses 
Poisoned  Paradise 
Son  of  Sahara 
Triumph 

Under  the  Red  Robe 
Yankee  Madness 


a very  good  picture.  Much  better  than 
Vitagraph’s  “Loyal  Lives,”  which  is  also 
a story  of  the  mail  service.  Six  reels. — 
Albert  Stalder.  Spicer  theatre,  Akron,  O. — 
Neighborhood  patronage. 

The  Mask  of  IiOpez,  with  Fred  Thomson. 
— A good  Western  picture.  Thomson  is 
going  over  good  in  Dundee.  Five  reels. — 


Gus  Cook,  Crystal  theatre,  Dundee,  111. — 
Family  patronage. 

The  Mask  of  Bopez,  with  Fred  Thomson. 
— Very  good  Western  picture.  E’ive  reels. 
— G.  Strasser  Sons,  Emblem  theatre, 

Buffalo,  N.  Y. 

Captain  riy-By-Night,  with  Johnnie 

Walker. — A piece  of  cheese.  I fooled  them 
in  with  the  star.  Nobody  satisfied.  Five 
reels. — J.  M.  Broadus,  Dixie  theatre.  Bay 
Ninette,  Ala. — Small  town  patronage. 

Captain  Ply-By-Night,  with  Johnnie 

Walker. — A fair  picture  with  plenty  of 
action.  This  should  please  the  average 
crowd.  The  photography  is  excellent.  Five 
reels. — Elmac  theatre.  Maple  Rapids,  Mich. 
— Small  town  patronage. 

Breaking  Into  Society,  with  Bull  Mon- 
tana.— Of  all  the  low-down,  onery,  good- 
for-nothing  pictures,  this  one  beats  them 
all.  The  lying  press  sheet  said  it  was  a 
comedy  special.  Fool  like,  I advertised  it 
as  such.  Nobody  on  earth  could  find  any- 
thing in  the  picture  to  laugh  at.  Instead 
of  making  it  a comedy  they  tried  to  see 
how  vulgar  and  rotten  they  could  make  it. 
Decent  people  will  leave  your  theatre 
totally  disgusted.  You  will  do  your  patrons 
a favor  by  not  showing  it.  Five  reels. — 
R.  W.  Flickman,  Lyric  theatre.  Greenville, 
111. 

Bights  Out,  with  Ruth  Stonehouse. — Good 
mystery  drama.  Plenty  of  comedy.  Pleased 
all  who  saw  it.  Good  acting,  good  com- 
ments.— A.  F.  Jenkins,  Community  theatre, 
David  City,  Neb. — General  patronage. 

My  Dad,  with  Johnnie  Walker. — A good 
Northern  picture  that  had  just  about  the 
right  amount  of  action.  Six  reels, — Earl 
.1.  Williams,  Tivoli  theatre,  Knoxville,  111. 

Good  Men  and  True,  with  Harry  Carey. 
— A good  Western  for  a Saturday  night. 
Not  as  good  as  “Desert  Driven,”  but  next 
to  it.  A little  old,  but  play  it.  Print  good. 
Six  reels. — W.  T.  Waugh,  Empress  theatre, 
Grundy  Center,  la. — Small  town  patronage. 

Divorce,  with  Jane  Novak. — Just  a fair 
pro, gram  picture.  Seven  reels. — Earl  J. 
Williams,  Tivoli  theatre,  Knoxville,  111. 

If  I Were  Queen,  with  Ethel  Clayton. — • 
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ACCOLA,  E.  C 184 

ADAMS,  R.  W 19 

ALLEN,  C 8 

ALGUIRE,  Mrs.  C.  C 54 

ANDERSON,  C.  V 116 

ANDERSON,  J.  A 143 

ANDERSON,  R.  L, 85 

ANDRESEN,  J.  W 104 

ANGELL,  H.  H 130 

ARMENTROUT,  R 72 

ARMISTEAD,  E.  A 66 

ASHWORTH  & BARTELS 180 

BABIN,  M.  J 7 

BAILEY,  J 159 

BARBER,  C.  E 87 

BARTLETT  & SON,  C.  W 103 

BAYS,  E.  C 170 

BELL,  Mrs.  L 22 

BERGER,  S.  A 37 

BICKEL,  J.  C 108 

BIERWIRTH,  H.  C 62 

BILLS,  C.  H 88 

BINIONS,  H.  H 133 

BOD  WELL,  M.  F 141 

BOLLMAN,  V.  G 9 

BRENNER,  W.  H 10 

BROADUS,  J.  N 177 

BROWN,  C.  L 42 

BROWNE,  F.  L 39 

BURSON,  L.  A 158 

BYERLY,  C.  M 43 

BYERLY,  S.  L 30 

BYRNE,  E.  E 147 

CAIRNS,  J 23 

CARTER,  Mrs.  L.  M 55 

CAUSEY,  H 70 

CLARK.  W.  M 105 

COLLINS,  E.  N 101 

CRAIG,  W.  E 152 

CREAL,  W.  H 4 

CRONKHITE,  C.  C 89 

CROSBY  & SCHWIERSKE 44 

DASPIT,  H 31 

DeBAGGIO,  H 40 

DeMORDANT,  P 76 

DEYO,  L 174 

DINSMORE  & SON 90 

DOLWING,  R.  L 41 

DURBIN,  P.  J 127 

EAGAN,  H.  J 112 

ELLIOTT,  E.  H 63 

ENLOE,  J.  J 134 

ESTEE,  P.  G 24 

EULER,  J.  R 26 


“HeraU  Only"  Club 

"Because  the  'Herald’  was  the  pioneer  in  this  field,  and  because 
we  will  hove  a better  journal  to  which,  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one,  just  as  long  as  the  'Herald 
keeps  up  its  high  standard  of  sertnce  I shall  write  solely  for  this 
magazine.’’ — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 


FARNSWORTH,  R 110 

FAYTLE,  M.  F 163 

FOSTER,  M.  P 73 

FOX,  Mr.  and  Mrs.  E 64 

GAILEY,  E.  E 94 

GAUDING,  H.  W 45 

GRAY,  L.  E 135 

GREEN.  S 168 

GUERIN,  W.  R 82 

HARRIS,  F.  N 77 

HARRISON,  M 169 

HARTMAN,  C.  M 154 

HELD,  P.  G 32 

HESS,  L.  S 95 

HICKMAN,  R.  W 83 

HILLYER,  M 137 

HILTON,  O.  A.  B 28 

HINDS,  F.  C 11 

HINDS.  W 173 

HOFFMAN,  P.  B 114 

HOPKINSON,  JR.,  F.  S 131 

HORN  & MORGAN 58 

HORNUNG,  A 56 

HUESTIS,  B.  E 106 

IHDE,  S.  G 46 

JENKINS,  J.  C 3 

JENSEN  BROS Ill 

JESSEE,  Mr.  and  Mrs.  T.  R. . . 47 

JOHNSON,  O.  W 78 

JUDGE  & WOOLSEY 164 

KENNEASTER,  J.  S 172 

KHATTAR,  G 51 

KINGERY,  R.  H 123 

KOCH,  G.  H 165 

KOOKER,  D.  A 52 

KOOPMAN,  J 132 

KOTTAS,  E.  V 150 

KRAUTH,  P 149 

KUDLACEK,  J.  J 67 


LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LOWELL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN,  C.  H 128 

LYNCH,  C.  H 71 

MacPHERSON,  O.  E 117 

MALPHURS,  C 178 

MARTIN,  H.  G 48 

McCORMICK,  B.  P 49 

MEECE  & HALE 121 

MENDENHALL,  C.  A 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

MILLER,  C.  E 166 

MILLER,  C.  R 14 

MILLER,  L.  A 145 

MILL  WARD,  V 102 

MOORE,  L.  R 74 

MOORE.  Mrs.  J.  W 25 

MOORE,  P 124 

MORGAN,  A.  M 136 

MORRIS,  P.  E 126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON,  W.  H 50 

NEIS,  A.  R 125 

NORTON,  B 182 

O’HARA,  F.  J 80 

OLLER,  L 139 

O’NEIL,  E.  J 109 

O’TOOLE.  A.  B 176 

PARKS,  O.  E 60 

PATRICK,  W.  D 97 

PEITZ,  P.  B 115 

PERRY,  F 156 

PFEIFFER,  R 113 

PFLUGER,  H.  H 171 

PHILLIPS,  D.  H 107 


PILLIOD,  L.  A 33 

PORTELL,  J.  G 69 

POWERS,  C.  H 20 

RAND,  P 5 

REA.  G.  A 1 

REDISKE,  G.  F 34 

RESTIVO,  J 167 

REYNOLDS,  E.  J 91 

REYNOLDS,  J.  M 179 

RILEY,  R.  R. 38 

RITTER.  G.  J 75 

RIVA,  Mrs.  C.  A. IS 

RODGERS,  F.  C 144 

ROSSER,  R.  P 161 

ROYSTER,  M 175 

RYAN,  C.  H 57 

SABIN,  F.  E 16 

SAMPLE,  F.  R 61 

SAUNDERS,  E 129 

SCHMIDT,  J.  W 92 

SELK,  H.  G 138 

SHOYER,  Dr.  M 183 

SILVER  & SON,  W.  H 120 

SIMPSON,  C.  H 157 

SITTON  & SON,  A.  P 151 

SMITH,  Mrs.  R.  B 142 

SPAINHOUR,  C.  A 100 

STANTON,  M 27 

STARKEY,  G.  C 17 

STEEL.  A 98 

STETTMUND,  H.  G 6 

STEVENSON,  G 160 

SUSZYCKl,  A.  A 99 

SWARTOUT,  E.  W. 35 

TALBERT,  J.  H 162 

THOMPSON,  H.  P 21 

TILLER,  J 29 

TOPE,  G.  W 119 

TROYER,  0 81 

VAN  NOY,  H 36 

VAN  STRATT,  W.  J 118 

VAUGHAN,  G 53 

VEATCH,  A.  L 65 

VETTER,  E.  H 153 

WENGER,  R.  S 181 

WERNER,  A.  C 146 

WETZ.  J.  H 140 

WHARTON,  E.  L 79 

WILCOX,  L.  M 185 

WHITE,  D.  A 84 

WILLIAMS,  J.  M 93 

WILLIAMSON.  A.  E 155 

WINTERBOTTOM,  W 18 


A nice  clean  interesting  picture.  Pleased 
the  few  who  came  to  see  it.  Six  reels. — 
A.  E.  Wilcox,  Unique  theatre,  Bricelyn, 
Minn. — Small  town  patronage. 

The  SnowBhoe  Trail,  with  Jane  Novak. — 
Drew  only  a small  audience,  but  pleased  all 
who  came.  One  of  the  best  program  pic- 
tures we  ever  had  in  our  house.  Book  it. 
Five  reels. — C.  E.  Hopkins,  The  Hopkins 
theatre.  Cotter.  Ark. — Small  town  patron- 
age. 

Eden  and  Return,  with  Doris  May. — The 
only  Doris  May  that  we  have  had  that 
satisfied.  Good  all  around.  Everybody 
went  home  satisfied.  Five  reels. — J.  M. 
Broadus,  Dixie  theatre,  Bay  Ninette,  Ala. — 
Small  town  patronage. 

The  Understudy,  with  Doris  May. — Very 
old,  yes,  but  very  good.  Used  it  with 
“Speejacks”  and  serial  and  had  a program 
which  received  many  compliments.  Film 
in  good  condition  and  all  there.  Mae  Tinee 
called  it  one  of  the  month’s  best.  It  is 
such  a relief  to  have  it  told  in  five  reels. 
Five  reels. — R.  G.  Jordan,  Hinsdale  theatre, 
Hinsdale.  111. — Suburban  patronage. 

Desert  Driven,  with  Harry  Carey. — A 


good  Western.  All  Carey's  good  for  me. 
Not  big,  but  a good  picture.  Good  print 
from  New  Orleans.  Six  reels. — J.  M. 
Broadus,  Dixie  theatre.  Bay  Ninette,  Ala. 
— Small  town  patronage. 

Desert  Driven,  with  Harry  Carey. — Just 
a frost  for  me.  Carey  too  dry  and  is  a 
losing  proposition  to  me.  Patrons  disap- 
pointed. Six  reels. — C.  R.  Miller,  Gem  thea- 
tre, Spur,  Texas. 

Desert  Driven,  with  Harry  Carey. — This 
picture  sold  at  a price  so  we  made  a little 
money,  and  it  was  a pretty  good  picture  at 
that.  “Tactics,”  Plum  Center  comedy,  with 
it,  was  good  too. — Emprize  theatre.  Cedar 
Springs.  Mich. — Small  town  patronage. 

First  National 

When  a Man’s  a Man,  with  a special 
cast. — Seems  to  have  the  pulling  power  on 
account  of  the  book.  Did  not  do  much 
advertising.  Played  to  record  business  on 
Saturday.  Seemed  to  please.  Seven  reels. 
— W.  H.  Mart,  Strand  theatre,  Grinnell, 
Iowa, — College  town  patronage. 

When  a Man’s  a Man,  with  a special 


cast. — A 100%  picture  and  a real,  for-sure, 
box  office  attraction.  Book  it  and  you  are 
sitting  pretty. — Paul  L.  Shew,  Rlvoli  thea- 
tre, Clinton,  Ind. — General  patronage. 

A Son  of  Sahara,  with  Bert  Lytell. — 
Not  Dytell’s  best.  In  fact,  he  was  un- 
attractive in  this.  Claire  Windsor  beauti- 
ful. Story  poor.  Patrons  disappointed. — 
R.  G.  Jordan,  Hinsdale  theatre,  Hinsdale, 
111. — Suburban  patronage. 

The  Galloping  Fish,  with  Louise  Fazenda. 
— Suitable  for  double  bill,  one  day.  It’s 
funny,  but  not  for  adults.  Played  two 
nights.  First  night  bad;  second  worse. — 
R.  G.  Jordan,  Hinsdale  theatre,  Hinsdale, 
111, — Suburban  patronage. 

The  Galloping  Fish,  with  Louise  Fazenda. 
— There  was  a time  when  I thought  a 
picture  which  bad  the  Thos.  H.  Ince  trade- 
mark on  it  wa.s  bound  to  be  good,  but  not 
so,  now.  This  season  I have  played  his 
“Anna  Christie”  and  now  this  thing,  from 
the  new  stuff,  and  I have  played  others 
not  so  new,  and  not  a single  one  has  hit 
the  gong.  One  or  two  people  liked  this, 
but  the  rest  didn’t  hesitate  to  tell  me  so 
on  the  spot.  Without  exception  they  called 
it,  “Silly,”  and  I had  to  agree  with  them. 
And  as  for  business — there  wasn’t  any  the 
two  days  I played  it.  New  print  in  fine 
condition.  Six  reels. — L.  F.  Wolcott.  Grand 
theatre,  Eldora.  Iowa. — Small  town  pat- 
ronage. 

The  Galloping  Fish,  with  Louise  Fazenda. 
— Something  different,  and  something  dif- 
ferent at  the  box  office.  Fell  flat. — Paul 
L.  Shew.  Rivoli  theatre,  Clinton.  'Ind. — 
General  patronage. 

Flowing  Gold,  with  Milton  Sills. — Good 
melodrama  and  very  true  to  early  times 
around  Ranger,  Lots  of  thrills  and  plenty 
of  action.  Eight  and  one  half  reels. — F.  L. 
Stannard,  Liberty  theatre.  Long  Beach, 
Calif. — General  patronage. 

Flowing  Gold,  with  Milton  Sills. — An 
exceptionally  good  show  which  pleased 
100%.  Ran  three  days  to  only  fair  busi- 
ness, each  night  about  equal,  due  to  Pas- 
sion Week  in  Lent  and  an  ©verdose  of 
church  activities.  Sills  and  Woodruff  are 
especially  good.  This  has  plenty  of  comedy 
.and  action  and  this  combination  of  story. 
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“Heralcl  Only  ” Club  Ends 
First  Year  of  Operation 

With  publication  of  this  issue,  the  ^^Herald  Only**  Club 
completes  its  first  year  of  operation.  George  Rea*s  pledge 
of  exclusive  report  support,  the  seed  from  which  the  organ- 
ization grew,  was  printed  in  the  “Herald**  of  Maiy  26,  1923. 
This  week,  fifty-two  issues  of  the  “Herald**  intervening,  the 
club  roster  bears  the  names  of  185  members. 

During  the  year  of  its  existence  the  “Herald  Only**  Club 
has  established  a brilliant  record  for  organization,  cohesion 
and  cooperation.  A review  of  the  club*s  activities  from  its 
inception  until  the  present  time  is  given  in  this  issue  on 
page  34. 


author  and  stars  should  pack  them  in. 
New  print  in  fine  shape.  Eight  reels. — 
L.  F.  Wolcott,  Grand  theatre,  Eldorado, 
Iowa. — Small  town  patronage. 

Flowintf  Geld,  with  Milton  Sills. — A 
knockout.  Business  good.  This  is  a real 
Rex  Beach  picture  if  there  ever  was  one. 
— Paul  L.  Shew,  Rivoli  theatre,  Clinton, 
Ind. — General  patronage. 

UUes  of  the  Field,  with  Corinne  Griffith. 
— This  is  the  biggest  picture  of  the  year. 
A real  knockout.  If  you  haven’t  bought 
this  one,  buy  it  before  your  competitor 
does. — Paul  L.  Shew,  Rivoli  theatre,  Cliti- 
ton,  Ind. — General  patronage. 

IiiUes  of  the  Field,  with  Corinne  Griffith. 
— This  is  quite  some  picture  and  gets  the 
so-called  highbrows  in  and  they  like  it. 
Personally  I believe  it  to  be  one  of  the 
very  best  pictures  offered  this  year,  and 
it  would  be  a success  if  sold  within  box 
office  value,  but  it  is  too  high  in  my  case. 
To  say  there  is  any  outstanding  star  in 
this  is  hard  to  do,  as  the  entire  cast  is 
super.  However,  Tearle  and  Griffith  have  a 
better  chance  than  the  rest.  A big  one 
that  failed  to  get  the  money  for  me.  Nine 
reels. — W.  H.  Brenner,  Cozy  theatre,  Win- 
chester, Ind, 

Ulies  of  the  Field,  with  Corinne  Griffith. 
— A real  piece  of  art,  with  the  best  cast 
ever  assembled  in  one  picture.  Type  of 
story  did  not  appeal  to  our  patrons  here 
in  Long  Beach.  Eight  and  one  half  reels. 
— F.  L.  Stannard,  Liberty  theatre.  Long 
Beach,  Cal. — General  patronage. 

ILiUes  of  the  Field,  with  Corinne  Griffith. 
— A magnet  at  the  box  office.  A picture 
they  can  see  twice  and  enjoy.  Excellent 
cast  and  a good  story.  This  one  will  stand 
back  of  any  recommendation  you  give  it. 
I find  the  8x10  black  and  white  stills 
arouse  a deal  of  curiosity  when  I display 
them  in  my  lobby.  Paste  clippings  from 
press  sheets  on  them.  Nine  reels. — Chas. 
H.  Ryan.  Milford  theatre,  Crawford  and 
Milwaukee  Ave.,  Chicago,  111. 

The  Enchanted  Cottage,  with  Richard 
Barthelmess. — A fine  picture.  Wonderful 
acting  by  Barthelmess  and  McAvoy.  My 
opinion  is  that  Dick  never  did  better.  Busi- 
ness good. — Paul  L.  Shew,  Rivoli  theatre, 
Clinton.  Ind. — General  patronage. 

A Dangerous  Maid,  with  Constance  Tal- 
madge. — Would  be  all  right  in  five  reels, 
but  as  it  is  half  the  audience  went  to 
sleep.  Much  too  long.  Eight  reels. — 
Crosby  Bros.,  Lily  theatre,  Buffalo,  N.  T. 
— Neighborhood  patronage. 

Fainted  People,  with  Colleen  Moore. — 
Colleen  in  a role  in  which  she  has  no  equal. 
A picture  for  all  the  family.  One  that 
will  please  all.  One  that  has  unlimited 
tie-ups.  We  had  four  different  drug  stores 
with  window  displays.  Seven  reels. — F.  L. 
Stannard,  Liberty  theatre.  Long  Beach,  Cal. 
— General  patronage. 

The  Eternal  City,  with  a special  cast. — 
Very  good  picture  that  did  good  business. 
Lytell  and  La  Marr  exceptionally  good. 
Eight  reels. — Crosby  Bros.,  Lily  theatre, 
Buffalo,  N.  Y. — Neighborhood  patronage. 

Black  Oxen,  with  Corinne  Griffith. — Not 
as  good  as  “Lilies  of  the  Field,”  but  good, 
and  went  over  at  this  house  in  fine  style. 
— Paul  L.  Shew,  Rivoli  theatre,  Clinton, 
Ind. — General  patronage. 

Black  Oxen,  with  Corinne  Griffith. — It 
sure  is  a box  office  attraction,  but  it  don’t 
give  universal  satisfaction.  Eight  reels. — 
Orosby  Bros.,  Lily  theatre,  Buffalo,  N.  Y. 
— Neighborhood  patronage. 

Twenty-One,  with  Richard  Barthelmess. 
— A very  good  picture.  Good  for  everyone 
to  see.  Seven  reels. — Gus  Cook,  Crystal 
theatre,  Dundee,  111. — Family  patronage. 

The  Song  of  Bove,  with  Norma  Tal- 
madge. — Good  picture  to  fair  business. 
But  why  does  Norma  choose  a picture  like 
this?  Stories  like  this  never  made  Norma. 
They  do  not  appeal  to  the  masses.  Oh, 
for  another.  “Yes  or  No.”  Eight  reels. — • 
Crosby  Bros.,  Lily  theatre,  Buffalo,  N.  Y. 
— Neighborhood  patronage. 

The  Meanest  Man  in  the  World,  with 
Bert  Lytell. — Good  program  picture,  that 
Is  too  high  priced.  Will  please  about  50 
per  cent.  Good  Sunday  business.  Poor 
second  day.  Good  one  night  stand.  Seven 


reels. — A.  F.  Affelt,  Liberty  theatre,  St. 
Louis,  Mich. — Small  town  patronage. 

The  Meanest  Man  in  the  World,  with  Bert 
Lytell. — Only  a program  picture.  Six  reels. 

• — G.  Strasser  Sons,  Emblem  theatre, 
Buffalo,  N.  Y. 

The  Fighting  Blade,  with  Richard 
Barthelmess. — Costume  pictures  seem  to 
have  suffered  a general  decline  in  the  mo- 
tion picture  patrons’  market.  This  is  a 
really  big,  intensely  interesting,  tremend- 
ously spectacular  piece  of  work,  and  Dick 
fits  the  role  like  he  had  been  poured  into 
it,  but,  we  took  the  worst  licking  on  this 
that  we  have  taken  in  many  a day.  Many 
came  up,  looked  at  the  lobby  display  and 
then — walked  away.  Of  those  few  who  did 
come  in,  nearly  half  of  them  went  to  sleep 
and  the  rest  walked  out  about  the  5th  reel. 
Nine  reels  is  too  much,  anyway. — L.  F. 
Wolcott,  Grand  theatre,  Eldora,  Iowa. — 
Small  town  patronage. 

The  Age  of  Desire,  with  a special  cast. 
— This  picture  was  well  liked  and  is  in 
step  with  the  times.  One  man  remarked 
that  it  was  the  best  picture  he  had  ever 
seen.  I suppose  he  had  had  an  experience 
similar  to  this  picture  and  for  that  reason 
he  made  this  remark. — H.  G.  Stettmund,  Jr., 
Odeon  theatre.  Chandler,  Okla. — Small  town 
patronage. 

Penrod  and  Sam,  with  Ben  Alexander. — • 
It  is  all  that  is  claimed  of  it.  We  mean 
by  that,  that  it  is  just  as  good  as  those 
that  praise  it  the  highest,  claim  it  is.  We 
fully  believe  that  it  will  please  any  audi- 
ence that  is  composed  of  real  human  beings. 
Don’t  get  the  impression  that  it  is  merely 
a kid  picture.  It  is  a picture  made  by 
kids  to  entertain  people  of  all  ages.  Seven 
reels. — Elmac  theatre.  Maple  Rapids,  Mich. 
— Small  town  patronage. 

Trilby,  with  Andree  Lafayette. — If  you’ve 


bought  this,  trade  it  back  for  three  one 
sheets.  I wish  I had  traded  it  for  two. 
My  operator  liked  it.  They  all  walked  out 
and  we  closed  at  ten  o’clock  instead  of 
eleven  as  usual. — F.  F.  Von  Court,  Royal 
theatre,  Princeton,  W.  Va. — Small  town  pat- 
ronage. 

Brawn  of  the  Nortli,  with  Strongheart. — 
A good  enough  picture,  but  was  spoiled 
by  being  two  reels  too  long.  The  only 
acting  Strongheart  did  was  to  run  up  and 
down  hill  a couple  of  times.  Personally 
think  this  is  about  one  half  of  one  per 
cent  as  good  as  “The  Silent  Call.”  Some 
of  the  photography  was  fine,  but  most  of 
it  was  terrible.  Eight  reels. — Wm.  E. 
Tragsdorf,  Trags  theatre,  Nelllsville,  Wis. 
— Small  town  patronage. 

Brawn  of  the  North,  with  Strongheart. — 
This  is  good,  with  fine  scenery.  The  dog 
does  some  wonderful  work.  Cast  were  all 
good.  Eight  reels. — F.  J.  O’Hara,  Com- 
munity theatre,  Elgin,  Neb. — Neighborhood 
patronage. 

The  Seventh  Day,  with  Richard  Barthel- 
mess.— -Dick  pulled  a few  more  for  me  than 
usual;  at  least  I am  giving  him  the  credit. 
Pleasing  picture,  though  old.  Print  in  fair 
shape.  Six  reels. — Geo.  H.  Koch,  Perkins 
theatre,  Holton,  Kas. — Small  town  patron- 
age. 

The  Seventh  Day,  with  Richard  Barthel- 
mess.— A fairly  good  picture,  but  a weak 
story.  Star  opposite  Barthelmess  not  good 
looking  enough.  Seven  reels. — Earl  J. 
Williams,  Tivoli  theatre,  Knoxville,  111. 

One  Clear  Call,  with  a special  cast. — 
This  was  fair.  I could  not  see  anything 
to  rave  about. — F.  J.  O’Hara,  Community 
theatre,  Elgin,  Neb. 

The  Half  Breed,  with  Wheeler  Oakman. 
— A fairly  good  picture,  but  title  kills  it. 
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The  ContriDutor  s Column 


Favorite  Star  Contest  Echoes 

Echoes  of  flic  “Herald  Only"  Club  Favorite  Star  Contest  begin. 
Everybody  seems  pretty  well  satisfied,  despite  the  heat  of  the  campaign 
and  the  free  use  of  vigorous  language  by  stump  speakers,  and  there  is  indi- 
cation of  a demand  for  an  undertaking  that  zvill  take  its  place  in  these 
columns.  Are  there  any  more  important  questions  to  be  settled? 

I Congratulates  Gailey  on  Victory 

I wish  to  offer  my  congratulations  to  JMr.  E.  E.  Gailey,  the  efficient 
nominator  and  campaign  manager  of  the  winning  star,  Miss  Norma 
Talmadge.  We  extend  our  heartiest  congratulations  to  Miss  Talmadge. 
May  the  other  feminine  stars  take  note  of  her  acting,  her  costumes,  and 
the  conspicuous  absence  when  it  comes  to  loud  and  suggestive  stuff  which 
^ necessitates  the  scissors  of  the  censors.  Were  they  all  as  Miss  Talmadge 
and  “Our  Sweetheart,”  the  schools  and  churches  would  not  feel  the  need 
j of  showing  their  own  pictures. 

i Miss  Dana  was  certainly  a game  little  candidate,  and  her  managers 
j put  up  a real  fight  in  her  behalf.  Our  hats  off  to  them,  but — 
i When  we  are  ready  to  announce  for  the  governatorial  race,  we  shall 

call  in  the  real  political  campaigner.  Bill  Creal,  to  handle  the  publicity 
department  for  us. — J-  J-  Enloe,  Y.  M.  C.  A.  theatre,  Hitchins,  Ky. 

Creal  Thanks  Supporters 
To  THE  Members  of  the  “Herald  Only”  Club: 

Accept  my  thanks  for  your  support  of  my  nominee  in  the  Favorite 
Star  contest.  Miss  Louize  Fazenda. 

While  I always  will  believe  sbe  should  have  been  first  it  is  quite  an 
honor  to  be  third  in  a list  of  48  of  the  most  talented  and  beautiful  actresses 
of  the  screen. 

I also  feel  that  you  have  bestowed  some  honor  on  your  humble 
servant,  as  I feel  highly  elated  to  have  my  name  connected  with  this  con- 
test and  also  with  this  now  world  famous  comedienne. 

Here  is  something  in  connection  with  this  contest  of  which  I wish 
the  world  would  take  notice : The  three  leaders  were  nominated  by 
Nebraska  exhibitors — Norma  Talmadge  by  that  big,  good  natured  prince 
of  good  fellows,  Elmer  E.  Gailey  of  Wayne,  Neb.,  who  slipped  one  over 
on  Brother  Jenkins  and  me.  (By  the  way,  I have  a big  notion  to  accuse 
E.  E.  G.  of  being  the  composer  of  that  “A  Fool  There  Was”  stuff.) 

You  must  be  aware  that  Viola  Dana,  second  high  in  the  contest,  was 
nominated  by  John  Chesterfield  Jenkins,  who  is  a comedian  in  his  own 
right.  That’s  one  reason  why  I love  him  so. 

You  all  know  my  history  and  that  Louise  Fazenda,  third,  was  my 
nominee.  Grandpa  J.  has  told  you  all  about  me  and  that  I hail  from 
Omaha,  and  that  nothing  good  can  come  out  of  this  city.  I believe  the 
same  thing  was  also  said  of  Nazareth  in  Bible  times,  but  history  tells  us 
that  Christ  was  a Nazarene.  Please  do  not  think,  however,  that  I com- 
pare myself  with  the  Saviour  of  the  World,  but  am  only  trying  to  follow 
His  example. 

Well,  Friends,  when  all  of  us  assemble  at  the  Herald  plant  in  Chi- 
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Regular  customers  stayed  away.  Six -reels. 
— Earl  J.  Williams,  Tivoli  theatre,  Knox- 
ville, 111. 

The  Sunshine  Trail,  with  Douglas  Mac- 
Lean. — This  is  a nice  little  program  pic- 
ture and  will  get  by  if  they  like  Doug-. 
Five  reels. — Wm.  E.  Tragsdorf,  Trags  thea- 
tre, Neillsville,  Wis. — Small  town  patron- 
age. 

The  Scarlet  Xiily,  with  Katherine  Mac- 
Donald.— Just  another  movie,  along  the  old, 
worn  paths.  Not  much  business  one  day. 
My  last  Katherine  MacDonald  publication. 
Thanks  be.  Six  reels. — L.  F.  Wolcott, 
efrand  theatre,  Eldora,  Iowa. — Small  town 
patronage. 

Peck’s  Bad  Boy,  with  Jackie  Coogan. — 
This  is  good.  The  kids  like  it,  and  the 
big  kids  also  not  peeved  in  the  least. — 
F.  J.  O’Hara,  Community  theatre,  Elgin, 
Neb. 

Harricane’s  Gal,  with  Dorothy  Phillips. 
— A wonderful  sea  story  but  failed  tb  draw 
for  me.  Eight  reels. — Earl  J.  Williams, 
Tivoli  theatre,  Knoxville,  111. 

The  Bond  Boy,  with  Richard  Barthel- 
mess. — This  is  a good  picture,  although  the 
story  is  harsh  and  sad.  Ending  is  alright. 
A little  old,  but  print  is  excellent.  Seven 
reels. — C.  H.  Moulton,  Bijou  theatre.  Beach, 
N.  D. — Small  town  patronage. 

Potash  and  Perlmutter,  with  a special 
cast. — Extra  good.  One  of  the  best  come- 
dies of  the  season. — A.  J.  Inks,  Crystal 
theatre,  Ligonier,  Ind. 

Potash  and  Perlmutter,  with  a special 
cast. — One  of  the  best  comedy  dramas  we 
have  ever  used.  Eight  reels. — Crosby 
Bros.,  Lily  theatre,  Buffalo,  N.  Y. — Neigh- 
borhood patronage. 

Oliver  Twist,  with  Jackie  Coogan. — Very 
good  picture  and  business  likewise,  but  a 
little  more  comedy  would  have  helped. 
Eight  reels. — Crosby  Bros.,  Lily  theatre, 
Buffalo,  N.  Y. — Neighborhood  patronage. 

The  Iiight  in  the  Bark,  with  Hope  Hamp- 
ton.— The  bird  who  told  this  dame  she 
could  act  sure  must  have  been  eating  garlic 
for  breakfast.  The  dear  story  has  to  do 
with  the  alleged  finding  of  the  Holy  Grail. 
Instead  of  the  Holy  Grail  it  develops  that 
it  was  nothing  but  a rusty  goblet  over 
which  some  bozo  had  spilled  a drop  or 
two  of  radium.  Six  reels. — Wm.  E.  Trags- 
dorf, Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

The  Crossroads  of  New  York,  with  a spe- 
cial cast. — Very  good  picture  with  an  excit- 
ing finish.  Six  reels. — Crosby  Bros.,  Lily- 
theatre,  Buffalo,  N.  Y. — Neighborhood  pat- 
ronage . 

Ponjola,  with  Anna  Q.  Nilsson. — Good  pic- 
ture, but  business  not  so  good.  Did  not 
draw  for  us.  Seven  reels. — Albert  Stalder, 
Spicer  theatre,  Akron,  O. — Neighborhood 
patronage. 

The  Hottentot,  with  Douglas  MacLean. 
— About  as  good  a show  as  you  could  wish 
for.  Has  everything,  heart  interest,  thrills, 
excitement,  and  sure  has  some  race.  Had 
a good  house  first  night  but  bumped  the 
second.  Print  good  on  it.  Seven  reels. — 
H.  H.  Binions.  Cozy  theatre,  Toledo,  la. — 
Small  town  patronage. 

Gas,  Oil  and  Water,  with  Charles  Ray’. 
— Went  over  all  right,  but  hardly  enough 
comedy  for  a Ray  production.  The  fans 
expect  to  laugh  at  Ray  and  they  are  dis- 
appointed in  this.  Six  reels. — Crosby  Bros., 
Lily  theatre,  Buffalo,  N.  Y. — Neighborhood 
patronage. 

Circus  Bays,  with  Jackie  Coogan. — En- 
joyed by  young  and  old.  They  all  seem 
to  like  the  kid.  Seven  reels. — Albert 
Stalder,  Spicer  theatre,  Akron,  Ohio. — 
Neighborhood  patronage. 

The  Voice  from  the  Minaret,  with  Norma 
Talmadge. — This  isn’t  a bad  picture,  but 
with  each  Talmadge  picture  this  season  her 
particular  supporters  have  dwindled  until 
there  aren’t  any  more  left.  This  one  did 
not  gross  film  rental,  not  to  mention  tax 
and  house  overhead.  It’s  her  last  one  for 
me — Amen.  This  is  old  and  should  be 
bought  right,  but  wasn’t,  due,  no  doubt,  to 
the  popularity  this  star  once  had  and  the 
one  sided  selling  policy  I have  observed  in 
reference  to  the  Schenck  product.  And  here 
is  a good  point,  I ran  this  picture  nearly 
a year  ago  in  another  house  and  it  was  in 
eight  reels  then,  while  it  is  in  only  seven 
now.  Now  I don’t  know  a thing  about 
cutting  pictures  down,  but  I will  say  that 
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the  elimination  of  the  one  reel  has  helped 
this  picture,  if  anything-.  May  there  come 
a day  -when  we  will  have  our  features  in 
five  and  six  reels,  so  that  we  can  put  in 
a two  reel  filler  and  not  have  to  run  so 
much  film  which  does  nothing  but  irritate 
the  patrons.  And  may  that  day  come  soon! 
Seven  reels. — L.  P.  Wolcott,  Grand  theatre, 
Eldora,  Iowa. — Small  town  patronage. 

Wandering  Daughters,  with  a special 
cast. — Only  a program  picture  that  will 
please  the  ladies.  Story  O.  K.  and  good 
for  Sunday.  No  business  on  second  night. 
Six  reels. — ^A.  P.  Affelt,  Liberty  theatre, 
St.  Louis,  Mich. — Small  town  patronage. 

The  Hun-tress,  with  Colleen  Moore. — Dif- 
ferent from  average  picture  and  was  en- 
joyed by  our  patrons.  Six  reels. — H.  G. 
Stettmund,  Jr.,  Odeon  theatre,  Chandler, 
Okla. — Small  town  patronage. 

My  Boy,  with  Jackie  Coogan. — This  pic- 
ture is  a little  old,  but  it  is  a good  one. 
Five  reels. — Claude  McBrayer,  Auditorium 
theatre,  Hamilton,  Mo. 

My  Boy,  with  Jackie  Coogan. — A little 
old,  but  one  of  Jackie’s  best.  Did  not 
get  any  business  on  it,  though.  Plenty 
of  kids  turned  out,  but  not  many  adults. 
It  will  please  if  you  can  get  them  in.  Re- 
ceived a good  print  on  this  for  a change. 
Five  reels. — J.  W.  Andresen,  Rialto  thea- 
tre, Cozad,  Neb. — General  patronage. 

The  River’s  Bnd,  with  Lewis  Stone. — 
Don’t  know  how  good  or  how  bad  this 
one  was.  However,  we  do  know  how  bad 
the  print  was.  That  is  the  reason  we  don’t 
know  anything  about  the  picture.  First 
National  should  be  awarded  the  loving  cup 
for  sending  you  the  poorest  prints  possible. 
Six  reels. — Mackey  & Ingram,  Palace  thea- 
tre, Ashland.  Ala. — Small  town  patronage. 

Fox 

Not  a Dram  Was  Heard,  with  Charles 
Jones. — Better  than  ordinary  Jones  West- 
ern feature,  but  where  do  they  get  the 
titles  to  some  of  these?  This  one  hurt 
business  some.  This  pleased  generally,  one 
day.  Print  in  fine  shape.  Five  reels. — 
L.  F.  Wolcott,  Grand  theatre,  Eldora,  Iowa. 
— Small  town  patronage. 

Not  a Drum  Was  Heard,  with  Charles 
Jones. — Fair  picture.  Nothing  to  story. — 
A.  J.  Inks,  Crystal  theatre,  Ligonier,  Ind. 

Apache,  with  John  Gilbert. — Just  a fair 
offering.  Five  reels. — Earl  J.  Williams, 
Tivoli  theatre,  Knoxville,  111. 

South  Sea  Dove,  with  Shirley  Mason. — 
“Positively  nothing  to  it.”  “Not  worth 
amyone’s  time  to  see  it.”  “A  waste  of 
film.”  These  are  some  of  the  comments 
received  from  patrons,  and  that’s  what  kills 
the  business.  Five  reels. — Albert  Stadler, 
Spicer  theatre,  Akron,  O. — Neighborhood 
patronage. 

Dadies  to  Board,  with  Tom  Mix. — Par- 
excellent.  This  boy  is  there  and  over.  The 
first  real  day  of  Spring  weather  cut  busi- 
ness some,  due  to  people  wanting  to  stay 
out  and  ride  around,  but  this  sure  pleased 
those  who  came.  It  has  everything  and 
then  some — go  after  it.  Print  fine.  Six 
reels. — L.  F.  Wolcott,  Grand  theatre,  Eldora, 
Iowa. — Small  town  patronage. 

Mouua  Vanaa,  with  a special  cast. — Good 
picture,  but  you  cannot  get  patrons  in  to 
see  a costume  picture.  Boys,  lay  off  this 
one.  Box  office  receipts  did  not  pay  for 
advertising.  Nine  reels. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  N.  T. 

Kentucky  Days,  with  Dustin  Farnum. — 
Good  program  offering.  Semi-Western  type. 
Pleased  generally  one  day.  Print  in  good 
condition.  Five  reels. — L.  ,F.  Wolcott, 
Grand  theatre,  Eldora,  Iowa. — Small  town 
patronage. 

Kentucky  Days,  with  Dustin  Farnum. — 
Regular  program  picture.  Five  reels. — G. 
Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  T. 

Kentucky  Days,  with  Dustin  Farnum. — 
Did  not  see  this,  but  the  folks  reported  it 
good. — F.  • J.  O’Hara,  Community  theatre, 
Elgin,  Neb. 

Big  Dan,  with  Charles  Jones. — Ye  Gods, 
what  a story  to  give  “Buck,” — excuse  me, 
it’s  “Chawles”  Jones.  All  Jones  fans  dis- 
appointed, and  did  not  draw.  This  is  one 
of  the  reasons  for  “what’s  wrong  with  the 
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cago,  I hope  to  have  the  pleasure  of  thanking  you  personally  for  your 
kindness  to  me. — William  H.  Creal,  Suburban  theatre,  Omaha,  Neb. 

Do£Fs  Famous  Hat  to  Winner 

The  Herald  has  just  arrived  and  I note  that  Norma  won  in  the 
Favorite  Star  Contest.  So  be  it.  My  hat  is  off  to  her  or  any  other  star 
that  can  beat  Viola. 

And  now  that  that  is  settled,  what  else  can  we  start  to  create  a little 
excitement? — J.  C.  Jenkins,  Auditorium  theatre,  Neligh,  Neb. 

, Czmnot  Do  Without  “Record” 

Many  thanks  for  The  Box  Office  Record.  Cannot  do  without  it, 
as  it  sure  is  a help  to  me  when  buying  pictures.  Do  not  see  how  any 
exhibitor  can  do  without  it. 

I also  received  the  “Herald  Only”  Club  membership  card.  It  sure 
is  a dandy.  It  is  something  that  an  exhibitor  should  be  proud  to  show 
his  friends. — Charles  E.  Barber,  Electric  theatre,  Tilden,  111. 

Books  All  Pictures  From  Reports 

All  pictures  we  run  are  purchased  only  after  reading  the  reports  in 
“What  the  Picture  Did  For  Me.”  I shall  continue  to  make  my  con- 
tributions to  these  columns. — Lester  L.  Hess,  Community  theatre,  Cha- 
pin, 111. 

Adds  “Record”  to  Information  Bureau 

My  Box  Office  Record  came  and  was  a welcomed  addition  to  our 
bureau  of  picture  information.  Thank  you  kindly. 

My  membership  card  arrived  safely  and  I feel  like  starting  out  on  a 
hike  to  visit  all  the  boys. 

Many  thanks  and  kind  wishes  for  the  best  picture  trade  magazine. — • 
J.  E.  Enloe,  Y.  M.  C.  a.  theatre,  Hitchins,  Ky. 

Calls  “Record”  the  “Exhibitor’s  Big  Helper” 

I received  The  Box  Office  Record  that  I rely  on  when  buying 
pictures,  the  exhibitor’s  big  helper,  also  my  membership  card  in  the  “Her- 
ald Only”  Club  that  I am  very  proud  of. 

Hojiing  the  Herald  will  every  day  in  every  way  get  better  and  better, 
and  I know  it  will  if  every  exhibitor  contributes  his  bit  to  make  it  so. — ■ 
Mrs.  C.  A.  C.  Alguire,  Coloma  theatre,  Coloma,  Mich. 


1 EXHIBITORS  HERALD, 

I 407  S.  Dearborn  St., 

I Chicago,  111. 

I Gentlemen: 

I I wish  to  join  the  “Herald  Only”  Club  formed  by  eontributors  to 
your  “What  the  Picture  Did  For  Me”  department. 

I (Exhibitor) 

I (Theatre) 


(City) 

( State) 


Prints  in  All  Exchanges — Now  Playing 


S)oroih^  Mackaitl 


A.  Frank  Woods  Production 


vjHh  JOHN  HARRON  LOUISE  DRESSER 
and  VVTLLIAM  V.  MONG 

Directed  by  JOHN  G.  ADOLFI 
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Just  Between  Me  an’  You 


Creal  Guesses  Gailey.  Next? 

{In  a letter  to  “The  Contributor’s  Column/’  William  H.  Creal  sur- 
mises that  E.  E.  Gailey  may  be  the  mysterious  “A  Fool  There  Was.”  Last 
zveek  J.  C.  Jenkins  guessed  tzmee  at  the  cloaked  identity,  naming  George 
Rea  in  both  guesses.  Looks  like  zue’d  have  to  start  a roster  of  suspects. 
As  previously  stated,  “A  Fool  There  Was”  is  a “Herald  Only”  Club  mem- 
ber in  good  standing  zuho  zvill  consent  to  the  disclosure  of  his  identity  if 
enough  correct  guesses  are  received.  The  original  offer  zvas  three  guesses 
to  the  individual. — WRW). 

BY  “A  FOOL  THERE  WAS” 

R.  S.  Wenger  sez,  “I  think  Mae  Tinee  deserves  as  much  as  some 
of  the  other  critics,”  Sure.  But  public  sentiment  is  against  hangin’ 
women  in  the  good  old  U.  S.  A. 

* ♦ * 

Jest  suppose  some  grouchy  ole  judge  would  pass  sentence  upon  a 
certain  group  o’  our  best  lil  exhibs  and  a few  others  an’  compel  ’em 
to  write  the  following  after  their  names.  Wouldn’t  it  be  ? 

Earl  J.  Williams,  (not  the  fella  connected  with  Vitagraph). 

Phil  Rand,  (positively  not  connected  with  Rand,  McNally  & Co.) 

B.  P.  McCormick,  (not  connected  with  International  Harvester  Co.) 

J.  C.  Jenkins,  (not  connected  with  ans^hing  in  particular), 

R.  S.  Wenger,  (not  cormected  with  the  kinda  audiences  which  like,  “On 
Banks  of  Wabash”). 

“Valentino”  Bollman,  (not  yet  connected  with  Ritz-Carlton  Pictiu-es). 

Hoot,  Buck  an’  a few  others,  (not  NOW  connected  with  small  town  exhibs.) 

Chet  Miller,  (not  connected  with  Miller’s  101  Ranch  Shows). 

Bert  Silver,  (not  connected  with  Bill  Bryan). 

C.  H.  LyncR  (not  connected  with  lynchin’  parties.) 

E.  D.  Luna,  (not  connected  with  the  moon.) 

R.  O.  Hutchison,  (not  connected  with  Pathe  serials). 

Herald  Only  Club  (not  connected  with  any  punk  publications.) 

W.  H.  Durham,  (not  connected  with  Bull  Durham.) 

H.  C.  Lee,  (not  connected  with  the  Robert  E.  Lee.) 

R.  Ross  Riley,  (not  connected  with  Hoosier  poets.) 

“Sub”  Creal,  (not  connected  with  anything  ‘ceptin  Louise). 

Chas.  E.  Barber,  (not  connected  with  the  tonsorial  art.) 

Russ  Armentrout,  (not  connected  with  speckled  beauties.) 

“A  Fool  There  Was,”  (not  yet  connected  with  lunatic  asylums.) 

Charles  E.  Barber  sez  it’s  not  what  the  exhib  likes,  but  what  his 
patrons  want.  You  sed  it,  C.  E.  An’  it’s  not  only  what  they  want,  but 
it’s  the  amazin’  variety  of  wants  they  want. 

* 

Talkin’  about  wanters,  reminds  us  of  Henry  W.  Gauding’s  report  on 
“The  Wanters.”  H.  W.  wanted  the  wanters  to  want  “The  Wanters”  but 
the  wanters  didn’t  want  “The  Wanters”  as  H.  W.  wanted  the  wanters  to 
want.  ’N  that’s  that ! 

“Storm  kept  people  a\va\'  from  the  ‘Sunshine  Trail,’  ” sez  E.  H.  Brechler. 
Exchange  man  musta  been  feelin’  blue.  Kept  the  sunshine  for  himself. 

^ >{c  jjc 

Ben  Morris  sez,  “ ‘Love  Letters’  is  a very  weak  little  story  of  the  tame  sort.’’ 
Lotta  rich  defendants  in  breach  o’  promise  cases  spend  a heap  o’  money  tryin’ 
to  prove  just  that. 

^ ^ ^ 

“Boy  Of  Mine”  is  a durned  good  spring  tonic  for  a sick  box  office,  accordin’ 
to  Chet  Miller.  If  your  cash  drawer  has  that  run  down  tired  feelin’  and’  com- 
plains of  a scarcity  of  its  spondulix,  try  a few  good  vigorous  doses  o’  “Boy  of 
Mine.” 
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movies?”  If  the  producers  would  put  and 
keep  the  actors  where  they  belong,  there 
wouldn’t  be  such  a lack  of  interest.  Six 
reels. — Geo.  H.  Koch,  Perkins  theatre, 
Holton,  Kas. — Small  town  patronage. 

Big  Dan,  with  Charles  Jones. — A fair 
picture  of  its  kind,  but  our  patrons  pre- 
fer Buck  in  Western  productions. — P.  R. 
Matson,  Crystal  theatre,  Plandreau,  S.  D. 
— General  patronage. 

Big  Dan,  with  Charles  Jones. — Good  and 
sure  seemed  to  please.  Can’t  see  why  they 
say  so  much  about  keeping  Buck  in  West- 
erns. He  looks  good  to  our  patrons  in  any 
good  picture.  Good  prints.  Five  reels. — 
Mr.  and  Mrs.  E.  Fox,  Princess  theatre, 
Obion,  Tenn. — Small  town  patronage. 

Big  Dan,  with  Charles  Jones. — A very 
nice  picture.  It  really  pleased.  Six  reels. 
— Elmac  theatre.  Maple  Rapids,  Mich. — 
Small  town  patronage. 

A lOile-a-Mlnnte  Xtomeo,  with  Tom  Mix. 

— Will  please  all  Mix’s  fans.  Plenty  of  ac- 
tion, and  good  print  from  Dallas.  Six 
reels. — E.  L.  Fawks,  Photo-Phone  theatre, 
Graford,  Texas. 

Second  Hand  Dove,  with  Charles  Jones. 
— This  is  a fair  program  picture.  We 
would  much  rather  see  him  in  Westerns. 
Charles  Jones  is  losing  his  popularity  here. 
They  would  rather  he  be  called  "Buck.” 
Five  reels. — C.  Malphurs,  Dreamland  thea- 
tre. High  Springs,  Fla. 

Second  Hand  Dove,  with  Charles  Jones. — 
A good  program  picture,  but  not  up  to 
“Buck  Jones”  standard. — Bert  Silver,  Silver 
Family  theatre,  Greenville,  Mich. — General 
patronage. 

Second  Hand  Dove,  with  Charles  Jones. 
— Got  by  with  good  Fox  comedy.  Will  not 
please  Jones  fans.  Give  us  Western  pic- 
tures with  Jones.  Who  likes  .Tones  in  this 
kind  of  a role?  Five  reels. — E.  L.  Fawks, 
Photo-Phone  theatre,  Graford,  Texas. 

Hell’s  Hole,  with  Charles  Jones. — Noth- 
ing but  a good  program  picture  sold  as  a 
Fox  special.  This  would  make  a good 
Saturday  night  picture,  but  can’t  see  where 
they  get  that  special  stuff.  Only  one  com- 
plaint to  offer,  the  entire  picture  ends  up 
a dream  and  that  spoils  the  whole  picture 
for  me.  The  people  don’t  appreciate  these 
dream  endings.  Would  rather  see  this  star 
in  a good  Western.  Six  reels. — Marion  F. 
Bodwell,  Paramount  theatre,  Wyoming,  111. 
— General  patronage. 

Hell’s  Hole,  with  Charles  Jones. — There 
ought  to  be  some  comeback  where  an  ex- 
hibitor would  get  redress  when  a company 
puts  out  misleading  paper  like  the  paper  on 
this.  Show  good.  Paper  kept  them  away. 
— F.  J.  O’Hara,  Community  theatre,  Elgin, 
Neb. 

The  Silent  Command,  with  a special  cast. 
— Many  favorable  comments  from  our  pa- 
trons on  this  one.  A credit  to  any  thea- 
tre to  show  pictures  of  this  class.  Eight 
reels.^ — P.  R.  Matson,  Crystal  theatre, 
Flandreau,  S.  D. — General  patronage. 

The  Silent  Command,  with  a special  cast. 
— Great.  Our  patrons  are  still  talking 
about  it.  Pleased  100  per  cent.  Good  busi- 
ness. Eight  reels. — Mr.  and  Mrs.  E.  Fox, 
Princess  theatre,  Obion,  Tenn. — Small  town 
patronage. 

St.  Blmo,  with  John  Gilbert. — Just  fine. 
John  Gilbert  did  .great  work  as  St.  Elmo. 
Business  poor  on  account  of  tent  show  in 
town.  Six  reels. — Mr.  and  Mrs.  E.  Fox, 
Princess  theatre,  Obion,  Tenn. — Small  town 
patronage. 

Cameo  Kirby,  with  .John  Gilbert.— Very 
good  feature  of  the  Old  South,  which  did 
absolutely  no  business,  whatever.  The  en- 
tire cast  good.  Good  atmosphere,  fine 
stern-wheeler  steamboat  race,  comedy  and 
action,  in  all  a really  fine  picture,  but,  it 
is  of  the  costume  type  and  it  grossed  just 
enough  in  two  days  to  pay  the  film  rental 
alone.  Aside  from  “The  Eleventh  Hour” 
and  “Soft  Boiled,”!  have  yet  to  find  a Fox 
“so-called”  special  that  would  pay  its  way 
here.  But,  the  producers  get  theirs.  They 
should  worry  about  we  little  fellows.  This 
business  of  taking  in  money  for  the  pro- 
ducers may  be  alright,  but  where  do  I 
get  off?  If  there  was  a salary  and  ex- 
pense account  attached  to  it,  it  would  be 
different,  but  I’m  sure  gettin.g  a fill  of  be- 
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Ing-  a collector  without  pay.  Print  good. 

Seven  reels. — L.  F.  Wolcott.  Grand  theatre, 

Eldora.  Iowa. — Small  town  patronage. 

Cameo  Xlrby,  with  John  Gibert. — Fox 
specials  are  not  up  to  standard.  Do  not 
draw  for  me.  Only  program  picture. — A. 

J.  Inks,  Crystal  theatre,  Ligonier,  Ind. 

The  Xone  Star  Sanger,  with  Tom  Mix. 

— Here  is  a picture  that  will  please  all.  If 
you  have  not  run  this  one,  do  so  at  once. 

Had  the  best  business  we  have  had  this 
year.  Thanks  to  Tom  Mix.  Prints  fine. 

Six  reels. — Mr.  and  Mrs.  E.  Fox,  Princess 
theatre,  Obion,  Tenn. — Small  town  patron- 
age. 

Eyes  of  the  Forest,  with  Tom  Mix. — The 
type  of  Mix  picture  we  have  been  waiting 
for.  Plenty  of  action  and  some  good  stunts. 

A few  more  of  this  type  will  again  place 
Mix  as  our  best  star.  A typical  Mix  pic- 
ture. Five  reels. — -Earl  Bookwalter,  Ideal 
theatre,  Halsted,  Kas. 

Eyes  of  the  Forest,  with  Tom  Mix. — - 
Here  is  another  Mix  that  sure  pleased  all 
who  saw  it.  While  it  is  not  of  the  West- 
ern type,  it  has  plenty  of  action  in  it  and 
can  hold  interest  of  your  crowd  all  the 
way  through,  but  my  Mix  followers  tell 
me  that  they  would  sooner  see  Mix  in  noth- 
ing but  Westerns.  Mix  always  brings  them 
In,  but  only  showed  this  one  to  103  ad- 
missions. That  is  the  smallest  crowd  that 
I have  ever  showed  a Mix  picture  to,  and 
have  used  all  he  has  made  for  Fox,  but  it 
is  no  fault  of  the  picture.  Opposition  I 
am  having  is  a Holy  Roller  meeting  and 
believe  me  they  are  sure  knocking  the 
business  here.  My  patrons  ask  me  what 
is  the  use  to  pay  to  see  a show  when  they 
can  go  there  free  and  see  a better  show 
than  I can  put  on.  It  has  just  taken 
me  two  weeks  to  find  it  out.  You  small 
town  exhibitors  watch  out  for  this  bunch. 

Five  reels. — Chas.  E.  Barber,  Electric  thea- 
tre, Tllden,  111. 

The  Iila]i  Who  Won,  with  Dustin  Farnum. 

— Owing  to  the  comedy  injected  into  this 
picture,  it  seemed  to  please,  but  the  whole 
thing  must  be  taken  with  a grain  of  salt, 
so  to  speak,  as  many  of  the  happenings 
were  so  unreasonable.  Five  reels. — P.  R. 

Matson,  Crystal  theatre,  Flandreau,  S.  D. 

— General  patronage. 

Soft  Boiled,  with  Tom  Mix. — Showed  to 
a full  house  Saturday.  A picture  full  of 
thrill  and  drawing  power.  Price  right  and 
film  in  A1  condition.  Good  bet  for  all 
small  town  exhibitors. — P.  W.  Quinlin, 

Ideal  theatre.  Chateaugay,  N.  Y. — Small 
town  patronage. 

Soft  Boiled,  with  Tom  Mix. — This  is  one 
of  the  best  Mix  pictures  I have  ever  run. 

Pleases  100  per  cent.  Eight  reels. — Claude 
McBrayer,  Auditorium  theatre,  Hamilton, 

Mo. 

The  New  Teacher,  with  Shirley  Mason. — 

This  is  a real  good  picture.  Draws  a .good 
crowd.  Price  ten  and  twenty-five  cents. — 

Matte  Michilis,  Liberty  theatre,  Buckwell, 
la. — General  patronage. 

Snowdrift,  with  Charles  .Tones. — This  is 
the  poorest  Jones  picture  I have  ever  had. 

Buck  got  drunk  in  the  first  reel  and  never 
sobered  up  until  the  picture  was  finished. 

His  most  ardent  admirers  were  positively 
disgusted  with  this  one.  Better  brace  up. 

Buck,  and  give  us  a good  picture,  or  you’ll 
be  a dead  one.  Five  reels. — R.  W.  Hick- 
man, Lyric  theatre,  Greenville,  111. 

Boss  of  Camp  Four,  with  Charles  Jones.  I i mm  ^ ^ e>  a MT  n f • 

—This  is  another  picture  that  drew  a good  tieleClSCd  Mcty  25  t 1924 lyOW  OOORing 

crowd.  Price  ten  and  twenty-five  cents. — ^ 

Matte  Michilis,  Liberty  theatre,  Buckwell, 
la. — General  patronage. 

Truxton  King,  with  .John  Gilbert. — A 
very  good  picture  of  the  kind  and  one  that 
seemed  to  please  our  audience,  although 
not  a box  office  attraction.  The  photog- 
raphy was  good,  as  well  as  the  acting  and 
the  settings.  Six  reels. — Clyde  Allen, 

Casino  theatre,  Antwerp,  N.  Y. — Neighbor- 
hood patronage. 

The  Great  Night,  with  William  Russell. 

— A good  comedy  drama  that  failed  to 
draw.  Five  reels. — Earl  J.  Williams,  Tivoli 
theatre,  Knoxville,  111. 

Fawn  Ticket  210,  with  Shirley  Mason. — 

Good. — S.  G.  Fry,  Star  theatre.  Omaha, 

Texas. 

Moonshine  Valley,  with  William  Farnum. 


cfn  AL  CHIUSTIE  FLATUI{E 
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Roy  B.  Eaton  hands  us  a good  one.  Sez,  “ ‘Broken  Wing’  pleased 
all  but  one  and  he  wasn’t  there.”  Sounds  like  Roy  goes  in  for  the  ‘‘in- 
tensive cultivation”  kind  of  exhibiting.  Makin’  a fan  outa  every  blessed 
citizen  in  town  an’  can  always  tell  to  a fraction  how  many  o’  his  patrons 
are  missin’  from  any  o’  his  showings. 


A.  Powell  sez  “The  Face  on  the  Barroom  Floor”  is  an  old  picture. 
Yep!  It’s  about  five  years  since  prohibition  did  away  with  the  floors  used 
in  drawing  these  kinda  pictures. 

E.  H.  Brechler  sez  “The  Brass  Bottle”  is  so  bad,  some  exhibitor  should 
wreck  the  film  and  save  other  exhibitors.  Lotta  other  fellas  probably 
have  this  same  idea  about  ether  fillums,  judgin’  by  the  awful  prints  we  git 
once  in  a while. 

George  H.  Koch  sez,  “The  dear  public  didn’t  fall  for  ‘What  a Wife 
Learned.’  ” Wives  learn  a lotta  things  the  he-male  married  portion  o’  the 
public  don’t  wanna  fall  for.  But  sometimes  they  hafta. 


Scandal  Note: — Looks  like  J.  C.  Jenkins  and  C.  H.  Lynch  are  exhibs 
zvifh  a dark,  orful  past.  See  where  J . C.  sez  all  of  his  friends  ain’t  in  the 
pen  and  C.  H.  talks  about  goin’  back  to  to  jail  fer  life.  Oughta  appoint 
an’  ole  zvonian’s  investigatin’  committee  and  look  into  this! 

-\- 

IV.  A.  Snszyeki  sez  eight  reels  of  “Through  the  Dark”  with  Colleen 
Moore  is  too  much.  Judgin’  by  zvhat  Ben  Morris  sed  last  week  about  Col- 
leen in  “Flaming  Youth,”  Ben  zvould  be  perfectly  willi)i’  to  go  a good  deal 
morc’n  eight  reels  thru  the  dark  zvith  the  fair  Colleen. 


Mrs.  C.  C.  Alguire  sez,  ‘“Wild  Oranges’  drew  only  13  people  the 
second  night,  so  draw  your  own  conclusions.”  Accepting  the  lady’s 
invitation,  we  would  conclude  that  Goldwyn  shouldn’t  butt  into  the  fruit 
business  if  they  can’t  tell  oranges  from  lemons  any  better’n  that. 

— o — 

T.  L.  Barnett  sez,  “ ‘Eternal  Three’  is  a picture  to  make  anyone  think, 
and  I recommend  it  to  any  exhibitor.”  Y ou’re  right,  T.  L.  Lotta  us 
exhibs  need  something  to  make  us  think,  the  way  these  durned  sales 
slickers  rope  us  in. 

-o-  j 

Earle  J.  Williams  (not  yet  connected  with  Vitagraph)  sez,  “ ‘The 
Barnstormers’  is  one  of  the  worst  pieces  of  junk  ever  filmed.”  Cor- 
rectly titled.  They  always  wuz  the  junk  of  the  “speakin’  ” theatre. 

B.  P.  McCormick  sez,  “ ‘Don’t  Call  It  Love,’  just  call  it  a lemon.”  But  if 
they’d  call  it  “Lemons  O’  Love”  might  make  a hit  with  a right  good  sized  por- 
tion o’  the  much  married  public,  who  would  imderstand  what  the  title  meant. 

* * * 

“Ouch!  Doctor,  you  are  hurting  me,”  wails  Clark  & Edwards.  Ya  see,  they 
ran  “The  Marriage  Maker”  an’  it  wuz  so  orful,  these  poor  exhibs  simply  swooned 
an’  they  hada  call  in  the  doc.  Anyway  that’s  what  it  sounds  like  to  us. 

* * * 

E.  N.  Collins  sez  as  how  “Manslaughter”  is  one  of  the  sure  enough  good 
pictures  we  sometimes  get.  Yes,  E.  N.,  if  we  could  only  be  sure  of  enough  good 
pictures  like  this,  life  would  be  easy  for  some  o’  us  exhibs. 
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— An  extra  sood  Western  story.  Both 
Farnum  and  the  little  girl  in  this  picture 
did  wonderful  acting.  This  little  girl  de- 
serves a lot  of  praise.  I consider  her 
better  than  Baby  Peggy.  Six  reels. — Earl 
J.  Williams,  Tivoli  theatre,  Knoxville,  111. 

The  Madness  of  Youth,  with  John  Gilbert. 
Good  program  picture. — S.  G.  Fry,  Star 
theatre,  Omaha,  Texas. 

Oathhound,  with  Dustin  Farnum. — This 
is  different  from  what  Dustin  usually  plays, 
but  a fine  ijictiire.  Will  get  by  fine  as  a 
program  picture.  Five  reels. — J.  W.  An- 
dresen.  Rialto  theatre,  Cozad,  Neb. — Gen- 
eral patronage. 

The  Grail,  with  Dustin  Farnum. — Good. 
If  they  like  Dustin  Farnum,  they  sure  wdll 
like  this  one.  Prints  in  good  shape.  Five 
reels. — Mr.  and  Mrs.  E,  Fo.x,  Princess  thea- 
tre, Obion,  Tenn. — Small  town  patronage. 

In  Arabia,  with  Tom  Mix. — Fast  and 
tirious  in  spots.  Fair  picture.  Mix  more 
..«.ed  in  Westerns. — Frank  Sabin,  Majestic 
..ieatre.  Eureka,  Mont., — Small  town  pat- 
. .tiiage. 

The  rast  Mail,  with  Charles  Jones. — 
Dots  of  action  and  sure  to  please  all  if 
.,  our  patrons  like  this  kind  of  a picture. 
Good  prints.  Six  reels. — Mr.  and  Mrs.  E. 
I'ox.  Princess  theatre,  Obion,  Tenn. — Small 
town  patronage. 

The  Town  that  Forgot  God,  w’ith  a spe- 
cial cast. — Very  good  picture  and  well  liked 
by  our  patrons.  Nine  reels. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  Y. 

Youth  Must  Have  Love,  with  Shirley. 
Mason. — A good  flapper  type  of  picture. 
Will  please  the  young  folks.  Five  reels. 
— Earl  J.  Williams,  Tivoli  theatre,  Knox- 
ville, 111. 


Goldwyn  Cosmopolitan 

Under  the  Red  Robe,  with  Alma  Rubens. 
— Costume  pictures  are  not  good  for  us. 
Picture  only  fair. — A.  J.  Inks,  Crystal  the- 
atre, Digonier,  Ind. 

Unseeing  Ryes,  with  Dionel  Barrymore, 
— A Northern  and  society  drama  that  was 
aw'ay  above  the  average.  Nine  reels. — Gus 
Cook,  Crystal  theatre,  Dundee,  111. — P'amily 
patronage. 

Six  Days,  with  Corinne  Griffith. — Drew 


fairly  well  and  pleased  them  all,  but  I 
personally  did  not  like  it.  No  objection- 
able scenes  in  the  picture  that  would  of- 
fend anyone,  as  some  would  think.  The 
author’s  name  is  worth  50%  of  the  price  of 
the  picture.  Nine  reels.— Geo.  H.  Koch. 
Ferkins  theatre,  Holton,  Kas. — Small  town 
patronage. 

Six  Days,  with  Corinne  Griffith. — Excel- 
lent attraction.  The  battlefield  scenes  were 
especially  interesting,  and  received  many 
comments  on  the  picture.  Nine  reels. — 
Gus  Cook,  Crystal  theatre,  Dundee,  111. — 
Family  patronage. 

Rnemies  of  Women,  with  Dionel  Barry- 
more.— A big  picture  that  did  not  please. 
Some  walked  out  on  it.  I thought  it  was 
too  long.  Print  good.  Eleven  reels. — W. 
T.  Waugh,  Empress  theatre,  Grundy  Center, 
la.— Small  town  patronage. 

The  Green  Goddess,  with  George  Arliss. 
— A big  picture  but  too  long  and  over- 
drawn. So  many  scenes  and  costumes  of 
“Arliss”  that  it  makes  your  audience  ner- 
vous. Picture  very  slow  throughout.  Ten 
reels. — W.  A.  Clark,  Jr.,  Castle  theatre, 
Havana,  111. — General  patronage. 

Reno,  with  Helene  Chadwick. — Picture  of 
divorce  problems.  Very  good.  Played  to 
a good  house.  Many  good  comments.  Book 
this  one.  Eight  reels. — S.  H.  Pearlsurg, 
Colonial  theatre,  Malden,  Mass. 

Through  the  Dark,  with  Colleen  Moore. 
— Good  picture,  but  did  not  draw. — A.  J. 
Inks,  Crystal  theatre,  Digonier,  Ind, 

Lost  and  Found,  w'ith  House  Peters. — It 
drew  well  two  days.  . We  liked  it  and  so 
did  our  patrons.  Film  in  good  shape. 
Seven  reels. — I.  R.  Gavin,  Hammond  thea- 
tre, Hammond,  Wis, 

In  the  Palace  of  the  King,  with  Blanche 
Sweet, — Another  one  of  those  “million  dol- 
lar babies”  and  costume  at  that.  Big  scenes 
and  settings  and  that’s  about  all.  Will 
get  by  at  program  prices.  Eight  reels. — 
W.  A.  Clark,  Jr.,  Castle  theatre,  Havana, 
111, — General  patronage. 

Souls  for  Sale,  with  a special  cast, — 
This  picture  very  interesting,  because  it 
shows  what  goes  on  behind  the  scenes  in 
making  pictures. — Emprize  theatre.  Cedar 
Springs,  Mich. — Small  town  patronage. 

The  Love  Piker,  with  Anita  Stewart. — A 


good  picture.  Excellent  lesson  shown  in 
this  picture.  Patrons  well  pleased.  Seven 
reels. — Gus  Cook,  Crystal  theatre,  Dundee, 
111. — Family  patronage. 

The  Love  Piker,  with  Anita  Stewart. — 
First  Anita  Stewart  picture  for  me  in  a 
lon,g  while.  Consider  it  a very  good  pro- 
gram picture.  Seven  reels. — R.  W.  Hick- 
man, Dyric  theatre,  Greenville,  111, 

Remembrance,  with  a special  cast. — At 
program  price,  this  picture  ought  to  be 
sliown  in  every  theatre.  It  is  the  kind 
that  jazz-mad  and  comedy-crazy  folks 
ought  to  be  compelled  to  see.  It  would  do 
them  good.  It  did  not  pull  any  crowd  at 
all  for  us,  and  we  lost  heavily  on  it,  but 
we  are  .glad  we  screened  it.  Six  reels. — 
C.  E.  Hopkins,  The  Hopkins  theatre.  Cotter, 
Ark. — Small  town  patronage. 

Little  Old  New  York,  with  Marion  Davies. 
— A great  drawing  card.  Pleased  most 
everyone.  Did  not  hear  one  kick  on' it.  Ten 
reels. — Gus  Cook,  Crystal  theatre,  Dundee, 
111. — Family  patronage. 

Golden  Dreams,  with  Claire  Adams. — This 
picture  pleased  the  most  of  our  patrons. 
Would  consider  it  a fair  little  program  and 
all  right  if  bought  right.  Not  a picture 
to  boost  much,  but  it  will  please  the  aver- 
age fan.  Five  reels. — Elmac  theatre.  Maple 
Rapids,  Mich. — Small  town  patronage. 

The  Poverty  of  Riches,  with  Richard  Dix. 
— An  old  - picture,  but  a very  good  one. 
Seven  reels. — Earl  J.  Williams,  Tivoli  thea- 
tre, Knoxville,  111. 

. Broken  Chains,  with  a special  cast. — 
Very  good  picture.  Somewhat  rough.  Good 
scrap  in  it.  — Emprize  theatre.  Cedar 
Springs,  Mich. — Small  town  patronage. 

The  Man  Prom  Lost  River,  with  a special 
cast.— This  was  a very  good  picture  and 
was  well  liked  by  my  audience.  Got  more 
than  I expected  in  this. — F.  J.  O’Hara, 
Community  theatre,  Elgin,  Neb, 

Hodkinson 

Love’s  Whirlpool,  with  James  Kirkwood, 
— As  good  as  the  average  Paramount  or 
First  National  feature.  Majige  Bellamy 
in  cast.  First  picture  stars  have  appeared 
in  since  their  marriage.  If  you  need  a 
picture  don’t  hesitate  to  book  it. — Chas.  H. 
Ryan,  Milford  theatre,  Crawford  and  Mil- 
waukee Ave.,  Chicago,  111, 

The  Night  Hawk,  with  Harry  Carey. — 
The  best  picture  from  this  star  we  have 
seen  for  many  moons.  Photography  also 
better  than  usual.  Business  was  good  in 
spite  of  adverse  conditions. — William  H. 
Creak  Suburban  theatre,  Omaha,  Neb. — 
Neighborhood  patronage. 

The  Hoosier  Schoolmaster,  with  a spe- 
cial cast. — Good  picture.  Pleased  practic- 
ally 100  per  cent.  Would  consider  this  one 
of  the  best  program  pictures  on  the  mar- 
ket, but  would  not  call  it  a special.  Many 
stopped  to  say  good  picture.  Would  have 
had  a large  crowd  if  it  had  not  been  for 
the  high  school  declamatory  contest  at  the 
opera  house  and  a banquet  at  the  Odd 
Fellows  Hall.  Considering  everything,  we 
had  a very  nice  crowd  and  everyone  was 
well  satisfied.  What  more  could  be  asked? 
Film  in  A-1  condition.  Six  reels. — Marion 
F.  Bodwell.  Paramount  theatre,  Wyoming, 
111. — General  patronage. 

Dollar  Devils,  with  a special  cast. — Fair 
program  picture  that  failed  to  get  the 
business.  Possibly  on  account  of  title. 
Film  good.  Six  reels. — I.  R.  Gavin,  Ham- 
mond theatre,  Hammond,  Wis. 

The  Drivin’  Fool,  with  Wally  Van. — 

Some  picture,  with  a good  story.  Dots  of 
pep  and  comedy,  and  that’s  what  my  pa- 
trons want.  Give  us  more  Wally  Vans 
and  we  can  afford  to  pay  more  film  rent. 
Six  reels. — W.  D.  Patrick,  Strand  theatre, 
k'lorala,  Ala. 

The  Drivin’  Fool,  with  Wally  Van. — 

If  you  want  something  to  please,  get  this 
one.  Will  satisfy  any  class  of  people. 
Get  plenty  of  “Drivin’  Pool”  stickers  and 
you  will  .get  results.  Every  automobile 
owner  will  want  one,  and  you  can’t  beat 
it  for  advertising.  Six  reels. — R.  O. 

Hutchison,  Strand  theatre,  Dothan,  Ala.  ■ 

The  Dri-vin’  Fool,  with  Wally  Van. — 

There  is  plenty  of  action  in  this  all  right. 
Mighty  good  picture.  Play  it.  You  won’t 
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be  disappointed.  Seven  reels. — F.  J.  O'Hara, 
Community  theatre,  Elgin,  Neb. — Neighbor- 
hood patronage. 

The  Headless  Horseman,  with  Will 
Rogers. — Nothing  to  it.  Let  it  alone.  Six 
reels. — P.  J.  O'Hara,  Community  theatre, 
Elgin,  Neb. — Neighborhood  patronage. 

Shifting'  Sands,  with  a special  cast. — 
Very  good  and  pleased  good  business.  This 
Arabian  Desert  stuff  comes  in  alright  oc- 
casionally for  a change.  Seven  reels. — W. 
I).  Patrick,  Strand  theatre,  Florala,  Ala. 

The  Affairs  of  Lady  Hamilton,  with  a 
special  cast. — This  might  get  by  all  right 
over  in  Europe  where  it  was  made,  but 
it  does  not  satisfy  fans  here.  Eight  reels. 
— E.  C.  Potter.  Firemen’s  theatre.  New 
Hampton,  la. — Neighborhood  patronage. 

Cameron  of  the  Royal  Mounted,  with  a 
special  cast. — This  is  another  good  North- 
west picture  which  has  action  and  heart 
interest.  My  Hodkinson  pictures  have  been 
good.  Six  reels. — F.  J.  O’Hara,  Community 
theatre,  Elgin,  Neb. — Neighborhood  patron- 
a.ge. 

Hearts  Haven,  with  a special  cast. — There 
is  absolutely  nothing  to  this  one.  Half 
of  it  is  gone  and  the  rest  is  not  worth 
showing.  I don’t  see  how  any  exchange 
can  ask  anyone  to  show  this  picture.  Take 
my  advice  and  pass  this  one  up.  Six  reels. 
— R.  O.  Hutchison,  Strand  theatre,  Dothan, 
Ala. 

The  Mysterious  Rider,  with  Robert 
McKim. — Great  Western  picture  with  good 
acting.  Pleased  100  per  cent.  Seven  reels. 
— E.  L.  Fawks,  Photo-Phone  theatre,  Gra- 
ford,  Texas. 

French  Heels,  with  Irene  Castle. — Noth- 
ing extra,  but  will  get  by  very  nicely.  Did 
not  hear  any  complaints.  Six  reels. — W.  D. 
Patrick,  Strand  theatre,  Florala,  Ala. 

Metro 

A Boy  of  Flanders,  with  .Tackle  Coogan. 
— We  used  to  think  Coogan  was  a novelty, 
but  he  does  a serious  bit  of  acting  In  this. 
Boost  it  hard  and  rest  assured  it  will 
please. — F.  F.  Von  Court,  Royal  theatre, 
Princeton,  W.  Va. — Small  town  patronage, 

A Boy  of  Flanders,  with  Jackie  Coogan. 
— More  business,  more  profit,  more  chil- 
dren, and  more  people  that  were  pleased 
and  not  afraid  to  tell  you  about  it,  is 
the  satisfaction  I got  out  of  running  this 
Jackie  Coogan  picture  over  the  last  one 
of  this  little  star’s,  and  I made  money  on 
“Long  Live  the  King.”  By  all  means,  play 
this  picture  and  play  it  hard,  for  it  de- 
serves it.  Seven  reels. — F.  W.  McManus, 
Barnes  theatre,  Fillmore,  Cal. — Small  town 
patronage. 

The  Shooting  of  Dan  MoG-rew,  with 
Percy  Marmont. — A picture  fit  for  any  thea- 
tre to  show.  I ran  it  Sunday  night  to  extra 
business.  You  can  buy  it  right  and  make 
money  on  it.  In  my  opinion,  small  town 
exhibitors  should  never  run  a feature  but 
one  day.  I never  do. — P.  W.  Quinlin,  Ideal 
theatre,  Chateaugay,  N.  Y. — Small  town 
patronage. 

The  ’White  Sister,  with  Lillian  Gish. — 
Just  finished  playing  “White  Sister”  and. 


incidentally,  broke  all  records  for  any  pic- 
ture ever  played  in  the  history  of  the 
town.  “The  White  Sister”  is  an  extra- 
ordinary picture  in  many  ways.  The  act- 
ing of  Lillian  Gish  has  never  been  .sur- 
passed on  the  screen,  in  my  judgment, 
and  I know  of  no  other  actress  who  could 
have  attempted  such  a role.  Scenic  back- 
grounds are  magnificent  and  the  direction 
great.  Other  members  of  the  cast  were 
excellent,  including  Ronald  Colman,  J. 
Barney  Sherry  and  others.  The  nature  of 
this  production  requires  a different  meth- 
od of  exploitation.  The  most  important 
with  us  was  the  private  screening  and 
testimonials  that  followed.  We  paid  plenty 
for  this  picture  and  expected  big  business 
but  were  pleasantly  surprised  by  doing 
nearly  twice  as  much  as  expected.  This  is 
the  first  picture  that  ever  increased  each 
night’s  business  after  a Sunday  opening. 
Admission  55c.  Opposition;  musical  comedy 
company.  Congratulations  to  Metro  and 
all  concerned  in  this  super-attraction. — 
J.  B.  Laughlin,  Bart’s  Mecca  theatre.  Mid- 
land, Mich. 

Scaramouche,  a Rex  Ingram  production. 
— Beautiful  love  story,  gorgeous  gowns, 
and  wonderful  settings.  Compelled  to  play 
it  at  $1.10  and  price  licked  us.  Hundreds 
came  to  box  office,  saw  the  price,  and 
walked  away.  Those  who  came  in  were 
very  well  pleased. — F.  L.  Stannard,  Liberty 
theatre.  Long  Beach,  Cal. — General  patron- 
age. 

Scaramouche,  a Rex  Ingram  production. 
— This  is  a massive  production,  wonderfully 
staged,  directed  and  acted.  All  that  you 
could  wish  for  in  a picture  of  this  kind, 
which  is  of  the  French  Revolution  with 
good  comedy  touches  in  places.  Film  rental 
high.  I failed  to  make  profit.  Ten  reels. 
— B.  P.  McCormick,  Liberty  theatre,  Flor- 
ence, Colo. 

The  Eternal  Struggle,  with  a special 

oast. — Very  good;  used  on  Sunday  and  all 
seemed  to  like  it.  Personally,  I did  not 

see  it.  Seven  reels. — M.  ,1.  Babin,  Castle, 
La. 

In.  Search  of  a Thrill,  with  Viola  Dana. 
— Just  an  average  program  feature.  My 
patrons  like  this  star  better  in  comedy- 
drama,  and  that’s  what  this  picture  ain’t. 
— B.  P.  McCormick,  Liberty  theatre,  Flor- 
ence, Colo. 

Her  Fatal  Millions,  with  Viola  Dana. — 
Good  program  picture.  5,600  feet. — G. 

Strasser  Sons,  Emblem  theatre,  Buffalo, 

N.  Y. 

June  Madness,  with  Viola  Dana. — An 
interesting  picture  that  should  please  the 
majority  of  your  patrons. — H.  G.  Stett- 
mund,  Jr.,  Odeon  theatre,  Chandler,  Okla. — 
Small  town  patronage. 

June  Madness,  with  Viola  Dana. — Small 
picture,  but  full  of  action  and  pleased 
all.  Six  reels. — F.  F.  Von  Court,  Royal 
theatre,  Princeton,  W.  Va. — Small  town 
patronage. 

Turn  to  the  Right,  with  Alice  Terry. — 
If  there  ever  was  a good  one,  here  it 
is.  If  they  don’t  like  this  one  you  had 
better  close  your  theatre.  The  price  on 
this  one  was  right  and  we  made  some 
money.  Eight  reels. — Mackey  & Ingram. 
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Palace  theatre,  Ashland,  Ala. — Small  town 
patronage. 

The  Heart  E audit,  with  Viola  Dana. — A 
very  good  program  feature.  Nothing  more. 
— B.  P.  McCormick,  Liberty  theatre,  Flor- 
ence, Colo, 

Peg  O’  My  Heart,  with  Laurette  Taylor. 
— -Mthough  old,  one  of  the  most  delight- 
ful pictures  we  have  shown.  Everyone 
spoke  favorably  about  this  one.  Miss 
Taylor  certainly  knows  her  stuff.  Six  reels. 
— Mackey  & Ingram,  Palace  theatre,  Ash- 
land, Ala. — Small  town  patronage. 

Quincy  Adams  Sawyer,  with  a special 
cast. — We  had  more  comments  on  this  pic- 
ture than  we  have  had  for  many  a moon. 
Acting  perfect  and  scenery  beautiful.  A 
money  maker.  Film  in  fair  condition. 
Pleased  all.  Admission  10c  and  20c.  Nine 
reels. — Henry  McCoy,  Elite  theatre,  Gol- 
conda.  111. — Small  town  patronage. 

The  Pog,  with  a special  cast. — Fell  flat. 
— G.  Strasser  Sons,  Emblem  theatre,  Buf- 
falo, N.  Y. 

Forget  Me  Not,  with  a special  cast. — 
Our  patrons  went  wild  over  this  one.  True, 
it  is  old,  but  will  please  any  lover  of 
touching  pictures.  Our  patrons  said  it  was 
better  than  “Smilin’  Through"  and  several 
other  specials  we  have  shown.  The  price 
is  right  on  this  one.  Metro  certainly 
treats  you  right  on  prices.  Seven  reels. — 
Mackey  & Ingram,  Palace  theatre,  Ashland, 
Ala. — Small  town  patronage. 

Paramount 

Triumph,  Cecil  B.  DeMille  production. — 
Wonderful  theme,  powerful  story,  100% 
entertainment  that  did  not  cost  a million 
to  produce.  It  is  not  a big  picture  and 
not  a picture  to  raise  admission  on,  but 
Cecil,  the  master,  knows  how  to  make 
them  good.  The  photography  is  rich  and 
the  lighting  effects  in  the  fire  scene  is 
marvelous.  Good  business  at  10  and  30 
cents. — George  Rea,  Colonial  theatre,  Wash- 
ington C.  H.,  O. 

The  Fighting  Coward,  with  Cullen  Landis, 
— 100  per  cent  in  entertainment  value. 
Plenty  of  good  humor.  Action  a plenty. 
Laid  in  the  south.  Children  will  enjoy  it 
as  well  as  the  grown  ups.  Seven  reels. — 
Chas.  H.  Ryan,  Milford  theatre,  Crawford 
and  Milwaukee,  Ave,,  Chicago,  111. 

The  Stranger,  with  Betty  Compson. — A 


rather  depressing  story,  splendidly  acted 
and  staged.  Some  liked  it,  and  some  did 
not.  Drew  an  average  business.  Nothing 
extra, — B,  P,  McCormick,  Liberty  theatre, 
Florence,  Colo, 

Don’t  CaU  It  Dove,  with  Nita  Naldi, — 
No,  dear  reader,  we  will  not  call  it  love,  nor 
anything  else.  We  will  just  call  it  noth- 
ing and  let  it  go  at  that.  If  the  cast  in 
this  picture  had  been  given  a real  story, 
it  would  have  been  a whale  of  a picture. 
Judge  for  yourself  from  the  following; 
Jack  Holt,  Agnes  Ayres,  Nita  Naldi,  Theo- 
dore Kosloff  and  Rod  LaRoque.  It  is 
nothing  less  than  an  outrage  to  give  such  a 
cast  a production  of  this  description. 
William  DeMille  certainly  has  used  poor 
judgment  recently  in  his  choice  of  stories, 
if  they  are  his  selection.  Witness  this 
one,  and  the  “The  Marriage  Maker." 
Please,  Mr.  DeMille,  make  another 
“Grumpy” — William  H.  Creal,  Suburban 
theatre,  Omaha,  Neb. — Neighborhood  pat- 
ronage. 

Shadows  of  Paris,  with  Pola  Negri. — An 
Apache  story  much  on  the  order  of  “The 
Humming  Bird,”  though  not  nearly  as 
good.  We  believe  Paramount  made  a mis- 
take in  making  two  pictures  along  the 
same  line,  and  releasing  them  about  the 
same  time.  Pola  “is  not  worth  at  the 
box  office,  to  us,  what  we  have  to  pay  for 
her.” — B.  P.  McCormick,  Liberty  theatre, 
Florence,  Colo. 

Shadows  of  Paris,  with  Pola  Negri. — We 
played  this  picture  to  a full  house.  All 
patrons  satisfied.  Give  us  more  of  these 
and  we  will  be  satisfied.  Seven  reels. — S. 
H.  Pearlsurg,  Colonial  theatre,  Malden. 
Mass. 

West  of  the  Water  Tdwer,  with  Glenn 
Hunter. — Very  good  but  flopped  on  ac- 
count of  high  school  activities.  Six  reels. 
— Clark  & Edwards,  Palace  theatre,  Ash- 
land, Ohio. — General  patronage. 

West  of  the  Water  Tower,  with  Glenn 
Hunter. — Good  picture,  but  star  no  drawing 
power. — A.  J.  Inks,  Crystal  theatre,  Ligon- 
ier,  Ind. 

West  of  the  Water  Tower,  with  Glenn 
Hunter. — They  have  made  a much  better 
picture  from  this  story  than  one  would 
suppose  after  reading  the  book.  The  cast 
is  perfect.  The  picture  has  drawing  power 
and  has  a satisfying  ending,  which  the 


Ijook  did  not  have. — William  H.  Creal,  Su- 
burban theatre,  Omaha,  Neb. — Neighbor- 
hood patronage. 

Pied  Piper  Malone,  with  Thomas  Meig- 
han. — Tommy  tried  hard  to  put  over  a 
story  which  for  some  reason  does_  not  fit 
him.  At  any  rate,  it  misses  fire  and  falis 
far  short  of  being  anything  iike  as  good 
as  “Back  Home  and  Broke”  and  Meighan 
is  worthy  of  better  stories  and  direction 
than  he  has  received  of  late. — B.  P.  Mc- 
Cormick, Liberty  theatre,  Florence,  Colo. 

Pied  Piper  Malone,  with  Thomas  Meig- 
han.— Was  afraid  of  this  because  of  ad- 
verse reports,  but  it  will  please  95  per 
cent.  Second  night  held  up,  which  is  un- 
usual. Eight  reels. — F.  F.  Von  Court, 
Royal  theatre,  Princeton,  W.  Va. — Small 
town  patronage. 

The  Siren  Call,  with  Dorothy  Dalton. — 
This  is  a very  good  feature  but  failed  to 
draw.  Six  reels. — C.  Malphurs,  Dreamland 
theatre.  High  Springs,  Fla. 

Flaming  Barriers,  with  a special  cast. — 
Good  average  program  feature.  A rather 
improbable  story,  with  a good  forest  fire, 
though  rather  long  and  drawn  out,  fire 
scenes  running  almost  two  reels. — B.  P. 
McCormick,  Liberty  theatre,  Florence,  Colo. 

The  Humming  Bird,  with  Gloria  Swan- 
son.— The  best  picture  that  Miss  Swanson 
has  ever  made.  Such  was  the  general 
opinion  of  the  biggest  crowd  we  ever  had 
on  a Swanson  picture.  100%  entertain- 
ment. Billed  the  town  like  a circus  and 
with  plenty  of  newspaper  advertising. 
Book  it  and  boost  it,  as  it  will  certainly 
be  a credit  to  your  theatre.  A great  pic- 
ture with  a greater  star.  A new  Gloria 
Swanson.  Ran  it  two  days  with  S.R.O. 
10c-33c. — Worth  more  if  times  were  normal. 
Eight  reels. — Earl  Bookwalter,  Ideal  thea- 
tre, Halsted,  Kans. 

The  Hamming  Bird,  with  Gloria  Swan- 
son.— A splendid  story,  beautifully  staged 
and  well  acted.  Intensely  interesting, 
thrilling  and  adventurous.  The  late  war 
forms  the  background  and  there  are  many 
immense  and  exciting  scenes.  One  of 
Gloria’s  best. — B.  P.  McCormick,  Liberty 
theatre,  Florence,  Colo. 

The  Bzciters,  with  Bebe  Daniels. — This 
is  one  that  will  send  them  away  pleased. 
Lots  of  good  comedy,  with  some  fast  ac- 
tion. You  don’t  have  to  be  afraid  of  this 
one.  Six  reels. — Paul  B.  Hoffman,  Legion 
theatre,  Holyrood,  Kas. — Small  town  pat- 
ronage. 

The  Next  Corner,  with  a special  cast. 
— A good  example  of  what  a picture  should 
not  be.  It’s  good  ammunition  for  censor- 
ship agitators.  I certainly  fail  to  see  this 
as  entertainment.  If  all  pictures  were  of 
this  calibre,  I would  quit  the  show  busi- 
ness. It’s  a poor  box  office  bet. — B.  P. 
McCormick,  Liberty  theatre,  Florence,  Colo. 

One  Olorious  Day,  with  Will  Rogers. — 
About  as  poor  as  they  make  ’em  and  then 
some.  Ancient  vintage  ought  to  be  good; 
this  one  was  ancient  enough.  Every  once 
in  a while  one  will  spoil  a batch  of  “home 
brew”  and  leave  out  the  wallop.  Person- 
ally, I’m  off  from  any  more  Rogers  stuff. 
Five  reels. — Clyde  Allen,  Casino  theatre, 
Antwerp,  N.  Y. — Neighborhood  patronage. 

Clarence,  with  Wallace  Reid. — This  is  a 
very  good  picture.  It  will  please  all 
classes.  Seven  reels. — C.  Malphurs,  Dream- 
land theatre.  High  Springs,  Fla. 

The  Testing  Block,  with  William  S.  Hart. 
— This  is  the  best  Hart  I have  had  in  a 
long  time,  but  some  did  not  like  it,  though 
I thought  it  very  .good. — F.  J.  O’Hara, 
Community  theatre,  Elgin,  Neb. 

To  the  Bast  Man,  with  Richard  Dix  and 
Lois  Wilson. — This  picture  runs  true  to  its 
title.  No  one  left  alive  to  tell  the  story. 
If  your  patrons  will  stand  for  wholesale 
killing,  of  the  cold  blooded  variety,  then 
you  may  get  by  with  it.  My  honest  opin- 
ion is  the  average  picture  show  is  better 
off  without  it.  Paramount  charged  me  just 
four  times  too  much  for  the  picture.  You 
will  find  any  western  picture  on  any  pro- 
gram as  good  if  not  better  than  this  so- 
called  special.  Six  reels. — R.  W.  Hickman, 
Lyric  theatre,  Greenville,  111. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — No  good.  Don’t  run  it.  It 
means  nothing  to  you. — A.  J.  Inks,  Crystal 
theatre,  I..igonier,  Ind. 

Big  Brother,  with  a special  cast. — Very 
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“Hold  Your  Breath”  (and  they  say  you 
will  when  you  see  this  picture)  is  A1 
Christie’s  first  feature  picture  for  Hod- 
kinson.  Dorothy  Devore  stars  in  the 
offering. 

fine.  Ran  Saturday  morning  and  did  a big 
business  with  the  kids.  In  fact  some  of 
them  came  back  in  the  afternoon.  A great 
lesson  in  this  picture  for  all  of  us.  Seven 
reels. — Clark  & Edwards,  Palace  theatre, 
Ashland,  Ohio. — General  patronage. 

Singer  Jim  McKee,  with  William  S.  Hart. 
— Even  the  children  had  previous  knowl- 
edge that  this  was  a mediocre  picture, 
because  they  stayed  away  on  the  Saturday 
night  I ran  it.  No  picture  for  Hart.  One 
gets  tired  looking  at  it.  Hart  is  through 
in  this  locality. — Chas.  H.  Ryan,  Milford 
theatre,  Crawford  and  Milwaukee,  Ave., 
Chicago,  111. 

Yon  Can’t  Pool  Your  Wife,  with  Leatrice 
Joy. — They  all  seemed  to  agree  with  the 
title  of  this  one,  therefore,  looked  further 
to  see  something  that  they  did  not  already 
know. — Hugji  G.  Martin,  American  theatre, 
Columbus,  Ga. — General  patronage. 

Bella  Donna,  with  Pola  Negri. — I think 
this  one  pleased  the  majority.  Played  two 
days  to  average  business.  Pola  Negri  was 
well  supported  by  a strong  cast.  Not  a 
big  special  but  a good  picture  nevertheless. 
Eight  reels. — Paul  B.  Hoffman,  Legion  thea- 
tre, Holyrood,  Kas. — Small  town  patronage. 

Zaza,  with  Gloria  Swanson. — Very  good. 
Gloria’s  pictures  are  always  dressed  up 
and  different. — A.  J.  Inks,  Crystal  theatre, 
Ligonier,  Ind. 

Burning  Sands,  with  Milton  Sills. — Very 
satisfactory.  Good  drawing  card. — Frank 
Sabin,  Majestic  theatre.  Eureka,  Mont. — 
Small  town  patronage. 

Three  Dive  Ghosts,  with  a special  cast. 
— At  last  I found  a good  one.  The  best 
one  in  the  16  that  my  patrons  liked  from 
Paramount.  Six  reels. — C.  R.  Miller,  Gem 
theatre.  Spur,  Texas. 

Pair  Week,  with  Walter  Hiers. — For 
juvenile  matinee  this  is  a fine  comedy, 
with  thrilling  balloon  ascension  and  bank 


robbing.  Five  reels. — R.  G.  Jordan,  Hins- 
dale theatre,  Hinsdale,  111. — Suburban  pat- 
ronage. 

Pair  Week,  with  Walter  Hiers. — Nothing 
to  it.  Simple  story  with  no  body  to  it.  Good 
for  double  feature.  Just  a five  reel  film, 
is  all  I can  say  for  it.  Has  no  redeeming 
qualities.  Five  reels. — Chas.  H.  Ryan, 
Crawford  and  Milwaukee  Ave.,  Chicago,  111. 

Only  38,  with  Lois  Wilson. — This  one 
seemed  to  please  the  small  bunch  of  pa- 
trons that  attended.  Six  reels. — Hugh  G. 
Martin,  American  theatre,  Columbus,  Ga. — 
General  patronage. 

Bnchautment,  with  Marion  Davies. — -Fair 
picture.  Love  at  first  sight  and  lots  of 
mush.  Seven  reels. — C.  R.  Miller,  Gem 
theatre.  Spur,  Texas. 

Around  the  World  in  Speejacks,  with  the 
Gowens. — Excellent  travel  picture.  Used 
four  reels,  three  successive  Fridays.  Many 
good  comments  and  many  laughs.  Seven 
reels. — R.  G.  Jordan,  Hinsdale  theatre, 
Hinsdale,  111. — Suburban  patronage. 

Her  Husband’s  Trademark,  with  Gloria 
Swanson. — Fair  program  picture.  Just  an- 
other one  of  Paramount’s  triangle  plots. 
Seven  reels. — C.  R.  Miller,  Gem  theatre. 
Spur,  Texas. 

■While  Satan  Sleeps,  with  Jack  Holt. — 
This  was  a nice  picture  and  pleased  all. 
But  Paramount  must  have  run  out  of  film 
cement  and  used  flour  paste.  Had  about  15 
breaks  in  three  reels,  which  ruined  the 
show.  Seven  reels. — L.  J.  Moritz,  Con- 
solidated Movie  Show,  Dana,  Iowa. — Neigh- 
borhood patronage. 

Blood  and  Sand,  with  Rudolph  Valentino. 
— This  one  pleased,  but  there  is  too  much 
tragedy  in  it,  and  the  ending  does  not 
appeal.  Eight  reels. — Lester  N.  Leek,  Club 
House  theatre,  Jackson,  Wyo. — General 
patronage. 

The  Pace  in  the  Pog,  with  Lionel  Barry- 
more.— Average  program  picture,  not  much 
action,  but  story  holds  it  up.  Had  a good 
print  out  of  Des  Moines.  Seven  reels. — 
H.  H.  Binions,  Cozy  theatre,  Toledo,  la. — • 
Small  town  patronage. 

Mr.  Billing  Spends  His  Dime,  with  Walter 
Hiers. — Real  poor  from  all  angles.  Six 
reels. — Crosby  Bros.,  Lily  theatre,  Buffalo, 
N.  T. — Neighborhood  patronage. 

Manslaughter,  with  Thomas  Meighan. — 
One  of  the  best  if  not  the  best  show  we 
ever  had  here.  Isn’t  it  a joy  to  watch 
Thomas  Meighan,  Leatrice  Joy  and  Lois 
Wilson  so  delightfully  natural?  You  small 
town  fellows  better  back  it.  Ten  reels.— 
M.  W.  A.  theatre.  Soldier,  Kans. — Small 
town  patronage. 

Manslaughter,  with  Thomas  Meighan. — 


A great  deal  has  oeen  said  abouc  this  fea- 
ture. We  raised  prices  and  should  have 
had  a good  house,  but  failed  to  draw  them 
in.  However,  it’s  big  and  holds  interest, 
although  a long  feature.  Run  it  if  you 
like  the  big  ones.  Ten  reels. — Bricker  & 
Green,  Gem  theatre.  Green  River,  Utah. 

Children  of  Jazz,  with  a special  cast. — 
Good  picture  and  box  office  stimulant.  Six 
reels. — Crosby  Bros.,  Lily  theatre,  Buffalo, 
N.  Y. — Neighborhood  patronage. 

The  Cowboy  and  the  Bady,  with  Mary 
Miles  Min  ter. — Pleased  all  and  made  a 
good  Saturday  feature  for  our  sized  town. 
Fine  shots  and  Moore  is  well  liked  here. 
Five  reels. — Bricker  & Green,  Gem  theatre. 
Green  River,  Utah. 

Adam  and  Bva,  with  Marion  Davies. — 
Very  good  picture  that  entertains  and 
pleases.  Drew  very  good  during  Holy 
Week.  Tom  Lewis  very  very  good.  Let’s 
see  more  of  him.  Bight  reels. — Crosby 
Bros.,  Lily  theatre,  Buffalo,  N.  Y. — Neigh- 
borhood patronage. 

The  Impossible  Mrs.  Bellew,  with  Gloria 
Swanson. — Good  clean  picture.  For  those 
who  like  Gloria,  it  is  one  of  her  best.  Had 
only  a small  attendance,  but  pleased  all 
present.  Seven  reels. — Bricker  & Green, 
Gem  theatre.  Green  River,  Utah. 

Fog  Bound,  with  Dorothy  Dalton. — Good 
program  picture  to  good  business.  Six 
reels. — Crosby  Bros.,  Lily  theatre,  Buffalo, 
N.  Y. — Neighborhood  patronage. 

Drums  of  Pate,  with  Mary  Miles  Minter. 
Can’t  say  anything  else  but  a good  picture 
about  this  one.  This  picture  pleased  100 
per  cent.  Mary  does  some  wonderful  act- 
ing and  the  supporting  cast  is  equally  as 
good.  Had  good  crowd  in  spite  of  the  rainy 
weather. — Marion  F.  Bodwell,  Paramount 
theatre,  Wyoming,  111. — General  patronage. 

The  Snow  Bride,  with  Alice  Brady. — One 
of  Miss  Brady’s  best  pictures.  Good  hot 
weather  picture.  Pleases  and  drew  good. 
Six  reels. — Crosby  Bros.,  Lily  theatre, 
Buffalo,  N.  Y. — Neighborhood  patronage. 

The  'Woman  With  Pour  Faces,  with 
Betty  Compson. — This  was  an  extra  good 
picture,  better  than  some  of  the  specials. 
If  we  had  had  some  good  advertising  mat- 
ter on  this  I believe  it  would  have  gone 
over  big.  The  rainy  weather  was  against 
us  on  this  one  and  our  crowd  was  small, 
though  it  was  not  any  fault  of  the  picture. 
Film  in  fair  condition.  Six  reels.- — Marion 
F.  Bodwell,  Paramount  theatre,  Wyoming, 
111. — General  patronage. 

Sixty  Cents  an  Hour,  with  Walter  Hiers. 
— Much  better  than  last  effort,  but  a dud  at 
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the  box  office.  Six  reels. — Crosby  Bros., 
Lily  theatre,  Buffalo,  N.  Y. — Neighborhood 
patronage. 

Glimpses  of  the  Moon,  with  Bebe  Daniels. 
— This  marriage  trifling  and  high  society 
stuff  doesn’t  look  so  well  to  people  in  a 
mining  town.  Better  class  liked  it;  others 
walked  out.  Nita  Naldi  is  a real  vamp,  but 
not  a star.  Not  a Sunday  picture.  Busi- 
ness off  on  this.  Opposition:  good  roads 
and  a musical  comedy.  Seven  reels. — M.  P. 
Foster,  Orpheum  theatre,  Harrisburg,  111. 
— Mixed  patronage. 

Glimpses  of  the  Moon,  with  Bebe  Daniels. 
— This  is  one  of  those  longwinded,  super- 
elegant, highbrow  affairs  wherein  the  girls 
are  chasing  other  husbands  and  the  men 
are  after  other  wives.  It  is  supposed  to 
be  a cross  sectional  view  of  the  doings  of 
the  effete  400.  As  a matter  of  fact,  and  if 
we  can  put  any  credence  in  the  reports  of 
the  daily  sheets,  it  probably  shows  the 
inside  workings  of  the  film  colony  in  that 
dear  old  Follywood.  It  is  very  poor  en- 
tertainment at  the  best,  and  so  far  as  I 
could  ascertain  pleased  no  one.  Seven 
reels. — Wm.  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

The  Go-Getter,  with  T.  Roy  Barnes. — ■ 
Very  good  picture,  as  we  have  found  all 
Cosmopolitan  attractions  to  be.  Very  good 
cast.  Eight  reels. — Crosby  Bros.,  Lily  the- 
atre, Buffalo,  N.  Y. — Neighborhood  patron- 
age. 

The  Ghost  Breaker,  with  Wallace  Reid. 
—Wally  still  draws  and  this  is  a pleasing 
comedy,  and  we  can  reconrmend  it  to  small 
places  like  ourselves.  Five  reels. — Bricker 
& Green,  Gem  theatre.  Green  River,  Utah. 

The  Bustle  of  Silk,  with  Betty  Compson. 
— This  is  another  of  those  highbrow  Para- 
mount concoctions  which  mean  nothing. 
The  most  improbable  and  far-fetched  story 
I ever  saw.  You  know,  the  poor  girl  who 
aspires  to  marry  the  already  married  M.  P. 
The  bunk,  I calls  it.  Eight  reels. — Wm.  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. — 
Small  town  patronage. 

My  American  Wife,  with  Gloria  Swanson. 
— Good  program  picture  to  fair  business. 
Six  reels. — Crosby  Bros.,  Lily  theatre,  Buf- 
falo, N.  Y. — Neighborhood  patronage. 

The  Tiger  Man,  with  William  S.  Hart. — 
This  is  the  fourth  of  these  old  Harts  which 
I have  run  and  it  is  a good  one.  Most  of 
the  action  takes  place  out  in  the  vast  open 
spaces  and  has  U.  S.  Cavalry,  Injuns,  an’ 
everything.  Five  reels. — Wm.  F.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis. — Small  town 
patronage. 

Pathe 

King  of  Wild  Horses,  with  Rex. — Some- 
thing decidedly  different.  A first-class  at- 
traction with  a Western  atmosphere.  The 
acting  of  the  horse  is  wonderful.  You  can 
boost  this  feature  and  your  patrons  will 
thank  you  for  being  able  to  see  it. — J.  C. 
Wickham,  Select  theatre,  Schenevus,  N.  Y. 
— Small  town  patronage,  by  Heck! 

Girl  Shy,  with  Harold  Lloyd. — The  best 
picture  Lloyd  has  ever  made.  Better  than 
“Grandma’s  Boy.”  We  are  playing  to  ca- 


“Another  Scandal”  is  listed  by  Hodkin- 
son  among  its  specials  for  distribution 
between  now  and  July  20.  This  offer- 
ing, starring  Lois  Wilson,  goes  to  the 
exhibitors  on  June  22. 

pacity  business.  Held  over  for  the  third 
week. — James  D.  Kennedy,  Apollo  theatre, 
Indianapolis,  Ind, — Downtown  patronage. 

Girl  Shy,  w'ith  Harold  Lloyd. — Has  every- 
thing that  all  the  rest  of  his  super  com- 
edies had.  rolled  into  one.  The  best_he 
has  made.  He  mixes  brains  with  his  pic- 
tures. A box  office  tonic.  Seven  reels. — 
W.  H.  Mart,  Strand  theatre,  Grinnell,  Iowa. 
— College  town  patronage. 

Why  worry?  with  Harold  Lloyd. — The 
majority  of  my  patrons  thought  this  the 
best  comedy  Lloyd  has  made,  and  I agree 
with  them.  While  it  didn’t  draw  like 
“Safety  Last,”  it  will  please  them.  Seven 
reels. — Hobart  Wickens,  Dreamland  theatre, 
Kiowa.  Kan. 

Why  Worry?  with  Harold  Lloyd. — We 
won’t,  so  far  as  pleasing  them  with  Lloyd 
The  giant  in  this  is  quite  a novelty  and 
helps  a lot.  And  say.  whoever  picked  the 
new  leading  lady.  Jobyna  Ralston,  is  some 
picker.  A beautiful  girl  and  a real  actress. 
I predict  great  popularity  for  the  little 
lady.  This  is  a darb  of  a story  with 
Harold  funny  as  ever  in  the  clean,  whole- 
some, typically  Lloyd  manner.  Enthusiasm 
of  the  public  for  pictures  seems  to  be  at 
the  low  ebb  right  now  and  we  didn’t  have 


the  business  we  should  have  had  by  a whole 
lot,  and  combining  that  with  the  fact  that 
we  paid  too  much  for  this  didn’t  tend  to 
help  show  any  great  profits.  And  say, 
where  do  they  get  that  stuff?  Charge  real 
money  for  film  and  then  send  a can  full  of 
patches.  I thought  the  print  of  “Safety 
Last”  was  bad,  but  believe  me,  I hadn’t 
seen  nuthin’  yet.  This  one  looked  as  though 
it  had  been  run  through  a sausage  mill  for 
three  months  and  then  all  the  remaining 
sprocket  holes  cut  out  for  good  measure. 
It’s  a crime.  Six  reels.— L.  F.  Wolcott, 
Grand  theatre,  Eldora,  Iowa. — Small  town 
patronage. 

The  Way  of  a Maa,  with  a special  cast. 
— Too  long  and  draggy.  Our  patrons  did 
not  like  it.  Seven  reels. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  N.  Y. 

The  Call  of  the  Wild,  with  Buck. — Not  a 
big  picture  that  you  can  raise  the  price  on, 
but  run  it  at  your  regular  admission.  Do 
not  expect  anything  very  exciting.  Story 
and  beautiful  scenery  fine.  Got  a little 
extra  business.  Price  of  picture  too  high. 
Seven  reels. — A.  F.  Affelt,  Liberty  theatre, 
St.  Louis,  Mich. — Small  town  patronage. 

The  Call  of  the  Wild,  w'ith  Buck. — This 
did  a good  business  at  regular  admission. 
Pleased  about  70  per  cent.  Seven  reels. — 
Hobart  AVickens,  Dreamland  theatre,  Kiowa, 
Kan. 

Hauook  of  the  Horth,  with  a special  cast. 
— Here  is  a super-educational.  Very  inter- 
esting. Schools  will  boost  it. — Frank  Sabin, 
Majestic  theatre.  Eureka,  Mont. — Small 
town  patronage. 

Safety  Bast,  with  Harold  Lloyd. — Seven 
reels  of  thrills  and  laughs.  Gave  just  as 
good  satisfaction  as  “Grandma’s  Boy.” — 
E.  C.  Potter,  Firemen’s  theatre.  New  Hamp- 
ton, la. — Neighborhood  patronage. 

Preferred 

Poisoned  Paradise,  with  a special  cast. — 
Photography,  and  acting  good,  settings 
beautiful,  location,  Monte  Carlo.  In  my 
opinion,  the  title  best  describes  this  pic- 
ture. I don’t  believe  it’s  good  for  the 
average  small  town.  At  any  rate,  it  did 
not  prove  so  for  me. — B.  P.  'McCormick. 
Liberty  theatre,  Florence,  Colo. 

April  Showers,  with  Colleen  Moore. — A 
fair  picture.  Nothing  to  rave  about.  Pre- 
ferred Pictures  do  not  seem  to  pull  us  any 
patronage. — Paul  L.  Shew,  Rivoli  theatre, 
Clinton,  Ind. — General  patronage. 

April  Showers,  with  Colleen  Moore. — Pic- 
ture good.  Print  was  in  very  bad  condi- 
tion. Reels  were  mixed  up.  People  walked 
out  on  it.  Don’t  book  it;  leave  it  alone. 
Lost  twice  as  much  as  we  paid  for  it.  Six 
reels. — S.  H.  Pearlsurg,  Colonial  theatre, 
Malden,  Mass. 

Mother-in-Baw,  with  a special  cast. — The 
few  that  saw  it  did  not  care  for  the  story. 
Seven  reels. — G.  Strasser  Sons,  Emblem 
theatre,  Buffalo,  N.  Y". 

Maytime,  with  Harrison  Ford. — Very 
good.  Will  please  the  society  class  of 
people,  but  will  not  please  a Western  crowd. 
Eight  reels. — R.  O.  Hutchison,  Strand  the- 
atre, Dothan,  Ala. 

The  Virginian,  with  Kenneth  Harlan. — 
This  grossed  more  money  at  advanced  ad- 
mission than  any  picture  I have  shown 
this  year  except  “Safety  Last  and  “Why 
Worry.”  Buy  it  right,  raise  your  admission 
and  step  on  it.  Eight  reels. — Hobart  Wick- 
ens, Dreamland  theatre,  Kiowa,  Kan. 

Selznick 

The  Sign  of  the  Bose,  with  George  Beban. 
— A real  good  picture.  Better  tha_n  many 
of  the  specials  offered  nowadays.  Our  pa- 
trons praised  it.  Six  reels. — Albert  Stalder. 
Spicer  theatre,  Akron,  Ohio. — Neighborhood 
patronage. 

Beported  Missing,  with  Owen  Moore. — 
One  real  snappy  comedy-drama.  A laugh 
from  start  to  finish.  Ran  a one  reel  Snub 
Pollard  comedy.  Admission  10c  and  20c. — 
Henry  McCoy,  Elite  theatre,  Golconda,  111. 
• — Small  town  patronage. 

One  Week  of  Ziove,  with  Elaine  Hammer- 
stein. — An  excellent  picture  that  drew  good 
and  pleased.  Seven  reels. — Hobart  Wickens, 
Dreamland  theatre,  Kiowa,  Kan. 

(Continued  on  page  102) 
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EASTMAN 
POSITIVE  EILM 

Make  sure  the  release  print  is  on  Eastman 
Positive  Film  and  you  make  sure  that  the 
photographic  quality  of  the  negative  is  car- 
ried through  to  the  screen  for  your  audiences 
to  enjoy. 

Look  for  the  identification  “Eastman” 
“Kodak’’  in  black  letters  in  the  film  margin. 


Eastman  Film,  both  regular  and 
tinted  base,  is  available  in  thou- 
sand foot  lengths. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 


They  call  it  his  best  and  it  is  his  best 

And  it  is  also  the  greatest  comedy  ever  made 
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Consistency 


Harold  LLOYDS  new  picture  is  being  shown  at 
the  Mark  Strand,  New  York,  this  week.  It  is  the 
theatre’s  tenth  anniversary — rounding  out  a decade  of 
high-class  showmanship— and  the  occasion  reminds  us 
that  the  Strand  was  the  first  de  luxe  film  playhouse  in 
.America. 

The  Strand  and  Mr.  Lloyd  have  two  things  in  com- 
mon— among  others — a record  o^  consistent  worth  and 
established  appieal.  “Girl  Shy”  is  the  best  production  to 
date  from  the  studios  of  the  comedian.  We  say  that 
with  the  record  of  all  his  other  work  clearly  before  us, 
and  simply  because  it  is  due  Mr.  Lloyd  to  bear  witness 
to  his  excellence. 

Our  congratulations  to  the  Strand  and  Harold  Lloyd 
— both.  The  anniversary  and  the  new  picture  are  a 
very  happy  combination. 
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Th«  Rich  Girl /. Jobyoa  Ralston 

The  Poor  Mao Richard  Daoieii 

The  Rich  Mao....^ Carlton  Griffin 

Directors,  Fred  Newmeyer  and  Sam  Taylor. 

Length.  7260  feet. 

Release,  unannounced. 

0Y  HERSERT  MOULTON 

^ NB  may  honestly  be  accused  of  triteness  when  he  declares  that 
Harold  Lloyd’s  comedies  are  screamingly  funny.  They  come 
' and  they  go — at  too  infrequent  intervals,  to  be  sure — and  the 
Intervening  periods  whet  a public 
appetite  that  needs  no  sharpening. 

'"Girt  Sby.”  which  was  made  under  the 
title  of  "The  Girl  Expert,”  is  Mr.  Lloyd’s/ 
latest  accomplishment.  Just  what 
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One  'bcKins  with  modest  chuckles.  It 
would  never  do  to  howl  at  the  start,  as 
Lloyd  and  his  co*workers  quite  evidently 
realise.  Tlie  iirst  reel,  therefore,  places  one 
in  the  proper  mood  and  physical  condition 
for  the  subsequent  spasms  of  mirth. 
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■*^lrl  Ir  foneded  upon  more  story 

and  fewer  "gags”  than  most  comedies,  in- 
cluding even  those  of  the  Harold  Lloyd 
brand.  It  was  written  by  Sam  Taylor.  Ted 
inide  and  Tim  Whalen.  The  first-named 
alM  M^ed'  as  co-director  with  Fred  New* 
roeyer.lLTaken  alone,  the  tale 
nauaily  humorous:  witn  Lioyd  It  becomes 
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HAROLD  LLOYD  IN 

GIRL  SHY 

(Pathe) 

LOOKS  LIKE  HIS  BIGGEST  MONEY  MAKER  YET 
Boy  .."L Harold  Lloyd 


Jobyna  Ralston 

His  Uncle  Richard  Daniels 

The  Rival  Carlton  Griffin 


If  you  can  imagine  the  drama  and  pathos  of  "Grandma’s 
Boy”  combined  with  the  spine-stiffening  thrills  of  “Safety  La^” 
you  can  get  a faint  idea  of  what  to  expect  in  “Girl  Shv.”  Eut 
evenTTien  you’re  in  for  a pleasant  surprise  when  you  reaTTy 

see  tne  picture.  And  that  goes  for  box-offirp  valnp  L ^vaH.  ;f 

ought  to  draw  as  well  as  those  two  pictures  combined  if  you' 
can  also  imagine  such  a thing  as  that.  ~ ' 

It  has  that  indefinable  something  which  will  make  "Grand- 
ma's Boy”  live  for  a long,  long  time  in  the  memory  of  all  who 
saw  it — the  touching  of  a responsive  chord  in  all  of  us.  Just  as 
"Grandma’s  Boy”  was  the  story  of  a coward  who  was  Appar- 
ently turned  into  a bully,  so  does  this  story  deal  with  a chap, 
terribly  bashful  who  fondly  dreams  of  being  a sheik  and  turns  '' 
into  a fearless  pursuer  when  he  meets  the  right  girl. 

There’s  a whirlwind  finish  that  keeps  the  audience  in  a con- 
stant succession  of  gasps  and  hearty  laughs,  and  the  ending  is 
typically  Lloydesque.  The  girl  who  played  opposite  him  in 
“Why  Worry”  is  with  him  again  and  reveals  a new  and  more 
interesting  personality. 

The  atmosphere  is  small  town  with  one  vastly  entertaining 
sequence  on  board  a train.  There  are  also  some  scenes  in  a 
large  city.  Altogether  it’s  a feather  in  Harold  Lloyd’s  cap. 
(which,  incidentally  already  resembles  an  Indian  chief’s  head- 
dress) and  it  ought  to  stack  up  bigger  by  far  than  anything 
he’s  ever  made.  It’s  Harold  Lloyd’s  first  effort  as  an  inde- 
pendent  producer,  and^  he 
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Universal 

Excitement,  with  Laura  LaPlante. — We 
sure  feel  better  after  showing  this.  A 
real  star  at  last  in  this  type  of  picture. 
Hope  we  get  some  more  like  it.  We  didn't 
think  it  was  in  her,  but  she  is  all  there, 
boys,  and  I am  sorry  she  didn’t  get  in  on 
the  beauty  contest.  Good  comments.  Fine 
crowd. — A.  F.  Jenkins,  Community  theatre, 
Havid  City,  Neb. — General  patronage. 

The  Dancing'  Cheat,  with  Herbert  Rawlin- 
son. — Not  as  good  as  the  average  Rawlin- 
son  pictures,  but  will  .go  over  where  he  is 
well  liked.  Five  reels. — Gus  Cook.  Crystal 
theatre,  Dundee,  111. — Family  patronage. 

The  Dancing  Cheat,  with  Herbert  Rawlin- 
son. — Another  poor  one.  After  looking  this 
picture  over,  couldn’t  tell  what  it  was  all 
about.  Poor  story,  although  good  cast. 
Good  horse  race  is  about  all.  Five  reels. — 
W.  A.  Clark,  Jr.,  Castle  theatre,  Havana, 
111. — General  patronage. 

The  Galloping  Ace,  with  Jack  Hoxie. — 
Hoxie  still  pull.s  good  and  patrons  want  to 
see  him  in  Western  attractions.  Six  reels 
— Gus  Cook.  Crystal  theatre.  Dundee,  111. — 
Family  patronage. 

The  Galloping  Ace,  with  .Tack  Hoxie. — 
Boys,  this  is  one  of  the  best  that  we  have 
shown  for  a long  time,  and  although  the 
weather  rainy  and  the  roads  very  muddy, 
we  had  a big  house.  This  man  Hoxie  puts 
them  in  your  house,  and  want  to  say.  if  you 
have  not  shown  this  one,  do  so  at  once,  as 
it  is  great,  and  price  reasonable.  Film  in 
good  shape.  You  got  to  .give  it  to  Uni- 
versal. they  do  have  the  pictures,  and  the 
stars  too.  Five  reels. — C.  V.  Anderson,  Oak 
theatre,  Oakdale.  Neb. — General  patronage. 

The  Galloping  Ace,  with  Jack  Hoxie. — 
A good  Western  picture  and  will  hold  the 
average  Western  fan’s  interest.  Fair  story 
and  direction.  Drawing  power  fair.  Five 
reels. — W.  A.  Clark.  .Tr.,  Castle  theatre, 
Havana.  111. — General  patronage. 

Torty  Horse  Hawkins,  with  Hoot  Gibson. 

- -Our  patrons  did  not  enthuse.  Thought  it 
only  a fair  program  offering. — E.  N.  Col- 
lins. Star  theatre.  Humble,  Texas. 

Forty  Horse  Hawkins,  with  Hoot  Gibson. 
— A good  picture  but  not  the  type  of  pic- 
ture the  Gibson  fans  want  to  see  him  in. 
Hoot  draws  about  25  per  cent  of  what  he 
used  to,  just  on  account  of  taking  him  out 
of  Western  pictuies.  Six  reels. — Gus  Cook. 
Crystal  t’neatre,  Dundee,  111. — T‘’amily  pat- 
I'ona.ge. 

Jack  o’  Clubs,  with  Herbert  Rawlinson. 
— This  is  a .good  program  picture  and  will 
get  by  as  such.  "The  fight  in  the  last  reel 
is  pretty  good.  Five  reels. — C.  H.  Moulton, 
Bijou  theatre.  Beach,  N.  D. — Small  town 
patronage. 

Jack  o’  Clubs,  with  Herbert  Rawlinson. — 
Very  good  comedy-drama.  Five  reels. — G. 
Strasser  Sons.  Emblem  theatre,  Buffalo, 
N.  Y. 

The  Thrill  Chaser,  with  Hoot  Gibson. — ■ 
A splendid  picture  of  its  kind,  though  Hoot 
is  entirely  out  of  his  line  in  such  a role. 
He  does  better  and  pleases  more  people  in 
Western  plays,  the  type  of  pictures  which 
won  him  his  popularity. — B.  P.  McCormick, 
Liberty  theatre,  Florence,  Colo. 

The  Thrill  Chaser,  with  Hoot  Gibson. — 
Some  parts  of  this  were  real  amusing,  while 
so  much  of  it  seemed  to  try  to  show  you 
that  Hoot  could  get  by  with  anything  that 
Tom  Mix  could  in  the  way  of  a sheik  role, 
as  well  as  a good  medium  to  advertise  other 
coming  Universal  attractions.  While  the 
public  remarks  that  Hoot  is  not  as  good  as 
he  used  to  be  and  wonders  why.  He  does 
the  best  that  he  can,  but  everyone  con- 
cerned at  the  Universal  plant  had  better 
keep  him  in  four  Westerns  out  of  five  pic- 
tures. Six  reels. — Hugh  G.  Martin,  Amer- 
ican theatre,  Columbus,  Ga. — General  pat- 
ronage. 

A Dady  of  Quality,  with  Milton  Sills. — 
Costume  picture.  7,700  feet. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  Y. 

The  Acquittal,  with  Claire  Windsor. — 
This  picture  did  not  go  over  for  us  and 
patrons  that  saw  it  were  not  enthused 
with  it. — Paul  L.  Shew,  Rivoli  theatre, 
Clinton,  Ind. — General  patronage. 

Trimmed,  with  Hoot  Gibson. — This  pic- 


ture went  over  big.  It  especially  pleased 
the  men  and  boys.  Hoot  is  a favorite  here. 
Old  Dynamite  was  good.  Five  reels. — J.  J, 
Enloe,  Y.  M.  C.  A.  theatre.  Hitchins.  Ky. — 
Small  town  patronage. 

The  Darling  of  Hew  "Fork,  with  Baby 
Peggy. — Fine  picture.  Work  it  with  the 
schools.  We  did  a fine  matinee  on  children. 
Picture  outdrew  Jackie  Coogan  in  “Circus 
Days,”  which  we  played  a week  before. 
Good  Sunday.  Price  10  and  25  cents.  Six 
reels. — A.  F.  Affelt,  Liberty  theatre,  St. 
Ijouis,  Mich. — Small  town  patronage. 

The  Hunchback  of  Notre  Dame,  with  Ijpn 
Chaney. — The  best,  entitled  to  be  classed’as- 
one  of  the  big  six  of  all  times.  Played  at 
55c,  83c  and  $1,10.  Lon  Cbaney  i-s  a knock- 
out as  the  hunchback.  Twelve  reels. — ' 
W.  H.  Mart,  Strand  theatre,  Grinnell,  Iowa, 
— College  town  patronage. 

The  'Whispered  Name,  with  a .special  cast. 
— A good  picture  which  pleased  our  pa- 
trons. Five  reels. — Albert  Stalder.  Spicer 
theatre,  Akron,  O. — Neighborhood  patron- 
age. 

The  Breathless  Moment,  with  William 
Desmond. — Very  good  program  picture.  Six 
reels. — G.  Strasser  Sons,  Emblem  theatre, 
Buffalo,  N,  Y. 

Hook  and  Dadder,  with  Hoot  Gibson. — A 
splendid  program  picture. — Bert  Silver,  Sil- 
ver Family  theatre,  Greenville,  Mich. — Gen- 
eral patronage. 

Where  Is  This  West?  with  Jack  Hoxie. — 
A Western  full  of  “hokum”  that  seemed  to 
bring  plenty  of  laughs,  although  not  the 
kind  of  a picture  that  the  classes  would 
rave  over,  but  one  that  the  masses  enjoy. 
Here’s  to  the  masses.  We  need  their  money 
and  they  keep  the  old  shack  agoing.  Five 
reels. — Clyde  Allen,  Casino  theatre,  Ant- 
werp, N.  Y. — Neighborhood  patronage. 

Bailroaded,  with  Herbert  Rawlinson. — - 
Fairly  good.  Play  nothing  to  brag  about. 
Print  was  poor,  also  photography.  Crowd 
seemed  displeased.  Five  reels. — A.  R. 
Thomson,  Cozy  theatre,  Arnett,  Okla. — - 
Neighborhood  patronage. 

Railroaded,  with  Herbert  Rawlinson. — A 
fair  program  picture  that  will  go  over 
where  Rawlinson  is  known.  Universal  pic- 
tures go  well  here  at  regular  admission,  but 
you  sure  get  punk  service  out  of  the  St. 
Louis  office.  Five  reels. — Lloyd  Oiler,  Idle 
Hour  theatre,  Tamms,  111. — Small  town  pat- 
ronage. 

The  Untamable,  with  Gladys  Walton. — ' 
Absolutely  nothing  to  it.  Would  advise 
you  to  pay  for  this  one  and  leave  it  in  the 
exchange.  Five  reels. — W.  D.  Patrick, 
Strand  theatre,  Florala,  Ala. 

The  Shock,  with  Lon  Chaney. — Very  in- 
terestin,g  picture.  Chaney  does  great  work. 
First  reel  of  print  I got  was  bad.  Chaney 
sits  in  a chair  seven  years  after  the  earth- 
quake that  wasn’t  there.  Pleased  about  50 
per  cent.  Universal  specials  are  merely 
program  pictures,  as  a rule  not  worth  the 
price  they  want  for  them. — A,  R..  Bird, 
Opera  House,  Arlington,  la. 

Merry  Go  Bound,  with  Mary  Philbin. — 
little  above  a program  picture.  Advertised 
this  to  the  limit  for  two  ■weeks  in  advance, 
and  played  three  nights  to  poor  business. 
Don’t  know  the  reason  why,  unless  it  was^ 
because  of  the  foreign  story.  Did  not  draw 
here.  Good  Sunday.  Admission  10  and  .30 
cents.  Ten  reels. — A.  F.  Affelt.  Liberty  the- 
atre, St.  Louis,  Mich. 

Driven,  with  a special  cast. — Usually  a 
picture  of  this  type  goes  over  well  here, 
but  had  very  few  comments  on  this  one. 
Should  satisfy  the  average  audience.  Six 
reels. — Lloyd  Oiler,  Idle  Hour  theatrcr 
Tamms,  111. — Small  town  patronage. 

The  Man  From  Wyoming',  with  Jack 
Hoxie. — Fair  program  picture.  Good  for 
Saturday  night.  Five  reels.— A,  F.  Affelt, 
Liberty  theatre,  St.  Louis,  Mich. — Small 
town  patronage. 

Where  Is  This  West?  with  Jack  Hoxie. — ■ 
A good  Western  that  had  lots  of  comedy. 
We  have  gotten  back  home  with  Universal 
and  hope  we  can  stay.  Good  prints.  Five 
reels. — Mr.  and  Mrs.  E.  Fox,  Princess  the- 
atre, Obion,  Tenn. — Small  town  patronage. 

Men  in  the  Baw,  with  Jack  Hoxie. — ^This 
is  a real  picture.  There  is  sure  some  real 
stuff  in  this  picture.  Five  reels. — Matte 
Michilis,  Liberty  theatre,  Buckwell,  la. — 
General  patronage. 

The  Wild  Party,  with  Glady.s  Walton. — - 


have  been  thrilled — charmed  and  delighted  by  this  Gene  Stratlon-Porter 
story  and  now  all  these  millions  of  fascinated  and  delighted  readers — 


WM  to  see  ^iriame 


That  ’s  enoug 
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A little  wild,  all  right,  but  a fair  picture 
at  that.  Seemed  to  please.  Five  reels. — 
.T.  W.  Andresen,  Rialto  theatre,  Cozad,  Neb. 
— General  patronage. 

The  Wild  Party,  with  Gladys  Walton.— 
Extra  good  program  picture. — Bert  Silver, 
Silver  Family  theatre,  Greenville,  Mich. — 
General  patronage. 

Out  of  Ziuck,  with  Hoot  Gibson. — Very 
good  comedy,  all  the  way  through.  Book 
it.  Six  reels. — Win.  Hinds,  Opera  House, 
Odell,  Neb. 

Out  of  Iiuck,  with  Hoot  Gibson. — This 
is  a Navy  picture.  It  is  very  good,  but 
Hoot  would  be  better  in  his  average  style 
of  picture.  There  were  some  things  in 
this  picture  that  were  far  fetched.  Six 
reels. — F.  J.  O’Hara,  Community  theatre, 
Elgin,  Neb. — Neighborhood  patronage. 

The  Storm,  with  House  Peters. — Believe 
this  picture  is  a good  one,  but  the  print 
from  Dallas  was  so  miserable  I could  not 
be  sure. — E.  N.  Collins,  Star  theatre. 
Humble.  Texas. 

The  Ramblin’  Kid,  with  Hoot  Gibson. — 
A real  fine  Hoot  Gibson  picture.  The  kind 
that  Hoot  fans  like.  He  is  the  real  fighting 
and  riding  Hoot  in  this  one,  just  where  he 
belongs.  Six  reels. — E.  C.  Potter,  Firemen’s 
theatre.  New  Hampton,  la. — Neighborhood 
patronage. 

The  Ramblin’  Kid,  with  Hoot  Gibson. — A 
100  per  cent  Western  that  has  a name  that 
gets  them  in  and  sends  them  away  well 
pleased.  Any  exhibitor  who  passes  this  one 
up  hurts  himself  and  should  be  kicked.  Six 
reels. — M.  A.  Manning,  Opera  House,  Bald- 
win, Wis. — Small  town  patronage. 

The  Ramblin’  Kid,  with  Hoot  Gibson. — • 
Good.  Just  the  kind  we  like  Hoot  Gibson 
in.  Come  on  with  some  more  like  it.  Six 
reels. — Mr.  and  Mrs.  E.  Fox,  Princess  the- 
atre, Obion,  Tenn. — Small  town  patronage. 

The  Ramblin’  Kid,  with  Hoot  Gibson. — 
This  is  one  of  the  best  pictures  Hoot  Gib- 
son has  ever  put  on  the  screen. — Matte 
Michilis,  Liberty  theatre,  Buckwell,  la. — 
General  patronage. 

Trifling  With  Honor,  with  a special  cast. 
Good  program  picture,  one  that  drew  well. 
Good  baseball  story.  Six  reels. — C.  R.  Mil- 
ler, Gem  theatre.  Spur,  Texas. 

Vitagraph 

The  liove  Bandit,  with  a special  cast. — 
Used  it  on  Saturday.  It’s  not  rough  enough 
for  our  Saturday  Western  crowd  and  not 
good  enough  for  the  better  class;  outside 
of  this,  it  is  O.  K.  Opposition:  Outdoor 
weather,  and  good  roads.  Six  reels. — M.  P. 
Poster,  Orpheum  theatre,  Harrisburg,  111.- — 
Mixed  patronage. 

The  Midnight  Alarm,  with  Cullen  Landis 
— This  was  an  excellent  attraction.  Pleased 
a large  crowd.  Seven  reels. — E.  N.  Collins, 
Star  theatre.  Humble,  Texas. 

The  Midnight  Alarm,  with  Cullen  Landis. 
— Extra  good  picture  and  full  of  thrills. 
Worth  what  they  ask,  and  we  made  some 
money  on  it. — Emprize  theatre.  Cedar 
.Springs,  Mich. — Small  town  patronage. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— A splendid  program  picture. — Bert  Silver, 
Silver  Family  theatre,  Greenville,  Mich. — 
General  patronage. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— -A.  good  entertaining  picture  that  ought  to 
please  any  audience.  Seven  reels. — M.  W. 
A.  theatre.  Soldier,  Kan. — Small  town  pat- 
ronage. 

The  Man  rrom  Brodney’s,  with  J.  Warren 
Kerrigan. — Rarely  do  we  run  a picture  that 
pleases  all  classes,  but  here  is  one!  Noth- 
ing but  comments.  This  is  a picture  for 
any  theatre.  It’s  got  the  class  of  a super, 
and  the  kill-’em-by-hundreds  stuff  of  a 
thriller.  The  cast  is  good,  Kerrigan  is  a 
perfect  lover,  and  Miss  Calhoun  is  a real 
princess  in  action  and  bearing.  The  photog- 
raphy, like  all  Vitagraph  pictures,  is  per- 
fect. The  photographs  are  good,  and  the 
picture  will  back  anything  you  can  think 
up.  Business  was  above  average,  tw'o  days, 
with  mines  closing,  a musical  comedy,  and 
a tent  show,  and  rain  one  night  and  cold 
the  next,  for  opposition.  Eight  reels. — 
M.  P.  Foster,  Orpheum  theatre,  Harrisburg, 
111. — Mixed  patronage. 

On  the  Banks  of  the  Wabash,  with  a spe- 


cial cast. — This  has  a very  good  picture 
but  no  better  than  “Midnight  Alarm.”  They 
asked  more  money  for  it.  Flood  scene  was 
very  good. — Emprize  theatre.  Cedar  Springs, 
Mich. — Small  town  patronage. 

On  the  Banks  of  the  Wabash,  with  a spe- 
cial cast. — Vitagraph  has  given  us  a real 
picture  in  this.  More  power  to  them.  The 
title  is  attractive  and  the  picture,  although 
not  a big  special,  was  not  sold  as  such  and 
will  draw  them  in  and  please  100  per  cent, 
which  is  more  than  you  can  say  of  about  99 
per  cent  of  the  so-called  specials  this  season. 
We  had  good  business  one  day.  Print  in 
fine  shape.  Seven  reels. — L.  F.  Wolcott, 
Grand  theatre,  Eldora,  Iowa.- — Small  town 
patronage. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— This  picture  was  fine.  Very  good  comedy. 
— Emprize  theatre.  Cedar  Springs,  Mich. — 
Small  town  patronage. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— Not  a special  but  a very  good  and  satis- 
factory program  picture;  in  fact,  we  con- 
sider it  better  than  the  average  picture  at 
the  price.  Don’t  buy  it  thinking  it  a com- 
edy or  a Western.  It  is  a good  portrayal 
of  real  life.  Some  very  pleasing  and 
unique  characters  that  “kinda  git  under  the 
skin.”  So  far  we  have  not  run  a poor 
Vitagraph.  Seven  reels. — Elmac  theatre. 
Maple  Rapids,  Mich. — Small  town  patron- 
age. 

Pioneer  Trails,  with  Alice  Calhoun. — Fine. 
Pleased  the  best  Crowd  I have  had  in 
months.  Seven  reels. — Lester  N.  Leek,  Club 
House  theatre,  Jackson,  Wyo. — General  pat- 
ronage. 

Pioneer  Trails,  with  Cullen  Landis. — 
Sorry  I can’t  agree  with  most  all  the  other 
exhibitors  reporting  favorably  on  this  pic- 
ture, but  I just  naturally  can’t  do  it.  From 
reports,  some  of  them  have  classed  it  along 
with  “The  Covered  Wagon.”  If  “The 
Wagon”  isn’t  any  better  than  this  one,  I'm 
going  to  run  it  as  a program  picture  if 
Paramount  ever  decides  to  sell  it  to  a pic- 
ture show.  The  “Pioneer  Trails”  was  all 
in  the  first  reels.  After  that  it  developed 
into  the  same  old  time  Western  melodrama, 
just  like  hundreds  that  have  gone  before 
it.  Used  it  two  days  at  very  poor  busi- 
ness. Seven  reels. — R.  W.  Hickman,  Lyric 
theatre,  Greenville,  111. 

Masters  of  Men,  with  Cullen  Landis. — 
Wonderful  picture  that  you  can  buy  right. 
Buy  it  and  boost  it  and  make  some  money. 
Seven  reels. — J.  M.  Broadus,  Dixie  theatre. 
Bay  Ninette,  Ala. — Small  town  patronage. 

Masters  of  Men,  with  Cullen  Landis. — 
This  was  an  extra  good  picture  and  we 
made  some  money  on  it.  Navy  fight  was  a 
novelty  and  was  very  interesting. — Emprize 
theatre.  Cedar  Springs,  Mich. — Small  town 
patronage. 

My  WUd  Irish  Rose,  with  a special  cast. 
— Good  picture.  Drew  well,  Wonderful 
paper  and  fair  print.  Everybody  satisfied. 
Seven  reels. — J.  M.  Broadus,  Dixie  theatre. 
Bay  Ninette,  Ala. — Small  town  patronage. 

My  'Wild  Irish  Rose,  with  a special  cast. 
— A good  picture  and  was  enjoyed.  Has 
some  very  good  scenes  of  the  sea  and  the 
sea  coast  and  a good,  well  acted  story. 
First  100  feet  of  first  reel  was  in  terrible 
condition.  Wouldn’t  go  through  machine 
at  all.  Seven  reels. — H.  H.  Binions,  Cozy 
theatre,  Toledo,  la. — Small  town  patronage. 

Doyal  Dives,  with  a special  cast. — Sold 
as  a special  but  a piece  of  cheese.  Merely 
propaganda  for  the  mail  service.  An  ex- 
hibitor should  be  paid  to  run  this  thing. 
No  good  at  all.  Vitagraph  sure  handed  me 
one  then. — A.  R.  Bird,  Opera  House,  Ar- 
lington, la. 

Doyal  Dives,  with  a special  cast. — A very 
good  program  picture,  bought  at  a rea- 
sonable price.  Print  in  good  shape.  Vita- 
graph always  giving  first  class  service.  Six 
reels. — M.  J.  Babin,  White  Castle,  La. 

Doyal  Dives,  with  a special  cast. — Film 
in  good  condition.  Very  satisfactory  show, 
based  on  the  mail  service.  Pleased  the  few 
who  braved  rain  to  see  it.  Six  reels. — A. 
E.  Wilcox,  Bricelyn,  Minn. — Small  town  pat- 
ronage. 

Divorce  Coupons,  with  Corinne  Griffith. — 
Not  so  good.  Over-acted.  Did  not  pull  for 
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An  F.  B.  O.  release.  Reviewed  by  Aileen  St.  John-Brencn 

This  story  is  one  of  rare  charm  and  appeal  . . . beautifully  executed  and  splen- 
didly acted  . . . possesses  both  ideals  and  idealism  and  aside  from  being  a most  intel- 
ligent and  tense  story,  provides  Sessue  Hayakawa  with  an  opportunity  to  give  one  of 
those  outstanding  characterizations  which  makes  him  one  of  the  finest  dramatic  actors 
on  the  screen  today  . . , 

Those  who  find  genuine  pleasure  in  fine  acting,  direction  of  more  than  passing  inter- 
est, sets  in  fine  taste  and  good  to  look  at,  and  a story  which  practically  eliminates  the 
hackneyed  sex  stuff  and  gives  glimpses  of  real  human  emotion  and  idealism  will  leave 
the  theatre  satisfied. 
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A Great  Title 
A Splendid  Picture 

Brilliant  Exploitation 


SESSUE  HAYAKAWA 

Tsuri  Aoki  and  exceptional  cast  in 


DAN^UNi 


Presented  by  Aubert  A Vandal-Delac  Production 

Released  through  Producers  Security  Corp. 

Giant  Naval  battle  scenes  surpassing  anything  ever  shown  on  the 
screen  in  motion  pictures.  A huge  fleet  in  actual  battle  array, — 
tremendous  detonations  of  big  guns,  submarines,  cruisers,  all  as 
a background  to  this  highly  colored  moving  story  with  the  great  Box 
Office  Star  Sessue  Hayakawa  and  wonderful  cast.  Count  on  th;s  one 
to  make  money  for  you. 
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me,  although  no  kicks  from  the  ones  that 
came.  Five  reels. — J.  M,  Broadus  Dixie 
theatre.  Bay  Ninette,  Ala. — Small  town  pat- 
ronage. 

Island  Wives,  with  Corinne  Griffith. — It 
seemed  to  please  those  present.  Film  in 
good  condition.  Five  reels. — M.  W.  A.  the- 
atre, Soldier,  Kan. — Small  town  patronage. 

Black  Beauty,  with  Jean  Paige. — Old,  but 
had  the  puli.  Satisfied  100  per  cent.  Good 
print  out  of  New  Orleans.  Seven  reels. — 
J.  M.  Broadus,  Dixie  theatre.  Bay  Ninette, 
Ala. — Small  town  patronage. 


Warner  Brothers 

Conductor  1492,  with  Johnny  Hines. — 
Three  people  passing  out  at  different  times 
after  the  first  show  remarked,  “The  best 
show  you  have  had  for  a year.”  Who  did 
not  like  this  one?  We  have  not  found  them 
to  date.  Pleased  as  well  as  Lloyd's,  and 
the  rental  was  about  one-third.  Seven 
reels. — P.  R.  Matson,  Crystal  theatre,  Flan- 
dreau,  S.  D. — General  patronage. 

Where  the  North  Begins,  with  Rin-Tin- 
Tin. — This  picture  pleased  them  all  and 
held  their  interest  from  start  to  finish.  Six 
reels. — Albert  Stalder,  Spicer  theatre,  Akron, 
O. — Nei.ghborhood  patronage. 


State  Rights 

Blazing  Arrows  (Asso.  Photo.),  with  Les- 
ter Cuneo. — Only  a program  picture.  Five 
reels. — G.  Strasser  Sons,  Emblem  theatre. 
Buffalo,  N.  Y. 

Bright  Bights  of  Broadway  .(Cummings), 
with  a special  cast. — One  of  the  best  fea- 
tuies  I have  used  in  many  a day.  A fea- 
ture I would  highly  commend  to  all  ex- 
hibitors to  buy  at  a right  price  and  use. 
It  will  please  nearly  all  kinds  of  audiences. 
Seven  reels. — M.  J.  Babin.  White  Castle,  La. 

Broadway  Gold  (Truart),  with  Elaine 
Hammerstein. — Good  as  any  love  story  ever 
made.  Will  please  any  society  class  of 
peov>le.  Seven  reels. — R.  O.  Hutchison, 
Strand  theatre,  Dothan,  Ala. 

Condemned  (Grand-Asher).  with  Mildred 
Davis. — This  is  a fine  little  picture.  De- 
serves more  boosting  than  I gave  it.  Pleased 
them  all.  Six  reels. — Hugh  G.  Martin. 
American  theatre.  Columbus,  Ga. — General 
jiatronage. 

Condemned  (Grand-Asher),  with  Mildred 
Davis. — Very  poor  program  picture.  Bum 
photography.  Six  reels. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  N.  Y. 

The  Desert  Crucible  (Arrow),  with  Jack 
Hoxie. — Good  program  picture.  Five  reels. 
— G.  Strasser  Sons,  Emblem  theatre,  Buf- 
falo, N.  Y. 

The  Desert  Rider  (Sunset),  with  Jack 
Hoxie. — A good  little  Western  picture.  All 
outdoor  stuff.  Good  paper.  Artistic  photo- 
graphs. Drew  a good  business  and 
pleased  very  well.  A new'  print  and  cost 
about  one-third  of  what  the  producers 
would  charge.  Five  reels. — B.  P.  McCor- 
mick, Liberty  theatre,  Florence,  Colo. 

Determination  (C.-B.-C.),  with  a special 
cast. — Picture  too  draggy.  Had  a very 
poor  print.  6,500  feet. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  N.  Y. 

The  Devil’s  Bowl  (Steiner),  with  Neal 
Hart. — Sold  to  me  for  big  action  picture, 
this  and  five  more  Hart  pictures.  Have  run 
three  and  neither  pleased  over  40  per  cent. 
Five  reels. — E.  L.  Fawks,  Photo-Phone  the- 
atre, Graford,  Texas. 

Drums  of  Jeopardy  (Truart),  with  Elaine 
Hammerstein. — Although  this  is  a little 
different  from  the  star’s  other  previous  pic- 
tures. it  seemed  to  go  over  good.  Do  not 
consider  this  good  as  “One  Week  of  Love.” 
Elaine  is  quite  popular  here  and  her  pic- 
tures never  fail  to  draw  a good  crowd. 
Film  in  wonderful  condition.  Seven  reels. 
— Marion  F.  Bodwell,  Paramount  theatre, 
Wyoming,  111. 

The  End  of  the  Rope  (Arrow),  with  Big- 
Boy  Williams. — An  ordinary  Western  pic- 
ture with  Williams  doing  nothing  in  par- 
ticular but  stumble  around,  for  he  is  an 
aw'ful  awkward  “big  boy.”  Five  reels. — 


W.  A.  Clark,  Jr.,  Castle  theatre,  Havana, 
111. — General  patronage. 

The  righting  Strain  (Steiner),  with  Neal 
Hart. — Terrible!  Terrible!  Five  short 
l eels,  one  of  them  parts  of  war  reels,  which 
w'e  are  supposed  to  believe  are  part  of  the 
story.  It  ends  up  a miserable  Western,  but 
the  kicks  begin.  If  you  have  to  run  this, 
hide.  Neal  Hart  should  play  father  parts, 
not  Romeo.  Five  reels. — M.  P.  Foster, 
Orpheum  theatre,  Harrisburg,  111. — Mixed 
patronage. 

Blesh  and  Blood  (Principal),  with  Lon 
Chaney. — If  you  like  Chaney,  it  will  please. 
Good  cast  and  good  photography.  We  think 
it  fine,  and  holds  interest  all  the  way.  Six 
reels. — Bricker  & Green,  Gem  theatre. 
Green  River,  Utah. 

Has  -the  World  Gone  Mad?  (Equity),  with 
a special  cast. — Fair  program  offering  which 
will  please.  Bad  print.  In  fact,  they  all 
come  from  F.  B.  O.  that  way.  Six  reels. — 
W.  A.  Clark,  Jr.,  Castle  theatre,  Havana, 
111. — General  patronage. 

His  East  Race  (Goldstone),  with  a special 
cast. — Good  horse  race  story.  5,000  feet. — 
G.  Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. 

Bet's  Go  (Truart),  with  Richard  Tal- 
madge. — This  picture  certainly  has  plenty 
of  action.  A regular  Mix-Fairbanks  type. 
Good  paper,  artistic  photos.  Drew  a good 
business  and  seemed  to  please,  but  what’s 
more,  it  did  not  cost  much.  More  pictures 
of  this  calibre  and  price  will  revive  the  small 
tow'll  patronge.  Six  reels. — B.  P.  McCor- 
mick, Liberty  theatre,  Florence,  Colo. 

Making  Good  (Sanford),  with  Pete  Mor- 
rison.— Only  a fair  program  picture.  Five 
reels. — G.  Strasser  Sons,  Emblem  theatre, 
Buffalo,  N.  Y. 

Temporary  Marriage  (Grand-Ascher), 
w'ith  Mildred  Davis. — Very  good  picture 
but  had  a bad  print.  Rainy.  Short  sub- 
titles. Killed  the  whole  picture.  Seven 
reels. — G.  Strasser  Sons,  Emblem  theatre, 
Buffalo,  N.  Y. 

The  Unknown  (Goldstone),  with  Richard 
Talmadge. — The  first  one  of  this  star’s  pic- 
tures we  have  run.  Was  just  fine.  Every 
one  seemed  pleased.  Five  reels. — Mr.  and 
Mrs.  E.  Fox,  Princess  theatre,  Obion,  Tenn. 
— Small  town  patronage. 

Western  Blood  (Sanford),  with  Pete  Mor- 
rison.— One  of  the  best  Western  pictures 
Fontenelle  has.  Everybody  liked  Pete  Mor- 
rison here.  Drew  fairly  good. — Matte 
Michilis,  Liberty  theatre,  Buckwell,  la. — 
General  patronage. 

What  No  Man  Knows  (Equity),  with 
Clara  Kimball  Young. — The  best  picture  I 
have  ever  seen  of  this  star,  and  one  that 
gets  under  your  skin.  Did  not  draw,  as 
Young  is  a dead  one  as  far  as  pulling 
power  is  concerned.  Six  reels. — Geo.  H. 
Koch,  Perkins  theatre,  Holton,  Kan. — Small 
town  patronage. 

Where  Is  My  Wandering  Boy  Tonight? 

(Equity),  with  Cullen  Landis. — A truly  big 
picture.  It  will  suit  any  crowd.  It  is  a 
picture  that  should  be  shown  in  every 
town.  It  has  all  that  is  to  be  desired  in  a 
well-balanced  picture.  Seven  reels. — Elmac 
theatre.  Maple  Rapids,  Mich. — Small  town 
patronage. 

Serials 

The  Steel  Trail  (Universal),  with  William 
Duncan. — This  is  a very  fine  serial.  Every- 
body liked  this  serial. — Matte  Michilis, 
Ijilierty  theatre,  Buckwell,  la. — General  pat- 
ronage. 

The  Way  of  a Man  (Pathe),  with  a spe- 
cial cast. — On  third  episode  and  It  is  the 
best  serial  that  I have  ever  ran.  No  crowd, 
though.  Can’t  understand  it.  Those  who 
do  come  are  pleased.  Two  reels. — F.  J. 
O’Hara,  Community  theatre,  Elgin,  Neb. — 
Neighborhood  patronage. 

The  Way  of  a Man  (Pathe),  with  a spe- 
cial cast. — Just  finished  episode  No.  5 and  it 
is  holding  up  fine.  Plenty  of  action  and  good 
photography'.  People  are  coming  that  have 
never  attended  a serial  before.  If  the  next 
five  episodes  are  as  good  as  the  first,  I am 
sure  we  will  have  no  kick  coming.  If  you 
are  looking  for  a real  serial,  don’t  pass 
this  one  up. — Marion  F.  Bodwell,  Para- 
mount theatre,  Wyoming,  111. — General  pat- 
ronage. 
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WORLD 

“IN  ‘UNTAMED  YOUTH’  F.B.O.is  offering 

a picture  with  a theme  that  is  OUT  OF  THE 
ORDINARY/^ 

M.  P.  World- 

May  10  th  Issue 


Big  Time 
THRILLS 
and  Red  Hot 
DRAMA 


with  RALPH  LEWIS 


Derelys  Perdue-LIoyd  Hughes 
and  great  cast 


Distributed  by- 


FILM  BOOKING  OFFICES 

723  Seventh  Avenue,  New  York  City 

Sales  Office,  United  Kingdom:  R-C  Pictures  Corp.,  26-27,  D'Arblay  St.,  Wardour  St., 

London,  IV.  1,  England 


from  the  play 
“Born  of  the 
Cyclone**  byC. 
Marion  Burton 


Red  Hot  Ticket  Selling 

POSTERS 

that  displayed  alone  can 
almost  guarantee  capacity 


WONDERFUL 
LOBBY  PHOTOS 

and  accessories  with  other 
adv.  matter  that  reflect  F,  B. 
O/s  powerful  showmanship 
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Short  Subjects 

Sunshine  Comedies,  (Fox). — All  that  I 
have  shown  have  given  general  satisfac- 
tion, Two  reels. — Pugh  Moore,  Strand  the- 
atre, McKenzie,  Tenn. — Small  town  patron- 
age. 

Bray  Comedies  (Goldwyn). — Bray  Com- 
edies are  the  best  we  ever  had.  The  car- 
toon stuff  is  exceptional.  One  reel. — W.  D. 
Patrick,  Strand  theatre,  Florala,  Ala. 

Chronicles  of  America  (Pathe). — Boosted 
first  number  of  these  and  got  many  people 
out  who  seldom  attend.  But  the  second  num- 
ber,— “Good  Night.”  As  I watched  these 
numbers  I could  not  help  noticing  how  his- 
tory had  changed  since  I went  to  school. 
Even  if  the  pictures  had  been  true  as  to 
fact,  they  are  too  dry  to  hold  the  attention 
of  the  lay  mind.  The  chap  who  directed 
these  Chronicles  must  have  graduated  from 
a correspondence  school.  No  more  high- 
brow stuff  for  me. — J.  C.  Wickham.  Select 
theatre,  Schenevus,  N.  Y. — Small  town  pat- 
ronage, “By  HeckI” 

Fighting  Blood  (F.  B.  O.),  with  George 
O’Hara. — First  series  went  over  O.  K.  This 
series  not  doing  as  good  as  the  former 
series.  They  are  good  and  we  can  recom- 
mend them  to  everyone  as  being  well  worth 
running.  Two  reels. — H.  G.  Stettmund,  Jr., 
Odeon  theatre.  Chandler,  Okla. — Small  town 
patronage. 

Fighting  Blood  (F.  B.  O.),  w’ith  George 
O’Hara. — Series  No.  1.  A good  two  reeler, 
not  near  as  good  as  I was  led  to  believe. 
Paid  too  much.  Two  reels. — J.  M.  Boadus, 
Dixie  theatre.  Bay  Ninette,  Ala. — Small 
town  patronage. 

Fighting  Blood  (F.  B.  O.),  with  George 
O’Hara. — Starts  off  fine.  Better  than  first. 
Bunch  is  at  Plollywood.  Looks  good.  Two 
reels. — W.  E.  Wilcox,  Bricelyn,  Minn. — • 
Small  town  patronage. 

Fox  Bducationals.  — “Ireland  Today,” 
“Mysteries  of  Yucatan,”  “Dutch  Treat,” 
etc.,  of  no  interest.  Would  advise  playing 
a comedy  instead.  People  don’t  care  for 
them. — E.  N.  Collins,  Star  theatre.  Humble, 
Texas. 

Our  Gang  Comedies  (Pathe). — Have  run 
all  of  these.  A comedy  that  everyone  will 
enjoy  100  per  cent. — James  D.  Kennedy, 
Apollo  theatre,  Indianapolis,  Ind. — Down- 
town patronage. 

Fathe  News. — Don’t  believe  I was  ever 
in  a first  class  theatre  that  didn’t  run  the 
Pathe  News,  or  one  of  the  others.  Pathe 
is  best,  I think,  and  it  fits  in  on  any  bill. — 
One  reel. — M.  P.  Foster,  Orpheum  theatre. 
Harrisburg,  111. — Mixed  patronage. 

The  Telephone  Girl  (F.  B.  O.),  with  Al- 
berta Vaughan. — Not  much  to  this.  Unless 
it  gets  better  I shall  pull  it.  Two  reels. — 
F.  J.  O’Hara,  Community  theatre,  Elgin, 
Neb. — Neighborhood  patronage. 

The  Telephone  Girl  (F.  B.  O.),  with  Al- 
berta Vaughan. — Have  played  three  of  these 
and  the  people  seem  to  like  them  fine. 
They  have  an  excellent  cast,  are  snappy 
and  full  of  pep.  Two  reels. — H.  G.  Stett- 
mund, Jr.,  Odeon  theatre.  Chandler,  Okla. — 
Small  town  patronage. 

The  Balloonatic  (F.  N.),  with  Buster 

Keaton. — This  is  good.  Also  “Day  Dreams” 
and  “The  Electric  House.” — F.  J.  O’Hara, 
Community  theatre,  Elgin,  Neb. 

Borrowed  Trouble  (F.  B.  O.),  with  Mr. 
and  Mrs.  Carter  DeHaven. — Pretty  fair 


comedy.  Two  reels. — C.  E.  Hopkins,  The 
Hopkins  theatre.  Cotter,  Ark. — Small  town 
patronage. 

Bridle  Grooms  (C.  B.  C.),  with  the  Hall- 
room  Boys. — Lots  of  laughs  in  this  one. 
Slow  motion  photography  adds  to  its  effect- 
iveness. A fine  filler.  Two  reels. — Hackey 
& Ingram,  Palace  theatre,  Ashland,  Ala. — • 
Small  town  patronage. 

The  Buccaneers  (Pathe),  with  Our  Gang. 
— Our  Gang  is  a great  comedy  series  if  you 
don’t  play  them  too  often.  They’re  getting 
too  much  the  same.  Kids  go  wild  and 
grownups,  especially  the  older  folks,  get  a 
chuckle  a minute.  Two  reels. — M.  P.  Fos- 
ter, Orpheum  theatre,  Harrisburg,  111. — 
Mixed  patronage. 

Carmen,  Jr.  (Universal),  with  Baby 
Peggy. — This  is  as  good  as  any  comedy  you 
can  buy  of  this  type.  The  kid  is  well  liked 
by  all  theatre-goers.  Two  reels. — R.  O. 
Hutchison,  Strand  theatre,  Dothan,  Ala. 

Casey  Jones,  Jr.  (Educational). — A real 
comedy  that  kept  them  laughing  all  the 
time.  Print  good.  Two  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center,  la. 
— Small  town  patronage. 

The  Champeen  (Pathe),  with  Our  Gang. 
— This  two-reel  comedy  was  a scream,  as 
have  been  all  the  Gang  comedies  we  have 
shown.  Believe  as  good  or  better  than  any 
on  the  market. — Emprize  theatre.  Cedar 
.Springs,  Mich. — Small  town  patronage. 

Chasing'  "Wealth  (Universal),  with  Neely 
Edwards. — A “Cracker  Jack”  and  registered 
more  laughs  than  any  comedy  for  a long 
time.  Universal  is  sure  improving  steadily 
on  all  their  pictures.  Neely  Edwards  again 
stands  out  as  a real  star.  Film  in  fine 
shape  andp  riced  right.  You  can’t  beat 
them  for  smali  town.  One  reel. — C.  V. 
Anderson,  Oak  theatre,  Oakdale,  Neb. 

Circus  Fals  (Fox),  a Sunshine  comedy. — 
Good  comedy.  Two  reels. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  Y. 

The  Cobbler  (Pathe),  with  Our  Gang. — A 
cyclone  of  laughter.  Best  we  have  run 
.vet.  Audience  in  uproar  all  the  time.  Prices 
10c  and  20c.  Ran  with  serial  and  “Aesop’s 
Fables.”  Two  reels. — Henry  McCoy,  Elite 
theatre,  Golconda,  111. — Small  town  pat- 
ronage. 

Columbus  (Pathe). — This  is  the  third  of 
this  series  which  I have  run.  Although  the 
weather  and  roads  were  good,  there  was 
but  a handful  in  to  see  it  for  a Saturday 
matinee.  This  one  seems  to  be  well  done 
and  is  good  for  educational  purposes,  but 
for  entertainment  they  are  bunk.  Four 
reels. — Wm.  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

Columbus  (Pathe). — Educational  subject 
produced  by  Yale  University  Press.  Splen- 
did as  an  educational  subject,  though 
rather  dry  as  entertainment  to  the  average 
movie  fan.  Unless  you  secure  the  hearty 
cooperation  of  your  schools,  I fear  you  will 
be  unable  to  get  results  out  of  this  sub- 
ject and  the  other  thirty  to  follow,  among 
which  I have  already  played  the  following: 
“Jamestown,”  “I^.niel  Boone,”  “Vincennes,” 
“Frontier  WomOT,”  all  of  which  are  about 
on  a par. — B.  P.  McCormick,  Liberty  the- 
atre, Florence,  Colo. 

The  Bastem  Westerner  (Pathe),  with 
Harold  Lloyd. — This  one  has  plenty  of 
laughs  and  slapstick  in  it.  Two  reels. — 
Wm.  E.  Tragsdorf,  Trags  theatre,  Neills- 
ville, Wis. — Small  town  patronage. 

Entertaining  the  Boss  (F.  B.  O.),  with  the 
DeHavens. — Average  DeHaven,  not  as  good 


as  some  of  theirs,  but  could  be  worse. 
Good  print  out  of  Des  Moines.— H.  H. 
Binions,  Cozy  theatre,  Toledo,  la. — Small 
town  patronage. 

Faint  Hearts  (Hodkinson),  with  Chas.  Mur- 
ray.— This  is  my  first  one  of  these  Hodkin- 
son has,  and  if  they  are  all  as  good  as 
this  one  I won’t  kick  any.  Can  be  bought 
right,  too.  Two  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. — General  pat- 
ronage. 

The  Feather  Pushers  (Universal),  with 
Neely  Edwards. — Very  good  comedy.  Two 
reels. — G.  Strasser  Sons,  Emblem  theatre, 
Buffalo,  N.  Y. 

’Fraidy  Cat  (Pathe),  with  Charlie  Chase. 
— This  one  uses  “Our  Gang”  to  help  out  the 
story.  Fair  comedy.  Pathe  one-reelers  are 
the  best  single  reel  product  out  for  con- 
sistency. One  reel. — M.  P.  Foster,  Orpheum 
theatre,  Harrisburg,  111. — Mixed  patronage. 

Frozen  Hearts  (Pathe),  with  Stan  Laurel. 
— Better  than  any  of  the  other  Laurels. 
Stan  pleases  here.  Print  good.  Two  reels. 
— W.  T.  Waugh,  Empress  theatre,  Grundy 
Center,  la. — Small  town  patronage. 

Frozen  Hearts  (Pathe),  with  Stan  Laurel. 
— Patrons  asked  If  amateurs  had  made 
these  two  reels. — 'Two  reels. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  Y. 

Hang  On  (Educational),  with  Cliff 
Bowes. — Very  good  comedy.  One  reel. — G. 
Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. 

Hansel  and  Gretel  (Universal),  with 
Baby  Peggy. — Kids  liked  this,  but  not  much 
to  it  for  grownups.  Two  reels. — C.  H. 
Moulton,  Bijou  theatre.  Beach,  N.  D. — Small 
town  patronage. 

Highly  Becommended  (Fox),  with  A1  St. 
John. — Very  good  laugh-getter.  A1  seems 
to  be  hitting  on  all  six  this  season  for  sure. 
Two  reels. — L.  F.  Wolcott,  Grand  theatre, 
Eldora,  Iowa. — Small  town  patronage. 

Horseshoes  (Vitagraph),  with  Larry  Se- 
mon. — Poorest  Semon  comedy  we  ever  used. 
Two  reels. — G.  Strasser  Sons,  Emblem  the- 
atre, Buffalo,  N.  Y. 

If  Noah  Iiived  Today  (Pathe),  an  Aesop 
Fable.  This  is  a Zinger.  One  reel. — ^Wm. 
E.  Tragsdorf,  Trags  theatre,  Heillsville, 
Wis. — Small  town  patronage. 

Joan  of  Newark  (Universal),  with  Regi- 
nald Denny. — This  is  the  last  of  the  second 
series  of  “Leather  Pushers,”  so  will  report 
on  the  series.  They  went  over  good  here 
and  helped  to  increase  business.  Two  reels. 
— M.  A.  Manning,  Opera  House,  Baldwin, 
Wis. — Small  town  patronage. 

Keep  Moving  (Arrow),  with  Eddie  Lyons. 
— Pair  comedy.  Two  reels. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  Y. 

The  Iiobbygow  (Selznick),  with  Jimmy 
Audrey. — A good  comedy,  but  not  as  good 
as  the  ones  he  made  for  Vitagraph.  Photog- 
raphy unusually  clear.  Two  reels. — M.  P. 
Foster,  Orpheum  theatre,  Harrisburg,  111. — • 
Mixed  patronage. 

The  Eove  Nest  (P.  N.),  with  Buster 

Keaton. — Dandy  comedy.  Buster  pulls 
some  good  ones  in  this.  Two  reels. — J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. — 
General  patronage. 

The  Man  From  Egypt  (Vitagraph).- — An 
average  comedy — could  be  worse.  Made  in 
1920,  so  not  so  bad  as  that. — H.  H.  Binions, 
Cozy  theatre,  Toledo,  la. — Small  town  pat- 
ronage. 

Mother’s  Joy  (Pathe),  with  Stan  Laurel. 
— This  is  a good  two-reel  comedy.  Pathe 
can  deliver  the  goods  when  it  comes  to 
comedies.  Two  reels. — Claude  McBrayer, 
Auditorium  theatre,  Hamilton,  Mo. 

One  Cylinder  Eove  (Pathe),  a Sennett 
comedy. — Pair  comedy.  Two  reels. — G. 
Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. 

Pat’s  Patents  (Hodkinson),  with  Charles 
Murray. — Poorest  Murray  comedy  we  have 
shown.  Not  up  to  his  standard  at  all.  Film 
only  fair.  Two  reels. — I.  R.  Gavin,  Ham- 
mond theatre,  Hammond,  Wis. 

Pay  Day  (F.  N. ),  with  Charles  Chaplin. 
— Very  good  comedy  and  business  likewise. 
Two  reels. — Crosby  Bros.,  Lily  theatre,  Buf- 
falo, N.  Y. — Neighborhood  patronage. 

Pitfalls  of  a Big  City  (Pathe),  with  Ben 
Turpin. — Ben  is  like  most  of  the  other  boys 
today.  Seems  to  have  run  out  of  ideas,  and 
this  one  wouldn’t  be,  if  all  the  old  slap- 
stick stuff  was  copyrighted.  Very  mediocre. 


Natural  fun 
leaping  from 
the  basic 
situations 
makes  this 
one  of  the 
season’s 
most  bril- 
liant comedy- 
dramas. 
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Forrest  Halsey’s  version  of  Edgar  Frank- 
lin’s “The  Adopted  Father.” 
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ANNOUNCEMENT 


Film  Booking  Offices  feels 
honored  to  present  G.  B. 
Samuelson’s  Motion  Picture 
Magnificent — “NAPOLEON  AND 
JOSEPHINE,”  the  production 
extraordinary  that  will  make  new 
motion  picture  history  through- 
out the  entire  world. 

It  is  beyond  question  of  a doubt 
the  supreme  romance  of  all  times 
and  ages,  exquisitely  beautiful, 
beyond  word  description. 


EXjTRiAORDINARY 


All  the  greatest  spectacles 
of  world  history, — the  Bat- 
tle of  Waterloo, — the  burn- 
ing of  Moscow, — the  retreat  from 
Moscow,  — Napoleon’s  return 
from  Elba,  and  the  most  sump- 
tuous and  gorgeous  scenes  of  the 
brilliant  Imperial  courts  of 
Europe  staged  at  a cost  of  nearly 
$2,000,000. 


1 


Jl 


... 


AND 


The  Spectacle  magnificent,  portraying  the  most  sublime  love 
story  of  the  ages, — All  the  glory,  pomp  and  circumstance  that 
thrill  the  heart, — fascinate  the  eye,  and  satisfy  the  soul. 

PROOF  'of  the  bigness  of  this  huge  production  we  shall  publish  in  advertisements  to  come, 
bona  fide  receipts  of  several  theatres  who  h ave  pre-exhibited  this  wondrous  picture,  un- 
attended by  the  usual  exploitation  such  a picture  enables.  Picture  its  possibilities  when  pre- 
sented and  backed  by  the  superior  showmanship  of  Film  Booking  Offices  of  America.  Release 
date  to  be  announced  later. 

Watch  for  forthcoming  announcements. 

FILM  BOOKING  OFFICES 

723  Seventh  Ave.,  New  York  City,  New  York 
Exchanges  Everywhere 


no 
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EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellows  who  read  these  re- 
ports and  gain  a lot  of  good  infor- 
mation from  them  and  never  send 
in  any  yourself,  do  you  think  you 
are  doing  right  by  your  brother  ex- 
hibitors? 

There  are  times  when  a report  on 
a picture  will  save  another  exhibitor 
a lot  of  grief,  and  other  times  will 
make  him  more  money.  All  you 
have  to  do  is  to  give  your  honest 
opinion  on  every  picture  that  you 
run.  Surely  that  isn’t  too  much 
work  for  any  one. 

Boys,  let’s  get  together  and  be 
100  per  cent  in  writing  up  every 
picture  that  we  run.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmin^on,  111. 

— Reprinted  from  the  HERALD 
dated  March  15,  igsd. 

Title 

Star 

Producer 
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Theatre . . 
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to  say  the  most.  Two  reels. — L.  F.  Wolcott, 
Grand  theatre,  Fldora,  Iowa. — Small  town 
patronage. 

Pop  Tuttle’s  Russian  Rumor  (F.  B.  O.), 
with  Dan  Mason. — These  Dan  Mason  com- 
edies are  okay.  This  one  is  extra  good. 
Try  them.  The  price  is  okay  too.  Two 
reels. — J.  W.  Andresen,  Rialto  theatre, 
Cozad,  Neb, — General  patronage. 

* Powder  and  Smoke  (Pathe),  with  Charley 
Chase. — Supposed  to  be  a single  reel  com- 
edy on  the  burlesque  order  of  the  Western 
features.  This  is  actually  a short  Western 
drama.  At  any  rate,  we  couldn't  find  a 
laugh  in  it,  any  place.  Lay  off.  One  reel. — 
L.  F.  Wolcott,  Grand  theatre,  Eldora,  Iowa. 
— Small  town  patronage. 

Quit  Kiddin’  (Universal),  with  Buddy 
itlessinger. — Oh,  Boy!  Buddy  sure  did  wake 
'f  m up  in  this  one.  I owe  him  a letter  and 
I mu.st  answer  it.  The  best  we  have  had 
to  date. — -A.  F.  Jenkins,  Community  the- 
atre, David  City,  Neb. — General  patronage. 

Reno  or  Eust  (Educational),  a Christie 
comedy  with  Bobby  Vernon. — This  is  an  ex- 
cellent comedy,  full  of  laughs  and  action. 
Will  please  any  crowd.  Two  reels. — C.  H. 
Aloulton,  Bijou  theatre.  Beach,  N.  D.— Small 
town  patronage. 

The  Roaring  Idon  (Fox). — Good  comedy. 
Got  plenty  of  laughs  here.  Two  reels. — L. 
F.  Wolcott.  Grand  theatre,  Eldora,  Iowa. 
— Small  town  patronage. 

Running  Wild  (Educational),  with  Lige 
Conley. — Good  fast  action  and  plenty  of 
laughs.  Two  reels. — Gus  Cook,  Crystal  the- 
atre, Dundee,  111, — Family  patronage. 

Sky  Earking  (Pathe),  a Sennett  comedy. 
— Poorest  comedy  I ever  used.  Two  reels. 
— G.  Strasser  Sons,  Emblem  theatre,  Buf- 
falo, N.  Y. 

The  Sleep  Walker  (G-.A.),  with  Joe 
Rock. — Oh,  boy!  Some  comedy.  Two  reels. 
— G.  Strasser  Sons,  Emblem  theatre,  Buf- 
falo, N.  Y. 

A Society  Sensation  (Universal),  with 
Rodolph  Valentino. — Why  do  they  do  it, 
or  rather  why  did  I fall  for  this  junk?  It’s 
awful.  Let  the  dead  lie — don't  impose  this 
on  your  patrons.  They  caii  it  a “novelty.” 
It’s  a hunk  of  cheese.  Better  try  illus- 
trated songs,  if  you  wish  to  inject  novelty. 
Two  reels. — Frank  Sabin,  Majestic  theatre. 
Eureka,  Mont. — Small  town  patronage. 

The  Spirit  of  ’23  (C.  B.  C.).  with  the 
Hallroom  Boys. — Absolutely  the  fastest 
moving  comedy  we  have  seen  since  Buster 
Keaton’s  "Haunted  House.”  Somewhat  on 
tlie  order  of  the  “Haunted  House,”  and  the 
laughs  it  carries. — Oh!  Boy! — Mackey  A 
Ingram,  Palace  theatre,  Ashland,  Ala. — ^ 
Small  town  patronage. 

Three  Strikes  (Educational). — If  you 
want  the  roof  raised  with  laughter,  .get 
this.  It’s  worth  the  price  of  admission 
alone.  Boost  this  comedy  instead  of  your 
feature. — John  Mattice,  Novelty  theatre, 
Middlebur.gh,  N.  Y. 

The  Trail  of  No  Return  (Universal), 
with  Neal  Hart. — If  you  want  a real  West- 
ern, buy  this  one.  Has  plenty  of  action. 
Two  reels. — R.  O.  Hutchison,  Strand  the- 
atre, Dothan,  Ala. 

Two  Wagons,  Both  Covered  (Pathe),  with 
Wiil  Rogers. — This  is  a burlesque  on  “The 
Covered  Wagon”  and  those  who  have  seen 
the  latter  will  get  the  greatest  kick  out  of 
it.  Others  will  wonder  what  it  was  all 
about.  I consider  this  title  a very  good 
drawing  card.  Two  reels. — B.  P.  McCor- 
mick, Liberty  theatre,  Florence,  Colo. 

Uncensored  Movies  (Pathe),  with  Will 
Rogers. — This  may  be  Comedy  to  some 
people,  but  my  patrons  and  I failed  to  see 
it  as  such.  Rogers  has  been  one  of  my 
favorites,  and  I regret  to  chalk  up  a lemon 
against  him.  Two  reels. — B.  P.  McCormick, 
Liberty  theatre,  Florence,  Colo. 

An  Unreal  News  Reel  (Fox). — Not  much 
to  this  one.  Two  reels. — L.  F.  Wolcott, 
Grand  theatre,  Eldora,  Iowa. — Small  town 
patronage. 

West  Is  West  (Educational). — Just  plain 
rotten.  One  thousand  feet  of  blank  film 
would  be  better. — L.  F.  Wolcott,  Grand  the- 
atre, Eldora,  Iowa. — Small  town  patronage. 

Where  Is  My  Wandering  Boy  This  Eve- 
ning? (Pathe),  with  Ben  Turpin. — Good  old 
Ben — some  of  his  comedies  are  not  so  worse 


and  some  are  wor.ser.  As  a whole,  this  was 
pretty  fair  and  brought  a good  many 
laugh.s.  That’s  what  comedies  are  bought 
for.  Two  reels. — Clyde  Allen,  Casino  the- 
atre. Antwerp,  N.  Y. — Neighborhood  pat- 
ronage. 

Why  Pay  Rent?  (Pox). — This  is  the  best 
comedy  in  this  series.  It  certainly  is  differ- 
ent from  the  average  run  of  comedies. 
Two  reels. — C.  Malphurs,  Dreamland  the- 
atre, High  Springs,  Fla. 

Ten  Dollars  or  Ten  Days,  (Pathe)  with 
Ben  Turpin. — Only  fair.  Has  one  or  two 
laughs.  They  ask  twice  what  they  are 
worth.  Small  crowd.  Two  reels. — G,  F. 
Rediske,  Star  theatre,  Ryegate,  Mont. — 
Small  town  patronage. 

That’s  Rich,  (Universal). — This  is  the 
worst  imitation  comedy  ever  offered.  Some- 
producers  seem  to  think  that  anything  will 
get  over.  This  director  has  gathered  in  a 
flock  of  kids  that  can’t  act  or  even  come 
near,  and  (hen  trys  to  imitate  another 
producer.  Two  reels. — Sprague  Green,. 
Orpheum  theatre.  Port  Wayne,  Ind. — Gen- 
eral patronage. 

Tramps  of  Note,  (Universal)  with  Nealy 
Edward. — These  are  pretty  fair  one  reel 
comedies. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont..  Can. — General  patron- 
age. 

T-win  Husbands,  (F.  B.  O.)  with  the  De 
Havens. — This  is  a scream.  It  is  sure  ta 
get  them  coming.  Try  it  for  the  blues. 
Two  reels. — Elmac  theatre.  Maple  Rapids, 
Mich. — Small  town  patronage. 

The  Two  Twins,  with  Bull  Montana. — 
Very  ridiculous,  but  at  that  it’s  funny  and 
will  go  over  and  get  a lot  of  laughs.  Two 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Can. — General  patron- 
age. 

'Vamped,  (Universal). — Give  us  more  like 
this,  as  it  satisfies  old  and  young  and  will 
draw  them  back  to  see  your  other  pro- 
grams. Three  reels. — M.  F.  Faytle,  Orph- 
eum theatre,  McHenry,  N.  D. 

Watch  Papa,  (Universal). — We  throughly 
enjoyed  this  comedy,  as  did  our  audience. 
Different  than  the  average  run  of  slap- 
stick. Kids'  liked  it,  and  also  the  grown 
ups. — Clifford  L.  Niles,  Grand  theatre,  Ana- 
mosa,  Iowa.  ' 

Wet  and  Weary,  (Fox)  with  Clyde  Cook. 
— The  best  two-reel  comedy  with  this  star 
in  some  time.  It  will  certainly  get  the 
laughs.  Two  reels. — C.  Malphurs,  Dream- 
land theatre.  High  Sprin.gs,  Fla. 

'young  and  Dumb,  (Fox)  with  A1  St. 
.lohn. — Not  as  good  as  some  of  the  othcr 
ones  of  his.  A1  goes  over  good  here- 
Two  reels. — W.  T.  Waugh.  Empress  the- 
atre, Grundy  Center,  Iowa, — Small  town 
patronage. 

Young  Sherlocks  (Fathe)  with  Our  Gang. 
— This,  as  well  as  all  of  our  Gang’s,  pleased 
them  all.  Our  pianist  got  so  tickled  at  this 
one  that  she  had  to  stop  playing.  All 
“Gangs”  good.  Good  print  from'  Memphis. 
Two  reels. — Pugh  Moore,  Strand  theatre, 
McKenzie,  Tenn. — Small  town  patronage. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00 


THEATRE  MANAGER  AVAILABLE 

AT  LIBERTY,  Manager  or  Operator.  Fourteen, 
years  experience.  Wife  A-1  piano  player.  We 
guarantee  to  please.  Best  of  references.  Address,. 
G.  Weber,  General  Delivery,  Independence,  la. 


SEATS  AND  FIXTURES 

FOR  SALE;  360  theatre  chairs  18-in.  mahog- 
any, 5 ply  at  $1.25  each.  Address,  J.  T.  Bunce, 
4239  Park  avenue,  Chicago,  111. 

FOR  SALE:  About  300  theatre  seats  in  good 
condition  cheap.  Delivery  can  be  made  about 
June  1st.  Otsego  theatre.  Otsego,  Mich. 

FOR  SALE:  27.5  good  veneered  chairs.  .Also 
indirect  light  fixtures.  A.  J.  Inks.  Ligonier,  ind. 
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Jt&  staple  as  granulated  si^ar- 
and  how  audiences  do  eat  ^ up 

F.  B.  O’s  Big  Six  Westerns— with 


Worid^s  Champion  Athlete  and  Stunt  Man 


Presented  by 

MONOGRAM  PICTURES  CORP. 

Andrew  J.  Callaghan,  President 
Directed  by 

Albert  Rogell 

Produced  by 

Harry  J.  Brown 


A Whale  of  a Prize  Fight 
A Sweet  Love  Story 

And  ALL  of  Thomson’s  Stunts 

WHAT  ELSE  DO  YOU  WANT? 

FILM  BOOKING  OFFICES 

723  Seventh  Ave.,  New  York,  N,  Y. 
Exchanges  Everywhere 
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JUDGE  DECIDES 
AGAINST  SUNDAY 
CLOSING  ORDER 

Rules  Ordinance  Containing 
Sunday  Clause  Invalid 

(Special  to  Exhibitors  Herald) 

INDIANAPOLIS.  IND.,  May  20.— 
judge  John  Marshall  in  circuit  court  at 
Kokomo,  Ind  , has  decided  that  the  ordi- 
nance licensing  moving  picture  theatres 
in  that  city  is  invalid  because  it  failed  to 
receive  a majority  vote  of  all  elected 
conncilmen. 

The  ordinance  was  th.e  outgrowth  of 
agitation  started  in  a unicn  revival  meet- 
ing some  weeks  ago  and  was  so  drawn 
as  to  exclude  Sunday  from  th.e  licensing 
period.  When  the  ordinance  came  to  a 
vote  in  the  city  council,  the  coucilmen 
divided  five  to  five  on  the  proposal. 
James  Burrows,  mayor,  cast  the  deciding 
\'ote  that  passed  the  ordinance. 

Judge  Marshall  based  his  finding  on 
Section  8650  of  the  revised  statutes  of 
Indiana  which  provides  that  “it  shall  re- 
quire a majority  vote  of  all  members- 
elect  of  the  common  council  to  pass  an 
ordinance.  Holding  that  the  mayor  is 
not  a member-elect  of  tbe  council,  the 
judge  said  the  ordinance  failed  to  receive 
a legal  majority. 

* * * 

-■\rticles  of  incorporation  of  the  Misha- 
waka Theater  Corporation  have  been  is- 
sued. The  incorporation  papers  state  the 
company  will  furnish  amusement  to  the 
public  by  plays,  operas,  concerts,  motion 
pictures  and  other  forms  of  entertain- 
ment. Ten  thousand  shares  of  common 
stock  of  no  par  value  will  be  issued.  The 
preferred  stock  shall  consist  of  1,000 
shares  of  $100  par  value  each.  One  thou- 
sand shares  of  common  stock  are  to  be 
issued  in  consideration  of  a 99-year  lease 
on  the  site  at  No.  6 Main  street  there. 

The  incorporators  are  given  as  Mayor 
Duncan  J.  Campbell,  Oscar  J.  Lambiotte, 
William  A.  Mclnerny,  William  Bradford, 
Henry  J.  Buckel,  Milo  W.  Stark,  Bernard 
J.  Myers,  Wade  Greene.  John  C.  Distler, 
Adolph  Kamm,  Joseph  I.  Soens,  Reuben 
Levine,  Frank  W.  Hartzer,  Mary  C.  Buc- 
kel and  William  Martin. 

* * + 

The  Capitol  theater  of  Clinton,  Ind., 
one  of  the  chain  of  motion  picture  and 
vaudeville  theaters  owned  and  operated 
by  the  Consolidated  Theaters  and  Realty 
Corporation,  now  in  the  hands  of  a re- 
ceiver, has  been  closed.  The  theater,  a 
well-appointed  and  constructed  plant, 
started  business  in  December  1920. 

It  is  expected  the  house  will  be  closed 
as  long  as  the  receivership  for  the  cor- 
poration holds.  Earl  Stevens  has  been 
resident  manager  and  is  to  remain  in 
charge  of  tbe  company’s  affairs  there  until 
released  by  the  receivers. 


W.  C.  Sears,  who  runs  the  Lyric  Thea- 
tre, Boonv  'le,  Mo-.,  and  is  an  ardent 
reader  of  “What  the  Picture  Did  for 
Me”  department. 

Plan  of  Liberty  Film 

Concern  Is  Approved 

(Special  to  Exhibitors  Herald) 

OMAHA,  Neb.,  May  20. — The  Motion 
Picture  Theatre  Owmers  Association  of 
Nebraska  and  Western  Iowa  has  offici- 
ally approved  the  plan  of  Liberty  Films, 
Inc.,  to  share  profits  with  its  exhibitors 
in  this  territory  on  the  pictures  shown 
in  June  and  July,  according  to  an  an- 
nouncement m.ade  by  C.  E.  Williams, 
president  of  the  Motion  Picture  Theatre 
Owners  of  Nebraska  & Western  Iowa. 

4: 

John  Graham,  DesMoines,  traveling 
salesman  for  the  Famous  Players-Lasky 
Corporation,  has  taken  over  the  theatre 
holdings  of  W.  A.  McCarthy.  This  gives 
Mr.  Graham  control  of  the  Princess  and 
Eagle  theatres  at  Eagle  Grove,  la.,  and 
the  Princess  at  Goldfield.  Mr.  McCarthy 
intends  to  go  to  California,  perhaps  to 
locate. 

-.1:  * * 

Joe  Kimmel  of  the  Commercial  Dupli- 
catin.g  Co.,  Omaha,  died  at  his  home  in 
Omaha  recently  after  a brief  illness.  Mr. 
Kimmel  was  w'ell  known  to  the  entire 
picture  industry. 

4 4 

1.  Schlank,  who  has  been  manager  at 
Omaha  for  the  Omaha  branch  of  F.  B.  O. 
for  nearly  two  years,  has  resigned  and 
will  go  to  California.  S.  F.  Fitch  has 
been  appointed  to  take  the  office  at 
Omaha. 


ELECT  WILDMAN 
PRESIDENT  K.  C 
EXCHANGE  BODY 

“Three  Weeks”  Given  Trimming 
Women’s  Organizations 

(Special  to  Exhibitors  Herald  J 

KANSAS  CITY,  MO.,  May  20.— At  a 
meeting  of  the  Kansas  City  Film  Board 
of  Trade  Tuesday,  Truly  B.  Wildman  of 
the  Enterprise  Distributing  corporation 
was  re-elected  president.  A.  H.  Mc- 
Laughlin of  Metro  and  Cecil  C.  Vaughan 
of  Pathe  were  re-elected  vice-president 
; nd  secretary  respectively,  while  G.  B. 
Metzger  was  added  to  the  board  of  direc- 
tors. The  other  members  of  the  board 
arc  A1  Kahn  of  Crescent  and  Roy 
Churchill  of  F.  B.  O. 

Never  before  has  the  board  accom- 
plished as  much  as  in  the  last  year.  Cases 
which  formerly  brought  grief  and  ill  feel- 
ing between  exchanges  and  exhibitors 
now  are  disposed  of  in  the  same  clock- 
like manner  as  a police  court  handles  a 
docket.  ' 

* * 4 

The  Goldwyn  production,  “Three 
Weeks,”  showing  at  Frank  L.  Newsman’s 
Royal  theatre  in  Kansas  City,  was  given 
a trimming  Tuesday  night,  not  figura- 
tively, but  literalh'.  The  elimination  of 
several  scenes  and  the  cutting  of  others 
to  mere  “flashes”  followed  protests  of 
representatives  of  the  Women’s  City 
Club  and  Parent-Teacher  associations  of 
the  city. 

The  chairmen  of  the  motion  picture 
committees  of  the  two  organizations  said 
they  were  “swamped”  with  protests, 
largely  from  mothers  and  fathers. of  the 
city',  against  the  film’s  showing.  The 
organizations  represent  more  than  22,000 
women  of  Kansas  City  and  William  Ja- 
cobs, house  manager  of  the  Royal,  and 
W.  E.  Troug,  division  manager  of  Gold- 
wyn, were  prompt  to  accede  to  the  re- 
quests. 

* 4 4 

The  Isis  theatre,  one  of  the  largest 
suburban  houses  of  Kansas  City,  will  at- 
tempt the  unusual  for  a Kansas  City 
suburban  house  when  it  begins  a four- 
teen-day' run  of  “Dorothy  Vernon  of 
Haddon  Hall,”  a United  Artists  produc- 
tion featuring  Mary  Pickford,  May  18, 
showing  at  an  admission  ranging  from 
55  cents  to  $1.65.  United  Artists  will 
spend  more  money  in  the  exploitation  of 
the  picture  than  it  ever  before  has  spent 
in  the  Kansas  City  territory,  it  is  said. 

* * * 

The  Vine  . Street  theatre.  Twenty- 
fourth  and  Vine  streets,  Kansas  City,  has 
been  purchased  by  G.  L.  Rugg,  formerly' 
of  Troy,  Kas.,  from  H.  Costa,  who  will 
devote  all  of  his  time  in  the  future  to  the  , 
Bonaventure  theatre  of  Kansas  Cify.  Re- 
modeling work  on  the  Grand  theatre. 
V’ichita,  Kas.,  has  been  completed,  it 
was  announced  this  ' week. 
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CHICAGO  PERSONALITIES! 


,By  J.  R.  M.. 


Monte  banks,  the  Associated  Ex- 

hibitcrs  comedian,  was  a visitor  in 
our  midst  last  week.  He  met  Jack 
Woody  at  the  local  offices  and  proceeded 
to  New  York  with  the  general  sales  man- 
ager, who  came  in  from  St.  Louis  on  Fri- 
day. 

* * * 

The  Atlas  Educational  Film  Co.  of  Oak 
Park,  has  sent  Director  Bert  Bates,  Ralph 
Mulford,  famous  auto  racer  and  George 
Dayton,  well  known  legitimate  actor  to  the 
rocky  mountains  to  shoot  scenes  for  a 
film  in  which  Mulford  is  starred  and  will 
do  stunt  driving  with  Dayton  riding  with 
him. 

^ ^ ^ 

Miller  and  Samansky  have  taken  the 
office  formerly  occupied  by  the  M.  P.  News 
at  752  South  Wabash  ave.  where  they  are 
booking  pictures. 

^ rlil 

Carl  Laemmle.  president  of  Universal, 
who  was  in  Chicago  attending  the  sales 
convention  at  the  Drake,  left  last  Wednes- 
day for  French  Lick,  Ind.,  where  he  re- 
mained for  a few  days  and  then  went  to 
the  Kentucky  races.  He  was  accompanied 
by  his  secretary,  Harry  Zehner. 

* * 

Al  Feinman,  Universal’s  peppy  exploi- 
teer,  has  left  Chicago  flat,  having  been  re- 
called to  New  York  by  Jerome  Beatty  in 
charge  of  exploitation  for  Universal. 
Understand  they  took  Al  over  the  road  at 
the  late  convention,  but  he  had  enough  to 
get  out  of  town. 

* * * 

Jack  Edw.ards  was  transferred  from 
Cleveland  to  the  Chicago  office  as  exploiteer 
for  Universal.  He  is  arranging  a whirl- 
wind campaign  for  “The  Hunchback’’  which 
goes  into  the  Roosevelt  May  29. 

* * * 

Morris  BIellman,  president  Reelcraft 
Pictures,  made  a business  trip  East  last 
week. 

* * * 

Discovered ! * -Alphonse  Wilson  Sobler. 
Heretofore  we  though  his  name  was  plain 
“Al”  but  it  develops  the  First  National 
exploiteer  has  a much  longer  moniker,  ac- 
cording to  a front  page  story  in  Friday’s 
Evening  American,  in  which  he  nominates 
a First  National  star  to  appear  in  a popular 
story.  All  right,  Alphonse. 

Steve  IMontgomery  has  officially  been  ap- 
pointed Branch  Manager  of  the  Chicago 
Universal  Exchange.  Several  other  changes 
are  contemplated  in  this  exchange,  soon. 

jK  * ^ 

Pat  Garyn,  assistant  general  sales  man- 
ager Cosmopolitan-Goldwyn,  was  in  town 
Wednesday. 

^ * 

Ralph  Simmons,  former  Hodkinson 
manager,  has  been  made  manager  of  the 
Omaha,  Neb.,  Selznick  office. 

^ 

Frank  Schaeffer  of  the  Garfield  it  is 
reported  rode  the  goat  on  Tuesday  night  at 
Garden  city. 

* * 

The  news  weeklies  were  vieing  with 
one  another  to  get  their  pictures  of  the 
Cardinal  Mundelein  parade  on  Sunday  on 
the  screen  of  the  Chicaeo  and  other  loop 
theatres.  International  News  showed  theirs 
at  6 ;45  and  others  quickly  followed.  The 
Fox  company  got  out  a special  Mundelein 
reel,  which  played  the  outlying  theatres 
during  the  week.  Dick  Healy  on  the  Mono- 
gram made  a special  feature  of  it. 

• * * ♦ 

Frank  Z.ambreno  of  Progress  Pictures 


Exchange  is  back  from  a two  weeks'  trip 
to  New  York. 

Jts  * * 

E.  L.  Merkeley,  office  manager  of  kletro, 
has  been  made  president  of  the  Exchange 
baseball  league.  To  stimulate  interest  in 
the  season’s  games  R.  H.  Healy  has  offered 
a beautiful  cup  to  the  winner  with  the 
privilege  of  engraving  whatever  they  wish 
upon  it.  Mr.  Healy  also  arranged  to  have 
pictures  made  of  the  opening  games  last 
Saturday. 

5k  * * 

The  Fox  exchange  has  changed  its  hours 
for  Saturday,  from  8:30  to  12:30  P.  .M. 
so  that  the  boys  can  get  read}'  for  the 

afternoon  games. 

* * * 

Jack  Lorenze  has  been  transferred  from 
the  Fox  exchange,  Chicago  to  Seattle, 

where  he  will  be  assistant  manager. 

* 5*:  ♦ 

D.  V.  Kuttnauer,  Fox  salesman,  has 
been  transferred  from  the  Indiana  territory 
to  Milwaukee. 

5k  * =k 

Monta  Bell,  the  Warner  Brothers  direc- 
tor, passed  through  town  last  week. 

^ 5k  :k 

C.  W.  Vidor,  Fox  salesman,  has  been 
sent  to  Kansas  City. 

5k  * 5k 

W.  O.  Stevens,  of  the  Apollo  theatre, 
Princeton,  111.,  gave  a demonstration  of 
his  mysterious  music  act  at  the  First  Na- 
tional projection  room  last  week,  which  was 
quite  successful.  Mr.  Stevens  plays  the 

piano  in  another  room  and  following  the 

picture,  playing  the  accompaniment  as  it 
is  being  screened,  the  music  being  liroad- 
cast  by  a loud  speaker  placed  near  the 
screen.  Quite  a few  were  present  to  witness 
the  experiment. 

5k  ^ ^ 

Ah,  Ha!  At  last  we’ve  heard  direct  from 
Bill.  You  know  Bill  Danziger,  the  demon 
P.  A.  and  he’s  still  spreading  the  old 

banana  oil.  He  sez,  sez  Bill,  that  “Re- 
takes” is  taking  like  wildfire,  everywhere. 
.\tta  boy  Bill. 

* * Hs 

H.  E.  Bf.lford  and  Walter  Alartin  have 
been  added  to  the  Educational  E.xchange 
staff,  former  on  the  road  and  the  later 
sales  correspondent. 

5k  * * 

Carl  Laemmle,  president  of  Universal, 
talked  over  the  radio  from  the  Daily  News 
station  last  week  on  “clean  and  wholesome 
pictures.” 

* * * 

The  Metro  exchange  will  pack  up  its 
books  and  film  cans  in  a week  or  ten  days, 
L.  A,  Rozelle,  manager,  announces,  and 
move  from  831  South  Wabash  ave.  across 
the  street  to  the  Goldwyn-Cosmopolitan 

offices.  Mr.  Rozelle  will  remain  as  man- 
ager of  the  merged  exchanges  and  S.  A. 
Shirley  as  district  manager,  with  added 

territory.  George  A.  Hickey  will  become 
district  manager  in  charge  of  the  St.  Louis, 
Kansas  City,  Des  Moines  territory. 

:k  * ♦ 

The  Goldwyn  exchanges  salesmen  were 
happy  smiles  last  week  having  just  re- 
ceived their  bonus  checks. 

5k  >k  5k 

Charles  Nathan,  newly  elected  president 
of  the  Illinois  exhibitors  league,  (AI.P.T.O. 
of  111.)  has  moved  out  to  his  bungalow 
just  outside  of  Peoria  and  expects  to  spend 
much  of  his  time  there  this  summer  with 
his  family  and  four  German  police  dogs, 
jee  Hartman  and  wife.  Educational  sales- 
man, paid  him  a visit  this  week 


EXCHANGEMAN  IS 
OPTIMISTIC  OVER 
FILM  PROSPECTS 

Says  Exhibitors  Nozv  Willing  to 
Support  Independents 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  May  20. — Barney 
Rosenthal  of  the  Columbia  Pictures  Cor- 
poration, back  in  St.  Louis  from  a tour 
of  the  key  cities  of  Eastern  Missouri,  is 
filled  with  optimism  concerning  the  fu- 
ture of  independent  productions  in  this 
territory.  He  reports  that  he  booked  100 
per  cent  on  the  tour,  a remarkable  record. 
The  Columbia  Pictures  Corporation  has 
also  had  a St.  Louis  first  run  showing 
on  every  big  picture  it  has  released  this 
season,  indicating  a decidedly  different 
attitude  toward  independents  on  the  part 
of  leading  St.  Louis  exhibitors. 

Industry  on  Firmer  Basis 

“The  motion  picture  industry  today, 
as  reflected  by  conditions  everywhere  I 
have  gone,  is  more  certain  of  its  future 
and  is  on  a firmer  basis  than  ever  in  its 
history,”  Rosenthal  said  in  discussing 
present  conditions.  “Patronage  is  more 
consistent.  The  old  harshness  betw’een 
the  exhibitor  and  the  exchange  has 
passed.  Exhibitors  evince  a broadening 
indulgence  with  the  troubles  of  the  ex- 
change men.  Everywhere  the  signs  are 
encouraging  and  confidence  has  replaced 
apprehensiveness. 

“Of  course  there  are  spots  where  con- 
ditions are  bad,  as  for  instance  the  coal 
fields  of  Southern  Illinois,  but  those  are 
only  temporary.  The  underlying  founda- 
tion there  is  firm  and  eventually  that 
section  will  enjoy  the  substantial,  steady 
prosperity  now  being  enjoyed  by  the  ex- 
hibitors in  other  parts. 

Exhibitors  Patronizing  Independents 

“I  learned  to  my  satisfaction  that  the 
exhibitor  is  willing  to  give  the  utmost 
support  to  the  independents,  seeing  in 
them  the  real  bulwark  and  the  unshak- 
able foundation  of  the  business.  As  one 
prominent  exhibitor  remarked  to  me 
‘The  independent  exchange  must  not  be 
overlooked.  It  is  the  blood-stream  in 
the  motion  picture  industry,  and  I for 
one  will  give  it  my  best  patronage.’  ” 

Rosenthal  predicts  that  1924-25  will  be 
the  best  season  in  the  history  of  the  mo- 
tion picture  industry. 

5k  * 5k 

The  opening  of  the  Tivoli  theatre,  Uni- 
versity City,  has  caused  a shifting  about 
of  the  managers  of  the  various  St.  Louis 
Amusement  Company  houses.  Maury 
Stahl  goes  from  the  Pageant  to  the  Tiv- 
oli “Buck”  Weaver  moves  to  the  Lin- 
dell  theatre,  succeeding  Sam  Norman 
who  resigned  recently  to  accept  the 
management  of  a theatre  in  Detroit. 
Nick  Do.xas  goes  to  Pageant.  Frank 
Rice  assumes  charge  at  the  Gravois 
whiR  Harry  O’Brien  will  pilot  the 
Moffitt. 

The  St.  Louis  .Amusement  Company 
failed  to  renew  its  lease  on  the  Juniete 
Theatre  on  South  Grand  boulevard.  The 
lease  expires  on  June  1.  The  Juniete 
is  but  a b’oek  from  the  Arsenal  also 
owned  by  the  St.  Louis  .Amusement  Com- 
pany. 

* * * 

Tl'e  Lil'crty  Mu‘^ic  Hall,  formerly  the 
William  Fox  Liberty,  and  the  Columbia 
Theatre,  Sixth  and  St.  Charles  streets, 
have  closed  for  the  season. 
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THEATRE  CONSTRUCTION 
AND  EQUIPMENT 


World's  Largest  Organ  to  Be 
Built  lor  Coast  Memorial  Park 


WHAT  h i'  claimed  will  be  the  largest 
organ  in  the  world  is  to  he  built  and 
installed  at  the  Roosevelt  Memorial  in 
Los  Angeles  by  the  Rudolph  Wurlitzer 
L'ompany. 

This  gigantic  enterprise,  which  will  im- 
mediately tune  in  wdth  the  radio  world, 
as  the  plans  involve  the  establishment  of 
a station  for  the  exclusive  broadcasting  of 
the  proposed  daily  sunset  memorial  con- 
certs, came  into  being  as  an  inspiration 
from  the  late  Col.  Theodore  Roosevelt. 

The  mammoth  organ  will  be  the  first 
living,  sounding  memorial  dedicated  to 
the  memory  of  the  dead  and  will  perform 
the  unique  function  of  perpetuating  a 
song,  an  ideal  and  a custom,  as  well  as 
the  name  and  sacred  memory  of  one  of 
America’s  patriots.  After  Col.  Roosevelt 
had  listened  reverently  to  the  rendition  of 
■'My  Rosary”  on  a Wurlitzer  organ  in 
Philadelphia  some  years  before  his  death, 
he  said;  “If  I could  hear  that  song  again 
1 believe  I would  be  a better  man.” 

;jc  ^ 5}« 

The  sentiment  expressed  b}^  the  former 
president  on  that  occasion  was  the  in- 
spiration that  gave  birth  to  the  plan  to 
perpetuate  the  song  and  the  ideal  with 
daily  memorial  concerts  and  which  led  to 
the  closing  recently  of  a contract  for  the 
instrument. 

The  specifications  show  the  organ  to 
be  erected  for  this  purpose  to  be  on  a 
scale  20  per  cent  larger  than  the  one 
at  Ocean  Grove.  N.  J.,  now  the  largest 
in  the  world.  It  will  be  installed  in  a 
building  erected  especially  for  its  accom- 
modation, fifty-five  feet  square  with  two 
six-foot  bronze  lamps  above  the  main 
entrance,  from  which  a continuous  spiral 
of  incense  will  rise  to  the  sky.  Connected 
1)>-  a net- work  of  electric  wares  with  the 


main  building  wall  be  a concrete  console 
containing  the  key-board  and  operating 
apparatus. 

* * * 

The  organ  will  be  specially  designed  at 
the  Wurlitzer  factory  and  will  embody  a 
number  of  new  features.  In  its  building 
the  metal  pipes  will  be  rolled  and  shaped 
from  selected  sheet  metals,  pure  brass  be- 
ing used  for  the  brasses,  tin  and  gold  for 
the  strings  and  lead  and  tin  for  the  majestic 
Diapasons.  The  wood  parts  will  be  made 
from  materials  assembled  from  man/ 
remote  parts  of  the  world. 

Though  simple  after  being  assembled 
the  electrical  equipment  installation  will 
be  complicated,  emplo3dng  hundreds  of 
miles  of  copper  wire,  switchboards,  mo- 
tors, generators  and  electro  magnets,  the 
contacts  of  which  are  pure  silver  and 
platinum.  This  equipment  will  have  a 
combined  weight  of  approximately  thirty- 
five  tons  and  vvlien  assembled  will  repre- 
sent handiwork  in  which  2,000  craftsmen 
will  have  had  a part. 

The  organ  will  have  a marvelous  tone 
range  from  a whispering  strain  to  a 
thunderous  volume.  It  is  not  known 
exactly  how  long  a time  will  be  required 
to  build  and  install  the  plant  but  it  is 
expected  the  formal  dedication  will  be 
during  the  late  summer  or  early  autumn. 
Meantime  the  radio  station  will  be  erected 
and  put  in  readiness  to  broadcast  the  first 
of  the  memorial  concerts. 

^ 

F.  G.  Waterman,  president  of  the 
Roosevelt  Memorial  Park  association,  has 
announced  that  a sunset  memorial  concert 
will  be  given  every  day  in  the  year  and 
that  on  each  occasion  “My  Rosary”  will 
be  played.  He  says  nationally-known 
artists  will  be  invited  from  time  to  time 
to  participate. 


Many  Orgfans  Installed 

By  Marr  & Colt  on  Firm 

Further  evidence  of  the  importance  of 
organ  music  in  theatres  is  indicated  in 
several  recent  installations  of  Marr  & 
Colton  organs  at  various  theatres.  These 
include  instruments  placed  in  the  follow- 
ing theatres: 

Palace  theatre,  McAdoo,  Pa.;  Garder 
theatre.  West  Pittston,  Pa.,  and  the  Or- 
pheum  theatre,  Allentown,  Pa.,  a theatre 
owned  bj'  Wilmer  & Vincent. 

Robert  Lynch,  owner  of  the  Pastime 
theatre,  Philadelphia,  recently  dedicated 
his  new  Marr  & Colton  organ. 


The  Roseland,  Flat  River,  Mo.,  is  to 
close  on  Sundays  during  the  Summer 
months.  The  Lannae,  Worden,  111.,  is 
closing  on  Wednesdays  and  Thursdaj-s. 


F.  G.  Waterman,  President  of  the  Roose- 
velt Memorial  Park  Association  is 
shown  (left)  delivering  to  Francis 
Sullivan  of  the  Rudolph  Wurlitzer 
Company  (right)  contract-order  for  the 
erection  and  installation  in  Roosevelt 
Memorial  Park  at  Los  Angeles  by  the 
Rudolph  Wurlitzer  0>mpany  of  the 
largest  pipe  organ  in  the  world.  In 
the  group  are  some  of  Mr.  Waterman’s 
associates  in  the  unique  enterprise  of 
“perpetuating  a song,  an  ideal  and  a 
custom.” 


Plans  Theatre  Seating 

1,000  for  Oil  City,  Pa. 

A new  theatre  is  to  be  erected  at  Oil 
Citr',  Pa.,  for  Herman  Stahl,  who  is  op- 
erating the  Lyric  theatre 'in  that  city. 
Plans  are  being  completed  by  Harry  Man- 
heim  and  W.  K.  Borgland. 

The  theatre  will  seat  from  1,000  to 
1,200,  and  so  much  room  is  available  that 
no  balcony,  as  now  planned,  will.be  re- 
quired. 

It  is  proposed  by  Mr.  Stahl  to  have 
a house  large  enough  so  that  the  best 
theatrical  productions  on  the  road  and 
photoplays  can  be  show'n.  The  new 
theatre  will  be  of  steel  and  concrete 
construction  throughout. 


New  Projects 

San  Leandro,  Cal. — Contract  has  been 
awarded  by  Fred  Schmidt  for  the  con- 
struction of  his  three  story  theatre  building 
on  East  14th  street.  E.  P.  Whitman  of 
Hayward,  is  the  architect. 

Easton,  Pa. — Plans  have  been  com- 
pleted for  enlargement  and  remodeling 
of  the  Colonial  theatre.  The  present 
house  seats  700.  The  new  theatre  will 
have  a seating  capacity  of  2,580.  Wilmer 
& Vincent,  Harrisburg,  Pa.,  are  the  own- 
ers. 

Chicago,  111. — A theatre,  store  and  office 
building  costing  $500,000  is  to  be  erected 
in  Cicero.  R Levine  & E.  P.  Rupert, 
architects,  822  W.  70th  street,  are  prepar- 
ing plans. 


Inter  flat  ional  CLEVELAND  PUBLIC  HALL 

Where  the  Republican  National  Convention  cl  1924  will  be  held 
Seating-  by  American  Seating-  Company 

No  Seating  Problem  Is  Too  Big 

or  too  difficult  for  our  Theatre  Seating  Engineering  Department  to  handle  satisfactorily. 

The  Cleveland  Public  Hall  is  one  of  the  largest  auditoriums  in  the  world.  It  cost 
$6,000,000  and  seats  12,000.  It  was  the  deciding  factor  in  the  selection  of  Cleveland 
for  the  Republican  National  Convention  of  1924. 

The  seating  of  this  great  auditorium  offered  engineering  difficulties  far  beyond  the 
mere  number  of  chairs  to  be  provided  and  installed.  It  was  a big  undertaking  and 
could  only  be  carried  out  by  a big,  experienced,  and  competent  organization. 

But  whether  the  undertaking  be  great  or  small,  the  same  thoughtful  care  and  ex- 
perienced attention  is  given  every  theatre  seating  or  reseating  problem  that  is  en- 
trusted to  us. 


Suggestions  and  estimates  gladly  submitted  without  obligation. 


American  Seating  Company 

General  Offices 


12  East  Jackson  Boulevard,  Chicago 

NEW  YORK,  BOSTON  PHILADELPHIA 
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OFFICES  IN  ALL  PRINCIPAL  CITIES 


Hal  Roach  presents 

Xhe  King  of  W ild  H orses 

A Feature 


Absolutely  different  from  any  picture 
you  ever  ran 

A Real  Novelty,  Full  of  Thrills,  Replete  with  Surprises 


Story  by 
Hal  Roach 


Pafh^picture 


Directed  by 
Fred  Jackman 


TRADE 
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Roach.  And  not  only  will  they  And  a change  }C- 
from  the  usual  him  fare  but  (hey  will  see.a  )M 
motion  picture  with  all  the  thrills,  suspense  SO 
and  sentimental  intere^  considered  n^ces-**  D 
sary  llor  good  enteflarnWenh  It  is  a re-~  ® 
markable  nradm-ii«\a  . 

Rex,  a black  horse,  plays  the  lead.  All 
humans  and  horses  in  the  picture,  even  the 
love  story,  furnish  only  a background  for  , 
his  splendid  self.  He  prances  and  gallops 
trough  five  reels 

actor  cap  convey  his  emotions  more  clearly 


“AT- 


1 this 


tarkable  horse  does. 


The  picture  opens  witn  scenes  ot  a rugged 
country  near  the  Mexican  border.  A sub- 
title says  that  the  locale  is  the  last  refuge  of 
wild  horses.  Rex  stands,  a magnificent 
figure,  on  a cliff,  guarding  his  mares  grazing 
ill  the  lields'below.  A while  stallion  endeav- 
ors to  steal  the  flock  and  there  is  a battle  of 
teeth  and  hoofs,  the  first  this  writer  has  seen 
on  the  screen,  between  the  rivals. 

Comes  a cowboy  on  a fast  horse  bent  on 
capturing  the  black  stallion.  The  pursuit  is 
fast  and  furious,  across  level  plains  and  up 
and  down  precipitous  hills,  until  the  black 
horse  escapes  by  a game  of  hide-and-seek 
in  the  caves  of  a cliff  far  up  in  the  air.  Then 
a forest  fire  traps  Rex  and  man  becomes  the 
lesser  peril.  The  cowboy  shows  Rex  the 
way  of  escape,  and  the  stallion  becomes  his 
devoted  friend. 

Nearly  three  of  the  five  reels  are  taken 
up  by  these  scenes  and  they  are  the  best 
of  the  picture.  A story  involving  humans 
then  begins,  but  it  properly  is  subordinated 
to  the  characterization  of  the  black  stallion. 
Rex  proves  a staunch  friend  to  the  cowboy 
and  his  speed  of  hoof  is  instrumental  in  foil- 
ing an  attempt  lo  steal  horses  from  the 
ranch.  At  the  end  he  is  released  to  go  back 
to  his  outdoor  kingdom. 

The  direction  of  the  picture  and  the  work 
of  the  oiack  : 


alTTo 


the 


first  halt  01  me  picture  that  there 

doubt  in  the  minds  of  an  audience  that  they 
are  actually  witnessing  wild  horses.  After 
the  fire  scene,  which  is  splendidly  done,  and 
the  stallion  becomes  the  friend  of  man.  it 
becomes  surprisingly  apparent  that  Rex 
could  not  have  hecn  wholly  undomesticated. 
In  contrast  to  the  early  scenes  he  is  tract- 
able and  devoted,  a marvel  of  equine  intel- 
ligence. 

Congratulations  arc  due  Fred  Jackman  for 
liis  direction,  which,  as  said  above,  subordi- 
nates the  humans  to  the  horse.  The  work 
of  all  the  p)j>er;  is  of  a high  order.  The 
love  story  is  very  lighily  brought  out  to  pre- 
serve the  center  of  the  stage  for  Rex.  The 
thrills  in  ilic_oiciiire  .ire  a leap  from  crag 
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and  you  won  V wait  long! 

Shortly  you  will  get  the  greatest 
line-up  of  box-office  features 
for  speedy  playing--- 

from  the  combined  and 
most  powerful producers 
and  distributors  to-day— 

LOUIS  B. 

T/ie  Merger  0/ METRO  — GOLD WYN  — MAYER 
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in  Attendance  at  Boston  Convention 
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JUNE  7,  1924 


My  Platform 


ERE’S  my  Universal  Platform  for  the  coq 
ing  Eall  and  Winter  Season: 


I don’t  know  how  many  big  pictures  Universf 
will  make! 


1 


At  first  we  planned  on  thirty-six,  whicjj. 


would  be  three  times  as  many  big  Jewel  pictures 
Universal  ever  made  in  one  season.  1 


But  IVe  decided  to  wipe  that  plan  off  the  map  until! 
know  everything  there  is  to  know  about  each  and  eveii^i 
picture.  So  with  the  help  of  the  huge  Universal  staff, II 
have  been  sorting  out  material,  checking  up  and  makirlg 
up  a fool-proof  list  of  sure  fire  stuff. 


The  result  is  that  I intend  to  open  the  season  with  tie 
release  of  twelve  pictures  which  I know  are  great.  Tlfe 
stories,  the  casts,  the  directors  and  all  details  of  the  fifit 
twelve  pictures  are  fool-proof.  They  will  be  better  thdi 
anything  Universal  has  ever  attempted  to  do.  Then  wha  ?! 


I don’t  know.  I’ll  decide  that  after  the  first  twelve  ae^ 
launched  and  as  the  subsequent  pictures  come  in  fro|l 
the  studio  and  can  be  checked  up.  ij  ii 


I don’t  intend  to  be  bound  by  rigid  numbers.  If  thirt  r- 
six  great  pictures  come  from  the  studio,  then  Universll 
will  release  The  Perfect  Thirty -Six.  If  only  thirty  a e 


- 


jreat,  thirty  will  be  our  number.  If  only  twenty -four 
pr  any  other  number]  are  great,  that  will  lie  the  number 
ve  will  release. 

i any  lemons  arrive,  they  will  either  be  shoved  up  on 
he  shelf  or  we  will  sell  them  to  someone  else,  negative 
nd  all. 

lemember.  Universal  has  no  fancy  new  “sales  plan” 
>r  scheme  of  any  sort.  We  simply  admit  we  do  not 
:now  how  many  of  our  pictures  will  be  great  until 
hey  are  done,  and  we  only  propose  to  sell  you  the 
)nes  we  know  are  exactly  right.  No  producing 
:ompany  on  earth  can  ever  know  that  all  of  its 
i)ictures  will  prove  to  be  as  hoped  for.  Listed  in  this 
innouncement  are  full  details  of  all  other  Universal 
ijroducts. 

Jniversal  is  on  the  top  of  the  heap  in  every  way  and 
[ hope  to  keep  it  there.  The  prospects  were  never 
50  rosy  as  they  are  now  and  I don’t  intend  to  spoil 
:hem  by  making  promises  unless  I know  I can  keep 
:hem. 

rhat’s  oiir  Platform  — guaranteeing  each  plank  as  it 
s known  to  be  worthy. 

[t  is  not  sensational,  but  it  is  sound.  Compare  it  with 
mything  else  that  may  be  offered  to  you  and  then  — 
LOOK  BEFORE  YOU  BOOK. 


U)  VO 
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EXHIBITORS  HERALD 


June  7,  1924 


The  Sensation 


Wherever  exhibitors  meet— I 
—the  one  leading  topic  for 

Universal’s  Great 

Every  picture  has  been  produced  with  all| 
success — without  resorting  to  unclean  oi 


1 


Released  August  3rd 


The 


Qreater  than  “The  Storm”! 


starring 


Siginal  Tower 


VIRGINIA  VALLI 


with  Rockliffe  Fellowes  and  Wallace  Beery 

Adopted  from  the  story  by  Wadsworth  Camp 
Directrdby  CLARENCE  BROWN 


The  Released  August  17th 

Reckless  Age 


A thrilling  and  riotous  dramatic  farce  starring 


REGINALD  DENNY 


with  an  up-to-the-minute  cast 

Adapted  irora  the  novel  *' Love  Insurance”  by  Earl  Derr  Biggers 
Directed  by  HARRY  POLLARD 


Released  August  31st 

The 


A charming,  dramatic  romance  starring  the  beau- 
tiful ‘iVlerry  Go  Round’  girl 


Gaiety  Girl 


MARY  PHILBIN 


and  an  unusually  strong  cast 

Adapted  from  the  serial  novel  that  appeared  in  “Good  Houae* 
keeping  Magazine"  as  “The  Inheritors'*  by  I.  A.  R;  Wylie 
A KING  BAGGOT  PRODUCTION 


Released  September  14th 


The 

Turmoil 


Adapted  from 

BOOTH  TARKINGTON’S 


great  .novel  of  American  life  with  one  of  the  most 
impressive  casts  ever  assembled 


GEORGE  HACKATHORNE 


Eileen  Percy  Emmet!  Corrigan  Pauline  Garon  Winter  Hall 
Eleanor  Boardman  Edward  Hearn  Kenneth  Gibson  Bert  Roach 
A HOBART  HENLEY  PRODUCTION 


Released  September  28th 


The 

Family  Secret 


Adapted  from  the  great  stage  success,  “The  Burg 

by  AUGUSTUS  THOMAS  , 

and  the  popular  nov«l.‘“Editha’5  Burglar” 
by  FRANCES  HODGSON  BURNETT 


featuring 

BABY  PEGGY 


with  EDWARD  EARLE.  GLADYS  HULETTE. 
FRANK  CURRIER  and  others 

Directed  by  It  ILLtAM  SEITER 


Released  October  12th 


Butterfly 


From  the  extraordinarily  popular  novel  by 

KATHLEEN  NORRIS 

sumptuously  produced  with  a great  cast  headed  by 
LAURA  LA.  PLANTE  NORMAN  KERRY 
RUTH  CLIFFORD  KENNETH  HARLAN 

T.  ROY  BARNES  (?AESARE  GRAVINA 

MARGARET  LIVINGSTON 

Directed  by  CLARENCE  BROWN 


The  Qreatest  Line-up  of  Feature  Fr 


June  7,  1924  ""  EXHIBITORSHERALD  5 

P the  Industry ! 

lerever  pictures  are  discussed 
iiazement  and  enthusiasm  is 

5t  Announcement 

Lose  elements  necessary  to  a great  box  office 
Mggestive  material  in  any  shape  or  form 


7 

Released  October  26th 

Captain 

Fearless 

Brimful  of  adventure,  romance  and  action 
starring 

REGINALD  DENNY 

with  a splendid  supporting  cast 

Adapted  from  Eugene  P.  Lyle,  Jr  ’s  popular  novel, 

“ The  \f  issourjan ’ ' 

Directed  by  JAMES  HORSE 

8 

Released  November  9th 

The 

Rose  of  Paris 

Paris  — Vienna  — Gayety  — Life  ! 

starring 

MARY  PHILBIN 

with  a fine  cast  of  supporting  players 

Adapted  from  the  very  popular  French  novel ‘ M itsi by  Delly 
AN  IRVING  CUMMINGS  PRODUCTION 

9 

'W  ^ -g  Released 

^ November  23rd 

Unknown 

Founded  on 

MARY  ROBERTS  RINEHART’S 

famous  novel  “K”  starring 

VIRGINIA  VALLI 

with  PERCY  MARMONT 
and  an  excellent  supporting  cast 
nirected  by  HARRY  POLLARD 

10 

Released  December  7th 

Love  and  Glory 

A stirring  and  thrilling  drama  of  human  emotions  from  the  novel, 
■We  are  French”’  by  Robert  H.  Davis  and  Perley  Poore 
Sheehan 

Produced  by  RUPERT  JULIAN 

with  a brilliant  all  star  cast  including 
CHARLES  DE  ROCHE  MADGE  BELLAMY 

Wallace  McDonald  A.  Gibson  Gowland 

Ford  Sterling  Priscilla  Dean  Moron 

11 

Released  December  21st 

Wine 

One  of  the  most  powerful  stories  of  the  year  by 
William  McHarg  as  it  appeared  in  Hearst’s  Inter- 
national Magazine.  With 

CLARA  BOW 

FORREST  STANLEY  HUNTLEY  GORDON 
MYRTLE  STEDMAN  ROBERT  AGNEW 

WALTER  SHUMWAY  WALTER  LONG 

Directed  by  LOUIS  GASSIER 

12 

Released  January  4th 

The 

Tornado 

The  sensationally  thrilling  melodrama  by 
LINCOLN  J,.  CARTER 
starring 

HOUSE  PETERS 

with  an  all  star  cast 

A A /.VC  HAT, GOT  PRODL'CTIOS 

)duct  Offered  by  Any  Organization 


Universal  Presents  the  Greatest 


Carl  Laemmle  presents 

HOOT  GIBSON 

You  have  come  to  expect  a certain  standard  of  thrills  season  will  uphold  and  even  surpass  any  of  his  pre- 
in every  Hoot  Gibson  picture  and  you  can  rest  vious  hits.  Clean,  wholesome,  outdoor  romance,  filled 
assured  that  the  new  Hoot  Gibsons  for  the  coming  whh  speed,  laughs,  thrills  and  fast  riding. 

The  First  Three  Universal  Qibson  Productions  to  he  released  between  August  and  December: 

THE  SAWDUST  TRAIL  HIT  AND  RUN 

With  an  exceptional  supporting  cast:  Adapted  from  the  Saturday  With  a live- wire  cast  including  Mike  Donlin  (formerly  of  the 

Evening  Post  story  “Courtin’  Calamity”  by  William  Dudley  N.  Y.  Giants)  Directed  by  Edvrard  Sedgwick. 

Pelley.  Directed  by  Edward  Sedgwick. 


-H«r 


THE  RIDIN’  KID  FROM  POWDER  RIVER 

W’ith  an  all-star  supportingcast.  From  the  story  by  Henry  Knibbs 
Directed  by  Edward  Sedgwick. 

Unparalleled  Quality  Short  Product  Assures 


Written  especially  for  Jack  Dempsey  by 
Gerald  Beaumont.  The  brilliant  sup- 
porting cast  includes  Hayden  Stevenson, 
Garmelita  Geraghty  and  Esther  Ralston. 
Directed  by  Jesse  Robbins  and  Erie 
Kenton.  Undoubtedly  the  greatest  box- 
office  scoop  of  the  year. 


Carl  Laemmle  will 

JACK  D 

The  world’s  champion  heavy-weight  fighter  in  a series  of  ter 


NOW  BOOKING! 

■ I . - 

2 Reel  Westerns 

Fifty-two  of  them  a year!  One  released  each  week! 
Starring  Jack  Daugherty,  William  E.  Lawrence  and 
Pete  Morrison.  Think  of  these  short  westerns  as  a 
valuable  addition  to  your  program,  get  your  patrons  in 
the  habit  of  expecting  them  each  week.  They  are  the 
best  that  brains  can  produce. 


‘‘The  FIGHT  and 


International  News 

104  issues,  released  twice  a week.  No  theatre  can 
afford  to  be  without  them.  They  are  nationally 
advertised  in  all  Hearst  newspapers  read  by  over 
twenty  millions  people  daily.  The  great  stall  of  ex- 
pert camera  men  are  constantly  covering  the  corners 
of  the  earth  for  big  news  events  for  your  audiences. 


Two  Big, Thrill-packed  Serials 


^'THE  RIDDLE  RIDER” 

Starring  WILLIAM  DESMOND 
and  EILEEN  SEDGWICK 

supported  by  Helen  Holmes,  Claude  Payton,  Hugh 
Mack  and  others.  Story  by  Arthur  Gooden;  Directed 
by  William  H.  Craft.  15  episodes  of  two-reels  each 
—a  thrilling,  hard-riding  western  drama.  Released  in 
November. 


"WOLVES  of  the  NORTH” 

Starring  WILLIAM  DUNCAN 

With  Edith  Johnson,  directed  by  Wm.  Duncan. 
Exhibitors  who  have  played  “The  Steel  Trail*'  and 
“The  Fast  Express’’  know  that  a Duncan  chapter 
play  cannot  be  beat.  The  theme  is  big  and  the 
action  is  thrilling.  It  will  prove  the  biggest  thing  of  its 
kind  on  the  market.  Released  in  September. 


UNIVERSAL  HAS  THE  PICTURES 

-♦to*  . ■ M.— 
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Outdoor  Features  of  the  Year 


TWELVE 

5 Reel 
Westerns 


Featuring 
JACK  HOXIE 

AND 

WILLIAM  DESMOND 


Featuring  the  famous 

UNIVERSAL  RANCH  RIDERS 

There  will  be  twelve  of  these  five  reel 
westerns  during  the  season  of  1924-5;  Jack 
Hoxie  will  star  in  six  and  William  Desmond 
and  other  popular  stars  in  the  remaining 
six.  The  finest  western  pictures  on  the 
market— big  stories— big  casts. 


Exhibitors  Unlimited  Program  Possibilities 


release  on  June  9th 


EMPSEY 

I 

two-reel  knockouts,  each  story  complete  in  itself  and  known  as 

I WIN  Pictures” 


Large  houses  and  small  houses  alike  will 
literally  ‘‘clean  up”  with  the  series! 
Every  time  you  flash  Dempsey’s  picture 
in  front  of  your  theatre  you  will  line  them 
up  in  front.  Get  in  touch  with  your  local 
exchange  immediately  if  you  want  to 
beat  competition  to  the  greatest  series 
of  all  time. 


1 Reel  Comedies 

Featuring 

BERT  ROACH 

They  are  released  one  every  other  week— 26  during 
the  entire  year.  Fresh,  funny  situations  contrived 
by  the  best  ‘‘gag  men”  in  the  business.  Just  the  thing 
to  put  the  final  laugh  in  your  program. 


Hysterical  History 

Comedies 

Something  new  and  snappy!  12  Hysterical  History 
Comedies,  one  reel  each  and  released  every  other 
week.  They  are  written  and  directed  by  Bryan  Foy 
(famous  composer  of  the  Mr.  Gallagher  and  Mr.  Shean 
song)  and  Monte  Brice.  Those  completed  indicate 
that  these  will  be  the  sensations  of  the  coming  year. 


Century  Comedies 

Fifty-two;  two  reels  each;  released  one  a week 

“Consistently  Good“ — they  live  up  to  the  slogan!  Exhibitors 
everywhere  swear  by  them.  These  two -reel  comedies  re- 
leased each  week  are  box  office  power  for  any  show.  They 
are  full  of  fun  — clean  and  wholesome.  Featuring  Buddy 
Messinger,  Bubbles,  A1  Alt,  Waunda  Wiley,  Pal— the  dog, 

Jack  Earle,  The  Century  Follies  Girls  and  the  Century  Kids. 

UNIVERSAL  HAS  THE  PICTURES 


and  this  is  praise  indeed 

“The  Chechahcos  has  that  de- 
sired something  new  which 
frenzied  directors  and  producers 
are  ever  seeking.  The  snow  scenes 
have  an  intensity  and  magnifi- 
cence which  dwarf  mere  hu- 
mans.” 

— Mabel  McElliott  in 
N.  Y.  DAILY  NEWS 


and  the  critic  of  the  conservative 


New  York  JOURNAL  OF  COMMERCE  said: 

**It  is  of  truly  absorbing  interest, 
vitality  and  general  merit.  The 
work  of  the  players  will  be  re- 
membered for  a long  time  to 
come.” 


white  the  New  York  Review  penned: 

“It  assays  high  in  entertainment 
value  and  has  magnificent  spec- 
tacular scenic  effects,” 


Equally  enthusiastic  was  the 
praise  from  all  other  critics. 


^sociated  ExhibitorC 

' Arthur  S.  Kane>  President 
PATHEj  Physical  Distributor 


means  Exhibitors^  Summer  Insurance 


/his  is  little  Buddy  Smith 

He  is  the  answer  to  the 
question 

Why  Get  Married 

^afuTM/Andree  Lafayette 


And  this  appeal  to 
mothers  is  one  of  the 
numerous  reasons  why 
Exhibitors  are  doing- 
good  business  with 
this  Laval  Photoplay 
Production 


Associated  Exhibitors 

P}^4ic<iJ  Distributor  Paths  Sxchanffc. /no.  Arthur  S.  Kane,  President  Foreign  Pepresentattve  Sidney,  Garrett 


It*s  ^ettind  the  money! 

THREE 
MILES  OUT 

Mad^e  Kennedy 


Comedy  Romance  Drama 

In  hilarity  intoxicating — in  thrills 

By  John  Emerson  and  Ani 


An  Irvan  Willat  Production 


Encore 

Pctnr^ 


IBITORS 

Plyt/caJ  D/serfiutor  PatheSxchan^e  /nc  Arthur  S.  Kane,  President  Foreign  Representative  Sidney.  Garrett 


Cecil  B. 

DeMille's 


I^LEATRICE  JOY  ^ 
ROD  LA  ROCQUE 
VICTOR  VARCONI 
CHARLES  OGLE 
JULIA  FAYE 
THEODORE  KOSLOFF 
ROBERT  EDESON 
ZASU  PITTS 
GEORGE  FAWCETT 
RAYMOND  HATTON 

SCREEN  PLAY  BY 
JEANIE  MACPHERSON 
FOUNDED  ON  THE 
SATURDAY  EVENING  POST 


Right  when  you  need  it  most — a big,  dazzling 
Cecil  B.  De  Alille  modern  production  as  fine  as 
“Manslaughter”  or  “Male  and  Female”! 

Pictnrized  wfith  all  the  gorgeous  girls  and  gowns, 
the  lavish  settings  and  unique  touches  that  have 
made  De  Mille  the  screen’s  greatest  showman.  And 
a love  story  of  today  that  will  grip  audiences  with 
its  power  and  sincerity. 

“TRIUMPH”  is  the  BIG  BOX-OFFICE  SHOM 
this  spring  and  summer!  You  can’t  duplicate  it 
anywhere. 


Ct  Q>aramount  Q>icture 


PRODUCED  BY 

FAMOUS  PLAYERS- IAS CORPORATION 

ADOLPH  ZUAOA  Jt$$C  U lASAY  C » M lUC 


Every  record  made  by 

THE  HUMMINGBIRD'  ,, 

{and  it's  made  hundreds  of  'em ) 

being  smashed  by 

GLORIA  SWANSON 
■v^CL  Society  Scandal" 


ALLAN 


DWAN’S 

PRODUCTION  OF 

ALFRED  SUTRO'S 

— ••Hhe ,, 

laughing 

SCREENPLAY  BY 

FORREST  HALSEY 

\ 


At  the  McVickers  Theatre,  Chicago,  “A 
Society  Scandal”  did  $24,646  in  one  week. 

At  the  Imperial,  Charlotte,  N.  C.,  it  broke 
all  records  for  three  days  and  beat  “The 
Humming  Bird”  by  $248. 

At  the  Bijou,  New  Haven,  Conn.,  it  beat 
the  opening  night  record,  held  by  “The 
Humming  Bird,”  by  $77. 

Spragg  Amusement  Co.  (Ohio  circuit) 
writes:  “We  are  making  house  records 
with  ‘A  Society  Scandal.’  THERE  in 
every  detail.  Just  the  type  they  want.” 

And  so  it  goes,  all  over  the  country ! 

The  BOX-OFFICE  RAGE  OF  THE 
HOUR  is  “A  Society  Scandal” ! 


PRODUCED  BY 


FAMOUS  PLAYERS-LASl^CORPORATION 

OOLPH  ZUKOR  JCSSCLLASKY  CECIL  a 


Get  tlds^aramomt  SPictui-eTQIDPX/ 


Frtstdeni 


JIMMIE  ADAMS 

IN 

“NERVE  TONIC’ 

Directed  by  HAROLD  BeaUDINE 


There’s  plenty  of  sure-fire,  slam-bang 
laugh  action,  as  well  as  a good  story, 
in  each  of  the  new  Christie  Comedies, 


In  the  list  of  Educational’s  comics, 
with  which  theatre  patrons  are  fa- 
miliar, this  one  can  be  classed  as 
among  the  best. 

N,Y.  Morning  Telegraph 

Lots  of  good  slam-bang  stuff.  .... 
This  is  a comedy  that  will  satisfy 
any  type  of  audience. 

M.P.  World 

Sure  fire  in  the  neighborhood  houses. 

M.  P.  News 

Remember  the  old  sliding- panel - 
trap  - door  - hidden  - passage  serial  ? 
Harold  Beaudine,  the  director  of  this 
Christie  Comedy  starring  Jimmie 
Adams,  has  got  all  the  old  stuff  and 
some  new  in  this.  And  what’s  more, 
it’s  funny.  It  goes  at  such  high 
speed  that  it’s  all  you  can  do  to  keep 
up  with  it. 

Film  Daily 


CHRISTIE 


distributed  by 

HODKINSON 

R>Tei^  Distdbutoi 

m4.VOGEL 

Distributing'  Coiporation 

5eason  1924-1925- 

50  fust-run  pictures 


DOROTHY  DEVORE 


FEATURE 


of  the  greatest  super-comedies  of 
all  time  has  been  created  under  the  magic 
touch  of  Al  Christie*  And  that’s  not  maybe. 
No  other  producer  of  comedies  has  such  a 
record  of  consistent,  sure-fire  successes  to  his 
credit.  Christie  knows  what  the  public  wants. 
And  in  ‘^Hold  Your  Breath^\  which  represents 
Al  Christie’s  most  pretentious  feature-length 
comedy,  he  has  given  the  best  of  his  inimitable 
genius.  The  result  is  a sizzling,  breath-taking 
riot  of  thrills  and 


It  Spells  Sure-F 


HERE  IS  YOUR  CUE 


''Absolutely  Unqualifiedly 
Sure-Fire  Entertainment” 

Released  May  25,  1924 

NOW  BOOKING 


“A  cast  of  considerable  ability 
appears.  The  names  of  Tully 
Marshall  and  Walter  Hiers  are 
not  generally  associated  with  this 
sort  of  comedy.  Jimmie  Adams 
offers  an  eccentric  as  the  beauty- 
parlor  proprietor.  Priscilla  Bon- 
ner, Lincoln  Plumer,  Rosa  Gore, 
George  Pierce  and  Max  Davidson 
add  to  the  amusement. 


'“Scott  Sidney  directed  ‘Hold  Your 
Breath’  from  the  story  by  Frank 
Roland  Conklin  and  the  clever  pho- 
tography is  credited  to  Gus  Peter- 
son and  Alex  Phillips.” 


“A  Real  Thrill  Girl” 

"Dorothy  Devore  has  assured  her- 
self of  popularity  rivaling  Harold 
Lloyd  or  Buster  Keaton  in  her 
initial  five-reel  thrill  picture, 
‘HOLD  YOUR  BREATH.’  The 
stunts  she  does  look  quite  as  re- 
markable as  those  in  ‘Safety 
Last.’  The  fact  that  the  picture 
bears  a resemblance  to  the  earlier 
steeple  jacking  affair  will  iwt  likely 
detract  from  its  popularity  because 
it  is  a girl  who  turns  the  trick  this 
time. 

“‘HOLD  YOUR  BREATH’  is 
one  of  those  combinations  of 
laughs  and  gasps  that  are  abso- 
lutely unqualifiedly  sure-fire  enter- 
tainment. Any  audience  will  get  a 
kick  out  of  the  terrific  climax 
where  a young  girl  is  scaling  to 
the  top  of  a ten  or  twelve-story 
building  in  order  to  save  herself 
from  being  thrown  into  jail  as  a 
thief. 


%NewYork 


Reports 


ONtro 

SPARE 


M 


directed  bij  Renaucl  Hof|maa 

'PRODUCED  By  d 

MADELINE  BRANDEI5  Productions 


The  Wonder 
Picture  OP 
The  Year/// 


Hodkinson  Film  Booked 

A CONTRACT  has  been  arranged  by  both  the 
Loew  and  Fox  circuits  in  the  Metropolitan  dis- 
trict for  an  early  showing  of  Hodkinson^s 
newpicture/'^N^?/-  One  to  Spare”.  This  production 
was  recently  put  on  by  Hodkinson  for  a two 
weeks’  ri^n  at  the  Cameo  Theatre  under  the 
title  of  Which  Shall  It  Bel”  since  changed 
and  although  in  no  way  a pretentious  offering, 
received  what  is  probably  the  most  unanimous 
praise  accorded  a recent  picture  on  Broadway. 
The  Fox  and  Loew  showings  will  be  in  the 
nature  of  a semi-prerelease  run  before  general 
distribution. 


National 
Release  Date 
June  15,  1924 


F)\stnhuttd  by  HODKINSON 

FOR.EIGN  D1STR.1BUTOR. 

VOGEL  DISTR.IBUTING  COR.P 

Season  1924 d925  Thirty  First-Run  Pictures 
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FLOODGATES” 


Frank  Zambreno,  president  of  Progress  Pictures 
Company  and  recognized  as  one  of  the  leading  and 
most  successful  Independent  Exchangemen  in  the 
industry,  has  secured  “FLOODGATES”  for  Illinois, 
Indiana  and  Wisconsin  and  will  release  it  at  once 
following  its  highly  successful  engagements  at  the 
Randolph  Theatre,  Chicago,  and  the  Merrill  Thea- 
tre, Milwaukee. 

In  buying  “FLOODGATES”  Mr.  Zambreno  joins 
with  other  important  exchangemen  in  placing  this 
production  as  one  of  the  real  box-office  attractions 
of  the  year. 

The  exchanges  that  handle  an  Independent  Pro- 
duction are  an  indication  of  its  quality. 

“FLOODGATES”  is  being  released  by  the  biggest 
and  best  Independent  Exchanges  in  America. 


President 
Lowell  Films,  Inc. 
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American  Feature  Film  Co. 

1335  Vine  St. 

Philadelphia,  Pa. 
for 

Eastern  Penn,  and  Southern  New  Jersey 


Big  Feature  Rights  Corporation 

221  S.  Third  St. 

Louisville,  Kentucky 
for 

Kentucky 


Merit  Film  Corporation 

729  Seventh  Ave. 

New  York 

for 

Greater  New  York  and  N.  New  Jersey 


.JOHN. 

LOWELOL, 


Progress  Pictures,  Inc.  . i* 

106  Walton  St. 

Atlanta,  Ga.  * 

for 

North  Carolina,  South  Carolina,  Georgia,  Florida,  Alabama,  Tennessee,  Mississippi, 

Louisiana,  Texas,  Arkansas,  Oklahoma 


Indianapolis,  Ind. 


Progress  Pictures  Co. 

808  S.  Wabash  Ave. 

Chicago,  111. 

for 

Northern  Illinois  Indiana  Wisconsin 

or  direct  from 


Milwaukee,  Wis. 


LOWELL  FILM  PRODUCTIONS,  INC. 

729  Seventh  Ave.,  N.  Y.  C. 
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from 


Live  Wire  Exhibitors 

Can  Book 

“FLOODGATES” 


JOSEPH  M. 
SCHENCK. 


SherlockJr. 


OVER  25,000  people  in  three  days,  which  means 
CONSIDERABLE  wear  and  tear  on  the  seats! 


i^GUS 
PAT.  OFF 


Kiure 


(From  a 
wire  received 
from  HARRY 
C.  ARTHUR,  JR., 

General  Manager 
WEST  COAST 
THEATRES,  INC.) 

“LAST  Sunday  we  . . . 

PLAYED  to  more  people 
AT  LOEWIS  STATE 
LOS  ANGELES,  than  it  has . 

BEEN  our  good  fortune  to  ...  . 

PLAY  to  since  we  have 
OPERATED  the  theatre 
WITH  exception  of  one ! 

SATURDAY  we  did  enormous 
BUSINESS  and  Monday  was  biggest  • 
MONDAY  in  some  time.  We  played  to 


THIS  picture  is  a riot  from  start  to  finish  and  has  more  . 
REAL  laughs  to  the  foot  than  most  comedies  to  the  reel! 
PARTICULARLY  pleasing  is  that  situations  and  gags 

ARE  entirely  original.  The  chase  is 

ONE  of  the  fastest  1 have  ever  witnessed  . . 
AND  scene  in  movie  theatre  is  a scream!  . 

THIS  picture  establishes  Buster  as  . 

COMEDY  star  of  first  magnitude 

AND  a cinch  for 

RECORD-BREAKING  . 

BUSINESS  on  . . . 

ALL  future  . . 

PRODUCTIONS!” 


Imperial  '•Pictures.  Ltci.,&xciusive 
oXstrihutors  thruout  Preut  •Hriictiu  .. 
Sir'Wiilia.m^urij.  Mxma-giyco  S)irector. 


Written  hy 
Jean  Hdve%. . . . 
JosepK  Mitchell 

and- 

Clyde  Bi'uclcinan 


'Wlrccted  by 

Bustei' 
Kedton 


QrMassesd  Hudnsf 


REGIST^foFF^:^ 


.j^'nlnviUd 

” ^ T pARDY 


' ‘ "^  ^ T PARR'^ 

Bj,  GeoR^  1-  to 

rrt  HERE’S  “,^^‘p^lartaste  in  th>s 

•yiraa  •■■■“», aS  ;*,.■» 

tor  ran^  as  a 

S«^0*  theatres.  . 


We  could  write 
a whole  book  about 
the  ^ood  things  in 

%e  UNINVITED  GUEST 

«but  see  what 
the  Exhibitor’s 
Trade  Review 

^ot  into  / 
576 words  / 


fcry  l-mperia-iTictiLres  Ltd.. 
elusive  JOUtrihutors  thru- 


out  9reat  iliritai-yi...  .Sir  j' 


Wm.^ury.Ma-nagin^Xirector  ' 


■Mr^M  Ince 

Starkly  CURTIS  BENTON 

IN  THE  CAST 
MAURICE  "LEFTY"  FLYNN 
JEAN  TOLLEY*' LOUIS  WOLHEIM 
MARY  MAC  LAREN  and 
WILLIAM  BAILEY  . - - . 


f%e  5h'?’  *he  ”°^fv\tn- 

°S  Tea''"'”;r  oi  W 


CO' 


\V 


\\et^ 


\Vie 


ac’ 


rV\x^^ 


\s 


v\V\e^ 


t\\e 


o'^ 


v\ee' 


be 


iPt-odu-ced  hy 

SUBMARINE  FI 

under-  the  lAITT  .T 


;0^^^ 


l\OY 


e\ 


tbe 


a\ 


'o\o^* 


.*  e 


ircced  hy 

JUNE  FILM  CORE 

under  the  WILLIAM.SON 
patents  ...Natural  color  scenes 

^^TECHNICOLORCORR 


^?-ct 
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^ picture  tfjat  appeals  to  tl^e 
“4Wam  Streets!”  of  tfjc  tuorlb. 


Murray  Garsson 


presents 


BROADWAY 

BROKE 


by 

Earl  Derr  Diggers 

with  a notable  cast  including 


PERCY  MARMONT 

Gladys  Leslie 
Maclyn  Arbuckle 
Edward  Earle 
Sally  Crute 
Billy  Quirk 


MARY  CARR 

Dore  Davidson 
Macey  Harlan 
Henrietta  Crossman 
Pierre  Gendron 
Frederick  Burton 


Directed  by  J.  Searle  Dawley 


S Proa&toap  Storp 
S Proaittnap  cast 
S Jiroatoap  picture 
®f)ruout 


SELZNICK  DISTRIBUTING  CORPORATION 
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The  A nnual  StuJio  Issue 

(and  Ninth  Anniversary  Numb  er) 


oi 


lExifflniBiPiraDiR® 


Will  te  pu  h\  ished  under 
date  of  June  28tn,  going 
to  press  on  June  17th. 

Space  reservations  now 
being  made. 


Forms  will  close  (Chicago 
June  14tb. 


them  up  at  11AM 


«and  the  critics  wild  about  it/ 


Chicago  Tribune — 

“Fm  keen  for  the  picture.  It's  a hand- 
ful of  life.  Not  a dull  moment.  It  intrigues 
you  and  I think  you  may  want  to  see  it 
again. " 


Mae  Tinee. 


Geoi^  Fitzmaurice's 

^ ^ ® greatest  achievement 


Presented  by 


Samuel  Goldwyn 
(not  now  connected  with 
Goldwyn  Pictures) 


Chicago 

Theatre 

Chicago,  III, 


Chicago 

Daily  Journal — 


From  the  vivid  glowing  novel 
JOSEPH  HEaOESHEIMEa 
Adapted  for  the  screen 
By  FRANCES  MARION 


'It's  pictures  like  'Cytherea'  that 
mark  the  mileposts  in  motion  pictures 
advance. " 

— Virginia  Dale. 


* Lewis  Stone  Alma  Rubens 
5^  Norman  Kerry 

A Irene  Rich  cmd  ★ Constance  Bennett 

A 3xr/it  Hotioiidl  ^Picture 


First  National  Pictures  Inc.  presents 


jyiapted  from  the  story  by  JESSIE  HENDERSON 
Directed  by 

JOHN  FBANCIS  DILLON 


Supported  by 

SYDNEY  CHAPLIN 
Frank  Mayo 
Phyllis  Haver 


die  greatest  auAence 
dean-up  on  die  maiket/ 

theluggest 
fHctinediis 
popalarstar 
has  ever 
made  / 


^ CoaattoU^  by  V. 

Brst  Hsttkmal  Haurei  In^ 
\383  Madlsots 
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To  Obtain  Support 
Return  the  Favor 

In  the  final  analysis  it  is  up  to  the 
theatre  owner  to  decide  just  how  free 
this  industry  shall  remain  from  monop- 
oly and  centralized  control. 

The  film  market  will  remain  open  and 
competitive  just  as  long  as  the  exhib- 
itor, with  an  eye  to  the  future,  sees  to 
it  that  every  distributor  with  a good 
picture — no  matter  how  small  such  a 
distributor  may  be — gets  a fair  chance 
to  market  his  picture. 

The  only  type  of  encouragement  that 
can  mean  anything  to  the  small  pro- 
ducer and  the  small  distributor  is  the 
encouragement  which  the  exhibitor  is 
able  to  offer  in  the  form  of  contracts. 
Moral  support  is  not  enough;  if  the 
theatreman  wants  to  be  able  to  buy  pic- 
tures from  a number  of  sources  he  must 
lend  substantial  encouragement  to  these 
various  sources. 

Every  exhibitor  knows — or  should 
know — his  booking  problem  best.  But 
a bit  of  general  advice  which  may  go  a 
long  way  toward  deciding  future  devel- 
opments in  the  industry  may  be  set 
down  as  follows : Keep  some  open 
dates  for  the  smaller  distributors,  pro- 
vided, of  course,  that  they  are  able  to 
offer  you  a proposition  that  is  attractive 
in  quality  and  in  price. 

Indications  point  to  the  liveliest  sell- 
ing campaign  the  industry  has  ever  seen 
which  will  take  place  during  the  com- 
ing summer  months.  The  selling  or- 
ganizations are  going  to  make  heroic 
efforts  to  get  quantities  of  their  product 
under  contract  to  the  theatres  before 
fall.  Exhibitors,  in  most  instances,  will 
face  a very  difficult  buying  problem. 

The  expected  decrease  in  the  volume 


of  product  to  be  offered  apparently  is 
not  going  to  materialize.  Instead,  it 
appears,  that  there  will  be  offered  for 
sale  a considerably  larger  number  of 
pictures  than  were  on  the  market  last 
season.  Even  in  the  case  of  especially 
big  productions,  there  seems  to  be  com- 
ing a number  that  will  at  least  measure 
up  to  the  number  put  out  last  year. 

Against  this  must  be  considered  the 
fact  that  the  number  of  play  dates  in 
the  industry  continues  to  decrease. 
Thousands  of  exhibitors  with  a willing- 
ness to  give  every  distributor  an  oppor- 
tunity for  contracts  are  in  a quanclary 
as  to  what  to  do  with  more  than  a fair 
percentage  of  the  pictures  that  are 
being  offered. 

On  this  point  the  exhibitor  certainly 
is  entitled  to  relief.  And  the  only  re- 
lief that  can  come  is  for  producers  and 
distributors  to  ascertain  by  investiga- 
tion and  survey  just  what  quantity  of 
pictures  is  wanted  and  then  regulate  the 
output  accordingly. 

* * * 

Seeking  a Place 
In  National  Sun 

The  Stanley  Company  of  Philadel- 
phia is  seeking  to  assert  itself  in  a na- 
tional way.  Its  activities  in  this  con- 
nection have  been  interpreted  in  certain 
quarters  to  mean  that  it  intends  to  pro- 
mote a nation-wide  chain  of  theatres. 

We  think,  however,  it  is  more  likely 
that  the  plan  immediately  in  mind  is  a 
revival  of  the  national  booking  com- 
pany idea  which  certain  people  con- 
nected with  the  Stanley  Company  have 
been  very  enthusiastic  about  for  some 
time. 

The  Stanley  Company  is  usually 
spoken  about  in  superlatives.  It  is 


either  spoken  about  as  a great  institu- 
tion, doing  a great  good  and  making 
safe  for  good  business  one  of  the  best 
territories  in  the  country — or  else  quite 
the  reverse  is  stated. 

It  has  been  our  observation  that 
most  of  the  distributors  with  good  prod- 
uct and  business-like  methods  are  those 
who  speak  about  the  Stanley  Company 
as  superlatively  good.  The  others  must 
have  something  to  rail  against  in  all  of 
the  various  territories  and  the  Philadel- 
phia company  makes  a good  target. 

* * * 

When  a Lawyer 
Turns  Comedian 

Mr.  Nathan  Burkan  is  an  able  law- 
yer, knows  the  motion  picture  business 
and  represents  a number  of  important 
motion  picture  interests.  All  of  which 
makes  quite  remarkable  his  conduct 
while  appearing  recently  before  a con- 
gressional committee  in  Wasliington, 
representing  the  Society  of  American 
Composers,  Authors  and  Publishers. 

Mr.  Burkan  was  opposing  a revision 
in  the  copyright  law  which  would  per- 
mit the  public  performance  of  copyright 
music  without  the  payment  of  the  so- 
called  tax  to  the  Society.  He  is  re- 
ported to  have  described  the  industry 
as  a “gigantic  trust”  and  to  have  called 
upon  congress  to  investigate  every  pro- 
ducer in  the  country ! 

The  “trust”  stuff,  of  course,  is  always 
good  material  before  a congressional 
committee.  It  sounds  important  if,  as. 
in  this  case,  it  doesn’t  mean  anything. 
Perhaps,  on  the  investigation  matter 
Mr.  Burkan  was  figuring  on  booking  in 
such  an  attraction  at  Washington  to  fol- 
low the  oil  investigation  sideshow  of  the 
present  congress. 
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EXHIBITORS  HERALD,  . 
407  So.  Dearborn  St., 

Chicago,  III. 

Gentlemen : 

Enclosed  find  check  for 
two  years  subscription  of  the 
EXHIBITORS  HERALD. 
We  appreciate  the  good  work 
you  are  doing  for  the  inde- 
pendent and  state  right  men. 
We  get  two  or  three  copies  of 
the  paper  around  the  office 
under  various  names  but  the 
enclosed  subscription  is  for 
the  purpose  of  having  your 
magazine  come  to  my  home 
address. 

I am  very  much  in  sym- 
pathy with  your  announce- 
ment in  your  last  issue  advis- 
ing that  you  are  discon- 
tinuing the  so-called  reviews 
of  pictures  and  I am  heartily 
in  sympathy  with  the  senti- 
ments contained  in  your  an- 
nouncement. Here's  hoping 
other  trade  papers  will  fol- 
low. 

Your  paper  is  especially 
valuable  in  this  territory  and 
I hope  to  see  the  time  when 
all  the  exhibitors  in  the 
Northwest  will  become  sub- 
scribers. 

Yours  very  truly, 

J.  F.  CUBBERLEY, 
Manager, 

F.  & R.  Film  Co. 


Re -Takes 


WHEN  Doug.  Eairbanks  got  to  New 
York  he  found  the  price  of  shaves 
had  gone  up,  so  he  went  out  and 
purchased  a $52  shaving  brush  and  beat 
the  barbers  at  their  own  game.  He’ll 
show  them  New  Yorkers  they  can’t  gyp 
him. 

* * * 

Don’t  forget  our  big  prize  contest,  for 
a name  for  those  blue-goggled  reformers 
who  cut  the  fillums  all  to  pieces.  There’s 
a quart  in  it  for  someone.  Understand 
the  Wampas  boys  are  getting  their 
heads  together  and  we  may  get  a sur- 
prise from  them.  Also  those  bright 
press  agents  in  N.  Y.  We  want  to  hear 
from  everybody. 

* * * 

News  to  Them 

There’ll  be  news  in  this  statement  that 
the  Methodist  Church  is  going  to  lift  the 
ban  on  dancing,  for  a lot  of  young  Metho- 
dists who  have  never  stopped. 

* * * 

Back  Home 

Now  that  the  election  of  officers  of  the 
M.  P.  T.  O.  A.  is  all  over  the  business  of 
presenting  pictures  and  getting  the  pub- 
lic in  will  continue  as  before. 

* * * 

“Not  WELCOME”  on  Mat 

Those  Russians  are  nice,  sociable  peo- 
ple, aren’t  they?  They  didn’t  want  our 
Army  fliers  to  land  when  forced  down 
by  a storm.  Folks  like  that  shouldn’t 
have  such  a big  country  if  they  object  to 
stray'  refugees. 

* ♦ * . 

Awful  Thought 

Gosh,  if  they  form  a third  party  that’ll 
mean  we’ll  have  to  smoke  a lot  more 
election  cigars. 

* * * 

Going  Right  Ahead 

Despite  the  fact  that  some  of  the  other 
trade  journals  don’t  like  the  Herald's 
policy  of  dropping  film  reviews,  we’re 
going  to  go  right  along  doing  it. 

* * * 

Yes,  Yes 

As  one  critic  sez:  “The  worst  picture 
we  ever  saw  made  the  most  money.  And 
that  goes  the  other  way,  too.” 

* * ^ * 

AU  Set 

They’ve  solved  the  seating  problem  in 
one  theatre  in  Massachusetts  and  dou- 
bled the  capacity  of  the  house  by  seating 
the  ladies  on  the  laps  of  the  young  men. 
* * * 

Likely  To 

Can’t  blame  folks  if  they  walk  out  on 
that  new  show,  “Early  to  Bed,”  can  you? 
* ♦ * 

Did  You  Know 

Cloves  used  to  be  used  to  scent  the 
breath.  Now  they  use  whiskey  or-  some- 
thing that  resembles  it  in  smell. 

* * 

Too  Much  Bobing 

In  ancient  days  the  Assyrians  used  to 
bob  their  wives’  ears  but  the  thing  never 
became  popular  with  the  women. 

* ♦ S|5 

StoDS  Knocking 

One  Texas  exhibitor  gave  away  guns 
to  his  patrons,  so  if  they  didn’t  like  the 
picture  they  could  shoot  themselves,  I 
suppose. 

J.  R.  M. 


June  7,  1924 


EXHIBITORS  HERALD 


25 


M.  P.  T.  O.  to  Be  Reorganized; 
To  Offer  Cohen  Salaried  Post 


Everything  Serene 
at  Boston 

Says  EDWIN  S.  CLIFFORD 

(Managing  Editor,  Exhibitors  Herald) 

BOSTON,  MASS.,  May  26. — This  city  is  the  scene  of 
a convention  of  the  Motion  Picture  Theatre  Owners  of 
America,  which  has  no  resemblance  whatever  to  any  past 
gathering  of  the  organization. 

There  is  not  a cloud  on  the  horizon — no  secret  confer- 
ences— no  heated  lobby  arguments— no  rumors  of  bolting. 

Everything  is  so  serene  that  the  hardened  trade  paper 
representatives  had  to  pinch  themselves  during  the  day 
to  realize  that  they  were  actually  at  a convention. 

The  boys  who  are  attempting  to  get  out  dailies — there 
are  two  of  them  this  year — arc  up  against  it  for  some- 
thing to  fill  with.  Both  are  making  desperate  efforts  to 
line  up  something  with  which  to  attract  attention  to  their 
four -pagers. 

The  only  gaterings  in  the  lobby  are  for  the  purpose  of 
hand  shaking.  The  only  heated  argument  on  Monday  was 
over  the  respective  merits  of  the  Giants  and  the  Yankees. 

* * * 

None  of  the  much  rumored  “harmony”  surprises  devel- 
oped. A1  Steffes,  Jim  Ritter  and  the  rest  of  the  insurgents 
who  had  humming  headquarters  at  Chicago  a year  ago, 
are  conspicuous  by  their  absence.  Up  to  tonight,  at  least, 
Colonel  Cole  of  Texas,  who  was  expected  to  appear  here 
in  the  interests  of  p>eace,  had  not  arrived. 

Charles  O’Reilly  and  William  Brandt  of  New  York  City, 
who  were  reported  to  have  a new  plan  of  organization  to 
submit  to  the  convention  as  a preliminary  toward  re- 
uniting all  of  the  warring  factions  of  exhibitors,  had  not 
appeared  by  Monday  evening  and  acquaintances  declared 
that  they  would  not  be  present.  The  only  explanation  of- 
fered was  that  they  were  not  assured  of  being  heard. 

“This  is  the  last  convention  of  the  Motion  Picture  The- 
atre Owners  of  America,”  declared  one  of  the  pessimistic 
of  the  trade  paper  delegates.  But  on  the  surface  at  least, 
it  appears  that  he  is  mistaken.  The  delegates  and  visitors 
started  arriving  as  early  as  Saturday  afternoon.  Every 
incomiixg  boat  and  train  brought  more  today  and  the  pre- 
diction was  that  there  would  be  at  least  1,000  present. 

Considering  that  the  producers  and  distributors  are  al- 
most ignoring  the  present  convention,  that  1,000,  made  up 
mostly  of  theatre  owners,  represents  a mighty  big  attend- 
ance for  any  convention. 

Sydney  Cohen  fairly  breathed  contentment  when  inter- 
viewed briefly  at  noon.  He  was  a busy  man,  getting  the 
last-minute  details  of  the  convention  straightened  out, 
and  could  grant  your  representative  only  three  minutes. 
The  three  minutes  stretched  out  into  twenty,  however, 
as  he  went  over  his  plans  for  the  Motion  Picture  Theatre 
Owners  of  America  and  his  satisfaction  over  the  scores 
of  letters  and  telegrams  he  had  received  from  exhibitors, 
thanking  him  for  his  services  during  the  past  four  years 
and  expressing  regret  at  his  determination  to  retire. 

ifli  ^ 

“Here’s  one  letter  which  ought  to  interest  you.  Cliff,” 
he  said.  “It  is  from  one  of  your  most  loyal  subscribers 
and  I will  always  keep  it  as  one  of  my  most  treasured 
possessions. 

“It  is  just  a little  more  proof  that  when  they  tell  you 
Nebraska,  Kansas  and  some  of  those  other  states  are  sol- 
idly against  Cohen,  they  misinform  you.  I have  scores  of 
letters  from  small  town  exhibitors  who  believe  that  I 
have  done  my  best  for  them,  and  I am  proud  of  them.” 

The  letter  Mr.  Cohen  selected  from  the  pile  in  front  of 
him  was  on  familiarly  colored  paper.  A glance  at  the  let- 
terhead identified  it  as  being  from  J.  C.  Jenkins,  one  of 
(Continued  on  page  27) 


Davis  Urges  lOO  Men 
Donate  $1,000  Each 

Only  Half  Dozen  States  Not  Represented 
at  Boston  Convention 
By  JOHN  S.  SPARGO 

{New  York  Editor,  Exhibitors  Herald) 

BOSTON,  MASS.,  May  27.— Joseph  W.  Walsh, 
president  of  the  Motion  Picture  Theatre  Owners  of 
Connecticut,  presiding  at  the  opening  session  today  of 
the  annual  convention  of  the  Motion  Picture  Theatre 
Owners  of  America,  promised  the  delegates  that  a 
“bombshell”  would  be  sprung  on  them  in  the  matter 
of  the  future  governing  of  the  exhibitor  organization. 

First  intimation  that  a reorganization  plan  was 
under  advisement  by  leaders  was  given  at  the  meeting 
yesterday  afternoon  of  the  executive  committee  and 
officials. 

Davis  Announces  His  Plan 

Everything  was  moving  along  harmoniously  when 
Harry  Davis  of  Pittsburgh  arose  and  asked  the  floor. 
Said  Mr.  Davis  in  effect; 

“This  organization  has  been  functioning  fairly 
successfully  for  the  past  year  in  a limited  way  and 
going  along  as  we  are  we  probably  will  continue  to 
function  for  some  time  to  come.  But  we  are  going 
along  on  wrong  lines.  The  laborer  is  worthy  his  hire 
and  we  cannot  continue  as  a constructive  organization, 
working  for  the  interests  of  the  exhibitors  of  the 
country  big  and  little,  if  we  continue  as  we  are. 

“I  propose,  and,  if  this  executive  session  does  not 
take  action  to  bring  the  matter  before  the  convention 
along  these  proposed  lines,  I will  bring  the  matter 
up  on  the  floor  for  the  consideration  of  the  entire  body. 

Wants  $100,000  in  Treasury 

“What  the  exhibitors  of  the  country  need  and  what 
] propose  here  and  now  is  that  we  put  this  organiza- 
tion on  a business  basis.  I propose  that  we  get  to- 
gether 100  or  150  exhibitors,  each  of  whom  has  the  in- 
terest of  the  exhibitors  enough  at  heart  to  pay  into 
the  treasury  of  the  organization  $1,000.  Then  we 
should  employ  a capable  man  of  high  proven  character 
and  business  ability  as  either  president  of  this  organ- 
ization or  its  executive  secretary,  whatever  you  care 
to  call  him,  to  serve  our  interests  as  they  should  be 
served. 

“I  mean  no  reflection  on  anyone  or  on  anything 
that  has  been  done,  but  this  industry  is  big  enough  and 
the  interests  of  the  exhibitors  is  great  enough  to  have 
all  its  business  conducted  on  a strictly  business  basis. 
This  cannot  be  done  unless  we  are  properly  financed. 
I do  not  mean  that  we  shall  give  notes  or  promises  of 
something  we  are  to  do  in  the  future.  What  I mean 
is  that  we  shall  pay  in  the  money  in  coin  of  the  realm 
and  pay  it  in  the  right  way. 

“As  things  are  now  we  will  go  along  with  some 
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few  carr3'ing  the  burden  and  hoping  that 
motion  picture  day  will  furnish  us  the 
financing  we  need.  That  is  all  wrong. 
What  we  need  is  money  now.  We  have 
large  interests  at  stake  and  we  can  only 
protect  those  interests  by  adopting  some 
method  of  financing  different  from  that 
under  which  we  have  been  working.” 

No  Dissenting  Opinion  Voiced 

There  were  twenty-two  men  in  the 
room  when  Mr.  Davis’  bombshell  was 
thrown  and  there  was  no  dissenting  opin- 
ion e.xpressed  to  the  plan  proposed  by 
Mr.  Davis.  Mike  Comerford,  of  Scran- 
ton, generally  conceded  to  be  the  power 
behind  the  throne,  if  there  is  any  such 
power  in  an  organization  dominated  by 
Mr.  Cohen,  was  the  first  to  express  favor- 
able comment  on  the  Davis  plan.  He 
announced  that  he  was  ready,  not  only 
to  hand  over  his  thousand  dollars,  but 
that  he  would  do  everything  he  could  to 
assist  in  making  the  plan  effective. 

Joseph  Seider,  the  efficient  secretary 
of  the  motion  picture  owners  of  New 
Jersey,  and  generally  recognized  as  one 
of  the  most  energetic  of  the  younger  ele- 
ment of  exhibitors,  was  another  who  de- 
clared himself  heartily  in  favor  of  the 
Davis  plan. 

The  meeting  which  was  expected  to 
end  at  5 o’clock  remained  in  session  until 
half  past  6,  and  for  further  discussion  of 
the  Davis  plan  a night  session  was  held. 

Cohen  Urged  for  Post 

While  Mr.  Davis’  plan  originally  con- 
templated securing  a man  from  outside 
the  industry  to  serve  under  contract  as 
president  or  executive  secretary,  a strong 
movement  has  been  started  to  make  SjM- 
ney  S.  Cohen  executive  secretary  with  a 
salary  proportionate  to  this  worth.  This 
movement  was  started  immediately  after 
the  night  session  last  night  and  it  is 
generally  believed  among  those  best 
posted  that  it  will  go  through. 

^Vhether  or  not  the  convention  will  go 
through  the  formality  of  electing  a presi- 
dent is  problematical.  The  governing 
elements,  according  to  the  Davis  plan, 
will  be  an  executive  committee  and  the 
executive  secretary.  If  this  latter  should 
be  Mr.  Cohen,  it  will  take  a discerning 
eye  to  discover  anything  differing  from 
the  regime  of  the  past  year  beyond  the 
adoption  of  a more  regular  system  of 
financing  the  work. 

Prior  to  the  executive  meeting  yester- 
day it  had  been  the  plan  of  the  powers 
which  have  ruled  since  the  Washington 
and  Chicago  conventions  to  elect  Mike 
O’Toole,  who  is  generally  recognized  as 
M.  E.  Comerford’s  representative  to  the 
presidency  as  Sydney  S.  Cohen’s  suc- 
cessor, Mr.  Cohen  to  be  made  chairman 
of  the  board  of  directors. 

At  the  opening  session  this  morning 
Mr.  Walsh  introduced  J.  Douglass  Flat- 
terj^  who  represented  Mayor  James  M. 
Curley,  owing  to  the  latter’s  inability  to 
be  present.  In  the  name  of  the  mayor, 
Mr.  Flattery  presented  the  theatre  own- 
ers with  the  key  of  the  city,  and  then 
addressed  them  on  the  evils  threatening 
the  exhibitors,  mentioning  high  cost  of 
pictures,  salaries  of  stars,  censorship  and 
the  ‘‘music  tax.”  On  these  subjects  Mr. 
Flattery  is  qualified  to  speak,  as,  in  addi- 
tion to  being  a city  official,  he  is  a lawyer 
of  high  standing  and  is  financially  inter- 
ested in  a number  of  motion  picture  thea- 
tres. 

R.  F.  Woodhull.  Martin  J.  Smith,  M. 
E.  Comerford  and  Glenn  Harper  were 
appointed  a committee  to  escort  Presi- 
dent Cohen  to  the  chair.  Mr.  Cohen’s 
appearance  was  greeted  at  first  with  loud 
hand  clapping  and  when  he  reached  the 
platform  the  delegates  to  a man  arose 
and  cheered.  The  convention  was  then 
turned  over  to  Mr.  Cohen,  who,  after  an- 
nouncing positively  that  this  would  be 
the  last  time  he  would  appear  before 
them  as  president,  he  read  a report  of  the 


JAMES  C.  RITTER,  a familiar  figure  at 
past  exhibitor  conventions,  is  num- 
bered among  the  absent  ones  at  this 
year’s  meeting  at  Boston. 

activities  of  the  organization  during  his 
stewardship. 

In  attendance  the  convention  is  all  that 
was  expected  by  those  having  the  matter 
in  charge,  with  possibly  only  half  a dozen 
states  not  represented. 

The  program  for  the  three  days’  ses- 
sions follows: 

Tuesday,  May  27 

10:30  A.  M. — Opening  of  Convention. 

2 —  Singing  of  “America.” 

3 —  Address  of  welcome  on  behalf  of  the  theatre 
owners  of  Massachusetts  and  Boston — by  H.  C. 
Wasserman,  chairman  of  the  Massachusetts'  con- 
vention committee. 

4 —  Address — Hon.  James  M.  Curley,  mayor  of 
Boston. 

5 —  Response  to  Mayor’s  address — Eli  Whitney 
Collins,  president,  Motion  Picture  Theatre  Own- 
ers of  Arkansas. 

6 —  Presentation  of  National  President  Sydney 
S.  Cohen,  and  formal  opening  of  the  convention. 

7 —  Report  of  the  national  president. 

8 —  Naming  of  convention  committees  by  the 
national  president. 

9 —  Report  of  the  board  of  directors — R.  F. 
Woodhull,  president.  Motion  Picture  Theatre 
Owners  of  New  Jersey. 

10 —  Report  of  public  service  and  legislative  de- 
partments— M.  J.  O’Toole,  chairman,  Public  Serv- 
ice Department,  Motion  Picture  Theatre  Owners 
of  America. 

11 —  Report  on  music  tax  activities — Henry  A. 
Stabb,  executive  secretary.  Motion  Picture  The- 
atre Owners  of  Wisconsin. 

12 —  Report  on  National  Motion  Picture  Day — 
Joseph  W.  Walsh,  president,  Motion  Picture  The- 
atre Owners  of  Connecticut. 

13 —  “Appreciation  of  cooperation  of  the  Mo- 
tion Picture  Theatre  with  the  United  States  Post- 
office  Department” — Floyd  Montgomery,  office  of 
the  postmaster  general,  Washington,  D.  C. 

14 —  Report  on  non-theatrical  situation — Martin 
G.  Smith,  president.  Motion  Picture  Theatre  Own- 
ers of  Ohio. 

15 —  Report  on  admission  and  seat  tax  activities 
— George  P.  Aarons,  national  secretary.  Motion 
Picture  Theatre  Owners^  of  America. 

16 —  “Canadian  affiliation  with  Motion  Picture 
Theatre  Owners  of  America” — Miss'  Ray  L,  Lewis, 
secretary.  Motion  Picture  Theatre  Owners  of 
Canada,  Ontario  division. 

Note — 4:30  trip  of  delegates  and  visitors  to 
historic  points  in  and  around  Boston,  through 
the  courtesy  of  the  Massachusetts  and  Boston 
Committees  of  Arrangements,  and  the  Grand- 
Ascher  Productions  Co. 

Wednesday,  May  28 

10:30  A.  M.  1 — Report  of  committee  on  cre- 
dentials. 

2 — “Citizens  Military  Training  Camps  and  their 


importance  to  national  welfare” — General  Malvern 
Hill  Barnum,  of  the  U.  S.  army. 

3 —  “Red  Cross  activities  and  the  Motion  Pic- 
ture Theatre” — Douglass  Greisemer,  director,  pub- 
lic information,  American  Red  Cross. 

4 —  “Screen  Press  of  America” — Miss  Louella  O. 
Parson,  editor,  motion  picture  division  of  New 
York  American. 

5 —  Address — Robert  E.  Welsh,  editor.  Moving 
Picture  World. 

6 —  Address — William  A.  Johnstone,  editor,  Mo- 
tion Picture  News. 

7 —  Address — Thomas  B.  Hanley,  editor.  Mo- 
tion Picture  Magazine,  New  York  Morning  Tele- 
graph. 

8 —  Nomination  of  Officers. 

(Note — 1 :30  P.  M.  Delegates  and  visitors  will 
be  the  guest  of  Hon.  James  M.  Curley,  Mayor 
of  Boston,  and  the  city  of  Boston  on  a steam- 
boat trip.  Autos'  will  be  provided  to  take  the 
delegates  to  the  pier  through  the  courtesy  of 
the  Pioneer  Film  Corp.  arranged  by  the  Boston  . 
Theatre  Owners  Commitee.) 

7 :30 — National  convention  banquet  in  Grand 
Ball  Room,  Copley-PIaza  hotel. 

Address — “Red  Cross  and  the  Motion  Picture” — 
Douglass  Griesemer,  director,  public  information, 
American  Red  Cross. 

Address — Hon.  Channing  B.  Cox,  governor  of 
Massachusetts. 

Address — “Cooperation  between  the  Motion  Pic- 
ture Screen  and  the  Army” — Major  General  A. 
W.  Brewster,  United  States  army. 

Address — Hon.  James  M.  Curley,  mayor  of 
Boston. 

Thursday,  May  29 

10:30 — 1 — Election  of  Officers. 

2 —  Installation  of  Officers. 

3 —  Reports  of  committees. 

4 —  Address — A.  Dennis,  president  of  the  Mo- 
tion Picture  Theatre  Owners  of  Canada. 

5 —  Address — Mrs.  C.  Batigne. 

6 —  Insurance  report — John  Towers,  of  Theatre 
Inter-Tnsurance. 

7 —  Unfinished  business. 

8 —  Designation  of  convention  city  for  1925. 

Comerford  Issues  Statement 

Prior  to  the  Monda.v  afternoon  meet- 
ing, the  follovniig  was  given  out  as  offi- 
cial from  the  headquarters  of  the  national 
association : 

“When  interviewed  today  concerning 
the  general  status  of  affairs  within  the 
motion  picture  industry  and  with  special 
reference  to  the  theatre  owners’  organiza- 
tion, M.  E.  Comerford,  a member  of  the 
national  board  of  directors,  said  in  part: 

“ ‘The  Motion  Picture  Theatre  Owners 
of  America  is  an  organization  and  in  its 
protective  influences  for  all  exhibitors 
within  the  industry,  is  in  better  shape 
now  than  at  any  previous  time  in  its  his- 
tory. What  was  done  in  this  organization 
was  handled  for  the  general  welfare  of 
the  industry  as  a whole,  and  included 
every  element  and  division  of  it.  That  is 
our  purpose  and  we  feel  that  anything 
that  will  help  the  exhibitors  in  an  honest 
and  fair  way  cannot  but  be  of  special  as- 
sistance to  every  other  section  of  the 
industry. 

“ 'We,  naturally,  made  a few  mistakes 
and  this  happens  in  every  movement.  But 
these  mistakes  were  of  the  head  and  not 
of  the  heart,  as  our  purposes  were  always 
of  a constructive  nature  and  our  inten- 
tions always  entirely  honest,  and  took  in 
on  every  occasion  the  welfare  of  the  en- 
tire industry. 

Strength  Now  Greater 

“ ‘We  have  greater  strength  now  than 
ever  before  and  we  have  the  respect  of 
the  public  generally  and  the  special  co- 
operation and  good-will  of  the  highest 
officials  in  the  nation,  state  and  different 
communities,  and  our  business  stands 
well  in  every  center  and  is  regarded  by 
all  people  of  a kind  that  conserves  in 
every  way  the  welfare  of  each  commu- 
nity. 

“ ‘Every  person  connected  with  our 
industry,  no  matter  w'hat  division  of  it, 
should  cooperate  in  every  way  to  advance 
the  industry  as  a whole.  We  want  to 
improve  our  position  and  wipe  out  all 
unfair  tactics  and  other  processes  within 
the  industry  which  in  any  way  are  not 
entirely  just  and  giving  everybody  a 
square  deal.  Honestly  conducted  exhibi- 
tor organization  such  as  ours  is,  is  al- 
ways one  of  the  best  and  surest  ways  to 
protect  the  entire  industry  from  attacks 
of  all  kinds  from  the  outside  and  every- 
thing of  an  unfair  nature  on  the  inside.’  ” 


June  7,  1924 


EXHIBITORS  HERALD 


27 


Warner  Brothers  Hold 
Convention  on  Coast 
For  Franchise  Holders 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  May  27. — The  an- 
nual convention  of  the  franchise  holders 
distributing  Warner  Brothers’  product  is 
being  held  in  Los  Angeles  at  the  Warner 
studios. 

The  following  franchise  holders  are  ex- 
pected to  be  in  attendance: 

L,^  Berman,  Philadelphia  and  Washington  ter- 
ritories, W.  D.  Shapiro  and  Wallenstein  of  Frank- 
lin Film  Company,  Boston ; Oscar  Oldknow, 
Southern  States  Film  Company,  Atlanta ; Eddie 
Silverman  and  H.  Lubliner,  Film  Classics,  Inc., 
Chicago ; W.  G.  Underwood,  Specialty  Film  Com- 
pany, Dallas,  Little  Rock  and  Oklahoma  City; 
Al,  Kahn,  Film  Classics,  Kansas  City ; Harry 
Weinberg,  Des  Moines;  E.  G,  Tunstall,  Mil- 
waukee; Fred  Cubberly,  F,  and  R,  Film  Exchange, 
Minneapolis;  L,  M,  Ash,  Creole  Enterprises,  New 
Orleans ; Bobby  North  and  Henry  Siegel,  Apollo 
Film  Exchange,  New  York ; Spyros  Skouras  and 
Harry  Hines',  St,  Louis  Film  Exchange,  St, 
Louis;  Geo.  A.  Oppenheimer  and  Morgan  Walsh, 
Geo.  A.  Oppenheimer  Film  Company,  San  Fran- 
cisco ; L.  K.  Brin,  Film  Classics,  Inc.,  Seattle : 
L.  T.  Fiddler,  Denver  and  Phil  Kaufmann,  Regal 
Films,  Inc.,  of  Canada. 

Weather  Advantageous 
To  Eastern  Exhibitors 

(Special  to  Exhibitors  Herald) 

-ALBANY,  N.  Y.,  May  27. — Continued 
pol  weather  in  this  section  of  the  state 
is  proving  advantageous  to  the  motion 
picture  theatres  and  is  responsible  for 
hundreds  of  dollars  in  the  way  of  admis- 
sions, that  would  otherwise  no  doubt  be 
lost  if  hot  weather  prevailed. 

The  cold  weather,  however,  is  causing 
some  of  the  managers  quite  a bit  of 
worry.  At  the  Troy  theatre,  the  manage- 
ment has  allowed  the  fires  to  go  out  on 
three  different  occasions,  thinking  that 
heat  was  unnecessary. 


Bendell  Reelected  as 

President  of  Board 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  May  27.— At  the  an- 
nual election  of  the  Albany  Film  Board 
of  Trade,  Robert  S.  Bendell,  manager  of 
the  local  Selznick  exchange,  was  re- 
elected as  president. 

The  other  officers,  all  of  whom  were  re-elected 
are : Vice-President,  J.  H.  MacIntyre,  manager 
of  the  Famous-Players  exchange ; treasurer,  G.  A. 
Woodard,  manager  of  the  Fox  exchange.  Miss 
Jane  Halloran  being  named  as  secretary.  The 
board  of  'directors  will  consist  of  Mr.  Bendell, 
Howard  Morgan,  Mr.  Woodard  and  A.  J.  Her- 
man. 


Brush  Plans  Several 

Pictures  This  Season 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27.— William  B. 
Brush  of  the  W.  B.  Brush  Productions 
has  plans  for  several  pictures  during  the 
coming  year.  His  first  will  be  an  adapta- 
tion of  Charles  Kingsley’s  “The  Water 
Babies”  and  it  is  planned  to  film  the  under 
water  sequences  in  the  West  Indies. 

As  his  plans  now  stand,  New  York  will 
probably  be  his  headquarters  for  interior 
work. 


Work  for  Cooperation 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  May  27. — To  pro- 
mote better  cooperation  between  the  city 
of  Los  Angeles  and  the  film  colony,  mem- 
bers of  the  Motion  Picture  Producers  and 
Distributors  association,  headed  by 
Joseph  M.  Schenck,  met  this  week  at  a 
dinner  with  the  board  of  directors  of  the 
Los  Angeles  Chamber  of  Commerce. 


AL  STEFFES,  one  of  the  two  most  ac- 
tive candidates  last  year  for  president  of 
the  M.  P.  T.  O.  A.  (James  C.  Ritter 
was  the  other),  is  another  leader  absent 
from  the  Boston  conclave. 


Everything  Is  Serene 
At  Boston 

(Continued  from  page  2$) 


the  exhibitors  whose  contributions  to 
Exhibitors  Herald  columns  has  helped 
materially  in  putting  the  Her.'VLd  at  the 
top  of  the  procession. 

He  wrote  Mr.  Cohen  as  follows: 

“The  distance  and  expense  precludes 
any  possibility  of  my  attending  the  Bos- 
ton convention  and  I fear  this  will  be 
true  of  hundreds  of  small  theatre  men  all 
over  the  Middle  West  and  West  who 
might  wish  to  attend.  Business  for  the 
past  two  years  has  been  such  as  to  make 
it  necessary  that  we  stick  close  to  the 
ship  and  watch  expenses  or  close  entirely. 
Had  this  convention  been  held  at  a more 
central  point,  I would  expect  to  see  a 
much  larger  attendance. 

“I  want  to  take  this  opportunity  to 
thank  you  personally  for  the  many  con- 
structive things  you  have  brought  about 
in  behalf  of  the  small  theatre  men  and  to 
say  that  I regret  that  you  have  decided 
to  step  down  and  out,  and  I only  hope 
your  successor  will  measure  up  to  the 
standard  of  responsibility  you  have  set 
and  that  the  progressive  program  you 
have  instituted  as  president  will  be  car- 
ried on  in  full  to  the  end.” 

A similar  letter  from  A.  B.  Hyman  of 
Huntington,  W.  Va.,  concludes:  “Should 
you  continue  actively  in  the  organization, 
although  in  a minor  way,  I am  sure  the 
organization  will  benefit  greatly  from 
your  cooperation.” 

This  is  written  Monday  night  before 
the  convention  is  formally  opened  and 
probably  will  not  reach  most  of  our  read- 
ers before  the  convention  has  closed. 

So  that  anything  predicted  now  as  to 
what  will  happen  at  the  convention  is  a 
mere  guess.  But  from  the  talk  in  the 
lobby  and  the  general  complexion  of 
things,  it  appears  that  there  will  be  no 
overture  made  to  the'  Allied  States  for  a 
re-united  organization,  but  a foundation 
may  be  laid  which  will  bring  about  a re- 
united organization  before  the  year  is  up. 


Paramount  to  Back  Up 
Famous  Forty**  With  j 
National  Advertising 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27. — Following  the 
announcement  by  Famous  Players- 
Lasky  of  forty  new  pictures  for  release 
during  the  six  months  period  from  Aug- 
ust 1 to  February  1,  1925,  comes  the  an- 
nouncement that  the  company  plans  the 
biggest  national  advertising  campaign  in 
its  history. 

The  Saturday  Evening  Post  has  been 
the  backbone  of  'its  national  advertising 
heretofore,  and  space  in  that  magazine 
will  be  doubled  in  August.  The  Ladies 
Home  Journal  will  regularly  carry  Para- 
mount advertising  and  Liberty,  the  new 
Chicago  Tribune  magazine,  will  also  carry 
a number  of  page  and  two  page  ads,  some 
of  them  in  four  colors. 

In  addition  to  this  it  is  planned  to  use 
about  a full  page  on  August  1 in  most  of 
the  leading  papers  of  the  country,  fol- 
lowed a month  later  by  the  Paramount 
week  newspaper  campaign.  Advertising 
will  be  so  arranged  that  exhibitors  will 
have  a minimum  of  trouble  in  using  it 
for  local  tie-ups. 


Lowell  Closes  Deal  in 
New  Territory  for  His 
Special  ** Floodgates  * * 

John  Lowell  Russell,  president  of 
Lowell  Film  productions,  announces  that 
his  picture  “Floodgates”,  on  which  he  is 
carrying  an  exclusive  campaign  in  the 
Herald,  has  been  signed  for  by  Frank 
Zambreno  of  Progress  Pictures,  Chicago. 

Lender  the  terms  of  the  contract  Zam- 
breno secures  the  distribution  rights  of 
“Floodgates”  for  Northern  Illinois,  In- 
diana and  Wisconsin. 

Following  the  successful  engagements 
of  the  picture  at  the  Randolph  theatre  in 
Chicago  and  the  Merrill  theatre  in  Mil- 
waukee, plans  are  under  way  to  release 
the  special  at  once  throughout  the  entire 
territory. 


Film  Salesmen* s First 

Social  Affair  Success 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  May  27.— The  first 
social  function  to  be  given  by  the  recently 
organized  association  of  film  salesmen  in 
this  city  occurred  Monday  night  when  a 
large  number  connected  with  Film  Row 
as  well  as  from  elsewhere  in  the  state, 
attended  the  dance  at  the  Hotel  Ten 
E>  ck.  The  affair  proved  one  of  the  lead- 
ing social  events  of  the  late  spring.^ 
Dancing  was  indulged  in  from  9 o’clock 
until  about  1 o’clock,  with  vaudeville  acts 
supplying  additional  entertainment.  The 
affair  proved  so  successful  that  similar 
functions  will  be  given  by  the  film  sales- 
men from  time  to  time. 


Three  Theatres  Close 

(Special  to  Exhibitors  Herald) 

TROY,  N.  Y.,  May  27. — Three  down- 
town houses  here  are  in  darkness  these 
days  with  slim  chances  of  two  ever  open- 
ing again.  The  Strand  and  the  Colonial, 
both  operated  by  the  Hall  company,  have 
closed  with  large  signs  announcing  that 
they  are  for  rent.  Following  a short  pe- 
riod of  business,  the  -\stor  has  also 
closed. 
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St.  Louis  Shown  to  Hold  Dominant 
Position  as  Film  Center 

Opening  of  New  Tivoli  Emphasizes  Importance  of  City's 
Standing  in  Screen  Circles 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  May  27. — The  opening  of  the  St.  Louis  Amusement 
Company’s  beautiful  new  Tivoli  theatre  on  Delmar  boulevard  near  the 
junction  of  St.  Louis  and  University  City  has  further  emphasized  the 
growing  importance  of  St.  Louis  as  a motion  picture  exhibition  center. 

The  Tivoli  with  its  1,400  seats  ranks  with  the  finest  theatres  in  the  Cen- 
tral West,  and  outside  of  the  bigger  first-run  houses  of  St.  Loons  and  Kan- 
sas City  is  the  largest  and  most  costly  picture  palace  in  Missouri. 


Film  men  in  this  section  consider  St. 

I.onis  in  many  respects  a better  mo- 
tion picture  city  than  New  York,  and  they 
say  that  if  New  York’s  floating  popula- 
tion of  oOO.OOO  or  so  daily  was  taken 
away  St.  Louis  would  forge  still  farther 
forward. 

A recent  census  revealed  that  New 
York  had  5?S  theatres  that  might  be 
classed  as  picture  houses,  with  a total 
seating  capacity  of  428,926,  or  an  average 
of  742  seats  per  house.  Based  on  a 
population  of  6,000,000  and  without  con- 
sidering the  500,000  of  daily  floaters,  New' 
York  supports  but  one  motion  picture 
theatre  seat  for  each  14  persons. 

The  Tivoli  brought  the  total  number 
of  St.  Louis  houses  booking  pictures  to 
106.  Those  houses  have  a total  seating 
capacity  of  101,643  or  959  seats  per  house. 
Showing  conclusively  that  St.  Louis  houses 
are  much  larger  on  the  average  than  those 
in  New'  York. 

St.  Louis  Ahead  of  New  York 

But  it  is  on  the  basis  of  number  of 
motion  picture  theatre  seats  in  propor- 
tion to  population  that  St.  Louis  out- 
classes New  York  absolutely.  With  a 
population  of  approximately  825,000  in  St. 
Louis  proper.  University  City  and  Wells- 
ton,  which  are  practicalh'  a part  of  the 
city  so  far  as  motion  picture  population 
is  concerned,  the  160  St.  Louis  motion 
picture  houses  with  their  101,643  show  an 
average  of  8.1  persons  for  each  theatre 
seat  compared  with  14  persons  per  seat 
in  New'  York,  indicating  that  St.  Louis 
in  that  respect  is  some  72  per  cent  bet- 
ter film  town  than  Manhattan  and  its 
environs.  And  figuring  in  the  500,000  of 
daily  visitors,  the  chief  patrons  of  the 
Irigger  New'  York  first  run  picture  houses, 
Manhattan  averages  15.1  persons  for  each 
movie  seat,  or  7 persons  more  than  St. 
Louis. 

More  Houses  Building 

And  in  a very  short  time  the  average 
of  St.  Louis  w'ill  be  reduced  to  7.5  per- 
sons per  seat,  as  three  houses  now  rap- 
idly nearing  completion  or  on  which  con- 
struction has  been  started  will  add  some 
8.500  seats  to  St.  Louis’  total.  In  addi- 
tion architects  have  prepared  sketches  or 
preliminary  plans  for  eight  other  motion 
picture  houses  w'ith  a total  seating  ca- 
pacity of  16,000,  which  would  increase 
the  total  number  of  screen  seats  in  the 
city  to  126,143.  In  addition  there  are 
nine  motion  picture  houses  in  the  city 
closed  at  present  w'hich  have  6,246  seats, 
all  of  which  would  reduce  the  St.  Louis 
average  to  but  6.2  persons  per  movie  seat. 

A survey  shows  that  St.  Louis  (includ- 
ing Lhiiversity  City  and  Wellston)  has: 

Seats 

106  theatres  booking  films  regu- 
larly   101,643 

9 motion  picture  theatres  closed 

temporarily  6,246 


3 motion  picture  theatres  under 

construction  8,500 

2 strictly  vaudeville  houses 
(show  news  and  short  pictures 

occasionally)  3,977 

6 dramatic  and  burlesque  houses  9,975 

126  theatres  of  all  kinds 130,341 

8 motion  picture  houses  contem- 
plated   16,000 

1 dramatic  theatre  contemplated.  2,500 
Warm  Weather  Not  Fatal 
Naturally  the  coming  of  the  warm 
w'eathcr  will  cause  many  of  the  St.  Louis 


film  and  combination  houses  to  close,  but 
St.  Louis  has  the  reputation  of  supporting 
more  high  class  open  air  theatres  than 
any  of  the  larger  cities  of  the  country. 

The  present  indications  are  there  will 
lie  approximately  forty-six  airdomes  op- 
erating in  St.  Louis  this  summer  with  a 
total  seating  capacity  of  56,485  seats.  The 
houses  they  will  supplement  or  replace 
for  the  summer  months  have  a seating 
capacity  of  44,000,  but  many  of  them  will 
run  both  the  regular  theatre  and  the 
auxiliary  airdome  during  the  summer. 

Neighborhood  Theatres  Developed 

St.  Louis  more  than  any  other  large 
city  has  developed  high-class  neighbor- 
hood theatres.  The  late  O.  T.  Crawford 
was  the  first  man  to  conceive  the  advan- 
tage of  taking  the  theatre  to  the  people 
instead  of  compelling  patrons  to  travel 
miles  to  their  places  of  amusement.  His 
Novelty  theatre  on  Easton  avenue  was 
the  pioneer  of  that  class  of  houses  of 
which  the  Tivoli  is  the  latest  and  finest 
example. 

The  St.  Louis  Amusement  Company 
with  15  neighborhood  theatres,  three  of 
which  are  closed  temporarily,  is  St.  Louis 
greatest  film  booking  combination.  The 
houses  now  operating,  including  the  Shaw, 
Pageant  Lafayette,  (jravios,  Manchester, 
Lindell,  Grand-Florissant,  Shenandoah, 
Tivoli,  Novelty,  Maffitt  and  Arsenal  have 
a total  capacity  of  16,938  and  the  three 
closed  houses,  the  Pershing,  Arco  and 
North  Grand,  3,972  seats.  In  addition 
this  company  usually  books  for  three  in- 
dependently owned  houses  with  3,240 
seats.  The  St.  Louis  Amusement  Com- 
pany is  controlled  by  Spyros  Skouras  and 
Harry  Koplar,  and  in  conjunction  with 
the  four  other  theatres  in  which  Skouras 
and  his  brothers  are  interested,  the  Grand 
Central,  Capitol,  West  and  Lyric  and 
Down  Town  Lyric,  show  a grand  total 
of  28,514  seats,  the  largest  of  any  group 
in  the  city. 


Will  Close  Sunday 

(Special  from  J.  R.) 

FREEMANSPUR,  ILL.,  May  27.— 
The  city  council  has  passed  an  ordinance 
prohibiting  the  opening  of  theatres  on 
Sunday.  The  bill  was  put  through  by 
church  people  of  the  town  after  a two 
month’s  campaign. 


Believes  Roadshowing 
Unfair  to  Exhibitor 

J.  C.  Endert  Says  Small  Town 
Houses  Cannot  Survive 
Steady  Roadshowing 

(Special  to  Exhibitors  Herald) 

CRESCENT  CITY,  CAL.,  May  27.— 
J.  C.  Endert  of  the  Endert  theatre  in 
Crescent  City,  is  of  the  opinion  that  road- 
showing is  generally  an  undesirable  pro- 
position and  that,  as  a steady  diet,  it 
would  prove  ruinous  to  the  small  town 
e.xhibitors. 

Blames  Unfair  Percentages 

He  bases  his  statements  on  the  fact 
that  producers  are  not  willing  to  allow 
the  exhibitor  what  is,  in  his  opinion,  a 
fair  percentage  of  the  receipts,  and  though 
an  exhibitor  can  stand  that  once  in  a 
while  if  the  picture  is  one  that  is  going  to 
give  his  house  standing,  it  would  be  im- 
possible, he  believes  to  continue  long  on 
that  basis. 

Endert  said  further  that  he  did  not 
think  the  playing  of  big  attractions  in  le- 
gitimate theatres  prior  to  general  release 
affected  the  small  town  exhibitor  one  way 
or  another  and  that  he  felt  the  same  way 
about  the  proposition  of  classifying  thea- 
tres, that  is  having  some  houses  play  big 
picture's  on  two-a-day,  others  westerns, 
others  comedy  drama,  etc. 

Must  Continue  Present  Plan 

In  general  he  seemed  to  feel  that  an 
occasional  picture  of  the  right  type  could 
be  roadshowed  profitably  for  all  con- 
cerned, but  that  the  present  plan  of  dis- 
tribution was  infinitely  preferable  to  the 
exhibitor.  He  expressed  himself  as  of 
the  opinion  that  the  situation  would  ad- 
just itself. 

Mr.  Endert’s  theatre  caters  to  a gen- 
eral class  of  patronage  in  a town  of  1,000 
population. 

Fifth  Annual  T.  O.  C.  C. 
Dinner  and  Dance  Is 
Held  at  Ritz~  Carlton 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27.— The  Ritz- 
Carlton  Saturday  night  was  the  scene  of 
the  fifth  annual  installation  dinner  and 
dance  of  the  Theatre  Owners  Chamber  of 
Commerce,  which  attracted  all  of  the 
notables  and  near  potables  here. 

Harry  Reichenbach — funnier  than  ever 
— acted  as  toastmaster  and  sent  the  gal- 
axy of  speakers  through  their  steps  in 
record  time.  Among  those  who  s^oke 
were;  Hon.  James  J.  Walker,  Charles 
Pettijohn,  Peter  J.  Brady,  Charles 
L.  O’Reilly,  Nathan  Burkan,  J.  J.  Unger 
and  Charles  Steiner. 

Vaudeville  and  dancing  followed  the 
program  of  speeches. 

Victor  Herbert  Drops 
Dead  Going  to  Doctor 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27.— Victor  Her- 
bert, composer  of  more  than  forty  operas, 
operettas  and  revues,  and  also  responsible 
for  the  musical  scores  of  a number  of 
the  industry’s  greatest  productions,  fell 
dead  yesterday  as  he  was  ascending  the 
stairs  to  his  doctor’s  office. 

The  popular  musician  was  born  in 
Dublin,  Ireland,  in  1859,  and  was,  on  his 
mother’s  side,  the  grandson  of  Samuel 
Lover,  the  novelist  and  poet.  He  married 
Therese  Forster,  a German  singer,  and  is 
survived  by  her,  a son  and  two  daughters. 
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Theatre  Men  Voice  Trade  wide 
Endorsement  of  Review  Stand 


Relate  Own  Experiences 
In  Letters  of  Approval 

Two  Letters  Carry  Protest  of  Minority;  Trade  Papers 
Vague  in  Their  Comment 

“Courage  of  your  convictions,”  “step  in  the  right  direction,”  “wise 
move”  and  similar  phrases  indicating  unanimity  of  sentiment  continue  to 
highlight  the  undiminished  flood  of  exhibitor  letters  endorsing  the 
HERALD’S  stand  against  professional  reviews  of  motion  pictures. 

Like  unity  jof  thought  is  noted  in  the  suggestions  offered  as  to  the 
content  matter  and  conduct  of  the  “New  Pictures”  department  which 
appeared  for  the  first  time  last  week  in  the  space  formerly  occupied  by 
the  reviews. 

Letters  Reveal  Tradewide  Exhibitor  Demand  for  Change 

It  is  evident  that  the  exhibitor  demand  prompting  the  Her.a.ld  de- 
parture from  hidebound  trade  paper  tradition  is  industry-wide  in  scope. 

Exhibitors  continue  to  point  out  flaws  in  the  review  policy,  citing 
personal  experience  to  illustrate  their  points.  Several  of  the  letters  received 
this  week  are  published  upon  subsequent  pages. 


Metro-Goldwyn  Elect 
Officials  of  Combine 

Marcus  Loew  Is  President; 
Both  Companies  Seen 
On  Directorate 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27.— The  last  de- 
tail of  the  Metro-Goldwyn  merger  was 
taken  care  of  when,  at  a meeting  of  the 
corporation,  officers  and  directors  of  the 
company  were  elected. 

Loew  Is  President 

Marcus  Loew  was  elected  president. 
Vice  presidents  chosen  were  Nicholas  M. 
Schenck,  Louis  B.  Mayer,  who,  as  has 
been  announced,  will  have  charge  of  pro- 
duction, W.  E.  Atkinson,  Edward  J. 
Bowes  and  Arthur  Loew.  David  B. 
Bernstein  was  elected  treasurer  and 
Charles  K.  Stern,  E.  Schay  and  David 
Loew  assistant  treasurers. 

J.  Robert  Lubin  was  elected  secretary 
and  the  assistant  secretaries  are  J.  T. 
Mills,  Leopold  Friedman  and  Gabriel 
Hess.  The  executive  committee  consists 
of  Messrs.  Loew,  Schenck,  Rubin,  At- 
kinson, Arthur  Loew,  and  David  B. 
Bernstein. 

Grainger  and  Godsol  Directors 

The  directors  are:  Loew,  Schenck, 
Bernstein,  Rubin,  Atkinson,  Bowes, 
Arthur  Loew,  David  Loew.  Messmore 
Kendall,  Leopold  Friedman,  Edward 
Schiller,  James  Grainger,  Jasper  Ewing 
Braden,  E.  M.  Saunders  and  F.  J.  Godsol. 

Resigns  From  Goldwyn; 
Joins  Selznick  Staff 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27.— J.  A.  Koerpel 
has  resigned  as  district  supervisor  of 
Goldwyn’s  Cleveland  division  and  joined 
the  re  - organized 
executive  staff  of 
the  Selznick  Dis- 
tributing Corpora- 
tion as  assistant 
to  the  president. 

Koerpel  started 
with  Goldw3ni  as 
branch  manager 
in  Boston  a few 
years  ago  and 
was  later  selected 
to  take  over  the 
important  p o s i- 
tion  he  held  in 
Cleveland. 


Denies  Mary  Pickford 
Will  Make  Peter  Pan** 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27.  — Hiram 
Abrams,  president  of  United  Artists  cor- 
poration has  issued  a statement  to  the 
effect  that  Mary  Pickford  will  not  make 
“Peter  Pan”  or  any  other  picture  for  any 
other  distributing  organization. 

Mr.  Abrams  commented  on  the  many 
rumors  concerning  the  future  activities  of 
the  quartet  of  artists  as  so  much  “ma- 
licious gossip”.  He  refers  all  doubters  to 
the  three  year  contract  Miss  Pickford  has 
recently  signed  with  United  Artists. 


While  exhibitor  endorsement  of  the 
Herald^S  decision  is  overwhelming,  it  is 
not  unanimous.  Two  dissenting  commu- 
nications from  theatre  owners  were  re- 
ceived this  week.  In  each  case,  the 
exhibitor  takes  the  attitude  that  discon- 
tinuance of  the  review  department  is  a 
“play  to”  producers  and  distributors. 

Called  “Producer’s  Herald” 

“Now  that  you  have  diseontinued  your 
reviews  on  productions  as  they  are  re- 
leased, I would  suggest  that  this  publi- 
cation be  called  in  the  future  ‘The  Pro- 
ducer’s Herald,’  ” writes  Andrew  Cuser 
of  the  Queen  theatre,  Chicago. 

A.  L.  Middleton  of  the  Grand  theatie, 
DeQueen,  Ark.,  states  that  reviews  have 
always  been  valuable  to  him.  He  ques- 
tions the  Herald’s  statement  that  its  de- 
cision followed  letters  from  many  ex- 
hibitors condemning  the  entire  review 
system  and  declares: 

“Sure  the  producers  would  have  us 
blind  and  no  doubt  will  carry  much  more 
paid  advertising  with  you,  provided  your 
circulation  holds  up.  But  remember  cir- 
culation is  a factor  of  importance  to  the 
advertiser.” 

For  “anti”  or  lukewarm  sentiment  it 
is  necessary  to  look  to  the  columns  of 
other  trade  publications  and  here  a weird 
jumble  of  contradictory  statements  is 
uncovered.  Here  is  found  none  of  the 
singlemindness  evident  in  the  exhibitor 
branch  of  the  business,  not  even  such 
unified  opposition  as  might  have  been  ex- 
pected. 

No  Quarrel,  Says  Welsh 
“We  have  no  quarrel  with  the  sincerity 
or  good  intentions  of  Mr.  Quigley,” 
writes  Robert  E.  Welsh  in  the  Moving 
Picture  World.  “If  we  all  had  the  same 
ideas  and  policies  we  would  have  one 
paper — and  no  circulation.  But  after 
reading  this  publisher’s  reasons  for  his 
decision  we  heartily  agree  with  it — in  his 
case.  . . . Pictures  are  the  merchandise 
of  this  industry.  The  exhibitor  wants 
opinions,  viewpoints,  and  information. 
But  he  does  not  feel  that  every  honest 
man  is  a Solomon.  Nor  should  some 
honest  men  weep  because  they  have 
failed  to  attain  the  throne  of  Solomon. 
They  shouldn’t  have  tried.” 

“Exhibitors  Trade  Review,”  states  that 


paper  editorially,  “will  abide  by  the  deci- 
sion of  its  own  subscribers,”  referring 
to  a recent  questionnaire,  “and  it  will 
continue  the  printing  of  reviews  of  mo- 
tion pictures.  It  will,  in  any  event,  until 
it  gets  word  from  its  subscribers  that 
they  desire  the  contrary.” 

Variety  Also  Comments 

Variety  devotes  several  hundred  words 
to  the  subject,  treating  it  as  a publication 
policy  rather  than  with  regard  to  its  trade 
importance.  The  editorial  concludes,  “It 
is  unethical  and  mildly  improper  for  one 
publisher  to  sharply  comment  upon  the 
business  methods  of  another,  when  those 
methods  are  legitimate,  and  the  announce- 
ment of  the  Exhibitors  Herald  to  dis- 
continued criticism  is  decidedly  legitimate; 
it  is  more  than  that — it  is  bold  and  brave. 
If  Mr.  Quigley  can  make  his  paper 
stand  up  with  out  criticism,  he  will  have 
accomplished  a real  result,  not  only  for 
the  Exhibitors  Herald  but  for  any  thea- 
trical trade  paper  that  might  prefer  to 
follow  his  example.” 

P.  S.  Harrison,  publisher  of  Harrison’s 
Reports,  a reviewing  service,  devotes  al- 
most two  pages  of  a four-page  issue  to 
commenting  on  the  Herald  announce- 
ment, stating  in  part,  “That  trade  paper 
reviews  are,  and  always  have  been,  a 
sham,  has  long  been  known  to  every 
intelligent  exhibitor  just  as  it  has  to  the 
trade  paper  editors  themselves,  but  that 
one  of  these  editors  should  have  the 
courage  not  only  of  admitting  it  but  also 
of  acting  on  it  by  throwing  the  reviewing 
department  out  of  his  paper  bodily  is 
indeed  such  an  act  as  we  have  not  been 
accustomed  to.  It  required  courage  of 
convictions  to  do  it.  And  Mr.  Quigley 
has  shown  that  he  possesses  such  cour- 
age. For  this  he  should  win  the  esteem 
of  every  one  connected  with  the  motion 
picture  industry.  Mr.  Quigley  is  right.” 


Robert  Kane  Resigns 

(Special  to  Exhibitors  Herald) 

NEW  YORK.  May  27.— Owing  to  ill 
health,  Robert  T.  Kane,  for  some  time 
general  production  manager  of  Famous 
Players-Lasky,  has  tendered  his  resigna- 
tion to  Lasky,  effective  Juff^  1. 
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A Big  Hooray 

Browne  Agrees  That 
It  Can  Not  Be  Done 

Two  whoops  and  a big  hurray  for  EXHIBITORS 
HERALD  once  again.  Why?  Well,  because  you 
deserve  them  for  having  the  courage  of  your  convic- 
tions. 

Your  move  to  eliminate  the  practice  of  reviewing 
pictures  is  about  the  most  progressive  move  made  by 
any  trade  journal  as  far  back  as  I can  remember. 

I have  thought  for  a long  time  that  it  was  all  a 
waste  of  time  for  the  simple  reason  that  no  one  man 
in  Chicago  or  New  York  or  any  other  town,  regard- 
less of  his  experience  as  a producer,  exhibitor  or  critic 
is  capable  of  acting  as  judge  and  jury  for  the  entire 
industry  and  furthermore  not  one  exhibitor  in  a 
hundred  ever  pays  any  attention  to  such  reviews  as 
find  their  way  in  the  column  of  trade  papers  for  the 
reason  that  the  average  exhibitor  believes  that  these 
reviews  are  biased  to  a great  extent.  I know  that  the 
reviews  in  the  HERALD  were  bona  fide  and  honest 
criticisms  but  nevertheless  the  sins  of  “other  days” 
when  a big  ad  meant  a good  review  or  vice  versa,  on 
the  part  of  several  of  the  other  papers,  cannot  be 
easily  forgotten  and  the  innocent  were  made  to  suffer 
along  with  the  guilty,  in  consequence  of  which  almost 
all  confidence  in  reviews  was  shattered. 

Then  of  course  there  is  the  other  angle  of  it  being 
absolutely  impossible  for  anyone  to  say  that  any  pic- 
ture or  pictures  will  be  a box  office  attraction,  when 
the  person  making  the  statement  does  not  know  the 
local  conditions  existing,  etc.  etc. 

So  I absolutely  agree  with  you.  IT  CAN  NOT 
BE  DONE.  I really  believe  that  the  new  department 
entitled  “New  Pictures”  will,  on  the  other  hand,  be 
of  great  benefit  and  a help  in  giving  to  the  exhibitor 
information  which  is  of  great  value. 

With  kindest  regards  and  best  wishes  for  the  con- 
tined  success  you  deserve,  I am. — FRANK  L. 
BROWNE,  Division  Manager,  West  Coast  Theatres, 
Los  Angeles. 


You  re  On  the  Right 
Track,  Says  Tope 

I believe  you  are  on  the  right  track.  Information 
I would  like  to  see  in  the  new  department  would  be: 

1.  Name  of  production.  2.  Producer.  3.  Kind  of 
picture,  dramatic,  society.  Western,  Northwoods,  etc. 
4.  Release  date.  5.  Exact  length  of  production  in 
feet  and  not  in  reels.  6.  Stars. 

Awaiting  with  interest  the  issue  of  the  HERALD 
containing  the  new  department,  I am. — GEORGE  W. 
TOPE,  Dreamland  theatre,  Bandon,  Ore. 


Thinks  Facts  Preferable 
To  Trade  Reviews 

Regarding  the  discontinuance  of  your  review  de- 
partment: We  are  thoroughly  in  accordance  with 
this  plan  believing  as  you  do  that  the  department  is 
of  little  real  value  to  the  exhibitor  and  we  commend 
you  on  this  forward  looking  step. 


from  Browne 


We  think  the  new  department  of  facts  and  informa- 
tion about  new  pictures  will  be  much  more  preferable 
and  our  only  recommendation  is  that  these  facts  be  as 
full  and  certain  as  possible.  Commending  you  again 
for  this  progressive  step  we  are. — CARL  JUDGE, 
Iris  theatre,  Wheatland,  Wyo. 


Can’t  Depend  With 
Certainty  on  Reviews 

The  trade  paper  reviews  have  such  widely  different 
opinions  on  the  same  pictures  that  the  exhibitor  could 
not  depend  on  them  with  any  certainty.  And  theatre 
audiences  vary  just  as  widely  in  different  localities. 
That  also  is  plainly  apparent  in  the  HERALD  re- 
ports. A picture  that  does  a complete  flop  in  the  other 
fellow’s  theatre  may  go  over  fine  for  us,  and  vice 
versa.  We  notice  many  exhibitors  say  they  depend 
solely  on  reports  to  select  their  pictures  and  call 
on  other  exhibitors  to  keep  up  the  good  work  and 
send  in  reports  on  all  pictures.  That’s  hardly  fair 
for  someone  has  to  take  a chance  and  try  out  the 
new  ones  and  we  ought  all  be  willing  to  try  the  new 
ones  occasionally  and  not  let  our  fellows  do  it  all 
and  report  for  our  benefit. 

We  always  read  the  reviews  carefully  but  notice 
they  do  not  coincide  with  results  when  it  comes  to 
the  exihibition  standpoint.  We  believe  your  new  plan 
will  meet  with  popular  approval.  We  always  like  to 
have  a synopsis  of  the  pictures  so  we  can  arrange 
our  teaser  slides  and  our  preliminary  campaign  and 
press  books  are  not  always  forthcoming.  Here’s  luck 
to  the  change  in  policy.  A knowledge  of  the  play 
beforehand  would  often  mean  dollars  to  us. — DINS- 
MORE  & SON,  Majestic  theatre,  Weiner,  Ark. 


Censors  and  Reviewers 
Are  Just  About  Alike  ^ 

I believe  you  have  done  a wise  thing  in  cutting  out 
the  review  department,  as  the  exhibitors  reports  mean 
much  more  than  the  report  of  a critic  that  perhaps  is 
inclined  to  show  favor  to  such  and  such  a star  or 
producer,  or  type  of  pictures.  I believe  what  a 
professional  reviewer  says  about  a picture  is  about 
like  believing  what  a censor  says,  only  as  a rule  the 
censors  have  a shade  the  advantage,  for  they  are 
usually  three  instead  of  one. — R.  ROSS  RILEY, 
Wigwam  theatre,  Oberlin,  Kan. 


Plan  Is  Good  One; 

Wants  Release  Dates 

Think  your  plan  of  dropping  review  department  for 
picture  facts  is  a good  one.  One  bit  of  information 
which  would,  I think,  always  will  be  desirable  above 
all  others  would  be  the  release  or  approximate  re- 
lease dates. — P.  G.  ESTEE,  Fad  theatre,  Brookings, 
S.  D. 
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Herald  Again 

The  ‘"Herald**  Again 
Strikes  the  Bell 

Once  again  the  HERA.LD  strikes  the  bell  by 
abandoning  the  review  department.  Personally  I 
never  could  see  the  advantage  of  it  only  to  enable 
one  to  give  the  new  pictures  the  “once  over.”  This 
we  will  still  be  able  to  do  with  the  new  department 
that  is  to  take  its  place. 

As  you  so  aptly  put  it  no  one  man  no  matter  how 
fair  he  was  could  have  the  faintest  idea  how  the 
picture  he  was  reviewing  would  go  over  in  my  town. 
How  could  he  when  even  I myself  familiar  as  I am 
with  local  conditions  can’t  do  it. 

As  I see  it  there  is  only  one  way  to  buy  pictures 
and  that  is  through  the  medium  of  the  “What  the 
Pictmre  Did  for  Me.”  Nor  does  this  necessarily 
mean  that  every  picture  must  have  100  per  cent  good 
reports.  I am  satisfied  if  the  majority  of  reports  on 
it  are  good  because  often  times  a picture  that  will 
go  over  for  me  won’t  for  the  other  fellow,  but  if  the 
reports  are  uniformly  bad  then  look  out. 

With  best  wishes  for  your  continued  success,  I re- 
main.— E.  H.  EL.LIOT,  Palace  theatre,  Lynn,  Ind. 


A Commendatory  Word 
From  Canadian  Reader 

If  you  care  for  my  candid  opinion  of  the  “Review 
Department,”  I think  it  is  the  bunk.  I of  course  read 
them,  but  do  not  buy  pictures  from  them,  as  I found 
out  to  my  sorrow  some  time  ago  that  they  were  not 
true  guides  to  buy  pictures  from  for  a small  town. 
You  are  to  be  commended  for  your  move.  The  space 
can  be  utilized  to  better  advantage  along  the  lines 
you  state.  As  usual  the  HERALD  is  in  the  forefront 
setting  an  example  which  will,  I am  sure,  soon  be 
copied  by  other  journals.  Wishing  you  every  suc- 
cess.— GEORGE  VAUGHAN,  Grand  theatre,  Dunn- 
ville,  Ont. 


Found  Long  Ago  That 
Reviews  Were  the  Bunk 

Referring  to  your  decision  to  abandon  your  review 
department:  I long  ago  discovered  that  these  reviews 
were  the  bunk  and  attributed  it  to  the  fact  that 
the  pictures  were  probably  previewed  stone  cold, 
without  music  and  without  enough  people  present  to 
make  the  test  worth  while.  For  example,  I am  today 
miming  “Her  Temporary  Husband.”  I had  heard  a 
lot  about  this  picture  and  in  order  to  boost  it  properly 
I had  the  operator  mn  it  off  for  me  after  the  show 
the  night  before  last.  I didn’t  particularly  care  for 
it  and  neither  did  a few  others  whom  I had  in  to  see 
it.  Last  night  we  had  a fair  sized  audience  and  the 
picture  was  a decided  hit.  I enjoyed  it  ten  times  as 
much  at  the  regular  show  as  I did  at  the  preview. 

It  simply  takes  a crowd  to  make  a picture.  We 
do  a nice  Sunday  business  here  and  hold  the  same 
film  over  for  Monday.  I notice  on  Sunday  our 
comedy  is  a knockout  and  judging  from  the  laughter 


in  Forefront 


everyone  seems  to  enjoy  it  but  on  Monday  the  same 
feature  and  the  same  comedy  is  a flop  and  we  can’t 
get  a laugh  with  a small  crowd.  We  find  that  the 
average  preview  is  too  severe  on  the  pictures. — O.  W. 
LAMBERT,  Orpheum  theatre,  F^undup,  Mont. 


Reviews  Never  Interested 
This  Exhibitor  Anyway 

Relative  to  your  change  in  the  review  department 
of  your  splendid  magazine,  I desire  to  say,  that  as  far 
as  I am  concerned  that  department  of  your  paper 
did  not  interest  me  in  the  least.  I am  sure  that 
that  you  have  made  a wise  move  by  dropping  the 
review  department. — R.  H.  KINGER\,  Grand  the- 
atre, Chadwick,  III 


Box  Office  Performance 
And  Reviews  at  Variance 

I think  your  decision  to  abandon  the  review  depart- 
ment and  to  give  us  facts,  data  and  other  information 
about  all  pictures  released,  is  a wise  step  in  the  in- 
terest of  the  exhibitors. 

I have  often  noticed  the  great  difference  on  many 
pictiures  between  the  expert  reviews  and  the  Box 
Office  Record. 

With  best  wishes  for  the  HERALD  and  its  con- 
tributors, I am  E.  A.  ARMISTEAD,  L3rric  theatre, 
Easley,  S.  C. 


Idea  is  Excellent 
States  P.  G.  Held 

I think  your  “New  Pictures”  idea  is  excellent  and 
the  only  way  to  handle  same. — P.  G.  HELD,  Sterling 
theatre,  Fairmont,  Neb. 


Opens  New  Field  of 
Value  to  Exhibitors 

I have  studied  over  the  review  proposition  thor- 
oughly and  come  to  a decided  conclusion  that  paid 
reviewers  are  in  a very  poor  position  to  furnish  au- 
thentic information  regarding  the  future  of  pictures. 
I believe  that  your  new  policy  is  all  right  and  I also 
believe  that  it  opens  up  a new  field  of  information 
which  will  be  invaluable  to  the  exhibitor. — C.  H. 
BILLS,  Opera  House,  .Lenora,  Kan. 


Considers  Change  Great 
Benefit  from  All  Sides 

Your  change  I think  will  be  of  great  benefit  from 
all  sides  and  I approve  of  the  change  very  much. — A. 
M.  MORGAN,  Victory  theatre.  Rule,  Tex. 
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But  Not  All  Agree  With  Us 


Calls  Elimination  of 
Reviews  Bad  Blunder 

Have  just  read  your  wonderful  double  page  censure 
of  the  practice  of  trade  paper  reviewing  of  pictures. 

Funny  it  took  you  nine  years  to  find  all  this  out. 

If  there  are  no  honest  and  fair  trade  paper  reviews 
of  pictures  how  do  you  think  we  “tank  town”  exhSib- 
itors  are  going  to  be  able  to  know  anything  about 
pictures  that  are  offered  for  sale? 

Sure,  we  can  read  all  that  producer  “Bull”  in  the 
news  columns  all  about  how  this  picture  is  being 
received  in  Hoodunk. 

Well  you  are  right  old  top,  if  you  can’t  give  us 
honest  reviews  then  you  should  not  give  any  at  all. 
That  much  is  certain.  But  the  thing  you  and  other 
trade  paper  staff  members,  reviewer  or  whatever 
capacity,  should  get  away  from  is  that  we  small 
town  guys  are  after  learning  about  the  money  making 
possibilities  of  a picture.  We  can  look  at  the  title, 
cast,  story,  author,  director,  first  run  records  and 
from  other  angles  learn  if  it  is  a money  making 
picture.  But  there  is  something  else  we  want  to  know 
— that  is,  if  this  picture  really  possesses  the  heart  ap- 
peal, development  of  plot,  careful  handling  of  risque 
situations,  proper  mixture  of  comedy  or  atmosphere, 
and  a dozen  other  things  to  make  it  satisfying  in 
mass  appeal  and  entertainment  value. 

There  is  the  duty  of  an  honest  reviewer,  and  do 
you  mean  to  tell  us  that  a man  who  sees  pictures 
every  day  both  in  theatres  with  a crowd  and  alone 
or  wdth  a few  reviewers  in  a projection  room  at  a 
trade  showing  cannot  give  us  this  information  if  he 
wishes?  1 ^ 

True  he  may  miss  occasionally  on  a picture  for 
my  town  but  a close  study  of  these  things  leaves  me 
without  a doubt  that  trade  paper  reviews  have  been 
worth  lots  of  money  to  me. 

When  reading  a review,  however,  eliminate  in  so 
far  as  possible  the  money  making  possibilities  of  the 
pictures  reviewed  and  try  to  find  out  if  possible,  if  it 
has  the  mass  appeal  that  will  justify  me  in  going 
out  and  advertising  it  big.  I do  not  want  to  drag 
people  into  my  theatre  to  see  a picture  that  is  going 
to  disgust  them.  Neither  do  I want  to  leave  a stone 
unturned  when  I know  I have  a picture  that  will 
please. 

If  I could  see  every  picture  before  I buy  it  I would 
seldom  faU  to  please  95  people  out  of  every  100  that 
come  in  my  house. 

If  the  reviewer  will  honestly  and  carefully  watch 
a picture  through  from  end  to  end  he  can  write  a 
review  of  it  that  will  aid  me  in  arriving  at  its  enter- 
tainment value. 

If  trade  papers  cannot  be  relied  upon  for  honest 
conscientious  reviews,  then  I am  through  with  trade 
papers. 

I get  all  the  publicity  “bull”  about  any  particular 
picture  I want  direct  from  the  producers,  exchanges 
and  salesmen. 

I have  always  admired  your  editorial  policies,  your 
frank  treatment  of  various  subjects  and  think  a lot 
of  the  HERA.LD,  but  here  is  where  you  have  made 
the  worst  blunder  of  your  young  life. 

You  say  exhibitors  and  producers  alike  have  been 
insistent  in  their  demand  that  you  discontinue  the 
reviewing  department.  Wish  you  would  kindly  for- 


ward me  a few  facsimile  copies  of  protesting  letters 
from  small  town  exhibitors. 

Sure  the  producers  would  have  us  blind  and  no 
doubt  will  carry  much  more  paid  advertising  with 
you,  provided  your  circulation  holds  up.  But  re- 
member circulation  is  a factor  of  importance  to  the 
advertiser. 

Of  course  I do  not  expect  you  to  use  this  letter,  but 
I am  not  interested  in  that,  although  you  are  at 
liberty  to  do  so.  What  I want  to  impress  on  you  is 
that  at  least  one  tank  town  exhibitor  believes  you  are 
wrong  and  has  the  courage  to  tell  you  so,  and  all  in 
the  hope  that  it  may  prove  mutually  beneficial. 

Trusting  that  you  will  accept  this  in  the  spirit  of 
good  fellowship  in  which  it  is  written.  Yours  for 
honest  conscientious  reviews. — A.  L.  MIDDLETON, 
Grand  theatre,  DeQueen,  Ark. 


A Little  Suggestion 
From  Andrew  Cuser 

Now  that  you  have  discontinued  your  reviews  on 
productions  as  they  are  released,  I would  suggest 
that  this  publication  be  called  in  the  future  “The 
Producers  Herald.’’ — ANDREW  CUSER,  Queen 
theatre,  Chicago. 


Reads  Exhibitor  Reports 
But  Not  the  Reviews 

So  far,  in  our  judgment  your  magazine  has  cer- 
tainly been  a friend  and  the  only  one  that  we  know 
of  to  the  exhibitor,  large  or  small. 

Regarding  the  “Review  Department”  we  think  you 
are  exactly  right,  more  than  right.  Fact  of  the  matter 
is  we  never  even  read  them  now  since  we  have  your 
excellent  “What  the  Picture  Did  for  Me.”  A greater 
fact  is  the  reviews  did  us  no  good  anyway,  because 
we  cannot  afford  to  use  the  pictures  on  account  of 
price.  With  best  wishes  and  the  hope  that  you  can 
and  will  keep  up  the  good  work. — A.  P.  SITTON  & 
SON,  Muse-U  theatre,  Tularosa,  N.  M. 


Says  Reviews  Can't  Be 
Relied  Upon  At  All 

Regarding  the  discontinuing  of  the  review  depart- 
ment in  your  paper. 

Think  you  are  taking  the  right  attitude  and  that 
we  will  appreciate  much  more  the  new  department 
that  your  are  going  to  give  us.  The  “What  the 
Picture  Did  for  Me”  section  is  authentic  while  the 
review  cannot  be  relied  upon  at  all.  While  we  can 
not  always  stay  by  the  reports  that  are  given,  on 
account  of  group  buying,  we  know  what  pictures  to 
get  behind  and  push. — W.  H.  SILVER  AND  SON, 
Grand  theatre,  Princeton,  Mo. 
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A banquet  with  the  most  delectable  foods  the  Drake  chef  could  prepare  was  a feature  of  the  Vitagraph  convention  in  Chicago 
last  week.  To  make  the  evening  more  worthwhile,  President  A.  E.  Smith  reviewed  for  his  sales  staff  the  history  of  the  Vita- 
graph  organization. 


Vitagraph  Plans  24  Specials 


Sales  Policies  Are 
Discussed  at  Meet 
Held  by  Company  in 
Chicago.  Smith  and 
Rock  in  Attendance 


Will  Aid  Exhibitors 
by  Distributing  Its 
Big  Pictures  During 
the  Summer  Months. 
Officials  Optimistic 


John  B.  Rock 


A.  E.  Smith 


A.  Victor  Smith 


Big  pictures  for  summer  months! 

That  was  not  exactly  the  keynote  of 
the  convention  of  the  Vitagraph  sales  or-> 
ganization  in  Chicago  on  May  23  and  24, 
but  it  might  well  have  been  for  district 
and  exchange  managers  were  unanimous 
in  supporting  the  belief  of  the  company’s 
officials  that  exhibitors  should  be  given 
the  best  available  product  with  which  to 
combat  the  hot  weather  of  the  next  few 
months. 

Vitagraph  will  hold  none  of  its  big 
pictures  until  fall. 

The  company,  President  A.  E.  Smith 
told  members  of  his  sales  staff,  is  launch- 
ing its  most  comprehensive  and  ambitious 
program  with  twenty-four  special  attrac- 
tions scheduled  for  production  and  distri- 
bution during  1924-25.  This  is  a greater 
number  than  the  company  has  offered 
during  any  previous  year. 

First  Meeting  in  Six  Years 

The  Chicago  gathering  was  the  first 
general  sales  convention  held  by  Vita- 
graph in  six  years,  and  it  brought  to- 
gether forty  of  the  company’s  sales  offi- 
cials in  a meeting  marked  by  optimistic 
reports  from  every  section  of  the  coun- 
try. 

Officials  attending  the  convention  were: 
President  Smith,  John  B.  Rock,  general 


manager;  A.  Victor  Smith  and  A.  J.  Nel- 
son, assistant  general  managers;  Walter 
Bonyun  of  the  foreign  sales  department; 
A.  C.  Branninger,  sales  promotion  depart- 
ment; A.  T.  Siegel,  secretary  of  Vita- 
graph, and  W.  Wallace  Ham,  director  of 
publicity  and  advertising. 

In  addressing  the  convention,  Presi- 
dent Smith  said  that  the  company’s  forth- 
coming productions  would  be  adaptations 
of  stories  of  drama  and  heart  interest  as 
in  the  past. 

“The  high  order  of  merit  that  has  dis- 
tinguished Vitagraph  pictures  will  con- 
tinue,” said  Mr.  Smith.  “While  we  hope 
to  make  pictures  bigger  and  better,  we 
do  not  intend  to  make  pictures  that  will 
be  considered  extravagant. 

“ ‘Captain  Blood’  will  be  the  first  big 
production  released  at  the  beginning  of 
the  coming  season.  It  will  be  the  most 
ambitious  effort  in  this  line  ever  under- 
taken by  Vitagraph.  More  time  and 
greater  pains  have  been  expended  in  the 
preparation  for  shooting  this  subject  than 
for  any  previous  Vitagraph  special,  and 
this  will  be  the  keynote  of  the  Vitagraph 
production  policy — preparation. 

Won’t  Spend  a Million 

“While  we  have  no  ideas  of  spending 
a million  dollars  on  any  production,  nev- 


ertheless we  intend  to  make  each  pro- 
duction look  as  if  it  cost  a million. 

“I  expect  the  coming  season  to  be  the 
greatest  in  the  history  of  Vitagraph  and 
1 feel  very  optimistic  in  reference  to  gen- 
eral business  conditions  which  means 
that  the  public  will  have  money  to  spend 
on  amusements. 

“It  must  be  realized  that  the  conditions 
under  which  exhibitors  buy  pictures  are 
not  by  any  means  the  same.  We  believe 
that  the  more  we  are  able  to  book  an  ex- 
hibitor in  harmony  with  his  problems  the 
more  we  are  apt  to  receive  his  full  co- 
operation, goodwill  and  consideration. 

“In  deciding  a sales  policy  for  the  com- 
ing season  we  have  come  to  the  conclu- 
sion that  only  by  adopting  some  flexible 
‘live  and  let  live’  policy  can  we  expect 
to  dispose  of  our  pictures  in  a way  that 
will  be  satisfactory  to  us  and  also  appre- 
ciated by  the  individual  exhibitor.” 

A most  interesting  and  educational  talk 
on  the  development  of  the  motion  picture 
was  made  by  President  Smith  at  the 
banquet  on  Friday  night.  May  23.  He 
traced  the  business  from  its  inception,  cit- 
ing the  trials  and  tribulations  which  con- 
fronted the  pioneers. 

General  Manager  Rock  advised  the 
managers  that  Jean  Paige  and  J.  War- 
(Continued  on  page  4A 
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West  Coast  Press  Agents  Shift 
Scenes  of  Activity 

Charles  Condon  Joins  Merged  Metro-Goldwyn-Mayer  Press 
Department — Lesser  Distributing  Films 
By  HARRY  HAMMOND  BEALL 

Hollywood,  May  27. — Seismic  disturbances  in  press  agent  circles 
formed  one  of  the  principal  topics  in  the  local  film  world  during  the 
past  week.  First  Arthur  McLennan  resigned  as  director  of  pub- 
licity at  the  Ince  plant,  and  not  many  hours  afterward  Joseph  Jackson  gave 
a perfect  imitation  of  the  McLennan  act  at  the  Goldwyn  studios.  And  then 
L-  W.  Barclay,  who  has  been  the  principal  bally-hoo  man  at  the  Mission 
theatre,  handed  in  his  valedictory  address  to  Pacific  Southwest  Theatres 
and  moved  his  trusty  typewriter  to  the  new  Forum  theatre.  What  Mc- 
Lennan will  do  is  as  yet  unannounced,  as  is  his  successor.  Jackson  is  to 
devote  his  entire  energies  henceforth  to  playwriting,  which  he  has  fol- 
lowed successfully  as  a side  line  for  many  months. 


CHARLIE  CONDON,  who  has  always 
been  Louis  B.  Mayer’s  right  hand  man 
when  it  came  to  telling  the  public  all  about 
it,  becomes  the  generalissimo  of  the  Metro- 
Goldwyn-Mayer  press  department.  He  has 
a host  of  friends,  who  delight  in  his  pro- 
motion, while  Jackson  has  also  his  legion 
who  admire  his  trenchant  pen,  and  while 
rejoicing  in  his  stepping  to  broader  and 
more  lucrative  fields  of  endeavor,  hate  to  see 
him  step  out  of  the  publicity  swivel  chair. 
McLennan  has  always  stood  high  in  the 
councils  of  the  Republican  party  as  a press- 
protagonist  of  governors,  senators  and  even 
presidents,  and  it  is  hinted  that  “Mac”  may 
have  been  drafted  for  service  in  the  Cool- 
idge  campaign. 

* * * 

Mark  Larkin  is  having  no  literary  sine- 
cure because  of  the  fact  that  Doug,  and 
Mary  are  abroad.  He  is  busier  than  the 
proverbial  bird  dog  at  the  studio  getting 
ready  for  the  big  Los  Angeles  opening  of 
“The  Thief  of  Bagdad”  at  Grauman’s 
Hollywood.  This  is  due  in  a few  weeks. 

Speaking  of  Grauman’s  Hollywood,  brings 
to  mind  the  fact  that  Sir  Sidney,  the  pre- 
siding genius  of  what  is  probably  the  most 
unique  theatre  in  the  world,  will  make  a 
leisurely  trip  abroad  shortly  after  “Doug’s” 
latest  picture  is  satisfactorily  ushered  into 
his  Egyptian  playhouse. 

* * + 

Sol  Lesser  is  getting  indeed  ambitious 
as  a distributor  once  more.  Principal  Pic- 
tures Corporation  is  to  establish  film 
agencies  in  twenty-eight  of  the  principal 
cities  of  the  United  States  and  Canada,  ac- 
cording to  the  “little  Napoleon  of  the  films” 
who  climbed  to  his  notch  in  filmdom’s  hall 
of  fame  all  the  way  from  an  ice  cream 
vender  in  a Erisco  nickelodeon. 

i|:  * 

Jack  Root,  who  managed  the  Mission 
theatre  for  Mack  Sennett  for  many  moons, 
is  taking  his  long  heralded  trip  abroad, 
starting  this  week.  Some  wise  crackers 
who  are  not  in  sympathy  with  his  econom- 
ical efficiency  have  suggested  he  will  meet 
with  Harry  Lauder  in  Scotland  in  order  to 
teach  the  wearers  of  the  kilties  constructive 
thrift. 

* * * 

Hollywood  as  a motion  picture  capital  is 
temporarily  deserted  in  favor  of  Catalina 
Island,  where  two  Fox  units,  a Paramount 
company  and  several  independent  producing 
concerns  are  holding  sway.  Rowland  V.  Lee 
and  an  all-star  cast  will  spend  two  or  three 
weeks  on  the  island  filming  a special  as  yet 
untitled,  while  Chester  Bennett,  with  his 
“The  Man  Who  Came  Back”  stellar  troupe, 
will  remain  at  Mr.  Wrigley’s  resort  but  a 
few  days.  Cecil  B.  DeMille  is  sailing  about 


the  island  with  a company  of  players  aboard 
the  Wrigley  yacht  filming  “Feet  of  Clay.” 
Doubtless  Catalina  will  lure  additional  com- 
panies to  its  shaded  shores  during  the 
ensuing  summer  months  when  tuna  fishing 
and  fox  trotting  are  in  season. 

* ★ * 

Harold  Lloyd  and  his  attractive  wife, 
Mildred  Davis,  are  receiving  congratulations 
this  week  upon  the  arrival  of  a dainty  little 
comedienne  in  their  home.  The  new  lead- 
ing lady  arrived  at  the  Good  Samaritan  hos- 
pital last  Wednesday  at  12  :30  a.  m.  Rumor 
has  it  that  the  first  move  made  by  the  in- 
fant was  in  the  direction  of  her  handsome 
papa’s  horn-rimmed  specs.  Mother  and 
daughter  are  doing  nicely  and  daddy  is 
passing  out  the  cigars  by  the  handful. 

* * * 

The  “Wampas  Roost,”  the  summer  home 
of  the  “Wampas”  on  the  Santa  Monica 
shores  of  the  Pacific,  will  shortly  emit  a 
variety  of  strange  sounds,  including  cack- 
ling, crowing  and  other  diversified  fowlish 
noises  when  the  summer  season  is  officially 
recognized  by  the  publicists  with  their  “wel- 
come home”  blowout.  Arrangements  are 
now  being  made  for  the  party  by  Messrs. 
Garret  Graham,  leader  of  the  conservative 
faction  of  the  Wampas,  and  Mark  Larkin, 
chairman  of  the  house  committee.  Press 
and  invited  public  will  be  entertained  lav- 
ishly as  well  as  simultaneously. 

* * * 

Marshall  Neilan  will  leave  Los  Angeles 
within  a few  days  for  London,  England, 
where  he  will  undergo  an  operation  for 


Two  crack  graflex  operators.  Left  to 
right:  K.  O.  Rahman,  still  man  for  M2uy 
Pickford,  and  Charlie  Warrington,  still 
man  for  Douglas  Fairbanks.  (Photo  by 
H.  E.  N.) 


stomach  ulcers.  Dr.  A.  H.  Wyndham,  world 
famous  specialist  of  the  British  metropolis, 
will  perform  the  operation,  which,  it  is  said, 
will  be  an  extremely  difficult  one.  Neilaii 
has  been  suffering  severely  for  the  past 
few  weeks  but  disregarded  his  condition 
until  recently,  when  he  was  forced  to  his 
bed  by  an  extreme  attack  of  what  he 
thought  was  appendicitis.  It  developed, 
however,  that  his  stomach  was  the  cause 
of  his  trouble  and  that  a major  operation 
was  essential  in  the  near  future.  Blanche 
Sweet,  the  director’s  wife,  will  accompany 
him  to  London,  where  he  will  be  confined 
to  a hospital  for  some  time. 

* * * 

Wampas  Rumor : Mike  Boylan  has  re- 
fused the  nomination  to  presidency  of  the 
Wampas  on  the  Independent  ticket  to  ac- 
cept the  nomination  of  the  Klan  party  for 
the  same  office.  It  is  understood  that  Brand, 
Davidson,  Cohn,  Landy  and  other  prominent 
members  of  the  Klan  contingent  are  back- 
ing Boylan  to  a man. 

♦ ♦ * 

Carmel  Myers  will  leave  Los  Angeles 
this  week  for  New  York,  where  she  will 
embark  for  Europe  in  June.  The  popular 
star  was  recently  signed  by  a prominent 
German  firm  to  play  an  important  role  in 
“Garrigan,”  to  be  filmed  in  London,  Paris 
and  Berlin.  As  soon  as  she  finishes  her 
work  in  this  production  she  will  report  to 
the  Goldwyn  company  in  Rome  to  play  Iras, 
the  Egj'ptian  siren  in  “Ben  Hur.” 

* * * 

James  Morrison  has  been  named  for  the 
leading  juvenile  role  in  David  Smith’s 
screen  version  of  “Captain  Blood,”  now 
being  produced  by  Vitagraph. 

♦ * * 

Oral  D.  Cloakey,  exploiteer  extraordi- 
nary, late  of  Canada,  is  very  much  in  our 
midst.  The  debonair  publicist  is  here  to 
take  charge  of  Universal’s  exploitation.  He 
was  one  of  the  honor  guests'  at  a recent 
Wampas  meeting  and  doubtless  will  be 
wearing  the  Wampas  emblem  and  smile  be- 
fore he  is  here  many  months  longer. 

* * * 

Wallace  Wqrsley  is  being  congratulated 
by  friends  and  associates  these  days  be- 
cause of  his  escape  from  an  untimely  grave. 
The  director  and  members  of  the  cast  of 
“The  Man  Who  Fights  Alone,”  William 
Farnum’s  initial  starring  vehicle  for  Para- 
mount, were  severely  shaken  and  bruised 
when  the  bus  in  which  they  were  riding  to 
location  backcid  down  a steep  grade  to  de- 
struction. The  accident  occurred  near  Lake 
Tahoe,  where  Worsley  was  taking  his  com- 
pany for  some  exterior  scenes.  According 
to  the  director,  occupants  of  the  ill-starred 
bus  experienced  “the  thrill  that  comes  but 
once  in  a lifetime”  when  the  car’s  brakes 
failed  to  take  hold. 

Toledo  Reports  Worst 
Business  in  Many  Years 

(Special  to  Exhibitors  Herald) 

TOLEDO,  OHIO,  May  27. — Moving 
pictures  conditions  in  Toledo  and  north- 
western Ohio  for  the  past  six  weeks  have 
been  very  poor,  in  fact  the  worst, in  years. 
Only  two  houses  in  Toledo,  the  Rivoli 
and  the  Princess  have  made  any  money 
consistently  since  the  first  of  the  year. 
These  two  houses  are  sure  fire  winners 
piling  up  profits  each  week  while  the 
other  picture  houses  strike  a good  week 
only  once  in  a while. 

Two  reasons  are  mainly  responsible  for 
Toledo’s  poor  showing.  First  16,800  men 
were  thrown  out  of  employment  here  last 
week'  alone  and  this  together  with  the 
fact  that  the  street  car  fare  rate  was 
recently  raised  to  eight  cents  are  given 
as  the  main  reasons  by  the  exhibitors 
for  their  present  loss  of  business. 


June  7,  1924 


E.XHIBITORS  HERALD 


35 


/ 


Film  News 

PICTORIAL  SECTION 

Stories  Told 

in 

Pictures 

of  Exhibitors  Herald 
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by 

the  Camera 

“Spec”  O’Donnell,  juvenile  Century  Comedy 
star  and  a member  of  the  newly  formed 
Century  Kids.  “Spec”  never  won  any  beauty 
prize,  but  he  took  a deep  interest  in  the  “Her- 
ald Only  Club’s”  recent  contest  which  he  is 
here  s*sen  reading. 


Colleen  Moore’s  big  brother  Cleve  Morrison  who  recently  forsook  a 
career  in  pictures  to  win  a place  in  the  Olympic  team  this  summer, 
insists  on  Colleen  taking  her  first  swimming  lesson,  which  the  “perfect 
flapper”  of  First  National  pictures,  is  loath  to  do.  Cleve  is  diving 
champion  of  Southern  California. 


All  in  the  same  boat. — -Herbert  Wobber,  district  manager  of  Famous  Players-Lasky  on  the  West  Coast,  greets  the 
Paramount  convention  delegation  upon  its  arrival  at  San  Francisco.  Left  to  right:  C.  E.  McCarthy,  Mel  Shauer, 
Louis  Marcus,  Salt  Lake  City;  A.  O.  Dillenbeck,  Herman  Wobber,  S.  R.  Kent,  Phillip  Reisman,  John  D.  Clark, 
President  Adolph  Zuhor;  John  W.  Hicks,  Jr.,  Australia;  E.  E.  Shauer,  William  Winship,  Mexico  City.  This  was 
the  concluding  convention  of  a series  held  by  Paramount  in  the  East,  Central  West  and  West. 
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Bert  Lytell,  who  is  working  in  the 
First  National  production  “Born 
Rich.”  Mr.  Lytell  recently  returned 
from  Algiers  where  he  had  the 
leading  male  role  in  “A  Son  of  the 
Sahara,”  another  First  National 
picture. 


Dorothy  Devore  and  A1  Christie  play- 
ers manufacturing  thrills  for  “Hold 
Your  Breath,”  the  Hodkinson  feature. 


J.  R.  Bray,  inventor  of  the  Ani- 
mated cartoon,  with  Mrs.  Bray,  on 
their  return  to  the  U.  S.  A.  after  a 
three  months  tour  abroad.  While 
in  England  Mr.  Bray  consulted 
with  H.  G.  Wells  in  regard  to  film- 
ing “Outline  of  History”  in  ani- 
mated cartoons.  (Photo  by  Inter- 
national Newsreel.) 


Southern  callers  at  the  Ince  Studios.  Willard  Patterson,  managing  director 
of  the  Metropolitan  Theatre,  Atlanta,  Ga.,  and  his  talented  wife,  Anna  Aiken 
Patterson,  who  publishes  a regional  journal  in  Atlanta,  visit  Thomas  H. 
Ince  at  his  Culver  City  plant,  to  see  the  wheels  go  round.  Ince  is  a pub- 
lisher, also,  with  his  monthly  “The  Silver  Sheet.” 


Monta  Bell,  who  directed  “How  to  Ed- 
ucate a Wife,”  by  Elinor  Glyn,  and 
“Broadway  After  Dark”  for  Warner 
Brothers.  He  recently  took  the  first 
print  of  the  Elinor  Glyn  story  to  New 
York  and  then  returned  to  the  Coast. 
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Two  more  aspirants  for  ring  honors  at 
the  Century  Comedy  studio.  (Left)  Ar- 
thur Trimble  and  (right)  “Bubbles,”  both 
appearing  in  Century  Kid  comedies.  It 
looks  like  a great  summer  for  the  kids 
in  pictures. 


Another  one  of  the  reasons  why  Sennett  comedies  are  so  popular.  We 
take  great  pleasure  in  presenting  Miss  Thelma  Hill,  a member  of  the 
Mack  Sennett  bathing  girl  chorus.  Thelma  is  either  getting  ready  to  do 
a double  flip-flop  dive,  or  is  just  taking  a hearty  stretch. 


Frisco  sees  “Wandering  Husbands”  and  Miss  Margaret  Living- 
ston at  the  Granda  Theatre.  (Left  to  right):  Lesley  Mason, 
Hodkinson  west  coast  representative;  Ivy  Livingston,  J.  A. 
Partington,  manager  of  Granda;  Margaret  Livingston,  W.  J. 
Drummond,  manager,  and  Meade  Hodkinson,  salesman. 


(Above)  Army  air  plane  laying  smoke  screen 
around  lower  New  York  and  (bottom)  result  of 
tbis  striking  war  test.  This  was  an  exclusive 
feature  of  the  International  News  reel  No.  39,  dis- 
tributed through  the  Universal  exchanges. 
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They’re  making  “A  Self-made  Failure”  for  First  National. 
(Standing)  Director  William  Beaudine;  Producer  J.  K.  Mc- 
Donald. (Seated)  Lloyd  Hamilton,  Bennie  Alexander  and 
Richard  A.  Rowland,  general  manager  of  First  National. 
Mr.  McDonald  has  two  successes  to  his  credit — “Boy  of  Mine” 
and  “Penrod  and  Sam,”  so  we  have  great  hopes  for  this  one. 


Jack  Dempsey,  starring  in  Universal  two-reelers, 
tests  his  strength  on  little  Edwin  Hubbell,  the  Wam- 
pas  Baby  starlette,  who  is  acting  with  Dempsey  in 
“Fight  and  Win”  series.  Note  the  lawn  roller  is 
also  clear  of  the  ground,  which  is  some  feat. 


( 


j. 

I 


Harry  Langdon,  Mack  Sennett’s  latest  and  best  bet, 
asks  his  boss  to  listen  to  a new  gag  and  Sennett 
has  to  listen.  Speaking  of  Langdon,  however,  his 
air  of  being  so  much  in  earnest  is  what  makes  him 
funny  on  the  screen. 


Gloria  Grey,  who  has  the  only  feminine  role  in  Jackie  Coo- 
gan’s  third  Metro  production,  “Little  Robinson  Crusoe.”  Miss 
Grey  is  a beautiful  blue  eyed  blonde  and  has  played  im- 
portant parts  in  several  F.  B.  O.  and  Fox  productions  before 
joining  the  Jackie  Coogan  forces. 
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Principals  in  Vitagraph’s  big  production,  “Between  Friends,”  produced  by  J.  Stuart  Blackton.  (Left  to  right)  Lou 
Tellegen,  Anna  Q.  Nilsson,  Norman  Kerry  and  Alice  Calhoun,  who  play  the  roles  of  David,  Jessica,  Jack  and  Cecile 
in  the  adapted  Robert  W.  Chambers  story. 


LEFT  “ Paul  deCazstel- 
laine,  young  French  ju- 
venile who  plays  in  “Mon- 
sieur Beaucaire,”  “Janice 
Meredith”  and  “The  Fool.” 


RIGHT  — Wm.  V.  Mong 
and  Robert  Edeson  meet 
on  the  Goldwyn  lot  and 
discuss  days  when  they 
were  on  the  speaking 
stage. 


King  Vidor,  the  Goldwyn  director,  and  twenty-four  of  the  flappers  who  appear  in  “Mary  the  3rd.”  As  the  group 
was  posed  King  shouted  to  his  fellow-director,  Victor  Seastrom,  “Don’t  you  envy  me — getting  to  make  a picture  like 
this  ?”  And  Seastrom  is  reported  to  have  replied  solemnly : “I  don’t  envy  your  embarrassment.” 
seems  right  at  home. 


Anyway,  King 
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Rowland  Pleased  With  “Sea 
Hawk  ” and  Tells  Why 

Cullen  Landis  at  A.  M.  P.  A.  L uncheon — R.  A.  Walsh 
Returns  to  Coast  for  First  Imperial  Film 

By  JOHN  S.  SPARGO 

New  YORK,  May  27. — Richard  A.  Rowland,  general  manager  of 
First  National,  generally  conceded  to  be  one  of  the  best  judges  of 
pictures  in  the  film  industry  and  also  noted  as  a man  who  rarely 
makes  his  opinions  known  publicly  is  so  enthused  over  “The  Sea  Hawk” 
that  he  doesn’t  care  who  knows  it.  And  as  a clincher  to  this  enthusiasm 
Mr.  Rowland  breaks  all  precedent  by  issuing  the  following  and  says  it 
can  be  run  with  a “by”  line.  So  here  it  is: 

By  Richard  A.  Rowland 

“I  have  been  in  this  business  over  fifteen  years.  During  that  period 
I have  seen  thousands  of  motion  pictures— good  and  bad. 


“Experience  has  taught  me  to  be 

kiiT  KNOW  that  a picture  must  have 
an  intangible  something  that  grips 
tlie  heart  in  order  to  become  Great. 

“I  know  that  it  must  stir  the  imagina- 
tion. 

“I  know  that  it  must  glow  with  life. 

“I  know  that  it  must  appeal  to  the  fun- 
damental emotions  of  mankind  through 
love,  romance,  adventure. 

“I  also  know  that  a producer  must  wait 
until  his  production  is  screened  before  he 
can  say: 

“ ‘I  have  caught  the  Divine  Spark  of 
Life.’ 

“If  it  is  there  you  feel  it. 

“If  it  is  not,  technical  excellence,  beauti- 
ful settings,,  flawless  photography,  intelli- 
gent acting,  are  veiled  in  a cloud. 

"Frank  Lloyd  has  not  said  this  for  him- 
self. Therefore  I w'ant  to  say  it  for  him: 

“The  Sea  Hawk,  because  it  has  the 
color  of  Romance,  the  thrill  of  adventure, 
and  more  than  all.  The  Spark  of  Life,  is 
a great  picture. 

"It  is  not  for  one  class  of  audience;  but 
for  all  classes.  It  is  truly  a masterpiece 
for  which  First  National  Pictures  thanks 
Frank  Lloyd  Producers,  Inc. 

"The  Sea  Hawk  will  have  its  world 
premier  at  the  Astor  theatre.  New  York, 
June  2. 

"I  hereby  stake  my  reputation  as  an  ex- 
hibitor and  producer,  on  the  statement, 
that  this  picture  will  rank  with  the  great- 
est motion  pictures  ever  made. 

“I  have  seen  it  and  I know  that, 

“The  Sea  Hawk  thrills  with  The  Divine 
Spark  of  Life.’’ 

* * * 

Cullen  Landis  thought  so  well  of  his 
engagement  to  speak  before  the  Associated 
Motion  Picture  Advertisers  at  this  week’s 
ing  the  meeting  of  the  General  Assembly 
Nigh  was  directing  at  the  Biograph  studios 
to  come  down,  grease  paint  and  all. 

Mr.  Landis  spoke  on  star-publicity,  con- 
sidering both  its  advantages  and  disad- 
vantages. He  was  received  with  marked 
approbation  by  the  advertising  and  publicity 
men. 

Treasurer  Arthur  Brilant  delivered  his 
semi-annual  report.  Secretary  C.  W.  Barrell 
presided.  Both  President  Shapiro  and  Vice- 
President  Botsford  are  ill. 

Next  week’s  meeting  to  be  held  on 
Wednesday  instead  of  Thursday  will  be  a 
closed  meeting  to  consider  strictly  organiza- 
tion business.  A nominating  committee  for 


cautious  about  predicting  knockouts. 

the  selection  of  an  electoral  ticket  for  the 
next  year  will  be  named. 

* ^ 

Will  H.  Hays  spent  the  latter  part  of 
the  week  at  Grand  Rapids,  Michigan,  attend- 
ing the  meeting  of  the  General  Assemby 
of  the  Presbyterian  Church.  He  is  Chair- 
man of  a Committee  of  Laymen,  consisting 
of  Richard  B.  Mellon,  of  Pittsburgh ; E.  J. 
Couper  of  Minneapolis ; A.  H.  WhitforT 
Buffalo;  Nathan  G.  Moore,  Chicago:  John 
Willis  Baer,  Pasadena,  California;  Robert 
Lansing,  Washington,  D.  C. ; Senator  Wil- 
liam B.  McKinley,  Washington,  D.  C. ; J. 
N.  Jarvie  of  New  York.  This  committee 
was  appointed  a year  ago  to  develop  a plan 
for  the  relief  of  aged  and  infirm  ministers 
of  the  church.  It  involves  the  raising  of  a 
fund  of  $15,000,000  by  the  Committee. 

* * * 

Raoul  A.  Walsh  has  returned  to  Los 
Angeles  where  he  will  make  arrangements 
for  the  production  of  the  first  picture  to  be 
released  under  the  banner  of  the  Imperial 
Pictures  Corporation  of  which  Paul  Laz- 
arus is  President. 

It  will  be  recalled  that  Mr.  Walsh  has 
associated  himself  with  the  Imperial  Pic- 
tures as  Director-in-Chief  as  announced  a 
week  ago  and  is  also  a member  of  the 
Board  of  Directors.  His  latest  picture  is 
“The  Thief  of  Bagdad”,  which  he  directed 
for  “Doug”  Fairbanks.  The  name  of  the 
first  Imperial  Pictures  Production  will  be 
announced  later. 

* * * 

Bert  Ennis,  purveyor  of  good  publicity 
for  Sawyer  & Lubin  and  Barbara  La  Marr, 
has  opened  an  office  in  Room  809  of  the 
Loew  State  Building  from  which  address 
he  will  let  the  wide  world  know  of  the  do- 
ings of  Sawyer  & Lubin  and  the  fair  Bar- 
bara. until  November,  that  being  the  time 
set  Er  the  completion  of  the  two  pictures 
Sawyer  & Lubin  are  making  in  the  East. 

A.  M.  Botsford  who  has  been  ill  and 
away  from  his  office  for  the  past  five  weeks 
is  expected  to  return  to  his  desk  this  week 
greatly  improved  in  health.  Mr.  Botsford 
has  been  spending  the  past  month  sojourn- 
ing cn  a farm  in  southern  New  Jersey. 

* ★ * 

Heyward  Broun,  who  modestly  admits 
he  is  the  best  reviewer  in  New  York  City 
and  who  recently  became  an  actor  with  the 
result  that  he  makes  the  same  admission 
about  his  acting.  It  has  been  suggested 
to  Mr.  Broun  that  he  accept  the  first  offer 
of  $10,000  a week  to  star  in  pictures  and 
he  has  promised  to  take  the  matter  under 
advice. 


CHARLES  RAY 

Pathe  to  Distribute 

Charles  Ray  Series 

Star  to  Resume  Role  Which 
First  Made  Him  Famous; 
Ralph  Ince  to  Direct 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27. — Announce- 
ment has  been  made  that  Pathe  will  dis- 
tribute the  new  series  of  Chfarles  Ray 
pictures  which  the  star  is  planning  to 
make. 

To  Play  Rural  Characters 

Ray  will  again  don  the  baggy  trousers, 
battered,  sunbleached  straw  hat  and  the 
rough  boots  of  the  country  “boob”  and 
will  engage  under  the  Pathe  banner  in 
a series  of  rural  characterizations  such 
as  first  gained  fame  for  him  in  the  days 
of  the  Triangle  program. 

C.  Gardner  Sullivan  is  the  author  of 
the  first  story  in  which  Ray  will  return 
to  the  country  boy  role.  “Smith,”  a 
name  with  a national  appeal,  is  the  title 
and  it  is  expected  that  the  picture  will 
advance  to  greater  heights  than  even  his 
best  previous  efforts. 

Ince  to  Direct 

Ralph  Ince  will  direct  and  Bessie  Love 
has  been  selected  to  play  opposite  the 
star.  Wallace  Beery  will  play  the  heavy 
role  and  it  is  expected  to  announce  other 
important  additions  to  the  cast  in  the 
near  future. 

Camera  work  will  be  completed  about 
the  middle  of  July  and  the  probable  re- 
lease date  is  September  1. 


Move  Headquarters 

Nearer  Film  Offices 

(Special  from  H.  W.  G.) 

PITTSBURGH,  PA.,  May  27.— The 
M.  P.  T.  O.  of  Western  Pennsylvania  has 
moved  its  headquarters  from  320  State 
theatre  building  to  the  Washington  Trust 
building  which  is  only  a block  or  tv/o 
from  the  offices  of  the  leading  film  ex- 
changes. 

Twenty-five  or  thirty  members  of  the 
M.  P.  T.  O.  plan  to  attend  the  National 
Convention  in  Boston. 


June  7,  1924 


EXHIBITORS  HERALD 


41 


New  Rental  Plan  Announced 


Principal  Pictures 
Will  Establish  an 
Exchange  System 

Twenty  Eight  Branches  Are 
To  Be  Formed  at  Once 
By  Organization 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  May  27.— Offi- 
cials of  Principal  Pictures  Corporation, 
following  conferences  in  New  York, 
plan  the  organization  of  their  own  ex- 
change system,  according  to  President 
Sol  Lesser,  who  has  just  returned  to 
the  Coast  after  a survey  of  film  con- 
ditions throughout  the  country. 

It  is  the  intention,  according  to  the  film 
executive,  to  establish  an  exchange  for 
Principal  Pictures  in  all  key  cities  and  sell 
the  product  of  the  Principal  organization 
direct  to  the  theatre  owners. 

Will  Confer  in  Chicago 

Michael  Rosenberg,  secretary  of  Prin- 
cipal, will  leave  Los  Angeles  this  week. 
He  will  meet  with  Irving  M.  Lesser,  vice- 
president  of  the  organization,  in  Chicago 
and  will  immediately  begin  the  forma- 
tion of  the  new  exchange  system. 

According  to  Lesser,  twenty-eight 
branch  offices  will  be  formed  at  once. 
These  will  be  in  all  large  cities,  chief 
among  them  being  Chicago,  Minneapolis, 
New  York,  Denver,  Des  Moines,  Louis- 
ville, Philadelphia,  Detroit,  New  Orleans, 
Cleveland,  Boston,  St.  Louis,  Seattle, 
San  Francisco,  Portland,  Indianapolis, 
Pittsburgh,  and  others  of  equal  impor- 
tance throughout  the  country. 

Heretofore,  Principal  Pictures  has  re- 
leased its  product  through  large  distri- 
buting organizations.  The  new  plan  is 
a radical  departure  from  the  customary 
system  of  film  distribution,  but  Lesser 
and  his  associates  strongly  feel  that  it 
will  meet  with  instant  success.  It  is 
planned  to  have  salesmen  in  the  field, 
working  out  of  the  various  branch 
offices,,  within  a thirty  day  period. 

To  Handle  Peggy  Films 

Chief  among  the  films  that  will  be  dis- 
tributed in  this  new  method  are  the  Har- 
old Bell  Wright  series  with  “The  Mine 
With  the  Iron  Door”  now  ready  for  film- 
ing. There  are  nine  Wright  stories  to 
be  made  by  Principal  Pictures  Corpora- 
tion. Other  productions  will  include  the 
Baby  Peggy  series,  two  of  which  are 
completed  “Captain  January,”  and 
“Helen’s  Babies.”  These  are  in  feature 
length. 

The  new  plan  is  an  important  move 
in  the  film  world.  The  money  derived 
from  the  sale  of  the  product  will  imme- 
diately revert  back  to  Los  Angeles  and 
be  used  in  the  production  of  additional 
films  at  the  Principal  plant. 

Principal  has  produced  many  of  the 
out-standing  features  during  the  past  few 
years,  among  which  have  been  the  Jackie 
Coogan  pictures  prior  to  his  association 
with  Metro,  chief  of  which  were  “Peck’s 
Bad  Boy.”  “My  Boy,”  “Trouble,”  “Oliver 
Twist,”  etc. 


New  Hodkinson  Manager  Named 

SALT  LAKE  CITY,  UTAH — Paul  Mooney,  vice- 
president  of  the  Hodkinson  Corporation.,  announces 
the  appointment  of  C.  F.  Parr  as  branch  manager 
here,  replacing  W.  B.  Corby. 


Inaugurates  New 
Sales  Plan 


CARL  LAEMMLE 

Admission  Tax 
Collections  Hit 
Over  7 Million 

(Special  to  Exhibitors  Herald). 

WASHINGTON,  D.  C,  May  27.— For 
the  first  time  in  many  months  admission 
tax  collections  have  passed  the  seven- 
million-dollar  mark,  the  receipts  of  the 
Internal  Revenue  Bureau  in  April,  cov- 
ering March  business,  totaling  $7,162,876. 
This  was  an  increase  of  $241,964  over  the 
preceding  month  and  $1,111,629  over  the 
collections  in  April,  1923. 

Receipts  from  the  seating  tax  amounted 
to  $17,115. 

The  repeal  of  the  capacity  taxes,  it 
is  estimated,  will  reduce  the  Govern- 
ment’s revenues  by  $1,600,000  a year  and 
the  exemption  of  admissions  of  50  cents 
or  less  will  mean  the  loss  of  $33,000,000. 
That  these  estimates  are  accurate,  is 
indicated  by  the  fact  that  for  the  first 
ten  months  of  the  current  fiscal  year  the 
capacity  taxes  amounted  to  $1,598,534  and 
the  admission  taxes  to  $64,930,146.  The 
capacity  tax  collections  for  the  entire 
year  will  be  but  little  about  the  $1,600.- 
000  mark,  and  collections  for  admissions 
and  dues  will  be  just  about  the  $85,000,000 
on  which  the  estimate  was  predicated. 


Nolan  District  Manager 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27. — First  National 
announces  that,  effective  at  once,  Harry 
T.  Nolan  is  acting  as  district  manager  of 
the  Denver,  Salt  Lake  City  and  Butte 
exchanges. 


^^One  Price^^  Sales 
Policy  Is  Adopted 
By  Carl  Laemmle 

Managers  and  Salesmen  Will 
^ Determine  the  Rate  Each 
Theatre  Will  Pay 

(Special  to  Exhibitors  Herald) 

NEW'  YORK,  May  27. — A new 
sales  policy,  which  its  sponsor  believes 
will  tend  to  standardize  rentals,  has 
just  been  inaugurated  by  President 
Carl  Laemmle  of  Lffiiversal  Pictures 
Corporation.  This  new  jtlan,  accord- 
ing to  Mr.  Laemmle,  is  based  on  a 
“one  price”  system  which  ‘‘prf)mises  t(t 
develop  into  one  of  the  most  far-reach- 
ing innovations  ever  introduced  into 
the  selling  end  of  the  film  business. 

Universal  was  prompted  to  adopt  this 
new  system  by  its  belief  that  salesmen 
who  are  in  constant  touch  with  exhibi- 
tors are  in  a better  position  to  know 
what  each  exhibitor  can  afford  to  pay 
than  the  officials  in  the  home  office.  The 
new  plan  will  work  out  in  this  manner: 

The  home  office  after  seeing  each  picture  es- 
tablishes the  quota  for  each  exchange  territory. 
The  quota  is  based  on  the  box  office  value  of  the 
picture  and  the  various  elements  that  enter  into 
it,  such  as  the  star,  the  author,  the  story,  the 
direction,  etc.  This  quota  is  then  allot  te<l 
to  the  individual  theatres  by  the  division  man- 
agent,  the  exchange  manager,  and  the  salesmen. 
The  quota  for  each  theatre  is  based  upon  the 
salsemen*s  actual  knowledge  of  the  amonut  each 
theatre  can  afford  to  pay  for  each  picture.  A list 
of  the  prices  established  by  the  selling  force  will 
then  be  sent  to  the  home  offic.  These  prices  being 
definitely  established  by  the  selling  force  will  then 
be  automatically  considered  and  accepted. 

“Mr.  Laemmle’s  new  selling  system,” 
said  A1  Lichtman,  general  manager  of  ex- 
changes, “is  the  nearest  to  an  equitable, 
frictionless  business  arrangement  that  the 
industry  has  so  far  seen.  It  is  based  on 
a new  price  system  and  a new  method 
of  arriving  at  an  exhibition  value  for  the 
exhibitor,  a system  in  which  the  sales 
force,  the  salesmen  who  are  in  the  clos- 
est touch  with  exhibitors,  are  enabled  to 
establish  the  price  for  each  theatre. 

“The  one  price  contract  and  the  way 
that  it  is  determined  means  that  our 
salesmen  in  the  field  act  not  only  for  us, 
but  they  are  actually  the  representatives 
of  the  exhibitors  as  well.  It  is  their  duty 
to  carry  out  the  motto  of  the  Universal 
selling  force  ‘no  exhibitor  shall  be  asked 
to  pay  one  penny  more  than  he  can  af- 
ford, and  not  one  penny  less’.  The  new 
system  will  automatically  save  much  val- 
uable time  because  contract  acceptance 
will  be  automatic. 

“We  are  enabled  to  put  this  one  price 
policy  into  affect  because  we  are  now 
able,  as  early  in  the  year  as  this,  to  set 
the  quota  for  our  pictures  by  actual  val- 
uation and  not  from  guess  work.  Mr. 
Laemmle  has  announced  that  no  picture 
will  bear  the  trede  mark  of  Jewel  unless 
it  is  worthy  to  bear  that  trade  mark.  If 
it  is  not  worthy  when  we  see  it  here  in 
New  York,  it  will  not  be  sold  as  a Jewel. 
It  will  either  be  thrown  in  the  junk  pile 
or  disposed  of  through  other  channels. 

“In  order  to  accomplish  this  step  it 
was  necessary  for  Mr.  Laemmle  to  speed 
up  production  tremendously.  The  first 
twelve  Jewels  are  virtually  completed  and 
the  Universal  studios  are  working  on  the 
second  division  of  Jewels.” 
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John  Flinn  Forecasts 
Splendid  Fall  Program 

Hodkinson  Official  Returns 
From  Coast  Enthusiastic 
Over  Activities 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27. — John  C.  Flinn, 
vice  president  of  Hodkinson  who  has  been 
in  California  for  the  past  three  weeks 
conferring  with  the  many  independent 
producers  whose  pictures  will  comprise 
the  Hodkinson  program,  returned  to  New 
York  this  week  enthusiastic  over  the  pro- 
duction outlook  for  the  coming  Fall  and 
Whnter  season. 

Finds  Confident  Spirit 

“I  found  all  of  our  producers  working 
with  a spirit  of  enthusiastic  confidence, 
inspired  by  the  splendid  belief  that  suc- 
cess in  the  coming  season  depends  only 
upon  production  quality  and  impelled  by 
that  belief  they  are  marshalling  every 
facility  of  splendidly  equipped  studios  to 
turn  out  product  that  will  excel  any  of 
their  previous  efforts. 

“While  at  the  Ince  studio  in  Culver 
City,  I saw  part  of  ‘The  Siren  of  Seville’ 
that  Hunt  Stromberg  is  supervising  and  I 
predict  that  it  will  be  a positive  sensation. 
It  is  the  story  of  a primitive  woman  in 
a gorgeous  setting  that  fights  like  a tiger 
for  the  man  she  loves  and  the  work  of 
Priscilla  Dean  in  the  stellar  role  is  a 
revelation  in  the  heights  of  emotional 
artistry. 

Stromberg  at  Work  on  Westerns 

“Stromberg  is  also  personally  super- 
vising the  Harry  Carey  series  of  Westerns 
and  a rough  print  of  ‘Tiger  Thompson 
that  I saw  in  the  studio  projection  room  is 
one  of  the  greatest  Westerns  I have  ever 
seen. 

“I  cannot  find  words  to  adequately 
express  my  intense  enthusiasm  oyer  the 
activities  of  the  producing  organizations 
and  the  new  pictures  for  Hodkinson  re- 
lease,” said  Mr.  Flinn,  “but  I am  confi- 
dent that  the  exhibitors  will  reflect  my 
enthusiasm  when  we  announce  our  com- 
plete line  up  of  productions  for  the  com- 
ing season.  This  announcement  will  be 
given  to  the  trade  within  the  next  two 
weeks.” 

Theatres  Score  Big 
Victory  in  Rejecting 
Daylight  Saving  Law 

(Special  to  Exhibitors  Herald) 

SYRACUSE,  N.  Y.,  May  27.— The  mo- 
tion picture  theatres  here  won  a notable 
victory  last  week,  when  by  a vote  of  11 
to  5,  the  common  council  of  that  city  de- 
cided to  reject  a proposed  ordinance  giv- 
ing the  city  daylight  saving.  One  of  the 
city’s  newspapers  had  previously  con- 
ducted a campaign  in  an  effort  to  bring 
about  daylight  saving. 

The  motion  picture  theatres  put  up  a 
good  fight,  using  slides  and  other  meth- 
ods to  state  their  position  in  the  matter. 
Had  the  ordinance  been  adopted,  the  mo- 
tion picture  theatres  of  Syracuse  would 
have  lost  thousands  of  dollars  during  the 
summer  months.  The  neighboring  cities 
of  Utica  and  Rochester  are  also  under  the 
so-called  old  time,  while  the  theatres  lo- 
cated in  Albany,  Troy  and  Schenectady, 
are  complaining  of  losing  large  amounts 
these  days  because  of  daylight  saving  in 
these  cities. 

It  has  been  found  that  comparatively 
few  persons  come  to  the  theatre  during 
daylight  hours,  and  as  a result  the  houses 
in  Troy,  Albany  and  Schenectady,  are 
really  playing  these  days  to  but  one  show 
an  evening. 


Request  Production 
of  Approved  Stories 

(Special  from  H.  A.  S.) 

MILWAUKEE,  WIS.,  ■ May  27. 
— At  a special  meeting  of  the  Board 
of  Directors  of  the  M.  P.  T.  O.  of 
Wisconsin  held  the  last  of  April,  a 
resolution  was  unanimously  adopted 
requesting  the  producers  of  films 
to  refrain  from  producing  any  pic- 
tures, the  stories  of  which  are  based 
on  books  barred  from  circulation 
by  the  public  libraries  of  the 
country. 

According  to  their  own  announce- 
ment, the  move  was  prompted  by 
a desire  on  the  part  of  the  organi- 
zation to  render  a public  service 
and  in  the  interest  of  better  films 
and  the  protection  of  the  industry 
in  its  entirety. 


Tom  Mix  Starts  Work 
On  Fiftieth  Picture 

The  “Heart  Buster”  Will  Be 
Fiftieth  Consecutive 
Starring  Vehicle 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27. — Tom  Mix,  the 
William  Fox  western  star,  has  estab- 
lished a remarkable  record  in  motion  pic- 
ture history  by 
appearing  this 
week  in  his  fifti- 
eth consecutive 
starring  vehicle, 

“The  Heart 
Buster.”  Produc- 
tion was  started 
this  week  at  the 
Fox  West  Coast 
studios. 

Popular  Star 

Mix  is,  without 
doubt,  one  of  the 
most  popular 
stars,  male  or  fe- 
male, in  the  in- 
dustry nor  is  his 
good  work  confined  to  filmdom.  Ac- 
cording to  report  he  has  been  a cow- 
boy, U.  S.  soldier,  Texas  ranger,  a scout 
in  Cuba  and  an  organizer  of  the  Macca- 
bean  Scouts. 

Among  his  most  successful  pictures  for 
exhibitors  were  “The  Untamed,”  “Ro- 
mance Land,”  “The  Lone  Star  Ranger,” 
and  “Ace  High.”  Before  starting  on  his 
present  picture  Mix  finished  “The  Last  of 
the  Duanes’’  which  will  be  a special  pro- 
duction for  next  season. 


Tom  Mix 


Never  Sought  Screen 

An  interesting  angle  is  the  fact  that  he 
is  credited  with  never  having  made  ap- 
plication for  film  work.  He  is  said  to 
have  been  seized  upon  by  a film  company 
on  location  in  a small  Oklahoma  town 
where  he  was  working. 


Miller  Will  Retire 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  May  27.  — Fred 
Miller,  president  of  the  M.  P.  T.  O.  of 
Southern  California,  is  soon  to  retire  as 
general  manager  of  the  California  the- 
atre. Since  the  Metro-Goldwyn-Mayer 
merger,  rumor  has  had  it  that  the  play- 
house formerly  owned  by  Goldwyn  alone 
will  pass  under  West  Coast  Theatre’s 
management. 


Preferred  Pictures  in 
Hands  of  Receiver 

Standard  Film  Laboratories 
With  Claims  of  $166,857 
Appeals  to  Court 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27. — After  weeks 
of  apparently  vain  effort  to  obtain  financ- 
ing in  order  to  complete  their  franchised 
schedule,  the  Preferred  Pictures  Corpora- 
tion has  gone  into  the  hands  of  a re- 
ceiver. 

Plenty  of  Assets 

According  to  the  complaint  made  by 
Standard  Film  Laboratories  Preferred 
Pictures  has  liabilities  of  about  $616,000 
and  assets  of  nearly  $800,000.  The  com- 
pany, it  is  stated  in  the  complaint  filed 
which  is  not  disputed,  has  no  money  in 
the  bank  so  that  it  is  impossible  to  meet 
the  claims  of  creditors  and  the  action 
was  taken  to  conserve  the  properties 
which  comprise  its  assets. 

That  Preferred  was  in  trouble  has 
been  known  for  some  time  in  film  circles. 
The  difficulty  is  said  to  have  arisen  from 
the  fact  that,  it  is  alleged,  the  money 
obtained  by  franchise  disposal  for  the 
entire  series  of  pictures  was  spent  on 
half  of  them. 

Negotiating  for  Working  Capital 

Negotiations  were  under  way  with  sev- 
eral independent  producers  and  distribu- 
tors to  help  the  company  over  its  crisis 
for  some  of  its  product  was  regarded  as 
having  money  making  possibilities,  but 
these  negotiations  fell  through. 

Preferred  Pictures  was  organized  by 

B.  P.  Schulberg  and  A1  Lichtman.  The 
company  franchised  its  program  of  pic- 
tures. Mr.  Lichtman  withdrew  several 
weeks  ago  and  the  principals  of  the 
concern  were  said  to  be  Mr.  Sohulberg 
and  J.  G.  Bachman,  who  was  treasurer. 


Vitagraph  Plans  24  Specials 
for  1924  and  1925 

(Continued  from  page  3S) 


ren  Kerrigan  had  been  selected  for  the 
leading  roles  in  “Captain  Blood.” 

Among  Those  in  Attendance 
District  and  branch  managers  attending 
the  convention  were: 

Geo.  B.  Balsdon,  special  representative 
of  N.  Y.;  J.  M.  Duncan,  division  manager 
of  Chicago;  H.  Bradley  Fish,  division 
manager  of  Los  Angeles;  Thos.  G.  Guin- 
an,  division  manager  at  Atlanta;  and  the 
following  branch  managers:  J.  S.  Stein- 
son,  Chicago;  S.  N.  Burns,  Albany;  C. 
W.  Anthony,  Buffalo;  J.  N.  Naulty,  N.  Y.; 

C.  W.  Sawin,  Boston;  Robert  S.  Hors- 
ley, Philadelphia;  Stanley  Spoehr,  Wash- 
ington, D.  C. ; F.  W.  Redfield,  Pittsburgh; 
B.  A.  Gibbons,  Montreal,  Can.;  S.  Rom- 
ney, St.  John,  Can.;  A.  S.  Clatworthy, 
Winnipeg;  Frank  Meyers,  Toronto;  Ira 

D.  Stone,  Atlanta;  J.  E.  Huey,  Dallas; 
M.  W.  Osborn,  New  Orleans;  A.  J'.  Beck, 
Oklahoma  City;  A.  Danke,  St.  Louis;  C. 
A.  Schultz,  Kansas  City,  Mo.;  Fred  H. 
Knispel,  Minneapolis;  J.  H.  Young,  De- 
troit; C.  L.  Kendall,  Cincinnati;  J.  E. 
Beck,  Cleveland;  Frank  E.  Hickey,  Den- 
ver; C.  P.  Nedley,  Omaha;  R.  S.  Stack- 
house,  Salt  Lake  City;  C.  N.  Hill,  Los 
Angeles;  W.  C.  Wheeler,  San  Francisco; 
H.  A.  Black,  Seattle. 


Appoint  New  Representative 

NEW  YORK— J.  L.  Plowright,  in  charge  of 
Hodkinson’s  Canadian  division  announces  the  ap- 
fwintmenl  of  Mr.  I.  Soskinas  special  representa- 
tive in  Western  Canada. 
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Missouri  Exhibitors 
Have  Financing  Plan 

Would  Place  Tax  on  Tickets 
Sold  During  Certain 
Months  of  Year 

(Special  to  Exhibitors  Herald) 
KANSAS  CITY,  MO.,  May  27.— The 
long  vexing  problem  of  obtaining  a log- 
ical plan  of  financing  an  exhibitors  organ- 
ization appears  to  be  settled  as  far  as 
Western  Missouri  and  Kansas  City,  Mo., 
theatre  owners  are  concerned. 

A plan  announced  this  week  by  A.  M. 
Eisner,  president  of  the  Kansas  City  Mo- 
tion Picture  Theatre  Owners’  Association, 
will  be  submitted  to  the  directors  of  that 
body  for  approval  at  a regular  meeting 
next  month.  The  plan,  it  is  understood, 
also  will  apply  to  the  M.  P.  T.  O.  West- 
ern Missouri,  although  preliminary  re- 
ganization  work  in  that  body  is  not  yet 
completed. 

Would  Tax  Admissions 

The  plan,  which  hinges  on  the  repeal 
of  the  pending  admission  tax  law,  pro- 
vides for  the  payment,  two  months  of 
each  year,  of  one  cent  on  each  ticket 
at  theatres  where  admission  is  up  to 
thirty  cents  and  two  cents  on  each  ticket 
at  houses  where  admission  is  between  31 
and  50  cents.  This  will  be  in  addition 
to  a regular  membership  fee  of  $25  an- 
nually, the  amount  received  on  tickets  be- 
ing equivalant  to  dues  and  assessments. 
The  two  months  of  the  year,  probably 
December  and  July,  will  be  decided  later. 
Payment  from  ticket  sales  would  he 
due  September  1 and  February  1. 

Think  Plan  Has  Real  Merit 
“There  is  no  sane  reason  why  such  a 
plan  cannot  be  operated  successfully,’’ 
Mr.  Eisner  said.  “It  would  mean  $10,000 
a year  to  Kansas  City,  Mo.,  alone,  to  say 
nothing  of  Western  Missouri.  Think 
what  it  would  mean  with  the  consolida- 
tion of  Western  Missouri,  Kansas  City, 
Mo.,  and  the  state  of  Kansas.  From 
some  exhibitors  there  will  be  objection. 


Eight  New  Companies 
Formed  in  New  York 

(Special  to  Exhibitors  Herald) 
ALBANY,  N.  Y.,  May  27. — From  the 
standpoint  of  companies  incorporating, 
the  motion  picture  business  in  New  York 
state  shows  splendid  activity  during  the 
past  few  weeks.  Last  week  added  eight 
new  motion  picture  companies  to  the  rec- 
ords in  the  secretary  of  state’s  office. 

These  companies  are  as  follows ; Sultan  Com- 
edies, Inc.,  capitalized  at  $100,000;  K.  and  C. 
Operating  Company,  of  Binghamton.  $5,000;  Al- 
gee  Producing  Co.,  Inc.,  $10,000;  Far-Gor  Pro- 
ductions, $100,000;  Verdi  Theatre,  Inc.,  $25,000  ; 
Schine  Clearance  Corporation  of  Gloversville, 
Stamford  Capitol  Theatre  Corporation  and  Tom 
Rooney,  Inc.,  the  amount  of  capitalization  of  these 
companies  not  being  specified. 


Washington  University 
Uses  Visual  Education 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  May  27.— A 
pioneer  course  in  “Visual  Aids  in  Educa- 
tion, with  Special  Reference  to  Motion 
Pictures”,  will  be  given  at  the  summer 
session  of  George  Washington  University 
here. 

Miss  Laura  Thornburgh  will  have 
charge  of  the  course.  Miss  Thornburgh  is 
author  of  “Motion  Pictures  in  Education”, 
one  of  the  first  authoritative  books  on  the 
subject. 


First  National  Sets 
Exhibition  Values 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27.  — First 
National  Sales  and  Distribution  de- 
partments announce  the  exhibition 
values  which  have  been  set  on  the 
following  new  releases: 

“'The  Marriage  Cheat”,  released 
April  6,  exhibition  value  $800,000; 
“Those  Who  Dance”,  released  April 
27,  exhibition  value  $850,000;  “Cyth- 
erea”,  released  May  4,  exhibition 
value  $1,000,000;  “The  White  Moth”, 
released  May  11,  exhibition  value 
$1,000,000;  “The  Perfect  Flapper”, 
released  May  25,  exhibition  value 
$1,000,000. 

The  foregoing  pictures  are  all 
classified  as  franchise  releases. 


Blumstein  Lexves  Fox 
To  Join  Commonwealth 
In  Executive  Capacity 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  2'7. — Arthur  Blum- 
stein, for  twenty  years  connected  with 
William  Fox,  has  resigned  that  position 
and  on  June  1 
will  join  Com- 
monwealth Film 
Corporation,  one 
of  the  important 
state-right  ex- 
changes of  the 
country. 

A statement 
given  out  at  the 
offices  of  Com- 
monwealth quoted 
Samuel  Zierler, 
president,  as  fol- 
lows; 

“Mr.  Blumstein 
joins  Common- 
wealth in  the  Blumstein 

capacity  of  general  sales  manager.  Need- 
less to  say,  I consider  our  firm  and  myself 
fortunate  in  obtaining  the  services  of  such 
a man  as  Abe  Blumstein.” 

Mr.  Blumstein  was  quoted  as  saying 
that  “such  an  enviable  opportunity  as 
this  new  association  with  Commonwealth 
and  Mr.  Zierler  I could  not  and  would 
not  want  to  let  escape.” 


Commercial  and  East 
River  National  Banks 
Of  New  York  Combine 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27. — Announce- 
ment been  made  by  Dr.  A.  H.  Giannini, 
of  the  merger  of  the  Commercial  Na- 
tional Bank,  at  41st  street  and  Broad- 
way, with  the  East  River  National  Bank. 
The  Commercial  National  Bank,  formerly 
the  Commercial  Trust  Company,  now  be- 
comes the  main  office  of  the  East  River 
National  Bank. 

This  announcement  is  of  particular  in- 
terest to  theatrical  and  motion  picture 
people  as  well  as  to  big  business  circles, 
because  the  Commercial  National  Bank 
has  always  been  patronized  by  those  of  the 
amusement  world,  and  Dr.  Giannini  is 
one  of  the  best  friends  of  the  stage  and 
of  the  motion  picture  industry. 


Celebrate  Anniversary 

LOS  ANGELES.— First  National  Productions, 
Inc.,  the  distributing  organization’s  own  produc- 
ing unit,  has  been  celebrating  its  first  birthday 
this  week. 


Directors’  Group  to 
Produce  Own  Pictures 

Motion  Picture  Directors  Asso- 
ciation Contracts  with 
Grand-Asher 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  May  27.— The  Mo- 
tion Picture  Directors  Association,  made 
up  of  many  of  the  leading  directors  of  the 
film  world,  will  formally  enter  the  ranks 
as  producers  as  the  result  of  a contract 
with  Samuel  Bischoff,  general  manager 
of  Grand-Asher,  whereby  the  directorial 
organization  will  produce  eighteen  fea- 
tures per  year;  sixteen  at  one  hundred 
thousand  each  and  two  two  hundred  thou- 
sand dollar  specials. 

Rosen  Heads  Organization 

According  to  Adam  Hull  Shirk,  pub- 
licity chief  for  Grand-Asher,  the  produc- 
ing organization  of  the  directors’  associ- 
ation is  headed  by  Phillip  E.  Rosen,  pres- 
ident; Roy  S.  Clements,  vice-president; 
and  George  L.  Sargent,  secretary.  The 
directors  include  Clarence  Badger,  Regi- 
nald Barker,  Joseph  De  Grasse  and  Paul 
Powell. 

Shirk  says  the  first  years  output  will  be 
directed  by  such  members  of  the  associ- 
ation as  Paul  Powell,  Roy  S.  Clements, 
Joseph  De  Grasse,  Phillip  E.  Rosen, 
William  Russell,  George  L.  Sargent  and 
William  Worsley. 

Many  Directors  Interested 

Other  leading  members  who  are  vitally 
interested  in  the  producing  plan  and  who 
have  been  working  for  its  development 
are:  Reginald  Barker,  Clarence  Badger, 
Harry  Beaumont,  Frank  Borzage,  Irving 
Cummings,  Rowland  Vance  Lee,  Fred 
Niblo,  William  Seiter,  Harold  Shaw,  H. 
Scott  Sidney,  James  Young,  Charles  Gib- 
lyn,  J.  Searle  Dawley,  Geo.  H.  Irving, 
Burton  King,  John  S.  Robertson,  Paul 
Scardon,  and  Kenneth  Webb. 


Exploitation  Man  to 

Win  Prize  Fight  Trip 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27. — Carl  Laemmle 
has  ofifered  a trip  to  New  York  and  re- 
turn, and  a ringside  seat  at  the  Dempsy- 
Wills  fight,  for  the  member  of  the  Uni- 
versal exploitation  force  who  does  the 
best  work  between  now  and  August  15th. 

The  twenty-five  members  of  the  field 
force  are  candidates  for  the  trip.  The 
lucky  one  will  be  chosen  by  a committee 
consisting  of  William  A.  Johnston,  editor 
of  the  Motion  Picture  News,  Joseph  Dan- 
nenberg,  editor  of  the  Film  Daily;  George 
Blaisdel,  editor  of  the  Exhibitor’s  Trade 
Review;  Martin  Quigley,  editor  of  the 
Exhibitor’s  Herald  and  Robert  E.  Welsh, 
editor  of  the  Moving  Picture  World. 


Baum  Heads  Gothic; 
Films  Through  F.B.O, 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Maj'  27. — Louis  Baum 
has  been  elected  president  of  the  Gothic 
Picture  Corp.,  incorporated  at  Albany, 
New  York,  last  week. 

The  Gothic  Picture  Company  will  make 
feature  productions  to  be  released  by  the 
Film  Booking  Offices.  Work  on  the  first 
production  will  be  started  soon  under  the 
tentative  title  “Purchased  Youth,”  with 
Anna  Q.  Nilsson  as  the  featured  star. 
William  R.  Neill,  who  directed  “Toilers 
of  the  Sea.”  “The  Radio  Mania”  and 
other  pictures  will  direct  “Purchased 
Youth.” 
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''The  Spirit  of  the  U.  S.  A.  ” 

A Film  for  Independence  Day 

“The  Spirit  of  the  U.  S.  A.”  looms  on  the  picture  horizon 
as  feature  material  for  the  Independence  Day  program.  Photos 
on  this  page  show  various  phases  of  its  exploitation  to  date. 
A story  of  its  New  York  campaign  is  given  on  page  47. 

Above  is  shown  the  frontal  decoration  of  the  Lyric  the- 
atre, New  York,  where  the  picture  is  in  engagement,  with  a 
National  Guard  unit  in  charge. 

At  left ; Another  view  of  the  Lyric  front. 

Below,  left:  Babe  Ruth  joining  the  National  Guard  in 
Times  Square  as  told  in  the  stor\'. 

Below,  right : Members  of  the  Los  Angeles  club  inspired 
by  the  production. 
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r THE  THEATRE! 

^Q^/iSPcpartment  of  Practical  Showmanship  ^ 


VARIETY  is  vital  in  theatricals.  In  the  motion  picture  thea- 
tre, due  to  the  set  character  of  the  major  entertainment 
item,  variety  must  be  mainly  variety  of  presentation.  Sev- 
eral outstanding  exhibition  successes  attest  the  value  of  such 
variety.  It  is  from  these  that  this  department,  aiming  always  to 
represent  faithfully  the  theatre,  takes  example  in  frequently 
altering  its  method  of  presenting  the  subject  matter  that  falls 
within  its  realm. 

As  the  motion  picture  is  always  the  program  unit  of  pre- 
dominating importance  in  the  theatre,  so  is  the  exhibitor  letter 
always  the  unit  of  predominating  importance  in  The  Theatre. 
And  so  we  present,  first,  a letter 
from  M.  Rosenthal,  Strand  thea- 
tre, Waterbury,  Conn.,  which  is 
illustrated  upon  the  second  page 
following.  Mr.  Rosenthal  writes: 

“I  am  enclosing  ads  on  ‘Tri- 
umph,’ ‘Lilies  of  the  Field’  and 
complete  newspaper  campaign 
on  ‘Daughters  of  Today.’  Teas- 
ers started  eight  days  in  ad- 
vance. Three  days  in  advance 
we  mailed  out  cards  reading, 

‘Daughters  of  Today.  Is  your 
daughter  one  of  them?’  Sent 
special  letters  to  all  private 
schools,  of  which  we  have  quite 
a number,  expensive  training 
schools. 

“We  had  a special  front  utiliz- 
ing 40  stills,  with  punch  phrases 
and  catchy  lines.  Also  used  spe- 
cial ads  in  all  the  high  school 
papers  and  trailer  a week  in  ad- 
vance, with  teaser  slides  on  the 
screen  four  weeks  in  advance.” 

The  teaser  ads  and  other  mat- 
ter used  in  Mr.  Rosenthal’s  cam- 
paign on  “Daughters  of  Today” 
were  in  keeping  with  the  four- 
column  display  which  is  repro- 
duced, effecting  complete  iden- 
tification of  all  space  used  for 
the  picture. 

John  W.  Creamer,  W.  P.  Cuff 
Enterprises,  Chillicothe,  Mo., 
whose  letters  readers  of  this  de- 
partment have  come  to  await 
with  special  interest,  writes  this 
week: 

“Have  been  missing  out  here 
lately,  reason  being  that  I have 
been  trying  to  get  some  decent 
photos  of  the  work  1 have  on 
hand  so  that  1 can  mail  them  in. 

Hope  to  have  some  good  photos  to  send  in  to  The  Theatre  by 
next  week. 

“In  the  meantime,  here  is  a little  stunt  that  I have  used  sev- 
eral times  in  different  localities  and  I am  passing  it  on.  Maybe 
it  will  benefit  some  of  the  readers  in  the  smaller  cities  and  towns. 

“To  put  this  over,  I made  arrangements  with  the  leading 
grocer  to  give  him  free  slide  service,  in  return  for  the  theatre 
unprint  on  the  face  of  all  the  paper  sacks  he  used.  The  grocer 
furnished  the  paper  sacks  and  the  theatre  paid  for  the  printing. 

“Above  the  theatre  space  the  merchant  ran  a line  some- 
what like  this,  ‘For  the  best  groceries  always  trade  at  Smith  & 
Roberts.’  Then,  for  the  house  space,  I did  not  boost  any  certain 
picture  but  used  a few  words  of  house  talk,  with  the  idea  of 
keeping  the  theatre  before  the  public. 

“At  the  bottom  of  the  sack  I ran  this  line,  ‘Keep  ten  of 
these  sacks  in  good  condition.  They  will  admit  you  to  any  Sat- 
urday matinee  at  the  Strand.’  1 then  turned  the  sacks  back  to 
the  merchant.’’ 

Mr.  Creamer’s  reference  to  the  delay  in  getting  good  photo- 
graphs raises  a point  While  good  photos  are  always  valuable 
as  illustration,  we  sometimes  think  they  are  overestimated  as 
adequate  substitute  for  the  written  word.  In  this  case,  for  in- 
stance, Mr.  Creamer  makes  his  plan  very  clear  without  illus- 
tration of  any  kind,  whereas  a reproduction  of  the  paper  sack 
involved  would  not  have  told  the  story. 


Another  letter  which  may  not  be  illustrated  is  that  received 
from  Jack  Retlaw,  special  representative  of  the  West  Coast 
Theatres  of  Northern  California,  who  writes: 

“Enclosed  please  find  a current  copy  of  a publication  which  I 
originated  for  our  three  theatres  in  Berkeley,  California.  To  date 
it  has  met  with  much  favor  among  the  patrons  and  is  in  demand. 

“We  distribute  io,ooo  copies  iveekly  at  a total  negligible  cost 
to  ourselves.  The  advertising  (handled  by  an  outside  source)  car- 
ries the  sheet." 

The  “Berkeley  Playgoer,”  as  Mr.  Retlaw’s  paper  is  called, 
runs  eight  pages,  9 by  12  inches,  on  good  stock.  The  first  page 

is  imprinted  in  color  and  fea- 
tures a star  photograph.  News- 
paper style  is  followed  in  treat- 
ment, display  and  assemblance 
of  contents,  and  the  three  houses 
represented  are  given  admirable 
play. 

Advertising,  which  Mr.  Ret- 
law states  carries  the  sheet, 
runs  something  less  than  half  of 
the  space  but  includes  twenty- 
four  space  buyers,  apparently 
well  selected. 

The  paper  is  its  own  explana- 
tion of  the  demand  which  exists 
for  it.  Exhibitors  who  wish  to 
follow  the  course  of  the  “Berke- 
ley Playgoer”  more  closely  than 
is  possible  through  this  depart- 
ment no  doubt  will  be  accom- 
modated by  Mr.  Retlaw,  whom 
a letter  will  reach  if  addressed  to 
134  Leavenworth  Street,  San 
Francisco,  Cal.,  in  care  of  the 
West  Coast  Theatres  of  North- 
ern California. 

Discussion  of  Mr.  Retlaw's 
house  organ  brings  us  down  to 
the  house  organ  service  copy  of 
the  week.  The  Pathe  News 
treatment  of  the  rum  fleet  story, 
subject  of  comment  in  “Short 
Subjects”  this  week,  suggests  a 
house  ad  along  the  lines  of  the 
following,  with  a caption  like 
Uncolored  News  : 

To  entertain  is  the  major  mis- 
sion of  the  motion  picture.  To 
serve  while  it  entertains  is  its 
gpft.  One  of  its  biggest  services 
is  the  bringing  of  uncolored  news 
to  an  often  vainly  truth-seeking 
public. 

The  newspicture,  the  screen 
newspaper,  reports  events  with  infallible  accuracy.  No  human 
reporter  quite  escapes  the  influence  of  the  human  equation.  The 
action  camera  can  report  only  what  it  sees,  as  it  sees  it,  deliver- 
ing it  for  what  it  is  worth  to  the  individual  observer. 

The  newspictures  shown  at  this  theatre  give  you  all  the  im- 
portant news  of  the  world,  almost  as  early  as  the  newspapers, 
and  better. 

While  that  may  sound  somewhat  like  the  introductory  title 
to  a multiple-reel  problem  play,  the  thought  in  it  should  be 
registered  where  audiences  do  not  regard  the  newspicture  as 
important.  The  form  of  its  expression  does  not  matter. 

For  the  editorial  column  of  the  house  organ  it  might  not 
be  a bad  idea  to  put  over  a word  or  two  for  the  house  organ 
itself.  It  could  be  captioned  We  and  You.  or  something  like 
that,  and  might  read  something  like  this: 

We  and  you  have  a good  deal  in  common.  Among  other 
things,  this  publication — our  house  organ  and  your  entertain- 
ment newspaper.  In  fact,  this  publication  is  nothing  more  nor 
less  than  a s3rmbol  of  our  common  interests. 

Probably  you  never  have  wondered  why  we  publish  this 
paper.  Probably  you  have  looked  upon  it  as  just  another  branch 
of  our  advertising,  in  a class  with  our  billboard  and  newspaper 
announcements.  We  do  not  classify  it  in  that  way.  We  regard 
it  as  our  personal  representative  to  you,  our  point  of  contact, 
upon  which  depends  our  future  relations  with  you. 
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This  paper  carries  us  to  you  each  week 
and  lets  us  tell  you  about  our  business, 
your  pleasure.  We  inform  you  of  what 
we  have  done  and  hope  to  do  for  you  and 
for  us.  We  expect  to  be  judged  by  what 
we  put  in  this  paper  and  we  lay  all  our 
cards  on  the  table  before  you.  That’s  our 
part  of  the  effort. 

You  do  your  part  when  you  read  this 
paper  and  map  out  your  entertainment 
program  for  the  week.  You  do  more  than 
your  part  when  you  write  us  a letter,  or 
communicate  with  us  in  person,  telling 
us  where  we  are  making  a mistake  and 
where  we  are  giving  satisfaction.  When 
you  do  that  you  are  doing  your  part  of 
our  work  for  us,  and  for  you,  and  you 
are  making  for  yourself  a better  theatre. 

Basically,  our  common  interest  lies  in 
good  entertainment.  It  is  the  purpose  of 
this  publication  to  enable  us  to  work  to- 
gether to  attain  our  common  aim. 

Frankly,  we  don’t  think  so  much  of 
the  house  organ  copy  this  week.  The 
purpose,  in  each  instance,  is  good;  but 
the  copy  doesn’t  seem  to  have  a great 
deal  of  kick  to  it.  If  anyone  is  disposed 
to  improve  on  it,  The  Theatre  will  pub- 
lish their  copy  as  substitute. 

We  don’t  regard  this  week’s  copy  as 
on  a par  with  the  two  preceding  units 
which  were  used  by  Ashworth  & Bartels, 
Federal  theatre,  Denver,  Colo.,  in  the 
May  15  issue  of  their  splendid  theatre 
magazine.  The  two 
pages  bearing  these 
units  are  reproduced 
herewith. 

The  ‘‘Pictures  and 
the  Family”  copy  was 
used  for  the  third  page 
of  the  magazine  (Fig- 
ure 1).  This  is  the 
masthead  page  of  the 
publication.  The 
“Maximum  Service — 

Minimum  Cost”  copy 
w'as  printed  on  page 
33  (Figure  3)  and  in 
purple.  The  issue  runs 
32  pages  and  cover. 

Midway  between 
these  pages,  Ashworth 
& Bartels  use  an  orig- 
inal page  which  The 
Theatre  would  be 
proud  to  claim  as  its 
product.  The  display 
is  similar  to  that  given 
The  Theatre  units  and 
the  title  is  “In  Memo- 
riam.”  The  copy  reads ; 

“As  a part  of  this 
community  we  desire 
on  the  evening  of 
Memorial  Day  to  set 
aside  in  sacred  memory  of  the  boys  of  ’61, 
’98  and  ’17  all  thoughts  of  our  commer- 
cial enterprise  and  pay  silent  tribute  to 
those  who  made  the  supreme  sacrifice  and 
offered  such  noble  inspiration  to  this  and 
future  generations. 

“We  urgently  request  that  cdl  Veterans 
who  are  still  with  us,  their  wives  or  those 
who  were  near  and  dear  to  our  departed 
heroes,  join  us  in  paying  homage  to  those 
who  gave  their  all  in  order  that  we  as  a 
Nation  might  survive. 

“No  admission  or  questions  will  be 
asked  Veterans,  their  wives  or  those  who 
mourn  the  loss  of  one  of  our  departed 
heroes.” 

We  haven’t  seen  a finer  bit  of  work 
than  that  in  a long  time. 

This  Federal  house  organ  warrants 
careful  study.  It  has  many  features  of 
vital  interest  to  house  organ  publishers, 
and  to  exhibitors  generally.  “Worlds  of 
Parking  Space,”  the  line  that  appears  un- 
der the  theatre  signature  on  all  literature 
published,  has  been  mentioned  before  in 
this  department.  In  addition,  consider 
the  following  phrases,  appearing  at  the  top 


believe  there  are  local  situations  demand- 
ing special  treatment  which  cannot  be 
reached  by  copy  written  for  general  use 
and  The  Theatre  will  not  have  fulfilled 
its  mission  until  it  can  take  an  active 
part  in  aiding  individual  exhibitors  in  such 
cases  or  by  putting  them  in  direct  touch 
with  other  exhibitors  who  have  success- 
fully overcome  similar  obstacles. 

There  are,  for  instance,  seasonal  con- 
siderations which  particularly  affect  cer- 
tain localities.  It  was  such  a case  that 
Ten  S.  Brown,  Astor  theatre,  St.  Paul, 
Minn.,  treated  in  his  editorial  for  the 
May  15th  issue  of  his  house  organ.  Un- 
der the  caption  “Fishing!”  Mr.  Brown 
wrote: 

“I  picked  up  the  ‘Pioneer  Press’  this 
morning,  and  the  first  thing  that  caught 
my  eye  was  ‘Fishing  Opens  Today.’ 

“Suffering  mackerel — and  visions  of 
vicious  pike  and  gamey  black  bass,  but 
how  I longed  to  be  one  of  those  lucky 
guys  who  would  hit 
the  open  road  bright 
and  early  in  the  morn- 
ing to  one  of  Minne- 
s o t a’s  ten  thousand 
shimmering  lakes, 
there  to  revel  in  real 
sport  with  never  a 
care  in  the  world.  To 
get  a whiff  of  ‘camp- 
fire coffee  and  flap- 
j a c k s.’  Gosh!  To 
hook  a snappy  five- 
pound  pike  and  fight 
him  into  the  boat. 
Gee  whillikens! 

“But  it’s  only  May 
15th  to  date  — and 
there’s  going  to  be 
plenty  of  opportuni- 
ties for  me  this  sum- 
mer— with  maybe  a 
couple  of  weeks  among 
the  pind-tops  along 
about  August,  so  I am 
content  to  wait,  and 
in  the  meantime,  keep 
working. 

“I  don’t  doubt  a bit 
but  what  many  a man 
— and  woman — f eels 
just  the  same  as  I do 
about  this  fishing  busi- 
ness and  the  holidays 
and  the  summer  and  the  glorious  Minne- 
sota countryside.  We  wouldn’t  be  human 
if  we  didn’t  heed  the  ‘back  to  the  woods’ 
call  at  least  once  a year. 

“But  as  Kipling  says,  ‘Even  as  you  and 
I,’  a lot  of  us  have  to  stay  on  the  job 
in  town  for  the  greater  part  of  the  sum- 
mer time — right  when  it’s  sweltering  hot. 
Phew!  Boy!  And  it  GETS  hot  here,  too, 
about  June,  July  and  August.  Right  then 
is  the  time  when  you  long  for  some  place 
to  cool  off  and  be  comfortable  in. 

“And,  folks,  that’s  just  where  the  Astor 
is  going  to  step  in  and  help  you  out. 
Especially  when  it  gets  hot. 

“Did  you  know  a large  force  of  ex- 
perts are  busy  installing  a huge  air-cool- 
ing system  at  the  Astor  which  is  going 
to  keep  you  cool  this  summer? 

“Did  you  know  the  Astor  shows  in  the 
summer-time  will  be  just  as  good  as  they 
were  last  winter? 

“Did  you  know  a visit  to  the  Astor  in 
the  summer  will  be  as  enjoyable  as  a 
trip  out  to  White  Bear  Lake? 

“Did  you  know  that  the  Astor  man- 
agement intend  doing  everything  in  their 
power  to  make  the  Astor  an  enjoyable 
place  for  you  to  visit  at  least  once  a week 
during  the  summer  season? 

“Have  a good  time  fishing  this  sum- 
mer, but  don’t  forget,  when  fishing  gets 
tiresome,  take  a trip  to  the  Astor.  It’ll 
give  you  as  big  a thrill  as  hooking  a ten- 
pounder.” 

Other  exhibitors  who  stand  to  lose  pat- 
ronage through  the  counter  pull  of  neigh- 
boring lakes,  streams  or  brooks  can  use 


of  right  hand  pages  in  the  current  issue: 

“Cool  and  Convenient — Clean  and  Com- 
fortable,” “Handy — Dandy,”  “Safe — Sani- 
tary,” “Educational — Economical,”  “Re- 
fined— 'Refreshing,”  “Safe — Sane.”  Any  of 
them  might  serve  a theatre  alone. 

■It  is  of  interest  also  that  the  Federal 
house  organ  carries  advertisements  from 
forty-one  local  business  institutions  in 
the  issue  at  hand,  all  of  them  excellently 
printed  and  displayed. 

Another  house  organ  coming  to  hand 
this  week  is  the  four-page  newspaper 
published  twice  monthly  by  E.  E.  Bair 
for  the  State  theatre,  Uhrichsville,  O., 
mention  of  which  was  made  last  week 
and  at  other  times  previously.  In  the 
current  issue  Mr.  Bair  offers  an  editorial 
written  by  one  of  his  patrons. 

The  patron,  who  signs  himself  F.  H. 
W.,  states  that  he  has  taken  several 
“peeps  behind  the  scenes”  and  has  found 
that  the  business  of  running  a motion 
picture  theatre  is 
no  bed  of  roses.  He 
proceeds  then  to 
outline  some  of  the 
difficulties  with 
which  the  theatre- 
goer is  not  familiar 
and  to  build  up  a 
case  for  the  occa- 
sional unavoidable 
disappointment  en- 
countered in  t h e 


programs  of  the 
best  theatres.  The 
text  is  a bit  too 
long  to  reproduce, 
but  the  idea  is  good. 

There  is  a good 
deal  to  be  accom- 
plished by  telling 
your  story  to  the 
public,  giving  them 
both  the  good  and 
the  bad  sides  of  it.  If  a patron  wishes  to 
tell  it  for  you,  so  much  the  better.  Our 
one  suggestion  for  improvement  in  the 
present  case  would  be  to  have  the  patron 
sign  his  name  in  full,  with  address  if  he 
is  not  a local  notable. 

Turning  the  page  at  this  point,  we  dis- 
cover that  Mr.  Bair  gave  “front  and  cen- 
ter” position  to  the  “We  Don’t  Know” 
copy  recently  published  in  The  Theatre 
series,  using  it  under  his  “Public  Rela- 
tions” heading.  Sorry  we  didn’t  get  the 
paper  in  time  to  reproduce  the  page  and 
show  you  the  manner  of  presentation, 
but  we’ll  do  that  next  week. 

This  is  the  copy  unit  that  was  used  by 
Frank  H.  Bums  as  shown  in  last  week’s 
issue,  and  we  didn’t  think  it  was  among 
the  best  of  the  units  when  we  printed  it. 
Apparently  “we  don’t  know.” 

In  this  connection,  it  may  not  be  un- 
timely to  again  invite  suggestions  from 
house  organ  publishers  as  to  the  char- 
acter of  editorial  and  house  ad  matter  in 
greatest  demand.  Copy  arising  from  sev- 
eral suggestions  received  is  in  process  of 
composition  as  this  is  written,  but  we 
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3630  Federal  Boulevard 
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COMING  ATTRACTIONS  MONTH  ENDING  JUNE  16TH 

PICTURES  AND  THE  FAMILY 
I Not  all  the  men,  not  all  the  women,  nor  even  all  the  boys 
and  girls  of  a community  can  support,  alone,  a modern  mo- 
tion picture  theatre.  No  unit  less  than  the  aggregate  of 
these,  the  family,  can  supply  the  income  necessary'  to  the 
maintenance  of  an  entertainment  consistently  conforming 
to  the  high  standard  of  present  comnvinity  requirements. 
That  IS  the  purely  commercial  explanation  of  this  theatre's 
sedulously  sustained  popularity  with  the  family  heads  of 
the  community.  The  non-commercial  explanation  is  the 
management's  unswerving  devotion  to  that  fundamental 
precept  of  Amoricanism — the  greatest  good  to  the  greatest 
number — and  a firm  faith  in  the  family  unit  as  the  key- 
stone of  the  community  structure. 
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MAXIMUM  SERVICE— MINIMUM  .COST 


Fundamentally,  the  motion  picture  is  an  'expressional 
medium  for  the  dissemination  of  enteitaiument.  In  fact,  it 
is  a seryfee  of  incalculable  worth  to  civilization — educatingi 
mspinng.  broadening  as  it  imparts  pleasure. 

In  its  influence  upon  the  commupity  the  motion  picture 
theatre  shares  respoiiaibility  with  the  school,  the' library, 
ti-avel.  It  is  with  a deep  sease  of  this  responaiWlity  that 
The  Federal  Theatre  strives  ever  to  give  maximum  service 
at  minimum  cost. 

The  Family  Coupon  Book  has  beconie  so  popnlar  wto 
the  regular  patrons  of  Tht  Federal  Theatre  that  we  havi 
ordered  an  additional  suppl]^.  and  will  continue  the  sale  of 
them  mdeftnitely.  A Family  Coupon  Book  contains  15  AduK 
Admissions  and  costs  |3.00.  This  makes  the  price  of  on* 
admission  20  cents,  including  the  U.  S.  Admissibn  Tax. 


Figure  2 
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Mr.  Brown’s  copy  almost  “as  is.”  We  are 
certain  he  will  not  object.  Yet  there  are 
other  local  conditions  which  it  does  not 
serve.  The  Theatre  offers  cooperation  in 
these  and  kindred  cases. 

Speaking  of  cooperation,  this  depart- 
ment would  be  remiss  indeed  if  it  did  not 
call  attention  to  the  New  York  exploita- 
tion of  “The  Spirit  of  the  U.  S.  A.”  at 
this  time,  with  July  Fourth  turning  the 
comer  of  the  future  and  calling  for  a pic- 
ture in  key  with  the  occasion. 

F.  B.  O.’s  double-deck  exploitation 
campaign  for  the  feature  scored  a knock- 
out when  Babe  Ruth  appeared  in  Times 
Square  last  week  and  was  sworn  in  as  a 
member  of  the  New  York  National 
Guard.  Views  of  the  event  are  given  on 
page  44. 

The  entire  triangle  of  Times  Square 
was  “fenced  off”  with  long  signs  carry- 
ing the  title  of  the  F.  B.  O.  feature.  These 
signs,  each  119  feet  long,  on  the  three 
sides  of  the  triangle,  can  be  seen  for 
blocks.  It  was  within  this  space  that 
Babe  Ruth  was  made  a member  of  the 
National  Guard. 

Ruth  was  sworn  in  as  a member  of  the 
04th  Field  Artillery 
by  Colonel  James  E. 

Austin,  in  front  of  a 
tent  at  the  southern 
end  of  the  isle  of 
safety  in  Times 
Square,  the  tent  being 
used  by  Artillery  offi- 
cers in  their  enlist- 
ment drive  which 
started  with  the  open- 
ing of  the  feature  at 
the  Lyric  theatre. 

All  the  New  York 
papers  gave  the  stunt 
considerable  space. 

The  Associated  Press 
and  other  news  bu- 
reaus sent  the  story 
over  the  wires  to  pa- 
pers throughout  the 
country,  “The  Kansas 
City  Star”  carried  it 
in  a box  on  the  sport 
page,  mentioning  the 
name  of  the  picture. 

“The  New  York 
Times”  said,  in  part, 
the  following: 

“On  the  west  side 
of  the  open  space  two 
six-horse  teams  were 

drawn  up,  each  with  a gun  wagon  carry- 
ing one  of  the  French  field  75-millimeter 
guns,  and  a similar  gun  was  in  front  of 
the  tent.  Babe  Ruth  put  his  enlistment 
paper  on  the  barrel  of  the  gun  when  he 
signed  his  name.  He  then  jumped,  quite 
spryly,  upon  one  of  the  heavy  artillery 
horses  and  sat  there  for  several  minutes 
while  an  army  of  photographers,  exceed- 
ing in  unmber  the  detachment  of  soldiers, 
took  so  many  pictures  of  him  that  if  each 
one  were  to  count  as  an  enlisted  private, 
the  104th  Field  Artillery  would  have 
enough  men  to  organize  another  com- 
pany. The  detail  from  the  regiment  was 
in  charge  of  First  Sergeant  Adrian  Jac- 
ques. 

“The  crowd  cheered  lustily  when  the 
home-run  king  took  the  oath  to  be  a good 
soldier  and  defend  his  country,  and  when 
he  departed  Times  Square  resumed  its 
normal  daily  condition  with  traffic  a trifle 
less  congested  than  during  the  half  hour 
required  to  start  Babe  Ruth  on  a mili- 
tary career.” 

The  Babe  Ruth  stunt  is  only  one  of 
several  features  embraced  in  F.  B.  O.’s 
New  York  campaign.  The  others  are 
given  here,  as  they  provide  tested  ideas 
for  exhibitors  planning  campaigns  on  this 
feature. 

On  the  night  of  the  opening  several 
New  York  National  Guard  . regiments 
banded  together  and  paraded  down 
Broadway  to  Times  Square.  After  a 
demonstration,  several  guns  and  a 2,000,- 


000  candle  power  searchlight  were  moved 
over  to  the  Lyric  theatre.  The  search- 
light was  placed  in  front  of  the  theatre 
each  night  thereafter,  while  the  guns  pa- 
raded the  streets  with  banners  attached 
advertising  the  showing. 

Another  stunt  that  created  a good  deal 
of  favorable  comment  was  the  serving  of 
free  doughnuts  to  all  patrons  as  they 
passed  out  of  the  theatre.  This  made  a 
hit,  especially  with  the  women,  and  was 
well  worth  the  small  cost. 

Thematinee 
business  was 
greatly  aided  by 
setting  aside  differ- 
ent afternoons  for 
various  organiza- 
tions, such  as  the 
Gold  Star  Mothers, 

Daughters  of  the 
American  Revolu- 
tion, etc. 

The  newspaper 
advertising  cam- 
paign planned  and 
executed  by  Nat  G. 

Rothstein,  director 


•daughters 

OF  TODAY” 

WITH  PATSY  tVTM  nnxcff,  MLM  MAVES,  2ATU  WTT|,  PMUJP)  SKAUfV 
AHS  AN  CHSCNM.E  THAT  VlLi  KENmo  VW  Of  THE  ZIECFUO  f0Ui£S. 


M.  ROSENTHAX.,  Strand  theatre,  Water- 
bury,  Conn.,  writes  this  week  of  his  ads, 
reprc^uced  herewith,  for  “Lilies  of  the 
Field,'*  “Daughters  of  Today*’  and  “Tri- 
umph.” His  letter  is  given  in  an  adja- 
cent column.  ** 


of  publicity  and  ad- 
vertising, d o m i- 
nated  the  motion 
picture  pages  of 
the  daily  papers. 

Fay  King,  of  the 
New  York  Ameri- 
can, gave  the  pic- 
ture a five  column 
art-layout. 

Many  tie-ups  were  obtained  in  connec- 
tion with  the  showing  of  “The  Spirit  of 
the  U.  S.  A.,”  including  a “Spirit  of  the 
U.  S.  A.  Week,”  with  the  John  Wana- 
maker  department  store.  Altogether 
there  were  thirty-three  of  these  tie-ups, 
each  of  which  included  a window  display. 

The  exploitation  campaign,  aided  by 
the  unusual  newspaper  publicity  and 
backed  by  an  extensive  billboard  show- 
ing, aroused  widespread  interest  in  the 
showing  of  the  feature,  making  the  cam- 
paign one  of  the  most  complete  and  unu- 
sual ever  executed  in  New  York  City. 

Managing  Director  Joseph  Plunkett 
and  Fred  Hamlin,  press  representative  for 
the  Mark  Strand  theatre.  New  York,  are 
responsible  for  the  introduction  of  an- 
other new  idea  on  Broadway.  This  is  the 
trailer  projection  machine  in  front  of 
the  theatre.  The  Picturola  was  intro- 
duced before  the  run  of  First  National’s 
“Why  Men  Leave  Home.”  A specially 
titled  trailer  was  used  for  the  showing 
and  showed  continuously. 


It  proved  an  instant  hit,  drawing 
crowds  of  from  ten  to  a hundred  around 
it  throughout  the  day.  It  combined  trail- 
ers of  future  bookings  with  trailers  of  the 
feature  picture  being  shown  inside. 

From  a box  office  standpoint  it  was  an 
equal  success.  Checkers  stationed  at  the 
door  reported  an  average  of  from  three 
to  four  hundred  people  nightly  who  made 
their  way  directly  from  the  machine  to 
the  box  office. 

The  machine  was 
formally  started  by 
Peter  J.  Brady,  Presi- 
dent of  the  Federa- 
tion Bank  of  New 
York,  and  Supervisor 
of  the  City  Record, 
representing  Mayor 
John  F.  Hylan,  uix>n 
a signal  given  by  Bert 
LyteU,  whose  picture, 
“A  Son  of  the  Sahara,” 
was  the  first  to  be  ex- 
ploited in  this  manner. 

As  long  as  the  stunt 
is  good  the  picture 
■SH  doesn’t  matter.  Jack 
Fuld,  who  recently  ef- 
fected a radio  cam- 
paign on  “The  Son  of 
the  Sahara”  by  using 
the  five  letters  of 
“O-A-S-I-S”  in  the 
Washington  papers, 
repeated  on  First  Na- 
tional’s “Why  Men 
Leave  Home”  for  the 
Rialto  theatre, 
Omaha. 

He  might  have  used 
the  word  Oasis  again 
as  applicable  to  “Why 
Men  Leave  Home” 
but  instead  he  used 
another  five  letter 
word:  S-I-M-P-S.” 
He  failed  to  specify 
whether  the  word  re- 
fered  to  the  men. 

The  difference  was 
that  in  Washington 
the  theatre  inserted 
the  letters  as  paid  ad- 
vertising by  distribut- 
ing it  among  five  pa- 
pers but  in  Omaha  the 
News  published  it  as 
a news  story  on  con- 
dition that  it  be  given 
to  them  exclusively. 

How  successful  it 
was  can  be  judged 
from  the  fact  that  the 
News  promised  to  re- 
peat the  following 
week  when  “A  Son  of 
the  Sahara”  played 
there.  This  gave  Jack 
the  opportunity  to  use  “O-A-S-I-S.” 

Played  to  the  biggest  box-office  gross 
ever  taken  in  at  the  Grand  Opera  House, 
Toronto,  Can.,  and  at  the  highest  price 
scale  ever  asked  for  any  picture  in  the  Do- 
minion, Mary  Pickford’s  new  feature, 
“Dorothy  Vernon  of  Haddon  Hall,”  got 
away  to  excellent  business  in  the  first 
week  of  an  indefinite  engagement  at  reg- 
ular attraction  prices. 

In  the  exploitation  campaign  the  the- 
atre front  was  decorated  with  a huge 
castle  gateway  made  of  beaverboard, 
painted  and  sanded,  with  imitation  stone 
wood  over  the  entrance,  the  top  of  which 
was  studded  with  iron  spikes.  On  either 
side  of  the  entrance  were  shields  bear- 
ing announcements,  and  a suit  of  armor 
at  one  side.  The  lobby  was  dressed  with 
shields,  coats-of-arms,  pikes  and  other 
materials  symbolic  of  the  time.  Four 
large  paintings  also  were  displayed  in  the 
lobby. 

Frames  and  window  displays,  were  ar- 
ranged in  the  leading  stores. 
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Lobby  Decoration  for  Universal’s  “The  Hunchback  of  Notre  Dame”  at  the  Cameo  theatre,  Pittsburgh,  Pa. 


The  Rex  theatre,  Eugene,  Ore.,  obtained  a tie-up  with  a local  oil  company  on  First  National’s  “Flowing 
Gold”  with  the  resulting  window  display.  According  to  report  it  wais  a big  booster  for  the  box  office. 
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Constance  Talmadge  in  “The  Dangerous  Maid”  was  the  subject  of  this  lobby  at  the  Strand,  Seattle,  Wash.,  a 

theatre  long  identified  with  progressive  showmanship. 


Examples  of  lobby  work  at  the  Castle,  Eugene,  Ore.  Display  at  left  was  worked  out  for  “Torment”  while 

the  one  at  the  right  was  for  “Lilies  of  the  Field.” 
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Frank  Bums,  Beacham  theatre,  Orlando,  Fla.,  used  this  for  First  National’s  “The  Enchanted  Cottage.” 

The  midgets  are  circus  people  living  in  Orlando. 


A lobby  display  for  Norma  Talmadge  in  “Secrets”  “Song  of  Love”  (First  Nationad)  ballyhoo  at  Mes- 

at  the  Stillman  theatre,  Cleveland,  O.  serole  theatre,  Brookl3m,  N.  Y. 
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Pathe  News 
Rum  Fleet 
Story  a 
Scoop 

pATHE  NEWS  has  scored  a 
^ double  scoop  in  its  camera  story 
of  the  rum  fleets’  operation  off  the 
East  Coast.  That  it  is  a news  scoop 
of  the  first  water  is  apparent  on  the 
face  of  it,  but  it  is  a policy  scoop  as 
well. 

As  a news  picture  story  the  fea- 
ture is  exceptionally  strong.  With 
an  election  in  the  offing,  in  which 
the  prohibition  question  is  certain  to 
play  an  important  part,  with  no- 
tables loudly  airing  widely  divergent 
views  on  all  phases  of  the  subject, 
the  story  could  not  be  more  timely. 
It  meets  a nation-wide  interest.  Al- 
though exhibited  without  exploita- 
tion at  the  playhouse,  where  it  was 
seen  by  the  writer,  it  quickly  became 
the  dominating  subject  of  audi- 
torium and  foyer  discussion. 

So  much  for  the  news  scoop. 

The  policy  scoop  is  even  more  im- 
portant. , 

In  its  treatment  of  this  subject, 
Pathe  News  has  demonstrated  in  a 
brilliant  manner  the  public  service 
value  of  the  news  reel.  The  bare 
facts  in  the  case  are  put  before  the 
American  public  with  an  accuracy 
unattainable  through  any  other 
agency.  There  is  no  trace  of  prej- 
udice or  propaganda  in  the  presenta- 
tion. Strict  impartiahty  is  as  rigidly 
adhered  to  in  the  subtitles  as  in  the 
unalterable  record  of  the  lens.  The 
observer  is  shown  the  condition  that 
exists  and  left  to  form  his  own  con- 
clusions. 

This  power  to  provide  the  public 
with  uncolored  information  on  na- 
tional subjects,  is  po.ssessed  in  equal 
degree  by  no  other  news  agency. 
The  newspaper  reporter  labors  with 
his  personal  opinion  always  at  his 
elbow,  intruding  itself  to  guide  his 
pen,  against  his  will,  ever  so  slightly 
this  way  or  that.  The  magazine 


writer,  forced  to  make  his  story  con- 
tinuously attractive  and  accustomed 
to  greater  liberty,  suffers  this  dis- 
advantage to  even  greater  extent. 
The  still  photograph  most  nearly  ap- 
proaches the  eloquence  of  the  news 
picture  but  has  its  limitations. 

As  applied  in  this  instance,  this 
power  to  serve  the  public  is  a vital 
thing.  It  gives  the  public  unadorned 
facts  upon  which  to  base  an  opinion 
which  will  decide  an  important  is- 
sue. It  is  assurance  that  the  de- 
cision will  reflect  the  opinion  of  the 
majority,  and  that  is  the  principle 
of  democracy. 

Pathe  News  opens  up  a new  field 
of  endeavor  in  the  present  undertak- 
ing. It  should  be  thoroughly  culti- 
vated. 

Short  Subjects 
For  Holidays 

Memorial  Day  plans  of  showmen  re- 
porting in  advance  do  not  include  men- 
tion of  the  short  subject  as  among  the 
items  O'fFered  in  observation . of  the  occa- 
sion. And  there  is  more  good  short 
subject  matter  of  the  required  type  than 
can  be  found  in  the  feature  footage  field. 
Further,  it  is  better  to  use  short  subjects 
than  long  ones  for  such  occasions. 

Every  short  subject  company  has  a 
wide  range  of  product  to  offer  for  such  a 
holiday.  “The  Chronicles  of  America” 
comes  to  mind  at  once.  The  Urban 
Classics  also  include  a number  of  suita- 
ble subjects.  Every  producer  of  short 
subjects  has  drawn  heavily  upon  American 
history  for  picture  material,  and  practi- 
cally all  of  this  material  is  suitable. 

Without  doubt,  the  “big  league”  houses 
will  mark  the  occasion  in  their  stage  fea- 
tures, by  which  they  will  conserve  pro- 
gram time  as  by  use  of  the  short  subject. 
But  they  will  use  the  stage  feature  all 
week,  which  is  not  quite  so  good.  The 
short  subject,  booked  for  the  single  day, 
serving  the  occasion  weU  and  without  in- 
terruption of  the  booking  schedule,  is 
plainly  the  ideal  holiday  attraction. 

Brevity  and 
Sound  Sense 

It  is  the  happy  lot  of  the  short  subject 
producer  to  go  about  his  work  without 
regard  to  the  laws  of  logic,  to  get  a 
laugh  by  hook  or  crook,  knowing  his 
audience  is  with  him.  His  stuff  doesn’t 
need  to  be  reasonable,  if  it’s  funny.  He 
must  have  the  sound  sense,  however,  not 
to  take  advantage  of  this  circumstance. 
He  must  stop  his  nonsense  before  they 
get  tired  laughing  at  him  and  realize 
wliat  they’re  doing,  or  they  beconie  self- 
conscious  and  revert  to  the  opposite  ex- 
treme. 

As  a general  thing,  the  comedies  re- 
garded  as  best  are  the  shortest. 


The  Short 
Subjects 
Reports 
Talk 


COHORT  subjects  reports  to  “What 

the  Picture  Did  For  Me”  tell 
very  clearly  the  business  story  of 
the  minor  length  film  production. 
It  seems  that  in  speaking  of  the 
lesser  footages  the  exhibitor  speaks 
with  even  greater  frankness  than 
when  discussing  the  longer  pictures. 
Consequently,  one  need  but  read  a 
single  week’s  reports  to  get  a pretty 
close  line  on  current  product. 

“As  a whole,  this  was  pretty  fair 
and  brought  a good  many  laughs. 
That’s  what  comedies  are  bought 
for,”  says  Clyde  W.  Allen  of  “Where 
Is  My  Wandering  Boy  This  Eve- 
ning?” thus  adding  another  wallop 
to  the  recently  published  evidence 
on  that  point. 

“Boost  this  comedy  instead  of 
your  feature,”  says  John  Mattice  of 
“Three  Strikes,”  serving  in  a sen- 
tence the  exhibitor  who  is  a bit 
dubious  about  next  Wednesday  or 
Thursday’s  feature. 

“They’re  getting  too  much  the 
same,’’  is  M.  P.  Foster’s  warning 
with  regard  to  “Our  Gang”  com- 
edies; “Have  played  three  of  these 
and  people  seem  to  like  them  fine,” 
says  H.  G.  Stettmund  of  “The  Tele- 
phone Girl” ; “Unless  it  gets  better 
I shall  pull  it,”  echoes  F.  J.  O’Hara, 
referring  to  the  same  series.  “All 
that  I have  shown  have  given  gen- 
eral satisfaction,”  says  P.  Moore  of 
Sunshine  Comedies ; “The  best  we 
ever  had,”  W.  D.  Patrick  character- 
izes Bray  Comedies;  “Would  advise 
playing  a comedy  instead,”  remarks 
E.  N.  Collins  in  his  report  on  Fox 
Educationals. 

With  such  a guide,  it  is  not 
strange  that  short  subject  producers 
have  been  able  to  maintain  in  recent 
years  the  steady  forward  course  that 
has  been  followed. 
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Rubber  stamp  reviews  of  rubber  stamp  films  are 
not  confined  to  the  trade  journals.  The  news- 
papers throughout  the  country  are  addicted  to  the 
practice  as  well.  And  they  have  a strong  come-back. 
One  rubber  stamp  review  that  leads  a man  astray — 
be  he  exhibitor  or  just  a patron — forever  destroys  that 
man’s  faith  in  that  particular  medium. 

Remember  the  good  old  days  when  the  producers 
iised  to  feed  the  hungry  reviewers  every  now  and  then. 
That  is  they  woidd  screen  a super  production,  or  the 
other  kind,  and  invite  the  reviewers  to  a $5  a plate 
luncheon  afterwards.  It  was  great  stuff  and  usually 
was  worth  all  it  cost. 

^ ^ ?:< 

Along  about  next  August  little  Farina,  Mickey, 
and  the  whole  Inmch  of  clever  youngsters  that  make 
up  “Our  Gang”  are  to  tour  the  country  in  a personal 
appearance  stunt  arranged  and  supervised  by  Hal 
Roach.  This  ought  to  be  a riot.  Everybody  wants  to 
see  these  little  rascals  and  as  a publicity  getting  scheme 
it  can’t  be  beat.  i\Ic\"icker’s  theatre  will  have  them 
first  in  Chicago. 

4^  4^ 

Harold  Lloyd  in  “Girl  Shy”  does  one  of  the  most 
difficidt  things  in  picture  making.  He  gets  over  a 
stuttering  part  without  the  use  of  subtitles.  And  he 
stutters  so  hard  you  try  with  every  nerve  to  help  him 
just  as  Jobyna  Ralston  tries  to  assist  him  over  the 
hurdles.  “Girl  Shy”  is  principally  notable,  however, 
for  its  thrilling  chase  stuff  in  the  latter  half.  We’ve 
had  chase  scenes  in  comedies  ever  since  the  first  one, 
called  “Personality”  was  made  back  in  1904,  which 
played  seven  weeks  in  Keith’s  Lbiion  Square  theatre. 
New  York.  It  was  all  chase.  But  Lloyd’s  chase  stuff 
has  never  been  equalled  for  excitement,  variety  and 
finish.  How  exhibitors  must  groan  when  they  hear  the 
crowds  in  first-run  houses  laughing  at  it. 

jjc  ;|c 

What  is  the  lure  about  the- word  “Youth”?  There’s 
a half  dozen  new  pictures  with  this  in  the  title.  There’s 
“Flaming  Youth,”  “Lbitamed  Youth,”  “Daring  Youth” 
and  “Second  Youth,”  just  to  mention  a few  recent  ones. 
And  speaking  of  “Second  Youth”  director  Albert 
Parker  assembled  a great  cast  of  stage  favorites  to  do 
this  farce  and  it  ought  to  have  been  bigger  than  it 
was,  but  like  most  actors  unversed  in  photoplay  tech- 
nique they  acted  all  over  the  place.  As  one  observer 
remarked  after  seeing  Alfred  Lunt  go  through  his 
scenes:  “I  didn’t  know  whether  he  was  crazy  or  I was.” 

ifc  ^ i'fi 

“What  the  public  wants”  undoubtedly  is  a per- 
plexing problem  at  best,  but  there’s  no  doubt  whatever 
that  “animals  in  pictures”  is  one  of  the  answers.  “What 
the  Picture  Did  For  Me’’  proves  that.  Fox  and  LYi- 
versal  cast  Jones  and  Gibson  in  horseless  roles  and 
exhibitor  protests  swamp  the  report  columns  and  run 
over  into  “Letters  From  Readers.”  Then  F.  B.  O. 
brings  on  Fred  Thomson  and  his  horse.  Silver  King, 
to  the  biggest  welcome  that  has  greeted  a new  star  in 
years.  Their  first  pictures.  “North  of  Nevada,”  “The 
Mask  of  Lopez”  and  “Galloping  Galla.gher,”  get  wide 
circulation  and  praise,  while  reporting  exhibitors  ac- 
claim the  pair  over-night  rivals  of  Tom  Mix  and  Tony, 
long  the  loved  kings  of  their  kind. 


Then  along  comes  Rex,  equine  star  of  Pathe’s 
“King  of  Wild  Horses,”  who  gets  a reception  echoing 
the  sustained  applause  won  by  Buck,  dog  star  of  the 
same  company’s  “Call  of  the  Wild.” 

The  exhibitor  chorus  singing  the  song  of  the  box 
office  in  the  report  columns  weekly  balances  this  high 
tenor  of  endorsement  with  a booming  bass  protesting 
producers’  action  in  taking  established  money  stars  out 
of  their  element.  As  the  chorus  numbers  something 
like  1,200  voices,  I should  think  producers  concerned 
would  listen  and  learn.  The  exhibitors  do ; and  ap- 
parently F.  B.  O.  and  Pathe  haven’t  been  altogether 
inattentive  either. 

■f  ^ ^ 

“The  Perfect  Flapper”  comes  to  us  this  month 
with  Colleen  Moore  in  the  titular  role.  First  National 
has  a good  bet  here  and  Sydney  Chaplin’s  drunk  stuff 
couldn’t  be  improved  upon.  He’s  the  screen’s  best 
souse.  But  why,  oh  w'hy  do  they  cast  Frank  Mayo  as 
the  flapper’s  sweetheart?  Aren’t  there  any  young  men 
left?  There’s  only  one  trouble  with  “The  Perfect 
Flapper”  as  a drawing  card.  Flappers  are  already  re- 
garded as  antiques,  and  the  giddy  whirl,  the  jazz- 
crazed  young  folk,  and  the  bizarre  stuff  have  been  used 
so  much  the  public  has  growm  tired  of  this  stuff — on 
the  screen.  Everything  is  too  easily  anticipated.  There 
are  novelties  in  this  picture  however  that  you  must  not 
overlook.  One  is  the  party  that  is  being  held  in  the 
big  house  while  it  is  being  moved  by  wreckers.  That 
hasn’t  been  done  before. 

^ 

A coincidence  in  plots  occurs  this  month  in  “Listen 
Lester”  and  “The  Dangerous  Blonde,”  both  stories  being 
based  on  philandering ' husbands,  with  pretty  daughters, 
who  wish  to  recover  letters  from  adventuresses.  Laura 
LaPlante  appears  in  the  leading  role  in  the  Universal  film 
as  the  “dangerous  blonde” — wdiy  “dangerous”  I don’t 
know — and  although  she  works  industriously  to  put  the 
part  over,  the  story  has  certain  weaknesses  that  are  hard 
to  overcome.  Universal  should  put  this  pretty  star  in  a 
real  story  and  let  us  see  what  she  can  do.  In  “Listen 
Lester’  a good  cast  is  provided  but  the  humorous  lines  of 
the  play  don’t  seem  so  funny  on  the  screen.  An  irate  hotel 
guest  asks  “Who  made  my  bed”  and  the  clerk  replies 
“Sears-Roebuck.”  That’s  a sample.  But  there  are  other 
good  things  in  “Listen  Lester”  and  there  are  Louise  Fa- 
zenda, Harry  Myers,  Alec  B.  Francis  and  Eva  Novak 
besides. 

^ 

Monta  Bell  doesn  t look  like  the  kind  of  a fellow  who 
would  make  “How  to  Educate  a Wife.”  And  again  neither 
does  Elinor  Glyn  impress  you  as  one  who  would  write  such 
a bright  and  airy  little  comedy.  Nevertheless  the  Warner 
picture  was  the  result  of  the  handiwork  of  these  two.  And 
it  s a mighty  pleasing  little  skit  about  three  married  couples 
most  delightfully  enacted  by  Monte  Blue,  Marie  Prevost, 
Claude  Gillingwater,  Creighton  Hale  and  others.  Folks 
are  going  to  de- 
mand more  of  Mr. 

Bell’s  work  if  this 
and  “Broadway 
After  Dark”  are 
fair  samples. 
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NEW  PICTURES 


The  Spitfire 

Distributor:  ASSOCIATED 
EXHIBITORS 
Producer : Murray  Garsson 
Length;  7 reels 

DIRECTOR WM.  CHRISTY  CABANNE 

Author Frederic  Arnold  Kummer 

Adaptor Raymond  S.  Harris 

Cameramen Walter  Brown  and  Jack  Brown 

Subtitles Raymond  S.  Harris 

PLAYERS 

Jean  Bronson  Betty  Blythe 

Douglas  Kenyon  Elliott  Dexter 

Oliver  Blair  Robert  Warwick 

Horace  Fleming  Lowell  Sherman 

Marcia  Walsh  Pauline  Garon 

Joshua  Carrington  ....  Burr  McIntosh 

Abel  Carrington  Jack  Donovan 

Mrs.  Henry  Hammil  Ray  Allen 

Flo  Howard  Rubye  Blaine 

Barclay  Wilkes  Leslie  King 

TYPE:  Society  girl  who  is  cast 

adrift  by  her  wealthy  grandparent  and 
forced  to  earn  living  upon  the  stage. 
Adapted  from  the  novel  “Plaster  Saints.” 

HIGHLIGHTS : Wild  supper  party 
which  causes  scandal.  . . . Unmask- 
ing of  man  zvho  posed  as  honest  busi- 
ness man.  . . . Fight  betzveen  hero 
and  theatrical  man  who  makes  im- 
proper advances  to  heroine.  . . . 
Scenes  atop  tall  buddings  in  New 
York. 

STORY ; Jean  Bronson,  a society 
girl,  is  cast  out  of  her  home  by  her  pious 
old  grandfather,  a profiteering  hypocrite, 
who  has  forbid  Jean  to  see  Douglas  Ken- 
yon, her  sweetheart.  She  goes  upon  the 
stage,  and  after  exposing  her  relative 
through  papers  she  has  found  she  is  saved 
from  insults  by  her  faithful  sweetheart. 


The  Danger  Line 

Distributor:  FILM  BOOKING 
OFFICES 

Producer:  Vandal-Delac  Production 
Length:  5,800  feet 

DIRECTOR E.  E.  VIOLET 

Author  Claude  Farrere 

Adaptor  Margaret  Turnbull 

Cameraman  Not  given 

PLAYERS 

Marquis  Yorisaka  . . Sessue  Hayakawa 

Marquise  Yorisaka  Tsuri  Aoki 

Mrs.  Hockey  Gina  Palerme 

Miss  Vane,  her  secretary.  . Cady  Winter 
Captain  Herbert  Fergan...  Felix  Ward 
T\PE:  Dramatic  story  dealing  with 
the  love  of  a Japanese  wife  .for  her  hus- 
band, a Navy  officer.  A modern  story 
of  loyalty. 

HIGHLIGHTS : lapanese  Nav\ 
battle,  zvith  thrilling  climax  shozving 
Englishman  taking  place  of  zvounded 
Jap  and  dying  in  his  place.  . . . Story 
of  love  and  devotion. 

STORY:  WhUe  the  Marquis  Yorisa- 
ka is  absent  on  a secret  mission  of  the 
government’s  his  wife  meets  Mrs. 
Hockey,  wealthy  American  divorcee  and 
Capt.  Fergan,  an  attache  of  the  English 
army.  Mrs.  Hockey  amuses  herself  by 


Americanizing  the  Marquise  Yorisaka 
and  upon  his  return  her  husband  is  told 
by  a friend  that  she  has  an  affair  with 
Fergan.  Fergan  accompanies  Yorisaka 
and  in  an  engagement  with  another  fleet 
the  Marquis  is  wounded.  Fergan  takes 
command  and  is  killed,  the  Japanese  are 
victorious  and  Yorisaka  returns  happy  to 
his  wife,  who  has  decided  their  own  ways 
are  best. 


Those  Who  Dance 

Distributor:  FIRST  NATIONAL 
Producer:  Thomas  H.  Ince 


Length : 8 reels 


DIRECTOR LAMBERT  HILLYER 

Author George  Kibbs  Turner 

Adaptor Arthur  Statter 


PLAYERS 

Rose  Carney  Blanche  Sweet 

Veda  Bessie  Love 

Bob  Kane  Warner  Baxter 

Matt  Carney  Robert  Agnew 

Monahan  John  Sainpolis 

Ruth  Kane .Lucille  Ricksen 

Joe  the  Greek Mathew  Betz 

Mrs.  Carney  Lydia  Knott 

Tom  Andrus  Charles  Delaney 

Bob  Kane’s  father  . . . W.  S.  McDonough 
Frank  Church  Jack  Perrin 


TYPE:  Melodrama  written  around 

rum  smuggling  band  of  New  York  City 
and  efforts  of  young  lawyer  to  break  it 
up.  Love  and  romance  interwoven. 

HIGHLIGHTS:  Fight  between  hi- 
jackers and  the  crezv  of  a rum  runner; 
raid  of  the  underworld  gang’s  head- 
quarters and  expose  of  gang  at  ball 
zvhere  they  gather  to  celebrate. 

STORY : A country  girl.  Rose  Carney, 
goes  to  New  York  in  search  of  her 
brother  who  has  fallen  in  with  a gang  of 
bootleggers.  He  is  accused  of  killing  a 
federal  officer  but  with  the  aid  of  a 
young  attorney  Rose  saves  him  from  the 
electric  chair  after  she  has  become  a 
member  of  the  underworld  gang.  She 
saves  her  brother  and  marries  the  at- 
torney. 


Director  James  Cruze  2md  his  'veteran  cam- 
eraman,  Karl  Brown,  A.  S.  C.  Cnize 
produced  “The  Enemy  Sex,“  starring 
Betty  Compson,  for  Paramount.  (Photo  by 
H.  E.  N.) 


The  Enemy  Sex 

Distributor:  PARAMOUNT 
Producer:  Famous  Players-Lasky 
Length : 8 reels 

DIRECTOR  JAMES  CRUZE 

Author  Owen  Johnson 

Adaptors Walter  Woods  and  Harvey  Thew 

Cameraman  Karl  Brown 

PLAYERS 

Albert  Edward  Sasson  . . Sheldon  Lewis 
Judge  Massingale  ....  Huntley  Gordon 

Harrigan  Blood Dewitt  Jennings 

Garry  Lindaberry  ....  Percy  Marmont 

Comte  de  Joncy  Ed  Faust 

Blainey  Will  H.  Turner 

Dodo  Baxter  Betty  Compson 

Ida  Summers  Dot  Farley 

TYPE:  Story  of  stage  and  regenera- 
tion of  drunken  3'outh  through  the  ef- 
forts of  a chorus  girl. 

HIGHLIGHTS : Behind  the  scenes 
life  in  a Nezv  York  theatre.  . . . Wild 
party  at  zvhich  Dodo  meets  zvealthy 
men  infatuated  zvith  her.  . . . Thrill- 
ing auto  ride  and  acting  of  star  and 
support. 

STORY : Dodo  Baxter,  member  of 
the  chorus,  is  invited  to  party  given  by 
Albert  Sasson,  wealthy  youth.  She  meets 
five  wealthy  men  who  are  smitten  by 
her  and  who  attempt  to  win  her  but  she 
turns  down  their  offers  of  jewels  and  so- 
cial position,  to  aid  young  Sasson  to  re- 
gain his  respect. 


Miami 

Distributor:  HODKINSON 

Producer;  Tilford  Cinema  Corp. 

Length : 6 Reels 

DIRECTOR  ALAN  CROSLAND 

Author  John  Lynch 

Adaptor  John  Lynch 

Cameraman  Dal  Clawson 

PLAYERS 

Joan  Bruce  Betty  Compson 

Ranson  Tate  Lawford  Davidson 

A'lary  Tate  Hedda  Hopper 

David  Forbe.s  J.  Barney  Sherry 

Veronica  Forbes  Lucy  Fox 

Grant  North  . . Benjamin  F.  Finney,  Jr. 

TYPE:  Story  of  the  idle  rich  and  an 
ultra-modern  society  girl  who  almost 
loses  love  and  happiness  through  her 
escapades  with  a married  man. 

HIGHLIGHTS:  Rum  runners  off 
coast  of  Florida.  . . . Society  life  in 
and  about  Miami.  . . . Daring  surf 
riding.  . . . Final  expose  of  rum  run- 
ners. . . . Joan's  diving  into  pool 
partly  disrobed. 

STORY : Joan  is  attracted  to  Grant 
North,  young  civil  engineer,  but  because 
of  her  escapades  with  Ranson  Tate,  a 
married  man.  Grant  ignores  her.  After 
saving  her  from  drowning  "he  falls  in 
love  with  her.  She  is  tricked  by  Tate 
into  going  to  a distant  island,  where  he 
is  to  receive  a shipment  of  liquor  from 
Bermuda.  Revenue  officers  arrive  and 
Joan  is  saved  from  disgrace  by  Grant. 
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Rum  runner  on  left;  Pathe  News  schooner  on  right;  “fishing”  dories  waiting. 


Camera  Concealed  Under  Tarpaulin 


Loading  caises  of  liquor  from  rum  runner  to  shore  boat 


Unique  Expose  of 
Rum  Running 

Pathe  News  has  recently  announced  a 
scoop  of  a most  unusual  character.  Be- 
ginning with  issue  number  41,  Pathe 
News  wiU  show,  in  successive  install- 
ments, the  inside  and  unvarnished  story 
of  the  rum  runners,  complete  from  start 
to  finish,  taken  without  bias  of  without 
motive  save  to  enlighten  the  public  as 
to  the  facts. 

Chartering  a fishing  schooner.  Editor 
Emanuel  Cohen  and  a large  staff  of  cam- 
eramen went  fifteen  miles  out,  off  the 
coast;  of  Massachusetts  and  visited  the  fleet 
of  rum  runners  there  anchored.  The  true 
character  of  his  vessel  was  disguised  and 
the  camermen  hidden  under  tarpaulins. 
All  were  dressed  in  slickers  and  hip  boots 
like  the  crew  of  their  vessel. 

That  they  were  eminently  successful  is 
shown  by  the  fact  that  they  obtained  pic- 
tures of  the  disposal  of  1200  cases  of 
liquor  from  one  vessel  alone  and  pictures 
of  the  pursuit  of  one  rum  runner  by  a 
revenue  cutter  during  which  the  boot- 
leggers threw  overboard  their  entire 
cargo. 

Other  installments  show  similar  activi- 
ties in  Canada,  Scotland,  the  Bahamas, 
Cuba  and  Florida  and  it  is  thought  that 
they  will  have  a profound  effect  upon  the 
popular  and  official  attitude  toward  the 
Volstead  law  and  the  present  means  of 
enforcing  it. 

All  the  pictures  are  taken  at  the  pres- 
ent time  and  many  exhibitors  who  have 
heard  of  them  are  quoted  as  being  un- 
usually anxious  to  run  them,  feeling  that 
the  pictures  would  aj’ouse  tremendous 
interest  in  this  subject  of  which  so  much 
is  said  and  so  little  generally  known. 
(Photos  copyright  by  Pathe) 


Receiving  Cases  of  Liquor  on  Shore  Boat  Fifteen  Miles  Out 
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The  Fire  Patrol 

Distributor:  CHADWICK  PIC- 
TURES CORPORATION 
Producer:  Chadwick  Pictures 
Corporation 
Length : 6,600  feet 

(State  right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory.) 

DIRECTOR HUNT  STEOMBERG 

Authors Harkins  and  Barber 

Adaptor Garrett  Elden  Forte 

Cameraman Silvano  Balboni 

PLAYERS 

Mary  Ferguson  Anna  Q.  Nilsson 

Captain  John  Ferguson  William  Jeffries 

Later  Spottiswoode  Aiken 

Colin  Ferguson  .Dickey  Brandon 

Later  Johnny  Harron 

“Butch”  Anderson  ....Jack  Richardson 

Molly  Thatcher  Madge  Bellamy 

Emma  Thatcher  . . . .Helen  Jerome  Eddy 

Alice  Masters  Gale  Henry 

The  Village  Belle  Frances  Ross 

Members  of  the  Fire  Patrol  

Charles  Murray,  Chester  Conklin, 

Bull  Montana,  Hank  Mann,  Billy 
Franey. 

TYPE;  Melodrama  of  sea  and  land 
with  love  triumphant  after  many  vicissi- 
tudes. 

HIGHLIGHTS : Thrilling  rescues 
at  sea.  Hand  to  hand  battle  between 
renegade  sea  captain  and  young  mem- 
ber of  Coast  Fire  Patrol. 

STORY:  Captain  Ferguson’s  ship 

sinks  during  a terrific  storm  at  sea  but 
he  is  picked  up  with  his  wife  and  small 
son  by  a pirate  ship  owned  by  “Butch” 
Anderson.  Captain  Ferguson  and  his 
little  son  are  adrift  while  Mrs.  Ferguson 
is  held  captive  but  does  away  with  her- 
self in  order  to  save  her  honor.  Eight- 
een years  later  the  captain’s  son,  Colin, 
yoimgest  member  of  the  Coast  fire  pa- 
trol is  in  love  with  Molly’  Thatcher 
whose  older  sister,  Emma,  is  secretly 
in  love  with  Colin.  Emma  declares  her 
love  for  him  and  he  kisses  her.  A storm 
breaks  out  and  a ship  is  found  to  be 
burning  at  sea.  Colin  not  being  among 
the  rescuers  is  disgraced  and  called  a de- 
serter. “Butch”  Anderson  is  among  the 
saved  and  on  seeing  Molly  schemes  to 
win  her.  After  many  thrilling  climaxes 
during  which  Emma  is  shot  and  “Butch” 
Anderson  is  choked  to  death  by  Fergu- 
son, Cohn  and  Molly  are  reconciled. 

The  Perfect  Flapper 

Distributor:  FIRST  NATIONAL 
Producer:  First  National 


Length:  7 reels 

DIRECTOR JOHN  FRANCIS  DILLON 

Author  Jessie  Henderson 

Adaptor  Earl  Hudson 

Cameraman  J.  C.  Van  Trees 

Subtitles  Marian  Fairfax 

PLAYERS 

Tommie  Lou  Pember  ....Colleen  Moore 
Pember,  Lou’s  father  . . Charles  Wellsiey 

Aunt  Sarah  Lydia  Knott 

Dick  Quayle  Sydney  Chaplin 

Gertrude  Quayle  PhyUis  Haver 

Reed  Andrews,  lawyer  . . . .■  Frank  Mayo 
TYPE:  Comedy-drama  of  modern 

society  life,  with  a young  girl  sweet  by 
nature,  attempting  to  imitate  the  fast 
set. 

HIGHLIGHTS : The  near-scandal 
between  Tommie  Lou  and  Dick  when 
they  are  seen  together  in  a road  house. 

. . . Big  party  in  the  moving  house. 

. . . Wild  party  scenes. 

STORY : Tommie  Lou’s  aunt  Sarah 
gives  her  a big  party  but  when  the  guests 
fail  to  appear,  she  goes  out  with  Dick 
Quayle.  At  a roadhouse  an  enterpris- 


ing reporter  snaps  their  picture  and 
Dick’s  wife,  Gertrude,  starts  divorce  pro- 
ceedings. Tommie  falls  in  love  with  Ger- 
trude’s cousin  Reed,  her  lawyer,  and  fi- 
nally she  takes  Dick  back  while  Tommie 
Lou  finds  complete  happiness  away  from 
the  jazz  crazed  society  friends,  with 
Reed. 


Daughters  of  Pleasure 

Distributor:  PRINCIPAL 
PICTURES 

Producer:  B.  F.  Zeidman 
Length : 6,000  feet 

(State  right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picttire  in  your  territory.) 

DIRECTOR WILLIAM  BEAUDINE 

Author Caleb  Proctor 

Adaptor Eve  Unseii 

Cameraman Charles  Van  Enger 

PLAYERS 

Marjorie  Hadley  Marie  Prevost 

Kent  Merrill  Monte  Blue 

Lilia  Millas  Clara  Bow 

Mrs.  Hadley  Edjffh  Chapman 

Mark  Hadley  'Wilfred  Lucas 

TYPE:  Modern  story  of  family  made 
suddenly  rich  through  oil  discovery. 

HIGHLIGHTS:  Moral  pointed  by 
the  sudden  acquisition  of  wealth  and 
the  troubles  this  brings  to  ait  hitherto 
happy  family. 

STORY : The  Hadley  family  suddenly 
becomes  rich  by  the  discovery  of  oil  on 
their  property.  Mark  Hadley  and  Mar- 
jory, his  dauglilter  start  to  plunge,  Mrs. 
Hadley  remaining  still  the  old  fashioned 
woman.  Mr.  Hadley  gets  into  an  en- 
tanglement with  a young  woman  he 
meets  on  ship.  The  daughter  meets  Kent 
Merrill,  leader  of  gay  set  and  the  giver 
of  exceptional  wild  parties.  The  daughter 
calling  on  an  old  school  chum  discovers 
her  father  showering  attentions  on  her 
while  posing  as  a single  man.  Crest- 
fallen and  repentant  Hadley  goes  hpme 
and  makes  a clean  breast  of  the  whole 
affair  to  his  wife.  In  the  meantime, 
Marjory  has  gone  with  Kent  presumably 
to  spend  the  weekend  with  him.  Instead 
they  are  married  and  the  troubles  are  all 
smoothed  out  by  Marjory  telephoning  her 
father  and  mother  to  come  to  the  parson- 
age to  attend  her  wedding  to  Kent. 


The  Chechahcos 

Distributor:  ASSOCIATED 
EXHIBITORS 

Producer:  Austin  E.  Lathrop 
Length:  7,600  feet 

DIRECTOR LEWIS  H.  MOOMAW 

Author Lewis  H.  Moomaw 

Adaptor Lewis  H.  Moomaw 

Cameramen  

Raymond  K.  Johnson  and  Herbert  H.  Brownell 

PLAYERS 

Horseshow  Riley  William  Dills 

Bob  Dexter  Albert  Van  Antwerp 

Mrs.  Stanlaw  Eva  Gordon 

Prof.  Stanlaw  Howard  Webster 

Richard  Steele  Alexis  B.  Luce 

Baby  Stanlaw  Baby  Margie 

Ruth  Stanlaw  Gladys  Johnston 

Pierre  Guerney  Hays 

TYPE:  Story  of  the  gold  rush  days 
of  Alaska,  filmed  in  actual  locations, 
with  human  interest  angle. 

HIGHLIGHTS : Beautiful  and  au- 
thentic locations.  . . . Hardships  en- 
dured in  search  for  gold.  . . . Riding 
rapids.  . . . Fire  of  dance  hall.  . . . 
Glacier  breaking  and  throunug  man 
into  sea. 

STORY : Bob  Dexter  and  Horseshow 
Riley  are  part  of  a party  in  the  gold  rush 
to  Alaska.  Horseshow  is  an  experienced 


prospector.  Steele  is  a gambler.  Prof. 
Stanlaw  and  his  wife  and  baby  are  in 
the  party.  The  boat  burns  and  Dexter 
saves  the  baby.  Years  pass  and  Dex- 
ter achieves  success.  He  visits  a dance 
hall,  sees  Mrs.  Stanlaw  and  learns  of  her 
daughter  Ruth.  The  dance  hall  burns. 
Steele  escapes  and  Dexter  follows.  Ruth 
is  lost  on  a glacier  and  Steel  also  seeks 
refuge  there.  He  goes  too  near  the  edge 
and  it  crumbles  beneath  him.  Dexter 
finds  Ruth  and  she  is  reunited  with  her 
mother. 


Newspictures 


INTERNATIONAL  NEWS  No.  43:  Motor- 
cycle Dare-devils  in  Jumping  Competition,  Los 
Angeles — Prince  of  Wales  Greet  Rumanian 
Sovereigns  at  Dover,  England — Cavalry  Thrills 
With  Circus  Stunts  at  Frisco,  Cal. — Bride  Climbs 
Rope  Ladder  to  Wed  in  Lighthouse,  Golden  Gate 
Straits,  Cal. — Kentucky  Derby  Golden  Jubilee  at 
Churchill  Downs,  Ky. 

INTERNATIONAL  NEWS  No.  44:  Strang- 
est Flying  Craft  Seeks  Helicopter  Prize,  at  Val- 
entigne,  France — “Paw  Prints’’  of  Lions  so  No- 
body Will  Steal  Them,  Elmonte,  Cab — Sea  Swal- 
lows Destroyers  Worth  Millions  at  Pt.  Arguello, 
Cal. — Interesting  Personalities  in  the*  News  of 
the  Day — Harry  Thaw,  General  Wood — Riding 
Tests  at  Cavalry  University,  Rome,  Italy — Kilauea 
Volcano  Menaces  Island  of  Hawaii. 

PATHE  NEWS  No.  43:  Seven  Men  Injured 
in  Oil  Fire,  St.  Paul,  Minn. — U.  S.  Reserve 
Cavalry  Officers  Practice  “Cliff  Riding’’  at  Mt. 
Vernon  Canyon,  Colo. — Dawes  Plan  Approved  in 
German  Elections — Stadium  Seating  60.000  in 
Mexico  City,  Mexico,  Opened — “King  Tut”  Goes 
in  for  Strenuous  Physical  Training,  Los  Angeles, 
Cal. — The  Roumanian  Rulers  Pay  Tribute  to 
British  War  Dead,  London.  England — U.  S.  World 
Fliers  Cross  Pacific,  Aleutian  Island,  Alaska. 

PATHE  NEWS  No.  42:  Second  Edition  of 
Rum  Row  Camera  Investigation — Churchill 
Downs,  Ky.,  Record  Crowd  of  80,000  Turn  Out 
in  Honor  of  Golden  Anniversary  of  the  Ken- 
tucky Derby — Paris,  France,  Lieut.  D’Oisy 
Makes  Record  Flight  From  France  to  China  in 
80l4  Hours — Cairo,  Egypt,  Automobiles  Bring 
Sight-seeing  Crowds  to  the  Pyramids — New  York 
City,  W.  Del.  Dodge  Paints  American  Heroes  for 
Albany  State  Capital — Spokane,  Wash.,  $20,000 
Loss,  and  One  Killed  as  Steel  Framework  of 
Masonic  Temple  Collapses — Lakehurst,  N.  J., 
Navy’s  New  Non-rigid  Airship,  the  J-1,  Makes 
Successful  Test  Flight — Brussels,  Belgium,  Thou- 
sands Cheer  King  and  Queen  of  Roumania  on 
Visit. 

KINOGRAMS  No.  2356:  Black  Gold  Wins 
Kentucky  Derby  at  Churchill  Downs — Princeton 
Athletes  Meet  Harvard  Track  Men  at  Palmer 
Stadium.  Princeton,  N.  J. — Lodi,  Cal.,  Highs'chool 
Girls  in  Pretty  Drills — Massachusetts  Girl  Scouts 
Gather  in  Boston  Arena  for  Competitive  Drill — 
Birdie  Reeve,  the  “World’s  Speediest  Typist” 
Gives  Demonstration  at  White  House — Cardinal 
Hayes  Radios*  Appeal  From  New  York  Station — 
Pasadena,  Cal.,  K.  of  C.  Open  Outdoor  mass 
meeting — Georges  Carpentier  Trains  for  Gibbons 
Fight,  at  Michigan  City — Youth  of  Mexico  in 
Gay  Spring  Fiesta,  Mexico  City — Horsemen  Mark 
Wissahickon  Day  at  Valley  Green,  Pa. 

KINOGRAMS  No.  2357:  Rumanian  Royalty 
Meets  Royalty  of  England  at  Dover — Lucille 
Kaswell  of  New  York  Shows  Feats  of  Strength 
at  Poppy  Convention,  Governor’s  Island — Trans- 
mitting Pictures  by  Telephone  Lines  Latest 
Marvel — Pat  Harrison  Picked  for  Temporary 
Chairman  Democratic  Convention — Belgium  Pays 
Tribute  to  London  Scottish — U.  S.  Veterans  Bu- 
reau, Washington,  to  Issue  10,000  Adjusted  Serv- 
ice Certificates  Per  Day  to  Soldiers  Seeking 
Bonus — Racing  at  Belmont  on  for  New  Season — 
“Catherine”  Sinks  in  Boston  Harbor. 

FOX  NEWS  No.  67:  Cardinal  Dubois  Leads- 
Procession,  Orleans,  France — Motorcycle  “Bronco 
Busting”  at  Los  Angeles — Romance  of  the  Sea. 
Couple  Do  Lighthouse  Keeping  in  Earnest,  San 
Francisco — Rumanian  Rulers  Reach  England  to 
Pay  State  Visit — Cameraman  Calls  on  Mrs. 
O’Possum  and  Family,  Moultrie,  Fla.— Mounted 
Girl  Scouts  Drill  at  Leavenworth,  Kan. — War 
Clouds  Near  East.  Mosul,  Asia  Minor — Herring 
Run  Is  On  at  Pembroke,  Mass. — Black  Gold 
Defeats  Great  Field  at  Louisville,  Ky. 

FOX  NEWS  No.  68:  Children  Studv  Astron- 
omy in  Oakland  Observatory — Bonus  Bill  Passed, 
Gen.  Hines  of  U.  S.  Veterans  Bureau  Prepares 
to  Handle  4,000.000  Claims — Boys  Tramping 
Woods  Discover  Fox  Den,  Clinton,  la. — Hun- 
dred Years’  of  Baby  Buggies,  Leominster,  Mass. — 
Pretty  Japanese  Fete  at  Tokio — Gen.  Bruce 
Holds  Tiger  Hunt  in  Jungle,  Nepal,  India — 
Spain’s  National  Dog  Show.  Madrid — Southern 
Anglers  Fish  for  Sailfish  in  Gulf  of  ^lexico, 
Tampa,  Fla. — New  York  City  Jazzed  Up  With 
Looney  Camera — Saurano  at  6 to  1,  Runs  From 
Field  at  Metropolitan  Handicap,  Belmont  Park. 
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[avahabie  AmaaioNs] 

k.  


ASSOCIATED  EXHIBITORS 

LONE  WOLF,  THE,  Jack  Holt,  Dorothy  Dal- 
ton, 7.  Crook  melodrama.  Au.  Louis  Joseph 
Vance.  Dir.  S.  E.  V.  Taylor. 

WHEN  A GIRL'  LOVES,  Agnes  Ayres,  Percy 
Marmont,  Robert  McKim,  Kathlyn  Williams, 
Mary  Alden,  George  Siegmann,  6.  Drama  of 
Revolutionary  Russia.  Au.  Victor  Hugo  Hal- 
perin.  Dir.  Halperin  and  C.  R.  Wallace. 

WHY  GET  MARRIED,  Andree  Lafayette,  Helen 
Ferguson,  Jack  Perrin,  Orpha  Alba,  6.  Do- 
mestic Drama.  Au.  William  M.  Conselman. 
Dir.  Paul  Cazeneuve. 

FILM  BOOKING  OFFICES 

BELOVED  VAGABOND,  THE,  Carlyle  Black- 
well  and  com.pany,  6.  Society  drama.  Au.  Wil- 
liam J.  Locke.  Dir.  Fred  I^eroy  Granville. 

GALLOPING  GALLAGHER,  Fred  Thomson, 
5.  Western  comedy  drama.  Au.  Marion  Jack- 
son.  Dir.  Albert  Rogell. 

GIRL  OF  THE  LIMBERLOST,  Gloria  Grey, 
Emily  Fitzroy,  Arthur  Currier,  Cullen  Landis, 
Gertrude  Olmsted,  Raymond  McKee,  Virginia 
Boardman,  6.  Drama.  Au.  Gene  Stratton 
Poit'r.  Dir.  James  Leo  Meehan. 

HIS  FORGOTTEN  WIFE,  Madge  Bellamy, 
Warner  Baxter,  7.  After  war  drama.  Au. 
Will  Lambert.  Dir.  William  A.  Seiter. 

SILENT  STRANGER,  THE,  Fred  Thomson,  5. 
Western  melodrama.  Au.  Marion  Jackson. 
Dir.  Albert  Rogell. 

UNTAMED  YOUTH,  Derelys  Perdue,  Lloyd 
Hughes,  Ralph  Lewis,  6.  Drama.  Adaptetl 
from  the  stage  play  of  the  same  name.  Dir. 
Emi  le  Chaut  ard. 

YANKEE  MADNESS.  George  Larkin.  Billie 
Dove,  Walter  Long,  5.  South  American  melo- 
drama. Au.  Charles  R.  Seeling.  Dir.  Charles 
K.  Seeling. 

FIRST  NATIONAL 


CYTHEREA,  Irene  Rich,  Lewis  Stone,  Norman 
Kerry,  Betty  Bouton,  Alma  Rubens,  Constance 
Bennett.  8.  Society  drama.  Au.  Joseph  Her* 
gesheimer.  Dir.  George  Fitzmaurice. 

ENCHANTED  COTTAGE.  THE.  Richard  Bar- 
thelmess.  May  McAvoy,  7.  After-war  drama 
adapted  from  Arthur  Wing  Pinero’s  stage  play. 
Dir.  John  S.  Robertson. 

GALLOPING  FISH,  Louise  Fazenda,  Sidney 
Chaplin,  5.  Bedroom  Farce.  Au.  Frank  R. 
Adams.  Dir.  Del  Andrews. 

GOLDFISH.  THE,  Constance  Talmadge,  Jack 
Mulhall,  Frank  Elliot,  Jean  Hersholt,  Zasu 
Pitts,  8.  Farce  comedy.  Adapted  from  Gladys 
ITiger’s  stage  play.  Dir.  Jerome  Storm. 

LILIES  OF  THE  FIELD.  Corinne  Griffith,  Con- 
way Tearle,  Alma  Bennett,  Sylvia  Breamer, 
Myrtle  Stedman,  9.  Heart  interest  drama. 
Aflapted  from  William  Hurlbut’s  stage  play. 
Dir.  John  Frances  Dillon. 

MARRIAGE  CHEAT,  THE,  Percy  Marmont, 
Beatrice  Joy,  Adolphe  Menjou,  7.  South  Sea 
island  drama.  Au.  Frank  R.  Adams.  Dir. 
John  Griffith  Wray. 

SECRETS,  Norma  Talmadge,  Eugene  O’Brien, 
Emily  Fitzroy,  9.  English  and  western  drama. 
Au.  Rudolph  Bessier  and  May  Edgington.  Dir. 
Frank  Borzage. 

SON  OF  THE  SAHARA.  Bert  Lytell,  Claire 
Windsor,  Rosemary  Theby,  Montagu  Love,  8. 
Desert  romance.  Au.  I^ouis  Gerard.  Dir.  Ed- 
win Carewe. 

WHITE  MOTH.  THE,  Barbara  LaMarr,  Conway 
Tearle,  7.  Parisian  Drama.  Au.  Izola  For- 
rester. Dir.  Maurice  Tourneur.  N-P  5/31/24. 

WHY  MEN  LEAVE  HOME.  Lewis  Stone,  He- 
lene Cradwick,  Alma  Bennett,  Mary  Alden, 
William  V.  Mong,  8.  Modern  domestic  drama. 
Au.  Avery  Hopwood.  Dir.  John  M.  Stahl. 

WOMAN  ON  THE  JURY,  THE.  Sylvia  Brea- 
mer, Frank  Mayo,  Henry  B.  Walthall,  Hobart 
Bosworth,  Bessie  Love,  Mary  Carr,  Myrtle 
Stedman,  Roy  Stewart,  Jean  Hersholt,  Ford 
Sterling,  7.  Modern  society  drama.  Au.  Ber- 
nard Iv.  Burns.  Dir.  Harry  O.  Hoyt. 


Abbreviations 

AU. : Author. 

DIR.:  Director. 

NUMERALS:  Length  of  picture 
in  footage  or  reels. 

N-P  or  REV.:  Date  of  He.r.\ld 
issue  containing  “New  Pictures” 
aual3'sis  or  review  of  picture. 

Picture  information  amassed  in 
this  department  of  the  “Herald” 
during  each  six  months  period  is  in- 
corporated in  the  semi-annual  edi- 
tions of  “The  Box  Office  Record" 
for  permanent  reference.  See  pub- 
lished editions  of  the  “Record”  for 
information  on  older  pictures. 


FOX  FILM  CORP. 

ARIZONA  EXPRESS,  THE,  Special  cast,  7. 
W’estern  melodrama.  Au.  Lincoln  J.  Carter. 
Dir.  Thomas  Buckingham. 

CIRCUS  COWBOY,  THE.  Charles  Jones,  Mar- 
ian Nixon,  5.  Melodrama.  Au.  Louis  Sher- 
win.  Dir.  William  Wellman. 

MAN’S  MATE,  John  Gilbert,  Renee  Adoree,  6. 
('rook  melodrama.  Au.  Charles  Kenyon.  Dir. 
Edmund  Mortimer. 

PLUNDERER,  THE,  Frank  Mayo,  Evelyn 
Brent  Edward  Phillips,  6.  Mine  drama.  Au. 
Roy  Norton.  Dir.  George  Archainbaud. 

TROUBLE  SHOOTER.  THE,  Tom  Mix.  6. 
Western  melodrama.  Au.  Frederick  and  Fanny 
Hatton.  Dir.  John  Conway. 

VAGABOND  TRAIL,  THE,  Charles  Jones. 
Marian  Nixon,  6.  Western  melodrama.  Adapted 
from  George  Owen  Baxter’s  novel  “Donnegan.” 
Dir.  William  Wellman. 

GOLDWYN  COSMOPOLITAN 

RECOIL,  THE,  Mahlon  Hamilton,  Betty  Blythe, 

7.  Society  dran  a.  Au.  Rex.  Beach.  Dir.  T. 
Hayes  Hunter.  N-P  5/31/24. 

REJECTED  WOMAN,  THE,  Alma  Rubens, 
Conrad  Nagel,  Wyndham  Standing,  8.  Melo- 
drama. Au.  John  Lynch.  Dir.  Albert  Parker. 

SECOND  YOUTH,  Alfred  Lunt,  Mimi  Palmeri, 
Jobyna  Howland,  Faire  Binney,  7.  Farce  com- 
edy. Au.  Allen  Updegraff.  Dir.  Albert  Parker. 

TRUE  AS  STEEL,  Aileen  Pringle,  Huntley  Gor- 
don, Norman  Kerry,  Eleanor  Boardman,  Cleo 
Madison,  Louise  Fazenda,  7 — Business  drama. 
Au. : Rupert  Hughes.  Dir.  Rupert  Hughes. 

HODKINSON 

LIGHTNING  RIDER,  THE,  Harry  Carey,  6. 

Western.  Au.  Shannon  Fife.  Dir.  Lloyd 
Ingraham.  N-P  5/31/24. 

TRY  AND  GET  IT,  Bryant  Washburn,  Billie 
Dove,  Edward  Horton,  6 — Comedy.  Au. : Eu- 
gene P.  Lyle,  Jr.  Dir.  Cullen  Tate. 

WANDERING  HUSBANDS,  James  Kirk- 
wood, Lila  Lee,  6 — Society  drama.  Au. ; C. 
Gardner  Sullivan.  Dir.  William  Beaudine. 
WHICH  SHALL  IT  BE,  Special  cast,  5.-- 
Based  on  school  poem  “Not  One  to  Spare,” 
known  a quarter  of  a century  ago.  Dir.  Ren- 
aud  Hoffman. 

METRO 

BOY  OF  FLANDERS,  Jackie  Coogan,  Josef 
Swickard,  Nigel  De  Brulier,  7. — Human  in- 
terest drama.  Au. : Louis  De  La  Rame 
(Ouida).  Dir.  Victor  Schertzinger. 

HAPPINESS,  Laurette  Taylor,  Pat  O’Malley, 
Hedda  Hopper,  8 — Comedy-drama.  Au. : J. 
Hartley  Manners.  Dir.  King  Vidor. 

MLLE.  MIDNIGHT,  Mae  Murray,  John  Sain- 
polis,  Monte  Blue,  Robert  McKim,  Nigel  de 


Brulier,  Otis  Harlan,  8 — Society  drama.  Au. : 
John  Russell  and  Carl  Harbaugh.  Dir.  Rob- 
ert Z.  Leonard. 

SHERLOCK,  JR.,  Buster  Keaton,  5 — Comedy. 
Au.  : Jean  Havez,  Toe  Mitchell,  Clyde  Bruck- 
man.  Dir.  Buster  Keaton. 

SHOOTING  OF  DAN  McGREW,  THE,  Bar- 
bara LaMarr,  Lew  Cody,  Percy  Marmont,  Max 
Ascher,  Fred  Warren,  George  Siegmann,  Mae 
Busch,  7 — Alaska  melodrama.  Adapted  from 
Robert  \V.  Service's  poem.  Dir.  Clarence 
Badger. 

WOMEN  WHO  GIVE,  Frank  Keenan,  Renee 
Adoree,  Robert  Frazer,  Barbara  Bedford,  8 — 
Sea  drama.  Au.  : Sarah  P.  McLean  Greene. 
Dir.  Reginald  Barker. 

PARAMOUNT 

BLUFF,  Agnes  Ayres,  Antonio  Moreno,  6. 
Comedy-drama.  Au.  Rita  Weiman  and  Jose- 
phine L.  'Quirk.  Dir.  Sam  Wood.  N-P  5*^31/24. 

BREAKING  POINT,  THE,  Nita  Naldi,  Patsy 
Ruth  Miller,  George  Fawcett,  Matt  Moore,  7 — 
Society  drama.  Au. : Mary  Roberts’  Rinehart. 
Dir.  Herbert  Brenon. 

CONFIDENCE  MAN,  THE.  Thomas  Meighan, 
Virginia  Valli,  Margaret  Seddon,  6. — Comedy 
drama.  Au. : Laura  York  Erskine  and  Rob- 
ert H.  Davis.  Dir.  Victor  Heerman. 

DAWN  OF  TOMORROW.  THE,  Jacqueline 
Logan,  Raymond  Griffith,  David  Torrence,  6 — 
Crook  drama.  Au.  : Frances  Hodgson  Burnett. 
Dir.  George  !Melford. 

FAIR  WEEK,  Walter  Hiers,  Constance  Wilson, 
Carmen  Phillips,  S — Comedy  drama.  Au. : 
Walter  Wood.  Dir.  Rob  Wagnert 

FIGHTING  COWARD,  THE.  Ernest  Torrence, 
Mary  Astor,  Noah  Beery,  Cullen  Landis,  Phyl- 
lis Haver,  7 — Comedy  drama.  Adapted  from 
Booth  Tarkington’s  stage  play,  “Magnolia.” 
Dir.  James  Cruze. 

ICEBOUND,  Lois  Wilson,  Richard  Dix,  7 — 
New  England  drama.  Au.  Owen  Davis'.  Dir. 
vV’illiam  de  Mille. 

MEN,  Pola  Negri,  Robert  Frazer,  Robert 
Edeson,  Joseph  Swickard,  7.  Drama.  Au. 
Dimitri  Buchowetzki.  Dir.  Dimitri  Bucho- 
wetzki.  N-P  5/31/24. 

MORAL  SINNER,  THE.  Dorothy  Dalton,  6— 
Crook  drama.  Based  on  stage  play,  “Leah 
Kleschna.”  Dir.  J.  Clarkson  Miller. 

SINGER  JIM  McKEE,  William  S.  Hart,  Phyl- 
lis Haver,  George  Siegmann,  7 — Western  drama. 
Au. ; Hart.  Dir.  Clifford  S.  Smith. 

SOCIETY  SCANDAL,  Gloria  Swanson,  Rod 
LaRoque,  Ricardo  Cortez,  7 — Society  drama. 
Adapted  from  Sutro’s  “The  Laughing  Lady.” 
Dir.  Alan  Dwan. 

TRIUMPH,  Leatrice  Joy,  Rod  LaRoque  and 
all-star  cast,  9 — Drama.  Au. : May  Edgington. 
Dir.  Cecil  DeMille. 

PATHE 

GIRL  SHY,  Harold  Lloyd,  Jobyn  Ralston,  Rich- 
ard Daniels,  Carlton  Griffiths,  8 — Comedy.  Au. : 
Sam  Taylor.  Dir.  Fred  Newmeyer  and  Sam 
Taylor. 

KING  OF  WILD  HORSES,  THE,  Rex,  the  stal- 
lion. Edna  Murphy,  Leon  Bary,  Pat  Harti- 
gan,  6 — Horse  melodrama.  Au. : Hal  Roach. 
Dir.  Fred  Jackson. 

SELZNICK 

DAUGHTERS  OF  TODAY,  Patsy  Ruth  Miller, 
Ralph  Graves,  Edna  Murphy,  Edward  Hern, 
Philo  McCullough,  George  Nichols,  Gertrude 
Claire,  Truman  Vandyke.  Dorothy  Wood, 
Phillips  Smalley,  Zasu  Pitts,  H.  J.  Hobert, 
Fontaine  LaRue,  Marjorie  Bonner,  7 — Au. : 
I.ucien  Hubbard.  Dir.  Rollin  Sturgeon. 

SINNER  OR  SAINT,  Betty  Blythe,  William 
Collier,  Jr.,  6— Comedy  drama.  Au. : Dorothy 
Farnum.  Dir.  Lawrence  Windom. 

TWENTY  DOLLARS  A WEEK.  George  Arliss, 
Taylor  Holmes,  Edith  Roberts,  6 — Comedy. 
Dir.  Harry  A.  Fishbeck. 

(Concluded  on  page  94) 
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Richard  A.  Rowland 


That  Is  CREED 
of 

First 

National 

To  stand  still  is  to  slide  backwards. 

Ultimately  there  is  just  one  test. 

Can  a distributing  company,  week 
in  and  week  out,  supply  exhibitors 
with  money-making  pictures? 

I am  ready  to  stake  my  reputation 
as  a producer  and  exhibitor  on  the 
statement  that  First  National's  line- 
up for  the  new  year  surpasses  in  box- 
office  power  even  the  program  of  last 
season.  Take  for  example  “The  Sea 
Hawk.” 

Stories,  directors,  stars — we  have 
them  all  in  superb  productions.  On 
other  pages  of  this  issue  you  will  find 
the  pictures  listed  in  detail.  They  are 
the  result  of  months  of  planning  and 
work. 

Our  program  for  1921  is  Sure 
Profit.  It  will  maintain  the  leader- 
ship of  First  National  during  the 
coming  year. 

H.  O.  SCHWALBE 
Secretary-Treasurer 


Deeds- 

Not 

Words! 


R.  A.  ROWLAND 
General  Manager 

and  Perlmutter,”  “The  Eternal  City.’’ 
Money  makers,  all.  And  the  list 
might  be  doubled. 

Confidence  is  based  on  deeds,  not 
words. 

If  you  want  to  judge  what  a man  is 
likely  to  do  in  the  future  you  inquire 
into  his  past. 

First  National  steps  from  a pin- 
nacle of  accomplishment  into  the  new 
season. 

Promises  have  been  fulfilled,  hopes 
justified. 

First  National  was  founded  on  a 
])rinciple  and  an  ideal  and  has  never 
varied  from  either  in  promoting  the 
logical  progress  of  the  industry  along 
healthy  lines. 

As  an  indication  of  the  soundness 
of  the  policy  followed,  it  is  significant 
to  note  that  the  original  Franchise 
Holders  have  advanced  to  positions  of 
commanding  importance.  They  have 
made  First  National  and  First  Na- 
tional has  made  them. 

In  a few  short  years,  many  of  these 
Franchise  Holders  have  seen  the  seed 
of  a small  investment  blossom  into 
magnificent  theatres — the  homes  of 
First  National  Pictures. 

These  thriving  theaters  are  a proof 
of  deeds  that  sound  above  tbe  din  of 
words. 

But  we  are  all  looking  to  the  fu- 
ture. 

We  know  that  the  past  is  important 
oitli/  as  a stepping-stone  to  days  to 
come. 


TIEFORE  we  go  ahead,  let’s  check 
back.  Just  one  year  ago  I said: 
“What  kind  of  pictures  will  get  the 
most  money  next  season?  First  Na- 
tional Pictures — week  in  and  week 
out.  Why?  Because  they’re  made 
on  an  individual  basis  by  individual 
producers,  whose  job  it  is  to  do  one 
picture  at  a time — ^just  one,  no  more.” 

This  was  a promise  and  a prophecy 
based  on  confidence  in  the  driving 
power  of  First  National  to  carry 
through  the  greatest  program  of  box 
office  pictures  ever  offered  by  any  sin- 
gle organization. 

Has  First  National  made  good  with 
exhibitors? 

Here  is  my  answer:  “Flaming 
Youth,”  “Black  Oxen,”  “Lilies  of  the 
Field,”  “Ashes  of  Vengeance,”  “Pon- 
jola,”  “Anna  Christie,”  “The  Bright 
Shawl,”  “Penrod  and  Sam,”  “Potash 


ROBERT  LIEBER 
President 
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M.  C.  LEVEE 
Producer 


ARTHUR  H.  SAWYER 
Producer 


J.  K.  MACDONALD 
Producer 


First  National 

Attractions 

Available  from  August  1, 

1924  to  January  1,  1925 

“Temperament,”  featuring  Colleen  Moore. 

“Sundown.”  A First  National  Special. 

“Christine  of  the  Hungry  Heart.”  A Thomas  H.  Ince 
Production. 

“The  Lost  World.”  A First  National  Special  with  Matt 
Moore  and  Bessie  Love. 

“Belonging.”  A Maurice  Tourneur  Production.  Pre- 
sented by  M.  C.  Llo3'd. 

“Secrets.”  A Norma  Talmadge  Production. 

“The  Sea  Hawk.”  A Frank  Lloyd  Production,  with 
Milton  Sills. 

A new  Richard  Barthelmess  Picture. 

“Potash  and  Perlmutter  in  Hollywood.”  A Samuel 
Goldwyn  Production,  with  Alexander  Carr  and  George 
Sidney. 

“Learning  to  Love,”  with  Constance  Talmadge. 

“Sandra.”  A Barbara  La  Marr  Production. 

“Tarnish.”  A Samuel  Goldwyn  Production.  Directed 
by  George  Fitzmaurice. 

“Abraham  Lincoln.”  A Rockett  Special,  with  George 
Billings. 

“The  Ragged  Messenger.”  An  Edwin  Carewe  Produc- 
tion. 

“Wilderness.”  A Corinne  Griffith  Production. 

“The  Bird  of  Paradise.”  A Richard  Walton  Tully  Pro- 
duction. 

“Sailors’  Wives.”  By  Warner  Fabian. 

“One  Way  Street.”  A First  National  Special. 

A J.  K.  MacDonald  Production. 

“The  Lady.”  A Norma  Talmadge  Production. 

“So  Big.”  A First  National  Special  with  Colleen  Moore. 

“East  of  Suez.”  A Frank  Lloyd  Special. 

“If  I Marry  Again.”  A First  National  Special. 

“Declasse.”  A Corinne  Griffith  picture. 

“The  Waning  Sex.”  John  Stahl-Louis  B.  Mayer  Pro- 
duction. 


JOSEPH  M.  SCHENCK 
Producer 


LOUIS  B.  MAYER 
Producer 


HERBERT  LUBIN 
Producer 


RICHARD  WALTON  TULLY 
Producer 
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A Producer  of 

Successes 


EARL  J.  HUDSON 
West  Coast  Production  Manager 


known  to  equal  in  efficiency  any  on  the 
West  Coast  and  is  manned  such  ex- 
perts as  Director  Sidney  Frankly,  Tony 
Gaudio,  cameraman,  and  Frances  Marion, 
scenarist. 

Thomas  H.  Ince,  one  of  the  foremost 
producers  of  the  industry,  will  present 
a series  of  varied  productions  for  First 
National.  Ince’s  record  for  the  past  sea- 
son indicates  that  his  long  experience  has 
given  him  an  insight  into  the  require- 
ments of  the  box  office  which  few  have 
acquired. 

Samuel  Goldwyn  will  continue  to  dis- 
tribute his  independent  product  through 
First  National.  To  date  Mr.  Goldwyn 
has  delivered  to  the  company  “The  Eter- 
nal City,”  “Potash  and  Perlmutter”  and 
“Cytherea.”  Mr.  Goldwyn’s  plans  for 
the  coming  season  include  “Tarnish,”  the 


Broadway  stage  pla}^  which  George  Fitz- 
maurice  will  direct,  and  a second  “Potash 
and  Perlmutter”  picture,  in  which  these 
two  characters  of  Montagu  Glass,  will 
make  their  bow  in  a story  centering 
about  the  studio  capital — Hollywood. 
May  McAvoy  and  Ronald  Colman  will 
have  the  leading  roles  in  “Tarnish”  and 
Alexander  Carr  and  George  Sidney  will 
be  featured  in  “Potash  and  Perlmutter  in 
Hollywood.” 

Inspiration  Pictures  will  continue  as 
the  sponsors  of  Richard  Barthelmess  pic- 
tures. It  was  under  the  direction  of  this 
company  that  Barthelmess  rose  to  the 
prominent  position  in  stardom  that  he 
now  occupies.  Inspiration  will  continue 
to  produce  its  pictures  in  New  York,  and 
John  S.  Robertson  will  again  direct  its 
pictures. 

Frank  Lloyd  Productions,  Inc., 
whose  picture  “The  Sea  Hawk”  is 
expected  to  prove  the  masterpiece 
of  the  year,  is  at  present  selecting 
his  next  story.  Mr.  Lloyd  will  start 
his  next  picture  in  time  for  fall  re- 
lease. This  company  is  one  of  the 
youngest  of  First  National  inde- 
pendent producers.  Lloyd,  after  a 
career  as  a successful  director  of 
productions  such  as  “Oliver  Twist” 
and  “Ashes  of  Vengeance,”  started 
his  independent  career  with  “Black 
Oxen”  and  crowned  it  w'ith  “The 
Sea  Hawk.” 

Two  new  independent  producers 
will  be  Associated  Pictures  Corpo- 
rations, presenting  Sawyer-Lubin 
productions  in  which  Barbara  La 
Marr  will  star,  and  Garrick  Pic- 
tures, Inc.,  whose  initial  offering 
will  be  “Born  Rich”  with  Bert  Ly- 
tell  and  Claire  Windsor.  Both  of 
these  companies  are  producing  in 
New  York. 

J.  K.  McDonald  pictures,  which 
to  date  have  featured  Ben  Alexan- 
der, will  continue  as  will  the  off- 
erings of  Corinne  Griffith  Produc- 
tions, Inc.  starring  Miss  Griffith, 
E.  M.  Asher  is  general  manager 
of  the  latter  company. 

John  M.  Stahl  productions,  pre- 
sented through  Louis  B.  Mayer, 
will  also  be  on  the  First  National 
program.  Stahl,  a veteran  First 
National  producer,  has  given  the 
screen  such  successes  as  “The  Dan- 
gerous Age,”  “The  Wanters”  and 
^Continued  on  page  66) 
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of  First  National's 
development  in  one  year  from 
embryo  to  producer  of  box 
office  attractions  is  story  of 
two  men — Richard  A.  Rowland 
and  Earl  Hudson. 


WHEN  R.  A.  Rowland  announced 
that  First  National’s  policy  would 
be  the  production  of  a limited  number  of 
their  own  pictures  the  trade  started  to 
watch  the  proceedings  with  interest.  No 
industry  calls  for  greater  foresight,  keener 
appreciation  of  values,  and  finer  sense  of 
organization  than  the  business  of  picture 
making.  How  the  First  National  pro- 
ducing organization  developed  in  one  year 
from  embryo  to  the  makers  of  such  suc- 
cesses as  “Flaming  Youth,”  Black  Oxen” 
and  “Her  Temporary  Husband”  is  the 
story  of  two  men — R.  A.  Rowland  and 
Earl  Hudson. 

Mr.  Rowland,  the  greater  part  of  whose 
energies  are  centered  upon  production, 
had  made,  during  the  past  year,  several 
trips  to  the  West  Coast  to  keep  in  inti- 
mate personal  contact  with  his  organiza- 
tion. It  is  possible  that  a centralization 
of  energy  which  will  eliminate  the  great 
distance  between  headquarters  and  stu- 
dios may  be  effected  before  the  current 
year  is  past. 

Earl  Hudson  will  continue  in  his  capa- 
city of  Western  production  manager  of 
First  National  and  supervise  the 
work  of  First  National  units  for 
the  coming  season.  Hudson  is  a 
graduate  of  the  New  York  home 
office  and  is  as  well  known  in  film 
circles  in  the  East  as  he  is  on  the 
West  Coast,  where  he  has  estab- 
lished a'  reputation  by  his  whole- 
souled  enterprise  and  discriminat- 
ing judgment  on  production  mat- 
ters. Not  only  has  he  been  respon- 
sible for  all  recent  First  National 
pictures — and  these  include  “The 
Woman  on  the  Jury,”  “The  Per- 
fect Flapper”  and  “For  Sale”  in 
addition  to  the  three  mentioned 
above — but  he  has  found  time  to 
give  the  screen  one  of  its  most  un- 
usual stories  in  “Sundown,”  a pic- 
ture which  will  visualize  the  pass- 
ing of  the  old  West  before  the  ad- 
vance of  the  homesteaders. 

Another  important  figure  of  the 
West  Coast  department  is  John 
McCormick,  West  Coast  represen- 
tative, to  whom  is  due  a large  part 
of  the  credit  for  the  business-like 
efficient  operation  of  the  organi- 
zation. 

First  National  will,  as  always, 
continue  to  distribute  the  produc- 
tion of  independent  producers  and 
directors  which  meet  the  standard 
of  first  run  houses. 

Joseph  M.  Schenck,  offering 
Norma  and  Constance  Talmadge 
productions,  will  continue  as  a 
First  National  producer.  The 
Schenck  producing  organization  is 
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First  national  pictures,  INC.,  in  1923,  finished  the 

most  successful  year  in  its  history,  says  an  official  of  the  organi- 
zation. 

“That  season  saw  the  company’s  own  producing  units  work- 
ing at  capacity.”  The  statement  continues;  "It  saw  the  inde- 
pendent producers  of  First  National  putting  forth  their  greatest 
effort  to  produce  the  strongest  box  of- 
fice attractions  of  their  career.  During 
, 1923,  First  National,  by  its  consistent 

high  quality  pictures,  by  the  perfection 
of  its  sales  organization,  by  the  unpar- 
alleled wide  distribution  of  its  pictures, 
laid  claim  to  leadership,  without  equiv- 
ocation, by  the  thousands  of  exhibitors 
who  found  in  the  1923  product  of  First 
National  the  strongest  audience  pictures 
of  the  company’s  career;  it  was  tacitly 
admitted  by  the  hundreds  of  new  ac- 
counts which  fell  in  line  to  sign  up  the 
First  National  product. 

“First  National  Pictures,  Inc.  in  the 
coming  season  of  1924-25  intends  to 
strengthen  this  claim  upon  leadership 
and  to  gain  an  even  more  universal  ad- 
mission of  this  leadership  from  exhibi- 
tors. This  can  only  be  done.  First  Na- 
tional believes,  by  supplying  pictures 
which  will  be  uniform  in  their  box  office 
quality:  by  further  education  of  its  sales 
force  in  the  creed  of  service;  by  main- 
taining to  the  best  of  its  ability  perfec- 
tion in  advertising  and  exploitation  aids, 
and  by  the  distribution  of  better  prints. 

“The  product  for  the  coming  season, 
announced  and  described  in  the  follow- 
ing pages  will  consist  of  the  greatest  ar- 
ray of  money-making  attractions  ever 
released  by  a single  company  in  a single 
year.  Under  the  direction  of  E.  A.  Esch- 
mann,  general  manager  of  distribution, 
the  sales  force  is  functioning  with  a high 
standard  of  exhibitors’  service  based  on 
fair  play  and  consideration. 

“First  Na'tional’s  national  advertising 
campaign  will  be  continued  in  the  Satur- 
day Evening  Post,  Photoplay,  and  other 
national  media;  exploitation  aids  and  sug- 
gestions will  be  issued  on  every  picture 
and  a special  exploitation  force  will  be 
created  to  concentrate  on  each  of  the  big 
First  National  specials.  In  the  matter 
of  prints  First  National  has  already  taken 
a decisive  constructive  step.  The  saving 
in  the  cost  of  raw  stock,  as  effected  by 
the  cut  in  price  announced  by  Eastman,- 
recently,  will  be  utilized  to  supply  addi- 
tional prints  to  e.xhibitors.” 
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Stars 


^ Believing  in  the  value  of  the  star  as 
strongly  as  it  believes  in  the  value  of 
the  story  and  the  director,  First  Na- 
tional will  enhance  its  pictures  for  the 
forth  coming  season  with  players  of 
proven  box  office  value. 


First  national  believes  in  the 

value  of  the  star  as  strongly  as  it  be- 
lieves in  the  value  of  the  story  and  the 
-director.  - Each  plays  an  important  part 
in  the  success  of  the  picture  and  each  in 
turn  supplements  the  other.  Conse- 
quently stars  of  proven  box  office  value 
will  enhance  the  First  National  releases 
during  the  coming  season. 

Norma  Talmadge  will  continue  her 
series  of  pictures  for  First  National  un- 
der the  auspices  of  Joseph  M.  Schenck. 
Miss  Talmadge’s  popularity  .has  extended 
over  a long  period  and  has  been  univer- 
sal. With  the  first  of  her  starring  pic- 
tures for  First  National  several  years 
ago  she  reached  her  pinnacle  and  there 
she  has  remained.  Her  productions  dur- 
ing the  coming  year  will  be  filled  with 
romantic  appeal,  heart  interest  and  adven- 
ture. As  in  the  case  of  all  her  past  pic- 
tures, Mr.  Schenck  will  supply  the  best 
in  the  way  of  directors,  supporting  cast 
and  scenic  investiture  that  the  screen  can 
offer. 

Constance  Talmadge  with  her  sister 
will  continue  on  the  First  National  pro- 
gram. The  charming  comedienne  has  in- 
creased her  popularity  and  augmented 
her  following  during  the  past  year,  and 
the  season  of  1924-25  will  find  her  again 
as  the  heroine  of  a series  of  comedy 
dramas  and  light  comedies. 

Richard  Barthelmess,  whose  place  in 
the  ranks  of  masculine  screen  stars  cor- 
responds with  Norma  Talmadge’s  among 
the  women,  will  continue  as  the  star  of 
a series  produced  by  Inspiration.  Bar- 
thelmess has  been  in  the  ascendant  ever 
since  the  Griffith  days.  Under  the  guid- 
ance of  Inspiration  Pictures  he  produced 
“Tol’able  David”  and  followed  in  1923 
with  “The  Bright  Shawl,”  “The  Fighting 
B 1 a d e,”  “Twenty- 
One”  and  “The  En- 
chanted Cottage.” 

Barthelmess  has  one 
of  the  largest  per- 
sonal followings  of 
any  star,  and  his 
conscientious  efforts 
and  undivided  en- 
ergy toward  the 
production  of 
worthy,  high  class 
screen  entertainment 
more  than  justifies 
his  popularity. 

Colleen  Moore,  the 
“Flaming  Youth” 
girl,  the  concentrat- 
ed essence  of  Amer- 
ican girlhood,  with 
all  its  vivacity,  its 
light  hearteu  gayety 
and  its  underlying 
earnestness,  will  be 
a First  National  star 
who  during  the  sea- 
son of  1924-25  is  ex- 
pected to  provide  at 
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least  six  box  office  winners.  One  of  First 
National’s  most  interesting  announce- 
ments lies  in  the  statement  that  Miss 
Moore  will  be  featured  in  “So  Big,”  Edna 
Ferber’s  novel  now  high  on  the  list  of 
•best  sellers.  The  First  National  star 
came  into  the  spotlight  of  universal  pop- 
ularity in  “Flaming  Youth.”  Follow- 
ing came  “Painted  People”  and  “The 
Perfect  Flapper” — each  capitalizing  the 
charm  and  dramatic  ability  of  the  star 
by  supplying  roles  which,  though  they 


called  for  that  piquancy  and  youthful  ex- 
uberance in  which  she  excels,  also  de- 
manded powerful  dramatic  ability. 

Corinne  Griffith  in  "Black  Oxen”  and 
“Lilies  of  the  Field”  started  her  career 
as  a First  National  star  and  exceeded  the 
hopes  of  even  her  greatest  admirers.  Her 
beauty  and  the  gorgeousness  of  her 
dress  and  bearing  make  her  admirably 
suited  to  the  societr' . dramas  in  whicli 
she  will  appear  for  First  National  in  the 
future. 

During  the  coming  year  First  National 
will  have  the  honor  of  presenting  Bar- 
bara LaMarr  in  her  first  starring  pic- 
ture. After  occupying  leading  roles  and 
being  co-featured  in  many  big  pictures 
Miss  LaMarr  is  to  be  starred  in  a series 
under  the  auspices  of  Sawyer-Lubin 
Productions,  supervised  by  Arthur  H. 
Sawyer. 

Ben  Alexander,  11  year  old  boy  star, 
adds  variety  to  the  list  of  First  National 
stars.  Despite  his  youth  Ben  has  screen 
fans  who  remember  him  from  his  work 
five  3'ears  ago.  That  was  in  “Hearts  of 
the  World”  when  Ben  added  appreciably 
to  the  pathos  of  the  picture  under  the 
direction  of  D.  W.  Griffith.  As  a First 
National  star  Young  Ben  has  been  star- 
red in  “Penrod  and  Sam,”  “Boy  of  Mine” 
and  “A  Self  Made 
Failure,”  all  pro- 
duced under  the 
supervision  of  L.  K. 
McDonald. 

Tlie  featured  pla}-- 
ers  who  w’ill  be 
seen  in  First  Na- 
tional productions 
during  the  coming 
year,  reads  like  a 
“who’s  w'ho  in  box 
office  names.”  Syl- 
via Breamer,  who 
crowned  her  dra- 
matic career  in  “The 
\\'oman  on  the 
Jury,”  will  again  be 
seen  in  featured 
roles.  Dlilton  Sills, 
whose  popularity  is 
likely  to  double  af- 
ter the  general  re- 
lease of  “The  Sea 
Hawk,”  will  be 
there,  as  will  Con- 
way Tearle,  leading 
man  extraordinary. 
(Continued  on  paoc  66) 
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^ Between  August  1,  1924  and  January 
1,  1925,  First  National  will  distribute — 

TWENTY-FIVE 


— attractions  produced  by  its  own  and 
affiliated  independent  companies. 


First  National  confidently  announces  that  “The  Sea  Hawk,”  by  Rafael 
Sabatini,  is  different  from  any  picture  ever  produced.  That  it  takes  its  audience 
into  a field  of  adventure  never  before  explored  by  the  camera;  that  it  centers 
the  interest  in  a story  that  rises  from  one  climax  to  another  with  a gripping 
love  theme. 

Frank  Lloyd  Productions,  Inc.,  devoted  seven  months  to  filming  and 
cutting  of  “The  Sea  Hawk.”  This  is  exclusive  of  the  time  devoted  to  scenar- 
izing  and  research  work. 

In  “The  Sea  Hawk,”  a sea  story  of  the  sixteenth  centtuy,  Frank  Lloyd 
has  created  his  masterpiece.  It  is  his  most  elaborate  production  and  one 
which  will  write  his  name  indelibly  among  the  leaders  of  cinema-producers. 

Milton  Sills  plays  the  title  role,  and  is  supported  by  Enid  Bennet,  Wallace 
Berry,  Lloyd  Hughes,  Wallace  MacDonald,  Marc  McDermott,  Frank  Currier, 
William  CoUier,  Jr.,  Lionel  Belmore,  Kathleen  Key,  Kate  Price,  A1  Jennings 
and  others. 

“The  Sea  Hawk”  will  play  a pre-release  engagement  for  an  indefinite 
period  at  the  Astor  theatre.  New  York,  in  the  near  future.  It  will  be  available 
to  exhibitors  for  first  bookings  immediately,  and  a special  exploitation  force 
will  concentrate  upon  it. 


“Abraham  Lincoln” 

The  life  story  of  Abraham  Lincoln  is  as  fas* 
cinating,  as  dramatic,  as'  eventful,  as  thrilling, 
as  any  fiction  story  conceived.  The  pathos  and 
the  heartbreak  of  pioneer  life;  the  whimsical 
humor  of  the  early  manhood  of  the  rail*splitter ; 
the  idyllic  romance  of  his  first  love;  the  drama 
of  those  black  days  when,  distrusted  and  be- 
littled, he  acted  as  guide  for  the  Union  over 
the  peirilous  seas ; the  tremendous  emotional 
reaction  when  peace  and  victory  came  to  him ; 
and  the  tragic  climax  of  his  death  from  the 
hand  of  an  assassin — all  these  qualities  in  “Abra- 
ham Lincoln”  enhance  it  as  a box  office  attrac- 
tion. 

“Abraham  Lincoln”  is  the  work  of  two  young 
producers,  A1  and  Ray  Rockett.  Two  years  were 
spent  in  filming  and  practically  a lifetime  in  re- 
search work.  George  Billings’  interpretation  of 
the  character  and  his  resemblance  to  Lincoln  is 
startling. 

This  production  will 
be  released  by  First  Na- 
tional in  the  fall.  With 
it  will  be  issued  an  ex- 
ploitation campaign  such 
as  has  seldom  been  pre- 
pared on  any  picture. 

Besides  Mr.  Billings, 
other  principals  are  Ruth 
Clifford  and  Nell  Craig. 

Philip  Rosen  directed 
and  the  scenario  is  the 
work  of  Frances  Marion. 


“Secrets” 

The  photoplay  made  by 
Joseph  M.  Schenck  as  a 
starring  vehicle  for  Nor- 
ma Talmadge  from  Ru- 
dolph Besier  and  May 
Edington’s  play,  “Se- 
crets',” has  demonstrated 
its  drawing  power  at  the 
Astor  theatre,  New  York. 
The  patronage  it  is  re- 
ceiving, at  increased  ad- 
missions, has  placed  it 
among  the  money-makers 
of  the  year. 

Supporting  Miss  Tal- 
madge is  a splendid  cast 
including  Eugene 
O’Brien,  Patterson  Dial, 
Emily  Fitzroy,  Claire 
McDowell,  Gertrude  As- 


to  England  with  their  four  children,  and  has 
been  knighted.  She  tells  Mary  that  John  loves 
her  and  asks  to  consent  to  a divorce.  She  agrees 
to  ^ do  so  if  John  tells  her  he  wants  it.  Then 
Carlton  learns  of  Mrs.  Manwaring’s  visit  and 
his  fury  at  her  action  reawakens  his  love  for 
Mary.  She  forgives  his  philandering  with  Mrs. 
Manwaring  and  other  women.  Then  she  is  called 
into  the  sick  room.  John  has  asked  for  her. 

* * -It 

“The  Bird  of  Paradise” 

Richard  Walton  Tully’s  Play,  “The  Bird  of 
Paradise,”  was  one  of  the  biggest  successes  on 
the  American  stage.  Mr.  Tully  will,  produce 
the  screen  adaptation  of  his  play  for  First  Na- 
tional. Its  picturesqueness  of  scenes,  character 
and  setting,  the  beauty  and  tlie  thrilling  drama 
of  the  story  lend  themselves  to  screen  presenta- 
tion and  the  picture  which  Mr.  Tully  will  make 
should  rank  among  the 
big  film  stories  of  the 
coming  season. 

The  story  is  of  Wilson, 
a young  American  doc- 
tor who  has  gone  to  Ha- 
waii to  find  a cure  for 
leprosy.  He  is  accom- 
panied by  his  fiancee, 
Diana,  but  his  heart  is 
captured  by  the  native 
Prices's,  Luana.  Diana 
is  loved  by  Dean,  a 
beach-comber  who  has 
reached  the  dregs  of 
degradation  on  the  is- 
land. Wilson  marries 
Luana  and  settles  down 
to  island  life.  An  Amer- 
ican planter.  Hatch,  siirs 
up  a revolt  for  the  pur- 
pose of  establishing  Lu- 
ana upon  the  throne,  but 
she  refuses  to  accept. 

Wilson  becomes  a 
drunkard.  Dean,  under 
Diana’s  influence,  again 
becomes  a man  and  dis- 
covers a cure  for  lep- 
r o s y.  Luana  is  again 
importuned  by  the  na- 
tives to  claim  the  throne, 
but  instead  she  chooses 
her  husband.  Soon  after- 
wards Wilson,  blaming 
Luana  for  his  troubles, 
leaves'  her  and  she,  heart- 


tor,  Francis  Feeney  and  many  others. 

The  story  of  “Secrets”  is  well  known.  Outside 
the  door  of  the  sick  room  in  which  John  Carlton, 
a wealthy  baronet  of  77,  is  in  the  crisis  of  a 
serious  illness,  waits  Mary  Carlton,  his  wife. 
She  has  been  his  partner  through  55  years  of 
life's  battle.  In  this  crisis  her  friends  and  even 
her  children  are  lost  sight  of.  She  has  only 
her  memories,  the  secrets  of  the  uphill  fight 
they  had  made  together. 

Her  first  memory  is  that  of  her  elopment  with 
John  Carlton  from  the  room  in  which  her  father 
had  confined  her  upon  learning  the  secret  of 
their  love.  They  come  to  America  and  in  the 
Far  West  their  struggle  against  adversity  has 
its  bitterest  moments.  Their  ailing  child  dies 
while  they  are  besieged  in  their  cabin  by  a band 
of  rustlers  whom  John  has  exposed. 

Her  last  memory  is  of  the  visit  of  Mrs.  Eustace 
Manwaring,  after  John  has  made  good,  returned 
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broken,  determines  to  constitute  herself  the  sacri- 
fice to  the  fire-god,  Pele.  She  leaps  into  the 
crater  of  the  volcano,  bringing  the  story  to  a 
dramatic  conclusion. 

* * * 

“Sundown** 

Sundown  is  a story  of  the  West,  of  the  days 
when  valiant  pioneers  wrested  it  from  the  Indians, 
and  a story  of  the  West  today.  More  than  a 
motion  picture — it  is  history. 

The  drives  of  a quarter  of  a million  head  of 
cattle  across  the  frontier  into  Mexico  which  is 
filmed  in  “Sundown**  is  a historical  truth.  This 
interesting  incident  forms  a background  for  a 
story  which  Earl  Hudson  has  written  especially 
for  the  screen.  There  is  romance  in  it ; the  thrill 
of  a prairie  fire  and  a cattle  stampede.  And 
there  is  also  comedy. 

“Sundown**  has  been  in  the  making  for  six 
months.  Parts  of  it  were  taken  in  Texas  with 
the  mammoth  herd.  Parts  were  filmed  in  western 
Texas,  and  it  is-  here  that  the  sweep  of  flame 
across  the  prairie  and  the  wild  stampede  of  cattle 
before  it  was  caught  by  the  camera. 

“Sundown”  is  enacted  by  a featured  cast,  in- 
cluding Hobart  Bosworth,  Bessie  Love,  Roy 
Stewart,  Mary  Carr,  Tully  Marshall,  Charles 
Murray,  Charles  Sellon,  Hal  Wilson,  Wilfred 
North  and  Bernard  Randall.  The  production  was 
supervised  by  Mr.  Hudson.  The  picture  is  sched- 
uled for  August  release.  It  has  been  prepared 
by  W.  E.  Eberhardt  and  will  be  published  by 
Grosset  & Dunlap. 

* * * 

“Temperament” 

Colleen  Moore  will  have  one  of  her  most  dra- 
matic roles  in  Leroy  Scott*s  “Temperament,** 
which  has  been  adapted  by  Joseph  Poland  from 
the  story,  “Counterfeit.**  John  Francis  Dillon 
will  direct.  Playing  opposite  Miss  Moore  will 
be  Conway  Tearle. 

Miss  Moore’s'  role  is  that  of  Gilda  Lamont,  a 
stage  star  appearing  in  “The  Lost  Kimono,”  a 
successful  but  risque  play  which  is  being  investi- 
gated by  the  town’s  Better  Plays  Committee. 
Wade  Cameron,  a young  attorney  interested  in 
psycho-analysis,  is  a member  of  the  committee. 
The  play  is  condemned  and  stopped  by  the  police. 
Gilda  is*  very  ternperamental  upon  the  stage,  but 
sweet  And  charming  off  the  boards.  She  plans 
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theme  of  the  wife  neglected  by  her  husband  for 
business.  Milton  Sills  will  act  the  role  of  the 
husband  and  George  Archainbaud  will  direct. 
The  role  of  Delia  James  is  said  to  offer  excep- 
tional opportunities  to  Corinne  Griffith  to  display 
her  ability  as  an  actress  as  well  as  her  beauty 
and  the  charm  of  her  personality. 

Delia  and  her  mother,  Mona  Fentriss,  are  both 
socially  prominent  and  are  fond  of  their  standing 
in  the  community.  On  the  occasion  of  Delia’s 
first  wedding  anniversary  her  husband  is  kept 
from  attending  the  party  because  of  the  pressure 
of  business. 

Resentful  of  his  seeming  indifference  and  neg- 
lect, Delia  accepts  the  attentions'  of  Stanley 
Wolliston,  an  idler  and  a diplomat  extraordinary 
where  “single  wifes”  are  concerned.  She  is  on 
the  point  of  drifting  into  an  affair  with  him 
when  she  learns  that  her  mother  had  gone 
through  a similar  experience.  Unknown  to  her 
family,  she  had  gone  with  the  man  to  a hotel 
in  a nearby  town  and  had  there  been  taken  ill. 
The  seriousness  of  the  situation  which  confronted 
her  mother,  and  which  she  now  faces,  brings 
Delia  to  a realization  of  her  folly.  Coupled  with 
this  is  an  accident  to  her  husband,  serving  to 
awaken  a keener  and  more  sympathetic  under- 
standing between  husband  and  wife. 

“Christine  of  the  Hungry  Heart” 

Thomas  H.  Ince’s  production,  “Christine  of 
the  Hungry  Heart,”  promises  to  be  one  of  the 
finest  things  he  has  done.  John  Griffith  Wray 
will  direct  the  production. 

“Christine  of  the  Hungry  Heart”  is  a story  of 
appeal  for  women.  The  heroine  marries  a wealthy 
ne’er-do-well,  who  neglects  her  for  his'  business 
and  social  interests.  Being  an  extremely  emo- 
tional woman,  yearning  for  and  requiring  love, 
Christine,  after  two  or  three  years  of  such  a life, 
turns  to  others.  She  divorces  her  husband  that 
she  may  marry  a surgeon. 

But  duties  soon  force  the  second  husband  to 
pay  less  attention  to  his  wife  and  she  again  turns 
to  those  who  show  more  appreciation  of  her. 
Christine  is  later  divorced  by  her  second  husband 
and  she  becomes  an  adventuress.  After  a time 
she  hears  that  her  first  husband  is  at  death’s 
door  in  the  hospital  of  San  Quentin  Prison.  She 
goes  there  to  nurse  him,  but  soon  afterwards  he 
dies.  Then  Christine  runs  across  her  second  hus- 


to  ruin  Cameron  by  going  to  him  and  passing 
herself  off  as  a “case”  which  he  will  wish  to 
study. 

The  next  day  the  newspapers  announce  her 
disappearance.  She  goes  to  Cameron’s  home  and 
asks,  “Isn’t  this  the  place  where  I live?”  She 
arouses  Cameron’s  interest,  and  after  a series  of 
adventures,  Cameron  falls  deeply  in  love  with  her 
and  Giida  falls  as  deeply  in  love  with  Cameron. 
He  writes  a play  which  she  had  intended  to  ruin 
on  the  opening  night,  but  the  audience  recog- 
nizes her  and  she  finds  that  she  is  unable  to  in- 
jure Cameron.  For  the  first  time  the  lawyer 
learns  that  the  “case,”  which  had  awakened  his 
interest  and  then  his  love,  is  the  star  of  the  play 
which  his  Better  Plays  Committee  had  closed. 
Gilda  puts  Cameron’s  play  across  successfully 
and  the  lovers  are  united. 

“Learning  to  Love” 

Joseph  M.  Schenck’s  new  production  for  Con- 
stance Talmadge  is  a comedy  by  Anita  Loos  and 
John  Emerson.  Sidney  Franklin  will  direct  the 
production. 

“Learning  to  Love”  gives  the  vivacious  Con- 
stance a new  comedy  role,  the  nature  of  which 
is  suggested  by  the  title.  The  continuity  is*  now 
being  prepared  and  it  is  certain  that  “Learning 
to  Love”  is  going  to  prove  of  irresistible  box 
office  appeal. 

* * 

“Born  Rich” 

A picture  that  promises  to  be  far  out  of  the 
ordinary  run  is  (jarrick  Pictures  production  of 
“Born  Rich,”  from  Hughes  Cornell’s  novel  of 
that  title.  The  story  approaches  the  life  of  the 
idle  rich  from  an  unusual  angle  and  is  replete 
with  striking  situations  and  thrilling  episodes. 
Will  Nigh  will  direct.  Bert  Lytell  and  Claire 
Windsor  are  cast  in  the  leading  roles,  with  Cullen 
Landis,  Barney  Sherry  and  Frank  Morgan  in  im- 
portant parts. 

^ “Born  Rich”  is  a story  of  modern  San  Fran- 
cisco in  which  the  principal  characters,  Chadyeane, 
and  her  husband,  Jimmie  Fairfax,  find  that  hav- 
ing nothing  to  do  but  follow  their  own  desires 
leads  to  tragic  results.  “Chad”  returns  from 
Paris  to  learn  that  her  husband  has  found  con- 
solation for  her  absence  in  the  arms  of  another 
woman.  She  is  clever  and  fascinating  and  sets 
out  to  fight  for  her  husband,  for  she  still  loves 
him. 

Many  questions  of  great  interest  are  presented 
impartially  by  the  young  author  of  “Born  Rich,” 
such  as  the  marriage  relation,  the  question  of 
love  and  passion  and  the  obligation  of  parents  to 
children  and  to  society. 

■*■  * * 

“Husband  and  Lavers” 

John  M.  Stahl  has  written  and  directed  for 
Louis  B.  Mayer  an  absorbing  story  of  love  in 
marriage.  It  is  called  “Husbands  and  Lovers'” 
and  its  cast  is  a brilliant  one,  the  leading  roles 
being  acted  by  Lewis  Stone,  Florence  Vidor,  Lew 
Cody  and  Dale  Fuller. 

The  story  of  “Husbands  and  Lovers”  is  one 
that  will  appeal  irresistibly  to  women.  Anna 
Emerson,  after  ten  years  of  married  life,  is  told 
by  her  husband  that  she  is  neglecting  her  per- 
sonal appearance.  After  her  frequent  visits  to 
beauty  shops  and  “dolling”  herself  up  generally, 
she  finds  that  her  husband  still  disapproves  of 
her — now  because  of  her  “flapperish”  appearance 
and  ways.  She  finds,  however,  that  she  does  not 
lack  charm  and  appeal  to  her  husband’s  best 
friend  and  a romance  is  soon  under  way  between 
them.  The  husband  is  ignorant  of  this  fact  until 
one  evening  he  returns  home  at  dusk  and  is  mis- 
taken by  Anna,  in  the  darkened  room,  for  the 
“other  man.” 

The  husband  makes  his  identity  known  and 
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tells  Anna  that  he  will  let  her  have  her  freedom. 
After  their  separation  Anna  learns  to  value  her 
husband’s  sterling  qualities,  but  is  prepared  to 
go  through  with  the  marriage  to  the  friend.  On 
the  wedding  night  her  husband  comes  to  her  and 
they  elope  while  the  “other  man”  is  on  his  way 
to  marry  her. 

“Single  Wives” 

A Corinne  Griffith  Production  which  has  many 
angles’  of  appeal  for  women  is  the  Earl  J.  Hudson 
story,  “Single  Wives.”  It  is  based  upon  the 
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band,  whom  she  had  loved  dearly.  She  now  set- 
tles down  to  a life  of  renunciation  in  Xew  Eng- 
land. 

“The  Lost  World” 

Conan  Doyle’s  fantastic  romance  of  “The  Lost 
World”  will  be  produced  on  a big  scale  under 
the  direction  of  Harry  O.  Hoyt  from  Marion 
Fairfax’s  scenario.  Bessie  Love  and  Mat  Moore 
have  been  selected  for  the  leading  roles  and 
many  other  well-known  screen  personalities  will 
figure  in  the  cast. 

An  explorer  of  note  discusses  with  the  friends 
the  possibility  of  finding  in  the  unchartered  wilds 
of  South  America  a “lost  world”  where  the  much- 
sought  “missing  link”  of  science  may  be  found. 
As  a result  of  his  theories  and  his  enthusiasm 
an  expedition  is  fitted  out.  His  sweetheart  ac- 
companies the  explorer  and  they  soon  find  them- 
selves embarked  upon  a series  of  mysterious  and 
never-to-be-forgotten  adventures. 

Entering  vast  expanses  of  jungle  and  swamps, 
never  before  seen  by  white  men,  they  accidentally 
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come  upon  a great  plateau.  As  by  a miracle 
they  scale  the  steep  sides  of  this  plateau  and  find 
themselves  in  the  “lost  world”  of  the  explorer’s 
dreams.  After  many  narrow  escapes  from  death 
they  make  good  their  escape  back  to  the  civilized 
world. 

* * * 

“Belonging” 

Maurice  Tourneur’s  new  M.  C.  Levee  produc- 
tion will  be  a society  romance  called  “Belong- 
ing.” by  Olive  Wadsley. 

The  story  of  “Belonging”  is  of  the  romantic 
type.  Sara,  beautiful  daughter  of  Lady  Diana, 
becomes  innocently  mixed  up  in  a scandal  with 
Charles  Carton.  To  keep  her  name  from  being 
bandied  about  in  gossip,  Cotiron  Desanges  offers 
to  marry  her  and  she  accepts.  After  his  death 
from  a stroke  of  paralysis,  she  meets  and  falls  in 
love  with  Julian  Guise,  a prominent  lawyer. 

One  day  Carton  forces  himself  upon  Sara  and 
Julian,  discovering  them  together,  picks  a quarrel 
with  (Tarlton,  who  falls  dead  during  the  struggle, 
having  long  been  addicted  to  the  use  of  drugs. 
Sara  takes  the  blame  for  Carton’s  death  upon 
herself  and  is  sentenced  to  a year  in  prison.  The 
two  lovers  are  finally  reunited,  however,  when 
Julian’s  father,  who  has  known  of  Sara’s  inno- 
cence, proves  that  fact  to  Julian. 

* * •*■ 

‘‘Potash  and  Perlmutter  in  Hollywood” 

Samuel  Goldwyn  and  Montagu  Glass  are  pro- 
viding a comedy  production  in  “Potash  and  Perl- 
mutter in  Hollywood,”  adapted  by  Frances  Ma- 
rion from  Mr.  Glass’  successful  stage  play,  “Busi- 
ness Before  Pleasure.”  A1  Green  will  direct  the 
production.  Alexander  Carr  and  George  Sidney 
will  be  the  Potash  and  Perlmutter. 

Fans  who  saw  the  first  “Potash  and  Perlmut- 
ter” photoplay  and  millions  of  others  who  have 
read  of  or  seen  them  will  be  waiting  for  this  new 
picture  in  which  Abe  and  “Mawruss”  will  be 
turned  out  to  graze  on  Hollywood  Boulevard  by 
Samuel  Goldwyn. 

♦ * * 

“Sandra” 

Sawyer-Lubin  is  making  a photoplay  based 
upon  Pearl  Doles  Bell’s  latest  novel,  “Sandra,” 
with  Barbara  La  Marr  in  the  leading  role. 

In  “Sandra,”  Miss  Bell’s  theme  is  that  of  a 
young  wife  who  finds  herself  drifting  away  from 
her  husband.  Sandra  Waring,  a few  years  after 
her  marriage,  finds  that  she  respects  her  hus- 
band, Dick,  knows  him  to  be  a good  man,  but 
she  no  longer  loves  him  and  makes  arrange- 
ments to  leave  their  home. 

Dick’s  Uncle  Winslow  offers  to  “keep”  Sandra, 
but  she  refuses  and  later  meets  a clergyman 
who  becomes  infatuated  with  her.  She  leaves 

him  and  again  refuses  Winslow,  who  has  be- 
come really  in  love  with  her,  and  seeks  adventure 
abroad.  She  finally  gives  herself  to  Molineaux. 

but  when  he  marries  a chorus  girl  her  bubble 
bursts  and  she  returns  to  New  York.  She  finds 
Dick  there  happy  and  successful.  She  herself  has 
become  “damaged  goods.”  She  makes  her  final 
exit  from  life,  having  failed  in  her  quest  for 
happiness. 

* * * 

“Tarnish” 

The  next  Samuel  Goldwyn-George  Fitzmaurice 
production  is  “Tarnish,”  from  Gilbert  Emmery's 

stage  play.  May  McAvoy  has  been  engaged  to 
play  the  part  of  Tishy  and  Ronald  Colman  the 
part  of  Emmett  Carr.  Marie  Prevost  takes  the 
role  of  the  manicurist  and  Albert  Grau  and  Mrs. 
Russ  Whytall  will  play  the  roles  that  they  played 
in  the  stage  production — those  of  Tishy’s  parents. 

Tishy  Tevis  is  supporting  her  father  and  mother 
on  the  meagre  salary  which  she  makes  as  a secre- 
tary in  a law  firm.  Her  father  is  sent  to  the 
bank  to  deposit  a check  for  $500  left  them  by 


an  aunt.  Mr.  Tevis  returns  minus  the  money 
and  pretends  that  he  has  been  robbed.  His  wife 
and  Tishy  learn  that  Tevis  had  been  seen  with 
a flashy  woman  at  a theatre. 

Tishy  runs  down  the  woman  and  finds  in  the 
apartment  her  own  lover,  Emmett  Carr,  whom 
she  has  agreed  to  marry.  The  love  of  Tishy  and 
Emmett  is  brought  to  ruin  by  the  girl’s  discovery 
and  it  is  only  after  a talk  with  the  woman,  who 
comes  in  to  help  with  the  housework,  who  tells 
Tishy  that  all  men  are  “tarnished”  and  that  the 
only  thing  a girl  can  do  is  to  get  one  “that 

cleans  easily,”  that  she  accepts  Carr. 

* * * 

“The  Ragged  Messenger” 

The  next  Edwin  Carewe  production  will  be  an 
adaptation  of  “The  Ragged  Messenger,”  a story 
by  W.  B.  Maxwell.  Mr.  Carewe  has  not  yet 
announced  the  names  of  any  members  of  the 
cast.  ' 

The  story  concerns  the  man  who  is  called 

“The  Ragged  Messenger”  and  his  wife.  The 
man  devotes  his  life  spreading  cheer  and  good 

will,  missing  no  opportunity  to  do  someone  a 

good  turn,  yet  with  all  this  altruism  he  forgets 
his  beautiful  wife,  who  loves  and  idealizes  him. 

His  long  neglect  develops  in  her  a deep  hatred 
of  her  husband  and  in  a moment  of  frenzy  she 
confesses  to  him  that  she  was  the  mistress  of 
his  late  cousin  and  is  at  present  engaged  in  an 
intrigue  with  his  secretary.  Her  husband,  though 
dazed  and  stunned  by  his  wife’s  admissions,  still 
loves  her.  But  her  hatred  drives  her  to  such  a 
point  of  mental  blindness  that  she  leaves  him. 

Her  husband  continues  to  love  and  pray  for 
her  return  and  in  time  she  does  find  her  way 
back  to  him — but  it  is  to  the  Rescue  Home  for 
lost  women  which  he  has  founded.  The  husband 
and  wife  win  through  to  peace  and  happiness. 

* * * 

“Sailors’  Wives” 

First  National  will  make  a screen  version  of  this 
new  novel  by  Warner  Fabian.  While  the  plot 
of  the  new  novel  is  quite  different  from  that  of 
“Flaming  Youth,”  it  has  the  same  qualities  of 
keen  observation,  sense  of  the  dramatic  and  is 
just  as  up-to-the-minute. 

The  trend  of  the  story  may  be  surmised  from 
the  theory  of  “sailors’  wifes'”  propounded  by  the 
Dr.  Bobs  of  the  story,  from  which  Mr.  Fabian 
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got  his  title.  It  has  nothing  to  do  with  sailors; 
the  wives  of  business  men  who  are  too  rnuch 
absorbed  in  their  business  affairs  are  the  -‘sailors’ 
wives'”  of  the  title.  Dr.  Bobs’  theory  is  that 
the  men  take  the  train  for  business  in  the  morn- 
ing and  their  wives  are  left  like  sailors  wives 
when  the  sailors  go  on  a voyage.  And,  like 
sailors’  wives,  they  play  about  a bit.  And  when 
the  “sailors”  themselves  want  company  they  seek 
it  elsewhere  than  at  their  own  fireside. 

* * * 

“One  Way  Street” 

Conflicting  feminine  passions  are  so  interwoven 
into  the  plot  of  “One  Way  Street”  that  the 
story  is  intriguing  from  the  first  scene  to  the 
very  end. 

Lady  Sylvia  Hutton,  a London  society  adven- 
turess, intrigues  Robert  Austin.  When  he  is 
sent  to  Madrid  on  a diplomatic  mission  she  fol- 
lows him  and  takes  him  on  a yacht  to  Monte 
Carlo,  where  he  meets  a notorious  “kept”  woman 
of  the  day,  Kathleen  Lawrence,  who  sees  the  evil 
effect  Sylvia’s  infatuation  is  having  upon  Robert. 
Kathleen  tries  to  save  him,  but  he  gives  up  his 
diplomatic  post.  Soon  after  Sylvia  finds  a still 
greater  prize  than  Robert  and  returns  to  London, 
Robert  takes  up  with  Kathleen,  who  is  still 
deeply  interested  in  him. 

When  Robert  returns  to  London  he  is  unable 
to  get  a job  and  is  compelled  to  live  by  his  win- 
nings at  cards.  Sylvia  would  return  to  him,  but 
he  refuses  to  have  anything  further  to  do  with 
her.  In  revenge  she  slips  an  ace  into  his  hands 
at  a card  game  and  he  is  branded  a cheat. 

Kathleen  has  met  a sweet  girl,  Elizabeth  Stuart, 
who  she  thinks  will  make  a good  match  for 
Robert.  Sylvia’s  treachery  is  uncovered  by  a 
friend  of  Robert’s  and  the  latter  is  able  to  resume 
his  rightful  place  in  society  and  win  the  love  of 
the  chaste  Elizabeth. 

* * » 

“The  Lady” 

Norma  Talmadge  will  have  one  of  her  finest 
roles  as  the  heroine  of  Martin  Brown’s  melo- 
drama, “The  Lady,”  in  which  Mary  Nash  re- 
cently had  so  big  a success  on  the  stage.  There 
is  a mine  of  romantic  possibility  in  the  announce- 
ment that  Fred  Niblo  will  direct  Miss  Talmadge 
in  this  production  for  Joseph  M.  Schenck. 


“So  Big” 

Dainty  Colleen  Moore  will  have  another  fine 
opportunity  in  the  picturization  of  Edna  Ferber’s 
“So  Big.” 

Miss  Moore  will  be  cast  in  the  role  of  the 
heroine,  Selina  Peake,  daughter  of  a gambler 
whose  fortunes  were  changeable.  Selina  herself 
has  the  conscience  of  the  New  England  forbears 
from  whom  she  is  descended.  She  attends  a 
fashionable  boarding  school  and  lives  luxuriously 
when  her  father  wins  at  cards;  when  he  loses, 
she  lives  in  one  monotonous  boarding  house  after 
another.  One  day  her  father  loses  in  a gun 
battle  and  Selina  goes  to  High  Prairie,  a Dutch 
truck  farming  community  just  outside  Chicago. 
There  she  teaches  school  until  she  reaches  young 
womanhood.  She  marries  the  nearest  man,  De 
Jong,  a blundering  giant  of  a Dutchman.  Her 
dreams  and  her  ambitions  crumble  and  she  finds 
herself  a drudge  in  the  truck  gardens-.  Her  hus- 
band dies  soon  after  their  son  is  born  and  Selina 
devotes  her  energies  to  the  garden,  her  love  and 
devotion  to  the  child. 

Her_  son  becomes  a money-grubber;  his  energy 
and  his  dovotion  are  bent  towards  the  piling  up 
of  dollars.  And  when  the  mother,  in  the  twilight 
hour  of  her  life,  asks  herself  “How  big  is  my 
son  ” she  is  compelled  to  find  the  answer  in 
the  space  between  her  thumb  and  forefinger. 


“East  of  Suez” 

Frank  Lloyd  has  selected  a story  called  “East 
of  Suez.”  Nothing  regarding  its  plot  and  nature 
is  available  at  the  present  time,  but  the  fact  that 


Mr.  Lloyd  searched  the  world’s  literary  mart  for 
a theme  worthy  to  follow  the  mighty  “Sea  Hawk” 
gives  ample  assurance  that  in  theme  and  in  the 
opportunities  for  wonderful  photoplay  “East  of 
Suez”  must  rank  high. 


“The  Eternal  Lamps” 

A new  Corinne  Griffith  production  of  unusual 
importance  is  “The  Eternal  Lamps,”  and  from  the 
story  by  Ferdinand  Heyher.  The  role  affords 
ample  opportunity  for  the  ability,  the  charm  and 
the  beauty  of  Miss  Griffith. 

Under  the  glamour  of  the  “eternal  lamps”  of 
Broadway,  Martha  Powell,  young,  beautiful,  an 
unconscious  idealist,  and  with  an  abiding  curiosity 
as  to  life  in  general,  flits  from  one  sales  job  to 
another.  Her  remarkable  dancing  at  a party 
attracts  the  attention  of  a noted  Russian  im- 
pressario,  Prince  Boris,  and  the  deep  interest  of 
Franklyn  de  Forrester,  one  of  New  York’s  most 
eligible  bachelors.  Martha  is  offered  a contract 
to  dance  at  a famous  cabaret,  but  bn  the  evening 
of  her  debut  learns  that  the  opportunity  to  achieve 
success  in  dancing  was  due  not  so  much  to  her 
beauty  and  her  talent  as  to  the  interest  and 
influence  of  de  Forrester. 

Her  pride  forces  her  to  renounce  the  life  of 
luxury  within  her  grasp  and  she  returns  to  the 
shops.  While  working  for  Mme.  Eugenie  Cam- 
mial  she  meets  and  falls  in  love  with  Eugenie’s 
cousin,  Alan  Ackroyd.  She  soon  becomes  aware 
that  Alan  returns  her  love,  but  makes  the  start- 
ling discovery  that  Eugenie  is  also  in  love  with 
Alan.  Martha  is  torn  between  her  love  for  Alan, 
her  duty  to  Eugenie  and  the  attentions  of  de 


Two  scenes  from  Frank  Lloyd’s  produc- 
tion of  “The  Sea  Hawk”  for  First  Na- 
tional. 


“Fashions  for  Men” 


John  M.  Stahl  has  a new  and  brilliant  story 
upon  which  he  will  soon  start  production  for  a 
fall  release.  It  is  called  “Fashions  for  Men” 
and  has  been  adapted  from  the  fascinating  and 
successful  Orpheum  sketch  of  that  title.  With 
the  color  and  dash  of  Vienna,  contrasting  bril- 
liantly with  the  glitter  of  Broadway,  “Fashions* 
of  Men”  will  he  one  of  those  crisp,  daring  dramas 
of  modern  society  for  which  Mr.  Stahl  has  an 
enviable  reputation  and  which  have  all  been  box- 
office  magnets. 


“The  Boss  of  Little  Arcady” 

A story  that  possesses  humor,  the  deftest  of 
character  sketching,  a theme  that  will  make 
straight  for  the  heart  of  any  spectator  is  “The 
Boss  of  Little  Arcad}'.”  It  will  be  acted  by  a 
brilliant  cast  and  directed  by  a man  who  knows 
how  to  put  real  human  comedy  upon  the  screen. 

The  citizens  of  a little  American  town  collect 
a goodly  sum  of  money  to  defray  the  traveling 
expenses  of  a lovable  but  disreputable  lawyer 
of  the  town  to  another  place  of  residence.  His 
fondness  for  drink  has  prompted  the  so-called 
better  element  of  the  town  to  speed  his  departure. 
At  his  request  thev  provide  him  with  eloquent 
testimonials,  all  with  the  purposes  of  getting  rid 
of  his  presence.  The  day  the  old  man  plans  to 
leave  he  stops  at  the  corner  saloon  to  bid  his 
cronies  good-bye  and  stays  there  until  every 
nickel  of  his  money  is  spent  for  liquor.  He 
misses  his  train  and  the  “better  element”  awakes 
the  next  dav  to  find  him  still  at  his  old  tricks. 
A heated  election  for  mayor  is  in  progress  and 
a young  newspaper  owner  who  is  in  love  with 
the  old  soak's  daughter  is  championing  a reform 
movement.  He  is  also  fighting  the  element  which 
tried  to  eject  the  old  lawyer.  In  a spirit  of 
irony  the  editor  causes  the  old  soak  to  be  nom- 
inated, using  the  letters  of  recommendation  given 
him.  The  old  soak  is  elected  mayor,  changes  his 
actions'  under  the  burdens  of  his  office  and  be- 
comes a splendid  official. 


“Wilderness” 


The  new  Corinne  Griffith  production  will  be 
“Wilderness,”  a story  which  gives  the  beautiful 
and  popular  star  a most  colorful  and  highly 
romantic  role. 

The  action  takes  place  in  England.  Nina  is 
wholeheartedly  in  love  with  Tennant,  an  explorer 
and  a man  of  high  ideals.  He  leaves  on  a trip 
to  the  wilds-  of  Africa  and  promises  Nina  that 
he  will  return  in  one  year,  but,  fascinated  by  the 
jungles,  he  remains  there  for  a longer  period. 
Nina,  humiliated,  elopes*  with  Keith  to  Canada. 
There  she  is  found  two  years  later  by  Tennant. 
Her  babv  is  dead,  she  is  sick  and  has  been 
deserted  by  Keith.  Tennant  and  Nina  are  mar- 
ried. 

Later  they  are  found  in  the  Malay  Islands, 
where  Nina  discovers  Keith  a convict  in  a prison 
camp.  On  the  day  that  the  convicts  had  set  to 
break  out  of  prison  Nina  is  lost  in  the  jungles 


Forrester,  but  after  a number  of  exciting  adven- 
tures finds  happiness  with  Alan. 
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Typical  scene  from  “Sundown”  the  big  First  National  special  of  the  cattle  country. 


and  is  discovered  by  Keith.  Lie  abandons  the 
escaping  convicts  to  help  her  and  she  forces  him 
to  return  in  order  to  save  a remnant  of  his  honor. 
Keith  is  sentenced  to  be  shot  by  revengful  con- 
victs. Nina  is  able  to  make  Tennant  understand 
that  her  apparent  love  for  Keith  is  only  in 
memory  of  her  child,  that  her  love  for  Tennant 
is  genuine  and  eternal. 


“The  Waning  Sex” 

A John  M.  Stahl  production  that  holds  special 
interest  for  vi^omen  is  “The  Waning  Sex.”  The 
story  deals  with  the  problem  of  a “modern 
woman”  who  feels  she  has  a place  in  the  busi- 
ness world  just  as  her  husband  has.  Nina  is  in 
love  with  Robert  Barry,  a high  minded  young 
man  who  would  like  to  marry  her,  but  she  is 
“modern”  to  the  point  of  wanting  to  live  with 
him  rather  than  to  be  shackled  in  marriage.  The 
working  out  of  the  story  shows  that  while  women 
may  be  successful  in  the  business  world  their 
first  and  foremost  function  after  marriage  is  to 
manage  their  homes. 


“Fight” 

The  ever  delightful  Norma  Talmadge  has  been 
charmingly  fitted  in  C.  Gardner  Sullivan’s  orig- 
inal scren  story,  “Fight,”  which  Sidney  Olcott 
will  direct  for  Joseph  M.  Schenck. 

The  theme  of  “Fight”  cannot  at  this  time  be 
divulged,  but  Joseph  M.  Schenck,  the  producer, 
gives  the  assurance  that  it  will  be  a more  vigor- 
ous thrust  at  the  heart  of  humanity  than  any  of 
Norma  Talmadge’s  former  successes. 


A Producer  of  Successes 

(Continued  from  page  59) 

“Why  Men  Leave  Home.”  Stahl  is  con- 
sidered to  have  few  equals  in  the  field 
of  domestic  drama. 

Richard  Walton  Tully  has  prepared  the 
script  of  “The  Bird  of  Paradise”  the 
famous  stage  play  of  which  he  was  the 
author  and  producer,  and  will  shortly 
start  on  a screen  version.  ‘Th.e  Bird” 
is  expcted  to  prove  one  of  the  most  col- 
orful and  dramatic  pictures  on  the  First 
National  program  for  the  coming  year. 

M.  C.  Levee  will  present  Maurice 
Tourneur  productions  as  in  the  past. 


First  National  Stars 

(Continued  from  page  61) 

Among  the  other  favorites  whose  names 
will  enhance  the  value  of  First  National 
pictures  will  be:  Matt  Moore,  Bessie 
Love,  Bert  Lytell,  Hobart  Bosworth, 
Claire  Windsor,  Cullen  Landis,  Lewis 
Stone,  Lew  Cody,  Florence  Vidor,  Ron- 
ald Colman,  May  McAvoy,  George  Sid- 
ney, Alex  Carr,  Blanche  Sweet,  Ben 
Lyon,  Roy  Stewart,  Enid  Bennett,  Tully 
Marshall,  Mary  Carr,  Lloyd  Hughes, 
Wallace  Beery,  George  Billings,  Eugene 
O’Brien  and  a host  of  others. 


AVAILABLE 

ATTRACTIONS 

(Concluded  from  page  56) 


UNITED  ARTISTS 

DOROTHY  VERNON  OF  HADDON  HALL, 
Mary  Pickford,  10 — Costume  drama.  Au. : 
Charles  Major.  Dir.  Marshall  Neilan. 

HILL  BILLY,  THE,  Jack  Pickford,  Lucille 
Rickson,  6 — Kentucky  mountain  melodrama. 
Au. : John  Fox,  Jr.  Dir.  George  Hill. 

THIEF  OF  BAGDAD,  THE,  Douglas  Fair- 
banks, Julanne  Johnston,  Snitz  Edwards,  Anna 
May  Wong,  12 — Fantasy.  Au. ; Elton  Thomas. 
Dir.  Raoul  Walsh. 

UNIVERSAL 

DANCING  CHEAT,  THE,  Herbert  Rawlinson, 
Alice  Lake,  5. — Southern  melodrama.  Au. : 
Calvin  Johnson.  Dir.  Irving  Cummings. 

DANGEROUS  BLONDE,  THE,  Laura  La- 
Plante,  5.  Comedy-drama.  Au.  Hulbert  Foot- 
ner.  Dir.  Robert  F.  Hill.  N-P  5/31/24. 

EXCITEMENT,  Laura  LaPlante,  Edward 
Hearn,  5 — Comedy  love  drama.  Au.  : Hugh 
Hoffman.  Dir.  Robert  H.  Hill. 

FORTY-HORSE  HAWKINS,  Hoot  Gibson,  6 — 
Western  comedy  drama.  Au. : _ Raymond 
Schrock  and  Edward  Sedgwick.  Dir.  Edward 
Sedgwick. 


RIDERS  UP,  Creighton  Hal,  George  Cooper, 
Ethel  Shannon,  Kate  Price,  Robert  Brower,  5 
— Race  track  comedy  drama.  Au. : Gerald 
Beaumont.  Dir.  Irving  Cummings. 

SIGNAL  TOWER,  THE,  Virginia  Valli,  Rock- 
liffe  Fellows,  Wallace  Beery,  7 — Drama.  Au. : 
Wadsworth  Camp.  Dir.  Clarence  Brown. 

STOLEN  SECRETS,  Herbert  Rawlinson,  5. — 
Crook  melodrama.  Au. : Richard  Goodall.  Dir. 
Irving  Cummings. 

STORM  DAUGHTER,  THE,  Starring  Priscilla 
Dean,  6 — Sea  melodrama.  Au. : Leete  Ren- 
ick  Brown.  Dir.  George  Archinbaud. 

VITAGRAPH 

BETWEEN  FRIENDS,  Lou  Tellegen,  Norman 
Kerry,  Anna  Q,  Nilsson,  7 — Society  drama. 
Au. : Robert  W.  Chambers.  Dir.  J.  Stuart 
Blackton. 

BORROWED  HUSBANDS,  Florence  Vidor, 

— Earle  Williams,  Rockliffe  Fellows,  Robert  Gor- 
don, 7 — Light  comedy.  Au. : Mildred  K.  Bar- 
bour, Dir.  David  Smith. 

VIRTUOUS  LIARS,  Special  cast,  6 — Society 
drama.  Au. : E.  C.  Holland.  Dir,  Whitman 
Bennett. 

WARNER  BROTHERS 

BEAU  BRUMMEL,  John  Barrymore,  Mary 
Astor,  Carmel  Myers,  Alec  B.  Francis,  Irene 
Rich,  Willrad  Louis,  10 — Adapted  from  the 
stage  play  by  Clyde  Fitch.  Dir.  Harry  Beau- 
mont. 

BROADWAY  AFTER  DARK,  Adolphe  Menjou, 
Norma  Shearer,  Willard  Louis,  Carmel  Myers, 
Anna  Q.  Nilsson,  8.  Melodrama.  Au.  Owen 
Davis.  Dir.  Monta  Bell.  N-P  5/31/24. 

GEORGE  WASHINGTON,  JR.,  Wesley  Barry, 
Gertrude  Olmstead,  Charles  Conklin,  Otis  Har- 
lan, Eddie  Phillips,  Leon  Barry,  Eaton  Ham, 
V/illiam  Courtright,  7 — Adapted  from  George 
M.  Cohan’s  stage  play.  Dir.  Rex  Taylor. 

HOW  TO  EDUCATE  A WIFE,  Mary  Prevost 
Monte,  Blue,  6.  Domestic  Comedy.  Au. 
Elinor  Glyn.  Dir.  Monta  Bell.  N-P  5/31/24. 


STATE  rights! 




APACHE  DANCER,  THE  (Aywon),  George 
Larkin,  Marie  Newell,  5.  Melodrama.  Dir. 
Charles  Seeling.  N-P  5/31/24. 

CROSSED  TRAILS  (Independent  Pictures), 
J.  P.  McGowan,  Franklyn  Farnum,  5.  Au. 
James  Ormont.  Dir.  J.  P.  McGowan.  N-P 
5/31/24. 

DARING  YEARS,  THE  (Equity),  Charles  Em- 
mett Mack,  Mildred  Harris,  Mary  Carr,  Clara 
Bow,  6. — Society  melodrama.  Dir.  Daniel  Car- 
son  Goodman. 

DRUMS  OF  JEOPARDY  (Truart),  Elaine  Ham- 
merstein.  Jack  Mulhall,  David  Torrence,  Wal- 
lace Beery,  6. — Mystery  drama.  Au. : Harold 
McGrath.  Dir.  Edward  Dillon. 

FLASHES  OF  ACTION,  U.  S.  Signal  Corps 
photographs  taken  back  of  the  lines  during 
the  World  War.  State  rights  exchanges. 

FLOODGATES  (Lowell),  John  Lowell,  Evan- 
geline Russell,  7. — Lumber  country  melodrama. 
Au. : L.  Case  Russell.  Dir.  Joseph  Settle. 

GREATEST  LOVE  OF  ALL,  THE  (Behan) 
George  Behan,  7. — Crook  melodrama.  Au. : 
George  Behan.  Dir.  George  Behan. 

GROWING  BETTER  (Sanford),  William  Patton, 
Alice  Saunders,  5.  Western.  Au.  William 
Patton.  Dir.  Horace  B.  Carpenter.  N-P 
5/31/24. 

IN  FAST  COMPANY  (Truart),  Richard  Tal- 
madge, 6.  Stunt  melodrama.  Au.  Alfred  A. 
Cohn.  Dir.  James  W.  Horne.  N-P  5/31/24. 

LISTEN  LESTER  (Principal),  Harry  Myers, 
Louise  Fazenda,  Eva  Novak,  Alec  Francis,  6. 
Comedy  Drama.  Au.  Louise  Milestone.  Dir. 
William  A.  Seiter.  N-P  5/31/24. 

MILE-A-MINUTE  MORGAN  (Sanford),  Matty 
Mattison,  Vivian  Rich,  5.  Comedy-drama.  Dir. 
Horace  Carpenter.  N-P  5/31/24. 

POWDER  RIVER  (Braden  & Chester),  Wood- 
row  Wilson,  Theodore  Roosevelt,  General  Per- 
shing, the  enemy,  the  A.  E.  F.,  6 — Flashes  of 
U.  S.  soldiers  in  action  “over  there.”  Photo- 
graphed by  U.  S.  Signal  Corps. 

RACING  LUCK  (Grand  Asher),  Monty  Banks, 
Helen  Ferguson,  Lionel  Belmore,  6. — Comedy 
drama.  Dir.  Herman  C.  Raymaker. 

STRANGER  OF  THE  NORTH,  THE  (North 
Star)  Richard  C.  Travers,  Ruth  Dwyer,  Charles 
E.  Graham,  Decacia  Mooers,  6 — Nova  Scotia 
melodrama.  Dir.  John  Noble. 

SURGING  SEAS  (New-Cal),  Charles  Hutchin- 
son, Edith  Thornton,  George  Hackathorne, 
David  Torence,  Pat  Harmon,  5 — Thrill  melo- 
drama. Dir.  William  Steiner. 
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THE  FILM  MART 


F.  B.  O. 

THE  USE  OE  a navy  destroyer  armed 
with  a detachment  of  U.  S.  Marines  is 
one  feature  of  Al  Sant  ell’s  "Fools  in  the 
Dark,”  produced  and  distributed  by  F.  B.  O. 
...Emory  Johnson’s  “The  Spirit  of  the 
U.  S.  A.”  has  been  receiving  friendly  com- 
ments at  the  hands  of  the  New  York  re- 
viewers since  its  premiere  at  the  Lyric 
theatre  in  that  city. 

+ + + 

MAJOR  EDW ARD  Huegenot  Pierce,  chief 
recruiting  officer  of  the:U.  S.  Army  in 
the  Southern  California  district,  has  given 
his  hearty  endorsement  to  F.  B.  O.’s  “The 
Spirit  of  the  U.  S.  A.”. . .Los  Angeles  club 
women  are  making  a point  of  giving  the 
picture  their  enthusiastic  support  in  con- 
nection with  the  drive  to  “put  a flag  in 
every  home.” 

United  Artists 

MARY  PICKFORD’S  “Dorothy  Vernon 
of  Haddon  Hall”  has,  according  to  re- 
port been  scoring  a spectacular  success 
wherever  shown.  The  latest  triumphe  to 
be  announced  were  in  Bridgeport,  Conn., 
at  the  Lyric  theatre  and  at  the  Stillman 
theatre,  Cleveland,  Ohio.  Both  theatres 
reported  enthusiastic  reception  of  the 
picture  by  the  audiences. 

+ + + 

JACK  PICKFORD  says  that  he  and 
Tom  Geraghty  have  finished  writing 
“The  End  of  the  World,”  his  forthcoming 
picture  which  Geraghty  is  producing  at 
the  Pickford-Fairbanks  studio ....  Ger- 
aghty plans  to  use  at  least  twenty-five 
locations  in  filming  “The  End  of  the 
World”  he  has  announced.  While  the 
picture  is  not  an  outdoor  picture  or  a 
western  a great  deal  of  it  takes  place  out- 
doors and  requires  new  locations. 

Fox 

“WESTERN  LUCK,”  a Charles  Jones 
western ; “The  Heart  Buster,”  with  Tom 
Mix;  “His  Bitter  Half,”  an  Al  St.  John 
comedy;  “Sad  But  True,”  “Unreal  News 
Reel  Series  No.  3 and  “Children  Wanted,” 
Sunshine  comedies,  and  ‘The  Magic  Needle,” 
a Eox  Educational,  comprise  the  list  of  Eox 
Productions  scheduled  for  June  release. 

+ + + 

PRODUCTION  is  said  to  be  well  under 
way  at  the  West  Coast  studios  of  Fox  on 
“Hearts  of  Oak,”  the  stage  melodrama  by 
James  A.  Herne.  Hobart  Bosworth  has  the 
leading  role  and  John  Ford  is  directing.... 
Fox  News  will  release  in  an  early  issue  a 
reprint  of  the  first  film  ever  made  in  Ger- 
many showing  Bismarck,  who,  founded  the 
Hohenzollern  empire,  and  other  interesting 
notables  of  the  day.  The  film  was  made 
36  years  ago  and  also  shows  close-ups  of  the 
inventor  and  of  the  first  projection  machines. 

Associated  Exhibitors 

ONE  OF  THE  exploitation  stunts  used 
at  the  Cameo  theatre,  New  York,  was 
the  erection  of  a screen  on  the  marquee 
composed  of  190  three-sheets  on  which 
were  flashed,  from  across  the  street,  the 
newspaper  criticisms.  Special  selling  mes- 
sages were  interspersed  with  the  critics’ 
comments. 


Will  Suppress  the 
Irrepressible  P.  A. 

(Special  to  Exhibitors  Herald) 

TORONTO,  ONT.,  May  27.— 
The  authorities  at  Toronto,  Ontario, 
have  decided  to  sit  down  on  the 
press  agent  and — they  have  already 
sat  down  on  him  hard  in  one  or  two 
spots.  The  police  department, 
through  Chief  Dickson,  have  an- 
nounced that  they  already  have 
enough  to  look  after  in  the  chasing 
of  bandits,  bank  robbers  and  mur- 
derers without  worrying  their  heads 
over  spectacular  stunts  that  are  en- 
gineered by  press  agents  for  thea- 
tres and  others. 

The  first  move  to  take  the  sting 
from  the  publicity  broadcasts  was 
the  decision  to  ban  pretty  girl  pop- 
ularity competitions  on  the  ground 
that  they  are  violations  of  the  Crim- 
inal Code.  These  contests  have 
been  quite  popular  in  theatre  neigh- 
borhoods and  everybody  has  been 
satisfied  all  around  except  the  un- 
lucky competitors  who  did  not  win 
the  beauty  or  popularity  award. 

The  police  department  also  rap- 
ped the  knuckles  of  neighborhood 
theatre  proprietors  because  of  their 
alleged  leniency  in  permitting  chil- 
dred  under  15  years  of  age  to  enter 
the  theatres  unaccompanied  by 
adults.  Officers  conducted  a round- 
up and  secured  six  cases  but  those 
summoned  were  remanded  by  the 
magistrate  to  seexu'e  the  evidence 
of  the  children  themselves.  Exhib- 
itors summoned  included:  Allen 
Liscombe,  Louis  Feegan,  A.  Lester, 
J.  Cohen,  S.  Freedman  and  H.  Al- 
exander. 


Associated  Pictures 

ARTHUR  H.  SAWYER  has  announced 
that  George  Melford  has  been  engaged 
to  direct  Barbara  LaMarr  in  “Sandra,”  the 


first  of  a scries  of  starring  vehicles  to  be 
released  through  First  National. 

+ + + 

SAWYER-LUBIN  offices  are  in  receipt  of 
a telegram  from  Hill,  manager  of  the 
Mission  theatre,  Los  Angeles,  congratulat- 
ing them  on  their  new  picture,  “The  Shoot- 
ing of  Dan  McGrew,”  which  he  claims  has 
played  to  capacity  business  throughout  the 
engagement  and  gives  promise  of  the  biggest 
opening  week  gross  of  any  picture  in  the 
last  five  months.. . .Hill  ascribes  its  success 
to  the  opportunity  given  to  tie  up  with  the 
famous  poem  on  which  it  is  based. 

Metro 

“CIRCE”  WILL  go  into  actual  produc- 
tion this  week  imder  the  direction  of 
Robert  Z.  Leonard.  Since  Mae  Murray, 
the  star,  and  Senor  Ibanez,  the  author, 
are  desirous  of  filming  the  story  in  its 
exact  locale,  it  is  probable  the  latter  part 
of  the  piettu-e  will  be  made  in  Paris  and 
Spain.... The  complete  cast  of  “Bread” 
now  reads;  Mae  Busch,  Robert  Frazer, 
Wanda  Hawley,  Pat  O’Malley,  Hobart 
Bosworth,  Eugenie  Besserer,  Myrtle  Sted- 
man  and  Ward  Crane.  Victor  Schertz- 
inger  directing. 

+ + + 

BY  SPECIAL  arrangement  between  Jo- 
seph M.  Schenck  and  Louis  B.  Mayer, 
Fred  Niblo  is  to  direct  Norma  Talmadge 
in  one  production.  Mayer  is  lending  the 
director  who  is  under  long  term  contract 

with  him Present  plans  schedule 

Niblo’s  appearance  on  the  Schenck  lot 
immediately  after  the  release  of  “The 
Red  Lily,”  his  last  picture  for  Mayer. 

Century 

ABE  STERN,  vice  president  of  the  Cen- 
tury organization,  will  remain  on  the 
West  Coast  to  supervise  the  completion 
of  their  fall  program  which  is  to  consist 
of  52  productions.. . .Julius  Stem  plans  to 
remain  in  New  York  until  the  end  of 
June  when  he  will  accompany  Carl 
Laemmle  on  an  extended  trip  abroad. 
He  hopes  to  obtain  a series  of  French 
comedies  which  he  will  translate  into 
English  and  release  in  America. 
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Calls  Censorship 
“Contagious  Disease” 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  27.— Thomas 
Dixon,  author,  in  a speech  before 
the  American  Booksellers’  Asso- 
ciation, denounced  the  censorship 
of  books  and  motion  pictures  as  an 
“iniquity”  and  characterized  the 
itch  for  censorship  as  “a  contagious 
mental  disease  which,  once  started 
spreads  from  one  nosey  mind  to 
another.” 

He  urged  the  organization  to 
fight  the  censorship  move  or  fall 
into  the  hands  of  “peanut  politi- 
cians,” stating  that  bad  books  or 
plays  always  prove  financial  fail- 
ures and  only  bring  ruined  reputa- 
tions. 

Mr.  Dixon  told  the  gathering 
that  the  pictxirization  of  one  of 
his  stories  was  allowed  to  play  in 
Ohio  when  one  party  was  in  power 
and  barred  when  another  came  in. 
He  said  he  had  received  letters  say- 
ing that  on  the  payment  of  $10,000 
cash  and  a percentage  of  profits, 
his  pictures  would  be  allowed  to 
run,  and  presented  that  as  an  ex- 
ample of  what  censorship  might 
lead  to. 


Paramount 

JESSE  L.  LASKY  announces  that  ErnsJ 
Lubitsch  is  to  direct  only  one  picture 
for  Paramount,  “Forbidden  Paradise,” 
starring  Pola  Negri.  . . . Raymond  Grif- 
fith has  been  signed  to  a long  term  con- 
tract by  Famous.  He  is  now  playing  in 
support  of  Pola  Negri  in  “Compromised.” 
+ + + 

YVONNE  HUGHES  has  been  added  to 
the  cast  of  “A  Woman  of  Fire,”  the 
new  Allan  Dwan-Gloria  Swanson  produc- 
tion for  Paramount.  . . . Edward  Hor- 
ton is  the  latest  addition  to  the  cast  sup- 
porting William  Farnum  in  his  initial 
Paramount  picture,  “The  Man  Who 
Fights  Alone.”  Directed  by  Wallace 
Worslev. 

+ + + 

ESTELLE  TAYLOR  has  been  engaged 
to  play  the  feminine  lead  opposite 
Thomas  Meighan  in  “The  Alaskan.”  . . . 
Richard  Dix  is  back  at  the  Long  Island 
studios  to  play  his  part  opposite  Bebe 
Daniels  in  “Sinners  in  Heaven.”  . . . 
E.  Lloyd  Sheldon  is  busy  titling  “Mon- 
sieur Beaucaire,”  which,  according  to 
Paramount  officials,  looks  excellent  even 
in  its  rough  form. 


Vitagraph 

TOM  MIRANDA  has  been  engaged  by  J. 

Stuart  Blackton  to  title  “Behold  This 
Woman,”  of  which  picture  a preview  will 
be  given  this  month.. . .Irene  Rich,  who  has 
the  leading  role  in  the  picture,  has  sailed 
from  New  York  for  Europe.  She  alter- 
nated between  the  studios  of  Vitagraph  and 
Warner  Bros,  to  finish  her  roles  in  two  pro- 
ductions in  time  to  sail. 

+ + + 

ANDERS  RANDOLPH , who  has  a part 
in  “Behold  This  Woman,”  states  that  this 
is  his  eighty-ninth  screen  characterization. . . 
“The  Clean  Heart,”  by  A.  S.  M.  Hutchin- 
son, is  on  the  list  of  feature  productions  by 

Vitagraph  for  1924-25 “The  Code  of  the 

Wilderness”  is  scheduled  for  release  about 
July  6. 

Warner 

DOROTHY  FARNUM  has  terminated 
her  New  York  visit  and  is  now  be- 
ginning adaptation  of  “Lover’s  Lane”. . . . 
Harry  Beaumont  has  been  given  the  job 
of  directing  “The  Tenth  Woman”  to  go 
into  production  June  l....Hope  Loring 
and  Louis  Leighton  are  preparing  the 
script  for  “Cornered,”  to  be  directed  by 
William  Beaudine. 

+ + + 


WI,LLARD  LOUIS  has  been  signed  on 
a long  term  contract  by  Warner  Bros. 
....  “Broadway  After  Dark”  went  into 


Men  who  are  putting:  the  laughs  in  **The 
Telephone  Girl”  series  for  F.  B.  O.  Left 
to  right:  Mel  St.  Clair,  director;  Lee 
Gcirmes,  comeraman;  Lonnie  Dorsa,  assist- 
emt  director;  St.  Elmo  Boyce,  secondi  cam- 
eraman, and  Earl  Walker,  eissistant  camt- 
eraman. 

the  Rivoli  theatre  May  18  for  its  New 
York  premiere. ..  .“Babbitt”  has  been 
completed  for  release  the  end  of  June 
....  Irene  Rich  has  signed  a long  term 
contract  with  Warner  Bros. ...  Millard 
Webb  is  engaged  to  direct  “The  Marriage 


Prints  in  All  Exchanges — Now  Playing 


”%  Hoosier 
Schoolmaster 

HENRY  HULL 
WJANE  THOMAS- 
WHITMAN  t,imtYproducUoru 

HODKINioN  RELEASE 


Studios  Pass  on 
42,000  Stories  in  ’23 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  May  27. — Jesse 
L.  Lasky  is  authority  for  the  state- 
ment that  over  42,000  scenarios  and 
original  stories  were  submitted  last 
year  to  the  motion  picture  studios 
of  Hollyood,  and  only  a handful  of 
them  have  proved  acceptable. 

“Material  of  genuine  worth  for 
motion  picture  purposes  never  will 
go  begging,  for  there  is  always  a 
dearth  of  brilliant  ideas  for  trans- 
ference to  the  screen,”  said  Mr. 
Lasky,  who  passes  upon  the  suita- 
bility of  thousands  of  novels,  stories 
and  plays  annually  in  the  course  of 
his  work. 

“There  is  no  doubt  that  strong 
stories  are  what  the  public  desires, 
rather  than  elaborate  settings,  and 
the  fixed  objective  for  the  future  is 
to  get  the  punch  into  the  story 
instead  of  into  the  set.  Of  course, 
big  sets  will  be  built  if  they  are  de- 
manded by  the  story,  but  for  no 
other  reason,  for  it  is  our  conclu- 
sion that  the  public  has  come  to 
resent  the  big  set  unless  it  really 
belongs  to  the  picture.” 


Vow. . . .James  Flood  has  been  engaged 
to  direct  for  Warner  Bros. ..  .Warner 
Bros,  have  secured  the  screen  rights  to 
Howard  Rockey’s  “This  Woman.” 

Hodkinson 

COSMO  HAMILTON,  author  of  “Another 
Scandal,”  to  be  released  by  Hodkinson  in 
June,  is  assisting  in  the  titling “Wander- 

ing Husbands,”  starring  James  Kirkwood 
and  Lila  Lee,  has  won  praise  from  the  San 
Francisco  press  following  its  showing  at  the 
Granada  theatre  in  that  city. 

+ + + 

HUNT  STROMBERG  says  release  titles 
have  been  decided  upon  for  the  entire 
series  of  Harry  Carey  productions.  Fol- 
lowing “The  Night  Hawk”  and  “The  Light- 
ning Rider,”  which  have  already  been  re- 
leased. will  come  “Tiger  Thompson,”  “Roar- 
ing Rails,”  “The  Man  from  Texas”  and 
‘Soft  Shoes.” 

+ + + 

BETTY  COMPSON’S  second  feature  for 
Hodkinson  has  been  re-titled.  Instead  of 
“Ramshackle  House”  it  is  to  be  called  “All 
for  Love,”  the  original  title  of  the  book  by 
Hulbert  Footner. ..  .Lambert  Hillyer  will 
direct  Florence  Vidor  in“Barbara  Frietchie” ; 
it  is  planned  to  start  production  within  the 
next  two  weeks. 

Universal 

GLADYS  HULETTE  has  been  engaged 
for  the  leading  feminine  role  in  Uni- 
versal’s “Judgment  of  West  Paradise,” 
last  of  the  year’s  schedule  of  program 
pictures.  Johnny  Walker  is  featured  and 
Billy  Sullivan  makes  the  third  in  the  tri- 
umvirate of  leads.  . . . Gareth  Hughes 
has  been  selected  to  support  -William 
Desmond  in  “Desert  Law.” 

+ + + 

TWO  OFi  THE  Jack  Dempsey  two^reel- 
ers  being  made  for  summer  release  have 
been  completed  and  are  on  their  way 
East.  Dempsey  has  completed  work  on 
the  third  and  will  soon  start  on  the  fourth. 

. . . “Fast  Steppers,”  the  two-reel  race 
track  stories  starring  Billy  Sullivan  and 
directed  by  Edward  Laemmle,  have  been 
recently  released^  the  first  of  the  series  of 
six  being  now  in  the  hands  of  the  exhibi- 
tors. They  will  be  released  every  other 
week. 
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Charles  Stuman,  A.  S.  C.  (left)  cameraman 
for  Mary  Philb^  productions  at  Universal 
City,  and  Irving  Cummings,  who  is  direct- 
ing Mary  in  her  newest  Universal,  ‘‘Mitzi.** 


Educational 

ANNOUNCEMENT  has  been  made  that 
exclusive  motion  pictures  were  secured 
by  Kinograms,  Educational’s  news  reel, 
of  Patrick  Cardinal  Hayes  broadcasting 
an  appeal  for  the  Catholic  Charity  drive 
from  WEAF  on  May  11.  . . . “Golf,  As 
Played  by  Gene  Sarazen,”  an  Educational 
Pictures  Special,  was  one  of  the  features 
of  the  golf  show  recently  put  on  by  Gim- 
bel  Brothers,  New  York. 

+ + + 

THE  ALLEN  THEATRE,  Cleveland, 
Ohio,  has  just  concluded  an  experiment 
with  an  all-comedy  program,  billing  it  as 
“Jazz  Week.’’  The  program  consisted  of 
the  Educational  special,  “Plastigrams,” 
Buster  Keaton  in  “Sherlock,  Jr.,’’  Will 
Rogers  in  “Little  Moments  in  Big  Pic- 
tures” and  Lloyd  Hamilton  in  “Killing 
Time.”  The  experiment  is  said  to  have 
been  eminently  successful. 


First  National 

THE  TITLE  OF  the  next  Buster  Keaton 
picture,  to  follow  “Sherlock,  Jr.”,  has 
been  decided  upon  as  “The  Navigator.” 
Kathryn  McGuire  wdll  play  opposite 

Keaton  and  Donald  Crisp  will  direct 

Norma  Talmadge’s  “Secrets,”  now  in  its 
third  month  at  the  Astor  theatre,  New 
York,  will  open  soon  at  the  Imperial, 
San  Francisco,  and  at  a theatre,  as  yet 
undesignated  in  Detroit. 

+ + + 

IT  HAS  BEEN  decided  to  postpone  the 
production  of  “.Learning  to  Love,” 
starring  Constance  Talmadge,  until  Au- 
gust 16  when  John  Emerson  and  Anita 
Loos,  authors,  will  supervise  production 


Pathe 

"CRADLE  ROBBERS the  latest  Our 
Gang  comedy,  heads  the  list  of  Pathe  re- 
leases scheduled  for  June.  Included  in  this 
list  are:  “Before  Taking,”  a Hal  Roach 
comedy;  the  second  episode  of  “The  For- 
tieth Door” ; “Building  Winners,”  the  new 
Grantland  Rice  Sportlight ; Pathe  Review 
No.  22;  an  Aesop  Fable,  “One  Good  Turn 
Deserves  Another,”  and  Topics  of  the  Day 
No.  22  and  Pathe  News  Reels  Nos.  46  and 


A NEW  PATHE  serial  zvas  started  last 
week  under  the  working  title  of  “The 
Golden  Panther.”  Jack  Mulhall  and  Edna 
Murphy  head  the  cast  and  George  B.  Seitz 
is  directing.. . .The  executives  of  the  Pathe 
Exchange,  Inc.,  announced  this  week  that 
a new  two-reel  comedy  schedule  is  to  be 
inaugurated  whereby  Pathe  will  release  104 
two-reel  comedies  during  a year’s  time. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


Joe  Restivo  of  the  Liberty  theatre, 
Freemanspur,  111.,  writes  in  to  tell  us 
that  he  is  going  to  close  his  theatre  this 
summer  on  account  of  the  slack  work  in 
the  coal  mines  and  he  also  says  that  the 
Freeman  Coal  Mining  Co.,  of  that  city 
will  close  its  mine  for  re-construction  and 
to  build  a new  fan  house,  air  shaft  and 
hoist  tipple  and  to  electrify  the  present 
steam  works  in  the  mine.  He  claims 
that  this  work  will  take  about  90  days  or 
more.  Joe  says:  “They  will  close  the 
mine  on  or  about  June  1 and  will  resurne 
work  on  or  about  September  15.  There  is 
no  profit  in  the  small  coal  mine  towns 
as  the  proposition  is  here.  Work  three 
or  four  months  steady  and  then  slack 
down  for  the  same  period  of  time  and 
there  the  poor  coal  miner  is — always  in  a 
Hell  of  a fix.  Out  of  money  and  out  of 
work  is  the  case  of  the  miners  and  that’s 
the  reason  why  we  small  town  exhibitors 
can’t  make  our  living  as  the  big  city 
exhibitors  are  doing.”  Thats  pretty  tough 
sledding,  Joe,  but  what  can  you  do  about 
it?  And  who’s  to  blame?  We  don’t 
know. 

* * * 

A.  Sigfried,  of  the  Bijou  theatre,  De- 
catur, 111.,  has  sent  us  an  invitation  asking 
us  to  attend  a show  he  is  going  to  give 
the  last  of  May  in  his  theatre.  The  invi- 
tation says  that  after  being  off  the  vaud- 
eville stage  for  twenty-five  years  he  is 
going  to  stage  a real  come-back  and  that 
he  is  going  to  do  his  own  act — in  his  own 
theatre — and  pay  his  own  salary — and 
would  like  to  “carry”  his  own  audience. 


The  invitation  is  signed  “A.  Sigfried— 
formerly  billed  as  ‘The  Man  With  a 
Hundred  Faces.”  We’ll  be  mighty  inter- 
ested to  hear  how  you  “got  over,”  Mr. 
Sigfried,  and  we  are  sorry  we  are  not  in 
a position  to  accept  your  kind  invitation. 
* * * 

Roy  W.  Adams,  of  the  Pastime  theatre 
Mason,  Mich.,  has  just  sent  us  a little 
note  informing  us  that  a new  theatre  has 
been  opened  in  Stockbridge,  Mich.,  named 
the  Starland,  and  that  George  White  is 
the  owner.  Roy  says  the  new  house  has 
a convenient,  comfortable  seating  ar- 
rangement and  that  the  equipment  in- 
cludes a stage  to  accommodate  an 
occasional  dramatic  performance.  Two 
Motiograph  De  Luxe  projectors  in  a con- 
crete booth  and  a new  silver  screen 
assure  perfect  projection.  According  to 
Roy  the  Starland’s  opening  bill  was 
Tom  Mix  in  “The  Trouble  Shooter” 

which  played  to  capacity  two  nights. 
Thanks,  Roy. 

* * * 

Fred  Perry,  owner  of  the  Strand  the- 

atre, Watertown,  N.  Y.  and  Benjamin 
Smith,  of  Montreal,  have  recently  pur- 
chased the  Savoy  theatre,  Northfield,  Vt. 
It  is  understood  that  Mr.  Smith  will 
manage  the  new  house. 

* * !(: 

C.  E.  McConaughy,' who  has  been  man- 
ager of  the  American  theatre,  Noblesville, 
Ind.,  since  it  opened  some  years  ago,  will 
continue  in  that  capacity  under  the  owner- 
ship of  Roscoe  Thompson,  who  recently 
purchased  the  controlling  interest. 


Stars  to  Build  Hotel 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  May  27. — According 
to  announcement  made  by  Frank  Case, 
of  the  Algonquin  hotel.  New  York  City, 
he,  in  association  with  Mary  Pickford  and 
Douglas  Fairbanks,  will  erect  a height- 
limit  hotel  on  the  northeast  corner  of 
Hollywood  Boulevard  and  La  Brea  street. 
The  structure  will  cost  $1,500,000. 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  be 
printed. 


Re:  Old  Man  Alibi 

INDIANAPOLIS.  IND.— To  the  Ed- 
itor: I have  been  reading  those  direful 
tales  of  Producer  . complaints  against 
Exhibitor  combinations  and  I am  moved 
to  utter  a word. 

When  the  picture  business  goes  bad, 
that’s  the  time  for  Old  Man  Alibi  to  put 
on  a new  suit  of  excuses  and  explain  the 
whole  trouble.  The  usual  thing  is  for 
the  exhibitor  to  put  the  blame  of  poor 
business  on  the  Producer,  or  visa  versa. 
The  latest  alibi  for  financial  loss  on  the 
part  of  Producers  is  the  claim  that  EX- 
HIBITOR COMBINATIONS,  whole- 
sale bookings,  etc.,  is  forcing  down  prices. 
This  is  the  most  alibiest  of  them  all. 

But,  no,  no.  That  is  not  the  trouble. 
No  one  can  ever  ipake  me  believe  that 
the  exhibitors  have  any  such  organization 
whereby  they  can  force  down  prices. 
This  will  never  happen.  If  it  does,  then 
know'  that  the  Millenium  is  here.  Why 
not  face  facts.  Let’s  be  honest  in  the 
matter  and  we  will  get  somewhere.  There 
never  has  been  a time  in  my  long  experi- 
ence when  the  exhibitor  has  not  paid 
every  dollar  he  could  scrape  up  for  good 
pictures  and  he  always  will.  He  will 
ahvays  do  this  for  at  least  one  reason'. 
“To  keep  his  competitor  from  getting 
the  picture.” 

What  is  ruinous  to  all  of  us  is  paying 
big  prices  for  little  pictures.  Every  time 
w'e  buy  a group  of  pictures  we  buy  them 
on  the  blue-sky  salesmanship.  The  Pro- 
ducer show's  us  a lot  of  pretty  booklets 
of  how'  wonderful  their  “conceived,  but 
unborn  child  w'ill  be” — especially  in  the 
liox  office. 

I have  experienced  that  of  these  big 
specials  only  one  out  of  eight  are  up  to 
the  sales  talk.  This  is  the  thing  that  is 
putting  us  all  out  of  business.  We  are 
first  oversold,  and  then  w'e  oversell  our 
patrons. 

Our  trouble  is  lack  of  entertainment  in 
pictures  of  today.  Here  are  concrete  ex- 
amples : 

At  the  beginning  of  last  season  a cer- 
tain picture  W'as  touted  sky-high.  The 
rez’ieifs  on  it  were  good,  especially  as  to 
the  gorgeous  settings,  etc.  Recently  I 
played  the  picture  for  a three  day’s  run  in 
a small  tow'n  and  it  died  the  death  of  a 


dog.  I began  to  examine  to  learn  what 
was  at  fault.  I had  never  seen  the  picture 
so  I helped  to  fill  the  empty  seats  and 
took  a good  look.  I had  a perfectly  mis- 
erable hour  and  a half  looking  at  a sordid, 
inane,  asinine  story  of  some  half  lewd 
people  going  through  a lot  of  divorce 
and  unhappy  situations  that  would  make 
any  ordinary  mortal  wish  there  never  was 
a picture  show  in  existence. 

I paid  a hundred  and  fifty  dollars  for 
the  picture  and  took  in  a gross  of  $132. 
If  I could  have  seen  the  picture  when  I 
bought  it,  it  never  would  have  gone  on 
my  screen  as  a precious  gift. 

The  next  two  days  were  off  days  and 
to  rest  up  the  town,  I had  a cheap  picture 
— an  LTniversal  Star  Series — that  I paid 
$15  for.  It  had  no  big  sets.  Just  a little 
outdoor  picture  with  Gladys  Walton.  But 
there  was  more  entertainment  in  one  reel 
of  this  little  picture  than  in  the  eight  reels 
of  the  feature  preceding  it.  I paid  ex- 
penses on  the  little  picture  and  pleased 
my  patrons,  while  I lost  a couple  of 
hundred  on  the  big  feature. 

So  you  can  see  when  an  exhibitor  takes 
a whipping  like  this  on  a big  feature,  he 
soon  begins  to  get  hard-boiled  on  the  big 
feature  propaganda.  It  has  got  so  we 
cannot  believe  anything  ive  read  about  big 
pictures  unless  we  personally  look.  There 
are  two  reasons  why  the  prices  of  pictures 
are  going  down.  One  is  that  we  have 
been  fooled  so  many  times  that  we  cannot 
believe  any  one  any  more,  and  the  other 
one  is  that  we  have  paid  out  so  much 
big  money  for  little  pictures  that  we 
have  no  money  left  to  e.xperiment  further. 

Another  instance:  About  a month  ago 
we  played  a so-called  big  picture,  by  a 
great  director  for  a week’s  run  in  one  of 
our  cities.  We  had  done  everything  for 
the  picture  that  any  one  could  do.  We 
opened  up  to  about  two-thirds  of  our 
regular  business  and  the  second  day  it 
dropped  to  zero.  I again  investigated 
personally.  As  I entered  the  theatre,  it 
was  a delight  to  see  the  decorations  to 
boost  the  picture,  but  when  I looked  at 
the  empty  seats  I almost  passed  away. 
I asked  the  orchestra  leader,  “Why  don’t 
they  like  our  theatre  this  week?”  The 
answer  was,  “Look  at  the  picture.”  I 
did.  If  I could  have  seen  that  picture 
before  I bought  it  no  amount  of  money 
could  have  let  it  come  to  my  screen. 

Not  an  ounce  of  entertainment  in  the 
whole  mess,  and  for  three  reels  the 
heroine  tried  to  die  and  then  did  not  die, 
so  that  by  that  time  we  were  tempted  to 
kill  her.  To  what  purpose  could  such  a 
sordid,  unhappy,  unreal  crazy  acting  in 
a picture  serve?  A lot  of  out-of-focus 
camera  w'ork  to  serve  for  art.  The  same 
antics  by  the  star  that  she  has  gone 
through  for  the  last  fifteen  years.  Not 
a new  expression — just  her  old  tricks 
exaggerated.  When  she  shows  grief  her 
Adam’s  Apple  goes  up  and  down  without 
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a single  change  of  pace.  In  the  nam.e 
of  common  sense,  why  don’t  they  see 
that  we  are  here  to  entertain,  that  the 
public  expects  entertainment  first,  last, 
and  always.  If  they  only  had  a dog  wag- 
ging his  tail,  a cat  washing  its  whiskers, 
or  something  of  human  interest  to  relieve 
the  terrible  agony  of  the  story. 

Entertainment,  Entertainment,  Entertain- 
ment that’s  what  we  want  and  have  not. 
Big  Pictures  that  are  Big  Pictures  we  are 
always  ready  to  pay  for,  but  those  half 
baked,  would-be  pictures  with  costly  sets, 
and  beautiful  clothes  and  fine  manners, 
all  without  entertainment — without  the 
soul  of  pictures — Entertainment — that’s 
what  ruins  us. 

When  it’s  a little  picture,  let’s  buy  it  as 
such.  It  it’s  half  way,  just  between  a 
big  one  and  a little  one,  sell  it  for  that 
kind.  When  it’s  big,  all  right,  we  will 
support  it.  But,  by  heck,  we  exhibitors 
are  not  going  to  pay  out  our  good  money 
for  a lot  of  anticipated  big  ones  that  are 
just  imitations  anyhow.  And  we  have 
about  all  of  us  found  out  this  thing  about 
the  same  time  and  that’s  why  we  refuse  to 
be  held  up  paying  big  prices  for  little 
pictures. 

No  exhibitor  combination  has  brought 
this  about.  Just  our  tearful  experiences. 
I can  take  a little  picture  and  buy  it 
right  and  put  on  something  extra  with  it, 
build  it  up,  please  my  patrons,  and  make 
rnoney  but  when  I get  in  on  one  of  those 
eight  to  twelve  reelers  that  is  quoted  as 
big,  paid  for  as  big,  I am  ruined,  because 
it’s  too  long — ^too  tiresome — too  costly, 
and  you  cannot  afford  to  add  more  to  the 
overwhelming  amount,  and  it  is  impos- 
sible to  do  anything  but  to  try  to  force 
it  over,  take  a good  whipping  and  swear 
by  all  that  lives  and  has  gone  before 
that  I never  will  do  it  again. 

Entertainment.  Entertainment.  Mr. 
Producer,  please  give  us  pictures  that 
entertain  and  your  exhibitor  combinations 
will  pay  you  more  than  any  'individual 
can  or  will,  alone. — Fr.^nk  Rembusch, 
F.  J.  Rembusch  Enterprises,  Indianapolis, 
Ind. 


/ Complains  of  High  Prices 

COZAD,  NEB. — To  the  Editor:  I feel 
like  I want  to  say  a W'ord  in  regard  to 
the  price  on  the  new  Lloyd  picture  “Girl 
Shy.”  Brother  exhibitors  have  you  priced 
it  yet?  If  you  have  the  nerve  to  try  it, 
get  ready  to  make  out  a bill  of  sale  for 
your  theatre  and  hand  it  to  them.  That 
is  about  what  they  want  for  it.  I used 
all  the  other  Lloyd’s  at  a price  that  is 
a big  price  for  my  town,  but  this  one  is 
half  again  as  much. 

Now  this  is  what  I call  robbery,  be- 
cause it  don’t  cost  the  producer  any  more 
to  make  this,  than  an  ordinary  good  fea- 
ture. I think  it  would  be  a safe  bet,  that 
not  over  one-fifth  of  the  theatres  in  the 
country  use  this  picture  at  the  prices 
asked,  so  wouldn’t  it  be  better  to  have 
about  four-fifths  of  them  use  it  at  one 
half  of  what  they  ask.  I for  one  will 
not  use  it,  unless  a big  cut  is  made. 

The  funniest  part  of  it  was,  that  I 
had  my  booking  book  all  ready  to  buy  a 
dozen  or  more  two  reel  comedies  from 
the  salesman,  when  I asked  for  the  Lloyd 
also,  but  when  he  gave  me  the  price  I 
put  the  book  away  and  he  left  without 
any  business. — J.  W.  Andresin,  Rialto 
theatre,  Cozad,  Neb. 


Famous  Signs  Fleming 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  May  2'7. — Victor  Flem- 
ing, one  of  the  younger  directors,  has 
been  signed  on  a long  term  contract  by 
Paramount,  according  to  an  announce- 
ment by  Jesse  L.  Lasky. 
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VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright , 192  4 


This  is  the  original  exhibitors’  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

**What  the  Picture  Did  for  Me”  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  **What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

The  Vanhee  Consul,  with  Douglas  Mac- 
Lean. — A very  good  comedy-drama.  Doug- 
las MacLean  does  good  work  in  this,  but 
did  not  prove  a strong  attraction. — S. 
Vermes,  Elcair  theatre,  Cleveland,  Ohio. 

Going  Up,  with  Douglas  MacLean. — Good 
airplane  story  that  seemed  to  please  very 
well  for  two  days.  Six  reels. — E.  E.  Byrne, 
Columbia  theatre,  Athens,  Ohio. — Small 
town  patronage. 

Going  Up,  with  Douglas  MacLean. — Ran 
and  exploited  this'  the  same  as  “Conductor 
1492”  but  failed  to  get  half  as  much  busi- 
ness. Can  recommend  this  as  a corking 
comedy-drama.  Seven  reels. — Ashworth  & 
Bartley,  Federal  theatre,  Denver,  Colo. — 
Neighborhood  patronage. 

Going  Up,  with  Douglas  MacLean. — 
Pleased  most  of  them.  Good  picture  for 
small  town. — R.  R.  McCrassen,  Weeksbury 
theatre,  Weeksbury,  Ky. — Small  town  pat- 
ronage. 

F.  B.  O. 

Judgment  of  the  Storm,  with  a special 
cast. — Good  picture.  Good  attendance. — M. 
A.  Choynski,  Newbury  theatre,  Chicago,  111. 
— General  patronage. 

Judgment  of  the  Storm,  with  a special 
cast. — ’A  fine  picture  which  drew  big  busi- 
ness. Seven  reels. — R.  Pfeiffer,  Princess 
theatre,  Chilton,  Wis. — Small  town  patron- 
age. 

Judgment  of  the  Storm,  with  a special 
cast. — Good  picture  and  pleased  our  au- 
dience 100  per  cent.  Although  we  did  not 
do  a big  business,  we  know  our  patrons 
were  pleased.  Eight  reels'. — Geo.  J.  Kress, 
Hudson  theatre,  Rochester,  N.  Y. — Neigh- 
borhood patronage. 

Phantom  Justice,  with  a special  cast. — 
This  is  surely  a good  picture.  One  that 
will  please  every  class  of  patrons  even  the 
kids  are  tickled  with  Tom  Wilson’s  pranks 
as  the  Negro.  The  ending  was  the  weakest 
spot  of  the  whole  picture.  Six  reels. — Hugh 
G.  Martin,  American  theatre,  Columbus,  Ga. 
— General  patronage. 

Phantom  Justice,  with  a special  cast. — 
Only  a fair  program  picture.  Seven  reels. 
— R.  Pfeiffer,  Princess  theatre,  Chilton,  Wis. 
— Small  town  patronage. 

The  Mask  of  Uopez,  with  Fred  Thomson. 
— This  star  in  my  notion  in  this  picture  is 
just  as  good  as  any  Mix  I ever  saw  and  his 
horse  is  a dandy.  F.  B.  O. ' will  sell  those 
pictures  right  so  give  them  a boost  and 
buy  the  whole  seven.  Five  reels. — George 
C.  Starkey,  Opera  House,  Montour  Falls, 
N.  T. 

Itching  Palms,  with  a special  cast. — We 
consider  this  a picture  with  good  entertain- 
ment qualities  and  certainly  has'  a surprise 
in  the  last  reel  that  will  make  an  audience 
sit  up  and  take  notice.  This  picture  was 
enjoyed  by  a small  crowd,  but  was  no  fault 
of  the  picture.  Just  no  money  in  circu- 
lation out  here.  Six  reels. — ^W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. — Small 
town  patronage. 

Itching  Palms,  with  a special  cast. — 


New  Pictures 
Reported  m 
This  I ssue 

The  following  are  among  the 
new  pictures  reported  in  this 
issue  : 

Average  Woman 
Beau  Brummel 
Bluff 

Borrowed  Husbamds 
Broadway  After  Dark 
Daddies 

Enchanted  Cottage 
Hill  BiUy 
Icebound 

Man  Life  Passed  By 
Marriage  Cheat 
Maurriage  Circle 
Mile.  Midnight 
Night  Hawk 
Night  Message 
Old  West 
Riders  Up 
Sinner  or  Saint 
Society  Scandal 
Torment 

Why  Men  Leave  Home 
Yankee  Consul 


Pretty  fair  picture  but  poor  print.  Had 
lots  of  grief  with  F.  B.  O.  prints.  Six  reels. 


— Welty  & Son,  Midway  theatre.  Hill  City, 
Kan. — General  patronage. 

Three  o’clock  in  the  Morning,  with  Con- 
stance Binney. — The  title  was  the  least  of 
the  show.  Picture  just  average  program 
picture.  Drew  fairly  well  owing  to  title. 
Six  reels. — A1  Werner,  Royal  theatre,  Read- 
ing, Pa. 

The  Love  Pirate,  with  Carmel  Myers. — ■ 
Just  a medium  program  picture.  Nothing 
to  rave  over.  Five  reels. — E.  A.  Armistead, 
Lyric  theatre,  Easley,  S.  Car. 

Blow  Yonr  Own  Horn,  with  a special 
cast. — Good  comedy-drama,  but  where  on 
earth  did  they  get  the  name?  Did  not  pull 
one  dime  for  me,  owing  to  the  title,  and 
drew  the  lowest  record  of  Sunday’s  busi- 
ness in  five  years,  but  the  picture  is  there 
of  you  can  get  them  in.  Seven  reels. — 
Hugh  G.  Martin,  American  theatre,  Colum- 
bus, Ga. — General  patronage. 

Blow  Your  Own  Horn,  with  a special  cast. 
— A good  program  picture  with  enough 
thrills  and  comedy  to  please  majority  of 
audience.  Did  not  draw.  Six  reels. — R. 
Pfeiffer,  Princess  theatre,  Chilton,  Wis. — 
Small  town  patronage. 

Blow  Your  Own  Horn,  with  a special 
cast. — This  is  a fine  program  picture  full 
of  pep  and  comedy.  Just  enough  to  get 
over  good.  Six  reels. — Leachman  Bros., 
Pastime  theatre.  Woodward,  Okla. — General 
patronage. 

The  Mailman,  with  Ralph  Lewis. — Pic- 
ture good  enough  but  somehow  no  business. 
Did  not  go  over  near  like  the  other  John- 
sons. O.  K.  for  local  postmaster  and  all. 
Just  not  there.  Good  paper;  good  print; 
priced  right.  Should  go  big  in  the  smaller 
towns. — M.  R.  Blair,  Regent  theatre.  Cedar 
Falls,  la. — General  patronage. 

The  Mailman,  with  Ralph  Lewis. — A 
splendid  picture.  I would  say  it  is  not 
quite  as  spectacular  as  “The  Third  Alarm” 
and  “Westbound  Limited,”  but  is  a mighty 
good  picture  and  would  advise  all  exhibit- 
ors to  play  it. — George  C.  Starkey,  Opera 
House,  Montour  Falls,  N.  T. 

The  Mailman,  with  Ralph  Lewis. — Per- 
sonally I thought  this  was  the  best  Emory 
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ACCOLA,  E.  C 184 

ADAMS,  R.  W 19 

ALLEN,  C 8 

ALGUIRE,  Mrs.  C.  C 54 

ANDERSON,  C.  V 116 

ANDERSON,  J.  A 143 

ANDERSON,  R.  L 85 

ANDRESEN,  J.  W 104 

ANGELL,  H.  H 130 

ARMENTROUT,  R 72 

ARMISTEAD,  E.  A 66 

ASHWORTH  & BARTELS 180 

BABIN,  M.  J 7 

BAILEY,  J 159 

BARBER,  C.  E 87 

BARTLETT  & SON,  C.  W 103 

BAYS,  E.  C 170 

BELL,  Mrs.  L 22 

BERGER,  S.  A 37 

BICKEL,  J.  C 108 

BIERWIRTH,  H.  C 62 

BILLS,  C.  H 88 

BINIONS,  H.  H 133 

BODWELL,  M.  F 141 

BOLLMAN,  V.  G 9 

BRENNER,  W.  H 10 

BROADUS,  J.  N 177 

BROWN,  C.  L 42 

BROWNE,  F.  L 39 

BURSON,  L.  A 158 

BYERLY,  C.  M 43 

BYERLY,  S.  L 30 

BYRNE,  E.  E 147 

CAIRNS,  J 23 

CARTER,  Mrs.  L.  M 55 

CAUSEY,  H 70 

CLARK.  W.  M 105 

COLLINS,  E.  N 101 

CRAIG,  M.  T 186 

CRAIG,  W.  E 152 

CREAL,  W.  H 4 

CRONKHITE,  C.  C 89 

CROSBY  & SCHWIERSKE 44 

DASPIT,  H 31 

DeBAGGIO,  H 40 

DeMORDANT,  P 76 

DEYO,  L 174 

DINSMORE  & SON 90 

DOLWING,  R.  L 41 

DURBIN,  P.  J 127 

EAGAN,  H.  J 112 

ELLIOTT,  E.  H 63 

ENLOE,  J.  J 134 

ESTEE,  P.  G 24 

EULER,  J.  R 26 


‘‘‘‘Herald  Only  ' Club 

"Because  the  'Herald'  was  the  pioneer  in  this  field,  and  because 
we  will  have  a better  journal  to  which  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one,  just  as  long  ais  the  'Herald' 
keeps  up  its  high  standard  of  service  I shall  write  solely  for  this 
magaoine." — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 


FARNSWORTH,  R 110 

FAYTLE,  M.  F 163 

FOSTER,  M.  P 73 

FOX,  Mr.  and  Mrs.  E 64 

GAILEY,  E.  E 94 

GAUDING,  H.  W 45 

GRAY,  L.  E 135 

GREEN,  S .• . . 168 

GUERIN,  W.  R 82 

HARRIS,  F.  N 77 

HARRISON,  M 169 

HARTMAN,  C.  M 154 

HELD,  P.  G 32 

HESS,  L.  S 95 

HICKMAN,  R.  W 83 

HILLYER,  M 137 

HILTON,  O.  A.  B 28 

HINDS,  F.  C 11 

HINDS,  W 173 

HOFFMAN,  P.  B 114 

HOPKINSON,  JR.,  F.  S 131 

HORN  & MORGAN 58 

HORNUNG,  A 56 

HUESTIS,  B.  E 106 

IHDE,  S.  G 46 

JENKINS,  J.  C 3 

JENSEN  BROS Ill 

JESSEE,  Mr.  and  Mrs.  T.  R..  . 47 

JOHNSON,  O.  W 78 

JUDGE  & WOOLSEY 164 

KENNEASTER,  J.  S 172 

KHATTAR,  G 51 

KINGERY,  R.  H 123 

KOCH,  G.  H 165 

KOOKER,  D.  A 52 

KOOPMAN.  J 132 

KOTTAS,  E.  V ISO 

KRAUTH,  P 149 

KUDLACEK,  J.  J 67 


LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LOWELL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN,  C.  H 128 

LYNCH,  C.  H 71 

MacPHERSON,  O.  E 117 

MALPHURS,  C 178 

MARTIN,  H.  G 48 

McCORMICK,  B.  P 49 

MEECE  & HALE 121 

MENDENHALL,  C.  A 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

MILLER,  C.  E 166 

MILLER,  C.  R 14 

MILLER,  L.  A 145 

MILL  WARD,  V 102 

MOORE,  L.  R 74 

MOORE,  Mrs.  J.  W 25 

MOORE,  P 124 

MORGAN,  A.  M 136 

MORRIS,  P.  E 126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON,  W.  H 50 

NEIS,  A.  R 125 

NORTON,  B 182 

O’HARA,  F.  J 80 

OLLER,  L 139 

O’NEIL,  E.  J 109 

O’TOOLE,  A.  B 176 

PARKS.  O.  E 60 

PATRICK,  W.  D 97 

PEITZ,  P.  B 115 

PERRY,  F 156 

PFEIFFER,  R 113 

PFLUGER,  H.  H 171 

PHILLIPS,  D.  H 107 


PILLIOD,  L.  A 33 

PORTELL,  J.  G 69 

POWERS,  C.  H 20 

RAND,  P 5 

REA,  G.  A 1 

REDISKE,  G.  F 34 

RESTIVO,  J 167 

REYNOLDS,  E.  J 91 

REYNOLDS,  J.  M 179 

RILEY,  R.  R 38 

RITTER,  G.  J 75 

RIVA,  Mrs.  C.  A IS 

RODGERS,  F.  C 144 

ROSSER,  R.  P 161 

ROYSTER,  M 175 

RYAN,  C.  H 57 

SABIN,  F.  E 16 

SAMPLE,  F.  R 61 

SAUNDERS,  E 129 

SCHMIDT,  J.  W 92 

SELK,  H.  G 138 

SHOYER,  Dr.  M 183 

SILVER  & SON,  W.  H 120 

SIMPSON,  C.  H 157 

SITTON  & SON,  A.  P 151 

SMITH,  Mrs.  R.  B 142 

SPAINHOUR,  C.  A 100 

STANTON,  M 27 

STARKEY,  G.  C 17 

STEEL.  A 98 

STETTMUND,  H.  G 6 

STEVENSON,  G 160 

SUSZYCKI,  A.  A 99 

SWARTOUT,  E.  W 35 

TALBERT,  J.  H 162 

THOMPSON,  H.  P 21 

TILLER,  J 29 

TOPE,  G.  W 119 

TROYER,  0 81 

VAN  NOY,  H 36 

VAN  STRATT,  W.  J 118 

VAUGHAN,  G 53 

VEATCH,  A.  L 65 

VETTER,  E.  H 153 

WENGER,  R.  S 181 

WERNER,  A.  C 146 

WETZ.  J.  H 140 

WHARTON,  E.  L 79 

WILCOX,  L.  M 185 

WHITE,  D.  A 84 

WILLIAMS,  J.  M 93 

WILLIAMSON,  A.  E 155 

WINTERBOTTOM,  W 18 


Johnson  picture  to  date.  Our  patrons  told 
us  so,  too.  Tie  up  with  the  postal  clerks 
and  put  It  over  big-.  You  can’t  go  wrong. 
Seven  reels. — Leachman  Bros.,  Pastime  the- 
atre, Woodward,  Okla, — General  patronage. 

Kaldane  of  the  Secret  Service,  with  Hou- 
dlnl. — This  secret  service  picture  went  over 
fairly  well.  Pleased  S5  per  cent.  Six  reels. 
— Joe  Restivo,  Liberty  theatre.  Freeman- 
spur,  111. — Small  town  patronage. 

Ijights  Out,  with  a special  cast. — Poor 
box  office  picture.  Pleased  about  fifty-fifty. 

• — L.  Jones.  Star  theatre,  Malad  City,  Idaho. 
— General  patronage. 

flights  Out,  with  a special  cast. — This  is 
an  unusual  picture.  Different  from  the 
average  run.  It  will  go  over  in  any  town. 
Six  reels. — Leachman  Bros..  Pastime  the- 
atre, Woodward,  Okla. — General  patronage. 

Human  Wreckage,  with  Mrs.  Wallace  Reid. 
— This  is  a picture  that  every  exhibitor 
should  run.  It  exposes  the  ravages  of  the 
dope  evil.  Mrs.  Wallace  Reid  put  some- 
thing over  when  she  caused  this  film  to  be 
made.  Book  it  and  advertise  it  strong. 
Eight  reels. — A.  B.  O’Toole,  Star  theatre. 
Crystal,  N.  D. 

Mary  of  the  Movies,  with  Marion  Mack. 


— Just  average  entertainment.  Not  worth 
half  of  what  we  paid  for  it.  Six  reels. — 
Welty  & Son,  Midway  theatre,  Hill  City, 
Kan. — General  patronage. 

Divorce,  with  Jane  Novak. — One  man 
told  me  the  next  morning  that  it  was  the 
best  picture  he  ever  saw,  and  he  has  seen 
a good  many.  Everybody  was  pleased  and 
the  lesson  was  good,  acting  of  the  best,  and 
a faultless  cast.  With  all  this,  and  then 
the  exchange  sent  us  a poor  print.  We  paid 
a big  price  for  this  picture  and  were  en- 
titled to  a first-class  print,  but  did  not  get 
it.  This  poor  print  business  will  hurt  the 
special  productions  more  than  anything 
else.  If  we  can’t  get  good  prints  when  we 
pay  a big  price,  why  not  get  cheap  pic- 
tures, which  are  usually  in  good  shape? 
Six  reels. — R.  Ross  Riley,  Wigwam  theatre, 
Oberlin,  Kan. 

Divorce,  with  Jane  Novak. — A very  good 
program  picture.  Not  a special.  Film  good. 
— Fred  Boselager,  Opera  House,  Hilbert, 
Wis. 

Desert  Driven,  with  Harry  Carey. — This 
is  not  a great  picture  by  any  stretch  of 
the  imagination,  but  several  people  said 
it  was  good  and  it  gave  general  satisfac- 


tion. Six  reels.- — A1  Werner,  poyal  the- 
atre, Reading,  Pa. 

The  Understudy,  with  Doris  May. — A 
very  good  comedy-drama.  Has  pep  and 
action  and  is  suitable  for  any  kind  of  a 
house.  Got  over  fine  and  our  crowd  voted 
it  extra  good. — Ben  L.  Morris,  Olympic 
theatre,  Bellaire,  Ohio. 

In  the  Name  of  the  Daw,  with  Ralph 
Lewis. — As  good  as  others  have  said  it 
was.  Six  reels'. — Dinsmore  & Son,  Majestic 
theatre,  Weiner,  Ark. — Neighborhood  pat- 
ronage. 

The  Kick  Back,  with  Harry  Carey. — Good 
western  Carey  picture,  a little  better  than 
others  we  have  had.  Harry  used  to  be 
rather  popular  here,  but  will  soon  be  sup- 
planted by  younger  men.  Six  reels. -^J.  H. 
Tharp,  Crescent  theatre,  Cherokee,  Kan. — 
Small  town  patronage. 

The  Third  Alarm,  with  Ralph  Lewis. — 
Wonderful  picture.  Book  it  and  boost  it 
and  you  will  be  glad. — Columbia  theatre. 
Poynette,  Wis. — Neighborhood  patronage. 

The  Third  Alarm,  with  Ralph  Lewis. — 
Above  the  average  picture,  will  stand 
strong  advertising.  Fire  scene  is  great  and 
the  picture  all  the  way  through  is  splendid. 
I had  many  favorable  comments  and  a good 
house.  The  circus  heralds  will  bring  them 
in.  Although  heralds  are  overdrawn,  as 
all  F.  B.  O.’s  advertising  is. — W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. — Small 
town  patronage. 

Bishop  of  the  Ozarks,  with  a special  cast. 
— If  you  can  get  them  in,  believe  this  will 
please  as  near  100  per  cent  as  any  picture 
you  ever  ran.  Six  reels. — D.  E.  Fitton, 
Lyric  theatre,  Harrison,  Ark. — Small  town 
patronage. 

The  Hound  of  the  Baskervilles,  with  a 
special  cast. — First  one  of  F.  B.  O.’s  that 
we  cannot  recommend.  Too  much  mystery. 
Did  not  suit  my  crowd. — Columbia  theatre, 
Poynette,  Wis. — Neighborhood  patronage. 

Mickey,  with  Mabel  Normand. — This  re- 
issue went  over  big  here.  Many  had  seen 
it  before  but  were  ready  to  see  it  again. 
We  advertised  it  well  with  handbills,  ban- 
ners, posters'  and  lobby  cards.  Ran  teaser 
slides  and  stock  slides  weeks  in  advance 
and  actually  made  some  money — and,  be- 
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lieve  us,  we  needed  it.  Six  reels. — Dins- 
more  & Son,  Majestic  theatre,  Weiner,  Ark. 

First  National 

The  Marriag’e  Cheat,  with  a special  cast. 
— A very  interesting  offering  and  am  sure 
it  will  please  the  average  picture  theatre 
patron.  However,  it  will  not  create  any 
talk  and  the  folks  who  see  it  take  it  as 
the  usual  photoplay  diet  and  let  it  go  at 
that.  I would  say  Laska  Winters  has  a 
most  unusual  part  and  gets  away  with  it  in 
fine  style  and  she  deserves  quite  some 
credit  for  her  performance.  All  of  cast 
good.  Business  average.  Seven  reels. — 
W.  H.  Brenner,  Cozy  theatre,  Winchester, 
Ind. 

The  Enchanted  Cottage,  with  Richard 
Barthelmess. — Not  up  to  the  Barthelmess 
standard,  but  nevertheless  a good  picture. 
The  majority  of  my  patrons  liked  it,  but 
quite  a number  did  not,  which  forces  me  to 
quote  it  as  “less  than  a 100  per  cent  pro- 
duction.” Seven  reels. — 'Frank  L.  Browne, 
Cabrillo  theatre,  San  Pedro,  Cal. — General 
patronage. 

Torment,  with  Owen  Moore. — Good  inter- 
esting picture  that  pleased  our  patrons. — 
E.  W.  Swarthout,  Palace  theatre,  Aurora, 
Ind. — General  patronage. 

When  a Man’s  a Man,  with  John  Bowers. 
- — This  is  what  I call  an  A-1  picture  from 
every  angle.  It  has  action,  suspense,  thrills 
and  pathos,  which  will  please  everyone  from 
low  brows  to  high  brows,  and  also  children. 
I think  I am  safe  to  say  it  pleased  99  per 
cent.  Seven  reels. — A.  A.  Suszncke,  Majestic 
theatre,  Mauston,  Wis. 

When  a Man’s  a Man,  with  John  Bowers. 
— Boys,  get  it  quick.  Will  sure  do  the  biz 
for  you.  Two  days  to  capacity — 800  seats. 
10c,  20c,  30c.  Seven  reels. — M.  B.  Tritch, 
Victory  theatre,  Potian,  Okla. — Mixed  pat- 
ronage. 

When  a Man’s  a Man,  with  John  Bowers. 

■ — Excellent,  but  not  a powerful  drama  in 
any  sense.  Has  no  big  punches  and  would 
class  it  as  only  slightly  better  than  most 
Westerns'.  However,  the  picture  follows 
book — the  acting  is  very  good.  It  has  com- 
edy enough  to  make  a well  balanced  picture 
and  it  will  please,  both  the  ladies  and  men. 
Boost  it,  but  don’t  charge  too  much.  I hit 
two  days  of  rain  and  business  was  very 
poor. — V.  G.  Bollman,  Castalia  theatre, 
Castalia,  Iowa. — Small  town  patronage. 

Galloping  Fish,  with  a special  cast. — This 
is  too  funny  for  anything.  Like  a young- 
ster who  sat  alongside  of  me  remarked, 
“Just  like  a comedy  clear  through,”  and 
that  is  just  what  it  is,  straight  slapstick 
comedy  with  high-class  setting.  I laughed 
at  the  thing  until  I laughed  out.  It  only 
sustains  interest  about  one-half  through. 
Therefore  it  fails  as  an  evening’s  entertain- 
ment.— Business  poor  three  days.  Seven 
reels. — ,W.  H.  Brenner,  Cozy  theatre,  Win- 
chester, Ind. 

Plo-wing  Gold,  with  Milton  Sills. — Very 
good  picture  that  pleased  most  every  one 
who  saw  it.  One  of  the  good  ones.  Also 
has  a title  and  paper  that  will  bring  them 
in.  Eight  reels. — A.  A.  Suszycke,  Majestic 
theatre,  Mauston,  Wis. 

Why  Men  Eeave  Home,  with  Lewis  Stone. 
— Real  entertainment  plus  good  drama. 
Splendid  comedy.  Excellent  direction, 
superb  cast,  satisfactory  business.  Eight 
reels. — Frank  L.  Browne,  Cabrillo  theatre, 
San  Pedro,  Cal. — General  patronage. 

Her  Temporary  Husband,  with  Owen 
Moore. — One  of  the  best  comedy-dramas  I 
have  shown  for  a long  time.  Pleased  every- 
body.— Frank  Shepherd,  Majestic  theatre, 
Biggar,  Sask.,  Can. — Small  town  patronage. 

Her  Temporary  Husband,  with  Owen 
Moore. — Good  comedy.  More  laughs  than 
any  picture  I ever  saw.  Better  than 
“Grandma’s  Boy.”  Better  than  average 
business  three  days.  Film  good. — R.  S. 
Wenger,  Victory  theatre.  Union  City,  Ind. 

Her  Temporary  Husband,  with  Owen 
Moore. — Will  please  anyone.  Step  on  it. 
Seven  reels'. — O.  W.  Lambert,  Orpheum  the- 
atre, Roundup,  Mont. 

A Dangerous  Maid,  with  Constance  Tal- 
madge. — Terrible;  worst  I ever  saw.  Too 
bad  for  First  National.  They  most  always 
have  knockouts.  Seven  reels. — M.  B.  Tritch, 
Victory  theatre,  Potian,  Okla. 

A Dangerous  Maid,  with  Constance  Tal- 
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Welcome,  Number  186 

I want  to  join  your  “Herald  Only”  Club. 

I know  I have  been  a slacker  in  not  doing  my  share  in  the  “What 
the  Picture  Did  For  Me”  department,  but  I promise  you  I will  do  my 
best  in  the  future. — M.  T.  Craig,  Majestic  theatre,  Dresden,  Ont.,  Canada. 

(MR.  CRAIG’S  name  is  added  to  the  roster  this  week.  His  enrollment  number  is  186  ) 

BOY  PAGE  NORMA  TALMADGE 

Somebody  please  page  Norma  Talmadge.  I have  received  photos  from 
almost  every  star  in  the  “Herald  Only”  Club  Favorite  Star  Contest  hut  Norma, 
and  she  was  the  one  I helped  to  put  over.  I think  she  should  come  across, 
don’t  you? — E.  H.  Elliott,  Palace  theatre,  Lynn,  Ind. 

AND,  BOY,  WHILE  YOU’RE  AT  IT— 

And  now  that  the  “Herald  Only”  Club  Havorite  Star  Contest  is  over, 
it  is  almost  time  for  the  winners  to  pass  around  the  cigars.  Of  course  my 
candidate  was  left  far  behind  in  the  race,  but  I am  just  as  strong  for  her  as 
if  she  had  won.  The  trouble  was  that  not  enough  of  the  voters  had  seen 
her  work,  and  she  was  not  as  well  known  as  the  winners,  not  having  been 
in  the  game  as  long,  but  I must  say  that  the  ones  who  won  are  the  real 
stars. 

Bet  Jenkins  bought  a new  hat  on  the  strength  of  the  victory,  even  if  his 
favorite  did  come  in  second. — R.  Ross  Riley,  Wigwam  theatre,  Oberlin,  Kan. 

Voters,  Attention 

Congratulations  on  the  honesty  of  your  department  in  the  HERALD 
wherein  you  publish  the  fact  that  Norma  Talmadge  won  the  Favorite  Star 
Contest  for  believe  me  if  there  could  have  been  any  crooked  work  take  place 
Viola  would  surely  have  topped  the  list. 

My  reason  for  saying  this  is  that  Viola  was  Daddy  Jenkins’  favorite,  he 
wrote  beautiful  verses  about  her  and  was  right  up  on  the  front  line  when 
Phil  Rand  stole  a march  on  him.  He  hit  Creal  from  Omaha  some  pretty  hard 
jolts  about  his  favorite  star. 

Daddy  Jenkins  is  a clever  writer  and  so  is  Creal  and  Rand,  but  I think  J.  C. 
is  spoken  of  as  often  in  the  HERALD  as  anyone  else  and  therefore  1 believe 
he  has  the  sympathy  of  all  the  HERALD  readers  and  I think  that  many  of  them 
wanted  his  star  to  win. 

But  she  didn’t,  and  that’s  that.  If  Phil  Rand  had  come  out  and  done  a little 
campaigning  for  his  friendly  enemy,  J.  C.,  the  two  of  them  might  have  put 
Viola  over. 

I want  to  take  this  opportunity  to  thank  all  members  of  the  “Herald  Only” 
Club  who  voted  for  Norma,  and  I also  want  to  thank  the  HERALD  staff  for  the 
way  they  handled  the  contest.  It  sure  went  over  great. — ELMER  E.  GAILEY, 
Crystal  theatre,  Wayne,  Neb. 

Speaking  of  Nebraska 

It  was  indeed  a pleasure  to  learn  that  our  choice  for  first  place  in  the 
recent  contest  was  also  the  choice  of  the  majority  of  the  “Herald  Only” 
Club. 

There  is  a significant  fact,  slightly  covered  up,  but  which  we  Ne- 
braskans feel  should  surely  be  brought  to  the  attention  of  the  “Herald 
Only”  Club  members  not  living  in  this  great  state.  The  three  winners 
of  the  first,  second  and  third  places  were  nominated  by  Nebraskan  exhibi- 
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tors.  In  fact,  Nebraska  exhibitors  at  the  present  time  constitute  the 
largest  membership  in  the  “Herald  Only”  Club  of  any  state. in  the  Union. 
— Paul  C.  Morgan,  Horn  & Morgan,  Star  theatre,  Hay  Springs,  Neb. 

“Herald”  Cover  His  Index 

IFc  certainly  appreciate  the  HERALD  and  keep  evcr^i  one  of 
them  0)1  file,  zL'ithin  arm's  reach  of  oiir  writing  ‘desk.  We  mark 
each  iton  zee  are  interested  in  and  on  the  cover  leaf  we  make  out 
data  concerning  any  special  article  zvithin,  and  the  page,  so  we 
can  locate  anything  we  zvant  in  a few  ini)intes. — DINSMORE  & 
SON,  Majestic  thcat)'''e,  Weiner,  Ark. 

GOOD  .LUCK,  AND  MAY  IT  BE  SOON 

Tonight  I am  mailing  to  you  several  reports  on  various  pictures,  which 
in  all  probability  will  be  the  last  in  some  time,  as  I have  sold  the  Victory  to 
G.  D.  Hughes  of  Heavaner,  Oklahoma.  Mr.  Hughes  will  place  his  brother- 
in-law,  Mr.  W.  C.  Kerry,  in  charge. 

Continue  to  send  the  Herald  here,  as  he  will  no  doubt  need  it  as  badly 
as  T did.  When  located  again,  will  advise  you  to  again  start  the  Herald.— 
AI.  B.  Tritch,  Victory  theatre,  Poteau,  Okla. 

(As  Mr  Hugiies  is  aJso  a contributor  to  this  department,  the  Victory  “remains  in  the 
family,”  so  to  speak.) 

Thank  You.  Glad  It  Serves 

Enclosed  find  a few  reports  for  that  valuable  column  in  the  PIerald, 
“What  the  Picture  Did  For  Me.”  I wish  to  do  my  share  in  keeping  this 
column  up,  because  it  saves  me  several  dollars  a month  as  a booking 
guide. — M.  R.  Blair,  Regent  theatre.  Cedar  Falls,  la. 

“TO  ERR  IS  HUMAN” 

In  your  issue  of  May  17th  you  made  a mistake.  You  credit  me  with 
a report  on  “Smilin’  Through.”  I did  not  run  that  picture.  Mine  was 
"The  Sin  Flood.”  It  makes  no  difference  to  me  unless  someone  else 
might  care. — J.  J.  Enloe,  Y.  M.  C.  A.  theatre,  Hitchins,  Ky. 


I EXHIBITORS  HERALD, 

I 407  S.  Dearborn  St., 

I Chicago,  111. 

I Gentlemen: 

I wish  to  join  the  “Herald  Only”  Club  formed  by  contributors  to 
your  “What  the  Picture  Did  For  Me”  department. 

j (Exhibitor) 

j (Theatre) 

(City) 

I (State) 
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madge. — Not  much.  Connie  is  not  heavy 
and  should  not  try  it.  Seven  reels. — O.  W. 
Lambert,  Orpheum  theatre,  Roundup,  Mont. 

Fainted  People,  with  Colleen  Moore. — 

Here  is  a new  one.  More  business  than 
“Flaming  Youth.”  Think  it  pleased  as  well. 
Below  zero  when  I played  “Flaming  Youth.” 
Give  me  pictures  like  "Painted  People,” 

“Temporary  Husbands,”  “Boy  of  Mine,” 
“Twenty  One,”  and  I can  stay  in  business. 
— R.  S.  Wenger,  Victory  theatre,  Union 
City,  Ind. 

Fainted  Feople,  with  Colleen  Moore. — 

Positively  will  not  hold  up  to  expectations. 
After  “Flaming  Youth,”  it  is  a shame  to 
Colleen  Moore  and  the  exhibitors  as  well 
to  bring  this  sort  of  entertainment  out 
under  First  National’s  banner.  It  surely 
is  a well  known  fact  that  we  cannot  charge 
regular  admission  prices  for  pictures  like 
this.  I hope  the  producer  of  Colleen 
Moore’s  next  picture  does  not  make  the 
mistake  that  he  has  in  this  one  by  judging 
that  most  anything  will  do.  Seven  reels. — - 
W.  H.  Brenner,  Cozy  theatre,  Winchester, 
Ind. 

Iiilies  of  the  Field,  with  Corinne  Griffith. 
— A beautiful  photoplay  from  an  artistic 
standpoint  and  a cast  that  reads  like  a 
million  dollars,  but  somehow  there  seemed 
to  be  “something”  lacking,  no  doubt  occa- 
sioned by  the  length  of  the  picture.  Eight 
reels. — Frank  L.  Browne,  Cabrillo  theatre, 
San  Pedro,  Cal. — General  patronage. 

The  Song  of  Love,  with  Norma  Talmadge. 
— Not  up  to  the  standard  of  this  star. 
Eight  reels. — T.  A.  Shea,-  Palace  theatre, 
McGehee,  Ark. — Neighborhood  patronage. 

The  Song  of  Love,  with  Norma  Talmadge. 
— Did  better  than  we  expected  and  received 
more  favorable  reports  than  usual.  Ran 
Will  Rogers  in  “The  Cake  Eater,”  which 
helped  make  the  entire  program  pleasing. — • 
Ashworth  & Bartels,  Federal  theatre,  Den- 
ver, Colo. — Neighborhood  patronage. 

The  Eternal  City,  with  Barbara  LaMarr. 
— A splendid  picture.  Will  give  satisfac- 
tion to  better  class  trade.  Good  money- 
maker for  First  National.  I sent  them  all 
of  it. — R.  S.  Wenger,  Victory  theatre.  Union 
City,  Ind. 

The  Eternal  City,  with  Barbara  LaMarr. 
— One  of  the  biggest  pictures'  of  the  year. 
Has  everything  in  it  and  has  many  angles 
to  exploit.  Study  the  press  sheet  and  re- 
member it  will  please  if  you  will  get  them 
in.  Did  excellent  business. — Ashworth  & 
Bartels,  Federal  theatre,  Denver,  Colo. — 
Neighborhood  patronage. 

Anna  Christie,  with  Blanche  Sweet. — 
Very  good  picture  for  grownups.  Pleased 
about  90  per  cent  of  those  who  saw  it. 
Personally,  I thought  it  was  the  cat’s  trans- 
mission.— H.  E.  Schlichter,  Liggett  theatre, 
Madison,  Kan. 

Anna  Christie,  with  Blanche  Sweet. — Act- 
ing of  Miss  Sweet  great,  though  the  picture 
failed  to  draw  or  please.  Watch  your  step 
on  what  you  pay  for  this  one.  Eight  reels. 
— T.  A.  Shea,  Palace  theatre,  McGehee,  Ark. 
— Neighborhood  patronage. 

Anna  Christie,  with  Blanche  Sweet. — A 
good  story  well  told.  It  is  not  pleasant  to 
look  at  and  lacks  contrasting  scenes  to 
relieve  the  continued  s'ordidness  of  the 
story.  Has  little  or  no  comedy.  Not  the 
type  of  a story  that  generally  pleases. — 
Ben  L.  Morris,  Temple  theatre,  Bellaire, 
Ohio. 

Black  Oxen,  with  Corinne  Griffith. — This 
pleased  but  had  many  complaints  about  the 
way  that  it  ended.  Did  not  suit  my  patrons 
at  all. — A.  Mitchell,  Dixie  theatre,  Russell- 
ville, Ky. 

Jealous  Husbands,  with  Earle  Williams. 
— Very  good.  Work  of  Benny  Alexander 
wonderful.  Any  number  remarked  about 
how  well  they  liked  the  picture.  Seven 
reels. — Miller  and  Wilcox,  Lake  View  the- 
atre, Lake  View,  la. 

Boy  of  DXine,  with  Ben  Alexander. — It’s' 
a dandy  picture. — O.  W.  Lambert,  Orpheum 
theatre,  Roundup,  Mont. 

Boy  of  Mine,  with  Ben  Alexander. — You 
owe  it  to  your  people.  This  kind  of  pro- 
duction helps  to  build  a better  reputation 
for  the  theatre.  It’s  so  big  in  theme  that 
it  gets  under  the  hide  of  parents  of  chil- 
dren. Seven  reels. — Ashworth  & Bartels, 
Federal  theatre,  Denver,  Colo. — Neighbor- 
hood patronage. 

The  Girl  of  the  Golden,  "West,  with  a 
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special  cast. — Praise  of  this  one  was  uni- 
versal and  everybody  was'  pleased.  Although 
the  attendance  was  fair,  I had  expected  it 
to  be  very  good.  Slight  reels. — A1  Werner, 
Royal  theatre,  Reading,  Pa. 

The  Crirl  of  the  Golden  West,  with  a 
special  cast. — A good  Western  of  the  ’49 
days.  This  is  sold  as  a special,  so  I lost 
money'  on  it.  Did  not  mean  any  more  to 
me  than  any  ordinary  Western.  If  you  can 
buy  it  right,  run  it.  Seven  reels. — J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. 

My  Boy,  with  Jackie  Coogan. — A fine 
short  program.  Get  a two-reel  comedy 
and  it  will  go  over  good.  Pox  broke  me 
but  First  National  is  getting  me  back  on 
my  feet.  If  Fox  had  his  way,  I don’t  think 
there  would  be  any  small  towns  showing  in 
twelve  months.  Five  reels. — R.  B.  French, 
Liberty  theatre,  Humansville,  Mo. — Small 
town  patronage. 

Benrod  and  Sam,  with  Ben  Alexander. — A 
wonderful  story.  The  kind  most  everyone 
likes.  Lots  of  playing  on  the  heartstrings, 
and  a scene  where  a dog  dies.  Wonderful. 
— Ben  L.  Morris,  Elk  Grand  theatre,  Bel- 
laire,  Ohio. 

Slippy  McGee,  with  a special  cast. — Not 
very  good  here  in  strong  Protestant  com- 
munity. Pleased  a few  people.  Story  of 
crook  reformed  by  priest’s  influence.  Would 
be  all  right  in  Catholic  community. — J.  H. 
Tharp,  Crescent  theatre,  Cherokee,  Kan. — ■ 
Small  town  patronage. 

The  Isle  of  Iiost  Ships,  with  Milton  Sills. 
— This  is  a very  good  picture  and  I would 
say  buy  it. — George  C.  Starkey,  Opera 
House,  Montour  Palls,  N.  Y. 

The  Voice  Prom  the  Minaret,  with  Norma 
Talmadge — Wonderful  Norma,  wonderful 
cast,  wonderful  acting,  wonderful  settings, 
all  wasted  on  "another”  eternal  triangle 
theme.  Failed  to  draw.  Radio,  the  call  of 
the  road  and  the  madness  of  youth  resulted 
in  no  business.  Seven  reels. — A.  L.  Middle- 
ton,  Grand  theatre,  DeQueen,  Ark. — Small 
town  patronage. 

Oliver  Twist,  with  Jackie  Coogan. — This 
picture  will  please  your  people  who  are 
educated  enough  to  have  read  Charles 
Dickens.  It  will  draw  your  school  children 
and  teachers.  Follows  the  story  fairly  well. 
— George  C.  Starkey,  Opera  House,  Montour 
Falls,  N.  T. 

Peck’s  Bad  Boy,  with  Jackie  Coogan. — 
Hadn’t  had  a Coogan  for  a long  time,  so 
ran  this.  Fair  picture,  but  does  not  equal 
his  other  pictures.  Print  fair.  Five  reels. 
— W.  T.  Waugh,  Empress  theatre,  Grundy 
Center,  Iowa. — Small  town  patronage. 

Peck’s  Bad  Boy,  with  Jackie  Coogan. — 
Clever  little  picture.  Jackie  will  draw  for 
you.  No  rough  stuff.  Will  please  adults  if 
you  can  get  them  in. — George  C.  Starkey, 
Opera  House,  Montour  Falls,  N.  T. 

Kindred  of  the  Bust,  with  a special  cast. 
— Just  a splendid  picture  and  one  that 
made  them  say  “Pine.” — R.  H.  Kingery, 
Community  theatre,  Chadwick,  111. — Neigh- 
borhood patronage. 

The  Brass  Bottle,  with  a special  cast. — 
Sure  was  the  bunk.  If  you  have  it  bought, 
pay  for  it  and  don’t  run  it.  Six  reels. — 
Welty  & Son,  Midway  theatre.  Hill  City, 
Kan. — General  patronage. 

Daddy,  with  Jackie  Coogan. — One  of 
the  best  of  Coogan’s  pictures.  A fine  show 
all  through  and  pleased  100  per  cent.  He 
has'  never  made  a better  one,  even  his  “Boy 
of  Flanders.”  Interesting  enough  for  the 
kiddies  and  carries  a lesson  for  the  parents. 
— E.  'V.  Kottas,  Paramount  theatre,  Denton, 
Mont. — Small  town  patronage. 

Daddy,  with  Jackie  Coogan. — This  picture 
pleased  100  per  cent.  Jackie  is  a real 
wonder.  Six  reels. — Welty  & Son,  Midway 
theatre.  Hill  City,  Kan. — General  patronage. 

The  Song  of  Idfe,  with  a special  cast. — 
This  is  an  old  picture  but  a very  good  one. 
Acting  wonderful.  Seven  reels. — Welty  & 
Son,  Midway  theatre.  Hill  City,  Kan. — Gen- 
eral patronage. 

Children,  of  the  Dust,  with  Lloyd  Hughes. 
— Good  picture  that  pleased  large  crowd. 
Different  than  ordinary.  Seven  reels. — Mil- 
ler and  Wilcox,  Lake  View  theatre.  Lake 
View,  la. 

Children  of  the  Dust,  with  Johnnie 
Walker. — A fine  picture.  Not  big  but  good. 
Will  please  the  people,  so  what  more  can 
you  ask  for? — Russell  Armentrout,  K.  P. 
theatre,  Pittsfield,  111. 

Within  the  Daw,  with  Norma  Talmadge. — - 


Just  Between  Me  an  You 


George  Pleads  “Not  Guilty.”  Next? 

J.  C.  JENKINS:  You  will  have  to  use  your  other  guess,  as 
“A  Fool  There  Was”  has  brains,  which  lets  me  out. — GEORGE  REA, 
Colonial  theatre,  Washington  C.  H.,  Ohio. 

No,  it  isn't  George  Rea.  But  zvho  is  itF  That’s^  the  question, 
and  as  soon  as  it’s  answered  he  has  promised  to  let  us  reveal  his 
identity.  Here's  another  clue:  He  did  tiot  have  a report  in  last 
zvcck’s  issue! 

“For  the  benefit  of  those  coming  in  late,”  this  colunui  is  being 
zvritten  by  a “Herald  Only”  Club  member  zvho  is  a regular  con- 
tributor of  reports  and  an  occasional  zvritcr  of  letters  to  other 
HERALD  departments.  He’ll  let  us  use  his  name  zvhen  you  guess 
it.  His  first  paragraph  this  zvcck  ought  to  make  it  easy. — IVRIV. 

By  “A  FOOL  THERE  WAS” 

“A  Fool  There  Was”  wishes  to  thank  Miss  Fazenda  for  the  beautiful  photo 
received  from  her.  Would  have  written  to  her  to  acknowledge  the  receipt  of 
same,  but  was  scared  Louise  might  tell  Bill  Creal  who  we  are. 

* * * 

Mrs.  W.  J.  Carter  sez,  “Good  comedies  are  hard  to  find.  You  buy  them 
like  bananas  and  some  are  good  and  some  are  just  fair.”  Ain’t  it  the  truth  ? 
’N  after  some  o’  us  has  bought  our  bunch  o’  bananas,  we  find  a lotta  lemons 
among  ’em.  ’N  then  we  gotta  sing,  “Yes — we  have  no  bananas  to-day,”  when 
patrons  complain  about  how  punk  the  comedy  wuz. 

Clyde  Allen  tells  us,  “Patrons  looked  at  me  like  I owed  ’em  money, 
after  seeing  Uncensored  Movies.  But  you  know  how  it  is,  if  you  ever 
ran  a picture  show.”  We  sure  do,  Cylde.  We’ve  had  folks  leave  our 
lil’  movie  emporium  lookin’  at  us  like  that,  and  judgin’  by  the  nice, 
generous  way  they  went  around  knockin’  us  an’  our  show,  they  were 
tryin’  to  collect  the  money  with  about  23  percent  additional  for  interest. 


Roy  Adams  is  always  up  in  front.  Sez,  “Bathing  girls  don’t  get  me 
anything.”  Lucky  fella  ’swat  you  are,  Ro}'!  Bathin’  beauties  git  divorces 
and  bales  o’  other  troubles  for  lots  o’  married  gentlemen — an’  a few  others. 

* * 

AI.  J.  Babin  sez,  “The  man  who  directed  ‘That  Son  of  a Sheik’ 
should  be  arrested  and  jailed  for  one  year  for  trying  to  hoodwink  people.” 
Lissen,  AI.  J.,  if  they  started  doin’  anything  like  that,  they’d  hafta  round 
up  all  the  other  guilty  directors,  producers  atid  sech  like,  an’  all  the 
durned  jails  in  this  blessed  country  wouldn’t  hold  the  half  o’  them. 

Bdl  Tragsdorf  sez,  “Vincennes’  is  a dandy  educational  picture,  if  you 
can  get  ’em  in  to  be  educated.”  Sure!  If  ya  can  get  ’em  in.  What  zve 
need,  IF.  E.,  is  somebody  zvho  zvill  inz’cnt  a method  of  educating  the  fans 
on  “getting  into  a theatre.” 

— o — 

’N  nozv  that  giicssin'  is  in  ordei*  as  to  zvho  “A  Eool  There  JVas’' 
really  is,  zve  got  as  good  a right  to  do  a liT  gucssin’  as  anybody  else. 
JVc’re  bettin’  on  Will  Rogers,  or  mebbe  Buster  Keaton. 

— o — 

WEXTRAl  RADIOGRAM!  IV ill  Rogers’  voice  (at  least  it  sounded 
like  his  speakin  apparatus)  zvuz  heard  sayin’,  “I'd  rather  be  accused  o’ 
belli  a fillum  maggot  than  bein’  the  zvritcr  o’  that  column  o’  fillum  scrap 
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The  kind  of  a picture  that  it  is  a pleasure 
to  run.  Everyone  has  a good  word  for  it. 
Done  in  such  a manner  that  it  holds  your 
sympathy  every  minute  it  is  on.  Norma 
Talmadge  never  had  a better  part  and  if 
she  had  more  of  this  type  she  would  be 
the  exhibitor’s  best  bet.  Some  good  work 
in  this  outside  of  the  leads.  Lew  Cody,  a 
man  who  plays  the  inspector,  and  Norma’s 
girl  pal  are  real  class. — Ben  L.  Morris, 
Temple  theatre,  Bellaire,  Ohio. 

Within  the  Iiaw,  with  Norma  Talmadge. 
— Very  good.  Best  from  Norma  for  a long 
time,  but  bad  print  spoiled  it  for  us.  Eight 
reels. — Miller  and  Wilcox,  Lake  View  the- 
atre, Lake  View,  la. 

Within  the  Iiaw,  with  Norma  Talmadge. 
— A very  good  picture  with  a real  story 
and  some  sense.  People  liked  it  very  much 
but  it  didn’t  draw  nearly  as  well  as  ex- 
pected. Eight  reels. — A1  Werner,  Royal 
theatre,  Reading,  Pa. 

The  Dangerous  Age,  with  Lewis  Stone. — • 
This  is  a very  good  picture,  but  not  as  good 
as  the  press  book  or  the  film  rounds  would 
lead  you  to  believe.  Good  at  that.  Six 
reels. — William  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

Trouble,  with  Jackie  Coogan. — Registered 
O.  K.  with  all  those  who  saw  it.  It  is  well 
worth  running.  Five  reels. — C.  Malphurs, 
Dreamland  theatre.  High  Springs,  Fla. 

Scars  of  Jealousy,  with  Frank  Keenan. — 
This  ought  to  go  over  fairly  well  in  Ala- 
bama, but  do  not  think  it  will  take  so 
well  where  Cajans  are  unknown.  A pretty 
good  picture,  but  extremely  far  fetched, 
and  no  special  by  the  greatest  stretch  of 
the  imagination.  Seven  reels. — William  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. 
— Small  town  patronage. 

Wandering  Daughters,  with  Marguerite 
De  LaMotte. — Very  good  program  picture. 
Better  than  I expected.  Pleased  Sunday 
night  patrons. — T.  T.  Castleman,  Castleman 
theatre.  Waterproof,  La. — General  patron- 
age. 

Befuge,  with  Katherine  MacDonald. — Not 
so  good.  Has  a foreign  atmosphere,  which 
is  generally  the  bunk.  Six  reels. — William 
E.  Tragsdorf,  Trags  theatre,,  Neillsville, 
Wis.- — Small  town  patronage. 

One  Clear  Call,  with  a special  cast. — 
A fine  picture  that  will  please  if  you  can 
get  them  in.  Failed  to  draw  for  me.  Has 
a fine  cast.  Seven  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. 

I Potash  and  Perlmutter,  with  a special 
cast. — Good  comedy  and  pleased  about  100 
per  cent.  While  we  did  only  fair  business 
on  this,  we  know  we  gave  our  patrons  a 
treat.  Seven  reels. — Geo.  J.  Kress,  Hudson 
theatre,  Rochester,  N.  Y. — Neighborhood 
patronage. 

Potash  and  Perlmutter,  with  a special 
cast. — The  only  picture  that  held  up  for 
two  days  in  my  town.  Sold  twice  as  many 
tickets  as  on  “Flaming  Youth’’  or  “Ashes 
of  Vengeance,”  and  there  are  only  three 
Jewish  families  in  my  town.  It  shows  the 
people  would  rather  patronize  a picture 
with  human  heart  interest  than  those  jazzy 
or  costume  ones.  Eight  reels. — M.  Melz, 
Melz  theatre,  Ferriday,  La. — Small  town 
patronage. 

Circus  Days,  with  Jackie  Coogan. — Very 
good,  and  our  audience  enjoyed  it  very 
much.  Every  grownup  that  came  brought 
some  children,  which  crowded  our  house  to 
capacity.  Six  reels. — Geo.  J.  Kress,  Hudson 
theatre,  Rochester,  N.  Y. — Neighborhood 
patronage. 

Released  May  18,  1924 — Now  Booking  The  Kid,  with  Charlie  Chaplin. — First 

''  ' class  picture  from  every  standpoint.  Good 

comedy,  plenty  of  pathos  and  heart  interest, 
cast  well  chosen,  acting  superb,  good  re- 
sults at  box  office.  This  may  be  an  old  one 
but  they  sent  us  a print  in  good  condition 
and  he  had  a show  that  pleased  100  per 
cent.  Six  reels. — A.  R.  Moore,  Foam  Lake 
theatre.  Foam  Lake,  Sask.,  Can. 

The  Bright  Shawl,  with  Richard  Barthel- 
mess. — Good  picture,  but  not  so  good  as 
other  Barthelmess  pictures  I have  shown. — 
Frank  Shepherd,  Majestic  theatre,  Biggar, 
Sask.,  Can. — Small  town  patronage. 

The  Bad  SSau,  with  Holbrook  Blinn. — A 
good  Saturday  night  picture.  A comedy- 
drama  of  the  Mexican  border.  Print  good. 
Seven  reels. — W.  T.  Waugh,  Empress  the- 
atre, Grundy  Center,  Iowa. — Small  town 
patronage. 

The  Bad  Man,  with  Holbrook  Blinn. — 


The  Contributor’s  Column 


dished  up  by  that  durned  fool  there  is  fella.”  So,  now  zve  know  it  must 
be  Buster.  ’Sprobably  zvhy  his  face  is  frozen  up  like  that  all  the  time. 


W.  J.  Shoup  sez,  “We  believe  that  a comedy  is  for  the  purpose  of 
making  them  laugh.”  You  sed  it,  W.  J.!  But  comedies  are  made  for 
another  purpose,  too.  Judgin’  by  a lotta  comedies  we’ve  seen,  they  musta 
been  made  solely  for  the  purpose  o’  keeping  the  comedy  star  busy,  so’s  he 
couldn’t  pester  the  production  manager  to  death  with  his  ideas  o’  what 
comedy  oughta  be  like. 


T.  T.  Castleman  sez  we’d  have  better  business  if  we  could  aways  get 
laughable  comedies  like  “Why  Pay  Rent.”  You  betcha!  ’N  we  could 
laugh  durned  hearty  all  the  time,  if  we  could  only  ask  our  landlord  “why 
pay  rent?”  and  make  him  believe  it. 

Sprague  Green  doesn’t  think  much  o’  Buddy  Messinger’s  efforts  to  be 
comical.  He  says  Bud  has  lost  the  art  of  comedy.  But,  the  poor  kid’s  young 
yet,  Sprague,  ’n  mebbe  he’ll  find  it  again.  Anyway,  we  think  Buddy’s  a durned 
sight  better’n  a lotta  other  alleged  comedians  we  could  name.  Not  that  they’ve 
lost  the  art  o’  comedy.  They  never  had  it  to  lose. 

C.  H.  Lynch  got  all  fired  up  about  “Main  Street.”  Sez,  “Makes  a fellow 
wish  he  hadn’t  remained  a batch  after  seeing  this  picture.”  Now,  looky  here, 
C.  H.,  Lots  o’  poor,  downhearted  exhibs  felt  just  like  that  an’  got  hooked  up 
— and  lookit  what  happened.  They  found  that  takin’  on  a wife  is  jus’  like  addin’ 
another  theatre  to  their  string.  A whole  lotta  trouble  on  top  o’  what  they 
already  had. 

L.  E.  Joppa  sez,  “In  ‘Out  of  the  Dust,’  the  ladies  are  dressed  in  the  fashion 
of  ’71  but  the  soldiers  are  all  dolled  up  in  modern  1924  uniforms.”  L.  E.  opines 
that  the  director  musta  been  new  at  the  business.  Might  be.  ’N  mebbe,  he 
wuz  tryin’  to  take  the  costume  curse  offa  that  fillum  by  introducin’  a lil’  up-to- 
date  stuff. 

C.  Ernest  Liggett  sez,  “Warners  are  a little  high  on  prices  as  they 
know  they  HAVE  the  pictures.”  Yes,  ’n  we  know  certain  producers  who 
are  high  on  their  prices  because  they  know  they  have  NOT  got  the  pic- 
tures and  they  gotta  hurry  up  and  collect  all  they  kin,  before  too  many 
o’  us  exhibs  git  wise. 

* * * 

Dinsmore  and  Sons  say  that  “Legally  Dead”  was  so  exciting,  a young 
woman  fainted  and  had  to  be  carried  out.  Friend  Dinsmore  thinks  the 
incident  should  result  in  more  business  on  the  second  night  of  this  play. 
Might  be  a good  stunt  to  try  this  once  in  awhile.  Mebbe  if  a press  agent 
reads  the  Dinsmore  report  on  this  picture,  he’ll  put  somethin’  like  this 
in  his  next  press  book;  Employ  a pretty  young  girl  with  a good  screechin’ 
voice  an’  have  her  scream  good  an’  loud  eighteen  times  (or  twenty-one 
times,  if  you  prefer)  during  an  exciting  scene  of  our  newest  soup — er 
hllum,  and  let  her  pull  off  a right  smart  faintin’  spell — an’  gales  o’  cash’ll 
cascade  into  your  cash  box — if  you  still  have  a cash  box  after  runnin’  our 
previous  masterpieces  (o’  junk). 

Stevenson  and  Rosser  say,  “ ‘After  the  Ball’  is  a wonderful  production  that 
went  over  like  a Babe  Ruth  homer.  Play  it  and  imagine  you  have  the  T.  P. 
Dome  leased  and  Senator  Walsh  has  retired.”  We’ve  often  had  that  T.  P.  Dome 
feelin’,  especially  on  days  we  thought  we  had  contracted  for  a lotta  good  pic- 
tures. But  after  playin’  them,  the  feelin’  kinda  oozed  away.  The  Senator  Walsh 
part  o’  it  never  quite  happened. 

This  week’s  scandal  note — Rumor  sez  as  how  J.  C.  is  goin’ 
to  give  that  disgraceful  ole  hat  o’  his  to  lil’  Viola  as  a kinda 
memento  in  honor  o’  Vi  winnin’  second  honors  in  the  great  con- 
test. (’Scuse  us,  J.  C.,  but  this  was  the  only  way  we  could  think 
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Played  this  one  on  a ten-cent  night  to  459. 
Everyone  liked  it.  Seven  reels. — M.  B. 
Tritich,  Victory  theatre,  Poteau,  Okla. — 
Mixed  clientele. 

The  Seventh  Say,  with  Richard  Barthel- 
mess. — Rather  disappointing  in  the  light  of 
other  pictures  by  this  star.  Perhaps  too 
many  of  us  expect  him  to  duplicate  his 
success  in  “Tol’able  David”  and  he  just 
can’t  do  it.  This  picture,  however,  is  a 
good  program  picture  and  should  please 
100  per  cent.  Six  reels. — ’E.  V.  Kottas, 
Paramount  theatre,  Denton,  Mont. — Small 
town  patronage. 

The  Crossroads  of  New  York,  with  a spe- 
cial cast. — A good  program  picture.  If  you 
have  it  bought  don’t  worry;  if  you  have 
not,  don’t  feel  badly,  as  it  is  just  above  an 
average  picture,  and  your  people  will 
neither  knock  it  nor  rave  about  it. — George 
C.  Starkey,  Opera  House,  Montour  Palls, 
N.  Y. 

Pury,  with  Richard  Barthelmess. — Had 
some  very  fine  comments  on  this  one.  Also 
some  criticism  on  the  condition  of  the  film, 
which  wasn’t  best  by  a long  shot.  Despite 
a severe  rainstorm,  had  fair  attendance. 
Nine  reels.- — A1  Werner,  Royal  theatre, 
Reading,  Pa. 

The  Dangerous  Age,  with  Lewis  Stone. — 
Pleased  the  married  folks  and  about  half 
of  the  young  people.  A story  of  married 
life  that  had  a good-  moral  and  should 
go  well  in  any  family  theatre.  Seven  reels. 
— M.  A.  Manning,  Opera  House,  Baldwin, 
Wis. — Small  town  patronage. 

The  Last  of  the  Mohicans,  with  a special 
cast. — This  picture  is  old  and  the  print  was 
rotten,  but,  why  tell  you  all  about  that,  as 
you  don’t  care?  The  picture  of  itself  will 
draw,  as  the  name  will  catch  all  of  the 
school  children.  As  to  the  picture  itself, 
eliminating  all  its  pulling  power  as  being 
by  Cooper,  etc.,  it  is  to  my  notion  very 
ordinary.  But,  as  I said  before,  it  will 
draw  business. — George  C.  Starkey,  Opera 
House,  Montour  Palls,  N.  T. 

Brawn  of  the  North,  with  Strongheart. — 
This  may  be  a wonderful  dog  picture,  but 
personally  I didn’t  like  it.  Too  much  dogs 
and  wolves,  although  many  said  it  was 
good,  so  I guess  I should  worry.  Print  dark 
and  not  so  very  good.  Eight  reels. — H.  H. 
Binions,  Cozy  theatre,  Toledo,  Iowa. — Small 
town  patronage. 

Homespun  Folks,  with  Lloyd  Hughes. — 
Good  program  picture.  Will  please  your 
people.  Story  of  a poor  boy  who  studied 
law  by  himself  and  surprised  his  father, 
who  drove  him  out,  but  the  boy  went  into 
politics  and  won  out. — George  C.  Starkey, 
Opera  House,  Montour  Palls,  N.  Y. 

Molly  O,  with  Mabel  Normand.- — Good 
picture.  Spoiled  by  poor  print. — L.  Jones', 
Star  theatre,  Malad  City,  Idaho. — General 
patronage. 

Alias  Julius  Caesar,  with  Charles  Ray. — 
Time  wasted.  Much  ado  about  nothing. — 
L.  Jones,  Star  theatre,  Malad  City,  Idaho. — 
General  patronage. 

Bose  o’  the  Sea,  with  Anita  Stewart. — • 
‘‘Just  fine,”  “that  was  a good  one,”  were 
the  remarks  as  they  came  out.  Book  this 
and  there  will  be  no  mistake. — Columbia 
theatre,  Poynette,  Wis. — Neighborhood  pat- 
ronage. 

Gas,  Oil,  Water,  with  Charles  Ray. — Too 
much  mystery,  or  else  some  reels  left  out. 
No  one  had  a good  word  for  it.  We  were 
disappointed,  as  we  like  Ray. — Columbia 
theatre,  Poynette,  Wis. — Neighborhood  pat- 
ronage. 


F ox 

Hoodman  Blind,  with  David  Butler. — 
Double  billed  this  with  Our  Gang  in  “Sun- 
day Calm”  and  people  said  it  was  a real 
good  show.  Made  a tie-up  with  B.  L.  Engi- 
neers, so  we  came  out  all  right  at  the  box 
office. — Ashworth  & Bartels,  Pederal  the- 
atre, Denver,  Colo. — Neighborhood  patron- 
age. 

North  of  Hudson  Bay,  with  Tom  Mix. — 
Pive  full  reels  of  the  best  entertainment  in 
the  motion  picture  line  that  this  town  has 
had  in  some  time.  Pleased  100  per  cent. 
Print  in  good  condition.  Pive  reels. — L. 
Deyo,  Miers  theatre,  Schoharie,  N.  Y. — Gen- 
eral patronage. 

Ladies  to  Board,  with  Tom  Mix. — One  of 


Just  Between  Me  an  You 


of  to  drag  your  fair  name  into  this  odoriferous  colyum,  this 
week.) 

— 0— 

R.  S.  Wenger  is  gunnin’  for  punch  hounds.  He  wants  somebody  to 
invent  a film  that  will  explode  when  punched  and  thinks  it  would  give 
some  operator  a job.  That  kinda  fillum  might  give  themp  a job  as  in- 
terior casket  decorator. 

— X— 

Altogether  too  much  kissin’  in  “The  Love  Brand,”  accordin’  to  a 
lotta  the  boys.  But  as  kisses  are  the  brand  of  love,  the  trade-mark  by 
which  real  love  is  known  from  imitations,  why  kick  about  the  picture 
livin’  up  to  it’s  title?  Hey? 


Dinsmore  & Son  sez  Stewart,  Farnum  an’  Carey  oughta  quit  romeo- 
ing.  What  friend  Dinsmore  and  his  patrons  are  anxiously  waitin’  for 
is  someone  like  this,  here,  now,  “Valentino”  Bollman.  Mr.  Dinsmore, 
don’t  blame  us.  We  notified  “V.”  B.  a coupla  weeks  ago.  Don’t  know 
whether  he’s  started  for  Hollywood  yet  or  not. 

+ 

“Legally  Dead”  refused  to  stay  dead,  accordin’  to  R.  O.  Hutchison. 
He  ran  it  April  5 and  exchange  sent  it  back  again  on  April  12.  ’N  his 
patrons  wuz  expectin’  to  see  Hoot  instead.  Well,  Hoot  is  durned  near 
bein’,  exhibitorally  dead  accordin’  to  a lotta  the  boys. 

Can’t  quite  figger  out  what  our  good  friend  Bill  Creal  is 
gonna  give  Louise  for  bein’  one  o’  the  lucky  ones.  Mebbe  he’ll 
send  her  a few  o’  them  cannibals  o’  his’n.  Probably  some  o’  the 
harmless  old  ones  who  have  nothin’  more  dangerous  than  a set 
o’  Omaha  false  teeth. 

A bunch  of  Chicago  exhihs  were  discussing  their  chances  of  getting  to 
Heaven  when  they  died.  Apparently,  their  prospects  were  very,  very  slim. 

“Well,  anyhow,  we  got  better  chances  than  the  fillum  producers  have,”  said 
one.  “There  is  no  hope  fer  them  atall.” 

“Oh ! I dunno  about  that,”  said  another.  “There’s  just  one  way  they  can 
get  there.” 

“How’s  that?” 

“Well,  supposin’  they  happened  to  knock  at  the  pearly  gates  on  a busy  day 
an’  St.  Peter  would  send  Mae  Tinee  to  the — ” 

“Say,  whaddaya  givin’  us?  She  ain’t  got  as  much  chance  as  the  fillum 
producers,”  hollered  everybody  at  once. 

“Well,  now,  we’re  only  supposin’  she’d  be  there.” 

“But  what’s  that  got  to  do  with  the  producers  ?” 

“Why,  don’t  ya  see?  If  she  handled  the  gate  the  way  she  reviews  fillums, 
the  producers  would  be  sure  to  get  in.  She  cant  tell  good  from  bad.” 

EPISODE  SIX  NEXT  WEEK.  Git  your  tickets  early  and  avoid 
the  rush ! 

SPECIAL  FOR  NEXT  WEEK — /.  H.  Talbert  sez  if  we  can  name 
a combination  that  will  beat  Meighan,  hero;  Lila  Lee,  heroine;  Ade, 
author;  Al  Green,  director;  he  wants  to  know  what  it  is.  We  kin  do  it  an’ 
we’re  gain’  to  do  it — next  week!  Order  your  HERALD  copy  i)i  advance 
so  ya  won’t  miss  any  o’  the  fnn. 

“A.  F.  T.  W.” 
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Tom  Mix’s  best  pictures.  There  is  a thrill 
or  a laugh  nearly  every  minute.  Mix 
should  keep  up  the  good  work.  This  pic- 
ture proved  to  be  a good  box  office  attrac- 
tion, as  did  all  of  the  other  Tom  Mix 
pictures.  Five  reels. — S.  Vermes,  Eclair 
theatre,  Cleveland,  Ohio. 

Six  Cylinder  Love,  with  Ernest  Truex. — 
Some  liked  it,  many  walked  out.  Just  a 
program  picture  that  needs  a good  comedy 
to  pull  it  through.  Seven  reels. — M.  Melz, 
Melz  theatre,  Ferriday,  La. — Small  town 
patronage. 

Six  Cylinder  Love,  with  Ernest  Truex. — 
Ran  this  fast  to  try  and  make  up  for  the 
drag  in  the  picture.  It  is  a good  nice  little 
picture,  but  no  special.  Made  by  Fox  for 
Fox  New  York  houses,  where  star  and  stage 
production  were  a success.  We  ran  this 
because  we  like  the  Fox  manager.  Six 
reels. — Ashworth  <S:  Bartels,  Federal  the- 
atre, Denver,  Colo. — Neighborhood  patron- 
age. 

The  Wolf  Man,  with  John  Gilbert. — Next 
to  Tom  Mix,  John  Gilbert  is  our  most  popu- 
lar star.  This  picture  is  real  good,  but  did 
not  register  so  good  because  of  such  a 
quick  ending.  Six  reels. — C.  Malphurs, 
Dreamland  theatre.  High  Springs,  Fla. 

The  Governor’s  Lady,  with  a special  cast. 
— 'She  may  forgive  us  but  we  can  never 
forget  her.  Plfeasing  but  not  enticing. — 
Ashworth  & Bartels,  Federal  theatre,  Den- 
ver, Colo. — Neighborhood  patronage. 

The  Governor’s  Lady,  with  a special  cast. 
— Hardly  big  enough  for  a special  but  a 
dandy  good  program  picture.  Pleased  here 
at  regular  admission.  Eight  reels. — C.  M. 
Hartman.  Liberty  theatre,  Carnegie,  Okla. 
— Small  town  patronage. 

The  Governor’s  Lady,  with  a special  cast. 
— A wonderful  picture.  This  is  a real  spe- 
cial. Print  in  good  condition.  Eight  reels. 
— L.  Deyo,  Miers  theatre,  Schoharie,  N.  Y. 
— General  patronage. 

Exiles,  with  John  Gilbert. — Not  Gilbert's 
best,  but  seemed  to  please  the  few  who 
came.  Title  and  star  have  no  drawing 
power  and  people  are  also  shopping  for 
pictures.  If  Mr.  Ballin  was  showing  pic- 
tures those  days  he  might  perchance  change 
his  views  in  regard  to  that  “precious  nine- 
teen.”— V.  G.  Bollman,  Castalia  theatre, 
Castalia,  Iowa. — Small  town  patronage. 

The  Buster,  with  Dustin  Farnum. — This 


feature  did  not  please  very  much,  as  it  con- 
tains a little  comedy  in  it,  but  did  not 
please.  But  we  used  with  this  feature  a 
two-reel  Fox  Imperial  comedy,  “Why  Pay 
Rent?”  and  pleased  them  all.  Sent  them 
home  happy.  This  was  one  of  the  best 
comedies  we  ever  had.  Five  reels. — Joe 
Restivo,  Liberty  theatre,  Freemanspur,  111. 
— Small  town  patronage. 

Bucking'  the  Barrier,  with  Dustin  Farnum. 
— Not  so  much  to  it,  and  print  very  bad, 
which  made  a punk  show.  Five  reels. — 
Geo.  J.  Kress,  Hudson  theatre,  Rochester, 
N.  Y. — Neighborhood  patronage. 

Bucking  the  Barrier,  with  Dustin  Far- 
num.— Neither  the  story,  directing  nor  act- 
ing are  very  good  in  this  one.  It  will  go 
over  with  a non-critical  audience.  Neither 
bad  nor  good.  Just  a fair  program  picture. 
Five  reels. — Pugh  Moore,  Strand  theatre, 
McKenzie,  Tenn. — Small  town  patronage. 

The  Gun  Fighter,  with  William  Farnum. 
— Just  an  ordinary  production  and  pleased 
about  fifty  per  cent.  Farnum  has  appeared 
in  many  better  pictures.  Four  and  one- 
fourth  reels. — P.  R.  Matson,  Crystal  the- 
atre, Flandreau,  S.  D. — 'General  patronage. 

The  Gun  Fighter,  with  William  Farnum. 
— A good  Western  of  the  kind  that  origi- 
nally put  Farnum  over.  Average  Friday 
and  Saturday  business  at  usual  prices,  15 
and  25  cents.  Good  print.  Five  reels. — Roy 
W.  Adams,  Pastime  theatre,  Mason,  Mich. — 
General  patronage. 

The  Gun  Fighter,  with  William  Farnum. 
— “Bill”  gets  back  into  some  of  his  old 
form  here,  but  the  story  was  so  odd  and 
also  obvious  that  it  didn’t  please  gener- 
ally. The  last  reel  helps'  to  redeem  the 
show. — V.  C.  Bollman,  Castalia  theatre, 
Castalia,  Iowa. — Small  town  patronage. 

St.  Blmo,  with  a special  cast. — Ran  this 
on  Family  Night.  20c  for  the  whole  family, 
and  had  a good  house,  and  they  seemed  to 
enjoy  it.  Six  reels. — D.  E.  Fitton,  Lyric 
theatre,  Harrison,  Ark. — Small  town  pat- 
ronage. 

Monna  "Vanna,  with  a special  cast. — Fox 
calls  this  the  most  stupendous  film  ever 
made  and  he  is'  right.  It  is  the  most 
stupendous  piece  of  junk  ever  sold  to  a 
poor  misfortunate  exhibitor.  Watch  out, 
you  little  fellow,  and  don’t  get  taken  in  by 
the  glib  tongue  of  a salesman. — P.  W.  Quin- 
lin.  Ideal  theatre,  Chaleangay,  N.  Y. 

Hell’s  Hole,  with  Charles  Jones. — 'Average 


W'estern.  Good  condition.  Six  reels. — D.  E. 
Fitton,  Lyric  theatre,  Harrison,  Ark. — Small 
town  patronage. 

In  Arabia,  with  Tom  Mix. — Just  fair.  Not 
the  usual  class  of  picture  Mix  plays  in. 
Five  reels. — J.  W.  Andres'en,  Rialto  theatre, 
Cozad,  Neb. 

Th.e  Town  That  Forgot  God,  with  a spe- 
cial cast. — A picture  that  you  can  be  proud 
of.  The  acting  of  the  boy  was  wonderful. 
Good  flood  scene  and  film  in  good  condition. 
Had  largest  crowd  of  the  year  out.  And, 
best  of  all,  was  bought  right,  so  the  ex- 
hibitor can  make  a few  dollars.  Eight  reels. 
— Schaghticoke  Amusement  Association, 
Town  Hall  theatre,  Schaghticoke,  N.  Y. 

Byes  of  -the  Forest,  with  Tom  Mix. — 
Plenty  of  action  and  with  some  new  stunts 
that  please  Western  fans.  Five  reels. — 
F.  F.  Von  Court,  Royal  theatre,  Princeton, 
W.  Va. — Small  town  patronage. 

Eyes  of  the  Forest,  with  Tom  Mix. — Per- 
sonally would  not  consider  it  up  with  the 
standard  of  this  star’s  pictures.  But  it 
seemed  to  please  our  audience  100  per  cent. 
Even  some  of  the  grownups  stayed  twice. 
As  long  as  the  audience  is  satisfied  I am 
sure  I haven’t  any  right  to  complain.  Film 
in  poor  condition.  Five  reels. — Marion  F. 
Bodwell,  Paramount  theatre,  Wyoming,  111. 

Eyes  of  the  Forest,  with  Tom  Mix. — • 
What  is  it,  the  title,  or  the  star,  or  a com- 
bination of  both?  'At  any  rate,  this  brought 
out  the  best  house  that  we’ve  had  this  year. 
Congratulations,  Tom.  We  always  said 
you  couldn’t  act,  but  this  shows  that  you 
had  an  ace  somewhere  that  you  hadn’t 
played.  Also  Tony  No.  2 looks  like  a comer. 
Nope,  you  couldn’t  fool  the  kids,  but  the 
picture  made  up  for  this  change.  This 
pleased  far  better  than  “When  a Man’s  a 
Man.” — V.  G.  Bollman,  Castalia  theatre, 
Castalia,  Iowa. — Small  town  patronage. 

Soft  Boiled,  with  Tom  Mix. — Went  over 
big  here.  Not  a deep,  heavy  story,  but  one 
that  will  make  them  laugh,  especially  in  a 
small  town.  It  made  them  laugh  so  you 
could  hear  them  from  the  box  office.  Eight 
reels. — C.  M.  Hartman,  Liberty  theatre, 
Carnegie,  Okla. — Small  town  patronage. 

Snowdrift,  with  Charles  Jones. — One  of 
the  very  best  Northwoods  pictures.  Abso- 
lutely different.  Real  gripping  heart  inter- 
est. Lots  of  action,  good  romance,  etc. 
Radio,  call  of  the  road  and  madness  of 
youth  makes  it  next  to  impossible  to  get 
business.  Six  reels. — A.  L.  Middleton, 
'Grand  theatre,  DeQueen,  Ark. — Small  town 
patronage. 

Snowdrift,  with  Charles  Jones. — Fair  pro- 
gram picture.  It  will  go  over  anywhere 
where  an  audience  is  not  too  critical.  Five 
reels. — Pugh  Moore,  Strand  theatre,  Mc- 
Kenzie, Tenn. — Small  town  patronage. 

Alias  the  Hight  'Wind,  with  William  Rus- 
sell.— A mystery  drama  that  goes  well  for 
a change.  It  smacks  of  the  old  style  drama 
of  several  years  ago,  but  Russ'elT  does  his 
stuff  well  and  the  picture  will  pass  O.  K. 
with  a good  comedy. — V.  G.  Bollman,  Cas- 
talia theatre,  Castalia,  Iowa. — Small  town 
patronage. 

Alias  the  Night  'Wind,  with  William  Rus- 
sell.— Average  program  picture,  but  failed 
to  get  them  in.  First  reel  very  dark  film. 
Five  reels. — E.  L.  Fawks,  Photo  Phone 
theatre,  Graford,  Tex. 

Skidproof,  with  Charles  Jones. — Good  pic- 
ture. Evers^body  satisfied,  especially  the 
children.  Racing  scene  very  good  and  ex- 
citing.— Frank  Shepherd,  Majestic  theatre, 
Biggar,  Sask.,  Can. — Small  town  patronage. 

The  Lone  Star  Hanger,  with  Tom  Mix. — ■ 
Every  time  we  play  a Mix  picture  we  can 
rest  assured  we  are  going  to  have  a good 
business  regardless  of  weather  conditions. 
While  “The  Lone  Star  Ranger”  is  not  Mix’s 
best,  yet  it  will  satisfy  all  his  followers. 
Six  reels. — P.  R.  Matson,  Crystal  theatre, 
Flandreau,  S.  D. 

Mixed  Faces,  with  William  Russell. — 
Nothing  to  it,  but  just  as  good  as  any  of 
the  Russell  pictures  that  I have  played. 
Lay  off  of  Fox,  is  my  advice,  unless  you 
can  buy  just  the  three  stars — Mix,  Jones 
and  Gilbert.  Five  reels. — R.  B.  French, 
Liberty  theatre,  Humansville,  Mo. — Small 
town  patronage. 

The  C'nstard  Cup,  with  a special  cast. — - 
Good  picture  but  name  spoils  it.  People 
here  had  the  impression  same  was  a story 
of  the  kitchen  and  cooking. — Frank  Shep- 
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herd,  Majestic  theatre,  Big-gar,  Sask.,  Can. 
— Small  to-wn  patronage. 

Catch  My  Smoke,  with  Tom  Mix. — The 
first  Mix  we  have  used  and  seems  he  is 
some  drawing  card.  This  will  please  all. 
Book  it  and  boost.  Five  reels. — S.  G.  Fry, 
Star  theatre,  Omaha,  Texas. — Small  town 
patronage. 

The  Past  Mail,  with  Charles  Jones. — • 
Would  have  been  a good  picture  if  films 
had  been  in  good  shape.  Patches  every 
few  feet. — T.  T.  Castleman,  Castleman  the- 
atre, Waterproof,  La. — General  patronage. 

Three  Jumps  Ai.eaa,  with  Tom  Mix. — 
This'  picture  sure  is  3 jumps  ahead  of  his 
previous  releases.  Pleased  all  that  saw  it. 
Print  O.  K.  Five  reels. — Joe  Restivo,  Lib- 
erty theatre,  Freemanspur,  111. — Small  town 
patronage. 

Tru-ston  Kmg-,  with  John  Gilbert. — Good 
picture  with  a title  that  means  nothing. 
Six  reels. — A.  L.  Middleton,  Grand  theatre, 
DeQueen,  Ark. — Small  town  patronage. 

A Pool  There  Was,  with  a special  cast. — 
Good  picture.  This  was  pulled  out  on  us  a 
year  ago,  which  accounts  for  us  playing 
it  so  late,  but  we  did  about  as  much  as  we 
usually  do  with  Fox  products.  Six  reels. — • 
Geo.  J.  Kress,  Hudson  theatre,  Rochester, 
N.  T. — Neighborhood  patronage. 

The  Pace  on.  the  Barroom  Floor,  with  a 
special  cast. — Fair  program  picture.  Did 
fair  business  with  it  on  a poor  night  and 
it  pleased  them  all.  Believe  the  name  kept 
lots  of  fans  away.  Six  reels. — E.  V.  Kottas, 
Paramount  theatre,  Denton,  Mont. — Small 
town  patronage. 

Monte  Cristo,  with  a special  cast. — One 
of  - the  best  Fox  has  made,  in  my  opinion. 
Did  remarkably  well  with  it.  Used  heralds, 
six  sheets,  three  sheets,  one  sheet,  and  long 
bills  for  every  window  in  town. — Frank 
Shepherd,  Majestic  theatre,  Biggar,  Sask,, 
Can. — Small  town  patronage. 

Goldwyn  Cosmopolitan 

Sfam®  -the  Man,  with  a special  cast. — This 
is'  a splendid  production  of  its  kind  and 
received  many  favorable  comments.  But  in 
our  opinion  wa.s  entirely  too  long  and  did 
not  contain  enough  comedy.  These  long 
heavy  pictures  do  not  please  the  majority. 
Eight  reels. — P.  R.  Matson,  Crystal  theatre, 
Flandreau,  S.  D. — General  patronage. 

The  Bternal  Three,  a Marshall  Neilan 
production. — Did  not  see  this  one  myself. 
Opinions  divided  on  it,  as  near  as  I can 
find  out.  Some  said  it  was  a good  show, 
well  acted;  others'  said  well  acted  but  too 
raw  for  average  audience.  Would  not  ad- 
vise booking  it  for  small  town  theatre. — ■ 
Louis  A.  Van  Alstyne,  Quality  theatre, 
Cullom,  111. — Small  town  patronage. 

Six  Days,  with  Corinne  Griffith. — Very 
good  picture.  Different  from  most  pictures 
and  will  please.  Good  print.  Nine  reels. — 
Miller  and  Wilcox,  Lake  View  theatre.  Lake 
View,  la. 

Three  'Wise  Pools,  with  a special  cast. — 
Consider  this  excellent  entertainment. 
Seven  reels. — D.  E.  Fltton,  Lyric  theatre, 
Harrison,  Ark. — Small  town  patronage. 

Three  'Wise  Pools,  with  a special  cast. — 
A very  good  picture  that  drew  unstinted 
praise  from  those  who  saw  it,  but  I am 
sorry  to  say  that  this  number  was  away 
below  my  expectations.  In  other  words, 
the  picture  had  no  drawing  power  for  me. 
Seven  reels. — A1  Werner,  Royal  theatre, 
Reading,  Pa. 

Slaves  of  Desire,  with  George  Walsh. — 
This  is  an  example  of  a good  show  gone 
wrong,  due  to  a miserable  title.  Why  they 
take  a good,  clean,  moral  picture  with  a 
wholesome  lesson,  such  as  this,  and  then 
hang  on  such  a title  Is  something  that  I 
cannot  see.  If  you  can  get  the  better  class 
of  patrons  to  overlook  the  title  of  the  pic- 
ture and  get  them  into  your  house,  the  pic- 
ture will  please  them.  There  is  absolutely 
nothing  in  the  film  to  offend,  as  one  would 
expect  from  the  title.  Seven  reels'. — Louis 
A.  VanAlstyne,  Quality  theatre,  Cullom, 
111. — Small  town  patronage. 

Tha  Qraen.  GoddesB,  with  George  Arliss. 
— This  is  a very  high  class  film,  with  plenty 
of  thrills  and  tense  moments.  Had  several 
good  comments.  Not  a very  good  attend- 
ance, too  much  opposition. — A.  P.  Jenkins, 
Community  theatre,  David  City,  Neb. 

The  Spoilers,  with  Milton  Sills. — "V'ery 
good.  Pleased  the  majority.  Eight  reels. 


— D.  E.  Fitton,  Lyric  theatre,  Harrison,  Ark. 
— Small  town  patronage. 

The  Bast  Moment,  with  Doris  Kenyon. — 
A very  entertaining  picture,  although  rather 
gruesome  in  spots. — L.  E.  Joppa,  Opera 
House,  Deerfield,  Wis. 

Kungry  Hearts,  with  Helen  Ferguson. — - 
Good  picture,  but  no  drawing  power.  Re- 
vival, school  commencement,  rain,  all  in 
opposition.  Very  small  crowd.  Lost 
money.  Seven  reels. — J.  J.  Enloe,  Y.  M.  C.  A. 
theatre,  Hitchins,  Ky. 

Hungry  Hearts,  with  Helen  Ferguson. — 
Fairly  good  program  picture.  Seven  reels. 
— L.  E.  Joppa,  Opera  House,  Deerfield,  Wis. 

For  Those  'We  Dove,  with  Betty  Compson. 
— Pleased  about  75  per  cent.  Good  print. 
Six  reels. — Joe  Restivo,  Liberty  theatre, 
Freemanspur,  111. — Small  town  patronage. 

A Blind  Bargain,  with  Lon  Chaney. — 
This  did  not  please.  Too  gruesome.  Five 
reels. — L.  E.  Joppa,  Opera  House,  Deerfield, 
Wis. 

Sherlock  Holmes,  with  John  Barrymore. 
— A good  picture  but  entirely  too  long. 
Nine  reels. — E.  A.  Armistead,  Lyric  theatre, 
Earley,  S.  Car. 

Back'bone,  with  Alfred  Lunt. — Somewhat 
of  a Northern  picture  and  one  of  the  poor 
ones.  Seven  reels. — L.  E.  Joppa,  Opera 
House,  Deerfield,  Wis. 

Brothers  Under  the  Skin,  with  a special 
cast. — This  would  have  been  a very  good 
offering  had  not  about  1,500  feet  been  cut 
away.  The  splicing  on  this  film  in  very 
bad  condition.  Six  reels. — L.  E.  Joppa, 
Opera  House,  Deerfield,  Wis. 

Broken  Chains,  with  Colleen  Moore. — A 
good  picture,  but  I sure  received  a rotten 
print.  What  I got  of  the  picture  would 
amount  to  about  five  reels  instead  of  seven, 
and  then  it  was  out  of  frame  in  about  six 
places.  Goldwyn  promised  me  a new  print 
but  this  was  far  from  such.  Seven  reels. — 
George  J.  Kostatka,  Grove  theatre.  Fox 
River  Grove,  111. 

The  Ragged  Edge,  with  Alfred  Lunt. — 
This  was  a very  good  program  picture  for 
our  house.  Seven  reels. — L.  E.  Joppa,  Opera 
Hous'e,  Deerfield,  Wis. 

Hodkinson 

The  Bight  Hawk,  with  Harry  Carey. — 
This  is  about  the  best  that  Carey  has  done. 
If  you  want  Westerns,  you  can’t  go  wrong 
on  this  one.  Five  reels. — Sprague  Green, 
Orpheum  theatre.  Fort  Wayne,  Ind. — Gen- 
eral patronage. 

Dollar  Devils,  with  a special  cast. — Fair 
program  picture. — G.  J.  Ritter,  Regent  the- 
atre, Bojota,  N.  J. 

Bulldog  Drummond,  with  Carlyle  Black- 
well. — Just  another  picture,  that’s  about  all 
that  can  he  said  about  it.  Still  some  people 
said  it  was  a good  show.  Five  reels. — A1 
Werner,  Royal  theatre,  Reading,  Pa. 

Bulldog  Drummond,  with  a special  cast. — 
Pleased  fairly  well  to  85  per  cent.  Six 
reels. — Joe  Restivo,  Liberty  theatre,  Free- 
manspur, Ill.-^Small  town  patronage. 

The  Gray  Dawn,  with  a special  cast. — A 
picture  that  pleased  and  a very  interesting 
scene  of  the  lawless  days.  Six  reels. — Joe 
Restivo,  Liberty  theatre,  Freemanspur,  111. 
— Small  town  patronage. 

Down  to  the  Sea  in  Ships,  with  a special 


cast. — Was  rather  disappointed  in  this  one. 
Have  heard  so  much  about  this  picture  that 
I really  expected  something  better.  Did 
not  seem  to  please  at  all.  Several  left  the 
theatre  before  it  was  over.  Pleased  about 
50  per  cent.  Film  only  in  fair  condition. 
Nine  reels. — Marion  F.  Bodwell,  Paramount 
theatre,  Wyoming,  111. 

Do-wn  to  the  Sea  in  Ships,  with  a special 
cast. — Contrary  to  most  reports'  in  the 
“Herald,”  this  did  not  stack  up  very  high 
here.  We  gave  this  the  maximum  of  ex- 
ploitation possible  in  a small  town,  tied  up 
with  the  church  and  disappointed  a big 
crowd  the  first  night.  There  is  no  plot  to 
the  story  and,  as  half  ,the  last  reel  was 
missing  and  much  of  the  others  damaged 
and  the  print  dark  and  generally  in  bad 
shape,  this  will  hurt  us  indefinitely,  and 
next  time  we  try  to  boost  a real  special 
they  will  laugh  at  us  and  stay  away.  There 
should  be  grounds  for  legal  action  against 
an  exchange  sending  out  high-priced  pic- 
tures in  this  condition,  but  possibly  the 
cheapest  way  is  to  lay  off  an  outfit  who 
has  no  more  interest  in  an  exhibitor  than  to 
slip  him  a hunk  of  junk  and  charge  the 
highest  price  they  figure  he  can  pay.  We 
noticed  an  exhibitor  pan  Hodkinson  very 
badly  in  a “Herald”  report  a month  or  two 
back  and  thought  him  unfair  as,  except  for 
one  rainy  film,  we  have  had  good  service 
from  them.  This  makes  us  think  he  hag 
grounds  for  such  a report  and  we  will  in 
the  future  try  to  deal  only  with  exchanges 
that  seem  to  have  a little  self-respect  and 
consideration  for  the  exhibitor.  Eight  reels. 
— A.  R.  Moore,  Foam  Lake  theatre.  Foam 
Lake,  Sask.,  Can. 

Metro 

Mile.  Midnight,  with  Mae  Murray. — Here 
is  Murray  at  her  best.  Plenty  of  pep  and 
action.  We  think  it  will  please  unless  your 
house  insists  on  Westerns.  Seven  reels. — 
F.  P.  Von  Court,  Royal  theatre,  Princeton, 
W.  Va. — Small  town  patronage. 

The  Unin-vited  Guest,  with  Jean  Tolly. — 
Not  much  to  story  outside  of  the  natural 
color.  Undersea  scenes  were  excellent. 
Easily  worth  the  price  of  admission.  Poor 
paper.  Fair  business. — M.  R.  Blair,  Regent 
theatre.  Cedar  Falls,  la. — General  patron- 
age. 

The  Shooting  of  Dan  McGrew,  with  a spe- 
cial cast. — One  of  the  best  entertaining 
films  I have  ever  seen,  and  a K.  O.  box  office 
attraction.  Pleased  big  crowd  at  10  and  30 
cents.  Six  reels. — George  Rea,  Colonial 
theatre,  Washington  C.  H.,  Ohio. 

The  Man  Bife  Passed  By,  with  Jane  No- 
vak.— Good  program  picture.  Nothing 
more.  Good  cast.  Just  one  of  those  that 
come,  play  and  go.  No  comments.  Pair 
paper.  Poor  business. — M.  R.  Blair,  Regent 
theatre.  Cedar  Falls,  la. — General  patron- 
age. 

'Women  'Who  Give,  with  a special  cast. 
— A very  good  picture.  Better  than  many 
of  the  so-called  specials.  If  you  can  get 
them  in  they  will  be  pleased.  Seven  reels. 
— T.  A.  Shea,  Palace  theatre,  McGehee,  Ark. 
— Neighborhood  patronage. 

Thy  Name  Is  Woman,  with  Barbara  La 
Marr. — A truly  great  picture.  Barbara  La 
Marr  and  Ramon  Novarro  do  exceptionally 
good  acting  in  this  production.  A good  box 
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office  attraction.  Eight  reels.— S.  Vermes, 
Eclair  theatre.  Cleveland,  Ohio. 

The  White  Sister,  with  Lillian  Gish. — -A 
wonderful  picture  that  should  be  shown  in 
every  city  and  hamlet  during  this  present 
epidemic  of  intolerance.  Eleven  reels. — 
T.  A.  Shea,  Palace  theatre,  McGehee,  Ark. 
— Neighborhood  patronage. 

The  Eternal  Struggle,  with  a special  cast. 
—I  ran  this  feature  on  Saturday  to  good 
business.  A very  satisfactory  offering  that 
will  please  most  all  the  people  who  attend 
your  show.  Price  right  and  film  fine.  Good 
for  a small  town. — P.  W.  Qulnlin,  Ideal 
theatre,  Chaleangay,  N.  Y. 

Half  a Dollar  Bill,  with  a special  cast. — ■ 
Sea  story,  well  told,  well  acted.  Good  pro- 
gram. Bought  right.  Nothing  big.  Fair 
business.. — M.  R.  Blair,  Regent  theatre. 
Cedar  Falls,  Iowa. — General  patronage. 

Dove  in  the  Dark,  with  Viola  Dana. — 
This  is  an  old  one  but  I got  a good  print 
and  a fair  crowd  on  it.  A good  program 
picture.  Five  reels. — E.  A.  Armistead, 
Lyric  theatre,  Easley,  S.  Car. 

Dove  in  the  Dark,  with  Viola  Dana. — An 
extra  good  program  picture.  This  star  re- 
minds me  very  much  of  her  sister,  Shirley. 
— E.  H.  Elliott.  Palace  theatre,  Lynn,  Ind. 
— Small  town  patronage. 

The  Eagle’s  Peather,  with  James  Kirk- 
wood.— Western,  but  vastly  different.  It 
was  a pleasure  to  watch  it.  Nothing  to 
offend  the  most  critical.  Fair  plot.  Excel- 
lent paper.  Good  print.  Will  go  over  where 
outdoor  pictures  are  liked. — M.  R.  Blair, 
Regent  theatre.  Cedar  Falls,  Iowa. — Gen- 
eral patronage. 

Youth  to  Youth,  with  Billie  Dove. — Fair 
program  picture  that  brought  fair  attend- 
ance. Seven  reels. — A1  Werner,  Royal  the- 
atre, Reading,  Pa. 

Three  Ages,  with  Buster  Keaton. — Now 
boys,  lay  off,  or  else  go  fishing.  Terrible, 
no  sense  to  it,  makes  one  wonder  why  they 
spent  so  much  time  to  make  it.  Paper  very 
poor;  advertising  average.  Business  poor. 
— M.  R.  Blair,  Regent  theatre.  Cedar  Falls, 
la. — General  patronage. 

Soul  of  the  Beast,  with  Madge  Bellamy. — 
A nice  little  picture  that  pleased  everybody. 
Fair  print.  Five  reels. — Roy  W.  Adams, 


Pastime  theatre.  Mason,  Mich. — General 
patronage. 

Fashion  Bow,  with  Mae  Murray. — Noth- 
ing so  wild  about  it.  Good  if  they  like 
Murray;  all  you  do  is  see  her  strutting 
around,  with  a lot  of  funny  motions  with 
her  hands  and  trying  to  get  that  baby  stare 
of  hers.  Good  business,  good  print;  paper 
only  fair.  Extra  advertising. — M.  R.  Blair, 
Regent  theatre.  Cedar  Palls,  la. — General 
patronage. 

A Boise  in  Bewboro,  with  Viola  Dana. — ■ 
Rather  below  Viola  Dana’s  average.  My 
people  didn’t  care  for  it.  Six  reels. — A1 
Werner,  Royal  theatre,  Reading,  Pa. 

Hearts  Aflame,  with  Anna  Q.  Nilsson. — 
Fine  picture  but  failed  to  draw.  Wonder- 
ful forest  fire.  Eight  reels. — R.  Pfeiffer, 
Princess  theatre,  Chilton,  Wis. — Small 
town  patronage. 

All  the  Brothers  Were  "iTaliant,  with  a 
special  cast. — If  this  picture  had  been  titled 
differently  it  would  perhaps  have  greater 
drawing  power.  It  is  a very  good  pro- 
gram picture  and  has  action  galore.  Seven 
reels. — R.  R.  McCrassen,  Weeksbury  the- 
atre, Weeksbury,  Ky. — Small  town  patron- 
age. 

All  the  Brothers  Were  Valiant,  with  a 
special  cast. — Here  is  a thriller  and  went 
over  good  and  everyone  pleased. — A.  Mit- 
chell, Dixie  theatre,  Russellville,  Ky. 

Crinoline  and  Bomance,  with  Viola  Dana. 
— Fair  picture.  The  fact  that  this  star  is 
popular  here  is  the  reason  for  the  good 
business  we  did  on  this.  Six  reels. — Geo. 
J.  Kress,  Hudson  theatre,  Rochester,  N,  Y, 
— Neighborhood  patronage. 

Toll  of  the  Sea,  with  a special  cast. — 
This  picture,  with  scene  laid  in  China,  and 
being  in  natural  color,  is  very  beautiful. 
The  coloring  is  wonderful.  Picture  is  on 
order  of  “Madame  Butterfly.”  It  pleased 
100  per  cent  and  many  were  seen  to  leave 
the  theatre  with  tears  in  their  eyes.  The 
ending  is  tragic.  Film  in  fair  condition. 
Five  reels. — A.  B.  O’Toole,  Star  theatre. 
Crystal,  N.  D. 

Tnm  to  the  Bight,  with  a special  cast. — 
An  old  picture  but  a good  one.  Average 
business.  Fair  print.  A good  small  town 
offering  for  Sundays.  Seven  reels. — R. 
Pfeiffer,  Princess  theatre,  Chilton,  Wis. — 
Small  town  patronage. 

Trailing  African  Wild  Animals,  with  Mr. 


and  Mrs.  Martin  Johnson. — After  reading 
reports  on  this  picture,  was  afraid  my  au- 
dience wouldn’t  like  it.  They  surprised  me, 
though,  and  most  everyone  commented  fa- 
vorably on  it. — R.  R.  McCrassen,  Weeksbury 
theatre,  Weeksbury,  Ky. — Small  town  pat- 
ronage. 

Paramount 

Bluff,  with  a special  cast. — Only  a pro- 
gram picture.  Pleased  all  who  looked,  but 
we  lack  lookers  now. — Elwin  Simons,  Family 
theatre,  Adrian,  Mich. — General  patronage. 

A Society  Scandal,  with  Gloria  Swanson. 
— Good  picture.  Good  attendance  for  three 
days'. — M.  A.  Choynski,  Newberry  theatre, 
Chicago,  111. — General  patronage. 

Shadows  of  Paris,  with  Pola  Negri. — This 
is  the  best  American-made  Negri  picture. 
Too  much  like  “The  Humming  Bird”  to 
please,  as  the  “Humming  Bird”  was  as  far 
ahead  of  this  from  production  standpoint 
as  day  is  ahead  of  night. — Russell  Armen- 
trout,  K.  P.  theatre,  Pittsfield,  111. 

Shadows  of  Paris,  with  Pola  Negri. — Not 
a box  office  attraction  here.  Producers  need 
to  make  less  tragical  stuff  and  need  to 
build  more  comedy-drama.  — Elwin  M. 
Simons,  Family  theatre,  Adrian,  Mich.- — 
General  patronage. 

The  righting  Coward,  with  Cullen  Landis. 
— Well  liked.  Well  patronized. — M.  A. 
Choynski,  Newberry  theatre,  Chicago,  111. — 
General  patronage. 

The  Fighting  Coward,  with  Cullen  Landis. 
— Great  as  a box  office  bet,  and  entertained 
everyone.  Spend  some  extra  money  on  this 
one  when  you  get  it. — Elwin  Simons,  Family 
theatre,  Adrian,  Mich. — General  patronage. 

The  Stranger,  with  Betty  Compson. — We 
can’t  give  it  much.  About  an  average  pro- 
gram, or  a little  below. — F.  F.  Von  Court, 
Royal  theatre,  Princeton,  W.  Va. — Small 
town  patronage. 

Icebound,  with  Richard  Dix  and  Lois 
Wilson. — Interesting  and  a good  attraction, 
only  it  lacks  comedy,  but  went  over  fairly 
well. — Elwin  Simons,  Family  theatre, 
Adrian,  Mich. — General  patronage. 

Icebound,  with  Richard  Dix  and  Lois  Wil- 
son.— Failed  to  do  even  average  business. 
It’s  a nice  little  picture  which  will  go  over 
good  with  a good  two-reel  comedy. — Ash- 
worth & Bartels,  Federal  theatre,  Denver, 
Colo. — Neighborhood  patronage. 

Fair  Week,  with  Walter  Hiers. — Fair, 
■yv^eak. — O.  W.  Lambert,  Orpheum  theatre. 
Roundup,  Mont, 

Fair  Week,  with  Walter  Hiers, — Very 
good,  clean  cut  little  comedy  that  pleased 
all  who  saw  it.  However,  Hiers  has  done 
much  better.  Five  reels. — H.  E.  Schlichter, 
Liggett  theatre,  Madison,  Kan. 

Fair  Week,  with  Walter  Hiers. — Very 
fair  light  comedy.  Bought  right  and  will 
be  tickled  pink  to  buy  more  as  good  as  this 
one.  The  usual  Paramount  photography, 
which  stands  at  the  head  of  all  of  them. 
Five  reels. — Clark  & Edwards,  Palace  thea- 
tre, Ashland,  O. 

Big  Brother,  with  Tom  Moore. — Good  pic- 
ture. No  kicks. — L.  Jones,  Star  theatre, 
Malad  City,  Idaho. — General  patronage. 

Big  Brothers,  with  Tom  Moore. — Oh! 
Brothers,  this  is  real  meat.  Simply  a 
wonder  for  audience  appeal.  Has  every- 
thing, action,  pathos  and  all.  And  Mickey 
Bennet  is  there.  Boys,  when  you  play 
“Big  Brother”  tell  them  about  it.  Rex 
Beach  and  all.  It  will  stand  all  the  talking 
you  want  to  do.  Paper  good.  Good  busi- 
ness.— M.  R.  Blair,  Regent  theatre.  Cedar 
Palls,  la. — General  patronage. 

To  the  Dadies,  with  a special  cast. — Very 
light  comedy  drama.  Suitable  - for  the 
weak  nights,  certainly  not  your  good 
ones.  Another  time  poor  old  Theodore 
Roberts  is  sacrificed  to  help  put  something 
over.  Business  fair.  Watch  out  for  rental. 
Buy  as  a program,  no  more.  Good  paper. 
— M.  R.  Blair,  Regent  theatre.  Cedar  Palls, 
la. — Small  town  patronage. 

Heritage  of  the  Desert,  with  Bebe 
Daniels. — Played  this  two  days  and  did 
good  business.  Has  some  colored  scenes 
which  are  splendid.  People  here  like  pic- 
tures taken  from  Zane  Grey’s  books.  Six 
reels. — George  J.  Kosatka,  Grove  theatre. 
Pox  River  Grove,  111. 

West  of  the  Water  Tower,  with  Glenn 
Hunter. — Has  real  heart  interest,  but  my 
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patrons  would  look  at  Hunter’s  poses  and 
say,  “Why  don’t  you  do  something-?’’  Too 
bad  to  spoil  a good  story  with  such  direct- 
ing.— P.  F.  Von  Court,  Royal  theatre, 
Princeton,  W.  Va. — Small  town  patronage. 

West  of  the  Water  Tower,  with  Glenn 
Hunter. — This  picture  failed  to  draw  here 
and  pleased  about  50%  of  those  who  saw 
it.  In  the  words  of  other  exhibitors,  I 
do  not  believe  Glenn  Hunter  will  ever  regis- 
ter at  the  box  office.  Eight  reels. — H.  E. 
Schlichter,  Liggett  theatre,  Madison,  Kan. 

Flaming'  Barriers,  with  a special  cast. — 
Did  not  satisfy.  Machine  made  picture. — 
L.  Jones,  Star  theatre,  Malad  City,  Idaho. 
■ — General  patronage. 

Don’t  Call  It  Dove,  with  Jack  Holt. — 
Mixed.  Don’t  call  it  a good  picture.  Only 
seven  reels  and  seven  too  many. — M.  B. 
Fritch,  Victory  theatre,  Poteau,  Okla. — Gen- 
eral patronage. 

Zaza,  with  Gloria  Swanson. — Oh  Boy! 
She  sure  is  wild;  in  fact,  she  is  altogether 
too  wild  to  please  the  average  person.  Will 
get  by,  due  to  the  popularity  of  Gloria,  but 
otherwise  it  is  the  bunk. — Russell  Armen- 
trout,  K.  P.  theatre,  Pittsfield,  111. 

Trinmpli,  a Cecil  B.  De  Mille  production. 
— One  of  De  Mille’s  clever  comedy  dramas. 
Has  much  of  the  kind  of  stuff  movie  audi- 
ences eat  up.  The  big  scenes  are  well 
handled  and  the  factory  stuff  is  done  in 
such  a manner  that  it  alone  has  a big  ap- 
peal in  the  story.  Several  new  faces  in 
this  promise  well. — Ben  L.  Morris,  Temple 
theatre,  Bellaire,  Ohio. 

The  Dight  That  Failed,  with  Percy  Mar- 
mont. — Limburger  has  nothing  on  this. 
Boys,  lay  off  of  it.  Punk.  Rotten.  Cheese. 
That’s  all. — M.  B.  Tritch,  Victory  theatre, 
Poteau,  Okla. — General  patronage. 

The  Iiight  That  Failed,  with  Percy  Mar- 
mont. — Good  picture  but  failed  to  have 
any  box  office  value.  This  picture  was 
better  than  a lot  of  the  specials  that  I 
have  run.  Even  though  it  did  not  draw 
a big  crowd,  it  is  absolutely  no  fault  of 
the  picture.  Film  in  good  condition.  Seven 
reels. — Marion  F.  Bodwell,  Paramount  thea- 
tre, Wyoming,  111. 

The  Confidence  Man,  with  Thomas  Meig- 
han. — A pretty  good  story  and  our  people 
liked  it  very  much.  Drew  extra  good  busi- 
ness at  advanced  admission  prices. — Ben 
L.  Morris,  Temple  theatre,  Bellaire,  Ohio. 

Singer  Jim  McKee,  with  William  S.  Hart. 
— Nothing  to  rave  about.  Maybe  slightly 
better  than  “Wild  Bill  Hickock.’’ — G.  J. 
Ritter,  Regent  theatre,  Bojota,  N.  J. 

Singer  Jim  McKee,  with  William  S.  Hart. 
— 'Not  the  kind  of  a story  for  a man  like 
Bill  Hart.  Failed  to  please  here.  Too 
much  mush  for  a Western. — H.  E.  Schlich- 
ter, Liggett  theatre,  Madison,  Kan. 

Singer  Jim  McGee,  with  William  S.  Hart. 
— No  excuse  for  such  a weak  picture.  If 
you  must' run  it,  try  and  get  Will  Rogers 
in  “The  Cowboy  Sheik.”  In  this  he  takes 
Bill  Hart  off  and  kids  his  acting.  This 
picture  cured  people  who  thought  they 
wanted  to  see  Hart. — Ashworth  & Bartels, 
Federal  theatre,  Denver,  Colo. — Neighbor- 
hood patronage. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — Poor  with  no  drawing  power. 
— L.  Jones',  Star  theatre,  Malad  City,  Idaho. 
— General  patronage. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — Very  high  comedy  that  pleased 
about  50  per  cent.  Those  who  came  wanted 
to  see  Douglas,  Jr.  Five  reels. — Geo.  J. 
Kress,  Hudson  theatre,  Rochester,  N.  Y. — 
Neighborhood  patronage. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — Rather  weak  program  picture. 
The  lad  is  not  by  any  means  a star,  al- 
though everyone  was  pleased  with  his  ap- 
pearance. Theodore  Roberts  bolstered  up 
the  picture  considerably  but  even  his 
presence  was  not  sufficient  to  save  the  day. 
Story  weak,  plot  rather  unusual  in  that 
there  is  no  love  element  in  the  picture  at 
all,  and  only  one  woman  appears  in  the 
entire  picture.  Six  reels. — J.  H.  Talbert, 
Legion  theatre,  Norwich,  Kan. — Small  town 
patronage. 

Kis  Childreu’s  Children,  with  a special 
cast. — ^What  I call  only  a program  picture. 
Should  be  run  at  a dime  admission.  Just 


the  junk,  that’s  all. — M.  B.  Tritch,  Victory 
theatre,  Poteau,  Okla. — General  patronage. 

The  Cheat,  with  Pola  Negri. — A good 
picture  for  its  kind.  Will  please  those 
who  like  heavy  dramas.  Eight  reels. — R. 
Pfeiffer,  Princess  theatre,  Chilton,  Wis. — 
Small  town  patronage. 

The  Cheat,  with  Pola  Negri. — Fair  for 
Negri.  Should  go  over  where  Negri  is 
iiked.  Easy  to  exploit.  We  stepped  on 
it  hard.  Business'  fair.  Large  newspaper 
space,  bills  and  etc.  Good  paper.  Good 
print.  Watch  out  on  the  rental  price.  Boys. 
— 'M.  R.  Blair,  Regent  theatre.  Cedar  Falis, 
Iowa. — General  patronage. 

The  Humming  Bird,  with  Gloria  Swanson. 
— The  best  Gloria  has  done  so  far,  by  a 
long  shot.  It’s  a great  audience  picture 
and  if  it  won’t  bring  them  in,  it’s  time 
to  turn  the  key.  Of  course,  you  can’t 
please  everybody,  but  “The  Humming  Bird” 
came  as  closely  to  it  as  any  of  them.  Eight 
reels. — A1  Werner,  Royal  theatre,  Reading, 
Pa^ 

The  Humming  Bird,  with  Gloria  Swan- 
son.— We  had  very  favorable  reports  on 
this  picture.  Personally  I think  this  the 
best  Swanson  to  date.  Gloria  is  rightly 
cast  in  this  picture,  and  does  the  best  act- 
ing of  her  career.  We  did  more  business 
by  25%  the  second  day  than  the  first, 
which  is  a financial  endorsement  for  this 
picture. — C.  C.  Herbert,  Newark  Opera 
House  Co.,  Newark,  Del. — College  town  pat- 
ronage. 

, 'Woman  Proof,  with  Thomas  Meighan. — • 
Poorest  business  on  any  Meighan  yet.  Only 
a fair  program  picture.  Paramount  better 
wake  up.  Seven  reels. — M.  B.  Tritch,  Vic- 
tory theatre,  Poteau,  Okla. — General  patron- 
age. 

Wild  Bill  Hickok,  with  William  Hart. — 
Oh  where.  Oh  where,  has  the  old  time 
gun  Bill  gone?  OH  where.  Oh  where  can 
he  be?  Surely  this  is  not  he.  Certainly 
not  up  to  the  Hart  standard.  Picture  only 
fair.  Good  print.  Poor  business. — M.  R. 
Blair,  Regent  theatre.  Cedar  Falls,  la. — 
General  patronage. 

The  Woman  With  Four  Faces,  with  Betty 
Compson. — Good  picture.  Comments'  on 
same  very  good. — Frank  Shepherd,  Majes- 
tic theatre,  Biggar,  Sask.,  Can. — Small  town 
patronage. 

The  Woman  With  Four  Faces,  with  Betty 
Compson. — Thrilling  crook  melodrama  that 
should  please  any  audience.  Six  reels. — 
R.  Pfeiffer,  Princess  theatre,  Chilton,  Wis. 

• — Small  town  patronage. 

The  Bustle  of  Silk,  with  Betty  Comp- 
son.— Not  the  lemon  that  the  previous 
“Herald”  reports  would  lead  one  to  be- 
lieve. Had  machine  trouble  on  this  one; 
otherwise  believe  it  would  have  gone  over 
O.  K.  Nothing  big,  however.  Six  reels. — 
Louis  A.  Van  Alstyne,  Quality  theatre, 
Cullom,  Illinois. — Small  town  patronage. 

The  Bustle  of  Silk,  with  Betty  Comp- 
son.— A good  picture  and  it  pleased  be- 
yond my  expectations.  Drew  the  best  class, 
and  helped  the  prestige  of  my  house,  too. 
Seven  reels. — Hugh  G.  Martin,  American 
theatre,  Columbus,  Ga. — General  patronage. 

Buggies  of  Bed  Gap,  a James  Cruze 
production. — Very  good.  Seemed  to  please 
the  majority,  and  believe  me,  that  is  hard 


to  do  now-a-days'. — Russell  Armeiitrout, 
K.  P.  theatre,  Pittsfield,  111. 

Moran  of  the  Dady  Betty,  with  Dorothy 
Dalton. — This  one  could  very  easily  have 
been  made  in  six  reels.  It  pleased  most 
of  those  who  saw  it,  but  I had  high  school 
commencement  as  opposition.  There  is 
a very  good  cast,  good  direction,  fair  story 
and  good  acting  in  this  one.  Valentino’s 
name  should  be  played  up  more.  Seven 
reels. — Pugh  Moore,  Strand  theatre,  Mc- 
Kenzie, Tenn. — Small  town  patronage. 

Adam’s  Bib,  with  a special  cast. — A good 
picture,  except  for  its  length.  Paid  twice 
as  much  for  this  one  as  for  “Fools  Para- 
dise,” and  do  not  believe  it  is  a bit  better, 
if  as  good.  Ten  reels.— William  E.  Trags- 
dorf,  Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

Bxit,  the  Vamp,  with  Ethel  Clayton. — I 
did  no  extra  advertising  on  this  one,  but  I 
had  a better  crowd  than  usual  in  the  face 
of  bad  weather.  It  pleased  almost  one  hun- 
dred per  cent.  Good  all-around  program 
picture.  Six  reels. — Pugh  Moore,  Strand 
theatre,  McKenzie,  Tenn. — Small  town  pat- 
ronage. 

Pied  Piper  Malone,  with  Thomas  Meig- 
han.— Received  good  amount  of  praise.  Is 
a good  clean  picture  and  one  that  satisfies 
the  whole  family.  This,  however,  is  not  up 
to  Tom’s  standard.  Use  it  on  your  chil- 
dren’s day.  Eight  reels. — Ashworth  & 
Bartels,  Federal  theatre,  Denver,  Colo. — - 
Neighborhood  patronage. 

A Prince  There  Was,  with  Thomas  Meig- 
han.— Meighan  is  always  good.  This  one 
as  good  as  usual.  Six  reels. — Pugh  Moore, 
Strand  theatre,  McKenzie,  Tenn. — Small 
town  patronage. 

The  Silent  Partner,  with  Beatrice  Joy. — 
This  is  a very  good  little  picture.  Not  a 
special,  but  will  hold  up  two  days  good. 
Six  reels. — Leachman  Bros.,  Pastime  thea- 
tre, Woodward,  Okla. — General  patronage. 

The  Pride  of  Palomar,  with  a special 
cast.^Cost  less  than  one-third  as  much  as 
“Blood  and  Sand”  and  was  pronounced  by 
my  audience  as  a much  better  picture.  I 
agree  with  them.  I get  more  disgusted 
with  costume  pictures  every  day,  and  they 
make  more  and  more  and  insist  they  are 
what  the  public  wants  and  put  them  in 
the  block  or  group.  So  what  can  we  do? 
Six  reels. — A.  L.  Middleton,  Grand  theatre, 
DeQueen,  Ark. — Small  town  patronage. 

The  Pride  of  Palomar,  with  a special 
cast. — One  of  the  very  best.  You  just  had 
to  smile  to  see  the  other  fellow  smile. 
Oh!  For  more  of  this  kind.  Eight  reels. 
— R.  H.  Kingery,  Community  theatre,  Chad- 
wick, 111. — Neighborhood  patronage. 

The  Pride  of  Palomar,  with  a special 
cast. — A local  club  put  this  over.  One  of 
the  best  audience  pictures,  we  have  had 
this  year.  Eight  reels. — Welty  & Son,  Mid- 
way theatre,  Hill  City,  Kan. — General  pat- 
ronage. 

The  Siren  Call,  with  Dorothy  Dalton. — 
Nice  picture  that  gave  very  good  enter- 
tainment. Didn’t  draw  very  good.  Pleased 
those  who  saw  it.  Six  reels. — R.  B.  French, 
Liberty  theatre,  Humansviiie,  Mo. — Small 
town  patronage. 

Salomy  Jane,  with  Jacqueline  Logan. — 
Fair,  played  two  days  to  very  poor  busi- 
ness. Don’t  pay  too  much  for  this  one. 
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Six  reels. — Leachman  Bros.,  Pastime  thea- 
tre. Woodward,  Okla. — General  patronage, 

Adam  and  Eva,  with  Marion  Davies. — 
This  one  seemed  to  please  them  all.  Kept 
them  laughing  all  day,  and  that’s  saying 
lots.  Six  reels. — Hugh  G.  Martin,  Amer- 
ican theatre,  Columbus,  Ga. — General  pat- 
ronage. 

Hollywood,  a James  Cruze  production. — I 
give  this  one  a little  credit,  just  a little. 
Drew  fairly  well. — M.  B.  Tritch,  Victory 
theatre,  I’oteau,  Okla, — General  patronage. 

The  Old  Homestead,  with  Theodore 
Roberts. — This  was'  put  on  as  a high  school 
benefit  and  was  well  liked.  Eight  reels. — • 
Welty  & Son,  Midway  theatre,  Hill  City, 
Kan. — Small  town  patronage. 

Manslaughter,  with  Thomas  Meighan. — 
A real  production.  Excellent  every  way, 
including  box  office  returns.  Also.  Para- 
mount sold  It  at  a price  that  enabled  me 
to  make  a little  money.  The  only  drawback 
is  its  length.  Why  can’t  they  make  all 
pictures  not  to  exceed  seven  reels. — E.  H. 
Elliott,  Palace  theatre,  Lynn,  Ind. — Small 
town  patronage. 

Blood  and  Sand,  with  Rodolph  Valentino. 
— Audience  failed  to  enthuse,  and  failed  to 
draw,  notwithstanding  big  advertising. 
Eight  reels. — A.  L.  Middleton,  Grand  thea- 
tre, De  Queen,  Ark. — Small  town  patronage. 

Cappy  Ricks,  with  Thomas  Meighan. — 
Very  good,  even  if  it  is  a little  old.  They 
want  more  like  it.  If  you  haven’t  played 
it,  do  so. — Paul  J.  Durbin.  Majestic  theatre. 
Perry,  111. — Small  town  patronage. 

The  'White  Flower,  with  Betty  Compson. 
— Hawaiian  atmosphere,  and  Betty  Comp-' 
son’s  bathing  suit  main  attraction,  and  it 
failed  to  attract  or  cause  favorable  com- 
ment. Six  reels. — A.  L.  Middleton,  Grand 
theatre,  DeQueen,  Ark. — Small  town  pat- 
ronage. 

Is  Matrimony  a Failure?  with  a special 
cast. — Very  good  comedy.  Xot  a big  riot, 
but  a good  comedy.  Walter  Hiers,  Lois 
Wilson  and  Lila  Lee  all  very  good.  T. 
Roy  Barnes  not  so  well  known  but  seemed 
to  please.  Ran  a two  reel  Turpin  comedy 
with  this.  Six  reels. — Paul  J.  Durbin, 
Majestic  theatre.  Perry,  111. — Small  town 
patronage. 

Three  Word  Brand,  with  William  S.  Hart. 
— Very  good  old  picture.  Seven  reels. — 


Dorothy  Mackaill  and  George  O’Brien 
have  been  selected  for  the  leads  in  the 
Fox  screen  version  of  “The  Man  Who 
Came  Back.’’ 

Miller  and  Wilcox,  Lake  View  theatre.  Lake 
View,  la. 

The  Ghost  Breaker,  with  Wallace  Reid. 
— An  average  Reid  comedy  drama.  Has 
good  support  with  Lila  Lee  and  Hiers. 
Only  drawback  with  Reid’s  pictures  is  that 
the  dear  people  are  wise  to  about  how  old 
the  print  is.  Print  only  fair.  Five  reels. 
— H.  H.  Binions,  Cozy  theatre,  Toledo, 
Iowa. — Small  town  patronage. 

Saturday  Night,  with  Conrad  Nagel  and 
Beatrice  Joy. — A fairly  good  old  picture. 


Nine  reels. — Miller  and  Wilcox,  Lake  View 
theatre.  Lake  View,  la. 

Pathe 

Girl  Shy,  with  Harold  Lloyd. — “Grand- 
ma’s Boy,”  “Safety  Last”  were  staggerers. 
Then  we  must  class  “Girl  Shy”  as  a 
knockout.  Seven  reels. — T.  A.  Shea,  Palace 
theatre,  McGehee,  Ark. — Neighborhood  pat- 
ronage. 

Girl  Shy,  with  Harold  Lloyd. — Ran  this 
one  and  got  by  fairly  well,  but  will  not 
say  that  it  is  any  better  than  his  previous 
ones.  Got  a good  bunch  of  laughs  fromv 
all.  We  charged  50  cents  top,  which  killed 
some  of  our  business  for  us.  Would  ad- 
vise to  not  pay  any  more  for  it  than 
“Safety  Last.”  Eight  reels. — Miller  and 
Wilcox,  Lake  View  theatre.  Lake  View, 
la. 

The  Way  of  a Mau,  with  a special  cast. 
— This  is  a special  by  no  means.  Just  a 
fair  program  picture.  Very  poorly  directed. 
Cast  awful.  Seven  reels. — Leachman  Bros., 
Pastime  theatre.  Woodward,  Okla. 

The  Way  of  a Man,  with  a special  cast. 
— Feature  version  absolutely  rotten.  No 
sense  to  it,  no  plot,  no  nothing.  Lay  off. 
Save  yoUr  cash. — M.  R.  Blair,  Regent  thea- 
tre, Cedar  Falls,  la. — General  patronage. 

'Why  Worry?  with  Harold  Lloyd. — Some 
said  not  as  good  and  some  said  better  than 
his  other  feature  length  pictures.  Judging 
from  box  office,  it  is  only  half  as  good.  If 
you  can  buy  .it  right,  hop  to  it,  otherwise 
buy  something  else.  Plenty  of  pictures  on 
the  market  just  as  good.  This  noise  about 
running  pictures  for  prestige  is  all  bunk. 
Print  from  St.  Louis  was  in  terrible  condi- 
tion, which  didn’t  help  matters  any.  Six 
reeks. — Russell  Armentrout,  K.  P.  theatre, 
Pittsfield,  111. 

Why  Worry,  with  Harold  Lloyd. — Not  as 
good  as  “Dr.  Jack,”  but  better  than  “Safety 
Last.”  Giant  is  real  good  and  Lloyd  gave 
him  lots  of  chance  to  shine.  Did  a good 
business  on  it,  but  not  anything  wonder- 
ful. Think  I am  safe  in  saying  the  pic- 
ture pleased,  and  lots  of  them  liked  to  see 
him.  Six  reels. — H.  H.  Binions,  Cozy  thea- 
tre, Toledo,  Iowa. 

Safety  East,  with  Harold  Lloyd. — Picture 
liked  by  everybody  but,  as  others  say, 
Pathe  takes  the  profit.  Seven  reels. — Fred 
Boselager,  Opera  House,  Hilbert,  Wis. 

Safety  East,  with  Harold  Lloyd. — Good 
picture,  but  worth  no  more  than  lots  of 
other  pictures,  that  cost  half  as  much.  Six 
reels. — Welty  & Son,  Mid-way  theatre.  Hill 
City,  Kan. — General  patronage. 

Safety  East,  with  Harold  Loyd. — Real 
good,  but  not  as  good  as  “Grandma’s  Boy.” 
Did  fair  with  it  tor  three  days.  Seven 
reels. — E.  E.  Byrne,  Columbia  theatre, 
Athens,  Ohio. — Small  town  patronage. 

The  Call  of  the  Wild,  with  Buck. — It’s 
a pleasure  to  report  on  this  picture.  “One 
of  the  best  dog  pictures  ever  made,”  is 
what  my  patrons  told  me.  Held  their  in- 
terest throughout.  Paid  a little  too  much 
for  it,  though.  Seven  reels. — R.  R.  Mc- 
Crassen,  Weeksbury  theatre,  Weeksbury, 
Ky. — Small  town  patronage. 

The  Call  of  the  Wild,  with  Buck. — Very 
good.  Taken  from  the  book.  Well 
handled.  Very  satisfactory.  Good  paper. 
Easy  to  exploit.  Satisfactory  price. — 
M.  R.  Blair,  Regent  theatre.  Cedar  Palls, 
Iowa. — General  patronage. 

Dr.  Jack,  with  Harold  Lloyd. — First  half 
of  picture  very  good.  Last  half  mostly 
consisted  of  chasing  about  doors  and  rooms, 
without  much  wit  or  comedy.  Fair  pic- 
ture, but  not  as  good  as  “Grandma’s  Boy.” 
Five  reels. — J.  H.  Tharp,  Crescent  theatre, 
Cherokee,  Kan. — Small  town  patronage. 

Playgoers 

Reckless  Chances,  with  J.  P.  McGowan. 
— One  of  the  best  Western  thrillers  the  star 
has  ever  produced.  Plenty  of  action  and 
will  take  the  place  of  a Western.  Pleased 
audience  100%.  Charged  10c  and  20c.  Five 
reels'. — Henry  McCoy,  Elite  theatre,  Gol- 
conda.  111. — Small  town  patronage. 

Tipped  Off,  with  Noah  Beery. — My  ad- 
vice is  to  steer  clear  of  this  one.  It  was 
given  to  me,  due  to  a bad  print  on  a 
previous  picture,  but  I was  sorry  that  I 
accepted.  I don’t  like  to  show  such  pic- 
tures at  any  price.  As  bad  direction  as 
I have  ever  seen.  Five  reels. — Pugh  Moore, 
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Here’s  a picture 
based  on  life's  great- 
est problem:  How 

much  does  it  cost 
you  to  live?  They’ll 
all  be  interested  in 
that. 


George  Arliss 
“$205?  A WEEK" 

With 

TAYLOR  HOLMES  and  EDITH  ROBERTS 
Forrest  Halsey’s  version  cf  Edga”  FrankLn’« 
“The  Adopted  Father” 

Directed  by  HARMON  WEIGHT 

BOytTfim  SEW/ICK 


COMING  SOON! 


HUNT  STROM BERe 
& CHARLES  R ROGERS  • 

presents 


Dean 

"%e  Siren 
of  Seville' 

Sivyiv  HH.VAN  LQAN-/)/ferfay/.y  JEROME  STORM 
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Alma  Rubens  and  Wyndham  Standing  in 
two  scenes  from  “T  he  Rejected 
Woman,”  the  Distinctive-Goldwyn  pro- 
duction. 

United  Artists 

The  Hill  Billy,  with  Jack  Pickforcl. — I 
never  could  see  this  boy.  This  is  a fairly 
good  picture.  The  bear  is  a good  actor. 
Jack  always  takes  a man  four  times  his 
size  for  his  fights  and  it  has  the  appear- 
ance of  a burlesque,  for  surely  any  one 
of  these  could  “eat  him  alive.”  Five  reels. 
— Sprague  Green,  Orpheum  theatre.  Fort 
Wayne,  Ind. — General  patronage. 

Ziittle  Bord  Patmtleroy,  with  Mary  Pick- 
ford.- — Although  this  is  a rather  quiet 
women’s  and  children’s  picture,  it  went 
over  nicely  with  all  classes  here.  The  Lady 
Maccabees  sold  tickets  on  percentage,  and 
brought  in  people  that  I never  saw  in  the 
house  before.  Two  nights’  good  business 
at  15  and  30  cents  on  Wednesday  and 
Thursday  (my  usual  dark  nights).  Good 
print.  Ten  reels. — Roy  W.  Adams,  Pastime 
theatre.  Mason,  Mich. — General  patronage. 

Douglas  Pairbanks  in  Bobinhood. — A 

wonderful  production  but  failed  to  draw 
at  50  cents.  Lost  just  $100.  Nothing  for 
the  small  towns.  Many  comments,  but 
that  didn’t  help  pay  for  the  picture.  Paid 
a top  price.  Never  again.  Eleven  reels. — 
R.  Pfeiffer,  Princess  theatre,  Chilton,  Wls. 
— Small  town  patronage. 

The  Three  Musketeers,  with  Douglas 
Fairbanks. — I think  every  exhibitor  should 
play  this  if  possible.  Made  me  money. 
Twelve  reels,  but  full  of  action  throughout. 
— Frank  Shepherd,  Majestic  theatre,  Biggar 
Sask.,  Can. — Small  town  patronage. 

One  Exciting  Night,  a D.  W.  Griffith  pro- 
duction.— A big  picture.  Yes'.  But  the 
most  unsatisfactory  special  we  ever  played. 
Overdone  “hokum.”  About  ten  per  cent 
satisfied. — Bert  Silver,  Silver  Family,  Green- 
ville, Mich. — General  patronage. 

The  White  Bose,  a D.  W.  Griffith  pro- 
duction.— My  patrons  thought  this  a great 
picture  and  it  went  over  very  well.  Per- 
sonally, I was  disappointed  in  it — not  up 
to  my  expectations — but  it  brought  them 


in,  so  I suppose  I oughtn’t  kick.  Ten  reels. 
— A1  Werner,  Royal  theatre,  Reading,  Pa. 

UniverscJ 

Biders  Up,  with  Creighton  Hale. — This 
is  a dandy  human  interest  story.  100% 
entertainment.  Can’t  go  wrong  on  it. — A. 
F.  Jenkins,  Community  theatre,  David  City, 
Nebr. 

The  Night  Message,  with  a special  cast. 
— Just  another  melodrama.  Good,  full  of 
action,  but  the  plot  was  old.  Will  get  by 
in  good  shape  where  they  like  action  stuff 
and  are  not  particular  about  new  plots, 
and  that  seems  to  be  most  everywhere. 
Five  reels. — R.  Ross  Riley,  Wigwam  thea- 
tre, Oberlin,  Kan. 

The  Dancing  Cheat,  with  Herbert  Rawlin- 
son. — Very  good  program  picture  and 
pleased  all  who  came.  Well  mounted.  Lots 
of  comedy  and  makes  an  attractive  offer- 
ing, Both  stars  are  at  their  best  in  this. 
— Ben  L.  Morris',  Olympic  theatre,  Bellaire, 
Ohio. 

The  Dancing  Cheat,  with  Herbert  Rawlin- 
son. — Cannot  say  much  for  this  one,  as  it 
is  not  the  type  that  goes  over  with  me. 
However,  it  is  good,  and  in  some  places 
where  they  like  this  style  of  picture  it 
will  please.  Some  of  the  younger  folks 
walked  out.  Had  it  not  been  for  comedy 
it  would  have  been  a poor  show  for  my 
patrons.  Film  in  good  shape  and  price 
okay.  Rainy  weather  brought  down  the 
crow'd,  so  just  about  broke  even.  Five 
reels. — C.  V.  Anderson,  Oak  theatre,  .Oak- 
dale, Neb. — General  patronage. 

The  Phantom  Horseman,  with  Jack  Hoxie. 
— Here  is  a Western  that  is  good.  Hoxie 
has  them  all  backed  off  the  globe  when  it 
comes  to  riding  and  his'  white  horse  is 
a wonder.  Good  support.  Hope  Carl  keeps 
Jack  in  Westerns.  Five  reels. — R.  Ross 
Riley,  Wigwam  theatre,  Oberlin,  Kans. — 
Small  town  patronage. 

The  Phantom  Horseman  with  Jack  Hoxie. 
— A nice  little  Western  with  plenty  of  rid- 
ing and  action.  Five  reels. — William  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. 
— Small  town  patronage. 

Fools  Highway,  with  Mary  Philbin. — A 
dandy  little  picture  of  old  New  York.  The 
Bowery  scenes  are  very  good  and  the  en- 
tire picture  is  interesting.  Mary  Philbin 
does  very  good  wmrk  as  Mamie  Rose.  Pat 
O’Malley  deserves  praise.  Seven  reels. — S. 
Vermes,  Eclair  theatre,  Cleveland,  Ohio. 

The  Storm  Daughter,  with  Priscilla  Dean. 
— Very  good,  and  good  attendance. — M.  A. 
Choynski,  Newberry  theatre,  Chicago,  111. 
— General  patronage. 

The  Man  Prom  Wyoming,  with  Jack 
Hoxie. — Poorest  Hoxie  I ever  saw.  Just 
nothing  to  it  at  all.  Lay  off.  Five  reels. 
— M.  B.  Tritch,  Victory  theatre,  Poteau, 
Okla. — Mixed  patronage. 

A Bady  of  Quality,  with  Virginia  Valli. 


RUDOLPH  VALENTINO  in  “Mon- 
sieur Beaucaire,”  which  Paramount  will 
publish  on  August  18. 
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strand  theatre,  McKenzie,  Tenn. — Small 
town  patronage. 

Stormy  Seas,  with  Helen  Holmes. — Bet- 
ter than  expected  from  reports.  A good 
little  program  picture  that  got  over  here. 
Nothing  big  but  pleased.  Quite  a sermon 
on  whiskey,  which  may  have  caused  some 
of  the  reports.  Five  reels. — C.  M.  Hart- 
man, Liberty  theatre,  Carnegie,  Okla. — 
Small  town  patronage. 

Preferred 

Maytime,  with  Ethel  Shannon. — A good 
program  picture  which  should  have  been 
in  six  or  seven  reels  instead  of  eight. 
Eight  reels. — A.  A.  Suszycke,  Majestic  thea- 
tre, Mauston,  Wls. 

The  Virginian,  with  Kenneth  Harlan. — 
Good  picture.  Broke  all  house  records 
with  it.  Will  please  all  classes.  There  is 
fine  scenery  in  this  picture.  Eight  reels. 
— E.  E.  Byrne,  Columbia  theatre,  Athens, 
Ohio. — Small  town  patronage. 

Bich  Men’s  Wives,  with  a special  cast. 
— A lot  better  than  ever  I expected.  Ran 
it  two  nights  at  ten  and  twenty-five  cents. 
Very  good  print  from  St.  Louis  exchange. 
Seven  reels. — Paul  J.  Durbin,  Majestic  thea- 
tre, Perry,  111. — ’Small  town  patronage. 

Shadows,  with  Lon  Chaney. — This  pic- 
ture pleased  and  received  unusual  praise. 
Good  Sunday  picture.  Drew  people  into 
theatre  on  Good  Friday  we  never  expected 
to  see.  Is  a good  box  office  and  audience 
pleasing  production.  Seven  reels. — Ash- 
worth & Bartels,  Federal  theatre,  Denver, 
Colo. — Neighborhood  patronage. 

Poor  Men’s  Wives,  with  a special  cast. 
— Very  good  program  picture  if  you  can 
get  it  right.  Don’t  pay  too  much.  Six 
reels. — Welty  & Son,  Mid-way  theatre.  Hill 
City,  Kan. — General  patronage. 

April  Showers,  with  Kenneth  Harlan. — ■ 
Pleased  only  fair  to  good  crowd.  Will  get 
by  for  ordinary  program.  Six  reels. — 
Miller  and  Wilcox,  Lake  View  theatre.  Lake 
View.  la. 

Selznick 

Sinner  or  Saont,  with  Betty  Blythe. — Fair 
program  picture  to  get  by  with. — G.  J. 
Ritter,  Regent  theatre,  Bojota,  N.  J. — Fam- 
ily patronage. 

Daring  Danger,  with  Pete  Morrison. — 
Good  western  for  Saturday  night  crowd. 
Five  reels'. — E.  H.  Brechler,  Opera  House 
theatre,  Fennimore,  Wis. — Small  town  pat- 
ronage. 

The  Common  Baw,  with  Corinne  Griffith. 
— Very  good.  This  picture  is  one  that  will 
please  where  you  are  running  up-to-date 
pictures.  Work  of  stars  extra  good.  Eight 
reels. — Miller  and  Wilcox,  Lake  View  thea- 
tre, Lake  View,  la. 


RICARDO  CORTEZ,  a featured  player 
in  a number  of  pictures  comprising 
Paramoimt’s  forty  for  the  first  six 
months  of  the  1924-25  season. 


Read  this  remarkable  letter  from  the  CONSOLIDATED  AMUSEMENT  CO.  on 
our  “TELEPHONE  GIRL”  stories.  Here  in  the  finest  theatre  in  the  entire  Southwest, 
our  “TELEPHONE  GIRL”  stories  are  going  over  big.  Note  that  Mr.  Chambers  says — 
“We  find  them  better  than  ANY  two  reel  comedies  being  produced, — and^this  is  the 
first  time  in  the  history  of  the  MILLER  THEATRE  that  we  have  ever  run  anything 
in  the  nature  of  a series,  but  judging  by  the  reception  MILLER  audiences  have  given 
the  2nd  of  the  series,  the  move  will  be  a profitable  one.” 

And  why  not?  With  bewitching  ALBERTA  VAUGHN,  Kit  Guard,  A1  Cooke, 
and  practically  the  entire  original  cast  of  “FIGHTING  BLOOD”  “THE  TELEPHONE 
GIRL”  stories  are  sensational  box  office  winners. 

Hundreds  of  exhibitors  have  told  us  that  this  series  is  a sensational  winner. 
Thousands  of  theatres  are  running  them,  and  depend  on  them  to  pack  the  house  at  i 
every  showing. 

Read  Mr.  Chambers’  letter.  Realize  what  it  means  to  the  finest  theatre  in  the 
Southwest  with  its  select  clientele,  boosting  F.  B.  O.’s  great  series, — when  never  before 
has  this  theatre  ever  touched  a series  proposition.  Ask  your  nearest  F.  B.  O.  exchange 
Mgr.  to  screen  the  series  for  you.  They’ll  knock  you  off  your  seat. 

Immeasurably  superior  to  “FIGHTING  BLOOD”,  faster,  snappier,  funnier,  classier, 

— the  biggest  bets  of  the  present  season  for  any  and  every  house  irrespective  of  size  or 

character.  Book  ’em  and  boost  ’em.  They  bring  you  profit  and  prestige.  . ' 

I 

FILM  BOOKING  OFFICES 

723  Seventh  Ave.,  New  York  City,  New  York — Exchanges  Everywhere 

Sales  Office,  United  Kingdom:  R-C  Pictures  Corp.,  26-27  D'Arhlay  St.,  W ardour  St., 

London,  W.  1,  England 
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Tense  drama  and  touches  of  rare  good 
humor  and  an  excellent  cast  are  the 
features  of  “The  Woman  on  the  Jury,” 
a First  National  attraction. 

— Too  slow,  too  much  costume,  and  too 
much  of  all  things  that  it  takes  to  kill 
a picture.  Most  of  my  patrons  walked  out 
and  if  this  is  a special  let  me  have  pro- 
gram pictures  the  rest  of  my  life.  No 
fault  of  the  stars,  they  did  their  best  with 
a creepy  snail  actioned  part  about  London 
in  1740.  Seven  reels. — Hugh  G.  Martin, 
American  theatre,  Columbus,  Ga. — General 
patronage. 

Shadows  of  the  North,  with  William 
Desmond. — A good  program  picture  with 
plenty  of  action.  Hope  that  Universal 
keeps  on  producing  program  pictures,  as 
they  always  please.  Five  reels. — George 
.1.  Kosatka,  Grove  theatre.  Fox  River  Grove, 
111. 

Hook  and  Iiadder,  with  Hoot  Gibson. — 
Very  good.  Good  action,  although  we 
would  prefer  Hoot  in  good  old  westerns. 
They  will  enjoy  this  however.  Good  poster. 
Average  advertising  brought  only  fair  re- 
turns.— M.  R.  Blair,  Regent  theatre.  Cedar 
Falls,  la. — General  patronage. 

Breathless  Moments,  with  William  Des- 
mond.— This  w’as  rated  as  a special,  but 
we  found  it  w'as  not  as  good  as  the  usual 
luctures  this  star  makes  and  was  a big 
disappointment.  Business'  poor.  Five  reels. 
— Geo.  J.  Kress,  Hudson  theatre,  Rochester, 
X.  Y. — Neighborhood  patronage. 

Sporting  Youth,  with  Reginald  Denny. — 
A splendid  picture  wuth  plenty  of  excite- 
ment. Pleased  everyone.  One  of  the  best 
race  pictures  that  has  ever  been  screened. 
Did  good  business  and  price  w'as  right. 
Seven  reels'. — George  J.  Kosatka,  Grove 
theatre.  Fox  River  Grove,  111. 

Sporting  Youth,  with  Reginald  Denny. — 
Here  is  a real  picture  and  one  that  any- 
one should  make  money  with.  100  per 
cent  amusement.  Seven  reels. — E.  E. 
Byrne.  Columbia  theatre,  Athens,  Ohio. — 
Smali  town  patronage. 

Out  of  Buck,  with  Hoot  Gibson. — Fairly 
good  picture.  Not  a Western,  but  some 
action.  Ocean  scenes  good.  Six  reels. — 
T.  T,  Castleman,  Castleman  theatre.  Water- 
proof, La. — General  patronage. 

The  Thrill  Chaser,  with  Hoot  Gibson. — 
Of  all  the  dippy  pictures,  this  one  cer- 
tainly takes  the  cake.  “Just  Between  You 
an’  Me”  department  can  start  putting 
mothballs  on  Hoot  now.  This  is  our  last 
Hoot  picture  until  he  gets  back  into  West- 
erns. Six  reels. — Russell  Armentrout,  K. 
P.  theatre,  Pittsfield,  111. 

The  Thrill  Chaser,  with  Hoot  Gibson. — 
I do  not  think  much  of  this  one.  They 


want  Gibson  in  Westerns.  This  picture  is 
not  up  to  the  average  of  Gibson’s  pictures. 
Six  reels.- — E.  E.  Byrne,  Columbia  theatre, 
Athens,  Ohio. — Small  town  patronage. 

The  Thrill  Chaser,  with  Hoot  Gibson. — ■ 
This  picture  opens  as  a western,  then  the 
story  leads  you  behind  the  scenes  of  a 
movie  studio,  and  Hoot  takes  the  part  of 
a guard  to  Nero,  dressed  as  a Roman 
soldier.  The  picture  was  very  disappoint- 
ing to  those  who  came  in  to  see  it,  as  they 
expected  a western.  It  is  an  absolute 
failure.  Will  the  directors  ever  learn  that 
when  a star  has  made  a reputation  along 
one  line  of  acting  that  the  audience,  the 
final  judge  of  a picture,  is  disappointed 
when  this  star  appears  in  some  opposite 
role?  If  Universal  wishes  to  keep  Hoot 
Gibson  before  the  public  as  a star,  keep 
him  in  westerns. — C.  C.  Herbert,  Newark 
Opera  House  Co.,  Newark,  Del. — College 
town  patronage. 

The  Bolted  Boor,  with  Frank  Mayo. — 
Picture  pleased  about  80  per  cent  but  drew 
no  crowd.  Five  reels. — Joe  Restivo,  Liberty 
theatre,  Freemanspur,  111. — Small  town 
patronage. 

Jack  O’Clu'bs,  with  Herbert  Rawlinson. — 
Good  picture  and  pleased  about  75  per  cent. 
About  the  best  this  star  ever  made.  Ought 
to  go  over  in  any  neighborhood  house. 
Five  reels. — Geo.  J.  Kress,  Hudson  thea- 
tre, Rochester,  N.  Y. — Neighborhood  pat- 
ronage. 

The  Cleanup,  with  Herbert  Rawlinson. — 
A good  program  that  seemed  to  please  here. 
Five  reels. — E.  A.  Armistead,  Lyric  theatre, 
Easley,  S.  Car. 

Where  Is  This  West?  with  Jack  Hoxie. 
— Fair  program  picture. — Frank  Shepherd, 
Majestic  theatre,  Biggar,  Sask.,  Can. — Small 
town  patronage. 

Where  Is  This  West?  with  Jack  Hoxie. 
— This  is  a real  good  Western  and  will 
please  Western  fans  anywhere.  Don’t  pay 
too  much  for  it  and  you  will  get  by  O.  K. 
Five  reels. — E.  A.  Armistead,  Lyric  thea- 
tre, Easley,  S.  Car. 

The  naming'  Hour,  with  Frank  Mayo.— 
Very  good  picture,  but  reels  were  worn  out; 
had  three  to  five  breaks  in  a reel.  Five 
reels. — J.  J.  Enloe,  Y.  M.  C.  A.  theatre, 
Hitchins,  Ky. — Small  town  patronage. 

Gussip,  with  Gladys  Walton.— This  pic- 
ture sure  was  the  gossip  of  this  town. 
It  pleased  fairly  well  to  about  90  per  cent. 
Five  reels. — Joe  Restivo,  Liberty  theatre, 
Freemanspur,  111. — Small  town  patronage. 

McGuire  of  the  Mounted,  with  William 
Desmond. — -An  extra  good  program  picture 
that  played  to  very  poor  business  for  some 
unknown  cause.  Good  print.  Five  reels. 
— Roy  W.  Adams,  Pastime  theatre.  Mason, 
Mich, — General  patronage. 

McGuire  of  the  Mounted,  with  William 
Desmond. — A good  picture  of  the  north- 
west. Will  please.  Good  print.  Five  reels. 
— Russell  Armentrout,  K.  P.  theatre,  Pitts- 
field, 111. 

The  Bamhlin’  Kid,  with  Hoot  Gibson. — 
Best  that  this  bird  has  pulled  off  in  many 
moons.  It  is  a shame  they  can  make  only 
one  like  this'  in  every  ten  pictures.  Good 
print.  Six  reels. — Russell  Armentrout,  K. 
P.  theatre,  Pittsfield,  111. 

Bon  Quickshot  of  the  Bio  Grande,  with 
Jack  Hoxie. — Do  not  know  where  they  get 
the  “quickshot,”  as  Hoxie  did  not  shoot  once, 
quick  or  otherwise,  but  he  does  some  nice 
work  with  a club,  equal  to  Mix  with  his 
boot  in  “Prairie  Trails.”  Plenty  of  action, 
some  comedy,  and  a good  lovely  Western. 
Five  reels. — Robert  L.  Anderson,  Olympic 
theatre.  Forks,  Wash. 

Bon  Quickshot  of  the  Bio  Grande,  with 
Jack  Hoxie. — A fine  picture.  In  fact,  I 
don’t  believe  you  can  find  a better  Western 
picture  from  any  company  that  will  please 
as  well  or  as  good  as  this  one.  Print  fair. 
Five  reels. — Russell  Armentrout,  K.  P.  the- 
atre, Pittsfield,  111. 

The  Acquittal,  with  Claire  Windsor. — We 
are  glad  we  ran  this.  This  is  really  one  of 
the  best  told  stories  the  screen  has  had  in 
many  moons.  If  you  are  looking  for 
variety  and  a sure  thing,  book  this  pic- 
ture. Took  in  more  second  night  than 
the  first.  Also  showed  Will  Rogers  in 
“The  Cowboy  Sheik,”  a good  high  class 
comedy. — Ashworth  & Bartels,  Federal 


theatre,  Denver,  Colo. — Neighborhood  pat- 
ronage. 

The  Blirt,  with  Eileen  Percy. — Very  good 
picture,  but  print  was  rotten  to  say  the 
least.  Spoiled  show  for  our  crowd.  Eight 
reels. — Miller  and  Wilcox,  Lake  View  thea- 
tre, Lake  View,  la. 

Burning  Words,  with  Roy  Stewart. — Fair 
picture  for  week  days.  Nothing  special 
about  it. — Frank  Shepherd,  Majestic  thea- 
tre, Biggar,  Sask.,  Can. — Small  town  pat- 
ronage. 

The  Kentucky  Berby,  with  Reginald 
Denny. — Went  over  fine  here.  Extra  good 
program  picture,  but  no  special.  Good 
clean  story,  well  acted,  and  film  in  good 
shape.  Six  reels. — E.  V.  Kottas,  Para- 
mount theatre,  Denton,  Mont. — Small  town 
patronage. 

Vitagraph 

Borrowed  Husbands,  with  a special  cast. 
— Not  so  good.  The  neighbors  did  not  re- 
spond. My  reports  are  what  the  audience 
say  and  how  they  respond  at  the  box  office. 
— M.  A.  Choynski,  Newberry  theatre,  Chi- 
cago, 111.— General  patronage. 

The  Iiove  Bandit,  with  a special  cast. — 
After  reading  Jack  Cairns’  roast  of  this, 
I was  all  set  for  a dive  into  a cyclone 
cellar  when  the  crowd  came  out,  but  they 
seemed  to  like  it.  That’s  the  ultimate 
test  of  a picture,  isn’t  it?  Good  print. 
Six  reels. — Roy  W.  Adams,  Pastime  thea- 
tre, Mason,  Mich. — General  patronage. 

The  Bove  Bandit,  with  a special  cast. — 
AVatch  out,  boys.  Nothing  here  only  seven 
spools  of  just  film,  no  plot,  no  characters 
(just  hams)  as  far  as  this  picture  goes. 
Is  cheap  if  given  to  you. — M.  R.  Blair, 
Regent  theatre.  Cedar  Falls,  Iowa. — General 
patronage. 

Boyal  Bives,  with  Mary  Carr. — “Loyal 
Lives”  is  a splendid  picture  that  our  pa- 
trons certainly  enjoyed.  Have  seen  several 
knocks  on  this  picture  in  the  “What  The 
Picture  Did  For  Me,”  but  wish  to  say  that 
a.n  exhibitor  who  knocks  this  picture  must 
be  “hard  boiled,”  as  it  is  a good  picture. 
(No  big  special). — W.  J.  Shoup,  DeLuxe 
theatre,  Spearville,  Kans. — Small  town 
patronage. 

Boyal  Bives,  with  Mary  Carr. — Some  good 
stuff  in  this,  but  they  didn’t  get  anywhere 
with  it.  The  moral  seems  to  be  that  if 
you  put  in  a lifetime  of  faithful  service 
for  the  Post  Office  department  you  will  be 
rewarded  in  the  end  by  getting  arrested 
foi;  robbery  of  the  mails,  but  if  you  have 


“Nerve  Tonic”  (top),  a Christie  comedy 
starring  Jimmie  Adams,  and  “The 
Bonehead”  (bottom),  a Tuxedo  subject 
starring  Poodles  Hanneford,  are  two 
peppy  pictures  for  current  publication 
bv  EducationaL 


Filmed  from  the  Big  SATURDAY  EVENING  POST  Story 
**Men  of  Affairs’^  by  Roland  Pertwee — Directed  by  Dennison  Clift 

With  a great  cast  headed  by  Catherine  Calvert — this  high  speed  whirlwind  action 
melodrama  of  a wild  chase  for  millions  will  thrill  your  patrons  to  their  very  toes.  A 
whale  of  a title,  to  play  with,  thrilling  action  posters  and  advertising  material,  all  ready 
for  you  all  backed  by  F.  B.  O.’s  strong  arm  showmans.  Look  and  you’ll  positively  book. 
It’s  the  kind  of  a picture  that  builds  business. 

FILM  BOOKING  OFFICES 

723  Seventh  Ave.,  New  York  City,  N.  Y. — Exchanges  Everywhere 
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Among  the  specials  offered  by  the  inde- 
pendent market  is  C.  B.  C.’s  “Traffic  in 
Hearts,”  an  attraction  featuring  Mil- 
dred Harris,  Charles  Wellesley  and 
Robert  Fraser. 


a lucid  interval  and  ditch  the  postal  serv- 
ice to  enter  the  mail  order  business,  you’ll 
die  rich.  Fair  print.  Five  reels. — Roy  W. 
Adams,  Pastime  theatre,  Mason,  Mich. — 
General  patronage. 

liOyal  Lives,  with  Mary  Carr. — They 
wanted  a “Mailman”  picture.  I guess 
that’s  what  it  is.  Program  is  the  best  I 
can  gi'^e  it.  Not  much  for  action;  draggy. 
Poor  posters,  poor  business. — M.  R.  Blair, 
Regent  theatre.  Cedar  Falls,  la. — General 
patronage. 

Masters  of  Men,  with  Cullen  Landis. — 
Splendid  Saturday  picture.  Can’t  go  wrong 
on  it. — Frank  Shepherd,  Majestic  theatre, 
Biggar,  Sask.,  Can. — Small  town  patronage. 

Masters  of  Men,  with  Cullen  Landis. — 
Can  recommend  this  highly.  Plenty  of  ac- 
tion and  good  direction  and  a real  box  office 
tonic  for  me. — R.  H.  Elliott,  Palace  theatre, 
Lynn,  Ind. — Small  town  patronage. 

The  Silver  Car,  with  Earle  Williams. — 
Good  program  picture.  Good  print.  Six 
reels. — J.  H.  Tharp,  Crescent  theatre, 
Cherokee,  Kan. — Small  town  patronage. 

The  Ninety  and  Nine,  with  Colleen  Moore. 
— Did  not  see  this",  but  several  told  me 
it  was  very  good.  Seven  reels. — Robert 
L.  Anderson,  Olympic  theatre.  Forks,  Wash, 

The  Leavenworth  Case,  with  a special 
cast. — Very  nice  little  picture.  No  special. 
Good  for  any  night  but  Saturday.  Six 
reels. — Welty  & Son,  Mid-Way  theatre. 
Hill  City,  Kan. — General  patronage. 

Masters  of  Men,  with  Cullen  Landis. — 
A good  one  that  pleased;  fine  for  Satur- 
day.— A.  Mitchell,  Dixie  theatre,  Russell- 
ville, Ky. 

Pioneer  Trails,  with  Cullen  Landis. — This 
not  a second  “Covered  Wagon,”  but  it’s  a 
good  Western,  with  ridin’,  shootin’,  ’n’ 
everything.  Mor’n  seventeen  buckets  of 
bloodshed  shed  in  the  first  three  reels. 
Good  acting  by  a fine  cast.  Good  Friday 
and  Saturday  business.  Ran  Larry  Semon 
in  “Golf”  with  this,  and  gave  them  a 
mighty  good  program  at  usual  prices.  Good 
print.  Seven  reels'. — Roy  W.  Adams, 
Pastime  theatre.  Mason,  Mich. — General 
patronage. 

The  Ang-el  of  Crooked  Street,  with  Alice 
Calhoun. — A good  little  program  picture 
of  the  crook  type  with  a good  ending. 
Pleased  our  patrons. — W.  J.  Shoup,  De- 
Luxe  theatre,  Spearville,  Kans. — Small 
town  patronage. 


Warner  Brothers 

The  Marriage  Circle,  with  Monte  Blue. — 
This  is  an  A-1  production.  Cast  good,  di- 
rection great.  Warner  Brothers  have  the 
pictures.  Eight  reels. — Leachman  Bros., 
Pastime  theatre,  Woodward,  Okla. — General 
patronage. 

Broadway  After  Bark,  with  Carmel 
Myers. — Good  love  story  that  suited  the 
ladies.  Not  much  action.  Moral  tone  good, 
and  is  suitable  for  Sunday.  Seven  reels. 
— E.  E.  Byrne,  Columbia  theatre,  Athens, 
Ohio. — Small  town  patronage. 

Beau  Brummel,  with  John  Barrymore. — 
This  is  a fine  big  picture.  Cast  and  direct- 
ing good.  Played  two  days  against  tent 
show  and  held  its  own.  Our  patrons  don’t 
care  for  costume  pictures,  but  boys,  you 
can’t  go  wrong  by  running  this  one.  ’Ten 
reels. — Leachman  Bros.,  Pastime  theatre. 
Woodward,  Okla. — General  patronage. 

Lucretia  Lom'bard,  with  Monte  Blue  and 
Irene  Rich. — Well  produced  and  splendidly 
enacted,  but  too  heavy  to  give  general 
satisfaction.  Believe  the  soul  kisses  such 
as  are  shown  in  this  picture  are  more 
harmful  to  the  younger  generation  than 
the  gun  play  which  you  see  in  Western 
productions.  Seven  reels. — P.  R.  Matson, 
Crystal  theatre,  Flandreau,  S.  D. — General 
patronage. 

Lucretia  Lombard,  with  Monte  Blue  and 
Irene  Rich. — Good  picture  but  not  a knock- 
out. Pinal  scene  saves  it  from  being 
draggy. — G.  J.  Ritter,  Regent  theatre, 
Bojota,  N.  J. 

Lucretia  Lombard,  with  Monte  Blue  and 
Irene  Rich. — Good  picture.  Pine  acting. 
The  fire  scenes  are  great.  This  picture 
pleased  at  least  95  per  cent  of  my  patrons. 
Seven  reels. — E.  E.  Byrne,  Columbia  thea- 
tre, Athens,  Ohio. — Small  town  patronage. 

Daddies,  with  a special  cast. — Good  pic- 
ture for  an  entire  family.  Bight  reels. — 
T.  A.  Shea.  Palace  theatre,  McGehee,  Ark. 
— Neighborhood  patronage. 

The  Tie  That  Binds,  with  Barbara  Bed- 
ford.— Just  a picture.  Not  bad  at  all,  but 
nothing  to  rave  about. — G.  J.  Ritter,  Regent 
theatre,  Bojota,  N.  J. 

The  Gold  Diggers,  with  Hope  Hampton. 
— Exceptionally  good.  Drew  well,  every- 
body well  pleased. — M.  B.  Tritch,  Victory 
theatre,  Poteau,  Okla. — General  patronage. 

The  Gold  Diggers  with  Hope  Hampton. 
— Had  heard  so  much  about  this  picture. 


Scenes  from  two  of  Pathe’s  short  fea- 
tures. (Top)  “The  Pilgrims,”  one  of 
the  Chronicles  of  America  series.  (Be- 
low) Episode  9,  of  the  “Leatherstock- 
ing” chapter  play. 


Two  of  Century’s  May  publications 
through  Universal  are  (top)  “Deliver- 
ing the  Goods”  and  (bottom)  “Tired 
Business  Men.”  Pal  stars  in  the  for- 
mer while  the  Century  Follies  Girls  ap- 
pear in  the  latter. 

was  expecting  something  good.  Was  very 
much  disappointed.  Not  the  class  of  pic- 
tures I like,  personally,  or  like  to  show. 
I do  not  consider  it  a small  town  picture. 
Nine  reels. — D.  E.  Fitton,  Lyric  theatre, 
Harrison,  Ark. — Small  town  patronage. 

The  Gold  Diggers,  with  Hope  Hampton. 
— Here  is  a dandy  for  a college,  town  or 
a theatre  catering  to  a high  class  audi- 
ence. I did  fine  business  on  this  one  for 
three  days.  Eight  reels. — E.  E.  Byrne. 
Columbia  theatre,  Athens,  Ohio. — Small 
town  patronage. 

Conductor  1492,  with  Johnny  Hines. — If 
all  pictures  gave  the  satisfaction  this  one 
does,  it  would  be  a pleasure  to  run  a 
movie  show.  It  pleased  our  crowd  as  near 
100%  as  any  picture  we  have  ever  shown. 
I will  recommend  this'  one  to  every  house 
in  the  land.  Seven  reels. — H.  G.  Stettmund, 
Jr.,  Odeon  theatre.  Chandler,  Okla. — Small 
town  patronage. 

Conductor  1492,  with  Johnny  Hines. — 
This  is  a whiz  of  a comedy.  We  class  it 
one  of  the  best.  Ran  this  two  days  to 
good  business.  Second  day  better  than  the 
first.  Six  reels. — Leachman  Bros.,  Pastime 
theatre.  Woodward,  Okla. 

Conductor  1492,  with  Johnny  Hines. — 
This  is'  a very  good  audience  picture  and 
pleased.  I passed  the  word  to  the  Irish 
and  they  sure  turned  out.  Some  good 
comedy  and  enough  story  to  carry  it  nicely. 
Film  in  excellent  condition.  Seven  reels. — 
C.  H.  Moulton,  Bijou  theatre,  Beach,  N.  D. 
— Small  town  patronage. 

Little  Johnny  Jones,  with  Johnny  Hines. 
— A 100  per  cent  picture.  Pleased  a big 
crowd.  Warners  sure  have  the  pictures. 

All  good  so  far.  Film  in  very  good  shape. 
Seven  reels. — E.  H.  Brechler,  Opera  House 
theatre,  Fennimore,  Wis'. — Small  town  pat- 
ronage. 

George  Washington,  Jr.,  with  Wesley 

Barry. — Quite  funny  but  bordering  on  the 
ludicrous  and  an  improbable  story.  Of 

course  the  kids  will  yell  their  heads  off, 
if  you  like  that  in  your  house. — G.  J. 
Ritter,  Regent  theatre,  Bojota,  N.  J. 

George  Washington,  Jr.,  with  Wesley 

Barry. — Boys,  this  is  the  best  Barry 
Warner  Bros,  ever  released.  I don’t  care 
for  Barry  but  this  one  is  fine.  Six  reels'. 
— Leachman  Bros.,  Pastime  theatre.  Wood- 
ward, Okla. — General  patronage. 

The  Printer’s  Devil,  with  Wesley  Barry. 
— A mighty  good  little  program  picture. 
Will  please  the  majority  who  see  it. — D. 
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E.  Fitton,  Lyric  theatre,  Harrison,  Ark. — 
Small  town  patronage. 

The  Printer’s  Devil,  with  Wesley  Barry. 
— Not  so  good.  This  is  Barry’s  weakest 
picture.  Even  the  crowd  went  to  the  devil. 
Six  reels. — Russell  Armentrout,  K.  P.  thea- 
tre, Pittsfield,  111. 

The  Country  Kid,  with  Wesley  Barry. — 
Put  on  by  a local  high  school  organization. 
Liked  very  much.  One  of  Barry’s  best. 
Six  reels. — Welty  & Son,  Mid-way  theatre, 
Hill  City,  Kan. — General  patronage. 

The  Beautiful  and  Damned,  with  Marie 
Prevost. — Good  class  program  picture,  but 
I wonder  if  Marie  Prevost  couldn’t  be  made 
to  act  the  serious  parts  without  that  mock- 
ing smile  at  somebody  that’s  not  in  the 
picture.  Sometimes  you  think  she  is  going 
to  laugh  when  she  ought  to  cry. — G.  J. 
Ritter,  Regent  theatre,  Bojota,  N.  J. 

HLain  Street,  with  Monte  Blue. — Too  long. 
No  kicks,  but  no  comments  either.  Nine 
reels. — E.  H.  Brechler,  Opera  House  thea- 
tre, Fennimore,  Wis. — Small  town  patron- 
age. 

The  Country  Kid,  with  Wesley  Barry. — 
One  of  Wesley’s  best.  Gave  matinee  to 
school  children.  Full  house— 800.  Six 
reels. — M.  B.  Tritch,  Victory  theatre,  Po- 
teau,  Okla. — Mixed  patronage. 

Where  the  North  Begins,  with  Rin-Tin- 
Tin. — This  is  “some”  picture.  No  exhibi- 
tor should  pass  this  one  by. — G.  J.  Ritter, 
Regent  theater,  Bojota,  N.  J. 

Where  the  North  Begins,  with  Rin-Tin- 
Tin. — ’Any  exhibitor  who  has  not  run  this 
picture  has  missed  a good  one.  The  dog’s 
acting  is  a novelty  and  will  set  the  whole 
town  talking.  Good  snow  scenes  and  good 
fight  between  the  man  and  dog.  Six  reels. 
— Schaghticoke  Amusement  Association, 
Town  Hall  theatre,  Schaghticoke,  N.  T. 

Where  the  North  Begins,  with  Rin-Tin- 
Tin. — Best  picture  I have  shown  this  year 
and  drew  best  house  of  any  picture  I have 
shown.  Pleased  100  per  cent.  Film  fair. 
Six  reels. — E.  H.  Brechler,  Opera  House 
theatre,  Fennimore,  Wis. — Small  town  pat- 
ronage. 

Where  the  North  Begins,  with  Rin-Tin- 
Tin. — This  is  a wonderful  picture.  Though 
we  were  “rained  out,”  no  fault  of  picture 
that  we  did  not  make  more  money.  Six 
reels. — S.  G.  Fry,  Star  theatre,  Omaha,  Tex. 
— Small  town  patronage. 

State  Rights 

The  Av€ra,ge  Woman  (Bun),  with  Har- 
rison Ford. — This  is  certainly  a swell  pic- 
ture. The  idea  that  young  folks  now  do 
not  scale  up  very  high  morally,  from  the 
“Saturday  Evening  Post”  story — is  well 
handled  by  a capable  cast.  Pauline  Garon, 
beautiful  as  the  fiapper  and  her  work 
pleasing.  Film  in  excellent  condition.  Play 
this — you  will  be  pleased. — C.  H.  Maulton, 
Bijou  theatre,  Beach,  N.  D. 

Broa,dway  Gold  (Truart),  with  Elaine 
Hammerstein. — I personally  did  not  see 
this,  but  some  of  our  patrons  said  they 
liked  it.  However,  business  was  only  fair. 
Seven  reels. — Geo.  J.  Kress,  Hudson  thea- 
tre, Rochester,  N.  Y. — Neighborhood  pat- 
ronage. 

The  Gringo  Devil  (Kipling),  with  a spe- 
cial cast. — A Western  thriller  that  will 
please  all  the  lovers  of  westerns.  Five 
reels. — Hugh  G.  Martin,  American  theatre, 
Columbus,  Ga. — General  patronage. 

His  Iiast  Bace  (Goldstone),  with  a spe- 
cial cast. — Fair  picture.  Business'  on  this 
was  af  big  disappointment.  Six  reels. — 
Geo.  J.  Kress,  Hudson  theatre,  Rochester, 
N.  Y. — Neighborhood  patronage. 

Jacqueline,  or  Blazing  Barriers  (Arrow), 
with  a special  cast. — A very  good  picture 
of  the  North  Woods  and  the  greatest  forest 
fire  I have  ever  seen.  Pleased  all  here. 
Raised  our  price — no  kick.  Seven  reels. — 
Geo.  W.  Tope,  Dreamland  theatre,  Bandon, 
Ore. — Small  town  patronage. 

The  Bong  Wagon  (Sanford),  with  a spe- 
cial cast.- — Not  so  good.  Too  many  killed. 
Not  enough  Indians  to  make  it  impressive. 
Too  much  ammunition.  May  get  by,  but 
not  much  more.  Five  reels. — R.  Ross  Riley, 
Wigwam,  Oberlin,  Kans. — Small  town  pat- 
ronage. 

The  Bone  Wagon  (Sanford),  with  a spe- 
cial cast. — A western  of  the  early  days. 


Two  Pathe  short  subjects  with  laughs 
and  thrills.  (Top)  “Bottle  Babies,”  one 
of  Hal  Roach’s  “Spat  Family”  com- 
edies. (Below)  “Black  Oxfords,”  a 
Sennet  subject. 


Seemed  to  please  the  majority.  Direction 
at  fault  in  many  places,  but  it  gets  by 
O.  K. — Dinsmore  & Sons,  Majestic  theatre, 
Weiner,  Ark. — Neighborhood  patronage. 

Sffind  Over  Motor  (Principal),  with  Ralph 
Graves. — A very  ordinary  program  picture, 
that  they  charge  too  much  money  for.  Is 
one  of  those  “Tish”  stories  from  the 
Saturday  Evening  Post,  Trixie  Friganzi  is 
female  lead.  Good  print.  Five  reels. — H. 
H.  Binions,  Cozy  theatre,  Toledo,  Iowa. — 
Small  town  patronage. 

The  Old  West  (Goldstone),  with  a special 
cast. — A real  Western  that  will  please  any 
that  like  a Western.  Print  in  fine  condi- 
tion. Five  reels'. — L.  Deyo,  Miers  theatre, 
Schohaire,  N.  Y. — General  patronage. 

Only  a Shopgirl  (F.  B.  O.),  with  Mae 


Smiling?  Yes.  Happy?  Yes.  Why?  Just 
married.  Harold  Beaudine,  Christie 
comedy  director,  and  Stephanie  Tappe, 
a secretary  of  the  Christie  company, 
were  married  last  month  and  are  now 
honeymooning  in  the  East.  (Photo  by 
H.  E.  N.) 


Bush. — Just  fair  to  middlin’.  A good  pic- 
ture but  not  a special.  Could  have  had  a 
little  better  ending.  Seven  reels. — R.  Ross 
Riley,  Wigwam  theatre,  Oberlin,  Kans. — 
Small  town  patronage. 

Scars  of  Hate  (Independent),  with  Mary 
Wynn. — 'Very  uninteresting  picture.  Noth- 
ing to  it.  Five  reels. — L.  E.  Joppa,  Opera 
House,  Deerfield,  Wis. 

Sure  Pire  PUnt  (Bun),  with  Johnny 
Hines. — -Went  over  fine.  New  star  here  and 
did  not  attract  many.  Those  who  did  come 
liked  it  very  much.  Much  cheaper  than 
Harold  Lloyd  comedies  and  we  liked  him 
just  as  well.  Seven  reels'. — Dinsmore  & 
Son,  Majestic  theatre,  Weiner,  Ark. — Neigh- 
borhood patronage. 

Ten  Nights  in  a Barroom  (Arrow),  with 
John  Lowell. — We  ran  slides  on  this  three 
or  four  weeks  in  advance,  changing  the 
wording  often.  Used  plenty  of  advertis- 
ing paper  and  made  some  money  on  a 
Tuesday  show,  which  is  unusual.  All  the 
regulars  came  and  a number  of  others  who 
never  come  to  the  ordinary  programs.  We 
ran  no  comedy — just  the  feature,  and  with 
a careful  piano  operator  we  made  the  most 
hardened  of  them  shed  tears.  I don’t  be- 
lieve any  exhibitor  will  make  a mistake 
in  running  this.  Melo-drama  is  what  most 
of  them  want.  Every  booze  fighter,  young 
and  old,  came.  Eight  reels. — Dinsmore  & 
Son,  Majestic  theatre,  Weiner,  Ark. — 
Neighborhood  patronage. 

Two  Pisted  Jefferson  (Arrow),  with  Jack 
Hoxle. — A good  Western,  and  some  excite- 
ment. This  is  a little  old,  but  that  makes 
no  difference  when  you  have  a star  that 
is  well  liked.  The  price  is  right  on  this 
and  if  Hoxle  takes  with  your  patrons,  it 
will  please  all.  Film  in  good  shape  and 
the  supporting  cast  is  good.  A good  clean 
Western  picture.  Made  no  money  but  do 
not  expect  that  this  time  of  year  except 
Saturday  nights. — C.  'V.  Anderson,  Oak 
theatre,  Oakdale,  Neb. — General  patronage. 

Uncle  Tom’s  Cabin,  with  a special  cast. 
— Ran  on  percentage  with  gentleman  who 
owns  film  and  travels  with  it,  a Mr. 
Templeton.  Follows  the  book  closely  and 
gave  satisfaction  and  made  several  years 
ago,  I imagine,  as  acting  and  direction  not 
comparable  with  present  day  features.  I 
had  no  kicks  and  several  good  comments. 
Can  recommend  Mr.  Templeton  as  a good 
showman  and  an  A-1  “square  shooter.”  He 
will  be  welcome  in  my  theatre  any  time  he 
cares  to  return. — E.  H.  Elliott,  Palace  thea- 
tre, Lynn,  Ind. — Small  town  patronage. 

The  Unknown  Purple  (Truart),  with  a 
special  cast. — Not  so  good.  Bad  weather; 
also  business. — M.  A.  Choynski,  Newberry 
theatre,  Chicago,  111. — General  patronage. 

Western  Justice  (Arrow),  with  Josephine 
Hill. — Just  medium.  With  no  drawing 
power.  Star  unknown  here.  Five  reels. — 
E.  A.  Armistead,  Lyric  theatre,  Easley,  S. 
Car. 

A Western  Musketeer  (Truart),  with  Leo 
Maloney. — A good  program  picture  with  a 
good  print.  Poor  photography,  however. 
Five  reels. — S.  G.  Fry,  Star  theatre,  Omaha, 
Texas. — Small  town  patronage. 

Serials 

Beasts  of  Paradise  (Universal),  with 
William  Desmond. — Good  serial.  Be  sure 
to  show  episodes  No.  1 and  No.  2 opening 
night.  Two  reels'. — E.  L.  Fawks,  Photo 
Phone  theatre,  Graford,  Tex. 

Haunted  Valley  (Pathe),  with  Ruth 
Roland. — Have  shown  episode  13  and  it 
continues  to  hold  up  good.  Two  reels. — 
T.  T.  Castleman,  Castleman  theatre.  Water- 
proof, La. — General  patronage. 

In  the  Days  of  Buffalo  Bill  (Universal), 
with  Art  Acord. — This  serial  has  pleased 
my  patrons  well.  Has  followed  the  story 
up  to  Chapter  7.  My  patrons  told  me  so. 
Two  reels. — Joe  Restivo,  Liberty  theatre, 
Freemanspur,  111. — Small  town  patronage. 

The  Oregon  Trail  (Universal),  with  Art 
Accord. — Twelve  episodes  of  fairly  inter- 
esting action,  plus  twelve  reels  of  padding 
and  repeats.  It  held  up  fairly  well  for  the 
eighteen  episodes. — Roy  W.  Adams,  Pastime 
theatre.  Mason,  Mich. — General  patronage. 

The  Steel  Trail  (Universal),  with  Wil- 
liam Duncan.— I call  this  a good  serial  (if 
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Get  all  set,  Mr.  Exhibitor,  for  one  of  the 
biggest  mop-ups  in  your  history.  Prepare  yourself  to 
handle  super  capacity  crowds,  mobs  and  jBuns.  This  fifth  and 
latest  Emory  Johnson  production  surpasses  by  miles  his  first  four  box  office  crashes — 
“In  the  Name  of  the  Law” — “The  Third  Alarm” — “Westbound  Limited” — and  “The 
Mailman”  . . . and  every  exhibitor  in  the  world  knows  what  those  four  did  in  money 
for  exhibitors. 
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In  “Over  the  Hill”  MARY  CARR  and 
JOHNNIE  WALKER  cleaned  up  for  thousands 
theatres.  We  predict  in  this  smashing  new  Johnson  picture 
these  two  stars  will  surpass  the  box  office  records  of  “Over  the  Hill”  . . . Never  such  a picture  . . . never  such 
advertising  and  exploitation  • . . . never  such  a whale  of  an  opportunity  . . . Here  is  a production,  Gentlemen, 
that  will  make  screen  history  and  establish  box  office  records  that  never  will  be  beaten  ...  If  you  don’t  get  it  for 
your  house  DONT  BLAME  US,  for  we  are  telling  you  in  plain  English.  NAIL  YOUR  PLAY  DATES  NOW!!!!!  Speak 
and  speak  quickly. 
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there  is  any  such  thing.)  However,  it  isn’t 
getting  me  anything,  for  some  reason,  I 
gave  it  a good  start  by  running  the  first 
two  episodes,  with  my  special  Friday  and 
Saturday  programs,  then  switched  it  to 
the  regular  serial  nights,  Monday  and 
Tuesday,  and  it  flopped. — Roy  W.  Adams, 
Pastime  theatre.  Mason,  Mich. — General 
patronage. 

The  Way  of  a Man  (Pathe),  with  a spe- 
cial cast. — Episodes  one  and  two  are  good. 
If  the  other  eight  are  as  good  it  will  be 
a worth  while  serial. — E.  H.  Brechler, 
Opera  House  theatre,  Fennimore,  Wis. — • 
Small  town  patronage. 

The  Way  of  a Man  (Pathe),  with  a spe- 
cial cast. — You  can’t  go  wrong  on  this 
serial  if  your  patrons  like  action — it’s  sure 
got  it.  On  third  chapter  and  getting  bet- 
ter all  the  time.  ’Two  reels. — Geo.  W. 
Tope,  Dreamland  theatre,  Bandon,  Ore. — 
Small  town  patronage. 

Short  Subjects 

Chronicles  of  America  (Pathe). — Have 
run  four  episodes.  They  a.re  excellent. 
Tied  up  with  schools,  churches  and  all 
other  organizations.  Started  off  fine,  but 
fell  oif  with  each  succeeding  episode.  Will 
discontinue.  People  do  not  seem  to  want 
educational  pictures  nearly  as  badly  as 
they  say  they  do. — D.  E.  Fitton,  Lyric  thea- 
tre, Harrison,  Ark. — Small  town  patronage. 

Fighting  Blood  (F.  B.  O.),  with  George 
O’Hara. — Run  8th  round,  second  series,  to- 
night, and  it  was  the  best  one  ever.  “The 
Merchant  of  Menace.’’  You  who  have  it 
yet  to  run,  get  behind  it  and  boost  for  the 
liiggest  fight  yet  and  the  one  that  they 
cheer  the  most.  Louise  Lorraine  is  unusu- 
ally pretty  in  this  round  also.  Our  folks 
are  all  guessing  as  to  which  girl  gets 
Gale,  and  opinions  are  about  evenly  divided. 
Strangely  enough,  no  exhibitor  has  ever  yet 
told.  Two  reels. — Dinsmore  & Son,  Majes- 
tic theatre,  Weiner,  Ark. — Neighborhood 
patronage. 

International  News  (Universal). — My  idea 
of  nothing  is  to  show  pictures  of  fires  in 
lumber  yards,  etc.  If  you  want  to  see  all 
the  fires  that  happen  in  the  United  States, 
every  week,  be  sure  and  get  this  news  reel. 
One  reel.- — William  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. — Small  town  pat- 
tronage. 

Pathe  Two  Beel  Westerns,  with  Leo 
Maloney.- — These  are  fine.  I run  them  with 
a serial.  Everyone  has  action  and  plenty 
of  it.  Two  reels. — E.  L.  Fawks,  Photo 
Phone  theatre,  Graford,  Tex. 

Pathe  News.— These  are  as  good  as  any 
news  we  have  tried.  One  reel. — Robert  L. 
Anderson,  Olympic  theatre.  Forks,  Wash. 

The  Alarm  (Fox),  with  A1  St.  John. — 

real  comedy.  They  sure  did  laugh  at  this 
one.  A1  goes  over  pretty  good  here.  Print 
awful  rainy. — W.  T.  Waugh,  Empress  thea- 
tre, Grundy  Center,  Iowa. — Small  town 
patronage. 

Babies  Welcome  (Educational),  a Christie 
comedy. — A very  high  class  comedy  that 
pleased.  Something  new  in  story  and  Miss 
Devore  charming  as  well  as  capable.  Two 
reels. — C.  H.  Moulton,  Bijou  theatre.  Beach, 
N.  D. — Small  town  patronage. 

Back  to  the  Woods  (Educational). — Just 
a fair  comedy.  Did  not  get  many  laughs 
out  of  my  patrons.  Two  reels. — J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. 

Bumping  Into  Broadway  (Pathe),  with 
Harold  Lloyd. — These  old  Lloyd  two-reelers 
are  all  to  the  good  and  if  your  patrons 
like  him  don’t  pass  them  up.  Nine  in  the 
series.  Two  reels. — Geo.  W.  Tope,  Dream- 
land theatre,  Bandon,  Ore. — Small  town 
patronage. 

Bumping  Into  Broadway  (Pathe),  with 
Harold  Lloyd. — Rotten  picture.  Rotten 
print  and  it  helped  make  the  entire  show 
rotten.  If  you  have  this  relic  from  Noah’s 
ark  coming,  look  out!  It  will  bite  you. 
Two  reels. — Russell  Armentrout,  K.  P. 
theatre,  Pittsfield,  111. 

Cops  (F.  N.),  with  Buster  Keaton. — His 
best  comedy.  This  sure  had  some  good 
stunts  and  some  good  laughs  all  the  way 
through.  Two  reels. — Russell  Armentrout, 
K.  P.  theatre,  Pittsfield,  111. 

Daniel  Boone  (Pathe). — This  is  the  fourth 
and  last  of  these  series  for  the  present. 


Barbara  LaMarr  and  Conway  Tearle  in 
“The  White  Moth”  (First  National). 


They  are  well  gotten  up,  but  simply  will 
not  draw.  Four  reels. — William  E.  Trags- 
dorf, Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

Dogs  of  War  (Pathe),  with  Our  Gang. — 
This  is  the  best  Gang  comedy  yet,  and  that 
is  saying  a good  deal.  They  sure  get  the 
laughs,  for  the  bunch  of  kids  are  all  good 
actors  and  the  pictures  are  well  directed 
and  full  of  action.  Also,  had  a Dippy  Doo 
Dad  comedy — all  animals,  ducks,  chickens, 
etc.,  not  a human  in  it — and  it  was  fine. 
Two  reels, — R.  Ross  Riley,  Wigwam  thea- 
tre, Oberlin,  Kan. 

Down  to  the  Sea  in  Shoes  (Pathe). — 
About  the  best  comedy  ever  shown  here. 
Laughs  galore  and  some  very  clever  effects. 
Exhibitors  can  do  with  a lot  more  come- 
dies like  this,  and  those  who  haven’t  shown 
this  should  get  it  and  give  their  patrons 
a real  laugh.  Two  reels. — A.  R.  Moore, 
Foam,  Lake  theatre.  Foam  Lake,  Sask., 
Can. 

The  Dummy  (Fox),  a sunshine  comedy. 
— This  is  positively  one  of,  if  not,  the  best 
two-reeler  I ever  saw.  I heard  lots  of  goo'/ 
comments.  It  is  just  common  slapstick, 
but  it  IS  certainly  one  that  pleased.  Two 
reels. — Pugh  Moore,  Strand  theatre,  Mc- 
Kenzie, Tenn. — Small  town  patronage. 

The  Pire  Chief  (F.  B.  O.),  with  Dan 
Mason. — About  the  bummest  comedy  we 
have  run  for  some  time.  About  one  laugh 
in  the  two  reels  and  had  one  raw  title, 
where  Dan  says  it  is  as  hot  as  hinges  of 
hell.  Would  be  better  out  for  us  in  smaller 
towns  with  lots  of  church  members  for 
patrons.  Two  reels. — H.  H.  Binions,  Cozy 
theatre,  Toledo,  Iowa. — Small  town  patron- 
age. 

The  Pive  Pifteen  (Fox). — Our  last  Sun- 
shine and  am  glad  of  it.  Only  one  good 
one  in  the  bunch,  and  this  one  is  one  of 
the  worst.  Print  fair.  Two  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
Iowa. — Small  town  patronage. 

Pold  Up  (Educational),  with  Virginia 
Vance. — A good  one-reel  Cameo.  Lots  of 
rough  and  tumble  action.  These  Cameos 
are  just  the  thing  to  complete  a seven 


or  eight  reel  feature.  One  reel. — J.  H. 
Talbert,  Legion  theatre,  Norwich,  Kan. — 
Small  town  patronage. 

Prog-land  (Fox). — One  of  the  very  best 
novelty  programs.  Something  new.  One 
reel. — Welty  & Son,  Mid-way  theatre.  Hill 
City,  Kan. — Small  town  patronage. 

Pront  (Educational). — A poor  excuse  for 
a comedy.  Silly.  Lots  of  fussing  to  make 
it  last.  Might  have  made  a fair  one-reeler. 
— R.  S.  Wenger,  Victory  theatre.  Union 
City,  Ind. 

Get  Out  and  Get  Under  (Pathe),  with 
Harold  Lloyd. — All  these  two-reel  Lloyd 
reissues  are  good  and  well  worth  running. 
Two  reels. — C.  Malphurs,  Dreamland  the- 
atre, High  Springs,  Fla. 

Golf  (Vitagraph),  with  Larry  Semon. — 
I thought  my  star  patron  would  expire  in 
convulsions  before  this  comedy  ended.  It’s 
a good  Semon.  Two  reels. — Roy  W.  Adams, 
Pastime  theatre.  Mason,  Mich. — General 
patronage. 

Golf  (Vitagraph),  with  Larry  Semon. — 
I am  late  showing  this  one,  but  wish  to 
say  that  it'  is  a scream  if  your  patrons  like 
slapstick  comedies.  Ours  do.  There  is 
only  one  thing  wrong  with  Semon  com- 
edies, they  want  all  we  take  in  for  rental 
.on  them.  I am  through  when  this  contract 
is  up.  Two  reels. — W.  J.  Shoup,  DeLuxe 
theatre,  Spearville,  Kan. — Small  town  pat- 
sonage. 

Hansel  and  Gretal  (Universal),  with  Baby 
Peggy. — Here  is  one  that  will  certainly 
please  the  kids  and  keep  them  talking  about 
Baby  Peggy  for  a month.  Two  reels. — Rus- 
sell Armentrout,  K.  P.  theatre,  Pittsfield, 
111. 

BTgh  Bro-w  Stuff  (Pathe),  with  Will 
Rogers. — A two-reel  comedy  without  a 
laugh.  550  people  viewed  this  comedy  and 
came  out  with  a frown  on  their  face  ask- 
ing what  this  two-reel  Rogers  picture  was 
all  about.  The  poorest  Will  Rogers  picture 
to  date. — C.  C.  Herbert,  Newark  Opera 
House  Co.,  Newark,  Del. — College  town  pat- 
ronage. 

High  Bife  (Educational. — Dandy,  good, 
the  right  kind. — R.  S.  Wenger,  .Victory  the- 
atre, Union  City,  Ind. 

The  Boyal  Slyness  (Pathe),  with  Harold 
Lloyd. — A fine  comedy  with  many  laughs. 
As  much  as  you  can  expect  from  any  com- 
edy. Print  fair.  Two  reels. — Russell 
Armentrout,  K.  P.  theatre,  Pittsfield,  111. 

His  Social  Error  (Hodkinson),  with 
Charles  Murray. — A dandy  comedy.  The 
kind  that  gets'  them  laughing.  Two  reels. 
— J.  W.  Andresson,  Rialto  theatre,  Cozad, 
Neb. 

Is  Conan  Doyle  Bight?  (Pathe). — I fail  to 
see  where  this  is  a special,  and  it  did  not 
please  many  here.  And,  for  the  love  of 
Mike,  don’t  advertise  it  as  something  spe- 
cial. Two  reels. — Geo.  W.  Tope,  Dreamland 
theatre,  Bandon,  Ore. — Small  town-  patron- 
age. 

Jungle  Polo  (Fox),  a Sunshine  comedy. — 
About  the  best  monkey  comedy  that  we’ve 
ever  shown.  Kept  the  kids  in  an  uproar. — 
V.  G.  Bollman,  Castalia  theatre,  Cas'talia, 
Iowa. — Small  town  patronage. 

Just  Passin’  Through  (Pathe),  with  Will 
Rogers. — Poor.  If  all  the  other  subjects 
we  bought  are  like  this  one  we  still  have 
some  lemons  to  play.  Two  reels. — Geo.  J. 
Kress,  Hudson  theatre,  Rochester,  N.  T. — ■ 
Neighborhood  patri»iage. 

Keep  ’Em  Home  (F.  B.  O.),  with  the  De 
Havens. — Very  ordinary  comedy  and  could 
easily  count  the  laughs'  it  got.  Two  reels. 
— H.  H.  Binions,  Cozy  theatre,  Toledo,  Iowa. 
— Small  town  patronage. 

Kick  Out  (Educational. — The  best  two- 
reel  comedy  I had  in  a long  time.  They 
talked  more  of  the  comedy  than  the  fea- 
ture. Two  reels. — M.  Melz,  Melz  theatre, 
Ferriday,  La. — Small  town  patronage. 

A Bate  Hero  (Liberty). — A good  clean 
comedy  and  better  than  a great  many  that 
cost  three  times  as  much.  Film  in  good 
shape  and  priced  right.  Several  roars  of 
laghter  heard,  and  comments  were  good.— 
C.  V.  Anderson,  Oak  theatre,  Oakdale,  Neb. 
— General  patronage. 

Bet’s  Build  (Pathe),  with  the  Spat 
Family. — Not  much.  I heard  lots  of  bad 
comments  and  very  few  good  ones.  Leave 
it  alone.  Two  reels. — Pugh  Moore,  Strand 
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theatre,  McKenzie,  Tenn. — Small  town  pat- 
ronage. 

The  Marathon  Dancers  (Pathe),  an  Aesop 
Fable. — This  one  is  as  good  as  any  of  the 
Fables  and  sure  is  fine  to  use  with  a long 
feature.  You  can’t  go  wrong  on  the 
Fables.  Two-thirds  reel. — M.  A.  Manning, 
Opera  House,  Baldwin,  Wis. — Small  town 
patronage. 

A Matter  of  Policy  (Universal),  with 
Neely  Edwards. — A very  good  comedy  and 
pleased.  Neely  Edwards  at  his  best.  This 
comedian  has  got  where  he  brings  them  in 
for  me.  Films  in  good  shape  and  the  price 
right.  One  reel. — C.  V.  Anderson,  Oak  the- 
atre, Oakdale,  Neb. — General  patronage. 

Navy  Blues  (Educational),  a Christie 
comedy. — Good  scenes  of  navy  and  war- 
ships. A few  giggles.  No  laughs.  No 
good. — R.  S.  Wenger,  Victory  theatre,  Union 
City,  Ind. 

Plastigrams  (Educational. — Short  sub- 
ject. K.  O.  box  office  attraction.  Nothing 
short  of  a riot.  Keeps  ’em  coming  and 
talking.  Used  one  week  in  a three-day 
house. — Geo.  Rea,  Colonial  theatre,  Wash- 
ington C.  H.,  Ohio. 

Plastigrams  (Educational). — Here  is  a 
real  novelty.  A Wow,  with  a capital  “W.” 
Audience  so  surprised  they  almost  fell  out 
of  the  chairs.  Ran  this  two  days  and  all 
came  back  to  see  it  the  second  night.  One- 
half  reel. — R.  R.  McCras'sen,  Weeksbury 
theatre,  Weeksbury,  Ky. — Small  town  pat- 
ronage. 

The  Racing  Kid  (Universal),  with  Buddy 
Messinger. — Who  is  guilty.  Fox  or  Univer- 
sal? Some  weeks  ago  I ran  “The  Riding 
Master,”  a Fox  comedy.  Today  I ran  “The 
Racing  Kid,”  Universal  comedy.  Both 
comedies  have  the  same  “business”  tricks 
and  one  gag  is  word  for  word  alike.  Two 
reels. — Sprague  Green,  Orpheum  theatre. 
Fort  Wayne,  Ind. — General  patronage. 

The  Riding  Master  (Fox),  a Sunshine 
comedy. — A peach  of  a comedy  with  oodles 
of  laughs  and  lots  of  action.  Never 
dreamed  that  so  many  crazy  stunts  could 
be  pulled  around  a horse.  Play  this  and 
hear  the  kids  yell. — V.  G.  Bollman,  Casta- 
lia  theatre,  Castalia,  Iowa. — Small  town 
patronage. 

Roaring  Dions  on  a Steamship  (Fox), 
with  A1  St.  John. — This  is  the  best  comedy 
we  have  used.  The  roof  almost  raised. 
The  blackface  comedian  is  the  main  show. 
Give  us  more  like  this.  Good  print.  Two 
reels. — S.  G.  Fry,  Star  theatre,  Omaha,  Tex. 
— Small  town  patronage. 

A Sailor  Made  Man  (A.  E.),  with  Harold 
Lloyd. — I was  a long  time  getting  around 
to  this  one,  but  it  is  sure  just  as  good  to- 
day as  it  was  three  years  ago,  when  first 
released.  Patrons  nearly  went  hysterical 
with  laughter.  Many  new  and  very  funny 
gags  in  this  one.  The  big  lad  made  an 
excellent  foil  for  Lloyd.  Business  not  so 
good  as  it  should  have  been.  Pour  reels. 
— J.  H.  Talbert,  Legion  theatre,  Norwich, 
Kan. — Small  town  patronage. 

Shanghaied  Iiovers  (Pathe),  with  Harry 
Langdon. — Pretty  good  comedy.  Some  new 
gags  in  this  one.  Two  reels. — Miller  and 
Wilcox,  Lake  View  theatre,  Lake  View,  la. 

Somebody  Died  (Fox),  a Sunshine  comedy. 
— So  ridiculous  that  it’s  good.  No  side 
uplifting  stuff,  but  a run  of  good  humor 
that  gets  across  and  makes  a crowd  like  it. 
— V.  G.  Bollman,  Castalia  theatre,  Castalia, 
Iowa. — Small  town  patronage. 

The  Tailor  (Fox),  with  A1  St.  John. — A 
good  comedy  that  pleased.  Two  reels. — Joe 
Restivo,  Liberty  theatre,  Preemanspur,  111. 
— 'Small  town  patronage. 

This  Way  Out  (Educational),  with  Lidge 
Conley. — Only  one  laugh  in  this  picture 
from  the  patrons  and  that  was  when  “The 
End”  appeared,  and  they  gave  it  the  horse 
laugh.  ’This'  picture  must  have  heard  “The 
Call  of  the  Wild,”  which  I have  booked  for 
next  week,  because  it’s  wild  all  right.  Two 
reels. — Russell  Armentrout,  K.  P.  theatre, 
Pittsfield,  111. 

Three  Strikes  (Educational),  a Mer- 
maid comedy. — All  Mermaids  are  good,  but 
this  one  is  a little  better.  Two  reels. — 
Robert  L.  Anderson,  Olympic  theatre.  Forks, 
Wash. 

The  Trail  of  No  Return  (Universal),  with 
Neal  Hart. — The  story  was  O.  K.,  but  every 


print  Dallas  sends  me  on  these  two  reel 
Westerns  has  been  worn  out  years  ago. 
Universal  has  given  me  the  bummest  serv- 
ice of  anj'^  exchange  in  Dallas.  Yet  Carl 
still  sends  out  his  “Straight  from  the 
Shoulder  Talks.”  Two  reels. — E.  L.  Fawks, 
Photo  Phone  theatre,  Graford,  Tex. 

A Trip  to  the  North  Pole  (Pathe),  an 
Aesop  Fable. — All  the  Fables  are  good,  but 
this'  seemed  to  be  a little  better  than  the 
rest.  One  reel. — William  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis. — Small  town 
patronage. 

Tropical  Dawn  (Fox),  with  A1  St.  John. 
— -This  comedy  pleased  all  that  saw  it.  Two 
reels. — Joe  Restivo,  Liberty  theatre,  Pree- 
manspur, 111. — Small  town  patronage. 

Trouble  Bretving  (Vitagraph),  with  Larry 
Semon. — Made  them  laugh  but  don’t  think 
it  as  good  as  some  of  his  others.  Two 
reels. — C.  M.  Hartman,  Liberty  theatre, 
Carnegie,  Okla. — Small  town  patronage. 

Uncensored  Movies  (Pathe),  with  Will 
Rogers. — The  best  Rogers  to  date.  A lot  of 
people  swore  that  it  was  Tom  Mix  and  not 
Rogers  when  he  appeared  as  Mix  with  a lot 
of  fancy  posing  before  going  after  the 
girl.  This  comedy  is  a go-getter.  Don’t 
miss  it.  Two  reels. — R.  Ross'  Riley,  Wig- 
wam theatre,  Oberlin,  Kan. — Small  town 
patronage. 

Water  Babies  (Vitagraph). — As  a novelty 
reel  this  was  a dandy.  Our  folks  liked  it 
better  than  a comedy.  Different.  Aquatic 
animals  in  a sportive  mood  are  shown. 
One  reel. — Dinsmore  & Son,  Majestic  the- 
atre, Weiner,  Ark. 

The  Week  End  Party,  with  Stan  Laurel. 
— 'Very  good.  Got  more  laughs  from  our 
people  than  a lot  of  the  new  ones.  Good 
print.  Two  reels. — Miller  and  Wilcox,  Lake 
View  theatre.  Lake  View,  la. 

Why  Elephants  Deave  Home  (Pathe). — 
A two-reel  educational  subject  that  is 
worthy  of  a place  on  the  program  of  any 
theatre.  Do  not  run  it  with  a long  fea- 
ture, though,  or  the  program  is  apt  to  be 
tiresome.  I played  this  subject  on  same 
program  with  Harold  Lloyd  in  “A  Sailor 
Made  Man,”  which  made  a fine  well-bal- 
anced program  of  six  reels  in  length.  Two 
reels. — J.  H.  Talbert,  Legion  theatre,  Nor- 
wich, Kan. — Small  town  patronage. 

Why  Pay  Rent?  (Fox),  an  Imperial  com- 
edy.— One  of  the  best  comedies  that  ever 
was  flashed  on  my  screen.  It  sure  does 
make  a sphinx  laugh.  If  the  rest  of  the 
Imperial  comedies  are  as  good  as  this  one 
I sure  will  not  miss  a single  reel.  It 
pleased  all  my  patrons  and  they  walked 
out  laughing  and  went  home  happy.  Two 
reels. — Joe  Restivo,  Liberty  theatre,  Free- 
manspur.  111. — Small  town  patronage. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00 


THEATRE  MANAGER  AVAILABLE 

AT  LIBERTY,  August  25,  Expert  Theatre 
Manager,  Publicity  and  Exploitation  Man.  Am 
good  Commercial  Artist,  can  handle  brush  or  pen, 
reproduce  miniature  settings  for  exploitation  or 
build  and  paint  scenes  for  prologues.  If  it’s  a 
Live  Wire  you  want,  address  J.  M.,  c/o  Exhibi- 
tors Herald. 


EQUIPMENT  FOR  SALE 

FOR  SALE:  Ilg  Exhaust  Fan  36"  60  cycle  A. 
C.  220-440  Volts.  List  price  Si!352  Chicago.  Guar- 
anteed as  good  as  new.  $250  F.  O.  B.  station  takes 
this.  Address  G.  D.  Vogler,  Kimball,  Nebr. 


FOR  SALE:  Simplex,  110  volt  A.  C.  motor 
drive,  arc  lamphouse  like  new.  $195.00.  One 
General  Electric  Mercury  Arc  Rectifier  for  110  or 
220  volt  A.  C.  line,  30  Ampere  D.  C.  $145.00. 
Two  electric  fans  12  inch,  110  volt  A.  C.  $10.00 
each.  Address  A.  W.  Saulsbury,  Ridgely,  Mary- 
land. 


EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellowfs  who  read  these  re- 
ports and  gain  a lot  of  good  infor- 
mation from  them  and  never  send 
in  any  yourself,  do  you  think  you 
are  doing  right  by  your  brother  ex- 
hibitors? 

There  are  times  when  a report  on 
a pictxire  will  save  another  exhibitor 
a lot  of  grief,  and  other  times  will 
make  him  more  money.  All  you 
have  to  do  is  to  give  your  honest 
opinion  on  every  picture  that  you 
run.  Surely  that  isn’t  too  much 
work  for  any  one. 

Boys,  let’s  get  together  and  be 
100  per  cent  in  writing  up  every 
picture  that  we  run.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmington,  111. 

— Reprinted  from  the  HERALD 
dated  March  15,  ig2d. 
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AILEEN  PRINGLE  CONRAD  NAGEL  ELEANOR  BOARDMAN 


GEORGE  WALSH 


WILLIAM  HAINES 


MAE  BUSCH 
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D 
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Nothing  but  the  best  casts  obtainable,  is  the  promise  of  Louis  B. 
Mayer,  vice  president  in  charge  of  production  for  Metro-Goldwyn- 
Mayer.  Grouped  on  this  page  are  a number  of  the  players  included 
in  the  imposing  lineup  selected  by  Mr.  Mayer.  ^ 

Tom  Moore  will  appear  opposite  Laurette  Taylor  in  *^One  Night  in 
Rome;”  Renee  Adoree  has  appeared  in  such  pictures  as  ”The  Eternal 
Struggle”  and  “Women  Who  Give;”  Mabel  B^lin  will  be  presented 
in  “The  Prairie  Wife;”  Mae  Busch  will  be  seen  in  “The  Shooting 
of  Deui  McGrew;”  Eleanor  Boardman  will  be  seen  in  “Free  Love;** 
Lew  Cody  plays  the  title  role  in  “The  Shooting  of  Dan  McGrew;** 
Edward  Connelly  has,  renewed  his  contract  with  the  company ; 
Robert  Frazer*s  latest  pictures  are  “Women  Who  Give**  and 
“Broken  Barriers;**  Claire  Windsor  is  one  of  the  most  popular  of 
the  Metro-Goldwyn-Mayer  stock  company;  William  Haines  appears 
ih  Mae  Murray*s  new  picture,  “Circe;**  Carmel  Myers,  Gertrude 
Omsted,  George  Walsh  and  Kathleen  Key  will  appear  in  “Ben 
Hur;**  Hedda  Hopper  will  continue  to  play  leading  roles;  Kate 
Lester’s  vehicles  will  be  announced  shortly;  Conrad  Nagel  will  be 
remembered  for  his  work  in  “Three  Weeks,**  as  will  Aileen  Pringle. 


CARMEL  MYERS 


CLAIRE  WINDSOR 


LEW  CODY 


KATE  LESTER 


KATHLEEN  KEY 


GERTRUDE  OLMSTED 


HEDDA  HOPPER 
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Photographic  quality  has  a definite  box-office 
value— your  audiences  appreciate  it. 

EASTMAN 
POSITIVE  EILM 

With  its  wide  latitude  and  long  scale  East- 
man Positive  Film  reproduces  every  gradation 
of  tone  from  highest  light  to  deepest  shadow 
that  the  skill  of  the  photographer  has  secured 
in  the  negative — it  carries  quality  from 
studio  to  screen. 

Look  for  “Eastman”  and  “Kodak’’  in  black 
letters  in  the  film  margin. 


Eastman  Film,  both  regular  and 
tinted  base,  is  available  in  thou- 
sand foot  lengths. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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THEATRE  CONSTRUCTION 
AND  EQUIPMENT 


View  of  the  projection  room  of  the  World  theatre,  Omaha,  Neb.,  which  has  recently 
been  equipped  with  three  new  Simplex  projectors  using  American  Reflecting  Arc 
lamps.  The  installation  was  made  by  the  Exhibitors  Supply  Company,  Omaha, 
of  which  O.  H.  Dutton  is  manager. 


Install  New  Seats  in 
Theatre  Without  Any 
Interruption  to  Show 

Installing  new  balcony  seats  by  night 
so  that  no  performances  need  be  inter- 
rupted is  the  plan  to  be  used  by  the 
Bellevieu  theatre  of  Niagara  Falls,  New 
York.  Three  hundred  seventy-five  Hey- 
wood-Wakefield  chairs  will  be  installed. 

A combined  theatre,  town  hall  and 
court  house  is  being  constructed  by  the 
Town  of  Lebanon,  New  Hampshire. 
Heywood-Wakefield  will  install  1,100 
chairs  in  the  theatre  on  the  second  floor, 
100  in  the  court  room  and  700  portable 
chairs  in  the  auditorium  on  the  first  floor. 
The  building  will  be  ready  for  the  public 
in  August  and  is  one  of  the  first  of  its 
kind  in  the  Granite  state. 


Chatmas  Amusement  Co. 
To  Rebuild  Texas  Hou  se 

Work  of  rebuilding  the  Majestic  theatre 
at  Marlin,  Texas,  which  has  been  leased 
by  J.  C.  Chatmas  of  Chatmas  Amusement 


Company,  will  be  started  June  1.  The 
remodeling  work  placed  involves  an  out- 
lay of  $50,000  and  will  require  two  months 
time. 

The  building  will  be  fireproof  through- 
out, and  will  be  completely  refurnished 
by  Mr.  Chatmas.  Although  the  present 
auditorium  will  be  but  little  enlarged,  it 
will  be  supplied  with  better  and  more 
comfortable  seats.  A balcony  is  another 
new  feature  of  improvements. 

New  machines  and  other  modern  equip- 
ment will  be  installed  on  the  interior  of 
the  structure.  The  theatre  will  have  a 
rest  room  for  ladies  and  a smoking  room 
for  gentlemen. 

The  front  of  the  building  will  be 
changed  and  an  ornamental  awning,  dec- 


orated with  brilliant  lighting  effects,  will 
be  hung. 

Mr.  Chatmas  expects  to  suspend  runs 
at  the  Majestic  about  June  1,  in  order  to 
' permit  workmen  to  take  advantage  of 
good  weather  with  a view  of  completing 
the  building  in  August. 


Theatre  Music  Broadcast 

Paul  E.  Fleeger,  organist  at  the  Cameo 
theatre,  which  is  operated  by  the  Uni- 
versal Film  Company,  at  Pittsburgh,  Pa., 
is  broadcasting  organ  recitals  on  his 
Wurlitzer  instrument  from  station  KD- 
KA  every  Friday  evening  for  one  hour 
between  6:15  to  7:15  P.  M.,  daylight 
saving  time. 

** Famous  Forty**  to  Be 
Shown  on  Poll  Circuit 

(Special  to  Exhibitors  Herald) 

NEW  HAVEN,  CONN.,  May  27.— The 
Poli  Enterprises,  operating  theatres  in 
numerous  points  throughout  the  east,  has 
signed  for  the  entire  product  ,of  Para- 
mount for  next  season,  according  to  their 
own  announcement. 

A.  J.  Vanni,  representing  the  S.  Z.  Poli 
Enterprises  and  George  J.  Schafer  of 
Boston  and  John  J.  Powers  of  New 
Haven,  representing  Paramount,  handled 
the  negotiations  which  are  said  to  have 
involved  $1,269,000. 


Brinch  Sails  for  Europe 

NEW  YORK. — P.  N.  Brinch.  general  repre- 
sentative of  the  foreign  department  of  Paramount, 
accompanied  by  Mrs.  Brinch,  has  left  for  Vienna 
to  resume  his  duties  at  that  place. 
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EXHIBITORS  WILL 
WRITE  CONGRESS 
ON  "MUSIC  TAX” 

Handy  Claims  Victory  Is  in 
Sight  for  Theatres 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  May  27.— The 
M.  P.  T.  O.  Kansas  City,  Mo.,  this  week 
will  send  letters  to  Senators  Reed  and 
Spencer  and  Representative  Jost,  urging 
unqualified  support  of  the  bills,  which 
would  revise  the  status  of  the  music  tax, 
now  in  congress. 

The  decision  to  send  such  an  appeal  to 
the  Missouri  representatives  came  at  a 
regular  meeting  of  the  Kansas  City  or- 
ganization last  Friday,  at  which  Samuel 
A.  Handy,  attorney  for  Western  Missouri 
and  Kansas  exhibitors,  was  present  and 
again  assured  exhibitors  that  victory  is  in 
sight.  No  decision  has  yet  been  rendered 
in  the  federal  court  in  Kansas  City  in  the 
music  tax  test  case  of  several  publishers 
against  a number  of  exhibitors,  but  a 
ruling  from  Judge  Arba  S.  VanValken- 
burgh  is  expected  soon. 

* * * 

An  unusual  and  humorous  situation  pre- 
vailed in  Kansas  City’s  movie  colony 
Monday  morning.  Stenographers  and 
other  office  assistants  were  scurrying 
about  in  blind  fashion  in  search  of  the 
Goldwyn  office.  It  had  been  generally 
understood  among  the  male  members  of 
the  force,  following  the  consolidation  of 
Goldwyn  and  Metro,  that  the  equipment 
of  the  Goldwyn  office  would  be  moved 
into  the  Metro  office  at  1706-8  Wyandotte 
street  Sunday  night,  but  many  of  the 
gentler  sex  were  not  informed  of  the 
plans. 

As  a result  they  were  found  staring 
into  a vacant  office  Monday  morning, 
their  fair  faces  shrouded  in  perplexity, 
wondering  if  they  still  were  employed  or 
unemployed.  They  soon  were  “steered” 
on  the  right  track,  however,  and  all  en- 
joyed a good  laugh.  L.  B.  Metzger  is 
in  charge  of  the  new  consolidated  office. 
Most  of  the  sales  forces  of  both  offices 
will  be  retained,  temporarily,  at  least,  it 
was  announced. 

* * * 

Stickers  for  the  protection  of  new 
prints  have  been  printed  by  the  Kansas 
City  Film  Board  of  Trade.  The  stickers 
read; 

“NOTICE— This  is  a NEW  PRINT. 
Please  loosen  tension  spring  or  adjust 
your  machine  so  as  not  to  damage  film.” 
* * * 

The  equipment  of  the  Burg  theatre, 
Council  Groves,  Kas.,  has  been  purchased 
by  W.  R.  Bratton  from  the  Citizen’s 
State  Bank  of  that  city.  Mr.  Bratton  is 
contemplating  the  sale  of  the  theatre, 
which  is  closed,  as  he  intends  to  enter 
the  amusement  park  business  in  Elorida. 


Sidney  Meyer,  newly  appointed  General 
Sales  Manager  for  Fox.  (Below)  W. 
J.  Kupper,  new  Chicago  Manager  of 
Fox  Exchange. 


COOL  WEATHER 
PROVES  AID  TO 
B.  O.  RECEIPTS 

Unusual  Climatic  Conditions 
Help  Exhibitors 

Chicago  and  its  environs  and,  in  fact, 
the  entire  Middle  West  have  been,  and 
are  being,  subjected  to  an  unpleasanth' 
long  siege  of  cold  spring  weather.  There 
are  the  usual  complaints  and  criticisms 
from  everyone  throughout  the  industry — 
with  one  exception — the  exhibitor.. 

The  absence  of  the  customary  sunshine 
and  warmth  at  this  time  of  year  is  ad- 
mittedly hard  on  dispositions  and  gen- 
eral health,  but  as  long  as  the  exhibitor 
continues  to  see  B.  O.  receipts  holding 
stead}’’  instead  of  doing  the  usual  dive  for 
the  cellar  which  he  has  become  accus- 
tomed to  expect  at  this  time  of  year  he 
isn’t  going  to  do  much  complaining  about 
his  personal  comfort. 

And  the  best  of  it  is  that  when  the  ex- 
hibitors are  feeling  prosperous  the  entire 
industry  can  perk  up  a bit  and  take  more 
interest  in  life. 

* * * 

Argue  About  Pickford  Picture 

The  United  Artists  production  “Dor- 
othy Vernon  of  Haddon  Hall,”  now  show- 
ing at  the  Isis  theatre,  a suburban  house 
of  Kansas  City,  Mo.,  for  two  weeks  at 
prices  ranging  up  to  $1.50,  has  stirred  up 
a conflict  of  more  than  one  phase.  It  has 
brought  on  a newspaper  argument  of 
whether  or  not  a picture  at  such  prices  is 
logical — whether  fans  will  pay  the  price 
or  not. 

The  Kansas  City  Star  points  to  the  fact 
that  more  than  9,000  persons  saw  the 
picture  the  first  four  days  and  asserts 
that  there  no  longer  is  any  doubt  but 
that  Kansas  Citians  will  support  feature 
pictures  that  combine  higher  qualities. 

The  Kansas  City  Journal-Post,  on  the 
other  hand,  devotes  a half-column  under 
a large  heading,  “Pickford  Film  Suffers 
Flop,”  and  asserts  that  the  picture,  which 
Frank  L.  Newman  refused  to  raise  his 
prices  for,  consequently  not  booking  it, 
is  conclusive  proof  that  “Kansas  Citians 
do  not  care  to  spend  more  than  the  regu- 
lation movie  admission  to  see  motion 
pictures.” 

Then,  the  management: 

“It  simply  is  a case  of  the  Journal-Post 
trying  to  ‘hit  back’  because  w’e  do  not 
advertise  in  that  paper,”  Sig  Cohen  of  the 
Isis  theatre  said.  “The  production  played 
to  about  9,600  persons  in  the  first  four 
days  and  we  are  more  than  satisfied  with 
our  two-week  policy  adopted  with  the 
picture.” 


After  lagging  behind  several  weeks  in 
the  national  Educational  drive,  the  Kan- 
sas City  branch  “came  back”  last  week 
and  established  a new  sales  record.  Fifty- 
five  out  of  fifty-nine  theatres  in  Kansas 
City,  Mo.,  and  ten  out  of  twelve  houses 
in  Kansas  Cit}’,  Kas. 
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r CHICAGO  personalities'] 


JOHN  C.  FLINN,  vice-president  of  Hod- 
kinson,  arrived  in  town  from  Los  An- 
geles on  Thursday  and  after  a confer- 
ence with  Cecil  Maberry,  division  manager, 
proceeded  on  to  New  York. 

* * * 

Harry  Scott,  feature  sales  manager 
Pathe,  was  a Chicago  visitor  on  Thursday. 
He  left  for  Detroit. 

* * * 

H.\rry  L.  Knappen,  sales  manager  of 
“Chronicles  of  America,”  was  in  town  last 
week. 

* * * 

Carl  L.^lEMmle,  president  of  Universal, 
arrived  back  in  Chicago  from  the  Kentucky 
Derby  on  Thursday  with  his  secretary, 
Harry  Zehner. 

* * * 

Julius  Stern,  president  of  Century  Com- 
edies, passed  through  town  last  Thursday, 
en  route  to  Los  Angeles. 

* * * 

H.  E.  Schotmiller,  formerly  with  Gold- 
wyn  and  Universal,  has  been  added  to  the 
sales  staff  of  the  local  Hodkinson  exchange 
by  Manager  Harry  Lorch.  He  will  have 
Western  Wisconsin  territory. 

* * * 

“Miami”  goes  into  the  McVicker’s  theatre 
June  22,  according  to  the  Hodkinson  office. 
+ * * 

George  Jacobs,  manager  of  exchanges  for 
Universal,  was  in  Chicago  last  week,  con- 
ferring with  Manager  Steve  Montgomery 
and  District  Manager  Wolfberg. 

% * * 

H.  C.  Young,  manager  of  National  Screen 
Service,  has  found  a use  for  old  dull  safety 
razor  blades.  He  feeds  them  to  his  German 
police  dog.  The  dog  has  a sharp  appetite. 

* * * 

Down  at  Paramount  exchange  everybody’s 
all  excited  over  the  moustache  contest  be- 
tween Messrs.  O’Brien  and  Phelps.  It  has 
three  weeks  more  to  run,  or  grow,  and  then 
R.  A.  Manning,  department  manager,  is  to 
decide  the  winner  of  the  $10. 

* * * 

Oscar  A.  Doob,  who  was  formerly  with 
Paramount  but  who  has  been  engaged  in 
the  coal  business  down  in  West  Virginia, 
is  back  with  his  old  side-kick,  Harris  P. 
Wolfberg,  district  manager  of  Universal. 
*Mr.  Doob  will  have  charge  of  country 
sales.  The  office  employes  welcomed  Mr. 
Doob  to  the  Chicago  office  by  presenting  him 
with  a very  handsome  cigarette  holder, 
match  safe  and  ash  tray  combination.  Steve 
Montgomery,  newly  appointed  manager,  re- 
ceived one  also. 

* * * 

Jack  Edwards,  exploiteer  for  Universal, 
has  returned  from  Milwaukee,  where  he  put 
over  “The  Hunchback”  at  the  Garrick  the- 
atre. He  was  assisted  by  the  local  publicity 
agent.  Miss  McMurray. 

* * * 

William  Connor,  of  the  Luna  Light  the- 
atre, Marion,  Ind.,  has  taken  over  the  Isis, 
at  Kokomo,  Ind. 

* 

The  Avon  theatre,  Decatur,  111.,  has  closed 
for  the  summer.  It  will  open  in  Septem- 
ber. 

* * * 

J.  L.  McCurdy,  for  the  past  two  and  a 
half  years  manager  of  Universal  loop  house, 
the  Randolph,  has  resigned  as  of  June  1. 
He  has  not  announced  his  plans  as  yet. 

* * * 

The  Morris  Smith  Amusement  Company 
has  taken  over  the  Royal  theatre,  Sioux  City, 
la.,  and  the  Plaza,  recently  managed  by  the 
Hostettler  .'Amusement  Company. 


The  Theatrical  Poster  Co , formerly  at 
850  South  Wabash  avenue,  has  moved  into 
spacious  quarters  at  845  South  Wabash 
avenue. 

* * * 

J.  D.  Chrissis,  who  runs  the  New  Regent 
theatre,  has  bought  the  Hillside  theatre, 
at  69th  street. 

* * Hs 

S.  R.  Kent,  general  manager  of  Para- 
mount, returned  to  New  York  last  Sunday. 

* * 

Philip  Reisman,  general  manager  of  the 
Canadian  branch  of  Famous  Players-Laskv, 
and  Mike  Lewis,  from  the  New  York  office, 
who  are  making  a complete  tour  of  the 
Paramount  offices  every  six  months,  spent 
Saturday  and  Sunday  in  Chicago. 

* * * 

Clem  Mahan,  formerly  with  Pathe,  is 
covering  the  central  Wisconsin  territory  for 
Hodkinson. 

* * * 

J.  A.  Steinson,  manager  of  Vitagraph,  is 
displaying  a very  pretty  line  of  near-oil 
paintings  for  Vitagraph’s  new  product. 

* * * 

The  Vitagraph  officials  and  managers  met 
in  Chicago  last  Friday  and  Saturday  at  the 
Drake  Hotel.  This  is  the  first  convention 
Vitagraph  has  held  in  about  six  years. 

* * * 

Al  Sobler,  First  National  exploiteer,  is 
back  from  the  Kentucky  Derby.  No,  he 
didn’t  bet  on  “Black  Gold.” 

« * * 

The  baseball  games  on  Saturday,  May  17, 


Guess  who  this  is?  None  other  than 
I.  Maynard  Schwartz,  who  was  known 
as  “the  best  dressed  man  on  Broadway.” 
Maynard  was  then  a member  of  the  team 
of  “Brooks  and  Black”  in  vaudeville  and 
played  the  subway  circuit  as  well  as  the 
tank  towns — this  was  back  in  1899 — he 
being  Black  of  the  sketch.  Anybody  else 
got  any  old-timers  lying  around?  Let  us 
have  ’em. 


resulted  as  follows  ; Metro,  8 ; Educational, 
11;  Fox,  11;  Universal,  4. 

* ♦ * 

Ted  Schlanger  has  named  that  bouncing 
boy  of  his  Claude.  He’s  to  become  second 
lieutenant  to  the  S.  J.  Gregory  Company’s 
first  lieut.  along  film  row,  I understand. 

* * * 

K.  L.  Egan  is  handling  the  Indiana  ter- 
ritory for  Vitagraph. 

* + * 

I.  Maynard  Schwartz,  Educational  man- 
ager, made  the  presentation  speech  when 
the  Film  Board  of  Trade  presented  Sid 
Meyer,  departing  Fox  manager,  with  a 
handsome  traveling  bag  last  week. 

* * * 

Eddie  Rosecan  is  manager  and  H.  A. 
O’Brien  captain  of  the  Paramount  baseball 
team.  They  played  the  Educational-First 
National  team  last  Saturday  at  Washington 
Park. 

* * * 

Tom  Mitchell,  of  Progress  Pictures,  has 
got  a new  license  plate  for  his  auto  at  last. 
Tom  held  out  on  the  city  and  the  state  up  to 
the  present. 

* * * 

Karl  Wolffsohn  and  wife,  editor  of  the 
“Lichtbildbruhne,”  a Berlin  film  trade  paper, 
called  at  The  Herald  office  last  Tuesday. 
Mr.  Wolffsohn  is  studying  American  pic- 
ture making  and  expects  to  spend  several 
weeks  in  Los  Angeles  and  New  York. 

N:  * * 

Joseph  Schnitzer,  vice-president,  and 

M.'VJor  Thomson,  managing  director  of 
F.  B.  O.,  passed  through  Chicago  on  their 
way  to  the  West  Coast. 

* * * 

F.  B.  O.’s  national  sales  convention 
will  be  held  in  Chicago  June  14-15-16. 
Exchange  managers  from  all  over  the 

U.  S.  will  be  present. 

* * * 

“The  Spirit  of  the  U.  S.  A.,”  Emory 
Johnson’s  next  big  special  fol  F.  B.  O., 
will  be  released  in  Chicago  at  an  early 
date. 

* * * 

The  fourteen  Ascher  Bros,  houses  have 
booked  the  National  Screen  Service  trainers 
solid. 

* * 

James  R.  Grainger,  general  sales  man- 
ager of  Goldwyn,  was  in  town  last  Friday. 
^ + 

H.  C.  Brolaski,  Metro  salesman,  has  been 
made  official  score  keeper  for  the  Exchange 
league. 

jN  * * 

O.  J.  Truelich  has  taken  over  the  Model 
Theatre,  831  West  69th  st.,  and  remodeled 
it,  installing  a new  screen,  new  seats,  and 
projection  machines.  He  expects  to  open 
about  May  24. 

* * * 

D.\n  Roche  is  back  in  town  after  a 
strenuous  campaign  in  St.  Louis  with  the 
Hodkinson  picture  “Miami.” 

* * * 

Dave  Dubin,  Educational  sales  man,  is 
driving  a Jordan  sedan,  and  Joe  Hartman, 
in  fear  of  being  “Ritzed”  invested  in  a 
Dodge. 

* * 

Harvey  Day,  salesmanager  of  Kinograms, 
has  been  in  town  for  several  day3  super- 
vising the  distribution  of  Kinograms  News 
Reel.  Ray  Hall,  with  a clever  bit  of  fast 
work,  scooped  the  other  news  weeklies  with 
pictures  of  Cardinal  Mundelein’s  return,  by 
two  hours  it  is  claimed. 

* * * 

A.  M.  IMurray  has  taken  over  the  Photo- 
play theatre.  Bluffs,  111. 

ij:  * ^ 

The  Pastime  theatre,  Tamaroa,  111.,  has 
been  closed. 

* * * 

Jerry  .Abrams  of  Renown  Pictures  says 
he'll  have  42  new  pictures  for  next  season. 
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A Magnificent  Tribute  to  a Great  Man 


THEODORE  ROOSEVELT 

and  to 

The  IV orld's  Mightiest  Organ 


The  Roosevelt  Memorial  Park  Association  has 
given  “Wurlitzer”  an  order  for  the  largest  Pipe  Or- 
gan ever  erected  to  be  installed  in  the 


Roosevelt  Memorial  Park 

Los  Angeles,  California 


For  months  the  Association’s  representatives  searched  among  pipe  organ 
builders  of  the  world  for  an  exceptional  Voice  of  Music.  The  Mighty  Wur- 
litzer was  their  unanimous  final  choice. 

To  the  builders  of  this  beautiful  memorial  park  will  belong  the  honor  of 
having  created  the  first  living,  sound  memorial  ever  dedicated  to  the  memory 
of  a great  American. 

Some  years  before  his  death  Colonel  Roosevelt  remarked  after  listening 
reverently  to  the  playing  of  “The  Rosary”  on  a Wurlitzer  Organ  in  Phila- 
delphia, “If  I could  hear  that  song  played  every  day,  I believe  that  I would 
be  a better  man.” 

Every  evening  at  sunset  this  great  organ  will  play  “The  Rosary.”  Its 
voice  will  be  heard  within  a radius  of  3%  miles  of  the  park,  and  a special 
radio  broadcasting  station  is  planned  to  pass  it  on  to  a listening  outside 
world. 

This  great  Wurlitzer  Organ  will  represent  an 
investment  upon  completion  of  $150,000.00  and 
will  mark  a new  epoch  in  organ  building  on 
a colossal  scale. 


The  I^udolph  Wui^uIzei?  Co 


NCINNATI 
1 E.  4th  St. 


NEW  YORK 
120  W.  42nd  St. 


CHICAGO 
329  S.  Wabash  Ave. 


^te  for  particulars  of  New 
i mg  Plan.  Learn  how  easy 
t ow  is  for  even  a small  ex- 
ttor  to  own  a Wurlitzer. 


Emblem  of 

business  character 


RtceLeabevis 
oflht  QIofUi  f 
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Represents  Sundln|  in 
NAME-TOODUa-POUa 


ACK  SENNETT 

presents 

BEN  TURPIN 

tn 

“YUKON  JAKE” 

a two-reel  comedy 


Again  he  tells  the  cockeyed  world! 

With  every  two  reel  Ben  Turpin  Comedy,  Mack  Sennett  tells  the  whole  cock- 
eyed world  that  a new  reservoir  of  laughter  is  ready  to  be  tapped. 

Turpin  invades  the  land  of  snow' in  this,  but  cold  as  it  is  you  and  your  patrons 
will  perspire  with  laughter. 

No  chance  for  cold  feet  with  “Yukon  Jake” ; you’ll  feel  warm  and  good  all 
over  as  you  hear  the  chortles  and  cachinnations  of  your  happy  audiences. 
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mong  Others 

JACKIE  COOGAN  P/>/«;(’,r  — MAE  MURRAY  Pictures  — 
RAMON  NOVARRO  — BUSTER  KEATON  Pictures 

—MARION  DAVIES  T/D/^rcx- REX  INGRAM  Pictures  — 
FR.ED  NIBLO  T/r///7i’.r— MARSHALL  NEILAN  Pictures— 
REGINALD  BARKER  T/f/77/^,,— FRANK  BORZAGE  Pictures 
-VON  STROHIHM  /fe«/r.f  — KING  \'IDOR  Pictures— 
RUPERT  H UGH  ES  Pictures-  H OBART  H EN  LVX  Pictures- 
ROBERTVIGNOLA  T/Dt/zcj— CHARLES  BRABIN  Pictures 
— ELINORgLYN  victor  SEASTROM  Pictures 

— HENRY  KING-DOROTHY  GISH  Pictures. 

All  Part  of  the  Gigantic  Merger  of  METRO 


LOUIS  B. 

GOLDWYN-MAYER 
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A PlCTUBE  Cardie  Ages 


“A  tremendous  hit.  Business 
increased  with  each  perform- 


ance. 


Peter  Wilson,  Mgr. 
STATE  THEATRE, 
Sacramento,  Calif. 


“Opened  to  better  than  ex- 
pected business.  Pleased  one  hun- 
dred per  cent.  Finest  zmd  most 
elaborately  produced  motion  pic- 
ture ever  known  to  industry.” 
Walter  Wallace,  Mgr., 
ORPHEUM  THEATRE, 
Kansas  City,  Mo. 


“Consider  it  the  best  thing  you 
have  done  in  pictures.  Satisfac- 
tory not  only  to  patrons  but  like- 
wise to  management  by  box  office 
returns.” 

H.  L.  Hedger,  Mgr.-Dir., 
COMMUNITY  PLAYHOUSE, 
Meriden,  Conn. 


“Just  completed  a very  suc- 
cessful three  weeks’  run  in  face 
of  fact  that  it  was  a second  run 
after  a six  weeks’  engagement  at 
Capitol  theatre  here.  Wonder- 
ful satisfaction.” 

Jack  Partington,  Mgr., 
IMPERIAL  THEATRE, 

San  Francisco,  Calif. 


“Greatest  box-office  picture 
this  year.  Third  day  continues 
to  pack  them  in.” 

Arthur  Hile,  Mgr., 

GRAND  THEATRE, 

Salem,  Ore. 


“Just  closed  three  big- 
gest days  my  house  ever 
saw  with  the  finest  pic- 
ture ever  produced.” 
Charles  F.  Truman,  Mgr., 
ACADEMY  THEATRE, 
Meadville,  Pa. 


“Complete  sell  out  matinee  and  eve- 
ning. Turned  away  another  capacity 
house.” 


Alexander  Frank,  Mgr., 
PLAZA  THEATRE, 
Waterloo,  Iowa. 


“The  last  word  in  screen  achievemenL 
Opened  to  biggest  Sunday  business  in 
history  of  theatre.” 

J.  C.  Sutphen,  Mgr. 

BRANDEIS  THEATRE, 
Omaha,  Neb. 


Business  exceeds  our  greatest  expec- 


“Broke  all  records  by  far  of  any  pic- 
ture played  in  Bridgeton.” 

Louis  Looker,  Mgr., 
CRITERION  THEATRE, 
Bridgeton,  N.  J. 


“We  had  record  houses  for  all  perform- 
ances. The  finest  that  has  ever  been 
made.” 

W.  F.  aark.  Mgr., 
CHARLESTON  THEATRE, 
Ch8u*leston,  S.  C 


“We  have  been  In  the  theatrical  busi- 
ness In  Dallas  for  fifteen  years  and 
never  before  saw  such  crowds.” 

R.  J.  Stinnet,  Pres.  & Gen.  Mgr., 
CAPITOL  THEATRE, 

Dallas,  Texas. 


“We  did  capacity  business  for  five  days 
and  I would  gladly  recommend  it  to 
any  exhibitor  as  a bpx  office  attrac- 
tion.” 

C.  O.  Davis,  Mgr. 

WIGWAM  THEATRE, 

Reno,  Nev. 


A Universal  Production  %sentedby  Carl  Laemmle  j 


ry^HE  greatness  and  the  dominance  of  Paramount 
•A-  Pictures  have  never  been  accidental. 

For  twelve  years,  laden  with  history  and  achieve- 
ment, Famous  Players  - Lasky  has  established  the 
standard  of  screen  entertainment  for  all  the  world. 


Tastes,  styles,  standards  have  changed.  But  in  each 
year  of  twelve,  the  biggest  pictures,  the  most  popu- 
lar and  widely  seen  pictures,  have  been  those  made 
by  this  dominating  intelligence  of  the  industry. 
Paramount  pictures  that  were  the  leaders  of  those 
past  days  are  still  great  pictures  measured  by  the 
standard  of  today.  They  are  monuments  to  masters. 


Experience  is  the  solid  rock-foundation  of  leader- 
ship. Opportunists  make  occasionally  successful 
pictures.  Famous  Players-Lasky  makes  Paramount 
Pictures,  and  Paramount  Pictures  have  underlain, 
established  and  made  possible,  practically  all  of  the 
successful  exhibitors  of  the  world. 


The  continued  success  of  those  exhibitors  is  Para- 
mount’s present  obligation. 

evidence  of  how  that  obligation  shall  be  met 
is  contained  in  this  booklet — the  announcement 
of  Paramount  Pictures  for  the  fall  and  winter 
season,  1924-25. 


1912 


Queen  Elizabeth 
The  Prisoner  of  Zenda 


1913 

The  Squaw  Man 
The  Count  of  Monte  Cristo 
The  Sea  Wolf 
The  Eternal  City 

1914 

Tess  of  the  Storm  Country 
The  Virginian 
Wildflower 
Rose  of  the  Rancho 


JOU 
Tyemember 


1915 

Girl  of  the  Golden  West 
Rags 

The  Prince  and  the  Pauper 
Carmen 

1916 

Miss  George  Washington 
Ashes  of  Embers 
Seventeen 
Snow  White 

1917 

A Modern  Musketeer 
Tom  Sawyer 

Rebecca  of  Sunnybrook  Farm 
Down  to  Earth 
The  Little  American 


1918 

Stella  Maris 

Old  Wives  for  New 

We  Can’t  Have  Everything 

M’liss 

Say  Young  Fellow 
The  Great  Love 

1919 

Male  and  Female 

The  Miracle  Man 

231 2 Hours  Leave 

The  Women  Thou  Gavest  Me 

Don’t  Change  Your  Husband 

The  Valley  of  the  Giants 


1920 

Humoresque 
On  With  The  Dance 
Why  Change  Your  Wife 
Behold  My  Wife 
Dr.  Jekyl  and  Mr.  Hyde 
Civilian  Clothes 
What’s  Your  Hurry? 

1921 

The  Sheik 
Forbidden  Fruit 
The  Great  Moment 
The  Gilded  Lily 
Experience 
Anatol 

City  of  Silent  Men 


1922 

Manslaughter 
Blood  and  Sand 
Old  Homestead 
Back  Home  and  Broke 
To  Have  and  to  Hold 
Bachelor  Daddy 
The  Dictator 

1923 

The  Covered  Wagon 
The  Ten  Commandments 
Blubeard’s  Eighth  Wife 
Hollywood 
Grumpy 

The  Spanish  Dancer 
The  Humming  Bird 


■WlbbtKeR, 

/ g- 


This  pToducion  not  for  sale  at  ths  present  vme 


THEODORE  ROBERTS  LEATRICEJOY 
RICHARD  DIX  NITA  NALDI 
ROD  LA  ROCQUE  ESTELLE  TAYLOR 
CHARLES  DE  ROCHE  JULIA  FAYE 
ROBERT  EDESON  EDYTHE CHAPMAN 
JAMES  NEILL  AGNES  AYRES 

SioRif  av  JEANIE  MACPHERSON 
Presented  ry  AwmjhZuiwjr  AHoiessst-LASiLY 


ADOLPH  ZUKOp  AND 
JESSE  L.LASKYpresent 


GLORIA 


Beginning  with  her  career  as  a girl  be- 
hind a bargain-counter  in  a department 
store,  she  comes  to  the  realization  that  just 
as  merchandise  sells  at  bargain  prices  from 
overhandling,  so  do  women  pay  the  price 
in  reputation  for  the  same  reason.  But  with 
her  experience,  she  reaped  a great  victory. 
An  ending  as  sensational  as  the  title!  A 
marvelous  story  by  Arthur  Stringer  with 
the  greatest  possibilities  for  the  showman 
of  any  Swanson  picture  to-date. 


CC  Q^aramount  Q>icture 


Adolph  Zukor  and  Jcssc  L.Lasky  present — ^ 

Zanc  Grev’s 


Wanderer  of  tk  Wasrcland 


with 

JACK  HOLT 
Kaihlyn  Williams 
Noah  Bcerv  and 
Billie  Dove 

Scenario  by 

George  C.  Hull  and  Victor  Irvin 

a Paramount  Picture 


IRVIN  WILLAT 

PRODUCTION 

ALL  IN  FULL  COLORS  ! '■ 

IMAGINE  ! Zane  Grey’s  most  popular 
novel  filmed  in  the  gorgeous  Painted 
Desert  of  Arizona  and  Death  Valley, 
California,  entirely  in  natural  colors 
by  the  famous  Technicolor  process! 
A story  read  by  millions  of  people,  a 
wonderful  cast,  a great  director— and, 
above  all,  the  first  modern,  alhcolor 
feature  picture ! 


G Qaramount  Qicture 


ADOLPH  ZUKOR  a«a' JESSE  L LASKY  present- 

J^airice  Jo^ 


'GmNGWG 

jiumms 


DIRECTED  BY  FRANK  URSON  AND  PAUL  IRIBE 


A RICH  young  wife 
eager  for  a career  and 
a famous  stage  star  eager 
for  a home,  look  exactly 
alike.  They  secretly  change 
places.  The  husband,  none 
the  wiser,  falls  passionately 
in  love  with  the  actress. 
The  wife  loses  her  heart 
to  another  man.  Compli- 
catibns?  Comedy?  Sensa- 
tion? Success?  You  said  it! 
Especially  with  lovely 
Leatrice  Joy  as  a real  star. 

oAdapted  by  Sada  Cowan  and 
Howard  Higgin  from  Slizabeth 
Alexander’s  Saturday  6,'vening 
Post  serial,  ”Roles”. 


is  reium  to  the  screen  in  the 
greatest  picture  of  his  career 

g4. 

SIDNEY  OLCOTT 

PaO^DUCTION 


BEBE  DANIELS,  LOIS  WILSON 
HELENE  CHADWICK,  LOWELL  SHERMAN 

PRESENTED  BY,  ADOLPH  ZUKOR  AND  JESSE  L.  LASKY 


picture 


'/ 


Supported  by  Mary  Astor 

AGREAT  big  two-star  special — BEBE 
DANIELS,  beautiful  and  talented  idol 
of  many  thousands,  and  America’s  new 
favorite— Richard  Dix.  Directed  by  Alan 
Crosland  whose  name  today  means  box- 
office  success. 

The  story  of  how  a man  of  honor  brings 
back  to  social  esteem  a girl  whose  love  of 
gayety  all  but  leads  to  her  destruction.  A 
beautiful  adaptation  of  the  story  “Face”, 
read  by  millions  in  the  Saturday  Evening 
Post,  with  three  wonderful  parts  tor  Miss 
Daniels,  Mr.  Dix  and  Miss  Astor. 


(X  ^ammount 
Q>ieture 


from  the 

Saturday  Evening  Post  story  FACE” 
by  LUCY  STONE  TERRI  LL 


ORIGINAL 

^rama-INTENSE 

Suspense  - G REAT 

Love  inter est,  - 

STRONG  and  FINE 

^dinj  " HAPPY 


ADOLPH  ZUKOR  AND  JESSE  L.LASKY 

present 

ALAN  CROSLAND  production 

•UNGUARDED 
WOMEN' 

^lih 

Sete  ftamh 

Mchard  ©be 


Adolph  ZuKor  unci  Jesse  L.  Lasky  presentr-^ 

la  JAMES  CRUZE  production 


BETTY  COMMON 

WHAT  is  the  enemy  sex  ? That  is 
what  20,000,000  people  will  be  ask- 
ing when  you  announce  this  picture. 
Imagine  in  electric  lights  the  combination 
of  James  Cruze  with  Betty  Compson 
in  the  leading  role  and  with  one  of  the 
greatest  titles  ever  put  in  pictures! 

A brilliant  picturization  of  Owen  John- 
son’s story — the  most  startling  of  all  the 
flapper,  Jazz  novels.  And  James  Cruze’s 
sixth  hit  in  a row!  Percy  Marmont,  Hunt- 
ly  Gordon,  Kathlyn  Williams  in  support. 

d Q>arainount 
Q>icture 


I 


|( 


ADOLPH  ZUKOR.  and  JESSE  LLASKY 


prtseni 


Oi  DIMlTd)  BUCHOWETSK/  PRODUCTION 

d 9aram,oariC  Qiciare 


a Herbert  Brenon 

Production 

With  ERNEST  TORRENCE 
and  Anna  0*  Nilsson 

From  William  J.  Locke’s  famous  novel 

Ernest  TORRENCE  of  “Covered 
Wagon”  fame,  Anna  Q.  Nilsson  of 
“Ponjola” — these  are  the  two  who,  in 
“The  Mountebank”,  will  give  you  not 
only  one  of  the  greatest  of  Paramount’s 
successes,  but  will  contribute  a docu- 
ment of  human  emotion,  human  suffer- 
ing and  sacrifice  for  love. 

Produced  by  that  master  director,  Herbert 
Brenon,  who  made  “Shadows  of  Paris”. 

A sure-fire  money-getter! 

Adapted  by  Willis  Qoldbeck  and  Julie  Herne 

Ct  paramount  picture 

PLAYERS-L^KYCORFORAnON 


Jt  the  height  of  its  popolaritf  it  comes  tojou 


:^4odKi.YH 

Oweeks 


ADOLPH  ZOKOR  AND  JESSE  L.LASKY  PRESENT 


James  Cruze 


(/Production 


COVERED  WAGON 


ADAPTED  BY  JACK  CUNNINGHAM 
FROM  THE  NOVEL  BY  EMERSON  HOUGH 

CtQcaxmmnt  Qicture 


Jicvei  jet  shown  in  a picture  theatre 


Atlolph  2ul\t)r  ^ Jesse  L.Lasl^  present 


A LWAYS  a big  box-office  attrac- 
tion,  William  Farnum  is  going  to 
have  the  kind  of  story  and  production 
his  talent  deserves ! 


A virile,  two-fisted  star  in  a real  he- 
man  story  bristling  with  thrills.  Pro- 
duced by  Wallace  Worsley,  the  man 
who  made  "The  Hunchback  of  Notre 
Dame”. 


|— William 

h^mum 

in  a 

WALLACE  WORSLEY 
A Production 


i 

! 


i 


(X  Q>aramount  Q>iclure 


WITH 


AGNES  RICHARD 


AYRES 


DIX 


AN  ALAN  CROSLAND  PRODUCTION 


WHAT  A TITLE! 


WHAT  A STORY! 


ENGLAND’S  prize  story  and  best  seller  of  last  year,  sweeping 
the  bookstands  of  this  country  today — with  two  of  Para- 
mount’s favorites  playing  the  leading  roles — with  one  of  Para- 
mount’s greatest  directors  in  charge  of  direction. 

What  forces  of  tradition  and  convention  could  keep  apart,  for 
long  a man  and  woman  thrown  together  on  a tropical  island 
with  no  aparent  hope  of  rescue  ? Their  love,  when  at  last  it 
sweeps  aside  the  codes  of  Society,  fears,  and  Barbara’s  loyalty  to 
another  man,  is  an  idyll  so  passionate  and  tender  that  it  requires 
no  justification  save  its  own  supreme  fitness. 

Here  is  a combination  of  title,  of  stars  and  director  that  means 
nothing  but  standing  room  only. 

WATCH  IT  CLEAN  UP  FOR  YOU  1 


ADOLPH  ZUKOR 
JESSE  L.LASKY 
PRESENT 

"Sinners  i 

H EAVEN 


d paramount  (picture 


James  Oliver 


CUIWOOQS 


fiLTlSKTlN”' 


a 

Q>araniount 

Q>icture 


A Herbert 

Brenon 


PRODUCTION 


Exhibitors  and  public  have  been  asking  for  THOMAS  MEIGHAN  in  a big,  red- 
blooded  story — a picture  of  punch — of  action — of  thrill  and  of  love — Here  it  is! — in 
this  special  Herbert  Brenon  production  of  the  greatest  hook  by  one  of  America’s 
greatest  authors,  James  Oliver  Curwood. 


The  most  consistent  male  star  of  today  at  the  box  office,  in  James  Oliver  Curwood’s  sensa- 
tional story  of  Alaska.  A fighting  man — a fighting  lover— great  drama  and  great  enter- 
tainment— the  biggest  seller  on  the  bookstands,  with  the  biggest  male  star  before  the  public 
today,  in  a picture  made  by  one  of  filmdom’s  outstanding  directors,  Herbert  Brenon. 

What  a combination  for  new  box-office  records!  A picture  that  you  will  be  talking  about 
throughout  all  next  year. 


JkQ  dtory  . ^ 
of' a girl  tempted 
and  untarnished 


with 

Rod  La  Rocque 
Estelle  Taylor  am 
Victor  Varconi 

Screenplay  by  Beulah  Marie  Dix  and 
Bertram  Milkauser  from  the 
story  by  Margaretta  Tuttle 


All  the  women  have  read  or  are 
reading  “Feet  of  Clay”.  The  story 
of  a girl  who,  after  tasting  all  the 
thrills  olfered  by  the  fast-living  mil- 
lionare  set,  finds  happiness  lies  else- 
where. Produced  with  all  the  DeMille 
lavishness  of  gowns,  women  and  set- 
tings. With  three  De  Mille  stars,  now 
at  the  crest  of  their  popularity,  in  the 
leading  roles. 

, a Paramount  Picture 
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OPEN 

ALL  NIGHT 


DIRECTED  BY 

PAUL  BERN 

A brilliant,  sophisticated,  Pari- 
sian society  comedy,  featuring 
Adolphe  Menjou  and  others 

a Q>aramounl  Q>iclure 


Ui0&LPH  ZUKOR 
■Jesse  i>.  LASKEY 


AN  AtkAN  OWAN  PRODUCTION 


’^ased  on  the  ^’The  Queen’s  Lore  Story”  by  Mary  Roberts  Rinehart 

ONE  of  the  three  great  Gloria  Swanson  productions  of  the  present 
group.  The  enormous  popularity  of  Miss  Swanson  increases 
with  each  new  production.  In  "A  Woman  of  Fire”  this  most  popular 
star  has  a story  and  a lavish  production  of  the  most  exceptional 
appeal.  To  be  made  by  Allan  Dwan  as  a special  Dwan  production. 


(£^ar£ttnouttt  ^ieture 


Adolph  Zakor 
Jesse  L.Las^ 
■presejrt  a 


GEORGE  MELFORD 

PRODUCT  ION 


'empty 


hands 


JACK  HOLT 

JACQUEUNE  LOGAN 


a 

Paramount 

Picture 


From  the  story  by  oArthur  Stringer 

A DARING  novel  of  today  which 
recently  ran  in  Harper’s  Bazaar.  A 
man  and  woman  tossed  together  by 
forces  of  nature  find  themselves  in  a 
wilderness  hundreds  of  miles  from  civili- 
zation. A splendid  story  highly  dramatic 
with  fine  characterizations  and  remarkable 
pictorial  possibilites. 


ADomf 
JESSE  I,.L«^SKY 
prmcrd, 


\ 9for)v  JJu> 
€Af]thaitjO<AJ£^ 


AofXf’^XlJUxL  ' 
JhjLjQpn  iiiJr 


CL  Qar amount  Qiciare 


Bcw  Compson 

Adolphe  Menjoa 
Huntley  Gordon 


Screen  play  by  Clara  Beranger 

IS  THERE  a limit  beyond  which  a husband 
should  not  go  to  hold  a lovely  wife  who  is 
fascinated  by  a philanderer  1 Richard  Sones 
thought  not,  and  saved  his  home..  Unconven- 
tional and  brilliant — a most  daring  comedy — 

New  York’s  best  play  and  biggest  new  hit. 

William  DeMille  selected  this  most  valuable 
photoplay  property  and  will  make  of  it  a great 
special  with  a marvelous  cast  headed  by  Betty 
Compson  and  Paramount’s  newest  acquisition, 
Adolphe  Menjou. 

a Paramount  Picture 


Adolph  Zukor  aW  Jcssc  LLasky  prtstnP' 

William 

dc  Milk’s 


Production 


Jrom  the  great 
stage  success  by 
Frederick  Lonsdale 


I 


1 

A Qreat  Box-office  Title!  j 


ADOLPH  ZUKOR  AND 
JISSE  L^LASRY  PRESENT 

^ebe  Daniels 

in 

WILD 
MOMENTS' 

directed  by 

VICTOR  HEERMAN 

QaramomtQicture 

TiEBE  DANIELS  in  the  sort  of  role  - 
only  she  can  play  to  perfection. 

To  be  released  after  Miss  Daniels’  sensa- 


ADOLPH  ZUROR  AND  JESSE  L.LASKY  PRESENT 


The  world’s  greatest  passion-actress  has 
come  into  her  own!  Today  her  American- 
made  pictures  are  solid  gold  at  every  box- 
office  in  the  land. 

Now  comes  the  greatest  Negri  triumph  of 
them  all — Negri  again  directed  by  Lubitsch, 
the  very  director  who  first  discovered  her 
genius  and  who  first  brought  it  to  full  flame. 
Here  is  a Pola  Negri  displaying  all  the  fire  and 
seductiveness  that  has  made  her  famous;  a 
Negri  lavishly  gowned  and  splendidly  sup- 
ported in  a sensational  story  of  society 
romance  and  intrigue. 

a Paramount  Picture 


POLA  NEGRI 
LUBITSCH 

production 

FORBIDDEN 
PARADISE 

Based  on  a story  by  PAU L BERN 


2,500.000  fans  are 

this  picture 


•with 

Agnes  Ayres 

and  Antonio  Moreno 


TF  THERE  ever  was  a pic- 
ture  that  had  its  audiences 
created  in  advance,  it’s  this  one! 

Photoplay  Magazine,  which 
will  run  the  story  as  a serial, 
is  offering  ^5,000  and  three 
de  luxe  radio  sets  as  prizes  to 
persons  selecting  suitable  titles. 
The  winning  title  will  be  used 
on  the  picture. 

Photoplay  has  2,500,000 
readers,  and  many  times  that 
number  will  hear  of  this  con- 
test. A famous  author  has 
written  the  story.  A famous 
director,  Irvin  Willat,  and  a 
cast  of  famous  players  are 
making  the  picture. 

You  know  it’s  a winner. 


Until  the  great  army  of  fans 
select  a title,  we  call  this  pictvre  ~ 


Qhe  Story  Without  a Name 


The  Great  Photoplay  Magazine 
Title  Contest  Picture 
An  IRVIN  W^ILLAT  Production 

(X  Q>aramount  Q^ieture 


FIFTY-TWO  record-breaking  weeks 
in  New  YorkCity.  The  most  talked 
of  stage  vehicle  for  picture  purposes 
that  has  hit  New  York  in  years. 

Not  an  expose  of  movies — but  a story 
of  love,  suffering  and  ambition  that 
could  happen  in  your  own  home  town. 
Made  by  James  Cruze,  acknowledged 
the  master  dramatic-comedy  director 
in  the  industry. 

Glenn  Hunter  in  the  title  role  of  his 
tremendous  stage  success. 

A piture  for  which  there  is  an  audi- 
ence ready-made. 

Moral : Beat  your  competitor  to  it 


a 

paramount  Q>icture 


k”,  FAMOUS  PLAYERS-LASKY  CORPORATION  jj 


the  MOVIES" 


Starring 

GLENN 

HUNTER 


JAMES  CKUZE 

PRODUCTION 


PRESENTED  BY 
ADOLPH  ZUKOR 

AND 

JESSE  LLASKY 

From  the  story  by 
Harry  LeonWilson 
and  play  by  George 
S.  Kaufman  and 
Marc  Connelly. 


A<)plph2uKor  Jesse  LX^s^  present 


Thomas 


bj  BOOTH  TARKINGTOrst^ 
Directed  by  Victor  Heermqii 

^ CL  ^aramoiini  Picture 


!>kotci)lei^ 

M/.M£^han  hy  Beoi>,  ~v\inftoniL  st^rj 
<^a  n&ft  fights  h^stotii  ijuA^resiKct'^ 
ever  thb  trimer^os  ^ihstaci^s  ^ 

HAw.s3t'ri,rv^A/tf,'i  is  1 itcy  regensf^tioni 
After im^risoi’'jn^t  with  Mcigheir.  in 
a role  that  suA.%i  Jit/  Ti  to  \lA 

MeighaA  that: will  thriUoll  of 

thb frsat  star's  mUUens ^ Admirers. f<ytr 


Adolph  2vko\  urui  Jesse  l.lasky  present 


Tjrts  iri 

OfilOLY  GOODS 


d (^aramourit  (picture 


WHAT  happens  when  a keen- 
minded  young  business 
woman,  used  to  independence, 
marries  a romantic  weakling  in  a 
moment  of  passion  and  tries  to 
settle  down?  What  happens  when 
her  real  mate  comes  along  ? Will 
that  interest  women?  Oh  man! 
Produced  from  Sophie  Kerr’s  bril- 
liant Ladies’  Home  Journal  series 
and  novel. 


Directed  by  Frank  Urson  and  Paul  Iribe 
Supervised  by  Cecil  B.  DeMille 
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ADOLPH  ZUKOR  and  JESSE  L.  LASRY  PRESENT 


RICHARD  DIX  - 


HEADLINES 


Adapte^d  from  the  Saturday  Evening  Post  story  “CONTRABAND" 

by  CLARENCE  BUDINGTON  KELLAND 

AN  R.  H.  BURNSIDE 

PRODUCTION 

The  man  who  staged  the  great 
New  York  Hippodrome  shows 
and  one  of  the  greatest  showmen 
who  has  ever  lived  turns  his  mag- 
nificent talents  to  pictures.  Burn- 
side’s treatment  of  "Headlines” 
starring  Richard  Dix,  is  brand 
new,  startling,  revealing  in  every 
dot  the  great  showman. 
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a Paramount  Picture 


of  the  finest  ac' 
tresses  on  the  screen 
today  as  well  as  one  of 
the  most  beautiful,  is 
Jacqueline  Logan.  Her 
work  in  “The  Dawn  of  a 
Tomorrow”  proved  that. 
Featured  with  Antonio 
Moreno,  they  have  here 
an  entirely  different  type 
of  story — a modern  society 
melodrama  of  love  and 
thrills. 


ADOLPH  ZUKOR  AND  JESSE  L.  LASKY  PRESENT  A 

GEORGE  MELFORD  PRODUCTION 


mmihi 


^{jmson/iiw 

with 

JACQUELINE  LOGAN 

and 

ANTONIO  MORENO 


OCTAVUS  ROY  COHEN 

(2  paramount  picture 


Le  ROY  Scott 

CC  Q>aramount 
Q>icturv 


Q^dol^h  Zukor  Jesse  C Jasky  Vresent 
a 

James  Cruze 


^roducti 


on 


CAFE 


FALLEN 

ANGELS 


to  he  titled  “The  Cave  of  Fallen  Angels" 

"Y^ZHAT  a picture  James  Cruze  is 
’ ’ making  out  of  this  big,  crashing, 
melodramatic  story ! The  tale  of  a 
mother  who,  herself  the  mistress  of  a 
roaring  night-life  cafe,  has  placed  her 
pretty  daughter  with  a rich  family  to 
be  brought  up  respectably.  When  the 
daughter  starts  hitting  the  pace  that 
kills,  when  the  butterfly  faces  her 
moral  crisis  in  her  own  mother’s  cafe — 
here  are  thrills,  here  are  heart-throbs 
such  as  audiences  seldom  see!  Only 
Cruze,  with  his  amazing  insight  into 
human  hearts,  could  produce  a great 
picture  like  this.  Jazz,  pathos,  comedy, 
lavish  clothes  and  settings  — it  has 
them  all ! 

\ 

V 




Adolpli  Zukor  and  Jesse  L.LasKy  pr&stnt^ 


Betty  Comp  son 
Qkj 

Uducritunss 

d ff^aramount  9^icLure 


gETTY  COMPSON  is  a star 
who  has  beauty,  fire,  dramatic 
passion  and  extraordinary  appeal. 
She  is  the  favorite  of  many  thousands. 
Her  talents  cover  a far  wider  range 
than  the  type  of  part  she  played  in 
"The  Miracle  Man” 


And  yet  the  public's  greatest  desire 
is  to  see  Miss  Compson  again  in 
"The  Miracle  Man”  type  of  role. 


Here  she  has  it! 


With  a story  of  this  type.  Miss 
Compson  will  prove  one  of  the 
biggest  drawing  cards  in  pictures 
today  and  you  can  bank  on  that! 


a 

Cf'ammountQ^icUife 


jhrough  the 
fires  of  folly 
and  scandal 
to  real  happU 
ness  'X. 


'^;he  Coast 
of  Folly 


ALLAN  DWAN 

PRODUCTION 


from  the  world-famous  novel  by 

CONINGSBY  DAWSON 

Presented  by 

ADOLPH  2UK0R aad  JESSE  L.LASKY 


The  “Coast  of  Folly”  spells 
box-office ! 

Ask  the  women  of  America  what 
they  are  reading  today — their  an- 
swer will  be“TheCoast  of  Folly” — 
“Caiiasingle  girl, even  innocently, 
play  with  a married  man  and  not 
pay  the  price”?  This  book — sen'sa- 
tional  in  its  sale  will  be  made  sen- 
sational at  your  box-office — with 
the  heroine  played  by  Glorious 
Gloria  — who  isleapingahead  with 
every  new  release.  You,  the  exhi- 
bitors who  have  played  her  recent 
productions,  need  no  urging. 


A marvelous  story,  chockful  of 
every  element  and  feminine  ap- 
peal that  makes  for  popularity. 

And  - GLORIA  SWANSON! 


Gloria  Swanson 

in 


* Years  is  "Peter  Pan,’’  James  M.  Barrie’s  immortal  story  of  Happiness,  of  Youthful 
Romance,  of  Imagination  and  Love.  Not  a child  in  America  will  miss  “Peter  Pan’’ 
and  mother  and  daddy  will  come  along. 

Paramount  takes  great  pride  in  being  able  to  contribute  to  the  screen  this  master- 
piece of  everything  that  is  better  in  motion  pictures.  And  where  is  the  exhibitor 
who  will  not  be  proud  to  give  it  to  his  audiences? 

250  prints  will  be  released  in  the  250  leading  theatres  of  the  country  Christmas 
week  — Peter  Pan  Week  for  you,  the  exhibitors  of  the  United  States. 

Who  will  play  the  part  of  Peter?  That  is  what  everybody  is  trying  to  guess 
today. 

The  marvelous  scenic  investiture,  absolutely  original  and  stupendous  in  its  baffling 
effects  will  be  in  charge  of  Roy  Pomeroy. 

Herbert  Brenon  whose  reputation  was  first  gained  as  a master  of  fantasy,  will  handle 
this  as  his  special  production.  . 

a Paramount  Picture 
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Prcsenttd  by 
^doLiih  Zukor  bP  Jesse  Lfasky 


BEBE 
DANIELS 

and 

RICARDO 

CORTEZ 

ALAN 

CROSLAND 

Production 


THE 

NEWEST  LOVE-DfEAMA  BY 
THE  MASTER  OF  ROMANCE 
WHO  HAS  NEVER  KNOWN 
A FAILURE  — 


VICENTE 
B LAS  CO 
IBANEZ 


imk  im 

i:l  W^ii 

tSth  ^^:i‘iismi?M 
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With  Jack  Holt  and 
ERNEST  TORRENCE 
JACQUELINE  LOGAN 
NOAH  BEERY 
TULLY  MARSHALL 


'^HE  second  ‘Covered  Wagon”  of 
^ this  generation  in  its  box-office 
drawing  power.  In  size  and  action, 
a real  road  show. 

It  could  have  followed  the  trail  of 
“The  Covered  Wagon”  but  will  go 
direct  to  exhibitors. 

One  of  the  biggest,  costliest  produc- 
tion, ever  made  by  Paramount, 


Millions  of  folks  are  waiting  to  see  iti 


y^ammount 

Q>icture 


Adolph  Zuhor 

and' 

Jesse  L.Lasky 

preseal;^ 


hicdioik-ER; 


ADOLPH  2UKOR  AND 
JESSE  L.  LASRY  PRESENT 


X-JERE  is  a real  story!  A 
love  story,  a thrill  story, 
a story  of  punch  and  pathos 
with  a part  for  Mr.  Meighan 
that  will  (if  that  were  possible) 
further  endear  him  to  his  mil- 
lions of  admirers.  The  biggest 
male  star  on  the  screen  today 
in  a tale  of  supreme  sacrifice 
for  family  honor  that  has  in  it 
every  element  for  enormous 
popularity.  A story  in  which 
Meighan  means  money! 

by  cAndrew  Soutar 

a Paramount  Picture 
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SJtor  cmd  Jcs  se  L.  Lasky present 


'^hO'sed  onthe  iPoxy 

^is  Side  of  Paradise 
^ F Scott  Fitzgerald 

A MERICA’S  new  favorite 
- RICHARD  bix- CLEAN, 
MANLY,  A PLAYER  OF  VIRILE 
PARTS— he  represents  today  the 
fastest  growing  male  star  of  the  pres- 
ent generation.  In  a great  story 
directed  by  Paul  Sloane  and  super- 
vised by  Forrest  Halsey. 


Q^aramount 

Q^ictune 
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with 

Rod  La  Rocque, 
Estelle  Taylor  and 
Victor  Varconi 


The  story  of  two  sisters — one 
a tigress  tearing  out  men's 
hearts  for  ttie  fascination  of  the 
game,  the  other  all  sympathy  and 
tenderness — and  their  lovers — one 
a self  made  millionaire,  the  other 
a fortune^hunting  nobleman. 
Against  the  backgrounds  of  an 
American  city,  of  Paris  and  Monte 
Carlo,  De  Mille  shows  you  these 
four  people  living  their  lives  of 
passion,  conflict,  and  final  happi' 
ness.  Produced  with  characteristic 
De  Mille  lavishness  of  gorgeous 
gowns  and  women  from  Wallace 
Irwin's  Pictorial  Review  serial  and 
best-selling  novel. 


I play  hijjcanic  //fdcpnersofi 
the  novcf  lace  Irwiif^ 

ted  hij  Adolph  Zukorand Jesse  LLask, 

(X  Q>aramount  Q>icture  ^ 


ADOLPH  ZUKOPv  tr’ JESSE  L.  LASKY  PFkESENT 


AGNES 

AYRES 


FORREST  HALSEY 


A FLAMING  expose  showing  the  sham  of  the 
modern  feminine  craze  for  freedom. 

A thrilling  action  story  proving  convention  is  in 
reality  a cage — not  a prison. 

With  Agnes  Ayres  as  the  daring,  romantic  girl 
who  played  with  fire  and  almost  got  singed  ! 

By  the  man  who  adapted  “The  Humming  Bird” 
“A  Society  Scandal”  and  “Monsieur  Beaucaire.” 


(X  paramount  Q>icture 
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BeBE  DANIELS  in“Little  Miss  Bluebeard”! 

Here’s  a clean-up  as  sure  as  “Bluebeard’s 
8th  Wife.” 

Straight  from  New  York  is  this  great  ro- 
mantic comedy  from  the  famous  Broad- 
way stage  success  by  Avery  Hopwood 
and  Gabriel  Dregely.  As  up-to-date  as 
tomorrow’s  newspaper. 

As  a play  it  ran  for  more  than  a year  at 
the  Lyceum  Theatre  and  is  even  now 
playing  to  enormous  success  on  the  road. 
The  story  of  a girl  who  suddenly  found 
she  had  one  husband  too  many.  A 
charming  love-comedy,  ideally  suited  to 
Miss  Daniels. 

d (paramount 
Q*iclure 


Presented  hi/ 

ADOLPH  ZUKOR 

and 

JESSE  L.LASKY 

Jrom  AVERY  HOPWOOD 
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O EAL  box-office  pictures 
superbly  produced- that’s 
William  de  Mille’s  promise. 
And  the  promise  will  be 
fulfilled  a hundredfold  by 
“A  Broadway  Butterfly”! 
Written  by  Clara  Beranger, 
author  of ‘‘The  Gilded  Lily”, 
the  screen  classic  of  Broad- 
way’s jazz  life.  And  played 
by  the  kind  of  real  all-star 
cast  for  which  de  Mille  pic- 
tures have  become  famous. 


Adolph  ZuKor»»</^  Jesse 

William  dcMillc's 


//  Production 

J 6IIOJIOWY, 
BUTTEKFLY 


Here  are  six  of  the  Famous  Forty  24-sheets 


ADOLPH  ZUKORjind  JESSE  L.LASKY 

Qipesent 


tAn  ALAN  CKOSLAND  9*roduction 

BYVIOENTE  BI.A3CO  1BANE2J 

BEBE  DANIELS 
and  RICARDO  CORTEZ 

) a g>ammaunt  ff>l(Aure^ 


f'UODUdEn  -BY  PAMOUS  SYAyPPS-^PASKY  CCR.POJtATJO^r 


An  ALLAN  DWAN 


EROM  tub  STORV  by  AftTHtfS  SXRl 
ADAPTED  BY  PRAHK  TOTTLE 


ADOIJ’H  ZUKOK  ANt>  JESSE  E.IASKY 
,,9'j'osenz 


SCRCEN  PtAV  OY 


glEANIE  MACPH EPSON 

W TROM.  THE  JWOm,  BY  WALLACE  JHWIN 
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Qfnmttsrmm  by  HARRY  LEOH  WILSON 
ana  the pliyJv  MARe  GO«NEU,Y,»™'eE<»GBS.KAUEmN 
cAdaptSd  ^ WAOTH.  WOODS 


^ ALAN  CROSLAND 

PRODUCTION 

WITH 

AGNES  AYRES  and  RICHARD  DiX 

j.  FROM  THE  NOVEl  BY  CUVEARDEiJ 


Writ  s8th  Street, 


BETTY  COMPSON 


JAMES  CRUZE 


jit'eSfrt’is 


Produced  hij 

ilford  Cinema 

Corp. 


from 

Cmmnmataris 

latest  and 
greatest  noM 


ADAPTED  By 

q.  MARION  BURTON 
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A LETTER  FROM  THE  AUTHOR 


My  dear  Griffith : 

After  having  seen  the  picture  that  you  made  of 
my  novel  “Another  Scandal,”  I am  impelled  to 
send  you  a few  lines  of  the  warmest  congratula- 
tion and  gratitude.  It  is  the  first  translation  of 
anything  of  mine  to  the  screen  of  which  I feel 
proud  and  satisfied.  You  have  achieved  a style 
and  a charm,  an  essential  authenticity  and  move- 
ment that  one  longs  for  but  rarely  sees  in  pic- 
tures, and  you  have  given  the  story  an  actuality  of 
people  and  atmosphere  which  are  as  true  and  de- 
lightful as  they  are  unusual.  It  is  brilliantly  di- 
rected throughout  and  makes  me  more  than  ever 
enthusiastic  about  the  work  that  we  are  to  do  to- 
gether in  the  future.  The  picture  is  far  better 
than  the  book  and  I have  not  the  slightest  doubt 
that  it  will  win  as  great  a commercial  as  an  artis- 
tic success.  Miss  Lois  Wilson  realizes  the  Beatrix 
of  my  imagination  to  the  very  life.  She  gives  the 
most  charming,  delicate  and  sensitive  perform- 
ance of  the  flapper  turned  woman  by  marriage 
and  motherhood  that  I have  ever  seen.  It  is,  in- 
deed, an  exquisite  piece  of  work  on  her  part,  filled 
with  many  delicate  and  delightful  touches  of 
comedy  and  deep  feeling,  and  at  one  point  she 
typifies  the  young  Madonna  very  beautifully. 
Holmes  Herbert  has  done  his  best  work  and 
Hedda  Hopper,  Flora  LeBreton,  Ralph  Bunker 
and  Zeffie  Tilbury  are  all  most  excellent.  It  is,  in 
fact,  as  fine  a living  thing  that  you  have  done,  ar- 
resting, human  and  vital.  You  have  all  my  thanks. 

Ever  yours  sincerely, 

COSMO  HAMILTON. 


distributed  by 

HODKINSON 

Rwei^  Dishibufoi 

WM.VOGEL 

Disbibutiiig’  Coqxiration 

Season  1^4  *'1925*' 

50  first  -ranpicfcoiTO  Ji 


hvoduction 


Johnnie  Fox,  Jr. 


SO  full  of  boyish  tricks  and 
aughs  that  it  will  keep  your  audi- 
ence  on  edge  all  through  its  two  ; 
reels  of  fast  action* 


, » 1 • iX 


Nothing  More  Refreshing 

for  the  Summer  Program  than 

Juvenile 


For  foreign  rights  address: 

FAR  EAST  FILM  CORPORATION 
729  Seventh  Avenue 
New  York  City 


LOUISE 

FAZENDA 

Queen  of  Comediennes 
Again  a Star  in  2'Reel  Comedies  in 

TACK  WHITir 

t/cOMEDY  specials!-/ 


For  foreign  rights  address: 

FAR  EAST  FILM  CORPORATION 
729  Seventh  Avenue,  New  York  City 


PRESENTED  BY 
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"DIZZY  DAISY” 


Supervised  by  JACK  WHITE 


A short  comedy  feature  that  will  make  a splendid 
head-liner  for  a summer  jazz  comedy  program — and  a 
box-office  attraction  of  unusual  merit  on  any  program. 


Book  the  Jack  White  Comedy  Specials  for  Warm 
Weather  Shows 
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NEW  PRODUCING  UNIT 
ENTERS  EIELD! 


Motion  Picture  Directors  Association 
Sign  Contract  With 

Grand  Asher  Distributing  Corporation 


For  Sixteen  Feature  Productions 

and 

Two  Super  Specials 
For  the  Season  of  1924-1925 


Available  to  State  Right  Buyers  on  Franchise  Basis  " 

WATCH  FOR 
BIG  ANNOUNCEMENT! 

Grand  Asher  Distributing  Corporation 

1650  Broadway  - - - New  York  City 


June  14,  1924 
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Big  entertainment  value  in  a small  package- 

Two  reels  containing — 

— a complete  feature  plot 
— concentrated  speed  and  action 
noted  stars 

It*s  all  there  in 

THE  WONDERFUL  CHANCE 

with 

RUDOLPH  VALENTINO 

and 

EUGENE  O^BRIEN 


sa 

I 


sa 

sa 


“The  Wonderful  Chance”  is  first  of  a series  of  twelve 

FEATURETTES 

made  from  the  cream  of  Selznick  productions,  edited 
down  to  two  reels  chock-full  of  action,  and  entertain- 
ment, ideal  for  Summer  and  every  other  time. 


STANDARD  CINEMA  CORPORATION 

Released  through 

SELZNICK  DISTRIBUTING  CORPORATION 


sa 

Ka 


sa 


sa 


sa 

sa 


Ea 

sa 
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Read  every  week  in 
Exhibitors  Herald — 


^‘NEW  PICTURES” 


— a department  which  sup- 
plies to  showmen,  quickly  and 
graphically,  all  of  the  essential 
data  about  new  product. 


See  page  43  — this  issue ! 


BUSTER 

KEATON 


SHERLOCKJR 


dives  ^ou  the 
pest  hreak'  a 
fuU^lendfli  comedjl 
ever  did... Right 
Mdten  3foure  getting 
worried  about  that 
warm  weather 
bugaboo  too.^ 
There  is  no  such 
diing  when  ::pou Ve 
got  a show  like  this/ 
Abscdutebi^. 


iPrcscKted, 

Joseph  M. 
Schenck. 

jOir^ctzcL  by 

Buster  Keaton 

Stor^  by  Jean  Ha.ve5 
Clyde  Bruckuman 
Joseph  Mitchell 

4ury  4yyperial  Pictures, £td. 
ciclusii>e  Xistrihulors  thtuoiA 
Qreat  idrifta-in.,  Sir.  WUluon,  fury 
•MjittayiHy  'Dirtctof 


G}uld  keep  a straight 
\ face  at 


J^resented,  by 

Joseph  Nd. 
SchencK? 

directed  b^ 

Bustei*  Keaton 

Story  by  Jean  Have^ 
JosephMitchell  cmd 
Clyde  Brudunaii 


^ujry  ^rnpe.yt£iJ.  iPi^l;u,riz.5  jCtd.,  E^cULSiOe 
Jduih^'cbvLtors  tk.f*ooict  Cfrcdt  ^retain. 
Scy^Wm.. ^uj^^,M,ayLa^Li/%^  2)oy*cctof... 


NATIONAL 

PICTURES 


MOTH 

Bij  IZOLA  FORRESTEa 

with 

Barbara  LaMan* 
Conwa 


CHABiES  DeROCHE 
md  BEN  LYON 

Petsonally  directed  by  MAURICE  TOURNEUR 


"Should  net  tidy  box- 
office  returns^ 


Maurice  Tourneur  at  his 
best.  Because  of  its  color 
and  incident,  to  say  noth- 
ing of  its  mounting — and 
the  work  of  the  cast — this 
should  cater  to  all  houses— 
should  net  tidy  box- 
office  returns.” 


A lir/nt  national  Picture 


and  continuing  say: — 


, Foreign  Righu  Conuolled 
Associated  First  National  Pictui-es  Inc.^ 
Madisoo  Avenue.  New  York 


"Should  be  a box-office 
udnneY  in  the  best  houses 
in  the  land" 

‘'Here  is  a picture  that  will  make  friends  for  any  house  that 
shows  it ; because  it  will  give  patrons  something  in  return  for 
their  money.  One  of  the  best  pictures  of  its  type  ever  offered 
exhibitors. 


The  cast  alone  would  put  it  over  but  in  addition  you’ve  one 
of  the  best  stories  put  in  film  form  this  year.” 


No  exhibitor  can  afford  to  pass  ^ 
this  one  and  let  his  competitor  reap  the  benefit' 

s.gned  ELUOTT 


A JiTAt  llationai  Picture 


y Foreitfo  Righu  Co&troued  by  \ 
AifOcUiSi  Rm  Nanonal  Picture*  Inc. 
N 3^  MadUon  Avenue.  New  Yvk  /* 


Associated  First  National  Pictures  Inc presents 

%e  WOMAN  on  the  JUKT 

From  the  New 'York  stage  success  by  Bernard  K..  Burns 
Directed  by  Harry  Hoyt 

with  an  all  star  cast  including 
Sylvia  Breamer 

Frank  Mayo,  LewCody  Henry  B.  Walthall  Bessie  Love, 

Myrtle  Stedman  Mary  Carr,  Hobart  Bos  worth  Ford  Sterling, 

Roy  Stewart  and  Jean  Hersholt 
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SUFFICIENT  time  has  now 
elapsed  since  the  announcement 
of  our  policy  to  abandon  reviews 
to  enable  us  to  test  out  and  make  cer- 
tain the  thought  and  reaction  of  a great 
many  individuals  and  organizations, 
representative  of  every  factor  of  the 
industry  and  every  locality  of  the 
country. 

We  now  have  the  satisfaction  of 
knowing  that  an  overwhelming  major- 
ity throughout  the  trade  not  only  ap- 
proved enthusiastically  but  also  feel 
that  the  departure  from  the  old  review 
system  was  a necessary,  and  inevitable 
development. 

Similarly  gratifying  is  the  fact  that 
our  new  department,  “New  Pictures,” 
has  been  welcomed  by  exhibitors  as  a 
service  which  accurately  and  ade- 
quately fulfills  the  functions  for  which 
it  was  intended. 

The  response  received  from  the  trade 
on  the  abandonment  of  the  old  review 
system  has  been  voluminous  and 
extremely  interesting.  Practically 
every  publication  concerned  with  the 
business  of  motion  pictures  devoted 
space  to  a consideration  of  the  devel- 
opment. Although  we  did  not  look  to 
contemporary  publications  for  endorse- 
ment and  approval,  yet  we  were  pleas- 
antly surprised  to  find  that  several  of 
them  departed  from  customary  proced- 
ure and  offered  words  of  congratula- 
tions on  the  course  undertaken  by  the 
Herald. 

* * * 

It  is  especially  significant  that  in 
every  instance  where  contemporary 
publications  sought  to  maintain  a coun- 
tenance for  their  own  reviews  they  were 
compelled  to  fall  back  on  the  line  of 
comment  which  is  customary  when  a 


Review  Policy 
Stands  Clear 
Of  Objection 


person  realizes  that  he  dare  not  and 
cannot  attempt  to  meet  the  facts  and 
the  arguments.  Forced  humor,  which 
so  often  is  seized  upon  as  an  escape 
from  an  embarrassing  position,  colored 
several  of  the  comments. 

Two  of  the  New  York  trade  papers, 
in  referring  to  the  development,  care- 
fully avoided  any  consideration  of  the 
merits  of  the  case  and  instead  lapsed 
into  what  apparently  were  intended  to 
be  satirical  thrusts  at  the  writer  of 
these  lines.  One  wandered  so  far  afield 
that  he  seemed  to  consider  our  decision 
on  the  review  question  an  acknowledg- 
ment that  the  editor  of  the  Herald 
is  not  a Solomon  on  motion  picture 
values  and  the  other  burst  into  a verse 
which  might  be  interpreted  as  a lament 
that  the  author  did  not  know  what  the 
subject  was  all  about. 

However,  it  is  not  surprising  that 
even  from  sources  whose  self-interests 
usually  urge  them  to  be  against  any- 
thing the  Herald  individually  is  for, 
there  have  issued  no  arguments  or  ob- 
jections to  our  new  review  policy  and 
this  is  because  the  policy  is  proof 
against  argument  and  legitimate  objec- 
tion. There  simply  is  no  defense  to  be 
mad6  on  behalf  of  the  old  review  system. 
No  individual,  however  honest  and  in- 
telligent he  may  be,  can  even  begin  to 


measure  up  to  the  task  of  supplying  re- 
liable booking  guidance  to  exhibitors. 

Our  arguments  covering  the  entire 
question,  as  expressed  in  our  original 
announcement,  have  been  in  the  hands 
of  the  trade  for  more  than  three  weeks, 
and  up  to  the  present  moment  not  a 
single  legitimate  objection,  or  convinc- 
ing contradiction,  has  been  registered 
against  them. 

* * * 

From  certain  communications  re- 
ceived it  would  appear  that  the  review 
question  has  not  been  very  carefully 
considered  by  various  commentators. 
For  instance,  Mr.  A.  L.  Middleton  of 
the  Grand  theatre,  DeQueen,  Ark.,  of- 
fers the  opinion  that  if  he  could  see 
every  picture  before  booking  it  he 
could  please  95  out  of  every  100  pa- 
trons that  come  to  his  theatre.  Mr. 
Middleton  is  either  an  obscure  genius  or 
else  he  is  merely  honestly  mistaken  in 
his  opinion — or,  possibly,  he  has  a most 
extraordinary  kind  of  patronage.  There 
are  many  picture  experts,  identified 
with  the  largest  theatre  enterprises 
in  the  country,  who  see  not  only  all 
the  pictures  they  book  but  in  addition 
practically  every  picture  published,  yet 
they  lay  no  claim  to  being  able  regu- 
larly to  satisfy  95  out  of  every  100  pa- 
trons that  come  to  their  theatres.  Mr. 
Middleton,  in  his  letter  printed  in  last 
week’s  issue,  seems  to  confuse  the  argu- 
ments we  have  made  against  reviews 
with  the  question  of  the  individual  re- 
viewer’s honesty.  It  is  in  no  respect 
a question  of  honesty.  However  great 
a person’s  honesty  may  be,  this  does  not 
qualify  him  to  attempt  to  hand  down  a 
decision  on  the  entertainment  value  of 
pictures  in  advance  of  hearing  the  voice 
of  the  public. 
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PUBLIC  RELATIONS, 
Exhibitors  Herald, 

Chicago,  III. 

Dear  Sir; 

I am  deeply  grateful  to  you 
for  your  kindness  in  prepar- 
ing the  facts  and  figures 
along  with  the  other  interest- 
ing matter  for  my  use  in  my 
talk  to  the  club  here,  and 
hope  that  I may  be  of  service 
to  your  valuable  trade  paper. 

The  HERALD  has  been  a 
source  of  much  information 
to  me  and  I find  particular 
pleasure  in  turning  to  the 
“Public  Relations”  depart- 
ment first.  It  would  take  a 
page  to  tell  you  of  the  other 
interesting  matter  along  with 
the  excellent  editorials  and 
exhibitor  reports. 

We  subscribe  to  other  trade 
papers,  too,  but  I am  in  ear- 
nest when  I say  the  HER- 
ALD is  proving  to  be  the  best 
of  all  by  far. 

Very  truly  yours, 

EDW.  J.  HIEHLE, 

C & M Amusement  Co., 
Marietta,  O. 


Re -Takes 


IF  that  news  from  Hollywood  leaks 
out  that  there  is  a scarcity  of  new 
leading  men,  half  the  sheiks  in  the 
country  will  hit  the  trail  for  the  West, 
and  we  won’t  have  anything  to  laugh  at 
when  we  go  out  for  a walk. 

* * 

No  Shortage 

It  is  reported  there  is  a shortage  of 
women’s  stockings.  It  isn’t  a fact 
though.  They  only  appear  short  be- 
cause they  are  rolled. 

❖ * * 

All  Aboard 

Now  that  Hiram  has  released  his  del- 
egates they’ll  have  to  put  more  seats  on 
Cal’s  bandwagon  to  accommodate  them. 
* * * 

Delaying  the  Mail 

Have  you  noticed  any  delay  in  your 
mail  from  Paris?  Well,  here’s  the  reason 
(don’t  breathe  it  to  a soul) — the  French 

postoffice  clerks  are  reading  all  post 

cards. 

^ 

Enough  to  Make  ’Em  Sore 

Wallace  Irwin,  the  author  of  Hashi- 
mura  Togo  letters,  sez  the  Japanese  are 
angry  at  us  (at  U.  S.).  Maybe  they’ve 
tried  to  translate  some  of  those  extraor- 
dinary schoolboy  letters  “Togo”  writes. 
4=  * 

Gambling  Just  the  Same 

You  can’t  gamble — that  is  openly — but 
you  can  buy  the  early  cantaloupes. 

^ 4^ 

What’s  Next? 

Now  that  Tommy  Gibbons  has  won 

on  points  from  Georges  Carpentier  what 
do  we  do  next? 

4:  * 4= 

" Likely  “Buck” 

The  Exhibitors  Supply  Co.,  St.  Louis, 
wants  to  know  if  they  perfect  moving 
pictures  for  the  blind  will  they  still  read 
’em  out  loud? 

* 4=  4= 

Where’s  He  Been? 

Didja  read  where  that  Danish  King 
wouldn’t  see  Doug,  and  Mary  because 
he  had  never  heard  of  ’em.  It’s  time 

those  Danes  woke  up  and  got  a more 
up-to-date  ruler. 

❖ Hs  * 

Justice  in  Chi. 

A learned  Judge  in  Chicago  decided 
that  it  is  no  crime  to  strike  a ticket  scalper. 
He  musta  tried  to  buy  a seat  on  the  aisle 
for  a good  show  at  the  boxoffice,  some 
time,  and  got  the  b.  o.  man’s  icy  “all  sold 
out”  come-back,  and  then  found  a bird 
on  the  curb  with  a fistful  of  seats. 

* * * 

Foxy  Strongheart 

Strongheart  has  just  completed  his 
personal  appearance  tour  and  never  once 
remarked  that  he  “works  for  the  pub- 
lic’s approval  alone.”  Nor  did  he  say 
“Lady  Jule  is  my  greatest  pal  and  my 
severest  critic.” 


J.  R.  M. 
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M.  J.  O’Toole  Succeeds  Cohen; 
New  Finance  Plan  Is  Adopted 


The  Directors 

B«low  are  eight  members  of  the  board  of 
twenty-one  directors  who  will  direct  eictiv- 
ities  of  M.  P.  T.  O.  A. 


Glenn  Harper  Sydney  S.  Cohen 

of  California  of  New  York 


Martin  G.  Smith  P-  M.  Fay 

of  Ohio  of  Rhode  Island 


Julian  Brylawski 
of  Washington,  D.  C. 


C.  A.  Lick 
of  Arkansas 


Fred  Seegert 
of  Wisconsin 


W.  W.  Watts 
of  Illinois 


Board  to  Direct  Future 
Of  Reorganized  League 

Salaried  Executive  Secretary  to  Be  Employed  by 
M,  P,  T,  O. — Woodhull  Chairman  of  Board 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3. — Out  of  the  Boston  convention  of  the  Motion 
Picture  Theatre  Owners  of  America  has  come  a reorganized  plan  of  opera- 
tion which  leaders  believe  will  add  to  the  advancement  of  all  exhibitors 
of  the  country  and  to  the  prosperity  of  the  entire  industry. 

The  administration  of  affairs  will  be  in  the  hands  of  those  men  closest 
to  Sydney  S.  Cohen  during  the  four  years  of  his  incumbency  as  president. 
Fulfilling  his  promise  to  retire  from  the  presidency,  Mr.  Cohen  further 
declined  to  serve  as  chairman  of  the  board  of  directors  and  to  accept  the 
salaried  position  as  executive  secretary. 

O’Toole  President,  Woodhull  Chairman  of  Board 

Succeeding  Mr.  Cohen  as  national  president  is  Michael  J.  O’Toole, 
who  was  the  choice  of  delegates  at  the  election  held  on  Thursday,  May 
29.  Sharing  the  executive  responsibilities  with  President  O’Toole,  who 
for  the  last  few  years  has  been  director  of  the  national  organization’s  de- 
partment of  public  service,  will  be  R.  F.  Woodhull,  who  was  elected  chair- 
man of  the  board  of  directors. 

Under  the  reorganized  plan  a board  of 
twenty-one  directors  has  been  vested 
with  the  power  of  directing  the  associa- 
tion’s activities.  To  further  strengthen 
the  machinery  of  the  association  the 
board  contemplates  employing  a salaried 
executive  secretary — a man  “outside  the 
industry.” 

Plan  to  Raise  $50,000 
Leaders  see  in  the  reorganization  an 
association  with  greater  financial  re- 
sources than  during  the  last  four  years. 

A financial  plan,  submitted  by  A.  Julian 
Brylawski  of  Washington,  D.  C.,  was 
adopted  after  consideration  of  half  a 
dozen  other  suggestions.  The  Brylaw- 
ski plan  provides  for  the  following  levy 
on  theatre  members: 

Theatres  seating  500  or  less  will 
pay  $1  a week  into  the  national  treas- 
ury. 

Theatres  seating  500  to  1,000  will 
pay  $2  a week. 

Theatres  seating  1,000  or  more  will 
pay  $3  a week. 

Sponsors  of  this  plan  declare  that  $50,- 
000  is  already  assured.  Additional  rev- 
enue will  be  derived  from  National  Mo- 
tion Picture  Day. 

Will  Employ  Field  Organizers 
With  these  financial  resources  it  is  the 
plan  of  the  directors  to  employ  field  or- 
ganizers at  once  for  the  purpose  of  build- 
ing up  the  membership.  Service  sta- 
tions will  be  established  at  important 
centers,  and  a salaried  Washington  repre- 
sentative will  be  appointed. 

This  board  of  directors  is  in  executive  " 
session  today  and  it  is  believed  that  some- 
thing definite  concerning  these  plans, 
which  are  now  in  the  formative  stage, 
will  be  announced  on  adjournment. 

Next  year’s  convention,  which  will  b^ 
the  sixth,  will  be  held  in  Milwaukee, 

Wis.  The  Wisconsin  metropolis  was  se- 
lected after  the  withdrawal  of  Los  An- 
geles, Montreal,  St.  Louis  and  Pittsburgh. 

In  a statement,  issued  upon  his  return 
to  national  headquarters  here.  President 
; O’Toole  pledged  that  he  would  “work 


zealously  toward  bringing  about  better 
understanding  within  our  industry.”  His 
statement  reads: 

O’Toole  Issues  Statement 
“I  naturally  feel  much  gratified  over, 
the  result  of  the  Boston  convention  of 
the  Motion  Picture  Owners  of  America, 
which,  entirely  apart  from  my  election 
as  president,  I believe  was  a very  con- 
structive meeting  and  means  much  to  the 
theatre  owners  all  over  the  nation  along 
lines  which  will  add  to  their  advance- 
ment and  to  the  prosperity  of  the  entire 
industry. 

“There  are  many  things  to  be  dons 
which  will  require  serious  consideration 
on  the  part  of  all  of  our  national  officers 
as  the  industry  is  faced  with  problems  of 
different  kinds  all  of  which  must  be 
solved  in  a constructive  way.  We  have 
made  much  progress  in  the  past  and  the 
{Continued  on  page  17) 

Tickets  at  SOc 
and  Under  Free 
of  Tax  July  2 

The  new  tax  bill,  signed  by  Pres- 
ident Coolidge  on  June  2,  becomes 
effective  as  regards  the  repeal  of 
the  tax  on  admissions  of  50  cents 
and  under  on  July  2. 

While  the  internal  revenue  de- 
partment in  Chicago  has  received 
no  official  orders  from  Washington, 
agents  of  the  department  say  that 
July  1,  likely  will  be  the  last  day 
on  which  theatres  charging  50 
cents  or  less  for  admissions  will 
have  to  collect  the  tax  from  their 
patrons. 

The  provision  of  the  new  tax  bill 
pertaining  to  the  admission  tax  is 
published  on  page  19. 
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The  Boston  Convention 

Meeting  Proves  That  Out  of  the  Experience  of 
Past  Years  Valuable  Lessons  Have  Been  Learned 
By  MARTIN  J.  QUIGLEY = 


ON  the  surface,  the  Boston  convention  offers  little 
to  set  it  apart  from  the  general  run  of  conventions 
that  have  taken  place  in  the  years  gone  by,  except 
that  it  assumed  a very  harmonious  complexion  through- 
out which  might  be  interpreted  to  mean  a lack  of 
interest. 

For  those  willing  and  able  to  look  below  the  sur- 
face, however,  the  Boston  meeting  looms  big  and  im- 
portant. 

In  fact,  it  may  rightly  and  accurately  be  termed  the 
turning-point  in  the  exhibitors’  long  and  heartbreaking 
struggle  for  a workable  and  serviceable  organization. 

The  election  of  Mr.  Michael  J.  O’Toole  to  the  presi- 
dency amounts  to  an  important  factor  in  this  turning- 
point.  Mr.  O’Toole  has  demonstrated  a willingness  and 
an  ability  to  get  out  and  do  things.  He  has  been  an 
indefatigable  worker  in  the  better  things  that  the  or- 
ganization has  been  concerned  with.  He  is  imbued  with 
the  idea  of  service — service  to  the  members  of  the  or- 
ganization and,  in  turn,  the  service  of  the  members  to 
the  general  public. 

Also  of  major  importance  is  the  election  of  Mr. 
R.  F.  Woodhull  to  the  chairmanship  of  the  executive 
committee.  Mr.  Woodhull  in  this  tactical  position 
should  exert  an  effective  and  constructive  influence  on 
all  of  the  various  activities  of  the  association. 

^ V V 

^MOTHER  big  factor  is  the  fact  that  the  rank  and  file 
of  the  organization  who  have  valiantly  kept  alive 
their  interest  have  come  to  the  inevitable  conclusion 
that  the  old  order  must  be  done  away  with  entirely; 
that  the  annual  meetings  must  not  be  made  arenas 
where  contests  over  political  ambitions  and  personal 
grievances  may  be  staged,  and  that  real  progress  can 
only  be  made  if  the  organization  is  placed  in  the  hands 
of  good  men  and  operated  on  sound  and  substantial 


policies. 

It  is  natural  that  the  lessons  gained  from  the  con- 
ventions of  recent  years  should  give  rise  to  just  such  a 
meeting  as  has  been  held  at  Boston.  The  cost  of  these 
lessons  has  been  great,  but  in  the  long  run  it  will  be  a 
trivial  price  if  it  succeeds  in  doing  what  is  now  prom- 
ised ; namely,  getting  and  keeping  the  organization  on  a 


sound,  constructive  basis,  far  away  from  the  follies  of 
yesteryear, 

A development  of  the  convention  which  is,  in  fact, 
sensational  is  the  retirement  of  Mr.  Sydney  S.  Cohen 
from  official  position,  Mr.  Cohen  has  been  the  storm 
center  in  the  association  affairs,  practically  since  the 
Cleveland  convention.  Some  of  this  has  been  due  to  his 
peculiar  methods  which  at  times  are  extremely  difficult 
to  follow,  even  by  those  who  know  him  best,  but  much 
of  it  doubtlessly  has  been  due  to  the  nature  of  the  job 
which  he  undertook. 

As  Mr.  Cohen  steps  out  of  office,  following  his  long 
and  hectic  tenure,  it  should  be  acknowledged  that  he 
put  up  a zealous  and  conscientious  fight  to  advance  the 
interests  of  the  organization  and  its  members.  He  gave 
freely  of  his  time,  effort  and  money  and  on  many  occa- 
sions the  position  must  have  impressed  him  as  being  a 
decidedly  thankless  one. 

He  » * 

JT  is  well  that  the  subject  of  finances  received  thor- 
ough consideration  at  the  convention.  The  organi- 
zation has  never  been  properly  equipped  in  a financial 
way  and  its  membership  must  realize  that  unless  ade- 
quate support  is  forthcoming  they  will  have  only  them- 
selves to  blame  for  lack  of  progress. 

We  have  maintained  for  several  years  that  to  retain 
the  services  of  an  experienced  and  able  executive  secre- 
tary or  manager  is  a step  in  the  right  direction.  We 
are  glad  to  note  that  this  is  under  contemplation  by  the 
association.  It  is  a plan  that  has  been  adopted  with 
much  success  by  trade  organizations  generally  and  it 
would  supply  to  the  exhibitors’  association  a kind  of 
service  that  it  is  in  great  need  of. 

The  Motion  Picture  Theatre  Owners  of  America 
stands  today  fortified  with  the  experience  of  a long  and 
bitter  struggle  for  organization.  Under  a competent 
group  of  executives  and  directors  it  may  now  face  the 
future  with  perfect  confidence  that  the  darkest  hours  in 
its  history  have  been  passed  and  that  it  is,  in  fact,  stand- 
ing on  the  threshold  of  a day  when  membership  in  the 
association  will  be  a source  of  real  inspiration  and  real 
profit. 
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Cohen  Placed  On  Directorate 


Chairman 


R.  F.  WOODHULL  of  Dover,  N.  J., 
elected  chairman  of  the  board  of  di- 
rectors of  the  M.  P.  T.  O.  A.  at  Bos- 
ton. 


(Continued  from  page  15) 

future  holds  out  for  our  organization  pos- 
sibilities of  a very  pronounced  kind  which 
I feel  certain  we  will  realize  to  a great 
extent. 

“As  national  president  I will  work 
zealously  toward  bringing  about  better 
understanding  within  our  industry  so  that 
the  welfare  of  the  theatre  owner  espe- 
cially and  the  business  as  a whole  may 
be  fully  conserved.  The  details  asso- 
ciated with  these  lines  of  procedure  will 
be  worked  out  in  conference  with  the 
board  of  directors  and  other  national  offi- 
cers. I welcome  suggestions  of  all  kinds 
from  theatre  owners  and  all  others  in- 
terested in  the  development  of  our  in- 
dustry, as  the  work  at  hand  is  multi- 
tudinous in  character  and  to  achieve 
success  we  must  have  as  complete  co- 
operation as  possible. 

Expects  Solution  of  Problems 

“We  will  address  ourselves  to  the  dif- 
ferent problems  presented  so  as  to  bring 
about  solutions  which  will  help  all  around. 
There  are  lines  of  business  honesty, 
square  dealing  and  wholesome  regard  for 
the  rights  of  others  to  which  all  con- 
cerned will  conform  when  forms  of  pro- 
cedure are  set  in  motion  which  fully 
comprehend  all  of  these  phases.  Our 
business  in  this  relation  is  no  different 
from  other  lines  of  endeavor.  We  have 
certain  definite  activities  and  the  business 
duty  of  all  concerned  is  entirely  clear.  I 
earnestly  hope  that  in  this  settled  pur- 
pose to  operate  constructively  and  for 
the  general  benefit  of  our  business  we 
will  have  the  cooperation  of  other 
branches  of  the  industry.  I feel  certain 
this  will  come  about  even  in  a greater 
measure  than  has  yet  featured  the  situa- 
tion in  the  business  and  this  is  all  tha 
theatre  owners  want  and  those  in  charge 
of  the  other  divisions  of  the  industry  will, 
I believe,  cooperate  along  that  line  when 


the  real  situation  becomes  entirely  ap- 
parent to  them. 

“I  am  particularly  pleased  with  the  new 
fiscal  policy  of  our  national  organization 
which  opens  up  the  way  for  complete 
nationwide  activity  on  the  part  of  all 
theatre  owners.  The  directors  are  men 
of  integrity  and  business  probity  whose 
cooperation  will  render  the  work  devolv- 
ing upon  me  easier  to  carry  out  with  a 
certainty  of  effective  results. 

Cohen  Member  of  Board 

“It  is  especially  gratifying  to  me  that 
my  predecessor  in  the  national  presidency, 
Sydney  S.  Cohen,  accepted  a place  on  the 
board  of  directors,  as  his  extensive  knowl- 
edge of  motion  picture  theatre_  affairs  and 
wide  experience  will  render  his  activities 
of  great  value  to  our  organization  and 
the  industry  generally. 

“I  earnestly  look  for  the  complete  co- 
operation of  all  theatre  owners  in  this 
work.  The  tasks  are  many  and  the  path 
may  be  a little  hard  to  travel.  But  we 
have  definite  purposes  in  view  and  these 
comprehend  real  business  advances  to  all 
concerned  and  with  cooperation  and  help- 
ful activity  on  the  part  of  all  certainly 
will  reach  constructive  ends.  Theatre 
owners  will  be  kept  in  close  touch  with 
the  Lvelopment  of  this  work  which  had 
already  started  in  the  first  and  second 
meetings  of  the  board  of  directors  and 
the  third  meeting  held  in  the  national 
headquarters  Tuesday.” 

Ochs  Attacks  Loew 

Harmony  marked  the  sessions  through 
the  three  days,  the  only  “fireworks”  be- 
ing the  spirited  attack  on  Marcus  Loew 
by  Lee  A.  Ochs  of  the  New  York  dele- 
gation. 

Ochs,  one  time  national  exhibitor 
leader,  accused  Loew  of  seeking  to 
monopolize  all  branches  of  the  industry 
and  called  upon  the  convention  to  take 
action  to  check  his  enterprises. 

The  speech  of  Ochs’  came  late  Wednes- 
day afternoon  and  was  widely  discussed 
about  the  hotel  lobby  on  Wednesday 
night.  It  was  freely  predicted  that  Mr. 
Loew  would  hurry  to  Boston  to  person- 
ally answer  the'  charges  on  Thursday.  He 
did  not  appear,  however,  and  much  of 
the  excitement  caused  by  Ochs’  charges 
ffied  down.  The  convention  contented 
itself  with  passing  a resolution  asking 
the  board  of  directors  “to  inquire  into 
and  carefully  examine  recent  moves  made 
by  Loew,  Inc.” 

The  resolution  reads: 

“Whereas,  the  present  attitude  of  Loew, 
Inc.,  in  attempting  to  monopolize  all 
branches  of  the  motion  picture  industry 
is  fast  becoming  a menace  to  the  best 
interest  of  all  concerned; 

“Resolved,  that  the  board  of  directors 
inquire  into  and  carefully  examine  recent 
moves  made  by  Loew,  Inc.,  and  other  al- 
lied producing  companies  and  take  such 
action  in  the  premises  as  in  their  judg- 
ment will  properly  safeguard  exhibitor 
interests  and  prevent  such  injuries  as  may 
follow  this  or  other  combination  of  pro- 
■ ducers.” 

Directors  Are  Elected 

Much  time  was  saved  during  the  elec- 
tion of  a board  of  twenty-one  directors 
when  six  of  the  twenty-seven  nominees 
withdrew,  making  it  possible  for  the  sec- 
retary to  cast  a single  ballot  for  the  re- 
mainder. The  new  board  of  directors  is 
composed  of  the  following: 

A.  A.  Elliott,  of  Hudson,  N.  Y.  ; M.  E. 
Comerford,  Scranton,  Pa.;  Harry  Davis, 
Pittsburgh;  Martin  G.  Smith,  Toledo; 
John  A.  Schwalm,  Hamilton,  O.;  Fred 
Seegert,  Milwaukee;  Joseph  W.  Walsh, 


President 


MICHAEL  J.  O’TOOLE  who  succeeds 

Sydney  S.  Cohen  as  President  of  the 

national  organization. 

Hartford,  Conn.;  Louis  M.  Sagal,  New 
Haven,  Conn.;  C.  A.  Lick,  Fort  Smith, 
Ark.;  A.  Julian  Brylawski,  Washington, 
D.  C.;  R.  F.  Woodhull,  Dover,  N.  J.; 
Glenn  Harper,  Los  Angeles;  J.  H.  White- 
hurst, Baltimore;  Ernest  Horstmann, 
Boston;  I.  W.  Rodgers,  Carruthersville, 
Mo.;  Edward  M.  Fay,  Providence;  W. 
W.  Watts,  Springfield,  111.;  Sydney  S. 
Cohen,  New  York  City;  Hector  M.  E. 
Pazmezoglu,  St.  Louis;  Fred  Dolle,  Lou- 
isville, Ky.;  and  E.  P.  White,  Livingston, 
Mont. 

After  the  board  had  been  named,  it 
retired  from  the  hall  for  a short  time  and 
returned  with  the  announcement  of  a 
complete  slate  of  officers.  In  addition  to 
naming  M.  J.  O’Toole  president,  it  in- 
cludes the  following: 

Regional  Vice  presidents — Eli  Whitney 
Collins  of  Arkansas;  Joseph  Mogler  of 
Missouri;  Dennis  Harris  of  Pennsylvania, 
and  J.  C.  Brady,  Toronto,  president  of 
the  Motion  Picture  Theatre  Owners  of 
Canada. 

Treasurer — ^^Louis  Sagal  of  Connecticut. 

Recording  Secretary — George  P.  Aarons 
of  Pennsylvania. 

In  giving  his  valedictory,  retiring 
President  Cohen  brought  out  some  in- 
teresting and  timely  facts  concerning  the 
inter-dependence  of  each  and  ever}' 
branch  of  the  industry  and  the  impera- 
tive necessity  for  a mutual  appreciation 
of  each  others  problems  and  difficulties. 

Shows  Basis  of  Leadership 

He  further  gave  the  credit  for  the  un- 
questioned world  leadership  of  the  Am- 
erican film  industry  to  independence  of 
effort,  freely  combining  the  best  in  all 
and  removed  from  racial  or  other  limi- 
tations, and  gave  it  as  his  opinion  that 
the  industry  in  this  country  would  re- 
tain its  world  supremacy  only  as  long 
as  such  independence  was  retained. 

“The  Motion  Picture  Theatre  Owners 
of  America,”  said  Mr.  Cohen,  “were  or- 
ganized at  a time  when  moves  were 
under  way  to  effect  a monopoly  of  not 
only  production,  but  to  corral  the  thea- 
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tres  as  well.  One  of  its  first  moves  at 
its  place  of  birth  in  Cleveland  was  to  strike 
a blow  at  this  iniquity  and  this  battle 
for  freedom  was  carried  on  successfully 
until  at  ^linneapolis  we  were  able  to 
bring  the  projector  of  these  moves  into 
temporary  subjection  at  least. 

Proves  Value  of  Organization 

“This  made  the  power  of  organized 
effort  so  patent  to  those  who  were  intent 
on  centralized  production  and  controlling 
of  this  industry  that  they  diverted  some 
of  their  efforts  during  the  next  year 
toward  destroying,  if  possible,  this  or- 
ganization. From  dififeient  sources  came 
mutterings  of  unrest  during  the  year  and 
finally  there  was  a general  onslaught  di- 
rected from  a single  agency  to  affect  the 
disruption  of  the  M.  P.  T.  O.  A.  Its 
continued  militant  performances  in  the 
interest  of  the  exhibitor  constituted  the 
only  formidable  barrier  to  the  complete 
centralization  of  the  industry  and  the 
driving  of  thousands  of  independent  thea- 
tre owners  out  of  business.” 

Mr.  Cohen  continued  in  his  statement 
to  say  that  there  was  less  misunder- 
standing now  than  at  any  previous  time, 
between  the  producer  and  the  exhibitor. 
The  smoke  screen  had  cleared  away  and 
the  producer  was  beginning  to  see  that 
money  lay  in  harmony,  not  in  quarrel- 
ing. 

Recent  developments  have  shown,  ac- 
cording to  President  Cohen,  that  pro- 
ducer combinations  are  not  looked  upon 
favorably  and  the  power  the  exhibitor 
wields  as  the  controller  of  the  screen  is 
taking  its  rightful  place  with  the  power 
of  the  press. 

Facts  were  brought  up  which  showed 
how  the  exhibitors  organization  had  saved 
the  exhibitor  about  $15,000,000  by  the 
repeal  of  the  five  per  cent  film  rental 
tax  two  years  ago  and  continues  to  save 
him  $6,700,000  a year,  and  that,  despite 
tremendous  propaganda,  the  admission 
tax  on  smaller  admissions  has  been  re- 
pealed with  an  estimated  saving  of  $35,- 
000,000  per  year  to  the  exhibitor. 

The  music  tax  repeal  question  was  an- 
other point  brought  up  by  Sydney  Cohen 
to  show  the  work  of  the  organization  and 
it  is  his  expressed  belief  that  the  work 
of  his  committee  in  conjunction  with  a 
number  of  exhibitors  from  various  sec- 
tions of  the  country,  will  be  responsible 
for  ridding  the  exhibitor  of  that  nuisance. 

Warns  Theatre  Owners 

In  speaking  of  what  he  termed  as  the 
“menacing  producer  - theatre  moves,” 
Cohen  sounded  a note  of  warning  to 
exhibitors  all  over  the  country,  saying 
that  such  a condition  could  result  in  only 
one  thing — the  entire  elimination  of  the 
independent  theatre  owner  and  inde- 
pendent producer  unless  these  forces  were 
stopped  before  their  power  became  so 
great  as  to  render  control  of  them  im- 
possible. 

In  making  recommendations  for  fu- 
ture policies  to  be  followed  he  suggested 
an  adequately  compensated  executive- 
secretary who  could  fittingly  represent 
the  exhibitors  in  any  and  all  emergencies; 
a permanent  representative  at  Washing- 
ton to  look  after  the  legislative  interests 
of  the  exhibitor;  district  service  bureaus 
for  the  convenience  of  the  exhibitor  to 
be  established  in  centrally  located  sec- 
tions of  the  country  and  a bulletin  serv- 
ice by  means  of  which  theatre  owners  all 
over  the  country  could  be  informed  of 
all  fact  pertinent  to  their  general  well 
being. 

Among  other  recommendations  made 
by  the  retiring  president  were  a plea  for 
a general  counsel  whose  function  would 


' Vice  Presidents 


Dennis  Harris  E.  W.  Collins 


Mr.  Collins,  who  is  president  of  the 
Motion  Picture  Theatre  Owners  of  Ar- 
kansas, and  Mr.  Harris,  who  now  heads 
the  exhibitor  association  in  Western 
Pennsylvania,  were  elected  regional  vice- 
presidents  at  the  Boston  convention. 
Joseph  Mogler  of  Missouri  and  J.  C. 
Brady  of  Toronto,  Canada,  also  were 
named  vice-presidents. 


be  to  see  that  the  organization  proceeded 
at  all  times  on  a sound  legal  basis;  an 
urgent  appeal  for  definite  action  in  re- 
gard to  the  non-theatrical  situation  and 
an  appeal  to  state  organizations  to 
strengthen  themselves  and  the  national 
organization  by  affiliation  with  the  latter 
group. 

Walsh  Gives  Report 

Joseph  P.  Walsh,  head  of  the  Adjust- 
ment Bureau  of  the  M.  P.  T.  O.  A.  made 
his  report  in  which  he  showed  conclu- 
sively the  inestimable  value  of  that  phase 
of  the  national  organization’s  work,  tell- 
ing of  the  many  instances  in  which  ex- 
hibitors who  had  been  done  injustices 
were  saved  a great  deal  of  money  and 
of  one  case  in  particular  when  the  Bureau 
succeeded  in  having  $20,000  cash  returned 
to  the  sister  of  a congressman.  That 
amount  of  stock  had  been  sold  her  de- 
ceased husband  and  through  the  efforts 
of  Walsh  and  his  associates,  the  full 
value  was  returned. 

Smith  Tells  of  Work 

Martin  G.  Smith  made  an  interesting 
report  to  the  convention  on  the  non- 


Service Talks 
On  Pictures 

“Service  Talks  on  Pictures,”  an- 
other entertaining  and  informative 
chat  about  new  pictures  and  pic- 
ture people  in  the  personal  vein  of 
T.  O.  Service,  is  presented  on  page 
42. 

Roy  W.  Adams,  Pastime  theatre, 
Mason,  Mich.,  wrote  as  the  first 
comment  on  this  new  “Herald” 
feature: 

“I  guess  I’ll  have  to  take  back  all 
I said  about  your  cutting  out  the 
reviews.  Your  ‘Service  Talks,’ 
‘New  Pictures’  and  ‘Available  At- 
tractions,’ combined  with  ‘What 
the  Picture  Did  For  Me,’  promises 
to  give  us  about  all  tbe  dope  on 
the  new  stuff  that  anyone  could 
ask  for.” 


theatrical  situation  in  the  country.  He 
quoted  Will  H.  Hays  as  saying  that  the 
practice  of  producers  selling  film  to  non- 
theatrical bodies,  thereby  creating  unfair 
competition,  must  be  stopped.  But,  he 
went  on  to  show,  the  producers  not  only 
have  not  stopped  it,  but  have  actually 
Ijranched  out  in  this  particular  line  to 
the  point  where  they  have  special  de- 
partments to  handle  this  phase  of  their 
work. 

He  pointed  out  that  there  is  no  objec- 
tion on  the  part  of  theatre  owners  to 
churches,  schools,  medical  associations, 
etc.,  showing  medical  religious  or  edu- 
cational film  of  any  sort,  but  when  these 
same  organizations  enter  the  theatrical 
field,  the  exhibitor  feels  that  he  should 
have  the  backing  of  the  producer.  His 
time,  money  and  effort  are  invested  in 
his  theatre  and  it  is  obviously  unfair  that 
charitable  organizations  should  be  allowed 
to  compete  with  him. 

Mr.  Smith  read  a leter  from  Mr.  Hays, 
in  which  the  latter  stated  that  the  matter 
was  one  of  utmost  importance  to  the 
industry  as  a whole  and  one  which  might 
have  very  far-reaching  effects,  and  that 
the  exhibitors  organization  could  rest  as- 
sured that  the  subject  would  have  the 
early  and  careful  consideration  to  which 
its  importance  entitled  it. 

WoodhuU  Makes  Report 

R.  F.  WoodhuU,  president  of  the  M.  P. 
T.  O.  A.  of  New  Jersey  and  chairman 
of  the  board  of  directors  of  the  M.  P. 
T.  O.  A.  gave  his  report  on  the  activities 
of  that  latter  body  during  the  year. 

Four  meetings  were  held  during  the 
year,  he  said,  at  Atlantic  City,  Roches- 
ter, Washington  and  New  York.  One  of 
the  interesting  features  of  these  meetings 
was  the  large  attendance,  many  of  the 
members'  coming  great  distances  to  at- 
tend them. 

One  of  the  outstanding  efforts  of  the 
board  was  the  formulation  of  plans  to 
carry  to  a successful  conclusion  the  work 
associated  with  National  Motion  Picture 
Day.  This  was  taken  care  of  at  the 
Atlantic  City  convention  in  August  and 
emphasizes  the  serviceability  of  the  board 
in  taking  care  of  important  work  be- 
tween convention  periods. 

Aarons  Speaks  on  Legislation 

George  P.  Aarons,  one  of  the  men 
appointed  to  the  post  of  special  repre- 
sentative at  Washington,  gave  his  report 
on  the  national  legislation  of  the  year 
as  it  affected  the  exhibitors. 

He  stated  that  when  the  campaign  for 
the  repeal  of  the  seat  and  admission 
taxes  was  started,  that  letters  were  sent 
from  the  national  office  to  all  senators 
and  congressmen  throughout  the  coun- 
try urging  relief  in  that  direction. 

Tells  of  Senator’s  Letter 

The  later  part  of  August,  he  said,  a 
letter  came  into  the. office  from  a con- 
gressman in  Iowa  stating  that  as  long  as 
the. industry  continued  to  pay  such  fabu- 
lous salaries  to  mere  children  and  as 
long  as  there  were  the  objectionable 
scandals  occurring  almost  daily  in  the 
production  centers,  he,  for  one,  could 
not  see  his  way  clear  to  make  any  effort 
for  legislative  relief. 

A reply  was  at  once  sent  him  showing 
how  the  exhibitors  were  in  no  way  re- 
sponsible for  the  salaries  paid  by  the  pro- 
ducers and  that  they  deplored  the  other 
conditions  as  much  as  anyone  and  in 
many  instances  had  refused  to  use  pic- 
tures in  which  stars  appeared  who  had 
been  guilty  of  such  indiscretions. 
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Showmen  Agree  Trade  Review 
Affords  No  Business  Guidance 


Want  Facts  and  Freedom 
T o Act  on  Own  Judgment 

Jenkins  Lambasts  Reviews  and  Reviewers;  Collins 
Not  in  Accord  with  Policy 

Exhibitors,  lauding  the  HERALD’S  departure  from  hidebound  trade 
paper  tradition  in  abandoning  the  practice  of  reviewing  motion  pictures, 
continue  to  pile  up  overwhelming  testimony  proving  the  theory  of  the  pro- 
fessional box  office  review  unsound  in  concept  and  worthless,  if  not  actually 
dangerous,  in  application.  Every  point  sketched  in  the  HERALD’S 
announcement  of  its  intention  to  break  away  from  antiquated  custom  has 
been  reiterated  again  and  again  by  exhibitors  and  additional  points  in  as 
great  or  greater  number  advanced  to  clinch  the  case. 

While  the  Herald  announcement  referred  to  trade  paper  reviews 
specifically,  exhibitors  approving  the  paper’s  policy  and  echoing  the  state- 
ments made  have  included  in  their  denunciation  the  personal  reviewing 
services  not  classed  as  trade  papers  and  the  daily  newspapers  as  well. 
Even  the  “fan  magazines”  devoted  to  motion  pictures  have  been  brought 
in  for  adverse  criticism. 

Letters  Indicate  Dissatisfaction  of  Long  Standing 

That  dissatisfaction  with  the  review  system  is  of  long  standing  the 
extent  and  spontaneity  of  response  from  the  trade  clearly  indicates.  The 
same  is  shown  by  the  recitation  in  almost  every  letter  of  specific  personal 
experiences  which  had  convinced  the  writers,  long  before  the  Herald  pub- 
lished its  intention  of  being  guided,  by  such,  that  the  professional  box 
office  review  was  an  undependable  guide  and  a waste  of  time,  effort  and 
money. 


June  30  Sees 
End  of  Tax  on 
50c  Admissions 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  June  3.— 
President  Coolidge  yesterday  signed  the 
Revenue  Act  of  1924,  which  among  other 
things  provides  for  the  repeal  of  the  tax 
on  admissions,  theatre  and  otherwise,  up 
to,  and  including  fifty  cents. 

The  section  of  the  Act  which  makes 
this  provision  reads; 

“Section  500.  (1)  A tax  of  1 cent  for 
each  ten  cents  or  fraction  thereof  of  the 
amount  paid  for  admission  on  and  after 
such  date  (the  date  when  the  Act  goes 
into  effect),  including  admission  by  sea- 
son ticket  or  subscription  (is  collectible), 
to  be  paid  by  the  person  paying  for  such 
admission;  but  where  the  amount  paid 
for  admission  is  fifty  cents  or  less,  no 
tax  shall  be  imposed.” 

The  new  schedule  of  taxes  goes  into 
effect  in  30  days.  In  other  words,  the 
month  of  June  is  the  last  under  the  old 
tax  law. 

A rbitration  Issue 
In  Northwest  Is 
Near  Settlement 

(Special  to  Exhibitors  Herald) 

MINNEAPOLIS,  MINN.,  June  3.— 
A plan  for  settlement  of  the  arbitration 
board  controversy  was  decided  upon  at 
the  meeting  last  week  of  the  board  of  di- 
rectors of  the  exhibitors  association  of  the 
Northwest.  Differences  arose  through  the 
association  prohibiting  its  members  from 
serving  on  the  board  in  cases  involving 
non-members. 

Under  the  plan  of  adjustment  the  ex- 
hibitor league  members  on  the  board  will 
arbitrate  cases  for  non-members,  but  will 
defend  only  members  of  the  association. 
Further,  the  arbitration  board  comprised 
of  non-members  wnll  be  disbanded. 

It  is  said  that  the  adjustment  of  differ- 
ences between  the  board  and  the  league 
is  an  expression  of  appreciation  on  the 
part  of  the  exhibitors  for  the  cooperation 
of  Will  H.  Hays  in  the  admission  tax  re- 
peal fight  and  the  cooperation  of  the  ex- 
changes here  in  fighting  non-theatrical 
competition. 

U,  S.  Exports  Nearly 
Eighteen  Million  Feet 
Of  Film  During  March 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  _ D.  C.,  June  3.— 
Nearly  eighteen  million  feet  of  film  were 
exported  during  March,  the  department  of 
commerce  reports,  or,  according  to  the 
office  statistician,  enough  to  make  a cellu- 
loid carpet  from  the  Capitol  theatre.  New 
York,  to  a Hollywood  studio. 

Forty-six  countries  made  importations 
of  American  positive  films  during  the 
month,  our  total  shipments  being  12,319,- 
019  feet,  valued  at  $429,031.  Sixteen  hun- 
dred thousand  feet  of  this  went  to  Can- 
ada, thirteen  hundred  thousand  feet  to 
Japan  and  eleven  hundred  thousand  feet 
to  Argentina,  the  remainder  being  scat- 
tered among  the  other  countries  in  lots 
ranging  from  a single  film  of  3,000  feet  up. 


That  the  need  for  information  and  sta- 
tistical data  in  compact  form,  as  given 
by  the  Herald  in  its  “New  Pictures”  depart- 
ment, likewise  has  been  felt  for  a long 
period  is  evidenced  by  frequent  reference 
to  the  use  of  published  reviews  for  the 
sole  purpose  of  obtaining  such  of  this 
information  as  was  given  therein.  An 
undercurrent  of  relief  occasioned  by  ter- 
mination of  the  necessity  for  grubbing 
through  lengthy  professional  opinions  to 
get  these  highly  essential  facts  runs 
through  the  comments. 

Reviews  Hit  in  Letters 

Another  indication  that  reviews  have 
been  tolerated  in  long  suffering  silence 
may  be  seen  in  the  expression  of  an  ap- 
parently deepseated  aversion  to  profes- 
sional reviewers  as  nonessential  members 
of  the  industry.  Uncomplimentary  ref- 
erences to  reviewers  occur  frequently  in 
the  record,  a Chicago  newspaper  reviewer 
being  singled  out  by  several  for  specific 
comment,  while  no  exceptions  to  the  gen- 
eral rule  are  made. 

Additional  letters  on  the  subject  are 
published  this  week  on  the  following 
page. 

J.  C.  Jenkins,  with  characteristic  blunt- 
ness, strikes  out  right  and  left  in  denuncia- 
tion of  reviews  in  general  and  taking  care 
to  include  the  reviews  formerly  published  by 
the  Herald  in  his  remarks.  Speaking  of 
trade  paper  reviews,  he  says,  “Reviews  of 
motion  pictures  are  the  bunk  (Herald  re- 
views not  excepted)  and  the  wonder  is 
that  a far-sighted,  progressive  editor  like 
Martin  J.  Quigley  hadn’t  tumbled  to  it 
years  ago.” 

Slaps  Reviewing  Service 

With  reference,  apparently,  to  review- 
ing services,  Mr.  Jenkins  relates,  “I  paid 
ten  dollars  a year  once  for  a certain 
chap’s  reviews  of  pictures  and  the  more 
I read  them  the  sorer  I got  and  the  more 


I thought  of  what  a nice  pipe  or  a lot  of 
fishing  tackle  that  ten  dollars  would 
have  bought,  and  every  time  I got  Qne 
of  those  magazines  out  of  the  post  office 
I would  go  down  to  the  pasture  and  rub 
noses  with  the  jackass  in  a brotherly 
way.”  Of  reviewers  he  has  something 
to  say  which  perhaps  it  is  as  well  to  pre- 
sent as  it  occurs  in  his  letter. 

E.  N.  Collins  adds  an  interesting  note  in 
the  third  letter  received  taking  issue  with 
the  Herald  for  its  stand.  Like  A.  L.  Mid- 
dleton, whose  letter  was  printed  last 
week,  Mr.  Collins  predicates  his  argu- 
ment for  reviews  upon  a confidence  in 
his  own  ability  to  determine  picture  val- 
ues. “I  will  guarantee  to  pick  90  per 
cent  of  the  good  ones  if  they  will  let  me 
review  them,”  writes  Mr.  Collins.  Mr. 
Middleton  wrote,  “If  I could  see  every 
picture  before  I buy  it  I w'ould 
seldom  fail  to  please  95  people  out 
of  every  100  people  that  come  in  my 
house.”  Mr.  Collins’  letter  concludes  with 
a prediction  that  the  Herald  will  not  con- 
tinue its  department  in  the  present  form. 

Others  Say  It  Can’t  Be  Done 

In  contrast  with  the  Middleton  and 
Collins  statements,  F.  J.  O’Hara,  whose 
letter  is  given  in  full  on  the  following 
page,  says,  “I  do  not  believe  there  is  any 
one  man  who  can  review  a , picture  and 
report  on  it  intelligently  for  all  exhibit- 
ors. What  may  be  a good  picture  in  one 
part  of  the  country  might  .be  a lemon 
for  another.”  To  which  F.  C.  Rodgers 
adds,  “I  find,  as  you  did,  that  . one  man’s 
idea  of  a picture  differs  too  much  from 
another’s  to  be  of  much  value.” 


Fox  Names  Manager 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3. — Fox  an- 
nounced this  week  that  Ira  H.  Cohen  has 
been  appointed  Canadian  district  man- 
ager to  succeed  E.  B.  McCaffrey. 
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More  About  Trade  Reviews 


“Reviews  Are  the  Bunk,  ” 

Writes  J.  C.  Jenkins 

On  returning  from  a bass  fishing  trip,  I picked  up 
the  HERALD  and  read  your  annoimcement  of  thie 
discontinuance  of  the  Review  Section,  and  as  soon  as 
I read  that  I grabbed  up  the  megaphone,  stepped  out 
on  the  street  and  gave  three  cheers  for  the  HERALD. 

I paid  ten  dollars  a year  once  for  a certain  chap’s 
reviews  of  pictures  and  the  more  I read  them,  the 
sorer  I got,  and  the  more  I thought  of  what  a nice 
pipe  or  a lot  of  fishing  tackle  that  ten  dollars  would 
have  bought,  and  every  time  I got  one  of  those  mag- 
azines out  of  the  post  office  I would  go  down  to  the 
pasture  and  rub  noses  with  the  jackass  in  a brotherly 
way. 

Reviews  of  motion  pictures  are  the  bunk  (HER- 
ALD reviews  not  excepted)  and  the  wonder  is  that 
a far-sighted,  progressive  editor  like  Martin  J.  Quig- 
ley hadn’t  tumbled  to  it  long  ago.  There  is  only  one 
redeeming  feature  about  the  review  department  of  the 
trade  journals — it  opens  a field  for  certain  talent  that 
isn’t  worth  a da — mn  for  an3rthing  else. 

The  idea  that  a white-livered  simp  who  parts  his 
hair  in  the  middle  and  smokes  cigarettes  in  a long 
holder  can  sit  in  a screen  room  down  in  New  York 
and  review  a picture  and  tell  us  people  out  in  the 
alfalfa  districts  where  the  sun  shines  and  the  scent 
of  the  clover  blossoms  fill  the  air  what  we  should 
have  in  screen  entertainment  is  so  preposterous  that 
it  is  funny.  There  are  some  people  on  Broadway  who 
eat  shrimp  and  claim  to  relish  them,  but  as  for  me, 
I’d  as  soon  eat  grubworms  and  vote  the  Democrat 
ticket  and  cut  out  the  emetic. 

I’d  sooner  have  the  opinion  of  Frank  O’Hara,  that 
Jewish  Rabbi  at  Elgin,  as  to  the  entertainment  value 
of  a picture  than  ah  the  trade  journal  reviews  pub- 
lished between  Hoboken  and  Tombstone,  Arizona. 

If  anyone  should  ever  catch  me  reading  trade  jour- 
nal reviews  of  pictures,  and  they  would  bore  a hole 
, in  my  gourd,  they  wouldn’t  find  a thing  but  sawdust. 
Some  will  probably  say  that  it  is  a lack  of  education, 
and  I will  plead  guilty,  since  I have  never  attended 
the  Mae  Tinee  School  of  Artistic  Technique,  but  the 
consensus  of  opinion  of  the  “Herald  Only”  Club  and 
“What  the  Picture  Did  For  Me”  will  be  sufficient 
authority  for  me  to  base  my  picture  programs  on. 

In  cutting  out  the  Review  Section,  the  HERALD 
shot  both  barrels  and  now  all  we  boys  from  the  back 
districts  will  ask  is  that  it  gives  us  a short  S5mopsis 
of  the  story,  title,  director,  star,  whether  drama,  com- 
edy-drama, crook,  costume.  Western,  and  who  pro- 
duced it,  and  cut  the  bunk  as  to  the  art  director, 
subtitle  writer,  cameraman,  assistant  cameraman, 
flashlight  holder,  and  we  don’t  care  whether  the  jani- 
tress  was  colored  or  Irish  nor  the  color  of  the  ribbons 
around  “Fifi’s”  neck.  Just  give  us  the  straight  up  on 
the  picture  and  we’ll  stop  rocking  the  boat  and  let 
Elmer  Gailey  blow  about  electing  Norma  all  he 
pleases.  Viola  and  I don’t  care  anyway.  I’m  for  the 
HERALD  100  per  cent.  Did  you  get  that? — J.  C. 
JENKINS,  Auditorium  theatre,  Neligh,  Neb. 

“Think  You  Have  Done 
Unwise  Thing,  **  Collins 

I have  purposely  awaited  the  first  copy  of  your 
paper  before  commenting  on  your  new  policy  of  re- 
views. Now  that  I have  seen  what  you  had  in  mind, 
I will  advise  you  what  I think  of  the  innovation. 

I think  you  have  done  a very  imwise  thing  indeed. 
You  have  taken  away  a valuable  service  and  given 
nothing  in  return.  The  synopsis  and  cast  and  footage, 
etc.,  mean  nothing  whatever.  From  the  reviewer’s 
opinion  and  impressions  we  had  at  least  one  man’s 
careful  judgment.  Now  we  have  nothing. 

Put  yourself  in  our  place.  A picture  is  heavily  ad- 
vertised in  the  trade  papers;  we  are  deluged  with 
advertising  matter  through  the  mails.  We  look  at  it 
but  have  formed  no  opinion  as  to  the  merits  of  the 
picture,  as  we  have  learned  that  you  absolutely  can- 
not book  picttires  by  the  advertisements  you  see. 


Even  after  it  has  its  first  run  and  we  see  pictures 
of  the  crowds  “storming”  the  theatres  to  pay  their 
$1.10  to  see  the  picture,  we  are  far  from  convinced, 
for  we  know  that  often  the  photograph  and  box  office 
statement  is  bona  fide  and  it  may  be  an  unusual  case 
of  exploitation  or  some  other  factor.  We  also  know 
that  no  film  company  ever  took  space  to  show  the 
fronts  of  theatres  where  their  production  flopped,  or 
gave  out  for  publication  such  incidents.  It’s  oriy  the 
good  ones  they  speak  about. 

We,  therefore,  eagerly  await  the  verdict  of  the 
trade  papers  and  reviewers.  We  learn  from  the  re- 
views just  how  the  picture  appeals  or  lacks  appeal, 
and  if  everything  is  in  line  we  are  about  convinced 
that  the  picture  is  really  great. 

Now  you  say  that  no  reviewer’s  word  or  opinion 
is  worth  anything.  I do  not  agree  with  you.  Not 
bragging  about  myself,  I will  guarantee  to  pick  90 
per  cent  of  the  good  ones  if  they  will  let  me  review 
them.  Now,  here’s  your  chance  to  get  a “good”  re- 
viewer. Wire  me  what  salary  you  will  pay  and  I’ll 
come  up  and  pick  the  box  office  attractions  and  guar- 
antee 90  per  cent  of  them  will  prove  winners.  I hate 
to  leave  Texas  but  for  the  good  of  the  old  HERALD 
I wiU  do  this  for  you  and  for  the  other  poor  exhibi- 
tors who  now  have  nothing  to  depend  upon  since  you 
folks  have  seen  fit  to  discontinue  this  department. 

One  thing  sure,  you  will  change  your  reviewing 
department  from  what  you  have  it  now.  This  is  my 
first  prediction.  Now  see  if  it  isn’t  right.  You  may 
not  go  back  to  the  old  way  of  reviewing,  but  you 
will  never  make  the  present  system  a success. — E.  N. 
COLLINS,  Star  theatre.  Humble,  Tex.  ' 

Canadian  Exhibitor  Adds 
Approval  of  Abandonment 

In  regard  to  your  dropping  the  Review  Dlepart- 
ment,  I think  that  it  is  just  as  well,  as  most  of  us 
get  most  all  we  want  out  of  “What  the  Picture  Did 
For  Me.”  I find  as  you  did,  that  one  man’s  idea  of 
a picture  differs  too  much  from  another’s  to  be  of 
much  value.  I like  the  sound  of  your  new  idea  very 
much  and  think  that  it  will  work  out  to  a better 
advantage  to  all  of  us  that  depend  on  the  HERALD. 
Wishing  you  every  success,  I heg  to  remain. — F.  C. 
RODGERS,  Grand  theatre,  Creston,  B.  C. 

“Think  You  Have  Done 
Right  Thing,  “ OHara 

I would  say  that  you  have  done  the  right  thing  in 
discontinuing  reviews  of  pictures,  because  I do  not 
believe  there  is  any  one  man  who  can  review  a pic- 
ture and  report  on  it  intelligently  for  all  exhibitors. 
What  would  be  a good  picture  in  one  part  of  the 
country  might  be  a lemon  for  another.  My  idea 
would  be  some  kind  of  a description  of  the  pictures. 
The  “Herald  Only”  Club  will  take  care  of  the  reviews, 
average  them,  and  buy  accordingly.  You  can’t  miss 
it  much. — F.  J.  O’HARA,  Community  theatre,  Elgin, 
Neb. 

“Facts  and  Data  Are 
What  I Want,  “ Wetz 

I think  your  decision  to  abandon  the  Review  De- 
partment was  a wise  one.  The  reviews  were  of  no 
benefit  to  me,  only  so  far  as  the  information  as  to 
the  number  of  reels  and  the  synopsis,  I have  re- 
peatedly shown  pictures  which  were  knocked  by  the 
reviewer  and  they  proved  to  be  real  box  office  attrac- 
tions and  pleased  my  patrons  100  per  cent.  I finally 
paid  no  attention  to  that  part  of  the  review.  Facts 
and  data  are  what  I want  and  not  someone’s  opinion 
as  to  whether  it  will  be  a box  office  attraction. 
When  I get  the  proper  information,  I can  judge  for 
myself  as  to  its  value  to  me.  Thanking  you  for  past 
favors  and  wishing  you  success  in  all  your  under- 
takings, I remain.— JOHN  H.  WETZ,  Rialto  theatre, 
Middletown,  Ind. 


June  14,  1924 


EXHIBITORS  HERALD 


21 


Arbitration  Eliminates  ‘Trick 
Contracts,’  Exhibitors  Hold 

“Shady”  Salesmen  Are  Being  Banished  from  Trade 
By  Activities  of  St.  Louis  Joint  Board, 

Say  Theatre  Owner  Members 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  June  3. — Unqualified  belief  in  the  value  of  joint 
arbitration  as  it  is  applied  to  the  differences  arising  between  exhibitors  and 
distributors  is  expressed  by  the  theatre  owner  members  of  the  joint  board 
functioning  in  the  St.  Louis  territory. 

An  appraisal  of  the  work  of  the  St.  Louis  body  and  a review  of  its 
achievements  are  contained  in  a four  page  pamphlet  broadcast  among 
exhibitors  of  the  territory  by  the  theatre  owner  members  of  the  board. 

Arbitration  Saves  Exhibitor  “Considerable  Money” 

Under  joint  arbitration,  says  the  pamphlet,  “the  days  of  the  trick 
contract  and  false  promises  have  passed  to  oblivion,”  the  “shady”  salesman 
has  been  banished  from  the  business  and  the  exhibitors  of  the  territory 
have  been  saved  “considerable  money.” 

The  exhibitor  members  of  the  board  signing  the  report  are:  Dr.  J.  L. 
Price,  chairman ; John  Karzin  and  J.  S.  Camp. 


Church  Raises 
Amusement  Ban 
By  S to  1 Vote 

(Special  to  Exhibitors  Herald) 

SPRINGFIELD,  MASS.,  June  3.— 
By  a vote  of  5 to  1,  the  general  confer- 
ence of  the  Methodist  Episcopal  church 
lifted  its  ban  on  all  amusements  except 
those  “which  cannot  be  used  in  the  name 
of  the  Lord  Jesus.”  At  the  same  time  a 
minority  report  prohibiting  attendance  at 
Sunday  theatres  was  tabled  by  a 2 to  1 
vote. 

Adoption  of  the  resolution  lifting  the 
ban  on  amusements  removes  the  present 
written  restrictions  against  dancing, 
games  of  chance  and  all  theatre  attend- 
ance, in  force  since  the  inception  of  the 
church. 


Exhibitors  Complain 
And  City  Taxes  All 
Travelling  Carnivals 

(Special  to  Exhibitors  Herald) 

Ottawa,  Ont.,  June  3. — The  civic  ad- 
ministration of  Montreal,  Quebec,  has 
made  the  important  ruling  that  all  car- 
nival companies  or  other  traveling 
shows  must  pay  a fee  of  $1,000  per  day 
for  the  privilege  of  playing  Montreal. 
This  action  was  taken  as  the  result  of 
complaints  that  the  carnivals  were 
spending  weeks  in  the  city  and  that  they 
were  taking  much  money  from  the  city. 

Objection  was  raised  to  the  almost 
continued  presence  of  the  carnivals  in 
the  city  by  local  exhibitors  and  others 
who  complained  that  the  itinerant  com- 
panies were  not  being  taxed  in  the  same 
ratio  as  the  permanent  places  of  amuse- 
ment wh^h  employ  local  people. 

The  Montreal  City  Council  made  only 
one  exception  to  its  bylaw  and  that  is 
a regulation  which  provides  that  car- 
nivals playing  Montreal  under  the  aus- 
pices of  some  local  religious  or  charitable 
organization  for  charity  purposes  will 
not  be  charged  the  $1,000  per  day  fee 
providing  all  conditions  of  all  agreements 
between  a church  and  the  carnival  com- 
pany be  placed  in  the  hands  of  civic  of- 
ficials for  inspection  and  a report  to  be 
made  on  the  revenue  derived.  All  other 
carnival  features  must  pay  the  fee. 


Crall  Made  President 
of  Virginia  M,  P.  TO, 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  June  3.— The 
Virginia  M.  P.  T.  O.  met  at  the  Arlington 
Hotel  here  this  week  and  elected  Eugene 
Crall  of  Newport  News,  president;  Isaac 
Weinberg,  Lexington,  vice-president  and 
Harry  Bernstein,  Richmond,  secretary- 
treasurer. 

These  three  officers  with  Jake  Wells  of 
Richmond  and  F.  W.  Twyman  of  Char- 
lotteville,  make  up  the  board  of  directors. 


Cameo  Changes  Name 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3.~The  Cameo 
Music  Publishing  Co.,  Inc.,  of  New  York, 
will  hereafter  be  known  as  the  Cameo 
Music  Service  Corporation.  The  change 
was  made  to  more  clearly  indicate  the 
nature  of  its  business  which  represents 
the  exclusive  making  of  the  Mintz  pat- 
ented Thematic  Cue  Sheet  and  the  musi- 
cal setting,  scoring  and  cueing  of  mo- 
tion pictures. 


It  is  the  opinion  of  these  men  that  since 
the  existence  of  the  Joint  Arbitration 
Board,  “exhibitors  of  this  territory  have 
received  more  fair  treatment  in  their 
dealings  with  the  film  exchanges  than 
they  have  at  any  time  since  the  beginning 
of  the  film  industry. 

“We  are  not  giving  the  credit  for  this 
fair  dealing  on  the  part  of  the  film  ex- 
changes,” says  the  report,  “to  the  film 
exchanges  altogether,  but  also  to  the 
existence  of  the  alert  and  functioning 
Joint  Arbitration  Board,  who  .insists  at 
all  times  that  the  exhibitor  has  certain 
rights  under  a contract,  that  a contract 
be  fair  and  equitable  and  that  the  film 
exchanges  at  all  times  live  up  to  their 
end  of  the  contract  and  respect  the  ex- 
hibitors right  under  the  contract.” 

“Square  Deal”  Is  Given 

Although  cases  involving  violation  of 
contract,  damaged  or  destroyed  film, 
bicycling,  etc.,  have  come  before  the 
board  to  be  decided  in  favor  of  the  ex- 
change in  one  instance  and  the  exhibitor 
in  another,  the  theatre  owner  members 
of  the  board  declare  that  “we  do  not 
remember  one  single  exhibitor  who  left 
the  board  meeting  feeling  otherwise  than 
that  he  had  got  a square  deal  and  that 
the  Joint  Arbitration  Board’s  decision  was 
a just  one.” 

The  exhibitor  members,  in  their  report, 
however,  admit  that  there  probably  are 
theatre  men  “who  are  antagonistic  toward 
the  Joint  Arbitration  Board.”.  But  the 
only  ones  who  have  assumed  this  attitude 
they  say,  are  the  exhibitors  who  have 
failed  to  appear  before  the  board  when 
summoned. 

Dr.  Price  and  his  co-workers  on  the 
board  urge  exhibitors  to  reply  when 
charges  are  preferred  against  them  so  that 
the  cases  will  not  be  lost  through  default. 

“Don’ts”  for  Exhibitors 

They  also  impress  upon  exhibitors  not 
to  sign  blank  contracts,  leaving  it  to  the 
salesmen  to  fill  in  the  pictures  later;  not 
to  take  a salesman’s  word  for  special  con- 
cessions or  privileges;  not  to  permit  a 
salesman,  “by  his  flowery  talk,”  sell  a 
picture  at  a price  which  the  theatre  man 
cannot  afford  to  pay,  and  not  to  buy 
more  pictures  “than  you  need.” 

Concluding  the  report  denounces  the 
“bicycling  artist”  as  “the  lowest  fflrm  of 
exhibitor.” 

“When  you  bicycle  a picture,”  the  re- 
port continues,  “you  are  not  only  guilty 
of  deliberately  stealing  from  an  exchange. 


but  also  of  injuring  a fellow  exhibitor, 
and  sooner  or  later  you  are  going  to  get 
caught  and  then  you  will  be  made  to  pay 
and  pay  dearly,  both  in  money  and 
reputation. 

Allied  Organization  to 
Meet  With  M,  P,  T,  O, 
Of  N,  C,  During  June 

(Special  to  Exhibitors  Herald) 

LEXINGTON,  N.  C.,  June  3.— H.  B. 
Varner,  president  of  the  exhibitor  organi- 
zation of  North  Carolina,  has  issued  a cir- 
cular letter  to  the  members  stating  that 
the  Allied  States  Organization,  formed  in 
Chicago,  will  attend  their  annual  conven- 
tion June  10,  11  and  12. 

He  particularly  urges  all  exhibitors  to 
be  present  at  the  convention  to  be  held  at 
Morehead  City  and  states  that  he  has  is- 
sued invitations  to  the  M.  P.  T.  O.  of 
South  Carolina  and  Virginia. 

He  points  out  that  the  exhibitors  have 
many  problems  with  which  they  must 
cope  and  many  evils  they  must  overcome, 
and  that  there  is  small  possibility  of  suc- 
cessfully doing  the  things  they  have  to  do 
without  real  organization  such  as  exists  in 
other  branches  of  the  industry. 

Michigan  M,  P.  T,  O,  in 
Larger  New  Headquarters 

(Special  to  Exhibitors  Herald) 

DETROIT,  MICH.,  June  3.— The 
Michigan  M.  P.  T.  O.,  one  of  the  most 
progressive  exhibitor  organizations  in  the 
country,  has  issued  an  invitation  to  the 
formal  opening  of  their  new  headquarters. 

The  new  offices  will  be  located  on  the 
mezzanine  floor  of  the  Wolverine  hotel  in 
this  city. 


Catherine  Curtis  Married 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3. — Catherine  Cur- 
tis and  Joseph  O’Neil  were  secretly  mar- 
ried April  17.  Mrs.  O’Neil,  nee  Miss  Cur- 
tis, is  said  to  have  been  the  only  pioneer 
woman  producer  in  the  country,  having 
organized  a company  with  offices  in  New 
York  and  Los  Angeles  some  years  ago. 


Name  New  Manager 

NEW  YORK — J.  W.  Rue  has  been  appointed 
branch  managrer  for  Hodkinson  at  Butte,  Mont. 
Rue  was  formerly  with  Universal. 
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Warner  Bros.  Hold  Annual  Sales 
Convention  on  Coast 


Managers  from  A ll  Exchanges  A ttend — Franl^  Borzage  Now 
With  Metro-Goldwyn  Organization 


By  HARRY  HAMMOND  BEALL 


Hollywood,  June  3. — The  Wamer  Brothers’  annual  sales  con- 
vention has  come  and  gone,  having  been  voted  a huge  success  by  the 
Warner  interests  themselves,  and  the  attending  franchise  holders  as 
well.  The  festivities  ended  Monday  night  when  the  conventioneers  were 
entertainment  by  Sid  Grauman  at  “The  Ten  Commandments”  at  his  Holly- 
wood Egyptian  Theatre. 

Business  meetings  were  held  daily  at  the  Ambassador  Hotel,  while 
the  high  light  of  the  visit  was  the  banquet  staged  at  the  studio  on  Fri- 
day night.  The  entire  Wamer  family,  including  the  father  and  his  four 
able  sons,  acted  as  hosts  on  this  occasion  to  the  picture  fraternity  of 
Hollywood,  who  were  invited  there  to  meet  the  franchise  holders.  It 
was  a gala  occasion. 


Those  who  attended  the  convention 
were;  Morgan,  Walsh,  San  Fran- 
cisco; Mel  Hullings,  Los  Angeles;  Lou 
Berman,  Philadelphia;  W.  P.  Underwood, 
Dallas;  Sam  Kahn,  Kansas  City;  E.  G. 
Tunstall,  Milwaukee;  J.  F.  Cubberly,  Min- 
neapolis; Charles  Skouras,  St.  Louis;  L. 
K.  Brin,  Seattle;  Bobby  North,  Harry 
Seigel,  H.  Rodner,  New  York;  Wallace 
Wallenstein,  William  Shapiro,  Boston; 
Oscar  Oldknow,  Atlanta;  Edwin  Silver- 
man,  Chicago,  H.  L.  Charnas,  Cleveland. 
* * * 

Frank  Borzage  is  going  to  direct  Ramon 
Navarro’s  first  starring  vehicle  for  the 
Metro-Goldwyn-Mayer  merger.  The  di- 
rector who  first  rose  to  fame  with  “Hu- 
moresque” and  only  recently  scored  a ten 
strike  again  with  Norma  Talmadge’s 
“Secrets”  was  originally  signed  by  Metro 
before  the  consolidation.  To  date  no  story 
has  been  chosen  for  young  Navarro. 

* * * 

Universal  City  now  has  the  distinction 
of  being  the  only  studio  to  have  its  own 
landing  field  for  aeroplanes.  Mauric 
Murphy,  Clover  field  stunt  aviator,  blazed 
the  trail  with  a small  plane  which  is  to 
be  used  in  the  two  reel  Jack  Dempsey 
features. 

* + * 

Monta  Bell  is  back  from  New  York, 
where  he  attended  the  opening  of  “Broad- 


way After  Dark,”  ready  to  start  filming 
“The  Snob”  under  his  new  M-G-M  con- 
tract. Harry  Rapf  claims  the  credit  for 
Monta’s  discovery  as  a directorial  star, 

and  the  two  are  working  hand  in  hand 
once  more  on  the  script  of  the  new  pic- 
ture. 

* * % 

Universal  has  signed  Edmund  Cobb  to 
make  a flock  of  westerns.  Bill  Craft  will 
direct.  Cobb  was  recently  featured  in 

“The  Days  of  ’49,”  Jack  Jaccard’s  serial 
of  the  earl}'  days  in  the  golden  state. 

^ ^ ^ 

Phil  Gersdorf  and  Hunt  Stromberg  are 
business  allies  once  more.  Phil  having 
been  put  on  the  payroll  to  tell  the  world 
'about  Priscilla  Dean  and  Harry  Carey, 
the  two  Stromberg  stars.  Phil’s  literary 
effusions  inform  us  that  Harvey  Gates  is 
the  scenario  editor  for  the  Dean  and 
Carey  productions.  Harvey  used  to  be  a 
p.  a.  himself  in  the  old  days  of  Universal. 
Gersdorf  also  wishes  to  let  the  exhibitors 
know  that  “Tiger  Thompson,”  Carey’s 
newest,  is  going  right  ahead  despite  hoof 
and  mouth  disease  restrictions.  Harry  has 
his  own  ranch  in  San  Francisquito  canyon 
and  all  of  the  shooting  is  taking  place 
there  for  the  present. 

* * * 

Will  Rogers  will  not  make  any  more 
funny  after  dinner  talks  for  the  edification 


A HAPPY  QUINTETTE.  The  producing  organization  of  the  Motion  Picture 
Directors  Association  signs  to  make  eighteen  features  a year  for  Grand-Asher.  Left 
to  right;  Philip  E.  Rosen,  president  producing  organization;  Roy  S.  Clements,  vice- 
president;  Samuel  Bischoff,  general  manager  for  Grand-Asher;  George  L.  Sargent, 
secretary;  and  Paul  Powell,  member  of  board.  (Photo  by  H.  E.  N.) 


of  the  film  colony.  He  has  gone  east  to 
join  the  Follies  once  again,  and  Holly- 
wood’s loss  is  Manhattan’s  gain. 

♦ * * 

The  Lasky  reception  committee  headed 
by  Arch  Reeve  and  A1  Wilkie  is  getting 
dolled  up  to  meet  the  train  that  will  bring 
William  deMille  back  to  Hollywood  with 
Clara  Beranger’s  adaptation  of  “Spring 
Cleaning,”  Frederick  Lonsdake’s  society 
comedy,  which  the  single  tax  director  is 
to  make  for  F-P-L. 

* * * 

From  “Being  Respectable”  to  “Lover’s 
Lane”  is  the  way  Phil  Rosen  is  turning. 
Phil  just  completed  the  former  and  is  about 
to  start  the  latter  for  Warner  brothers. 
* * =|! 

Jim  McNamara,  the  former  Los  An- 
geles detective  king,  who  got  a bank  roll 
and  turned  producer  over  night,  an- 
nounces with  great  gusto  the  signing  of 
Jean  Riley  to  a three  year  starring  con- 
tract. Jim  has  his  own  producing  plant 
opposite  Carl  Laemmle’s  Universal  City 
on  Lankershim  boulevard. 

+ ♦ * 

Irving  Cummings  is  to  take  Maurice 
Tourneur’s  place  with  Mike  Levee,  to 
make  the  Levee  brand  films  for  First  Na- 
tional release.  Cummings  has  been  signed 
for  some  time,  but  it  has  just  been  given 
out  that  he  replaces  Tourneur.  Irving  is 
building  a reputation  as  a sure  fire  box 
office  director,  which  may  or  may  not  ac- 
count for  the  fat  contract  he  just  signed 
with  the  president  of  the  United  studios. 

* * * ^ 

Sam  Grand  is  coming  to  the  coast  on 
the  installment  plan  from  Boston,  stop- 
ping at  all  state  right  exchanges  en  route 
closing  franchises  for  the  series  of  pic- 
tures which  the  Motion  Picture  Directors 
Association  will  make  during  the  coming 
year  at  the  Grand-Asher  studios  in  Holly- 
wood. , 

* * * 

Alec  Pantages,  who  gave  “Fatty”  Ar- 
buckle  his  first  chance  in  vaudeville,  is 
sponsoring  the  comedian’s  return  to  the 
variety  stage.  He  has  booked  the  unfo 
tunate  actor  for  a trip  over  the  Pantages 
circuit  and  Roscoe  is  brushing  up  the 
monologuq,  and  costume  he  used  in  his 
old  vaudevillian  days  in  anticipation  of 
the  trek. 

* * * 

Herbert  Brenon  and  Reginald  Barker 
would  like  to  swap  jobs. 

Barker,  who  hates  heat,  has  been  chosen 
by  Louis  B.  Mayer  to  direct  “The  Great 
Divide”  and  it  is  in  the  cards  for  him  to 
pass  the  greater  part  of  the  summer  in 
Arizona  where  a kindly  sun  rarely  beams 
at  less  than  120  in  the  shade,  and  so  far 
as  shade  is  concerned  it’s  a case  of  “try 
and  find  it.” 

Brenon’s  bug  bear  is  cold  weather,  and 
the  Lasky  powers-that-be  decided  it  was 
up  to  him  to  direct  Thomas  Meighan  in 
“The  Alaskan”  by  James  Oliver  Curwood, 
and  to  do  it  on  the  original  locales.  The 
cast  to  date  includes  Estelle  Taylor,  John 
Sainpolis,  Frank  Campeau  and  Anna  May 
Wong,  so  the  die  seems  to  be  cast.  Reg- 
gie will  be  sweltering  in  Arizona  'with 
envious  dreams  of  Brenon  in  Alaska, 
while  the  latter  will  be  moaning  through 
chattering  teeth  how  some  fellows  like 
Barker  get  all  the  breaks. 

* + * 

The  rear  guard  of  the  Edwin  Carewe 
expedition  to  Algiers,  where  “A  Son  of 
the  Sahara”  was  filmed,  has  arrived  in 
Hollywood.  He  is  none  other  than  Louis 
Jerome,  business  manager  of  Carewe  Pro- 
ductions, who  tarried  in  New  York  aft 
his  excursion  abroad.  Jerome  is  here  to 
“sit  in”  on  the  next  picture  his  director- 
employer  will  film. 
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Tie-Up  with  U.  S.  Troops  Exploits  New  F.  B.  O.  Attraction 


J.  Hartley  Manners,  playwright,  author,  and  Enid  Bennett,  the  Metro- 
Goldwyn  star,  who  attended  the  amalgamation  ceremonies  at  the  Goldwyn 
studio.  Culver  City,  California.  Mr.  Manners  is  the  husband  of  Laurette 
Taylor,  while  in  private  life  Miss  Bennett  is  Mrs.  Fred  Niblo. 


F.  B.  O.’s  tie-up  with  the  104th  Field  Artil- 
lery recruiting  station  in  Times  Square,  New 
York,  arranged  by  Nat  Rothstein  on  “The 
Spirit  of  the  U.  S.  A.”  The  large  triangle 
extended  almost  a block. 


Betty  Compson,  the  Hodkinson  star,  arrives 
back  in  Miami,  Fla.,  where  she  will  work  in 
a new  Tilford  Cinema  Corp.  production  entitled 
“All  for  Love,”  one  of  Hodkinson’s  Fall 
pictures. 


W.  T.  Cunningham,  owner  of 
the  Rialto  theatre,  Calexico, 
Calif.,  who  has  been  an  exhib- 
itor for  eight  years  in  the  Im- 
perial Valley.  (Photo  by  H.  E.N.) 


Ivy  A.  Iverson,  owner  of  Majes- 
tic theatre,  Redlands,  Calif.,  a 
former  exhibitor  of  Great  Falls, 
Mont.  He  also  owns  the  Atlan- 
tic, at  Cutbank,  Mont. 
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Ernest  Torrence,  Paramount’s  popular  player,  back 
home  again  after  making  pictures  in  the  East.  With 
him  are  Mrs.  Torrence  and  his  son,  Ian,  who  have  added 
some  new  gold  fish  to  garden  pool  of  the  star’s  Holly- 
wood home. 


Erin  is  well  represented  in  this  picture.  (Left  to  right)  John 
McCormack,  well  known  tenor;  Jackie  Coogan,  well  known 
picture  player;  Mrs.  Coogan,  mother  of  star  and  Jackie 
Coogan,  Sr.,  his  father.  Just  now  Jackie  is  working  on  “Little 
Robinson  Crusoe,”  his  third  Metro  picture. 


Charles  Horton,  “world’s  richest  peanut  butcher”  selling  Jack 
Pickford  and  Ann  May  some  honey,  while  on  location  making 
scenes  for  “The  End  of  the  World”  which  is  being  produced 
on  Horton’s  farm  near  Los  Angeles.  Mr.  Horton  is  93  years 
old  and  is  a Civil  War  veteran. 


Kathleen  Clifford  and  Jack  Duffy  in  the  new  Christie- 
Educational  comedy,  “Grandpa’s  Girl.”  Miss  Clifford  is 
“the  girl”  in  the  case  and  Duffy  plays  the  “grandpa” 
role.  This  is  Duffy’s  second  appearance  in  the  Christie 
series  of  1924  comedies. 


J.  Barney  Sherry,  who  plays  the  role  of  General 
Robert  E.  Lee,  in  the  William  Fox  version  of  “The 
Warrens  of  Virginia,”  standing  in  front  of  the  fam- 
ous Alamo  with  Gen.  Preston  Brown,  reviewing  the 
men  of  the  8th  Army  Corps,  San  Antonio,  Texas. 


House  Peters,  who  has  Just  signed  a new  contract  with  Uni- 
versal to  do  six  pictures,  discussing  new  product  with  Harris 
P.  Wolfberg,  District  Manager  of  Universal  at  Chicago.  A1 
Feinman,  director  of  exploitation  is  deeply  interested  in  the 
new  star’s  plans. 
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William  Farnum,  star  in  Paramount  pictures, 
believes  in  jazzing  things  up  now  and  then  in 
his  Hollywood  home.  He  has  a complete  one 
man  band  in  his  living  room  and  so  far  the 
neighbors  haven’t  entered  a complaint. 


Daddy  Jack  Coogan  fixes  Jackie’s  make-up  while  on  location  for  a 
scene  in  “Little  Robinson  Crusoe.’’  Extreme  right  is  Tom  Santschi, 
who  plays  “Capt.  Dynes’’  and  Will  Walling,  as  “Capt.  MacDavitt’’  in 
the  third  Coogan-Metro  production.  This  was  snapped  near  San 
Francisco’s  water  front. 


Jack  Dempsey,  world’s  champion  of  the  squared  arena,  and  now  a 
full  fledged  picture  star  for  Universal,  poses  with  Tom  Mix  at  the 
William  Fox  studio  at  Hollywood  and  learns  a few  things  about 
picture  acting  from  the  world’s  greatest  horseman  and  stunt  rider. 


Elsie  Tarron,  the  Sennett  beauty,  is  a great 
lover  of  the  great  American  game  of  baseball, 
in  fact  she  is  known  as  the  “Babe  Ruth’’  of 
Mack  Sennett’s  bathing  girls  team. 


Emory  Johnson,  F.  B.  O.  Director,  and  his  new  speed  boat  “The 
Ella  G’’  named  for  his  wife  Ella  Hall.  Mr.  and  Mrs.  Johnson  and 
friends  help  launch  the  craft  at  the  F.  B.  O.  Studio  where  it  was 
built  and  where  he  has  just  completed  “The  Spirit  of  the  U.  S.  A.” 
for  that  concern. 
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Laura  LaPlante  has  found  another  way  to  get  into  pictures,  by  hiding 
in  a “prop”  camera,  used  in  the  Universal  production,  “Young  Ideas.” 
H er  director,  Robert  F.  Hill,  says  “that’s  out”  and  suiting  the  action 
to  the  word.  Mr.  Hill  directed  “The  Dangerous  Blonde,”  also  with 
Mi  ss  LaPlante. 


The  Wampas  Boys  attend  the  Metro-Goldwyn  doings.  (Left  to  right) 
Arthur  McLennan,  Mike  Boylan,  Garrett  Graham,  Ray  Leek,  Roy 
Miller,  Phil  Gersdorf,  Larry  Weingarten,  Samuel  B.  Cohn,  Tom  Eb- 
gler  and  John  McCormick.  (Photo  by  H.  E.  N.) 


Bill  Klepper,  owner  of  the  Portland,  Ore.,  baseball  team  and  Columbia 
theatre,  and  four  of  his  usherettes  who  took  part  in  the  opening  game 
ceremonies  at  Portland.  One  of  the  girls  handed  the  Mayor  the  first 
ball  on  a gold  platter.  International  News  took  scenes  of  the  opening 
game,  which  were  shown  in  the  Columbia  theatre  that  evening. 


Edith  Thornton,  appearing  opposite  Charles 
Hutchison,  in  “Surging  Seas,”  the  William 
Steiner  production,  an  independent  film. 


One  of  the  most  thrilling  air  pictures  ever  made 
is  contained  in  International  News  Reel  No.  38, 
showing  views  of  the  Grand  Canyon  of  the 
Colorado.  Two  U.  S.  Army  planes  were  used 
by  John  Brockhorst  and  Sanford  Greenwald, 
cameramen. 
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A late  photo  of  Blanche  Sweet,  who  upon  completion  of 
“Tess  of  the  D’Ubervilles”  for  Metro-Goldwyn-Mayer,  by 
her  director  husband  Marshall  Neilan,  will  leave  for  a three 
months’  trip  abroad.  Mr.  and  Mrs.  Neilan  expect  to  sail 
from  New  York  June  14. 


Neal  Bums,  the  Christie  comedy  comedian,  and  his  prize 
winning  Police  dog,  which  took  a trophy  at  the  recent 
Shepherd  dog  show  in  Hollywood. 


These  “three  wise  monks”  who  “hear  no  evil,  see  no  evil 
and  speak  no  evil”  are  animal  actors  in  the  latest  Fox  com- 
edies and  each  face  bespeaks  the  soul  and  technique  of  the 
real  artist. 


“Bill  Cody”  to  star  in  a series  of  stunt  Westerns  for  Inde- 
pendent Pictures  Corp.  Mr.  Cody  has  played  on  the  legit- 
imate stage  and  also  appeared  in  “Under  the  Red  Robe”, 
“When  Knighthood  was  in  Flower”,  “Little  Old  New 
York”  and  “Janice  Meredith.’  He  is  an  all  round  athlete. 


Mailing  out  passes  as  souvenirs  at  Douglas  Fairbanks’ 
studio,  Hollywood.  During  the  filming  of  “The  Thief  of 
Bagdad”  some  20,000  persons  visited  the  studio,  and  as  an 
advertising  stunt  their  passes  are  being  mailed  back  to 
tbem. 
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Broadway  Given  Its  First  View 
Of  “The  Sea  Hawk” 

Industry's  Elite  Attends  Presentation  of  Lloyd* s First 

National  Picture  at  A star  Theatre 

By  EDWIN  S.  CLIFFORD 

{Managing  Editor  of  Exhibitors  Herald) 

New  YORK,  June  3. — Broadway  had  its  first  look  at  “The  Sea  Hawk” 
last  night,  when  Frank  Lloyd’s  First  National  production  of  Sa- 
batini’s  stirring  novel  was  given  its  premiere  at  the  Astor  theatre. 
Everything  combined  to  make  the  opening  one  of  the  most  auspicious 
of  the  present  year.  Everyone  and  anyone,  who  is  somebody  or  anybody 
in  the  film  industry,  were  either  present  or  had  burned  up  the  telephone 
wires  Monday  demanding  to  know  why  they  had  been  overlooked  in  the 
issuing  of  the  tickets. 


Last  night  was  the  first  real  spring 
night  New  York  has  had  in  a fort- 
night, and  the  crowds  on  Broadway  were 
noticeably  larger  than  they  had  been. 

Flood  lights  in  the  entrance  of  the  As- 
tor betrayed  the  fact  that  something  out- 
of-the-ordinary  was  taking  place.  The 
result  was  that  hundreds  of  the  paraders 
and  strutters  along  the  great  white  way 
tried  to  force  their  way  into  the  lobby 
of  the  Astor  to  catch  a glimpse  at  the 
notables  going  in.  At  times  the  jam  was 
so  terrific  that  the  stream  into  the  thea- 
tre was  broken  off  entirely.  Ushers  and 
other  attendants  smashed  the  way  open 
again  from  time  to  time,  but  the  perform- 
ance scheduled  to  begin  at  8:30  o’clock 
was  delayed  until  after  9. 

To  Joseph  Plunkett  of  the  Strand  thea- 
tre is  given  the  credit  for  the  conserva- 
tive, yet  effective  decorating  of  the  in- 
terior of  the  theatre.  Shields  and  spears 
adorn  the  lobby  while  culverins  and 
ancient  war  weapons  give  a touch  to  the 
stage  settings.  The  curtain  rose  on  the 
dimly  lighted  interior  of  an  old  English 
ale  house,  wherein  the  Mark  Strand  quar- 
tet sang  a number  of  happily  selected 
songs.  The  prologue  concludes  with 
petite  Anatole  Bourman  dancing  the  sail- 
ors’ hornpipe. 

Practically  everyone  present  expected 
to  see  a truly  great  picture  and  if  any 
were  disappointed,  they  kept  their  secret 
to  themselves. 

During  the  running  of  the  twelve  reels, 
there  was  frequent  applause,  varying  from 
a polite  salutation  to  the  leading  char- 
acters up  to  enthusiastic  and  noisy  out- 
bursts at  the  wonderful  sea  scenes.  The 
audience  last  night  pronounced  “The  Sea 
Hawk’’  another  great  First  National  suc- 
cess. This  afternoon,  the  doors  of  the 
Astor  open  to  the  public  for  an  indefinite 
run  and  the  acid  test  of  fandom  is  under 
way. 

Among  those  prominent  in  the  industry 


Claims  Real  Profits 
for  “America” 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3.— United 
Artists  claims  the  following  gross 
and  net  profits  for  the  road  showing 
of  “America”: 

Washington,  D.  C. — $20,000  gross 
for  the  first  half  of  a four  weeks’  en- 
gagement. 

Houston,  Texas — $12,800  gross 
for  one  week,  earning  $3,000  net. 

Dallas,  Texas — $14,100  gross  for 
one  week,  earning  $5,700  net. 

Cincinnati,  O. — $11,900  gross  for 
first  week  and  $13,150  gross  for  sec- 
ond week. 


who  were  in  attendance  were  the  follow- 
ing; Will  H.  Hays  and  staff,  Marcus 
Loew,  William  Fox,  Adolph  Zukor,  Jesse 
L.  Lasky,  Nicholas  Schenck,  James  R. 
Grainger,  Dr.  A.  H.  Giannini,  Albert 
Grey,  Robert  Lieber,  R.  A.  Rowland  and 
Harry  O.  Schwalbe,  Emmett  J.  Flynn, 
George  Melford,  Rex  Ingram,  Will  H. 
Nigh,  Irvin  Willat  and  Richard  Walton 
Tully,  Frank  Lloyd,  John  G.  Hawks, 
Willard  Mack,  Agnes  Ayres,  Thomas 
Meighan,  Barbara  LaMarr,  Claire  Wind- 
sor, Jane  Novak,  Richard  Barthelmess, 
Bebe  Daniels,  Geraldine  Farrar,  Lloyd 
Hamilton,  Cullen  Landis,  and  Edmund 
Lowe,  Gloria  Swanson,  Bert  Lytell  and 
Blanche  Sweet. 

F.  B.  O.  to  Hold  Sales 
Convention  in  Chicago 

Sales  Executives  from  Every 
Section  Except  West 
Coast  to  Attend 

( special  to  Exhibitors  Herald) 

NEW  YORK,  June  3.— The  Film  Book- 
ing Offices  will  hold  a national  sales  con- 
vention at  the  Drake  hotel,  Chicago,  June 
14  and  15.  Sales 
executives  from 
all  parts  of-  the 
United  States, 
with  the  single 
exception  of  the 
West  Coast,  will 
gather  to  discuss 
the  sales  policy 
and  exploitation 
campaigns  for 
“The  Spirit  of  the 
U.  S.  A.”,  “Fools 
in  the  Dark,”  and 
other  important 
releases  of  F.B.O.  Harry  M.  Berman 

Home  Executives  to  Be  Present 

The  meeting  was  called  by  Harry  M. 
Berman  at  the  instance  of  Major  Thom- 
son and  J.  1.  Schnitzer.  Major  Thomson 
will  attend  the  meeting  as  well  as  Mr. 
Schnitzer,  Mr.  Berman.  Lee  Marcus  and 
other  home  office  executives.  A.  “Art” 
Schmidt,  popular  West  Coast  sales  super- 
visor, will  also  be  present. 

Rothstein  to  Instruct  Exchangemen 

The  most  important  question  to  come 
up  will  be  the  releasing  plans  for  Emory 
Johnson’s  “The  Spirit  of  the  U.  S.  A.”, 
Nat.  G.  Rothstein,  director  of  publicity 
and  advertising  will  instruct  the  assem- 
bled exchangemen  concerning  exploitation 
of  the  picture. 


Thomas  H.  Ince,  who  has  renewed  his 
First  National  contract.  Story  page  29. 


Smallwood  Seeks  to 
Sell  Pyramid  Bonds 

Asks  That  Court  Modify  the 
Injunction  Barring  Sale 
of  Stocks 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3.— Pyramid  Pic- 
tures, Inc.,  has  filed  an  application  in  the 
supreme  court  to  modify  the  injunction 
obtained  last  July  by  the  attorney  gen- 
eral, restraining  the  corporation  from 
selling  more  stock.  Arthur  N.  Small- 
wood, president,  states  in  an  affidavit  that 
the  company  can  be  put  on  its  feet  and 
the  4,000  persons  who  bought  securities 
amounting  to  $750,000  in  the  corporation 
between  1921  and  1923,  will  have  a chance 
for  a return  on  their  money  if  the  cor- 
poration is  permitted  to  sell  at  the  pres- 
sent  time  $250,000  of  five  year  profit  shar- 
ing bonds. 

Denies  Fraud  in  Sale 

Smallwood  states  that  the  $750,000  ob- 
tained by  the  sale  of  stock  was  all  used 
in  the  production  of  six  films  and  that 
the  professional  character  of  the  Pyramid 
enterprises  “compares  favorably  with  the 
best  in  the  moving  picture  industry.”  He 
stated  that  the  company  was  not  success- 
ful because  its.  assets  had  all  been  tied 
up  in  the  six  films  and  because  the  Amer- 
ican Releasing  Corporation,  which  was 
distributing  them,  went  into  bankruptcy. 
He  declares  there  was  no  fraud  in  the 
sale  of  any  of  the  stock. 

Says  Stockholders  Approve 

Smallwood  also  asserts  that  the  Py- 
ramid Studio  at  Astoria,  L.  L,  is  intact, 
and  ready  to  produce  films  and  that  the 
good  will  of  Pyramid  is  a valuable  asset. 
He  declares  that  the  corporation  wants 
to  exchange  $750,000  in  profit  sharing 
bonds,  for  the  $750,000  of  unit  certificates 
held  by  stockholders,  and  that  a number 
of  the  stockholders  have  approved  of  the 
present  application. 

He  submitted  letters  by  George  Blais- 
dell,  editor  of  the  Exhibitors  Trade  Re- 
view, and  Fred  Beecroft,  advertising" 
manager  of  Motion  Picture  News,  testi- 
fying to  the  good  reputation  of  Small- 
wood. 
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New  First  National  Contract 
Calls  for  Six  Ince  Pictures 

Formal  Papers,  Signed  by  Robert  Lieber  and  Colvin 
Brown,  Indicate  Great  Activity  at  Ince  ■ 
Studios  During  Coming  Season 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3. — Contracts  have  been  signed  whereby  Thomas 
fr.  Ince  renews  his  distribution  arrangement  with  First  National  Pictures, 
Inc.  The  new  contract  covers  a third  year  of  the  affiliation  between  Mr. 
Ince  and  First  National. 

Agreement  Effected  in  April 

Negotiations  have  been  in  progress  for  several  weeks  and  a general 
agreement  for  renewal  was  effected  between  Ince  and  the  board  of  directors 
of  First  National  at  New  Orleans  late  in  April,  although  the  formal  con- 
tracts have  just  been  signed  by  Robert  Lieber  of  First  National  and  Colvin 
Brown,  eastern  representative  and  vice-president  of  the  Ince  Corporation. 


Laemmle  Urges 
Cleaner  Pictures  • 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3.— Follow- 
ing his  commendatory  letter  to 
Martin  J.  Quigley,  published  in  the 
April  12  issue  of  Exhibitors  Her- 
ald, in  reply  to  Mr.  Quigley’s  edi- 
torial on  risque  pictures  in  an  ear- 
lier issue  of  the  Herald,  Carl 
Laemmle  has  inaugurated  a cam- 
paign for  cleaner  pictures. 

Laemmle  announced  his  plan  at 
the  sales  convention  in  Chicago, 
his  address  on  the  subject  being 
broadcasted  from  the  Chicago 
Daily  News  radio  station.  He  took 
care  to  state  that  he  was  not  in  any 
sense  a reformer,  but  that  he 
thought  clean  wholesome  entertain- 
ment was  what  the  public  wanted. 

He  pledged  Universal  to  the 
making  of  clean  pictures  and  chal- 
lenged anyone  to  say,  after  they 
were  through,  that  Universal  had 
made  a single  picture  that  was  not 
wholesome  or  that  lacked  in  inter- 
est or  charm. 


Miles  Gibbons  Finds 
Tremendous  Demand 
For  Short  Subjects 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3. — Miles  Gibbons, 
short  subject  sales  manager  for  Pathe  Ex- 
change, Inc.,  returned  this  week  following 
a tour  of  the  country  during  which  he  in- 
terviewed branch  managers  and  owners 
of  prominent  first  run  theatres  in  all  the 
key  cities  through  which  he  passed  on  the 
subject  of  the  film  of  one  reel  or  less. 

“The  demand  for  short  subjects  is  al- 
most unprecedented,”  said  Mr.  Gibbons. 
“Theatre  owners  throughout  the  country 
are  realizing  more  every  day  that  variety 
is  absolutely  essential  to  the  success  of  a 
house  and  to  secure  100  per  cent  B.  O. 
receipts.” 

Mr.  Gibbons’  itinerary  took  him  to  Chi- 
cago, Minneapolis,  Butte,  Spokane,  Seat- 
tle, Portland,  San  Francisco,  Los  Angeles, 
Salt  Lake  City,  Denver,  Omaha  and  Des 
Moines. 

Ince  to  Play  Host  to 
Women  at  Lawn  Party 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  June  3. — ^Next  Satur- 
day a big  lawn  party  will  be  given  by  Mr. 
and  Mrs.  Ince  at  the  studios  where  they 
will  receive  as  their  guests  the  delegates 
and  members  of  the  General  Federation 
of  Women’s  Clubs,  who  will  convene  in 
Los  Angeles  at  that  time.  They  will  be 
assisted  in  receiving  by  a number  of  stars, 
directors  and  writers  working  at  the  stu- 
dios. 

The  guests  will  be  free  to  see  several 
pictures  in  production  and  a number  of 
souvenirs  will  be  given  them.  A news 
Teel  will  cover  the  various  happenings 
among  guests  and  players. 


New  Managers  Named 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3.— Sam  A.  Gal- 
lanty,  formerly  Washington- branch  man- 
ager for  Hodkinson,  has  again  joined 
that  company  as  manager  of  the  Buffalo 
office.  S.  D.  Perkins  succeeds  R.  C. 
Hill  as  manager  at  the  Seattle  office  of 
Hodkinson. 


The  contract  calls  for  six  Ince  special 
productions  for  delivery  during  the  com- 
ing season.  Two  of  the  stories  have  al- 
ready been  selected.  They  will  be  Kath- 
leen Norris’  novel,  “Christine  of  the  Hun- 
gry Heart”  and  “Dr.  Nye”,  the  new 
Joseph  C.  Lincoln  story.  Both  stories 
are  reputed  to  be  heavy  sellers. 

Indicates  Active  Year 

According  to  report,  the  consummation 
of  the  First  National  contract  indicates 
the  most  active  year  in  the  history  of 
the  Ince  studios  at  Culver  City,  Cal.,  for 
beside  the  six  pictures  included  in  that 
contract,  Ince  will  make  “The  Last  Fron- 
tier”, from  Courtney  Riley  Cooper’s 
story  of  the  American  west,  and  possibly 
one  other  picture  of  the  same  proportions. 

In,  addition  to  these  productions,  the 
producer  will  make  four  Charles  Ray  pic- 
tures, and  there  will  be  operating  at  the 
Ince  studios  three  independent  units, 
producing  four  pictures  each. 

Contract  Twice  Renewed 

Mr.  Ince’s  association  with  First  Na- 
tional began  at  the  time  of  the  merger 
of  the  Associated  Producers,  Inc.,  with 
First  National  and  his  contract  has  been 
renewed  twice  since  that  time.  His  de- 
liveries to  that  organization  have  con- 
sisted of  a number  of  outstanding  suc- 
cesses, notably  “The  Hottentot”,  “Anna 
Christie”,  “The  Marriage-  Cheat”  and 
“Those  Who  Dance”. 

Thomas  Ince  is  one  of  the  outstanding 
figures  in  production  and  a renewal  of 
his  contract  with  First  National  is  taken 
as  a confirmation  of  the  indication  that 
First  National  will  continue  to  distribute 
independent  product  in  addition  to  mak- 
ing its  own  pictures. 

Active  Film  Career 

Ince’s  career  in  filmdom  dates  back  to 
the  days  when  he  was  a director  with 
Biograph.  From  there  he  went  to  the 
New  York  Motion  Picture  company  and 
while  with  them  established  Inceville  in 
California.  When  Triangle  was  organ- 
ized, with  D.  W.  Griffith,  Mack  Sennett 
and  Ince,  he  built  the  studios  now  occu- 
pied by  Metro-Goldwyn.  From  Triangle 
he  went  to  Paramount  and  he  left  Para- 
mount in  1920,  to  join  the  Associated 
Producers. 

In  speaking  of  his  work  with  First 
National,  Mr.  Ince  said: 

“My  association  with  the  group  of  big 
theatre-owners  who  comprise  First  Na- 
tional Pictures,  Inc.  has  been  a happy 
affiliation,  and  I am  more  than  pleased 
that  we  have  agreed  to  go  on  for  another 
year.  I have,  within  the  last  few  months, 
reorganized  my  staff  and  have  been  ac- 
tively in  the  market  for  the  very  biggest 


and  best  stories  available.  I promise  that 
my  next  season  schedule  will  consist  of 
the  very  biggest  pictures  and  the  best 
box-office  attractions  that  my  ability  and 
the  resources  of  my  splendid  organiza- 
tions can  turn  out. 

“I  look  forward  to  the  most  successful 
year  in  the  history  of  the  industry  for 
everybody  connected  with  motion  pic- 
tures, and  I am  confident  that  First  Na- 
tional will  step  forward  again  next  year 
as  it  has  in  the  last  several  years,  to  the 
foremost  position  in  the  industry.” 


Famous  Makes  Offer 
Of  Canadian  Houses 
To  New  Keith  Circuit 

(Special  to  Exhibitors  Herald) 

OTTAWA,  ONT.,  June  3. — Famous 
Players  Canadian  Corp.,  Limited,  has 
made  the  offer  of  several  of  its  leading 
theatres  in  cities  of  Eastern  Canada  to  the 
new  B.  F.  Keith  Company  of  Canada, 
Limited,  according  to  an  announcement 
from  Canadian  Keith  headquarters. 

In  Montreal,  Famous  Players  has 
offered  the  Keith  organization  either  the 
Capitol  or  the  Palace  theatres,  the  second- 
named  having  been  acquired  by  Famous 
Players  from  the  Allen  company  last  year. 
In  Hamilton,  Ontario,  Famous  Players 
is  ready  to  sell  either  the  Capitol  or  Van- 
tages theatres  and  in  Ottawa  Famous 
would  like  to  dispose  of  the  partly-com- 
pleted structure  which  was  to  have  been 
the  Capitol  theatre  of  the  Canadian  capi- 
tal. 

Famous  has  a wealth  of  theatres,  both 
central  and  suburban,  in  Toronto  and  it 
is  reported  that  it  is  ready  to  sell  one 
of  the  largest  to  the  Keith  company  of 
which  E.  F.  Albee  of  New  York  is  presi- 
dent. 

DeMille  Claims  Vera  Is 
Screen  Find  of  Years 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3. — In  the  belief 
that  he  has  made  the  screen  discovery  of 
years,  Cecil  B.  DeMille  has  engaged  Vera 
Reynolds,  nineteen,  to  play  the  lead  in 
“Feet  of  Clay,”  his  next  Paramount  pic- 
ture. 

“Because  of  her  personification  of  the 
prevailing  feminine  type  of  today,”  said 
Mr,  DeMille,  “I  firmly  believe  that  she 
has  a wonderful  chance  to  rise  to  the 
heights  of  screen  stardom  with  great 
rapidity.”  Vera  Reynolds  was  born  in 
Richmond,  Va.,  and  has  had  small  parts 
in  four  Paramount  pictures. 
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The  lozv  hurdles 
are  )i.o  ohstaele 


They 

Challenge 

All 

Comers 


In  action  on 
the  diamond 


A close  finish  in 
the  100  yard  dash 


Vera  Steadman 
heaz'cs  the  shot 
like  a z’cteran 


The  Christie  girU  have 
a new  movement  on  foot 
to  keep  in  trim  for  their 
strenuous  work  in  com- 
eoies,  euid  they  are  de- 
termined to  make  the 
feminine  athletes  of  the 
Southern  California  col- 
leges look  to  their  laurels 
and  be  prepared  for  a 
chcJJenge  in  the  near 
future. 

The  Christie  girls  have 
donned  their  new  and 
nifty  club  uniforms  and 
have  had  their  first  prac- 
tice on  cin  improvised 
trevek  at  the  studio  imder 
the  directions  of  Boyd 
Comstock,  former  ath- 
letic coach  for  Yale  and 
at  the  University  of 
Southern  California  and 
author  of  Spaldings  new 
series  of  track  and  field 
books. 


Vera  Steadman  does 
the  jumps  and  puts  the 
shot  and  discus  like  a 
veteran;  Duane  Thomp- 
son is  out  to  spear  a lot 
of  atmosphere  with  the 
javelin;  Ethel  Miller, 
Dorothy  Chase,  CeceUa 
Joyce  and  Andree  Bay- 
ley  have  been  leading 
the  others  in  the  sprints, 
while  Lucille  King,  Hazel 
and  Doris  Rowland  and 
others  are  trying  to  trim 
their  companions  in  the 
hurdles. 
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Films  Develop  Export  Trade 


Ni^t.  L.  MaiiKeim,  export  manager 
for  Universal  Pictures  Corporation- 

Interests  of 
Simmonds  and 
Kann  Combine 

Branch  Offices  to  Be 
Maintained  in  All 
Parts  of  World 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3.— 
Joseph  Simmonds  and 
George  E.  Kann,  two  leading 
figures  in  the  foreign  field, 
have  combined  their  interests, 
and  will  operate  under  the 
firm  name,  Simmonds-Kann 
Enterprises,  Inc.  Headquar- 
ters will  be  at  330  West  43’nd 
street,  while  branch  offices 
will  be  maintained  in  all  parts 
of  the  world. 

The  new  company  is 
known  to  have  immense  re- 
sources at  its  command.  It 
will  finance  foreign  sales  in 
almost  any  amount  and  will 
purchase  direct  American 
pictures  for  resale  abroad. 
Contracts  have  been  made  for 
the  following  product: 

Twelve  pictures  from  Chadwick 
Pictures  Corporation — three  star- 
ring Lionel  Barrymore;  three  pro- 
duced by  Hunt  Stromberg,  the 
first  being  “The  Fire  Patrol;” 
three  produced  by  John  Gorman,  be- 
ginning with  “The  Painted  Flap- 
per,” and  three  starring  Larry 
Semon  G.  - B.  C.  productions  in- 
cluding, “Pal  o’  Mine,”  “Discon- 
tented Husbands,”  “Innocence.” 
“Temptation,”  “More  to  Be  Pitied 
Than  Scorned,”  “The  Shop  Girl” 
and  “Accidental  Husbands,”  and 
also  “You  Are  in  Danger.” 


Foreign  Outlook  Is  Optimistic 


Films  Increase 
Trade  of  U.  S. 
In  Foreign  Field 

American  Stars  Are 
Most  Popular  in 
Brazil 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3.— It 
is  a generally  accepted  ax- 
iom that  “commerce  follows 
the  flag’’  but  it  is  just  now 
beginning  to  be  recognized 
by  manufacturers  that  “busi- 
ness follows  the  film.” 

Business  associations  inter- 
ested in  our  trade  with  for- 
eign countries  are  having  it 
impressed  upon  them  that 
American  films  are  not  only 
spreading  Americanization 
propaganda  but  also  are  hav- 
ing strong  influence  on  ex- 
ports. 

Auto  Sales  Jump 

The  current  issue  of  Bra- 
zilian Business,  issued  by  the 
American  Chamber  of  Com- 
merce for  Brazil,  has  an 
interesting  article  on  the  sub- 
ject by  Douglas  O.  Naylor: 

“One  of  the  representa- 
tives of  an  American  film  en- 
terprise, Alberto  Rosenvald, 
manager  in  Brazil  of  Fox 
Film  Corporation,  -has  had 
many  proofs  of  the  trade  pro- 
ducing possibilities  of  cellu- 
loid drama.  Not  so  long  ago 
he  threw  a sport  picture  on 
the  local  screens,  the  punch 
being  put  over  by  means  of 
a half  dozen  high-powered 
racing  cars  speeded  up  to 
break  everything  except  the 
wireless  record.  Some  time 
later  the  representative  of  a 
certain  American  car  told  the 
Fox  representative  that  be- 
fore the  picture  appeared  his 


E.  E.  Shauer,  director  of  the  for- 
eign department  for  Para>miount, 
who  is  organizing  foreign  exploita- 
tion service,  to  be  operated  on  a 
large  scale,  similar  to  the  domestic 
service. 

agents  were  each  selling  five 
to  six  cars  per  month.  After 
its  appearance  the  office  be- 
gan closing  orders  for  an  av- 
erage of  between  four  and 
five  per  day. 

Bungalow  Introduced 

“There  are  other  lines  of 
American  products  besides 
automobiles  which  are  capa- 
ble of  arousing  buying  in- 
terest when  presented  in  the 
Brazilian  cinema.  Naturally, 
many  of  these  are  desires 
which  can  be  handled  by  na- 
tional industries,  and  cheaper 
and  more  quickly  than  the 
representative  in  Brazil  can 
fill  the  order.  One  of  the 
most  striking  examples  is  the 
spread  of  the  American  bun- 
galow style  of  architecture. 

Few  people  have  thought 
to  credit  the  moving  pictures 

(Continued  on  page  34) 


Normal  Trade 
In  England  by 
Fall,  Forecast 

German  Economic  Con- 
ditions Improved 
Says  Mountan 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3. — 
David  Mountan,  president  of 
Richmount  Pictures,  Inc.,  is 
optimistic  over  the  present 
outlook  in  the  foreign  market. 
Richmount  Pictures,  Inc., 
operates  entirely  in  the  for- 
eign field  and  Mr.  Mountan’s 
many  years  in  that  particu- 
lar work  has  given  him  ex- 
cellent opportunity  to  anal- 
yze conditions. 

“The  present  outlook  in 
the  foreign  market  is  excep- 
tionally bright  and  conditions 
are  almost  daily  getting  bet- 
ter and  better,”  said  Mr. 
Mountan.  “The  fluctuation 
in  exchange  has  hurt  a little, 
but  the  right  kind  of  pictures 
find  a ready  market  in  spite 
of  apparent  adverse  condi- 
tions. 

“England  is  slowly  but 
surely  recovering  from  the 
slump  of  a few  months  ago 
and  with  the  curtailment  of 
overhead  by  amalgamating 
their  distribution,  British  dis- 
tributors are  looking  forward 
to  an  excellent  summer,  and 
by  the  fall,  expect  business 
back  to  normal, 

“German  economic  condi- 
tions have  improved  and 
American  pictures  are  enjoy- 
ing wide  popularity.  There  is 
a consistent  demand  for 
American  pictures  of  the  bet- 
ter class. 

“Austria  has  improved  to 
an  astonishing  degree  and  it 
is  now  leading  Czecho-Slova- 
kia  in  the  matter  of  gross 
revenue,  whereas  only  a few 
months  ago  they  were  hardly 
grossing  one-third  of  the 
amount  grossed  in  Czecho- 
slovakia. 

“The  Balkan  States  are 
showing  an  improvement 
and  even  Russia  shows  a 
tendency  to  assimilate  Am- 
erican pictures. 


If  You’re  Going  to  London — 

Clement  Blake  & Day,  cinema  a^rents,  178  Charing:  Cross  road, 
W.  C.  2,  London,  have  advised  the  “‘Foreign  Department’*  of  the 
HERALD  that  American  film  men  visiting  the  English  metropolis 
may  have  their  mail  addressed  i!n  care  of  the  company.  As  an 
added  service,  the  company  will  place  a room  at  the  disposal  of 
visitors  for  half-an-hour  or  so  at  a time  for  the  purpose  of  inter- 
views. 
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Germany  to  Lift  Restrictions 


Float  used  in  Mardi  Gras  carnival  as  exploitation  tie-up  with  hat  shop 
for  the  William  Fox  Tom  Mix  features  at  Napier,  New  Zealwd 


Germany  to  Remove 
Restrictions  on  Film 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3. — There  has  been  agitation  started 
in  Germany  to  do  away  with  the  virtual  embargo  by  which 
it  was  hoped  to  promote  home  production  of  films  and  which 
has  resulted  only  in  hampering  the  film  industry  generally. 

The  method  of  cutting  down  foreign  competition  was 
to  issue  licenses,  in  most  cases  arbitrarily,  to  concerns  for 
the  import  of  films.  The  theory  was  that  licenses  -should 
be  issued  on  a basis  of  past  business,  but  it  resulted  in  many 
concerns,  now  unable  to  import  films,  obtaining  licenses  which 
could  be  sold  indirectly  to  the  highest  bidders. 

The  result  has  been  something  in  the  way  of  a holdup 
of  foreign  film  producers  without  any  benefits  to  the  domestic 
industry. 

German  exhibitors  have  protested, ’saying  that  they  have 
a difficult  time  obtaining  worthwhile  pictures.  They  urge 
that  all  hindrances  on  foreign  importation  be  removed. 

With  this  serious  movement  underway  it  is  believed  that 
the  virtual  embargo  will  be  lifted. 


Meeting  Brings 
Innovations  in 
Handling  Films 

First  National  Holds 
Conference  With 
Exhibitors 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3. — ■ 
That  union  begets  strength  is 
an  old  truism  that  is  proving 
especially  pat  in  the  experi- 
ence of  Associated  First  Na- 
tional Pictures,  Ltd.,  and  its 
association  with  exhibitors. 
Conceived  by  Ralph  J.  Pugh, 
managing  director  of  the 
British  organization,  a system 
of  conferences  with  exhibitors 
in  every  district  in  the  United 
Kingdom  is  increasing  the  co- 
operation between  renter  and 
lessee,  and  has  resulted  in  in- 
novations in  the  handling  and 
distributing  of  films. 

The  minutes  of  the  first 
meeting  held  in  Bristol  have 
just  arrived.  In  attendance 
were  six  representatives  of 
First  National,  headed  by 
Mr.  Pugh,  and  fourteen  ex- 
hibitors. The  transcript  of 
minutes  appearing  below  will 
give  an  idea  of  the  purpose 
and  accomplishments. 

Starting  with  the  advertis- 
ing value  of  the  lay  press, 
C.  H.  Blackburn,  chairman 
for  the  Bristol  and  West 
England  branch  of  the 
C.  E.  A.  said:  “The  general 
opinion  in  Bristol  and  dis- 
tricts is  that  lay  press  adver- 
tising, as  done  at  the  moment 
by  film  renters  is  of  very  lit- 
tle use  owing  to  the  provin- 
cial release  dates  being  a long 
way  behind  London.  I sug- 
gest a percentage  of  the  ap- 
propriation, say  25  per  cent, 
be  spent  for  first  runs  and  the 
remaining  per  cent  go  for  fu- 
ture bookings.” 

This  was  finally  agreed  up- 
on as  a point  to  be  taken 
under  careful  consideration. 

Concerning  trade  press  ad- 
vertising, Horace  Judge,  di- 
rector of  advertising  and  pub- 
licity for  First  National,  said 
that  recently  a film  concern 
took  forty-eight  pages  of 
three  color  advertising  for 
one  film  in  the  trade  press. 
This  was  to  determine 
whether  the  exhibitors  thought 
such  form  of  advertising 
would  benefit  a renting  or- 
ganization. Mr.  Blackburn 
felt  that  it  would  be  a poor 
film  to  need  so  much  boost- 
ing and  that  the  viewing  of 
films  was  better  than  page 
advertising  in  the  trade  press. 

A.  B.  Atkinson,  owner  of 
the  Baths  Cinema,  took  the 
opposite  stand  of  Mr.  Black- 
burn, stating  that  the  Bristol 
trade  shows  were  poorly  at- 
tended, and  if  they  were  to 
lose  all  their  reports  in  the 
trade  press  through  less  ad- 
vertising, the  man  who  doesn’t 
attend  trade  showings  might 
know  nothing  of  the  produc- 


tions, or  at  least  get  a wrong 
impression  of  them  by  the 
outside  information  he  might 
obtain.  Mr.  Pugh  then  asked 
if  the  exhibitors  thought  the 
reviews  a reliable  guide,  to 
which  Mr.  Atkinson  replied, 
“Taking  all  the  reviews  and 
comparing  them,  one  could 
form  a good  idea  of  what  the 
film  was  like.’’  It  was  finally 
decided  that  the  review  was 
essential  and  should  be  kept 
up. 

In  the  matter  of  accessor- 
ies, heralds,  throwaways  and 
novelties  seemed  to  hold  full 
sway.  Even  more  stress  was 
placed  on  the  worth  of  novel- 
ties because  of  the  general 
feeling  that  the  public  liked 


something  for  nothing. 

On  the  last  question  brought 
up,  namely  the  care  of  prints, 
Mr.  Pugh  proposed  a system 
whereby  serious  damage  of 
prints,  in  his  estimation,  would 
be  a thing  of  the  past.  First 
an  invitation  was  extended  to 
all  exhibitors  to  file  any  com- 
plaints concerning  bad  prints 
and  secondly  the  appointment 
of  an  inspector  to  be  paid 
jointly  by  the  C.  E.  A.  and 
the  K.  R.  S.  This  inspector 
would  be  available  to  examine 
the  condition  of  machines,  the 
manner  in  which  films  are  be- 
ing used  and  would  give 
friendly  advice  to  men  who 
though  operators,  have  no 
mechanical  skill. 


“U”  Executive 
Is  Puzzled  by 
Foreign  Slang 

One  Good  Dictionary  of 
Anzac  Slang 
Wanted 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3 — 
Three  Australian  exhibitors 
unwittingly  flirted  with  death 
recently,  when  they  dropped 
in  to  pay  their  respects  to 
Nate  L.  Manheim,  Univer- 
sal’s export  manager. 

“Hello,  old  cobber!”  said 
Anzac,  No.  1,  Roy  Purvis 
of  Sydney. 

Manheim,  an  ardent  West- 
ern fan,  reached  for  his  hip 
pocket.  “When  yau  say 
that,  smile  consarn  you!”  he 
hissed  in  his  best  Corse  Pay- 
ton  manner. 

Purvis  hastened  to  explain 
a cobber  was,  in  the  vernac- 
ular of  the  Antipodes,  a pal. 
Manheim  apologized,  and 
told  Purvis  the  last  time  an 
Australian  had  called  him  a 
similar  pet  name,  it  >was 
four  weeks  before  he’d  been 
able  to  find  out  whether  he’d 
been  complimented  or  in- 
sulted and  by  that  time  the 
exhibitor  was  back  in  Aus- 
tralia. 

The  next  visitor  from  the 
land  of  the  Southern  Cross, 
Arthur  Davis  of  New  Zea- 
land, told  the  Universal  ex- 
ecutive he  was  bonza.  Nate 
didn’t  like  that  for  he  had 
seen  caricatures  of  Bonzo, 
the  pup,  and  thought  he  was 
being  likened  to  the  canine. 

“Not  Bonzo,  old  chap,  but 
bonza,”  explained  Davis. 
“What  you  Americans  call 
100  per  cent,  K.  O.  That  is, 
I mean  to  say,  all  wool  and 
a meter’s  width!” 

Nate  played  it  safe  with 
the  next  Australian,  Norman 
Vernon  of  Melbourne,  and 
rushed  him  to  a show  before 
the  visitor  could  call  him 
an}^  unusual  names.  It  was 
a musical  comedy.  The 
principal  dancer’s  dress  was 
cut  down  to  where  the  back 
changes  its  name.  Vernon 
was  visibly  impressed. 

“I  say,  she  is  a bosker!” 
enthused  the  Anzac. 

“You  said  it,”  yessed 
Manheim,  writing  the  word 
on  his  cuff,  in  order  to  im- 
press the  Mrs.  Later,  he  be- 
came cautious  and,  to  assure 
himself  it  was  a perfectly 
proper  word  for  parlor  use, 
asked  the  meaning  of  bos- 
ker. 

Bosker,  the  visitor  ex- 
plained, was  the  last  word 
in  Australian  superlatives — a 
humdinger,  plus,  to  the  n’th 
power.  Nate  tried  it  out  on 
the  wife.  It  went  over.  • 

Meanwhile,  Manheim  is 
eagerly  searching  for  a dic- 
tionary of  Anzac  argot.  In 
the  event  none  is  purchasable, 
he  may  hire  Bob  Dexter  as 
an  interpreter. 
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Forecasts  Better  Exploitation 


D.  Souhami,  a newcomer  in  the 
Paramount  organi^tion,  who 
has  recently  sailed  for  Paris, 
where  h©  wiU  be  stationed  in 
the  Paramount  offices  under  the 
direc^on  of  Adolph©  Osso.  He 
wiE  devote  considerable  ttaie  to 
Spain  for  the  time  being. 


P.  N.  Brinch  who  has  been  sta- 
tioned in  Vienna,  Austria,  for 
more  than  a year  as  the  Para- 
mount representative  for  Cen- 
tral Europe,  has  been  appointed 
roanager  of  the  Famous  offices 
at  Berlin  with  a grreatly  en- 
larged territory. 


Clarence  C.  Margon  of  Guate- 
mala City,  Guatemala,  branch 
manager  for  foreign  department 
of  the  Famous  Palyers-Lasky 
corporation  in  Centred  America. 
H«  has  hung  up  a brilliant  rec- 
ord in  exploitation  and  distribu- 
tion in  his  territory. 


WiUiam  C.  Winship  of  Mexico 
City,  district  manager  of  the 
Mexican  and  Central  American 
territory  for  the  foreign  depart- 
ment of  Paramount.  Mr.  Win- 
ship  has  adapted  progressive 
American  methods  for  his  ter- 
ritory and  shows  remau-kahle 
business  increases. 


States  Mexico 
Is  Eager  for 
Dempsey  Films 

MacFarland  Confers 
With  Manheim  in 
New  York 

(Special  to  Exhibitors  Heraldi 

NEW  YORK,  June  3.— 
Mexican  theatregoers  are 
eager  to  see  Jack  Dempsey  in 
pictures,  according  to  Jay  W. 
MacFarland,  Universal’s  gen- 
eral manager  for  Mexico, 
who  came  all  the  way  to 
New  York  to  take  back  the 
prints,  thus  avoiding  the  pos- 
sibility of  them  being  “duped” 
in  transit.  He  predicts  an 
overwhelming  success  for  the 
Universal-Jewel  series  of  2- 
reelers,  “Fight  and  Win,”  be- 
cause of  the  Mexicans’  nat- 
ural fondness  for  fast-action 
thrillers  and  high-speed  com- 
edies. 

While  in  New  York  he 
will  confer  with  Nat  L. 
Manheim,  “U”  export  chief, 
on  methods  of  presentation 
and  exploitation  on  not  only 
the  Dempsey  series,  but  also 
“The  Hunchback  of  Notre 
Dame”  and  the  entire  Uni- 
versal product  for  1924-1925. 
The  Mexicans  are  particularly' 
fond  of  massive  productions 
containing  lavish  settings  and 
elaborate  costumes,  assuring 
an  enthusiastic  reception  for 
the  Chaney  masterpiece,  he 
says. 

All  indications  point  to  a 
profitable  season  for  Univer- 
sal in  the  Southern  republic, 
he  says.  That  company’s 
business  has  increased  so 
rapidly  it  will  be  necessary 
to  establish  several  new  offi- 
ces in  addition  to  the  nine 
already  there. 

“The  Hunchback  of  Notre 
Dame,”  he  says,  will  be  the 
biggest  thing  in  the  Mexican 
screen  world  this  summer. 


Exploitation  Service 
Abroad,  Shauer Plan 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3. — Rapid  expansion  of  exploitation 
and  presentation  will  be  one  of  the  outstanding  developments 
in  the  foreign  field  within  the  next  few  years,  according  to 
E.  E.  Shauer,  director  of  the  foreign  department  of  Famous 
Players-Lasky  Corporation. 

Progressive  exhibitors  abroad,  he  says,  have  shown  in- 
creased interest  in  this  work  and  have  reaped  beneficial 
results. 

“The  Famous  Players-Lasky  Corporation  has  been  ac- 
tively behind  a world-wide  campaign  for  better  exploitation 
for  Paramount  Pictures  for  some  years  and  plans  have  been 
prepared  for  the  installation  of  a foreign  exploitation  service,” 
said  Mr.  Shauer.  “As  rapidly  as  local  conditions  warrant  it, 
exploitation  men  who  have  had  the  highest  grade  experience 
in  America  will  be  installed  in  various  foreign  offices. 

“The  first  concrete  step  in  this  direction  was  the  appoint- 
ment of  John  E.  Kennebeck  as  exploitation  manager  for 
Famous-Lasky  Film  Service,  Ltd.,  of  Sydney,  Paramount’s 
distributing  center  for  Australia,  New  Zealand,  Straits  Settle- 
ments, Siam,  and  the  Dutch  East  Indies.  Mr.  Kennebeck, 
on  his  arrival  in  Sydney,  proceeded  to  adapt  the  best 
American  exploitation  ideas. 

“Australian  exhibitors  had  been  prepared  for  a rapid 
increase  in  exploitation  activities  by  a careful  campaign  con- 
ducted for  several  years  under  the  direction  of  John  W. 
Hicks,  Jr.,  managing  director  of  the  Paramount  Company. 
Increased  exploitation,  it  is  expected,  will  be  an  effective 
weapon  in  bringing  about  a gradual  elimination  of  the  double- 
bill  system  which  prevails  throughout  Australia  and  New 
Zealand. 

“American  exploitation  methods  are  being  introduced  into 
the  jungles  as  well  in  the  larger  cities  of  the  East  Indies 
with  striking  results.  The  motion  picture  business  in  this 
section  of  the  world  has  never  been  in  a healthier  state. 

“Another  important  step  forward  in  the  development 
of  a Paramount  world-wide  exploitation  service  was  the 
establishment  of  an  exploitation  department  in  the  company’s 
Paris  offices  under  the  direction  of  Fred  V.  Greene.  Mr. 
Greene  has  just  taken  up  his  duties  under  Adolphe  Osso, 
director  of  the  French  organization,  and  is  finding  a cordial 
interest  in  his  work  on  the  part  of  leading  exhibitors. 

“The  British  .Paramount  organization,  under  the  leader- 
ship of  John  C.  Graham,  managing  director,  has  been  actively 
co-operating  with  the  British  exhibitors  for  many  months. 
Many  of  the  most  important  British  exhibitors  are  developing 
exploitation  organizations  of  their  own. 

“There  are  numerous  local  conditions  and  laws  which 
handicap  the  exploiteer,  not  only  in  Great  Britain,  but  in 
other  countries  in  the  world,  but  these  difficulties  have  been 
surmounted  to  a large  extent  by  the  adaptation  of  the  very 
best  exploitation  ideas  which  have  been  used  so  successfully 
in  the  United  States. 


Foreign  Agents 
of  Fox  Arrive 
F or  Convention 

Managers  to  Attend 
Their  First  Sales 
Conference 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3.— 
Several  of  the  foreign  repre- 
sentatives of  Fox  B'ilm  Cor- 
poration have  arrived  at  the 
New  York  offices  in  prepara- 
tion for  the  annual  sales  con- 
vention this  month.  This 
will  be  the  first  time  that  the 
majority  of  the  foreign  dis- 
trict managers  have  been 
present  at  the  sales  confer- 
ence. 

Among  these  foreign  repre- 
sentatives are  Lewis  S.  Lev- 
in, general  European  mana- 
ger; S.  S.  Crick,  Australasian 
manager;  J.  Aussenberg, 
managing  director  of  Central 
Europe;  H.  Fournier,  manag- 
ing director  of  Continental 
Europe;  H.  Tinter,  publicity 
director  of  the  Berlin  office; 
and  H.  H.  Pollack,  manager 
of  the  Cuban  office. 

The  Fox  company  an- 
nounces the  following  June 
releases  of  the  special  pro- 
ductions of  this  season  to  the 
following  foreign  countries; 
Australia— “Hoodman  Blind.” 
“Gentle  Julia”;  Argentine — 
“If  Winter  Comes,”  “Soft 
Boiled;”  Brazil — “The  Silent 
Command,”  “Does  It  Pay,” 
“No  Mother,  to  Guide  Her”; 
Cuba — “St.  Elmo,”  “North  of 
the  Yukon”;  Mexico — “The 
Net,”  “You  Can’t  Get  Away 
With  It.”  “Hoodman  Blind”; 
New  Zealand — “H  o o d m a n 
Blind.” 


Opening  New  Branches 
To  increase  its  facilities  in 
Brazil,  where  three  offices  are 
now  maintained.  Paramount  is 
opening  distribution  branches 
at  Recife,  Ribeirao  Preto  and 
Botucatu. 
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Distribution  Difficult  Problem 


Prominent  film,  men  who  have  just  concluded  negotiations  for  the  New 
Zealand  rights  to  the  Pathe  releases,  “Safety  Last“  and  “Why  Worry**; 
starring  Harold  Lloyd*  They  are,  left  to  right;  William  Jenner,  manager 
Pathe  branch  at  Los  Angeles,  Arthur  Davis,  managing  director  of  ExbiUt- 
ors  Alliance  Films,  Ltd.,  of  New  Zealand  and  William  R.  Fraser,  general 
manager  of  the  Harold  Lloyd  Corporation. 


Films  Increase 
Trade  of  U.  S. 
In  Foreign  Field 

American  Stars  Are 
Most  Popular  in 
Brazil 

(Continued  from  page  ^i) 

for  this  introduction  of  a 
type  which  carries  radical 
changes  in  the  construction  of 
houses.  But  Mr.  Rosenvald 
states  that  the  number  of 
requests  which  he  receives 
from  Brazilians  for  photo- 
graphs of  houses  used  in 
street  scenes  has  been  too 
numerous  to  allow  any  doubt 
about  a direct  connection  be- 
tween the  movement  in  Bra- 
zil and  American  pictures. 

“Not  only  are  requests  re- 
ceived for  outside  views,  but 
also  interior  arrangements 
and  the  use  of  furniture.  The 
appearance  of  the  soft  loung- 
ing chair  in  the  display  win- 
dows of  Rio  de  Janeiro  is  of 
recent  occurrence. 

“Carnival  time  can  be  fore- 
told at  the  Fox  offices  in 
Brazil,  when  letters  begin  ar- 
riving which  contain  requests 
for  photographs  of  actors 
dressed  in  cowboy  raiment, 
or  costumed  in  rajah  style. 

Control  Market 

“The  interest  of  the  Bra- 
zilian people  in  American 
customs  can  be  traced  to  the 
fact  that  American  distribu- 
tors have  had  a corner  in  the 
field  since  1915.  A few  Ger- 
man pictures  came  out  after 
the  war;  the  only  pictures 
which  made  a big  hit  in  Rio 
de  Janeiro,  however,  were 
those  starring  Pola  Negri, 
and  she  is  now  with  Para- 
mount. The  Italian  produc- 
ers tried  to  win  popularity 
and  good  will  about  two  years 
ago  but  the  Brazilian  fans  re- 
fused to  fall  in  love  with  the 
monastic  house  interiors  and 
the  murderous  appetite  for 
villany  and  conjugal  revenge 
which  characterizes  the  stu- 
dio work  in  Italy. 

“Mr.  Rosenvald  says  that 
the  Brazilians  want  pictures 
from  the  United  States:  they 
are  not  unduly  particular 
about  the  name  of  the  cor- 
poration behind  the  produc- 
tion; it  is  enough  for  them  to 
find  a trace  of  its  having 
come  from  the  Estados  Uni- 
dos.  , 

“Nevertheless,  certain  stars 
are  to  be  found  in  the  na- 
tional cinema  sky  which  may 
or  may  not  reveal  truth  about 
national  characteristics.  As 
far  as  history  is  concerned, 
Mr.  Rosenvald  says  that  Wil- 
liam Farnum  and  Wallace 
Reid  were  once  the  most 
popular  screen  actors. 

Mix  in  Lead 

“First  place  today  might  be 
given  to  Tom  Mix,  second 


to  Thomas  Meighan,  third  to 
Charles  Jones,  and  fourth  to 
John  Gilbert.  Norma  Tal- 
madge  would  undoubtedly 
win  the  blue  ribbon  honors 
among  the  no-longer  weaker 
sex,  second  honors  would 
probably  go  to  Gloria  Swan- 
son, third  to  Constance  Tal- 
madge  and  fourth  to  Shirley 
Mason. 

“Douglas  Fairbanks,  the 
athletic  athlete,  is  not  popu- 
lar in  Brazil. 

“Chaplin  and  Lloyd  have 
succeeded  in  winning  the 
friendship  and  respect  of 
Brazilians  with  as  much 
spontaniety  as  they  have  at- 
tained success  north  of  the 
Canal.  Harold  Lloyd’s  fea- 
tures have  even  had  the  honor 
of  serving  a local  business 
house  which  sells  oculist  sup- 
plies, especially  shell  rimmed 
glasses. 

“There  is  of  course  a dif- 


ference between  the  success- 
ful pictures  in  Rio  de  Janeiro 
and  those  which  register  full 
houses  in  the  small  Brazilian 
towns.  People  of  .Avenida 
Rio  Branco,  Rio’s  big  down- 
town street,  can  be  lured  in- 
to buying  tickets  with  only 
two  classes  of  drama:  high 
society  intrigue  and  Far  West 
melodrama.  In  the  small 
town  it  requires  the  shoot- 
ing and  riding  of  Buck  Jones 
and  Mr.  Mix  to  get  every- 
body out  from  the  mayor 
down  to  the  servant  class; 
besides  the  Western  pictures 
with  their  bad  men  and  poor 
but  pretty  girls  are  the  class 
which  break  the  heart,  the 
sentimental  sob-stuff  like 
‘Over  the  Hill’  and  ‘Hum- 
oresque.’ ” 

News  Reel  Popular 

“Another  change  of  impor- 
tance to  American  business 


is  the  growing  popularity  of 
the  news  feature  from  the 
United  States;  the  French 
product  has  been  almost  en- 
tirely eliminated. 

“There  are  forty-two  cin- 
emas in  the  Rio  de  Janeiro 
district,  which  covers  the 
suburban  towns  linked  prin- 
cipally along  the  Central  to 
Brazil  railway.  The  city  of 
Rio  de  Janeiro  has  twenty- 
two  cinemas;  Sao  Paulo,  a 
city  much  smaller  in  size,  has 
thirty-five.  Brazil  contains 
approximately  400  moving 
picture  theatres. 

“Local  difficulties  in  the 
distribution  of  prints  were 
recently  explained  by  Mr. 
Rosenvald  in  a short  article 
which  appeared  in  ‘Fox 

Folks,’  a house  organ  pub- 

lished in  New  York  City. 

“He  stated  that  American 
exchanges  accustomed  to  the 
precision  and  facility  of 

transportation  for  the  distri- 
bution of  their  prints  little 

realize  the  difficulties  we  en- 
counter in  the  shipment'  of 
our  programs  to  the  interior 
of  the  Republic,  where  trans- 
portation remains  undevel- 
oped. 

Distribution  Difficult 

“Our  releases  are  made 
from  the  capital,  Rio  de 
Janeiro,  where  our  principal 
branch  is  located.  From  Rio 
we  cover  the  Northern  and 
Southern  states  by  the  sea 
route.  The  southernmost  port 
is  reached  in  eight  or  nine 
days,  while  to  the  north  it 
takes  anywhere  from  eighteen 
to  twenty  days.  The  othe'r 
states  of  Sao  Paulo,  Minas 
Geraes,  Rio  de  Janeiro, 
Matto  Grosso,  and  Parana 
are  covered  by  railroad  ship- 
ment. 

“To  demonstrate  the  diffi- 
culties encountered,  I need 
but  mention  the  distribution 
in  the  state  of  Matto  Grosso. 
The  railroad  line  runs  only 
as  far  as  a certain  point. 
From  here,  in  order  to  cover 
certain  cities  of  importance, 
we  have  to  carry  the  films 
in  canoes  over  fast-running 
river  currents,  and  it  is  sev- 
eral weeks  before  the  prints 
reach  the  hands  of  the  ex- 
hibitors— and  then  never  on 
a regular  schedule. 

“In  several  states  where  no 
railroad  line  is  available  for 
transportation,  we  are  forced 
to  depend  on  methods  cen- 
turies old.  Horseback,  mule- 
back,  and  even  hand-carried 
are  ways  of  delivery  on  which 
we  must  figure  for  distribu- 
tion. Ox-carts  and  trolleys 
are  available  in  some  dis- 
tricts, and  we  employ  these 
whenever  nothing  better  is 
obtainable.’’ 


The  Japanese  premiere  of  “Monte  Cristo”  was  held  at  the  Tokyo  Kwan 
theatre,  pictur^  above,  according  to  Del  Goodman,  Japanese  representa- 
tive of  Fox.  Fifteen  hundred  people  can  sit  on  the  floor  and  the  remainder 
stand  during  the  performance. 
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THE  THEATRE 

O^ASDepartment  of  Practical  Showmanship 


Advertising  the  circus  that  comes  to  town  to 
take  away  amusement  money  that  otherwise 
might  find  its  way  into  the  theatre  cash  drawer 
may  not  appeal  to  ydu  at  first  glance  as  high  grade 
showmansUp,  but  it  is.  Particularly  in  the  case  of 
Fred  C.  Hinds,  Cresco  theatre,  Cresco,  la.,  who  explains 
ih  his  letter  how  he  did  just  that  and  why.  As  prac- 
tically every  showman  will  run  into  circus  opposition 
at  least  once  this  year,  we  regard  Mr.  Hinds’  letter  as 
the  most  significant  docu- 
ment of  the  week. 

It  follows: 

“Why  fight  a big  circus? 

“They  are  a once-a-year 
or  twice-a-year  proposition 
and  are  bound  to  draw 
crowds.  If  anything,  I’ve 
been  advertising  circuses  for 
three  years  whenever  they 
come  to  town — ^but  I’ve  been 
urging  them  to  go  to  the 
circus  in  the  afternoon  and 
come  to  the  Cresco  in  the 
evening.  Samples  of  the 
latest  attempt  are  enclosed.” 

(Note : See  next  page  for  il- 
lustrations.) 

“I  cannot,  of  course,  say 
truthfully  that  this  propa- 
ganda really  influences  any 
great  percentage  of  circus 
crowds  to  go  in  the  after- 
noon; but  I do  know  that 
our  business  on  circus  day 
is  never  affected — except  to 
show  an  increase  occasion- 
ally. 

“You  will  note  the  usual 
tie-up  with  ‘Humming  Bird’ 
hosiery  in  the  enclosed  clip- 
pings. The  feature  of  it  is, 
however,  that  the  tickets 
the  store  gives  away  with 
each  purchase  are  good  only 
on  the  night  of  the  circus.  All  tickets  presented  are  to 
be  paid  for  by  the  store,  at  reduced  rates.  They  gave 
us  a very  nice  display  in  their  newspaper  advertising. 

“The  store  window  display  features  ‘The  Humming 
Bird’  picture  equally  with  the  hosiery.  Sorry  I haven’t 
a photograph  of  it.  The  special  sale  of  ‘Humming 
Bird’  hosiery  occasioned  by  the  picture  happened  to 
run  through  two  ‘community  days,’  a semi-annual  event 
in  Cresco  which  attracts  large  crowds.  Consequently, 
we  expect  to  show  to  a good  house  in  spite  of  the 
circus. 

“There  may  be  something  of  interest  in  the  idea  of 
issuing  scads  of  propaganda  for  attendance  at  the  cir- 
cus in  the  afternoon.  At  least,  a goodly  portion  of 
them  do  go  in  the  afternoon  here  and  ‘make  it  a real 
day’  by  attending  the  theatre  in  the  evening.  No  cir- 
cus has  ever  given  me  the  dickens  for  informing  the 
public  that  their  afternoon  performance  is  the  best.  (If 
so,  I should  worry — I gave  this  one  their  license.)  They 
don’t  care  when  they  come  so  long  as  they  come.  In 


fact,  several  of  them  have  thanked  me  for  the  notoriety 
thus  occasioned. 

“We  ran  a slide  for  the  store,  advertising  the  hosiery, 
along  with  our  slide  for  the  picture,  a month  in  ad- 
vance.” 

Mr.  Hinds’  reference  to  giving  the  circits  its  license  re- 
calls his  recent  letter  stating  that  he  had  taken  over  the  tent 
show  privileges  for  his  city  as  a measure  for  the  safeguard- 
ing of  his  theatre  interests. 

Three  of  Mr.  Hinds’  news- 
paper advertisements  are  re- 
produced  on  the  follozving 
page.  The  cover  page  of  his 
house  organ  is  shozvn  on  the 
third  page. 

Cooperate/^ 
Brown  Advice 

Len  S.  Brown,  Astor  the- 
atre, St-  Paul,  whose  contri- 
butions have  been  less  fre- 
quent of  late  thsin  formerly, 
explains  the  circumstance 
and  makes  up  for  lost  time 
in  his  letter  this  week.  Good 
business  is  the  explanation 
offered,  and  there  never  was 
a better  one. 

Photographs  illustrating 
Mr.  Brown’s  communication 
are  reproduced  upon  the 
fifth  page.  His  letter  fol- 
lows: 

“No,  I’m  not  dead,  nor 
sleeping.  Haven’t  written 
you  for  a dog’s  age,  for  the 
simple  reason  that  I’ve 
been  banging  away  here, 
working  on  one  picture  after 
another,  and  incidentally 
being  favored  with  excep- 
tionally fine  business. 

“As  for  the  latter,  I feel  that  we  are  entitled  to  it, 
for  if  there  is  a man,  woman  or  child  in  St.  Paul  who 
doesn’t  know  about  the  Astor  it’s  not  our  fault.  Of 
course  a few  of  the  hardboiled  eggs  in  Minneapolis  say 
we  don’t  bury  our  dead  here  in  St.  Paul— we  let  ’em 
walk  around — but  nevertheless  sometimes  a few  of 
our  shows  simply  ‘knock  ’em  Dead.’ 

“Witness,  f’r’instance,  ‘When  a Man’s  a Man’  and 
‘Thy  Name  Is  Woman,’  both  of  which  I have  recently 
played  for  one  week  each.  On  the  level,  I don’t  know 
of  two  finer  pictures  from  an  exploitation  standpoint, 
and  both  will  satisf}"  an  audience  when  you  get  ’em  in. 

“Let’s  take  ’em  separately. 

“The  book  tie-up  on  ‘When  a Man’s  a Man’  spells 
gold — and  any  exhibitor  who  doesn’t  go  after  this  angle 
is  a chump.  You  will  notice  in  the  enclosed  shots  one 
of  the  special  window  display.  This  idea  was  a wow. 

“I  tied  up  with  the  Liggett  Drug  Company  store,  who 
handle  the  books  also.  Secured  their  window,  which 
is  one  of  the  best  in  the  city,  and  right  downtown  on 
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•BAD  NEWS  TRAVELS  FAST” 

VtKV,  \f.H\  TRIE.  UOOD  NEWS  MAY  NOT  TBAVEL 
Ql  irE  SO  FAST— BCT  IT  TRAVELS  Jl’ST  THE  SAME. 

“YOU  CAN’T  KEEP  A GOOD  MAN 
DOWN” 


—AND  vor  CAN’T  KEEP  A GOOD  FICTCRE  DOWN. 
SEVEN  CKESCO  PEOPLE,  WHOM  WE  RAPPpED  TO 
MEET  IASI  ALLY,  TOLD  IS  THEY  KNEW  “PONJOLA" 
W AS  AN  CMSl'ALLY  GOOD  PICTt'RE.  THAT  MEANS 
THAT  HUNDREDS  OK  CREJSCO  PEOPLE  KNEW  IT 
WHO  DIDN’T  TELL  PS.  NINE  LOCAL  PEOPLE  HAVE 
TOLD  I S THEY  WERE  I RGED  IN  LETTERS  AND  IN 
PERSON  TO  BE  Sl’RE  AND  SEE  “THE  HUMIRNG 
BIRDT  NO.  VOC  CANT  KEEP  A GOOD  PICTCRE 
DOW  N I 


-NEAT- 

MONO  A V AND  TUESDAY 

lOf  AND  31c.  TAN  EXTRA 


COMING  IN  TO  THE  ClRll'S.  IE  SO.  MAKE  A 
REAL  DAY  OF  IT.  THE  VETEKNOON  PERFORM. 
ANCF  OF  A CIKClS  IS  ALWAYS  THE  BEST 
(THEVHE  IN  A HCKHV  TO  “BREAK  CAMP'  AT 
NIGHT).  THEN  -THE  HI  MMING  BIRD"  IN  THE 
EVENING. 


THE  CRESCO 

\ORrilEASTllC.N  lOUA'S  MOST  BEAI'TIFIIL  THEATEE 

— TODAY  AND  THURSDAY— 

COMMUNITY  DAYS!  FREE  SHOW 
AFTERNOON  AND  EVENING 

FRIDAY  ONLY 

SEMOK  ( EASE  n AV 

SATURDAY  NIGHT  ONLY 

MARY  PICKFORD  I c«Jn:DT. 


ill  “TUm  THJ  U K HOOK" 


•THE  COBBLER” 


the  corner  of  7th  and  Wa- 
basha. Built  a miniature 
stag^e  in  the  window,  with 
curtain  effect,  footlights, 
and  a couple  of  colored  spot- 
lights. 

“Took  four  of  my  ushers 
and  alternated  with  them 
all  during  display  week  so 
that  at  all  times  during  bus- 
iness hours  two  girls  were 
demonstrating  in  the  win- 
dow. Made  up  fifteen  or 
twenty  half-sheet  cards,  let- 
tered nicely,  and  illuminated 
with  stills  and  catchlines 
from  the  picture.  One  girl 
worked  with  the  cards  and 
the  other  with  the  books, 
emphasizing  the  tie-up  with 
the  book  and  picture,  and 
endeavoring  to  help  with 
the  sale  of  Liggett’s  copies 
of  Harold  Bell  Wright’s 
novel  while  the  other  girl 
‘sold’  the  picture. 

“This  factor  in  a tie-up 
of  any  nature  I have  always 
found  expedient,  for  if  an 
exhibitor  is  to  retain  the 
confidence  of  a merchant 
who  is  willing  to  let  his  win- 
dow go  for  the  exhibitor’s 
benefit,  the  showman  for 
common  decency’s  sake  and 
in  the  interest  of  good  bus- 
iness, should  stand  ready  to 


help  Mr.  .Merchant  at  all  times. 
This  window  display,  with  its  live 
girls,  attractively  dressed,  was  a 
traction  stopper. 

“On  ‘When  a Man’s  a Man’  I also 
used  tie-ups  with  almost  every 
bookstore  in  town.  Florsheim  shoe 
stores,  Wormser  hat  stores,  cloth- 
iers, florists,  candy  stores,  taxis, 
furniture  stores  and  several  et 
ceteras.  With  the  combined  tie-ups, 
bill  board  and  newspapers,  maga- 
zines and  trailers,  and  a fairly  de- 
cent front,  which  unfortunately  did 
not  photograph  well,  we  played  to 
a week  of  wonderful  business; 
‘What  We  Did  For  The  Picture’  is 
sufficient  boost  for  ‘What  the  Pic- 
ture Did  For  Me.’ 

“ ‘Thy  Name  Is  Woman’  I went 
after  from  a totally  different  angle. 
I figured  here  was  a w'oman’s  pic- 
ture— so  we  went  after  the  ladies, 
and  they  fell  hard. 

“Told  ’em,  ‘The  Perfect  Lovers  in 
the  Perfect  Picture — Novarro  or 
Valentino?’  Spread  oil  paintings  of 
Novarro — and  cards  and  lithos  of 
his  map — all  over  town.  Interested 
the  P.  E.  O.  women’s  society  in  a 
benefit  and  incidentally  let  the  men 
know  that  Barbara  LaMarr  was  in 
it  in  all  her  glory,  and  we  scooped 
another  fine  week.  It’s  a splendid 
picture,  one  worth  while  stepping 
on. 

THREE  ADS  illustrating  Fred  C. 

Hinds’  letter  on  pro-circus,  pro- 
theatre exploitation.  (See  first  page.) 


“The  Humming  Bird’’ 

With  Miss  Gloria  Swanson,  Begins  Monday,  May  26th,  at  the 
Cresco  Theatre 

Humming  Bird 
Pure  Silk  Hose  *lt§2 


When  the  Circus  Comes  to  Town! 

NO/THIS  IS  NOT  EXACTLY  AN  AD- 
VERTISEMENT FOR  THE  CIRCUS 
-JUST  MERELY  A CHANCE  FOR 
THOSE  WHO  COME  TO  THE  CIR- 
CUS TO  HAVE  A CIRCUS 

Here’s  Whv-  - 


ii^AsmNSON 


-N  EXI- 

MONDAYand  TUESDAY 

ADMISSION.  10c  and  31c,  Tax  Extra 

The  Afternoon  Performanee  of  Ao) 

Circur  Is  Always  the  Pest.  Cney’re 
in  a Hurry  to  ^et  Away  at  Night) 

So— Make  a REAL  Day  of  it.  Come 
to  THE  CKESCO  at  Night. 

SEE  GLORIA  SWANSON’S  LATEST 
PICTURE  IN  “NORTHEASTERN 
IOWA’S  MOST  BEAUTIFUL  THEA 
TRE.” 

Re^rte  from  Qiicago.  Dos  Moinee. 
and  Minne^KiHs  Call  It  One  of  This 
Year's  Best. 

CIRCUS  IN  THE  AFTERNOON 

THEATRE  IN  THE  EVENING 

That’s  What  We  Call  “MORE  FUN  THAN  A CIRCUS” 

The  Cresco 


^ToNight  Only 

SENIOR  CLASS  PLAY 

Saturday  Night  Only 

MARY  PICKFORD  ||||  An  “Onr  Gang”  Comedy 
In  “Thru  The  Back  Door”  ju  “THE  COBBLER” 


FREE 

ONE  ‘nCKET  TO  SEE 

Gloria  Swanson 

IN  aEO  LATEST  PICTITIE 

“The  Humming 
Bird” 

MONDAY  EVENING 
MAY  26th 

WITH  E-ACH  PAIR  OP 

Humming  Bird  Silk 
Hose 

AT  $1.50  PAIR 


AT  THE  CUNNINGHAM  DRY  GOODS  CO. 

FINE  PURE  SILK  ROSE  WORN  BY  DISCRLM- 
INATING  WOMEN  LIKE  GLORIA  SWANSON 

Wire/ 

PURE  SILK.  HOSIERY 

WEARS  LONGER 

—a  nationally  known  make  designed  to  give  the  utmost  service  and 
satisfaction. 

The  all  silk  foot  is  a feature  making  them  particularly  adaptable 
for  the  modish  cut-out  shoes.  They  have  a fine  reinforced  lisle  top 
which  adds  strength  and  minimizes  the  risk  of  runs.  Mock  seam; 
semi-fashioned. 

Humming  Bird  silk  hose  are  noteworthy  both  for  durability  and 
appearance — they  will  outwear  the  average  hose;  the  narrowed  ankle 
' es  th**  desired  trim  appearance,  and  the  fast  colors  remain  the 
ne  regardless  of  laundering. 


TEN  SHADES 

Poudre  Blue 
Tan  Bark 
Light  Beaver 
Flesh 
Silver 
Beige 

lack  Rabbit 
Black 

Chinese  Red 
Dragoon  Greeny 


CUNNINGHAM  DRY  GOODS  CO. 


CRESCOS  SHOPPING  CENTER 


“Mull  shoot  you  the  whole 
dope  on  campaign  on  Mae 
Murray’s  ‘Mile.  Midnight,’ 
which  I am  working  on  this 
week.” 

No  picture  of  recent  issue 
has  been  more  consistently  or 
successfully  exploited  through 
the  book’  connection  than 
“When  a Man’s  a Man.”  Mr. 
Brown’s  treatment  of  it,  how- 
ever, breaks  new  ground.  We 
attach  special  importance  to 
the  point  he  draws  with  refer- 
ence to  the  advisability  of  help- 
ing the  cooperating  merchant 
sell  his  wares. 

Fish  Gallops 
For  Morrison 

A galloping  fish  that 
really  gallops,  and  galloped 
around  town  to  exploit  “The 
Galloping  Fish,”  is  the  dis- 
tinct novelty  reported  and 
pictured  by  Dave  Morrison, 
Rex  theater,  Greeley,  Colo., 
this  week.  The  pictures  are 
reproduced  on  the  fourth 
page  of  this  department. 

Mr.  Morrison  writes: 

“We  are  enclosing  photos 
of  stunt  used  on  the  Thomas 
H.  Ince  production,  ‘The 
Galloping  Fish.’ 

“We  made  the  fishes  out 
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of  wallboard,  one  on  each 
side  of  the  car.  They  were 
fastened  in  front  but  not  in 
back,  which  allowed  us  to 
move  them  up  and  down, 
giving  the  galloping  effect. 

“This  street  stunt  cos| 
about  $5.” 

The  photographs  shozv  the 
starboard  fish  at  two  points  in 
his  gyrations.  The  title  of  the 
picture,  extremely  odd  in  it- 
self, was  unmistakably  emplut- 
sized  by  the  device.  And  the 
price  of  it  wouldn’t  have 
bought  much  advertising  in 
other  channels. 

Swanke  Gives 
Color  Scheme 

Arthur  Swanke,  Rialto 
theatre,  El  Dorado,  Ark., 
contributes  three  very  in- 
teresting lobby  display  pho- 
tographs this  week  and  per- 
forms an  additional  service 
in  describing  their  colora- 
tion and  effect.  The  dis- 
plays are  shown  on  the 
fourth  and  fifth  pages.  Mr. 

Swanke’s  letter  follows: 

“Enclosed  you  will  note 
several  photos  on  some  of 
my  recent  lobbies,  the  derrick  causing  more  comment  than 
anything  that  I have  done  in  some  time. 

“ ‘Painted  People’  was  done  in  colors,  the  top  in  pale  vel- 
vet blue,  the  sides  in  gray  and  black.  The  star’s  name  was 
in  yellow  and  white  and  the  title  in  white  edged  in  black. 

“ ‘King  of  Wild  Horses’  was  done  with  a solid  gray 
background,  and  used  some  black  and  whites  with  a 24- 
sheet  cutout.  Title  in  yellow,  shaded  in  black  and  gray. 

“Both  pictures  did  a good  business,  the  first  one  because 
Miss  Moore  made  such  a hit  in  ‘Flaming  Youth’  and  the 
second  because  it  was  a novelty.  ‘Flowing  Gold’  held  up 
pretty  well,  although  it  fell  a little  the  third  and  fourth 
days.” 

_ Mr.  Swanke’s  letter  provides  the  first  exhibitor  informa- 
tion on  the  exploitation  of  “King  of  Wild  Horses,”  ac- 
claimed in  early  reports  to 
“What  the  Picture  Did  For 
Me”  as  one  of  the  money 
pictures  of  the  period.  Such 
is  cooperation.  The  recipe 
for  at  least  one  profitable 
engagement  this  smnmer 
seems  to  be  about  com- 
pleted. 

Supply  Copy 
For  Showman 

House  organ  publishers 
who  were  inconvenienced 
last  week  by  the  altered 
make-up  of  this  depart- 
ment, which  did  not  per- 
mit presentation  of  the 
service  copy  in  readily  ac- 
cessible style,  may  be  in- 
terested to  know  that  we 
plan  to  overcome  that  sit- 
uation shortly  by  giving 
over  a page  or  more  of 
this  section  each  week  to 
the  subject  of  house  or- 


FIRST  PAGE  of  E.  E.  Bair’s  newspaper  house 
organ  showing  use  of  The  Theatre  copy  at  top  of 
fifth  column.  (See  comment  in  right  hand  column.) 


OFF  WITH  THE  DAHCE 

\\ 


He  It  s too  hot  to  dance  any  more 
this  season 

She  Let  s go  to  McVickers,  their 
new  cooling  system  makes  hot  weather 
a delight  ” 


CARTOON  propaganda 
from  house  organ  of  Mc- 
Vickers theatre,  Chicago. 
Reproduction  is  in  origi- 
nal size. 


gan  service  and  comment. 
In  connection  with  that  de- 
parture, we’d  like  to  have  all 
exhibitors  not  now  mailing 
us  their  house  organs  regu- 
larly join  with  the  many  who 
do  in  forwarding  the  work  in 
hand. 

This  week  we  reproduce 
the  first  page  of  E.  E.  Blair’s 
newspaper  size  house  organ, 
mentioned  last  week,  show- 
ing his  use  of  the  “We  Don’t 
Know”  copy  recently  pro- 
vided in  The  Theatre  Series. 
The  reproduction  is  on  pres- 
ent page.  Reproductions 
of  various  house  organs  co- 
operating in  the  work  will 
be  published  from  time  to 
time  for  the  guidance  of  ex- 
hibitors wishing  to  use  the 
copy. 

“A  Fixed  Factor  In  Civili- 
zation,” the  ad  copy  for  this 
week,  follows: 

Not  long  ago,  as  years  are 
counted,  the  motion  picture 
was  “in  its  infancy,”  a new 
entertainment  fighting  for  a 
place  in  the  public  scheme  of 
things. 

Today  the  motion  picture, 
considered  alongside  radio, 
the  motor  and  other  diver- 
sions of  recent  popularity,  it  stands  independent  of 
novelty  in  its  claim  to  a place  in  the  sun.  Its  record  of 
* sustained  favor  as  an  entertainment  form  stamps  it  a 
fixed  factor  in  civilization. 

A good  deal  might  be  written  upon  the  basis  of  the 
above  ad  copy,  but  in  ad  space  brevity  is  priceless. 

For  more  extended  comment,  the  following  editorial 
copy,  “Where  Your  Money  Goes,”  is  submitted.  It  is 
the  result  of  a suggestion  from  Ashworth  & Bartels, 
Federal  theatre,  Denver,  whose  use  of  copy  in  this  series 
was  demonstrated  last  week. 

We  have  no  wish  to  represent  ourselves  to  you  who 
support  us  as  pursuers  of  a persecuted  calling,  but  we 
feel  that  you  have  a right  to  know  what  becomes  of 
the  dollar  that  you  give  us  in  exchange  for  the  enter- 
tainment we  provide.  To 
begin  with,  we  will  state 
that  the  major  portion  of 
your  dollar  goes,  as  you 
believe,  to  theatre  and  pic- 
ture program  upkeep.  The 
minor  portion  of  it  does 
not  go,  however,  as  you 
reasonably  might  guess, 
into  our  pocket.  (If  it 
did.  we’d  be  too  rich  to  be 
bothered  with  the  cares  of 
tlieatre  operation.) 

You  may  not  know  that 
theatres  pay  a city  tax,  a 
city  license  fee,  a state 
tax,  a county  tax  and  a 
federal  tax,  and  in  addi- 
tion are  required  to  col- 
lect the  admission  tax.  It 
is  even  less  probable  that 
you  know  the  theatre 
must  also  pay  a tax  for 
the  rendition  of  music 
that  has  been  bought  at 
list  price  and  is  furnished 
merely  as  picture  accom- 
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CHCSCO 


Northeastern  Iowa’s  .Host  Beautiful 
Theatre. 
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PROGRAM 

MAY,  1924 
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Continuous  performance  each  ei  cu- 
ing', 7:30  to  11:00  p.  ni. 

Program  subject  to  change. 

\ Inquire  for  lost  articles  at  box-office. 


FRONT  page  of  F.  C. 
Hinds’  house  organ.  (See 
letter  on  first  page.) 
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AUTO-FISH  for 

paniinent. 

You  are  aware,  probably, 
that  churches  and  other  organ- 
izations seeking  funds  for  var- 
ious worthy  purposes  make  es- 
pecially heavy  demands  upon 
the  theatre.  Just  why  this 
should  be  the  case  never  has  been 
made  thoroughly  clear  to  us, 
but  we  are  honored  rather  than 
angered  by  this  attitude.  It  is 
mentioned  here  merely  in  order 
that  you  may  have  a complete 
record  of  the  facts  in  the  case. 

We  do  resent,  however,  the 
action  of  such  organizations  in 
entering  into  direct  opposition 
with  the  theatre,  as  they  occa- 
sionally do,  by  exhibiting  mo- 
tion pictures  of  purely  enter- 
tainment nature  at  prices  made 
possible  only  by  their  exemp- 
tion from  taxation.  We  do  not 
believe  this  is  wholly  fair  and 
we  do  not  believe  you  will  re- 
gard it  so  after  being  apprised 
of  the  circumstances. 

These  are  a few  of  the  ans- 
wers to  the  question  of  where 
your  money  goes.  We  will  not 
enumerate  the  obvious  answers 
more  generally  known,  but  we 
are  confident  that  this  accounting  will  luring  us  closer 
together  in  our  common  efforts  toward  the  develop- 
ment of  orderly  and  efficient  cooperation  among  the 
component  forces  of  our  community  life. 

In  adaptation  of  the  foregoing,  the  church  reference 
should  be  specifically  fashioned  to  suit  local  conditions. 
Where  the  practice  mentioned  is  general,  perhaps  that 
should  be  made  the  whole  substance  of  the  editorial. 
Where  churches  do  not  merit  such  reference  as  is  made, 
this  portion  of  the  editorial  should  be  deleted.  The 
Theatre  invites  requests  for  special  copy  of  this  charac- 
ter applying  to  individual  cases. 

As  an  additional  service,  this  week,  we  forward  to 
other  house  organ  publishers  through  this  medium  the 
editorial  by  Frank  H.  Burns,  Orlando  Enterprises,  Inc., 
carried  in  his  house  organ  for  the  week  commencing 
May  26th.  “Screen  Entertainment  and  Progress”  is 
the  title  of  the  editorial,  which  follows: 

“We  have  no  time  nor  sympathy  for  the  attempt 
today  on  the  part  of  a minority  that  seeks  to  regulate 
the  lives  and  wholesome  pleasures  of  the  majority. 

“To  us,  there  is  a certain  hardness  about  narrowness, 
something  forbidding ; yes,  and  something  that  we  don’t 
understand. 

“The  Motion  Picture  Screen,  the  most  powerful  of 
all  forms  of  expression,  has  almost  slipped  away  from 


this  attempted  reign  of  hys- 
teria during  the  last  year,  but, 
is  the  screen  yet  safe  from  this 
hysterical  suppression? 

“We  are  hoping  so,  for  it  is 
an  institution  too  great  and 
wonderful  to  be  throttled. 

“The  men  and  women  who 
are  making  it  their  life’s  work, 
are  making  motion  pictures  for 
the  entertainment,  enlighten- 
ment, and  amusement  of  the 
majority.  If  they  continue  to 
do  this,  they  can  certainly  re- 
main unafraid  and  unashamed. 

“We  are  now  in  the  midst  of 
the  season  of  1924-25,  undoubt- 
edly a season  in  which  the  mo- 
tion picture  has  made  a greater 
forward  stride  than  any  other 
in  its  history.  One  can  readily 
remember  the  numberless  pro- 
ductions of  the  past  year,  and 
the  writer,  after  looking  over 
the  schedules  for  the  coming 
year  from  several  of  the  larger 
companies,  finds  much  to  be 
exultant  over  for  the  coming- 
months.  And  furthermore  as 
we  glance  back  in  our  mem- 
ories and  recall  the  names  of  the 
many  triumphant  productions 
which  have  so  far  graced  our  screens  this  past  season, 
and  the  enthusiastic  receptions  which  have  been  given 
these  photo-dramatic  gems  by  the  majority,  we  cannot 
but  feel  proud  of  the  progress  the  motion  picture  is 
making.  And  more  than  likely  the  coming  year  with 
its  attractive  line-up  of  splendid  productions  will  greatly 
enhance  the  wide  popularity  of  the  motion  picture. 

“It  is  our  firm  belief  that,  given  a continuance  of  this 
grade  of  exceptional  motion  pictures,  the  majority  will 
not  tolerate  any  insidious  propaganda  of  suppression  by 
the  hysterical  minority.” 

Rothstein  Campaign  Scores 

For  ‘‘Spirit  of  U.  S.  A” 

Additional  information  pertaining  to  the  exploitation 
of  “The  Spirit  of  the  U.  S.  A.”  by  F.  B.  O.  in  its  New 
York  premiere  is  given  this  week  on  the  last  page  of 
this  department.  There  are  several  good  reasons  for 
giving  this  event  special  attention. 

In  the  first  place,  the  picture  looks  like  the  obvious 
selection  from  the  new  product  for  Fourth  of  July  pro- 
grams. While  we  haven’t  seen  the  picture,  repyorts  at 
hand  indicate  its  fitness  for  that  occasion.  Certainly  the 
title  is  the  kind  that  spells  money  on  that  day. 

In  the  second  place,  it  follows  along  after  “In  the 


“Galloping  Fish”  described  in  Dave  Morrison’s  letter  on  second  page.  ' 


ILLUSTRATING  Arthur  Swanke’s  letter. 


Tune  14,  1924 


LOBBY  displays  mientioned  in  Len  S.  Brown’s  letter  on  first  page  of  The  Theatre. 


Name  of  The  Law,”  “The 
Third  Alarm”  and  “The 
Mailman”  in  the  F.  B.  O. 
series  of  exploitation  attrac- 
tions, enlisting  almost  auto- 
matically the  cooperation  of 
the  National  Guard,  the  G. 
A.  R.,  D.  A.  R.,  and  kindred 
organizations.  Furthermore, 
it  is  introduced,  as  were 
these  others,  with  a cam- 
paign book  (books  would  be 
more  nearly  correct),  com- 
piled by  that  master  of  ex- 
ploitation craftsmanship, 
Nat  Rothstein. 

We  have  received  this 
campaign  matter  in  several 
shipments,  mailed  as  it  is 
compiled,  but  we  will  not  at- 
tempt to  analyze  it.  We  sug- 
gest, instead,  that  exhibitors 
examine  the  printed  record 
of  the  picture’s  history  to 
date.  Everything  is  in  but 
the  “What  the  Picture  Did 
For  Me”  reports  of  first  runs 


ARTHUR  SWANKE  writes  this  week  of  his  ex- 
ploitation for  “King  of  W ild  Horses”  (above)  and 
“Painted  People”  (below.) 


LEN  S.  BROWN’S  most  successful  window  dis- 
play, subject  of  special  comment  in  his  letter,  is 
shown  below.  Other  illustrations  at  top  of  page. 


and  if  these  are  substantia- 
tive  of  the  exploitation  rec- 
ord F.  B.  O.  has  produced 
another  whiz  bang. 

Stage  Method 
Is  Practical 

Memorial  Day  was  ob- 
served during  last  week  by 
the  Chicago  theatre  with  a 
combination  overture  and 
stage  feature  which  scored 
heavily.  In  the  absence  of 
photographic  testimony,  a 
brief  text  description  may 
be  of  some  value. 

The  show  opened  with  an 
overture  made  up  of  war 
songs,  popular  in  the  vari- 
ous American  conflicts. 
“Yankee  Doodle’’  was 
played  for  1776,  the  date  be- 
ing flashed  on  a velvet  drop 
against  a suitable  illustra- 
tion slide.  Songs  sung  by 
American  soldiers  in  1812, 
(Continued  on  page  47) 
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''The  Spirit  of  the  U.  S.  A. '' 
Campaign  Book  in  theMaking 

Nat  G.  Rothstein,  F.  B.  O.  director  of  publicity 
and  advertising',  has  built  u])  an  enviable  reputation 
for  exhibitor  ex])loitation  aid  through  his  spectac- 
ular campaign  books,  which  are  amplified  steadily 
as  the  picture  concerned  goes  through  its  early  en- 
gagements. Items  in  the  New  York  campaign  for 
“The  Spirit  of  the  S.  A.”  which  undoubtedly  will 
he  included  in  the  cam])aign  hook  for  that  picture, 
are  shown  herewith.  Explanatory  matter  is  given 
I)elow. 


gttOUVB 


■ “THE! 

spimT 
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READING  CLOCKWISE,  photographs  reproduced  above  show:  1.  Scene  in  front  of  the  City  Hall,  New 
York,  where  tie-up  with  National  Guard  recruiting  drive  was  effected.  2.  Co.  James  E.  Austin  addressing 
crowd  from  City  Hall  steps.  3.  Cavalcade  advertising  National  Guard  recruiting  drive  and  F.  B.  O.  picture. 
4.  One  of  several  gun  carriages  in  National  Guard-F.  B.  O.  procession.  5.  Street  stand  advertising  Lyric  theatre 
engagement.  6.  Subway  stand  of  F.  B.  O..  paper.  7.  Nat  G.  Rothstein,  in  charge  of  the  campaign,  photographed 
with  Babe  Ruth  2md  F.  B.  O.  salesmen.  Babe  Ruth  joined  the  New  York  National  Guard  as  a feature  of  the 
campaign. 

Another  photograph  is  given  in  the  “Pictorial  Section.” 
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SHORT  SUBJECTS 


LEN  S.  brown,  Astor 
theatre,  St.  Paul, 
struck  a clean  blow  for 
the  short  subject  in  his 
“Astor  Theatre  Magazine” 
dated  May  24th,  devoting 
his  widely  read  editorial  col- 
umn to  republication  of  The 
Theatre  house  organ  copy 
supplied  by  that  department 
in  a recent  issue  of  the 
“Herald.”  The  editorial  page 
of  Mr.  Brown’s  house  organ 
is  reproduced  herewith. 

“A  Good  Show,”  the  copy 
unit  used,  was  designed  by 
the  writer  of  The  Theatre 
series  for  precisely  the  ser- 
vice to  which  Mr.  Brown 
applied  it.  Appearing  in  the 
column  which  that  able  ex- 
hibitor has  made  one  of  the 
most  thoroughly  read  in 
house  organ  publication  by 
reason  of  his  splendid  edi- 
torials, many  of  which  have 
been  reprinted  in  the 
“Herald,”  the  copy  undoubt- 
edly will  produce  highly 
beneficial  results  for  the 
Astor. 

For  the  benefit  of  show- 
men who  may  have  missed 
this  unit  in  The  Theatre 
series,  it  is  reprinted  here- 
with : 


Good  Show* ’Copy 
Serves  Its  Purpose 


Page  t 


TH  E ASTO R T HE AT RE  MAGAZINE 


STAR  IN  THIS  WEEK’S  ASTOR 
FEATURE  ATTRACTION 


r e.  BROWN Eaitop 


TELSPHOWBS 


the  City  of  SI  P&ul.  Address 


catasuuRicatloi 


“A  GOOD  SHOW” 

'■•I  liked  ihe  feature,  but  thejrqmcdv 
was  awful"  a* statement'  commonly 
heard  among  patrons  of  certain  the- 
atres. The  owners  of  such  theatres 
are  those  who  speak  of  short  subjects,  . 
in  the  trade,  as  ‘ fillers.”  T-h^y  buy 
them  "by  the  bunch.”  as  you  buy 
clothes-pins  or  matches,  without  .re- 
gard to  individual  merit. 

The  management  of  the  Astor  the- 
atre takes  another  view  of  the  matter 

We  believe  that  when  you  entrust  an 
houi  and  a half  or  two  hours  of  your 
valuable  time  to  us  we  are  obligated  to 
give  you  something  worth  while  for 
every  minute  of  it.  not  for  just  a part 
of  it.  For  that  reason  we  select  our 
short  subjects,  our  comedies,  scenics. , 
newspictures  and  novelties  with  exactly 
the  same  degree  of  care  exercised  in 
the  selection  of  bur  feature  pictures. 
We  believe  that  the  twenty  igiin.Te^ 
you  spend  looking  at  a two-reel  com- 
edy is  just  -as  valuable  to  you  in  pro- 
portion. as  ihe  hour  you  spend  looking 
at  a feature  picture. 

We  feel  amply  rewarded  for  our 
pains  when  you  speak  of  an  Astor 
theatre  program  as  "a  good  show'’  in- 
stead of  "a  good  picture," 


“I  liked  the  feature,  but 
the  comedy  was  awful,”  is  a 
statement  commonly  heard 
among  patrons  of  certain 
theatres.  The  owners  of  such  the- 
atres are  those  who  speak  of  short 
subjects,  in  the  trade,  as  “fillers.” 
They  buy  them  “by  the  bunch,”  as 
you  buy  clothes-pins  or  matches, 
without  regard  to  individual  merit. 

The  management  of  the  Astor 
theatre  takes  another  view  of  the 
matter. 

We  believe  that  when  you  entrust 
an  hour  and  a half  or  two  hours  of 
your  valuable  time  to  us  we  are  ob- 
ligated to  give  you  something  worth 
while  for  every  minute  of  it,  not  for 
just  a part  of  it.  For  that  reason  we 
select  our  short  subjects,  our  com- 
edies, scenics,  newspictures  and 
novelties  with  exactly  the  same  de- 
gree of  care  exercised  in  the  selec- 
tion of  our  feature  pictures.  We  be- 


A GOOD  THEATRE 

A good  theatre  is  something  more 
than  a playhouse  where  good  pictures 
are  exhibited,  k is  a place  where  good 
people  go'  to  have  a good  time  togethcc 
It  is  a business  institution  with  a good 
influence  upon  the  community,  serving 
a good  purpose  by  making  a good  tithe 
possible  at  a moderate  price. 

Good  equipment,  good  music  and 
good  intentions  are  essential  to  the 
maintenance  of  this  or  any  other  good 
theatre  Good  attendance  is  just  one 
the  rewartfs  Good  friends  is  a more 


Here*s  the  lad  who’s  always  ready  for  a fight  or  a frolic!  We 
need  hardly  mention  thi  fact  that  he^s  handsome  Richard  Barthslmcss. 
star  of  "The  Fighting  Blade,"  which  is  the  principal  attraction  at  the 
Astor  theatre  this  week,  for  it’s  a safe  bet  that  ninety-nine  out  of  eveiy 
hundred  motion  p^ture  enthusiasts  will  recognize  him  immediately.  Dar- 
ing exploits,  hair-breadth  escapes,  secret  amours,  thrills,  suspense,  and 
appealing  romance  make  “The  Fighting  Blade”  one  of  Dick's  very  best 
pictures.  At  any  rate,  Astor  audiences  are  enjoying  evep' 
week.  Some  patrons  are  going  so  far  as  to  ! 
tions  seen  at  the  Astor  this  season.  As  for 
charmed  circle -of  Astor  stars. 


lieve  that  the  twenty  minutes  you 
spend  looking  at  a two-reel  comedy 
is  just  as  valuable  to  you  in  propor- 
tion, as  the  hour  you  spend  looking 
at  a feature  picture. 

We  feel  amply  rewarded  for  our 
pains  when  you  speak  of  an  Astor 
theatre  program  as  “a  good  show” 
instead  of  “a  good  picture.” 

The  second  editorial  in  the  Astor 
column,  “A  Good  Theatre,”  also  was 
provided  in  The  Theatre  series.  As 
the  two  go  well  together,  that  also 
is  reprinted,  as  follows : 

A good  theatre  is  something  more 
than  a playhouse  where  good  pic- 
tures are  exhibited.  It  is  a place 
where  good  people  go  to  have  a 
good  time  together.  It  is  a business 
institution  with  a good  influence 


upon  the  community,  serv- 
ing  a good  purpose  by  mak- 
ing a good  time  possible  at 
a moderate  price. 

Good  equipment,  good 
music  and  good  intentions 
are  essential  to  the  mainte- 
nance of  this  or  any  other 
good  theatre.  Good  attend- 
ance is  just  one  of  the  re- 
wards. Good  friends  is  a 
more  important  ©■ne. 


Mr.  Brown  sets  a splendid 
example  in  his  use  of  the 
house  organ  for  the  promo- 
tion of  short  subject  inter- 
ests. As  has  been  pointed 
out  in  this  department  at 
various  times,  the  house 
organ  is  especially  qualified 
for  this  type  of  effort.  It 
reaches  a render  especially 
interested  in  theatre  affairs. 
It  permits  of  more  extended 
discourse  than  is  found 
effective  in  other  media. 

In  Mr.  Brown’s  case,  for 
instance,  the  house  organ 
e d i t o r ia  1 column  is  read 
regularly  by  a great  circle  of 
theatregoers.  By  hard  work 
and  good  writing  Mr.  Brown 
has  kept  that  column  full  of 
genuinely  interesting  mat- 
ter. His  timely  comments 
on  civic  matters  and  sub- 
jects intimately  affecting  his 
readers  have  won  him  an 
attention  enjoyed  by  few  in 
his  position. 

The  point  scored  in  the  current 
issue,  one  of  the  most  vital  from  the 
standpoint  of  patron  satisfaction, 
undoubtedly  registered  firmly  with 
a big  majority  of  those  who  attend 
the  Astor  theatre. 


Paul  Terry 
Credited 


Paul  Terry,  animator  of  “Aesops  Fa- 
bles,’’ is  the  only  man  in  his  line  who  gets 
credit  for  his  work  in  the  trade  comment. 
In  recent  weeks,  practically  every  refer- 
ence to  the  Fables  made  in  exhibitors’ 
reports  has  contained  mention  of  his 
name.  They  say  he  is  good,  and  he  is, 
but  if  he  were  not  better  than  that  he 
couuld  not  have  registered  his  identity 
against  the  opposition  of  his  justly  fa- 
mous characters  and  Aesop. 
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TWX)  weeks  ago  I mentioned  the  fact  that  Para- 
mount had  a marvelously  beautiful  colored  feature. 
Since  then  the  picture,  “The  Wanderer  of  the 
W'asteland,”  has  been  shown  to  the  trade  and  everyone 
has  acclaimed  it  a work  of  art.  I understand  the  direc- 
tor. Irvin  Willat,  wants  to  do  every  other  one  of  his 
forthcoming  productions  in  colors,  using  the  Techni- 
color process.  While  the  cost  would  be  considerably 
more — about  24  cents  a foot  as  against  4 cents  for  ordi- 
nary film — it  would  be  a great  publicity  getter  for 
Famous  Players  and  build  up  a tremendous  business  for 
these  subjects,  that  is,  provided  the  ^others  are  as  satis- 
factory as  “The  Wanderer.”  Aside  from  the  fact  that 
it  is  done  in  natural  colors — at  times  closely  approach- 
ing !)eautiful  paintings — there  is  a very  interesting  plo4 
and  the  whole  has  been  carefully  thought  out  and  acted.  ' 
It’s  a picture  the  exhibitor  cannot  go  wrong  on  and 
one  that  his  patrons  wifi  appreciate  for  its  story  value 
and  its  technique.  You  have  never  seen  anything,  out- 
side the  color  work  in  “The  Ten  Commandments,”  to 
equal  it. 

^ ^ ^ 

\4ola  Dana  cavorts  around  in  “Don’t  Doubt  Your 
Husband”  as  a disagreeable,  ill-bred,  little  housewife, 
who  is  insanely  jealous  of  her  husband.  The  latter 
role  was  capitally  played  by  Alan  Forrest,  but  the 
story  had  certain  weaknesses  that  even  the  vivacious 
Viola  and  the  handsome  Alan  couldn’t  overcome.  The 
press  hook  states,  “never  has  she  had  a more  amusing 
\ ehicle.”  But  the  audience  at  the  State-Lake  theatre, 
Chicago— where  Viola  is  a great  favorite — didn’t  seem 
to  think  so,  at  least  they  didn’t  laugh  at  Viola’s  antics. 
It’s  just  a picture. 

Sidney  R.  Kent,  distribution  manager  for  Para- 
mount, doped  out  a plot  told  it  to  Arthur  Stringer,  who 
wrote  it  into  a magazine  story,  then  into  a scenario,  and 
now  S.  R.  has  to  go  out  and  sell  his  own  story.  It’s 
“Vanhandled”  and  Gloria  Swanson  is  the  star. 

>K  * 

“The  proof  of  the  pudding”  may  be  here  or  there, 
l)nt  the  proof  of  the  Herald’s  policy  in  abandoning  its 
review  department  seems  to  be  everywhere.  Not  the 
least  important  proof  is  found  in  a quickening  of  interest 
among  first  run  exhibitors  with  respect  to  “What  the 
Picture  Did  For  Me”  reports.  Already  they  are  giving 
the  ])rofes4onal  reviewers  a contest  as  to  promptness, 
and  they  tell  in  a snappy  sentence  or  two  what  the  re- 
viewers don’t  tell  at  all — what  the  picture  did  finan- 
cially. 

Last  week,  for  instance,  “Bluff,”  “The  Marriage 
Cheat,”  “Broadway  After  Dark,”  “Riders  Up,”  “Tor- 
ment,” “Beau  Brummel”  and  a dozen  others  that  not 
all  the  professional  reviewers  have  yet  passed  judgment 
upon  were  among  the  pictures  reported.  Let’s  see  how- 
good  some  of  them  are. 

“Bluff,”  says  the  first  report  on  it,  is  “Only  a pro- 
gram picture.  Pleased  all  who  looked,  but  we  lack 
lookers  now.”  “The  Marriage  Cheat,”  says  the  first  re- 
port on  that  picture,  is  “A  very  interesting  offering  and 
am  sure  will  please  the  average  patron.  However,  will 
not  create  talk  and  folks  who  see  it  take  it  as  the  usual 
photoplay  diet  and  let  it  go  at  that.”  “All  of  cast  good. 
Business  average,”  are  the  final  comments. 


“Broadway  After  Dark”  seems  to  rank  with  these. 
Last  week  it  was  reported  a “Good  love  story  that 
suited  the  ladies.  Not  much  action.  Moral  tone  good 
and  is  suitable  for  Sunday.”  This  week  another  ex- 
hibitor adds,  “Just  a good  picture;  while  it  is  nothing- 
exceptional,  it  will  please  the  majority  of  the  audience 
and,  all  things  considered,  is  worth  the  money  that  the 
company  asks  for  it.” 

“Riders  Up,”  reported  last  week,  received  warmer 
praise,  the  first  comment  reading,  “This  is  a dandy 
human  interest  story.  100%  entertainment.  Can’t  go 
wrong  on  it.” 

^ Ai 

“Torment”  and  “Beau  Brummel”  are  both  good, 
say  those  who  have  run  them.  “Good  interesting  pic- 
ture that  pleased  our  patrons,”  is  the  terse  summing  up 
of  the  former,  while  the  latter  is  called  “A  fine  big 
picture.  Played  two  days  against  tent  show  and  held 
its  own.  Our  patrons  don’t  care  for  costume  pictures, 
but  boys,  you  can’t  go  wrong  by  running  this  one.” 

Thus  the  first  run  record  of  a few,  and  each  week 
additions  to  that  record,  offsetting  effects  of  local  con- 
ditions and  sectional  preferences,  until  the  record  is 

perfect.  Enough  proof  for  any  pudding. 

^ 

There’s  one  subtitle  in  “Girl  Shy”  that  gets  as 
many  laughs  as  some  of  Lloyd’s  funniest  business.  It 
reads : “And  then  came  Tuesday  because  Monday  had 
passed  and  Wednesday  wasn’t  until  tomorrow.” 
There’s  no  figuring  what  the  public  will  laugh  at. 
Hence  the  employment  of  gag  men  who  can  think  up 
odd  little  things  like  the  above. 

Those  who  liked  the  statuesque  Eileen  Pringle  in 
“Three  Weeks”  Avill  be  doubly  pleased  with  her  in 
“True  As  Steel.”  Here  she  is  a modern  business 
woman— a $50,000  a year  sales  manager — and  we  do 
not  blame  a wealthy  tire  man  (Huntley  Gordon)  for 
falling  in  love  with  her,  not  with  that  salary  attached 
to  her.  By  the  way  when  do  these  high  priced  execu- 
tives work?  Their  desks  are  always  clear  of  papers 
and  they  dispose  of  all  work  by  pushing  a button. 

* 

Heard  a peculiar  kick  the  other  day  from  an  ex- 
hibitor. He  wouldn’t  book  a certain  picture  because 
the  president’s  name  was  displayed  in  letters  as  big  as 
the  name  of  the  feature,  on  the  twenty-four  sheets. 
He  said  he  wasn’t  buying  paper  to  advertise  an  official 
of  a film  company,  he  wanted  his  patrons  to  know  about 
the  picture.  Sounds  like  a legitimate  kick.  That  com- 
pany had  better  look  into  the  designing  of  its  posters. 

* * =1= 

Laura  La  Plante  almost  became  a star  in  “Excite- 
ment” but  she  slipped  back  again  in  “The  Dangerous 
Blonde.”  Universal  could  do  a lot  with  that  little  ac- 
tress with  the  right  kind  of  material.  She’s  pretty 
and  full  of  life.  All  she  needs  is  something  big  to  work 
in  and  a good 
director.  Carl 
L a e m m 1 e has 
made  others  and 
he  could  do  the 
same  thing  with 
Miss  La  Plante. 
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NEW  PICTURES 


High  Speed 

Distributor:  UNIVERSAL 
Producer:  Universal  Pictures 
Corp. 

Length:  4,927  feet 

DIRECTOR HERBERT  BLACHE 

Author Fred  Jackson 

PLAYERS 

Hi  Moreland  

HERBERT  RAWLINSON 

Marjory  Holbrook  ..Carmelita  Geraghty 

Dick  Farrell  Bert  Roach 

Dan’l  Holbrook  Otto  Hoffman 

Rev.  Humphries  ....  Percy  Challenger 

A Burglar Jules  Cowles 

Susanna  Cleo  Bartlett 

Taxi  Driver  J.  Buckley  Russell 

TYPE:  Comedy-drama  presenting  the 
athletic  hero  who  woos  and  wins  the 
banker’s  daughter. 

HIGHLIGHTS:  Ring  battle  at 
fight  chib  ....  Mock  marriage  at  the 
parsonage  ....  Elopment  of  hero  and 
the  girl  and  the  fight  at  the  finish  in 
the  deserted  shack. 

STORY : Moreland,  an  athlete,  who 
seeks  the  hand  of  the  banker’s  daughter, 
is  “framed”  in  a fight  at  the  athletic  club, 
but  beats  the  “ringer”  and  elopes  with 
Marjorie  Holbrook.  Old  man  Holbrook 
follows.  They  are  arrested  for  speeding 
en  route  to  the  minister’s  house  in  the 
next  town  where  they  meet  a burglar, 
who  dons  the  minister’s  garments  and 
“performs”  the  ceremony.  They  are 
given  the  bridal  suite  at  a hotel  but  the 
father  arrives  in  time  to  have  them 
properly  married. 


The  Good  Bad  Boy 

Distributor:  PRINCIPAL 
PICTURES 

Producer:  B.  F.  Zeidman 
Length:  5,198  feet 

{State  Right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picttire  in  your  territory.) 

DIRECTOR EDDIE  CLINE 

Edited Eve  Unsell 

PLAYERS 

Billy  Benson... JOE  BUTTERWORTH 

Judge  Fawcett’s  Daughter 

Mary  Jane  Irving 

John  Benson Forrest  Robinson 

Mrs.  Benson Lucy  Beaumont 

Sidney  Marvin,  Benson’s  Lawyer 

Arthur  Hull 

Walter  Howe Richard  Wayne 

Judge  Fawcett Edwards  Davis 

Browhie,  a real  dog Himself 

TYPE:  Story  of  everyday  boy  life  in 
small  town.  Tale  of  love,  loyalty  and 
golden  days  of  childhood. 

HIGHLIGHTS : Spectacular  fire 
scenes  ....  Acting  of  young  people  in 
cast  ....  Canine  actor  of  unusual  clev- 
erness. 

STORY : Billy  Benson  determines  to 
get  to  the  top  even  though  he  has  been 
reared  in  poverty.  His  father  is  an  in- 
ventor, addicted  to  drink.  Young  Benson 
joins  the  Boy  Scouts,  becomes  bugler  in 
the  organization  and  proves  his  mettle 
through  a series  of  incidents  when  he 
rescues  a little  girl  from  a burning  build- 
ing and  helps  his  dad  recover  his  stolen 
invention. 


Unseen  Hands 

Distributor:  ASSOCIATED  .EX- 
HIBITORS 

Producer : Encore  Pictures 
Length:  5,382  feet 

DIRECTOR JACQUES  JACCARD 

Author Walker  Coleman  Graves,  Jr. 

PLAYERS 

Jean  Scholast  . . . .WA.LLACE  BEERY 
Georges  Le  Quintrec  . . Joseph  Dowling 
Madame  Le  Quintrec  . . Fontaine  La  Rue 

Armand  Le  Quintrec  Jack  Rollins 

Matoaka  Cleo  Madison 

Wapita  Jim  Corey 

Nola  Jamie  Grey 

TYPE:  Melodramatic  story  dealing 

with  a conscience  stricken  murderer  who 
is  continually  pursued  by  “unseen  hands.” 

HIGHLIGHTS : Fight  between 
Jean  and  the  Indian  ....  Operation 
upon  and  death  of  mine  owner  .... 
Good  acting  of  Beery. 

STORY ; Jean,  a wanderer  meets 
Madame  Le  Quintrec,  when  he  helps  a 
farmer  out  of  the  mud.  Later  during  an 
operation  upon  her  husband  J[ean  short 
circuits  the  lights  and  the  mine  owner 
dies.  Jean  marries  the  widow  and  gets 
a power  of  attorney  from  her.  He  sells 
everjrthing  and  escapes  to  Arizona.  The 
son  pursues  him  and  kills  him  in  a fight. 


Marie  Prevost  and  Monte  Blue  who  so 
delightfully  play  Mr.  and  Mrs.  Todd  in 
“How  to  Educate  a Wife.  (Warner 
Bros.) 


Spirit  of  the  U.  S.  A. 

Distributor:  F.  B.  O. 

Producer:  Emory  Johnson 
Length:  8,312  feet 

DIRECTOR EMORY  JOHNSON 

Author Emilie  Johnson 

Adaptor Emilie  Johnson 

PLAYERS 

Johnnie  Gains  . . JOHNNIE  WALKER 

Mary  Gains  Mary  Carr 

Thomas  Gains  Carl  Stockdale 

Jim  Fuller  Dave  Kirby 

John  Burrows  Mark  Fenton 

Zelda  Burrows Rosemary  Cooper 

Otto  Schultz  William  Hooser 

Gretchen  Schultz  Gloria  Grey 

Silas  Gains Cuyler  Supple 

Little  Johnnie Dickie  Brandon 

TYPE:  Melodrama  of  the  home,  of 
a youth  devoted  to  his  parents  and  his 
country.  Virtue  is  rewarded  and  evil 
punished. 

HIGHLIGHTS : Family  conflicts 
....  Evil  zvonian  being  swept  azvay  by 
flood  ....  Hero  going  to  war  .... 
Rescue  of  father  ....  Blowing  up  dam 
and  beating  up  of  superintendent. 

STORY : 'The  Gains  have  two  boys, 
one  the  favorite  of  the  father  the  other 
of  the  mother.  Johnnie  goes  to  war 
joining  the  Salvation  Army  and  gets 
transferred  to  the  fighting  line.  His 
brother’s  wife  turns  the  old  folks  out 
and  they  are  about  to  be  taken  to  the 
poor  house  when  Johnnie  arrives  home 
and  saves  them  and  the  old  home  stead. 

None  So  Blind 

Distributor:  ARROW  PICTURES 

Producer:  State  Pictures  Corp. 

Length:  6 reels 

{State  Right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory.) 
DIRECTOR BURTON  KING 

PLAYERS 

Aaron  Abrams DORE  DAVIDSON 

Rachel  Abrams  Mortimer. . . .Zena  Keefe 

Roger  Mortimer Anders  Randolf 

Ruth Zena  Keefe 

Sheldon  Sherman Edward  Earle 

Rebecca Sonia  NodeU 

Saul  Cohen Bernard  Siegel 

Louis  Cohen Robert  Bentley 

Russell  Mortimer Maurice  Costello 

Hazel  Mortimer Gene  Burnell 

TYPE:  Drama  of  the  Ghetto  and  New 
York  life,  stressing  the  heart  interest  and 
appeal. 

HIGHLIGHTS:  Work  of  Dore 
Davidson  as  the  Jewish  father  and 
Zena  Keefe  as  the  daughter  and  grand- 
daughter ....  Death  of  Rachael  .... 
Abrams  planned  revenge. 

STORY : Rachael,  a Jewish  girl, 

marries  Russell  Mortimer,  wealthy  New 
Yorker,  but  the  match  is  terminated  by 
Russell’s  father.  Her  father  Abrams 
plans  to  revenge  himself  upon  the  Mor- 
timer family  and  years  later  he  gets 
Mortimer  in  his  power.  Abrams,  how- 
ever, relents  when  his  granddaughter’s 
happiness  is  found  to  be  at  stake  and  the 
families  are  reunited. 
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Players  In 

and 

Producers  Of 

New 

Pictures 

{All  photos  by  H.  E.  N.) 


A girl  as  happy  and  friendly  as  her  smile. 
Carrnelita  Geraghty  who  is  playing  oppo- 
site Jack  Dempsey  in  his  ‘‘Hit  and  Win’* 
series  for  Universed. 


Henry  Lehrman,  who  is  the  director  of 
the  famous  Sunshine  comedies  made  by 
Fox  and  distributed  by  the  same  organ- 
ization. 


(Left  to  right)  Bess  Meredith,  scenario  editor,  and  AbrcLhain  Lehr  (left)  and  Samuel  Goldwyn  (right).  Hunt  Stromberg  (left)  who  produced  “The  Fire 
Margaret  Ettinger,  publicity  directress.  Both  are  at  the  United  Studios.  Goldwyn*s  product  goes  Patrol**  for  Chadwick,  and  Leon  Lee  (right)  who 
with  Fred  Niblo,  who  produces  for  Metro.  through  First  I^ational  Distributing  Corporation,  is  producing  Larry  Semon.‘s  first  five  reel  comedy. 


Netalie  Kingston,  leading  lady,  Harry  Sweet,  director,  Alice  Day,  ingenue 
lead  and  Jack  Wagner,  assistant  director  in  the  Mack  Sennett  trav^ty 
“Romeo  2md  Juliet.**  Sennett  comedi^  are  being  distributed  by  Pathe. 


Millard  Webb,  who  is  directing  “Her  Marriage  Vow**  for  Warner  insists 
on  realism  so  David  Abne,  cameraman,  sprays  perfume  on  Margaret 
Livingston  and  Beverly  Bayne,  who  plays  the  lead. 
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Wanderer  of  the 
Wasteland 

Distributor:  PARAMOUNT 
Producer:  Famous  Players-Lasky 
Length:  6,700  feet 

DIRECTOR IRVIN  WILLAT 

Author Grey 

Adaptors George  Hull  and  Victor  Irwm 

Cameraman Joseph  A.  Ball 

Photographed  in  natural  cx)lor  by  Techni- 
color procoBS. 

PLAYERS 

Adam  Larey  JACK  HO.LT 

Magdalene  Virev  Kathlyn  Willliaps 

Mr.  Virey  George  Irving 

Ruth  Virey  Billie 

Dismukes  Noah  Beery 

Guerd  Larey  James  Mason 

Collishaw  Richard  R.  Neill 

Alex  MacKay  Jmnes  Gordon 

Merryvale  tVilliam  Carroll 

Camp  Doctor  Willard  Cooley 

TYPE:  Melodrama  of  the  southwest 

country  telling  of  a man  who  sought 
freedom  and  fortune  in  American  desert, 
fought  in  his  quest  for  gold  and  eventu- 
ally found  himself.  Tale  of  late  sixties. 

HIGHLIGHTS : Southwest  coun- 
try with  beantiful  scenes  of  Mojave 

desert  ....  Escape  of  fugitive  

Fight  with  desert  robbers  ....  Insane 
husband  precipitates  an  avalanche  of 
rocks  down  on  cabin  zvhere  his  wife 


zvaits. 

STORY : Adam  Larey,  an  assayer, 

believing  he  has  killed  his  brother  in  a 
fight  over  money  which  the  latter  is  at- 
tempting to  steal  flees  to  the  desert  to 
escape  a posse.  Ruth  Virey,  daughter 
of  a man  who  is  insane  over  the  idea  that 
his  - wife  is  unfaithful,  is  taken  to  the 
desert  to  live,  but  she  finally  goes  to 
the  city  to  teach  school.  Larey  rescue 
Ruth’s  mother  from  an  avalanche,  in 
which  her  father  is  killed,  and  returns  to 
face  justice,  but  finds  his  brother  alive. 
He  marries  Ruth. 


The  Fighting,  American 

Distributor : UNIVERSAL 
Producer:  Universal  Pictures  Corp. 

Length:  S reels 

DIRECTOR TOM  FORMAN 

Author Wm.  Elwell  Oliver 

Adaptor Harvey  Gates 

PLAYERS 

Bill  Pendleton  PAT  O’MALLEY 

Mary  Brainerd  Mary  Astor 

Danny  Daynes 
Po-Hsing-Chien 

Raymond  Hatton 

Fu  Shing  Warner  Oland 

Quig Edward  J.  Brady 

TYPE:  A comedy-drama  picturing  an 
irrepressible  American  youth  who  stops 
at  nothing  to  win  the  girl  of  his  heart. 
A prize  winning  story  in  Universal’s  in- 
tercollegiate scenario  contest. 

HIGHLIGHTS : Wager  that  hero 
will  propose  to  any  girl  selected  by 
fraternity  brothers  ....  lively  action 
....  Bashful  lover  ....  Ludicrous 
Chinese  army  ....  Air  plane  flight 
mid  rescue  of  girl  in  China. 

STORY:  Bill  Pendleton  makes  wager 
with  college  chums  he  will  propose  to  any 
girl  they  select  to  prove  hie  is  not  afraid 
of  women.  An  old  fashioned  girl  is 
chosen.  She  is  secretly  in  love  with  Bill' 
but  is  disgusted  when  told  about  the 
wager.  She  goes  to  China  to  join  her 
father  and  Bil  follows  where  he  rescues 
her  from  Chinese  revolutionists. 


Hold  Your  Breath 

Distributor:  W.  W.  HODKINSON 
CORP. 


Producer:  A1  Christie 
Length : 6 reels 


Q^IRECTOR SCOTT  SIDNEY 

Author Frank  Roland  Conklin 

Cameramen Gus  Peterson  and  Alex  Phillips 


PLAYERS 

The  Girl DOROTHY  DEVORE 

Her  Fiance Walter  Hiers 

The  Eccentric  Collector ..  Tully  Marshall 

Proprietor  of  Beauty  Parlor 

Jimmie  Adams 

The  Sister Priscilla  Bonner 

Her  Husband Jimmie  Harrison 

City  Editor Lincoln  Plummer 

The  Hairdresser Patricia  Palmer 

The  Customer Rosa  Gore 

Another  Customer Jay  Belasco 

The  Mayor George  Pierce 

Oil  Salesman Victor  Rodman 

Policeman Budd  Fine 

Detective Eddie  Baker 

Street  Merchant Max  Davidson 

Colored  Boy Douglas  Carter 


TYPE:  Comedy  with  girl  reporter 

doing  perilous  climbing  to  recover  lost 
jewels. 

HIGHLIGHTS : Young  lady  cling- 
ing to  side  of  fourteen  story  building 
while  crowd  gasps  ....  Sign  tearing 
loose,  plank  slipping  ....  T error  of 
negro  and  enterprise  of  Hebrezv  ped- 
dler ....  Incident  in  beauty  parlor. 

STORY : Dorothy,  the  girl  reporter, 
who  takes  her  brother’s  place  when  he 
becomes  ill,  is  assigned  to  interview  a 
collector  of  antiques.  A monkey  steals 
a valuable  bracelet  and  Dorothy  is  ac- 
cused of  the  theft.  She  follows  the 
monkey  up  the  side  of  a tall  building 
pursued  by  police  while  a crowd  looks  on. 
Her  sweetheart  tries  to  save  her.  The 
police  finally  capture  her  and  she  is  made 
happy  when  her  brother  becomes  sud- 
denly rich  and  she  accepts  her  Walter. 


Scenes  from  Frank  Lloyd’s  production, 
“The  Sea  Hawk,”  which  First  Na- 
tional will  present. 


Pagan  Passions 

Distributor:  SELZNICK  DIS- 
TRIBUTING CORP. 
Producer:  Rellimeo  Film  Service 
Length : 5,600  feet 


DIRECTOR COLIN  CAMPBELL 

Author Grace  Sanderson  Michie 

Adaptor Grace  Sanderson  Michie 

Cameraman Joseph  Brotherton 


PLAYERS 

John  Dougerfield 

WYNDHAM  STANDING 

Dreka  Langley Rosemary  Theby 

Dr.  Trask Tully  Marshall 

Frank  Langley Sam  De  Grasse 

Billy Raymond  McKee 

Shirley  Dougerfield Barbara  Bedford 

Mrs.  John  Dougerfield June  Elvidge 

TYPE:  Drama  of  the  Malay  Penin- 
sula, China  and  California  showing  the 
effects  of  the  Tropics  on  Americans 
forced  to  live  there.  Has  a regeneration 
angle  at  finish. 

HIGHLIGHTS:  Half-cast  hero  in 
love  with  zvhite  girl  . . . : Baleful  in- 
fluence of  tropics  on  zvhite  people  .... 
Fight  zvith  vicious  Chinamen  .... 
Death  of  Dreka  ....  Fire  in  Chinese 
dive. 

STORY : A wife  made  careless  by 
tropical  heat,  deserts  her  baby  and  steals 
another  woman’s  husband.  She  then  pays 
dearly  for  her  ill  deeds  through  physical 
and  mental  torture.  Her  death  and  re- 
generation brings  about  the  happiness  of 
those  whom  she  had  grievously  wronged. 


Newspictures 


PATHE  NEWS  No.  44:  Wembley,  England, 
Royalty  honors  British  Empire  Exhibition,  King 
George  and  Queen  Mary  escort  King  Ferdinand 
and  Queen  Marie  of  Roumania  in  their  tour  of 
the  exhibition  grounds — Bear  Mountain,  N.  Y. 
Span  across  the  Hudson  River  nears  completion — 
Melbourne,  Australia,  City-wide  celebration 
marks'  welcome  accorded  visiting  British  Fleet — 
Arlington,  Va.,  President  Coolidge  delivers  ad- 
dress at  annual  memorial  exercises  for  the  heroes 
of  the  Civil  War — New  York  City,  slow-motion 
“shots”  of  seal  inhabitants  of  Zoo,  while  being 
fed — In  the  Limelight,  Mexico  City,  Mexico,  Big 
“Red”  demonstration  in  Mexican  Capital — Paris, 
France,  Fratellini  Clowns  bring  cheer  to  sick 
kiddies  in  hospital. 

KINOGRAMS  No.  23S8:  Arlington,  Va., 
President  Coolidge  helps  honor  heroes  of  Con- 
federacy— Victor  Herbert  dead — Bryan  and  Hays 
attend  Presbyterian  convention.  Grand  Rapids, 
Mich. — Brookline,  Mass.,  dance  in  setting  of  Syl- 
vian beauty — Off  to  give  London  thrill,  cowboys 
leave  New  York — Boston  holds  memorial  mass 
for  hero  dead — Trappist  Monastery  marks  75th 
birthday,  Gethsemane,  Ky. — Hellertown,  Pa.,  dy- 
namite turns  blast  furnace  to  scrap  heap — Eng- 
lish and  Rumanian  rulers  see  empire,  London — 
Lakehurst,  N.  J.,  first  views  of  the  Shenandoah, 
Navy  dirigible  after  being  repaired. 

KINOGRAMS  No,  2359:  Fifth  battleship  Di- 
vision has  long-range  battle  practice  off  Califor- 
nia coast — Mexican  reds  swarm  streets  of  Mex- 
ica  City — Sioux  City  zoo  is  proud  of  its  bear 
triplets — New  York,  Yankee  marksmen  off  for 
Olympic  games — Duse  lives  in  sculptor’s  art, 
New  York — Anou  Neuvo,  Cal.,  seals  in  thousands 
end  spring  journey — Washington  youngsters  only 
in  ladio  program — Los  Angeles  athletes  class  in 
Olympic  try-outs — Tres  Marias,  Mex,,  earthquake 
drive  natives  to  hills — Trappist  monastery  marks 
75th  birthday  at  Gethsemane,  Ky. — Giant  crowd 
at  Indianapolis  auto  races. 

INTERNATIONAL  NEWS  No.  45:  Wem- 
bley, England,  Kings'  and  Queens  view  British 
Exposition  wonders — LaCourtine,  France,  huge 
explosion  tests  length  of  sound  waves — Heller- 
town,  Pa.,  blast  furnace  takes  spectacular  top- 
ple— Snapshots  of  news  of  day,  New  York  City, 
White  peacock  makes  bow.  Major  W.  O.  Clark 
starts  work  on  bonus  checks — Marseilles,  France, 
African  potentate  takes'  France  by  storm — Cedar- 
hurst,  L.  I.,  Canine  race, 

INTERNATIONAL  NEWS  No.  46:  Advance 
sidelights  on  Presidential  convention — Paris,  Trial 
flights  for  Bennett  Balloon  classic — Indians  brave 
swift  rapids  to  spear  salmon  at  Prosser,  Wash. — 
U,  S.  World’s  flight  stirs  farthest  ends*  of  globe, 
Yetorufu,  Japan,  celebrates — General  Pershing 
meets  newest  recruit,  Babe  Ruth,  Washington, 
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ASSOCIATED  EXHIBITORS 

CHECHAHCOS,  THE,  Albert  Van  Antwerp, 
Eva  Gordon,  Gladys  Johnston,  7.  An.  Lewis 
H.  Moomaw.  Dir.  Lewis  H.  Moomaw.  N-P 
6/7/24. 

LONE  WOLF,  THE,  Jack  Holt,  Dorothy  Dal- 
ton, 7.  Crook  melodrama.  An.  Louis  Joseph 
Vance.  Dir.  S.  E.  V.  Taylor. 

SPITFIRE,  THE,  Betty  Blythe,  Elliot  Dexter, 
Robert  Warwick,  Pauline  Garon,  Lowell  Sher- 
man, 7.  Society-stage  drama.  Au.  Frederic  Ar- 
nold Kummer.  Dir.  Wm.  Christy  Cabanne. 
N-P  6/7/24. 

WHEN  A GIRL  LOVES,  Agnes  Ayres,  Percy 
Marmont,  Robert  McKim,  Kathlyn  Williams, 
Mary  Alden,  George  Siegmann,  6.  Drama  of. 
Revolutionary  Russia.  Au.  Victor  Hugo  Hal- 
perin.  Dir.  Halperin  and  C.  R.  Wallace. 

WHY  GET  MARRIED,  Andree  Lafayette,  Helen 
Ferguson,  Jack  Perrin,  Orpha  Alba,  6.  Do- 
inestic  Drama.  Au.  William  M.  Conselman. 
Dir.  Paul  Cazeneuve. 


FILM  BOOKING  OFFICES 

BELOVED  VAGABOND,  THE,  Carlyle  Black- 
well  and  company,  6.  Society  drama.  Au.  Wil- 
liam J.  Locke.  Dir.  Fred  Leroy  Granvijle. 

DANGER  LINE,  THE,  Sessue  Hayakawa,  6. 
Drama.  Au.  Claude  Farrere.  Dir.  E.  E.  Vio- 
let. N-P  6/7/24. 

GALLOPING  GALLAGHER,  Fred  Thomson, 
5.  Western  comedy  drama.  Au.  Marion  Jack- 
son.  Dir.  Albert  Rogell. 

GIRL  OF  THE  LIMBERLOST,  Gloria  Grey, 
Emily  Fitzroy,  Arthur  Currier,  Cullen  Landis, 
Gertrude  Olmsted,  Raymond  McKee,  Virginia 
Boardman,  6.  Drama.  Au.  Gene  Stratton 
Porter.  Dir.  James  Leo  Meehan. 

HIS  FORGOTTEN  WIFE,  Madge  Bellamy, 
Warner  Baxter,  7.  After  war  drama.  Au. 
Will  Lambert.  Dir.  William  A.  Seiter. 

SILENT  STRANGER,  THE,  Fred  Thomson,  5. 
Western  melodrama.  Au.  Marion  Jackson. 
Dir.  Albert  Rogell. 

UNTAMED  YOUTH,  Derelys  Perdue,  Lloyd 
Hughes,  Ralph  Lewis,  6.  Drama.  Adapted 
from  the  stage  play  of  the  same  name.  Dir. 
Emile  Chautard. 

YANKEE  MADNESS,  George  Larkin,  Billie 
Dove,  Walter  Long,  5.  South  American  melo- 
drama. Au.  Charles  R.  Seeling.  Dir.  Charles 
R.  Seeling. 


FIRST  NATIONAL 


CYTHEREA,  Irene  Rich,  Lewis  Stone,  Norman 
Kerry,  Betty  Bouton,  Alma  Rubens,  Constance 
Bennett,  8.  Society  drama.  Au.  Joseph  Her- 
gesheimer.  Dir.  George  Fitzmaurice. 

ENCHANTED  COTTAGE,  THE,  Richard  Bar- 
thelmess.  May  McAvoy,  7.  After-war  drama 
adapted  from  Arthur  Wing  Pinero’s  stage  play. 
Dir.  John  S.  Robertson. 

GALLOPING  FISH,  Louise  Fazenda,  Sidney 
Chaplin,  5.  Bedroom  Farce.  Au.  Frank  R. 
Adams.  Dir.  Del  Andrews. 

GOLDFISH,  THE,  Constance  Talmadge,  Jack 
Mulhall,  Frank  Elliot,  Jean  Hersholt,  Zasu 
Pitts,  8.  Farce  comedy.  Adapted  from  Gladys 
Unger’s  stage  play.  Dir.  Jerome  Storm. 

LILIES  OF  THE  FIELD,  Corinne  Griffith,  Con- 
way Tearle,  Alma  Bennett,  Sylvia  Breamer, 
Myrtle  Stedman,  9.  Heart  interest  drama. 
Adapted  from  William  Hurlbut’s  stage  play. 
Dir.  John  Frances  Dillon. 

MARRIAGE  CHEAT,  THE,  Percy  Marmont, 
Leatrice  Joy,  Adolphe  Menjou,  7.  South  Sea 
island  drama.  Au.  Frank  R.  Adams.  Dir. 
John  Griffith  Wray. 

PERFECT  FLAPPER,  THE,  Colleen  Moore, 
Frank  Mayo.  Sydney  Chaplin,  Phyllis  Haver,  7. 
Au.  Jessie  Henderson.  Dir.  John  Frances  Dil- 
lon. N-P  6/7/24. 

SECRETS,  Norma  Talmadge,  Eugene  O’Brien, 
Emily  Fitzroy,  9.  English  and  western  drama, 
.■^u.  Rudolph  Bessier  and  May  Edgington.  Dir. 
Frank  Borzage. 


Abbreviations 

AU.:  Author. 

DIR.:  Director. 

NUMERALS:  Length  of  picture 
in  footage  or  reels. 

N-P  br  REV.:  Date  of  Herald 
issue  containing  “New  Pictures” 
analysis  or  review  of  picture. 

Picture  information  amassed  in 
this  department  of  the  “Herald” 
during  each  six  months  period  is  in- 
corporated in  the  semi-annual  edi- 
tions of  “The  Box  OMce  Record” 
for  permanent  reference.  See  pub- 
lished editions  of  the  “Record”  for 
information  on  older  pictures. 


SON  OF  THE  SAHARA,  Bert  Lytell,  Claire 
Windsor,  Rosemary  Theby,  Montagu  Love,  8. 
Desert  romance.  Au.  Louis  Gerard.  Dir.  Ed- 
win Carewe. 

THOSE  WHO  DANCE,  Blanche  Sweet,  Bessie 
Love,  Warner  Baxter,  Robert  Agnew,  John 
Sainpolis,  Lucille  Ricksen,  8.  Melodrama.  Au. 
George  Kibbe  Turner.  Dir.  Lambert  Hillyer. 
N-P  6/7/24. 

WHITE  MOTH,  THE,  Barbara  LaMarr,  Conway 
Tearle,  7.  Parisian  Drama.  Au.  Izola  For- 
rester. Dir.  Maurice  Tourneur.  N-P  5/31/24. 

WHY  MEN  LEAVE  HOME,  Lewis  Stone,  He- 
lene Cradwick,  Alma  Bennett,  Mary  Alden, 
William  V.  Mong,  8.  Modern  domestic  drama. 
Au.  Avery  Hopwood.  Dir.  John  M.  Stahl. 

WOMAN  ON  THE  JURY,  THE,  Sylvia  Brea- 
mer, Frank  Mayo,  Henry  B.  Walthall,  Hobart 
Bosworth,  Bessie  Love,  Mary  Carr,  Myrtle 
Stedman,  Roy  Stewart,  Jean  Hersholt,  Ford 
Sterling,  7.  Modern  society  drama.  Au.  Ber- 
nard K.  Burns.  Dir.  Harry  O.  Hoyt. 

FOX  FILM  CORP. 

ARIZONA  EXPRESS,  THE,  Special  cast,  7. 
Western  melodrama.  Au.  Lincoln  J.  Carter. 
Dir.  Thomas  Buckingham. 

CIRCUS  COWBOY,  THE,  Charles  Jones,  Mar- 
ian Nixon,  S.  Melodrama.  Au.  Louis  Sher- 
win.  Dir.  William  Wellman. 

MAN’S  MATE,  John  Gilbert,  Renee  Adoree,  6. 
Crook  melodrama.  Au.  Charles  Kenyon.  Dir. 
Edmund  Mortimer. 

PLUNDERER,  THE,  Frank  Mayo,  Evelyn 
Brent,  Edward  Phillips,  6.  Mine  drama.  Au. 
Roy  Norton.  Dir.  George  Archainbaud. 

TROUBLE  SHOOTER,  THE,  Tom  Mix,  6. 
Western  melodrama.  Au.  Frederick  and  Fanny 
Hatton.  Dir.  John  Conway. 

VAGABOND  TRAIL,  THE,  Charles  Jones. 
Marian  Nixon,  6.  Western  melodrama.  Adapted 
from  George  Owen  Baxter’s  novel  “Donnegan.” 
Dir.  William  Wellman. 

GOLDWYN  COSMOPOLITAN 

RECOIL,  THE,  Mahlon  Hamilton,  Betty  Blythe, 
7.  Society  draiT.a.  Au.  Rex.  Beach.  Dir.  T. 
Hayes  Hunter.  N-P  5/31/24. 

REJECTED  WOMAN,  THE,  Alma  Rubens, 
Conrad  Nagel,  Wyndham  Standing,  8.  Melo- 
drama. Au.  John  Lynch.  Dir.  Albert  Parker. 

SECOND  YOUTH,  Alfred  Lunt,  Mimi  Palmeri, 
Jobyna  Howland,  Faire  Binney,  7.  Farce  com- 
edy. Au.  Allen  Updegraff.  Dir.  Albert  Parker. 

TRUE  AS  STEEL,  Aileen  Pringle,  Huntley  Gor- 
don, Norman  Kerry,  Eleanor  Boardman,  Cleo 
Madison,  Louise  Fazenda,  7 — Business  drama. 
Au. ; Rupert  Hughes.  Dir.  Rupert  Hughes. 

HODKINSON 

LIGHTNING  RIDER,  THE,  Harry  Carey,  6. 
Western.  Au.  Shannon  Fife.  Dir.  Lloyd 
Ingraham.  N-P  5/31/24. 


MIAMI,  Betty  Compson,  Benjamin  F.  Finney, 
Jr.,  Lawfird  Davidson,  Hedda  Hopper,  6.  Au. 
John  Lynch.  Dir.  Alan  Crosland.  N-P  6/7/24. 

TRY  AND  GET  IT,  Bryant  Washburn,  Billie 
Dove,  Edward  Horton,  6 — Comedy.  Au. ; Eu- 
gene P.  Lyle,  Jr.  Dir.  Cullen  Tate. 

WANDERING  HUSBANDS,  James  Kirk- 
wood,  Lila  Lee,  6 — Society  drama.  Au. : C. 
Gardner  Sullivan.  Dir.  William  Beaudine. 

WHICH  SHALL  IT  BE,  Special  cast,  5.— 
Based  on  school  poem  “Not  One  to  Spare,” 
known  a quarter  of  a century  ago.  Dir.  Ren- 
aud  Hoffman. 


METRO 

BOY  OF  FLANDERS,  Jackie  Coogan,  Josef 
Swickard,  Nigel  De  BruHer,  7. — Human  in- 
terest drama.  Au. : Louis  De  La  Rame 
(Ouida).  Dir.  Victor  Schertzinger. 

HAPPINESS,  Lauretta  Taylor,  Pat  O’Malley, 
Hedda  Hopper,  8 — Comedy-drama.  Au. ; J. 
Hartley  Manners.  Dir.  King  Vidor. 

MLLE.  MIDNIGHT,  Mae  Murray,  John  Sain- 
polis, Monte  Blue,  Robert  McKim,  Nigel  de 
Brulier,  Otis  Harlan,  8 — Society  drama.  Au. : 
John  Russell  and  Carl  Harbaugh.  Dir.  Rob- 
ert Z.  Leonard. 

SHERLOCK,  JR.,  Buster  Keaton,  5 — Comedy. 
Au. : Jean  Havez,  Joe  Mitchell,  Clyde  Bruck- 
man.  Dir.  Buster  Keaton. 

SHOOTIl^G  OF  DAN  McGREW,  THE,  Bar- 
bara LaMarr,  Lew  Cody,  Percy  Marmont,  Max 
Ascher,  Fred  Warren,  George  Siegmann,  Mae 
Busch,  7 — Alaska  melodrama.  Adapted  from 
Robert  W.  Service’s  poem.  . Dir.  Clarence 
Badger. 

WOMEN  WHO  GIVE,  Frank  Keenan,  Renee 
Adoree,  Robert  Frazer,  Barbara  Bedford,  8 — 
Sea  drama.  Au. : Sarah  P.  McLean  Greene. 
Dir.  Reginald  Barker. 


PARAMOUNT 

BLUFF,  Agnes  Ayres,  Antonio  Moreno,  6. 
Comedy-drama.  Au.  Rita  Weiman  and  Jose- 
phine L.  Quirk.  Dir.  Sam  Wood.  N-P  5/31/24. 

BREAKING  POINT.  THE,  Nita  Naldi,  Patsy 
Ruth  Miller,  George  Fawcett,  Matt  Moore,  7 — 
Society  drama.  Au. : Mary  Roberts'  Rinehart. 
Dir.  Herbert  Brenon. 

CONFIDENCE  MAN,  THE,  Thomas  Meighan, 
Virginia  Valli,  Margaret  Seddon,  6. — Comedy 
drama.  Au. : Laura  York  Erskine  and  Rob- 
ert H.  Davis.  Dir.  Victor  Heerman, 

DAWN  OF  TOMORROW,  THE.  Jacqueline 
Logan,  Raymond  Griffith,  David  Torrence,  6 — 
Crook  drama.  Au. : Frances  Hodgson  Burnett. 
Dir.  George  Melford. 

ENEMY  SEX,  THE,  Betty  Compson.  Sheldon 
Lewis,  Huntley  Gordon,  Percy  Marmont,  8.  Au. 
Owen  Johnson.  Dir.  James  Cruze.  N-P  6/7/24. 

FAIR  WEEK,  Walter  Hier.s,  Constance  Wilson, 
Carmen  Phillips,  S — Comedy  drama.  Au. : 
Walter  Wood..  Dir.  Rob  Wagner. 

FIGHTING  COWARD,  THE,  Ernest  Torrence, 
Mary  Astor,  Noah  Beery,  Cullen  Landis,  Phyl- 
lis Haver,  7 — Comedy  drama.  Adapted  from 
Booth  Tarkington’s  stage  play,  “Magnolia.” 
Dir.  James  Cruze. 

ICEBOUND,  Lois  Wilson,  Richard  Dix,  7~ 
New  England  drama.  Au.  Owen  Davis'.  Dir-. 
William  de  Mille. 

MEN,  Pola  Negri,  Robert  Frazer,  Robert 
Edeson,  Joseph  Swickard,  7.  Drama.  Au. 
Dimitri  Buchowetzki.  Dir.  Dimitri  Bucho- 
wetzki.  N-P  S/31/24. 

MORAL  SINNER,  THE,  Dorothy  Dalton,  6— 
Crook  drama.  Based  on  stage  play,  “Leah 
Kleschna.”  Dir.  J.  Clarkson  Miller. 

SINGER  JIM  McKEE,  William  S.  Hart,  Phyl- 
lis Haver,  George  Siegmann,  7 — Western  drama. 
Au. : Hart.  Dir.  Clifford  S.  Smith. 

SOCIETY  SCANDAL,  Gloria  Swanson.  Rod 
LaRoque,  Ricardo  Cortez,  7 — Society  drama. 
Adapted  from  Sutro’s  “The  Laughing  Lady.” 
Dir.  Alan  Dwan. 
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TRIUMPJI, -Leatrice  Joy,  Rod  LaRoque  and 
all-star  cast,  9 — Drama.  Au. : May  Edgington. 
Dir.  Cecil  DeMille. 


PATHE 

GIRL  SHY,  Harold  Lloyd,  Jobyn  Ralston,  Rich- 
ard Daniels,  Carlton  Griffiths,  8 — Comedy.  Au. : 
Sam  Taylor.  Dir.  Fred  Newmeyer  and  Sam 
Taylor. 

KING  OF  WILD  HORSES,  THE,  Rex,  the  stal- 
lion, Edna  Murphy,  Leon  Bary,  Pat  Harti- 
gan,  6 — Horse  melodrama.  Au. : Hal  Roach. 
Dir.  Fred  Jackson. 


SELZNICK 

DAUGHTERS  OF  TODAY,  Patsy  Ruth  Miller, 
Ralph  Graves,  Edna  Murphy,  Edward  Hern, 
Philo  McCullough,  George  Nichols,  Gertrude 
Claire,  Truman  Vandyke,  Dorothy  Wood, 
Phillips  Smalley,  Zasu  Pitts,  H.  J.  Hobert, 
Fontaine  LaRue,  Marjorie  Bonner,  7 — Au. ; 
Lucien  Hubbard.  Dir.  Rollin  Sturgeon. 

SINNER  OR  SAINT,  Betty  Blythe,  William 
Collier,  Jr.,  6 — Comedy  drama.  Au. ; Dorothy 
Farnum.  Dir.  Lawrence  Windom. 

TWENTY  DOLLARS  A WEEK,  George  Arliss, 
Taylor  Holmes,  Edith  Roberts,  6 — Comedy. 
Dir.  Harry  A.  Fishbeck. 


UNITED  ARTISTS 

DOROTHY  VERNON  OF  HADDON  HALL, 
Mary  Pickford,  10 — Costume  drania.  Au. ; 
Charles  Major.  Dir.  Marshall  Neilan. 

HILL  BILLY,  THE,  Jack  Pickford,  Lucille 
Rickson,  6 — Kentucky  mountain  melodrama. 
.‘\u. : John  Fox,  Jr.  Dir.  George  Hill. 

THIEF  OF  BAGDAD,  THE,  Douglas  Fair- 
banks, Julanne  Johnston,  Snitz  Edwards,  Anna 
May  Wong,  12 — Fantasy.  Au.  : Elton  Thomas. 
Dir.  Raoul  Walsh. 


UNIVERSAL 

DANCING  CHEAT,  THE,  Herbert  Rawlinson, 
Alice  Lake,  5. — Southern  melodrama.  Au. ; 
Calvin  Johnson.  Dir.  Irving  Cummings. 

DANGEROUS  BLONDE,  THE,  Laura  La- 
Plante,  5.  Comedy-drama.  Au.  Hulbert  Foot- 
ner.-  Dir.  Robert  F.  Hill.  N-P  S/31/24. 

EXCITEMENT,  Laura  LaPlante,  Edward 
Hearn,  5 — Comedy  love  drama.  Au. : Hugh 
Hoflfman.  Dir.  Robert  H.  Hill. 

FORTY-HORSE  HAWKINS,  Hoot  Gibson,  6 — 

Western  comedy  drama.  Au. : Raymond 
Schrock  and  Edward  Sedgwick.  Dir.  Edward 
Sedgwick. 

RIDERS  UP,  Creighton  Hal,  George  Cooper, 
Ethel  Shannon,  Kate  Price,  Robert  Brower,  S 
- — Race  track  comedy  drama.  Au. : Gerald 
Beaumont.  Dir.  Irving  Cummings. 

SIGNAL  TOWER,  THE,  Virginia  Valli,  Rock- 
liffe  Fellows,  Wallace  Beery,  7 — Drama.  Au. : 
Wadsworth  Camp.  Dir.  Clarence  Brown. 

STOLEN  SECRETS,  Herbert  Rawlinson,  5.— 
Crook  melodrama.  Au. ; Richard  Goodall.  Dir. 
Irving  Cummings. 

STORM  DAUGHTER,  THE,  Starring  Priscilla 
Dean,  6 — Sea  melodrama.  Au. : Leete  Ren- 
ick Brown.  Dir.  George  Archinbaud. 


VITAGRAPH 

BETWEEN  FRIENDS,  Lou  Tellegen,  Norman 
Kerry,  Anna  Q.  Nilsson,  7 — Society  drama. 
Au. : Robert  W.  Chambers.  Dir.  J.  Stuart 
Blackton. 

BORROWED  HUSBANDS,  Florence  Vidor, 
Earle  Williams,  Rockliffe  Fellows,  Robert  Gor- 
don, 7 — Light  comedy.  Au. : Mildred  K.  Bar- 
bour. Dir.  David  Smith. 

VIRTUOUS  LIARS,  Special  cast,  6 — Society 
drama.  Au. ; E.  C.  Holland.  Dir.  Whitman 
Bennett. 


WARNER  BROTHERS 

BEAU  BRUMMEL,  John  Barrymore,  Mary 
Astor,  Carmel  Myers,  Alec  B.  Francis,  Irene 
Rich,  Willrad  Louis,  10 — Adapted  from  the 
stage  play  by  Clyde  Fitch.  Dir.  Harry  Beau- 
mont. 

BROADWAY  AFTER  DARK,  Adolphe  Menjou, 
Norma  Shearer,  Willard  Louis,  Carmel  Myers, 
Anna  Q.  Nilsson,  8.  Melodrama.  Au.  Owen 
Davis.  Dir.  Monta  Bell.  N-P  5/31/24. 

GEORGE  WASHINGTON,  JR.,  Wesley  Barry, 
Gertrude  Olmstead,  Charles  Conklin,  Otis  Har- 
lan, Eddie  Phillips,  Leon  Barry,  Eaton  Ham, 
William  Courtright,  7 — Adapted  from  George 
M.  Cohan’s  stage  play.  Dir.  Rex  Taylor. 

HOW  TO  EDUCATE  A WIFE,  Mary  Prevost 
Monte,  Blue,  6.  Domestic  Comedy.  Au. 
Elinor  Glyn.  Dir.  Monta  Bell.  N-P  5/31/24. 


STATE  rights] 


APACHE  DANCER,  THE  (Aywon),  George 
Larkin,  Marie  Newell,  5.  Melodrama.  Dir, 
Charles  Seeling.  N-P  5/31/24. 

CROSSED  TRAILS  (Independent  Pictures), 
J.  P.  McGowan,  Franklyn  Farnum,  5.  Au. 
James  Ormont.  Dir.  J.  P.  McGowan.  N-P 
5/31/24. 

DARING  YEARS,  THE  (Equity),  Charles  Em- 
mett Mack,  Mildred  Harris,  Mary  Carr,  Clara 
Bow,  6. — Society  melodrama.  Dir.  Daniel  Car- 
son  Goodman. 

DAUGHTERS  OF  PLEASURE  (Principal),  Ma- 
rie Prevost,  Monte  Blue,  6.  Au.  Caleb  Proc- 
tor. Dir.  William  Beaudine.  N-P  6/7/24. 

DRUMS  OF  JEOPARDY  (Truart),  Elaine  Ham- 
merstein.  Jack  Mulhall,  David  "rorrence,  Wal- 
lace Beery,  6. — Mystery  drama.  Au. ; Harold 
McGrath.  Dir.  Edward  Dillon. 

FIRE  PATROL,  THE  (Chadwick),  Anna  Q. 
Nilsson,  Spottiswoode  Aitken,  Madge  Bellamy, 
Johnny  Harron,  7.  Au.  Harkins  and  Barber. 
Dir.  Hunt  Stromberg.  N-P  6/7/24. 

FLASHES  OF  ACTION,  U.  S.  Signal  Corps 
photographs  taken  back  of  the  lines  during 
the  World  War.  State  rights  exchanges. 

FLOODGATES  (Lowell),  John  Lowell,  Evan- 
geline Russell,  7. — Lumber  country  melodrama. 
Au. : L.  Case  Russell.  Dir.  Joseph  Settle. 

GREATEST  LOVE  OF  ALL,  THE  (Beban) 
George  Beban,  7. — Crook  melodrama.  Au. : 
George  Beban.  Dir.  George  Beban. 

GROWING  BETTER  (Sanford),  William  Patton, 
Alice  Saunders,  5.  Western.  Au.  William 
Patton.  Dir.  Horace  B.  Carpenter.  N-P 
5/31/24. 

IN  FAST  COMPANY  (Truart),  Richard  Tal- 
madge,  6.  Stunt  melodrama.  Au.  Alfred  A. 
Cohn.  Dir.  James  W.  Horne.  N-P  5/31/24. 

LISTEN  LESTER  (Principal),  Harry  Myers, 
Louise  Fazenda,  Eva  Novak,  Alec  Francis,  6. 
Comedy  Drama.  Au.  Louise  Milestone.  Dir. 
William  A.  Seiter.  N-P  5/31/24. 

MILE-A-MINUTE  MORGAN  (Sanford),  Matty 
Mattison,  Vivian  Rich,  5.  Comedy-drama.  Dir. 
Horace  Carpenter.  N-P  5/31/24. 

POWDER  RIVER  (Braden  & Chester),  Wood- 
row  Wilson,  Theodore  Roosevelt,  General  Per- 
shing, the  enemy,  the  A.  E.  F.,  6 — Flashes  of 
U.  S.  soldiers  in  action  “over  there.”  Photo- 
graphed by  U.  S.  Signal  Corps. 

RACING  LUCK  (Grand  Asher),  Monty  Banks, 
Helen  Ferguson,  Lionel  Belmore,  6. — Comedy 
drama.  Dir.  Herman  C.  Raymaker. 

STRANGER  OF  THE  NORTH,  THE  (North 
Star)  Richard  C.  Travers,  Ruth  Dwyer,  Charles 
E.  Graham,  Decacia  Mooers,  6 — Nova  Scotia 
melodrama.  Dir.  John  Noble. 

SURGING  SEAS  (New-Cal),  Charles  Hutchin- 
son, Edith  Thornton,  George  Hackathorne, 
David  Torence,  Pat  Harmon,  5 — Thrill  melo- 
drama. Dir.  William  Steiner. 


The  Theatre 

(Concluded  from  Page  sg) 


1863  and  1898  followed,  climaxed  with 
“Over  There”  representing  the  war  spirit 
of  1917,  after  which  the  drops  parted  to 
reveal  a dugout  interior  in  which  the 
Chicago  Theatre  Quartette  sang  “Rose  of 
Picardy”  with  lights  admirably  repro- 
ducing the  trench  atmosphere.  The 
number  ended  with  a nurse  tableau  faded 
in,  upper  right,  to  sweeping  applause. 

While  a very  few  minutes  were  devoted 
to  the  feature,  the  response  was  all  that 
could  have  been  desired.  It  is  also  not- 
able that  the  Chicago  made  this  an  added 
feature,  giving  also  their  customary  pro- 
gram allotment  of  two  staged  produc- 
tions. 

What  Will  You  Do 
For  the  Fourth 

John  Creamer,  how  are  you  going  to 
observe  the  Fourth? 

H.  E.  Jameyson,  how  are  you  plan- 
ning to  make  Wichita  spend  the  day 
mainly  in  Miller  theatres? 

Frank  L.  Browne,  you’ve  just  about 
got  time  to  let  us  know  in  time  to  tell 
the  trade  in  time  what  j’ou  are  going 
to  do  at  the  Liberty  in  Long  Beach  and 
the  Cabrillo  at  San  Pedro. 

Fred  S'.  Meyer,  what  have  you  in  mind? 

Len  S.  Brown,  how  are  you  going 
after  St.  Paul? 

Frank  H.  Burns,  will  Orlandoans 
spend  the  day  with  you,  and  why? 

Arthur  Swanke,  will  it  be  a red,  white 
and  blue  front? 

Fred  Hinds,  do  you  own  the  firetvorks 
concession,  too? 

Dave  Morrison,  can  you  ballyhoo  a 
national  holiday  as  well  as  you  did  “The 
Galloping  Fish?” 

George  Rea,  what’s  Oscar's  successor 
booked  to  do? 


Fully  Equipped 
Studio  For  Lease 


Available  Immediately 


A STUDIO  completely  equipped  with  every  modern  motion  picture 
appliance. 

This  includes  three  spacious  stages,  one  of  them  enormous  — dressing 
rooms  of  the  latest  type  — every  requirement  and  convenience  of  a 
thoroughly  appointed  establishment.  For  terms  apply  to 

Max  Golden 
FOX  FILM  STUDIOS 

West  Fifty-fifth  St.,  New  York  City 
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THE  FILM  MART 


F.  B.  O. 

MAJOR  H.  C.  S.  THOMSON  has  ex- 
pressed himself  as  being  very  optimistic 
over  the  trade  conditions  in  the  industry 
in  general  and  F.  B.  O.’s  outlook  for  the 
future.  In  a statement  issued  this  week  he 
points  out  that  the  sound  financial  condi- 
tions here  and  the  more  settled  conditions 
abroad  are  certain  to  aid  the  film  industry. 
+ + + 

F.  B.  O.’S  WEST  Coast  publicity  staff  un- 
der the  direction  of  Hy  Daab  effected 
one  of  the  most  comprehensive  exploita- 
tion campaigns  ever  undertaken  on  the 
West  Coast  when  they  line  up  the  recruit- 
ing service  of  the  United  States  Army  in 
a drive  on  “The  Spirit  of  the  U.  S.  A.” 

First  National 

FIRST  NATIONAL  Productions,  Inc., 
is  planning  to  operate  simultaneously 
three  production  units  and  produce  at 
least  six  feature  pictures  before  Fall.  One 
of  these,  “Single  Wives,”  is  already  in 
production  and  two  others  are  to  be 
started  within  a week.  . . . Colleen 

Moore  and  Conway  Tearle  are  to  be  co- 
featured in  “Temperament.” 

+ + + 

EDWIN  CAREWE  is  in  Monterey  writ- 
ing the  screen  treatment  of  his  forth- 
coming story,  tentatively  titled  “The 
Ragged  Messenger.”  J.  G.  Hawkes  is 
collaborating.  . . . June  2 saw  the  world’s 
premiere  of  “The  Sea  Hawk”  at  the  As- 
tor  theatre.  New  York.  The  picture  went 
in  to  that  theatre  for  an  extended  run. 

+ + + 

FIRST  NATIONAL  has  revised  its  list 
of  five  re-issues  for  the  summer  months. 
Marshall  Neilan’s  “Dinty”  has  been  se- 
lected as  one  of  the  five.  The  list  now 
stands:  “The  River’s  End,”  “Dinty,”  “Go 
and  Get  It,”  “The  Hottentot”  and  “No- 
mads of  the  North.” 

Associated  Exhibitors 

ANNOUNCEMENT  IS  made  by  J.  S. 

Woody  of  the  closing  of  a contract 
with  Jones,  Linick  and  Schaefer,  Chicago, 
for  an  indefinite  run  of  “The  Chechah- 
cos,”  starting  the  latter  part  of  June. 
No  house  has  been  named  definitely  but 
it  is  understood  the  picture  will  go  into 
one  of  the  big  loop  houses. 

+ + + 

EVA  GORDON,  who  plays  the  leading 
role  in  “The  Chechahcos,”  has  received 
a cabled  request  to  rejoin  the  Danish 
Players  of  Copenhagen  Miss  Gordon  was 
with  that  company  prior  to  her  engage- 
ment in  her  current  production.  It  is 
doubtful  whether  she  will  accept. 

Universal 

INTERNATIONAL  News  reel  No.  44 
shows  the  famous  Kilauea  volcano  in 
actual  stages  of  eruption  ....  Dempsey’s 
two-reelers  (the  first  two  of  them)  were 
given  a pre-view  in  Los  Angeles  prior 
to  being  sent  East  and  word  from  the 
Coast  indicates  that  all  who  saw  the  pic- 
tures were  unanimous  in  voting  them 
excellent  in  entertainment  quality. 

+ + + 

CARMELITA  GERAGHTY  is  Jack 
Dempse5ds  brunette  leading  lady  while 


Esther  Ralston  takes  her  place  when  a 

blonde  is  called  for Among  the  many 

stunts  pulled  by  Tiger  Jack  O’Day,  the 
part  played  by  Dempsey  in  his  two- 
reelers,  is  the  purchase  of  an  orphan  asy- 
lum, just  to  make  his  manager’s  life  a 
bit  more  complicated. 

Paramount 

THEODORE  ROBERTS  will  return  to  the 
screen  after  his  long  illness  in  “Feet  of 
Clay”,  Cecil  B.  DeMille's  current  picture  for 

Paramount DeWitt  Jennings  has  been 

added  to  the  cast  of  “Merton  of  the  Mov- 
ies.” ....  Donald  Hall,  who  played  in  “Un- 
guarded Women”  has  been  selected  to  play  a 
part  in  “A  Woman  of  Fire”. 

■«■  + + 

MARGARETTA  TUTTLE,  author  of 
“Feet  of  Clay”  will  assist  in  the  supervi- 
sion of  the  production  ....  Betty  Comp- 
son  has  returned  from  Miami  and  is  starting 
work  on  the  first  picture  under  her  new 
long  term  contract  with  Paramount.  It  is 

called  “The  Female” Berty  Wales,  the 

six  year  old  musical  prodigy,  has  an  impor- 
tant role  in  “A  Woman  of  Fire.” 

+ + + 

PRODUCTION  WORK  on- Rex  Beach’s 
“The  Sainted  Devil”  starring  Rodolph 
Valentino,  has  been  started  at  the  Para- 
mount Long  Island  stiMios  ....  Richard 
Dix  and  Bebe  Daniels  have  left  for  Nassau, 
Bahama  Islands,  to  film  exteriors  for  “Sin- 
ners in  Heaven”.  Montagu  Love  and  Betty 
Hilburn  are  the  other  principals  making  the 
trip. 

Pathe 

PATHE  NEWS  presents  in  its  news- 
reel No.  43,  an  exclusive  picture  of  the 
American  around-the-world  flyers  land- 
ing at  the  Aleutian  Islands  leaving  for 

their  flight  across  the  Pacific 

Ralph  Graves,  Sennett’s  new  star,  has 
just  completed  “East  of  the  Water 

Plug” The  Hal  Roach  feature 

“The  Upstate  Slicker”  is  well  on  the  way 
toward  completion. 

+ + + 

JACQUELINE  LOGAN  has  been 
signed  for  an  important  role  in  the  new 
Charles  Ray  picture  “Smith”.  It  is  plan- 
ned to  have  the  picture  ready  for  release 
about  September  1.  . . . “Yorktown”, 
eleventh  of  the  “Chronicle  of  America” 
series,  is  to  be  releasd  July  15 “Ru- 

pert of  Hee-Haw”  and  “Yukon  Jake” 
head  the  list  of  Pathe  releases  for  this 
week. 

Fox 

ONE  OF  FOX’S  special  attractions  for 
the  new  season  will  be  a picturization 
of  Zane  Grey’s  “The  Last  of  the  Duanes” 
with  Tom  Mix  in  the  stellar  role.  Lynn 
Reynolds  is  directing  and  Marian  Nixon 
has  the  feminine  lead. 

+ + + 

THE  LATEST  Tom  Mix  release,  origi- 
nally titled  “The  Love  Bandit”  is  to 
be  released  as  “The  Heart  Buster”  is  the 
announcement  from  Fox.  John  Conway 
who  directed  “The  Trouble  Shooter”,  is 


directing  this  effort  of  the  popular  west- 
ern star  and  Esther  Ralston  has  the  fem- 
inine lead. 

Metro 

TOM  MOORE  has  been  signed  to  play 
the  lead  opposite  Laurette  Taylor  in 

“One  Night  in  Rome” Hobart 

Henry  has  selected  for  “Free  Love”  his 
first  Metro-Goldwyn-Mayer  production, 
Conrad  Nagel,  Eleanor  Boardman,  Ed- 
ward Connelly,  Adolphe  Menjou,  Jean 
Hersholt,  John  Patrick,  Hedda  Hopper 
and  others. 

■!■  + + 

WARD  CRANE  has  been  added  to  the 

cast  of  “Bread” Mae  Murray’s 

“Mile.  Midnight”  went  into  the  Capitol 
theatre.  New  York,  Sunday,  for  its 
Broadway  engagement Buster  Kea- 

ton’s “Sherlock,  Jr.”  opened  at  the  Rivoli 

theatre.  New  York  on  Sunday 

Dorothy  Gish  will  star  in  a series  of 
Henry  King-Inspiration  features  for  re- 
lease through  Metro-Goldwyn. 

Independents 

ARROW’S  “The  Mysteries  of  Mah 
Jong”  was  given  its  New  York  pre- 
miere at  the  Rivoli  ....  “Gambling 
Wives”  has  been  booked  by  Independent 
Films,  Inc.,  to  open  at  Loew’s  State  the- 
atre, Boston,  tins  week  ....  A new 
Mirthquake-Bobby  Dunn  comedy,  “I’m 
Cured”  has  just  come  in  from  the  Coast. 
+ + •!• 

LEE-BRADFORD  will  release  “Slaves 
of  Scandal”  about  the  first  of  August. 
This  will  be  the  first  of  the  features 
which  Lee-Bradford  plans  to  release  on 
the  one-a-month  schedule.  It  is  based 
on  the  melodrama,  “Darkness  and  Day- 
light”. 

Hodkinson 

CLAIRE  DE  LOREZ,  who  scored  a hit 
in  the  Goldwyn  picture  “Three  Weeks” 
has  been  added  to  Priscilla  Dean’s  support- 
ing cast  in  “The  Siren  of  Seville”.  Bert 
Woodruff  has  the  role  of  Miss  Dean’s 
father.  “The  Siren  of  Seville”  is  the  first 
of  the  Priscilla  Dean  pictures  to  be  re- 
leased by  Hodkinson. 

C.  C.  Burr 

JOHNNY  HINES  is  started  on  another 
big  feattme  comedy,  “The  Speed 
Spook,”  which,  according  to  tlie  star,  is 
the  fastest  vehicle  in  which  he  has  yet 
appeared.  Faire  Birniey,  Eldmund  Breese 
and  Warner  Richmond  vidll  support 
Hines.  This  is  the  first  of  three  specials 
which  the  player  will  make  for  Burr  dur- 
ing the  1924-25  season. 

+ + + 

EDWIN  A.  SHERWOOD  has  wired  the 
Exhibitors  Film  Exchange  of  Wash- 
ington, D.  C.,  handling  Burr’s  “Three 
O’clock  in  the  Morning”  in  that  district 
that  the  feature  which  was  booked  into 
his  theatre  for  a week’s  run  has  proved 
one  of  the  biggest  money  makers  of  the 
season.  Other  comments  recently  re- 
ceived attest  to  the  money  power  of  C,  C. 
Burr’s  special. 


June  14,  1924 


EXHIBITORS  HERALD 


49 


Photographic  quality  has  a definite  box-office 
value— your  audiences  appreciate  it. 

EASTMAN 
POSITIVE  FILM 

With  its  wide  latitude  and  long  scale  East- 
man Positive  Film  reproduces  every  gradation 
of  tone  from  highest  light  to  deepest  shadow 
that  the  skill  of  the  photographer  has  secured 
in  the  negative — it  carries  quality  from 
studio  to  screen. 

Look  for  “Eastman”  and  “Kodak’’  in  black 
letters  in  the  film  margin. 

Eastman  Film,  both  regular  and 
tinted  base,  is  available  in  thou- 
sand foot  lengths. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  be 
printed. 


Supreme  Court  O.  K.’s  Amateur  Nights 

OMAHA,  NEB.— To  the  Editor:  It 
has  been  the  custom  of  most  of  the  pic- 
ture theatres  of  this  city  to  have  an  Ama- 
teur Night  once  a week,  at  which  local 
performers  of  all  ages  contested  for 
prizes. 

Some  of  our  busy  reformers  decided 
that  this  was  a violation  of  the  state  labor 
law,  which  says  that  no  child  under  the 
age  of  sixteen  years  shall  be  emploj-'ed 
at  any  theatre  or  other  place  of  amuse- 
ment. 

Some  of  us  disputed  that  this  was  em- 
ployment and  stated  emphatically  that 
there  never  had  been  a time  in  the  his- 
tor}"  of  the  world  when  a child  was  not 
permitted  to  recite  a poem,  sing  a song 
or  play  on  some  musical  instrument  in 
public.  However,  said  reformers  declared 
it  was  high  time  this  nefarious  practice 
was  stopped,  and  therefore  had  several  of 
us  arrested.  Just  listen  to  the  method  of 
procedure  adopted  when  the  exhibitors 
and  children  appeared  in  court. 

The  children  were  sentenced  to  the  de- 
tention home  and  the  exhibitors  were 
charged  with  aiding  and  abetting  the  de- 
linquency of  a child. 

Imagine  that,  after  the  parents  had 
spent  hundreds  of  dollars  in  having  their 
children  instructed  in  music  and  other 
accomplishments  and  then  to  say  it  is 
delinquency  to  show  what  they  had 
learned.  My  opinion  has  always  been 
that  in  order  to  contribute  to  the  down- 
fall of  a delinquent  child  one  must  either 
instruct  it  in  crime  or  teach  it  immorality. 
How  in  the  name  of  sense  could  this  be 
be  done  when  their  mothers  were  with 
them  all  times,  in  the  dressing  rooms  and 
in  the  wings  while  they  were  performing? 

Each  exhibitor  charged  with  this  hein- 
ous crime  was  placed  under  $1,000  bonds, 
but  was  given  to  understand  that  if  the 
practice  was  stopped  the  charge  would 
never  be  pressed. 

The  children  were  also  informed  that 
they  would  be  paroled  if  they  would  cease 
to  appear  at  the  picture  shows.  Naturally, 
this  didn’t  satisfy  us,  as  we  thought  we 
were  entitled  to  a fair  and  impartial  trial. 
So,  after  trying  in  every  manner  possible 
to  get  into  court,  we  at  least  succeeded  in 
getting  one  of  the  exhibitors  before  the 
juvenile  judge,  who  assessed  him  a fine 
of  five  dollars.  The  case  was  immediately 
appealed  to  the  Supreme  Court  of 
Nebraska,  which  body  was  just  recently 
handed  down  a decision  in  our  favor. 

The  bars  are  now  down  and  the  sheep 
and  lambs  are  all  rushing  through. — 
William  H.  Creal,  Suburban  theatre, 
Omaha,  Neb. 

* * * 

Protests  Sales  Methods 

HARRISON,  ARK.— To  the  Editor: 
It  may  be  of  interest  to  exhibitors,  espe- 
cially those  in  Arkansas,  to  learn  of  my 
recent  experience.  I have  run  all  Para- 
mount pictures  for  the  past  seven  years. 


up  to  and  including  the  “39.”  A few 
months  ago,  when  we  were  about  to  fin- 
ish the  “39,”  Famous  Players  opened  up 
an  exchange  in  Memphis.  We  used  our 
deposits  on  the  last  pictures  played  and 
heard  nothing  from  them  about  more 
service. 

About  three  months  elapsed  before  a 
salesman  called,  and  by  that  time  I had 
contracted  for  service  and  dated  same,  to 
run  me  up  into  October,  and  had  no  open 
dates  until  that  time;  as  a consequence, 
could  buy  nothing.  I did  not  even  ask 
their  prices.  About  a month  later  another 
representative  called,  but  for  the  same 
reasons  given  the  first  one,  we  did  not 
discuss  prices.  About  a month  later  a Mr. 
A.  C.  Dunn  arrived,  advised  he  was  a 
special  representative  out  of  the  Dallas 
office,  although  his  card  was  one  of  the 
Memphis  exchange,  and  said  he  had  come 
to  sell  Paramount  pictures,  that  he  had 
the  pictures  and  tne  prices  were  right. 
He  said  he  had  come  to  stay  a week  or 
longer,  and  was  going  before  the  Rotary 
Club,  and  other  clubs  and  sell  Paramount 
pictures  to  the  people  of  Harrison. 

I told  him  our  people  knew  Paramount 
pictures,  but  his  company  overlooked  a 
probable  sale  by  not  calling  when  I 
needed  pictures,  but  that  if  he  would  call 
about  the  middle  of  August  (and  this 
is  what  I told  the  other  two  representa- 
tives), if  his  prices  were  satisfactory  he 
might  be  able  to  sell  me  some.  A couple 
of  hours  later  our  newspaper  man  called 
me  and  wanted  to  know  if  I had  seen  the 
Paramount  man  in  town,  that  he  had 
been  in  his  office  and  told  him  I would 
not  buy  Paramount  pictures  and  they 
were  going  to  open  up  a theatre  here  to 
run  them.  I immediately  looked  this  Mr. 
Dunn  up  and  told  him  a thing  or  two, 
and  I understand  he  left  town  the  same 
day.  I had  heard  of  the  Paramount  rep- 
resentatives using  such  tactics  in  larger 
towns,  but  this  is  the  first  instance  in  a 
town  of  3,000  population.  I do  not  care 
to  do  business  with  a company  that  uses 
such  tactics  to  try  and  get  business,  and 
it  is  hardly  likely  any  salesman  would  re- 
sort to  such  without  instructions  to  do  so. 
— D.  E.  Fitton,  Lyric  theatre,  Harrison, 
Ark. 


Bessie  Love,  Arthur  Hoyt,  Hobart  Bos- 
woth  and  others  in  scenes  from  “Sun- 
down.” (First  National.) 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


S,  G.  Ihde,  of  the  Photoplay  theatre, 
Ashland,  Kas.,  has  written  to  inform  us 
that  he  has  leased  the  Opera  House  and 
will  operate  it  in  connection  with  the 
Photoplay.  He  says:  “The  Opera 
House  has  been  under  lease  to  the  Com- 
munity Club  and  American  Legion  for 
the  last  three  years  and  these  organiza- 
tions, along  with  all  the  other  clubs  that 
work  with  them,  are  about  the  hardest 
competition  there  is  as  they  are  of  the 
opinion  that  every  one  should  support 
them  in  everything  they  undertake  and 
have  been  in  the  habit  of  putting  on  a 
free  entertainment  of  some  description 
not  less  than  once  a month.  Of  course 
they  think  they  must  have  these  enter- 
tainments on  my  regular  show  nights. 

“Since  I have  control  of  the  Opera 
House  I can  arrange  dates  to  suit  my- 
self as  there  is  but  one  other  place  possi- 
ble for  anyone  to  get,  it  being  the  high 
school  auditorium. 

“I  expect  to  bring  road  shows  to  the 
Opera  House  this  fall  and  figure  I have 
the  show  business  “sewed  up”  to  such  an 
extent  that  I can  make  some  money  at  it. 

“In  order  to  keep  the  different  civic 
clubs  and  organizations  with  me  I let 
them  use  the  Opera  House  at  a very 
small  rental. 

* * * 

Mr.  Ihde  has  also  sent  us  an  announce- 
ment to  the  effect  that  he  is  running  for 
the  office  of  County  Clerk. 

♦ ♦ * 

John  E.  Travis  of  the  Lyric  theatre, 
Liberal,  Mo.,  announces  that  he  is  open- 
ing a new  theatre  called  the  Doric  at 
Erie,  Kas. 

* * * 

L.  Deyo,  of  the  Miers  theatre,  Scoharie, 
N.  Y.,  was  kind  enough  to  write  and 
give  us  some  news  of  the  exhibitors  in 
the  Empire  state.  He  says  that  the  Rex 
theatre,  Middleburgh,  N.  Y.,  formerly 
under  the  management  of  L.  H.  McAllis- 
ter and  Charles  Cornel,  is  now  controlled 
by  McAllister,  Cornel  having  sold  out 
his  interest  to  his  partner.  It  is  rumored, 
he  says,  that  Charles  is  looking  for  an^ 
other  theatre  and  has  one  in  mind.  The 
Novelty  theatre  of  the  same  city  has  en- 
larged its  seating  capacity.  — Much 
obliged,  Mr.  Deyo. 

* * * 

It  appears  that  the  Mark  Strand  thea- 
tre, of  Albany,  N.  Y.,  nearly  got  into  a 
bit  of  trouble  when  Ansel  Brown  of  the 
New  York  State  Motion  Picture  Censor- 
ship Commission  paid  a visit.  The  thea- 
tre was  running  a picture  with  an  Ohio 
state  license  attached,  but  matters  were 
straightened  out  without  any  great  dif- 
ficulty, 

4: 

The  bowling  team  from  the  American 
theatre,  Troy,  N.  Y,,  captained  by  Ben 
Apple,  made  a splendid  showing  at  the 
state  tournament,  Syracuse,  N,  Y. 
Norton  took  first  in  the  singles  and 
team  took  second  in  the  doubles. 
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“What  the  Picture  Did  For  Me” 


VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  1924 


This  is  the  original  exhibitors’  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

*‘What  the  Picture  Did  for  Me”  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  ”What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

Goins'  Up,  with  Douglas  MacLean. — A 
dandy  good  picture.  One  that  will  make 
you  forget  your  troubles;  but  I didn’t 
think  it  as  good  as  “The  Hottentot.”  Post- 
ers very  attractive;  but  with  all  this  I 
couldn’t  get  them  in.  Eight  reels. — W.  E. 
Elkin,  Temple  theatre,  Aberdeen,  Miss. 

Goins  Up,  with  Douglas  MacLean. — An 
excellent  picture.  Better  than  “The  Hot- 
tentot,” I think,  but  it  will  not  get  you 
quite  as  much  money  as  “The  Hottentot,” 
simply  because  this  same  idea  was  pre- 
sented in  “The  Hottentot”  and  practically 
the  same  situations',  only  this  time  he  has 
an  aeroplane  in  the  place  of  a horse.  Of 
course,  you  can  put  on  a heavy  exploita- 
tion and  get  them  in  at  advanced  prices, 
but  they  are  not  going  to  be  satisfied,  as 
they  have  seen  something  like  this  before. 
I say,  play  it  but  don’t  pay  as  much  as 
you  did  for  “The  Hottentot,”  and  put  it 
on  at  regular  prices.  Seven  reels. — H.  M. 
Ritz,  Strand  theatre,  Lament,  la. — Small 
town  patronage. 

Harbor  lights,  with  Tom  Moore. — Fair 
show  that  brought  fair  attendance.  Five 
reels. — 'A1  Werner,  Royal  theatre,  Reading, 
Pa. 

F.  B.  O. 

Yankee  Madness,  with  George  Larkin. — 
This  picture  was  substituted  and  we  are 
pleased  to  say  that  it  sure  was  a knock- 
out. Miss  Dove  played  her  part  very 
well.  Book  this  and  you  will  be  well 
pleased. — Henry  C.  McCoy,  Elite  theatre, 
Golconda,  111. — Small  town  patronage. 

North,  of  Nevada,  with  Fred  Thomson. — 
A dandy  clean  Western  picture  with  plenty 
of  action.  A good  story  and  beautiful 
scenery.  Go  to  it,  Fred,  and  you  will  please 
just  as  well  as  Mix.  I believe  you  will 
be  a winner. — A1  Powell,  Highland  the- 
atre, Guthrie,  Okla. — General  patronage. 

North  of  Nevada,  with  Fred  Thomson. — 
Western  attraction.  Plenty  of  action,  com- 
edy and  interest  all  the  way  through.  Five 
reels. — Gus  Cook,  Crystal  theatre,  Dundee, 
111. 

Judgment  of  the  Storm,  with  a special 
cast. — An  extra  good  program.  Will  aver- 
age with  the  special  in  pleasing  an  audi- 
ence.— Bert  Silver,  Silver  Family  theatre, 
Greenville,  Mich. — General  patronage. 

Judgment  of  the  Storm,  with  a special 
cast. — Good  picture.  Pleased  all. — W.  E. 
Ames,  Pastime  theatre,  Jefferson,  Ohio. 

Judgment  of  'the  Storm,  with  a special 
cast. — A good  production.  Good  action, 
heart  interest,  and  one  that  will  please 
most  any  audience.  Eight  reels. — Gus  Cook, 
Crystal  theatre,  Dundee,  111. 

The  Mask  of  Xiopez,  with  Fred  Thom- 
son.— Good  picture.  If  they  like  Western 
pictures,  get  this  series. — M,  E.  Ames, 
Pastime  theatre,  Jefferson,  O. — Small  town 
patronage. 

The  Mask  of  Ziopez,  with  Fred  Thom- 
son.— Pretty  good.  Film  in  good  condi- 
tion. Showed  Century  comedy  with  it. — 
W.  A.  Hillhouse,  Lyric  theatre,  Glasco, 
Kan. — Small  town  patronage. 

The  Mask  of  XK>pez,  with  Fred  Thom- 


New Pictures 
Reported  in 
This  I ssue 

Circus  Cowboy 
Dawn  of  a Tomorrow 
Fast  Express 
Paris  After  Dark 
Peter  the  Great 
Sherlock,  Jr. 
Something  for  Nothing 
Those  Who  Dsmce 
Trouble  Shooter 


son. — 'We  will  say  this  is  a good  one. 
Print  good.  Photography  could  be  im- 
proved. Tom  and  Tony  have  nothing  on 
these  two.  Drew  well  for  a new  one. 
Five  reels. — E.  W.  McClelland,  Rex  the- 
atre, Gilman  City,  Mo. 

The  Mailman,  with  Ralph  Lewis. — -A  fine 
production,  but  could  not  get  only  a few 
in  to  see  it.  Seven  reels. — A.  C.  Betts, 
Powers  theatre.  Red  Creek,  N.  Y. 

The  Mailman,  with  Ralph  Lewis. — A real 
picture.  One  that  should  please  any  au- 
dience. Eight  reels. — Gus  Cook,  Crystal 
theatre,  Dundee,  111. 

Blew  Your  O'wn  Horn,  with  a special 
cast. — A picture  that  is  true  in  every  sense 
of  the  word.  The  title  is  not  a business 
puller,  but  those  that  see  it  will  go  away 
well  satisfied.  Six  reels. — Gus  Cook,  Cry«- 
tal  theatre,  Dundee,  111. 

Itching  Palms,  with  a special  cast. — A 


very  good  picture  and  general  satisfaction. 
I showed  “Down  to  the  Ships  to  See,”  a 
Universal  Century  two  reel  comedy.  Ex- 
tra good.  Six  reels. — W.  A.  Hillhouse, 
Lyric  theatre,  Glasco,  Kan. — Small  town 
patronage. 

Fashionable  Fakers,  with  Johnnie 
Walker. — The  producers  and  distributors 
were  the  “fashionable  fakers.”  If  you 
haven’t,  don’t. — J.  S.  Walker,  Alamo  the- 
atre, Moody,  Texas'.- — Small  town  patron- 
age. 

Ziights  Out,  with  Ruth  Stonehouse. — Just 
enough  entertainment  and  comedy  to  make 
the  audience  say  “Good”  as  they  go  out. 
You  get  them  in,  it  will  do  the  rest.  Not 
a big  one,  but  a good  one,  which  is  better. 
— G.  Carey,  Dixon  theatre,  Wynne,  Ark. 

Mary  of  'the  Movies,  with  a special  cast. 
— Supposed  to  be  a true  story  of  a girl 
seeking  fame  in  Hollywood,  but  we  don’t 
believe  it.  Neither  did  our  audience. — J. 
Winninger,  Davidson  theatre,  Waupun,  Wis. 
— General  patronage. 

Daytime  'Wives,  with  a special  cast. — 
First  class  picture.  Pleasure  to  run  it. 
Pleased  nicely  and  print  all  right. — J.  S. 
Walker,  Alamo  theatre,  Moody,  Texas. — • 
Small  town  patronage. 

Daytime  Wives,  with  a special  cast. — Had 
surprisingly  flattering  comments  on  this 
picture  and  people  said  it  was  one  of  the 
best  shows'  they  had  seen  in  months.  While 
it  only  brought  fair  attendance,  it  pleased 
them.  Six  reels. — Al.  C.  Werner,  Royal  the- 
atre, Reading,  Pa. 

Captain  Fly-By -Night,  with  Johnnie 
Walker. — Can’t  give  this  much — failed  to 
please  here.  Can’t  see  where  it  would 
please  anywhere. — J.  Winninger,  Davidson 
theatre,  Waupun,  Wis.- — General  patron- 
age. 

Captain  Fly-By-Night,  with  Johnnie 
Walker. — Poorest  picture  I have  seen  with 
this  star.  It  didn’t  seem  to  please  anyone. 
— Lynn  Overton,  Regent  theatre,  Bangor, 
Mich. 

Human  Wreckage,  with  Mrs.  Wallace 
Reid. — This  picture  has  a good  moral  les- 
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ACCOLA,  E.  C 184 

ADAMS,  R.  W 19 

ALLEN,  C 8 

ALGUIRE,  Mrs.  C.  C 54 

ANDERSON,  C.  V 116 

ANDERSON,  J.  A 143 

ANDERSON,  R.  L 8S 

ANDRESEN,  J.  W 104 

ANGELL,  H.  H 130 

ARMENTROUT,  R 72 

ARMISTEAD,  E.  A 66 

ASHWORTH  & BARTELS 180 

BABIN,  M.  J 7 

BAILEY,  J 159 

BARBER,  C.  E 87 

BARTLETT  & SON,  C.  W 103 

BAYS,  E.  C 170 

BELL,  Mrs.  L 22 

BERGER,  S.  A 37 

BICKEL,  J.  C 108 

BIERWIRTH,  H.  C 62 

BILLS,  C.  H 88 

BINIONS,  H.  H 133 

BOD  WELL,  M.  F 141 

BOLLMAN,  V.  G 9 

BRENNER,  W.  H 10 

BROADUS,  J.  N 177 

BROWN,  C.  L 42 

BROWNE,  F.  L 39 

BURSON,  L.  A 153 

BYERLY,  C.  M 43 

BYERLY,  S.  L 30 

BYRNE,  E.  E 147 

CAIRNS,  J 23 

CARTER,  Mrs.  L.  M 5S 

CAUSEY,  H 70 

CLARK.  W.  M 105 

COLLINS,  E.  N 101 

CRAIG,  M.  T 186 

CRAIG,  W.  E 152 

CREAL,  W.  H 4 

CRONKHITE,  C.  C 89 

CROSBY  & SCHWIERSKE.  ...  44 

DASPIT,  H 31 

DeBAGGIO,  H 40 

DeMORDANT.  P 76 

DEYO,  L 174 

DINSMORE  & SON 90 

DOLWING,  R.  L 41 

DURBIN,  P.  J 127 

EAGAN,  H.  J 112 

ELLIOTT,  E.  H 63 

ENLOE,  J.  J 134 

ESTEE,  P.  G 24 

EULER,  J.  R 26 

FARNSWORTH,  R 110 


“Heraia  Only”  Club 

“Because  the  ‘Herald’  was  the  pioneer  in  this  field,  and  because 
we  will  have  a better  journal  to  which  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one,  just  as  long  as  the  ‘Herald’ 
keeps  up  its  high  standard  of  service  I shall  write  solely  for  this 
magacine.” — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 


FAYTLE,  M.  F 163 

FOSTER,  M.  P 73 

FOX,  Mr.  and  Mrs.  E 64 

FREEMAN,  F.  L 81 

GAILEY,  E.  E 94 

GAUDING,  H.  W 45 

GRAY,  L.  E 135 

GREEN.  S 168 

GUERIN,  W.  R 82 

HARRIS,  F.  N 77 

HARRISON,  M 169 

HARTMAN,  C.  M 154 

HELD,  P.  G 32 

HESS,  L.  S 95 

HICKMAN,  R.  W 83 

HILLYER,  M 137 

HILTON,  O.  A.  B 28 

HINDS,  F.  C 11 

HINDS,  W 173 

HOFFMAN,  P.  B 114 

HOPKINSON,  JR.,  F.  S 131 

HORN  & MORGAN 58 

HORNUNG,  A 56 

HUESTIS,  B.  E 106 

IHDE,  S.  G 46 

JENKINS,  J.  C 3 

JENSEN  BROS Ill 

JESSEE,  Mr.  and  Mrs.  T.  R. . . 47 

JOHNSON,  O.  W 78 

JUDGE  & WOOLSEY 164 

KENNEASTER,  J.  S 172 

KH ATTAR,  G 51 

KINGERY,  R.  H 123 

KIRKMAN,  W.  G 190 

KOBORG,  C.  W 188 

KOCH,  G.  H 165 

KOOKER,  D.  A 52 

KOOPMAN,  J 132 

KOTTAS,  E.  V ISO 

KRAUTH,  P 149 


KUDLACEK,  J.  J. 67 

LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LOWELL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN.  C.  H 128 

LYNCH,  C.  H 71 

MacPHERSON,  O.  E 117 

MALPHURS,  C 178 

MARTIN.  H.  G 48 

McCORMICK,  B.  P 49 

MEECE  & HALE 121 

MENDENHALL,  C.  A 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

MILLER,  C.  E 166 

MILLER,  C.  R 14 

MILLER,  L.  A 145 

MILL  WARD,  V.  102 

MOORE,  L.  R 74 

MOORE,  Mrs.  J.  W 25 

MOORE,  P 124 

MORGAN,  A.  M 136 

MORRIS,  P.  E 126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON,  W.  H 50 

NEIS,  A.  R 125 

NORTON,  B 182 

O’HARA,  F.  J 80 

OLLER,  L 139 

O’NEIL,  E.  J 109 

O’TOOLE,  A.  B 176 

PARKS,  O.  E 60 

PATRICK,  W.  D 97 

PEITZ,  P.  B 115 

PERRY,  F 156 

PFEIFFER,  R 113 

PFLUGER,  H.  H 171 

PHILLIPS,  D.  H 107 


PILLIOD,  L.  A 33 

PORTELL,  J.  G 69 

POWERS,  C.  H 20 

RAND,  P 5 

REA,  G.  A 1 

REDISKE,  G.  F 34 

RESTIVO,  J 167 

REYNOLDS,  E.  J 91 

REYNOLDS,  J.  M 179 

RICE,  R.  B 191 

RILEY,  R.  R 38 

RITTER.  G.  J 75 

RIVA,  Mrs.  C.  A 15 

RODGERS,  F.  C 144 

ROSSER,  R.  P 161 

ROYSTER,  M 175 

RYAN,  C.  H 57 

SABIN,  F.  E 16 

SAMPLE,  F.  R 61 

SAUNDERS,  E 129 

SCHMIDT,  J.  W 92 

SELK,  H.  G 138 

SHOUF,  W.  J 189 

SHOYER,  Dr.  M 183 

SILVER  & SON,  W.  H 120 

SIMPSON,  C.  H 157 

SITTON  & SON,  A.  P 151 

SMITH,  Mrs.  R.  B 142 

SPAINHOUR,  C.  A 100 

STANTON,  M 27 

STARKEY,  G.  C 17 

STEEL,  A 98 

STETTMUND,  H.  G 6 

STEVENSON,  G.  160 

SUSZYCKI,  A.  A 99 

SWARTOUT,  E.  W 35 

TALBERT,  J.  H 162 

THOMPSON,  H.  P 21 

TILLER,  J 29 

TOPE,  G.  W 119 

TROYER,  O.  81 

VAN  ALSTYNE,  L.  A 187 

VAN  NOY,  H 36 

VAN  STRATT,  W.  J 118 

VAUGHAN,  G 53 

VEATCH,  A.  L 65 

VETTER,  E.  H 153 

WENGER,  R.  S 181 

WERNER,  A.  C 146 

WETZ.  J.  H 140 

WHARTON,  E.  L 79 

WILCOX,  L.  M 185 

WHITE,  D.  A 84 

WILLIAMS,  J.  M 93 

WILLIAMSON,  A.  E 155 

WINTERBOTTOM,  W 18 


son  to  it,  but  it  certainly  is  not  a small 
town  picture.  I paid  about  five  dollars 
too  much  for  it.  Did  not  make  any  money 
on  it.  Small  town  exhibitors,  lay  off. — A. 
L.  Veatch,  Princess  theatre,  Morganfield, 
Ky. — General  patronage. 

If  I Were  Queen,  with  Ethel  Clayton. — 
Good  program  picture.  Pleased  our  audi- 
ence.— J.  Winninger,  Davidson  theatre, 
Waupun,  Wis. — General  patronage. 

Stormswept,  with  the  Berry  Brothers. — 
A poor  attraction,  poorly  directed  and 
poorly  acted. — J.  Winninger,  Davidson  the- 
atre, Waunpun,  Wis. — General  patronage. 

Westbound  Iiinuted,  with  Ralph  Lewis. — 
A good  audience  picture.  Not  the  best 
from  a production  standpoint,  but  one  that 
pleases  the  majority. — -J.  Winninger,  Dav- 
idson theatre,  Waupun,  Wis. — General  pat- 
ronage. 

Westbound  Limited,  with  Ralph  Lewis. — 
I have  seen  nothing  but  good  reports  on 
this,  so  guess  we  are  wrong  down  here, 
but  my  house  is  accustomed  to  real  thrills 
when  I tell  them  we  have  it — and  they 
thought  I lied  when  they  saw  this'.  It 


might  thrill  an  old  maid’s  convention.  I 
show  at  least  one  every  week  with  more 
thrilis  than  this.  Film  rotten.  Seven 
reels. — J.  S.  Walker,  Alamo  theatre.  Moody, 
Texas. — Small  town  patronage. 

Westbound  Xiimited,  with  Ralph  Lewis. 
— With  regular  prices  10  and  20  cents,  we 
advanced  this  one  to  10  and  30  cents  and 
had  a good  sized  crowd  which  was  well 
pleased  with  the  show.  Seven  reels. — C. 
E.  Hopkins,  The  Hopkins  theatre.  Cotter, 
Ark. — Small  town  patronage. 

Good  Men  and  True,  with  Harry  Carey. — 
A western  that  pleased  a Saturday  crowd, 
but  was  not  as  good  as  some  of  the  other 
Carey’s — J.  Winninger,  Davidson  theatre, 
Waupun,  Wis. — Generai  patronage. 

Can  a Woman  Love  Twice?  with  Ethel 
Clayton. — A dandy  little  picture.  Pleased 
generally. — J.  Winninger,  Davidson  thea- 
tre, Waupun,  Wis. — General  patronage. 

Wonders  of  the  Sea. — Educational  fea- 
ture, which  had  it  been  woven  into  a good 
story  would  have  pleased.  As  it  was,  it 
failed. — J.  Winninger,  Davidson  theatre, 
Waupun,  Wis. — General  patronage. 


First  National 

Those  Who  Dance,  with  a special  cast. — 
Here  is  quite  some  moral  lesson  on  the 
present  day  booze  question.  The  picture 
drives  home  a real  thing  to  think  about 
for  the  person  who  drinks  the  stuff,  the 
person  who  sells  it,  and  the  one  who  buys 
it,  and  I would  say  it  is  told  In  a most 
interesting  way  and  most  likely.  For  a 
change,  makes  good  entertainment.  The 
most  remarkable  part  of  the  thing  is  the 
work  of  Bessie  Love.  I did  not  think  she 
could  do  it,  but  Boy,  she  did.  The  rest 
of  the  cast  good.  I believe,  for  the  wise 
movie  patrons,  the  boy  going  to  the  chair 
is  decidedly  overdone.  Business  only  fair. 
— Eight  reels. — W.  H.  Brenner,  Cozy  the- 
atre, Winches Ler,  Ind. — Small  town  patron- 
age. 

A Son  of  Sahara,  with  Bert  Lytell. — ’A 
good  production  but  would  be  better  in  six 
reels.  Some  scenes  drag  terrible.  Eight 
reels. — F.  Winninger,  Davidson  theatre, 
Waupun,  Wis. — General  patronage. 

Torment,  with  a special  cast. — Besides 
being  very  spectacular  in  last  reel,  it  tells 
a story  with  interest  and  is  very  well  done 
by  excellent  cast.  It  measures  up  to  what 
is  known  these  days  as  better  pictures. 
Business  good  first  day  to  poor  last  day. 
Six  reels. — W.  H.  Brenner,  Cozy  theatre, 
Winchester,  Ind. — Small  town  patronage. 

Th«  Bong  of  Love,  -with  Norma  Tal- 
madge. — Costume  picture,  well  liked  by  the 
few  that  saw  it.  8,000  feet. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  T. — 
General  patronage. 

The  Enchanted  Cottage,  with  Richard 
Barthelmess. — Poor  Richard.  Why  do  they 
have  to  put  him  in  an  acting  picture?  Why 
don’t  they  just  let  him  act  naturally,  love 
the  girl  and  all  that?  Gee,  but  I wish  I 
had  my  money  back  that  I paid  for  this 
bloomer. — M.  G.  Kirkman,  Strand  theatre. 
Hays,  Kan. 

Flowing'  Gold,  with  Milton  Sills. — Splen- 
did entertainment.  If  fire  and  flood  scene 
were  cut  out,  would  be  better. — E.  W. 
Swarthout,  Palace  theatre,  Aurora,  111. 

The  Love  Master,  with  Strongheart.-^A 
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A Frank  Woods  Production 
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real  picture.  Acting  of  Strongheart  won- 
derful. Better  than  “Brawn  of’  the  North.’’ 
Print  excellent.  Seven  reels. — M.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
Iowa. — Small  town  patronage. 

The  Iiove  Master,  with  Strongheart. — 
Drew  very  good  and  many  patrons  declared 
it  the  best  Strongheart  ever  made.  It  has 
universal  appeal.  Seven  reels. — Bert  Nor- 
ton, Kozy  theatre,  Eureka,  111. 

The  Bright  Shawl,  with  Richard  Bar- 
thelmess. — Can’t  say  much  for  this.  Pro- 
duction fine  but  story  disconnected.  Did 
not  please  here. — J.  Winninger,  Davidson 
theatre,  Waupun,  Wis. — General  patron- 
age. 

Fury,  with  Richard  Barthelmess. — Not  up 
to  the  star’s  standard.  Not  in  class  with 
“Sonny”  or  “Tol’able  David.”  I paid  too 
much  for  this  one,  as  it  was'  not  up  to  his 
standard.  I say  pictures  should  be  sold 
on  their  merit,  not  on  the  star,  and  I think 
the  exhibitor  should  be  sold  on  that  basis. 
Nine  reels. — A.  L.  Veatch,  Princess  theatre, 
Morganfield,  Ky. — General  patronage. 

Fury,  with  Richard  Barthelmess. — We 
like  Barthelmess'  first  rate,  but  he  does  not 
go  with  our  audience. — J.  Winninger,  David- 
son theatre,  Waupun,  Wis. — General  pat- 
ronage. 

Oliver  Twist,  with  Jackie  Coogan. — This 
picture  only  fair.  Too  heavy  for  the  star, 
as  are  most  all  of  Dickens’  novels.  Not 
worth  near  as  much  as  other  Coogan  pic- 
tures. Seven  reels. — A.  L.  Veatch,  Prin- 
cess theatre,  Morganfield,  Ky. — General  pat- 
ronage. 

The  Meanest  Man  in  the  World,  with 
Bert  Lytell. — Played  this  week  after  the 
Strand  in  Milwaukee.  Thought  it  might 
get  added  business  but  it  didn’t  pull  them. 
Would  class  it  a good  comedy  drama. — J. 
Winninger,  Davidson  theatre,  Waupun,  Wis. 
— General  patronage. 

Ashes  of  Vengeance,  with  Norma  Tal- 
madge. — One  of  Norma’s  best,  but  failed 
to  register  at  box  office.  Can’t  show  them 
what  they  go  to  the  swimming  pools  to 
see.  Censor  won’t  let  us.  Therefore  can’t 
co'mpete  with  this  sort  of  opposition.  Nine 
reels'. — T.  A.  Shea,  Palace  theatre,  McGehee, 
Ark. — Neighborhood  patronage. 

Ashes  of  Vengeance,  with  Norma  Tal- 
madge. — A wonderful  production  but  no 
business  for  me.  Of  course,  I was  over 
sold. — J.  Winninger,  Davidson  theatre, 
Waupun,  Wis. — General  patronage. 

Twenty-One,  with  Richard  Barthelmess. 
— Entertaining  but  not  this  star’s'  best  by 
all  means.  Seven  reels. — Henry  W.  Gaud- 
ing.  Lincoln  theatre,  Pittsburgh,  Pa. — ■ 
Neighborhood  patronage. 

Baddy,  with  Jackie  Coogan. — It  pleased 
better  than  “Circus  Days”  and  didn’t  cost 
me  half  as  much. — J.  Winninger,  David- 
son theatre,  Waupun,  Wis. — General  pat- 
ronage. 

The  Bad  Man,  with  Holbrook  Blinn. — 
Blinn’s  portrayal  of  Mexican  is  a gem. 
Pretty  good  entertainment.  Six  reels. — 
Henry  W.  Gauding,  Lincoln  theatre,  Pitts- 
burgh, Pa. — Neighborhood  patronage. 

The  Bad  Man,  with  Holbrook  Blinn. — 
A good  comedy  Western  that  pleased  very 
well,  but  receipts  were  out  of  proportion 
to  rental.  Enid  Bennett  drew  better  than 
Blinn,  who  was  unknown  here.  Seven  reels 
— Bert  Norton,  Kozy  theatre.  Eureka,  111. 

The  Huntress,  with  Colleen  Moore. — Pair 
program  picture.  Will  not  stand  an  in- 
crease in  admission.  Seven  reels. — T.  A. 
Shea,  Palace  theatre,  McGehee,  Ark. — 
Neighborhood  patronage. 

Boy  of  Mine,  with  Ben  Alexander. — An 
exceptionally  good  picture  that  hit  the  spot 
for  both  young  and  old.  Drew  better  than 
average.  Seven  reels. — Bert  Norton,  Kozy 
theatre.  Eureka,  111. 

Boy  of  Mine,  with  Ben  Alexander.- — A real 
picture.  Excellent  work  by  entire  cast. 
Stands  out  above  the  average  run  of  the 
mine  like  Mt.  Everest.  Much  better  than 
most  productions'  that  cost  more.  Seven 
reels. — Henry  W.  Gauding,  Lincoln  the- 
atre, Pittsburgh,  Pa. — Neighborhood  pat- 
ronage. 

The  Girl  of  the  Golden  West,  with  J. 
Warren  Kerrigan. — A good  production,  but 
nothing  to  rave  about.  Russell  Simpson 
as  the  sheriff  is  the  star.  Cast  in  general 
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Norma  Talmadge  Sends  Thanks 

EXHIBITORS  HERALD, 

Chicago,  III. 

Gentlemen : 

Permit  me  through  the  columns  of  the  “Herald”  to  thank  the 
exhibitors  of  America  and  all  those  who  voted  in  the  recent  “Herald 
Only”  contest  for  their  kindness. 

I sincerely  appreciate  the  honor  conferred  upon  me  as  a result 
of  this  contest  and  I trust  that  1 may  continue  to  merit  the  good  will 
of  all  the  readers  of  the  “Herald.” 

Permit  me  also  to  compliment  “Exhibitors  Herald”  for  its  enter- 
prise in  inaugurating  the  “Herald  Only”  contest  and  for  the  fairness 
with  which  the  contest  was  conducted. 

Sincerely  yours, 

NORMA  TALMADGE, 

Joseph  M.  Schenck  Motion  Picture  Enterprises,  Los  Angeles,  Cal. 

VEATCH  CONGRATULATES  NORMA  TALMADGE 

I feel  it  my  duty  to  write  you  a few  words  in  regard  to  the  contest, 
as  my  vote  certainly  was  a winner  that  I am  proud  of. 

I am  glad  that  Norma  Talmadge  won  in  this  contest,  as  I thought  she 
was  due  honors  from  the  first.  If  you  exhibitors  will  recall  “Smilin’ 
Through,”  which  certainly  was  a wonderful  production,  and  personally  I 
think  Norma  was  at  her  best  in  it,  I know  you  will  agree.  I think  she 
owes  me  one  of  her  latest  photographs  for  my  support  in  this  contest  at 
least. 

I wonder  what  those  exhibitors  think  now,  since  the  contest  has 
closed  and  the  stars,  such  as  Viola  Dana  and  others  that  they  raved  so 
much  over,  lost. 

Norma  Talmadge  reminds  me  of  Black  Gold  in  the  Derby  just  held 
at  Churchill  Downs,  a winner  as  well  as  a favorite  from  the  first. 

Wishing  Miss  Talmadge  all  the  success  in  the  world,  and  hoping  she 
will  make  some  more  real  good  pictures  for  us  poor  small  town  exhibi- 
tors, I am — A.  L.  Watch,  Princess  theatre,  Alorganfield,  Ky. 

Club  Geuns  Six  Enrollments 

Six  names  are  added  to  the  “Herald  Only”  Club  Roster  this  week, 
bringing  the  total  membership  to  191. 

Louis  A.  Van  Alstyne,  Quality  theatre,  Cullom,  111.,  and  C.  W.  Ko- 
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borg,  Koborg  theatre,  Elba,  Nev.,  join  without  comment  and  are  assigned 
Enrollment  Numbers  187  and  188  respectively. 

W.  J.  Shoup,  DeLuxe  theatre,  Spearville,  Kan.,  who  is  assigned  No. 
189,  writes ; 

“Enclosed  find  my  application  blank  for  membership  to  the  ‘Herald 
Only’  Club.  I have  long  intended  to  send  in  my  application  but  have 
neglected  to  do  so.  The  ‘Herald’  is  the  only  paper  I have  contributed 
any  reports  to  for  about  two  years  and  the  only  one  that  I intend  to  in 
the  future. 

“As  the  ‘Exhibitors  Herald’  name  is  firmly  implanted  on  the  mind  of 
the  exhibitors  of  the  country,  it  would  be  folly  to  change  the  name  now, 
but  I feel  that  there  was  a grave  mistake  in  naming  the  ‘Herald’  as  it 
should  have  been  named  ‘The  Exhibitors  Helper’  instead  of  ‘The  Ex- 
hibitors Herald’  as  I am  sure  that  it  is  an  Exhibitors  Helper  to  those 
who  read  it,  and  more  especially  for  those  who  read  the  reports  on  pic- 
tures in  the  ‘What  the  Picture  Did  For  Me’  department. 

“I  am  glad  that  I don’t  run  a house  that  requires  me  to  run  pictures 
before  they  have  been  reported  in  the  ‘Herald,’  as  that  department  cer- 
tainly has  kept  me  from  showing  lots  of  pictures  that  have  fallen  flat  in 
the  small  towns  and  would,  of  course,  have  done  the  same  thing  here. 

“I  buy  all  my  pictures  after  looking  them  up  in  the  exhibitors’  re- 
ports in  the  ‘Herald’  and  if  not  reported  on  favorably  I weigh  the  reports 
carefully  and  buy  according  to  my  decision,  and  from  what  I can  learn 
from  my  trade  I feel  that  I have  been  giving  my  patrons  what  they  want, 
but  I certainly  would  not  have  been  able  to  do  so  if  it  had  not  been  for 
these  reports.” 

W.  G.  Kirkman,  Strand  theatre.  Hays,  Kan.,  who  is  given  No.  190, 
writes : 

“The  ‘Herald’  is  the  only  trade  paper  that  we  take.  We  have  not 
been  subscribers  to  this  paper  long,  but  we  have  already  found  out  the 
true  worth  of  this  paper  and  have  dropped  our  subscriptions  to  the  two 
other  leading,  or  so-called,  trade  papers. 

“We  will  write  for  the  columns  of  the  ‘Herald.’  We  consider  this 
the  finest  medium  for  obtaining  a good  report  on  current  pictures  that 
there  is.” 

E.  L.  Ereeman,  Grand  theatre.  Lake  City,  Ela.,  writes  : 

“Put  me  in  the  ‘Herald  Only’  Club,  as  I have  dropped  all  others.” 

Mr.  Ereeman  has  been  assigned  Enrollment  Number  81,  made  vacant 
by  the  withdrawal  of  Mr.  O'.  Troyer,  Lyric  theatre,  Rugby,  N.  D. 

R.  B.  Rice,  Electric  theatre,  Chillicothe,  Mo.,  who  takes  his  place 
on  the  roster  as  No.  191,  writes: 

“Please  find  enclosed  my  application  for  membersKip  in  the  ‘Herald 
Only’  Club. 

“I  have  been  watching  the  Favorite  Star  Contest  and  wish  to  state 
tfiat  Sheik  Jenkins  from  Nebraska  certainly  has  good  judgment  on  pick- 
ing stars,  and  he  can  line  me  up  on  his  side.  The  boys  in  Missouri  have 
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good. — J.  Winninger,  Davidson  theatre, 
Waupun,  Wis. — General  patronage. 

The  G-irl  of  the  Golden  West,  with  J. 
Warren  Kerrigan. — A real  box  office  draw- 
ing card.  Made  us  more  money  than  any 
other  picture  during  the  week.  Miss' 
Breamer  and  Kerrigan’s  acting  was  flaw- 
less. Seven  reels. — Henry  C.  McCoy,  Elite 
theatre,  Golconda,  111. — Small  town  patron- 
age. 

The  Age  of  Sesire,  with  Myrtle  Stedman. 
— Rather  maudlin  in  spots,  but  a certain 
percentage  like  mush.  Work  of  principals 
saves  the  picture.  Could  have  been  bet- 
ter— but  might  have  been  worse.  Six  reels. 
— Henry  W.  Gauding,  Lincoln  theatre, 
Pittsburgh,  Pa. — Neighborhood  patronage. 

The  Scarlet  Iiily,  with  Katherine  Mac- 
Donald.— W'^e  have  one  more  of  the  Mac- 
Donald pictures  to  run  and  that  is  all, 
thank  the  Lord. — J.  Winninger,  Davidson 
theatre,  Waupun,  Wis. — General  patronage. 

The  Scarlet  Iiily,  with  Katherine  Mac- 
Donald.— A good  program. — Bert  Silver, 
Silver  Family  theatre,  Greenville,  Mich. — 
General  patronage. 

The  Scarlet  Lily,  with  Katherine  Mac- 
Donald.— This  program  picture  gave  sat- 
isfaction. The  more  recent  vehicles  chosen 
for  Miss  MacDonald  give  her  a chance. 
While  she  has  no  box  office  value  here,  as 
elsewhere,  her  pictures  have  shown  great 
improvement  during  the  past  year.  She 
is  also  getting  at  least  a remote  idea  of 
how  to  act  for  the  camera.  A few  more 
acceptable  stories  and  we’ll  be  able  to 
screen  her  plays  without  great  fear  in 
our  minds.  While  her  last  several  pictures 
have  not  drawn  any  particular  business, 
neither  have  they  hurt  the  box  office.  It 
may  be  hard  to  forget  the  past,  but  we 
can  have  a slight  hope  for  the  future.  Six 
reels. — Fred  Hinds,  Cresco  theatre,  Cresco, 
Iowa. — General  patronage. 

Ponjola,  with  James  Kirkwood. — An  in- 
tensely interesting  story  which  follows  th« 
novel  very  closely.  It  should  draw  extra 
business  everywhere.  Three  titles  too 
short  to  read.  Am  wondering  if  the  Des 
Moines  office  should  send  me  one  they  just 
got  from  Watterson  R.  Rothacker  I would 
find  it  whole.  The  First  National  Des  Moines 
office  is  the  poorest  place  to  get  prints 
that  I’ve  ever  seen  or  heard  of.  Have  been 
trying  to  use  their  stuff  for  two  years. 
G^ess  the  only  way  to  get  good  (or  even 
fair)  prints  from  First  National  is  to  use 
nothing  but  Paramount. — Fred  Hinds, 
Cresco  theatre,  Cresco,  Iowa. — General  pat- 
ronage. 

Ponjola,  with  James  Kirkwood. — An  in- 
teresting picture  from  start  to  finish,  but 
fell  down  badly  at  box  office.  Eight  reels. 
— Bert  Norton,  Kozy  theatre.  Eureka,  111. 

Ponjola,  with  James  Kirkwood. — A very 
good  picture.  Bad  weather  but  fair  crowd. 
Had  action  and  was  well  acted.  Pleased 
crowd. — Kriegbaum  Bros.,  Char-Bell  the- 
atre, Rochester,  Ind, 

Befuge,  with  Katherine  MacDonald. — No 
one  seemed  to  care  much  for  this  one  and 
it  didn’t  mean  anything  at  the  box  office. 
Six  reels. — Al.  C.  Werner,  Royal  theatre, 
Reading,  Pa. 

Bast  is  West,  with  Constance  Talmadge. 
— .'til  the  other  reports  said  of  it.  Pleased 
the  majority.  Eight  reels. — A.  C.  Betts, 
Powers  theatre.  Red  Creek,  N.  T. — Small 
town  patronage. 

What  a Wife  Learned,  with  a special  cast. 
• — -Played  this  against  a very  strong 
counter  attraction  and  drew  good  house. 
Had  very  pleasing  comments  on  it  and  it 
gave  very  good  satisfaction.  Seven  reels. 
— Al.  C.  Werner,  Royal  theatre,  Reading, 
Pa. 

Penrod  and  Sam,  with  Ben  Alexander. — 
A dandy  picture  that  pleased  the  old  as 
well  as  the  young.  Seven  reels. — ^W.  Burr, 
Orpheum  theatre,  Lancaster,  Wis. 

The  Light  in  the  Dark,  with  Hope  Hamp- 
ton.— Boys,  let  the  Light  in  the  Dark  stay 
there.  Never  run  a projection  light  through 
it.  Lay  off.  Real  imported  Swiss.  Six 
reels. — E.  E.  Gailey,  Crystal  theatre, 
Wayne,  Nebr. — General  patronage.. 

Slander  the  Woman,  with  Dorothy  Phil- 
lips.— Here  is  one  they  liked  and  it  showed 
at  the  box  office  fifty  per  cent  increase  the 
second  day. — J.  Winninger,  Davidson  the- 
atre, Waupun,  Wis. — General  patronage. 

Slander  the  Woman,  with  Dorothy  Phil- 
lips.— This  is  a good  feature,  but  has 


EXHIBITORS  HERALD 


55 


June  14,  1924 

very  little  drawing  power.  That  is,  for 
me.  Seven  reels. — C.  Malphurs,  Dreamland 
theatre,  High  Springs,  Fla. 

Slippy  McGee,  with  Wheeler  Oakman. — 
Just  a picture  and  that  is  all.  Fell  flat 
the  second  day.  We  didn’t  think  much  of 
it.  Seven  reels. — -E.  E.  Galley,  Crystal  the- 
atre, Wayne,  Nehr. — General  patronage. 

The  Hottentot,  with  Douglas  MacLean. 
— A mighty  fine  picture.  Clean  comedy  all 
through  and  lots  of  it.  Pleased  better  than 
any  picture  shown  here  in  weeks.  Not  a 
slow  minute  in  the  show.  Seven  reels. 

E.  V.  Kottas,  Paramount  theatre,  Denton, 
Mont. — Small  town  patronage. 

The  Primitive  lover,  with  Constance 
Talmadge. — This  is  just  an  ordinary  at- 
traction in  my  estimation  and  will  not  draw 
any  extra  business.  Giving  thanks  for 
small  favors,  this  is  the  last  Constance 
under  contract  and  if  I buy  any  more  I 
want  my  head  examined.  There  are  plenty 
of  stars  that  will  please  that  can  be  bought 
right  and  in  better  pictures  by  far  than 
such  as  this.  Film  in  only  fair  condition. 
Second  night  no  business  at  all.  Six  reels. 
— C.  H.  Moulton,  Bijou  theatre.  Beach,  N. 
D. — Small  town  patronage. 

One  Clear  Call,  with  Milton  Sills. — Fine 
picture.  Pleased  100  per  cent.  A little  bit 
of  K.K.K.  in  it  but  nothing  of  a nature  to 
offend  either  side.  Good  plot  and  Sills 
does  fine  work  as'  usual.  Book  it  and  ad- 
vertise. Six  reels.- — E.  V.  Kottas,  Para- 
mount theatre,  Denton,  Mont. — Small  town 
patronage. 

Penrod,  with  Wesley  Barry. — Very  good. 
If  you  can  get  them  in  it  will  please. 
Business  only  fair  on  it.  Film  good.  Eight 
reels. — J.  W’'.  Andresen,  Rialto  theatre,  Co- 
zad.  Neb. 

Smudge,  with  Charles  Ray. — This  is  a 
good  picture.  Drew  a fairly  good  crowd. 
Five  reels. — Matte  Michilis,  Liberty  the- 
atre, Bucknell,  la. 

Minnie,  a Marshall  Neilan  production. — 
Just  a fair  program  feature.  There  are  a 
couple  of  raw  spots  in  it,  as  other  exhib- 
itors have  said,  but  not  bad  at  all.  Some 
might  think  them  suggestive  but  I had  no 
co'mplaints.  Seven  reels. — H.  J.  Eagan, 
American  theatre,  Wautoma,  Wis. — Small 
town  patronage. 

The  Half  Breed,  with  a special  ^past. — 
Poor.  Had  a fair  crowd  first  night,  but 
flopped  second  on  account  of  those  who 
saw  it  first  night  knocking  it.  Six  reels. 
— S.  G.  Ihde,  Photoplay  theatre,  Ashland, 
Kan. — Small  town  patronage. 

The  Eternal  Plame,  with  Norma  Tal- 
madge.— A very  good  production.  Believe 
this  is  a little  better  than  “Smilin’ 
Through.’’  Eight  reels. — A.  C.  Betts,  Pow- 
ers theatre.  Red  Creek,  N.  T. 

Her  Reputation,  with  May  McAvoy. — One 
of  the  most  interesting  pictures  we  have 
screened  in  some  time.  Replete  with  ac- 
tion, it  has  a very  absorbing  story  with 
a general  appeal.  We  used  it  as  a pro- 
gram but  it’s  a lot  better  than  some  so- 
called  specials.  The  best  newspaper  story 
since  Marshall  Neilan’s  “Go  and  Get  It.’’ 
— Fred  Hinds,  Cresco  theatre,  Cresco,  Iowa. 
— General  patronage. 

Smilin’  Through,  with  Norma  Talmadge. 
— Can  only  repeat  that  this  is  good  and 
pleased.  Eight  reels. — A.  C.  Betts,  Pow- 
ers theatre.  Red  Creek,  N.  Y. 

Mighty  Eak’  A Rose,  with  a special  cast. 
— A real  good  picture.  If  you  put  it  on 
with  violin  and  piano  music  it  will  go  over 
fifty  per  cent  better.  I did  and  did  not  make 
any  mistake.  It  will  please  about  100  per 
cent.  Eight  reels. — A.  L.  Veatch,  Princess 
theatre,  Morganfield,  Ky. — General  patron- 
age. 

Mighty  Xiak’  A Rose,  with  a special  cast. 
— A splendid  picture.  Splendid  story,  fine 
cast. — Bert  Silver,  Silver  Family  theatre, 
Greenville,  Mich. — General  patronage. 

Circus  Days,  with  Jackie  Coogan. — Coog- 
an’s  best  picture.  Sure  did  create  a sen- 
sation, from  the  time  it  flashed  on  the 
screen  until  it  quit.  Circus  scenes  will 
bring  back  memories  that  are  pleasant. 
Six  reels. — Henry  C.  McCoy,  Elite  theatre, 
Golconda,  111. — Small  town  patronage. 

A Man  of  Action,  with  Douglas  MacLean. 
■ — Had  this  on  with  four  acts  of  vaude- 
ville and  it  sure  made  a good  show. — J. 
Winninger,  Davidson  theatre,  Waupun, 
Wis. — General  patronage. 

Brawn  of  the  North,  with  Strongheart. 
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been  hibernating,  but  since  Spring  has  arrived  I think  they  will  come  up 
for  air. 

“Just  ran  ‘The  Shooting  of  Dan  McGrew’  and  wish  to  state  that  it  is 
a picture  which  will  make  any  exhibitor  money,  but  don’t  pay  too  much 
for  it. 

“Talk  about  Westerns,  if  you  get  a chance  to  book  Fred  Thomson’s 
new  Westerns  do  so,  for  they  are  the  best  bet  on  the  market  I know  of. 

Just  ran  ‘The  Mask  of  Lopez’  and  it  is  ever3h:hing  that  you  can  ask  in 
the  way  of  a Western.” 

Allusions  to  the  discontinuance  of  other  than  Herald  subscriptions 
suggest  repetition  here  of  the  pledge  which  is  the  “Herald  Only”  Club’s 
sole  obligation,  in  order  that  possible  misunderstanding  may  be  avoided. 
The  pledge  was  written  by  Philip  Rand  and  is  printed  each  week  at  the 
head  of  the  club  roster.  It  reads : 

“Because  the  Herald  was  the  pioneer  in  this  field,  and  because  we 
will  have  a better  journal  to  which  to  turn  for  guidance  if  we  solidly 
contribute  to  the  same  one,  just  as  long  as  the  Herald  keeps  up  its  high 
standard  of  service  I shall  write  solely  for  this  magazine.” 

WELCOME  TO  THE  CIRCLE 

Enclosed  please  find  express  money  order  covering  two  year  subscrip- 
tion to  the  “Herald.” 

I have  just  recently  taken  over  the  Rex  Theatre  Lacombe,  and  Mr. 
Doherty  showed  me  just  what  your  paper  is,  which  shows  me  that  a small  V 
town  exhibitor  can’t  get  along  without  it  if  he  is  progressive  and  wants  to  do  | 
justice  to  himself  and  his  patrons. — F.  L.  DUNPHY,  Angus  theatre,  Wetaskiwin, 
Alberta,  Canada. 

THANK  YOU 

Enclosed  please  find  my  check  for  which  please  send  the  Herald  to  the  Rose- 
land  theatre.  Fort  Worth,  Texas. 

I cannot  offer  a suggestion  that  would  make  the  Herald  more  valuable  to  the 
exhibitor.  It  has  reached  the  point  where  an  up-to-date  showman  could  not  do 
without  it. — Stanley  Smith,  Roseland  theatre.  Forth  Worth,  Tex. 


[ EXHIBITORS  HERALD, 

I 407  S.  Dearborn  St., 

1 Chicago,  111. 

I Gentlemen : 

I wish  to  join  the  “Herald  Only”  Club  formed  by  contributors  to 
I your  “What  the  Picture  Did  For  Me”  department. 

j (Exhibitor) 

I (Theatre) 

' (City) 


(State) 
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— A dandy  picture  and  as  good  as  his  pre- 
vious picture  to  this  “Silent  Call”.  I think 
it  pleased  almost  100  per  cent. — A.  L. 
Veatch.  Princess  theatre,  Morganfield,  Ky. 
— General  patronage. 

Fox 

A Circus  Cowboy,  with  Charles  Jones. — 
Good  in  every  way.  The  best  Jones  has 
made.  Five  reels. — L.  Deyo,  Miers  the- 
atre, Schoharie,  N.  T. — General  patronage. 

The  Circus  Cowboy,  with  Charles  Jones. 
— This  is  the  kind  of  picture  we  like  to  see 
Buck  Jones  in.  Pictures  like  this  will  make 
him  popular  here.  Five  reels. — C.  Mal- 
phurs.  Dreamland  theatre,  High  Springs, 
Fla. 

The  Circus  Cowboy,  with  Charles  Jones. 
This  is  a real  picture.  Pleased  100  per  cent. 
Lots  of  action  and  a little  bit  of  comedy. 
Five  reels. — Claude  McBrayer,  Auditorium 
theatre,  Hamilton,  Mo. 

The  Trouble  Shooter,  with  Tom  Mix. — 
I think  we  got  about  the  first  showing  on 
this  picture,  and  will  say  it  is  a dandy. 
Very  little  gun  play,  but  a nice  clean 
Northwest  story  with  plenty  of  thrills. 
Tony,  the  horse,  is  good  also.  Pleased  all. 
Six  reels'. — C.  L.  Brown,  Paramount  the- 
atre, Elizabeth,  La. — Small  town  patron- 
age. 

The  Trouble  Shooter,  with  Tom  Mix. — A 
dandy.  This  is  Tom’s  best,  but  not  a 
western.  Drew  too  well.  Had  to  turn  them 
away.  Pleased  100  per  cent.  Print  new. 
Six  reels, — Roy  L.  Dowling.  Ozark  theatre, 
Ozark,  Ala. 

The  Trouble  Shooter,  with  Tom  Mix. — 
A good  Mix.  Plenty  of  action  and  a good 
title.  If  your  fans  like  Mix  they  will  eat 
this  one  up. — R.  A.  Howard,  Colonial  the- 
atre, Big  Rapids,  Mich, — Factory  and  col- 
lege town  patronage. 

Vagabond  Trails,  with  Charles  Jones. — ■ 
A very  good  program  picture  with  plenty 
of  action  in  it.  Five  reels. — A.  L.  Veatch, 
Princess  theatre,  Morganfield,  Ky. — Gen- 
eral patronage. 

Not  a Drum  'Was  Heard,  with  Charles 
Jones. — People  liked  this'  one,  but  where, 
oh  where,  did  they  get  that  title?  Their 
title  man  must  have  been  “hoochy.” — J. 
Ridgeway,  Lyric  theatre,  Coon  Rapids,  la. 
— Neighborhood  patronage. 

Love  Letters,  with  Shirley  Mason. — A 
very  poor  program  picture,  that  will  not 
please.  The  only  way  to  keep  them  in  un- 
til this  one  is  over  is  to  lock  the  door  so 
they  can't  get  out.  Shirley  is  a wmnderful 
little  star,  but  for  some  reason  or  other 
they  never  give  her  a good  play  to  star 
in.  A lot  of  good  film  wasted.  If  they 
would  only  give  Shirley  a chance  she  would 
come  to  the  front  and  surprise  you  all.  Let 
us  hope  for  that  time  to  come  soon.  Five 
reels. — Marion  F.  Bodwell,  Paramount  the- 
atre, Wyoming,  111. 

Love  Letters,  with  Shirley  Mason. — Can- 
not say  much  for  this  one.  Had  a good 
comedy  that  helped  pull  it  over.  Five 
reels, — W.  Burr,  Orpheum  theatre,  Lan- 
caster, Wis. 

Hoodman  Blind,  with  a special  cast. — ■ 
When  is  a special  not  a special — “Hoodman 
Blind.”  If  it  is,  then  I’m  blind.  Six  reels. 


— T.  A.  Shea.  Palace  theatre.  McGehee,  Ark. 
■ — Neighborhood  patronage. 

Hoodman.  Blind,  with  a special  cast. — 
Good  picture.  Good  print. — L.  Deyo,  Miers 
theatre,  Schoharie,  N.  Y. — General  patron- 
age. 

Hoodman  Blind,  with  a special  cast. — 
Just  fair  We,  too,  have  had  about  enough 
of  these  Fox  specials.  Four  or  five  a year 
good.  Six  reels.- — Olen  Reynolds,  Pearl  the- 
atre, Hymera,  Ind. — Small  town  patronage. 

G-entle  Julia,  with  a special  cast. — This 
was  plain  rotten.  We  paid  for  it  as  a 
special  but  I’m  beginning  to  think  I don’t 
understand  the  meaning  of  that  word.  Not 
even  a good  program  picture.  Didn’t  take 
in  enough  to  pay  the  film  rental,  and  for 
once  I was  glad.  Those  who  came  wanted 
their  money  back.  Six  reels. — Edith  R. 
Lawrence,  Vogue  theatre.  Vernal,  Utah. — 
Small  town  patronage. 

Gentle  Julia,  with  a special  cast. — A 
fair  program  only.  Six  reels. — Olen  Ray- 
nolds.  Pearl  theatre,  Hymera,  Ind. — Small 
town  patronage. 

The  Governor’s  Lady,  with  a special  cast. 
— Just  fair,  as  are  all  of  the  Fox  specials. 
I wish  I did  not  have  them  bought,  as  they 
are  not  worth  any  more  than  program  pic- 
tures. Fox  is  in  the  wrong  field  when  it 
comes  to  specials.  “Soft  Boiled”  is  the 
best  so  far,  but  Mix  is  always  good.  I 
hope  they  don’t  ruin  him  in  specials.  Eight 
reels. — A.  L.  Veatch,  Princess  theatre,  Mor- 
ganfield, Ky. — General  patronage. 

The  Governor’s  Lady,  with  a special  cast. 
— Just  another  of  Fox’s  so  called  specials. 
May  be  OK  for  the  city  but  has  no  draw- 
ing power  here,  and  those  w'ho  saw  it  did 
not  like  it.  Brother  Exhibitor,  be  care- 
ful of  the  specials.  Don’t  raise  your  ad- 
mission or  you  are  due  for  a flop.  Eight 
reels — J.  E.  Ridgeway,  Lyric  theatre,  Coon 
Rapids,  Iowa, 

The  Governor’s  Lady,  with  a special  cast. 
— Very  good  program  picture  but  not  a 
special.  Six  reels. — G.  Stras’ser  & Sons, 
Emblem  theatre,  Buffalo,  N.  Y. 

The  Net,  with  a special  cast. — A good 
story.  Not  very  good  cast.  Plenty  of 
mystery  and  action.  Drew  rotten  crowd. 
Weak  plot. — Kriegbaum  Brothers,  Char-Bell 
theatre,  Rochester,  Ind. 

Six  Cylinder  Love,  with  Ernest  Truex. — 
Booked  and  paid  for  this  as  a special. 
While  a good  picture,  it  is  only  program 
class.  Away  overestimated.  Seven  reels. 
— Edith  R.  Lawrence,  Vogue  theatre.  Ver- 
nal, Utah. — Small  town  patronage. 

Love  Bound,  with  Shirley  Mason. — A real 
little  program  picture  by  our  favorite  as 
well  as  our  patrons’  favorite,  the  beauti- 
ful and  charming  Shirley  Mason.  A 
knockout.  Run  this,  boys,  and  give  your 
patrons  a treat.  Five  reels. — Henry  C. 
McCoy,  Elite  theatre,  Golconda,  111. — Small 
town  patronage. 

Love  Bound,  with  Shirley  Mason. — Dandy 
good  little  program  picture  that  nearly 
everybody  liked.  The  little  irnaginary 
beach  scene  is  almost  vulgar,  however,  on 
account  of  extreme  costumes,  and  is  en- 
tirely unnecessary  to  the  telling  of  the 
story.  Five  reels'. — A.  L.  Middleton,  Grand 
theatre,  DeQueen,  Ark. 

Does  It  Pay?  with  Hope  Hampton. — They 


called  this  a special,  but  it  is  only  a good 
program  picture  that  pleased  only  59  per 
cent.  Be  sure  you  don’t  raise  your  ad- 
mission on  this  one.  With  a good  comedy 
it  will  get  you  by,  but  don’t  advertise  it 
as  a special.  It  is  like  all  the  rest,  this 
year,  nothing  to  it.  Fox  will  have  to  step 
on  it,  if  they  expect  to  sell  any  more 
pictures.  They  will  have  to  make  better 
stuff  than  they  have  got  now  if  they  ever 
sell  us  again.  Played  Fox  Sunshine  com- 
edy in  connection  with  it,  “Apple . Sauce,” 
and  it  sure  was  a knockout.  As  good  a 
comedy  as  you’ll  find  anywhere.  Seven 
reels. — Marion  F.  Bodwell.  Paramount  the- 
atre, Wyoming,  111. 

Ladies  to  Board,  with  Tom  Mix. — This 
is  sure  a humdinger.  One  that  will  please 
100  per  cent  and  makes  a dandy  Saturday 
night  program.  Six  reels. — J.  E.  Ridge- 
way, Lyric  theatre,  Coon  Rapids,  la. 

No  Mother  to  Guide  Her,  with  a special 
cast. — This  is  one  of  the  best  pictures  I 
ever  ran.  Had  more  comments  on  it  than 
any  picture  for  six  years  I have  been  in 
the  business.  Now  if  we  could  get  service 
like  this  I would  like  to  stay  in  the  pic- 
ture business.  I showed  this'  picture  to 
about  700  people  on  a Wednesday  night, 
which  is  generally  very  dull  with  me. 
Fox  should  be  proud  to  put  out  such  pic- 
tures, and  you  exhibitors  who  have  not 
played  it,  book  same  If  you  can  get  it 
reasonable  and  I am  sure  you  can  make 
good  at  it.  Show  to  all  classes  in  a town 
of  3.500.  Admission  10-25  cents'.  7,000  feet. 
— E.  C.  Bays,  Globe  theatre,  Buena  Vista, 
Va. 

TTou  Can’t  Get  Away  With  It,  with  a spe- 
cial cast. — Patrons  said,  “Very  good  title. 
You  can’t  get  away  with  it  and  with  the 
story.”  Six  reels. — G.  Strasser  & Sons,  Em- 
blem theatre,  Buffalo,  N.  Y. 

Monua  'V’anna,  with  a special  cast. — Cos- 
tumes and  settings’  wonderful.  Our  pa- 
trons w'ho  saw  it  appreciated  it.  A little 
overdrawn.  Nine  reels. — Henry  D.  McCoy, 
Elite  theatre,  Golconda,  111. — Small  town 
patronage. 

Monna  ’Vanna,  with  a special  cast. — The 
biggest  bunch  of  cheese  in  many  moons. 
Lay  off  this  one.  Not  worth  express 
charges.  Eight  reels.— Roy  L.  Dowling, 
Ozark  Hieatre,  Ozark,  Ala. 

The  Eleventh  Hour,  with  Charles  Jones. 
— This  is  advertised  as  a melodrama  and 
it  sure  lives  up  to  the  highest  expecta- 
tions. There  is  one  thrill  after  another 
and  everything  in  it  except  a train.  Had 
plenty  of  compliments  from  my  patrons  so 
knew  it  pleased.  Jones  makes  a hero  and 
Shirley  Mason  a charming  heroine.  The 
paper  on  this  was  snappy.  It  will  stand’ 
strong  advertising.  Film  in  excellent  con- 
dition. Seven  reels. — C.  H.  Maulton,  Bijou 
theatre.  Beach,  N.  D. — Small  town  patron- 
age. 

The  Eleventh  Hour,  with  Charles  Jones. 
— 'Pretty  good  picture.  Print  not  in  very 
good  shape.  Did  not  draw  like  Jones  in 
Westerns.  Seven  reels. — E.  W.  McClelland. 
Rex  treatre,  Gilman  City,  Mo. 

Alias  The  Night  Wind,  with  William  Rus- 
sell.— Just  a fair  evening’s  entertainment, 
if  you  have  nothing  else  to  do.  Did  not 
draw.  Five  reels. — Geo.  H.  Koch,  Perkins 
theatre,  Holton,  Kans. — Small  town  pat- 
ronage. 

If  Winter  Comes,  with  Percy  Marmont, 
— Too  long  and  draggy,  also  lacks  humor. 
Spent  a lot  for  advertising  and  had  people 
in  my  theatre  that  were  never  in  before, 
but  a good  many  regulars  stayed  away. 
Pleased  about  50  per  cent. — J.  Ridgeway, 
Lyric  theatre,  Coon  Rapids,  Iowa. — Neigh- 
borhood patronage. 

Times  Have  Changed,  with  William  Rus- 
sell.— Good  picture  but  no  Saturday  pic- 
ture. Print  rotten,  out  of  New  Orleans. 
Five  reels. — Roy  L.  Dowling,  Ozark  theatre, 
Ozark,  Ala. 

Eyes  of  the  Forest,  with  Tom  Mix. — 'A 
splendid  program  picture,  as  all  of  Tom 
Mix  are.  Never  saw  a poor  one. — Bert 
Silver,  Silver  Family  theatre,  Greenville, 
Mich. 

A Mile-A-Minute  Borneo,  with  Tom  Mix. — 
A good  one,  as  Mix  pictures  usually  are. 
It  pleased  the  Mix  fans  to  the  fullest. 
Plenty  of  action.  Six  reels. — 'A.  L.  Veatch, 
Princess  theatre,  Morganfield,  Ky. — Gen- 
eral patronage. 

A Mile-a-Minute  Borneo,  with  Tom  Mix. 
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— A sure  enough  Western  action  picture 
with  plenty  of  comedy  and  pep.  It  will 
please  the  Mix  fans.  Six  reels. — A1  Pow- 
ell, Highland  theatre,  Guthrie,  Okla. — Gen- 
eral patronage. 

A lOile-A-IlIlaute  Borneo,  with  Tom  Mix. 
— A good  picture,  like  all  Tom  Mix  pictures. 
Drew  fair  crowd.  Pleased  audience. — 
Kriegbaum  Bros'.,  Char-Bell  theatre,  Roch- 
ester, Ind. 

Cupid’s  Pireman,  with  Charles  Jones. — 
An  awful  poor  picture.  Jones  as  a fire- 
man is  what  I should  imagine  Ben  Turpin 
will  look  like  when  he  plays  “Romeo.” — E. 
N.  Collins,  Star  theatre.  Humble,  Texas. 

Cupid’s  Fireman.,  with  Charles  Jones. — ■ 
■Very  good,  pleased  100  per  cent.  Ran  Im- 
perial comedy,  “Arabia’s  Last  Alarm,”  with 
it,  and  was  not  afraid  to  meet  them  as  they 
came  out.  Five  reels. — J.  E.  Ridgeway, 
Lyric  theatre,  Coon  Rapids,  Iowa. 

Cupid’s  Fireman,  with  Charles  Jones. — 
A good  Jones  picture  that  is  not  a West- 
ern. Five  reels. — H.  M.  Retz,  Strand  the- 
atre, Lament,  la. — Small  town  patronage. 

The  Grail,  with  Dustin  Farnum. — With- 
out doubt  this  picture  was  the  worst  offer- 
ing I have  ever  imposed  upon  my  patrons. 
If  the  future  of  the  picture  industry  were 
to  be  judged  by  such  a showing  I would  not 
hesitate  to  say  the  end  is  in  sight.  Six 
reels. — J.  Koopman,  Amenia  theatre,  Amen- 
ia,  N.  Y. 

Cameo  Kirby,  with  John  Gilbert. — A 
good  picture  of  its  kind,  but  no  one  seemed 
to  want  to  see  this  kind.  It  pleases  those 
who  did  see  it,  however. — A1  Powell,  High- 
land theatre,  Guthrie,  Okla. — General  pat- 
ronage. 

Cameo  Kir'by,  with  John  Gilbert. — Very 
poor  to  call  a special.  People  don’t  care 
for  that  old  fashioned  stuff.  If  Fox  would 
give  us  some  good  westerns  instead  of  so- 
ciety stuff,  we  exhibitors  would  be  ahead. 
Seven  reels. — J.  E.  Ridgeway,  Lyric  the- 
atre, Coon  Rapids,  la. 

Cameo  Kirby,  with  John  Gilbert. — This  is 
a very  good  picture  and  should  go  good  in 
any  town.  It  is  a Southern  story  and 
holds  interest  all  the  way.  Very  good  pho- 
tography. Print  in  good  shape.  Seven 
reeks'. — J.  Koopman,  Amenia  theatre,  Amen- 
ia, N.  Y. — Small  town  patronage. 

Boss  of  Camp  Four,  with  Charles  Jones. 
— This  is  some  program  picture,  especially 
for  Saturday  night  crowd.  Fights  galore. 
They  will  take  the  roof  off.  Five  reels. 
— S.  G.  Fry,  Star  theatre,  Omaha,  Tex. — - 
Small  town  patronage. 

Hell’s  Hole,  with  Charles  Jones. — Liked 
better  than  “Eleventh  Hour.”  Pretty  fair 
picture,  not  a special  by  any  means',  and 
not  run  as  such.  The  word  “special”  never 
enters  our  advertising  any  more.  The 
word  is  too  much  abused.  Let  it  rest 
awhile.  Six  reels. — E.  W.  McClelland,  Rex 
theatre,  Gilman  City,  Mo. 

Hell’s  Hole,  with  Charles  Jones. — I 
bought  this  picture  as  a special  but  I 
would  rather  call  this  an  average  program. 
Story  good,  but  that  dreaming  part  is 
what  spoils  a good  show.  It  ended  with 
a dream  and  that  ending  with  a dream  is 
not  liked  by  my  patrons.  My  patrons  like 
Jones  in  a good  Western.  Six  reels. — Joe 
Restivo.  Liberty  theatre,  Freemanspur,  111. 

• — Small  town  patronage. 

The  Town  that  Forgot  God,  with  a spe- 
cial cast. — Run  on  Friday  and  Saturday 
with  a carnival  three  blocks  away.  Did  a 
fair  business  considering  the  competition 
and  am  sure  would  have  been  a winner  if 
not  such  strong  competition  on  the  run. 
It  pleased,  although  patrons  thou.ght  it  too 
long.  Six  reels. — A1  Powell,  Highland  the- 
atre, Guthrie,  Okla. — General  patronage. 

My  Friend  the  Devil,  with  a special  cast. 
— A devil  of  a friend  that  sold  me  this. 
Pox  has  some  good  westerns,  but  for  spe- 
cials they  have  about  ruined  my  business. 
All  the  western  fans  walked  out  on  this 
and  everybody  else  ought  to  have. — Kenney 
Loyd,  Spad  theatre,  Dierks,  Ark. — General 
patronage. 

Stepping  Fast,  with  Tom  Mix. — Our  pa- 
trons claim  poorest  Mix  they  ever  saw. 
Five  reels. — G.  Strasser  Sons,  Emblem  the- 
atre, Buffalo,  N.  Y. — General  patronage. 

Monte  Cristo,  with  a special  cast. — Made 
a little  money.  Pine  for  small  town. — C. 


Just  Between  Me  an  You 


Can  Riley  Be  Right? 

My  three  guesses  as  to  zvho  “A  Fool-There-lVas”  is  are,  Rand,  Jen- 
kins and  Crcal. — R.  ROSS  RILEY,  Wigzvam  theatre,  Oberlin,  Kan. 

Can  Riley  be  right? 

Will  the  gentlemen  named  step  up  and  claim  or  disclaim  the  honor? 

Once  more,  in  c«ise  anyone  massed  the  introduction:  This  column  is  written  by  a 
regular  contributor  to  tiiis  department  and  a ‘‘Herald  Only*^  Club  member  who  promises 
to  doff  the  mask  of  mystery  if  enough  correct  guesses  as  to  his  identity  are  receivecL 

Who  is  he  ? 

By  “A  FOOL  THERE  WAS” 

As  everyone  knows,  Tommy  Mix  is  a crack  jumper,  but  the  best 
he  could  do  was  “Three  Jumps  Ahead.”  Martin  Quigley  has  Tom 
beat.  Lookit  the  way  he’s  went  an’  put  the  Her.\ld  thirty-three  jumps 
ahead  of  the  whole  field,  by  cuttin’  out  the  reviewin’  maetinee. 

Note.- — A Herald  writer  explains  that  “palaver”  is  African  for  idle 
chatter  or  too  much  talk.  Upon  consultin’  our  explainer,  we  learn  that, 
according  to  a lotta  people,  “maetinee”  is  Tribucan  for  bunk. 

^ 

First  off,  we  felt  kinda  sorry  for  the  review  boys  losin’  their  jobs 
— until  we  read  where  one  o’  them  called  our  HI’  300-seat  lunch  and 
parkin’  parlor  “a  ink  pot.”  Of  course,  a rose  by  any  other  name  will 
smell  as  sweet — but  we  tremble  to  think  of  what  Hugo  Baffin  might 
do  with  that  “ink  pot”  stuff.  He’s  liable  to  juggle  that  innocent  HI’ 
word  “ink”  around  in  a manner  suggestive  of  scents  that  would  cause 
any  nice,  self  respectin’  rose  to  blush. 


J.  H.  Talbert  challenged  us  to  name  a combination  that 
would  beat  the  one  he  spoke  of  in  a recent  issue.  How  about  this 
one:  J.  C.  directing;  “Valentino”  Bollman,  as  the  handsome  hero; 
Bull  Montana  as  the  sheroine  (all  dolled  up  in  one  of  Gloria’s 
ounce  an’  a half  gowns)  in  a Dog  Fish  Corners  story  by  Phil 
Rand,  typed  on  George  Rea’s  disreputable  Corona.  ’N  if  that  ain’t 
enough — drag  in  Bill  Creal’s  cannibals  for  the  great  mob  scene. 

E.  E.  Gailey  sez,  “One  reel  of  padding  in  ‘J^^Dus  Hus- 
bands.’ When  will  they  cut  it  out?”  Dunno,  E.  E.  Mebbe  they 
believe  in  paddin’  the  reels  to  prevent  ’em  from  bein’  damaged 
when  some  of  our  pet  operators  git  temperamental  an’  start 
fiingin’  them  around. 


O.  W.  McConnell  sez  “The  Hottentot”  was  “a  knockout  but 
these  don’t  come  every  day.”  No  they  don’t,  but  it  wouldn’t  be 
so  bad  if  some  of  the  alleged  knock-outs  didn’t  turn  out  to  be 
knock-us-outs. 

W.  J.  Powell  sez,  “Ashes  of  Vengeance”  “dazzled  those  of  inferior  tastes, 
so  they  were  afraid  to  register  direct  complaints.”  Yes,  W.  J.,  and  mebbe 
they  whetted  their  inferior  tastes  with  a little  genuine  Scotch  before  they 
dropped  in  to  see  the  show  and  felt  too  good  to  kick  about  a dandy  picture 
like  that. 
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W.  H.  Odom  sez,  “Everybody’s  calling  me  ‘Gentle  Julia’  since  ‘Gentle 
Julia’  flopped  in  my  theatre  and  the  folks  roasted  me  for  running  it.’’  That’s 
nuthin’,  W.  H.  We  dassent  print  some  o’  the  pleasant  lil’  things  our  patrons 
have  called  us  in  the  last  ten  years. 

o 

Clifford  L.  Niles  sez,  “ ‘The  Bad  Man’  went  over  in  good  shape.” 
That  bad  man  knew  he  wuz  in  a mighty  fine  little  town  when  he  struck 
Anamosa  an’  probably  made  up  his  mind  to  behave  himself. 

Gotta  call  on  Colleen  an’  ask  that  lil’  lady  to  stop  upsettin’  all  our  best 
exhibs  the  zvay  she’s  doing.  Kreighbaum  Bros,  the  latest  to  come  under 
her  spell. 

W.  H.  Durham  played  “The  Double  O”  and  sez  he  had  some  money 
left  with  which  to  buy  cheese,  so  he  bought  the  “Modern  Matrimony” 
brand.  Some  producer’s  productions  run  hfty-fifty-tillums  and  cheese. 
But  they  keep  changin’  the  names  o’  their  various  brands  o’  cheese  so 
rapidly  that  we  need  reliable  market  reports  like  W.  H.  has  sent  in. 

J.  C.  Sez:  “Look  out  for  the  bull  when  you  buy  ‘Midnight  Alarm.’ 
The  bars  are  down.”  Don’t  do  much  good  to  look  out,  J.  C.  Some  o’  these 
hllum  slicker’s  bulls  seem  able  to  jump  over  the  durned  bars. 

DICTIONARY  OF  FILLUM  TITLES 

A Man  of  Action — An  operator  with  a badly  damaged  print. 

The  Blizzard — Something  that  saves  you  the  trouble  of  turning  up  more’n  a dozen 
seats  after  the  show. 

No  Mother  to  Guide  Her — (W.  R.  W.  won’t  let  us  give  the  definition  for  this.) 
The  Eleventh  Hour — Good  Night — Come  Again. 

The  Eternal  Struggle — Tryin’  to  keep  the  “ink  pot”  filled. 

Reported  Missing — Titles  and  endings.  Also  Phil  Rand. 

One  Exciting  Night — The  night  a crowd  was  waiting  and  the  fillums  failed  to 
arrive. 

Burning  Words — The  way  an  exhib  talks  when  he  learns  he’s  been  stung  again. 
The  Spoilers — Sales  slickers  and  heedless  film  inspectors. 

Human  Wreckage — Any  exhib  after  his  first  year — in  the  game. 

Enemies  of  Women — Any  showman  who  has  read  Mae  Tinee’s  reviews. 

Three  Weeks — The  time  it  sometimes  takes  to  get  a reply  to  that  letter  you  wrote 
to  your  exchange. 

Gimme — This  is  a pet  word  belonging  exclusievly  to  film  producers. 

Grand  Larceny — The  uniform  contract. 

Mine  to  Keep — Exchange  man’s  idea  of  film  deposits. 

The  Wanters — High  salaried  movie  stars. 

The  Great  Night — -That  time  you  had  the  S.  R.  O.  sign  displayed. 

Day  of  Faith — The  day  an  exhib  listens  to  a sales  slicker  and  believes  him. 
Stepping  Fast — House  packed — crowd  waiting,  and  seven  reels  still  to  be  shown. 
Three  Jumps  Ahead — Distance  between  some  exhibs  and  the  sheriff. 

Unseeing  Eyes — Belong  to  fans  who  sit  through  a swell  picture  and  then  knock  it 
as  they  leave. 

Mixed  Faces — A movie  audience. 

If  You  Believe  It,  It’s  So — But  not  when  a film  salesman  is  telling  it. 

Six  Days — The  exhibitorial  length  of  one  week  in  a blue  law  town. 

Circus  Days — The  days  a lotta  good  movie  fan  money  is  spent  for  elephant  peanuts. 
Lawful  Larceny — Something  a lotta  producers  are  allowed  to  get  away  with. 
The  Idle  Rich — Charlie  Chaplin. 

Love  Is  An  Awful  Thing — In  fillums. 

Men  In  the  Raw — Exchange  managers. 

The  Clean  Up — When  a million  dollar  valuation  is  placed  on  a $17,000  fillum. 
Brass — Sales  slickers  control  the  supply  of  it. 
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R.  Miller,  Gem  theatre,  Spur,  Tex. — Gen- 
eral patronage. 

The  liOve  Gambler,  with  John  Gilbert. — 
This  is  another  good  picture  all  the  way 
through.  Drew  a good  crowd.  Five  reels. 

• — Matte  Michilis,  Liberty  theatre,  Buck- 
nell,  Iowa. 

Three  Jumps  Ahead,  with  Tom  Mix. — 
The  usual  Mix  picture,  which  always 
pleases  here. — J.  Winninger,  Davidson  the- 
atre, Waupun,  Wis. — General  patronage. 

Three  Jumps  Ahead,  with  Tom  Mix. — 
Good  interesting  picture.  Pleased  all.  Six 
reels. — E.  W.  Swarthout,  Palace  theatre, 
Aurora,  111. 

Three  Jumps  Ahead,  with  Tom  Mix. — 
We  are  unable  to  report  on  this  one,  as 
there  was  not  enough  of  the  print  left  to 
tell  anything  about  it.  Patrons  disgusted. 
Looked  like,  trailer  on  serial.  Three  reels. 
— E.  W.  McClelland,  Rex  theatre,  Gilman 
City,  Mo. 

Youth  Must  Have  Iiove,  with  Shirley 
Mason. — A dandy  little  program  picture. 
Star  and  cast  in  this  good.  Story  not  a 
new  one,  but  will  please  just  the  same. 
Film  good. — Five  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Nebr. 

Moonshine  Valley,  with  William  Farnum. 
— This  is  one  of  the  best  pictures.  The 
name  does  not  sound  like  a good  show,  but 
buy  it  and  see  it  and  you  won’t  forget 
about  it  soon.  Five  reels. — Matte  Michilis, 
Liberty  theatre,  Bucknell,  la. 

Man’s  Size,  with  William  Russell.- — A 
good  program  picture.  Good  plot  well 
worked  out.  Good  cast.  Pep  a plenty, 
which  every  picture  should  have.  Five 
reels.- — A.  L.  Middleton,  Grand  theatre,  De 
Queen,  Ark. 

The  Tast  Mail,  with  Charles  Jones. — This 
is  a good  show  for  patrons  that  like  thrill- 
ing action  pictures,  but  the  women  don’t 
fall  for  it.  Six  reels. — H.  J.  Eagan,  Amer- 
ican theatre,  Wautoma,  Wis. — Small  town 
patronage. 

A California  Bomance,  with  John  Gilbert, 
— Something  new  in  a Gilbert  and  will  say 
it  is  fine.  Went  over  O.  K.  with  my  audi- 
ence. It  is  a better  picture  than  some  of 
his  newer  ones.  Fast  action  and  lots  of 
funny  situations.  Five  reels. — H.  M.  Retz, 
Crystal  theatre,  Aurora,  la. — Small  town 
patronage. 

St.  Elmo,  with  John  Gilbert. — They  came 
out  to  see  this  picture  and  liked  it  fine. 
Drew  exceptionally  well  after  big  advertis- 
ing campaign.  Used  on  Sunday.  Seven 
reels. — A1  Powell,  Highland  theatre,  Guth- 
rie, Okla. — General  patronage. 

Good-Bye  Girls,  with  William  Russell. 
• — For  a Saturday  night  this  went  fine.  Lots 
of  comedy.  Wilson  playing  the  Negro  the 
hit  of  the  film. — J.  Winninger,  Davidson 
theatre,  Waupun,  Wis. — General  patron- 
age. 

When  Odds  Are  Bven,  with  William  Rus- 
sell.— About  the  best  Russell  picture  I have 
run  lately.  Several  told  me  they  liked  it 
fine.  A good  program  picture. — A.  L. 
Veatch,  Princess'  theatre,  Morganfield,  Ky. 
— General  patronage. 

The  Buster,  with  Dustin  Farnum. — A West- 
ern with  a comedy  vein  throughout.  Went 
good  with  our  Sunday  crowd. — J.  Winnin- 
ger, Davidson  theatre,  Waupun,  Wis. — Gen- 
eral patronage. 

Goldwyn  Cosmopolitan 

Bittle  Old  New  York,  with  Marion  Davies. 
— It  is  a fine  production  for  a period  play. 
Patrons  do  not  like  costume  stuff.  How- 
ever, by  making  a lot  of- noise  we  did  the 
best  mid-week  business  in  over  a year. 
Pleased  the  elite.  Print  good.  Eleven 
reels. — E.  W.  McClelland,  Rex  theatre,  Gil- 
man City,  Mo. 

Six  Bays,  with  Corinne  Griffith. — Two 
days  was  one  too  many  for  “Six  Days.”  Oh, 
its  a good  enough  picture  as  pictures  go, 
but  even  Elinor  Glyn  can’t  draw  in  a small 
town.  Some  of  them  liked  “Six  Days.” 
Most  of  them  didn’t.  Lost  money  at  the 
box  office,  as  every  Goldwyn  current  pic- 
ture has  lost  money.  This  is  a fair  (that’s 
paying  it  quite  a compliment)  program 
picture:  but  as  a small  town  special  it  is 
to  laugh.  Goldwyn  has  some  good  sex 
stuff  for  the  cities,  but  with  the  excep- 
tion of  “The  Spoilers”  they  have  nothing 
any  small  town  needs  worry  about.  Com- 
ing direct  from  eight  years  in  city  the- 
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atres,  I’ve  been  trying  to  cram  a little 
sex  stuff  down  their  throats  for  three 
years,  but  I can’t  do  it.  Now  I’m  going 
to  quit  trying.  Eight  reels. — Fred  Hines, 
Cresco  theatre,  Cresco,  Iowa. — General  pat- 
ronage. 

The  Eternal  Three,  a Marshall  Neilan 
production. — Marshall  Neilan  scores  again. 
Excellent  picture  capably  enacted;  business 
just  fair,  no  fault  of  picture.  Seven  reels. 

■ — Geo.  H.  Koch,  Perkins'  theatre,  Holton, 
Kans. — Small  town  patronage. 

Three  Wise  Tools,  with  a special  cast. — 
The  best  picture  we  have  run  in  a year. 
Received  many  compliments.  You  can 
buy  it  right,  too,  so  that  you  can  make 
some  money. — B.  M.  Wooley,  Orpheum  the- 
atre, Elsie,  Mich. — Small  town  patronage. 

Three  Wise  Tools,  with  a special  cast.- — 
A good  picture.  Plenty  of  comedy,  action 
and  suspense.  Will  please  most  any  audi- 
ence.— Krieghbaum  Bros.,  Char-Bell  the- 
atre, Rochester,  Ind. 

In  the  Palace  of  the  King,  with  a special 
cast. — Next  to  William  DeMille’s  “The  Mar- 
riage Maker,”  this  takes  the  “booby  prize.” 
A lot  of  money  was  spent  on  it,  but  why 
on  earth  it  was  spent  is  the  burning  ques- 
tion. There  is  certainly  nothing  to  show 
for  it.  Advertise  big  sets  and  scenes  be- 
cause that’s  all  there  is  to  it.  After  look- 
ing at  this  it  reminds  me  of  how  good 
Katherine  MacDonald’s  pictures  are.  I 
didn’t  “get  bit”  on  this.  I had  my  head 
sawed  off.  If  you  have  to  take  this  to 
get  some  you  want,  let  the  others  go.  It 
would  take  ten  “Old  Nest’s”  to  make  up 
for  it.  Business?  Quit  joking.  You 
should  have  seen  the  house  the  second 
night.  Audience  was  all  here.  Both  of 
them.  Don’t  take  this  for  a present.  Eight 
reels.— Fred  Hinds,  Cresco  theatre,  Cresco, 
Iowa. 

The  Sagged  Edge,  with  Mimi  Palmeri. 
— Very  good.  Some  good  comments.  The 
hero  was  the  most  stupid  thing  I’ve  seen 
in  many  a day.  Print  is  thin  in  places  and 
we  had  to  make  several  repairs.  Heavy 
rain  and  a revival  on.  Small  crowd.  Lost 
money.  Seven  reels. — J.  J.  Enloe,  Y.M.C.A. 
theatre,  Hitchins,  Ky. — Small  mining  com- 
munity. 

Enemies  of  Women,  with  Lionel  Barry- 
more.— One  of  the  most  wonderful  pictures 
I have  ever  seen.  Beautiful  scenery  and 
splendid  acting;  but  what  good  is  all  this 
if  no  one  comes  to  see  it?  Attendance  only 
fair  both  nights.  I can’t  understand  why 
they  didn’t  come.  Possibly  they  thought 
it  another  costume  picture.  Ten  reels. — 
W.  E.  Elkins,  Temple  theatre,  Aberdeen, 

Enemies  of  Women,  with  Lionel  Barry- 
more.; — This  is  a fine  picture.  Beautiful 
photography  and  settings  and  a good  story. 
Sea  scenes  were  wonderful  and  we  got  by 
very  nicely.  Played  three  days. — -A.  F. 
Jenkins,  Community  theatre,  David  City, 
Neb. 

Hungry  Hearts,  with  Helen  Ferguson. — 
Did  not  draw  at  all  well  for  us,  but  proved 
a splendid  picture,  which  pleased  all  who 
came  very  well.  Seven  reels. — C.  E.  Hop- 
kins, The  Hopkins  theatre.  Cotter,  Ark. — 
Small  town  patronage. 

Broken  Chains,  with  Colleen  Moore. — 
Just  a fair  Saturday  night  picture. — B.  M. 
Wooley,  Orpheum  theatre,  Elsie,  Mich.— 
Small  town  patronage. 

Broken  Chains,  with  Colleen  Moore. — If 
you  want  to  have  an  action  picture,  book 
this  one.  Boost  it  on  your  advertising. 
They  will  be  satisfied.  Seven  reels. — Fred 
Boeslager,  Opera  House,  Hilbert,  Wis. 

The  Stranger’s  Banquet,  a Marshall 
Neilan  production. — This  is  a real  good 
picture.  Drew  a good  crowd.  Price  10  and 
25  cents.  6,842  feet. — Matte  Michilis,  Lib- 
erty theatre,  Bucknell,  Iowa. 

Souls  Tor  Sale,  with  a special  cast. — A 
fairly  interesting  attraction.  Good  story 
but  rather  disconnected.  So  much  so  that 
it  kept  one  busy  remembering  what  it  was 
all  about.  Eight  reels. — Gus  Cook,  Crys- 
tal theatre,  Dundee,  111. 

The  Spoilers,  with  Milton  Sills. — A good 
picture  but  did  not  draw  as  it  should.  Ad- 
vertising with  24-sheet,  3’s,  I’s  and  mail- 
ing list,  but  did  not  make  but  a Small  profit. 
No  more  pictures  for  me  that  have  been 
remade.  ’Too  many  had  seen  the  first  is- 
sue.— B.  M.  Wooley,  Orpheum  theatre,  El- 
sie, Mich. — Small  town  patronage. 

The  Spoilers,  with  Milton  Sills. — Lost 


Just  Between  Me  an  You 


Bill  Creal  went  an’  threw  out  his  chest,  jus’  because  “Judgment  of  the 
Storm”  knocked  them  cannibals  o’  his’n  fer  a row  o’  ten  pins.  Would  like  to 
call  on  Bill  and  git  acquainted,  but  we’re  kinda  scared  he’d  throw  us  out  instead 
o’  that  ol’  sea  chest  o’  his’n.  Bill,  J.  C.  and  that  other  partner  in  crime  o’ 
theirs,  E.  E.  Gailey,  have  good  reason  fer  throwin’  out  their  chests  seein’  as 
how  they  safely  piloted  their  respective  lil’  pets  in  the  big  contest.  Oughta 
make  Bill  Bryan  proud  o’  lil’  old  Nebraskj’. 

* 

S.  A.  Berger  sez,  “Blow  Your  Own  Horn”  is  fine.  “All  you  have  to 
do  is  blow  it  and  see  a satisfied  audience.”  We’ll  sure  hafta  git  that  fillum, 
because  we  gotta  bunch  o’  fans  that  blowin’  aU  the  horns  in  Sousa’s  Band 
wouldn’t  satisfy  sometimes. 

4^  4^ 

R.  Ross  Riley  sez,  “Not  enough  rough  stufF’  in  “The  Fljdng  Dutch- 
man.” Can’t  be  a war  picture  then  becuz  our  lil’  bunch  of  American  go- 
getters  got  so  dumed  ruff  when  they  went  over  to  France,  they  made  the 
Dutchmen  fly  in  all  directions — pronto! 

4:  4: 


JINGLE,  JINGLE,  LITTLE  STAR 

John  Chesterfield  Jenkins,  or  just  plain  J.  C. 

(“That’s  what  they  all  call  me  out  here,”  sez  he.) 

H is  show,  his  wit,  his  dog,  his  hat. 

You’ve  heard  of  ’em  all;  I’m  sure  of  that. 

You  know  how  he  tried  to  monopolize, 

Our  sweet  little  Vi  of  the  laughing  eyes; 

H ow  he  threw  down  his  hat  and  challenged  all  of  us. 

The  lean  and  the  fat;  the  short  and  the  tall  of  us; 

To  show  him  a really  more  popular  star 
From  out  of  the  whirl  of  the  studio  jar. 

Then  he  saw  he  was  in  for  a strenuous  deal. 

From  a person  called  William  Hannibal  Creal; 

A person  who  vowed  that  his  lovely  Louise, 

Would  pass  little  Vi,  right  by  like  a breeze. 

Now,  William’s  a hustler — (as  all  of  you  know) 

He  bosses  a genuine  up-to-date  show. 

He  talked  and  he  spieled  with  surprising  facility. 

He  hammered  and  clamored  with  pep  and  agility; 

He  went  after  votes  for  his  Louise  so  charming. 

With  a vim  and  a vigor,  that  was  quite  alarming. 

Like  photoplay  salesmen — they  gave  us  no  rest — 

We  had  to  decide  which  star  was  the  best. 

Thank  Goodness ! It’s  finished — the  voting’s  all  done 
And  both  Vi  and  Louise  were  among  those  who  won. 

John  Chesterfield  Jenkins;  William  Hannibal  Creal, 

Are  entitled  to  thanks  from  us  all  for  their  zeal; 

’N  from  Vi  and  Louise  and  Louise’s  pet  seal. 

—A  FOOL  THERE  WAS. 

AND  THEN  IT  POURED 


The  new  minister  was  calling  on  the  movie  showman’s  wife.  She  had  warned 
little  Johnnie  to  be  very  careful  of  what  he  said.  But — 

“Tell  the  gentleman  what  you  ask  for  when  you  say  your  prayers,  Johnnie.” 
“Oh  ! I’m  prayin’  fer  rain  just  now.” 

“Rain?”,  asked  the  surprised  parson.  “Don’t  you  like  the  sunshine?” 

“Sure ! But  poppa  said  that  a street  carnival  is  cornin’  next  w'eek  an’  he  hopes 
it’ll  rain  like  h — .” 

Curtain 


'‘A.  F.  T.  wr 
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money  on  two  day  run,  but  no  fault  of  the 
picture.  Opposition,  opening-  roller  skating 
rink,  tent  show,  aiuinni  banquet  and  rain. 
Good  night.  Ain’t  this  the  life?  Geo.  H. 
Koch,  Perkins  theatre,  Holton,  Kansi. — 
Small  town  patronage. 

The  Spoilers,  with  Milton  Sills. — Good 
picture.  Drew  -w-ell.  One  kid,  "Who  sa-w 
it  the  first  night,  told  his  folks  there  would 
he  no  use  to  go  to  the  next,  as  they  would 
not  he  able  to  fight  again  that  night.  Price 
fair.  Print  good.  Eight  reels. — 'E.  W.  Mc- 
Clelland, Rex  theatre,  Gilman  City,  Mo. 

The  Spoilers,  with  Milton  Sills. — A real 
show,  by  gum.  Guess  we’ll  have  to  hand 
it  to  Sills  and  Miss  Nilsson,  even  though 
the  old  Selig  version  was  a knockout,  for 
those  who  saw  both  said  this  was  superior, 
especially  Miss  Nilsson’s  acting.  Good 
business  and  everyone  pleased.  Eight  reels. 
— G.  Bollman,  Castalia  theatre,  Castalia, 
la. — Small  town  patronage. 

The  Sin  Flood,  with  Helene  Chadwick. — 
Awful.  The  darkest  reels  you  ever  ran 
through  the  machine,  and  why  it  was  ever 
made  is  a deep,  dark  mystery.  If  you  must 
show  it,  leave  town  while  you’re  doing  it. 
Six  reels. — Louis  A.  Van  Alstyne,  Quality 
theatre,  Cullom,  111. — Small  town  patron- 
age. 

The  Sin  Flood,  with  Helene  Chadwick. — 
Did  not  draw  but  held  Interest  of  all  who 
came.  Would  not  have  used  it  if  we  had 
seen  it  first.  Recalls  too  much  the  days 
of  the  open  saloon  which  everybody  is 
trying  to  forget.  Booze  flows  freely 
throughout  the  picture  and  is  not  offset 
by  any  moral  lesson.  Six  reels. — C.  E. 
Hopkins,  The  Hopkins  theatre,  Cotter,  Ark. 
— Small  town  patronage. 

Kead  Over  Heels,  with  Mabel  Normand. 
— As  a comical  picture  it  pleased  well. 
If  your  patrons  like  comedy  pictures  this 
might  get  over  fairly  well.  Can’t  say  to 
boost  it  big.  Five  reels. — Joe  Restivo, 
Liberty  theatre,  Freemanspur,  111. — Small 
town  patronage. 

Remembrance,  with  a special  cast. — The 
■u'eather  was  unseasonably  cold  and  the 
folks  failed  to  come  out,  but  the  picture 
is  all  right  and  makes  a good  program 
feature.  Six  reels, — C.  E.  Hopkins.  The 
Hopkins  theatre.  Cotter,  Ark. — Small  town 
patronage. 

Sherlock  Holmes,  with  John  Barrymore. 
— A very  good  picture  Init  certainly'  failed 
at  box  office  for  two  days.  Nine  reels. — 
Bert  Norton,  Kozy  theatre.  Eureka,  111. 

Hodkinson 

The  Night  Ha-wk,  with  Harry  Carey. — A 
dandy'  picture.  If  the  balance  of  them  are 
as  good  as  this  one,  I don’t  care  if  Hoot 
Gibson  sells  for  $50.00  per  can.  We  won’t 
need  him  any  more. — E.  N.  Collins,  Star 
theatre.  Humble,  Texas'. 

The  Old  Fool,  with  a special  cast. — Here 
is  a semi-Western  that  will  please  all 
classes.  Be  sure  to  send  all  old  soldiers 
a free  ticket  to  see  -this  picture  -when  you 
run  it.  It’s  great.  Six  reels. — W,  D.  Pat- 
rick. Strand  theatre,  Florala,  Ala. 

The  Drivin'  Fool,  with  Wally  Van. — The 
Iiest  we've  had  from  Hodkinson  so  far. 
Tills  is  a picture  that  should  hold  the  in- 


terest of  any'one.  Action  galore  with 
plenty  of  comedy  mixed  in.  By  all  means 
don’t  let  this  one  pass.  Six  reels. — W.  A. 
Clark,  Jr.,  Castle  theatre,  Havana,  111. — 
General  patronage. 

The  Critical  Age,  with  a special  cast. — 
Pair  little  story  that  did  not  draw.  Five 
reels. — J.  S.  Walker,  Alamo  theatre.  Moody, 
Texas.  Small  town  patronage. 

The  Man  from  Glengarry,  with  a special 
cast. — Good  program  picture. — G.  J.  Ritter, 
Regent  theatre,  Bogota,  N.  J. 

The  Man  from  Glengarry,  with  a special 
cast. — Proved  a good  one  for  us.  All  that 
goes  to  make  a good  clean  picture.  A good 
thrill,  good  photography  and  acting.  Six 
reels. — W.  M.  Ward,  Starlight  theatre. 
Conning,  Ark. — General  patronage. 

No  Trespassing,  with  Irene  Castle. — Very 
good.  Pleased  nice  Saturday  business,  al- 
though net  -what  we  would  call  a good  Sat- 
urday picture.  Am  getting  better  service 
from  Hodkinson  than  other  exchanges. 
Seven  reels. — W.  D.  Patrick,  Strand  the- 
atre. Florala,  Ala. 

Bulldog  Drummond,  with  a special  cast. — 
Pleased  my  patrons.  Personally  thought 
this  a fine  offering.  Six  reels. — A.  C.  Betts. 
Powers  theatre.  Red  Creek,  N.  Y. 

The  Headless  Horseman,  with  Will  Rog- 
ers.— I knew  better  than  to  buy  this'.  Now 
I know  1 knew  better.  Print  bad.  Seven 
reeis. — Ji  S.  Walker,  Alamo  theatre,  Moody, 
Texas. — Small  town  patronage. 

The  Sagehrusher,  with  Roy  Stewart. — 
Very  good.  Outdoor  and  scenery  splendid. 
Six  reels. — A.  P.  Sitton  & Son,  Miss-U  the- 
atre, Tularosa  N.  Mex. — Small  town  pat- 
ronage. 

Down  to  the  Sea  in  Ships,  with  a special 
cast. — Very  good,  and  they  were  not  afraid 
to  tell  me  so.  Buy  this  one  right,  adver- 
tise it  big,  and  the  box  office  will  make  you 
feel  good.  Although  this  picture  is'  differ- 
ent from  others,  it  holds  them  spellbound 
to  the  very  last.  Nine  reels. — J.  E.  Ridge- 
way, Lyric  theatre,  Coon  Rapids,  la. 

Metro 

Sherlock,  Jr.,  with  Buster  Keaton. — Not 
even  Buster  could  get  them  out,  on  account 
of  terrific  rain  storm.  Picture  was  en,ioyed 
l)y  smail  crowd.  Some  novel  situations  in 
this  latest  picture  of  Buster  Keaton’s'.  We 
thought  it  was  funnier  than  “Three  Ages” 
and  “Our  Hospitality.”  Five  reels. — R.  R. 
McCrassen,  Weeksbury  theatre,  Weeks- 
bury,  Ky. — Small  town  patronage. 

Sherlock,  Jr.,  with  Buster  Keaton. — 
Pretty  fair;  but  not  as  good  as  the  other 
two  were.  Brand  new  print.  Five  reels. 
— Olen  Reynolds,  Pearl  theatre,  Hymera, 
Ind. — Small  town  patronage. 

The  Shooting  of  Dan*McGrew,  with  a spe- 
cial cast. — A real  picture,  and  just  the 
right  length.  Six  full  reels. — Olen  Rey- 
nolds, Pearl  theatre,  Hymera,  Ind. — Small 
town  patronage. 

Thy  Name  Is  ’Woman,  with  Barbara  La- 
Marr. — An  excellent  attraction  for  an  in- 
telligent audience.  But  it  was  no  knock- 
out from  a box  office  standpoint. — J.  W. 
Hawkins,  Capitol  theatre.  New  Bedford, 
Mass. 


Murray  since  “Peacock  Alley.”  Play  it  and 
boost  it.  Eight  reels. — T.  A.  Shea,  Palace 
theatre,  McGehee,  Ark. — Neighborhood  pat- 
ronage. 

Mile.  Midnig'ht,  with  Mae  Murray. — One 
of  the  best  pictures  we  ever  ran.  Pleased 
100  per  cent.  Action  from  start  to  finish. 
Ran  it  two  days'.  Good  crowd  first  night, 
better  the  second.  Print  in  A1  condition. 
Not  a sprocket  hole  torn  out.  Good  luck 
to  Metro.  Seven  reels. — Gilliland  & Krie- 
w'itz.  Liberty  theatre,  Siloam  Springs,  Ark. 

The  White  Sister,  with  Lillian  Gish. — • 
Good  picture,  but  about  2,000  feet  too  long. 
Story  too  draggy.  Patrons  said  too  dry. — 

G.  Strasser  Sons,  Emblem  theatre,  Buf- 
falo, N.  Y. — -General  patronage. 

A Boy  of  Flanders,  with  Jackie  Coogan. — • 
Good  picture.  Play  it  and  boost  it.  Nine 
reels. — T.  A.  Shea,  Palace  theatre,  McGehee, 
Ark. — Neighborhood  patronage. 

Scaramouche,  a Rex  Ingram  production. 
— Very  good  picture.  Well  liked. — G. 
Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. — General  patronage. 

Dong  Dive  the  King,  w'ith  Jackie  Coogan. 
— We  sure  bought  this  picture  right,  and 
accordingly  made  some  money  out  of  it. 
Paid  just  the  price  for  this  good  one  that 
we  did  for  some  of  the  old  First  National 
Coogans,  and  this  pleased  nearly  100  per 
cent,  while  the  old  ones  nearly  killed  this 
kid  star. — M.  G.  Kirkman,  Strand  theatre, 
Hays,  Kan. 

Her  Fatal  Millions,  with  Viola  Dana. — 
Just  an  average  Viola  Dana  show  but  noth- 
ing extra.  Brought  only  fair  attendance 
and  pleased  but  moderately.  Six  reels. — 
Al.  C.  Werner,  Royal  theatre,  Reading,  Pa. 

Our  Hospitality,  with  Buster  Keaton. — 
Had  a very  good  story.  Unlike  any  other 
Keaton  picture.  Drew  fair  crowd.  Crowd 
held  in  suspense  and  were  pleased  with 
picture.  Good  acting. — Kriegbaum  Bros., 
Char-Bell  theatre,  Rochester,  Ind. 

Turn  to  the  Right,  with  Alice  Terry. — A 
Rex  Ingram  production  and  a good  one  too. 
New  England  rural  melodrama  and  com- 
edy that  pleased  everyone  who  saw  it. 
Could  not  get  the  people  to  come  out  to 
see  it  though.  Eight  reels. — J.  H.  Talbert, 
Legion  theatre,  Norwich,  Kan. — Small  town 
patronage. 

Rouged  Dips,  with  Viola  Dana. — A dandy 
little  picture  which  pleased  everyone.  Eight 
reels. — C.  L.  Brown.  Paramount  theatre, 
Elizabeth,  La. — Small  town  patronage. 

A Noise  in  Newhoro,  with  Viola  Dana. — 
Several  other  stars  too.  Better  than  some 
of  Metro’s  specials. — G.  Carey,  Dixon  the- 
atre, Wynne,  Ark. 

Trifling  ’Women,  a Rex  Ingram  produc- 
tion.— Very  good  picture.  Nine  reels. — G. 
Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. — General  patronage. 

A Wife’s  Romance,  with  Clara  Kimball 
Young. — Good  little  program  picture.  Had 
fair  crowd.  Scenes  in  picture  and  also 
settings  beautiful.  Six  reels. — Henry  C. 
McCoy,  Elite  theatre,  Golconda,  111, — Small 
town  patronage. 

Tlie  Famous  Mrs.  Fair,  with  Myrtle  Sted- 
man. — Our  patrons  did  not  care  for  this. 
A war  story.  7,500  feet. — G.  Strasser  Sons, 
Emblem  theatre,  Buffalo,  N.  Y. — General 
patronage. 

An  Old  Sweetheart  of  Mine,  with  Elliot 
Dexter. — This  was  a fairly  good  program 
picture  and  I think  the  director  did  very 
good  with  the  plot  he  had  to  work  on. 
Was  bought  at  fair  price,  so  we  made 
some  money  on  it.  Five  reels'. — Schaghti- 
;oke  Amusement  Association,  Town  Hall, 
Schaghticoke,  N.  Y. 

The  Forgotten  Daw,  with  Milton  Sills. — 
Rather  heavy  and  without  comedy  relief 
but  seemed  to  please  the  majority.  Fair 
■'ttendance.  Seven  reels. — Al.  C.  Werner, 
Royal  theatre,  Reading,  Pa. 

Soul  of  the  Beast,  with  Madge  Bellamy. 
— Very  good  program  picture.  4,800  feet. 
— G.  Strasser  & Sons,  Emblem  theatre, 
Buffalo  N.  Y. 

Paramount 

The  Da-wn  of  Tomorrow,  with  .lacqueline 
Logan. — Not  a big  picture,  but  then  it  was 
not  meant  to  be.  Just  a fairly  .good  pro- 
gram that  you  would  not  miss  if  you 
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never  saw  it.  and  it  won’t  hurt  you  to  run 
it  either.  A story  of  London  slums.  The 
characters  are  well  portrayed.  No  big 
name  in  the  cast  but  there  are  three  very 
capable  players;  Jacqueline  Logan,  Ray- 
mond Griffith  and  David  Torrence.  George 
Melford  is  responsible  for  the  direction. 

It  seems  to  me  that  George  has  sort  of  lost 
his  old  time  punch.  Remember  “Behold 
My  Wife”  and  “The  Sheik”?  Nothing  like 
the  above  mentioned  pictures  has  been 
coming  from  Melford  in  the  past  two  years. 
Seven  reels. — J.  H.  Talbert,  Legion  thea- 
tre, Norwich,  Kan. — Small  town  patronage. 

Peter  The  Great,  with  a special  cast. — A 
good  picture.  Had  good  historical  back- 
ground. Pleased  audience.  Fair  crowd. 
Exceptional  costume  picture.  First,  one  I 
ever  saw  that  got  over  to  pleasing  the 
whole  audience. — Krieghbaum  Bros.,  Char- 
Bell  theatre,  Rochester,  Ind. 

Triumph,  a Cecil  B.  DeMille  production. 
— Old  Man  Cecil  B.  DeMille  is  the  lad  who 
made  this  one.  You  know  what  that  means 
as  well  as  I do.  When  has  Cecil  ever  failed 
us?  Never  a single  time  that  I can  think 
of  offhand.  He  may  have  sort  of  wabbled 
a bit  now  and  then,  but  as  a general  rule 
he  delivers  that  rare  and  fragrant  tonic 
necessary.  Oh  so  very  necessary,  to  the 
box  office.  There  will  be  some  high  minded 
people  who  will  pick  flaws  in  this  picture. 
No  doubt  there  are  many  of  them.  Never- 
theless, this  picture  was  built  to  entertain 
and  By  George  it  will  entertain!  It  is  well 
mounted,  has  a number  of  stirring  scenes, 
an  interesting  yarn  to  tell,  and  never  lags 
for  interest.  The  critics  of  the  New  York 
dailies  are  unanimous  against  this  picture 
but  me  and  my  patrons  are  for  it  strong. 
Nearly  forgot  to  put  in  a good  word  for 
Beatrice  Joy.  She  proves  by  her  good 
work  in  “Triumph”  that  she  deserves  her 
recent  elevation  to  stardom.  Eight  reels. 
— J.  H.  Talbert,  Legion  theatre,  Norwich, 
Kan. — Small  town  patronage. 

Triumpli,  a Cecil  B.  DeMille  production. 
— A great  picture  that  should  be  a big  box 
office  success.  For  some  reason  it  failed  to 
draw  for  us.  Pleased  all  who  saw  it. 
Krieghbaum  Bros.,  Char-Bell  theatre,  Ro- 
chester, Ind. 

Don’t  Call  It  Love,  with  Nita  Naldi. — 
Crowd  seemed  to  enjoy  this  very  much. 
Many  favorable  comments.  Business  held 
up  well. — G.  J.  Ritter,  Regent  theatre,  Bo- 
gota. N.  J. 

Singer  Jim  McKee,  with  William  S. 
Hart. — This  picture  will  please  the  Hart 
fans.  Hart  is  gradually  losing  out  here. 
Did  good  business  on  this,  drawing  mostly 
negroes  to  see  it.  Eight  reels. — 'C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. — 
Small  town  patronage. 

Big  Brother,  with  Tom  Moore. — Business 
fair.  Where  you  have  a town  that  will 
“help”  you  with  something  of  this  kind, 
it  ought  to  go  big.  Personally,  I think  it’s 
a little  “overdone”  in  spots.  Crowd  seemed 
to  enjoy  it. — G.  J.  Ritter,  Regent  theatre, 
Bogota,  N.  J. 

West  of  the  Water  Tower,  with  Glenn 
Hunter. — First  time  Glenn  was  ever  shown 
here.  I thought  the  people  here  would  like 
him,  but  I see  now  they  don’t.  Picture  did 
not  go  good  here.  Eight  reels. — C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. 
— Small  town  patronage. 

The  Stranger,  with  Betty  Compson. — 
Little  heavy.  No  particular  rush  to  see  it. 
— G.  J.  Ritter,  Regent  theatre,  Bogota, 
N.  J. 

To  the  Ladies,  with  Theodore  Roberts. — 
A mighty  clean,  pleasing  picture.  Farce 
comedy  at  its  best.  Everybody  does  splen- 
did work.  Sparkles  with  wit  all  through. 
Six  reels. — Clark  and  Edwards,  Palace  the- 
atre, Ashland,  Ohio. — General  patronage. 

Shadows  of  Baris,  with  Pola  Negri. — 

Dyed  in  the  wool  and  Negri  fans  like  this. 

Ending  a little  weak,  also  box  office  end. — 
G.  J.  Ritter,  Regent  theatre,  Bogota,  N.  J. 

Shadows  of  Paris,  with  Pola  Negri. — 

I consider  this  picture  better  than  “The 
Spanish  Dancer.”  Pleased  all  my  pat- 
rons. Eight  reels. — C.  L.  Brown,  Para- 
mount theatre,  Elizabeth,  La. — Small  town 
patronage. 

Shadows  of  Paris,  with  Pola  Negri. — 

Seems  funny  that  Paramount  would  star 
Swanson  in  a similar  picture.  However, 
Miss  Negri  is  coming  along.  Miss  Swanson 
does  not  suffer  by  the  comparison.  Seven 


reels.. — Clark  and  Edwards,  Palace  theatre, 
Ashla,nd,  Ohio. — General  patronage. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — A nice  little  program  picture 
that  seemed  to  please  everyone.  I am 
afraid  Doug,  Jr.,  is  going  to  learn  a little 
more  before  starring  in  pictures.  Six  reels. 
— C.  L.  Brown,  Paramount  theatre,  Eliza- 
beth, La. — Small  town  patronage. 

The  Cheat,  with  Pola  Negri. — Drew 
fairly  well,  but  would  hardly  class  it  is  a 
great  picture.  It  has  some  angles  that  will 
not  appeal  to  everyone. — E.  N.  Collins,  Star 
theatre.  Humble,  Texas. 

The  Light  That  Failed,  with  Percy  Mar- 
mont. — Here’s  a very  good  program  pic- 
ture, fit  for  any  house.  It  has  a story  that 
commands  constant  attention  and  utmost 
interest.  Its  production  shows  the  careful 
details  of  direction  which  characterized 
every  Paramount. — Fred  Hinds,  Cresco  the- 
atre, Cresco,  Iowa. — General  patronage. 

The  Light  That  Failed,  with  Percy  Mar- 
mont. — Pleased  most  of  our  patrons.  Jac- 
queline Logan  did  commendable  work. 
Seven  reels. — Henry  W.  Gauding,  Lincoln 
theatre,  Pittsburgh,  Pa. — Neighborhood 
patronage. 

The  Light  That  Failed,  with  Percy  Mar- 
mont. — A good  picture  but  was  a little  too 
sad  to  have  universal  appeal.  Seven  reels. 
— Bert  Norton,  Kozy  theatre.  Eureka,  111. 

The  Light  That  Failed,  with  Percy  Mar- 
mont. — Had  some  very  good  comments 
from  the  better  class  patrons  but  some  of 
the  others  didn’t  seem  to  grasp  the  points 
of  the  story.  Brought  fair  attendance. 
Seven  reels. — A1  C.  Werner,  Royal  theatre, 
Reading,  Pa. 

The  Call  of  the  Canyon,  with  Richard 
Dix. — If  you  are  looking  for  a real  good 
box  office  attraction,  this  is  the  one  you 
want.  A picture  that  is  sure  to  please  your 
audience  100  per  cent.  It  will  draw  you 
people  that  have  never  been  into  your  the- 
atre. Had  a record  breaking  crowd  to  see 
this  picture,  besides  commencement  exer- 
cises at  the  opera  house  for  competition. 
This  picture  has  everything  in  it  and  will 
please  any  type  of  an  audience.  Film  in 
wonderful  condition.  Hardly  ever  receive 
a poor  print  from  Paramount  out  of  the 
Peoria  exchange.  Seven  reels. — ^Marion  F. 
Bodwell,  Paramount  theatre,  Wyoming,  111. 

The  Call  of  the  Canyon,  with  Richard 
Dix  and  Lois  Wilson. — Another  good  Zane 
Grey  picture.  Although  it  didn’t  please 
quite  as  well  or  draw  as  well  as  “Heritage 
of  .the  Desert,”  nevertheless  it  is  a better 
than  ordinary  Western. — Ber'.  Norton,  Kozy 
theatre.  Eureka,  111. 

The  Call  of  the  Canyon,  with  Richard 
Dix  and  Lois  Wilson. — As  long  as  we  must 
have  Westerns, — and  we  may  as  well  admit 
that  we  can’t  do  without  them — this  one  is 
away  above  the  ordinary.  While  this  story 
may  not  be  absolutely  convincing,  it  pleases 
the  vast  majority  of  outdoor  fans.  Seven 
reels. — A1  C.  Werner,  Royal  theatre,  Read- 
ing', Pa. 

The  Humming  Bird,  with  Gloria  Swan- 
son.— Wonderful  picture  every  way.  War 
scenes  great.  Eight  reels. — R.  P.  Davidson, 
Dreamland  theatre,  Seneca,  111. — Small 
town  patronage. 

The  Humming  Bird,  with  Gloria  Swan- 


son.— Don’t  fail  to  get  this;  also  “Big 
Brother”  and  “Call  of  the  Canyon.”  Seven 
reels. — Olen  Reynolds,  Pearl  theatre,  Hy- 
mera,  Ind. — Small  town  patronage. 

The  Humming  Bird,  with  Gloria  Swan- 
son.— A very  good  story.  Played  her  part 
fair.  Ably  supported  by  good  cast.  Kept 
audience  in  suspense.  Had  action  and 
thrills.  Drew  a good  crowd. — Krieghbaum 
Bros.,  Char-Bell  theatre,  Rochester,  Ind. 

His  Children’s  Children,  with  Bebe  Dan- 
iels.— Personally,  I thought  it  a good  pic- 
ture, but  my  patrons  did  not.  Why  say 
more?  Seven  reels. — C.  L.  Brown,  Para- 
mount theatre,  Elizabeth,  La, — Small  town 
patronage. 

His  Children’s  Children,  with  Bebe  Dan- 
iels.— Very  good.  A really  fine  picture.  The 
picture  is  better  than  the  novel.  An  out 
of  the  ordinary  plot.  A little  slow  in  spots 
but  drew  a good  crowd  and  pleased. — R.  A. 
Howard,  Colonial  theatre.  Big  Rapids,  Mich. 
— 'College  and  factory  town  patronage. 

Pied  Piper  Malone,  with  'Thomas 
Meighan. — A very  good  picture.  Had 
enough  mystery  and  action  to  keep  audi- 
ence excited.  Also  humorous.  Good  act- 
ing. Drew  good  crowd. — Krieghbaum  Bros., 
Char-Bell  theatre,  Rochester,  Ind. 

The  Next  Corner,  with  a special  cast. — 
Played  this  to  small  crowd.  Some  of  our 
patrons  had  the  dope  on  it  and  told  us 
there  was  nothing  to  it,  and  they  were 
right.  Had  no  comments.  Not  well  liked. 
We  consider  that  we  paid  about  three 
times  what  the  picture  was  actually  worth. 
— McConathy  and  Davidson,  Dreamland 
theatre,  Roodhouse,  111. 

Flaming  Barriers,  with  Jacqueline  Lo- 
gan.— Pleased  majority  of  patrons.  Six 
reels. — Henry  W.  Gauding,  Lincoln  thea- 
tre, Pittsburg,  Pa. — Neighborhood  patron- 
age. 

To  the  Last  Man,  with  Lois  Wilson  and 
Richard  Dix. — Great  Saturday  night  pic- 
ture for  small  town  from  start  to  finish. 
Six  reels. — R.  P.  Davidson,  Dreamland  the- 
atre, Seneca,  111. — Small  town  patronage. 

■you  Can’t  Fool  Your  tVife,  with  a spe- 
cial cast. — She  would  if  she  bought  this  for 
a special.  We  didn’t  but  found  it  to  be  a 
good  program  picture.  Another  society 
drama  with  about  the  usual  amount  of  ac- 
tion.— Paul  B.  Hoffman,  Legion  theatre, 
Holyrood,  Kan. — Small  town  patronage. 

You  Can't  Fool  Your  Wife,  with  a spe- 
cial cast. — A very  good  picture  which  drew 
average  business  and  pleased  most  of  my 
patrons'.  Used  Lloyd  Hamilton  in  “My 
Friend”  with  it  and  had  a very  good  pro- 
gram.— Six  reels. — John  H.  Wetz,  Rialto 
theatre,  Middletown,  Ind. — Small  town  pat- 
ronage. 

Lawful  Larceny,  with  Hope  Hampton. — 
Very  good.  Real  entertainment  and  holds 
interest.  Seven  reels. — R.  P.  Davidson. 
Dreamland  theatre,  Seneca,  111. — Small 
town  patronage. 

The  Top  of  New  York,  with  May  McAvoy. 
— 'Good  program  picture.  Paid  program 
price  and  made  money. — J.  Winninger,  Da- 
vidson theatre,  Waupun,  Wis. — General  pat- 
ronage. 

Grumpy,  with  Theodore  Roberts. — Star 
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was  fine.  Picture  clld  not  draw.  Seven 
reels. — Henry  W.  Gauding-,  Lincoln  theatre, 
Pittsburgh,  Pa. — Neighborhood  patronage. 

Her  Gilded  Cage,  with  Gloria  Swanson. — 
Picture  pleased  a Sunday  audience  but,  per- 
sonally, we  didn’t  like  it. — J.  Winninger, 
Davidson  theatre,  Waupun,  Wis. — General 
patronage. 

Bluebird’s  Eighth.  Wife,  with  Gloria 
Sw’anson. — A fine  picture,  splendidly  cast. 
Good  story. — Bert  Silver,  Silver  Family 
theatre,  Greenville,  Mich. 

Hollywood,  a James  Cruze  production. — 
Here  is  one  that  surprised  me.  Did  more 
business  on  this  one  than  any  I have  run 
for  a long  time.  Book  it,  if  you  haven’t 
played  it.  Eight  reels. — E.  E.  Galley, 
Crystal  theatre,  Wayne,  Nebr. — General 
patronage. 

Hollywood,  a James  Cruze  production. — 
A good  novelty  picture  but  a long  ways 
from  a special. — Bert  Silver,  Silver  Family 
theatre,  Greenville,  Mich. 

The  World’s  Applause,  with  Bebe  Dan- 
iels.— One  of  those  stories  about  an  ac- 
tress and  artists.  Not  convincing,  but  a 
good  cast  made  it  a pleasing  entertainment. 
— J.  Winninger,  Davidson  theatre,  Waupun, 
Wis. — General  patronage. 

Kacing  Hearts,  with  Agnes  Ayres. — A 
dandy  peppy  picture.  Richard  Dix  is  fine 
and  Theodore  Roberts  good  as  usual.  A 
picture  you  can  boost  and  not  be  afraid  of. 
Six  reels.- — A.  L.  Middleton.  Grand  theatre, 
DeQueen,  Ark. 

Sixty  Cents  an  Hour,  with  Walter  Hiers. 
— This  proved  to  be  only  an  average  pro- 
gram picture.  Drew  average  week  day  at- 
tendance and  pleased  fairly  well.  Six  reels. 
— John  H.  Wetz,  Rialto  theatre,  Mjddleton, 
Ind. — Small  town  patronage. 

The  Old  Homestead,  With  Theodore  Rob- 
erts.— Put  it  on  for  a Sunday  show  and 
had  a dandy  business.  Pleased  generally. 
— J.  Winninger,  Davidson  theatre,  Waupun, 
Wis. — General  patronage. 

Nobody’s  Money,  with  Jack  Holt. — Real 
good  entertaining  picture.  Wanda  Hawley 
should  be  mentioned  on  the  paper.  Six 
reels. — A.  L.  Middleton,  Grand  theatre,  De- 
Queen,  Ark. 

Around  the  World  in  the  Speejacks, — 

Rather  Interesting  but  has  very  little  draw- 
ing power.  Four  reels. — Henry  W.  Gau- 
ding, Lincoln  theatre,  Pittsburgh,  Pa. — 
Neighborhood  patronage. 

The  Ghost  Breakers,  with  Wallace  Reid. 
— Good  small  town  picture.  Wallie’s  pic- 
tures always  draw  here.  Five  reels. — C.  R. 
Miller,  Gem  theatre.  Spur,  Tex. — General 
patronage. 

Buggies  of  Bed  Gap,  a James  Cruze  pro- 
duction.— Every  time  Cruze  comes  to  bat 
with  a new  picture  you  may  rest  assured 
that  it  will  be  a knockout.  Everyone 
seemed  to  enjoy  this  one  immensely.  The 
characters  of  Harry  Leon  Wilson’s  story 
were  all  there.  Ruggles,  Cousin  Egbert. 
The  Honorable  George,  Kate  Kenner,  Jeff 
Tuttle,  Ma  Pettlngall  and  the  rest  of  the 
gang.  Torrence  as  Cousin  Egbert,  or  more 
commonly  know  as  Sourdough,  was  the  big 
show.  Others  in  the  cast  who  help  with 
the  fun  are  Edward  Horton,  Lois  Wilson, 


Two  scenes  from  “The  Man  Without  a 
Country,”  the  Fox  production  with 
Edward  Hearn  in  the  lead. 


Charles  Ogle,  Fritzy  Ridgeway  and  Louise 
Dresser.  Eight  reels. — J.  H.  Talbert,  Le- 
gion theatre,  Norwich,  Kan. — Small  town 
patronage. 

•WUd  Bill  Hickock,  with  William  S.  Hart. 
— Old  Bill  is  back  with  his  two  “shootin’  ” 
irons  and  they  shoot  faster  in  this  one 
than  most  machine  guns.  “Wild  Bill 
Hickock”  is  very  improbable,  but  it’s  Bill 
Hart,  so  what’s  the  difference?  Drew  a 
little  extra  business  and  that’s  quite  an  ac- 
complishment this  Spring.  Bill  needs  some 
one  else  to  choose  his  stories  for  him.  Ran 
it  Friday,  Saturday,  May  16,  17. — Fred 

Hinds,  Cresco  theatre,  Cresco,  Iowa. — Gen- 
eral patronage. 

Find  the  'Woman,  with  a special  cast. — 
Paramount  deserves  credit  for  having  an- 
other good  program  picture.  Five  reels. — 
C.  R.  Miller.  Gem  theatre.  Spur,  Texas. — • 
General  patronage. 

The  White  Flower,  with  Betty  Compson. 
— Dandy  picture,  good  photography,  and 


beautiful  scenes.  Betty  is  some  Hula 
dancer.  Six  reels. — R.  P.  Davidson,  Dream- 
land theatre,  Seneca,  111. — Small  town  pat- 
ronage. 

Beyond  'the  Bocks,  with  Gloria  Swanson. 
— A fine  picture,  well  acted,  with  actors 
well  liked  here.  Good  attendance.  Seven 
reels. — W.  A.  Hillhouse,  Lyric  theatre, 
Glasco,  Kan. — Small  town  patronage. 

Don’t  Tell  Everything,  with  a special' 
cast. — Give  them  another  credit.  Good 
program  picture.  C.  R.  Miller,  Gem  thea- 
tre, Tex. — General  patronage. 

Ci'viliaji  Clothes,  with  Thomas  Meighan. 
— A sure  big  picture  and  will  please  most 
any  audience.  A little  old  but  new  here. 
Seven  reels. — W.  A.  Hillhouse,  Lyric  thea- 
tre, Glasco,  Kan. — Small  town  patronage. 

Pride  of  Palomar,  with  a special  cast. — 
Here’s  one  every  exhibitor  should  run.  It’s 
the  stuff.  Don’t  turn  it  down.  Eight  reels. 
— Roy  L.  Dowling,  Ozark  theatre,  Ozark, 
Ala. 

Eyes  of  the  Mummy,  with  Pola  Negri.- — • 
This  would  have  made  a fair  one  reel  pic- 
ture. Just  another  bum  one.  Had  five 
Negri  pictures  with  one  passable.  Five 
reels. — G.  R.  Miller,  Gem  theatre.  Spur,  Tex. 
— General  patronage. 

The  Daw  of  the  Eawless,  with  Dorothy 
Dalton. — Better  than  most  of  their  so-called 
specials.  Lots  of  action  with  excellent 
acting.  A story  of  gypsy  life  and  love.  Six 
reels. — Paul  B.  Hoffman,  Legion  theatre, 
Holyrood,  Kan.— Small  town  patronage. 

To  Have  and  ■to  Hold,  with  Betty  Comp- 
son.— Was  surprised  the  class  of  people 
this  drew  the  first  night,  majority  of  whom 
had  read  the  book.  Is  better  than  average 
program,  but  seems  odd  in  this  day  of  jazz. 
Ran  the  second  night.  Eight  reels. — -H.  H. 
Binions,  Cozy  theatre,  Toledo,  Iowa. 

Java  Head,  with  Beatrice  Joy. — This  was 
a very  good  picture,  but  the  story  did  not 
please  more  than  50  per  cent  of  my  pa- 
trons. Personally,  I thought  the  acting  of 
Leatrice  Joy  was  wonderful.  The  picture 
is  well  directed  and  well  produced.  Scarcely 
drew  average  business.  Eight  reels. — John 
H.  Wetz,  Rialto  theatre,  Middletown,  Ind. 
— Small  town  patronage. 

The  Go  Getter,  with  T.  Roy  Barnes. — A 
mighty  fine  picture  that  will  please.  Seven 
reels. — W.  Burr,  Orpheum  theatre,  Lancas- 
ter, Wis. 

The  Trail  of  the  Eonesome  Fine,  with 
Mary  Miles  Minter. — A very  good  picture, 
but  such  a print!  The  third  reel  broke  no 
less  than  seven  times.  We  managed  to  get 
it  in  shape  for  second’day  showing.  It  is  a 
very  good  picture  that  carries  enough  to 
please  any  class  of  patronage.  We  bought 
this  one  right  and  made  some  money  on  it. 
Six  reels. — Paul  B.  Hoffman,  Legion  thea- 
tre, Holyrood,  Kan. — Small  town  patronage. 

For'bidden  Fruit,  with  Agnes  Ayres'.^ — • 
Had  good  story.  Acting  not  very  good. 
Did  not  draw  audience.  — Krieghbaum 
Bros.,  Char-Bell  theatre,  Rochester,  Ind. 

Nice  People,  with  a special  cast. — An  old 
one  on  the  Paramount  list  which  did  very 
nicely. — J.  Winninger,  Davidson  theatre, 
Waupun,  Wis. — General  patronage. 

Nice  People,  with  a special  cast. — A pic- 
ture that  I consider  a wonderful  piece  of 
work  on  the  part  of  the  director  and  play- 
ers and  drives  home  its  lesson  to  the  mod- 
ern jazz  crazed  speed  demons'  of  the  high- 
born younger  set  and  at  the  same  time 
brings  out  the  fact  that  there  is  some 
good  in  the  worst  of  us.  Every  member 
of  the  cast  fits  to  a “T.”  It  never  lags  at 
an"  place.  True,  it  contains  scenes  that 
are  daring  and  disgusting,  but  they  are 
necessary  to  the  story  and  therefore  not 
objectionable  for  anyone  who  can  digest  a 
visualized  story.  Can’t  see  why  some  of 
the  reports  knock  this  picture.  Seven  reels. 
— A.  L.  Middleton,  Grand  theatre,  DeQueen, 
Ark. 

Making  a Man,  with  Jack  Holt. — ^Holt 
made  good  and  the  story  clean.  Not  much 
for  Novak  to  do,  but  you  will  find  others 
that  are  well  cast.  Business  off  but  no 
fault  a.f  the  feature.  Six  reels. — Bricker  & 
Green,  Gem  theatre.  Green  River,  Utah. 

The  Impossi'ble  Mrs.  Bellew,  with  Gloria 
Swanson. — A fine  picture.  It  will  please 
nearly  everyone.- — E.  N.  Collins,  Star  thea- 
tre, Humble,  Texas. 

The  'Valley  of  Silent  Men,  with  Alma 
Rubens. — Wonderful  photography,  but 
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some  way  it  looked  like  “The  End”  should 
have  been  run  earlier,  meaning  that  the 
story  would  have  been  better  understood. 
We  liked  it  here  and,  like  most  of  Para- 
mounts,  the  reels  were  in  good  shape. 
Seven  reels. — Bricker  & Green,  Gem  thea- 
tre, Green  River,  Utah. 

Back  Home  and  Broke,  with  Thomas 
Meighan. — O.  K.  Pleased  100  per  cent. 
Business  bum.  Not  the  fault  of  the  pic- 
ture. Competition  at  the  auditorium.  Eight 
reels. — Roy  L.  Dowling,  Ozark  theatre, 
Ozark,  Ala. 


Pathe 

King  of  Wild  Horses,  with  Rex. — Pleased 
100  per  cent.  Rex,  the  horse,  was  great. 
People  said  he  was  better  than  Tony  and 
Silver  King.  Don’t  pass  this  picture. — M. 
E.  Ames,  Pastime  theatre,  Jefferson,  O. — ■ 
Small  town  patronage. 

King  of  Wild  Horses,  with  Rex. — The 
best  Western  you  ever  saw,  and  draws 
people  that  would  not  go  to  an  ordinary 
Western.  Pleased  everybody  on  Saturday 
and  Sunday  night.  It  has  everything  that 
any  picture  could  have,  besides  being  a dis- 
tinct novelty  in  itself.  The  fire  scenes  are 
the  most  realistic  we  have  ever  seen.  The 
wild  horse  does  some  wonderful  work  all 
the  way  through.  Six  reels. — Louis  A.  Van 
Alstyne,  Quality  theatre,  Cullom,  111. — • 
Small  town  patronage. 

The  Call  of  the  Wild,  with  Buck. — This 
drew  one  of  the  largest  houses  in  months 
and  pleased  my  patrons.  Wish  we  could 
get  more  like  it.  Seven  reels. — Edith  R. 
Lawrence,  Vogue  theatre.  Vernal,  Utah. — 
Small  town  patronage. 

Safety  Bast,  with  Harold  Lloyd. — Ran 
this  again  on  return  date  gratis  and  went 
in  the  hole  regardless.  This  picture  beats 
“Girl  Shy”  by  far.  Went  to  neighboring 
town  to  see  “Girl  Shy”  and  it  drags  up  to 
the  7th  reel,  and  then  it  is  great.  If  they 
would  make  four  reels  of  it.  it  would  be 
much  better.  We  were  certainly  disap- 
pointed, for  this  is  being  praised  so  highly. 
Seven  reels. — A.  C,  Betts,  Powers  theatre. 
Red  Creek,  N.  Y. — Small  town  patronage. 

Dr.  Jack,  with  Harold  Lloyd. — Very  good 
entertainment  and  pleased,  but  we  don't 
seem  to  be  able  to  please  enough  people  to 
make  the  rental  on  these  high-brow  actors. 
Five  reels. — V.  G.  Bollman,  Castalia  theatre, 
Castalia,  la. — Small  town  patronage. 

Preferred 

SXaytime,  with  a special  cast. — Very  good. 
A good  drawing  title  and  a well-acted  pro- 
duction. 1 put  this  one  over  by  giving  a 
silver  loving  cup  to  the  grade  school  who 
gave  the  best  maypole  dance  on  the  stage 
as  a prologue.  Picture  should  draw  them 
everywhere. — R.  A.  Howard,  Colonial  the- 
atre, Big  Rapids,  Mich. — Factory  and  col- 
lege town  patronage. 

Mothers  in  Baw,  with  a special  cast. — A 
very  good  picture  indeed,  but  the  title 
didn’t  seem  to  draw  like  I had  expected. 
However,  if  you  can  get  them  in  I believe 
it  will  please.  Seven  reels. — W.  E.  Elkin, 
Temple  theatre,  Aberdeen,  Miss. 

The  'Virginian,  with  Kenneth  Harlan. — 
A good  picture  that  follows  the  book. 
Pleased  majority  here.  Print  fair.  Eight 
reels. — M.  T.  Waugh,  Empress  theatre, 
Grundy  Center,  Iowa. — Small  town  pat- 
ronage. 

The  Virginian,  with  Kenneth  Harlan. — 
Drew  to  capacity  on  this  one  but  believe  it 
was  due  to  the  popularity  of  the  book. 
From  my  estimation,  this  picture  misses 
the  mark  for  being  a real  big  one.  1,000 
feet  of  good  film  is  taken  up  by  the  posing 
of  Harlan  and  Vidor.  Very  slow  through- 
out, but  should  get  the  money.  Eight 
reels. — W.  A.  Clark,  Jr.,  Castle  theatre, 
Havana,  111. — General  patronage. 

April  Showers,  with  Colleen  Moore.— A 
good  little  program  picture.  Pleased  what 
few  saw  it.  Six  reels. — C.  L.  Brown,  Para- 
mount theatre,  Elizabeth,  La. — Small  town 
patronage. 

The  Broken  'Wing,  with  Kenneth  Harlan. 
— A dandy  good  picture  which  pleased 
everyone.  Give  us  some  more  like  this 
one.  Six  reels. — C.  L.  Brown,  Paramount 
theatre,  Elizabeth,  La. — Small  town  patron- 
age. 


Two  scenes  from  Cosmopolitan’s  “Janice 
Meredith,”  showing  (above)  Marion 
Davies,  star,  and  Harrison  Ford  and 
(below)  Marion  Davies  and  W.  C. 
Fields. 

Selznick 

The  Miracle  of  Manhattan,  with  Elaine 
Hammerstein. — Although  old,  went  over 
as  good  or  better  than  lots  of  new  ones. 
Film  in  good  shape. — G.  R.  Ritter,  Regent 
theatre,  Bogota,  N.  J. 

The  Common  Baw,  with  Corinne  Grif- 
fith.— A typical  Conway  Tearle  picture. 
Rainy  weather  but  drew  good  crowd.  Had 
good  story  and  well  acted.  Pleased  crowd. 
Had  suspense,  action  and  Iowa. — Kriegh- 
baum  Bros.,  Char-Bell  theatre,  Rochester, 
Ind. 

Happiness  a la  Mode,  with  Constance 
Talmadge. — The  personality  of  the  star 
helps  out  on  this.  Very  light  and  at  this 
date  not  much  new  to  it.  Usual  business 
and,  considering  saving  on  rental,  that 
much  ahead.  Seven  reels. — G.  J.  'Ritter, 
Regent  theatre,  Bogota,  N.  J. 


United  Artists 

Douglas  Fairbanks  in  Robin  Hood. — A 

good  picture  with  plenty  of  action  and  good 
scenery.  Advertise  and  clean  up  with  this 
one.  Eleven  reels. — Claude  McBrayer,  Audi- 
torium theatre,  Hamilton,  Mo. 

Through  the  Back  Door,  with  Mary  Pick- 
ford. — A real  audience  picture.  If  you  have 
not  run  it,  do  so  by  all  means.  Of 
course,  there  are  lots  of  big  new  1924  spe- 
cials on  the  market,  but  there  is  only  one 
Mary  Pickford.  Nothing  about  the  picture 
to  show  its  age  and  not  one  person  spoke 
about  it  being  old.  Booked  it  for  two 
nights.  Had  a Senior  Class  play  on  the 
opening  night  so  did  not  show  at  all.  It 
rained  all  the  next  day  and,  in  spite  of  all 
this,  1 showed  to  a good  house  and  made 
a little  money.  There’s  only  one  thing 
about  these  older  pictures  and  that’s  the 
print.  But  I will  say  that  the  print  and 
service  was  A1  out  of  the  Omaha  branch. 
Seven  reels. — H.  M.  Retz,  Strand  theatre, 
Lament,  la. — Small  town  patronage. 

A Tailor  Made  Mau,  with  Charles  Ray. — 
This  is  a fair  picture  with  some  good  com- 
edy and  action  in  it.  Nine  reels. — Claude 
McBrayer,  Auditorium  theatre,  Hamilton, 
Mo. 

One  Exciting  Night,  a D.  W.  Griffith  pro- 
duction.— Drew  well.  Satisfactory  com- 
ments. Eleven  reels. — J.  S.  Walker,  Alamo 
theatre.  Moody,  Texas. — Small  town  patron- 
age. 

Universal 

Riders  Up,  with  Creighton  Hale. — A nice 
little  program  picture.  Story  from  the  pen 
of  Gerald  Beaumont.  Good  scene  on  race 
track  and  a good  horse  race.  Five  reels. — 
W.  A.  Clark,  Jr.,  Castle  theatre,  Havana, 
111. — General  patronage. 

Something  for  Nothing,  with  Reginald 
Denny. — Very  good.  Denny  takes  well  here, 
that  is  about  90  per  cent.  Five  reels. — -A. 
P.  Sitton  & Son,  Muse-U  theatre,  Tularosa, 
N.  Mex. — Small  town  patronage. 

Forty  Horse  Hawkins,  with  Hoot  Gibson. 
— Another  good  Hoot.  We  are  glad  to  say, 
a real  Western  for  a change,  and  we  knocked 
’em  off  for  once.  Good  comments. — A.  F. 
Jenkins,  Community  theatre,  David  City, 
Neb. 

The  Dancing  Cheat,  with  Herbert  Rawlin- 
son. — Just  a picture,  that’s  all.  Rawlin- 
son  has  not  been  given  good  stories  for 
some  time  past.  Five  reels. — Henry  W. 
Gauding,  Lincoln  theatre,  Pittsburgh,  Fa. — 
Neighborhood  patronage. 

Excitement,  with  Laura  LaPlante. — Boys, 
here  is  a good  one.  It  is  so  different,  and 
full  of  excitement.  Everyone  who  saw  it 
stopped  to  tell  me  how  good  it  was.  Film 
was  in  fine  shape,  and  many  amusing  situ- 
ations throughout.  Had  a big  house  and 
all  pleased.  The  kind  of  show  that  registers 
laughs,  and  that  is  what  takes.  Try  it 
out  if  you  have  some  long  faces  to  show  to. 
They  will  not  walk  on  their  lips  when  they 
go  out.  Five  reels. — C.  V.  Anderson,  Oak 
theatre,  Oakdale,  Neb. 

Excitement,  with  Laura  LaPlante. — A 
very  pleasing  offering,  full  of  pep  and 
ginger.  Best  work  this  star  has  ever  done. 
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— Henry  W.  Gauding,  Lincoln  theatre.  Pitts- 
burgh, Pa. — Neighborhood  patronage. 

The  Storm  Daughter,  with  Priscilla  Dean. 
— This  is  by  no  ineans  Priscilla  Dean’s  best 
picture,  but  it  is  a fair  melodrama  that 
gave  fair  satisfaction  and  drew  fair  busi- 
ness.— J.  AV,  Hawkins.  Capitol  theatre,  New 
Bedford,  Mass. 

Stolen  Secrets,  with  Herbert  Rawlinson. 
— A first  class  crook  picture  in  which  the 
crook  is  a detective.  Richard  is  at  his  best 
in  this  class  of  picture.  Five  reels. — R. 
Ross  Riley,  AA’igwam  theatre,  Oberlin,  Kan. 
— Small  town  patronage. 

Stolen  Secrets,  with  Herbert  Rawlinson. 
— An  interesting  detective  story.  Pleased 
the  fans.  Five  reels. — Gus  Cook,  Crystal 
theatre,  Dundee,  111. 

Stolen  Secrets,  with  Herbert  Rawlinson. 
— Very  good  crook  and  mystery  program 
picture.  Five  reels. — G.  Strasser  & Sons, 
Emblem  theatre,  Buffalo,  N.  Y. 

Where  Is  This  West?  with  Jack  Hoxie. — 
Pleased  fairly  well.  Five  reels. — J.  S. 
Walker.  Alamo  theatre.  Moody,  Texas. — 
Small  town  patronage. 

Crooked  Alley,  with  Laura  LaPlante. — 
This  misses  fire  entirely;  whatever  the 
point  is  they  tried  to  bring  out  or  convey, 
failed  miserably  in  this.  Five  reels. — Geo. 
H.  Koch,  Perkins  theatre,  Holton,  Kan. — 
Small  town  patronage. 

The  Man  Prom  Wyoming,  with  Jack 
Hoxie. — A good  picture  with  a punch. — Bert 
Silver,  Silver  Family  theatre,  Greenville, 
Mich. — General  patronage. 

Hook  and  Dadder,  with  Hoot  Gibson. — 
Good,  but  not  so  good  as  his  Westerns. 
Hoot  always  takes  well  ^vith  us  when  we 
can  get  him — but  can  only  get  one  every 
two  or  three  months.  In  the  meantime, 
have  to  play  whatever  they  want  to  give 
us.  In  fact,  the  last  one  we  failed  to  get 
at  all,  because  other  exhibitors  failed  to 
ship  on  time.  Six  reels. — A.  P.  Sutton  & 
Son,  Muse-U  theatre,  Tularosa,  N.  Mex. — 
Small  town  patronage. 

A Dady  of  Quality,  with  Milton  Sills. — 
Beautifully  produced  but  too  long  drawn 
out.  If  Milton  Sills  is  the  star  in  this  I 
am  President  of  the  LT.  S.  A.  Sills  otily 
appeared  a few  times  in  the  latter  part  of 
the  story.  Eight  reels. — Henry  W.  Gauding, 
Lincoln  theatre,  Pittsburgh,  Pa. — Neighbor- 
hood patronage. 

A Lady  of  Quality,  with  Virginia  Valli. — 
Just  another  picture  without  a smile  or  a 
thrill.  Many  walked  out  before  it  was 
half  over.  Entire  picture  is  made  up  of  big 
settings,  wnthout  the  least  bit  of  a story. 
Business  the  second  night  was  below  aver- 
age. Eight  reels. — O.  W.  McConnell,  Lyric 
theatre,  Grangeville,  Idaho. 

Breathless  Moments,  with  William  Des- 
mond.— An  extra  good  program  picture. — 
Bert  Silver,  Silver  Family  theatre,  Green- 
ville. Mich. — General  patronage. 

Breathless  Moments,  with  William  Des- 
mond.— A good  program  picture.  A de- 
tective story.  Five  reels. — AAv  M.  Ward, 
Starlight  theatre.  Corning,  Ark. — General 
patronage. 

White  Tiger,  with  Priscilla  Dean. — Have 
had  this  star  in  much  better  productions. 
Gets  by.  Nothing  to  rave  over.  Seven 
reels. — Henry  W.  Gauding,  Lincoln  the- 


Elaine  Hammerstein  in  two  scenes  from 
the  Truart  production,  “Daring  Love.” 


atre,  Pittsburgh,  Pa. — Neighborhood  patron- 
age. 

Pure  Grit,  with  Roy  Stewart. — Very  good. 
This  star  takes  well  here,  besides  we  al- 
ways do  well  comparatively  when  we  have 
any  kind  of  action  picture,  that  is  any 
good  at  all,  or  comedy  dramas.  Five  reels. 
— A.  P.  Sitton  & Son,  Muse-U  theatre,  Tula- 
rosa, N.  Mex. — Small  town  patronage. 

The  Whispered  Name,  with  a special  cast. 
— Just  a very  poor  program  picture.  Noth- 
ing to  it.  Very  weak  in  every  respect.  Five 
reels. — A1  Powell,  Highland  theatre,  Guth- 
rie, Okla. — General  patronage. 

The  Whispered  Name,  with  Ruth  Clifford. 
— Good  program  picture. — Bert  Silver,  Sil- 
ver Family  theatre,  Greenville,  Mich. — 
General  patronage. 

The  Whispered  Name,  with  a special  cast. 
— Simply  a program  picture.  Lay  off  unless 
you  can  get  it  way  down.  Five  reels. — A. 
P.  Sitton  & Son,  Muse-U  theatre,  Tularosa, 
N.  Mex. — Small  town  patronage. 


The  'Whispered  Name,  with  a special  cast. 
— A very  satisfactory  little  program  pic- 
ture. Film  in  excellent  condition.  Five 
reels. — C.  H.  Moulton,  Bijou  theatre.  Beach, 
N.  D. — Small  town  patronage. 

The  Thrill  Chaser,  with  Hoot  Gibson. — 
This  is  a pretty  good  picture.  Some  liked 
it  and  some  didn’t.  Drew  a fairly  good 
crowd.  Five  reels. — Matte  Michilis,  Liberty 
theatre,  Bucknell,  la. 

The  Thrill  Chaser,  with  Hoot  Gibson. — 
Have  seen  Hoot  in  better  ones  and  had 
several  patrons  say  so.  Did  not  please  the 
majority,  for  they  do  not  like  him  in  this 
kind  of  a picture.  Five  reels. — W.  H.  Silver 
& Son,  Grand  theatre,  Princeton,  Mo. — 
Small  town  patronage. 

A Chapter  in  Her  Life,  with  a special 
cast. — Played  this  on  Mothers’  Day  and 
was  fine.  Good  lesson.  Fair  business. — 
M.  E.  Ames,  Pastime  theatre,  Jefferson, 
Ohio. — Small  town  patronage. 

Sporting  Youth,  with  Reginald  Denny. — 
Find  another  good  one  from  Universal. 
This  is  the  truth.  Did  more  business  Mon- 
day night  than  ever  before.  As  for  the 
picture,  it  is  sure  all  there.  Not  one  kick. 
All  the  fellows  are  saying,  “Here  he  comes; 
there  he  goes!”  Advertised  as  the  fastest 
auto  race  ever  screened  and  I believe  it  is  a 
fact.  Many  came  to  see  it  a second  time. 
Mr.  Exhibitor,  you  can’t  go  wrong  on  this 
one.  You  often  hear  those  of  100  per  cent 
pictures.  Too  bad  we  cannot  go  higher  for 
“Sporting  Youth.”  It  deserves  it.  Seven 
reels. — O.  W.  McConnell,  Lyric  theatre, 
Grangeville,  Idaho. 

McGuire  of  the  Mounted,  with  William 
Desmond. — Average  mounted  police  story. 
Five  reels. — S.  G.  Ihde,  Photoplay  theatre, 
Ashland,  Kan. — Small  town  patronage. 

McGuire  of  the  Mounted,  with  William 
Desmond. — A real  good  Northwest  picture. 
Pleased  a big  percentage.  Film  in  good 
condition.  Universal  pictures  please  well 
here.  Six  reels. — W.  A.  Hillhouse,  Lyric 
theatre,  Glasco,  Kan. — Small  town  patron- 
age. 

The  Near  Lady,  with  Gladys  Walton. — A 
delightful  little  comedy-drama  that  pleased 
nearly  all  of  my  patrons.  Five  reels. — 
M.  A.  Manning,  Opera  House,  Baldwin, 
Wis. — Small  town  patronage. 

The  Near  Lady,  with  Gladys  Walton. — 
A dandy  program  and  enough  comedy  to 
please  the  audience.  The  best  Walton  on 
Carl’s  new  contract.  Hope  he  doesn’t  see 
this  and  raise  the  price. — G.  Carey,  Dixon 
theatre,  Wynne,  Ark. 

The  Near  Lady,  with  Gladys  Walton. — 
A very  good  picthre,  as  are  all  Waltons. 
She  is  a great  favorite  here.  Six  reels. — 
W.  A.  Hillhouse,  Lyric  theatre,  Glasco,  Kan. 
— Small  town  patronage. 

Men  in  the  Baw,  with  Jack  Hoxie. — 
William  Steiner  in  today’s  “Herald”  has  it 
when  he  tells  what  kind  of  Westerns  are 
fit.  This  picture  is  one  of  that  kind.  Clean, 
full  of  action  and  lots  of  laughs.  You  can 
have  the  .«obbing  house,  or  the  excited 
house,  or  the  absorbed  house,  but  give  me 
the  laughing  house,  and  I will  be  satisfied. 
There  are  only  four  and  one-half  reels  to 
this  picture  and  it  is  priced  higher  than  it 
should  be,  but  it  is  all  right.  I have  only 
two  more  of  Jack’s  and  then  we  will  be 
forced  to  part  company.  His  following 
doesn’t  warrant  the  price.  Five  reels. — 
J.  S.  Walker,  Alamo  theatre.  Moody,  Texas. 
— Small  town  patronage. 

Men  in  the  Haw,  with  Jack  Hoxie. — Had 
several  patrons  walk  out  on  this  one  and 
tell  me  it  was  the  poorest  picture  we  have 
ever  shown.  Did  not  please  30  per  cent  of 
our  usual  Saturday  night  crowd.  Five  reels. 
— W.  H.  Silver  & Son,  Grand  theatre,  Prince- 
ton, Mo. — Small  town  patronage. 

A Million  to  Bum,  with  Herbert  Raw- 
linson.— Poor.  Nothing  to  it.  Five  reels. — 
Olen  Reynolds,  Pearl  theatre,  Hymera,  Ind. 
— Small  town  patronage. 

A Million  to  Bum,  with  Herbert  Rawlin- 
son.— A fair  picture.  Not  as  good  as  some 
Rawlinsons.  Has  some  comedy  in  it  that 
gets  it  by.  Print  good. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. 

The  Clean  Up,  with  Herbert  Rawlinson. 
— Good  picture.  Fine  print.  Five  reels. — 
C.  W.  Koborf,  Elba  theatre,  Elba,  Neb. 

Trifling  "With  Honor,  with  a special  cast. 
— Another  fine  show,  especially  for  baseball 
fans.  Good  story  and  a fine  cast.  Fritzie 
Ridgeway  does  a fine  bit  of  acting,  and  the 
same  to  Buddy  Messenger.  Bight  reels. — 
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E.  V.  Kottas,  Paramount  theatre,  Denton, 
Mont. — Small  town  patronage. 

Trifling  With  Honor,  with  a special  cast. 
— This  is  much  better  than  most  Jewels 
but  can’t  come  up  to  “The  Storm”  or  “Hu- 
man Hearts.”  Six  reels. — Jenks  & Terrill, 
Dalton  Opera  House,  Dalton,  Wis. — Small 
town  patronage. 

The  Bed  Warning,  with  Jack  Hoxie. — 
Good  Western  with  lots  of  action  and  rid- 
ing. Five  reels. — C.  W.  Koborg,  Elba  the- 
atre, Elba,  Neb. 

Out  of  I^uck,  with  Hoot  Gibson. — Oh, 
Boy!  It  sure  was  good.  Everybody 
pleased.  Give  us  more  like  it.  Six  reels. — 
W.  A.  Hillhouse,  Lyric  theatre,  Glasco,  Kan. 
— Small  town  patronage. 

Out  of  I^uck,  with  Hoot  Gibson. — This 
pleased  about  80  per  cent.  Like  him  in 
honest-to-goodness  Westerns  better.  Five 
reels. — Jenks  & Terrill,  Dalton  Opera 
House,  Dalton,  Wis. — Small  town  patronage. 

The  Town  Scandal,  with  Gladys  Walton. 
— This  sure  is  a dandy.  Played  in  Decem- 
ber and  again  in  April.  Bad  stormy  nights 
both  times,  so  lost  money,  but  was  not  the 
fault  of  the  picture.  Five  reels. — .Jenks  & 
Terrill,  Dalton  Opera  House,  Dalton,  Wis. 

Burning  Words,  with  Roy  Stewart. — Thi.s 
went  over  fairly  well  with  a spirited  com- 
edy. Universal’s  late  pictures,  while  con- 
tracted at  higher  prices  and  an  added  reel, 
are  below  the  average  programs.  I’ll  take 
them  short  and  snappy. — Edith  R.  Law- 
rence, Vogue  theatre.  Vernal,  Utah. — Small 
town  patronage. 

Burning  Words,  with  Roy  Stewart. — 
Good  Northwestern  Mounted  Police.  Fine 
acting.  Five  reels. — C.  W.  Koborg,  Elba 
theatre,  Elba,  Neb. 

Burning  Words,  with  Roy  Stewart. — Well 
liked  by  patrons.  Played  with  “Boyhood 
Days,”  a two  reel  Century  comedy.  The 
Century  comics  usually  please.  Five  reels. 
— Jenks  & Terrill,  Dalton  Opera  House, 
Dalton,  Wis. 

The  Bamhlin’  Hid,  with  Hoot  Gibson. — 
Best  Gibson  I have  ever  played  and  I 
imagine  best  I will  ever  play.  Only  have 
two  more  of  his  high  priced  ‘Gibson  Uni- 
versal’ productions,  thank  Heavens!  Six 
re'els. — J.  S.  Walker,  Alamo  theatre.  Moody, 
Texas. — Small  town  patronage. 

Shootin’  for  Iiove,  with  Hoot  Gibson. — 
This  one  sure  is  “the  berries.”  Had  a free 
program  for  competition  on  first  night  and 
did  better  than  usual  on  it  then.  Held  up 
good  on  second  day.  Five  reels. — S.  G. 
Ihde,  Photoplay  theatre,  Ashland,  Kan. — 
Small  town  patronage. 

His  Mystery  Girl,  with  Herbert  Rawlin- 
son. — If  they  get  any  worse,  might  just  as 
well  use  reissues.  Universal  program  pic- 
tures are  getting  very  bad. — A1  Powell, 
Highland  theatre,  Guthrie,  Okla. — General 
patroange. 

His  Mystery  Girl,  with  Herbert  Rawlin- 
son. — Very  ordinary.  Lay  off.  Five  reels. 
— A.  P.  Sitton  & Son,  Muse-U  theatre,  Tula- 
rosa,  N.  Mex. — Small  town  patronage. 

His  Mystery  Girl,  with  Herbert  Rawlin- 
son. — Rather  poor  program  offering  that 
will  get  by  if  shown  with  a good  comedy. 
Rawlinson’s  picture  used  to  make  us  money 
but  does  not  draw  any  more.  Five  reels. 
— W.  H.  Silver  & Son,  Grand  theatre,  Prince- 
ton, Mo.- — Small  town  patronage. 

Sawdust,  with  Gladys  Walton. — Dandy. 
Pleased  everyone,  I think.  Five  reels. — S. 
G.  Ihde,  Photoplay  theatre,  Ashland,  Kan. — 
Small  town  patronage. 

Sawdust,  with  Gladys  Walton. — Pleased 
nearly  everybody.  Attendance  big.  Showed 
a Universal  comedy  with  it.  Five  reels. — 
W.  A.  Hillhouse,  Lyric  theatre,  Glasco,  Kan. 
— Small  town  patronage. 

The  Storm,  with  House  Peters. — A very 
good  picture.  Pleased  everybody.  Plenty 
of  action  and  not  over-acted.  Has  the 
finest  forest  fire  scene  I have  ever  seen  in 
a picture.  Eight  reels. — E.  V.  Kottas,  Para- 
mount theatre,  Denton,  Mont. — Small  town 
patronage. 

The  Plirt,  with  a special  cast. — Picture 
good.  It  takes  Buddy  Messinger  to  put  ’em 
over. — Lynn  Overton,  Regent  theatre,  Ban- 
gor, Mich. 

Hunting'  Big  Game  in  Africa,  an  H.  G. 
Snow  production. — Pleased  children  and  a 
few  adults.  Did  not  draw  well.  Most  of 
the  young  men  and  a lot  of  older  ones 
walked  out.  Personally  I was  glad  to  see 
the  picture  and  think  it  educational,  but  it 
is  not  for  my  Saturday  patrons.  Had  sev- 


(Upper)  Harry  McCoy  as  the  Beau 
Bruinmel  in  Century  comedy,  “Her 
City  Sport.”  (Lower)  A group  of  Cen- 
tury Follies  girls. 

eral  hangups  in  print  out  of  Cincinnati 
exchange.  Nine  reels. — J.  J.  Enloe,  Y.  M. 
C.  A.  theatre,  Hitchins,  Ky. — Small  town 
patronage. 

Driven,  -with  a special  cast. — Good  pic- 
ture of  the  Kentucky  moonshiners. — Lynn 
Overton,  Regent  theatre,  Bangor,  Mich. 

The  Flame  of  Iiife,  with  Priscilla  Dean. — 
Good  picture  of  English  coal  field.  Acting 
good.  Story  holds  interest. — Lynn  Over- 
ton,  Regent  theatre,  Bangor,  Mich. 

Bavu,  with  a special  cast. — A Russian 
picture  with  very  good  acting,  but  was  a 
gruesome  picture  for  a Sunday  show.  It’s 
a special. — Lynn  Overton,  Regent  theatre, 
Bangor,  Mich. 


Vitagraph 

Iiet  Not  Man  Fut  Asunder,  with  Pauline 
Frederick. — Did  not  draw  here.  Do  not 


think  this  a good  picture  for  a small  town, 
as  I had  very  few  comments. — M.  E.  Ames, 
Pastime  theatre,  Jefferson,  O. — Small  town 
patronage. 

The  Man  From  Brodney’s,  with  Alice 
Calhoun. — Pleased  all  who  came  out  to  see 
it.  Plenty  of  action.  Did  not  draw  as  ex- 
pected.— M.  E.  Ames,  Pastime  theatre,  Jef- 
ferson, O. — Small  town  patronage. 

The  Man  From  Brodney’s,  with  Alice 
Calhoun, — This  pulled  big  the  second  day, 
and  patrons  liked  it  immensely.  Not  just 
like  the  book  but  close  enough.  All  film 
from  Vitagraph  has  been  good.  Eight  reels. 
— Hammond  theatre,  Hammond,  Wis. — 
Small  town  patronage. 

Iioyal  Iiives,  with  a special  cast. — A very 
poor  picture.  No  business  and  a good  rea- 
son— the  picture.  Here’s  one  that  convinces 
me  that  the  “Herald”  made  a mistake  to 
discontinue  their  reviews.  Anybody  would 
look  at  this  and  pronounce  it  what  it  is — 
“punk.” — E.  N.  Collins,  Star  theatre. 
Humble,  Texas. 

lioyal  Bives,  with  a special  cast. — Fairly 
.good  picture  but  not  a special.  We  played 
it  to  very  poor  business  on  this  one  but 
was  on  account  of  stock  company  playing 
in  opposition. — Lynn  Overton,  Regent  the- 
atre, Bangor,  Mich. 

The  Bove  Bandit,  with  Doris  Kenyon. — 
I noticed  that  a few  fellows  “panned”  this 
in  their  reports,  but  I can’t  see  how  they 
get  that  way.  I did  not  see  the  picture 
myself,  but  had  many  good  comments  on 
it.  Sl.x  reels. — S.  G.  Ihde.  Photoplay  the- 
atre, Ashland,  Kan. — Small  town  patron- 
age. 

The  Bove  Bandit,  with  Doris  Kenyon. — A 
fair  outdoor  picture.  Some  fair  logging 
scenes,  a good  fight  or  two,  and  also  mixed 
in  are  stars  not  known  here.  Six  reels. — 
AV.  A.  Clark,  Jr.,  Castle  theatre,  Havana,  111. 
— General  patronage. 

The  Midnight  Alarm,  with  Alice  Cal- 
houn.— A very  good  picture  that  pleased. 
This  picture  will  appeal  to  the  audience 
that  likes  ’em  “i.reller.” — E.  N.  Collins,  Star 
theatre.  Humble.  Texas. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— If  you  have  not  played  this  special,  be 
sure  and  do  so.  Wonderful  story,  acting 
and  photography,  and  is  bound  to  please  100 
per  cent, — Lynn  Overton,  Regent  theatre, 
Bangor,  Mich. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— Everybody  seemed  to  enjoy  this.  Good 
picture  for  small  town.  Seven  reels. — J. 
Koopman,  Amenia  theatre,  Amenia,  N.  Y. — - 
Small  town  patronage. 

On  the  Banks  of  the  Wabash,  with  a 
special  cast. — By  all  means  get  the  trailer 
on  this.  It  will  get  you  the  business.  This 
drew  above  average  business  two  days, 
partly  due  to  cool  spell.  Everybody  satis- 
fied. Good  picture,  I’d  say,  but  a little 
jerky  in  the  continuity.  Photography,  like 
all  A^itagraphs,  clear  and  well  done.  Seven 
reels. — M.  P.  Foster,  Orpheum  theatre,  Har- 
risburg, 111. 

Fioneer  Trails,  with  Cullen  Landis. — Pic- 
ture is  exceptionally  good,  many  said  bet- 
ter than  “The  Covered  Wagon.”  We  used 
this  picture  to  open  up  our  new  house. 
Business  good. — Lynn  Overton,  Regent  thcr 
atre,  Bangor,  Mich. 
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Pioneer  Trails,  with  Cullen  Landis. — This 
is  a picture  that  proved  to  be  a real  box 
office  attraction  for  me.  Did  the  biggest 
))usiness  I have  done  in  many  months.  It 
pleased  my  patrons  100  per  cent.  I think 
the  acting  of  Otis  Harlan  is  to  be  very 
highly  complimented  and  almost  surpasses 
that  of  Calhoun  and  Landis.  Book  it  and 
use  plenty  of  advertising  and  you  will 
surely  win.  Seven  reels. — John  H.  Wetz, 
Rialto  theatre,  Middletown,  Ind. — Small 
town  patronage. 

Masters  of  Men,  with  Cullen  Landis. — 
Mighty  good  story  of  Spanish  American 
war.  Good  photography  and  color  effects. — 
Lynn  Overton,  Regent  theatre,  Bangor, 
Mich. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— A good  story  well  directed  and  well 
staged  and  which  gave  good  satisfaction 
here;  therefore,  I would  advise  playing  it. 
It  was  sold  to  me  for  double  what  they 
charged  other  exhibitors  and  yet  some  ex- 
hibitors say,  “Vitagraph  will  treat  you 
right.”  I have  “Loyal  Lives”  yet  to  play  to 
complete  my  contract,  after  which  I will  be 
laying  for  the  next  Vitagraph  peddler. 
Seven  reels. — J.  C.  Jenkins,  Auditorium  the- 
atre, Neligh,  Neb. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— This  Emerson  Hough  story  is  exceed- 
ingly good.  A combination  of  western  and 
society.  Comedy,  action,  beautiful  story. — 
Lynn  Overton,  Regent  theatre,  Bangor, 
Mich. 

The  Prodigal  Judge,  with  a special  cast. 
— A very  fine  picture.  It  cleaned  up  for  us 
and  pleased  all.  Did  eight  times  film  rental. 
Film  first  class.  Eight  reels. — Hammond 
theatre,  Hammond,  Wis. 

The  Prodigal  Judge,  with  a special  cast. 
— This  picture  drew  average  business  and 
pleased  most  patrons.  It  has  some  very 
fine  photography  and  settings  and  splendid 
comedy  relief.  Above  the  average  program 
picture.  Seven  reels. — John  H.  Wetz,  Rialto 
theatre,  Middletown,  Ind. — Small  town  pat- 
ronage. 

You  Never  Know,  with  Earle  Williams. — 
Very  good  program.  Played  one  day  t® 
fair  audience. — A.  E.  Jenkins,  Community 
theatre,  David  City,  Neb. 

The  Leavenworth  Case,  with  a special 
cast. — This  picture  pleased  my  patrons.  It 
is  something  out  of  the  general  run  for 
us.  Not  a special  but  a program  picture. — 
Lynn  Overton,  • Regent  theatre,  Bangor, 
Mich. 

The  Leavenworth  Case,  with  a special 
cast. — A good  program  picture. — Bert  Sil- 
ver, Silver  Family  theatre,  Greenville,  Mich. 

My  Wild  Irish  Bose,  with  a special  cast. 
— Fairly  good  Irish  picture  which  drew 
good  attendance. — Lynn  Overton,  Regent 
theatre,  Bangor,  Mich. 

A Rogue’s  Romance,  with  Earle  Williams. 
— Not  such  a bad  one,  in  fact  pretty  good. 
Valentino  does  a dance  in  a eabaret  in  the 
first  reel.  Has  good  story.  Five  reels. — 
H.  H.  Billions,  Cozy  theatre,  Toledo,  Iowa. 

When  Danger  Smiles,  with  William  Dun- 
san. — Good. — C.  W.  Koborg,  Elba  theatre, 
Elba,  Neb. 

Too  Much  Business,  with  Tully  Marshall. 
— A well  worked  out  comedy  that  pleased 
the  few  who  saw  it.  Too  many  other  at-- 


tractions  kept  our  crowd  away,  but  it 
is  just  good  enough  so  that  we  are  going 
to  ask  for  a return  date  on  it.  Film  in  first 
rate  condition.  Six  reels. — Hammond  the- 
atre, Hammond,  Wis. — Small  town  patron- 
age. 

A Woman’s  Sacrifice,  with  Corinne  Grif- 
fith.— A very  good  picture  for  those  who 
like  that  kind  of  a story,  but  personally  I 
don’t  think  that  kind  should  be  shown  on 
the  screen.  Used  Larry  Semon  comedy, 
“The  Barnyard,”  which  is  a dandy  comedy, 
with  the  above.  Five  reels. — J.  E.  Ridge- 
way, Lyric  theatre,  Coon  Rapids,  Iowa. 

The  Angel  of  Crooked  Street,  with  Alice 
Calhoun. — Very  nice  little  feature.  Five 
reels. — C.  W.  Koborg,  Elba  theatre,  Elba, 
Neb. 

The  Man  of  Might,  with  William  Duncan. 
— I think  this  is  a boiled  down  serial;  any- 
way, it  looks  like  one.  A very  unreasonable 
story  but  sure  has  plenty  of  action.  If 
your  patrons  like  action,  it  will  go  over 
fine,  as  there  is  as  much  doing  in  any  one 
reel  as  most  pictures  have  in  five  reels. 
Six  reels. — Robert  L.  Anderson,  Olympic 
theatre.  Forks,  Wash. 

Warner  Brothers 

Broadway  After  Dark,  with  a special 
cast. — This  one  is  just  a good  picture; 
while  it  is  nothing  exceptional,  it  will 
please  the  majority  of  the  audience  and 
all  things  considered,  this  one  is  worth 
the  money  that  the  company  asks  for  it.  » 
— M.  G.  Kirkman,  Strand  theatre.  Hays, 
Kan. 

The  Marriage  Circle,  with  Monte  Blue. — 
A good  comedy  drama  that  pleased  a 
good  house  two  nights.  If  it  were  possible 
to  get  all  pictures  as  .good  as  this  one,  it 
would  be  an  easy  road  to  travel.  Nine 
reels. — W.  H.  Silver  & Son,  Grand  thea- 
tre, Princeton,  Mo. — Small  town  patronage. 

Daddies,  with  a special  cast. — A high 
class  comedy.  Had  lots  of  laughs.  Re- 
ports from  patrons  good.  Six  reels. — W. 
M.  Ward,  Starlight  theatre.  Corning,  Ark. 
— General  patronage. 

Daddies,  with  a special  cast. — Picture 
fairly  good.  Seemed  to  me  a little  slow. 
Also  seemed  a little  too  long.  It  did  not 
take  with  our  folks.  Was  not  fast  enough. 
Print  good,  as  usual.  Seven  reels. — 
Loggers  Y.  M.  C.  A.  theatre,  Hamburg, 
Ark. 

Beau  Brummel,  with  John  Barrymore. — 
In  our  opinion,  this  picture  is  the  peak 
of  the  year’s  output.  It  ranks  first  in 
fine  direction,  wonderful  acting  and  ex- 
cellent story.  We  had  more  favorable 
comments  on  this  picture  than  any  we 
have  run.  Ran  this  picture  on  Sunday 
and  Monday  to  good  business,  following 
this  picture  with  “The  Hunchback.”  The 
latter  flopped  and  we  had  many  people  tell 
us  they  thought  the  former  was  much  the 
better  picture.  They  have  assembled  as 
nearly  a perfect  cast  for  this  production 
as  it  is  possible  to  get  together.  More 
power  to  Warner  Brothers.  They  deliver 
the  goods. — M.  G.  Kirkman,  Strand  tkeatre. 
Hays,  Kan. 

Conductor  1492,  with  Johnny  Hines. — I 
ish  to  say  here  is  a real  comedy  and  I 


In  Production 


^•BARBARA 

FRIETCHIEV 


BASeO  ON  PLAY  dy-~ 

CLyDE-  FITCH 
D,mUd  LAMBERT  HIRYER 


c/ 


orHODKINSON 
RELEASE- 


nearly  made  as  much  on  this  as  I lost  on 
“Why  Worry.”  I bought  this  picture  for 
less  than  one  fourth  what  “Why  Worry” 
cost  and  Warner  Brothers  sure  treat  me 
right,  and  they  have  some  real  good  pic- 
tures for  small  towns. — Kenney  Loyd, 
Spad  theatre,  Dierks,  Ark. — General  patron- 
age. 

Conductor  1492,  with  Johnny  Hines. — • 
One  of  the  best  comedies  we  have  ever 
shown.  Starts  and  keeps  it  up  to  the  last 
foot.  Stood  up  good  two  nights.  The  first 
Hines  picture  we  have  shown  and  from  all 
the  good  reports  we  can  expect  good  iDusi- 
ness  on  his  next.  Seven  reels. — W.  H.  Sil- 
ver & Son,  Grand  theatre,  Princeton,  Mo. — 
Small  town  patronage. 

Where  the  North  Begins,  with  Rin  Tin 
Tin. — It  does  not  seem  that  it  should  be 
necessary  to  make  any  further  reports  on 
this  subject,  except  to  tell  brother  exhibi- 
tors how  you  exploited  it.  I read  about 
100  reports  on  it  in  the  “HERALD”  and 
then  got  out  300  hand  bills  and  advertised 
it  as  positively  the  greatest  Northern  fea- 
ture yet  produced  by  any  motion  picture 
company.  Advertised  in  the  local  paper 
and  two  other  papers  in  nearby  towns. 
Played  it  two  nights.  Had  a big  rain 
storm  the  first  night  so  fell  down,  but  the 
next  night  had  325  admissions.  The  pic- 
ture is  there  with  all  you  can  say  for  it. 
It  makes  “Brawn  of  the  North”  look  one- 
half  of  one  per  cent.  It  is  just  the  right 
length  and  “Brawn  of  the  North”  was  two 
reels  too  long,  making  it  somewhat  tire- 
some and  draggy.  This  one  is  interesting 
all  the  way  through  and  Rin-Tin-Tin  is 
certainly  some  dog.  Six  reels. — H.  J. 
Eagan,  American  theatre,  Wautoma,  Wis. 
— Small  town  patronage. 

The  Printer’s  Devil,  with  Wesley  Barry. 
— Pleased  the  best  house  we  have  had  this 
year.  This  one  should  please  anyone.  Six 
reels. — W.  M.  Ward,  Starlight  theatre. 
Corning,  Ark. — General  patronage. 

Little  Johnny  Jones,  with  Johnny  Hines. 
— Another  good  picture  from  Warners. 
Everything  from  this  concern  has  been 
good.  Book  this  product  and  you  will  not 
be  sorry.  Seven  reels. — W.  Burr,  Orpheum 
theatre,  Lancaster,  Wis. 

The  Country  Kid,  with  Wesley  Barry. — - 
Another  Barry  picture  that  went  over  good. 
Some  of  the  patrons  remarked  that  he  was 
large,  but  never  heard  a complaint.  Seven 
reels. — W.  M.  Ward,  Starlight  theatre. 
Corning,  Ark. — General  patronage. 

Your  Best  Friend,  with  Vera  Gordon. — 
Here  is  a real  picture.  The  star  u=  won- 
derful, and  the  story  is  extra  good.  One 
of  those  mother  pictures  that  get  right 
under  the  skin.  100  per  cent  pleased.  I 
can  honestly  say  that  it  is  the  best  pic- 
ture we  have  run  for  a year  at  least,  and 
price  was  right.  Seven  reels. — R.  Ross 
Riley,  Wigwam  theatre,  Oberlin,  Kan. — 
Small  town  patronage. 

Brass,  with  Monte  Blue. — This  is  a very 
interesting  feature.  A great  big  cast  of 
well  known  actors  and  the  story  is  inter- 
esting and  nothing  objectionable  and  is  a 
good  Sunday  show.  The  acting  of  the  kid 
is  great.  However,  the  price  for  a small 
town  showing  at  10  and  20  cents  is  too 
much  and  I didn’t  make  any  money.  This 
would  stand  a boost  in  price  but  times  are 
so  tough  here  we  can’t  do  it.  Nine  reels. 
— H.  J.  Eagan,  American  theatre,  Wautoma, 
Wis. — Small  town  patronage. 

State  Rights 

The  Barefoot  Boy  (C.  B.  C.),  with  John 
Bowers.— Good  title,  good  drawing  power, 
and  pleased,  so  what  more  could  you  ask? 
People  who  saw  it  the  first  night  sent  their 
friends  the  next.  Good  entertainment. 
Seven  reels. — W.  H.  Silver  & Son,  Grand 
theatre,  Princeton,  Mo. — Small  town  pat- 
ronage. 

Cupid’s  Brand  (Sunset),  with  Jack  Hoxie. 
— Only  a fair  Western.  Photography  good 
and  will  get  by.  Five  reels. — S.  G.  Fry, 
Star  theatre,  Omaha,  Tex. — Small  town 
patronage. 

Danger  (Renown),  with  J.  B.  Warner. — - 
Good  western  program  picture.  Six  reels. 
— G.  Strasser  Sons,  Emblem  theatre,  Buf- 
falo, N.  Y. — General  patronage. 

Danger  Ahead  (Truart),  with  Richard 
Talmadge. — If  they  like  this  kind,  very 
good. — G.  J.  Ritter,  Regent  theatre,  Bogota, 
N.  J. 
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Industry  has  such  a letter  ever  been  written 
on  any  two  reel  series—  mtarally  its  on 


Read 
That 

And  Bear  in  Mind 

that  the  Miller  theatre  is  one  of  the  finest  if 
not  the  finest  first  run  theatres  in  the  entire 
Southwest  and  in  spite  of  all  the  supposed  big- 
ness and  popularity  and  drawing  power  of  all 
competitive  2 reel  subjects,  NONE  was  ever 
big  enough  to  earn  its  way  into  the  MILLER. 

READ  THE  LETTER.  IT  SPEAKS 
VOLUMES.  A THOUSAND  TIMES 
MORE  THAN  ANYTHING  WE  COULD 
POSSIBLY  SAY.  IF  THAT  LETTER 
DON’T  CONVINCE  YOU,  JUST  FORGET  ALL  ABOUT 
THIS  SERIES  OR  ANY  OTHER  SERIES.  IF  YOU  CAN’T 
MAKE  MONEY  WITH  “THE  TELEPHONE  GIRL”  SERIES  LOCK 
YOUR  THEATRE  UP  AND  THROW  THE  KEYS  IN  THE  LAKE. 

FILM  BOOKING  OFFICES 

723  Seventh  Avenue,  New  York,  N.  Y. 

Sales  Office  , United  Kingdom:  R-C  Pictures  Corporation,  26-27  D Arblay  Street,  Wardour  St.,  London,  W.  1,  England 
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The  Devil’s  Needle  (Tri.),  with  'Norma 
Talmadge. — A dope  picture,  but  it’s  a real 
good  picture.  Tully  Marshall  plays  in  the 
support.  Print  in  good  condition.  Five 
reels. — L.  Deyo,  Miers  theatre,  Schoharie, 
N.  Y. — General  patronage. 

The  Double  O (Arrow),  with  Jack  Hoxie. 
— A good  clean  Western  where  they  don’t 
have  to  kill  ’em  all  to  make  entertainment. 
— G.  Carey,  Dixon  theatre,  Wynne,  Ark. 

Dnvironment  (Principal),  with  Milton 
Sills. — One  of  the  best  features  we  have 
had  for  some  time.  Both  stars  good,  as 
well  as  supporting  cast.  Will  please  any 
day  and  consider  it  big.  Six  reels.— Bricker 
& Green,  Gem  theatre,  Green  River,  Utah. 

Gold  Madness  (Universal),  with  Buddy 
Messenger. — Very  good  comedy.  Two  reels. 
G.  Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. — General  patronage. 

Gold  Madness  (Principal),  with  Guy 
Bates  Post. — Very  good  program  picture. 
Six  reels. — G.  Strasser  Sons,  Emblem  thea- 
tre, Buffalo,  N.  Y. — General  patronage. 

Gold  Madness  (Principal),  with  Guy 
Bates  Post. — My  patrons  are  still  looking 
for  the  action  that  usually  accompanies 
James  Oliver  Curwood  stories.  Might  get 
over  where  they  like  the  quiet  Northerns. 
Six  reels. — H.  M.  Retz,  Strand  theatre. 
Lament,  la. — Small  town  patronage. 

Heart  of  the  North  (Davis),  with  Roy 
Stewart. — Too  much  Catholicism  for  a 
Ku  Klux  town. — G.  Carey,  Dixon  theatre, 
Wynne,  Ark. 

The  Inner  Voice  (S-L),  with  E.  K.  Lin- 
coln.— A very  good  dramatic  picture  with 
some  fine  touches  of  comedy.  It  pleased 
everyone  here.  Seven  reels. — Geo.  W.  Tope, 
Dreamland  theatre,  Bandon,  Ore. — Small 
town  patronage. 

Naked  Fists  (Advance),  with  a special 
cast. — Good  western.  Print  good.  Five 
reels. — L.  Deyo,  Miers  theatre,  Schoharie, 
N.  Y. — General  patronage. 

On  the  Night  Stage  (Tri.),  with  William 
S.  Hart. — A real  good  western  picture. 
Pleased  a big  crowd.  Five  reels. — K. 
Deyo,  Miers  theatre,  Schoharie,  N.  Y. — - 
General  patronage. 

Paris  After  Dark  (Renown),  w’ith  a spe- 
cial cast. — Very  good  picture.  Seven  reels. 
— G.  Strasser  Sons,  Emblem  theatre,  Buf- 
falo, N.  Y. — General  patronage. 

The  Secret  of  the  Pueblo  (Pinnorcle), 
with  Neal  Hart. — A good  western,  but  was 
so  dark  that  no  light  would  show  it  up. 
Otherwise  it  was  fair.  Some  thrilling 
scenes  in  it  if  you  could  see  them.  Film 
appeared  dirty  and  greasy.  Had  a fair 
house  on  it.  Five  reels. — C.  V.  Anderson, 
Oak  theatre,  Oakdale,  Neb. 

The  Sheriff  of  Hope  Dternal  (Arrow), 
with  Jack  Hoxie. — Ran  this  one  to  the  best 
Saturday  night  crowd  we  have  ever  had. 
Good  clean  western.  Five  reels. — Gilliland 
& Kriewitz,  Liberty  theatre,  Siloam  Springs, 
Ark. 

Sheriff  Jim  (Advance),  with  Roy  Stewart. 
— A good  western  feature.  Print  in  good 
condition.  Five  reels. — L.  Deyo,  Miers 
theatre,  Schoharie,  N.  Y. — General  patron- 
age. 

The  Spider  and  the  Rose  (Principal), 
with  Alice  Lake. — Very  good  attraction. 
Not  a good  drawing  title,  but  pleased  all 
who  saw  it.  Seven  reels. — W.  H.  Silver 
& Son,  Grand  theatre,  Princeton,  Mo. — 
Small  town  patronage. 

Straight  Prom  Paris  (Equity),  with 
Clara  Kimball  Young. — A good  program 
picture.  Six  reels.- — Geo.  W.  Tope,  Dream- 
land theatre,  Bandon,  Ore. — Small  town 
patronage. 

What’s  Wrong  With  the  Women? 

(Equity),  with  a special  cast. — Very  good 
indeed.  Had  lots  of  nice  comments.  Prints 
good.  Seven  reels. — W.  E.  Elkin,  Temple 
theatre,  Aberdeen,  Miss. 

The  Whipping  Boss  (Legion),  with  a 
special  cast. — A fairly  interesting  story; 
but  just  a little  too  much  sympathy  with 
the  Legion.  It  might  please  everywhere: 
but  I personally  don’t  think  much  of  it. 
The  posters  are  very  attractive  and  if  you 
have  a good  live  Legion  post  you  might 
put  it  over  in  connection  with  them.  Print 
in  perfect  condition.  Will  please  most  the 
Western  crowd  of  fans.  Seven  reels. — W. 
E.  Elkin,  Temple  theatre,  Aberdeen,  Miss. 

Yesterday’s  Wife  (C.  B.  C.),  with  Irene 
Rich. — Nice  picture  and  pleased  good  crowd 


two  days.  Six  reels. — ^W.  D.  Patrick, 
Strand  theatre,  Florala,  Ala. 

Serials 

The  Fast  Express  (Universal),  with 
William  Duncan. — A good  serial  pleases 
them  all.  Drew  me  real  business.  They 
sure  like  William  Duncan  in  this  town. — 
A1  Fowell,  Highland  theatre,  Guthrie,  Okla. 
— General  patronage. 

The  Past  Express  (Universal),  with  Wil- 
liam Duncan. — Starts  out  like  a winner. 
Attendance  increasing  each  episode.  Two 
reels. — W.  M.  Ward,  Starlight  theatre. 
Corning,  Ark. — General  patronage. 

Ghost  City  (Universal),  with  a special 
cast. — Started  off  to  the  best  crowd  I have 
had  on  week  nights  for  five  years  but  has 
dropped  down  to  the  regular  Wednesday 
night  crowd.  But  it  is  a good  serial. — 
Gus  Cook,  Crystal  theatre,  Dundee,  111. 

The  Ghost  City  (Universal),  with  a spe- 
cial cast. — A good  serial.  Not  a knockout, 
but  better  than  most  of  them.  Good  West- 
ern action  all  the  way  through. — A1  Powell, 
Highland  theatre,  Guthrie,  Okla. — General 
patronage. 

Haunted  Valley  (Pathe),  with  Ruth  Ro- 
land.— This  certainly  is  one  corking  good 
serial.  Every  episode  gets  better.  Two 
reels. — Henry  C.  McCoy,  Elite  theatre, 
Golconda,  111. — Small  town  patronage. 

In  the  Days  of  Buffalo  Bill  (Universal), 
with  Art  Acord. — In  this, chapter  it  pleased 
well  to  my  patrons.  (Chapter  No.  8).  It’s 
good  so  far.  This  serial  was  bought  at  a 
good  low  price.  Picture  old  but  print  is 
O.  K.  Bought  from  St.  Louis,  Mo.  Two 
reels. — Joe  Restivo,  Liberty  theatre,  Free- 
manspur.  111. — Small  town  patronage. 

The  Way  of  a Man  (Pathe),  with  a spe- 
cial cast. — Chapters  3,  4,  6,  6,  and  7.  The 
action  holds  up  good  until  the  7th,  which 
is  a little  draggy.  No  repetition  in  this 
one  but  is  not  drawing  as  good  as  I ex- 
pected. Hard  to  please  ’em  nowadays. 
Two  reels. — H.  M.  Retz,  Strand  theatre.  La- 
ment, la. — Small  town  patronage. 

The  Way  of  a Man  (Pathe),  with  a spe- 
cial cast. — ^About  all  I can  say  for  this  is 
that  it  is  a serial,  but  it  is  probably  as 
good  as  any  other  serial  at  that.  A lot 
of  my  customers  won’t  come  in  the  house 
when  I have  a serial  and  this  leads  me  to 
think  that  I’m  crazy  for  plaj’ing  them. 
The  three  principals  in  this  one  must  have 
come  from  Arkansas,  they  look  it,  and  the 
girl  they  left  back  in  Virginia  is  impossi- 
ble, simply  awful,  and  I don’t  wonder  they 
left  her,  I would  have  left  her  too,  and 
I wouldn’t  have  left  any  forwarding  ad- 
dress either.  The  only  star  in  this  pic- 
ture is  the  old  woman  that  smokes  the  cob 
pipe,  and  she’s  a ring-tail  doodler,  and  if 
the  director  had  given  this  old  buzzard  and 
the  trapper  guide  a half  a chance  they 
would  have  made  some  picture  of  it.  If 
you  are  playing  to  hayrackers  and  corn- 
sheller  boys,  better  play  this  one.  They 
will  chew  it  up. — J.  C.  Jenkins,  Auditorium 
theatre,  Neligh,  Neb. 

Short  Subjects 

Bray  Comedies  (Hodkinson). — These  one 
reel  Bray  Comedies  released  through  Hod- 
kinson are  great  stuff,  better  than  the  old 
ones  that  we  got  through  Goldwyn.  Also 
the  Bray  Romance  are  very  good  one 
reelers.  One  reel. — W.  D.  Patrick,  Strand 
theatre,  Florala,  Ala. 

Century  Comedies  (Universal).- — Seems 
like  these  comedies  are  getting  awful  weak. 
They  used  to  be  good  but  every  one  that 
I have  used  lately  are  punk.  Two  reels. 

- — A1  Powell,  Highland  theatre,  Guthrie, 
Okla. — General  patronage. 

Fighting  Blood  (F.  B.  O.),  with  George 
O’Hara. — Second  series.  These  “Fighting 
Blood’s”  are  very  good,  but  F.  B.  O.  are 
asking  too  much  for  them.  Have  played 
first  and  second  series.  Two  reels. — R.  R. 
McCrassen,  Weeksbury  theatre,  Weeksbury, 
Ky. — Small  town  patronage. 

Fighting  Blood  (F.  B.  O.),  with  George 
O’Hara. — Boy,  this  was  fine.  Lots  of  punch, 
also  comedy.  Two  reels. — A.  C.  Betts, 
Powers  theatre.  Red  Creek,  N.  Y. 

Fox  Comedies  (Fox). — The  Fox  two-reel 
comedies,  Sunshines,  Imperials,  and  Star 
Comedies,  are  sure  fine.  Every  time  I get 
a Fox  comedy  I know  I have  a good  one. 
They  are  all  good.  Have  not  had  a bad 


one  for  six  months.  Sure  puts  a program 
over  to  have  a good  comedy. — A1  Powell, 
Highland  theatre,  Guthrie,  Okla. — General 
patronage. 

Fox  Comedies. — Some  of  you  exhibitors 
that  want  to  hear  ’em  laugh  book  “Fox 
Imperial  Comedies,”  “Rainstorm,”  “Sun- 
shine Comedies,”  “Explorers”  and  “Roar- 
ing Lions  on  a Steamship.”  If  Charles 
Conklin  as  the  negro  does  not  do  the  trick, 
then  there  is  only  one  thing  left  to  do  and 
that  is  inject  a little  laughing  gas  into 
your  theatre.  Two  reels. — H.  M.  Retz, 
Strand  theatre.  Lament,  la. — Small  town 
patronage. 

Fox  News. — The  latest  News  may  be 
shown  to  your  public  by  means  of  Fox 
News.  This  is  worth  the  price  you  have 
to  pay  for  it.  Run  it  with  your  feature. 
One  reel. — Henry  C.  McCoy,  Elite  theatre, 
Golconda,  111. — Small  town  patronage. 

Bymau  Howe’s  Hodge  Fodge  (Educa- 
tional),— These  one-reel  subjects  are  very 
Interesting  and  amusing.  A reel  broken 
up  with  diversified  subjects  including 
scenics,  cartoons  and  caricatures.  One  reel. 
— J.  H.  Talbert,  Legion  theatre,  Norwich, 
Kan. — Small  town  patronage. 

Pathe  News. — Personally  I thipk  Pathe 
News  is  the  best  News  on  the  market.  I 
use  it  twice  a week.  It  is  the  best  filler 
to  complete  one’s  program  that  I can  find. 
If  you  can  get  it  regular,  and  while  it  is 
pretty  new,  book  it.  One  reel. — A.  L. 
Veatch,  Princess  theatre,  Morganfield,  Ky. 
— Small  town  patronage. 

Spat  Family  Comedies  (Pathe). — Here  are 
the  poorest  comedies  on  the  market.  They 
don’t  even  get  a laugh.  Patrons  walk  out 
when  they  see  the  “Spat  Family”  com- 
mence. Two  reels. — A1  Powell,  Highland 
theatre,  Guthrie,  Okla. — General  patronage. 

Will  Rogers  Comedies  (Pathe). — About 
the  best  two-reel  comedies  that  we  can  buy. 
Have  shown  several  and  have  not  had  a 
poor  one.  About  the  cleverest  comedian 
in  short  subjects.  Two  reels. — ^W.  H.  Silver 
& Son,  Grand  theatre,  Princeton,  Mo. — 
Small  town  patronage. 

Aggravating  Papa  (Educational),  with 
Jimmie  Adams. — This  is  a good  high  class 
comedy  and  the  dogs  help  put  it  over  satis- 
factory. Two  reels. — C.  H.  Moulton,  Bijou 
theatre.  Beach,  N.  D. — Small  town  pat- 
ronage. 

The  Balloonatic  (First  National),  with 
Buster  Keaton. — Some  good  laughs  in  this. 
The  Keatons  are  all  good.  Two  reels. — - 
J.  W.  Andresen,  Rialto  theatre,  Cozad,  Nebr. 

Brothers  Under  the  Chin  (Pathe),  with 
Stan  Laurel. — A fair  comedy,  not  as  good 
as  some  of  the  others  he  has  made.  Print 
good.  Two  reels. — M.  T.  Waugh,  Empress 
theatre,  Grundy  Center,  Iowa. — Small  town 
patronage. 

Columbus  (Pathe),  a Chronicle  of  Amer- 
ica.— As  entertainment,  awful.  Let  it  stay 
in  can  or  schools  run  it.  Four  reels  of 
agony.  No  more  of  these  for  me. — R.  P. 
Davidson,  Dreamland  theatre,  Seneca,  111. 

The  Cyclist  (Fox),  with  Clyde  Cook. — 
If  you  want  comedy,  this  is  the  stuff.  Two 
reels. — Roy  L.  Dowling,  Ozark  theatre, 
Ozark,  Ala. 

Dance  or  Die  (Fox). — Like  all  other  Sun- 
shine Comedies,  it  is  very  good.  Two  reels. 
— C.  Malphurs,  Dreamland  theatre.  High 
Springs,  Fla. 

An  Eastern  Breeze  (Arrow),  with  Billy 
Quirk. — A dandy  little  comedy.  Print  in 
good  shape.  Two  reels. — L.  Deyo,  Miers 
theatre,  Schoharie,  N.  Y. — General  patron- 
age. 

The  Elite  of  Hollywood  (Chadwick),  with 
Alice  Howell. — It  started  out  fairly  well. 
Turned  out  to  be  a film,  with  an  incom- 
plete ending.  They  must  have  kept  at  it 
till  they  had  2,000  feet  and  then  got  orders 
to  stop.  Good  photography.  Two  reels. — 
M.  P.  Foster,  Orpheum  theatre,  Harrisburg, 
111. 

Felix  Turns  the  Tide  (Winkler),  with 
Felix  the  Cat. — Boys,  if  you  haven’t  al- 
ready got  them,  my  advice  is  to  get  them, 
for  they  will  please.  That  cat  is  a corker. 
One  reel. — Gilliland  & Kriewitz,  Liberty 
theatre,  Siloam  Springs,  Ark. 

Get  Out  and  Get  Under  (Pathe),  with 
Harold  Lloyd. — One  of  Lloyd’s  best. 
Pleased  as  near  100  per  cent  as  any  comedy 
I ever  used.  Lloyd  certainly  brings  the 
kids.  Two  reels. — S.  G.  Ihde,  Photoplay 
theatre,  Ashland,  Kan. — Small  town  pat- 
ronage. 


f 


is  ittdgnificent ! 


From  the  Original  Story — “I  WILL  REPAY”  by  the  Baroness  Orczy 


DIRECTED  BY  HENRY  KOLKER 

A FIERY,  romantic  story  by  the  Baroness  Orczy  of  the  scarlet  days  of  romance  dur- 
ing the  French  Revolution.  A tale  of  beautiful  women  and  brave,  dashing  men, 
who  battled  with  their  swords  and  wits  for  the  women  they  loved.  Mighty  scenes  of 
spectacular  splendor  have  been  merged  into  this  passionate  love  story  of  three  men  and 
a woman.  Holmes  Herbert  and  Pedro  de  Corboda  play  the  leads  and  are  supported 
by  an  unusually  distinguished  cast. 
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EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellows  who  read  these  re- 
ports and  gain  a lot  of  good  infor- 
mation from  them  and  never  send 
in  any  yourself,  do  you  think  you 
are  doing  right  by  your  brother  ex- 
hibitors? 

There  are  times  when  a report  on 
a picture  will  save  another  exhibitor 
a lot  of  grief,  and  other  times  will 
make  him  more  money.  All  you 
have  to  do  is  to  give  your  honest 
opinion  on  every  picture  that  you 
run.  Surely  that  isn’t  too  much 
work  for  any  one. 

Boys,  let’s  get  together  and  be 
100  per  cent  in  writing  up  every 
picture  that  we  run.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmington,  111. 

— Reprinted  from  the  HERALD 
dated  March  15,  192J. 

Title 

Star 

Producer 

Report 


Exhibitor 
Theatre. . 
Clientele. 


City. 

State 


The  Green  Cat  (Pathe),  with  Snub  Pol- 
lard.— The  best  Pollard  comedy  we  have 
ever  run.  This  is  a good  one  and  Snub  did 
some  clever  work.  Two  reels. — Henry  C. 
McCoy,  Elite  theatre,  Golconda  111. — Small 
town  patronage. 

High  and  Dizzy  (Pathe),  with  Harold 
L,loyd. — Good  clean  comedy.  Film  in  good 
condition.  Two  reels. — Hammond  theatre, 
Hammond,  Wis. 

The  Income  Tax  Collector  (Pox). — Very 
good  comedy.  Two  reels. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  Y. — Gen- 
eral patronage. 

The  Income  Tax  Collector  (Fox). — Many 
good  laughs  to  this  comedy  picture.  It 
pleased  majority.  Two  reels. — Joe  Restivo, 
Liberty  theatre,  Freemanspur,  111. — Small 
town  patronage. 

Killing'  Time  (Educational),  with  Lloyd 
Hamilton. — This  is  one  of  the  best  comedies 
that  we  have  ever  had.  The  Salome  dance 
at  the  banquet  and  the  actions  of  Dick 
Sutherland  will  make  any  audience  shriek 
with  laughter. — M.  G.  Kirkman,  Strand 
theatre.  Hays,  Kan. 

A IiOfty  Marriage  (Universal). — Just  a 
fair  offering.  Not  many  laughs.  Two 
reels. — Gus  Cook,  Crystal  theatre,  Dundee, 
111. 

IiOts  of  Nerve  (Universal),  with  Pal. — 
Good.  The  dog  is  certainly  a real  actor. 
Plenty  of  laughs.  Two  reels. — S.  G.  Ihde, 
Photoplay  theatre,  Ashland,  Kan. — Small 
town  patronage. 

Ducky  Rube  (G.-A.),  with  Sid  Smith. — 
Very  good  comedy.  Two  reels. — G.  Strasser 
Sons,  Emblem  theatre,  Buffalo,  N.  Y. — Gen- 
eral patronage. 

The  Midnight  Cabaret  (Vitagraph),  with 
Larry  Semon. — Good  comedy.  Somehow 
Larry  gets  the  laughs.  Two  reels. — .1. 
Koopman,  Amenia  theatre,  Amenia,  N.  Y. 
Small  town  patronage. 

The  Morning  After  (Pathe). — A one  reel 
comedy  with  an  honest  to  goodness  lesson. 
Best  yet.  Anything  that  you  get  from 
Pathe  is  good.  One  reel. — Henry  C.  McCoy, 
Elite  theatre,  Golconda,  111. — Small  town 
patronage. 

Mrs.  Hippo  (Educational). — A Lyman 
Howe  Hodge  Podge  that  proved  very  in- 
teresting, and  funny  in  places  where  it 
was  meant  to  be  funny.  One  reel. — J.  H. 
Talbert,  Legion  theatre,  Norwich,  Kan. — 
Small  town  patronage.  • 

Ne-wly  Rich  (Pathe),  with  Snub  Pollard. 
— A fine  comedy.  Some  freaks.  Two  reels. 
— A.  C.  Betts,  Powers  theatre,  Red  Creek, 
N.  Y. — Small  town  patronage. 

'No  Parking  (Educational). — This  is  the 
first  comedy  I ever  ran  of  Educational  that 
was  worth  the  express.  Film  not  very  good. 
Two  reels. — Claude  McBrayer,  Auditorium 
theatre,  Hamilton,  Mo. 

Nobody’s  Darling  (Universal),  with  Baby 
Peggy. — Good  comedy.  Two  reels. — G. 
Strasser  & Sons,  Emblem  theatre,  Buffalo, 
N.  Y. 

Oh  Brother  (Educational),  with  Henry 
Murdock. — Quite  a number  of  laughs  in 
this  one-reel  Gayety.  Would  call  it  a good 
comedy.  One  reel. — J.  H.  Talbert,  Legion 
theatre,  Norwich,  Kan. — Small  town  pat- 
ronage. 

One  Cylinder  Love  (Pathe). — A pretty 
good  two-reel  comedy  that  will  certainly 
please  the  little  folks.  Two  reels. — W.  E. 
Elkin,  Temple  theatre,  Aberdeen,  Miss. 

One  Bxcitdng  Day  (Universal),  with  Jack 
Earle. — Fine.  Two  reels. — C.  W.  Koborg, 
Elba  theatre,  Elba,  Neb. 

One  Horse  Play  (F.  B.  O.),  with  Dan 
Mason. — A good  comedy.  Lots  of  laughs 
in  this  one.  Two  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Nebr. 

One  of  the  Pamily  (Pathe),  with  Charles 
Chase. — This  comedy  was  a knockout. 
Chase  draws  good  with  us  and  always 
creates  many  laughs.  People  can’t  keep 
from  laughing  at  his  clever  antics.  One 
reel. — Henry  C.  McCoy,  Elite  theatre, 
Golconda,  111. — Small  town  patronage. 

One  Terrible  Day  (Pathe),  with  Our 
Gang. — Our  Gang  never  fails  to  please 
here,  and  this  is  no  exception.  Two  reels. 
— M.  A.  Manning,  Opera  House,  Baldwin, 
Wis. — Small  town  patronage. 

The  Optimist  (Educational),  with  Lloyd 
Hamilton. — A poor  one  for  Ham.  Two  reels'. 


— Olen  Reynolds,  Pearl  theatre,  Hymera, 
Ind. — Small  town  patronage. 

Over  the  Fence  (Educational),  with  the 
Juvenile  cast. — A genuine  knockout.  It 
makes  them  laugh,  that’s  why.  That’s  what 
makes  a comedy  a comedy.  Everybody 
laughed  and  I really  got  uneasy  about  one 
traveling  man  who  sat  in  a seat  near  the 
back.  He  did  everything  but  get  down  on 
the  floor  and  roll.  Two  reels. — A.  L.  Mid- 
dleton, Grand  theatre,  DeQueen,  Ark. 

A Pair  of  Kings  (Vitagraph),  with  Larry 
Semon. — Had  several  kicks  on  this  because 
it  was  too  short.  They  wanted  two  or  three 
more  reels  like  it.  Two  reels. — S.  G.  Ihde, 
Photoplay  theatre,  Ashland,  Kan. — Small 
town  patronage. 

Pardon  My  Glove  (Educational),  a Chris- 
tie comedy. — A good  comedy  with  a prize 
fight  in  it.  Print  good.  Two  reels. — M.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
Iowa. — Small  town  patronage. 

Peg  of  the  Mounted  (Universal),  with 
Baby  Peggy. — Some  better  than  the  last 
few  of  this  star.  If  they  don’t  get  some- 
thing besides  her  in  her  pictures,  they  are 
going  to  kill  her  off.  Two  reels. — A.  L. 
Middleton.  Grand  theatre,  DeQueen,  Ark. 

Quit  Kidding  (Universal),  with  Buddy 
Messinger. — Very  good  comedy.  Two  reels. 
— G.  Strasser  Sons,  Emblem  theatre.  Buf- 
falo, N.  Y. — General  patronage. 

Rapid  Pire  (Educational),  with  Lige  Con- 
ley.— A dandy  comedy  which  had  them 
laughing  all  the  way  through.  Two  reels. 
— C.  L.  Brown,  Paramount  theatre,  Eliza- 
beth, La. — Small  town  patronage. 

The  Rich  Pup  (Universal),  with  Pal. — • 
This  not  so  much  for  comedy  as  to  show 
the  tricks  of  Pal,  who  is  a very  clever  dog. 
Will  get  by.  Two  reels. — C.  H.  Moulton, 
Bijou  theatre.  Beach,  N.  D. — Small  town 
patronage. 

The  Rivals  (Universal). — One  of  the  best 
we  have  had  for  a long  time.  A real  com- 
edy. Film  fine  and  priced  reasonable.  It 
sure  made  a great  show,  with  “Excite- 
ment,” as  they  both  pleased.  If  you  can 
get  them  in,  this  will  please  them.  One 
reel. — C.  V.  Anderson,  Oak  theatre,  Oakdale, 
Neb. 

Sous  of  Swat  (Educational. — Very  good 
educational.  Well  liked  by  our  patrons. — 
G.  Strasser  Sons,  Emblem  theatre,  Buffalo, 
N.  Y. — General  patronage. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00 


THEATRE  MANAGER  AVAILABLE 

WANTED : Management  of  theatre.  Will  buy 
interest  in  same.  Just  sold  my  theatre  here. 
Twelve  years  experience.  Open  to  propositions. 
Address,  E.  S.  Perkins,  Casey,  111. 

AT  LIBERTY,  August  25.  Expert  Theatre 
Manager,  Publicity  and  Exploitation  Man.  Am 
good  commercial  Artist,  can  handle  brush  or  pen, 
reproduce  miniature  settings  for  exploitation  or 
build  and  paint  scenes  for  prologues.  If  it’s  a 
Live  Wire  you  want,  address  J.  M.,  c/o  Exhibi- 
tors Herald. 


THEATRE  WANTED 

WANTED  TO  BUY  OR  LEASE,  a motion 
picture  theatre  in  a town  of  not  less  than  5,000 
population  and  not  s’nialler  than  500  seats.  Pref- 
erably in  the  following  states:  Illinois  (not  Chi- 
cago), Wisconsin,  Michigan  and  Minnesota.  Ad- 
dress, W.  B.,  Exhibitors  Herald. 


ORGAN  FOR  SALE 

FOR  SALE : REBUILT  TWO-MANUAL 
ten-stop  Schuelke  Organ,  tubular-pneumatic  ac- 
tion. Equipped  with  up-to-date  key  and  coupler 
action.  This  Organ  is  in  first  class  playing  con- 
dition and  may  be  seen  and  played  any  time. 
Price  very  reasonable.  Call  Lawndale  2472  or 
1090,  or  address  N.  Doerr,  2517  S.  Crawford 
Ave.,  Chicago,  111. 


PROJECTIONIST  AVAILABLE 

PROJECTIONIST  wants  position  for  Summer 
months.  Three  years  experience.  Write  at  once 
to  R.  H.  Meldrim,  Edwards,  N.  Y. 
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Pronounced  by  thousands  of  live 
Exhibitors — the  biggest  western 
star  and  drawing  power  now 
before  the  public — 


wmaim 

and  his  marvelous  horse 

su^iiam 

In  F.  B.  O.’s 
HURRY-UP 

Rapid  Fire — Fast  Action 

Six  Big  Westerns 


DON’T  take  OUR  word  for  It.  Read  The  Exhibitors’  Re- 
ports under  “What  the  Picture  Did  for  Me”  In  Exhibi- 
tors Herald  — Adotlon  Picture  News  • — Moving  Picture 
World  and  Regionals.  That’s  your  answer  as  to  Thomson’s 
drawing  power  with  his  wonderful  horse,  SILVER  KING. 
Biggest  Comer  on  the  screen  today.  Play  his  latest  release, 
“THE  SILENT  STRANGER.”  Play  them  all.  Every  one  a 
winner.  SIX  BIG  SPECIAL  WESTERNS. 


A HARRY  J.  BROWN  Directed  by 

PRODUCTION  ALBERT  ROGELL 


723  Seventh  Avenue,  New  York  City,  N.  Y.— Exchanges  Everywhere 


Presented  by  MONOGRAM  PICTURES  CORP. 

ANDREW  J.  CALLAGHAN,  President 


Film  Booking  Offices 

OF  AMERICA,  INC. 
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THEATRE  CONSTRUCTION^ 

AND  EQUIPMENT 


New  Curtain  Control 
Equipment  Installed 
In  Ak  ron,  O.,  Theatre 

T NSTALLATION  of  new  stage  equip- 
ment,  including  a new  curtain  con- 
trol machine  which  is  operated  from  the 
booth  and  which  is  said  to  represent 
something  of  an  engineering  feat  in  its 
arrangement  and  operation  have  been  in- 
stalled at  the  Allen  theatre,  Akron,  O. 

The  curtains  of  deep  old  rose,  were 
installed  hr'  the  Tiffin  Scenic  Stu- 
dios, and  are  hung  on  the  Vallen  noise- 
less wmod  track  and  operated  by  the 
V'allen  special  automatic  curtain  machine. 
The  curtains  are  operated  from  the  pro- 
jection booth  which  gives  the  projection- 
ist complete  control  at  all  times  by 

merely  pressing  a button.  The  front 
curtain  is  controlled  by  the  Vallen  mech- 
anism, which  allows  the  curtain  to  be 

stopped  or  reversed  when  either  opening 

or  closing.  At  the  opening  of  the  show', 
the  front  curtain  is  closed  and  at  the 
end  of  the  overture  this  will  be  automa- 
tically opened  by  the  projectionist. 

* * * 

The  E.  J.  Vallen  Electrical  Company 
has  had  this  new  machine  under  con- 
struction for  some  time,  all  parts  having 
been  especially  designed  to  assure  perfect 
performance  of  its  peculiar  duty,  as  well 
as  longevity.  It  has  an  electrical  control 
which  can  be  operated  from  any  number 
of  places.  This  remote  swutch  is  compact 
and  is  declared  to  be  the  result  of  several 
years  of  experimenting.  It  makes  it  pos- 
sible for  the  picture  house  running  light 
vaudeville  to  handle  curtains  for  encores 
in  the  same  manner  as  they  are  handled 
in  dramatic  houses.  Another  important 
feature  is  the  fact  that  this  machine  is 
so  designed  that  any  motor  from  1-6  to 
H H.  P.  is  interchangeable.  These  mo- 
tors also  contain  special  characteristics  to 
qualify  them  for  their  specific  duties.  By 


SPECIAL 

ROLL 

TICKETS 


Your  own  special  Ticket, 
any  colors,  accurately  num- 
bered; every  roll  guaranteed. 
Couimn  Tickets  for  Prize 
Drawings:  5,000,  31” .00. 
Prompt  shipments.  Cash 
with  the  order.  Get  samples. 
Send  diagram  for  Reserved 
Seat  Coupon  Tickets,  serial 
or  dated.  All  tickets  must 
conform  to  Government  reg- 
ulations and  bear  establish- 
ed price  of  admission  and  tax  paid. 
SPECIAL  TICKET  PRICES 

Five  Thousand $3.50 

Ten  Thousand 6.00 

Fifteen  Thousand  7.00 

Twenty-Five  Thousand 9.00 

Fifty  Thousand  12.50 

One  Hundred  Thousand 18.00 

National  Ticket  Co.  Shamokin,  Pa. 


Good  pictures  deserve  good  projection,  opines  Blanche  Sweet,  screen  star  who  is 
seen  here  looking  over  the  Powers  projectors  installed  at  the  Forum  theatre,  Los 
Angeles,  the  new  cinema  palace  on  the  West  Coast  that  is  creating  much  com- 
ment among  those  who  have  their  eye  on  things  that  are  new  and  modern  in  the 
way  of  present  day  theatres. 


the  mere  interchanging  of  worm  and 
worm  gears  it  is  possible  to  obtain  vari- 
ous speeds,  as  well  as  handle  a curtain 
from  2l"  to  85'  in  width. 

* * * 

The  Vallen  company  has  developed  and 
is  now  manufacturing,  a track  which  is 
said  to  entirely  eliminate  the  troubles  of 
the  drapery  people.  It  is  made  of  a spe- 
cial grade  of  wood  and  is  easy  to  oper- 
ate. The  possibility  of  clogging  has  been 
entirely  eliminated. 

The  installation  at  the  Allen  theatre  is 
declared  one  of  the  most  difficult  ever  at- 
tempted due  to  the  fact  that  the  pros- 
cenium opening,  as  well  as  the  opening 
at  the  screen,  is  not  of  sufficient  width 
to  allow  the  curtains  to  be  opened  and 
clear  the  screen.  In  order  to  accomplish 
this  it  was  necessary  to  use  a track 
which  would  allow  the  curtain  to  travel 
straight  until  reaching  the  prosecenium 
wall,  then  make  a 90  degree  turn  and 
fold  along  the  wall  at  each  side  of  the 
screen.  This  was  made  possible  only 
by  the  flexibility  of  the  track. 

♦ * * 

A.  T.  Simmons,  manager  of  the  Allen 
theatre,  has  also  equipped  his  booth  with 
up-to-date  projection  machines  and  is 


prepared  to  demonstrate  that  the  summer 
slump  bugaboo  will  be  a genuine  myth 
as  far  as  the  Allen  is  concerned  this 
season. 


New  Theatre  and  Office 
Building  Is  Completed 
At  Albuquerque,  N.  M. 

One  of  the  finest  theatre  projects  in 
the  southwest  was  completed  last  month 
with  the  opening  of  the  Sunshine  theatre 
and  office  building,  at  Albuquerque,  N. 
M.,  owned  by  Joseph  Barnett.  The 
structure  involves  an  outlay  of  $200,000 
and  combines  with  a theatre  seating  1,200 
six  stories  of  office  accommodations  as 
well  as  stores  on  the  ground  floor.  _ 

The  theatre  consists  of  an  orchestra 
floor  seating  840i  with  400  seats  in  the 
balcony.  The  stage  has  a width  of  42 
feet  and  is  29  feet  deep.  The  building 
fronts  75  feet  on  Central  avenue  and 
142  feet  on  Second  street. 

Trost  and  Trost,  Albuquerque  archi- 
tects designed  the  structure  and  the  dec- 
orative scheme  was  laid  out  by  the  Mit- 
chell-Halbach  company  of  Chicago. 
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MAYOR  SCORES 
REFORMERS  FOR 
CENSOR  ACTION 

Demotes  Captain  of  Police  for 
Stopping  Picture 

(Special  to  Exhibitors  Herald) 

INDIANAPOLIS,  IND.,  June  3.— 
With  the  reduction  today  of  Capt.  Ed- 
ward Schubert,  of  the  local  police  depart- 
ment to  lieutenant,  following  his  orders 
yesterday  to  stop  the  showing  of  “Three 
Weeks”  at  Gus  Schmidt’s  theatre  on 
North  Illinois  street.  Mayor  Lew  Shank 
threw  down  the  gauntlet  to  all  self  con- 
stituted authorities  on  morals  and  “pro- 
fessional reformers.”  This  is  the  first 
time  the  mayor  has  become  thoroughly 
incensed  at  the  Indianapolis  Church  Fed- 
eration and  the  officials  of  the  Anti-Sa- 
loon League  of  Indiana. 

“Worst  Thing  Police  Have  Done” 

Mayor  Shank  informed  the  safety 
board  that  if  Schubert  was  not  reduced, 
he  would  file  charges  against  him  and 
bring  him  to  trial  before  the  board.  He 
sp'oke  of  the  closing  of  the  theatre — not 
the  mere  stopping  of  the  show — as  “the 
worst  thing  I ever  knew  a police  captain 
to  do  in  all  of  my  experience  with  the 
police  force.” 

The  complaint  against  the  motion  pic- 
ture was  made  to  Schubert  by  E.  S.  Shu- 
maker, superintendent  of  the  anti-saloon 
league;  Dr.  C.  H.  Winders,  secretary  of 
the  Indianapolis  Church  Federation,  and 
S.  B.  Mathews  of  the  Church  federation. 
The  film  is  the  same  “salacious  picture 
shown  previously  for  two  weeks  at  the 
Ohio  theatre  here,”  Dr.  Winders  said 
today.  He  said  that  in  the  future  the 
church  federation  will  review  motion  pic- 
tures carefully  and  insist  on  strict  cen- 
sorship by  the  police. 

Orders  Theatre  Closed 

Schubert  testified  before  the  board  that 
after  he  heard  the  complaint  from  these 
three  men  he  sent  a lieutenant  to  the  pic- 
ture show,  which  is  in  the  heart  of  the 
theatre  district  of  this  city,  with  instruc- 
tions to  stop  the  showing  of  the  film  at 
once.  The  lieutenant  carried  out  the  or- 
ders of  the  captain.  Schubert  said  he 
thought  he  was  taking  the  proper  action 
in  view  of  the  complaint  presented  by 
three  men  of  the  type  of  Shumaker, 
Winders  and  the  other  man.  He  assumed 
full  responsibility  for  the  stopping  of  the 
show  and  he  said  similar  action  had  been 
taken  with  a burlesque  show  in  the  past. 
Schubert  had  been  a captain  in  the  de- 
partment since  the  start  of  the  Shank 
administration  and  he  has  been  regarded 
by  Chief  Rikhoff  as  an  efficient  member 
of  the  department.  One  member  of  the 
board  of  safety,  its  chairman,  explained 
that  he  would  take  no  part  in  the  dis- 
cussion because  the  building  occupied  by 
the  theatre  is  owned  by  his  employer. 

The  mayor  said  his  ire  had  been 
aroused  because  Schubert  took  orders 
from  Shumaker,  Winders  and  Mathews. 
“If  that  bunch  of  professional  reformers 


Kansans  After 
350  Members 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  June  3.— 
The  M.  P.  T.  O.  Kansas  member- 
ship campaign,  with  350  members 
as  the  goal,  now  is  under  way. 

“We  have  set  our  goal  at  a min- 
imum,” C.  E.  Cook,  business  man- 
ager, said,  “because  we  intend  to 
reach  the  goal.  Of  course,  we 
hope  for  many  more  than  350 
members,  as  the  field  in  Kansas 
more  than  justifies  that,  but  we  are 
going  to  be  modest  in  our  esti- 
mates and  reserve  the  cheering 
until  after  things  have  been  accom- 
plished.’' 


New  Tax  Statement 

Worries  Exhibitors 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  June  Kan- 
sas City’s  film  row  was  thrown  into  fig- 
urative hysterics  Monday  when  the 
county  court,  through  daily  newspapers, 
announced  a new  schedule  of  licenses  on 
motion  picture  theatres  as  being  $100  a 
month  for  all  houses  of  more  than  800 
seating  capacity,  $5  a month  for  houses 
of  less  than  800  and  $3  for  theatres  in 
the  county. 

There  was  a breathing  of  relief  when 
it  was  learned  the  announcement  was 
an  error  on  the  part  of  the  court,  which 
intended  the  tax  to  be  $100  a year — not  a 
month — for  houses  of  more  than  800 
seats.  However,  Kansas  City  exhibitors 
still  are  dissatisfied  and  will  appear  be- 
fore the  court  to  urge  a reduction  in  the 
schedule. 

“The  federal  government  is  showing 
an  inclination  to  reduce  the  taxation 
burden  of  the  theatre  owner,”  A.  M. 
Eisner,  president  of  the  Kansas  City 
M.  P.  T.  O.  A.,  said,  “There  is  no  just 
excuse  for  such  taxation  by  a county. 
We  are  taxed  and  taxed  until  the  burden 
is  becoming  too  heavy  to  bear.  The 
war  has  been  over  a long  time.  Let’s 
forget  it.  The  motion  picture  theatre 
is  not  a money  mint,  but  merely  a hard 
working,  time  taking  legitimate  busi- 
ness. Under  the  new  tax  schedule  cir- 
cuses will  pay  $200  less  than  formerly, 
while  exhibitors  remain  about  the  same. 
Exhibitors  are  public  spirited  citizens  oi 
Kansas  City.  The  personnels  of  cir- 
cuses are  not.  Why  the  discrimination? 
That’s  what  I want  to  know.” 


are  running  Indianapolis,  I am  ready  to 
step  out  as  mayor,”  he  said.  “This  same 
picture  ran  for  two  weeks  at  another 
theatre  here  and  then,  all  of  a sudden, 
when  it  is  being  shown  in  a smaller  the- 
atre, they  come  in  and  tell  one  of  my 
police  captains  to  stop  it  without  an  in- 
vestigation and  he  takes  his  orders  from 
them  and  stops  it.” 


BINDERUP  CASE 
MUST  GO  INTO 
FEDERAL  COURT 

Interstate  Aspects  of  Case  Give 
U.  S.  Jurisdiction 

(Special  to  Exhibitors  Herald) 

Omaha,  Neb.,  June  3. — The  Charles 
G.  Binderup  suit  for  $72,000  against  a 
group  of  film  exchanges  here,  which  has 
been  dragging  in  the  courts  for  the  past 
three  years,  is  to  come  up  in  federal 
court  here  before  Judge  Joseph  W.  Wood- 
rough  immediately. 

U.  S.  Ruling 

It  comes  up  in  federal  court  now  since 
the  United  States  supreme  court  some 
months  ago  ruled  that  the  case  has  in- 
terstate . aspects  and  rightly  belongs  in 
the  federal  court.  Judge  Woodrough  of 
the  federal  court  has  thrown  the  case  out 
for  v/hat  he  considered  want  of  juris- 
diction as  he  held  there  was  a question 
as  to  whether  doing  a film  business  was 
an  interstate  business  in  the  light  of  the 
fact  that  films  come  to  rest  at  the  branch 
offices  within  a state  and  then  are  shipped 
to  exhibitors  within  that  state  from  the 
local  office.  The  United  States  court,  how- 
ever, held  that  the  traffic  does  not  thus 
escape  interstate  rulings. 

Charges  Combine 

Binderup,  owner  of  twenty-eight  thea- 
tres in  Nebraska,  alleges  that  Pathe, 
Famous  Players-Lasky  Corporation,  Fox 
Film  Company,  Universal,  Paramount, 
and  a number  of  others,  combined  against 
him  and  refused  to  sell  him  films,  thus 
causing  him  to  break  up  in  business  and 
to  be  obliged  to  shut  down  his  motion 
picture  houses.  He  seeks  to  recover 
damages  in  the  sum  of  $240,000,  and  his 
attorney  points  out  that  under  the  anti- 
trust act  this  amount  would  be  trebled 
if  the  defendants  are  found  guilty. 

The  defandant  film  companies  con- 
tend that  Binderup,  in  direct  violation 
of  his  contract,  “peddled”  the  films  out 
to  other  houses,  after  buying  them. 

* * * 

The  supreme  court  of  the  State  of 
Nebraska  has  at  last  given  an  important 
ruling  as  to  what  does  not  constitute 
child  labor  in  the  state,  in  connection  with 
featuring  children  in  dances  as  a side  is- 
sue in  the  motion  picture  houses. 

Children  appearing  on  the  stage  with- 
out pay  are  not  violating  the  child  labor 
laws  of  the  state,  is  the  gist  of  the  opinion 
handed  down  by  the  higher  court. 

Omaha  and  Lincoln  exhibitors  have 
been  much  annoyed  in  the  oast  few  years 
bv  reformers  who  sought  their  arrest  for 
alleged  violation  of  the  child  labor  laws 
every  time  they  featured  dancing  chil- 
dren on  the  stage.  Dancing  schools  are 
numerous  in  Omaha  and  Lincoln,  and 
instructors  are  eager  to  let  classes  or  at 
least  sorne  of  the  more  prornising  pupils 
of  the  classes,  appear  occasionally  as  a 
side  feature  at  a motion  picture  house. 
Frequent  arrests  have  been  made  in  this 
connection. 
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E.  P.  Grohe,  L.  V.  Kuttnauer  and  \V. 
Van  Gelder,  salesmen,  will  have  the  sig- 
nal honor  of  attending  the  Fox  branch 
managers’  convention.  The  convention  is 
held  only  for  branch  and  division  mana- 
gers and  the  home  office  executives  and 
it  is  considered  quite  a mark  of  distinc- 
tion for  a salesman  to  be  allowed  to 
“sit  in.” 

* * * 

Matt  Cavanaugh  will  be  in  charge  of 
the  Chicago  office  of  Fox  during  the  whole 
of  next  week  while  W.  J.  Kupper  is  in  at- 
tendance at  the  convention. 

V ^ 

J.  A.  Ste-inson  makes  the  startling  an- 
nouncement that  there  wasn’t  a single  case 
of  wood-alcohol  poisoning  during  the  en- 
tire course  of  the  Vitagraph  convention  at 
the  Drake.  He  says,  furthermore,  that 
a meeting  was  called  for  ten  o’clock  the 
morning  after  the  night  of  the  big  ban- 
quet and  EVERYONE  SHOWED  UP. 

* * * 

Miss  Winkler  in  Town 

AI.  J.  Winkler,  who  is  handling  the 
“Fcli.x  the  Cat”  series,  W’as  in  town  last 
week  on  the  way  to  the  West  Coast.  She 
was  entertained  by  L AIaynard  Schw'artz, 
and  attended  the  ball  game  with  Si  Grei- 
ver  in  the . afternoon. 

* ^ * 

And  speaking  of  I.  Maynard  Schw'artz, 
we  understand  that  his  big'  drive  ends  this 
w'eek  and  that  he  has  gone  “over  the  top” 
one  hundred  per  cent.  He  also  tells  us 
that  there  is  every  chance  that  he  will 
get  the  prize  offered  of  a trip  to  the  West 
Coast. 

:{<  :{t 

Ludliner  & Trinz  opened  the  summer 
season  at  Orchestra  Hal!  last  Monday  with 
“Dorothy  Vernon  of  Haddon  Hall”  Mary 
Pickford’s  latest  United  Artists  produc- 
tion. J.  R.  Moss  is  managing  the  house 
for  L.  & T.  and  H.  E.  Voegeli  is  assist- 
ant manager. 

^ 

Geiorge  AIoore,  manager  of  the  Orpheum 
theatre,  says  society  folk  are  flocking  to 
see  “Girl  Shy.”  Every  night  the  big  lim- 
ousines drive  up  and  unload  regular  thea- 
tre parties  to  see  the  Lloyd  picture,  and 
people  who  have  probably  never  attended 
a dowmtown  motion  picture  house  are 
nightly  seen  going  to  the  Orpheum.  The 
picture  will  probably  run  ten  w'eeks  at  the 
J.  L.  & S.  house. 

* * ❖ 

Misses  La  Verne  Hanney  and  AIildred 
Wilson,  two  of  First  National  Exchange’s 
efficient  stenographers,  left  on  Monday 
morning  on  a hiking  trip  to  California. 
The  girls  are  going  to  walk  all  the  way 
and  start  without  funds.  They  are  going 
to  St.  Louis  first  and  then  strike  out  due 
West  for  the  Coast. 

* * * 

The  results  of  the  baseball  games  on 
Saturday,  Alay  24,  were  as  follows : Fo.x 
24,  Educational-First  National  4 ; Para- 
mount 16  and  LTniversa!  4.  Steve  Mont- 
gomery tried  to  put  some  pep  into  the 
Universal  boys  but  Paramount  walloped 
them  easily. 

^ ^ 

E.  K.  Stern,  assistant  treasurer  of  Me- 
tro-Goldwyn,  was  in  town  Thursday,  call- 
ing at  the  new  quarters  of  A'lefro  in  the 
former  Goldwyn-Cosmopolitan  'Exchange. 
He  was  on  his  way  from  Los  Angeles  to 
New  York  and  says  the  studios  on  the 
coast  have  a fine  line-up  of  new  pictures 


for  P'all.  By  the  way  L.  A.  Rozelle  and 
his  husky  crew  of  movers  made  a quick 
and  neat  transfer  of  the  Metro  exchange 
on  Saturday,  and  were  already  for  business 
at  the  corner  of  Wabash  avenue  and  8th 
street  early  Alonday  morning. 

* * * 

Ray  “Chub”  Florine,  Selznick  sales- 
man,  and  Bill  O’Connor  and  his  sister, 
came  to  the  front  when  word  was  re- 
ceived from  the  German  Evangelical  Dea- 
coness hospital  that  James  Coston  was 
very  low  again  and  would  have  to  have  a 
blood  transfusion.  The  three  above  named 
submitted  to  the  operation  last  Tuesday 
and  Mr.  Coston  it  is  reported  is  much  im- 
proved. 

^ ¥ V 

Frank  Zambrino  of  the  Progress  Films, 
w'as  in  Cleveland  on  business  last  week, 
returning  home  Saturday. 

* 

James  Douglas,  formerly  a Director  for 
the  American  Film  Corp.,  but  who  of 
late  years  has  been  an  exhibitor  in  Beards- 
town,  and  Springfield,  111.,  has  disposed 
of  his  two  theatres  in  Beardstown  and  will 
depart  soon  for  South  America  where  he 
will  make  a series  of  two-reel  films  in  the 
Argentine.  Mr.  Douglas  served  18  months 
in  the  World  War  and  was  well  acquainted 
with  U.  S.  Signal  Corps  Camerman  Engler 
who  photographed  scenes  in  No  Alan’s 
Land  for  the  “Power  River”  and  “Flashes 
of  Action”  films. 

He  * * 

Oscar  Florine,  Pathe  salesman,  is  walk- 
ing these  days,  an  auto  thief  having  stolen 
his  Nash  car  from  in  front  of  the  Pathe 
e.xchange,  last  Wednesday  afternoon. 

* * * 

Theodore  Coleman  of  the  American  the- 
atre, Alt.  Carmel,  111,,  took  unto  himself  a 
bride  last  week. 

* * * 

George  J.  Kilgore,  of  the  Rothacker  Film 

Alfg.  Co.,  made  a flying  trip  to  St.  Louis 


Two  scenes  from  the  Pathe  Serial,  “The 
Fortieth  Door.”  The  scenes  are  taken 
from  episode  No.  1. 


last  week  and  called  on  the  First  National 
boys. 

* * * 

Joe  Coy  will  take  over  the  Empress  the- 
atre, Alorrisonville,  111.,  June  7. 

* * * 

George  Pliakos,  of  the  Criterion  the- 
atre, St.  Louis,  recently  returned  to  Greece 
to  see  his  mother  but  before  bis  arrival  in 
that  country  she  had  passed  away.  Air. 
Pliakos  is  now  on  his  way  back  to  this 
country. 

* * * 

Herbert  J.  Krause,  manager  of  St.  Louis 
Paramount  office,  gave  a party  to  his  friends 
to  celebrate  his  winnings  at  the  Kentucky 
Derby  upon  his  return  from  Churchill 
Downs  and  after  spending  a few  days  at 
West  Baden  with  Airs.  Krause. 

* * ^ 

Charles  Christie  in  Town 

Ch,\rles  Christie  was  in  town  last  week 
en  route  to  New  York  from  the  West 
Coast.  He  will  complete  negotiations  for 
the  first  run  of  “Hold  Your  Breath,”  the 
first  feature  length  comedy  which  Hodkin- 
son  is  distributing. 

+ 4 * 

A.  SiGFRiED,  of  the  Bijou  theatre,  Deca- 
tur, 111 , proved  conclusively  last  week  that 
a man  who  has  been  off  the  stage  for 
twenty-five  years  can  “come  back.”  He 
presented  his  old  act  in  his  theatre  for  four 
nights  running  and  the  last  night,  according 
to  Harry  Lorch,  who  attended,  he  had  ’em 
standing  out  to  the  sidewalk.  When  on  the 
stage  he  used  to  be  billed  as  “The  Alan  with 
a Hundred  Faces.”  Incidentally,  he  was 
the  pioneer  exhibitor  of  Decatur. 

* 4 * 

A.  AI.  Gonsior,  of  the  Rialto  and  Virginia 
theatres.  Champaign,  111.,  was  in  town  last 
week  fixing  up  his  summer  bookings. 

* * * 

Harris  P.  Wolfberg,  division  manager 
for  Universal,  made  a flying  trip  to  Minne- 
apolis last  week. 

* * * 

Jack  Kearns,  Champion  Dempsey’s  man- 
ager, was  in  town  Saturday  with  prints  of 
the  first  four  of  the  new  “Hit  and  Win” 
series  which  the  champion  is  making  for 
Universal. 

* * * 

Pat  Gayrn,  assistant  to  J.  R.  Grainger, 
left  Chicago  for  Detroit  last  week,  where 
he  will  supervise  the  merging  of  the  Aletro 
and  Goldwyn  offices.  Following  that  he 
will  go  on  to  New  York. 

4^  4*  V 

Bernheim  in  Chicago 

Julius  Bernheim,  in  charge  at  Universal 
City,  was  in  town  Saturday  on  his  way  to 
New  York. 

* 4! 

Joe  Keller,  a salesman  with  United  Art- 
ists for  four  years,  has  joined  the  sales 
force  of  Universal  in  the  Peoria  district. 

* * 

W.  M.  AIcConnell,  of  the  Empress  thea- 
tre, Decatur,  111.,  and  AI.  J.  Hoeffler,  of  the 
Orpheum,  Quincy,  111.,  have  been  in  Boon- 
ville.  Mo.,  attending  the  graduation  of  Air. 
McConnell’s  eldest  boy. 

4<  * * 

Ernest  Hafer  and  AIrs.  Hafer,  of  the 
Rex  theatre,  Sheboygan,  Wis.,  were  in  town 
last  week  combining  business  and  pleasure. 
Air.  Hafer  made  the  rounds  of  the  ex- 

changes while  in  Chicago.  He  reports  busi- 
ness is  fine  in  his  beautiful  new  theatre. 

♦ 

Henry  Kaufman,  of  the  Orpheum  cir- 
cuit, made  a hurried  trip  to  Minneapolis 
during  the  week. 

* * * 

AIrs.  AI.  Gracey,  of  the  Palace  theatre, 
Wauconda,  111.,  announces  that  she  has 
taken  over  the  Gem  theatre  at  Crystal 

Lake,  III. 


. International  CLEVELAND  PUBLIC  HALL 

Where  the  Republican  National  Convention  of  1924  will  be  held 
Seating  by  American  Seating  Company 

No  Seating  Problem  Is  Too  Big 

or  too  difficult  for  our  Theatre  Seating  Engineering  Department  to  handle  satisfactorily. 

The  Cleveland  Public  Hall  is  one  of  the  largest  auditoriums  in  the  world.  It  cost 
$6,000,000  and  seats  12,000.  It  was  the  deciding  factor  in  the  selection  of  Cleveland 
for  the  Republican  National  Convention  of  1924. 

The  seating  of  this  great  auditorium  offered  engineering  difficulties  far  beyond  the 
mere  number  of  chairs  to  be  provided  and  installed.  It  was  a big  undertaking  and 
could  only  be  carried  out  by  a big,  experienced,  and  competent  organization. 

But  whether  the  undertaking  be  great  or  small,  the  same  thoughtful  care  and  ex- 
perienced attention  is  given  every  theatre  seating  or  reseating  problem  that  is  en- 
trusted to  us. 


Suggestions  and  estimates  gladly  submitted  without  obligation. 

American  Seating  Company 

General  Offices 

12  East  Jackson  Boulevard,  Chicago 

NEW  YORK,  BOSTON 

114  West  41st  Street  65-D  Canal  Street 

OFFICES  IN  ALL  PRINCIPAL  CITIES 


PHILADELPHIA 
1211-H  Chestnut  Street 


Yale  University  Press,  Ync.,  presents 

THE  PILGRIMS 

The  authentic  account  of  the  voyagers  in  the  Mayflower 

One  of  the  Chronicles  of  America  Series 

Pf^hat  does  our  country  mean  to  you  ? 

Every  person  living  in  our  country  today  should  know  the  true  story  of  its 
birth  and  growth.  . 

For  the  first  time  absolutely  authentic,  realistically  truthful  motion  pictures  of 
the  high  lights  of  our  history  are  available.  They  are  interesting,  inspiring 
and  entertaining. 

The  house  showing  them  gets  the  good  will  and  the  patronage  of  a new  class 
of  theatre  goers,  without  losing  the  old! 


Pathe 


Distributors 


“The  Pilgrims”  is  the  latest  of  this  epochal  series. 


Thematic  Music  Cue  Slieet 
Available  on  All 

Chronicles  of  America  Pictures 


It  Pays  to  Wait 

— and  you  won'  t^ait  long! 

Among  Others 

you'll  receive 


nion 


'there  is  strength! 

^ y Louis  B. 

GOLDWY^  (MAYEI 

Shorky  you’ll  /be  playW  the 
great&t  line-lup  of  Money- 
Makin^Motion  Pict^s  in  this 
industry^  History.  / 

The  Product  fhr  you]-the£ ompany  for  you— is 
the  new  powerfhl  ptodmer-distributor  combine 


JACKIE  COOGAN  Pictures 
MAE  MURRAY  Pictures 
RAMON  NOVARROftWttm 
BUSTER  KEATON  Pictures 
MARION  DAVIES  Pictures 
REX  INGRAM  Pictures 
FRED  NIBLO  Pictures 

MARSHALL  NEILAN 

Pictures 

REGINALD  BARKER 

Pictures 

FRANK  BORZAGE  Pictures 
VON  STROHEIM  Pictures 
king  VIDOR  Pictures 

RUPERT  HUGHES  Pictures 
HOBART  HENLEY  Pictures 
ROBERT  VIGNOLA  Pictures 
CHARLES  BRA  BIN  Pictures 
ELINOR  GLYN  Pictures 
VICTOR  SEASTROM 

Pictures 

HENRY  KING-DOROTHY 

GISH 


METRO 


Pictures 


I 


7/.  CRITICS  LEAD 


CARL  lAEMMLE 

Present's 


Sure  Wimuif* 


CPEATER  THAN  “the  STORM 


VIRGINIA  VALLI 


With  a ^reaf  Supporting  Cast  including 

WALLACE  BEERy-ROCKLIFFE  FELLOWES 


says  ±h^ 

Weekly  film 


^THE  SIGNAL  TOWER’  1 1 

IS  SURE  WIN  E] 


Jplendid  Railroad  MelodramaPo: 
sesscs  Unlimited  Audience  Ap  '^ 


and_  Box-Office  Kalue  f 
By  George  T.  Pardy 
RAILROAD  melodrama  in  wmii|sui 


pense,  gripping  heart  interest  aniMi 
derfully  effective  atmosphere  are  sliull 
'combined,  “The  Signal  Tower"  ranks  f on 
of  the  best  audience  pictures  of  the 


is  a simple  story,  graphically  oijSe! 

rich  in  human  values,  even  the  so-calle  ii# 
ibrow  element  cannot  fail  to  be  irnffai 
jby  it,  and  viewed  from  the  strictly  ccidR 
Icial  angle  can  be  safely  listed  as  a vtabi 
Ibox- office  asset  for  any  theatre.  *' 

A^rue_whh^^iJ 
ish,  this,  and  marvelously  ettectiv^^ii 
devoted  hustrand'  standing  between  lo  i an 
jduty,  his  wife  in  the  hands  of  a relrj 
[less,  drunken  brute,  a runaway  freighiiasl 
ing  down  the  mountain  grade,  the  Inite 
thundering  to  the  doom  he  only  caniw 
He  makes  the  agonizing  decision  to  sL  I 
his  post,  switches  the  runaway'  inti  tl 
ditch  and  the  express,  with  its  burm  i 
Imany  precious  lives,  roars  by  safelim'i 
a clear  tpck.  a most  sa^i 

,tory  termination  and  one  that,  in  colgi 
jtion  with  the  vivid  wrecking  scenijgi 
surely  keep  spectators  in  a gasping  st 


tension  wTicrcYer  jL.is  .sIima^ 

Donr  pe  afraiJTo  praise  this 

ng  fine  meiotirama,  as  full  ot  hearf  > 

est  as  it  , is  _of  exciternent. 


FRANKIE  DARRO  - HAYDEN  STEVENSON 


ADAPTED  FROM  THE  STORY  BV  WADSWORTH  CAMP 

DIRECTED  ay 


'"Suspense a i 

Clrniox/ 


<( 


CLARENCE  BROWN 


the  signal  tower 

f Universal) 


UNIVERSAL 
JEWEL 


Rockliffe 


I Sally,  His  Wife 
j'Joe 

Engineer  of  the'Limited''. 


NATIONALLY  ADVERTISED 
IM  TME  SATURDAY 
EVENING  POST 


Virgi; 
Wallac 

P,  , J-  Farrell  M 

/AcquittaT’^if  77'  7 ^ 

hiotion  picture  fans  with  7 ° ■ pi 

build  a story  progressively 

how  to  create  suspense  ^ °-a  swashing  elimny 

Signal  Tower.”  To  beo-in  with  Th  ' 

neat  liHle 

£h£sen  ca^ and"^^,,  ^nvc  tTTTr' 

.are  also  some  examples  of  beauff^'i'  '7  Picture.' 

the  picture,  whose  7ale  L the  to  ,;ecoi 

i 'vo  realistic’  train  wrecks  prov''°t'^^h  of  ‘he 

picture.  to.  be  the  big  thrills 


rHE  CHEOUNG/ 


[.nparalleled  Enthusiasm 

I every  hand  has  greeted  this,  the  first 
i UniversaFs  first  big  twelve  Jewels 
Er  1924-25.  The  trade  paper  critics 

hve  unanimously  agreed  that  this  is  one  of 
M.  c J.U 


toi  This/ 


hve  unanimously  agreed  that  this  is  one  ot 
IJ5  greatest  pictures  of  the  new  season.  It  is 
^ily  an  example  of  the  tremendous  box  office 

k imnVis  that  are  vours  with  everv'one  ofiUniversal’s 


My  an 

tamphs  that  are  yours  with  every^o 
Twelve.  Now  is  ''  ' * 

iVt  now! 

I Released  August  3rd 


. „ ^ bne  ofjUniversal 

the  time  to^fget  your  dates 


lllMlUpaBW  /- 
l>tal  inBoxQffiGes/ 

■says  MlPWarld 


aat/s 

“The  Signal  Tower” 

cellent  Entertainment  Provided  in  Uni- 
vertal’s  Railroad  Story  Released  as 
j a Super-Jewel 

1 1 Reviewed  by  O.  S.  Sewell 

I Iniversal’s  newest  super-Jewel,  “The  Sig- 
I Tower/’  is  a production  eminently  wor- 

j of  this  brand  name.  It  is  a simple, 

Hightforward  story  of  railroad  life,  beau-1 
filly  photographed,  finely  directed,  rich  in' 
I nan  interest  and  realistic  touches,  filled 

rlromti  o n H «rith  o ctl 


|.!lly  , 

a nan  interest  and  realistic  touches,  filled 
|h  compelling  drama,  and  with  a stirring 
{l_sgectacijlarchmax^ijjnwhjch_a_Jreight 

in  IS  derailed  and  tumbles  down  a steep 

line. 

.^our  interest 

1“lield  and  heightened  as  the  reels  are  un- 
fund,  until  you  find  yourself  thoroughly 
i orbed  and  vour  nerves  tingling  when  the 

MSXcome^  i’liere*  Is 


nerves  tingling  Wusn 

lere  is  unusual  "suspense 

i 

A meiodfamatic  situation,  it  is  true, 

1 l:  a gripping  one  that  will  “get  under  the. 

|l.‘’  of  the  majority  ot  spectators.  The 
f 'nax  is  unusually  well  worked  up  and  the 
' ' 'ailing  of  the  train  in  the  nick  of  time  will 

‘ I ill  even  the  most  jaded  spectator. 

Ve  believe  that  The  Signal  Tower”  will 

ive  an  excellent  attraction  in  the  great 
■•ioFity  of  theatres  and  that  it  will  roll  up; 
1 laig. total  in  the  boji  offices  oTUie  .country. 


theme,  a 

nal  tower  m raiuoad  life  ir.  j , 

atZ' to 

direction.  Wel'tith’'  •owerma sncking; 

I >pXp"  jt;; 

A CracJierjackf  r 

-w,  ■ I - sra'H  r =<  °s- ' 

jgr  this  piri-iir/.  Should’  the  lan^  • 

o„e“r 

screen  melodram-,^  .a 

i^its  matfin'r;  'Pi  ^ a riedit  tn  ^:rr; — 2SL.has_corne 

fn  the"^oi/tte°^"  ^ ^-at 


Says  Tjlm  Dalli^ 

“The  Signal  Tower” 

Universal-J  ewel 

As  a Whole SPLENDIDLY 

MADE  PICTURE  THAT  IS  AB- 
SORBING FROM  START  TO 
FINISH.  VERY  WELL  DI- 
RECTED AND  FINELY  ACT- 
ED. SHOULD  GO  OVER  VERY 
WELL. 


Here  is  a era 


IS  a crackeriack  railroad 

story,  with  much  human  interest  in- 

terwoven,  which  gets  over  in  fine 
shape.  _ 

r-y T> over  the  ran- 

aef  ronvincinff  wav, 


Clarence  Brown  gcis  ajvci 
.oad  stuff  in  a most  convincing  way, 
'and  also  gives  fine  treatment  to  the 
'human  interest  development.  The 
runaway  freight  down  the  paountain. 
culminating  in  a realistic  wreck,  gives 
an  abundance  of  thrills 

Box  Office  Angle “The  Signal 

;=  out  of  the  ordinary 


me  picture  ' 

A Real  Punch  Hei® /' 

Human  Drama 

A Qimr»7.o. 


A 


W 


w- 


1. 


lone  of  the  best  ever  ‘''5''’  '"■''efk  is] 

f screen.  There'-  j '^i  ^ “Pon  anv  I 

i Tellowes.  Frankie  Darro  'll  j 


V- 
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EXHI'BITORS  HERALD 


June  21,  1924 

The  gteaCest  line  ji 

tt0tatt  exception  / 


YOU  CANT 
BEAT  THIS 
FOR  A I 
START  ; 


pull  any  audience  right  out  of 
the  seats!” 

Says  the  M.  P.  NEWS 


** Could  not  be  improved  upon!  Should 
act  like  a magnet!” 

Says  the  M.  P.  NEWS 


** Right  at  the  top  among  the  season* s 
offerings  !** 

Says  the  M.  P.  NEWS 


AND  GET  THIS 


*'If  Universal  keeps  up  the  standard  of  its  new  Fall 
product  to  the 'high  degree  of  excellence  set  by  its 
first  releases,  exhibitors  can  safely  make  some  prom- 
ises of  real  entertainment  for  their  audiences  !** 

says  the  M.  P.  NEWS 

Promise  your  patrons  some  real  entertainment — promise 
yourself  the  finest  group  of  big  features  the  industry  has 
ever  seen!  Get  your  dates  on  these  great  Jewels  now  with 
every  assurance  that  every  one  of  them  will  fulfill  your 
greatest  expectations ! 


UNIVERSAL  HAS  THE  PICTURES 


Evei-i]  Universal  Picture  Nationally  Advertised  in  Ihe  Saturday  Evening  Posi 


EXHIBITORS  HERALD 
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June  21,  1924 


^intbeindustru 


UNIVERSAL  S 

first  W?  12  Jewels  tor 1924-25 


The  SIGNAL  TOWER 

Greater  than  “The  Storm”!  Starring  VIR- 
GINIA VALLI  with  Rockliffe  Fellowes  and 
Wallace  Beery.  Adapted  from  the  story  by 
Wadsworth  Camp.  Directed  by  Clarence 
Brown. 

The  RECKLESS  AGE 

A thrilling  and  riotous  dramatic  farce  star- 
ring REGINALD  DENNY  with  an  up-to-the- 
minute  cast.  Adapted  from  the  novel  “Love 
Insurance”  by  Earl  Derr  Biggers.  Directed  by 
Harry  Pollard. 

The  GAIETY  GIRL 

A charming,  dramatic  romance  starring  the 
beautiful  ‘Merry  Go  Round’  girl  MARY 
PHILBIN  and  an  unusually  strong  cast. 
Adapted  from  the  serial  novel  that  appeared  in 
“Good  Housekeeping  Magazine”  as  “The  In- 
heritors” by  I.  A.  R.  Wylie.  A King  Baggot 
Production. 

' The  TURMOIL  ' 

Adapted  from  BOOTH  TARKINGTON’S 
great  novel  of  American  life  with  one  of  the 
most  impressive  casts  ever  assembled, 
GEORGE  HACKATHORNE,  Eileen  Percy, 
Emmett  Corrigan,  Pauline  Garon,  Winter  Hall. 
Eleanor  Boardman,  Edward  Hearn,  Kenneth 
Gibson,  Bert  Roach.  A Hobart  Henley  Pro- 
duction. 

The  FAMILY  SECRET 

Adapted  from  the  great  stage  success  “The 
Burglar”  by  AUGUSTUS  THOMAS  and  the 
popular  novel  “Editha’s  Burglar,”  by  Frances 
Hodgson  Burnett,  featuring  BABY  PEGGY, 
with  Edward  Earle,  Gladys  Hulette,  Fr^k 
Currier  and  others.  Directed  by  William 
Seiter. 

V BUTTERFLY  . 

From  the  extraordinary  popular  novel  by 
KATHLEEN  NORRIS,  sumptuously  pro- 
duced with  a great  cast  headed  by  Laura  La 
Plante,  Norman  Kerry,  Ruth  Clifford,  Kenneth 
Harlan,  T.  Roy  Barnes,  Caesare  Gravina,  Mar- 
garet Livingston.  Directed  by  Clarence  Brown. 


7 

8 

9 

10 
11 


Captain  FEARLESS 

Brimful  of  adventure,  romance  and  action,  star- 
ring REGINALD  DENNY,  with  a splendid  sup- 
porting cast.  Adapted  from  Eugene  P.  Lyle,  Jr.’s 
popular  novel,  “The  Missourian.”  Directed  by 
James  W.  Home. 

The  ROSE  OF  PARIS 

Paris — Vienna — Gayety — Life!  Starring  MARY 
PHILBIN,  with  a fine  cast  of  supporting  players. 
Adapted  from  the  very  popular  French  novel 
“Mitsi”  by  Delly.  An  Irving  Cummings  produc- 
tion. 

K— The  UNKNOWN 

Founded  on  MARY  ROBERTS  RHINE- 
HART’S  famous  novel  “K,”  starring  VIGINIA 
VALLI,  with  Percy  Marmont  and  an  excellent 
supporting  cast.  Directed  by  Harry  Pollard. 

LOVE  and  GLORY 

A stirring  and  thrilling  drama  of  human  emo- 
tions from  the  novel  “We  are  French”  by  Robert 
H.  Davis  and  Perley  Poore  Sheehan.  Produced 
by  RUPERT  JULIAN,  with  a brilliant  all  star 
cast  including  Charles  De  Roche,  Madge  Bellamy, 
Wallace  McDonald.  A.  Gibson  Gowland,  Ford 
Sterling,  Priscilla  Dean  Moran. 


WINE 

One  of  the  most  powerful  stories  of  the  year 
by  William  McHarg  as  it  appeared  in  Hearst’s 
International  Magazine.  With  CLARA  BOW, 
Forrest  Stanley,  Huntley  Gordon,  Myrtle  Sted- 
man,  Robert  Agnew,  Walter  Shumway,  Walter 
Long.  Directed  by  Louis  Gasnier. 

The  TORNADO 

The  sensationally  thrilling  melodrama  by  Lin- 
coln J.  Carter,  starring  HOUSE  PETERS,  with 
an  all  star  cast.  A King  Baggot  production. 


Piesented  by 

CARL  LAEMMLE 
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NOW  BOOKING! 


JACK 

DEMPSEY 


The  champion  fighter  of  the  world,  the  idol  of  mil- 
lions, the  hest  known  man  ever  in  pictures  in  a 
big  smashing  series  of  10  two-reel  feature  knock- 
outs. 


The ‘TIGHT  AND  WIN”  Pictures 


Never  have  exhibitors  had  such  an  opportunity  to  clean-up — and  just 
when  they  need  it  most.  A tremendously  entertaining  series  hot 
from  the  pen  of  Gerald  Beaumont,  master  writer  of  popular  action 
fiction,  a whale  of  a'  cast  including  Hayden  Stevenson,  Carmelita 
Geraghty,  Chuch  Reisner,  Esther  Ralston,  and  others.  Directed  by 
Erie  C.  Kenton  and  Jesse  Robbins.  Jack  Dempsey  will  save  YOU 
this  Summer. 


UNIVERSAL  JEWEL  SERIES  presented  by  CARL  LAEMMLE 
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CENTURY 

COMEDIES 


Fifty-two;  two  reels  each;  released 
one  a week 


“Consistently  Good” — they  live  up  to  the 
slogan!  Exhibitors  everywhere  swear  by 
them.  They  are  full  of  fun — clean  and 
wholesome.  Featuring  Buddy  Messinger, 
Bubbles,  Al.  Alt,  Waunda  Wiley,  Pal — the 
dog.  Jack  Earle,  The  Century  Follies  Girls 
and  the  Century  Kids. 

The  big,  new  idea  in  comedies — absolutely 
different. 


Hoot 

Gibson 


Your  patrons  know  that  Hoot  Gibson  enter- 
tainment is  the  fastest,  most  exciting  en- 
tertainment in  pictures — you  know  what 
he  means  at  your  box-office.  For  the  new 
season  you  are  assured  of  a group  of  Gibson 
pictures  which  from  any  angle  are  finer 
than  anything  he  has  ever  done! 

“The  Sawdust  Trail” 


“Hit  and  Run’ 


‘The  Ridin’  Kid  From  Powder 
River” 


UNIVERSAL-GIBSON  PRODUCTIONS 
presented  by  CARL  LAEMMLE 


TWO  THRILL-PACKED  SERIALS 


“THE  RIDDLE  RIDER” 

Starring  WILLIAM  DESMOND  and  EILEEN 
SEDGWICK  supported  by  Helen  Holmes,  Qaude 
Payton,  Hugh  Mack  and  others.  Story  by  Arthur 
Go^en;  Directed  by  WiUiam  H.  Credt.  15  episodes 
of  two-reels  each — a thrilling,  hard-riding  western 
drama.  Released  in  November. 

“WOLVES  of  the  NORTH” 

Starring  W1LJ..IAM  DUNCAN  with  Edith  Jc^inson, 
directed  by  William  Duncan.  Exhlbtors  who  have 
played  “The  Steel  Trail”  and  “Tl^  Fast  Express” 
know  that  a Duncan  chapter  play  cannot  be  beat. 
The  theme  is  big  and  the  action  is  thrilling.  It  will 
prove  the  biggest  thing  of  its  kind  on  the  market. 

Released  in  September. 
UNIVERSAL  CHAPTER  PLAYS  J 


2 


Reel  Westerns 


Fifty-two  of  them  a year!  One  released  each  week! 
.Starring  Jack  Dougherty,  William  E.  Lawrence  and 
Pete  Morrison,  Think  of  these  short  westerns  as  a 
valuable  addition  to  your  program,  get  your  patrons 
in  the  habit  of  expecting  them  each  week. 


r 
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EXHIBITORS 


HERALD 


INTERNATIONAL 

NEWS 


1C4  issues,  released  twice  a 
week.  Nationally  advertised 
in  all  Hearst  newspapers — 
read  by  over  twenty  million 
people  daily.  The  greatest 
news  scoops  and  the  fastest 


r 

m 

lEs 

> 

HYSTERICAL  | 

s 

HISTORY 

j 

Comedies 

S 

A series  of  12;  one  reel  each  1 

s 

and  released  every  other  week.  1 

S 

They  are  written  and  directed 

tm 

by  Bryan  Foy  (famous  composer 

s 

of  the  Mr.  Gallagher  and  Mr. 

5 

Shean  song)  and  Monte  Brice. 

s 

1 Reel  Comedies 

1 

Featuring 

BERT  ROACH 

'S' 

Released  one  every  other  week 

s 

— 26  during  the  entire  year. 

s 

Fresh,  funny  situations  con- 

s 

trived  by  the  best  “gag  men”  in 

5 

the  business.  Just  the  thing  to 

put  the  final  laugh  in  your 

•S 

program. 

4 

The  big  Summer  box  office  sensation! 

The 

FIGHTING  AMERICAN 

that  laughing,  gasping  comedy-thriller 

Featuring 

PAT  (TMALLEY  MARY  ASTOR 

RAYMOND  HATTON  WARNER  OLAND 

and  others 

The  picture  that  took  Broadway  by 
storm!  Read  what  the  critics  say: 

“We  say  decidedly,  do  not  miss  this  “Sprightly  comedy.  A good  hour’s 
picture.”— N.  Y.  Herald-Tribune.  entertainment.”— N.  Y.  Morning  Tele- 

graph. 

Good  entertainment,  clever  and  well  “Amusing  entertainment.” — N.  Y.  Daily 
done.”— N.  Y.  Evening  Journal.  News. 

Booked  for  all  Keith,  Proctor  and  Moss 
theatres  in  New  York  City  following  its 
sensational  Broadway  run! 

UNIVERSAL  JEWEL  presented  by  CARL  LAEMMLE 


III 

\ — T 

TWELVE 

5 Reel  Westerns 

starring 

JACK  HOXIE 

and 

WILLIAM  DESMOND 

Twelve  of  the  finest  pictures  in  their  class,  pro- 
duced with  a big  cast  of  screen  favorites  — the 
finest  western  pictures  on  the  market. 

Featuring 

The  FAMOUS  UNIVERSAL  RANCH  RIDERS 
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paramount's 

famous 

\ 40 


NO  wonder  Paramount  has  been  deluged  with  telegrams  of  congrat- 
ulations and  letters  of  applause!  No  wonder  exhibitors  have 
greeted  the  announcement  of  Paramount’s  Famous  Forty  with  a uni- 
versal enthusiasm  such  as  the  industry  has  never  known  before! 

Look  at  this  array  of  solid  gold  nuggets: 

THE  COVERED  WAGON' 

The  greatest  box-office  entertainment  the  world  has  ever  seen.  And 
never  before  shown  in  a picture  theatre ! James  Cruze’s  Great  Amer- 
ican Epic  (adapted  by  Jack  Cunningham  from  Emerson  Hough’s 
novel)  released  to  you  September  8th. 

2 CECIL  B.  DE  MILLE 

PRODUCTIONS 

“FEET  OF  CLAY”  with  Rod  La  Rocque,  Estelle  Taylor  and  Victor  Varconi.  Streen 
play  by  Beulah  Marie  Dix  and  Bertram  Millhouser.  From  Margaretta  Tuttle’s  novel. 

“THE  GOLDEN  BED”  with  La  Rocque,  Miss  Taylor  and  Varconi.  Screen  play  by 
Jeanie  Macpherson.  From  Wallace  Irwin’s  new  novel. 

starring  RUDOLPH  VALENTINO 

“MONSIEUR  BEAUCAIRE.”  SIDNEY  OLCOTT  Production,  with  Bebe  Daniels, 

Lois  Wilson,  Doris  Kenyon,  Lowell  Sherman.  From  novel  by  Booth  Tarkington  and  play 
by  Tarkington  and  Evelyn  Greenleaf  Sutherland.  Screen  play  by  Forrest  Halsey. 

Rex  Beach’s  “A  SAINTED  DEVIL  ” JOSEPH  HENABERY  Production.  F'rom 
“Rope’s  End.”  Screen  play  by  Forrest  Halsey. 

3 starring  GLORIA  SWANSON 

“MANHANDLED.”  ALLAN  DWAN  Production.  By  Arthur  Stringer.  Adapted  by 
Frank  Tuttle. 

“THE  COAST  OF  FOLLY.”  DWAN  Production.  From  Coningsby  Dawson’s  novel. 

“A  WOMAN  OF  FIRE.”  DWAN  Production.  From  Mary  Roberts  Rinehart’s 
“Queen’s  Love  Story.” 

3 starring  THOMAS  MEIGHAN 

JAMES  OLIVER  CURWOOD’S  “THE  ALASKAN.”  HERBERT  BRENON 

Production. 

“WHISPERING  MEN.”  By  Booth  Tarkington.  Directed  by  Victor  Heerman. 

“THE  HONOR  OF  HIS  HOUSE.”  By  Andrew  Soutar.  Directed  by  Victor  Fleming. 


^.wnmounts  FAMOUS  FORTY 
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Such 


a 


Line 


5 starring  P O LA  NEGRI 

“COMPROMISED.”  DIMITRI  BUSHOWETZKI  Production.  By  Sudermann. 
“FORBIDDEN  PARADISE.”  LUBITSCH  Production.  By  Paul  Bern. 

“A  WOMAN  SCORNED.”  DIMITRI  BUCHOWETZKI  Production.  Based  on 
j “Those  Who  Walk  in  Darkness,”  by  Perley  P.  Sheehan  and  the  play  by  Owen  Davis. 

"PETER  PAN" 

Sir  James  M.  Barriers  Immortal  Classic  produced  by  HERBERT  BRENON  with 
a well-known  star  in  the  title  role  will  be  released  simultaneously  to  250  thea- 
tres during  Christmas  Week!  A clean-up  festival!  (Director  assisted  by  Roy 
Pomeroy) 

and  '25  others  equally 
big,  including 


“STORY  WITHOUT  A NAME.”  IRVIN 

WILLAT  Production.  Agnes  Ayres,  An- 
tonio Moreno.  Photoplay  Magazine  Prize 
Title  Story.  By  Arthur  Stringer. 

“MERTON  OF  THE  MOVIES.”  Star 
ring  GLENN  HUNTER.  JAMES 
CRUZE  Production.  From  Harry  L.  Wil- 
son’s story  and  play  by  Kaufman  and  Con- 
nelly. Screen  play  by  Harvey  Thew. 

Zane  Gray’s  “WANDERER  OF  THE 
WASTELAND.”  IRVIN  WILLAT 

Production.  Jack  Holt,  Kathlyn  Williams, 
Noah  Beery,  Billie  Dove.  Screen  play  by 
G.  C.  Hull  and  V.  Irvin.  In  Color. 

“THE  MOUNTEBANK.”  HERBERT 

BRENON  Productiom^^Ernest  Torrence, 
Anna  Q.  Nilsson.  Wm.  J.  Locke’s  novel. 
Adapted  by  Willis  Goldbeck  and  Julie  Herne 


“NORTH  OF  36.”  IRVIN  WILLAT 

Production.  Jack  Holt,  Ernest  Torrence, 
Jacqueline  Logan,  Noah  Beery,  Tully  Mar- 
shall. By  Emerson  Hough. 

“LITTLE  MISS  BLUEBEARD.”  Star 
ring  BEBE  DANIELS.  By  Avery  Hop- 
wood  and  Gabriel  Dregely.  Directed  by 
Frank  Tuttle. 

“SINNERS  IN  HEAVEN.”  ALAN 

CROSLAND  Production.  Bebe  Daniels, 
Richard  Dix.  By  Clive  Arden.  Screen  play 
by  Frank  Tuttle. 

“SPRING  CLEANING.”  WILLIAM 

DE  MILLE  Production.  Betty  Compson, 
Adolphe  Menjou,  Huntly  Gordon.  Screen 
play  by  Clara  Beranger  from  the  stage  suc- 
cess by  Frederick  Lonsdale. 


Catamount's 

famous  J! 
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Book  them  while  they’re  hot,  boys! 


Pictures  - 9a//  ana  Winter  -1924  5 


James  Kirkvood 


distributed  br  HODKINSON 


W>  Lila  Lee  ii^ 


SUPPORTED  By 

MAR.CtAR.ET 

LIVINGSTON 

story  by 

C GARDNER,  SULLIVAN 
OIRECTEDSy 

WHLIAM  BEAUDINE 

PRESENTED  B/ 

REGAL  PICTURES 
INCORPORATED* 


The  Unanimous  Verdict 

“Here's  one  to  yell  about.  Great  laughs  and  drama.  1 
would  say  that  this  is  one  of  the  very  few  that  come  in 
a year  that  you  can  afford  to  get  back  of  with  an  en- 
thusiastic personal  recommendation." 

Wid’s  Weekly 

“It  tells  a story  that  is  intensely  human  as  well  as  de- 
lightfully funny  in  a wholesome  way." 

San  Francisco  Bulletin 

“ 'Wandering  Husbands’  is  a well  written,  capably  acted 
and  splendidly  produced  picture,  generally  humorous 
and  at  all  times  realistic." 

San  Francisco  Call  and  Post 

“A  very  entertaining  picture,  well  directed,  cleverly 
acted  and  handsomely  photographed.  Should  prove  a 
valuable  box  office  asset  for  all  classes  of  theatres.  Lila 
Lee  undoubtedly  does  the  best  work  of  her  screen 
career.” 

The  Exhibitors  Trade  Review 

“Hodkinson’s  'Wandering  Husbands’  presents  a rather 
new  angle  of  the  domestic  drama  pIoL  The  characters 
all  seem  to  be  real  and  familiar  persons,  with  the  situa- 
tions sometimes  striking  so  near  home  as  to  seem  bits 
of  personal  history." 

Motion  Picture  World 


“As  the  patient  little  wife  of  a philandering  husband, 
Lila  Lee  does  the  finest  piece  of  acting  of  her  entire 
career  in  'Wandering  Husbands.’  ” 

Exhibitors  Herald 


Let  the  Critics  Guide  You 


Season  1924^1925  Ofiirty  First- Run  Pictures 


Alice  Calhoun  John  Bowers 


By 

Charles  Alden  Seltzer 


“IVe  got  to  tell  you 
this,  ma’am,  one  man’s 
life  is  as  good  as  another’s 
in  this  country.  But  it  ' 
ain’t  any  better.  A man 
can’t  take  too  many 
chances — an’  live  to  tell 
about  it.  That’s  the  code 
of  the  wilderness!” 

— Rex  Randerson  to 
Ruth  Harkness,  the 
owner  of  the  ranch. 


A DAVID  SMITH  PRODUCTIO^ 

READY  NOW! 


HONOR  THE  FAIR  NAME  OF  WOMAN 


ALBERT  E.  SMITH  PRESioENt 
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^he  coming  of  Blue 


MOTION  PICTURE 


A N N O U Ni 


The  entry  into  the  field  of  production  of  the 


MOTION  PICTURE  DIRECTORS’  ASS’N 


marks  the  most  significant  action  in  the  interests  of  the 

Practical  Manufacturer  of  Motion  Pictures  |i 

since  the  inception  of  the  industry  j 

HERE  ARE  THE  SALIENT  FACTS:  ij 

1st.  The  M.  P.  D.  A.  will  produce  its  OWN  feature  pictures  under  the  con-  1 ! 
solidation  of  its  membership  into  a separate  production  unit  to  be  known  as  } 
the  Motion  Picture  Directors  Holding  Corporation. 

2nd.  Sixteen  to  eighteen  features  per  year  will  be  the  schedule  of  production. 

Of  these,  sixteen  will  cost  approximately  $100,000  each  and  two  will  be  super- 
special exploitation  features  which  will  cost  in  excess  of  $200,000  each. 

3rd.  The  productions  will  be  made  by  the  Producing  organization  of  the 
Directors’  Association,  with  Phil  E.  Rosen  as  President,  Roy  S.  Clements,  Vice-  ; 
President,  and  George  L.  Sargent,  Secretary.  The  directors  include  the  above 
and,  in  addition,  Clarence  Badger,  Reginald  Barker,  William  Beaudine,  Joseph 
DeGrasse  and  Paul  Powell. 

4th.  Assignments  for  the  direction  of  the  earlier  pictures  have  been  made  to 
the  following  members : Paul  Powell,  William  Beaudine,  Roy  S.  Clements, 
Joseph  DeGrasse,  Philip  E.  Rosen,  M^illiam  Russell,  George  L.  Sargent,  Wal- 
lace Worsley,  etc.  Further  assignments  for  the  direction  of  the  balance  of  the 
year’s  output  will  be  announced  later. 

5th.  All  productions  will  be  sold  under  the  banner  of  BLUE  RIBBON  PIC- 
TURES and  will  be  exclusively  reserved  for  INDEPENDENT  DISTRIBU- 
TION on  a franchise  basis. 

6th.  The  director,  who  is  unquestionably  the  greatest  individual  creative 
element  in  the  industry,  will  be  given  the  first  chance  he  has  had  to  function 
freely  for  his  own  profit  and  advancement! 

The  talent  . . . the  brains,  that  has  been  subsidized  and  capitalized  for  profit 
of  the  larger  interests,  will  be  diverted  for  the  first  time  into  independent  mo- 
tion picture  channels! 

The  consolidation  of  Directorial  talent  into  a businss  organization  for  the 
Production  of  a Product  they  alone  know  how  to  create  will  result  in  the  best  i 
THE  MARKET  AFFORDS  in  stars,  in  story  material,  in  technical  detail  and  j 
mechanical  requirements.  I 


DETAILS  OF  STARS,  STORIES  AND  DIRECTORS  ASSIGNMENTS  FOl 


Communicate  with  GRAND-ASHER 

1650  BROADWAY  ! 
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DIRECTORS  ASSN 


E M E N T 


Ribbon  Pictures 


PHILIP  e POSEN.  PKSSlOENT 
POY  S.  CLEMENTS.  Vice-PRe«toeNT 
GEORGE  L.  SARGENT  SeC  v.Ti«ca«. 
GLEN  BEHYMER.  Atto^nev 


MOTION  PICTURE  DIRECTORS 
HOLDING  CORPORATION 

(PRODUCING  UNIT) 

MOTION  PICTURE  DIRECTORS'  ASSOCIATION 


M.  P O A.  BUILOING 
1S2S  NORTH  WILCOX 
HOLLYWOOD.  CALIP. 
Phone  > HCi.tT  9423 


Kay  29th,19aa. 

Oraad-Aahar  OlstrlbutliiE  Ooiporatloa, 

1E60  Broaimy, 
la«  lork  Olty*  K.X. 

Oaatlaaaaf 

Ihla  la  oar  pladi^,  not  aaraly  a proniaa.  Wa  guarantee  the  trade  and  the 
ezhlbitora  throof^  yoa  that  the  Motion  Picture  Dlreotore*  Aaeoolatlon  will  deliver  for 
the  eeaaoa  of  1924-1925,  elxteea  eaperb  produotloaa,  baeed  \q;>on  the  following  prlnolpleat 

mqoiLXPiss  pinism.  sflmniH,  fasPiBBONSSs  aio)  iBiun  to  pboducs,  ccuiaaciiLLi.x 

PBOFlTABIf  PBOltoCTIQIIS,  BOX  OPPICB  TALOBS  BUILT  UP  BY  BIO  AUTHORS'  ROIES,  SUR£  FIBS 

PUBLISHBO  9T0BLIXS.  BX(3PT1GBAL  CASTS  AHQ  CAPABLE  UIBBOTIOH. 

la  the  matter  of  preparedaeaa , the  H.P.D.A*  haa  been  Investigating,  studying, 
and  preparing  for  nearly  four  years  to  make  motion  piotures  that  would  in  every  sense  be 
their  own.  We  have  oarefully  thou^t  out  evecy  minute  detail  in  advance  and  are  now 
ready  t'o  proeeed*  The  production  ability  of  our  organisation  will  be  maintained  to  a 
high  standard  by  every  member  of  the  Assooiatloa*  The  market  is  assured  by  actual  test 
reoords  of  the  integrity  and  reputation  of  oiu*  members. 

It  is  apparent  to  every  one  that  the  great  value  of  this  move  will  be  the  ability 
of  our  Asaoolalien  te  oapltalise  its  relationship  with  stars  and  players.  The  entire  mar- 
ket and  all  its  essential  needs  are  at  the  oomnaad  of  this  organization*  Every  prodnotioa 
is  assured  of  wonderful  oaata  and  storiea  that  will  not  only  set  new  standards  in  pioture 
oMking,  but  will  supply  the  independent  market  with  a much  needed  stimulant. 

A committee  oonprising  the  shrewdest  and  most  suoaessful  dlreotors  of  our  group 
will  select  stories  promising  infallible  box  offioe  winners. 

This  project,  after  long  ud  wei^ty  consideration,  has  been  voted  on  step  by 
step  by  all  members  of  the  H.P.D.A. , therefore  the  united  siQiport  in  supervlsii^,  editing 
and  titling,  assures  workmanship  and  finish  that  will  be  without  parallel  in  the  business. 
The  financing  of  the  entire  production  plan  is  tmderwritten  by  one  of  the  strongest  inter* 
national  group  of  capitalists,  therefore  ellmlaatli^  any  necessity  of  econony  at  the  ex* 
pease  of  production.  The  financial  policy  will  naan  profitable  productions  and  avoidance 
of  oostly  ruinous  waste,  and  only  a director  idto  is  making  his  own  pictures  will  know  how 
to  avoid  these  pitfalls.  This  move  brings  motion  piotures  directly  from  their  creative 
souroea  to  .the  independent  exhibitors  with  a ftaller  value  than  they  could  ever  hope  to  re- 
ceive otherwise. 


O.L.3, /?. 


Yours  very  truly, 

KOTIOH  PICTUBS  UIBBCTaRS  HOLDING>^tB£CamOH 
(Producing 

KOTIOH  PICTURE  UIBEOTOBS*  ASSOCIATIOH 


UNIT  OF  FOUR  PRODUCTIONS  WILL  BE  ANNOUNCED  SHORTLY 

MSTRIBUTING  CORPORATION 
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asked  exhibitors 
what  they  wanted — 


Encore 


in  Cast 
Story 
Title  and 

Entertainment  Valrie 


and  Here  it  Is  all  rolled 


in  one: 


Adapted  from  Frederic  Arnold  Rummer’s 
Renowned  Novel  “Plaster  Saints” 


The  Spitfire 


A Murray  W.  Garsson  Production 


BETTY  BLYTHE 
Elliott  Dexter 
Lowell  Sherman 
Pauline  Giaron 
Robert  Warwick 
Burr  McIntosh 
in  the 

distinguished  cast 


Associated  Exhibitors 


PJ^ical  Distributor  Pache Prchan^e./tto  Arthur  S.  ICxne,  President  Foreian  Representative  Sidney  Garrett 


“Give  me  more  like  this  one  for  summer  months 
especially  and  1 will  not  have  to  worry  about  packini^ 
them  in” 


wiredi  William  Goldman, 

Kings  Theatre,  St.  Louis 


Victor  Hugo  Halperiirs 


il  Loves 


Oh,  hoy!  Wiat  naynes! 


Agnes  Ayres 
Percy  Marmont 
Robert  M^Kim 
Katblyn  Villiams 
John  George 
Leo  White 
Mary  Alden 
George  Siegmann 


Minutes 
ofEiitrancing^r 
tertainment 


Encore 


' TVie  rivals  in  love  slowly  began 
marking  off  paces.  There  was  a 
deafening  report 

Associated  Exhibitors 


Physical  Distributor  •.  Pathe'  Exchange,  Inc. 


Arthur  S.  Kane,  President. 


Foreign  Representative  Sidney  Garrett 


MAHC 


r atiON 

URK 

; V E AH 


A S S O C I 

Physical  Distributor  : Pathe  Exchang< 


President 


i^n  Representative  Sidney  Garrett 


Arthur  S.  Kane 


And  now  speek^ 
the  leaders  ^ 


FIRST  ■ 
NATIONAL 


The  past  twelve  months  witnessed 
from  First  National  the  strongest 
series  of  big  money-making  pro- 
ductions exhibitors  have  ever  been 
permitted  to  book  from  any  one 
company  in  the  history  of  motion 
pictures. 

The  coming  year  will  bring  to 
light  fifty  or  sixty  First  National  pic- 
tures that  will  surpass  in  box  office 
strength  all  previous  efforts  of  this 
or  any  other  company. 

And  what  has  made  such  an 
achievement  possible?  A “common 
sense”  policy  of  administration  that 
built  the  best  balanced  organization 
in  the  business. 


LOOK  AT  ITS  DIRECTORS ! 
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We’re  proud  of  that  staff. 
You  can’t  beat  them.  They 
have  proved  their  worth  and 
can  be  depended  upon  to 
meet  the  high  production 
standard  as  set  up  by  us  for 
the  coming  season : EVERY 
PICTURE  A BIG  MONEY- 
MAKER. 

LOOK  AT  OUR 
PRODUCERS  — 

Selected  because  they 
know  what  constitutes 
money-makers.  They  know 
and  have  proved  that  they 
know  what  the  public  will 
flock  to  the  box  office  to  see — 


^Os.  H.  rjvCH 


'•eliab, 

pictures 
has  ever  . 
famous  “Inp 
^«o^vn  to  e 
in  the  inn 

for  this  ' 

forth  the 

made  * 


lOUlSB 

rWat 

rrstaated -Uh 

ions  been  ass^,.  The 

successful  P profit- 

High  ,h.t 

“ “'.  “tuh 
i l,.,io»"=*"""' 


<^onnected 


Goldwy.„  Pictures 

I 'nucha”Lntf  ai 

man.  His 

®“en,pts  as  an  •*!. 

‘^^nt  producer  h *”‘^®Peri- 
succes!  been 

Eternal  City”  ‘>r  V ^he 
®nd  his  fourth  ‘ ’ ’ 

one  of  the  r«  ’ Earnish” 

yeaT  ^'•-"aroTre?^"^ 

n'ded’cS^ur  ® , 


f 


Pfv 


!>■: 


-“"'’“T.ho*  “ 

v^horn  the  in- 
be  always  rely 

""^"%uce  the  unusual, 

"thisyearascreen 

will  come  th  V ij,,erna- 

adaptation  o T-he 

aonal  stage  sttcc  ^^ 

Bird  ol  paradise. 


l\Vi 


O' 


WfwwTOTIWP 


ARTHUR 


son  shares^ 

P"°‘^ge’tters  as 
ley-S®  „ .v^^iUes 

, Youfa, 
ieW”  and 

dappe’'-  ^^o^wUl 
>®'^^rrr^ritten 
and  P^o; 

S5r?<  - 


est 

jNDO’^^” 


^^^trocke: 

laTlZ 

^^rried  On 

--tofsC; 

®~a  human  ‘^*^®''e- 

^n.  This  n- 

stSs^;^^^ost 

en  adan!  *as 

adapted  fon 


I 


LEVEB 


. ^Sucing  ra 

»<  »'V  fi"  S' 

onstrates 

-hom  =•'''>' 
many 

ft  aV 


citation 

g’’ 

^ ’■>  dem- 
ne  from 
xpected 
akers 


]sJation- 


twres  acclaimed® 
P°«rayals  ^ 

boy”  th 

“Penrod 

^-Donald  " 


JOSEPH 


•et  who®®  \l 
to  every  \| 
,orld.  - I 

3,keenness 

of 

naturally 
the  front 
dable  pro- 
',iahy 

Hisfntnt® 

Itnadge  P^®' 

3lutelyin®'^" 

pictures. 


another 

me  is  hnown 
natu^  ^ 

and  ju  g» 
values  has  very 
laced  him  m 

^atSs  of  depen 
ranKs  ^nanc 

ducers  of  hn  , 

Pessfulptctw’^®,! 


Thus,  by  a common  sense’’ 
policy  of  business  building,  we 
have  created  two  of  the  most 
powerful  and  dependable  depart- 
ments of  their  kind  in  this 
business. 

Such  talent  demands  big 
stories  — big  themes  with  un- 
limited production  possibilities* 

In  true  FIRST  NATIONAL 
form,  such  material  has  been 
secured.  Stories,  books  and  plays, 
so  big  in  box  office  value  they 
positively  assure  before  shooting 
another  tremendous  crop  of 
profit  builders  from  FIRST 
NATIONAL. 


LOOK  AT  THIS 
MATERIAL— 
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SECRETS 


The  biggest  picture  Norma 
Talmadge  ever  made.  Pre- 
sented by  Jos.  M.  Schenck. 


“THE  SEA 

HAWK” 


The  greatest  picture  of  its 
kind  this,  or  any  year  has 
ever  seen.  A Frank  Lloyd 
Production,  Inc. 


^‘THE  SONG  AND 

DANCE  MAN” 


Richard  Barthelmess  in 
George  M.  Cohan’s  great 
stage  success. 


“POTASH  and 
PERLMUTTER 
in  HOLLYWOOD” 


Another  box  office  crashing 
Montague  Glass  story  pre- 
sented by  Samuel  Goldwyn 
— (not  now  connected  with 
Goldwyn  Pictures.) 


“LEARNING  TO 
LOVE” 


An  Anita  Loos-John  Emer- 
son comedy  de  luxe  for  the 
inimitable  Constance 
Talmadge. 


^‘INEZ  FROM 

HOLLYWOOD” 


The  powerful  drama  of  the 
self  sacrifice  of  an  actress, 
branded  by  her  press  agent, 
to  save  her  sister  in  the  eyes 
of  the  world.  A Sam  E. 
Rork  Production. 


j.  K.  McDonald 


production,  now  in  prep- 
aration. Title  to  be  an- 
nounced later. 


And  well  have  50  to  60 


I anuary 

big  money  making  ‘hits 


“SANDRA” 

The  best  selling  novel  by 
Pearl  Doles  Bell  with  the 
beautiful  Barbara  La  Marr 
in  the  leading  role.  A Saw- 
yer-Lubin  knockout. 


“TARNISH 

George  Fitzmaurice’s  tre- 
mendous production  of  the 
powerful  stage  success  with 
May  McAvoy.  Presented  by 
Samuel  Goldwyn  (Not.now 
connected  with  Goldwyn 
Pictures.) 

“ABRAHAM 

LINCOLN” 

The  greatest  story  of  all.  A 
human  portrayal  of  the 
life  of  “Honest  Abe.”  One 
of  the  screen’s  greatest 
achievements.  Presented  by 
Al  and  Ray  Rockett. 

“THE  RAGGED 
MESSENGER” 

An  Edwin  Carewe  presenta- 
tion of  the  exceptionally 
powerful  story  by  W.  B. 
Maxwell. 

“THE  BIRD  of 
PARADISE” 

Richard  Walton  Tully’s 
stupendous  production  of 
his  international  stage  suc- 
cess. Will  be  one  of  the 
year’s  sensations. 

FRANK  LLOYD 

Production,  Inc.  — Special 

Now  in  preparation.  Title 
to  be  announced  later. 
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just  as  big  for  the  vear/ 


“Make  them  the  biggest 
ticket  sellers  on  the 
market!” — 

Those  were  the  orders  and 
we  obeyed  them.  Our  direct- 
ors are  proved  masters  in 
the  art  of  profitable  picture 
making ; our  producers  great 
exhibition  value  experts,  our 
story  material  big  in  their 
possibilities  and  sales 
strength,  and  as  the  final 
nail  to  be  driven  for  added 
box  office  value  ■— 

WE  HAVE 
THE  STARS— 

artists  whose  names  mean 
additional  profits  in  any 
theatre  in  this  country. 


mm 


• • ' V 


o 


Makk 

lis 


_Jhis  talente-H 
First  Nati 

^^^PpedintTu 
practical 

Viewing 

Perfortnann  '^°«der. 
Picture  ”?tg"  iat- 

'n  her  next  veftiej/®'” 

‘^ftemostuniisi.  I ’ °”®  of 

Modern  fictin  ^ ®*^°*'ies  of 

net, on,  “Sandra.” 


sensations 

*,<rYoutn 


thirst 


Tni 


bet 


star 


% , 


Another  < 
l^onal  star 
^°us  succe 


and 

Jed  fo^  j 

position 

^oal  fc,Q^ 

“ screen. 


ived  actor 

tbe  screen 
j^lis  contn- 

^ent  drama 

: made  hrs 
mrd 

are  sho^rr 


The  most 
robahly 
^as  ever  be 

mtionsto 

tiave  riot 
name  a 
ever  prct 

but  bis  a. 

constant 

others  t< 


^ for  himself 

forgets  his  wo^k  m' 

f ^ine  ” (-' 

■on  Plans  liSd  f"® 
^^nder  bid 

'tn  to  pass  anv  i 
3US  efforts.  ^ ^ / 


Adding  still  greater  sales 
strength  and  assuring  per- 
fect production  character- 
ization, note  the  great  army 
of  ‘'Stars  in  the  Making” 
that  will  be  seen  in  com- 
ing First  National  pictures. 

Thus,  have  we  covered 
every  possible  angle  that 
would  guarantee  100%  pro- 
duction, from  the  story  to 
its  visualization  and  por- 
trayal upon  the  screen. 

It  is  an  achievement  of 
which  we  are  very  proud,  an 
accomplishment  that  makes 
possible  the  promise  to  ex- 
hibitors of  the  most  consist- 
ent series  of  money-makers 
ever  released  by  any  one 
company  in  this  business. 


makin 


1.  Irene  Rich 

2.  Lewis  Stone 

3.  Sylvia  Breamer 

4.  Henry  Walthall 

5.  Conway  Tearle 

6.  Abma  Rubens 

7.  Owen  Moore 

8.  Constance  Bennett 

9.  Virginia  Brown  Faire 

10.  Marguerite  de  la  Motte 

11.  Bert  Lytell 

12.  Sydney  Chaplin 

13.  Charles  De  Roche 

14.  Beatrice  Joy 

15.  May  McAvoy 

16.  Wallace  Beery 

17.  Mary  Alden 

18.  Alexander  Carr 

19.  William  V.  Mong 

20.  Mary  Carr 

21.  Ford  Sterling 

22.  Montague  Love 

23.  Florence  Vidor 

24.  Frank  Mayo 

25.  John  Bowers 

26.  Enid  Bennett 

27.  Geo.  Hackathome 

28.  Adolphe  Menjou 

29.  Helene  Chadwick 

30.  Hobart  Bos  worth 

31.  Lloyd  Hamilton 

32.  Claire  Windsor 

33.  Percy  Marmont 

34.  Lew  Cody 

35.  Blanche  Sweet 

36.  Norman  Kerry 

37.  Louise  Fazenda 

38.  Ben  Lyon 

39.  Clara  Bow 

40.  George  Cooper 

41.  Phyllis  Haver 

42.  Tully  Marshall 

43.  Dorothy  Mackaill 

44.  Warner  Baxter 

45.  Norma  Shearer 

46.  Huntley  Gordon 

47.  Rosemary  Theby 

48.  Rockcliffe  Fellows 

49.  Charles  Gerard 

50.  Anna  Q.  Nilsson 

51.  George  Sidney 

52.  Marie  Prevost 

53.  Robert  Agnew 

54.  Jack  Mulhall 

55.  Lloyd  Hughes 

56.  Bessie  Love 

57.  Roy  Stewart 

58.  Matt  Moore 

59.  Patsy  Ruth  Miller 


We  have  talked  organiza- 
tion that  you  might  see 
the  physical  background 
of  brains  and  ability  First 
National  has  with  which 
to  execute  this  year’s 
requirements. 

To  prove  that  this  organi- 
zation will  deliver  all  we 
have  promised  — 

Look  at  a few  of  the 
production  high  lights 
listed  on  the  coming  sea- 
son’s First  National  pro- 
gram. 


E-RANK  LLOW 


A masterpiece  of  screen  art,  a 
glorious  achievement  for  the  eyes 
of  the  world.  “Abraham  Lin- 
coln” is  the  biggest  picture  of 
this  kind  that  has  ever  been 
made. 

Presented  by 

A1  and  Ray  Rockett 


Adapted  by 
Frances  Marion 


^EAKL  j.  HUDSON 


Directed  by 

LAURENCE  TRIMBLE 
and  HARRY  O.  HOYT 


Miles  and  miles  of  unin- 
habited prairie  land ; days 
and  days  of  endless  riding; 
thousands  upon  thousands 
of  head  of  bellowing,  dust- 
kicking  cattle.  It’s  the 
passing  of  the  old  west  and 
the  cattle  kings.  A color- 
ful, thrilling,  stupendous 
picture  of  adventure  and 
romance  such  as  has  never 
before  graced  the  screen. 


I 


"^feLOST 


c4utiior  Sir  Arthur  Conan  Doyle 

By  arrangem^it  with  W.R.ROTHACKER, 


‘Directed  by 

HARRY  O.  HOYT 


The  unusual!  The  greatest 
novelty  ever  produced!  A never- 
to-be-forgotten  adventure!  The 
finding  of  a lost  world!  The  en- 
counters with  huge,  house  size 
beasts  of  the  air  and  land! 
Thrilling  escapes! 

A gigantic  production!  A tre- 
mendous box  office!  Will  be  the 
biggest  sensation  the  screen  has 
ever  had. 


JOSEPH  M.  SCHENCIC 
presents 


In  its  9th  Big  Week  at  the 
ASTOR  THEATRE,  New  York 
City. 

The  most  beautiful  and  great- 
est picture  Norma  Talmadge 
ever  made. 


b/ RUDOLF  BESIERand  MAY  EDINGTON 

based  on  the  SAM  HARRIS  play,  SECRETS* 
Directed  by 

FRANK  BORZAGE 

A 3ir6t  Uatiottdl  Attraction 
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A marvelous  pic- 
turization  of  Mr. 
Tully’s  tremendous 
international  stage 
success  giving  every 
promise  of  being  one  of 
the  finest  all  around 
achievements  in  pic- 
ture making. 


i 
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First  National 
Pictures,  Inc, 

presents 


from  the 

Metropolitan  Magazine 
story  by 

Gilbert  Frankau 


SAMUEt  GOL0WYN 

(NOT  NOW  CONNECTED  WJTH  OOLDWVN  PICTURES) 

presents 


and 

Perlmuitter 


By  M^tague  Glass,  iAdapted  by  Frances  Marion 
with 


;e  Sidney 
and  \^ra  Gordon 


“Flaming  Youth”  was 
one  of  the  biggest  money- 
makers ever  made. 

Now  comes  another 
by  the  same  author.  A 
smashing  story  of  the 
modern  young  society 
wife  who,  like  Sailors’ 
Wives,  stay  at  home 
while  husbands  journey 
daily  to  distant  ports. 

A tremendous  audi- 
ence picture. 


The  First  National  ''com- 
mon sense”  policy  of  admin- 
istration extends  further. 

Through  the  enthusiastic 
co-operation  of  the  First 
National  Franchise  holders 
in  furnishing  information  as 
to  the  public’s  likes  and  dis- 
likes, through  making  their 
theatres  the  largest  and 
finest  in  the  United  States 
available  for  testing  First 
National  pictures;  to  these 
men  who,  standing  by 
First  National  from  its 
conception,  have  grown 
from  small  theatre  owners 
to  the  enviable  position  of 
kings  of  their  territory.  First 
National  owes  a great  deal 
of  its  success  and  its  undis- 
puted leadership  of  the 
motion  picture  business. 


First  National 
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EMPRESS  THEATR 
Oklahoma  Cit 
OkJSL. 


STRAND 

THEATRE 


Milwaukee, 
Wis. 


STANLEY  THEATRE 
Pkiladelpia.,  Pa. 


Balaban  &Kcdz 
H.  0.  Schwalbe 
Moe  Mark 
Rowland  & Clark 
Finkdstein  &Ruhen 
Nathan  Gordon 
Robert  Lieber 
Sol  Lesser 
A.  H.  Blank 
J.H.Kunsky 
Jensen  & VonHerher^ 
Harry  Crandall 
Tom  Boland 
Col.  Fred  Levy 
E.V.  Richards 
Jacob  Fabian 
Spyros  P.  Skouras 
R.D.  Craver 
Brouse  & Stapleton 
Harry  Nolan 
Thomas  Saxe 
WR  Dewees 
E.Mandelhaum 


REX  THEATRE 
Y Greeley,  Colo. 


CIRCLE 
T HEATRE 
Indianapolis, 
" Ind: 


T AriD  D 
THEATRE 
Oakland,  Cal. 


BRANFORD  THEATRE, 
jyeuuark , M.J. 


t'LJm 
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COLISEUM  THEATRE 
Seattle,  Wash. 


"Ti' 


LIBERTY  THEATRE  p 
Piltsburijk,  Pa. 


CAPITAL  THEATRE 
St.  "Paul,  Minn. 


'’Aijjl 


■jjfjnBii' 


IMPERIAL 

THEATRE 


Ottawa,  Ont. 
Canada 


STRAND 

THEATRE 


Mew 
Orleans, 
La. 


These  men  are  the  backbone 
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Insurance 
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STRAND 
THEATRE 
J^ewyork.  6iiy 
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RIALTO 
THEATRE, 
Omaka , Neb. 


LIBERTY  THEATRE 
Poet  Land,  Ore. 


THEATRE 
/ // 


REX  THEATRE 
Ifancoui/er,  B.  G. 


[i.'f 

. _ _ L 

HEW 
BROADWAY 
THEATRE 
Columbia 
<S.  C. 


NEW  GRAND  CENTRAL 
THEATRE 
— Louie, 


of  the  exhibition  field! 
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E.  A.  ESCHMANN,  General 
Manager  of  Distribution 

District  and  Exchange  Managers 

C.  R.  BEACHAM,  Atlanta 

L.  L.  HALL,  Salt  Lake 

HARRY  WEISS,  St.  Louis 

ROBERT  SMELTZER,  Wash- 
ington, D.  C. 

NORMAN  H.  MORAY,  Cleve- 
land 

H.  H.  BUXBAUM,  New  York 
District 

FRANK  L.  VAUGHAN, 
Winnipeg 

W.  A.  RYAN,  Oklahcma  City 


111 

LOUIS  BACHE,  Toronto  Dis- 
trict 

JOSEPH  S.  SKIREOLL,  Los 

Angeles  District 

LESLIE  WILKES,  Dallas 

M3 

FRANK  LOFT  US,  Wilkes- 

' i4 

" 1 

barre 

A.  L.  GORMAN,  Montreal 

, jis 

PAUL  E.  KRIEGER,  Louis- 

,1 

ville 

*FRANK  J.  A.  McCarthy, 

llS 

[19 

Buffalo 

FLOYD  EROWN,  Indian- 
apolis 

CHAS.  H.  MUEHLMAN,  San 
Francisco 

JOE  VERGESSLICH,  New 
Jersey 

*20 

1 

H.  A.  PANDY,  Cleveland 
District 

F.  P.  BRYAN,  Charlotte 

1 

R.  C.  SEERY,  Chicago 

W.  J.  MELODY,  St.  John 

|j24 

T.  B.  SPRY,  Boston 

*J.  H.  ASHBY,  Denver 

V:-J 

A.  J.  HERMAN,  Albany 

•{f 

SAM  J.  COFFLAND,  Van- 

couver 

L.  0.  LUKAN,  Minneapolis 

.ap 

harry  T.  NOLAN,  Denver 

District 

H.  J.  FITZGERALD,  Mil- 

waukee 

W.  M.  HUGHART  Butte 

^j32 

City 

R.  H.  HAINES,  Cincinnati 

;:;33 

li'i  1 

*E.  J.  TILTON,  Des  Moines 

* ! 

Hi'* 

F.  E.  NORTH,  Detroit 

?*  : 

C.  E.  BOND,  Chicago 

^136 

E.  C.  RHODEN,  Kansas  City 

A.  S.  DAVIS,  Pittsburgh 

i‘h8 

CHAS.  KOERNER,  Portland 

ri39 

W.  E.  CALLAWAY,  New 

Orleans  District 

^^*40 

f..,- 

W.  J.  HEENAN,  Philadelphia 

; ;4l 

W.  E.  KNOTTS,  Los  Angeles 

:42 

*L.  CONNER,  New  Orleans 

■ 

*L.  J.  McCarthy,  Omaha 

.44 

M.  H.  KELEHER,  New  Haven 

45 

FRED  RODRIGUEZ,  Mexico 
City 

46 

F.  G.  SLITER,  Seattle 

^7 

B.  D.  MURPHY,  Toronto 

*Photographs  not  shown 

Foreign  Representatives 

England — RALPH  J.  PUGH 
Australasia — JOHN  C.  JONE 
Scandinavia — SOFUS  BERG 
Norway — SVIEN  AAS 

§nying  the 


Denmark — JOElN  OLSEN 
Switzerland— MAX  STOEHR 
Paris — ROBERT  SCHLESS 


Berlin— ALBERT  W.  HUEPSCH 

and  KARL  J.  FRITSCHE 
Orient — HORACE  T.  CLARKE 


t National  message 


RALPH 
J.  PUGH 
England 


SVIEN  AAS 
— Norway 


SOFUS  BERG 


HORACE  T.  CLARKE 


45. 

There's  the  sto 


T NATIONAL 
FIRST 


is  our  war  cry.  We  have 
builded  on' ‘Common  Sense” 
lines,  we  will  continue  build- 
ing on  the  same  lines. 

Pictures,  good  pictures, 
the  best  that  can  be  pro- 
duced, with  every  angle  of 
profitable  showmanship  con- 
sidered, is  the  unwritten  law 
of  FIRST  NATIONAL. 

The  FIRST  NATIONAL 
"Stride”  is  a big  one — but 
a sure  one — and  it  is  never 
going  to  stop  and  it  never 
will  be  equalled. 




I ji  ‘Production  SManage 


PIEMINC  & REAVELY,  INC.,  NEW  YORK.  N.  »■ 


I 


ADOLPH  ZUkOK  1»<J  ]l 


A JAMES  CRUZE  PRODUCTION 

"THE  COVERED  WAGON" 


Ct  Q>ammoiuitQ>idure 


AT  YOUI^  SERVICE 

OUR  STAFF  OF  THE  FOREMOST  EXPERTS 
IN  THE  ART  OF  SETTING,  SCORING  and 
CUEING  OF  MOTION  PICTURES 

‘Tkimtic  Music  Cue  Sheet 

now  available  on  releases 
of  the  following  GDinpanies. 


FAMOUS  PLAYERS— LASKY  CORP 
FIRST  NATIONAL  PICTURES 
METRO  PICTURES  CORP 
PATHE  EXCHANGE,  INC. 
ASSOCIATED  EXHIBITORS 
VITAGRAPH.  INC, 
GOLDWYN-  COSMOPOLITAN 
F.  B.  O.  of  AMERICA 
SELZNICK  DISTRIB.  CORP 
W.  W,  HODKINSON  CORP. 
WARNER  BROTHERS 
CHRONICLES  PICTURES  CORP. 
TRUART  FILM  CO. 

C.  B.  C.  FILM  SALES  CORP. 
CRAND-ASHER  DISTRIB.  CORP. 

BURR  PICTURES,  INC. 
PREFERRED  PICTURES  CORP. 
PRINCIPAL  PICTURES  CORP. 
ARROW  FILM  CORPORATION 
HEPWORTH  PICTURES,  INC. 
WEBER  and  NORTH 
GRAPHIC  FILM  CORP. 
ANDERSON  PICTURES  CORP. 
CHADWICK  PICTURES  CORP. 
LEE-BRADFORD  CORP. 
EQUIT'*’  PICTURES  CORP. 
BANNER  PRODUCTIONS,  INC. 


CAMEO 
MUSIC  SERVICE 
CORPORATION 

M.J.yiinix..  Pres. 

^JewTorh, 
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EXHIBITORS  HERALD 


June  21,  1924 


What  Does  the  Exhibitor  Pay? 

As  a defense  against  the  HERALD'S  policy  of  eliminating 
reviews,  Motion  Picture  News  says: 

If  Motion  Picture  News  were  not  sure,  through  years  of  study 
and  consistent  and  systematic  investigation  of  the  motion 
picture  field,  that  reviews  of  both  features  and  comedies  were 
an  essential  part  of  a successful  trade  publication,  it  might 
save  in  printing  costs,  reviewer  and  editorial  salaries,  some- 
thing over  $18,000  a year. 

It  is  not  a question  of  what  reviews  cost  the  publishers— the 
question  IS  WHAT  DO  THEY  COST  THE  INDUSTRY 
and  PARTICULARLY  THE  EXHIBITOR  THROUGH 

Misrepresentation 
Fictitious  values 
Inflated  rentals 

Eighteen  thousand  dollars  a year  for  a staff  QUALIFIED 
AND  ABLE  to  determine  in  advance  of  public  exhibition 
the  box  office  value  of  pictures  would  be  a great  bargain, 
but  such  a staff  does  not  exist,  . , , 

If  it  did,  it  would  be  worth  that  much  a week  to  any  producer. 

Telling  the  alleged  cost  of  conducting  a review  department 
— although  actually  the  cost  is  only  an  incidental  expense  of 
the  editorial  department — is  an  appeal  for  sympathy  which 
has  nothing  whatever  to  do  with  the  facts  of  the  matter. 

No  sane  person  who  knows  enough  to  know  his  limitations 
can  assert  that  he  is  able  to  pick  the  pictures  for  the  fourteen 
thousand  motion  picture  theatres  in  the  country.  That  is 
what  the  censor  attempts  to  do. 

A sign-post  that  most  of  the  time  points  in  the  wrong  direc- 
tion is  worse  than  none  at  all. 

Reviews  that  more  often  than  not  mis-directthe  exhibitor,  pre- 
sent one-man  opinions  as  final  verdicts  and  attempt  to  fix  the 
entertainment  value  of  pictures  in  advance  of  public  exhibition 
— are  not  worth  a dime,  regardless  of  how  much  misguided 
effort  and  money  the  publisher  may  be  spending  on  them. 
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Give  Them  Facts 
In  Advance  Notices 

Producers  are  not  keeping  abreast  of 
developments  in  exhibitor  thought 
along  various  lines.  An  instance  of  this 
may  be  seen  in  the  charaeter  of  de- 
scription that  is  frequently  bestowed 
upon  the  artistic  and  commercial  merits 
of  pietures  upon  which  camera  work  has 
not  even  commenced. 

The  rank  and  file  of  exhibitors  of 
the  country  are  keenly  alive  to  what  is 
going  on  in  the  industry.  They  are 
constantly  searching  for  news  about 
pictures  and  news  about  what  is  taking 
place  generally  in  the  business.  And 
their  seareh  is  rewarded  by  the  accumu- 
lation of  a great  deal  of  exact  informa- 
tion. 

When  the  theatreman  knows,  for  in- 
stance, that  a particular  production  pro- 
gram has  not  even  been  commenced  he 
is  naturally  annoyed  and  irritated  in 
reading  statements  of  produeers  about 
the  merits  of  pietures  which  he  knows 
are  not  finished  and  not  even  started. 

The  established  and  well-organized 
production  companies  undertake  the 
making  of  a picture  because  they  have 
been  able  to  assemble  for  the  picture 
various  items  whieh  they  believe  will 
contribute  effectively  toward  the  mak- 
ing of  a successful  picture.  These 
items  are  known  and  arranged  for  in 
advance  of  produetion  and  they  are  the 
facts  upon  which  the  produeer  bases  his 
judgment  and  risks  his  investment. 
They  eonsist,  of  course,  of  story,  di- 
reetor,  players  and  the  other  essential 
factors  in  the  making  of  a pieture. 

The  exhibitor  is  interested  in  a plain 
statement  about  these  faetors.  He  real- 
izes that  these  are  the  reasons  for  the 


produeer  undertaking  the  picture  and 
he  wants  to  know  about  them — and  then 
form  his  own  opinion.  He  objects  to 
efforts  to  influence  his  judgment  which 
are  based  on  supposed  conelusions 
which  have  not  been  arrived  at. 

These  pre-production  descriptions  of 
the  merits  of  pietures  seriously  menace 
the  confidenee  whieh  produeers  should 
seek  to  establish  in  the  minds  of  ex- 
hibitors with  reference  to  the  statements 
they  make  about  product. 

* * * 

Too  Long  Features 
And  the  Real  Cure 

Mr.  E.  J.  O’Neill  of  the  Opera 
House,  N.  B.,  Canada,  wants  to  know  if 
feature  produeers  are  attempting  to 
kill  off  the  produeers  of  short  subjects 
by  means  of  these  eight  and  nine  reel 
pictures. 

Mr.  O’Neill’s  question  reopens  this 
matter  of  the  too-long  and  the  padded 
feature  pieture  upon  which  we  have  fre- 
quently eommented. 

It  appears  to  us  that  if  the  short  sub- 
ject producers  are  to  be  endangered  in 
the  long  run  by  these  too-long  pictures 
that  the  producers  of  these  pictures 
themselves  will  be  subjected  to  even 
greater  danger. 

As  we  see  it,  the  exhibitor’s  patience 
with  these  very  long  subjects  is  nearly 
exhausted.  He  has  eomplained,  repeat- 
edly and  bitterly,  and  all  of  it  is  based 
on  his  desire  to  give  his  public  what  he 
knows  the  public  wants ; namely,  a di- 
versified program.  His  efforts  to  meet 
the  publie  demand  are  being  seriously 
interfered  with.  Time  after  time  he 
has  been  called  upon  to  run  pictures 
which  are  a thousand  to  three  thousand 


feet  longer  than  they  should  be  and 
longer  than  they  would  be  if  they  were 
edited  by  someone  who  knew  his  busi- 
ness and  who  did  not  feel  that  every 
scene  that  had  been  shot  was  a perfeet 
jewel,  too  valuable  to  be  dispensed 
with. 

We  do  not  think  that  the  feature  pro- 
ducers, collectively  or  individually,  are 
seeking  to  drive  out  the  short  subject 
producers.  In  fact,  we  are  sure  that 
all  of  the  representative  produeers  real- 
ize that  short  subjeets  are  important 
factors  in  popularizing  the  motion  pic- 
ture and  that  they  should  and  must  be 
continued. 

But  when  these  long  pictures  are 
turned  out  the  producers  of  them  are 
thinking  only  of  their  own  interests, 
without  any  thought  either  for  or 
against  the  short  subjeets.  They  are 
loath  to  throw  away  sequences  that 
cost  thousands  of  dollars  to  make  and 
then,  also,  there’s  the  influence  of  the 
pride  of  authorship  and  the  pride  of 
ownership  ! Again,  unfortunately,  a few 
exhibitors  still  are  inclined  to  look  upon 
the  long  pieture  as  the  big  picture  and 
to  permit  this  attitude  to  influenee  the 
price  they  are  willing  to  pay. 

This  evil,  like  many  others,  can  even- 
tually be  beaten  out  of  existence  if  ex- 
hibitors will  only  keep  their  demand  be- 
fore the  eyes  of  producers.  Producers 
cannot  run  counter-wise  to  the  demands 
of  exhibitors,  and  they  have  no  desire 
to  do  so. 

Individual  pietures  whieh  run  too 
long  should  be  singled  out  and  the  at- 
tention of  producers  should  be  direeted 
to  them  as  examples  of  a condition 
wliich  is  objectionable  to  the  public  and 
the  trade — and  one  which  must  be  cor- 
reeted. 
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Robert  L.  Anderson,  Olympic 
Theatre,  Forks,  Wash.,  in 
commenting  upon  the 
HERALD’S  action  in  abol- 
ishing reviews,  says: 

**Tke  review  department 
never  worried  me  any.  It  is 
the  only  thing  that  I seldom 
read.  I simply  considered  it 
a waste  of  space. 

“How  can  any  one  ( no  mat- 
ter how  wise)  in  Chicago  or 
New  York  tell  how  a picture 
will  go  out  here?  A synopsis 
is  what  I really  want,  and  I 
think  other  exhibitors  feel  the 
same.  Other  information  will 
help. 

“Everyone  knows  the  type 
of  picture  that  fits  best  with 
his  patrons.  If  the  story  fits 
the  type  he  wants,  and  the 
star  is  good,  the  picture  is  a 
good  bet.  Next  read  the  re- 
ports in  ‘What  the  Picture 
Did  for  Me*  and  if  it  has  gone 
over  good  in  a dozen  other 
places  it  is  sure  to  be  a win- 
ner.’* 


Re -Takes 


I HEAR  the  down-trodden  actors  who 
have  to  face  the  deadly  Kliegs  ever3' 
day  for  a mere  $800'  or  $1,000  a week 
are  going  to  demand  a slight  increase  in 
pay.  They  want  $1500  a week  now. 
Which  ought  to  stimulate  the  sale  of 
grey  hair  dyes  among  the  producers. 

^ 

For  fear  some  of  our  readers  ma\’ 
construe  the  above  into  a bit  of  prop- 
aganda for  the  manufacturers,  let  them 
stand  under  a bunch  of  nice  ten  thousand 
Watt  electric  lights  for  a couple  of  hours 
with  a lot  of  grease  paint  smeared  on 
them  and  see  what  they’ll  demand. 

* :»!  Jje 

Wonder  Why 

After  seeing  “Dorothy  Vernon”  ride 
that  horse  in  “Dorothy  Vernon  of  Had- 
don  Hall”  am  rather  surprised  Barnum 
& Bailey  or  Ringling’s  circus  haven’t 
made  Mary  Pickford  an  offer. 

+ * * 

Easy  There 

Those  Presidential  candidates  want  to 
be  careful  they  don’t  slip  on  the  wet 
planks  of  their  platforms. 

* * * 

We’ve  Counted  Them 

The  Ford  ads  say  they  have  manufac- 
tured ten  million  cars.  And  everyone  of 
them  is  just  ahead  of  you  whenever  you 
go  out  for  a drive  of  a Sunday. 

* !*!  * 

Making  Sure 

The  wets  are  going  to  meet  in  New 
York  the  week  before  the  Democratic 
convention.  Nothing  like  getting  yours 
first. 

* !(!  * 

Appropriate 

The  secretary  of  the  wets  is  John  T. 
Flood,  which  sounds  wet  enough. 

* * * 

Give  her  New  Plots 

I hear  Florence  Turner  is  going  to 
stage  a “come-back.”  Well,  its  all  right 
with  me  if  they  don’t  put  her  in  some  of 
those  same  pictures  we  used  to  pay  five 
cents  to  see  when  Flo  was  a fillum 
headliner. 

* * * 

Officially  Labeled 

A rumor  comes  limping  in  from  Cal- 
ifornia that  free  lance  press  agents  on  the 
West  Coast — like  bootleggers — are  soon 
to  wear  badges  so  as  to  keep  from  solic- 
iting one  another.  Sounds  logical  and 
will  give  potential  clients  a chance  to 
duck  up  an  alley. 

■*  * * 

Too  Tfoublesome 

They’re  having  an  awful  time  wishing 
the  job  of  vice-president  on  to  someone. 
This  happens  every  four  years.  Why 
don’t  they  abolish  the  darn  job. 

* * * 

Things  Worth  Knowing 

Mary  Pickford  may  bob  her  hair.  Fred 
Fishback,  the  comedy  director,  had  his 
name  changed  from  Moses  to  Fred. 
Doug.  Fairbanks  is  going  to  have  a bull 
in  his  next  picture.  He  went  to  Spain 
to  look  at  one. 

4c 

Extra 

Don’t  forget  our  strawberry  festival  on 
the  Herald  lawn  next  Tuesday  evening. 
Come  and  bring  your  hammer.  Re- 
viewers are  especially  invited.  The3’’re 
always  hungry. 

J.  R.  M. 


June  21,  1924 


EXHIBITORS  HERALD 


23 


Theatre  Men  Plan  Price  Scale 
Revision  Following  Tax  Repeal 


Paramount  Gives  Public 
Benefit  of  Reduced  Tax 

Exhibitor  Announces  New  Admission  Schedule  Which 
He  Will  Put  Into  Effect  July  2 

Exhibitors  of  the  country  have  taken  under  advisement,  following 
enactment  of  the  new  law  which  eliminates  the  admission  tax  on  tickets 
selling  at  50  cents  and  under,  plans  for  revision  of  their  scale  of  prices 
which  have  been  in  effect  during  the  life  of  the  wartime  measure. 

Tax  reduction  becomes  effective  on  July  2,  according  to  the  internal 
revenue  department  in  Chicago.  Prior  to  that  time  the  exhibitors  of  the 
country  will  have  taken  definite  steps  toward  revision  of  their  admission 
prices  with  a view  of  eliminating  as  far  as  possible  the  necessity  of  col- 
lecting odd  amounts  so  as  to  facilitate  the  handling  of  crowds  at  the  box 
office. 

Seating  Tax  Elimination  Relieves  Burden  from  Theatre  Men 

Benefits  to  be  derived  by  the  theatre  men  from  the  new  tax  laws  are 
twofold.  In  addition  to  reduction  of  the  admission  levy,  the  seating 
capacity  tax  was  abolished  in  its  entirety.  It  is  understood  from  reliable 
sources  that  elimination  of  the  seat  tax  is  effective  with  payment  of  the 
June  installment.  Those  who  have  paid  the  June  tax  will  make  no 
further  payments. 


Gem  Theatre 
Revises  Admissions 

Bricker  & Green,  Gem  theatre. 
Green  River  (population  500), 
Utah,  have  announced  the  new 
price  scale  which  will  go  into  effect 
at  their  theatre  on  July  2,  the  date 
on  which  tax  reduction  is  effective. 
Following  are  the  old  and  revised 
scales : 

Present  Prices 

Children  (6  to  12  years),  13 
cents  plus  tax  of  2 cents,  making 
a total  admission  of  15  cents. 

Adults,  27  cents  plus  tax  of  3 
cents,  making  a total  admission  of 
30  cents. 

New  Prices 

Children  (6  to  15  years),  10  cents. 

Adults,  30  cents. 

Under  this  revision  the  total  of 
the  admission  prices  accruing  to 
the  theatre  remains  the  same— 40 
cents. 

Loew  May  Halt 
Production  of 
^^Ben  HuP’  Film 

(Special  to  Exhibitors  Herald) 

'new  YORK,  June  10.— With  all 
of  the  gossip,  much  of  which  has 
been  printed  to  the  effect  that  Fred 
Niblo  will  supersede  Charles  Brabin 
as  director  of  “Ben  Hur,”  there  is 
another  angle  of  this  that  is  a much 
safer  one  to  bet  on  and  that  is  that 
the  whole  enterprise  will  be  aban- 
doned at  least  for  the  present. 

Report  Niblo  May  Direct 
According  to  the  generally  cred- 
ited rumor,  Mr.  Niblo  will  accom- 
pany Marcus  Loew  when  he  sails 
next  Saturday  on  the  Leviathan  and 
will  proceed  direct  to  Rome  where 
he  will  take  charge  of  the  making  of 
the  big  adaptation  of  General  Lew 
Wallace’s  story  started  many 
months  ago  by  Goldwyn  Pictures 
Corporation. 

Mr.  Loew  sails  on  Saturday  but  so  far 
it  is  not  planned  for  Mr.  Niblo  to  accom- 
pany him  abroad.  Whether  or  not  these 
plans  will  be  changed  will  be  decided  on 
later  this  week  when  Louis  B.  Mayer  and 
Mr.  Niblo  arrive  here  from  the  coast  for 
consultation  with  Mr.  Loew  and  other 
officials  of  Metro-Goldwyn. 

Is  One-Eighth  Completed 
According  to  the  latest  advices  received 
from  Rome,  the  production  is  about  one- 
eighth  completed,  which  would  mean  that 
about  $200,000  had  been  spent  so  far.  For 
a considerable  time  past  all  work  has  been 
suspended  owing  to  the  unusually  long 
period  of  rainy  weather.  While  no  offi- 
cial confirmation  can  be  had  it  is  said  by 
those  conversant  with  matters  in  the  in- 
ner circle  of  Metro-Goldwyn  that  the  com- 
pany will  continue  to  lie  idle  until  Mr. 
Loew’s  arrival  when  the  whole  enterprise 
will  be  called  off  for  the  time  being  and 
everybody  sent  home. 


It  is  the  plan  of  all  exhibitors  to  give 
the  public  the  benefit  of  the  reduction  in 
the  admission  tax.  Some  theatre  men 
will  maintain  their  present  price  scales 
including  the  tax,  but  will  enhance  their 
programs,  thus  giving  the  public  the 
benefit  of  better  entertainment. 

In  other  instances  the  present  admis- 
sion price,  minus  the  tax  will  be  charged. 
Paramount  has  announced  that  this 
policy  will  be  adopted  in  all  its  theatres. 
Concerning  this  Harold  B.  Franklin, 
director  of  the  company’s  theatres,  said: 

“Public  Expects  It’’ 

“I  think  the  public  expects  to  be  bene- 
fitted  by  this  measure.  Secretary  of  the 
Treasury  Mellon  in  his  message  to  the 
president,  and  Mr.  Coolidge  in  his  ad- 
dress to  the  public  both  pointed  out  that 
the  public  should  be  the  direct  benefactor 
of  all  reductions  in  taxes.  If  the  ex- 
hibitor assumes  an  attitude  that  makes 
him  small,  I firmly  believe  he  will  open 
the  avenues  to  new  local  taxation  in  his 
town,  county  or  state.” 

Other  theatre  men  contemplate  main- 
taining the  present  admission  price,  in- 

Studio  Issue 
Postponed  Week 

The  Ninth  Anniversary  and  Stu- 
dio Number  of  the  HERALD,  orig- 
inally announced  to  be  published 
under  date  of  June  28,  will  be  pub- 
lished instead  in  the  following  issue, 
dated  July  5. 

The  Studio  Issue  will  contain 
considerable  matter  of  vital  inter- 
est to  the  whole  trade.  It  will  be  in 
the  mails  on  Wednesday  June  25. 
Watch  for  it! 


eluding  tax,  on  adult  tickets,  with  a re- 
duction in  admissions  for  children.  lu 
this  manner  prices  would  remain  at  an 
even  figure  and  the  handling  of  money 
at  the  box  office  would  be  expedited. 

Reduction  of  the  admission  tax  was 
accomplished  through  the  coordinated 
effort  of  theatre  owner  organizations,  the 
individual  exhibitor  and  the  producer  and 
the  distributor. 


Tax  Announcement 
Copy  Supplied 

Service  copy  for  exhibitor  use 
in  announcing  admission  price 
changes  conforming  with  the  elim- 
ination of  tax  collections  July  2,  is 
supplied  this  week  by  the  depart- 
ment of  The  Theatre,  page  39. 


Both  the  Motion  Picture  Theatre 
Owners  Speccial  Committee,  which  worked 
in  cooperation  with  the  M.  P.  P.  D.  A., 
and  the  Motion  Picture  Theatre  Owners 
of  America,  the  two  most  active  associa- 
tions during  the  campaign  for  repeal, 
have  issued  statement  reviewing  the  work 
of  their  respective  bodies. 

Pay  Tribute  to  Hays 

Both  of  these  organizations  have  paid 
a high  tribute  to  Will  H.  Hays  for  his 
cooperation.  In  this  connection  H.  M. 
Richey,  secretary  of  the  Special  Com- 
mittee, which  w’as  comprised  of  exhib- 
itors from  eight  states,  in  his  statement 
on  the  committee’s  activities  said: 

“The  exhibitors  represented  on  the 
joint  committee  cannot  close  their  ac- 
tivities without  publicly  expressing  to  Mr. 
Hays  and  those  associated  with  him  their 
life  long  gratitude  and  appreciation  for 
the  cooperation  and  advice  so  effectively 
and  generously  given  at  all  times.” 

Accompanying  the  Richey  statement 
is  a list  of  more  than  200  theatre  men 
who  “individually  rendered  effective 
assistance.” 
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It  Rained,  But — 

They  Played  Golf  Just  the  Same  at  Film  Tournament 


By  JOHN  S.  SPARGO. 

{New  York  Editor,  Exhibitors  Herald) 

New  YORK,  June  10. — It  takes 
more  than  a weather  forecaster’s 
threat  of  a disagreeable,  stormy 
day  to  divert  the  minds  of  the  New  York 
contingent  from  golfing  on  the  two  days 
in  the  j^ear  set  aside  for  the  enjoyment 
of  that  sport  and  likewise  it  takes  more 
than  a heavy  downpour  of  rain  to  pre- 
vent this  same  contingent  from  playing 
golf  once  it  gets  started. 

All  of  which  is  intended  to  convey  the 
information  that  the  Spring  Golf  Tourna- 
ment which  was  held  at  Sound  View 
Golf  Club,  Great  Neck,  L.  I.,  last  Wed- 
nesday was  a huge  success  in  spite  of 
thunder  storms,  lightning  and  a heavy 
downpour  of  rain  which  lasted  for  more 
than  an  hour  during  the  height  of  the 
play.  One  hundred  and  sixty-four  play- 
ers took  part  in  the  tournament.  All  of 
them  got  drenched  to  the  skin  but  it  is 
not  a matter  of  record  that  anj'body  quit. 

While  the  golfers  were  golfing,  the 
“goofers”  to  the  number  of  eighty  or 
more,  enjoyed  themselves  in  the  spa- 
cious clubhouse  and  the  dampness  they 
acquired  did  not  extend  through  to  the 
wearing  apparel.  It  might  be  explained 
that  “goofers”  is  the  name  given  to  those 
who  play  at  the  Tournament  but  do  not 
play  golf. 

* * * 

Competition  for  the  principal  trophies 
was  unusually  keen  and  many  of  the 
scores  made  would  do  credit  to  a Tour- 
nament played  by  men  who  devote  more 
attention  during  the  entire  season  to  golf 
than  do  the  film  men. 

The  best  score  of  the  day  was  made  by 
Rudy  Cameron  whose  low  net  was  T4. 
This  won  for  him  the  Reuben  Samuels, 
Inc.  Trophy  cup  and  also  one  leg  on  the 
Film  Daily  troph}'-.  On  the  other  end  of 
the  scoring  was  Victor  Shapiro  who 
won  the  Duffer’s  prize,  a ladies  bicycle, 
with  a score  of  207.  There  were  two 
other  Duffer’s  prizes,  first  and  second 
runner-up.  These  were  won  by  Lester 
Sternberg  with  a score  of  190  which  won 
him  an  iron  bedstead.  George  Blaisdell 
proudly  carried  off  the  third  duffer’s  tro- 
phy, a dummy  female  form  for  window 
display,  Mr.  Blaisdell’s  score  being  185. 

In  the  morning  qualifying  round  Victor 
Shapiro  made  nine  holes  in  135  strokes 
and  then  was  heard  seriously  explaining 
to  Arthur  Brilant  that  he  could  never 
play  his  real  game  when  the  wind  was 
against  him.  Shapiro’s  207  for  the  18 
holes  in  the  afternoon  proved  this. 

That  the  competition  for  the  major 
trophies  was  unusually  keen  is  evidenced 
by  the  photograph  taken  by  Exhibitors 
Herald’s  special  photographer  and  which 
is  printed  in  this  issue.  This  photograph 
shows  E.  A.  Eschmann,  general  sales 
manager  of  First  National  and  Tom 
Moore,  the  well-known  exhibitor  from 
Washington  engaged  in  a fierce  man-to- 
man battle  for  the  possession  of  the 
Exhibitors  Herald's  trophy  cup.  Before 
any  blood  was  shed  the  Great  Neck  vil- 


“Doc”  Shallenberger  getting  J.  V.  Ritchey’s 
best  figure  on  24  sheeting  his  winning  of 
the  tournament.  Bulletin : Letting  of  con- 
tract delayed  a year. 

lage  police  force  was  called  in  to  sepa- 
rate the  combatants  and  he  held  the  cup 
in  escrow  until  the  proper  award  was 
made.  When  this  was  done  it  was  dis- 
covered that  neither  Eschmann  nor  Moore 
had  any  claim  on  it,  and  that  it  had  been 
won  by  Richard  Brady,  the  New  York 
representative  of  the  motion  picture  de- 
partment of  Eastman  Kodak  Company, 
for  the  most  meritorious  act  of  the  day. 
* ^ ^ 

Air.  Brady’s  trophy  winning  accom- 
plishment was  making  the  ninth  hole 
in  one  stroke.  This  ninth  hole  is  named 
“The  Alps”  and  is  a 105  yard  drive  up  a 
very  steep  and  likewise  very  rough  hill 
with  the  green  directly  up  the  top.  Mr. 
Brady  was  playing  in  a foursome  with 
W.  H.  Rabell,  James  H.  Snellenberg  and 
D.  J.  Chatkin  and  was  the  last  of  the 
four  to  drive  off.  All  of  the  others  drove 
short  and  were  in  trouble. 

Mr.  Brady,  cognizant  of  all  of  the  finer 
shades  of  golf  etiquette  remarked:  “I 
will  show  you  birds  how  to  do  this”,  and 
wuth  a neat  mashie  shot  lifted  the  ball 
up  onto  the  green  where  it  dropped 
within  a few  feet  of  the  hole  and  rolled 
in.  Eiguring  that  there  might  be  some 
question  as  to  whether  or  not  he  had 
actually  made  this  hole  in  one,  Mr. 
Brady  secured  an  affidavit  from  his 
caddy  and  also  from  Arthur  W.  Stebbins 
who  was  standing  on  the  green  watching 
the  play.  Friends  of  Mr.  Brady  are  seri- 
ously considering  dropping  his  first 
name  of  Richard  and  renaming  him 
“One  Hole  Brady”.  Mr.  Brady’s  card 
for  the  18  holes  showed  a 120. 

* * * 

Following  are  the  winners: 

Rudy  Cameron,  low  net  score  74,  Reu- 
ben Samuels,  Inc.  Trophy  and  also  first 
leg  on  Film  Daily’s  Trophy. 

Oscar  Shaw,  low  net  runner-up  score 


74,  Pathe  Exchange  Trophy  and  Motion 
Picture  News  Trophy. 

John  Mears,  low  gross  score  of  77, 
Warner  Brothers  Trophy. 

Tom  Moore,  net  score,  80,  Jules  Mast- 
baum  Trophy  for  lowest  score  by  ex- 
hibitor player. 

Richard  Brady,  Exhibitors  Herald’s 
Special  cup  for  most  meritorious  per- 
formance of  the  day.  Mr.  Brady  won 
this  by  making  a hole  in  one. 

Stanley  B.  Waite  won  the  F.  B.  O. 
Birdie  Trophy  by  making  two  “birdies” 
during  the  afternoon  play. 

Special  prizes  drawn  in  blind  competi- 
tion were  won  as  follows: 

A.  D.  Dillenback,  Watterson  R.  Roth- 
acker  Cup;  J.  V.  Ritchey,  Jack  Cosman 
Cup;  J.  Boyce  Smith,  Arthur  W.  Steb- 
bins Cup;  Victor  Shapiro,  Sept,  camera 
given  by  the  Hirlagraph  Company;  Mil- 
ton  Blumberg  a kodak  given  by  East- 
man Kodak  Company;  John  W.  Noble 
the  Du  Pont  prize,  a Mah  Jong  set; 

Stanley  B.  Waite,  traveling  bag  given 
by  Jules  Brulatour;  Joe  Leblang,  the 

Pathe  “baby”  camera. 

It  should  be  stated  that  these  special 
prizes  drawn  in  blind  competition  were 
not  won  by  golf  playing. 

* * * 

Following  is  the  list  of  winners  of 
foursomes  and  their  prizes: 

John  W.  Noble,  humidor;  Harry 
Brandt,  golf  sweater;  George  A.  Blair, 
set  of  poker  chips;  Milton  Blumberg, 

Sunday  golf  bag;  J.  V.  Ritchey,  driver; 
Ralph  A.  Kohn,  ash  tray;  James  A.  Cron, 
golf  shoes;  M.  Schlesinger,  flask;  John 
D.  Clark,  golf  balls;  Louis  Brock,  golf 
sweater;  Earl  W.  Hammons,  cocktail 
shaker;  Mr.  Scanlon,  cocktail  shaker; 
F.  A.  Saunders,  golf  sweater;  Oscar  S. 
Lynch,  golf  sweater;  Sam  Zierler,  putter; 
Seymour  Fields,  candy  dish;  Claud  Col- 
mer,  poker  set;  Ben  Howells,  vase;  T.  Y. 
Henry,  pen  and  pencil  set;  Mr.  Shea, 
golf  sweater;  Tom  Connors,  cigarette 
tray;  Charles  Moyer,  vase;  Harry  Goetz, 
traveling  razor  set;  Stanley  B.  Waite, 
candle  sticks;  Joseph  , Miles,  opera 
glasses;  Paul  Gulick,  flask. 

Arthur  B.  Graham,  humidor;  E.  Ken- 
dall Gillette,  thermos  bottle;  Nat  Roth- 
stein,  putter;  Emanuel  Cohen,  flask;  Mr. 
McCullough,  golf  sweater;  Henry  Creske, 
clock  golf  set;  Hal  Ford,  vanity  case; 
Wallace  Ham,  golf  sweater. 

* * * 

The  runners-up  of  the  various  four- 
somes and  their  prizes,  were:  Elmer 
Pearson,  Mah  Jong  tiles;  Mitchell  May, 
golf  balls;  R.  M.  Cuming,  golf  hose; 
Fred  Mitchell,  thermos  bottle;  F.  A. 
Beach,  thermos  bottle;  Arthur  S.  Kane, 
kid  gloves;  J.  T.  Rowley,  ash  receiver; 
Edward  Howells,  thermos  bottle;  Arthur 
W.  Stebbins,  ash  receiver;  Bernhard 
Benson,  book  on  golf  lessons;  Joseph 
Snellenburg,  poker  set;  L.  Abrahams, 
pencil  and  pan  set;  W.  O.  Hurst,  golf 
bag;  Joe  Leblang,  “Two  Swallows”; 
John  E.  Storey,  poker  set. 

Marc  Kellog,  cork-screw;  J.  E.  D. 
Meador,  wallet;  Ned  Marin,  ash  trays; 
Watt  Parker,  golf  balls;  Myron  L.  Les- 
ser, golf  hose;  Graham  Baker,  pen  and 
pencil  set;  E.  A.  Golden,  olaying  cards; 
John  S.  Spargo,  wallet;  E.  C.  Lynch, 
Sunday  golf  bag;  Tom  Carvon,  golf 
hose;  Earl  Gulick,  golf  hose;  Jerome 
Beatty,  “Two  Swallows”;  John  Humm, 
golf  balls;  Monte  S.  Steele,  golf  belt; 
Jacobo  Glucksmann,  golf  hose. 
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The 


Golf  Tournament 


The  Only  “Nczvs  in  Action”  Pictures  of  Filmdom’s  Annual  Spring  Contest 


Pardon  us.  Our  mis- 
take! E.  A.  Eschmann 
and  Tom  Moore  learn 
after  the  majesty  of  the 
law  has  stopped  their 
combat  over  the 
HERALD  cup  that 
somebody  else  won  it. 


1 

Elmer  Pearson  loosens 
up  before  the  signal 
to  "tee  off.” 


John  C.  Flinn  full  of 
confidence  and  all 
set  to  go. 


John  B.  Rock  has  a new 
stance  that  “positively 
eliminates  slicing.” 
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7 heir  alibis  completed,  ( /.. 
to  R.)  Guy  ll’oitders,  Bill 
Johnson,  Earl  Hammons 
and  John  E.  Storey  arc  each 
mentally  discounting  the  "I 
should  have  had  it  in  three" 
stories  of  the  others. 


"Let  that  one  go  in,"  Eddie 
Maimi.v  cautions  C.  C.  Pin- 
kerton (left),  Ralph  Kohn 
(with  pipe)  and  Eugene 
Zukor. 


"It's  all  in  the  wrist."  Paul 
Gulick  illustrates  for  (L.  to 
I'l.)  Tom  Carvon,  Freddy 
ILall  and  Jack  Meador  his 
"never  up,  never  in"  theory. 
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William  S.  Gill,  a Soxithpaiv 
entry,  docs  a bit  of  grass  clipping- 
ivarming  up. 


"Nobody  bn-cs  the  official  handicapfer." 
Bruce  Gallop  making  his  annual  crap  of 
"enemies." 


(L.  to  K.)  Bernard  lidciherta,  ll’illiam 
Brandt  and  Lou  Blumcnl hal  zvho  did  their 
golfing  in  the  pinochle  room,  all  making  the 
course  in  par. 


Evidently  Albert  L.  Gray  leas  hit- 
ting them  on  the  nose.  A'ote  the 
look  of  satisfaction. 


As  golfers  these  tieo  are  good  fencers.  Jerry  Beatty 
(left)  parries  a wicked  thrust  from  Nat.  Rothstcin. 
Probably  fighting  to  establish  oiencrship  of  the  ball  that 
lies  at  the  extreme  right  of  the  picture.  Anyway  the 
pose  is  a ivow.'l 
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Fiscal  Plan  of  National  League 
Revised  by  Control  Body 

Salaried  Executive  Secretary  Will  Not  Be  Selected  for 
Several  Weeks,  According  to  President  O* Toole 

{Special  to  Exhibitors  Herald) 

New  YORK,  June  10. — Closely  following  the  Boston  Convention  the 
officials  of  the  re-organized  Motion  Picture  Theatre  Owners  of 
America,  under  the  direction  of  the  newly  elected  president,  Michael 
J.  O’Toole,  lost  no  time  in  getting  to  work  on  the  various  matters  brought 
up  at  the  national  sessions.  The  board  of  directors  were  called  together 
last  Tuesday  morning  and  remained  in  session  for  two  days,  during  which 
a lot  of  constructive  detail  work  was  transacted  and  considerable  more 
planned  for  the  future. 


ONE  of  the  most  important  of  these 
was  the  matter  of  financing  and  a 
special  committee  consisting  of  Harry 
Davis  of  Pittsburgh,  M.  E.  Comerford 
of  Scranton  and  former  president,  Syd- 
ney S.  Cohen,  was  appointed  to  handle 
the  organization’s  fiscal  matters.  The 
plan  of  financing,  originally  proposed  by 
Harry  Davis  of  Pittsburgh  at  the  Boston 
convention  and  later  modified  by  A.  Ju- 
lian Brylawski  was  again  changed  at 
these  meetings  to  the  extent  of  a re- 
arrangement of  the  schedules  for  the 
payment  of  dues  according  to  the  seating 
capacity  of  theatres. 

Another  important  action  was  the 
naming  of  a number  of  national  execu- 
tive committee  members  at  large  and 
also  the  naming  of  the  national  execu- 
tive committee  members  to  act  in  the 
different  film  zones  in  accordance  with 
the  arrangements  made  at  the  Boston 
convention. 

* * * 

The  matter  of  the  selection  of  an  execu- 
tive secretary  will  not  be  taken  up  for 
several  weeks,  according  to  President 
O’Toole  who  said  that  it  was  the  desire 
of  the  committee  to  look  over  the  field 
very  carefully  before  choosing  a man  for 
this  important  position. 

Announcement  of  the  revised  fiscal 
plan  was  made  in  the  following  state- 
ment by  the  board  of  directors: 

“Director  A.  A.  Elliot  of  Hudson,  New 
York,  chairman  of  the  membership  com- 
mittee, made  a very  comprehensive  re- 
port, endorsing  the  plan  of  direct  mem- 
bership in  the  national  organization  and 
a mode  of  financing  the  same.  He  sub- 
mitted schedules  which  afforded  the  di- 
rectors an  opportunity  to  fit  the  same 
into  any  locality.  Mr.  Elliot’s  report  was 
adopted  and  the  following  schedules  of 
theatre  owners’  dues  was  endorsed: 
...Theatres  of  SO®  seats  or  under.  Fifty  Cents 
per  week. 

Theatres  over  500  seats  and  not  more  than 
1,000,  $1  per  week. 

Theatres  over  1,000  seats  and  not  more  than 
1,500,  $1.50  per  week. 

Theatres  over  1,500  seats  and  not  more  than 
2,000,  $2  per  week. 

Theatres  over  2,000  seats  and  not  more  than 
2,500,  $2.50  per  week. 

Theatres  of  2,500  seats  and  over,  $3  per  week. 

“Arrangements  will  be  made  by  the 
board  to  definitely  designate  and  classify 
the  theatres  so  that  the  fund  will  be 
made  available  for  the  National  Organi- 
zation in  such  installments  as  may  be 
agreed  upon.” 

The  board  also  had  under  considera- 
tion last  week  the  complaints  registered 
against  Loew,  . Inc.,  and  allied  interests 
by  exhibitors.  “Definite  lines  of  proced- 
ure were  agreed  upon,”  according  to  the 
official  statement  of  the  board,  “which 
will  fully  comprehend  every  requirement 
of  the  situation.  At  the  proper  time 
these  plans  will  be  communicated  to  dis- 


trict leaders so  that  a complete 

understanding  of  same  will  be  reached 
by  all  theatre  owners  who  will  cooperate 
in  carrying  the  same  into  effect.” 

Label  union  officials  were  in  attend- 
ance at  one  of  the  sessions  last  week  to 
urge  that  theatre  owners  ask  that  the 
union  label  be  placed  on  all  printed  mat- 
ter sent  to  their  theatres.  Action  on 
this  will  await  conferences  between  the 
union  officials  and  the  producers. 

* * ♦ 

It  was  decided  to  conduct  a National 
Motion  Picture  Day  or  Week  this  year 
and  a committee  with  power  to  act  was 
named  in  this  matter  as  follows: 

Harry  Davis,  Pittsburgh,  Pa.;  Sydney  S.  Cohen, 
New  York,  N.  Y.;  A.  A.  Elliot,  Hudson,  N.  Y.; 
E.  M.  Fay,  Providence,  R.  I.;  Ernest  Horstman, 
Boston,  Mass.;  M.  E.  Comerford,  Scranton,  Pa.; 
Louis  Sagal,  Hartford,  Conn.;  R.  F.  Woodhull, 
Dover,  N.  J. ; Joseph  Walsh,  Hartford,  Conn.; 
J.  H.  . Whitehurst.  Baltimore,  Md. ; National 
President,  M.  J.  O’Toole. 

President  M.  J.  O’Toole  made  the  fol- 
lowing appointments  as  national  execu- 
tive committee  members  at  large  which 
was  approved  by  the  board: 

Jake  Wells,  Richmond,  Va.;  D.  Bershon,  Los 
Angeles,  Calif.;  L.  J.  Dittmar,  Louisville,  Ky.; 
H.  J.  Schad,  Reading,  Pa.;  A.  B.  Hyman,  Hunt- 
ington, W.  Va.;  Harry  Levenson,  Danvers,  Mass.; 
J.  Louis  Rome,  Baltimore,  Md. ; Dave  J.  Adams, 
Concord,  N.  Hamp. ; W.  A.  Caliban,  Rochester, 
N.  Y.;  E.  H.  Bingham,  Indianapolis,  Ind. ; Ray 
Grombacher,  Spokane,  Wash.;  C.  E.  Williams, 
Omaha,  Neb.;  H.  E.  Huffman,  Denver,  ^lo. ; 
H.  C.  Clemmer,  Spokane,  Wash.;  Peter  Adams, 
Paterson,  N.  J.;  Peter  Magaro,  Harrisburg,  Pa. 

The  following  national  executive  com- 
mittee members  to  act  in  the  different 
film  zones  in  the  United  States  and  Can- 
ada and  in  accordance  with  the  arrange- 
ments made  at  the  Boston  convention 
were  named: 

C.  M.  Patee,  Lawrence,  Kans. ; J.  C.  Jenkins, 
Neligh,  Neb.;  O.  C.  Hauber,  Pine  Bluffs,  Ark.; 

M.  A.  Sybert,  Moundsville,  W.  Va. ; J.  E.  Kirk, 
Omaha,  Neb.;  T.  J.  Young,  Jr,  Dyersburg,  Tenn,; 

A.  E.  Boedecker,  Bozeman,  Mont.;  M.  White, 
Dover.  N.  H.;  M.  A.  Rosenberg,  Pittsburgh,  Pa.; 
C.  M.  Maxfield,  New  Hartford,  Conn.;  M. 
Needles,  New  York,  N.  Y. ; J.  H.  Silliman,  Mil- 
waukee. Wis.;  H.  E.  Hildinger,  Trenton,  N.  J. ; 

B.  N.  Bernstein,  Los  Angeles,  Cal.;  Frank  Dur- 
kee.  Baltimore.  Md. ; Frank  Koch,  Rochester, 

N.  Y. ; L.  C.  Hehl,  St.  Louis,  Mo.;  Charles  Ra- 
poport.  Philadelphia,  Pa.;  J.  A.  Ackerman,  Cin- 
cinnati, O. ; H.  1.  Wasserman,  Boston.  Mass.;  T. 

C.  Hone.  Seattle,  Wash.;  J.  S.  Phillins,  Ft 
Worth,  Texas:  M-  S.  Fine.  Cleveland,  O.:  W. 
W.  Farley,  Schenectady,  N.  Y. ; William  Cadoret, 
Wilkesbarre,  Pa.;  Jay  Allen  Glenn,  Henderson- 
ville. N.  Y. ; Morris  Klein,  San  Francisco,  Cal.; 
A.  J.  Bethaneourt,  Houma,  La.;  C.  B.  Sawyer, 
Kankakee,  111.;  M.  C.  Kellogg,  Lead,  S.  D. ; A.  B. 
Momand.  Shawnee,  Okla. ; A.  C.  Zaring,  Indian- 
anolis.  Ind.;  H.  Alexander,  Toronto,  Canada; 
Maurice  West,  Montreal,  Canada;  A.  B.  Denis. 
Montreal.  Canada;  R.  A.  Lewis,  Toronto,  Canada; 
C.  E.  Daffin,  Tallahasee,  Fla. 

The  new  fiscal  policy  adopted  by  the 
national  organization  will  in  no  way  af- 
fect the  present  standing  of  the  state  or 
regional  organizations.  Theatre  Owners 
membership  in  the  national  organization 
is  direct. 


Rates  Sixty-Six  Laughs 
and  Sixty- Six  Chuckles 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  10.— How 
can  a producer  foretell  the  laugh- 
power  of  a picture?  He  can’t — so 
the  best  thing  to  do  is  to  follow 
J.  K.  McDonald’s  example  and  get 
definite  statistics. 

In  order  to  test  out  his  new  Ben 
Alexander  picture,  made  for  First 
National  release,  “A  Self-Made 
Failure,”  he  had  the  production 
previewed  in  six  theatres  in  and 
around  Los  Angeles.  His  report 
of  the  previews  follows: 

The  following  unannounced  and 
unadvertised  public  previews  were 
held  . . . for  the  purpose  of  editing 
the  picture  for  laughs.  ...  A de- 
tailed report  of  each  individual 
chuckle  and  audience  laugh  was 
recorded  by  a stenographer. 

SEVILLE  THEATRE— Inglewood- 
South  Los  Angeles — May  14.  Got  67 
chuckles  and  65  loud  laughs.  Applause  at 
end  of  picture.  Manager  Kantner  volun- 
tarily sent  letter  stating  that  95  per  cent 
of  patrons  expressed  themselves  as  100 
per  cent  satisfied  with  picture. 

MERALTA  THEATRE— Culver  City- 
May  17.  58  chuckles  and  77  real  laughs. 

Audience  composed  largely  of  people  from 
industry.  Applause  during  picture  and 
at  end. 

GATEWAY  THEATRE— Glendale— May 
21.  Got  70  chuckles  and  57  real  laughs 
with  four  howls.  Audience  typically  mid- 
dle-class American.  Applause  in  two 
places. 

CALIFORNIA  THEATRE  — Bakers- 
field— May  18.  Got  59  laughs  and  61 
chuckles.  Temperature  during  the  day 
was  108  degrees.  Had  no  music  during 
show.  Picture  got  applause  at  end. 

FLORENCE  THEATRE — Pasadena — 
May  22.  Got  95  chuckles — 62  laughs — 2 
howls  and  applause  in  one  place.  This  is 
a first-run  house  comparable  to  those  in 
Chicago  and  New  York.  Audience  very 
discriminating  and  high-brow.  They  state 
that  if  this  audience  laughs,  the  laugh  will 
get  over  at  any  theatre  in  the  U.  S. 

VERMONT  THEATRE— Los  Angeles 
— May  23.  Got  78  laughs  and  48  chuc- 
kles. Ten-second  applause  at  end  of 
picture. 

The  above  six  previews  show  a 
conservative  average  of  sixty-six 
chuckles  and  sixty-six  laughs  at 
each  showing  of  the  picture. 

All  Territories  Show 
Big  Improvement  Over 
Last  Year,  Says  Rock 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  10. — “Business  in 
all  territories  shows  a decided  boost  over 
the  same  months  for  last  year,”  said  A. 
Victor  Smith,  commenting  on  the  findings 
of  John  B.  Rock  on  his  last  visit  to  Vita- 
graph  exchanges. 

“He  found  a steady  increase  in  the 
building  of  adequate  motion  picture  the- 
atres,” Smith  went  on  to  say.  “In  towns 
where  very  small  houses  have  been  used, 
owners  are  building  better  buildings  in 
expectation  of  increased  patronage.” 

Mr.  Rock  is  now  engaged  in  formu- 
lating plans  to  put  into  effect  the  new 
business  policies  decided  upon  at  the  gen- 
eral sales  convention  held  in  Chicago. 


Litson  New  Manager 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  10.  — Mason  N. 
Litson  has  been  appointed  general  man- 
ager of  Frank  Lloyd  Productions,  Inc., 
according  to  word  received  at  the  First 
National  offices  from  Frank  Lloyd. 
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Theatre  Men  Lose  Music  Tax 
Suits  After  Two  Years  Fight 


Victor  Herbert  Music 
for  Rothafel  Anniversary 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  10.  — This 
week  marks  the  close  of  S.  L.  Roth- 
afel’s  fourth  year  at  the  Capitol 
theatre  and  ten  years  since  he  intro- 
duced this  tsrpe  of  entertainment 
on  Broadway;  and  as  a tribute  to 
Victor  Herbert,  he  has  arranged  the 
musical  program  entirely  from  the 
compositions  of  this  well  loved 
American  composer. 

The  tabloid  operetta  of  the  week 
is  “The  Wizard  of  the  Nile”,  first 
performed  in  1895  at  the  Casino 
theatre.  An  interesting  orchestral 
number  is  “Herbertiana”,  a com- 
pilation of  Victor  Herbert’s  most 
popular  melodies  arranged  by  Dr. 
William  Axt.  Dr.  Mauro  Mel- 
chiorre-Cottone  contributed  an  orig- 
inal improvisation  of  “A  Kiss  in  the 
Dark”,  by  Victor  Herbert,  at  the 
console  of  the  Capitol  grand  organ. 


Campaign  on  to 
Close  Theatres 
Sunday  in  Ohio 

(Special  to  Exhibitors  Herald) 

COLUMBUS,  OHIO,  June  10.2-The 
first  move  in  the  campaign  to  close  every 
motion  picture  theatre  in  the  state  of 
Ohio,  on  Sunday,  under  the  recent  su- 
preme court  ruling  holding  them  to  be 
illegal,  has  been  made. 

A delegation  representing  the  Lord’s 
Day  Alliance  visited  Governor  Donahey 
to  ascertain  his  attitude  and  see  whether 
or  not  such  a campaign  would  have  his 
cooperation.  Donahey  is  said  to  have  as- 
sured them  that  he  would  support  “any 
campaign  of  law  enforcement.” 

The  governor  told  them  that  it  was  his 
duty  to  enforce  the  law  and  that  while  in 
office  he  intended  to  do  so.  The  delega- 
tion was  headed  by  Dr.  David  G.  Wiley 
of  New  York,  Dr.  H.  L.  Bowlby  of  New 
York,  and  Dr.  Frank  J.  Niles  of  Syracuse. 
They  announce  that  Ohio  headquarters 
will  be  opened  immediately  and  the  cam- 
paign launched  in  the  near  future. 

F.  B,  O.  to  Distribute 
Costly  European  Film 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  10. — “Messalina”, 
said  to  be  the  most  costly  picture  ever 
made  in  Europe,  and  produced  by  Enrico 
Gauzzoni,  director  of  “Quo  Vadis”  and 
“Julius  Ceasar”  will  be  distributed  by  F. 
B.  O. 

Twelve  thousand  persons  are  said  to 
take  part  in  the  picture.  F.  B.  O.  is  send- 
ing for  the  chariots  used  in  the  racing 
scenes  and  plans  one  of  the  most  unusual 
and  high  powered  exploitation  campaigns 
ever  put  over  in  this  country. 


“It  is  the  biggest  surprise  I ever  had 
in  my  life,”  Mr.  Handy  said.  “We  based 
our  whole  fight  on  the  contention  that 
the  suits  were  not  brought  by  the  princi- 
pal parties  at  interest,  in  that  the  indi- 
vidual music  companies  had  assigned 
their  rights  over  to  the  American  Society 
of  Composers,  Authors  and  Publishers, 
thereby  making  the  filing  of  the  suits 
contrary  to  the  federal  statutes.  This 
point  was  not  mentioned  in  the  decision 
of  the  court. 

“We  are  not  one  whit  disheartened  and 
intend  to  appeal  to  the  circuit  court  of 
appeals  and  the  United  States  supreme 
court,  if  necessary.  ‘Music  tax’  suits 
have  been  decided  in  other  courts  be- 
fore, but  never  has  our  point  been  brought 
up  previously — and  it  still  hasn’t.” 

Award,  $250  in  Each  Case 

In  each  case  $250  and  $100  attorneys’ 
fees  were  awarded  by  the  court,  more 
than  one  case  being  filed  against  an  ex- 
hibitor in  several  instances. 

The  plaintiffs  were:  Leo  Feist,  Inc., 
Jerome  H.  Remick  & Company,  Irving 
Berlin  and  Broadway  Music  Company. 

The  defendants  were:  “Rube” 'Finkle- 
stein,  Gillham  theatre,  Kansas  City;  Cap- 
itol Enterprises,  Gladstone  theatre,  Kan- 
sas City;  H.  H.  Barrett,  Colonial  thea- 
tre, Kansas  City;  A.  K.  Boussad,  World- 
in-Motion,  Kansas  City;  Mrs.  Lucy 
Weaver,  Mozart  theatre,  Kansas  City; 
Stockdale  Brothers,  Empire  theatre,  Kan- 
sas City;  A.  M.  Eisner,  Broadmour  the- 
atre, Kansas  City;  J.  T.  Wilson,  Queens 
theatre,  Kansas  City. 

The  decision  does  not  effect  suits  pend- 
ing in  the  state  of  Kansas,  as  only  Kan- 
sas City,  Mo.,  theatres  were  represented. 

Here  Is  the  Decision 

The  courts  decision  in  full: 

The  above  entitled  cases  were  heard  together 
by  agreement.  At  the  first  hearing  in  February. 
1924,  the  defendants  asked  leave  to  amend  their 
answers  to  set  up  a special  defense  which  was 
forecast  in  the  testimony.  This  was  permitted, 
but  in  order  to  afford  plaintiffs  opportunity  to 
meet  the  same,  the  hearing  was  continued  to 
March  3.  1924. 

The  same  defenses  in  general  were  pleaded 
and  asserted  in  all  cases.  It  was  conceded,  how- 
ever. that  to  some  the  special  defense,  to  which 


reference  will  be  made  hereafter,  did  not  apply. 

All  the  questions  involved  in  this  controversy 
have  been  passed  upon  by  the  courts  heretofore: 
By  Thompson,  district  judge  for  the  Eastern 
district  of  Pennsylvania  in  Harms,  et  al  vs. 
Cohen;  by  Garland,  acting  district  judge  for  the 
district  of  Colorado,  in  Irving  Berlin,  Inc.,  vs. 
the  Edelweiss  Cafe  & Investment  Company;  by 
Learned  Hand,  district  judge  for  the  ‘Southern 
district  of  New  York  in  Fred  Fisher,  Inc.,  vs. 
Charles  Dillingham,  et  al;  and  by  Cochran,  dis- 
trict judge  for  the  eastern  district  of  South 
Carolina,  in  Witmark  & Sons  vs.  Pastime  Amuse- 
ment Company,  the  foregoing  decisions  being 
predicated,  in  whole  or  in  part,  upon  the  princi- 
ples laid  down  by  the  supreme  court  of  the 
United  States  in  Herbert,  et  al.  vs.  the  Shan- 
ley  Company,  242  U.  S.  .591.  and  Westermann 
Company  vs.  Dispatch  Printing  Company,  249 
U.  S.  100.  Additional  cases  might  be  cited,  but 
the  foregoing  sufficiently  cover  the  issue.  Judge 
Cochran  in  the  Witmark  case  has  considered  ex- 
haustively all  the  general  matters  of  defense 
urged  in  the  case  at  bar.  His  opinion  is  the 
highest  decree  able  and  illuminating.  I am  in 
entire  agreement  with  all  his  conclusions  and  the 
matter  has  by  him  been  so  well  and  compre- 
hensively stated  that  it  is  unnecessary  to  attempt 
further  elucidation.  It  remains  only  to  consider 
the  special  defense  urged  in  the  instant  cases, 
and  this  was  that  the  defendants  had  received 
an  implied  license  from  plaintiffs  to  play  their 
copyrighted  music  through  the  receipt  of  copies 
of  music  and  letters  urging  that  the  same  should 
be  played  in  defendants’  places  of  amusement. 
In  cases  Number  251-314-479-455-459-464-458-465- 
461  and  462,  either  no  testimony  at  all  was 
offered  in  support  of  this  defense,  or  the  evi- 
dence fell  far  short  of  supporting  it.  In  all 
of  these  cases  in  which  any  evidence  was  offered, 
tending,  even  remotely,  to  establish  the  license 
pleaded,  it  was  too  indefinite  and  uncertain  to 
contain  any  probative  value.  In  one  case  alone,. 
No.  460.  Irving  Berlin,  Inc.,  vs.  H.  H.  Barrett, 
letters  were  produced  from  the  plaintiffs  from 
which  three  of  the  four  numbers  involved  in  the 
bill  of  complaint  were  referred  to.  The  last  of 
such  letters  was  received  by  the  defendant  in 
or  about  February,  1923.  At  that  time  this  de- 
fendant was  licensed  by  the  American  Society  of 
Authors,  Composers  and  Publishers,  which  license 
was  cancelled  May  25,  1923.  During  the  exis- 
tence of  that  license  the  defendant,  of  course,  was 
entitled  to  play  the  compositions  of  the  plaintiff. 

Defendant  Is  Notified 

But,  conceding  to  this  defense  all  the  merit 
which  the  most  liberal  construction  of  the  testi- 
mony would  permit,  it  would  still  be  unavailable 
under  the  situation  disclosed  by  the  testimony 
as  a whole.  On  June  7,  1923,  plaintiff*  caused 
to  be  sent  to  this  defendant  a letter  specifically 
notifying  this  defendant  that  he  must  strictly 
avoid  the  rendition  or  performance  of  any  musi- 
cal composition  copyrighted  by  any  member  of  the 
society;  that  disregard  of  this  notice  would  be 
followed  promptly  by  suits  of  infringement.  This 
(Continued  on  folloiLHng  page) 


Handy  to  T ake  Cases  to 
High  Court  If  Necessary 

Damages  and  Attorney  Fees  Totaling  $4,200\Are 
Awarded  Against  Exhibitors 

{Special  to  Exhibitors  Herald) 

KANSAS  CITY.  MO.,  June  10. — Western  Missouri  and  Kansas  City, 
Mo,,  exhibitors  figuratively  were  stunned  on  last  Friday  by  a long  awaited 
decision  in  a test  “music  tax”  case  before  Judge  Arba  S,  VanValkenburgh 
in  the  federal  court  here. 

Damages  and  attorneys’  fees  in  twelve  decrees,  amounting  to  $4,200, 
were  awarded  against  eight  exhibitors,  whose  cases  were  tried  jointly 
against  four  music  companies,  members  of  the  American  Society  of  Com- 
posers, Authors,  and  Publishers. 

Principal  Point  at  Issue  Not  Mentioned  in  Decision 
The  decision  comes  as  a termination  of  two  years’  tireless  work  on 
the  part  of  the  exhibitors  and  was  a crushing  blow.  However,  the  principal 
point  at  issue — the  contention  upon  which  Samuel  A.  Handy,  attorney  for 
the  exhibitors,  hoped  for  victory, — was  not  mentioned  in  the  written  de- 
cision of  Judge  VanValkenburgh,  therefore  leaving  a bright  ray  of  hope, 
according  to  Mr.  Handy,  for  an  appeal. 
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Jap  Faction  Seeks  Boycott  of 
American  Photoplays 

Barring  Films  Suggested  as  First  Move  in  Protest  Against 
Government  Exclusion  Act 

IF  the  “ronin,”  which  literally  translated  means  “political  ruffians,”  have 
their  way  in  Japan,  American  motion  pictures  will  be  boycotted  in  that 
country.  That  is  one  of  the  first  demands  made  by  the  faction  whose 
demonstrations  in  protest  against  the  American  exclusion  act,  have  re- 
sulted in  the  closing  in  Tokio  of  theatres  showing  the  product  of  U.  S. 
film  concerns.  Exhibitors  have  announced  that  no  American  films  will 
be  shown  after  July  1.  German  pictures  will  supplant  the  American 
product. 


That  the  demand  for  a boycott  of 
American  pictures  has  had  a telling  ef- 
fect on  the  film  business  in  Tokio  is  in- 
dicated in  a cable  stating  that  Tom  D. 
Cochrane,  Far  East  representative  for 
Famous  Flayers-Lasky  Corporation,  had 
arrived  in  Tokio  from  Kobe  for  the  pur- 
pose of  closing  the  company’s  office  in  the 
former  city  owing  to  the  slump  in  trade. 

An  article  published  in  the  Japanese 
paper,  Osaka  Nichi-Nichi  Shimbun,  con- 
veys some  conception  of  the  strong  feel- 
ing which  has  arisen  against  the  further 
exhibition  of  American  films.  Translated, 
it  reads: 

^ 

“A  Plan  for  Anti-America; 

“America  Is  Now  Spoiling  the  Public 
Amusement  in  Japan. 

“Prohibition  of  American  Films  to  be 
Imported  to  Japan. 

“Yearly  Cost  Y6, 000, 000. 

“Are  vou  going  to  talk  with  about 
the  Anti-America?  Well,  nothing  is  more 
unreasonable  than  the  Anti-Japanese 
movement  in  America.  We  can  not  but 
wonder  why  such  a movement  is  taken 
place  in  America  where  righteousness  and 
freedom  are  so  loudly  talked. 

“Let  us  repay  them  by  making  the 
Anti-Americans  movement.  To  com- 
mence it  in  motion  picture  business  first. 
Yes,  it  is  a wonderful  idea.  That  is  just 
what  I was  going  to  talk  about.  Well,  we 
can  probihit  to  import  films  from  Amer- 
ica, positive  and  negative,  and  the  ma- 
chines too.  Let  us  drive  out  all  American 
films  from  the  theatres  in  Japan,  and  sub- 
stitute with  Japanese  films.  Then  we 
shall  be  able  to  see  some  excellent  Japan- 
ese films,  because  the  more  effort  must 
have  the  better  effect.  Then  we  can  keep 
our  money  in  Japan  to  some  degree.  The 
total  in  money  to  be  paid  for  all  the 
American  films  will  amount  to  about 
Y6,000,000  in  a year. 

“As  you  know,  Shochiku  and  Nikatsu 
and  many  small  films  import  American 
films.  But  these  are  secondard  to  say.  Uni- 
versal, United  Artists,  Paramount  and 
Fox,  who  have  their  own  branches  in 
Japan.  Why  do  they  open  branches  in 
Japan?  It  is  because  they  can  get  more 
money  in  the  branches  than  to  sell  their 
pictures  to  Japanese  companies.  Uni- 
versal was  the  first  to  open  a branch  in 
Japan.  Now  there  are  four  branches  and 
they  get  a great  deal  of  money  from  the 
Japanese  public.  Though  not  directly 
from  the  public,  it  seems  to  me,  that  a 
Yankee  stands  in  front  of  the  theatre  and 
gets  money  from  the  public. 

5k  4^  4= 

“I  felt  this  so  deeply  when  I rented 
films  from  the  United  Artists  for  the 
show  of  Irohaza  Theatre.  So,  I cannot 
be  silent  and  see  the  Anti-Japanese  move- 
ment in  America  now.  Prohibition  of 
American  films  is  only  a small  thing  but 


it  will  be  effective  somehow  against  the 
Anti-American  movement. 

“Moreover,  a little  well  known  picture 
can  not  be  rented  without  paying  the  tre- 
mendous extra  rental.  This  cause  the 
exhibitor  to  charge  the  admission  of  2 yen 
or  3 yen. 

“By  the  above  reason  I strongly  insist 
to  reject  the  American  films.  I hope  all 
the  Japanese  exhibitors  will  give  a deep 
consideration  to  this  matter  and  try  to 
drive  out  all  the  American  films  from 
Japan.” 


Hunt  Stromberg  Signs 
New  Chadwick  Contract 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  10. — The  offices  of 
Chadwick  Pictures  Corporation  announce 
receipt  of  word  from  1.  E.  Chadwick  on 
the  Coast  to  the  effect  that  he  has  signed 
Hunt  Stromberg  to  make  five  more 
specials  for  Chadwick  Pictures. 

Hunt  Stromberg  is  responsible  for  “The 
Fire  Patrol”,  acclaimed  by  many  to  be 
one  of  the  finest  independent  productions 
of  the  year. 


Handy  to  Take  Cases  to  High 
Court  If  Necessary 

(Continued  from  preceding  page) 


letter  contain  exhibits  setting  forth  the  names  of 
all  members  of  the  society.  So  that  defendant 
was  fully  advised  of  his  responsibility  in  the 
premises.  If,  therefore,  any  prior  license  may  be 
conceived  to  have  existed,  that  license  was,  by 
this  notice,  specifically  revoked.  Before  any  ot 
the  infringements  counted  upon  took  place,  and 
liefore  suits  were  brought,  warning  notices  were 
served  upon  all  defendants  herein.  The  plea  ot 
implied  license  therefore  cannot  be  indulged. 

It  appears  from  the  evidence  above  named 
acted  in  concert,  and  have  been  defended  by  the 
same  counsel.  They  have  proceeded  advisedly  on 
the  theory  that  the  demands  of  the  plaintiff  were 
non-inforcible.  They  had  decided  to  contest  the 
right  of  the  plaintiffs  to  collect  a license  fee  on 
general  and  comprehensive  grounds  and  were  la- 
boring under  no  misapprehension  that  they  were 
licensed  to  play  these  compositions  in  their  places 
of  amusement  because  of  implied  licenses  so  to 
do.  In  the  prosecution  of  these  cases  counsel 
for  the  plaintiffs  have  been  put  to  much  labor  and 
sustained  effort.  Numerous  motions  and  pleas 
have  been  filed  and  urged.  Depositions  have  been 
taken  and  exhaustive  briefs  have  been  filed. 
Counsel  on  both  sides  have  spared  no  pains  to 
present  both  facts  and  law  as  fully  and  com- 
pletely as  possible.  The  finding  must  be  for  the 
plaintiffs  in  all  cases. 

While  I am  convinced  that  the  actual  damage 
suffered  has  not  been  great,  nevertheless,  the  law 
was  intended  strictly  to  preserve  the  integrity  of 
copyrights,  and  by  it  I am  constrained  to  hold 
that  the  court  has  no  discretion  to  award  less 
than  the  minimum  of  $2.50  in  each  case.  Fur- 
thermore, under  the  circumstances  above  stated 
the  court  must  allow  a reasonable  attorney’s  fee, 
and  in  view  of  the  labor  to  which  plaintiffs’  coun- 
sel has  been  put,  I feel  that  a fee  of  $100  in 
each  case  is  neither  unreasonable  nor  unjust.  De- 
crees. therefore,  may  be  prepared,  awarding  dam- 
ages and  attorneys’  fees  as  above  indicated. 


Metro-Goldwyn  Holds 
Middle  West  Meeting 

Combine  Managers  in  Chicago 
Middle  West  and 
South  Attend 

The  first  sales  convention  of  the  com- 
bined Metro-Goldwyn  forces  in  the 
Middle  West  and  South  was  held  at  the 
Congress  hotel,  Chicago,  June  9 and  10. 
E.  M.  Saunders  and  James  R.  Grainger 
presided  over  the  gathering  held  for  the 
purpose  of  discussing  the  product  and 
to  outline  a general  sales  plan. 

Harmony  Will  Exist 

One  of  the  points  most  emphasized  in 
the  meeting  was  the  fact  that  there  was 
no  more  Metro  and  no  more  Goldwyn — 
it  is  all  Metro-Goldwyn  and  there  is  to 
be  the  utmost  harmony  between  the 
members  of  the  old  organizations.  Louis 
B.  Mayer  addressed  the  gathering,  assur- 
ing those  present  of  worthy  product  and 
indications  are  that  the  home  office  pub- 
licity and  exploitation  forces  are  mapping 
out  a campaign  of  unusual  service  to  the 
exhibitors. 

In  addition  to  the  above  named  and 
P.  J.  Garyn,  Tom  Connors  and  Eddie 
Bonus,  the  following  district  and  branch 
managers  attended: 

S.  A.  Shirley  of  the  Chicago  territory; 
W.  C.  Sachmeyer  of  Cincinnati  and  C. 

E.  Kessnich  of  Atlanta;  L.  Rozelle,  Chi- 
cago; S.  Shurman,  Milwaukee;  Jos.  Klein, 
Cincinnati;  J.  J.  Burke,  Jr.,  Atlanta;  C. 
J.  Briant,  New  Orleans;  L.  Bickel, 
Dallas;  C.  T.  Lynch,  Omaha;  C.  E.  Almy, 
Cleveland;  L.  Sturm,  ’Detroit;  W.  Wil- 
man,  Indianapolis;  A.  H.  Fischer  of 
Minneapolis;  W.  E.  Banford,  Des  Moines; 
L.  B.  Metzger,  Kansas  City  and  C. 
Werner,  St.  Louis. 

Convention  on  West  Coast 

At  San  Francisco  beginning  Monday, 
June  16th,  Mr.  Saunders  and  Mr. 
Grainger  will  meet  with  the  following 
Western  District  Managers  and  Branch 
Managers:  J.  E.  Flynn  of  San  Francisco; 
H.  Lustig  of  Los  Angeles  and  C.  Steam, 
Seattle;  L.  Amacher,  Portland;  F.  P. 
Brown,  Denver;  G.  L.  Cloward,  Salt 
Lake;  B.  F.  Rosenberg,  Los  Angeles  and 

F.  W.  Voigt,  San  Francisco. 

Sir  James  Barrie  to 
Name  Actor  Who  Will 
Play  in  ** Peter  Pan** 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  10.— Sir  James  M. 
Barrie  is  to  choose  the  player  who  will 
be  seen  in  the  title  role  of  the  motion 
picture  version  of  his  play  “Peter  Pan.” 

This  has  been  announced  by  Jesse  L. 
Lask}^  vice-president  of  Famous  Play- 
ers-Lasky  Corporation,  which  will  pro- 
duce the  picture  this  summer.  Mr. 
Lasky,  accompanied  by  Mrs.  Lasky 
will  sail  on  the  Berengaria  Wednesday  to 
confer  with  novelist  and  dramatists  re- 
garding the  purchase  of  new  material  for 
the  screen. 

Mr.  Lasky  is  taking  with  him  Willis 
Goldbeck’s  finished  script  of  the  film  ver- 
sion of  “Peter  Pan”  to  show  to  Barrie. 
He  also  is  taking  with  him  screen  tests 
of  everybody  in  motion  pictures  who  has 
been  considered  for  the  part.  These  tests, 
which  were  made  by  Herbert  Brenon, 
who  will  produce  the  picture,  will  be 
shown  to  Barrie  in  London,  so  that  he 
can  make  his  selection  of  the  player  who 
he  thinks  is  best  fitted  to  interpret  the 
role  made  famous  on  the  stage  by  Maude 
Adams.  Tests  were  gathered  over  a pe- 
riod of  several  months  and  range  from 
the  foremost  screen  stars  to  the  least 
known  players  in  motion  pictures. 
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Harry  Berman 
Well  Again 


NEW  YORK,  June  10.— Exhibitor 
friends  of  Harry  M.  Berman,  general 
manager  of  exchanges  for  F.  B.  O.,  will 
be  pleased  to  hear  that  he  has  fully  re- 
covered from  his  recent  operation  and  is 
back  at  the  desk,  after  convalescing  at 
Atlantic  City.  He  will  attend  the  F.  B.  O. 
sales  conference  in  Chicago  this  week-end. 


Stanley  Company  Head 
On  Tour  of  Continent 

(Special  to  Exhibitors  Herald-) 

NEW  YORK,  June  10.— Jules  E. 
Mastbaum,  president  of  the  Stanley  Com- 
pany of  America,  sailed  from  New  York 
last  week  on  the  Majestic  for  Europe. 
He  was  accompanied  by  his  wife  and  his 
three  daughters. 

The  trip  is  to  be  the  most  extensive 
he  has  made  in  years,  and  while  it  will 
be  more  in  the  nature  of  a business 
rather  than  vacation  trip  Mr.  Mastbaum 
intends  to  make  a close  observation  of 
foreign  conditions  in  regard  to  the  indus- 
try. 


Edwin  C.  Hill  Promoted; 
T.  Talley  Is  Successor 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  10.— William  Fox 
announces  that  Edwin  C.  Hill,  recently 
editor  of  Fox  News,  has  been  appointed 
to  an  important  executive  post  on  the  Fox 
production  staff. 

Truman  H.  Talley,  former  foreign  edi- 
tor of  the  news  reel,  and  also  a news- 
paper writer,  is  to  succeed  Hill  as  di- 
rector-in-chief of  Fox  News. 


Make  Mining  Film 

WASHINGTON,  D.  C.— “When  a Man’s  a 
Miner”,  a story  of  safety  in  the  coal  mines  is  the 
latest  addition  to  the  series  of  industrial  films 
prepared  by  the  Department  of  the  Interior.  The 
film  was  presented  to  the  Bureau  of  Mines  by 
Stuyvesant  Peabody,  of  Chicago. 


Showmen  V oice  Approval  of 
“New  Pictures”  Department 

Theatre  Men  State  New  Service  Gives  Them  Facts 
Required  for  Booking — Kansas  City  Exhibitor 
Head  Tells  ‘What  We  Want  to  Know’’ 

That  the  Herald  not  only  has  taken  the  proper  action  in  discarding  its 
jDrofessional  review  department  but  also  has  met  exhibitor  booking  require- 
ments squarely  in  its  “New  Pictures”  and  “Service  Talks  on  Pictures”  pages 
is  the  gist  of  additional  letters  received  this  week  from  showmen  com- 
menting on  the  innovation. 

Say  Picture  Information  Is  Essential  Requirement 
Picture  information,  exhibitors  agree,  is  the  essential  requirement  of 
the  exhibitor  in  booking.  Given  this,  say  several  in  their  comments,  the 
showman  is  in  a better  position  to  decide  as  to  a picture’s  suitability  for 
his  clientele  than  when  dependent  upon  mere  reviewers’  opinions  as  to  the 
picture’s  merit.  In  none  of  the  letters  received  has  argument  been  ad- 
vanced to  sustain  the  claim  that  any  critic’s  review  is  of  value. 


A.  M.  Eisner,  president  of  the  Motion 
Picture  Theatre  Owners  of  Kansas  Cit3L 
Mo.,  is  one  of  those  who  sanction  dis- 
continuance of  the  review  department 
and  approve  the  service  inaugurated  by 
the  Herald  at  the  time  of  its  abandon- 
ment. 

Tells  “What  We  Want  to  Know” 

Mr.  Eisner  says  : 

“Allow  me  to  congratulate  you 
on  your  newly  adopted  policy  of 
reviews.  What  we  exhibitors  want 
to  know  is,  not  so  much  what  a 
man  might  think  of  the  technical- 
ities of  a picture,  hut  what  kind  of 
a picture  it  is.  Will  it  be  the  type 
of  production  for  my  patrons  or 
not?  That’s  what  we  want  to 
know.” 

The  form  of  information  presentation 
worked  out  for  the  “New  Pictures”  de- 
partment, giving  all  production  and  story 
facts  compactly  and  in  convenient  form, 
was  evolved  from  preciseh'  these  con- 
siderations. 

“Suits  Me,”  Says  Vetter 

That  the  “New  Pictures”  department 


Jacqueline  Logan  who  will  star  in  four 
pictures  for  Hodkinson  release.  “The 
House  of  Youth”  will  be  the  first.  Re- 
gal is  producing  them. 


w'ill  be  much  more  satisfactory  than  the 
discarded  review  section  is  the  opinion 
also  of  Ernest  Vetter,  Majestic  theatre, 
Homer,  Mich.,  who  writes: 

“Wish  to  commend  your  stand 
in  regard  to  the  review  system.  I 
think  the  new  department  of  “New 
Pictures”  will  be  much  more  satis- 
factory. It  suits  me. 

“The  HERALD  is  a great  help 
to  me,  especially  the  ‘What  the 
Picture  Did  for  Me’  department.” 

Mention  of  the  report  department  is  a 
distinguishing  characteristic  of  letters 
dealing  with  the  review  decision,  indicat- 
ing thorough  familiarity  with  the  prev- 
alent variance  between  professional  es- 
timates and  box  office  performance. 

Reviews  “Waste  of  Space” 

The  report  section  is  mentioned  also 
by  Robert  L.  Anderson,  Olympic  theatre. 
Forks,  Washington,  in  his  letter  which 
follows: 

“The  review  department  never 
worried  me  any.  It  is  the  only 
thing  that  I seldom  read.  I simply 
considered  it  a waste  of  space. 

“How  can  any  one  (no  matter 
how  wise)  in  Chicago  or  New 
York  tell  how  a picture  will  go  out 
here?  A synopsis  is  what  I really 
want,  and  I think  other  exhibitors 
feel  the  same.  Other  information 
will  help. 

“Everyone  knows  the  type  of 
picture  that  fits  best  with  his 
patrons.  If  the  story  fits  the  type 
you  want,  and  the  star  is  good,  the 
picture  is  a good  bet.  Next  read 
the  reports  in  ‘What  the  Picture 
Did  for  Me’  and  if  it  has  gone  over 
good  in  a dozen  other  places  it  is 
sure  to  he  a winner.” 

Paramount  Executives 
Elected  to  ‘^Pep  Club** 

(Special  to  Exhibitors  Hemld) 

NEW  YORK,  June  10.— The  Para- 
mount Pep  Club,  composed  of  employes 
of  the  Famous  Players-Lasky  organiza- 
tion, has  elected  Messrs.  Jesse  L.  Lasky, 
S.  R.  Kent,  E.  E.  Shauer  and  E.  J.  Kud- 
vigh  honorary  vice-president  and  Eugene 
J.  Zukor,  former  active  president,  has 
been  elected  honorary  chairman  of  the 
board  of  governors. 

Silver  membership  cards  have  been  pre- 
sented to  the  above  named  with  due  cere- 
monjL  Adolph  Zukor  has  been  honorary' 
president  since  the  inception  of  the  club. 
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Left  to  right:  Del  Goodman,  Fox  representative  at  Kobe,  Japan;  L.  M.  Rubens, 
former  president  Illinois  M.  P.  T.  O.  and  Mrs.  L.  M.  Rubens.  While  on  another 
of  his  globe-trotting  expeditions  Mr.  Rubens  was  entertained  in  Batavia,  Dutch 
East  Indies,  by  Walter  Hutchinson,  local  Fox  representative;  in  Kobe  by  Del 
Goodman  and  George  Forman  of  the  Fox  Manila  office  and  in  Tokyo  by  the  Fox 
representative,  W.  S.  Kingsbury. 

Old  Metro  Studio  Closes  With 
Coogan  Production 

Property  to  Be  Divided  Into  City  Lots — fVomen's  Clubs 
Meet  and  Discuss  Film  Censorship 
By  HARRY  HAMMOND  BEALL 

Hollywood,  June  lO: — The  historic  Metro  studios  of  Hollywood 
are  singing  their  swan  song  this  week,  with  the  final  activity  con- 
sisting of  the  cutting  and  titling  of  Jackie  Coogan’s  latest,  “Little 
Robinson  Crusoe.”  By  the  time  this  item  appears  in  print  the  diminutive 
star’s  troupe  and  business  staff  will  have  closed  their  offices  at  the 
Cahuenga  avenue  plant,  and  one  of  the  most  valuable  pieces  of  real  estate 
in  Hollywood  will  be  at  the  mercy  of  efficient  sub-dividers.  Jackie’s  next 
picture  will  be  made  at  the  Metro-Goldwyn-Mayer  studios  in  Culver  City, 
where  all  of  the  companies  represented  in  the  recent  merger  are  concentrat- 
ing production.  Scores  of  the  screen’s  greatest  successes  were  made  at 
the  Hollywood  Metro  studios  during  their  hey-day. 


A UTHOR  against  author  lined  up  in  a 
heated  censorship  debate  here  this  week 
before  the  biennial  conclave  of  the  General 
Federation  of  Women’s  Clubs  at  the  Phil- 
harmonic auditorium.  And  both  the  prota- 
gonist and  antagonist  of  censorship  were 
film  producers.  Rupert  Hughes  in  his  mas- 
terly way  pointed  out  its  evils,  while  Gene 
Stratton  Porter  claimed  to  see  need  for 
official  supervision  of  pictures  to  eliminate 
salacious  tendencies.  Because  Major 
Hughes  has  the  nerve  to  talk  “straight  from 
the  shoulder,’’  it  is  possible  he  may  be 
made  the  target  of  one  or  more  adverse 
resolutions,  while  Mrs.  Porter  may  have 
diplomatically  increased  the  sale  of  her  best 
sellers. 

* * * 

Speaking  of  authors  brings  to  mind  the 
fact  that  Harold  Bell  Wright  is  still  in 
Hollywood.  He  has  been  here  in  daily  con- 
ferences with  Sol  Lesser  working  on  the 
script  for  “The  Mine  With  the  Iron  Door,” 
the  next  Wright  story  to  be  filmed  by  Prin- 
cipal Pictures  Corporation.  Sol  must  have 
made  a nice  piece  of  change  out  of  “When 
a IMan’s  a ]\Ian.”  his  last  H.  B.  W.  film, 
and  he  deserved  to,  for  Sol  is  a producer 
who  plays  ball  all  the  way  down  the  line. 


whether  it  be  exhibitor,  author,  player  or 
newspaperman. 

* * * 

Has  J.  K.  McDonald  turned  director? 
That  is  the  question  that  has  been  asked  in 
Hollywood  this  past  week.  “Boy  O’  Mine,” 
directed  by  William  Beaudine,  chosen  by  a 
well  known  authority  as  number  eight  in 
the  list  of  big  features,  played  at  Loew’s 
State  and  almost  every  press  notice  referred 
to  it  only  as  J.  K.  McDonald’s  production, 
with  no  mention  of  Beaudine. 

* * * 

Norbert  Lusk  is  once  more  a Califor- 
nian.  After  an  absence  of  several  years  in 
New  York  he  has  come  back  to  Culver  City 
to  direct  the  publicity  destinies  of  the 
Thomas  H.  Ince  studio.  He  fills  the  shoes 
of  “Art”  McLennan,  who  resigned  sometime 
ago  to  go  into  business  for  himself. 

* * * 

The  Ince  plant,  by  the  way,  is  due  to  be 
humming  with  activity  soon.  Lambert 
Hillyer  is  making  “Barbara  Fritchie”  with 
Florence  Vidor  and  Eddie  Lowe  for  Hod- 
kinson  release  at  present.  Hunt  Stromberg 
has  both  his  Priscilla  Dean  and  Harry 
Carey  companies  there ; Arthur  Beck  is 
about  due  to  start  shooting;  Major  Maurice 


Campbell  has  taken  up  production  headquar- 
ters there,  and  last  but  not  least  John  Grif- 
fith Wray  is  all  primed  to  start  firing  on 
“Christine  of  the  Hungry  Heart.”  This 
will  wind  up  Ince’s  last  contract  with  First 
National,  after  which  he  has  six  more  to 
shoot  under  this  year’s  contract.  Then  of 
course  there’ll  be  the  Charles  Ray  pic- 
tures for  Pathe  distribution,  and  possibly 
another  rental  company  or  two.  Produc- 
tion manager  Wray,  by  the  way,  has  dele- 
gated part  of  his  executive  duties  to 
Homer  Boushey,  formerly  of  Universal,  in 
order  to  have  his  decks  clear  for  “Chris- 
tine.” * * * 

Ben  Jackson  is  now  in  full  swing  at  the 
managerial  helm  at  the  Fox  studios.  He 
recently  replaced  Fred  Kley.  Of  course 
Sol  Wurtzel  is  still  the  big  chief,  and  Henry 
Dunn,  a mighty  likeable  young  chap,  Will- 
iam Fox’s  brother  in  law,  is  here  to  aid  in 
production  activities. 

* * * 

Two  big  events  happened  this  week  in 
the  Harold  Lloyd  family.  The  baby  was 
christened  Mildred  Glorian,  and  Mrs. 
Lloyd  (Mildred  Davis)  announced  her  in- 
tention of  returning  to  the  screen.  “Alice 
in  Wonderland”  will  be  made  into  a com- 
edy drama  as  her  return  vehicle. 

* * * 

Thomas  H.  Ince’s,  “The  Galloping  Fish” 
had  its  premiere  here  at  the  Rialto  theatre 
last  week.  It  was  indeed  a gala  event  as 
all  Angeleno  first  nights  are.  Syd  Chaplin, 
Louise  Fazenda,  Ford  Sterling,  Lucille 
Ricksen,  Chester  Conklin  and  last  but  not 
least,  “Freddy,”  the  seal,  are  stellar  mem- 
bers of  the  cast.  Del  Andrews  directed  the 
Frank  Adams  story. 

^ ^ 

J.oiCK  Kearns,  fistic  campaign  manager 
for  the  heavyweight  champ,  is  in  New  York 
with  a print  of  Jack  Dempsey’s  initial  “Fight 
and  Win”  pictures  being  produced  at  Uni- 
versal. In  the  meantime.  Jack  is  working 
on  others  of  the  series  and  in  between  times 
is  giving  boxing  exhibitions  for  charity. 

* * * 

“Bob”  Vignola  has  returned  from  a fly- 
ing trip  to  Chicago  where  he  journeyed  to 
view  a stage  performance  of  “Sun-up,” 
which  is  to  be  one  of  his  early  productions 
for  M-G-M.  Vignola  left  Los  Angeles  one 
Sunday  and  was  back  the  next.  He  has 
taken  up  his  residence  in  Hollywood. 

* * =1: 

It’s  becoming  the  fashion  for  authors  and 
scenarists  to  come  to  Hollywood  to  wit- 
ness the  filming  of  their  stories.  The  most 
recent  arrival  of  this  class  is  Margaretta 
Tuttle  who  is  responsible  for  “Feet  of  Clay” 
which  Cecil  B.  De  Mille  is  now  transferring 
to  film.  Mrs.  Tuttle  will  remain  in  the 
city  until  the  completion  of  the  picture. 

★ 

jMonta  Bell  has  moved  into  his  offices  at 
the  Metro-Goldwyn-Mayer  studios,  follow- 
ing his  return  from  New  York,  where  he 
witnessed  the  premiere  of  “Broadway  After 
Dark,”  his  first  pictorial  triumph.  He  ex- 
pects to  begin  work  on  his  initial  picture 
under  his  new  contract  shortly. 

* * * 

Walter  Hiers  is  riding  the  Pullmans  to 
IManhattan  to  complete  the  details  for  his 
new  comedy  starring  contract  with  Educa- 
tional. Upon  his  return  he  will  start  mak- 
ing his  two  reel  fun  fests  at  the  Christie 
studio. 

* * * 

Hunt  Stromberg  is  personally  co-direct- 
ing with  Jerome  Storm  on  “The  Siren  of 
Seville.”  He  is  so  hopped  up  with  the 
prospects  of  the  picture  that  he  can’t  keep 
away  from  the  set,  despite  how  many  hours 
he  has  burned  the  midnight  oil  the  night 
before. 


Russell  Joins  Paramount 

NEW  YORK. — John  Russell,  author  of  “Where 
the  Pavement  Ends,“  has  been  added  to  the 
scenario  staff  of  Famous  Players  Long  Island 
Studio. 
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in 

Pictures 

of  Exhibitors  Herald 

k 

the  Camera 

Issue  of  June  21 

Thomas  Meighan,  Paramount’s  popu- 
lar star,  poses  with  Booth  Tarking- 
ton,  who  wrote  “Whispering  Men,” 
an  original  story  now  being  adapted 
and  produced  as  Mr.  Meighan’s  forth- 
coming vehicle. 


Slim  Somerville  does  a 
piece  of  plastic  art  for  the 
Fox  Sunshine  comedy, 
“Unreal  News  Reel  No.  3”. 


Laura  LaPlante,  Universal  pretty  star,  who 
has  just  bobbed  her  hair  for  her  forthcom- 
ing Universal -Jewel  production  “Butterfly” 
a story  written  by  Kathleen  Norris  and 
being  directed  by  Clarence  Brown. 


“Mickey”  Neilan  takes  his  own  life  preserver  along  when 
he  and  his  wife,  Blanche  Sweet,  sail  for  Europe.  Colleen 
Moore,  star  of  First  National’s  “Perfect  Flapper”,  presents 
Blanche  with  a sailor  hat  and  Conway  Tearle,  another 
First  National  player,  wants  to  know  what  the  big  idea  is. 
Mrs.  Tearle  also  sees  them  off  at  Los  Angeles. 


The  cast  of  F.  B.  O.’s  “Telephone  Girl”  series  become  rac- 
ing fans  in  Episode  II.  Here  are  shown  Ralph  DePalma, 
celebrated  auto  race  driver,  together  with  (left  to  right) 
A1  Cooke,  Gertie  Short,  DePalma,  Herman  Raymaker, 
director,  Alberta  Vaughn,  Arthur  Rankin  and  Kit  Guard. 
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Marian  Nixon,  the  winsome  and  appealing  little  Fox 
player,  who  appears  opposite  Tom  Mix  in  “The  Last  of 
the  Duanes.”  She  recently  won  a long  term  contract, 
through  her  excellent  characterizations,  with  the  Fox 
company. 


Betty  Compson  in  Florida,  where  she  is  starring  in  the  Hodkinson 
production  “All  For  Love,”  tries  an  equestrian  stunt  on  an  old  alli- 
gator, after  carefully  ascertaining  if  he  was  nice  and  tame.  This 
particular  ’gator  proved  very  docile. 


Ann  Cornwall  in  one  of  the  costumes  she  wears 
in  a forthcoming  Christie-Educational  comedy. 
She  is  the  new  feminine  lead  with  Bobby  Vernon 
in  a series  of  Vernon  comedies  now  being  pro- 
duced. 
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This  is  labeled  “a  hot  weather  photo”  and  shows  the  First  National 
star,  Sylvia  Breamer,  reposing  on  an  ice  couch  (arranged  for  her  by 
her  press  agent,  Pete  Smith.)  It’s  recommended  if  you  have  those 
hot  weather  blues  and  can’t  go  to  the  sea  shore. 


Claire  de  Lorez,  who  has  the  feminine  “heavy” 
role  in  Hunt  Stromberg’s  production  “The  Siren  of 
Seville”  written  by  H.  H.  Van  Loan  and  to  be 
released  through  Hodkinson  Corporation.  Miss 
Lorez  was  i n “Three  Weeks,”  “Enemies  of 
Women”,  “Bright  Lights  of  Broadway”  and  “Cap- 
tain Fearless”. 


(Above)  President  Albert 
E.  Smith,  of  Vitagraph, 
going  over  “Captain 
Blood”  which  David  Smith 
will  direct  and  in  which 
J.  Warren  Kerrigan  will 
play  the  leading  role. 


( Left ) Willard  Louis 
makes  a good  “Babbitt” 
for  the  Warner  Bros.’ 
adaptation  of  Sinclair 
Lewis’s  popular  novel. 


Hope  Hampton,  who  has  the  feminine  lead  in  the  Asso- 
ciated Exhibitors  production,  “The  Price  of  a Party”. 
This  will  be  Howard  Estabrook’s  first  contribution  to 
Associated  Exhibitors  1924  program. 
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First  National  Honors  Two  of 
Foreign  Department 

E.  Bruce  Johnson  and  Louis  Brock  Dined  by  Employees  — 
Snowden  Summers  Leaves  United  Artists 
By  JOHN  S.  SPARGO 


New  YORK,  June  10 — E.  Bruce  Johnson,  manager  of  the  Foreign 
Department  of  First  National,  sailed  Saturday  on  the  Majestic  on 
a long  tour  of  all  the  foreign  offices  of  his  company.  Just  before 
leaving  a dinner  was  given  at  the  Astor  in  honor  jointly  of  Mr.  Johnson 
and  Louis  Brock,  his  first  assistant.  The  occasion  of  joining  Mr.  Brock  in 
on  the  dinner  was  that  on  May  30th  he  had  signed  a like  contract  with  a 
minister  joining  his  hand  with  that  of  the  co-star  and  saying  words  which 
ended  popular  Mr.  Brock’s  career  of  travelling  in  single  harness.  In  other 
words,  Mr.  Brock  was  married  on  May  30th. 

The  dinner  was  held  at  the  Hotel  Astor  and  H.  H.  Bruenner  acted  as 
toastmaster.  About  fifty  guests  were  in  attendance  being  drawn  from  the 
home  office  force  and  a number  of  district  managers  who  happened  to  be 
in  New  York. 


\/TR.  JOHNSON’S  first  stop  will  be 
in  Great  Britain  where  he  will 
visit  the  ten  exchanges  in  England,  Ire- 
land and  Scotland. 

After  his  visit  in  England,  Mr.  Johnson 
will  go  to  Paris.  There  he  will  join 
Robert  Schless,  representative  of  First 
National  on  the  continent.  With  him  he 
will  study  the  conditions  in  France,  Italy, 
Belgium  and  Portugal,  visiting  the 
branches  and  talking  with  the  local  man- 
agers. His  next  stop  will  be  in  Berlin, 
where  special  attention  will  be  given  to 
the  unusual  conditions  prevailing  in  the 
Central  European  countries. 

Mr.  Johnson  will  visit  Stockholm,  Cop- 
enhagen and  Kristiania  in  the  order 
named.  After  making  a survey  of  con- 
ditions in  the  Scandinavian  countries,  he 
will  return  to  London  for  the  annual 
organization  convention  there  on  August 
8th  and  9th. 

As  in  former  years,  the  chief  purpose 
of  Mr.  Johnson’s  trip  will  be  to  make 
the  foreign  branches  feel  that  the  pro- 
ducing organization  is  squarely  behind 
them  and  to  increase  the  mutual  appre- 
ciation of  each  other’s  problems. 

* * * 

The  Associated  Motion  Picture  Adver- 
tisers were  hosts  on  Thursday  last  to  the 
Theatrical  Press  Representatives  who 
came  in  great  numbers  headed  by  their 
chief.  Wells  Hawks. 

President  Shapiro,  of  the  A.  M.  P.  A. 
presided  at  the  meeting  which  was  dis- 
tinguished by  a wealth  of  speaking  talent 
no  less  than  it  was  by  the  occasion  of 
bringing  the  two  important  groups  of 
publicity  men  from  the  screen  and  stage 
worlds  together. 

Speakers  included  Frank  Lloyd,  pro- 
ducer of  “The  Sea  Hawk”;  F.  C.  Monroe, 
head  of  the  W.  W.  Hodkinson  Corpora- 
tion; John  C.  Flinn,  of  the  same  organi- 
zation, and  Miss  Beulah  Livingston,  pub- 
licity chief  of  the  Talmadge  production 
units. 

Miss  Barbara  La  Marr  was  to  appear, 
but,  as  usual,  did  not  come. 

The  Theatrical  Press  Representatives 
will  return  the  honor  by  acting  as  hosts 
to  the  A.  M.  P.  A.  very  shortly.  Lest 
there  be  too  much  good  feeling,  a base- 
ball game  between  the  two  groups  is  be- 
ing arranged. 

Ch.arles  Moyer,  director  of  advertising 


and  publicity  of  United  Artists,  has  lost 
his  right-hand  man  and  now  will  have  to 
do  some  work  himself  although  he 
stoutly  maintains  he  has  always  been  a 
laborer  worthy  of  his  hire  and  more. 
Snowden  H.  Summers,  who  has  been 
Mr.  Moyer’s  assistant  for  the  past  three 
years,  has  resigned  to  become  editor  of 
the  Bulletin,  a new  daily  paper  about  to 
be  launched  in  New  York  and  which  will 
have  its  premier  on  June  18th. 

Mr.  Summers,  who  was  for  many  years 
connected  with  the  New  York  Evening 
Telegram,  prior  to  its  present  ownership, 
has  now  become  associated  with  FreT 
,erick  W.  Enright  and  Frank  B.  Ftlaherty, 
respectively  publisher  and  general  man- 
ager of  the  New  York  Evening  Bulletin. 

A southerner  by  birth,  Mr.  Summers  is 
a Nebraska  State  University  man,  broke 
into  the  newspaper  game  on  the  Chicago 
Tribune,  and  came  to  New  York  while 
still,  as  he  himself  says,  “very  green  and 
very  cubby.” 

For  fourteen  years  he  was  connected 
with  the  Evening  Telegram  before  its  sale 
by  the  James  Gordon  Bennett  estate  to 
Frank  A.  Munsey.  The  last  twelve  years 
of  this  time  he  occupied  various  execu- 
tive positions.  From  assistant  city  editor 
he  became  telegraph  editor,  then  city  edi- 
tor, and  then  news  editor,  which  desk  he 
held  during  the  World  War,  For  three 
years  he  was  managing  editor  of  the 
Telegram,  which  position  he  held  until  his 
resignation  at  the  time  of  Mr,  Munsey’s 
purchase. 

* * * 

H.^RRY  D.  Buckley,  acting  general  man- 
ager for  Douglas  Fairbanks  and  in  per- 
sonal charge  of  the  exhibition  of  “The 
Thief  of  Bagdad,”  has  announced  two 
more  openings,  one  at  the  Savoy  in  At- 
lantic City,  July  27,  for  a five-weeks  en- 
gagement and  at  the  Woods  theatre  in 
Chicago,  on  Labor  Day.  Plans  are  pretty 
well  set  for  the  road  showing  of  “The 
Thief”  on  a big  scale  with  ten  or  twelve 
companies  that  will  cover  the  country.  If 
the  New  York,  Boston  and  Philadelphia 
runs  are  any  guide  to  the  reception  the 
picture  will  receive  from  the  country  at 
large,  Buckley  has  good  reasons  for  opti- 
mism. 

* * 

Lodijensky,  proprietor  of  the  Russian 
Eagle,  who  once  held  the  rank  of  general 
in  the  Imperial  Russian  Army,  is  now 
appearing  in  the  Gloria  Swanson-Allan 
Dwan  production  for  Paramount,  “A 
Woman  of  Fire.”  This  marks  Lodijen- 
sky’s  debut  in  motion  pictures  and  in  or- 


E.  Bruce  Johnson,  manager  of  First  Na- 
tional’s foreign  department,  who  was 
feted  prior  in  his  departure  for  Europe. 


der  to  make  himself  feel  more  at  home 
in  his  new  surroundings  the  former  gen- 
eral brings  with  him  to  the  studio  each 
morning  three  members  of  the  famous 
Russian  Eagle  orchestra,  who  now  have 
the  job  of  helping  the  general  and  the 
rest  of  the  members  of  the  cast  of  “A 
Woman  of  Fire”  properly  emote. 

sK  * * 

This  week  marks  the  close  of  the 
fourth  year  that  S.  L.  Rothafel  has  di-' 
rected  the  artistic  destinies  of  the  Capitol 
theatre.  It  is  likewise  an  opportune  oc- 
casion to  celebrate  the  tenth  year  of  his 
association  with  the  motion  picture  on 
Broadway.  It  was  Mr.  Rothafel  who  in- 
troduced the  elaborate  presentation  of 
motion  pictures  with  the  co-ordination  of 
a symphonic  orchestra,  ballet  and  solo- 
ists in  each  one  of  Broadway’s  de  luxe 
picture  theatres. 

In  that  decade  the  various  features  of 
this  type  of  entertainment  have  pro- 
gressed to  a state  of  development  as  rep- 
resented by  the  organization  of  the  Capi- 
tol theatre,  with  a symphonic  orchestra 
of  seventy-five — a permanent  ballet  corps, 
a staff  of  soloists  and  musical  presenta- 
tions of  an  elaborate  nature,  such  as  the 
current  revival  of  operatic  tabloids. 

It  is  also  interesting  to  note  that  con- 
current with  the  development  of  the  en- 
tertainment has  been  the  discovery  of 
new  artistic  talent  and  the  schooling  of 
artists  to  whom  the  motion  picture  theatre 
has  proved  a stepping  stone  to  the  con- 
cert, stage  and  grand  opera.  In  Mr. 
Rothafel’s  organization  at  the  Capitol  are 
many  members  who  have  been  associated 
with  him  since  the  beginning  of  his 
career.  Among  these  are  David  Mendoza, 
conductor,  and  several  prominent  mem- 
bers of  tbe  Capitol  Grand  Orchestra,  the 
house  managers,  the  cashiers  and  head 
ushers. 

* ♦ * 

Some  time  ago  we  threatened  to  print 
a picture  of  Martha  Wilchinski,  the 
handsome  and  versatile  young  demon 
press  agent  of  the  Capitol  theatre,  and 
now  she  threatens  to  send  one  to  us  to 
print,  so  we  all  have  something  to  look 
forward  to.  In  a note  which  she  closes 
with  “Yours  while  the  Kleigl  lights 
shine,”  Martha  says: 

“One  of  these  days  I’ll  get  even  with 
you  by  sending  you  my  picture  and  then 
you’ll  be  sorry.” 
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Warring  Exhibitor  Factions 

National  Officials  and  Insurgents  Will  Be  Invited 
To  Attend  State  Convention  in  July  of 
M.  P.  T.  0.  of  New  York 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  10. — It  is  the  general  belief  of  many  of  those  who 
have  most  closely  watched  exhibitor  organization  for  the  past  number  of 
years  that  the  Boston  convention  paved  the  way  for  a reconciliation  of  all 
of  the  warring  factions  and  made  possible  one  strong  cohesive  exhibitor 
body. 

It  is  believed  that  the  plan  under  which  the  M.  P.  T.  O.  A,  has  been 
reorganized  will  so  far  meet  with  the  approval  of  the  state  organizations 
which  seceded  at  Washington  and  Chicago  as  to  make  only  the  extension 
of  an  olive  branch  necessary  to  bring  them  all  together  again. 

Brandt  Offers  Opportunity  to  Adjust  Differences 

While  the  seceders  are  reticent  about  making  overtures  and  those 
in  control  of  the  national  organization  in  the  same  mood,  the  opinion  is 
freely  expressed  here  that  only  an  opportunity  or  proper  provocation  is 
necessary  to  bring  about  a general  get-together.  While  not  admitting  that 
he  has  this  in  mind  in  so  doing  William  Brandt,  president  of  the  Motion 
Picture  Theatre  Owners  of  New  York  State,  will  supply  this  opportunity. 


Three  Theatres 
In  Rock  Island 

(Special  to  Exhibitors  Herald) 

ROCK  ISLAND,  ILL.,  June  10.— 
A.  H.  Blank  Enterprises  of  Des  Moines, 
la.,  has  closed  negotiations  whereby  it 
takes  control 
August  1 on  a 
limited  term  con- 
tract of  the  Fort 
Armstrong,  Spen- 
cer and  Majestic 
theatres  of  this 
city,  owned  by 
Rosenfield,  Hopp 
& Company. 

Blank  is  one  of 
the  original  fran- 
chise holders  of 
First  National 
and  the  news  fol- 
lows closely  the 


Katz  of  Chicago,  also  original  franchise 
holders,  have  taken  over  Mid-West  Thea- 
tres which  includes  35  theatres  in  Illinois 
and  Wisconsin. 

Joseph  Hopp,  nationally  known  ex- 
hibitor leader,  who  has  directed  the  affairs 
of  the  three  theatres,  has  made  no  an- 
nouncement of  his  future  plans. 

NOTE — Rock  Island  is  a city  of  37,000,  and  is 
one  of  the  Quad  Cities  which  combined  represent 
a population  of  nearly  150,000.  The  Fort  Arm- 
strong is  a new  theatre,  which  cost  approximately 
$500,000. 


Smith  Announces  List 

Of  Productions  to  Be 
Released  in  1924~I925 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  10.— At  the  ad- 
journment of  the  general  sales  convention 
in  Chicago,  Albert  E.  Smith  announced 
the  twenty-four  features  that  would  be 
released  by  Vitagraph. 

These  releases  include:  “Captain 
Blood”,  “The  Clean  Heart”,  “The  Be- 
loved Brute”,  “The  Pearls  of  the  Ma- 
donna,” “In  the  Garden  of  Charity,”  “The 
Alibi,”  “Baree,  Son  of  Kazan,”  “The 
Magnificent  Ambersons”,  “Steel  of  the 
Royal  Mounted,”  “The  Road  That  Led 
Home,”  “The  Happy  Warrior,”  “The 
Code  of  the  Wilderness,”  “Behold  This 
Woman.” 

The  last  two  features  named  have  been 
finished  and  will  soon  be  ready  for  sum- 
mer booking. 

Sam  Wood  to  Produce 

On  Free  Lance  Basis 

(Special  to  Exhibitors  Hemld) 

LOS  .\NGELES,  June  10. — Sam  Wood 
has  announced  that  he  is  going  to  stop 
producing  pictures  for  organizations  on 
contract  and  produce  pictures  indepen- 
dently. The  announcement  was  made  by 
the  producer  this  week  at  the  Lasky 
studios  where  he  is  at  work  on  “The 
Female”  starring  Betty  Compson. 

Wood  has  a number  of  stories  available 
for  the  screen  and  is  ready  to  produce 
these  personally  or  to  enter  into  arrange- 
ments with  a producing  organization  to 
make  the  pictures  independently  for  re- 
lease. 


The  New  York  State  convention  will 
be  held  in  Buffalo,  July  7 to  11  inclusive. 
Invitations  have  been  sent  to  President 
O’Toole  of  the  national  organization  and 
to  the  leaders  of  the  seceding  organiza- 
tions in  the  middle  west  and  south,  and 
the  promoters  of  the  Allied  Exhibitors 
Association  recently  formed  in  Chicago, 
to  attend  the  Buffalo  convention. 

Brandt  Issues  Statement 

Mr.  Brandt  announces  that  he  has  ac- 
ceptances from  several  of  these  leaders 
and  it  would  not  be  at  all  surprising  if 
the  Buffalo  convention  took  on  more  the 
aspect  of  a national  than  of  a state  gath- 
ering. 

Said  Mr.  Brandt: 

“Exhibitors  are  getting  more  sense. 
They  are  beginning  to  realize  that  politics 
is  out  if  they  expect  to  accomplish  any- 
thing worthwhile  for  the  benefit  of  their 
branch  of  the  industry.  Our  Buffalo  con- 
vention will  be  a gathering  for  business, 
instruction,  and  pleasure,  with  politics 
out.  We  are  going  to  have  a big  exhibit 
of  accessories  and  some  of  the  most 
prominent  manufacturers  of  accessories 
in  the  industry  have  already  taken  space. 
Our  business  sessions  will  be  devoted  to 
two  hours  each  day  and  during  that  two 
hours  nothing  that  savors  of  political  con- 
niving will  be  tolerated. 

“The  M.  P.  T.  O.  N.  Y.  have  been  out 
of  the  national  organization  since  the 
Washington  convention  and  have  been 
able  to  function  constructively  in  a very 
satisfactory  manner.  We  have  accom- 
plished a lot  and  we  are  going  to  do  a 
lot  more.  We  would  be  glad  to  have  ex- 
hibitors from  all  over  the  country  come 
to  Buffalo  to  see  what  we  have  done  and 
how  we  operate.  I have  extended  invita- 
tions to  prominent  exhibitors  all  over  the 
United  States,  many  of  them  the  recog- 
nized exhibitor  leaders,  and  have  assur- 
ance from  a number  of  them  that  they 
will  be  present.  I have  sent  out  these 
invitations  regardless  of  affiliations  or  of 
any  pro  or  anti  feeling.” 

O’Toole  May  Attend 

President  M.  J.  O’Toole  of  the  M.  P. 
T.  O.  A.  when  asked  if  he  had  accepted 
the  invitation  to  attend  the  Buffalo  meet- 
ing, said: 

“I  have  been  invited  to  the  Buffalo  con- 
vention and  will  likely  attend  if  I am  able 
to  do  so.  I do  not  know  at  this  time  just 


what  my  commitments  will  be  for  that 
time  but  if  they  do  not  prevent  me  I 
shall  be  glad  to  accept  the  invitation.” 

In  speaking  of  the  possibilities  of  the 
Buffalo  convention  furnishing  a forum  for 
a general  get-together,  a well  known  ex- 
hibitor from  the  Middle  West  said: 

Sees  Chance  for  Uniting 

“The  change  in  the  plan  of  organization 
brought  about  at  the  Boston  convention 
practically  meets  all  the  things  sought  by 
the  exhibitor  bodies  which  seceded  at  the 
Chicago  convention  and  also  should  meet 
wdth  the  approval  of  the  others  who  have 
severed  their  alliance  with  the  national 
organization.  I am  firmly  of  the  opinion 
that  if  a lot  of  the  exhibitor  leaders  from 
various  parts  of  the  country  can  be  in- 
duced to  attend  the  Buffalo  convention, 
which  will  be,  to  a considerable  extent, 
neutral  ground,  that  there  will  be  a gen- 
eral hand  shaking  arid  clarifying  of  the 
entire  situation. 

“If  they  were  to  have  one  strong  func- 
tioning exhibitor  organization  the  way 
certainly  was  paved  for  it  by  the  Boston 
convention  and  I have  strong  hopes  that 
the  Buffalo  session,  while  a state  gather- 
ing, will  have  a very  important  effect  on 
exhibitor  organization  affairs  nationally. 
I think  a lot  of  the  people  on  both  sides 
are  anxious  for  a get-together,  but  natu- 
rally no  one  wants  to  appear  to  be  seek- 
ing reconciliation.” 

Federal  Agents  Asked 

To  Stop  Film  Pirates 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  June  .10.— At 
the  request  of  Will  H.  Hays,  president  of 
the  M.  P.  P.  D.  A.,  the  state  department 
has  issued  instructions  to  all  foreign  rep- 
resentatives to  take  all  steps  possible  to 
prevent  the  exhibition  in  foreign  countries 
of  “pirated”  films. 

Recent  investigations  have  developed  a 
number  of  cases  where  pictures  have  been 
pirated  and  shipped  to  foreign  countries 
for  exhibition. 


Clark  Returns  to  New  York 

NEW  YORK— John  D.  Clark,  Paramount  divi- 
sion sales  manager,  returned  to  New  York  last 
week  from  a tour  of  the  territory  under  his  juris- 
diction and  reports  a feeling  of  extreme  optimism 
among  the  exhibitors  concerning  the  prospects  for 
Fall  business. 
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Discuss  Sales  Policy  at  Eleventh 
Annual  Fox  Convention 

Announce  ]T hat  Fox  Films  Are  Screened  in  Thirty -Seven 
Foreign  Countries;  Ten  Thousand  on  Payroll 

{Special  to  Exhibitors  Herald) 

New  YORK,  June  10. — The  screening  of  next  season’s  special  pro- 
ductions, which  were  rushed  to  completion  for  the  occasion,  and  a 
thorough  discussion  of  the  sales  policy  for  the  next  year  were  the 
most  important  features  at  the  annual  convention  of  branch  managers 
and  home  office  executives  of  the  Fox  Film  Corporation  held  last  week 
at  the  home  offices  in  New  York.  Every  branch  office  and  many  of  the 
foreign  offices  were  represented  at  the  eleventh  annual  convention. 

Conferences  were  held  in  the  big  studio  in  the  main  office  building 
where  all  the  business  of  the  convention  was  staged.  The  special  produc- 
tions for  next  season  which  were  near  completion  were  rushed  so  that  they 
could  be  shown  to  the  managers. 


It  was  announced  at  the  last  meeting 
on  Friday  that  Fox  pictures  were  now 
being  shown  in  thirty-seven  foreign  coun- 
tries. William  Fox  told  his  managers  and 
other  field  representatives  that  nearly  ten 
thousand  people  throughout  the  world 
were  on  the  Fox  payroll  this  year. 

Largest  Convention 

This  convention  was  the  largest,  in  the 
number  of  representatives  attending  the 
sessions,  ever  held  by  Fox  Film  Corpora- 
tion. The  branch  managers  and  special 
representatives  were  addressed  by  William 
Fox,  president  of  the  Corporation;  Jack 
G.  Leo,  vice-president;  Winfield  R.  Shee- 
han, vice-president  and  general  manager; 
Saul  E.  Rogers,  vice-president  and  gen- 
eral counsel,  and  John  C.  Eisele,  treasurer. 

The  following  home  office  executives  at- 
tended all  conferences  during  convention 
week:  Clyde  W.  Eckhardt,  Assistant  to 
General  Manager;  Sidney  Meyer,  General 
Sales  Manager;  Vivian  M.  Moses,  Direc- 
tor of  Advertising  and  Publicity;  Sidney 


Two  crucial  moments  from  the  Sawyer- 
Lubin  special,  “The  Shooting  of  Dan 
McGrew,”  for  Metro  release. 


A.  Abel,  Foreign  Department  Manager; 
Truman  H.  Talley  and  W.  A.  White,  Fox 
News;  Jack  Sichelman,  Contract  Depart- 
ment; Emanuel  Preiss,  Auditing  Depart- 
ment. L.  L.  Ahern,  Charles  Sarver,  Educa- 
tional and  Industrial  Department ; W.  P. 
Schramm,  Educational  Sales. 

Many  of  Sales  Force  Present 

The  following  sales  representatives  of 
Eox  Film  Corporation  came  to  New  York 
for  this  annual  meeting;  U.  S.  District 
Managers:  Harry  F.  Campbell,  Howard 
J.  Sheehan,  George  R.  Allison,  Clayton 
P.  Sheehan;  Australia,  S.  S.  Chick;  Cuba; 
H.  H.  Pollock;  Canadian  District  Man- 
ager, Ira  H.  Cohen;  Canadian  Branch 
Managers,  L.  M.  Devaney,  R.  G.  March, 
W.  C.  Gehring;  U.  S.  Branch  Managers 
and  Representatives,  Harry  J.  Bailey, 
Frank  Bonistall,  O.  J.  Brooks,  B.  F. 
Broyles,  A.  C.  Buchanan,  E.  B.  Connelly, 
W.  H.  Cree,  T.  M.  Crisp,  W.  D.  Davidson, 
G.  E.  Dickman,  Frank  Drew,  B.  L.  Duden- 
hefer,  Aaron  Fox,  Harry  Gibbs,  E.  T.  Gom- 
ersall,  E.  P.  Grohe,  G.  L.  Hager,  uy  Han- 
cock, J.  S.  Hebrew,  C.  E.  Holah,  P.  K.  John- 
ston, Rudolph  Knoepfle,  W.  J.  Kupper,  L.  V. 
Kuttnauer,  George  H.  Landis,  B.  Levine, 
Jack  Levy,  M.  A.  Levy,  J.  M.  Limm, 
Frank  Mantzke,  C.  W.  McKean,  George 
E.  McKean,  A.  C.  Melvin,  H.  E.  Nichols, 

G.  L.  O’Connell,  Charles  Phillips,  S. 
Kahn,  G.  A.  Roberts,  Louis  Rosenbluh, 
Joseph  Schaeffer,  G.  K.  Rudolph,  Ward 
E.  Scott,  I.  J.  Schmertz,  J.  J.  Sullivan, 

H.  Van  Gelder,  W.  D.  Ward,  H.  Wein- 
berger, G.  A.  Woodward,  R.  M.  Yost. 

Universal  Managers 
Predict  Better  Film 
Conditions  in  South 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  10. — Eilm  condi- 
tions in  the  Southern  states  during  the 
coming  summer  and  fall  will  be  consid- 
erably better  than  was  expected  earlier 
in  the  spring,  according  to  Depinet  and 
Michaelove,  who  are  now'  in  New  York. 

“Despite  crop  conditions  and  the  com- 
ing election,  we  expect  an  unusually  good 
summer,”  said  Depinet  whose  head- 
quarters are  in  Dallas.  “I  would  not  be 
a bit  surprised  to  see  the  South  surpass 
other  sections  in  this  respect.” 

Michaelove,  whose  headquarters  are  in 
.\tlanta,  stated  that  the  only  place  in  the 
South  where  the  exhibitors  really  feel 
the  effect  of  summer  is  in  Florida.  He 
stated  that  his  territory  really  did  better 
business  from  May  to  October  than  the 
other  six  months  of  the  year. 


Scenarist  Speaks  at 
Press  Club  Gathering 

Mrs.  Strauss,  First  National 
Screen  Editor,  Guest 
• of  Authors 

(Special  to  Exhibitors  Herald) 

NEW  YORK, 

June  10.  — Mrs. 

Elorence  Strauss, 
scenario  editor  for 
First  National 
Pictures,  Inc.,  de- 
livered an  address 
in  Pittsburgh,  last 
week,  before  a 
joint  meeting  of 
the  Authors’  Club 
and  the  Press 
Club  of  that  city 
at  the  new  Uni- 
versity Cluh.  She 
spoke  on  the  ro- 
mance of  hunting 
motion  picture 
material. 

Entertained  by  Penn  Women 

While  in  Pittsburgh,  she  was  enter- 
tained at  a luncheon  at  the  William  Penn 
hotel  by  the  Pennsylvania  Pen  Women’s 
League.  She  was  the  guest  of  Mrs. 
Maude  Guthrie,  prominent  women’s  club 
leader  in  Pennsylvania  and  well  known 
scenario  w'riter.  Mrs.  Guthrie  wrote 
most  of  the  Sidney  Drew  comedies.  Mrs. 
Strauss  was  taken  on  a motor  trip 
through  the  city  by  Myra  Sawhill,  the 
writer,  and  was  entertained  at  tea  by 
her  at  the  William  Penn  hotel.  She  also 
gave  a talk  on  the  radio  from  the  West- 
inghouse  station  at  the  office  of  the 
Pittsburgh  Post.  A short  time  ago,  Mrs. 
Strauss  gave  an  address  at  the  National 
Convention  of  American  Pen  Women’s 
League  at  Washington,  D.  C. 

With  Goldwyn  and  Paramount 

Mrs.  Strauss  had  made  a number  of 
screen  adaptations  and  had  lectured  in 
New  York  City  on  contemporary  litera- 
ture and  screen  drama  before  various 
women’s  clubs  and  private  classes  before 
she  began  her  screen  editorial  work.  Four 
years  ago  she  became  scenario  editor  for 
Goldwyn  Pictures  Corporation,  remain- 
ing in  that  position  for  two  years  and 
then  for  a time  she  conducted  foreign  re- 
search work  for  Famous  Players  Lasky. 
A year  and  a half  ago  Mrs.  Strauss  was 
engaged  to  head  the  First  National 
scenario  department. 

First  Half  of  Pathe 

Sales  Race  Is  Closed 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  10. — The  first  half 
of  the  Pathe  $10,000  sales  competition 
known  as  the  “Storey  Pennant  Race”  has, 
closed  with  the  branch  offices  of  that  or- 
ganization divided  into  five  leagues,  fol- 
lowing an  eight  weeks’  contest  for  quali- 
fying positions. 

The  second  half  of  the  race,  to  close 
midnight  July  12,  will  determine  the  ac- 
tual winners.  The  positions  in  the  various 
leagues  were  awarded  on  the  basis  of  bill- 
ings. The  second  half  will  be  based  on 
billings  and  new  business.  The  entire 
sales  personnel  of  the  Pathe  exchange  is 
involved. 


Ban  Sunday  Shows 

(Special  to  Exhibitors  Herald) 

BLOOMFIELD,  lA.,  June  10.— Sun- 
day  motion  pictures  and  Sunday  .=hows 
of  all  kinds  are  prohibited  here  by  virtue 
of  an  ordinance  recently  passed  over  the 
strenuous  opposition  of  Harve  Graham 
of  the  Iowa  theatre. 
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THE  THEATRE 

Q_Aj^tpartmmt  of  Practical  Showmanship 


HERE^S  TAX  CUT  AD  COPY 


Tax  Cut  Big 
Subject  for 
House  Organ 

The  Theatre,  recognizing  the  im- 
portance of  exhibitor  announce- 
ments necessitated  by  the  repeal  of 
the  tax  on  theatre  admissions  of 
$.50  and  less,  as  pointed  out  in  an- 
other story  on  this  page,  this  week 
provides  service  copy  calculated  to 
conform  with  practically  every 
type  of  theatre  requirement. 

In  preparation  of  this  copy,  The 
Theatre  necessarily  has  adhered  to 
broad  phrases.  Although  it  is' 
believed  that  practically  every 
exhibitor  will  find  one  of  the  an- 
nouncements suitable  for  his  pur- 
pose, none  should  overlook  the  im- 
portance of  adding  specific  details 
regarding  local  conditions  or  con- 
templated policy  changes. 

COPY  A. 

(NOTE:  This  copy  is  designed  for  ex- 
hibitors who  will  announce  straight  reduc- 
tion of  admissions  conforming  with  elimi- 
nation of  the  tax  pennies.) 

Tax  Relief  For  You! 

The  management  of  this  theatre  is  deeply 
gratified  to  announce  that,  effective  July 
3nd,  admission  prices  will  be  lowered  in 
conformity  with  the  tax  bill  put  in  force 
on  that  date  terminating  the  assessment  of 
a 10  per  cent,  federal  tax  on  admissions 
of  $.50  or  less.  The  new  scale  of  admis- 
sions for  this  theatre  is  published  at  the 
conclusion  of  this  announcement. 

At  this  time  the  management  wishes  to 
express  in  the  strongest  terms  its  apprecia- 
tion of  the  intensely  American  public-spir- 
itedness actuating  the  great  clientele  of  this 
theatre  in  patiently  and  cheerfully  shoulder- 
ing the  burden  of  a tax  which,  otherwise, 
might  have  enforced  discontinuance  of  a 
business  come  to  be  regarded  and  supported 
as  a community  enterprise. 

At  this  time,  also,  the  management  wishes 
to  express,  on  its  own  behalf  and  on  be- 
half of  that  important  segment  of  the 
American  citizenry  which  it  serves,  sincere 
gratitude  to  President  Coolidge  and  the 
Congress  of  the  United  States  for  the  fine 
consideration  of  issues  involved  prompting 
repeal  of  this  tax. 

(NOTE:  Tabulation  of  new  admission 
prices  should  be  given  here,  the  whole  ap- 
pearing over  signature.) 

COPY  B. 

(NOTE:  This  copy  is  designed  for  ex- 
hibitors who  will  announce  continuance  of 
present  admission  prices  and  devotion  of 

(Concluded  on  page  42) 


“What  I Did 

for 

The  Picture  ” 


Letters  from  showmen 

TELLING  THE  OTHER  SIDE 
OF  THAT  GREAT  STORY, 

“What  the  Picture  Did 
For  Me.” 

Write  one. 


There  are  two  side.s  to  every 
story,  and  while  “What  the  Pic- 
ture Did  Eor  Me”  is  without  ques- 
tion the  most  important  side  of  that 
one.  “What  I Did  Eor  the  Picture” 
is  second  in  importance  by  a hair 
line  margin  only.  Hereafter,  there- 
fore, this  side  of  the  story  will  be 
printed  each  week  under  this  head- 
ing, as  befits  a companion  piece  so 
closely  allied,  and  all  exhibitors  are 
invited  to  write  it. — WRW. 


Wants  the  Theatre 
Section  Retained 

THE  THEATRE,  “Exhibitors  Herald.” 
— Attached  you  will  find  several  samples 
of  our  house  organ  wherein  we  have 
used  your  theatre  copy.  The  issue  under 
date  of  June  1st,  1924,  is,  I believe,  the 
best.  We  have  been  publishing  this  mag- 
azine but  three  months. 

Whatever  you  do,  don’t  cut  out  The 
Theatre  section  of  the  HERALD. — 
EARLE  HALL  PAYNE,  Kentucky 
theatre,  Lexington,  Ky. 

Pages  from  eight  of  Mr.  Payne’s  issues 
using  copy  provided  in  The  Theatre  ser- 
ies are  reproduced  upon  the  third  page. 
(We  won’t  cut  out  The  Theatre.) 


Paints  Lobby  Piece 
For  ‘‘Hudson  Bay” 

THE  THEATRE,  “Exhibitors  Her- 
ald.”— I am  sending  the  department  a 
photo  of  the  lobby  piece  I built  or  rather 
painted  for  North  of  Hudson  Bay. 

This  was  very  easily  made,  being  only 
a piece  of  wallboard  four  feet  wide  and 
five  feet  high,  the  back  braced  with  strips 
extending  below. 

^Concluded  on  Imge  42) 


Showmen  See 
Sc  ale  Slice 
A Necessity 

Prompt  slicing  of  admission 
scales  in  conformity  with  repeal  of 
the  federal  tax  on  tickets  sold  at 
$.50  or  less,  effective  July  2nd,  is 
seen  as  a necessity  by  showmen  in- 
terrogated. 

Various  problems  are  to  be  over- 
come in  the  readjustment. 

Most  difficult,  perhaps,  is  the  po- 
sition of  the  exhibitor  whose  ad- 
mission charge  has  been  held  at  an 
odd  figure  so  that  addition  of  the 
tax  pennies  would  bring  an  even 
money  total.  Exhibitors  charging, 
say,  $.27  admission  and  adding  the 
$.03  to  make  the  convenient  $.30 
figure,  are  in  this  class. 

More  advantageously  situated  is  the 
showman  who  has  charged  an  even 
money  admission  and  added  the  tax  pen- 
nies to  complete  an  odd  total  figure.  He 
has  but  to  announce  the  straight  reduc- 
tion and  gain  the  advantage  of  a con- 
venient even  money  charge. 

That  eventual  arrival  at  an  even  money 
charge  will  be  effected  by  practically  all 
theatres  seems  to  be  a general  opinion. 
It  is  pointed  out  that  the  mere  conven- 
ience of  such  a charge  is  a box  office 
asset  of  no  little  importance,  and  that 
an  odd  penny  charge  following  the  re- 
peal will  require  continual  explanation, 
many  patrons  misinterpreting  it  as  in- 
dication that  the  theatre  is  continuing 
collection  of  the  tax  pennies  for  its  own 
enrichment. 

If  this  be  true,  then  bhe  man  whose  re- 
duction leaves  him  with  a figure  of,  say, 
$.27,  faces  the  alternative  of  cheapening 
his  show  to  permit  a $.25  charge  or  im- 
proving it  to  warrant  a charge  of  $.30. 
By  either  course,  it  is  argued,  he  will 
obtain  a box  office  advantage. 

In  all  cases,  the  necessity  for  an- 
nouncement of  policy  is  evident,  and  the 
character  of  such  announcement  is  of 
utmost  importance.  These  considera- 
tions prompt  The  Theatre  to  present  this 
week,  beginning  in  the  left  hand  column 
of  this  page,  service  copy  for  exhibitor 
use  in  this  connection.  Announcements 
conforming  with  the  requirements  of 
cases  noted  are  given.  It  is  believed  that 
with  necessary  revisions  these  announce- 
ments can  be  made  to  fit  practically 
every  theatre  need. 
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Van  Noy  Uses 
Laugh  Method 

HARRY  VAN  NOY,  Riviera 
theatre,  Anderson,  Ind.,  used 
laugh  methods  to  exploit 
“Galloping  Fish,”  First  Na- 
tional, and  details  the  results 
in  his  “What  1 Did  For  the 
Picture”  letter  this  week. 

Photographs  showing  two 
phases  of  the  campaign  are 
reproduced  on  this  page, 
above  and  below. 

H is  letter  is  published  on 
the  last  page  of  The  Theatre. 


“ N Oft h of  Hudson  Bay 

starring  j 

Tom  Mix 


Paints  Lobby 

For  Mix  Film 

JOHN  W.  CREAMER, 
Strand-Empire  theatres, 
Chillicothe,  Mo.,  writes  this 
week  of  the  lobby  piece  he 
painted  for  “North  of  Hud- 
son Bay,”  Fox  production 
featuring  Tom  Mix. 

Mr.  Creamer’s  photograph 
of  the  piece  is  reproduced  at 
left,  over-exposure  robbing 
it  of  some  fidelity. 

His  letter,  explains  the 
color  scheme. 


Sidni>  Chaplin 
Louise  rdicnlla 
Chiller  Ciinfelin 
rord-Sierhng 
LucilI?RiCK'!*n 

Andthe'hi^h' 
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PICTURES  AND 
THE  FAMILY 

Not  all  the  men,  not  all  the  women, 
nor  even  all  the  boys  and  girls  of  a com- 
munity, can  support,  alone,  a modern 
motion  picture  theatre.  No  unit  less  than 
the  aggregate  of  these,  the  family,  can 
supply  the  income  necessary  to  the  main- 
tenance of  an  entertainment  consistently 
conforming  to  the  high  standard  of  pres- 
ent community  requirements. 

That  Is  the  purely  commercial  explana- 
tion of  this  theatre’s  sedulously  sustained 
popularity  with  the  family  heads  of  the 
community.  The  non-commercial  explana- 
tion Is  the  management's  unswerving  de- 
votion to  that  funadmental  precept  of 
Americanism — the  greatest  good  to  the 
greatest  ^number — and  a firm  faith  In  the 
family  unit  as  the  keystone  of  the  com- 
munity structure. 


AMUSEMENT 

SERVICE. 

POSSIBLY  you  haven't  thought 
about  the  matter,  but  when  you 
buy  a ticket  to  the  Kentucky  you  pay 
a portion  of  the  theatre  advertising 
bill.  What  you  really  pay  for  is  an 
amusement  information  service,  for 
the  whole  function  of  Kentucky  adver- 
tisements is  to  keep  you  informed  of 
our  current  and  coming  attractions. 
We  owe  you  that  service. 

Of  course  you  pay  for  the  advertis- 
ing done  by  the  grocer,  the  butcher, 
the  baker,  etc.,  but  that  is  a little  dif- 
ferent.  You  go  to  those  places  when  I 
occasion  demands,  but  you  come  to  | 
the  Kentucky  only  when  we  have  a | 
picture  that  you  particularly  want  to  : 
see.  I 

The  Kentucky  writes  its  advertise- 
ments with  titis  idea  in  mind.  Our  I 
advertisements  are  intended  primarily  I 
to  inform  you  of  the  amusement  of-  I 
fered  at  the  theatre  we  have  come  ! 
to  regard  as  your  theatre  because  your 
consistent  attendence  convinces  us  ^ 
you  regard  it  so.  | 


A GOOD 
THEATRE 

A GOOD  theatre  is  something  more 
than  a playhouse  where  good  pic- 
tures are  exhibited.  It  is  a place  where 
good  people  go  to  have  a good  tirrte 
together  It  is  a business  institution 
with  a good  influence  upon  the  com- 
munity, serving  a good  purpose  by 
making  a good  time  possible  at  a 
moderate  price. 

Good  equipment,  good  music  and 
good  Intentions  are  essential  to  the 
maintenance  of  this  or  any  other  good 
theatre-  Good  attendance  Is  just  one 
•of  the  rewards.  Good  friends  Is  a 
more  Important  one. 

Your  attendance  and  your  frlendll- 
, ness  toward  us  have  proven  that  the 
Kentucky  theatre's  policy  Is  one  you 
approve. 


Payne  Adapts 
Theatre  Copy 

EARLE  HALL  PAYNE, 
Kentucky  theatre,  Lexing- 
ton, writes  this  week  of  his 
adaptation  of  house  organ 
copy  provided  by  The  The- 
atre and  warns  against  dis- 
continuance of  this  depart- 
ment. 

His  letter  is  published 
upon  a preceding  page  un- 
der the  heading,  “What  I 
Did  For  the  Picture.” 

Pages  from  eight  issues  of 
his  house  organ  are  repro- 
duced herewith. 


YOU’VE  GOT  TO 
COME  BACK 

If  a motion  picture  theatre  Is  to 
continue!  In  business  in  this  or  any 
community.  Its  patrons  have  to 
come  back  for  more  after  every 
vielt. 

If  a motion  picture  exhibitor  Is 
to  make  his  theatre  continue  in 
business,  he  has  to  make  his  pat- 
I rone  want  to  come  back. 

If  a ptaron  gets  what  he  wants, 
hla  money’s  worth,  possibly  no  more 
but  certainly  no  less,  he  comes 
back. 

Under  these  circumstances,  one 
and  only  one  theatre  policy  Is  prac- 
ticable — a good  show  for  a fair 
price.  We've  got  to  continue  in 
business.  That  means  you've  got 
to  come  back.  We've  got  to  make 
you  want  to;  and  that's  tne  nut- 
shell explanation  of  tr*  policy  of 
the  Kentucky  Theatre. 

"Your  money's  worth”  alone  is 
not  sufficient.  To  give  you  more 
than  you  pay  for,  to  send  you  away 
talking  favorably,  that’s  the  one 
thing  that  will  imnress  upon  your 
n’tlnd  that  "You've  got  to  come 
back." 


LAIL  BROS. 

Paints  and  Painting 

ESTIMATES  GLADLY  GIVEN 

Window.  Aoto  Glass  and  Picterc 
Framing  Oar  Specislty 

Rsve  Mr  Fixer  of  oar  retail  de- 
partment help  solve  your  paint 
problems 

EVERYTHING  PERTAINING  TO 
PAINTS  AND  PAINTLSG 

340  EAST  MAIN  STREET 
PHONE  696 


NEW  TALMADGE  RLM 

Constanee  Talmadge's  latest 
comedy  “The  Goldfish,"  in  which 
Marjory  Rambeau  starred  on  the 
speaking  stage,  is  coming  to 
the  Kentucky  Theatre.  Jack  Mul- 
hall,  who  was  Constance's  leading 
man  in  "Dulcy''  and  Nonna’s  in 
"Within  the  Law,"  heads  Con- 
stance's supporting  cast  in  "The 
Goldfish.”  Jerome  Storm  directed 
the  comedy  It  is  a First  National 
picture 

? ? PLASTIGRAMS  ? ? 

THIS  WEEK  AT  KENTUCKY 


SHORT 

SUBJECTS— 

I LIKED  the  feature,  but  the  comedy  wax 
awful,"  is  a statement  commonly  heard 
among  patrons  of  certain  theatres.  The 
owners  of  such  theatres  are  those  who  speak 
•f  short  subjects,  in  the  trade  as  "filler.”  'They 
buy  them  "by  the  bunch,"  as  you  buy  clothes- 
pins or  matches,  without  regard  to  individual 
merit. 

Tbe  management  of  ibis  theatre  takes  another 
view  of  the  .matter. 

We  helieve  that  when  you  entrust  two  hours 
of  your  valuable  time  to  us  we  are  obligated  to 
give  you  something  worth  while  for  every  minute 
of  it,  not  for  just  a part  of  iL  For  that  reason 
we  select  our  short  subjects,  our  comedies, 
scenics,  newepictures  and  novelties  with  exactly 
the  same  degree  of  care  exercised  in  the  selection 
of  our  feature  pictures. 

•We  have  exclusive  rights  to  all  Educational 
comedies,  and  there  are  none  better. 


Perfect  Solution  of  the 
Entertainment  Problem 

T F your  set  functions  properly  and  you  tune  in 
the  right  station  at  the  right  time  (and  if 
there’s  no  interference),  your  ear  can  be  enteitaincd 
more  or  less  satisfactorily  hy  the  radio. 

T F your  light  is  good,  your  chair  just  right  and  if 
^ ,nc)lhing  interrupts  you),  your  mind  can  be  en- 
tertained splendidly  by  a good  book. 

T F an  art  exhibit  is  in  progress  not  too  far  away, 
^ your  eye  may  be  entertained  at  little  or  no 
cost,  and  well. 

But  there  are  no  “ifs”  about  motion  picture  enter* 
(ainment.  You  .are  protected  against  interruption. 
The  utmost  in  ear,  eye  and  mind  entertainment  is 
provided — in  surroundings  perfected  for  its  recep- 
tion—at  a minimum  cost. 

The  Kentucky  Theatre  is  the  perfect  solution  of  the 
entertainment  problem. 


LAIL  BROS. 

Paints  and  Painting 

ESTIMATES  GLADLY  GIVEN 

Window.  Auto  Glass  and  Pictore 
Prsming  Our  Specialty 

Have  Mr.  Fixer  of  our  retail  de- 
partment help  solve  your  paint 
problems. 

EVERYTHING  PERTAINING  TO 
PAINTS  AND  PAINTING 

340  EAST  MAIN  STREET 
PHONE  696 


OUR 

OPPOSITION 

Our  opposition,  or  tbe  opposition  of  any 
theatre,  is  a varied  thing.  There  are  winter 
pleasures  and  sports  that  take  our  patrons 
away  from  ua.  ’There  arc  snmmer  pursuits  in 
even  greater  number.  The  warm  months  bring 
the  theatre  its  severest  test. 

We  as1c  only  that  patrons  bear  in  mind 
the  fact  that  this  theatre  is  a year-around 
institution  of  the  community,  contributing  to 
the  common  good,  and  that  “our  opposition"  is 
transient.  We  ask  only  a proper  share  of 
your  amusement  support. 


LIVED  ROLE 

Colleen  Uoore.  the  piquant  hero- 
ine of  Tom  Forman's  proOucilon  of 
"April  Showers."  soon  to  be  teen  at 
the  Kenturkr  Theatre,  spent  lust 


of  the  contrary  colleen  of  the  LIsta- 


“PLASTIGRAMS” 

NOTHING  LIRE  IT  EVER  BEPORH 

"A  laoga  a day.  keeps  tha 
4actar  away."  and  there  la  al- 
waya  a good  laugh  la  tha  Edu- 
•ailotiai  cemedlsa  oa  tha  Kan- 
tuehy  pragram. 
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Tax  Cut  Big  Subject 
For  House  Organ 

(Concluded  from  page  5p) 


funds  formerly  absorbed  by  the  tax  col- 
lection to  development  of  theatre  and  pro- 
gram for  public  benefit.) 

Tax  Cut  Benefits  You! 

The  management  of  this  theatre  deems 
it  a duty  to  acquaint  you  who  have  made 
our  business  enterprise  your  favorite  place 
of  entertainment  with  a development  bring- 
ing you  rich  reward  for  your  consistent 
support.  By  the  terms  of  the  tax  bill  be- 
coming effective  July  2nd,  the  10  per  cent, 
federal  tax  on  theatre  admissions  of  $.50 
and  less  will  be  abolished. 

As  you  know,  collection  of  this  tax  dur- 
ing the  period  of  its  necessity  frequently 
has  occasioned  sacrifice  of  ambition  with 
respect  to  the  standard  of  entertainment 
offered  at  this  theatre. 

Freed  of  this  burden,  the  management 
now  is  in  a position  to  obtain  for  you  the 
best  entertainment  available  in  the  field  of 
motion  pictures,  and  to  equip  your  chosen 
theatre  with  the  finest  appointments  procur- 
able for  your  comfort  and  convenience, 
without  change  in  admission  scale.  After 
careful  study  of  conditions  in  this  commu- 
nity and  consultation  with  representative 
citizens,  the  management  is  confident  that 
you  who  have  evidenced  such  keen  appre- 
ciation of  entertainment  values  prefer  this 
constructive  benefit  to  such  trivial  price  re- 
duction as  might  b“  compatible  with  reten- 
tion of  past  standards. 

The  management  deems  it  a duty,  also, 
to  voice  at  this  time,  on  behalf  of  this  the- 
atre and  that  important  segment  of  the 
American  public  which  it  serves,  sincere 
gratitude  to  President  Coolidge  and  the 
Congress  of  the  United  States  for  the  fine 
consideration  of  issues  involved  prompting 
repeal  of  this  tax. 

(NOTE:  Signature  of  management  or  the- 
atre should  be  affixed  to  this  announce- 
ment,) 

COPY  C. 

{NOTE:  This  copy  is  designed  for  ex- 
hibitors who  will  make  the  straight  tax  re- 
duction from  an  existing  “round  figure"  ad- 
mission scale  to  odd  penny  figures.) 

Tax  Repeal  Cuts  Theatre  Prices! 

The  management  of  this  theatre  directs 
attention  of  its  great  clientele  to  a straight 
reduction  of  10  per  cent,  on  all  admission 
prices  effective  July  2nd,  in  conformity  with 
the  provision  of  the  tax  bill  put  in  force 
that  date  terminating  collection  of  the  fed- 
eral tax  on  theatre  tickets  sold  at  $.50  or 
less.  The  present  and  future  admission 
scales  fixed  by  this  theatre  are  tabulated 
at  the  conclusion  of  this  announcement. 

Although  this  reduction  forces  us  to  ask 
your  indulgence  during  such  a period  as 
we  are  compelled  to  charge  odd  penny 
prices  at  variance  with  our  accustomed 
even  money  figures,  we  believe  you  will  ap- 
prove our  action  in  the  matter,  motivated 
as  it  is  by  a desire  to  pass  on  to  you  with- 
out delay  the  benefit  of  this  tax  relief. 

Elimination  of  the  necessity  for  this  odd 
penny  price  scale  at  an  early  date  is  prom- 
ised by  executives  of  this  organization  as 
one  result  of  readjustments  now  under 
advisement.  Full  announcement  of  these 
readjustments,  involving  expansive  theatre 
and  program  improvements,  will  be  made 
immediately  upon  completion  of  arrange- 
ments pending. 

The  management  deems  it  proper  to 
voice  as  a part  of  this  important  announce- 
ment, on  behalf  of  this  theatre  and  that 
important  segment  of  the  American  public 
which  it  serves,  sincere  gratitude  to  Presi- 
dent Coolidge  and  the  Congress  of  the 
United  States  for  the  fine  consideration  of 


Firs-l  Clas.-.  to  Score  100  Per  Out  Clerm  Moutlis' 


NEWSPAPER  story  of  Frank  L.  Browne’s 
Tooth  Brush  Brigade  theatre  party,  de- 
scribed in  his  letter  this  week, 

issues  involved  prompting  repeal  of  this 
tax. 

(NOTE:  . Existing  and  future  admission 
scales  should  be  tabulated  at  the  conclu- 
sion of  this  announcement  and  over  the 
signature  of  management  or  theatre.) 


‘^What  I Did  For 
The  Picture^' 

(Concluded  from  page  3g) 


Portions  of  a three  sheet  were  pasted 
on  the  lower  right  and  painted  in  to  re- 
semble a high  cliff.  The  background  was 
circular  shape,  showing  the  world. 

Contrary  to  the  way  the  picture  looks, 
the  lettering  was  green  on  a white  back- 
ground, but  in  photographing  I over- 
exposed the  negative  and  the  result  sure 
looks  like  reverse  printing. — JOHN  W. 
CREAMER,  Strand-Empire  theatres, 
Chillicothe,  Mo. 

Mr.  Creamer’s  lobby  piece  is  repro- 
duced on  the  second  page  of  this  depart- 
ment. 

“Galloping  Fish” 

Gallops  Home 

THE  THEATRE,  “Exhibitors  Her- 
ald.”— Herewith  enclosed  find  photos  of 
my  stunts  and  street  car  on  “Galloping 
Fish.”  Here’s  to  Brother  Ince!  He 
knows  what  it  takes  to  make  a high  class 
comedy. 

People  are  talking  yet,  one  week  after 
the  show,  about  “Galloping  Fish.”  We 
made  every  person  in  Anderson  say  “Gal- 
loping Fish.”  You  get  a laugh  on  the 
title. 

Boy  riding  old  style  bicycle  with  sign, 
“Galloping  Fish,”  clown  with  cart,  fixed 
up  from  photo  in  the  press  book,  with 
large  bell  inside  ringing  and  fish  gallop- 
ing as  he  went  down  our  main  street. 
The  twenty-four  sheet  is  very  flashy. 

Book  it  and  laugh. — HARRY  VAN 
NOY,  Riviera  theatre,  Anderson,  Ind. 

Photos  showing  Mr.  Van  Noy’s  cam- 
paign in  detail  are  reproduced  on  the 
second  page  of  this  department. 


Browne  Sends  Good 
“Good  Will”  Idea 

THE  THEATRE,  “Exhibitors  Her- 
ald.”— Here  is  a little  stunt  that  I have 
just  put  over  which  has  earned  for  the 
house  a lot  of  good  will,  which  as  you 
know  is  one  of  the  showman’s  greatest 
assets. 

In  order  to  encourage  the  movement 
in  the  Long  Beach  schools  for  better 
teeth  among  the  pupils,  I made  an 


arrangement  with  Dr.  A,  C.  Meigs,  head 
of  the  hygiene  department,  whereby  I 
would  give  a free  show  to  all  the  children 
who  earned  for  themselves  what  was  to 
be  known  as  a Brownie  Button,  the  but- 
ton to  be  emblematic  of  properly  taken 
care  of  teeth. 

When  the  arrangement  was  first  made, 
there  were  some  800  children  in  thie  so- 
called  Tooth  Brush  Brigade.  When  the 
announcement  was  made  to  the  children 
about  the  reward  they  were  to  receive, 
there  was  a wild  scramble  for  the  honor, 
until  the  number  of  children  entitled  to 
the  button  was  2,300,  and  this  small  army 
was  made  up  only  of  the  children  in  the 
first,  second,  third  and  fourth  grades. 
Every  school  having  those  grades  was 
represented. 

The  party  was  given  today,  two  days 
after  the  school  season  had  closed,  and 
we  had  1,700  children  in  attendance. 
Transportation  was  provided  by  one  of 
the  bus  lines,  the  Masonic  Club  Members, 
and  many  other  interested  citizens  who 
were  only  too  glad  to  proffer  the  use  of 
their  cars  for  the  purpose. 

1 got  up  a special  show  for  the  kiddies, 
and  as  their  ages  were  from  5 to  9 I got 
a good  print  of  Jackie  Coogan  in  “Peck’s 
Bad  Boy,”  and  a good  print  of  Buster 
Keaton  in  “The  Boat,”  and  it  registered  a 
hundred  per  cent  plus. 

I am  enclosing  a few  clippings  which 
Lhow  the  kind  of  publicity  we  received, 
and  as  there  was  absolutely  no  expense 
attached  to  the  show  you  will  agree  that 
I got  some  good  publicity  cheap. 

When  the  kiddies  arrived  at  the  theatre, 
hundreds  of  people  gathered  around  the 
building  to  view  the  sight  and  many  of 
them  came  over  to  me  and  told  me  what 
they  thought  in  glowing  terms. — FRANK 
L.  BROWNE,  Liberty  theatre.  Long 
Beach,  Cal. 

Lewis  Cashes  on 
Meighan  Cut-up 

THE  THEATRE,  “Exhibitor’s  Her- 
ald.’’— I am  sending  you  a newspaper 
publicity  story.  As  an  advertising  me- 
dium it  was  a great  success.  This  story 
ran  only  one  day.  A follow-up  story  ap- 
peared in  the  Sunday  editions  announc- 
ing the  winners,  or  rather  the  names  of 
the  pictures  received  up  to  the  time  the 
paper  went  to  press,  and  only  about  25 
of  them  were  from  children.  The  rest 
were  from  grownups  and  almost  half  of 
these  were  Mrs. 

I had  quite  a job  to  pick  the  winners. 
I picked  the  fifty  best,  addressed  the 
photo  mailers,  and  sent  them  to  Para- 
mount’s home  office  where  the  photo- 
graphs were  autographed  and  mailed  to 
each  individual  person. 

All  of  the  entrants  were  mailed  tickets 
to  the  theatre  with  the  enclosed  card.  We 
added  almost  200  additional  names  to  our 
ever  growing  mailing  list,  a list  we  are 
obtaining  vrith  people  we  know  are  really 
movie  enthusiasts. — -CLIFF  LEWIS, 
Mark  Strand  theatre,  Syracuse,  N.  Y. 

Extra!  Extra! 

Burns  Is  Wed 

THE  THEATRE.  “Exhibitors’s  Her- 
ald.”-— Mr.  and  Mrs.  Mathew  T.  Roberts 
announce  the  marriage  of  their  daughter, 
Lois,  to  Mr.  Frank  Hughson  Burns  on 
Thursday  evening,  June  fifth,  nineteen 
hundred  and  twenty  four,  Orlando,  Flor- 
ida. 

Mr.  Burns  is  director  of  advertising 
and  publicity  for  the  Orlando  Enter- 
prises, Inc.,  and  prominent  among  con- 
tributors to  this  department,  publishing 
one  of  the  leading  American  theatre 
house  organs. 
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SHORT  SUBJECTS] 


Get  Good  Will 
Through  Use  of 
Short  Subject 

“Good  will,”  states  Frank  L. 
Browne  in  a letter  to  The  Theatre, 
“Is  one  of  the  showman’s  greatest 
assets,”  and  Mr.  Browne’s  letter  de- 
tails one  good  way  of  obtaining  that 
asset. 

Long  Beach  schools  were  en- 
couraging children  to  properly  care 
for  their  teeth  and  a Tooth  Brush 
Brigade  numbering  some  800  stu- 
dents had  been  formed.  Mr.  Browne 
announced  that  he  would  give  a 
special  show  to  those  whose  con- 
stancy in  this  connection  had  en- 
titled them  to  a Brownie  Button 
issued  in  recognition  of  that  attain- 
ment. Membership  in  the  Tooth 
Brush  Brigade  promptly  went  up  to 
2,300. 

Mr.  Browne’s  show  was  made  up 
of  “Peck’s  Bad  Boy”  and  “The 
Boat,”  and  interested  citizens 
brought  the  children  to  the  theatre. 
A worthy  movement  had  been  given 
impetus  and  the  theatre  gained  the 
good  will  of  persons  impressed. 

Exactly  this  same  thing  can  be 
done  in  many  cities,  and  in  others  a 
great  many  similar  opportunities 
exist.  Boy  Scout  enrollments  can 
be  stimulated,  playground  move- 
ments can  be  aided,  undertakings  of 
various  kinds  in  the  interests  of 
juvenile  welfare  can  be  advanced 
materially  by  the  theatre. 

The  short  subject  market  is  well 
stocked  with  material  suitable  for 
use  in  this  connection.  The  “Our 
Gang”  comedies  come  to  mind  at 
once  as  a suitable  central  feature  of 
such  a program  as  might  be  devised 
for  a special  show.  Various  animal 
subjects,  cartoons  and  sport  and 
travel  pictures  also  fit  well  into  the 
scheme  of  things.  It  is  a good  idea 
to  have  such  a show  broken  up  into 
short  stretches,  so  that  it  will  not 
tire  the  youngsters,  and  in  the  ma- 
jority of  cases  use  of  short  subjects 
is  an  economical  measure. 

In  addition,  good  will  obtained 
through  short  subjects  is  likely  to 


Two  scenes  from  the  “Cat’s  Meow,” 
starring  Harry  Langdon,  produced  by 
Mack  Sennett  for  Pathe. 


be  good  will  for  the  short  subject  as 
well  as  the  theatre,  and  in  most  the- 
atres this  is  needed. 


Newsfilm  Conducts 
‘‘Straw  Vote” 

International  News  No.  46,  ex- 
hibited at  the  Chicago  theatre  last 
week,  practically  conducted  a straw 
vote  among  the  patrons  of  that  the- 
atre with  reference  to  the  men  who 
have  been  mentioned  as  possible 
candidates  in  the  next  election.  As 
the  auditorium  seats  5,000  at  a per- 
formance and  was  filled  to  capacity 
for  the  performance  observed,  a 
pretty  fair  indication  of  public  senti- 
ment was  given. 

“Advance  Sidelights  on  Presi- 
dential Conventions”  was  the  cap- 
tion introducing  a series  of  pictures 
of  men  discussed  in  connection  with 
approaching  nominations.  Presi- 
dent Coolidge  was  the  first  shown, 
and  drew  the  loudest  applause.  Half 
a dozen  others,  or  more,  were  then 
projected  in  scenes  taken  from  the 
newspicture  files.  Senator  La  Toi- 


lette, midway  down  the  list,  getting 
the  second  largest  hand.  Although 
no  registration  of  preference  was 
invited,  the  spontaneous  expression 
of  choice  was  nevertheless  one  of 
the  most  interesting  features  of  an 
especially  interesting  performance. 


A Timely 
Chronicle 

June  15th  is  the  especially  timely 
publication  date  of  “The  Declaration 
of  Independence,”  tenth  unit  in 
Pathe’s  Chronicles  of  America 
series.  It  is  a subject  especially 
suitable  for  July  Fourth  programs. 

A description  of  the  subject  states, 
“It  reveals  the  causes  underlying 
the  Colonies’  swing  toward  inde- 
pendence and  shows  John  Adams, 
Benjamin  Franklin,  Thomas  Jeffer- 
son, Richard  Lee  and  all  other  fa- 
mous delegates  to  the  Second  Conti- 
nental Congress  in  Independence 
Hall.  The  session  on  July  2,  1776, 
when  a unanimous  vote  in  favor  of 
independence  was  secured,  is  graph- 
ically depicted,  as  is  the  formal 
adoption  of  the  official  Declaration 
on  July  4th,  when  it  was  signed  by 
John  Hancock,  President  of  the 
Congress,” 

As  this  department  has  pointed 
out  frequently,  there  are  especial 
advantages  on  the  side  of  the  short 
subject  as  program  matter  for 
proper  theatre  observation  of  the 
various  holidays.  Economy  of  pro- 
gram time  and  uninterrupted  pro- 
gram continuity  are  among  them. 
The  Yale  University  offering  seems 
to  fit  very  well  into  the  scheme  of 
things. 

Ollendorf’s 

Humor 

Ollendorf’s  drawings  in  “Topics  of  the 
Day”  command  attention.  They  repre- 
sent a t3rpe  of  humor  precious  by  reason 
of  rarity.  Observed  for  several  weeks 
as  exhibited  at  the  Chicago  theatre, 
simultaneously  with  rendition  of  the  lat- 
est jazz  numbers  by  a jazz  genius  popular 
enough  to  pull  attention  away  from  any 
but  the  best  screen  stuff,  they  hold  their 
own  and  a little  more.  No  good  show- 
man should  fail  to  familiarize  himself 
with  them  thoroughly. 
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Thanks,  Roy  Adams,  for  “them-  kind  woids.”  Now 
I begin  to  feel  like  I belong.  You  know,  a Herald 
feature  that  doesn’t  get  a mash  note  now  and  then 
doesn’t  find  life  and  the  pursuit  of  happiness  a bed  of  roses. 
Thanks  for  strewing  the  immediate  foreground  of  my  path, 
at  least,  and  for  putting  the  case  so  clearly. 

In  case  any  of  you  didn’t  notice  Mr.  Adams’  remarks 
last  week,  here  they  are : “I  guess  I’ll  have  to  take  back 
all  I said  about  your  cutting  out  the  reviews.  Your  ‘Service 
Talks,’  ‘New  Pictures’  and  ‘Available  Attractions,’  com- 
bined with  ‘What  the  Picture  Did  For  Me,’  promise  to  give 
us  about  all  the  dope  on  the  new  stuff  that  anyone  could 
ask  for.”  Just  to  show  you  how  right  Mr.  Adams  is  in  his 
conclusions.  I’m  going  to  give  you  the  lowdown  on  new 
pictures  shown  in  Chicago  last  week. 

Balaban  & Katz  opened  “Women  Who  Give”  at  the 
Chicago  theatre  with  a big  stage  show  in  connection.  I 
don’t  think  Reginald  Barker  has  made  a better  picture  these 
many  moons,  but  why  they  call  it  “Women  WhO’  Give” 
instead  of  “Cape  Cod  Folks,”  the  original  title  that  not 
only  describes  it  but  means  something  to  probably  a million 
people,  is  past  me.  As  “Cape  Cod  Folks”  it’s  a great  pic- 
ture, but  as  “Women  Who  Give”  it  shoulders  the  double 
responsibility  of  undeceiving  people  and  entertaining  them, 
and  that’s  some  responsibility.  But  let’s  see  what’s  been 
said  about  it  in  “What  the  Picture  Did  For  Me.” 

Back  in  the  May  10th  issue,  S.  B.  Johnson  reported  it 
“A  dandy  picture  that  lost  money  for  us.  Seemed  to 
please  everybody  that  saw  it,  but  so  few  saw  it.  ‘As  good 
as  any  Reginald  Barker  has  given  us.  A little  too  long.” 
(It  seemed  short  to  me.)  In  the  same  issue  Jack  Tiller 
said,  “A  good  sea  story  with  fine  whaling  scenes,  but  the 
title  is  misleading  and  means  nothing  at  the  box  office.” 
(That’s  the  whole  story.)  A week  later  John  W.  Hawkins 
added.  “A  wonderful  picture  of  Cape  Cod  life  and  it  should 
have  drawn  capacity  house  here.  Comments  were  all  favor- 
able but  for  some  reason  attendance  was  light  on  seven  day 
run.”  (Probably  the  title.)  Supplement  these  remarks 
with  T.  A.  Shea’s  “Better  than  many  of  the  so-called 
specials.  If  you  can  get  them  in  they  will  be  pleased,”  and 
you  have  all  that  anybody  needs  to  know  about  “Women 
Who  Give”  and  enough  to  prompt  you  to  advertise  and 
exhibit  it  as  “Cape  Cod  Folks”  to  a profit. 

“Men”  was  the  McVickers  feature,  and  feature  is  the 
word.  This  is  precisely  the  picture  exhibitors  have  been 
saying  Paramount  ought  to  give  Pola  Negri.  She’s  the 
European  Pola  in  this — turbulant,  fiery,  ruthless  in  her 
vengeance  upon  men  for  the  wrong  done  her  by  one  of 
them,  and  they  give  her  plenty  of  men  to  do  her  stuff  with. 
The  picture  is  European  also  in  treatment,  as  well  as  story 
and  performance.  Dimitri  Buchowetzki  might  have  brought 
Europe  to  Hollywood  in  his  pocket,  so  far  as  appearances 
are  concerned.  His  American  made  foreign  atmosphere 
comparing  with  none  that  has  gone  before  save  Chaplin’s 
in  “A  Woman  of  Paris.”  It’s  a frankly  adult  picture  so 
well  done  that  Chicago  censors  felt  it  necessary  to  make  a 
few  insertions  and  elisions,  but  Ben  L.  Morris  removes  any 
possibility  of  justification  for  their  action  by  his  report  in 
this  issue,  which  reads  : 

“The  dramatic  and  passionate  Pola  Negri  at  her  best 
in  a story  of  Paris  in  which  all  characters  are  most  convinc- 
ing. Story  has  many  bits  that  stand  out  and  make  a hit 
with  the  public.  Gives  the  star  a real  chance  to  do  the 


kind  of  work  for  which  she  is  best  fitted.  Got  increased 
admission  for  this  and  they  all  seemed  to  like  it.  Held  up 
three  days.” 

If  anybody  wants  to  know  more  about  “Men”  than 
that  I’d  like  to  know  how  he’d  find  it  out.  The  Herald 
began  giving  the  information  months  ago  in  the  news 
columns  and  “The  Film  Mart.”  It  was  all  put  together  for 
convenience  in  the  “New  Pictures”  department  of  the  May 
31st  issue,  page  77,  and  condensed  for  reference  in  “Avail- 
able Attractions,”  where  it  will  appear  regularly,  the  week 
after.  Now  “What  the  Picture  Did  For  Me”  will  add 
steadily  to  the  business  record  until  the  picture  is  included 
in  the  September  “Box  Office  Record,”  after  which  exhibi- 
tors will  report  it  at  intervals  until  it  is  taken  out  of  service. 
And  that  goes  for  all  the  pictures. 

5}C  * 4? 

Paramount  has  a new  picture  called  “Tiger  Love,” 
with  Antonio  Moreno  and  Estelle  Taylor  featured.  This 
is  an  adapted  opera — “The  Wildcat” — which  was  more  or 
less  successful  on  Broadway  the  season  of  1921-22.  It  is 
pretty  much  the  same  old  stuff,  however,  in  picture  form. 
There’s  the  “Robin  Hood”  bandit  character,  who  hates  the 
rich  and  loves  the  poor,  and  the  betrothed  Spanish  girl  who 
would  break  with  her  weak  lover  and  marry  the  stalwart, 
black-eyed,  impetuous,  good-looking  rover.  Colorful  and 
very  beautiful  photography  are  the  pictures  BIG  assets. 

4^  4? 

If  “The  Turmoil”  had  ended  with  the  sixth  reel,  where 
George  Hackathorne  says,  “I’m  going  back  to  the  factory. 
Dad,”  Universal  would  have  had  a much  peppier  film.  That 
last  reel  is  too  wishy-washy.  The  Booth  Tarkington  stony 
— a picture  of  American  life — has  been  made  into  a first- 
class  production  by  Director  Hobart  Henley,  and  Emmett 
Corrigan,  George  Hackathorne,  Pauline  Garon,  and  others 
work  intelligently.  You  remember  “The  Flirt.”  Well, 
here’s  a good  companion  piece.  There’s  a hair  pulling 
match  between  two  women  that  looks  like  the  real  thing 
and  furnishes  one  of  the  laughs.  “The  Turmoil”  has  one 
of  the  finest  pieces  of  miniature  work  in  it  you  ever  saw. 
There’s  shown  the  collapse  of  a big  dam  project  along 
about  the  fifth  reel  that’s  a humdinger  for  realism,  an*S 
gives  the  picture  one  of  its  thrills. 

4< 

Pat  O’Malley  is  “The  Fighting  American,”  and 
p-'ves  good  account  of  himself.  So  does  Raymond 
Hatton,  in  a comic-opera  get-up.  There’s  airplanes, 
Chinese  plotters,  a pretty  girl  in  distress  and  everything  to 
supply  good  clean  amusement.  Mary  Astor  is  the  girl  and 
the  screen  cannot  boast  a prettier  little  actress,  nor  a more 
sincere  one.  I think  it’s  a darn  safe  bet,  is  “The  Fighting 
American.”  Tom  Forman  made  it.  There’s  a foreword 
by  Carl  Laemmle  which  says:  “This  picture  is  guaranteed 
not  to  make  you  think.  Please  do  not  take  it  seriously.  It 
is  intended  only  as  a masterpiece  of  nonsense,  just  to 
entertain,  nothing  more.  If  it  succeeds  it  will  have  accom- 
plished its  mission.” 

This  apology  for  a 
“m  asterpiece” 
is  unnecessary.  It 
would  be  a good 
picture  without  it 
as  the  statement 
only  adds  footage. 
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Code  of  the  Sea 

Distributor:  PARAMOUNT 
Producer:  Famous  Players-Lasky 
Length : 5,848  feet 

DIRECTOR VICTOR  FLEMING 

Author Byron  Morgan 

Adaptor Bertram  Millhauser 

Cameraman C.  E.  Schoenbaum 

PLAYERS 

Bruce  McDow  Rod  LaRocque 

Jenny  Hayden  Jacqueline  Logan 

Captain  Hayden  George  Fawcett 

Ewart  Radeliff  Maurice  Flynn 

Captain  Jonas  Luke  Cosgrave 

Mrs.  McDow  Lillian  Leighton 

John  Swayne  Sam  Appell 

TYPE:  Melodrama  of  the  sea,  pictur- 
ing the  weakness  of  a youth  whose  father 
before  him  had  deserted  his  post,  but 
whose  regeneration  is  accomplished  by  a 
girl. 

HIGHLIGHTS : Gowardice  of 
Bruce  displayed  aboard  ship.  . . . Dis- 
graced at  home  when  he  fails  to  save 
his  szveetheart  in  her  burning  dress. 
. . . Bruce’s  redetnption  when  he  goes 
to  rescue  of  Jenny. 

STORY : Bruce  McDow  inherits  the 
cowardice  of  his  father.  His  sweetheart 
believes  in  him,  however,  and  as  they  sit 
beneath  an  open  window,  a burning 
match  is  thrown  out  and  her  dress  ig- 
nites. In  terror  he  lets  others  rescue  her. 
As  commander  of  the  harbor  light  he 
learns  that  a yacht  with  his  sweetheart 
aboard  is  foundering  outside  the  harbor, 
another  message  states  a large  ship  with 
300  passengers  aboard  is  in  distress.  He 
respects  the  code  of  the  sea,  sets  out  in 
a launch,  saves  the  ship’s  passengers  and 
is  almost  drowned  himself. 


Lawless  Men 

Distributor:  NEW  CAL.  FILM 
CORPORATION 
Producer : William  Steiner 
Length:  4,816  feet 

{State  Right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory.) 
Author Arthur  Henry  Gooden 

PLAYERS 

Steve  McKay  Neal  Hart 

Ruth  Sharp  Catherine  Bennett 

Black  Bart  Ben  Corbett 

Steve’s  Mother  Florence  Lee 

TYPE:  Drama  of  the  West,  concern- 
ing life  on  the  Arizona  border. 

HIGHLIGHTS:  Release  of  Steve 
from  murder  charge.  . . . Search  for 
real  murderer.  . . . Fight  betzveen 
Steve  and  Black  Bart.  . . . Death  of 
Bart. 

STORY : Steve  McKay  is  released 
from  prison  when  accused  of  killing  Jim 
Sharp,  father  of  his  sweetheart.  He  pro- 
ceeds to  track  down  the  real  murderer. 
Black  Bart,  follows  him  through  Mont- 
ana and  New  Mexico  into  Arizona.  He 
makes  Bart  prisoner  but  he  escapes  and 
kidnaps  Ruth.  Steve  rescues  the  gprl 
and  Bart  meets  death  over  a cliff.  Ruth 
accepts  Steve  when  his  irmocence  is 
proved  beyond  a doubt. 


Missing  Daughters 

Distributor:  SELZNICK 
Producer : Choice  Productions 
Length : 7 reels 

DIRECTOR NOT  CREDITED 

Author William  H.  Clifford 

PLAYERS 

Eileen  Allen EILEEN  PERCY 

Pauline  Hinton Pauline  Starke 

Claire  Mathers Claire  Adams 

Eva  Rivers Eva  Novak 

Guy  Benson Walter  V.  Long 

Chief  Secret  Service Robert  Edeson 

John  Rogers Rockliffe  Fellowes 

Tony  Hawks Sheldon  Lewis 

Beachcomber Walt  Whitman 

Frank  Linke Frank  Ridge 

Anthony  Roche Chester  Bishop 

TYPE:  Melodrama  dealing  with  the 
traffic  in  girls  for  cabarets  and  efforts  of 
Uncle  Sam’s  secret  service  to  kill  the 

business. 

HIGHLIGHTS : Bizarre  views  of 
Golden  Galf  cabaret  ....  Battle  in  the 
clouds  zvith  airplanes  ....  Rescue  of 
secret  service  operative  ....  Acting  of 
cast. 

STORY : U.  S.  Secret  Service  agents 
determine  to  break  up  the  traffic  in  girls 
supplied  for  cabarets.  John  Rogers  res- 
cues three  who  are  being  rushed  to  a low 
resort  on  the  coast  by  airplanes,  following 
a battle  in  the  air.  The  head  of  the 
group  finds  that  one  of  the  girls  is  his 
own  daughter  and  he  aids  the  government 
men,  but  is  killed,  while  Rogers  wins  the 
hand  of  Eileen  Allen. 


Two  scenes  from  the  F.  B.  O.  “Telephone 
Girl”  series,  episode  No.  11,  “Faster 
Foster.” 


Daring  Youth 

Distributor:  PRINCIPAL 
PICTURES 

Producer:  B.  F.  Zeidman 
Length : 6 reels 

DIRECTOR WILLIAM  BEAUDINE 

Author Dorothy  Farnum 

Adaptor Dorothy  Farnum 

Cameraman Charles  Van  Enger 

PLAYERS 

Miss  Alita  Allen BEBE  DANIELS 

John  J.  Campbell Norman  Kerry 

Arthur  James Lee  Moran 

Winston  Howell Arthur  Hoyt 

Mrs.  Allen .Lillian  Langdon 

Mr.  Langdon George  Pearce 

TYPE:  Society  drama  based  on  Fan- 
nie Hurst’s  experiment  of  part-time  mar- 
riage. Married  life  in  New  York  under 
present-day  conditions. 

HIGHLIGHTS:  The  great  experi- 
ment of  being  married  yet  living  apart 
....  Self  imposed  freedom  irksome  to 
nezv  bride  ....  Acting  of  Bebe  Daniels 
and  Norman  Kerry. 

Story:  Alita,  the  bride,  finds  that  her 
scheme  of  being  married  yet  having  all 
the  freedom  she  wishes  is  not  just  what 
she  bargained  for.  She  is  angered  be- 
cause her  husband  does  not  become  jeal- 
ous and  insist  upon  conventional  married 
life.  However  Alita  comes  to  her  senses 
and  they  find  happiness  together,  thus 
proving  that  trial  marriages  are  all 
wrong. 


What  Three  Men  Wanted 

Distributor:  INDEPENDENT 
PICTURES 

Producer : Independent  Pictures 
Photoplay 

Length : 5 reels 

{State  Right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory.) 

DIRECTOR PAUL  BURNS 

Author G.  A.  Lambert 

PLAYERS 

Harriet  Lancaster  Miss  Dupont 

Billy  Lambert  Jack  Livingston 

Marion  Fair  Catherine  Murphy 

Maurice  Markham  J.  P.  Jones 

Max  Alarkham  Otto  Lederer 

Landis  Dugan  Frank  Joimason 

Hackett  Albert  MacQuarrie 

Sir  Oliver  Robert  Boulder 

TYPE:  Mystery  drama  with  surprise 
ending  concerning  hunt  for  a fortune. 

HIGHLIGHTS:  Tangled  identi- 
ties. . . . Ice  man  impersonating  uncle. 
. . . Hunt  for  treasure  and  finding 
same. 

STORY:  Harriet  Lancaster  is  warned 
by  her  attorney  against  her  extravagance. 
She  is  depending  upon  the  arrival  of  an 
uncle  whom  she  has  never  seen.  Billy 
Lambert  impersonates  the  uncle  aided  by 
the  lawyer.  The  real  uncle  appears  and 
is  kept  out  of  the  way  by  two  thugs 
hired  by  the  lawyer.  Harriet’s  father’s 
lost  fortune  is  found  and  Billy  wins  Har- 
riet. 
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and 

About 

the 

Studios 

With  H.  E.  N. 


HLeft:  Replica  of  U.  S.  S.  En- 
terprise made  by  Fox  for  use  in 
“The  Man  Without  a Country," 
which  Rowland  V.  Lee  is  direct- 
ing. Historical  data  as  a basis 
for  building  the  boat  was  col- 
lected by  Col.  A,  <S.  Magee. 


UBelow.  Cecil  B.  DeMille  explciins  to  Rod  La  Rocque 
(left))  and  Ricardo  Cortez  the  scenes  in  which  they 
draw  Vera  Reynolds  and  Julia  Faye  on  surfboards 
behind  feist  speedboats  in  “Feet  of  Clay,”  DeMille’s 
next  for  Peu-eimount. 


lIBelow:  Not  so  bad  when  you  cein  teike  boxing 
lessons  from  the  world’s  champion.  The  boys  sup- 
port Jack  Dempsey  in  “West  of  the  Water  Bucket,” 
one  of  the  “rounds”  in  his  “Fight  and  Win”  series 
which  Universal  is  producing. 


llJames  Ryan,  ceisting  direc- 
tor at  the  William  Fox  West 

UBelow:  They  tell  the  world  about  First  National  Cocist  studio.  He  formerly 
attractions.  (Oh,  yes,  we  were  eisked  to  mention  was  casting  director  at  the 

“Single  Wives.”)  Left  to  right:  J.  Steel,  Hugh  ccanpany’s  Eastern  plant. 

Boswell,  Lilliaui  Harmon  and  Fred  Stanley,  who 
directs  the  studio  staff. 


UBelow:  They’re  off!  Jack  Warner  of  Warner 
Brothers  fires  the  shot  which  starts  “Her  Maur- 
riage  Vow”  company  on  production  Millard  Webb, 
director,  and  Beverly  Bayne,  leading  wontcui,  are 
next  to  Jack. 
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What  Shall  I Do? 

Distributor:  W.  W.  HODKINSON 
CORP. 


Producer:  Frank  Woods 
Length:  6 reels 


DIRECTOR JOHN  G.  ADOLEI 

Author Frank  Woods 

Adaptor. Frank  Woods 

Cameraman Joseph  Walker 


PLAYERS 

Jeanie  Andrews 

DOROTHY  MACKAIL 

Jack  Nelson,  known  as  Don  McLean.. 
John  Harron 


Mrs.  McLean,  his  mother 

Louise  Dresser 

Henry  McLean,  his  stepfather 

William  V.  Mong 


Dolly  McLean,  Jack’s  half  sister 

Betty  Morrissey 

Mary  Conway,  her  chum Ann  May 

Tom  Conway,  Mary’s  brother 

Ralph  McCullough 

Lizzie,  a waitress Joan  Standing 

Big  Jim  Brown Tom  O’Brien 

Joe,  a bus  boy Danny  Hoy 

TYPE:  Factory  town  drama  of  love 
of  rich  youth  for  poor  girl,  their  separa- 
tion and  ultimate  reunion. 


HIGHLIGHTS : Fight  zmth  factory 
bully  in  tvhich  hero  comes  out  vic- 
torious ....  Gourtship  of  Jack  and 
Jeanie  ....  Accident  to  Jack  and  es- 
trangement from  his  zvife  ....  Ad- 
vances of  lodger  ....  Happy  reunion. 


STORY : Donald  McLean  is  sent  to 
his  father’s  factory  to  begin  at  the 
bottom.  He  meets  Jeanie  Andrews,  a 
waitress  and  marries  her  as  Jack  Nelson. 
In  an  accident  Jack  loses  his  mind  and 
does  not  recall  his  wife  and  child. 
Finally  he  is  taken  to  his  old  surround- 
ings which  restores  his  memory. 


The  Turmoil 

Distributor:  UNIVERSAL 
Producer:  Universal  Pictures 
Length:  7 reels 

DIRECTOR HOBART  HENLEY 

Author Booth  Tarkington 

Scenario Daniel  Mandell 

Cameraman Charles  Stumar 

PLAYERS 

James  Sheridan,  Sr.  ..Emmett  Corrigan 
Bibbs  Sheridan  . . George  Hackathome 

Roscoe  Sheridan  Edward  Hearn 

James  Sheridan,  Jr.  .Theodore  Von  Eltz 

Mrs.  Roscoe  Sheridan  Eileen  Percy 

Edith  Sheridan  Pauline  Garon 

Mary  Vertrees  ......  Eleanor  Boardman 

Henry  Vertrees  Winter  Hall 

Mrs.  Henry  Vertrees  ...Kitty  Bradbury 

Bobby  Lamhorn  Kenneth  Gibson 

Mrs.  James  Sheridan  ..Victory  Bateman 
TYPE:  Story  of  American  life  with 
conflict  between  father  and  children  of 
family.  Drama  of  everyday  life  with 
dramatic  dam  bursting  incident. 

HIGHLIGHTS : Beautiful  scenes 

of  zvell  to  do  Americans.  . . . Failure 
of  big  dam  project  and  death  of  son. 

. . . Azvakening  of  father  to  realiza- 
tion that  money  isn’t  everything. 

STORY : James  Sheridan,  captain  of 
industry,  has  his  three  sons  laboring  as 
he  has  labored,  neglecting  their  families 
and  striving  to  pile  up  more  money.  A 
dam,  which  one  son  is  building,  collapses 
and  he  is  killed.  His  son’s  wife  during 
her  spare  moments  is  flirting  with  a danc- 
ing-lounge-Uzard  while  he  is  drinking 
himself  to  death.  He  finally  realizes  his 
happiness  lies  in  making  his  third  son 
happy  and  brings  about  a happy  mar- 
riage. 


Johnnie  Fox.,  Jr.,  in  two  scenes  from 
“The  Junior  Partner,”  a new  Educa- 
tional-Juvenile comedy. 


Dangerous  Trails 

Distributor:  AMBASSADOR 
PICTURES 


Producer : Ambassador  Pictures 
Photoplay 
Length:  5,750  feet 

DIRECTOR ALVIN  J.  NEITZ 

Author Alvin  J.  Neitz 

PLAYERS 

Grace  Alderson  Irene  Rich 

Steve  Bradley  TuUy  Marshall 

Inspector  Criswell  Noah  Beery 

Roland  St.  Clair  Allan  Penrose 

Jean  Le  Fere  William  Lowery 

Wang  Jack  Curtis 

Beatrice  Layton  Jane  Tallent 

TYPE:  Melodrama  of  the  North- 

west, in  which  mounted  police  figure, 
with  a mystery  twist  to  plot. 

HIGHLIGHTS : Snozv  scenes.  . . . 
Fight  zvith  opium  smugglers  and 
blizzard  through  which  heroine  and 
hero  struggle. 

STORY : Bradley,  dance  hall  propri- 
etor, is  in  league  with  opium  smugglers. 
Bradley  is  engaged  to  ^ace  Anderson, 
singer  in  the  resort.  She  vamps  an  of- 
ficer of  the  mounted  police,  St.  Clair  and 
they  fall  in  love.  After  a struggle  the 
smugglers  are  captured  and  Grace  it  is 
discovered  is  in  the  employ  of  the  gov- 
ernment, and  married  St.  Clair. 


Ridgeway  of  Montana 

Distributor:  UNIVERSAL 
Producer:  Universal  Pictures 
Corporation 
Length:  5 reels 

DIRECTOR CLIFF  S.  SMITH 

Author William  McLeod  Raine 

Adaptor E.  Richard  Schayer 

Cameraman  Harry  Neumann 

Subtitles E.  Richard  Schayer 

PLAYERS 

Buck  Ridgway  Jack  Hoxie 

Aline  Hanley  Olive  Hasbrouck 

Simon  Hanley  Herbert  Fortier 

Steve  Pelton  Lou  Meehan 

Rev.  McNabb  ....  Charles  E.  Thurston 


Pete  Shagmire  Pat  Harmon 

Ljmdon  Hobart  Pierre  Gendron 

TYPE:  Western  melodrama,  with 
ranch  hand  falling  in  love  with  city  girl 
when  he  goes  there  to  sell  cattle.  Ap- 
prehension of  cattle  thieves. 

HIGHLIGHTS : Exterior  shots. 
. . . Wild  ride  dozmi  a mountain  in 
zvagon  which  crashes  into  cabin.  . . . 
Gapture  of  cattle  rustlers  and  escape 
of  villain. 

STORY : Buck  Ridgway,  ranchman, 
comes  upon  cattle  rustlers  and  catches 
aU  but  the  leader.  He  goes  to  city  to 
sell  stock  and  meets  city  girl  who  falls 
in  love  with  him.  He  returns  to  the 
ranch  and  she  follows,  he  coming  upon 
her  while  hunting  for  cattle  thieves.  She 
is  kidnapped  by  the  villain,  after  their 
marriage,  but  hero  rescues  her  and  vil- 
lain meets  death  in  a plunge  from  high 
cliff. 


Traffic  in  Hearts 

Distributor:  C.  B.  C.  FILM  SALES 
CORPORATION 


Producer:  Jack  Strumwasser 
Length:  5,328  feet 

(State  Right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory.) 


DIRECTOR SCOTT  DUNLAP 

Author Dorothy  Yost 

Adaptor Jack  Stone 

Cameramen Lucien  Andriot  and  Paul  Ivano 

Subtitles Edgar  Keller  and  Irving  W.  Bunze 

PLAYERS 


Lawrence  Hallor  Robert  Fraser 

Alice  Hamilton  Mildred  Harris 

John  Hamilton  Charles  Wellesley 

Thomas  Bradford  Edwin  Tilton 

Dad  Clark  John  Herdman 

Jerry  Betty  Morrissey 

Shrimp  Don  Marion 

Tim  Tracy  Fred  Kelsey 

Steve  Powell  Thomas  O’Brien 

Danny  Arthiu-  Rankin 

TYPE:  Society  drama  with  welfare 

work  dealing  with  life  in  the  thickly  pop- 
ulated districts  in  large  cities  and  ruth- 
less political  system. 

HIGHLIGHTS:  Uncovering  of  po- 
litical systems,  gangster  warfare  and 
dght  scene  in  the  rescue  mission.  . . . 
Scene  betzveen  daughter  and  father. 
. . . Played  by  Mildred  Harris  and 
Gharles  Wellesley. 


STORY : John  Hamilton  is  a selfish 
arrogant  man  whose  one  aim  in  life  is 
wealth,  power,  regardless  of  who  suffers. 
In  so  doing  he  breaks  Hallor,  the  man 
his  daughter  loves,  at  the  same  time  ruin- 
ing a wonderful  plan  to  better  conditions 
in  tenement  districts.  Realizing  his 
daughter’s  happiness  means  more  than 
all  political  intrigue  he  atones  and  brings 
about  a reunion. 


Hodkinson  to  Release 
Films  Starring  Logan 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  10. — Jacqueline 
Logan  will  be  presented  by  Regal  Pic- 
tures in  at  least  four  productions  for  Hod- 
kinson release.  The  first  of  these  will 
be  “The  House  of  Youth,”  from  the 
novel  by  Maude  Radford  Warren. 

Miss  Logan  has  graduated  to  stardom 
through  her  work  in  Universal,  Para- 
mount and  Goldwyn  productions.  She 
is  at  present  working  opposite  Charles 
Ray  in  “Smith”  and  will  begin  her  star- 
ring work  at  the  conclusion  of  this  pic- 
ture. 
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Napoleon  and  Josephine 

Distributor:  F.  B.  O. 

Producer:  G.  B.  Samuelson 
Length : 6,500  feet 

DIRECTOR  ALEXANDER  BUTLER 

Authors W.  G.  Wills  and  G.  G.  Collingham 

Scenario Walter  Summers 

PLAYERS 

Napoleon  Bonaparte  ...Gwydym  Evans 

Marie  Louise  Mary  Dibley 

Stephanie  De  Beauharnais  

Lillian  Hall-Davis 

Marquis  de  Talleyrand  

Jerrald  Robertshaw 

Marquis  de  Beaumont  ....Harold  Ames 

Old  Grimaud  Tom  Reynolds 

Genl.  Augerean  Robert  Lang 

Josephine  Gertrude  McCoy 

TYPE;  Story  of  the  rise  and  fall  of 
Napoleon — of  stirring  days  in  the  early 
history  of  France. 

HIGHLIGHTS : Marriage  and 

hardships  endured  by  Josephine.  . . . 
The  reign  of  Marie  Louise.  . . . Re- 
treat from  Moscow.  . . . Josephine 
quells  the  mob.  . . . E.x'ile  to  St.  Hel- 
ena of  Napoleon. 

STORY:  Napoleon  meets  Josephine 
and  after  marriage  she  shares  his  hard- 
ships. Their  happiness  is  marred  by  the 
fact  that  no  son  has  been  bom  to  them 
and  Josephine  sacrifices  her  position  as 
wife  and  queen  that  Napoleon  may  fulfill 
his  desire.  A son  is  born  to  Arch  Du- 
chess Marie  Louise.  Napoleon’s  career 
commences  its  descent.  Crowds  attack 
the  Royal  palace  in  Paris  and  Josephine 
saves  Napoleon’s  son  from  the  mob.  Na- 
poleon abdicates  but  returns  to  rule  for 
100  days,  then  follows  his  second  exile 
to  St.  Helena  where  he  dies. 


The  Gaiety  Girl 

Distributor:  UNIVERSAL 
Producer:  Universal  Pictures  Corp. 
Length:  7,419  feet 

DIRECTOR KING  BAGGOT 

Author I.  A.  R.  Wylie 

Adaptor Bernard  McConville 

Scenario Frank  Beresford 

Cameraman Charles  Stumar 

PLAYERS 

Irene  Tudor  Mary  Philbin 

Baron  Tudor  Josephine  Dowling 

Owen  Tudor  St.  John  ..William  Haines 

Tuckins  James  O.  Barrows 

John  Kershaw  Dewitt  Jennings 

Christopher  Kershaw  .Freeman  S.  Wood 

Evan  Evans  Otto  Hoffman 

Pansy  Gale  Grace  Darmond 

His  Grace,  the  Duke  ..Thomas  Ricketts 

Tracy  Andrews  William  Turner 

Archer  Smythe  Duke  R.  Lee 

Rayburn,  stage  manager  ..Roy  Laidlaw 

TYPE:  Romantic  tale  of  the  present 
time  adapted  from  novel  “The  Inheri- 
tors,” concerning  a poor  girl  who_  gets 
work  in  a musical  show,  marries  a 
wealthy  Englishman  and  is  finally  re- 
united with  her  lover. 

HIGHLIGHTS:  Beatitiful  sets 

shotving  interiors  and  e.vterior  of 
beautiful  English  estate.  . . . Tragic 
death  of  Christopher.  . . . JVedding 
orgy  and  sudden  appearance  of  szveet- 
hcart. 

STORY : Irene  Tudor,  daughter  of 
Baron  Tudor,  is  forced  to  accept  employ- 
ment at  the  Gaiety  when  her  father  be- 
comes bankrupt.  Her  sweetheart,  Owen 
Tudor  St.  John  is  reported  killed  in  South 
Africa  and  she  accepts  the  attention  of 
wealthy  Christopher  Kershaw.  On  the 
eve  of  her  wedding  Owen  appears  and 
the  two  are  united  when  Christopher  is 
killed  by  a falling  chandelier. 


Two  tense  moments  from  the  Harry  Mil- 
larde  production  for  William  Fox,  “The. 
Fool,”  by  Channing  Pollock. 


The  Dangerous  Coward 

Distributor:  F.  B.  O. 


Producer:  Monogram  Pictures 
Length:  5 reels 


DIRECTOR ALBERT  ROGELL 

Author Marion  Jackson 

Cameraman Ross  Fisher 


PLAYERS 

Bob  Trent FRED  THOMPSON 

May  McGinn Hazel  Keener 

Wildcat  Rea Frank  Hagney 

David  McGinn Andrew  Arbuckle 

Red  O’Hara David  Kirby 

Battling  Benson A1  Kauffman 

Conchita Lillian  Adrian 

The  Weazel Jim  Corey 

Silver  King By  Himself 

TYPE:  Melodrama  of  the  West,  in 
which  a hunted  boxer  goes  west  to  escape 
punishment  for  crippling  another  fighter, 
promising  his  aged  mother  he  will  never 
fight  again. 

HIGHLIGHTS : Lively  scrap  in 
roped  arena  ....  Fight  zvith  the  villain 
....  Discovery  that  crippled  man  was 
playing  a joke  on  him ...  .Auto  fall- 
ing over  cliff. 

STORY:  Bob  Trent,  the  “Lightning 
Kid,”  believing  he  has  crippled  The 
Weazel  for  life,  flees  to  the  West.  At 
a rodeo  he  sees  The  Weazel  again  and 
also  Wildcat  Rea,  a crooked  boss.  He 
refuses  to  fight  Rea  when  insulted,  but 
finding  The  Weazel  is  pretending  to  be 
crippled,  he  arranges  to  get  even  for  the 
hoax.  Hearing  that  Rea  has  “fixed”  a 
fight  he  meets  Benson  and  knocks  him 
out  and  recovers  money  bet  on  the  fight. 


FOX  NEWS  No.  69:  Brooklyn,  N.  Y., 

Trenton,  Uncle  Sam’s  newest  scout  cruiser  is' 
floated — Chicago,  111.,  one  of  the  west’s  earliest 
iron  horses,  the  Lincoln  Special,  proudly  salutes 
the  latest  in  locomotives — Peekskill,  N.  Y.,  $20,- 
000  suspension  bridge  over  the  Hudson  to  Bear 
M o u n t a i n — Romilly,  France,  war  explosives 
turned  to  peace-time  uses — Galveston,  Texans 
pick  state’s  most  beautiful  bathing  girl — Minne- 
apolis, Minn.,  an  aristocratic  Persian  cat  with 
only  one  kitten  adopts  timber  wolf  cubs — Mar- 
seilles, Ras  Tafari  goes  visiting  in  Europe — New 
York  City,  Bronx  zoo  gets  a new  boarder  from 
South  Africa — Westbury,  L.  I.  Arizona  Univer- 
sity polo  team  invades'  East — Webster,  Tex., 
lightning  strikes  an  oil  field. 

FOX  NEWS  No.  70:  Who  will  be  our  next 
President,  convention  stage  is  set — Atlanta,  Ga., 
gentleness  and  patience  make  a wild  mocking 
bird  a willing  playmate — Tallest  man  on  two 
continents,  out  in  Kansas  where  the  corn  grows 
high — New  York  City,  a perfume  to  fit  your 
personality — Berlin,  Marx  ministry  falls — Paris, 
60,000  at  St.  Cloud  track  see  Epinard,  French 
turf  champion,  lose — With  the  Pacific  fleet  off 
San  Pedro,  Cal.,  super-dreadnaught  guns  in  long- 
range  firing  test  Uncle  Sam’s  sea  power. 

FOX  NEWS  VOL.  5— No.  71— Philadelphia, 
Penn’s  eight-oar  crew  wins  the  Childs  Cup — San 
Francisco,  Half-ton  shells  burst  beyond  the  Golden 
Gate — New  York  City,  What  the  well-dressed 
woman  will  wear  this  summer — Cambridge,  Mass., 
East  conquers'  West — Sydney  Australia.,  Little 
bits  of  nature ; the  prettiest  bird  on  this  Conti- 
nent is  the  flamingo — Indianapolis,  A millionaire 
speed  king,  J.  Boyer,  of  Detroit — Los  Angeles. 
What  effect  has  music  on  animals? — Belmont 
Park,  L.  I.,  What’s  in  a name?  Not  Much  runs 
away  from  a splendid  field  in  $10,000  steeple- 
chase. 

INTERNATIONAL  NEWS  No.  47:  140,000 
auto  fans  see  races  at  Indianapolis,  Ind. — Presi- 
dent leads  America  in  tribute  to  war  heroes  at 
Arlington,  Va. — Liquor  worth  $500,000  destroyed 
at  San  Francisco  warehouse — Another  boxing 
match  at  Michigan  City — News  of  the  day — Bel- 
lington.  Wash.,  Maj.  Martin  receives  warm  wel- 
come— New  York  city’s  babies  are  out  in  June — 
Eastern  athletic  stars  recapture  college  titles  in 
field  meet  at  Cambridge,  Mass. 

INTERNATIONAL  NEWS  No.  48:  A new 
crop  of  Admirals  for  U.  S.  Navy  at  Annapolis, 
Md. — William  M.  Butler  President’s  manager 
wears  pre-convention  smile  at  Cleveland — Briar- 
cliff,  N.  Y.,  where  America’s  champion  mermaids 
rehearse  Olympic  stunts — Shriners  in  stirring 
march  at  National  conclave  Kansas  City,  Mo. — 
Odd  glimpses  from  animal  worlds.  New  York, 
Los'  Angeles — Glittering  pageant  marks  Britain’s 
empire  day,  at  Wembley,  England — U.  S.  air- 
mail’s daring  flyers  brave  dizzy  mountain  heights, 
Cheyenne,  Wyo. — Brooklyn,  N.  Y.,  Sunday 
schools  in  record  demonstration. 

PATHE  NEWS  No.  46:  Yale  athletes  triumph 
in  annual  inter-collegiate  meet  at  Cambridge, 
Mass. — America  pays  solemn  homage  to  heroes  of 
all  wars  at  Arlington,  Va. — Demand  resignation 
of  M.  Millerand,  French  president — Royalty  cn 
the  links  at  Ton  Pentre,  Wales — King  of  swat- 
land,  Babe  Ruth,  becomes  rookie  at  Washington, 
D.  C. — Boyer  wins'  500  mile  grind  at  Indianapolis 
— King  George  opens  naval  and  military  tourna- 
ment at  London — Gibbons  defeats  Carpentier  at 
Michigan  City,  Ind. 

KINOGRAMS  No.  2360:  Joe  Boyer  smashes 
records  at  Indianapolis  auto  races — Dedicate 
monument  to  John  Mitchell,  labor  leader,  at 
Scranton,  Pa. — Colleges  and  cubs  send  crews  to 
contest  for  honors  or  Schuylkill  River  Phila- 
delphia— M.  P.  T.  O.  A.  meet  in  Boston — Yale 
captures  intercollegiate  contests  Cambridge — Tom 
Gibbons  defeats  Georges  Carpentier  at  Michigan 
City,  Ind. — Nation  honors  its  valorous  dead  at 
Washington — Ten  thousand  students  in  big  mis- 
sion crusade  at  Boston  College. 

KINOGRAMS  No.  2361:  British  youth  march 
on  Empire  Day  at  Wembley,  London — Half  a 
million  dollars  worth  of  rum  destroyed,  San 
Francisco — Oldest  military  organiaztion  in  America 
meets,  at  Boston — Meiji  University,  Japan’s  best 
baseball  team,  here  to  play  colleges — Middies 
parade  at  Annapolis — Sheepshead  Bay,  N.  Y., 
Capt.  Ward  brings  Chinese  junk  to  Atlantic — 
Placing  wreath  of  flowers  on  Joan  of  Arc  statue. 
New  York — Bryn  Mawr,  Pa.,  How  the  girls  used 
to  look — Olympic  girl  divers  have  final  work  out 
at  Scarboro,  N.  Y. 
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PUBUC  RELMONS 


Our  Platform 

To  be  of  SERVICE  to  the  subscribers  of 
“Exhibitors  Herald.”  To  aid  our  read- 
ers in  the  preparation  of  constructive 
addresses  to  be  delivered  before  local 
clubs.  To  assist  our  readers  in  the 
preparation  of  campaigns  with  which 
to  fight  blue  laws  and  censorship.  To 
cooperate  with  our  readers  in  effecting 
a closer  relationship  between  the  pub- 
lic and  the  theatre. 

+ + + 

“Evil  to  Him  Who 
Evil  Thinks” 

George  A.  Hickey,  district  manager  of 
Goldwyn-Cosmopolitan  with  headquarters 
in  St.  Louis,  forwards  the  following  in- 
teresting opinion  on  censorship  to  this 
department: 

“I  have  just  come  from  a theatre  where 
your  picturization  of  Elinor  Glyn’s  fa- 
mous novel,  ‘Three  Weeks,’  is  being 
shown.  I was  so  disappointed  with  it 
that  I couldn’t  help  writing  to  you  about 
it.  A friend  of  mine  suggested  that  we 
go  to  see  it,  and  not  having  much  else 
to  do  I went.  I have  read  the  novel  and 
that  makes  the  picture  more  disappoint- 
ing. I won’t  say  that  from  the  standpoint 
in  regards  to  the  players  or  acting  be- 
cause I’ve  always  admired  the  stars  who 
took  part.  What  made  me  so  disgusted 
was  the  fact  that  the  picture  had  been 
practically  cut  to  pieces  before  it  was 
shown. 

“I  am  just  21  and  may  not  see  things 
the  way  that  the  men  who  censored  it  do. 
No  doubt  they  thought  they  were  ren- 
dering a valued  service  to  the  community 
by  cutting  what  they  considered  objec- 
tionable parts.  I can’t  see  anything  sug- 
gestive or  immoral  in  a picture  whose 
theme  is  based  on  self-sacrificing  love  as 
it  was  in  ‘Three  Weeks.’ 

“That  may  be  only  my  own  reaction 
and  may  have  had  entirely  different  ef- 
fects on  others,  but  since  I’ve  seen  that 
picture  all  cut  to  pieces  I begin  to  see  the 
truth  in  that  old  saying,  ‘evil  to  him  who 
evil  thinks.’ 

“If  these  censors  who  are  the  leading 
men  intellectually  and  socially  in  this 
community  would  let  the  public  decide 
for  themselves  whether  or  not  they  want 
pictures  censored  or  would  spend  their 
time  and  efforts  in  suppressing,  the  score 
of  vile  magazines  that  are  cluttering  the 
news  stands  they  would  be  accomplishing 
something  really  worthwhile. — ROBERT 
SWEETMAN,  Y.  M.  C.  A.,  Racine,  Wis. 

♦ * * 

Constructive  Criticism 
Always  Welcomed 

Another  viewpoint  on  censorship  is  pre- 
sented by  “The  Houston  (Tex.)  Post” 
under  the  caption  ,“The  People  as  Cen- 
sors.” The  editorial  in  full  is  appended: 
“Now  that  it  is  fairly  settled  that  the 
censor  board’s  powers  are  to  be  mate- 
rially curtailed,  the  responsibility  of 
maintaining  high  moral  standards  in  mo- 


We Are  Happy 
to  Serve 

Jay  M.  Shreck, 

News  Editor, 

EXHIBITORS  HERALD, 
Chicago,  111. 

Dear  Mr.  Shreck: 

I am  deeply  grateful  to  you  for 
your  kindness  in  preparing  the  facts 
and  figures  along  with  the  other  in- 
teresting matter  for  my  use  in  my 
talk  to  the  Club  here. 

The  HERALD  has  been  a source 
of  much  information  to  me  and  I 
find  particular  pleasure  in  turning 
to  the  “Public  Relations”  depart- 
ment first.  It  would  take  a page 
to  tell  you  of  the  other  interesting 
matter,  along  with  the  excellent  ed- 
itorials and  “exhibitor  reports.” 

Very  truly  yours, 

EDW.  J.  HIEHLE, 

C.  & M.  Amusement  Co. 

Marietta,  O. 


tion  pictures  exhibited  in  Houston  rests 
more  heavily  upon  the  people. 

“It  has  been  said  that  the  moral  stand- 
ards of  the  moving  picture  are  set  by  the 
box  office  receipts.  That  is  a rather  blunt 
way  of  putting  it.  And  it  is  not  altogether 
true.  The  Post  does  not  believe  for  a 
moment  that  the  majority  of  motion  pic- 
ture exhibitors  in  Houston  would  consent 
to  the  showing  of  positively  indecent  and 
immoral  films. 

“It  is  true,  however,  that  the  picture 
producers  and  exhibitors  strive  to  give 
the  people  what  they  want.  Their  success 
in  business  depends  on  their  ability  to 
please  their  patrons.  Necessarily,  they 
are  governed  largely  by  public  taste,  just 
as  are  salesmen  in  other  lines  of  business. 
You  ca-n’t  sell  the  people  something  they 
do  not  want. 

“It  will  be  a simple  matter  for  the  peo- 
ple to  make  themselves  heard  in  deter- 
mining the  character  of  pictures  to  be 
shown  here.  They  can  set  the  moral 
standards  they  desire  by  refusing  to  pat- 
ronize houses  that  persist  in  offering 
films  below  the  standard  of  ordinary  de- 
cency and  morality. 

“Furthermore,  they  can  make  their 
wishes  known  by  direct  communication 
with  the  managers.  Let  them  criticize 
a bad  picture  sharply  in  personal  com- 
munications to  managers,  and  they  may 
be  sure  he  will  be  careful  to  avoid  offer- 
ing another  picture  of  similar  character. 

“On  the  other  hand,  if  a picture  is  good 
and  exerts  a wholesome  influence,  as  well 
as  entertains,  tell  the  manager  of  the  the- 
atre. Commend  him  for  his  selection. 
Not  only  that,  commend  the  picture  to 
others  and  commend  the  house  that  offers 
the  right  sort  of  pictures. 

“What  the  whole  moving  picture  indus- 
try needs  right  now  more  than  anything 
else  is  constructive  criticism.  Too  manj' 


people  have  been  finding  fault  and  too 
few  have  been  praising  what  was  good, 
and  helping  both  with  their  support  and 
with  practical  suggestions  to  lift  moral 
standards. 

“All  we  ever  hear  from  the  censor 
board  is  censure.  If  they  are  going  to 
be  outspoken  in  their  condemnation  of 
bad  pictures,  wouldn’t  it  be  fair  for  them 
to  be  as  free  in  praise  of  good  pictures? 
More  boosting  of  the  good  would  make 
knocking  of  the  bad  less  necessary. 

“The  divine  command  to  ‘overcome 
evil  with  good’  is  but  an  application  of  the 
law  of  substitution  that  runs  through  all 
nature.  It  is  up  to  the  people,  the  final 
arbiters,  in  this  censorship  issue,  to  settle 
it  permanently  by  forcing  the  substitu- 
tion through  the  use  of  their  patronage, 
and  unreserved  expression  of  their  opin- 
ions.” 

* 4:  * 

Send  More  Like  It, 

Mr.  Brooks 

PUBUC  RELATIONS, 

Exhibitors  Herald, 

Chicago,  III. 

Dear  Sir: 

Am  enclosing  a clipping  from  the  “At- 
lanta Journal,”  the  South’s  leading  daily 
paper,  which  I think  hits  the  nail  on  the 
head.  However,  the  “Journal”  clipped  this 
from  the  “Bainbridge  Post-Searchlight,” 
Bainbridge,  Ga. 

If  you  care  to  publish  this  clipping,  I am 
sure  it  will  do  some  exhibitor  good  to  read 
it  that  is  tip  against  the  same  proposition 
as  our  friend  in  Bainbridge  is. 

Keep  the  good  work  up. 

Yours  truly, 

IV.  J.  BROOKS, 
DeKalb  theatre, 
Lithonia,  Ga. 

The  editorial  Hr.  Brooks  forwarded  to 
this  department  should  be  filed  away  by 
every  exhibitor.  Here  it  is: 

“Had  a grand  and  glorious  picture  dis- 
played in  Bainbridge  called  ‘The  Life  of 
Christ’  and  we  strained  our  eyes  very 
painfully  to  see  how  many  of  the  folks 
we  could,  present,  that  had  been  advocat- 
ing picture  censorship,  but  they  were  con- 
spicuous by  their  absence.  It  just  goes  to 
show  that  they  did  not  care  anything 
about  seeing  a glorious  picture  like  this 
but  were  merely  meddling.  Their  love  of 
meddling  and  running  the  other  fellow’s 
business  is  far  paramount  to  any  desire 
to  see  good  pictures.  Meddling  and  love 
of  the  free  advertising  is  back  of  90  per 
cent  of  the  desire  to  interfere  with  the 
picture  industry.  Patronage  is  the  only 
sensible  censorship  on  earth  but  we  did 
hope  to  see  some  of  them  that  want  cen- 
sorship, turn  out  and  patronize  this  great 
religious  picture.  Some  years  ago  the  lo- 
cal man  here  showed  a beautiful  colored 
picture  of  the  life  of  Christ  to  empty 
benches  and  two  weeks  later  there  was 
some  talk  of  a local  moving  picture  cen- 
sorship and  one  of  the  parties  advocating 
same  on  being  asked  why  they  did  not 
see  this  great  picture,  the  reply  was,  ‘Oh, 
I have  seen  that  in  the  Bible,  and  it  is 
old.’  Just  such  meddling  creatures  are 
the  bane  of  our  social  and  community 
life.” 
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[THE  FILM  MA^ 




F.  B.  O. 

WITH  THE  engagement  of  Del  An- 
drews to  co-direct  in'  the  filming  of 
F.  B.  O.’s  new  “Go-Getter”  series,  soon 
to  be  launched,  B.  P.  Fineman  has  an- 
nounced that  he  will  use  the  alternating 
system  of  direction  in  the  filming  of  this 
series.  Another  director,  yet  to  be 
chosen,  will  alternate  with  Andrews  in 
the  direction  of  the  series  of  twelve  pic- 
tures. George  O’Hara  and  Alberta 
^'^aughn  will  be  starred  jointly. 

+ + + 

“FOOLS  IN  THE  DARK”  the  widely 
heralded  F.  B.  O.  release,  starring 
Patsy  Ruth  Miller  and  Matt  Moore,  is 
to  be  ready  for  summer  release  and  is 
held  by  F.  B.  O.  to  be  one  of  their  best 
l)ox  office  bets  of  the  season. 

+ + + 

F.  B.  O.’s  SERIES,  “The  Telephone 
Girl”  is  nearing  completion  at  the 
F.  B.  O.  studios.  The  yachting  se- 
quences were  filmed  on  the  sea-shore  at 
Balboa,  Cal.,  last  week.  The  conclud- 
ing two  reel  episode  w'as  written  by 
George  Marion,  Jr. 

First  National 

MILTON  SILLS  and  Nazimova  hazv  been 
signed  by  First  National  for  the  leads  in 
Edwin  Carewe’s  next  picture  “Madonna  of 
the  Streets.”  . . . Sidney  Olcott  has  arrived 
in  Hollywood  and  taken  charge  for  Joseph 
M.  Schenck  of  the  new  Norma  Tainiadge 
picture  “Fight.” 

+ + + 

SAMUEL  GOLDWYN  and  George  Fitz- 
inaurice  are  busy  adding  to  the  cast  of 
Montagu  Glass’  new  Potash  and  Perlmutter 
story  which  went  into  production  June  p. 
The  most  recent  additions  to  the  cast  are 
Betty  Blythe,  Anders  Randolph,  Peggy 
Shaw  and  Charles  Meredith.  . . . Jackie 
Ott,  the  perfect  baby,  ncnv  dve  years  old, 
has  been  signed  for  a part  in  “Born  Rich.” 

Associated  Exhibitors 

MONTY  BANKS,  whose  first  five  reel 
comedy  “Racing  Luck”  was  produced 
by  Grand-Asher  and  distritbuted  by  As- 
sociated Exhibitors,  is  at  present  in  New 
York  in  conference  with  officials  of  As- 
sociated Exhibitors  with  reference  to 
plans  for  his  forthcoming  productions. 
Banks  is  under  contract  to  make  a series 
of  the  feature-comedies. 

+ + + 

“THE  LONE  WOLF”,  an  S.  E.  V. 

Taylor  production,  starring  Dorothy 
Dalton  and  Jack  Holt,  which  had  its 
premiere  at  the  Rivoli,  New  York,  is 
playing  over  the  entire  Moss-Keith-Proc- 


tor  circuit  in  the  metropolitan  district. 

. . . The  picture  was  produced  by  John 
McKeen  and  is  being  distributed  by  As- 
sociated Exhibitors. 

+ + + 

ONE  OF  THE  important  releases  of  the 
month  on  the  list  of  Associated  Exhib- 
itors is  “The  Spitfire,”  a Murray  W. 
Carsson  production  made  under  the  di- 
rection of  William  Christy  Cabarme  . . . 
Harry  Rowson,  London,  cinema  mag- 
nate, has  announced  to  the  British 
public  that  he  considers  Douglas  Mac- 
Lean  the  coming  comedy  star  in  Great 
Britain.  Rawson  holds  the  English  rights 
to  a number  of  Mac  Lean  productions. 

Hodkinson 

HARVEY  GATES  has  been  signed  by 
Hunt  Stromberg  as  scenario  editor  for 
his  Harry  Carey  and  Priscilla  Dean  pro- 
ductions. Doris  Anderson  will  be  his 
associate  . . . Charles  Christie  has  an- 
nounced that  the  second  Christie  feature 
to  go  through  Hodkinson  will  be 
“What’s  Your  Wife  Doing?”  Report 
has  it  that  production  is  to  start  in  the 
very  near  future. 

+ + + 

THE  RACES  and  the  crowds  at  the 
Tanforan  track  in  San  Francisco  were 
used  this  week  for  the  racing  sequences 
in  “The  Wise  Virgin,”  and  in  honor  of 
Patsy  Ruth  Miller  who  is  starring  in 
the  production,  the  race  track  officials 
named  the  second  race  on  the  program 
the  “Patsy  Ruth  Miller  Purse”  for  two 
3"ear  olds  . . . Margaret  Clayton  will  re- 
turn to  the  screen  in  “Tiger  Thompson,” 
announces  Hunt  Stromberg. 

+ + + 

REEVES  “BREEZY”  EASON,  who 
has  been  responsible  for  many  of 
Harry  Carey’s  successes  in  the  past,  has 
been  engaged  to  again  direct  Harry 
Carey  in  the  third  Hodkinson  release, 
“Tiger  Thompson.”  . . . John  G.  Adolfi 
who  directed  “What  Shall  I Do?”  for 
Woods  has  been  engaged  to  direct  the 
second  Woods-for-Hodkinson ' picture 
“The  Beauty  and  the  Bad  Man.” 

Educational 

EDUCATIONAL  announces  that  Wal- 
ter Hiers,  recently  a star  with  Para- 
mount, will  make  a series  of  two  reel  fea- 
tures for  distribution  through  Educa- 
tional. Production  will  take  place  at  the 
Christie  studios.  . . . The  Stanley  com- 
pany, said  to  be  using  practically  the  en- 
tire output  of  Educational,  has  inaug- 
urated a short  subjects  day  at  the  Ruby 
theatre,  Philadelphia — setting  aside  Mon- 
day, Wednesday  and  Saturday  of  each 


week  for  programs  consisting  of  short 
subjects  only. 

+ + + 

BOBBY  VERNON  has  engaged  Ann 
Cornwall  as  his  leading  lady  to  appear 
in  the  first  of  the  series  of  six  comedies 
he  will  produce  for  Educational  . . . 

Lloyd  Hamilton  is  in  New  York  confer- 
ring with  E.  W.  Hammons  concerning  a 
series  of  Hamilton  comedies  for  Edu- 
cational distribution. 

+ + + 

LOUISE  FAZENDA  and  Kathleen  CUf- 
ford  are  two  new  faces  who  will  ap- 
pear in  comedies  to  be  released  by  Edu- 
cational during  June.  Miss  Fazenda, 
who  has  been  out  of  comedies  for  a year 
will  appear  in  the  Jack  White  special, 
“Dizzy  Daisy”  and  Miss  Clifford,  a 
vaudeville  artist  will  be  seen  in  the  Chris- 
tie comedy,  “Grandpa’s  Girl.”  This  will 
be  Kathleen  Clifford’s  first  appearance 
before  the  camera. 

Metro-Goldwyn 

PRODUCTION  has  been  started  on  Jackie 
Coogan’s  picture  for  Metro-Goldwyn,  “Lit- 
tle Robinson  Crusoe.”  . . . “Women  Who 
Give,”  Reginald  Barker’s  new  production 
for  Metro-Goldwyn-Mayer,  began  its 
Broadway  engagement  at  the  Capitol  the- 
atre, New  York,  Sunday.  . . . Max  Con- 
stant, specialist  in  historical  costumes,  has 
been  engaged  as  technical  adviser  for  Fred 
Niblo  in  the  production  of  “The  Red  Lily.” 
+ + + 

MAE  BUSCH  has  been  signed  as  a member^ 
of  the  Metro-Goldwyn  stock  company 
from  which  group  the  stars  and  casts  for 
forthcoming  production  will  be  chosen.  . . . 
Metro-Goldwyn  has  purchased  screen  rights 
to  Harvey  Ferguson’s  latest  novel,  “Women 
and  Wives.”  . . . Buster  Keaton’s  next  pic- 
ture for  Metro-Goldwyn  will  be  “The  Navi- 
gator,” for  which  he  has  .chartered  a 
schooner  and  will  film  many  of  the  scenes 
OH  and  near  Catalina  Island. 

+ + + 

FOLLOWING  completion  of  “Broken  Bar- 
riers,” Reqinald  has  begun  preparation  for 
his  next  Metro-Goldwyn  picture,  William 
J’aughn  Moody’s  “The  Great  Divide.”  . . . 
Lon  Chaney  will  play  the  title  role  and  Vic- 
tor Seastrom  will  direct  Leonid  Andreyev’s 
“He  Who  Gets  Slapped.”  . . . Frank  Bor- 
.cage  will  direct  Ramon  Novarro  in  his  first 
starring  picture  for  Metro-Goldwyn,  . . . 
Metro-Goldwyn  will  release  eleven  pictures 
during  July,  August  and  September. 

Pathe 

BATHE  announces  that  the  ninth  Harry 
Langdon  two  reel  comedy  for  Mack  Sen- 
nett  is  now  in  production.  “Be  Careful”  is 
the  title  under  which  shooting  has  begun. 

. . . Bathe’s  “Birds  of  Passage”  was  the 
featured  number  of  a special  program 
screened  before  members  of  the  Anglers 
Conservation  Association  of  New  York  City. 
+ •!•  + 

PATHE  has  obtained  the  exclusive  right 
for  the  filming  of  the  prize  fight  between 
Lew  Tendler  and  Mickey  Walker  for  the 
welterweight  championship  of  the  world. 
The  picture  will  be  shown  throughout  the 
state  of  Pennsylvania.  . . . According  to  re- 
port from  the  home  office  of  Pathe  “Girl 
Shy”  continues  as  one  of  the  greatest  box 
office  attractions  of  the  current  season. 


Perfect  Developing  and  Printing 

Swift  Service  without  Sacrificing  Quality 
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Think  that  one  over!  A page  of  “blah” 
couldn’t  tell  the  story  of  that  line. 

“THE  UNINVITED  GUEST”  is  a special 
in  everything  but  the  money  you  pay  for  it! 
The  prize  novelty  of  the  year — thrilling  under- 
the-ocean  scenes  and  natural  colors  combined 
for  the  first  time  in  picture  history;  a dandy 
cast  that  has  Jean  Tolley,  Maurice  Flynn, 
Mary  MacLaren  and  Louis  Wolheim;  a jazzy 
story  of  South  Sea  pearls  and  Broadway 
Pearls.  Take  the  advice  of  the  men 
who^ve  played  it — book  it  now! 
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‘Screened  It  to  More  People  than 
Anything  He  Ever  Ran!” 


How  many  pictures  can  an 
exhibitor  say  that  about? 
Darn  few,  you  know  it!  But 
it^s  what  they  all  say  about 
“THE  UNINVITED  GUEST.” 

This  exhibitor  who  had 
them  “lined  on  the  side- 


walk for  the  third  show”  is 
just  one  of  the  exhibitors  do- 
ing the  same  thing.  Pick  up 
any  trade  paper — look  at  ex- 
hibitors’ reports  to  see  what’s 
getting  the  business.  It’s 
“THE  UNINVITED  GUEST” 
every  time! 
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HAMILTON  NATIONAL  BANK 


Bed  Rock 

If  you  are  ever  concerned 
about  the  safety-keeping  of 
your  valuables,  you  will  be 
gla*^  to  know  that  two  banks 
in  New  York  offer  protection 
absolute.  Their  safety  deposit 
vaults  rest  securely  on  a foun- 
dation not  of  bricks  and  mor- 
tar but  on  the  actual  bed  rock 
of  Manhattan  Island  itself. 

The  Hamilton  National  Bank 
is  one  of  the  banks  offering 
this  bed  rock  protection. 

And  in  addition  to  the  safety 
feature,  the  bank  and  its  vaiilts 

are  open  at  night  until  10:30 
P.  M.,  in  one  of  the  most  con- 
venient locations  in  New  York. 

The  cost  of  this  accessible 
safety  is  moderate  and  out  of 
all  proportion  to  the  sense  of 
security  it  brings.  Boxes  can 
be  leased  for  as  little  as  $6.00 
per  year.  Do  you  know  any 
other  PROTECTION  against 
theft  or  loss  that  costs  so 
little  ? 

of  New  York 
130  West  42n(l  Street 
Bush  Terminal  Building 


HAMILTON  NAT  ONAL  BANI 


Vit&graph 

THE  FIRST  scenes  in  “Captain  Blood,” 
with  J.  Warren  Kerrigan  in  the  lead- 
ing role,  have  been  shot  . . . “The 
Code  of  the  Wilderness”  is  now  being 
trimmed  at  the  studios  in  Brooklyn 
and  prints  will  be  shipped  to  all  branches 
immediately.  This  picture  and  “Behold 
This  Woman”  have  been  released  for 
summer  booking. 

+ + + 

“THE  BELOVED  BRUTE,”  by  Ken- 
neth Perkins,  has  been  selected  as  J. 
Stuart  Blackton’s  forthcoming  produc- 
tion for  Vitagraph.  This  is  a story  in 
which  a youth  reared  in  the  sturdy  en- 
vironment of  the  West  gains  spiritual 
redemption  by  offering  his  life  to  save 
that  of  a man  whom  he  hates.  Blackton 
is  now  selecting  the  cast. 

Universal 

“THE  EMPTY  STALL,”  the  second  tzvo- 
rce!  in  the  “Fast  Steppers”  scries,  heads 
the  list  of  short  subjects  released  this  week 
by  Universal.  Other  releases  are  “Tlw  Boss 
of  Bar  20,”  a zvestern;  “Delivering  the 
Goods.”  a Century  comedy;  “Case  Dis- 
missed!’  a one  reel  Universal  comedy;  “The 
Trial  Run.”  tzvelfth  chapter  of  “The  Fast 
Express,”  and  International  Nezvs  Nos.  4$ 
and  46. 

+ + + 

EDMUND  COBB  lips  been  engaged  to 
make  a nezv  series  of  zvesterns  for  Uni- 
versal. William  H.  Craft  zvill  direct  and 
they  zi'ill  be  released  in  two  reels  each.  . . . 
Edwin  Hubbell,  Wampas  “baby  starlet”  of 
1924,  has  been  engaged  to  play  in  one  of 
.lack  Dempsey’s  “Hit  and  Win”  series.  . . . 
Herbert  Rawlinson  has  started  work  on  his 
nezv  picture  “The  Flower  of  Napoli.”  Ed 
Laemmle  is  directing. 

+ + + 

GEORGE  BARR  McCUTCHEON’S  “The 
Husbands  of  Edith”  is  to  be  on.^  of  the 
vehicles  for  Reginald  Denny  during  the  com- 
ing year  ....  Sain  Polo,  brother  of  Eddie 
Polo,  will  play  in  Universal’s  neivest  chapter 
play,  “Fighting  Fate.”  . . . Sven  Gade,  con- 
tinental director,  has  been  enaaged  to  direct 
for  Universal.  . . . Bobby  Webb,  assistant 
director  for  Universal,  has  been  assigned  a 
role  in  “Wine.” 

Associated  Pictures 

ACCORDING  TO  report,  “The  Shooting  of 
Dan  McGrew”  has  broken  a four  year 
attendance  record  in  the  first  two  days  of 
its  run  at  the  California  theatre,  San  Fran- 
cisco. . . . Arthur  H.  Sawyer  has  announced 
that  the  complete  staff  for  the  filming  of 
the  first  Barbara  LaMarr  vehicle,  “Sandra,” 
has  been  engaged. 

+ + + 

THROUGH  AN  invitation  extended  by 
Associated  First  National  Pictures,  Inc., 
Barbara  LaMarr  was  the  guest  of  honor  at 
the  opening  of  First  National's  “Sea  Hawk’’ 


at  the  Astor  theatre.  New  York.  Miss 
LaMarr  occupied  a box  with  Arthur  H. 
Sawyer  and  George  Melford,  who  will, 
respectively,  supervise  and  direct  Miss 
LaMarr’s  work  in  the  forthcoming  produc- 
tion for  Associated  Pictures  of  “Sandra.” 

Fox 

PRODUCTION  has  been  started  at  the 
Fox  studios  on  the  latest  Shirley  Ma- 
son starring  series,  temporarily  titled 
“The  Phantom  Jury.”  William  Collier, 
Jr.,  has  been  signed  for  the  leading  male 
role.  . . . “Beaten  Gold”  is  the  latest 
Fox  Educational  reel.  It  shows  the  pro- 
cess of  making  gold  leaf. 

C.  B.  C. 

C.  B.  C.  announces  that  it  has  disposed  of 
the  territorial  rights  on  the  eight  Colum- 
bia and  eight  Perfection  pictures  to  the  Co- 
lumbia Pictures  Corporation  of  St.  Louis, 
Mo.,  for  the  territory  of  eastern  Missouri 
and  southern  Illinois. 

+ + + 

“TRAFFIC  IN  HEARTS,”  the  latest  C.  B. 

C.  production,  has  just  been  completed 
and  is  now  ready  for  release.  ...  The  con- 
tinuity on  “The  Foolish  Virgin”  has  been 
completed  and  production  zvill  start  at  an 
early  date.  . . . “The  Battling  Fool”  reached 
Nezv  York  this  week  and  minor  corrections 
zvill  be  completed  in  time  for  an  early  re- 
lease to  the  z’arioHS  territories. 

Paramount 

WILLIAM  J.  KELLY  has  been  en- 
gaged to  take  a part  in  “Compromised,” 
the  latest  Pola'  Negri  picture  which  Dim- 
itri Buchowetzki  is  directing  for  Para- 
mount . . . Gloria  Swanson’s  new  pic- 
ture which  has  been  called  “A  Woman 
of  Fire”  will  have  the  new  title  “Her 
Love  Story”  . . . George  Fawcett  has 
completed  his  work  in  the  last  named 
picture  and  has  left  New  York  for  Hol- 
lywood. 

+ + + 

BOUND  FOR  Alaska,  Thomas  Meighan 
and  Herbert  Brenen  left  Los  Angeles 
Friday  to  film  the  exteriors  for  “The 
Alaskan,”  Meighan’s  new  starring  pic- 
ture for  Paramount  . . . Only  two  weeks 
out  of  the  E.  F.  A.  studios  in  Germany, 
Amelka  Elter  of  Czecho-Slovakia,  is 
making  her  American  film  debut  in  Cecil 
B.  DeMille’s  new  Paramount  picture 
“Feet  of  Clay.”  Miss  Elter  left  Europe 
because  of  its  lack  of  real  opportunities 
for  photoplay  fame  and  fortune. 

+ + + 

GLORIA  SWANSON  in  the  Allan 
Dwan  production  “Manhandled,” 
opened  a pre-release  engagement  at 
Grauman’s  Million  Dollar  theatre,  Los 
Angeles,  Sunday.  According  to  report, 
capacity  audiences  were  very  enthusiastic 
concerning  the  picture  . . . Ann  Bordy 
has  the  role  of  a duenna  in  “The  Sainted 
Devil”  . 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  be 
printed. 


Agrees  With  Rembusch 

VALLEY  FALLS,  KAN.— To  the  Ed- 
itor : Just  finishing  reading  “Old  Man 
Alibi”  hy  Frank  Rembusch.  He  sure 
tells  it  right.  Producers  are  killing  the 
business.  I have  been  there  many  times, 
infact  so  often  I am  broke.  The  only 
vray  to  bring  some  of  them  in  so  you 
can  afford  to  do  business,  is  to  hold  out 
until  the  price  is  in  reach.  On  any  of 
the  so-called  two  day  specials  I have  had 
to  raise  admission  price,  in  order  to  break 
even,  and  after  showing  one  night  found 
they  were  not  worth  the  money  I was 
charging,  and  took  off  the  screen  the  sec- 
ond night  at  a loss. 

W'e  have  no  way  in  the  world  to  tell 
if  the  picture  is  worth  the  money.  It’s 
got  to  the  point;  you  can’t  trust  anybody. 
The  best  liar  wins.  I suppose  we  will 
he  expected  to  keep  the  admission  prices 
up,  since  the  ta.x  has  been  taken  off,  but 
it  can’t  be  done. — H.  R.  Troth,  Valley 
Falls,  Kan. 


Same  Old  Plan,  He  Says 

PORT  WASHINGTON,  IND.— To 
the  Editor:  Your  editorial  on  Imperial 
pictures  didn’t  strike  me  so  startling.  As 
for  me  I can't  see  any  benefit  to  be 
derived  from  said  plan,  which  in  one 
sense  of  the  word  is  nothing  more  than 
a continuation  of  First  National  ideas. 

They  (First  National)  have  certain  first 
run  theatres,  own  and  control  prints  in 
their  territory.  By  this  new  plan  what  is 
to  prevent  the  owner  of  this  first  run 
print,  to  advertise  that  said  picture  would 
never  run  in  any  other  picture  theatre  in 
his  territory. 

Then  too  like  First  Natioinal  he  could 
pay  for  territorial  rights,  take  first  run 
on  each  print,  assume  51  per  cent  of  the 
cost  for  his  first  run  then  double  his 
exhibition  value  and  let  the  smaller 
theatres  assume  the  other  49  per  cent  by 
paying  on  the  double  exhibition  value. 
These  theatres  would  only  pay  the  first 
run  houses  and  if  they  can  get  away 
with  it  all  the  more  power  to  them. — A 
regular  reader.  Port  Washington,  Ind. 


Radio  and  Pictures 
Now  Interest  Selznick 

Gives  Out  Statement  as  to 
Activities  in  Films  and 
Other  Lines 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  June  3. — For  more  than 
a year  past  there  has  been  much  specu- 
lation as  to  the  position  of  Louis  J.  Selz- 
nick in  the  motion  picture  industry  and 
his  plans  for  the  future.  Every  once 
in  a while  a story  would  become  current 
that  Mr.  Selznick  was  organizing  a new 
compau}'  to  re-enter  the  field,  sometimes 
these  companies  being  producing  organ- 
izations and  other  times  distributing  or- 
ganizations. 

Says  He  Is  in  Radio  Game 

All  these  were  answered  last  week  by 
Mr.  Selznick  by  the  issue  of  the  follow- 
ing official  statement: 

“I  am  in  the  radio  business — and  I am 
in  it  with  both  feet.  I believe  in  the 
tremendous  possibilities  of  Radio,  and 
have  every  confidence  that  I can  ac- 
complish big  things  in  it. 

“As  a first  step  I organized,  last  week, 
the  General  American  Radio  Manufac- 
turing Corporation.  We  immediately  took 
for  our  Executive  Offices  the  fourth 
floor  of  the  American  Bond  and  Mort- 
gage building,  and  are  now  in  full  swing. 
Wc  have  already  acquired  control  of  the 
Radio  Products  Manufacturing  Company 
of  Cleveland,  makers  of  the  Voceleste 
machines.  We  shall  advertise  and  dis- 
tribute our  products  nationally  in  what 
has  become  known  as  ‘the  Selznick  man- 
ner.’ We  shall  use  the  line  ‘Lewis  J. 
Selznick  presents’  in  connection  with  all 
our  instruments. 

Tells  of  Associates 

“Arthur  S.  Friend,  well-known  in  pic- 
ture circles  as  the  former  president  of 
Distinctive  Pictures  Corporation,  and 
former  treasurer  of  Famous  Players- 
Lasky  Corporation,  is  the  treasurer  of 
General  American.  David  O.  Selznick 
will  also  be  associated  with  me  in  the 
radio  game.  He  is  one  of  the  vice-presi- 
dents of  General  American.  My  other 
associates  include  A.  R.  Claus,  vice- 
president,  and  A.  L.  Grill,  secretary.  The 
hoard  of  directors  includes,  in  addition 
to  the  officers,  R.  D.  Hickok  and  S.  and 
F.  Fox,  all  of  Cleveland,  Ohio. 

“Up  to  this  time  I have  never  seen  fit 
to  dignify  by  denial  the  absurd  stories 
that  have  been  circulated  to  the  effect 
that  I have  retired  from  the  picture  busi- 
ness. I and  the  immediate  members  of 
my  family  own,  always  have  owned,  and 
always  will  own  over  80  per  cent  of  all 
the  Selznick  motion  picture  interests. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


Saul  S.  Harris,  of  Little  Rock,  Ark., 
has  sent  us  a newspaper  clpping  inform- 
ing us  that  he  has  left  the  exhibition 
business  for  the  sake  of  beauty.  The 
clipping  announces  that  he  has  sold  out 
his  interest  in  his  theatres  and,  with  his 
sister,  has  gone  into  the  beauty  parlor 
business. 

* * * 

We  are  in  receipt  of  a news  note  from 
Roy  W.  Adams,  Pastime  theatre.  Mason 
Mich.,  one  of  which  states  that  Martin 
Woehler,  19  year  old  bandit  from  St. 
Louis,  Mo.,  on  his  third  trial  for  the 
shooting  of  Peter  Hall,  manager  of  the 
Plaza  theatre  at  Lansing,  Mich.,  was 
found  guilty  of  murder  in  the  first  de- 
gree, and  sentenced  to  life  imprisonment 
at  Jackson  prison. 

* * * 

L.  J.  Dunning,  the  new  owner  of  the 
Strand  theatre  at  Warsaw,  Ind.,  has  for- 
mally taken  over  the  house.  As  an  open- 
ing feature  Mr.  Dunning  used  “Lilies  of 
the  Field,”  starring  Corinne  Griffith  and 
Conway  Tearle. 

Up  t’f  ^ 

E.  C.  Huntington  has  established  a 

motion  picture  theatre  at  Cumberland, 
Ind.,  just  east  of  Indianapolis,  and  will 
operate  it  under  the  name  of  Cumberland 
Community  theatre. 

* * * 

A.  de  Wolf  Veillier,  of  the  State  the- 

atre, Schenectady,  N.  Y.,  was  amazed 
last  week  to  have  a woman  who  refused 
to  give  her  name  call  his  office  at  the 
theatre  and  demand  that  he  page  a party 
in  the  audience  or  put  a slide  on  the 
screen  asking  her  to  call  at  the  office. 
Stating  that  he  did  that  only  in  emer- 
gency cases,  Mr.  Veillier  asked  why  she 
wanted  it  done.  The  woman  said  it  was 
an  emergency  case  as  she  wa«  taking 
care  of  the  lady’s  child  and,  as  it  was 
raising  a rumpus,  she  wanted  her  to 
come  home. 

% ^ ^ 

Colby  Shaw,  former  conductor  of  the 
Mark  Strand  theatre  orchestra  in  Al- 
bany, N.  Y.,  and  now  a resident  of  Ven- 
ice, Cal.,  will  return  East  for  a short 
time  about  June  15.  Mr.  Shaw  will  con- 
tinue to  make  his  home  in  Venice  where 
he  is  engaged  in  his  profession. 

^ ^ ^ 

The  Y.  M.  C.  A.  theatre  of  Bemis, 
Temi.,  has  been  destroyed  by  fire. 

♦ * ^ 

Many  exhibitors  from  various  parts  of 
New  York  state,  were  in  Albany  last 
week,  attending  the  first  dance  given  by 
the  association  of  film  salesmen.  Among 
the  exhibitors  who  were  noticed  on  the 
ballroom  floor  of  the  Hotel  TeiiEyck, 
were  James  V.  Chest,  of  the  Capitol,  in 
Canajoharie;  Myer  Schine,  of  Glovers- 
ville,  head  of  one  of  the  biggest  circuits 
in  the  state;  H.  J.  Farrell  of  the  Lincoln, 
in  Schenectady;  Charles  Sesonske,  of 
Gloversville:  Mr.  and  Mrs.  William  Shir- 
ley, Michael  Friedman,  and  A.  deWolfe 
Veillier  of  the  Farash  Theatre  corpora- 
tion of  Schenectady;  William  Smalley  of 
Cooperstown  and  George  DeVore,  of 
the  Capitol  and  Cameo  in  Schenectadju 
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This  is  the  original  exhibitors*  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

**What  the  Picture  Did  for  Me**  is  the  one  genuine  source  of  exhibit  or -writ  ten  box 
office  information. 

Address:  *‘What  the  Picture  Did  for  Me,**  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


F.  B.  O. 

The  Silent  Stranger,  with  Freci  Thomson. 
— O Boy.  Here  is  a real  one.  This  Thom- 
son boy  has  it  all  over  Tom  Mix,  and  what 
a horse!  Trained  don’t  say  it.  Never  had 
so  many  compliments  on  a picture  before. 
— F.  J.  O’Hara,  Community  theatre,  Elgin, 
Neb. 

The  Silent  Stranger,  with  Fred  Thomson. 
— If  your  patrons  like  Westerns,  here  is 
another  Fred  Thomson  that  will  satisfy 
100%.  A picture  you  can  boost  .and  not 
be  afraid  to  meet  your  patrons  as  they  go 
out.  .It  is  full  of  action  and  one  that 
your  kids  will  eat  up.  The  work  of  Silver 
King  is  great.  This  is  the  kind  of  a West- 
ern that  should  prove  a good  box  office 
asset  where  your  fans  like  Western  pic- 
tures. Book  this  one  and  don’t  be  afraid 
to  boost  it. — Charles  E.  Barber,  Electric 
theatre,  Tilden,  111. — Small  town  patron- 
age. 

North  of  Nevada,  with  Fred  Thomson. — 
Good  Western  picture. — W.  H.  Hardman, 
Royal  theatre,  Frankfort,  Ark. — Small  town 
patronage. 

North  of  Nevada,  with  Fred  Thomson. — 
I ran  this  feature  Monday,  May  27th,  and 
found  it  to  be  one  of  the  best  western 
pictures  I ever  ran.  Tom  Mix  and  his 
horse  Tony  will  have  to  be  careful  or 
Fred  Thomson  and  Silver  King  will  de- 
throne them.  Buy  it,  small  town  fellows, 
and  advertise  to  the  sky.  It  will  stand  all 
the  praise  you  give  it. — P.  W.  Quinlin,  Ideal 
theatre,  Chateaugay,  N.  Y. — Small  town 
patronage. 

The  Mask  of  Xiopez,  with  Fred  Thomson. 
This  is  an  extra  good  one.  Not  a kick  on 
this.  Everyone  seemed  pleased.  Seven 
reels. — E.  A.  Armistead,  Lyric  theatre, 
Easley,  S.  C. 

Blow  Your  Own  Horn,  with  a special 
cast. — Good  comedy  drama,  but  Lewis  did 
not  do  as  well  as  in  some  of  his  other 
pictures  that  he  starred  in.  This  picture 
was  enjoyed  by  a small  crowd,  owing  to 
the  Holy  Rollers  putting  on  a better  show 
than  I could. — Charles  E.  Barber,  Electric 
theatre,  Tilden,  111. — Small  town  patronage. 

Itching  Falms,  with  a special  cast. — A 
picture  that  pleased  80  per  cent  of  a week- 
end audience.  Six  reels. — Chas.  E.  Staples, 
Queen  theatre,  St.  Stephens,  N.  B.,  Can. 

Itching  Falms,  with  a special  cast. — This 
is  as  good  a program  picture  as  any  ex- 
hibitor could  ask  for.  Good  all  the  way 
through  and  pleased.  Film  in  good  condi- 
tion from  Dixman’s  exchange.  Six  reels. — 
C.  H.  Lawrence,  Plaza  theatre,  Dundel,  la. 

Bights  Out,  with  a special  cast. — We  did 
not  like  this  so  well  ourselves,  but  it  drew 
and  seemed  to  please  fairly  well.  F.  B.  O. 
treat  us  fine. — E.  W.  Swarthout,  Palace 
theatre,  Aurora,  Ind. — Small  town  patron- 
age. 

Bights  Out,  with  a special  cast. — This 
one  seemed  to  please  but  was  not  clear 
enough. — Hunter  Causey,  Pastime  theatre, 
Gloster,  Miss. 

Daytime  "Wives,  with  a special  cast. — 
Here  is  a very  good  feature,  I thought  a 
little  too  long  for  the  story,  but  it  pleased 
and  that’s  that.  Seven  reels. — C.  A.  Kelley, 
Rex  theatre,  Custer  City,  Okla. 

The  Dancer  of  the  Nile,  with  Carmel 


New  Pictures 
Reported  in 
Tins  Issue 

Among  the  late  publications 
reported  this  week  are  : 

Code  of  the  Sea 
Don’t  Marry  for  Money 
Fool’s  Awakening 
Law  Forbids 
Lightning  Rider 
Lone  Chance 
Lone  Fighter 
Love’s  Whirlpool 
Marriage  Cheat 
Men 

Ride  for  Your  Life 
Ridgeway  of  Montana 
Silent  Stranger 
Torment 
Trouble  Trail 
True  As  Steel 
Try  and  Get  It 


Myers. — A picture  that  will  stand  some 
boosting.  Scenery  fine.  Keeps  you  guess- 
ing all  the  time  as  to  what  is  next.  A 
mixed  crowd. — Mrs.  L.  M.  Huyett,  New 
theatre,  Berryville,  "Ya. 

The  Fourth  Muskateer,  with  Johnnie 
Walker. — This  is  a very  pleasing  program 
picture,  above  the  average.  We  received 


more  favorable  comments  on  this  one  than 
any  except  specials  for  some  time.  It 
pleased  nearly  everybody.  Six  reels. — 
Elmac  theatre.  Maple  Rapids,  Mich. — Small 
town  patronage. 

Divorce,  with  Jane  Novak. — A good  show. 
Lots  of  truth.  F.  B.  O.  have  some  good 
ones,  and  priced  right.  Six  reels. — C.  A. 
Kelley,  Rex  theatre,  Custer  City,  Okla. 

Can  a Woman  Bove  Twice?  with  Ethel 
Clayton. — This  seemed  to  please  here.  I 
had  no  kicks  on  it.  Six  reels. — E.  A. 
Armistead,  Lyric  theatre,  Easly,  S.  C. 

Can  a Woman  Bove  Twice?  with  Ethel 
Clayton. — Seemed  to  draw  extra  well,  and 
was  a nice  picture  that  everyone  enjoyed. 
I think  the  title  helped  this,  as  everyone 
wondered  what  it  was  about.  Eight  reels. 
— E.  C.  Hoadley,  Square  Town  theatre, 
Brookings,  Mich. — Small  town  patronage. 

Mary  of  the  Movies,  with  a special  cast. 
— We  had  a few  out  to  see  this  picture 
but  far  from  enough  to  pay  expenses,  and 
had  few  persons  say  they  liked  it.  I 
hardly  know  how  to  report  on  it,  but  sup- 
pose it  should  be  placed  in  the  good  column. 
It’s  a story  of  a country  girl’s  struggle  to 
become  a movie  star.  Seven  reels. — W.  J. 
Shoup,  De  Luxe  theatre,  Spearville,  Kas. — 
Small  town  patronage. 

The  Daring  Years,  with  Mildred  Harris. 
— Surprised  at.  this.  This  is  a real  picture. 
Better  than  many  “specials,”  and  should 
go  anywhere.  High  class  looking.  Acting 
and  directing  fine.  Seven  reels. — M.  P. 
Foster,  Orpheum  theatre,  Harrisburg,  111. 
— Mixed  patronage. 

Crashin’  Through,  with  Harry  Carey. — 
A very  good  Western  to  fair  business. 
Print  in  good  shape.  Six  reels. — C.  H. 
Lawrence,  Lyric  theatre.  Strawberry  Point, 
la. 

Thelma,  with  Jane  Novak. — Good.  Fol- 
lows book  well.  Will  please  any  audience. 
F.  B.  O.  will  treat  you  right  on  the  prices. 
Si.x  reels. — R.  D.  Doyle,  Columbia  theatre. 
Cotton  Valley,  La. 

Thelma,  with  Jane  Novak. — A pretty  well 
done  version  of  Marie  Corelli’s  famous 
story  that  pleased  lots  better  than  we  ex- 
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ACCOUA,  E.  C 184 

ADAMS.  R.  W 19 

ALX.EN,  C 8 

ALGUIRE,  Mrs.  C.  C 54 

ANDERSON,  C V 116 

ANDERSON,  J A 143 

ANDERSON,  R.  L 85 

ANDRESEN,  J.  W 104 

ANGELL,  H.  H 130 

ARMENTROUT,  R 72 

ARMISTEAD,  E.  A 65 

ASHWORTH  & BARTELS.  ..  180 

BABIN,  M.  J 7 

BAILEY.  J 159 

BAKER,  C.  C 195 

BARBER,  C.  E 87 

BARTLETT  & SON,  C.  W 103 

BAYS,  E.  C 170 

BELL,  Mrs.  L 22 

BERGER,  S.  A 37 

BICKEL,  J.  C 108 

BIERWIRTH,  H.  C 62 

BILLS,  C.  H 88 

BINOINS,  H.  H 133 

BODWELL,  M.  F 141 

BOLLMAN,  V.  G 9 

BREITRICK,  D.  M 193 

BRENNER,  W.  H 10 

BROADUS,  J.  N 177 

BROWN,  C.  L 42 

BROWNE.  F.  L 39 

BURSON,  L.  A 158 

BYERLY,  C.  M 43 

BYERLY,  S.  L. 30 

BYRNE.  E.  E 147 

CAIRNS,  J 23 

CARTER,  Mrs.  L.  M 55 

CAUSEY,  H 70 

CLARK,  W.  M 105 

COLLINS,  E.  N 101 

CRAIG,  M.  T 186 

CRAIG,  W.  E 152 

CREAL,  W.  H 4 

CRONKHITE,  C.  C 89 

CROSBY  & SCHWIERSKE 44 

DASPIT,  H 31 

DeBAGGIO,  H 40 

DeMORDANT,  P 76 

DEYO,  L 174 

DINSMORE  & SON 90 

DOLWING,  R.  L 41 

DURBIN,  P.  J 127 

EAGAN.  H.  J 112 

ELLIOTT,  E.  H. 63 

ENLOE,  J.  J .134 

ESTEE,  P.  G 24 

FULFR  .1  R 26 

FARNSWORTH,  R 110 


“Herald  Only”  Club 

"Because  the  'Herald'  was  the  pioneer  in  this  field,  and  because 
we  will  have  a better  journal  to  which  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one,  just  as  long  as  the  ‘Herald’ 
keeps  up  its  high  standard  of  service  I shall  write  solely  for  this 
magaeine." — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 


FAYTLE,  M.  F 163 

FOSTER,  M.  P 73 

FOX,  Mr.  and  Mrs.  E 64 

FREEMAN,  F.  L 81 

GAILEY,  E.  E S4 

GAUDING,  H.  W , 45 

GRAY,  L.  E 135 

GREEN,  S 163 

GUERIN.  W.  R 82 

HARRIS,  F.  N 77 

HARRISON,  M 169 

HARTMAN,  C.  M 154 

HELD,  P.  G 32 

HESS,  L.  S 95 

HICKMAN,  R.  W 83 

HILLYER,  M 137 

HILTON,  O.  A.  B 28 

HINDS,  F.  C 11 

HINDS^  W 173 

HOADLEY,  E.  C 197 

HOFFMAN,  P.  B 114 

HOPKINSON,  JR.,  F.  S 131 

HORN  & MORGAN 58 

HORNUNG,  A 56 

HUESTIS,  B.  E 106 

HUTCHISON,  R.  0 194 

IHDE,  S.  G 46 

JENKINS,  J.  C 3 

JENSEN  BROS Ill 

JESSEE,  Mr.  and  Mrs.  T.  R...  47 

JOHNSON.  O.  W 78 

JUDGE  & WOOLSEY 164 

KENNEASTER,  J.  S 172 

KHATTAR,  G 51 

KINGERY.  R.  H 123 

KIRKMAN,  \V.  G 190 

KOBORG,  C.  W 188 

KOCH,  G.  H 165 

KOOKER.  D.  A 52 

KOOPMAN,  J 132 

KOTTAS  E,  V 15') 

KR.A.UTH,  P 149 


KUDLACEK,  J.  J 67 

LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LEEK.  L.  N 196 

LOWELL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN,  C.  FL 128 

LYNCH,  C.  H 71 

MacPHERSON,  O.  E 117 

MALPHURS,  C 178 

MARTIN,  H.  G 48 

McCORMICK,  B.  P 49 

McCOY,  H.  C 192 

MEECE  & HALE  121 

MENDENHALL  C.  A 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

MILLER,  C.  E 168 

MILLER,  C.  R 14 

MILLER,  L.  A 145 

MILLWARD,  V 102 

MOORL  L.  R 74 

MOORE.  Mrs.  J.  W 25 

MOORE,  P 124 

MORGAN,  A.  M 136 

MORRIS,  P.  E 126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON,  W.  H 50 

NEIS,  A.  R 125 

NORTON,  B 182 

O’HARA.  F.  J 80 

OLLER,  L 139 

O’NEIL,  E.  J 109 

O’TOOLE.  A.  B 176 

PARKS.  O.  E 60 

PATRICK.  W.  D 97 

PEITZ,  P.  B 115 

PERRY.  F 156 

PFEIFFER.  R 113 

PFLUGER,  H.  H 171 

PHILLIPS.  D.  H.  107 


PILLIOD,  L A 33 

PORTELL,  J.  G 69 

POWERS.,  C.  H 20 

RAND,  P S 

REA,  G.  A 1 

REDISKE,  G.  F 34 

RESTIVO,  J 167 

REYNOLDS,  E.  J 91 

REYNOLDS,  J.  M 179 

RICE,  R.  B 191 

RILEY,  R.  R 38 

RITTER,  G.  J 75 

RIVA,  Mrs.  C.  A 15 

RODGERS.  F.  C 144 

ROSSER,  R.  P 161 

ROYSTER,  M 175 

RYAN,  C.  H 57 

SABIN,  F.  E 16 

SAMPLE,  F.  R 61 

SAUNDERS,  E 129 

SCHMIDT,  J.  W 92 

SELK,  H.  G 138 

SHOUF,  W.  J 189 

SHOYER,  Dr.  M 183 

SILVER  & SON,  W.  H 129 

SIMPSON,  C.  H 157 

SITTON  & SON,  A.  P 151 

SMITH.  Mrs.  R.  B 142 

SPAINHOUR,  C.  A 100 

STANTON,  M 27 

STARKEY,  G.  C 17 

STEEL,  A 98 

STETTMUND.H.  G 6 

STEVENSON,  G 160 

SUSZYCKI,  A.  A 99 

SWARTOUT,  E.  W 35 

TALBERT,  J.  H 162 

THOMPSON,  H.  P 21 

TILLER,  J 29 

TOPE,  G.  W 119 

VAN  ALSTYNE,  L.  A 187 

VAN  NOY,  H 36 

VAN  STRATT,  W.  J 118 

VAUGHAN,  G S3 

VEATCH,  A.  L ..65 

VETTER,  E.  H 153 

WENGER,  R.  S 181 

WERNER,  A.  C 146 

WETZ,  J.  H 140 

WHARTON.  E.  L 79 

WILCOX,  L M 185 

WHITE,  D.  A 84 

WILLIAMS  J.  M 93 

WILLIAMSON.  A.  E 155 

WNTERBOTTOM,  W 18 


peeled.  Story  was  well  done  and  inter- 
esting all  the  way. — Ben  L.  Morris,  Olympic 
theatre,  Bellaire,  O. — General  patronage. 

“Third  Alarm,”  “West  Bound  Limited,” 
“The  Mailman,”  with  Ralph  Lewis. — These 
drew  good.  “Mailman”  brohe  our  house 
record.  Think  “Third  Alarm”  was  liked 
the  best  of  the  three.  But  they  are  all 
great  for  the  exhibitor  Get  good  service 
from  P.  B.  O. — E.  C.  Hoadley,  Square  Town 
theatre,  Brooklyn,  Mich. — Small  town  pat- 
tronage. 

Wonders  of  the  Sea,  with  a special  cast. 
— Good  drawing  power.  Audience  leaves 
disappointmed.  They  expected  more  of  it. 
— R.  D.  Doyle,  Columbia  theatre.  Cotton 
Valley,  La. 

First  National 

The  Marriage  Cheat,  with  Leatrice  Joy. 
— Here  is  a picture  that  is  killed  by  the 
title,  for  in  my  opinion,  it  is  one  that 


will  hold  and  please  them  if  you  can  drag 
them  up  as  far  as  the  box  office.  Plenty 
of  action,  suspense,  thrills,  romance,  ex- 
tremely beautiful  scenes,  good  direction, 
splendid  cast,  everything — except  a good 
title.  Seven  reels. — Frank  L.  Browne, 
Cabrillo  theatre,  San  Pedro,  Cal. — General 
patronage. 

Torment,  with  Owen  Moore. — Good  pic- 
ture which  did  fair  first  day  and  fine  the 
second.  Earthquake  scene  was  very  good. 
Pleased  extra  well.  Six  reels. — Al.  Powell, 
Highland  theatre,  Guthrie,  Okla. — General 
patronage. 

Why  Men  Leave  Home,  with  Lewis  Stone. 
— A good  picture  and  a very  good  cast. 
Wonderful  acting.  Audience  pleased.  Good 
crowds.  Lewis  Stone  is  great.  So  is  Miss 
Chadwick. — Krieghbaum  Brothers’  Char  Bell 
theatre,  Rochester,  Ind. — General  patron- 
age. 

Lilies  of  the  Field,  with  Corinne  Griffith. 
— We  broke  all  house  records.  Our  patrons 
acclaim  Miss  Griffith  the  queen  of  the 


screen.  We  personally  figured  Norma  Tal- 
madge  as  the  best  bet,  but  her  last  pic- 
tures are  not  compared  with  Miss  Griffith’s, 
and  the  box  office  is  the  proof  of  the  pud- 
din,g.  We  had  an  elaborate  front  which 
also  helped.  The  production  was  picked 
for  our  anniversary  week  and  no  mistake 
was  made.  We  were  stopped  in  the  lobby 
and  on  the  street  by  patrons  congratulating 
us  on  the  high  class  picture.  One  big  hit, 
and  congratulations  to  First  National. 
Nine  reels. — Silverman  Bros.,  Strand  thea- 
tre, Altoona,  Pa. 

The  Meanest  Man  in  the  World,  with 
Bert  Lytell. — Just  an  ordinary  program 
subject,  a little  above  the  average.  1 
would  rather  a darn  sight  play  a subject  of 
this  type,  though,  than  some  of  these  so- 
called  super-extraordinary-gilt-edge-box-of- 
fice-knock-outs  that  producers  claim  for  a 
lot  of  their  giant  costume  pictures.  “The 
Meanest  Man  in  the  World”  didn’t  set  any 
record  on  fire,  but  we  know  that  no  one 
left  the  theatre  feeling  that  their  money 
was  wasted,  as  is  the  case  on  some  of  the 
“bigger”  record  breakers,  like  “Enemies  of 
Women,”  “Green  Goddess,”  “Marria.ge 
Maker,”  “Palace  of  the  King,”  “Does  It 
Pay?”  “The  Governors  Lady,”  “Day  of 
Faith,”  “If  Winter  Comes,”  “The  Danger- 
ous Maid”  and  a lot  of  others.  Six  reels. 
— P.  G.  Morris,  Regent  theatre,  Cleveland, 
Miss. 

The  Bternal  City,  with  Barbara  La  Marr. 
— A wonderful  picture,  that  failed  to  draw. 
Pleased  those  who  saw  it,  and  we  received 
many  favorable  comments.  Nine  reels. — 
Charles  E.  Staples,  Queen  theatre,  St. 
Stephen,  N.  B.,  Can. 

The  Bternal  City,  with  Barbara  La  Marr. 
— Played  three  days  to  good  business  and 
gave  complete  satisfaction.  Advertised  it 
“Not  a costume  play,  but  a big  modern 
drama,”  and  it  went  over.  If  you  can  get 
them  in,  the  picture  will  hold  its  own. 
Eight  reels. — Frank  L.  Browne,  Cabrillo 
theatre,  San  Pedro,  Cal. — General  patron- 
age. 

The  Bternal  City,  with  Barbara  LaMarr. 
— T'ailed  to  create  even  average  Interest 
or  business.  People  did  not  seem  to  want 
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to  see  it  and  those  that  did  come  were 
non-committal.  We  believe  the  scenario 
was  inferior,  as  every  other  element 
seemed  to  be  well  done.  The  acting  was 
excellent,  the  direction  good,  and  photog- 
raphy fine.  But  there  was  “that  some- 
thing” lacking  to  make  it  a real  winner. 
The  exhibition  value  placed  too  high,  com- 
mensurate with  the  drawing  power  of  the 
picture.  Eight  reels. — P.  G.  Morris,  Regent 
theatre,  Cleveland,  Miss. 

When  a Man’s  a Man,  with  a special 
cast. — A mighty  box  office  attraction  and 
very  satisfactory  entertainment.  It  is  a 
big  western  story  done  in  an  attractive 
manner,  with  plenty  of  thrills  and  real 
western  scenery,  opens  with  rodeo  that  is 
a knockout.  We  played  this  one  in  the 
house  that  does  not  ordinarily  show  west- 
erns, and  have  had  many  patrons  tell  me 
in  the  past  that  they  did  not  like  western 
pictures,  but  they  fell  for  this  one  and 
liked  it,  and  it  looks  like  we  have  ar- 
rived at  the  place  where  big  western 
stories  made  with  care  are  the  thing  we 
need  for  a change.  Almost  house  record 
second  day  on  this  picture.  Seven  reels. 
— W.  H.  Brenner,  Cozy  theatre,  Winchester, 
Ind. 

When  a Man’s  a Man,  with  a special 
cast. — Played  to  a full  house.  Pleased 
everyone.  The  scenery  was  good.  Heard 
lots  of  praise  of  the  picture.  Seven  reels. 
— Mrs.  L.  M.  Huyett,  New  theatre,  Berry- 
ville,  Va. 

When  a Man’s  a Man,  with  a special 
cast. — Wonderful.  Pictures  of  this  type 
are  what  makes  the  exhibitors  happy.  As 
this  one  is  great,  and  has  a strong  box 
office  pull,  the  picture  runs  true  to  the 
story  and  does  not  spoil  the  book  for  those 
that  have  read  it.  Don’t  be  afraid  to 
advertise  this  one  and  do  not  show  it  for 
regular  program  prices,  as  it  is  a picture 
that  the  people  will  come  and  see  at  an 
advance  in  admissions.  Direction  is  good. 
Photography  beautiful.  As  near  a 100% 
picture  as  I have  ever  shown.  Seven  reels. 
— C.  H.  Lawrence,  Lyric  theatre.  Straw- 
berry Point,  la. 

When  a Man’s  a Man,  with  a special 
cast. — Audience  pleased  100  per  cent.  Ran 
three  days  and  large  majority  who  came 
second  and  third  night  said  they  had  heard 
what  a good  picture  it  was.  Box  office 
showed  increase  every  night.  This  and 
“Sporting  Youth”  are  the  kind  of  pictures 
that  please  fathers,  mothers  and  kids. 
Pictures  don’t  have  to  be  big  and  expensive 
or  lavish  and  sensational  to  get  the  crowd, 
and  if  we  could  get  more  pictures  like  these 
business  would  be  better  every  day  in  the 
week.  How  many  of  you  want  the  good 
clean  pictures? — Ashworth  & Bartels,  Fed- 
eral theatre,  Denver,  Colo. — Neighborhood 
patronage. 

Boy  of  Mine,  with  Ben  Alexander. — Too 
much  can  not  be  said  for  this  picture.  It 
grips  you  and  holds  your  interest,  only 
to  fill  you  with  a high  resolve  at  the  end 
to  live  on  a higher  plane.  Every  artist 
in  it  perfectly  placed.-  You  must  show 
this  picture  to  your  patrons.  Don’t  hesi- 
tate to  recommend  it. — E.  W.  Swarthout. 
Palace  theatre,  Aurora,  Ind. — Small  town 
patronage. 

Flaming  "youth,  with  Colleen  Moore. — 
Put  this  down  as  a 90  per  cent  pleaser. 
as  they  all  get  in  it  about  what  they  are 
expecting  to  see.  Seven  reels. — Jack  Tiller, 
Temple  theatre,  McCook,  Neb. 

Flaming  "youth,  with  Colleen  Moore. — 
"Was  certainly  disappointed  in  the  pulling 
power  of  this  one,  although  we  had  no 
competition  and  advertised  heavily.  Noth- 
ing very  risque,  in  fact  not  bad  enter- 
tainment.— ^Majestic  theatre,  Dallas,  Ore. 
— Mixed  patronage. 

Her  Temporary  Husband,  with  Owen 
Moore. — A wonderful  story  and  a wonder- 
ful cast.  The  most  humorous  picture  I 
have  ever  seen.  Plenty  of  action.  Au- 
dience well  pleased.  Drew  fair  crowd  both 
nights. — Krieghbaum  Brothers,  Char  Bell 
theatre,  Rochester,  Ind. — General  patron- 
age. 

Black  Oxen,  with  Corinne  Griffith. — For 
my  patrons,  somewhat  a disappointment,  as 
it  did  or  does  not  end  as  many  wished  it 
to.  Although  it  increased  some  over  the 
first  night,  caused  from  the  many  com- 
ments. Seven  reels. — Jack  Tiller,  Temple 
theatre,  McCook,  Neb. 

Black  Oxen,  with  Corinne  Griffith. — If 
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“H.  O.”  Club  Nears  200  Mark 

Enrollments  this  week  bring  the  “Herald  Only”  Club  mem- 
bership to  197.  The  names  of  new  members  are  published  in  the 
roster  on  the  opposite  page.  Membership  cards  have  been  mailed  to 
each.  Some  of  their  letters  follow : 

I have  mislaid  or  lost  my  BOX  OFFICE  RECORD  and  if  you 
have  one  will  appreciate  it  very  much.  Hard  to  get  along  without  it. 

I wish  to  join  your  “Herald  Only”  Club. — C.  C.  BAKER,  Strand 
theatre,  Britton,  S.  D.  ’ 


I would  like  to  join  your  “Herald  Only”  Club. — H.  C.  M’COY, 
Elite  theatre,  Golconda,  111. 


Please  put  my  name  on  the  “Herald  Only”  Club  roll.  I am 
enclosing  a few  reports. 

This  town  is  small,  so  run  mostly  old  pictures,  but  with  the  help 
of  “What  the  Picture  Did  For  Me”  get  the  best  of  the  old  ones.  I 
find  the  good  ones  draw  if  they  are  old. 

And  if  this  is  a small  town,  the  plays  that  draw  the  best  are  the 
good  ones  like  “Manslaughter,”  “Vanity  Fair,”  “Peg  O’  My  Heart,” 
etc.  Our  poorest  nights  are  when  we  play  Westerns. 

I think  an  exhibitor  would  be  very  foolish  to  try  to  run  a picture 
show  without  the  HERALD.  I have  only  been  in  the  business  a 
short  time,  but  couldn’t  get  along  without  it,  and  Oh,  how  the  whole 
family  enjoys  it. — E.  C.  HOADLEY,  Square  Town  theatre,  Brook- 
lyn, Mich. 


I am  writing  to  you  applying  for  membership  in  the  “Herald 
Only”  Club.  Though  I have  never  contributed  any  articles  to  this 
department,  nevertheless  I could  not  get  along  "without  it,  as  I do 
most  of  my  booking  from  the  send-offs  that  are  given  in  this  section 
of  the  HERALD. — D.  M.  BREITRICK,  Auditorium  theatre, 
Stephensville,  Wis. 


Lester  N.  Leek,  Club  Llouse  theatre,  Jackson,  Wyo.,  and  R.  O- 
Hutchison,  Strand  theatre,  Dothan,  Ala.,  enroll  without  comment 
Enrollment  numbers  given  new  members,  assigned  in  order  of  receipt 
of  application,  are  as  follows  : 

H.  C.  McCoy,  192;  D.  M.  Breitrick,  193;  R.  O.  Hutchison,  194; 
C.  C.  Baker,  195;  L.  N.  Leek,  196:  E.  C.  Hoadley,  197. 
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When  Nebraskan  Meets  Nebraskan 

Had  a pleasant  call  from  that  Jewish  Rabbi  of  Elgin  a day  or  two 
ago,  and  as  Brother  J.  C.  Jenkins  had  him  pictured  to  me  I expected  to 
see  a man  with  great  big  horns,  etc.,  but  I was  sadly  disappointed  when 
he  appeared,  as  1 saw  no  horns  or  the  like,  but  a big  jovial  tellow  that  you 
all  want  to  meet. 

He  invited  me  over  to  see  him  at  his  playhouse  and  you  bet  I am 
going  to  sneak  over  there  some  night,  as  I believe  he  really  has  some- 
thing that  he  does  not  carry  on  his  hip  any  more. 

Well,  our  discussion  was  about  the  picture  business,  and  I want  to  say 
it  would  pay  us  fellows  to  visit  each  other  more,  and  you  will  find  out 
what  you  are  paying  for  pictures  that  the  other  fellow  gets  for  about  half 
what  you  do.  W'hat’s  the  reason  for  this  condition? — C.  V.  ANDERSON, 
Oak  theatre,  Oakdale,  Neb. 

— o — 

TYPE  AND  GEOGRAPHY 

Gecgraphy  is  perplexing  enough  in  map  form,  but  worse  in  type.  Last  week  the 
Iccation  of  C.  W.  Koborg’s  theatre  wais  given  as  Elba,  Nev.,  instead  of  Elba,  Neb,  My 
mistake.— WRW. 

O 

Welcome  T.  V.  L. 

Our  Gang  Comedies  (Pathe) — They  please  any  audience,  pull  the 
children  into  the  house  and  give  all  around  satisfaction. 

P.  S.  This  is  my  first  report  sent  in.  I feel  this  is  the  only  way 
we  have  to  protect  each  other  and  not  on  smooth  salesmen’s  talk,  and 
all  small  towns  should  do  the  same.  It  is  what  the  pictui'e  is  in  the 
small  towns  that  interests  us,  and  not  in  the  big  city  where  they 
employ  clever  press  agents  to  get  ’em  in  and  then  have  ’em  flop  out 
here. — T.  \\  L.,  Town  Hall  theatre,  Westboro,  Mass. 

— o — - 

Maybe  Lois  Was  on  Location 

I sorta’  fell  out  with  the  HERALD  after  it  was  determined  that  Lois 
Wilson  didn’t  win  the  star  contest  as  I had  predicted.  However,  it  was 
apparent  that  Miss  Wilson  didn’t  become  enthused  about  being  entered  in 
the  contest  as  others  did.  I wonder  if  she  believes  her  position  in  the  film 
world  is  so  well  established  that  it  is  unnecessary  to  acknowledge  exhibit- 
ors’ interest  in  her  work. — P.  G.  MORRIS,  Regent  theatre,  Cleveland, 
Mississippi. 

— o — 

Wby  Not  Tell  Everything? 

t We  find  so  many  e.xhibitors  judge  a picture  as  to  how  it  draws  in  their 
houses.  W’e  don’t  think  this  is  fair.  They  should  judge  the  picture  on  its  mer- 
its strictly. 

A good  picture  may  have  a silly  title,  as  many  do,  and  the  public  will  not 
respond  to  the  title,  yet  the  picture  was  fine.  Because  of  this  the  picture  should 
not  Ije  condemned  as  bad. — E.  W.  Swarthout,  Palace  theatre,  Aurora,  Ind. 

— o — 

Tbe  Whole  Story  in  37  Words 

We  find  the  HERALD  to  be  valuable  to  all  exhibitors,  so  I 
think  it  is  to  the  interests  of  all  exhibitors  for  each  to  do  his 
share  and  make  a report  to  “What  the  Picture  Did  For  Me’’. — 

R.  GILLILAND,  Liberty  theatre,  Siloam  Springs,  Ark. 
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Dorothy  Devore 


Walter  hiers  - tully  marshall  - jimmie  adams  • 
PRISCILLA  BONNER  A.VD  )IMMIE  HARRISON 


this  picture  had  had  a fail  break  here, 
we  believe  it  would  have  c>ime  througii 
Okay.  A big  tent  revival  was  just  opening 
the  week  we  played  it  and  it  cut  in  con- 
siderably, with  the  result  that  we  lost 
some  jack  with  it.  The  picture  is  a real 
piece  of  entertainment,  and  you  can  de- 
pend on  it  as  being  suitable  for  any  time. 
Eight  reels. — P.  G.  Morris,  Regent  theatre, 
Cleveland,  Miss. 

rury,  with  Richard  Barthelmess. — The 
first  picture  I got  from  them  for  six 
months  or  more  and  I find  this  picture  is 
too  expensive  if  you’d  get  it  for  nothing. 
The  print  is  rotten  and  I hope  the  other 
nineteen  pictures  are  better.  It  might  have 
been  a good  picture  if  you  can  get  it  all 
before  it  is  all  cut  up  and  full  of  streaks 
and  scratches.  I am  ashamed  to  face  the 
people  after  showing  it.  I have  not  had  a 
print  as  bad  as  that  for  one  year.  Those 
who  have  booked  it,  should  see  that  they 
get  a good  print.  Nine  reels. — V.  G.  Magel, 
Pastime  theatre,  Govan,  Sask.,  Canada. 

Ponjola,  with  Anna  Q.  Nillson. — A good 
picture  from  every  stand  point.  Drew  well. 
Played  Buster  Keaton  in  “Electric  House” 
with  this  and  had  a fine  program. — E.  C. 
Hoadley,  Square  Town  theatre,  Brooklyn, 
Mich. — Small  town  patronage. 

Dulcy,  with  Constance  Talmadge. — Very 
silly,  is  the  best  I can  give  this  one. 
Connie,  if  you  don’t  get  back  into  some- 
thing pretty  soon  with  a little  entertain- 
ment in  it,  you  will  be  deader  than  Old 
Mother  Finnegan’s  Goat.  Seven  reels. — 
Wm.  E.  Tragsdorf,  Trags  theatre,  Neills- 
ville,  Wis. — Small  town  patronage. 

Skin  Seep,  with  Milton  Sills. — This  pic- 
ture has  just  the  right  amount  of  thrill 
and  action.  When  you  get  a Thomas  H. 
Ince  picture  you  can’t  boost  it  t<jo  much. 
They  have  something  others  do  not.  Seven 
reels. — R.  D.  Doyle,  Columbia  theatre. 
Cotton  Valley,  La. 

Ashes  of  Vengeance,  with  Norma  Tal- 
madge.— The  finest  costume  picture  we 
have  ever  shown.  However,  we  are  with 
fellow  exhibitors  in  saying  that  the  public 
are  fed  up  with  costume  plays.  A look  at 
the  poster  and  they  go  elsewhere.  Nine 
reels. — Chas.  E.  Staples,  Queen  theatre,  St. 
Stephen,  N.  B.,  Can. 

Ashes  of  Vengeance,  with  Norma  Tal- 
madge.— A costume  picture,  but  the  best 
of  the  season.  A real  picture  and  a credit 
to  Norma.  Fair  business  and  will  play 
it  again.  Ten  reels. — F.  C.  Rodgers,  Grand 
theatre,  Creston,  B.  C. 

Penrod  and  Sam,  with  Ben  Alexander. — 
An  extra  good  kid  picture  with  a wonder- 
ful heart  appeal  to  the  kids.  Run  on  last 
day  of  school.  Drew  large  school  attend- 
ance, but  the  net  cash  receipts  were  only 
average.  Seven  reels. — C.  H.  Bills,  Opera 
House,  Lenora,  Kas. — Small  town  patron- 
age. 

The  Bad  Kan,  with  Holbrook  Blinn. — 
Cast  has  Harry  Myers  and  Enid  Bennett. 
This  is  a corking  good  comedy  drama  with 
a rare  twist  of  melodrama.  Picture  didn’t 
cost  a fortune  to  make  and  if  you  can 
buy  it  right  you  should  be  able  to  put  it 
over  at  box  office  as  a western  melodrama 
comedy.  Titles  are  in  Mexican  dialect  but 
our  children  seemed  to  follow  it  as  close 
as  the  grown  ups.  Business  was  good. 
Suitable  for  the  whole  family.  Blinn  is  an 
actor. — Ashworth  & Bartels,  Federal  thea- 
tre, Denver,  Colo. — Neighborhood  patronage. 

Her  Reputation,  with  May  McAvoy. — An 
extra  good  program  picture.  Star  good. 
Story  fair. — Bert  Silver,  Silver  Family 
theatre,  Greenville,  Mich. 

Her  Reputation,  with  May  McAvoy. — A 
dandy  melodrama  in  which  the  newspaper 
interest  predominates.  Where  they  like 
thrills  and  action  this  will  please.  Miss 
McAvoy  is  at  her  best  in  a most  appeal- 
ing part. — Ben  L.  Morris,  Temple  theatre, 
Bellaire,  O. — General  patronage. 

The  Btemal  Flame,  with  Norma  Tal- 
madge.— When  it  comes  to  real  acting,  it 
takes  Norma  to  put  it  on  and  when  she 
appears  as  a novice  nun,  she  is  certainly 
beautiful.  This  went  over  good.  Eight 
reels. — F.  J.  O’Hara,  Community  theatre, 
Elgin,  Neb. 

The  Btemal  Flame,  with  Norma  Tal- 
madge.— To  me,  the  best  this  star  has 
done.  Like  other  reports,  they  have  the 
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pictures,  but  when  we  get  ’em  in  the  sticks 
there  all  shot  to  pieces.  Not  that  you  can’t 
run  ’em,  but  the  footage  is  not  there.  This 
is  the  toughest  thing  to  contend  with.  A 
real  picture  should  at  all  times  be  kept  up, 
as  it  adds  to  the  prestige  of  the  star. 
Eight  reels. — Town  Hall  theatre,  Westboro, 
Mass. — High  class  patronage. 

The  Eternal  Flame,  with  Norma  Tal- 
madge. — Norma  does  some  real  acting. 
Always  liked  her.  Although  I did  not 
vote  for  her,  can  easily  see  why  she  won. 
Good  support  by  Conway  Tearle.  Good 
print,  out  of  Des  Moines.  Eight  reels. — 
H.  H.  Binions,  Cozy  theatre,  Toledo,  la. — 
Small  town  patronage. 

The  Iionley  Boad,  with  Katherine  Mac- 
Donald.— A good  program  picture  with 
Katherine  looking  as  beautiful  as  ever.  It 
is  too  bad  that  the  producers  don’t  give  her 
a chance  in  a picture  like  “Smilin’ 
Through,”  “Lilies  of  the  Field”  or  some 
other  fist  class  story.  I honestly  believe 
she  might  make  good  in  it.  Look  what 
big  productions  did  for  Marion  Davies.  Six 
reels. — Frank  L.  Browne,  Cabrillo  theatre, 
San  Pedro,  Cal. — General  patronage. 

The  Isle  of  Lost  Ships,  with  Milton  Sills. 
— I think  this  caused  the  most  comments 
of  any  picture  we  have  played.  They 
talked  of  it  for  weeks  after  we  played  it. 
Everyone  that  came  second  night  said, 
“Heard  you  had  a wonderful  picture  so 
guess  I’ll  go  in.” — E.  C.  Hoadley,  Square 
Town  theatre,  Brooklyn,  Mich. — Small  town 
patronage. 

The  Isle  of  Lost  Ships,  with  Milton  Sills. 

- — Very  good,  and  advertise  all  of  Sills’ 
pictures,  as  you  never  saw  a poor  one. 
’Nuff  said.  This  is  a wonderful  sea  story. 
Did  not  make  a nickel  on  it,  owing  to 
conditions.  Nevertheless,  it  still  makes 
this  star  stronger  and  will  help  his  fu- 
ture productions.  Eight  reels. — Town  Hall 
theatre.  Westboro,  Mass. — High  class  pat- 
ronage. 

One  Clear  Call,  with  a special  cast. — • 
<Iood  picture.  Well  played.  Wish  we  could 
have  more  like  it.  Five  reels. — W.  E.  Stepp, 
Regent  theatre,  Pleasanton,  Kan. 

East  Is  West,  with  Constance  Talmadge. 
— A mighty  fine  picture,  one  that  should 
appeal  to  all.  Had  many  favorable  com- 
ments on  it.  A little  old  but  if  you  have 
not  played  it,  get  it.  Eight  reels. — J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. 

Children  of  the  Dust,  with  Johnnie 
Walker. — A nice,  clean  picture  which  will 
be  enjoyed  by  most  any  kind  of  an  au- 
dience. Six  reels. — Wm.  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

Trihly,  with  Andree  Lafayette. — An  aw- 
ful picture  for  the  small  town  exhibitor. 
Didn’t  pay  much  for  it,  but  didn’t  take  in 
film  rental.  Eight  reels. — Welty  & Son, 
Mid-Way  theatre.  Hill  City,  Kan. 

Mighty  Lak’  a Bose,  with  Dorothy 
Mackaill. — Fine  picture.  Many  fine  com- 
ments on  it.  Did  not  draw  a big  crowd, 
but  what  we  like  is  to  hear  them  say 
when  they  leave,  “That  sure  was  a dandy.” 
We  like  to  please  them.  Five  reels. — W. 
E.  Stepp,  Regent  theatre,  Pleasanton,  Kan. 

Mighty  Lak’  a Bose,  with  Dorothy 
Mackaill. — As  all  reports  have  stated,  this 
is  a dandy  picture.  Almost  ruined  the 
show  the  first  night  by  having  a violinist. 
With  my  Foto  Flayer  I can  put  this  pic- 
ture over  better  than  any  violinist  who 
ever  busted  an  E string.  For  those  who 
have  nothing  but  a tin  pan  piano  for  music, 
would  recommend  a good  violinist.  Had 
more  good  comments  on  this  picture  than 
on  any  other  which  I can  recall  at  this 
time.  Will  stand  up  to  any  advertising 
you  can  give  it.  Nine  reels. — Wm.  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. 
— Small  town  patronage. 

Mighty  Lak’  a Bose,  with  Dorothy 
Mackaill. — We  need  not  say  much,  except 
all  good  things  previously  said  in  the 
Herald  were  proven  in  our  theatre.  A 
picture  that  should  be  remembered  by  all. 
We  have  no  way  to  offer  how  it  could  be 
improved  as  usual  by  saying  “Too  long,” 
“Star  overacts,”  etc.,  as  it  simply  cannot 
be  improved.  Eight  reels. — Martin  and 
Stephenson,  Patriot  theatre,  Patriot,  Ind. — 
Small  town  patronage. 

Mighty  Lak’  a Bose,  with  Dorothy 
Mackaill. — A wonderful  picture  to  fair 
business.  Used  violin  and  piano  and  it 


The  Contributor’s  Column 


See  “Classified  Advertising,”  Page  78 

Why  not  start  an  exhibitors’  exchange? 

The  plan  I liave  in  mind  is  the  following : 

Have  a space  or  department  in  the  Her-\ld  for  members  to  list 
articles  which  they  no  longer  need.  Most  every  exhibitor  has  some 
article  of  some  value  that  he  can  no  longer  use,  while  at  the  same  time 
some  other  Brother  Exhibitor  could  readily  use  it.  You  could  charge 
a small  sum  for  each  ad  or  list. 

This  may  look  like  it  would  not  save  money  for  exhibitors,  but  I 
believe  if  you  will  think  the  matter  over  you  will  readily  see  that  an 
exchange  department  of  this  kind  would  save  exhibitors  money  in 
dealing  what  they  cannot  use  to  some  brother  for  something  he  can 
and  both  be  benefited  by  the  deal.  I would  think  machines,  parts,  sup- 
plies, electrical  apparatus,  or  anything  that  is  used  around  the  theatre 
could  be  listed  to  advantage. 

If  you  can  see  your  way  clear  to  start  such  a department  as  this, 
if  there  is  anything  that  I can  do  to  help  in  any  way  do  not  fail  to 
call  on  me. 

I think  the  Hekai.d  the  one  and  only  paper  in  the  field  that  exhib- 
itors really  are  in  need  of.  It’s  great. — E.  L.  E.\wks,  Photo  Phone 
theatre,  Graford,  Te.x. 

NOTE:  It  was  to  meet  exactly  this  exhibitor  requirement  that  the  HERAED  inau^r- 
ated  its  '^Classified  Advertising:*’  department.  It  is  published  weekly  at  the  end  of  the 
report  columns. — WRW. 

O 

“Both  Boys  Members  of  This  Qub” 

Just  a few  lines  in  answer  to  the  report  on  ‘‘Safety  Last”  sent  in  by  Mr. 
G.  F.  Rediske  of  Ryegate,  Mont 

I don’t  know  what  kind  of  a town  he  lives  in,  but  the  people  must  he  deaf 
and  dumb,  and  perhaps  some  of  them  that  did  not  laugh,  yes,  and  scream  at 
“Safety  Last”  were  blind. 

I ran  this  picture  a few  weeks  ago,  while  business  was  way  off,  and  even 
after  paying  a fairly  big  price  made  more  money  than  on  any  picture  that  month. 
Feople  came  back  to  see  it  the  second  night  and  they  talked  about  it  for  several 
days.  The  drawing  power  the  second  night  was  the  best  I ever  had. 

Now  I wonder  what  prejudice ' Mr.  Rediske  has  against  Lloyd  or  Rathe. 
Perhaps  he  paid  too  much  and  stuck  himself  and  then  knocks  the  picture.  I do 
not  have  much  sympathy  for  a person  who  pays  too  much  for  a production,  as 
the  whole  game  is  a gamble  and  if  a man  can’t  manage  his  theatre  he  had  better 
try  something  easier.  I felt  as  soon  as  I read  this  report  that  something  was 
wrong,  as  a picture  which  pleases  like  “Safety  Last”  should  never  he  knocked. 
It  is  unfair  to  the  e.xhihitors  who  read  the  reports  and  we  don’t  want  bias  reports 
of  any  kind.  And  his  house  was  as  quiet  as  a church.  Ha!  Ha! — Joe  S.  Kexxe- 
.\STER,  Mystic  theatre,  Clovis,  Cal. 

NOTE:  As  both  Mr.  Keiineaster  and  Mr.  Rediske  are  "Herald  Only**  Club  members  in 
^cod  standing:  auid  of  unimpeachable  record  as  box  office  reporters^  it  looks  like  it  ougrht 
to  be  a g:ood  scrap. — WRW. 


Prints  in  all  Exchanges — Now  Playing 


IMRRyCARE/ 


HUNT 

STROMBEPIG- 

PRODUCTION 


RIDERS 

HOOKINSON  RELEASE 


58 


EXHIBITORS  HERALD 


June  21,  1924 


The  Contributor's  Column 


There  Are  196  Seconds  This  Week 

Well,  boys,  here  I am  again  after  an  absence  of  several  weeks,  but  you  can 
just  bet  that  it  is  because  I was  busy  and  not  because  I didn’t  want  to,  for  I am 
still  loyal  to  the  Old  Gang,  H.  O.  C.,  the  livest  bunch  of  exhibitors  on  the  face 
of  the  globe.  Who  seconds  the  motion? 

I have  attached  a few  reports  to  this  letter  for  our  department,  which  is  the 
; greatest  help  that  any  small  town  exhibitor  ever  had  in  buying  pictures,  which 
[ gives  him  grounds  to  tell  the  bunco  salesman  with  his  line  of  gab  to  go  to  and 

stay  put,  whenever  they  come  into  his  office  with  the  greatest  line  of  money 

makers  he  ever  heard  of. 

That  reminds  me  of  an  experience  that  I myself  had  along  this  line.  A 
salesman  tried  to  sell  me  “Way  Down  East”  not  long  ago  for  a new  picture,  but 

' I hid  m3^  grin  up  my  sleeve  and  produced  an  old  Herald  dated  Jan.  21st,  1921,  and 

1 told  him  to  look  on  page  79.  He  did,  and  found  a certain  theatre  in  New  York  City, 

I pasted  with  I's  and  6's  all  over  his  front.  Well,  the  result  was  that  he  saw  his  mis- 

j take,  and  walked  out  of  the  office  without  trying  to  offer  me  anything  else.  So, 
Boys,  keep  your  Heralds  that  may  come  in  handy  for  the  next  man  who  may  by 
chance  be  running  3'our  show  as  j"Ou  are. 

Now  just  a line  of  serial  history  for  the  Gem  theatre.  This  theatre  has  a 
history  covering  about  10  years,  and  I have  been  in  a position  to  check  up  on 
all  the  serials  run  in  this  house,  but  I have  something  to  brag  about,  in  this 
statement.  Fifteen  weeks  ago  I booked  “Ghost  City”  from  Consolidated  Film 
Supply,  Dallas,  and  can  truthfully  say  without  contradiction  that  I have  made 
more  money,  and  have  had  more  people  remain  for  these  twm  reels,  which  I 
I run  following  the  features,  than  has  ever  been  experienced  by  any  other  exhibitor, 

I in  the  history  of  this  show  house.  Is  that  good  or  bad?  Can  you  beat  that 

j record? 

I am  off  of  serials  after  this  week  until  Fall,  because  I do  not  believe  in 
I overtaxing  my  audience, with  serials,  by  running  them  the  year  ’round.  It  isn’t 
! fair  to  them,  because  they  want  to  see  something  else  during  the  summer,  espe- 
! cialh'  when  we  small  town  exhibitors  have  to  close  part  of  the  time  during  the 
' hot  months,  which  is  a treat  to  all,  especially  the  operators  and  ticket  sellers, 
; in  fact  all  of  the  attaches,  rvhen  they  can  get  out  and  get  a breath  of  fresh  air. 

I Well,  Boys,  I guess  I had  better  close  by  saying  that  I stand  for  anything 

I that  helps  to  upbuild  the  trade,  for  all  time  to  come. — C.  R.  IMiller,  Gem  theatre, 

! Spur,  Texas.  (H.  O.  C.  Member  No.  14.) 


I EXHIBITORS  HERALD,  | 

I 407  S.  Dearborn  St., 

I Chicago,  111.  ] 


Gentlemen: 

I wish  to  join  the  “Herald  Only”  Club  formed  by  contributors  to 
your  “What  the  Picture  Did  For  Me”  department. 

(Exhibitor) 

(Theatre) 

(City) 


(State) 
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sure  put  the  picture  over  in  good  shape. 
It  will  go  good  anywhere.  Nine  reels. — 
C.  H.  Lawrence,  Lyric  theatre.  Strawberry 
Point,  la. 

Mighty  Iiai’  a Kose,  with  Dorothy 
Mackaill. — As  -good  as  you  want  for  a 
program. — Hunter  Causey,  Pastime  theatre, 
Gloster,  Miss. 

The  Silent  Call,  with  Strongheart. — This 
is  a good  one  and  a score  for  Strongheart. 
— Hunter  Causey,  Pastime  theatre,  Gloster, 
Miss. 

Smilin’  Through,  with  Norma  Talmadge. 
— About  one  of  the  best  pictures  we  have 
run.  Good  acting.  Everyone  pleased.  No 
crowd  but  certainly  not  the  fault  of  the 
picture.  Eight  reels. — T.  T.  Castleman, 
Castleman'  theatre.  Waterproof,  La. — Neigh- 
borhood and  small  town  patronage. 

Hurricane’s  G-al,  with  Dorothy  Phillips. 
— This  is  a real  picture  of  a girl  of  the 
sea.  Had  several  good  comments.  Drew 
good  crowd  on  Thursday.  Good  box  office 
attraction.  Eight  reels. — P.  J.  O’Hara, 
Community  theatre,  Elgin,  Neb. 

The  Hottentot,  with  Douglas  MacLean. 
— As  every  one  has  reported,  this  is  very 
good.  Six  reels. — Wm.  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

Hose  of  the  Sea,  with  Anita  Stewart. — 
Failed  to  learn  why  she  was  called  Rose 
of  the  Sea.  Did  not  even  see  a small 
pond.  Can’t  figure  it  out.  Picture  not  up 
to  Anita’s  standard  by  a long  shot. — F.  J. 
O’Hara,  Community  theatre,  Elgin,  Neb. 

Rose  of  the  Sea,  with  Anita  Stewart. — 
Fair.  Six  reels. — Wni.  Hinds,  Opera  House 
theatre,  Odell,  Neb. 

Slander  the  Woman,  with  Dorothy 
Phillips. — This  is  a pretty  good  program 
picture.  However,  by  actual  count,  there 
were  8,675  misframes,  with  an  extra  one 
at  the  end  of  each  reel  for  good  measure. 
You  fellows  buying  out  of  Milwaukee  want 
to  look  out  for  this  piece  of  tripe.  Seven 
reels. — Wm.  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

The  Duce  of  Spades,  with  Charles  Ray. 
— Poorest  Ray  I ever  ran.  Not  one  liked 
it.  Ray  is  not  liked  here  much.  Five  reels. 
— W.  E.  Stepp,  Regent  theatre,  Pleasanton, 
Kan. 

Penrod,  with  Wesley  Barry. — Very  good. 
Book  it.  Six  reels. — Wm.  Hinds,  Opera 
House  theatre,  Odell,  Neb. 

Fox 

The  Iione  Chance,  with  John  Gilbert. — 
This  Is  a good  program  picture.  Pleased 
everybody.  Five  reels. — Claude  McBrayer, 
Auditorium  theatre,  Hamilton,  Mo. 

The  Vagabound  Trail,  with  Charles  Jones. 
— The  best  thing  this  star  has  done  in 
some  time,  as  it  is  a western  picture.  If 
Fox  would  only  keep  him  in  westerns, 
there  would  be  more  cream  on  the  milk 
for  the  exhibitors.  Our  personal  idea  of  a 
genuine  slapstick  comedian  is  to  see 
Charles  Jones  in  a full  dress  suit,  as  I 
sure  get  a laugh  every  time  I see  him  in 
one.  Showed  this  picture  same  date  with 
Pantages  in  Memphis,  and  cleaned  up  with 
a record  Saturday  crowd.  Six  reels. — E.  B. 
Martin,  Majestic  theatre,  Lepanto,  Ark. 

The  Vagabond  Trail,  with  Charles  Jones. 
— This  is  very  fair  program  picture.  Very 
well  liked.  Not  up  to  Jones’  Western 
stuff.  Five  reels. — P.  J.  O’Hara,  Com- 
munity theatre,  Elgin,  Neb. 

The  Blizzard,  with  a special  cast. — An 
agricultural  drama  of  Sweden.  Fair  pro- 
gram. Not  a special. — J.  Cairns,  Brooklyn 
theatre,  Detroit,  Mich. — General  patronage. 

Hot  a Dmm  Was  Heard,  with  Charles 
Jones. — I know  they  bill  him  as  Charles, 
but  we  in  the  South  know  him  as  just  plain 
“Buck,”  and  Mr.  Fox’s  publicity  hounds 
can’t  change  us  over  to  Charles.  ■ But  un- 
less Mr.  Fox  improves  Charles’  pictures, 
places  him  in  Westerns,  real  Westerns  at 
that,  we  can  change  from  Buck.  That 
would  be  easy.  Our  patrons  didn’t  hear  the 
drum,  but  then  the  title  would  not  lead 
one  to  listen  for  one,  wotUd  it?  Five  reels. 
— P.  G.  Morris,  Regent  theatre,  Cleveland, 
Miss. 

KTot  a Dram  Was  Heard,  with  Charles 
Jones. — Failed  to  see  the  drum.  Not  much 
of  a picture  for  our  town.  Five  reels. — 


EXHIBITORS  HERALD 


59 


June  21,  1924 


D.  E.  Fitton,  Lyric  theatre,  Harrison,  Ark. 
— Small  town  patronage. 

The  Exiles,  with  John  Gilbert. — Not  so 
bad.  The  scene  on  the  one  sheet,  showing 
the  shero  saving  the  hero  from  a wild 
boar,  is  in  the  original  story,  but  you 
can’t  find  it  in  the  William  Fox  version,  as 
several  of  my  patrons  pointed  out  to  me. 
— Roy  W.  Adams,  Pastime  theatre.  Mason, 
Mich. — General  patronage. 

North  of  Hudson  Bay,  with  Tom  Mix. 
— Not  so  good.  Too  many  impossible 
scenes.  However,  it  is  better  than  any  of 
Fox’s  specials.  It  is  a good  drawing  card, 
but  won’t  please.  Five  reels. — H.  E. 
Schlichter,  Liggett  theatre,  Madison,  Kan. 

The  Temple  of  Venus,  with  Mary  Philbin. 
— Without  a doubt  this  is  one  of  the  most 
beautiful  and  entertaining  pictures  in  the 
history  of  motion  pictures.  A picture  of 
which  the  Fox  company  should  be  proud. 
Play  it.  It  has  everything  needed  to  be  a 
big,  pleasing,  worthwhile  production.  This 
is  my  first  report  on  “'What  the  Picture  Did 
Por  Me,”  hut  this  was  so  pleasing  and 
wonderful  I could  not  resist  a report  on  it. 
Played  it  on  same  date  with  the  Fantages 
in  Memphis  and  let  the  Memphis  papers  do 
my  advertising.  Seven  reels. — E.  B.  Mar- 
tin, Majestic  theatre,  Lepanto,  Ark. 

The  Governor’s  Dady,  with  a special  cast. 
— Just  another  one  of  Fox’s  big  juicy 
lemons.  Had  nine  adults  and  four  kids 
first  night.  Don’t  expect  more  than  half 
that  crowd  tomorrow  night.  That  kind  of 
a picture  might  go  some  places,  not  here. — 
F.  J.  O’Hara,  Community  theatre,  Elgin 
Neb. 

The  Governor’s  Dady,  with  a special  cast. 
— Played  one  day.  Fair.  Somehow  the 
specials  from  Fox  lack  the  punch.  Sorry 
I booked  them.  Will  know  better  the  next 
time.  Six  reels. — J.  Cairns,  Brooklyn  the- 
atre, Detroit,  Mich. — General  patronage. 

The  Governor’s  Dady,  with  a special  cast. 
— A fair  story  but  a rotten  cast.  Fair 
audience.  No  remarks  from  audience. — 
Kreighbaum  Brothers,  Char  Bell  theatre, 
Rochester,  Ind. — General  patronage. 

No  Mother  to  Guide  Her,  with  Genevieve 
Tobin. — A very  fine  picture.  It  conveys 
a good  moral  lesson,  easy  to  comprehend. 
Every  girl  should  see  it,  and  they  can 
all  profit  by  it.  Price  right  and  film  in 
good  condition.  The  small  town  fellow 
can’t  go  wrong  on  this  one. — P.  W.  Quin- 
lin.  Ideal  theatre.  Chateaugay,  N.  Y. — Small 
town  patronage. 

Does  It  Pay.  with  Hope  Hampton. — This 
is  a good  picture  but  it  lacks  a lot  of  being 
a special.  Pleased  about  90  per  cent.  Seven 
reels. — Claude  McBrayer,  Auditorium  the- 
atre, Hamilton,  Mo. 

Cupid’s  Fireman,  with  Charles  Jones. — A 
good  picture  of  its  kind,  but  no't  the  kind 
my  patrons  want  to  see  “Buck”  in.  Fox 
had  better  keep  him  in  Westerns  or  he 
will  lose  his  drawing  power  with  the  pub- 
lic in  small  towns.  Five  reels. — E.  A. 
Armistead,  Lyric  theatre,  Easley,  S.  C. 

Cupid’s  Fireman,  with  Charles  Jones. — ■ 
Fair  program  picture.  Another  disappoint- 
ment to  Jones  fans.  Six  reels. — J.  Koop- 
man.  Amenia  Opera  House,  Amenia,  N.  Y. — 
Small  town  patronage. 

Cupid’s  Fireman,  with  Charles  Jones, — 
The  boy  that  once  was  “Buck,”  now 
“Chawles,”  is  fading  fast  away.  Perhaps 
his  next  one  will  be  “Alice  in  Wonderland.” 
One  more  for  us,  and  then  Taps  for  Charles. 
“Out  of  Western”  is  the  doxology  for  our 
fans.  Five  reels.  Print  good. — E.  W.  Mc- 
Clelland, Rex  theatre,  Gilman  City,  Mo. — 
Small  town  patronage. 

Iiadies  to  Board,  with  Tom  Mix. — Pleased 
them  all.  Many  said  best  Mix  picture 
lately.  Not  much  Western,  but  plenty  of 
comedy.  Six  reels. — A1  Powell,  Highland 
theatre,  Guthrie,  Okla. — General  patronage. 

Iiadies  to  Board,  w’ith  Tom  Mix. — Very 
fine,  one  of  his  best.  You  can’t  lose  on 
this  boy.  He  works  hard  and  the  public 
appreciate  it  by  their  attendance.  Business 
great.  Six  reels. — J.  Cairns,  Brooklyn  the- 
atre, Detroit,  Mich. — General  patronage. 

Badies  to  Board,  with  Tom  Mix. — The 
only  thing  that  keeps  me  from  growing 
rich  is  that  Tom  Mix  does  not  make  enough 
pictures.  “Ladies  to  Board”  is  the  Mixiest 
picture  yet,  and  Tom,  together  with  Tony, 
keep  the  audience  in  an  uproar  from  start 


Just  Between  Me  an  You 


By  “A  FOOL  THERE  WAS” 

“Why  did  I fall  for  this  junk,’’  wails  Frank  Sabin,  in  speakin’  of  “A  Society 
Sensation.”  We  all  ask  ourselves  that,  once  in  a while,  Frank.  We  probably  buy 
these  kinda  pictures  on  our  off  days. 

V 

They  sent  E.  N.  Collins  such  a miserable  print  on  “The  Storm”  he  couldn't 
tell  whether  it  was  a good  picture  or  not.  ’Sprobably  went  through  so  many 
storms  on  the  screen  it  has  become  rather  weather  beaten. 

* * * 

MA.  Manning  sez,  “Any  exhib  who  passes  up  ‘The  Ramblin’  Kid’  hurts  himself 
and  oughta  be  kicked.”  Yea ! ’N  a lotta  us  fellas  kick  ourselves  durned  good  an’ 
hard  cuz  v.'e  didn’t  pass  up  certain  fillums  that  should  have  been  given  the  gate. 


M.  P.  Foster  reports,  “Outdoor  weather  and  good  roads”  as  opposition. 
’N  of  all  the  members  o’  the  Opposition  family,  they  are  the  worst — in  spring 
or  summer.  Seems  like  every  durned  galoot  in  this  mobilized  nation  o’  ours 
owns  an  auto  of  some  type  or  other — from  a 1900  Lizzie  with  3^4  cyls.  outa 
whack  to  a palatial  ocean  liner  on  wheels. 


What’s  Your  Guess? 

The  merry  guessing  continues,  and  the  identity  of  “A  Fool  There 
Was”  continues  shrouded  in  deep  mystery.  As  has  been  stated 
repeatedly,  he  is  a contributor  to  this  department  and  a “Herald  Only” 
Club  member  in  good  standing. 

This  week  E.  W.  Swarthout,  Palace  theatre,  Aurora,  Ind.,  writes ; 
“It’s  our  guess  that  Bill  Creal  writes  that  ‘fool’  stuff.  It’s  good 
and  he  needn’t  be  ashamed  of  it.” 

But  this  week,  also,  Wm.  H.  Creal,  Suburban  theatre,  Omaha, 
writes : 

“Since  you  won’t  say  whether  I was  right  or  wrong  with  my 
first  guess,  I will  take  another  try  at  it.  I believe  I have  that  Fool 
feller  cornered  this  time.  It  is  none  other  than  W.  H.  Brenner  of 
Winchester,  Ind.  Remember,  however,  that  I have  one  more  guess 
coming. 

“Here  is  something  also  for  those  funny  boys  to  think  about  who 
have  been  poking  fun  at  the  name  of  my  theatre.  Do  not  blame 
me  for  it,  as  I did  not  select  the  name.  I could  rename  it,  I suppose, 
if  I wanted  to,  but  I don’t  want  to.” 

And  so  it  is  evident  that  Mr.  Swarthout’s  guess  is  incorrect,  which 
allows  him  two  more  trials,  whereas  Mr.  Creal  has  but  a single  chance 
left. 

Just  to  straighten  everybody  out  and  clear  the  atmosphere,  it  may 
as  well  be  stated  that  nobody  has  named  the  guilty  party  to  date.  When 
somebody  does  he’ll  be  unmasked  pronto. — WRW. 


Clyde  Allen  clinks  glasses  with  us  and  hands  us  this  lil’  toast,  “Here’s  to  ! 
the  masses.  We  need  thieir  money  and  they  keep  the  old  shack  going.”  At 
least  12,000  exhibs  kin  say  “Amen”  to  that.  I 

Members  o’  the  Hoot-in-Westerns-Only-Club  will  be  kinda  shocked  when 
they  read  Hugh  Martin’s  plea  for  puttin’  Hoot  in  four  Westerns  outa  five  pic-  | 
tures.  Nuthin’  less  than  100  per  cent  western  fer  Hoot’ll  do  fer  most  of  us,  - 
Hugh.  1 
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Just  Between  Me  an’  You 

C.  Sirasscr  Sous  ain't  fakin’  any  chances  o’  some  o’  ns  fellas 
coinin'  back  at  'em  cue  zve  don't  agree  zoith  their  reports.  Their  en- 
tire report  on  "A  Lady  of  Quality'’  consists  of  this:  “Costume  pic- 
ture. /,/00  feet.”  Costume  hounds  zvill  say,  “Good  picture”  and  all 
of  us  zvho  dislike  costume  stuff  zcill  interpret  this  report  to  mean 
“punk  picture,”  so  there  ya  arc. 

— o — 

Pathe  ran  a “Why  Worry”  print  thru  a sausage  grinder  an’ 
then  cut  out  the  remaining  sprocket  holes.  At  least  that  is  the  zoay 
the  print  looked  to  L.  F.  Wolcott  when  he  got  it.  He  calls  it  a crime. 
But  L.  F.  is  kinda  mild  like  zvith  his  langzvidgc.  Most  o'  us  zvould 
call  it — NOTE — The  i8  cuss  zoords  from  here  on  deleted  b\  W.  R. 

II  . s.  Board  O Censors.  ’N  thc\  call  this  a free  countrx! 

— o — 

Chas.  H.  Ryan.  Schecazvgo-gcttcr  sez,  “Fair  Week  zvith  Walter 
Hiers  is  a simple  story  zvith  no  'body'  to  it.’’  Seein'  as  hozv  IV alter 
tips  the  scales  at  around  three  hundred  zve  don't  quite  git  the  nicanin’ 
o’  C.  H.’s.  report. 

L.  J.  Moritz  sez  he  had  1.')  breaks  in  three  reels  o’  “While  Satan  Sleeps”  and 
that  Paramount  must  be  using  flour  paste  instead  of  film  cement.  Well,  L.  J.,  didn’t 
Paramount  broadcast  it  all  over  the  country  that  they  wuz  goin'  to  cut  expenses? 

* ^ 

Hugh  Martin  sez  his  patrons  know  “You  Can’t  Fool  Your  Wife”  so 
they  didn’t  come  in  to  see  it.  Hugh’s  right!  If  only  they  had  named 
this  picture,  “How  To  Get  The  Last  Word  With  Wifie”  we  could  all  use 
our  S.  R.  O.  signs  again. 

Clyde  Allen  sez  “One  Glorious  Day”  is  ancient  vintage,  and  should 
be  good,  but  every  once  in  a while  they  spoil  a batch  o’  home  brew  and 
leave  out  the  wallop.”  Judgin’  by  some  o’  the  awful  fiillums  we  have  run, 
there  are  too  many  amateurs  tryin’  to  make  home  brew. 

Bill  Creal  sez  Bill  DeMille  has  used  poor  judgment  in  his  choice  of 
stories.  Correct!  Mebbe  when  Mr.  DeMille  hears  what  good  judgment 
friend  Creal  used  in  pickin’  out  one  of  the  winners  in  th>3  recent  star  con- 
test, he’ll  send  for  Bill  to  help  him  out. 

P.  R.  Alatsoii  sez,  “ ‘The  Man  Who  Won’  must  be  taken  with  a grain  of 
.salt,  so  to  speak,  as  story  is  unreasonable.”  Glad  to  hear  it.  Now  we  kin  have  a 
suppl}'  o’  salt  cellars  on  hand  to  pass  around  when  we  show  this  fillum. 

* 

^e  Gods  and  little  fillums ! Here’s  an  exhib,  or  rather,  a pair  of  ’em,  who 
actually  come  right  out  in  meetin’  and  admit  they’d  just  as  soon  have  Buck  in 
pictures  other  than  Westerns.  Mr.  and  Mrs.  E.  Fox  are  the  folks  who  think  Buck 
is  O.  K.  in  any  kind  o’  pictures  providin’  they’re  good  ones. 

* * 

J.  C.  wants  to  know  what  else  we  can  start  to  create  a little 
excitement.  Why  not  have  the  Federal  Trade  Commission  start 
an  inquiry  as  to  whether  or  not  the  Conspiracy  Laws  have  been 
violated  by  the  three  Nebrasky  exhibs  who  picked  the  three 
contest  winners.  They  oughta  be  able  to  uncover  a scandal 
second  only  to  the  Teapot  Dome  mess. 
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to  finish.  My  patrons  are  saving  their 
money  for  the  “Trouble  Shooter”  and  I 
have  a notion  to  use  the  ball  park  in  order 
to  have  room  for  the  crowds.  Any  ex- 
hibitor that  don’t  use  Mix  pictures  should 
be  a farmer,  for  he  doesn’t  know,  the  pic- 
ture business  at  all  Six  reels. — E.  B. 
Martin,  Majestic  theatre,  Lepanto,  Ark. 

Byes  of  the  Forest,  with  Tom  Mix. — A 
regular  Mix  picture  with  an  extra  good 
story.  Six  reels. — Bert  Silver,  Silver  Family 
theatre.  Greenville,  Mich. 

Eyes  of  the  Forest,  with  Tom  Mix. — I 
ran  his  picture  May  29  to  the  biggest 
Thursday  night  business  of  the  year.  I 
write  this  report  particularly  for  the  men 
who  run  picture  shows  in  small  towns  to 
advise  them  to  get  this  feature  and  boost 
it  to  the  sky.  The  price  is  right,  the  film 
is  good,  and  picture  drew  like  a plaster 
and  satisfied  everybody.  It  is  worth  more 
than  nine-tenths  of  the  so-called  specials. 
■Get  it,  all  you  poor  little  fellows  like  my- 
self. and  enjoy  the  rattle  of  the  change  in 
your  pocket. — P.  W.  Quinlin,  Ideal  theatre. 
Chateaugay,  N Y. — Small  town  patronage. 

The  Face  on  the  Barroom  Floor,  with 
Henry  B.  Walthal. — A most  interesting, 
well-played  sentimental  melodrama.  Noth- 
ing particularly  elaborate,  but  the  picture 
seemed  to  please. — Ben  L.  Morris,  'Temple 
theatre,  Bellaire,  O. — General  patronage. 

A California  Bomance,  with  John  Gilbert. 
— Gilbert  puts  this  over  in  good  shape.  Is 
a Spanish  story.  Will  please  70  per  cent. 
Five  reels. — S.  G.  Fry,  Star  theatre,  Omaha, 
Texas. — Small  town  patronage. 

Gentle  JuUa,  with  a special  cast. — Can- 
not say  much  for  this  one.  It  is  not  the 
type  of  a picture  that  will  go  over  in  a 
mining  town.  Some  walked  out  on  this 
so-called  special.  Had  it  not  been  for  the 
comedy,  would  have  been  a poor  show  for 
my  patrons.  Weather  good,  but  did  not 
break  even  on  this  one.  Will  sure  be 
pleased  when  I use  up  all  of  Fox’s  specials. 
Only  about  one-fourth  of  them  went  over 
here. — Charles  E.  Barber,  Electric  theatre, 
Tilden,  111. — Small  town  patronage. 

The  Footlight  Banger,  with  Charles  Jones. 
— A good  program  picture,  sure  to  please 
average  audience.  Five  reels. — A.  M.  Mor- 
gan, Victory  theatre.  Rule,  Tex. 

Just  Off  Broadway,  with  a special  cast. — 
A very,  vtry  interesting  crook  drama. 
Pleased  those  who  saw  it  100  per  cent, 
but  durn  few  saw  it,  account  the  tent  show 
in  town.  Six  reels. — Geo.  H.  Koch,  Perkins 
theatre,  Holton,  Kan. — Small  town  patron- 
age. 

Just  Off  Broadway,  with  a special  cast. 
— I had  many  favorable  reports  on  this  one. 
Personally,  I thought  this  a good  one,  far 
better  than  “The  Wolf  Man”  Of  course, 
you  cannot  please  everybody,  but  I did  not 
hear  anyone  kick  on  this  one.  Good  all 
around  program. — Charles  E.  Barber,  Elec- 
tric theatre,  Tilden,  111. — Small  town  pat- 
ronage. 

Snowdrift,  with  Charles  Jones. — Just 
about  the  average  for  “Chawles”  nowadays. 
We  do  not  expect  much;  therefore,  do  not 
receive  much.  Five  reels. — Martin  and 
Stephenson,  Patriot  theatre.  Patriot,  Ind.-- 
Small  town  patronage. 

The  Man  Who  Won,  with  Dustin  Farnum. 
— A very  ordinary  program  picture.  Dustin 
Farnum  is  all  right  if  he  had  the  right 
kind  of  stuff — Mrs.  W.  J.  Carter,  Maxine 
theatre,  Croswell,  Mich. — Small  town  pat- 
ronage. 

The  Man  Who  Won,  with  Dustin  Farnum. 
— This  is  a little  above  the  average  of  Far- 
num pictures.  The  actor.  Zip,  ran  away 
with  the  show.  He  hogged  the  whole  dad- 
burned  show.  I did  not  get  his  name  but 
he  had  it  on  all  the  rest  of  the  cast.  You 
will  hear  from  this  guy  yet.  Good  show. 
Five  reels. — F.  J.  O’Hara,  Community  the- 
atre, Elgin,  Neb. 

The  Silent  Command,  with  a special  cast. 
— A splendid  program  picture  Will  please 
the  majority  for  a change.  Some  few  pa- 
trons left  on  it.  Eight  reels. — D.  E.  Fitton, 
Lyric  theatre,  Harrison,  Ark. — Small  town 
patronage. 

Skid  Froof,  with  Charles  Jones. — Dandy 
picture  Some  great  auto  racing  in  this. 
Plenty  of  thrills.  Six  reels. — J.  W.  Andre- 
sen,  Rialto  theatre,  Cozad,  Neb. 

St.  Elmo,  with  John  Gilbert.- — Did  no 
busine.ss  at  all  first  night,  but  did  very 
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good  second  night.  Anyone  should  be  able 
to  play  this  one  two  nights.  Six  reels. — 
Harold  Hammond,  Gayety  theatre,  Paonia, 
Colo. 

Brass  Commandments,  with  William  Far- 
num. — A good  story.  A great  Western  true 
story.  Sure  to  please  Five  reels. — A.  M. 
Morgan,  Victory  theatre.  Rule,  Tex. 

The  Bone  Star  Banger,  with  Tom  Mix. — 
A Zane  Grey  store  with  Mix  as  the  star. 
What  more  could  you  ask?  We  packed 
them  in  for  three  shows  on  a Saturday 
night  It’s  a knockout  and  a sure  fire  box 
office  attraction. — Mrs.  W.  J.  Carter,  Maxine 
theatre,  Croswell,  Mich. — Small  town  pat- 
ronage. 

Just  Tony,  with  Tom  Mix. — A real  Fox 
picture.  A big  story  about  Mix’s  wonder- 
ful horse.  Be  sure  and  play  it  Five  reels. 
— A.  M.  Morgan,  Victory  theatre.  Rule,  Tex. 

The  'Village  Blacksmith,  with  a special 
cast. — Everyone  said  it  was  much  better 
than  expected  it  to  be.  Pleased  100  per 
cent.  Six  reels. — Harold  Hammond,  Gayety 
theatre,  Paonia,  Colo. 

Trnxton  King,  with  John  Gilbert. — A fine 
picture  that  pleased  100  per  cent  here. 
Gilbert  makes  some  real  ones.  Six  reels. — 
E.  L.  Fawks,  Photo  Phone  theatre,  Graford. 
Tex. 

Stepping  Past,  with  Tom  Mix. — Was  a 
good  picture,  but  the  condition  of  the 
print  ruined  it.  Was  so  much  gone  that 
you  could  not  keep  the  story  together.  Five 
reels. — W.  E.  Stepp,  Regent  theatre,  Pleas- 
anton, Kan. 

Man  Size,  with  William  Russell.— Noth- 
ing extra.  Film  short.  Five  reels. — E.  L. 
Fawks,  Photo  Phone  theatre,  Graford,  Tex. 

A Friendly  Husband,  with  a special  cast. 
— And  Fox  called  it  a special.  My  few 
that  saw  it  asked  me  where  the  special 
came  in  at.  I told  them  it  was  the  price 
I paid  for  it.  It  failed  to  draw  or  please 
the  people.  Sorry  I ran  it.  Five  reels. — 
W.  E.  Stepp,  Regent  theatre,  Pleasanton, 
Kan. 

Pawn  Ticket  210,  with  Shirley  Mason. — 
Not  much  to  this  one.  Put  a good  comedy 
with  it  annd  it  is  will  get  by.  Five  reels. — 
E.  A.  Armistead,  Lyric  theatre,  Easley,  S.  C. 

Trnxton  King,  with  John  Gilbert. — Good 
picture.  Pulled  an  average  crowd.  Gilbert 
is  getting  more  and  more  popular  here  of 
late  and  draws  some  better.  Five  reels. — 
W.  E.  Stepp,  Regent  theatre,  Pleasanton, 
Kan. 

Jackie,  with  Shirley  Mason. — I have  noth- 
ing against  this  picture,  yet  I can’t  say 
very  much  for  it.  It  is  a fair  program 
picture. — V.  G.  Magel,  Pastime  theatre, 
Govan,  Sask.,  Canada. 

Goldwyn  Cosmopolitan 

True  as  Steel,  a Rupert  Hughes  produc- 
tion.— I call  this  a genuine  good  picture 
and  all  my  patrons  agreed  with  me.  Six 
reels. — Prank  L.  Browne,  Cabrillo  theatre, 
San  Pedro,  Cal. — General  patronage. 

The  Great  'White  Way,  with  Anita  Stew- 
art.— A wonderful  picture  of  metropolitan 
life.  Ran  it  seven  days.  It  gave  good 
satisfaction  but  did  not  draw  business  in 
proportion  to  its  cost.  Ten  reels. — John  W. 
Hawkins,  Capitol  theatre.  New  Bedford, 
Mass. 

The  Great  'White  Way,  with  Anita  Stew- 
art.— A good  picture  ruined  by  advertising, 
which  is  misleading  and  the  kind  that  the 
public  does  not  want  in  a small  town.  If 
they  featured  Anita  Stewart,  which  they 
should  have  done,  we’d  have  a better  show- 
ing. Ten  reels. — Town  Hall  theatre,  'West- 
boro,  Mass. — High  class  patronage. 

Wild  Oranges,  with  a special  cast. — A 
splendid  small  town  program  picture. 
Pleased  the  majority.  An  exceptionally 
good  fist  fight.  Seven  reels. — D.  E.  Fitton, 
Lyric  theatre,  Harrison,  Ark. — Small  town 
patronage. 

Wild  Oranges,  with  a special  cast. — Fost- 
ers pull,  ad  pull,  and  the  picture  satisfies 
them.  Best  fight  scene  since  “The  Spoil- 
ers.” Have  your  organist  play  for  the 
laughs. — Majestic  theatre,  Dallas,  Ore. — 
Mixed  patronage. 

Blttle  Old  New  York,  with  Marion  Davies. 
— This  picture  was  held  over  for  a third 
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Our  little  Carl  has  lost  the  small  towns 
And  doesn’t  know  where  to  find  them. 

Leave  them  alone  and  they’ll  come  home 
If  Hoot  ’ll  put  westerns  behind  them. 

Hickory,  Dickory,  Docket, 

The  fillum  ran  off  the  sprocket. 

The  op  cussed  the  air  blue — 

But  what  else  could  he  do? 

Hickory,  Dickory,  Docket. 

Little  Abe  Horner  sits  in  the  corner 
Counting  last  night’s  receipts. 

He  finds  he  is  short — er — by  nearly  a quarter 
And  that’s  why  he  cusses  and  bleats. 

Buck  and  Hoot  went  up  the  hill 
To  fetch  a western  movie  thrill. 

Buck  slipped  right  into  society  plays 
And  Hoot  quickly  followed — to  our  amaze! 

Little  Miss  Teeny,  eating  a weinie 

Was  viewing  the  movies  one  day 

But  a better  reviewer — one  who  well  knew  her ! 

Simply  frightened  Miss  Teeny  away. 

NOTE — ’N  now,  all  you  movie  show  granpas  like  J.  C.,  fer  instunce,  kin  have  something 
new  to  amuse  the  gran’  kids  with. 


Gentlemen  'n  Nebrasky  exhibitors.  Your  attenshun  is  directed  to 
our  Miss  Beta  PVeeny,  zvho  has  been  engaged  by  tts  at  enormous  expense 
to  anszi’cr  all  foolish  questions.  If  you’ve  ever  read  “The  Answer  Man’s” 
page  in  the  movie  fan  magazines,  you’ll  get  zvhat  we  mean.  No  questions 
have  yet  been  asked,  but  that  doesn’t  discourage  Miss  Weeny  none  atall. 
She’ll  go  right  ahead  ’n  anszver  ’em  anyhozv. 

ARSK  US! 

By 

Miss  Eeta  Weeny 

Ima  Bare. — No,  Iina,  Charles  F.  Barber  will  not  bob  your  hair  free  if  you 
go  to  his  theatre.  Whaddaya  want  for  20c? 

Al.  Ike. — No,  Grandpa  Jenkins  has  never  been  pinched,  but  we  live  in  hoiies ! 

Sweet  16. — So  you  like  the  pretty  blue  color  of  “Valentino”  Bollman’s  eyes? 
Yes,  he’ll  send  you  a foto.  Enclose  25c. 

Mabel. — Yes,  Bill  Creal  is  married.  But  even  if  he  ain’t,  you  haven’t  gotta 
chance.  Louise  comes  next. 

Gloria  S. — Are  George  Rea’s  eyes  black?  Whaddaya  mean?  Naturally  or 
jes  temporarily?  No,  Gloria,  his  eyes  are  a beautiful  hazel  brown.  He's  a perfect 
gentleman,  so  don’t  be  afraid  to  write  him  direct.  • 

Ankshus. — No!  No!  F.  J.  O’Hara  is  not  a Scandinavian.  He’s  Jewirish 
and  lives  in  Nebraska,  a suburb  of  Omaha. 

Dolly  D. — F.  S.  Meyer  is  the  handsomest  moustached  exhib  we  know  of,  but 
he  lives  in  Ohio  and  might  be  president  some  day,  so  you'd  better  pick  a 
Neeligh  feller. 

Poly  N. — So  you’re  another  admirer  of  George  Rea’s.  Gosh ! He’s  sure 
gettin’  popular.  Yes,  he  might. 

Goo’  Bv  ! Arsk  me  again  tomorrer ! 

A.  F.  T.  W. 


In  Production 


Su|)er-  Special  Film  Dramatizdtiorv^'^v^J 


"BARBARA 

FRIETCHIE" 


ayor  nfcH  SON 

LAMBERT  HiaVER  CJ  RELEASE*^ 


62 


EXHIBITORS  HERALD 


June  21,  1924 


clay,  owing-  to  the  turn  away  business  the 
first  two  clays.  This  is  the  first  picture 
we  have  ever  run  for  three  days.  Pleased 
100  per  cent.  Marion  Davies  does  wonder- 
ful acting.  Eleven  reels. — Chas.  E.  Staples, 
Queen  theatre,  St.  Stephen,  N.  B.,  Can. 

Old  New  York,  with  Marion  Davies. 
— Could  not  see  anything  in  this  one. 
Nevertheless,  it  broke  my  house  record  with 
“The  Third  Alarm.”  All  you  have  to  do  is 
tell  ’em  you  have  it,  and  you'll  be  on  the 
winning  side  when  you  balance  up.  Ten 
reels. — Town  Hall  theatre,  Westboro,  Mass. 
— High  class  patronage. 

Iiittle  Old  New  York,  with  Marion  Davies. 
— Fine.  A beautiful  star  and  fine  actress. 
Good  support.  100  per  cent  entertainment 
and  good  medicine  for  a sick  box  office. 
Everybody  well  pleased.  Double  part  well 
done  by  Miss  Davies.  We  are  still  smil- 
ing, -wife  said.  Ten  reels. — A.  F.  Jenkins, 
Community  theatre,  David  City,  Neb. 

Bed  Lights,  with  Johnnie  Walker. — A 
wonderful  story  and  a wonderful  cast. 
Kept  audience  gripped  with  fear  through 
whole  story.  Very  well  acted,  especially 
by  Ray  Griffith.  Rotten  crowd. — Kriegh- 
baum  Brothers,  Char  Bell  theatre,  Roches- 
ter, Inch — General  patronage. 

Enemies  of  Women,  with  Lionel  Barry- 
more.— Fine  production.  Drew  an  extra 
good  business,  but  had  several  walk  out 
on  it.  Too  long. — W.  H.  Hardman,  Royal 
theatre,  Frankfort,  Ark. — Small  town  pat- 
ronage. 

Enemies  of  Women,  with  Lionel  Barry- 
more.— One  of  these  fifty-fifty  pictures. 
The  kind  some  tell  you  the  greatest  thing 
they  ever  saw  and  about  as  many  others 
walk  out  on.  A local  minister  boosted  it 
from  the  pulpit,  but  the  movie  crowd  did 
not  fall  for  it.  Too  long  and  lacks  enter- 
tainment features. — Ben  L.  Morris,  Temple 
theatre,  Bellaire,  O. — General  patronage. 

The  Spoilers,  with  Milton  Sills. — Good 
picture.  Drew  only  fairly  well.  The  older 
folks  had  seen  the  first  picture  and  did 
not  come  out  to  this  one. — W.  H.  Hardman, 
Royal  theatre,  Frankfort,  Ark. — Small  town 
patronage. 

The  Spoilers,  with  Milton  Sills. — Fine  and 
runs  close  to  book,  and  a good  Northern. 
A picture  worth  while  running.  Eight 
reels. — F.  C.  Rodgers,  Grand  theatre,  Cres- 
ton.  B.  C. 

The  Strangers’  Banquet,  a Marshall 
Keilan  production. — Nothing  to  this  one.  I 
have  about  decided  that  “a  special  cast” 
means  a picture  without  a star  in  it,  and  an 
awful  poor  subject  badly  directed.  Seven 
reels. — E.  A.  Armistead,  Lyric  theatre. 
Easley,  S.  C. 

The  Green  Goddess,  with  George  Arliss. — 
This  pleasecl  some,  while  others  did  not 
care  for  it.  Do  not  consider  it  a small 
town  picture.  Personally  thought  it  very 
good.  Ten  reels, — D.  E.  Fitton,  Lyric  the- 
atre, Harrison,  Ark. — Small  to-wn  patron- 
age. 

Gimme,  with  Helene  Chadwick. — Should 
be  out  of  service.  Hence,  a disappointment. 
Very  good  story,  well  acted  and  would  have 
gone  over  nicely  had  it  been  all  there.  Six 
reels. — E.  W.  McClelland,  Rex  theatre,  Gil- 
man City,  Mo. — Small  town  patronage. 

The  Love  Piker,  with  Anita  • Stewart. — 
Fair  picture.  Nothing  to  rave  over.  Pleased 


part  of  the  folks. — W.  H.  Hardman,  Royal 
theatre,  Frankfort,  Ark. — Small  town  pat- 
ronage. 

The  Love  Piker,  with  Anita  Stewart. — 
Played  this  last  winter  when  bad  roads 
were  against  us,  but  it  drew  well  and  was 
a good  picture.  I think  Anita  Stewart’s 
name  drew  them  in. — E.  C.  Hoadley,  Square 
Town  theatre,  Brooklyn,  Mich. — Small  town 
patronage. 

The  Love  Piker,  with  Anita  Stewart. — 
A 100  per  cent  production  and  entertain- 
ment. Pleased  all  who  saw  it.  Everyone 
said,  “Give  us  some  more  like  it.”  Seven 
reels. — Geo.  H.  Koch,  Perkins  theatre,  Hol- 
ton, Kan. — Samll  town  patronage. 

The  Bagged  Edge,  with  a special  cast. — 
This  was  a very  good  program  picture. 
Suitable  for  Sunday.  No  kicks.  Five  reels. 
— F.  J.  O’Hara,  Community  theatre,  Elgin, 
Neb. 

Mr.  Barns  of  Ne-w  York,  with  Tom  Moore. 
— Too  old  to  be  interesting.  Too  dark  to 
please.  No  information  or  paper  on  picture. 
Only  a handful  out  to  see  it.  I was  glad 
of  that,  for  I hate  to  disappoint  my  pa- 
trons with  old  worn  out  junk.  Goldwyn 
seems  to  have  plenty  of  old  castaways. 
Five  reels. — J.  J.  Enloe,  Y.  M.  C.  A.  theatre, 
Hitchins,  Ky. — Small  mining  country. 

The  Poverty  of  Biches,  with  Richard  Dix 
— The  story  is  about  a young  married 
couple  who  waited  too  lon,g  and  then 
couldn’t  get  any.  Moral,  get  busy.  Show 
this  if  you  want  to.  Six  reels. — Ralph  R. 
Gribble,  Grand  theatre.  New  Hamburg,  Ont., 
Can. — General  patronage. 

Vanity  Pair,  with  Mabel  Ballin. — This 
drew  extra  well  for  us.  Our  town  is  small 
but  likes  the  better  class  of  plays.  Had 
many  favorable  comments  on  this. — E.  C. 
Ploadley,  Square  Town  theatre,  Brooklyn. 
Mich. — Small  town  patronage. 

Brothers  Under  the  Skin,  with  a special 
cast. — Good  program  picture.  Drew  a fair- 
sized house  and  satisfied  just  about  all.  Six 
reels. — C.  E.  Hopkins,  The  Hopkins  theatre. 
Cotter,  Ark. — Small  town  patronage. 

All’s  Pair  in  Love,  wjith  a special  cast. — • 
An  old  Goldwyn  and  as  terrible  as  it  is 
old.  Five  reels. — Ralph  R.  Gribble,  Grand 
theatre.  New  Hamburg,  Ont.,  Can. — General 
patronage. 

The  Wall  Plo-wer,  with  Colleen  Moore. — 
A very  good  little  picture  that  pleased  the 
most  of  our  patrons.  If  you  can  buy  it 
right,  for  a cheap  program  picture,  it  is 
all  right.  Six  reels. — Elmac  theatre.  Maple 
Rapids,  Mich. — Small  town  patronage. 


Hodkinson 

Try  and  Get  It,  with  Bryant  Washburn. 
— A fair  program  picture  that  gave  fair 
satisfaction.  I added  western  scenic  and 
comedy.  Business  below  average.  Six 
reels. — J.  Cairns,  Brooklyn  theatre,  Detroit, 
Mich. — General  patronage. 

The  Lightning  Bider,  with  Harry  Carey. 
— A real  Carey  picture,  which  means  that 
it  will  satisfy  all  Carey  fans  and  will  not 
keep  others  away.  Six  reels. — Frank  L. 
Browne,  Cabrillo  theatre,  San  Pedro,  Cal. — 
General  patronage. 

Love’s  Whirlpool,  with  James  Kirkwood. 


— This  picture  is  worthy  to  be  shown  in 
churches,  theatres  or  any  place  where  a 
religious  educational  picture  is  desired.  If 
you  have  any  crooks  in  your  town,  give 
them  a free  pass.  It  may  cause  them  to 
turn  from  their  sins.  Six  reels. — H.  E.  Pat- 
rick, Strand  theatre.  Samson,  Ala. 

Love’s  'Whirlpool,  with  James  Kirkwood 
and  Lila  Lee. — A good  crook  story  and  well 
acted  and  will  not  bore  you  to  death  from 
kissing  one  another.  Six  reels. — R.  O. 
Hutchison,  Strand  theatre,  Dothan,  Ala. — 
General  patronage. 

The  Bapids,  with  Harry  G.  Morey. — If 
the  exchange  offers  to  give  you  this  picture 
and  pay  the  express,  take  it  and  show  it 
to  your  employees  behind  locked  doors.  We 
didn’t  know  the  meaning  of  junk  until  we 
showed  this.  Six  reels. — Lyceum  theatre, 
Wingham,  Ont.,  Can. — Small  town  patron- 
age. 

The  Old  Fool,  with  a special  cast.— This 
picture  will  appeal  to  all  classes.  We  had 
many  good  comments  on  it.  Six  reels. — J. 
Cairns,  Brooklyn  theatre,  Detroit,  Mich. — ^ 
General  patronage. 

The  Old  Pool,  with  a special  cast. — This 
picture  will  do  to  ask  the  preachers  out 
to  see  it  if  you  can  get  them  out.  I 
failed.  I gave  tickets  to  all  Grand-dads 
that  would  come  and  had  a few  and  they 
all  liked  the  picture. — R.  O.  Hutchison, 
Strand  theatre,  Dothan,  Ala. — General  pat- 
ronage. 

At  the  Sign  of  the  Jack  o’  Lantern,  with 
a special  cast. — A good  mystery  story.  A 
very  good  program  picture.  Five  reels.- — 
R.  O.  Hutchison,  Strand  theatre,  Dothan, 
Ala. — General  patronage. 

Keeping  Up  With  Lizzie,  with  Enid  Ben- 
nett.— A splendid  educational  comedy- 
drama.  I ran  it  twice,  matinee  and  night. 
Filled  up  the  house  on  the  second  run. 
Everybody  entirely  satisfied.  You  exhibit- 
ors will  not  make  a mistake  by  booking 
this  picture.  Six  reels. — H.  E.  Patrick, 
Strand  theatre,  Samson,  Ala. 

Metro 

Sherlock  Jr.,  with  Buster  Keaton. — A 
good  program  picture,  better  than  “Three 
Ages,”  but  do  not  think  as  good  as  “Our 
Hospitality.”  Keaton  is  not  a drawing 
card  here.  Consequently  am  glad  this  is 
his  last.  Five  reels. — D.  E.  Fitton,  Lyric 
theatre,  Harrison,  Ala. — Small  town  pat- 
ronage. 

Sherlock  Jr.,  with  Buster  Keaton. — Well 
liked  by  all,  but  not  in  the  Lloyd  class,  as 
reported  by  some,  although  I consider  it 
the  best  feature  comedy  yet  produced.  Six 
reels. — Jack  Tiller,  Temple  theatre,  Mc- 
Cook, Neb. 

The  Uninvited  Guest,  with  Jean  Tolley. — 
This  was  a real  joy.  People  were  loud  in 
their  praise  of  it  and  it  went  over  nicely 
at  the  box  office.  The  Technicolor  portion 
was  a delight  and  none,  we  believe,  will 
make  a mistake  in  playing  it  at  advanced 
admission.  Moral  tone  Okay. — F.  G.  Morris, 
Regent  theatre,  Cleveland,  Miss. 

The  Uninvited  Guest,  with  Jean  Tolley. — 
This  is  Miss  Tolley’s  first  picture.  Good 
story,  good  acting  and  splendid  photog- 
raphy. You  needn’t  be  afraid  to  go  the 
limit  in  promising  your  patrons  novel  en- 
tertainment when  advertising  this  feature. 
The  natural  colors  in  “The  Uninvited 
Guest”  are  artistic,  novel  and  wonderful. 
Seven  reels. — T.  T.  Castleman,  Castleman 
theatre,  Waterproof,  La. — Neighborhood  and 
small  town  patronage. 

The  Shooting  of  Dan  MoGrew,  with  a 
special  cast. — Here  is  a good  picture,  but 
of  the  type  that  is  not  appreciated  here. 
Business  dull,  owing  to  school  exercises 
for  that  week.  Seven  reels. — Jack  Tiller, 
Temple  theatre,  McCook,  Neb. 

A Boy  of  Plunders,  with  Jackie  Coogan. 
— This  boy  is  a wonder,  that’s  certain.  We 
consider  this  on  a par  with  his  best,  and 
the  production  above  any  of  the  rest.  The 
photography  in  this  is  AAl.  Jackie’s  acting 
excellent,  and  that  old  dog,  realistic  to  the 
nth  degree.  Children  worship  at  the  shrine 
of  Jackie  and  our  only  regret  is  that  he 
will  grow  up.  His  power  at  the  box  office 
is  not  dcreasing  yet,  but  we  predict  it  will 
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within  the  next  eighteen  months.  You  can 
play  this  in  the  Sunday  school  if  you  de- 
sire, and  your  minister  should  compliment 
you  on  it.  Seven  reels. — P.  G.  Morris, 
Regent  theatre,  Cleveland,  Miss. 

A Boy  of  Flanders,  with  Jackie  Coogan. 
— In  this  Jackie  does  a little  more  acting 
than  he  has  ever  done,  but  it’s  all  too  se- 
rious. They  want  Jackie  here  in  comedy 
roles,  and  this  starts  out  sad  with  a blind 
old  man  and  the  boy.  They  have  a hard 
life.  Finally  the  old  boy  does.  Jackie  has 
more  hard  luck,  but  in  the  end  all  is  well, 
which  helps  some. — Jack  Tiller,  Temple 
theatre,  McCook.  Neb. 

The  Pool’s  Awakening,  with  a special 
cast. — Ran  this  one  Sunday.  I would  con- 
sider it  a fair  program  picture.  I used 
a Buster  Keaton  comedy  with  it.  Made  a 
fairly  good  evening  entertainment.  Don’t 
pay  too  much  for  it.  Film  in  A1  condition. 
— F.  W.  Qulnlin,  Ideal  theatre,  Chateaugay, 
N.  Y. — Small  town  patronage. 

Held  to  Answer,  with  House  Peters. — A 
corking  good  picture  that  should  please 
any  audience.  Seven  reels. — Chas.  E, 
Staples,  Queen  theatre,  St.  Stephen,  N.  B., 
Can. 

Bong  Live  the  King,  with  Jackie  Coogan. 
— If  business  had  been  as  good  the  first 
night  as  it  was  the  second,  we  would  have 
made  a barrel  of  money  on  this  picture. 
As  it  was,  we  only  made  half  a barrel. 
This  must  prove  that  the  first  night’s  crowd 
liked  the  production  and  advertised  it. — 
William  H.  Creal,  Suburban  theatre,  Omaha, 
Neb. — Neighborhood  patronage. 

The  Eternal  Straggle,  with  a special  cast. 
— The  best  Reginald  Barker  production  to 
date.  Certainly  a wonderful  cast.  The  act- 
ing of  Renee  Adoree,  “Irish”  O’Malley  and 
Earle  Williams  100  per  cent.  Barbara  La 
Marr  is  seen  but  little.  Thrills  aplenty  and 
should  make  money  anywhere.  Eight  reels. 
— Martin  and  Stephenson,  Patriot  theatre. 
Patriot,  Ind. — Small  town  patronage. 

The  Eagle’s  Feather,  with  James  Kirk- 
wood.— From  all  reports,  you  would  be  led 
to  believe  this  is  a high  class  Western.  I 
guess  that’s  right.  There  are,  however,  two 
important  things  against  it;  the  first,  it  is 
two  reels  too  long;  the  second,  there  is  too 
much  dizzy  love  making  in  it  for  a regular 
Western.  There  is  a good  cattle  stampede 
in  this,  which  sort  of  takes  the  curse  off  it. 
There  is  a middle-aged  cow  woman  in  this 
which,  by  all  the  rules  of  common  sense, 
the  hero  should  have  married;  but  No,  he 
.grabs  off  the  flapper,  who  is  young  enough 
to  be  his  grandchild.  Baring  a terrible 
storm  a bozo  comes  oat  of  the  shack  and 
they  still  have  on  screen  doors.  They 
probably  have  blizzards  one  minute  and 
flies  the  next  out  in  that  wonderful  Keli- 
fornia.  Seven  reels. — Wm.  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

The  French  Boll,  with  Mae  Murray. — Mae 
Murray  starts  this  off  with  a bang  and, 
say,  she  struts  right  straight  through  this 
and  makes  you  believe  that  she  likes  to  do 
her  stuff.  A most  elaborate  production 
with  sets  that  ought  to  make  one  gasp,  but 
it  don’t.  We  are  all  fed  up  on  big  sets 
and  they  do  not  make  a picture.  However, 
I think  this  is  excellent  entertainment  and 
business,  considering  opposition,  satisfac- 
tory. Eight  reels. — W.  H.  Brenner,  Cozy 
theatre,  Winchester,  Ind. 

Love  in  the  Bark,  with  Viola  Dana. — A 
dandy  program  picture.  In  fact,  we  find 
all  of  Viola’s  pictures  are  good  and  draw 
fine  crowds  for  us.  Six  reels. — Martin  and 
Stephenson,  Patriot  theatre.  Patriot,  Ind. — 
Small  town  patronage. 

Fashion  How,  with  Mae  Murray. — An 
extra  good  one.  Mae  Murray  well  liked 
here.  It’s  the  kind  wanted  these  days,  lots 
of  high  class  dressing,  dancing  and  this 
high  life  stuff  is  what  my  patrons  want. 
No  graveyard  stuff  goes  here.  Eight  reels. 
— M.  J.  Babin,  Fairyland  theatre.  White 
Castle,  La. 

Fashion  Bow,  with  Mae  Murray. — This 
one  is  much  better  than  “Jazzmania.”  How- 
ever, the  people  come  to  see  Mae  dance,  and 
when  she  does  not  dance  her  acting  gives 
them  the  shivers,  creeps  and  hay  fever.  If 
Bob  wants  to  put  over  a knockout,  let  him 
make  a picture  with  Mae  doing  at  least  one 
dance  every  reel.  To  Helmit  the  story  and 
acting.  Another  tip  would  be  to  have  him 
take  out  the  photographer,  or  whoever  is 


Scenes  showing  Tom  Mix  as  he  appears 
in  Fox  productions.  At  top  is  a scene 
from  “Eyes  of  the  Forest”  and  at  bot- 
tom a scene  from  “Cupid’s  Round-up.” 
The  middle  picture  shows  him  with  his 
wonder  horse,  Tony.  Mix  is  working 
on  his  fiftieth  picture. 

responsible  for  the  fuzzy  and  out  of  focus 
photography,  and  kill  them  just  at  sunrise, 
a quick  death.  Seven  reels. — Wm.  E.  Trags- 


dorf, Trags  theatre,  Neillsville,  Wis. — 
Small  town  patronage. 

Fashion  Bow,  with  Mae  Murray. — This 
was  a splendid  Mae  Murray  picture,  but 
her  two  previous  ones  killed  her  here. 
Personally  we  think  she  is  great.  Eight 
reels. — Chas.  E.  Staples,  Queen  theatre,  St. 
Stephen,  N.  B.,  Can.  | 

Booged  Lips,  with  Viola  Dana. — Con.^ 
gratulations  to  Kiss  Bana  for  second 
choice  in  the  “Herald  Only”  Contest.  She 
should  have  been  first.  If  they  don’t  like 
Viola  Dana,  they  don’t  like  pictures,  so 
close  up  your  theatre  and  try  something 
else.  One  of  t’ne  most  popular  stars  in  my 
house,  and  Dana  pictures  are  consistently 
good.  Six  reels. — E.  B.  Martin,  Majestic 
theatre,  Lepanto,  Ark. 

A Wife’s  Bomance,  with  Clara  Kimball 
Young. — Her  best  picture  in  a long  time. 
Many  favorable  comments.  Business  good. 
Six  reels. — J.  Cairns,  Brooklyn  theatre,  De- 
troit, Mich. — General  patronage. 

Her  Fatal  millions,  with  Viola  Dana. — A 
fine  picture.  Pleased  about  all.  Played  on 
Friday  night.  Had  good  crowd  on  it.  Viola 
Dana  sure  knows  her  “stuff.”  Six  reels. — 
Gilliland  & Kriewitz,  Liberty  theatre.  Si- 
loam  Springs,  Ark. — Small  town  patronage. 

Hearts  Aflame,  with  Frank  Keenan. — This 
is  the  right  kind  of  picture.  The  fire  scene 
is  great  and  the  humor  puts  the  picture 
over.  Had  good  comments  on  this. — E.  W. 
Swarthout,  Palace  theatre,  Aurora,  Ind. — 
Small  town  patronage. 

Hearts  Aflame,  with  Frank  Keenan. — 
Pleased  all.  There  is  no  doubt  about  the 
entertainment  value  of  this  picture.  How- 
ever, it  did  not  get  us  the  business  it 
should  in  proportion  to  its  cost,  due  no 
doubt  to  the  fact  that  it  has  previously 
played  in  other  towns  on  all  sides  of  us 
and  many  of  our  patrons  had  seen  it.  Nu- 
merous patches  in  film,  but  was  well  in- 
spected. Nine  reels. — Hammond  theatre, 
Hammond,  Wis. — Small  town  patronage. 

Hearts  Aflame,  with  Frank  Keenan. — If 
any  of  you  small  town  exhibitors  have  not 
played  this  picture,  you  should  do  so.  You 
can  buy  it  right  and  you  can  advertise  it 
as  hard  as  you  want  to  and  it  wiil  fulfill 
every  promise  you  make  to  your  patrons. 
Eight  reels. — B.  M.  Wooley,  Orpheum  the- 
atre, Elsie,  Mich. — Small  town  patronage. 

Qaincy  Adams  Sawyer,  with  a special 
cast. — Drew  well,  and  was  well  liked  by  ali 
classes.  A picture  for  everybody.  Metro 
has  the  pictures  for  the  masses  all  right. 
— E.  W.  Swarthout,  Palace  theatre,  Aurora, 
Ind. — Small  town  patronage. 

Qaincy  Adams  Sawyer,  with  a special 

cast. — This  is  fine  for  small  town.  But 
every  one  likes  good  clean  comedy  and  that 
is  what  this  one  has,  and  enough  thrills  and 
heart  Interest  to  hold  them  all. — E.  C. 
Hoadley,  Square  Town  theatre,  Brooklyn, 

Mich. — Small  town  patronage. 

Qaincy  Adams  Sawyer,  with  a special 

cast. — This  is  old  but  good.  There  is  a big 
cast  of  well  known  stars.  All  do  good 
work  and  the  river  scenes  are  very  good. 
Also  some  good  comedy  to  keep  it  livened 
up,  and  it  will  pass  as  above  an  average 
program  I believe.  Eight  reels. — H.  .1. 
Eagan,  American  theatre,  Wautoma,  Wis. — 
Small  town  patronage. 

Enter  Madame,  with  Clara  Kimball 
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Two  scenes  from  new  Arrow-Ben  Wilson 
producrions.  (Above)  “Come  on  Cow- 
bow”  and  the  “Desert  Hawk.” 


Young. — Old  and  a big  lemon.  Twelve  peo- 
ple in  on  second  night.  Sorry  they  came, 
as  what  they  say  will  do  me  more  harm 
than  good.  Royal  films.  Toronto,  have  been 
dishing  out  some  terrible  stuff  to  me.  Half 
the  films  in  rotten  condition  and  the  last 
three  pictures  I have  had  from  them  are 
terrible.  Seven  reels. — Ralph  R.  Gribble. 
Grand  theatre.  New  Hamburg,  Ont.,  Can. — • 
General  patronage. 

Peg  o’  My  Heart,  with  Laurette  Taylor. — 
A good  picture.  Surely  worth  playing,  but 
don’t  pay  too  much  like  we  did.  Good  at- 
tendance. Eight  reels. — Welty  & Sons,  Mid- 
Way  theatre.  Hill  City,  Kan. — Small  town 
patronage. 

Peg  o’  My  Heart,  with  Laurette  Taylor. 
— A picture  worth  running.  Ran  this  for 
the  Junior  Reception  for  local  high  school. 
And  the  young  folks  and  parents  were  all 
pleased.  Miss  Taylor  is  a real  actress. 
She  sure  took  well  in  this  town. — E.  C. 
Hoadley,  Square  Town  theatre,  Brooklyn, 
Mich. — .Small  town  patronage. 

Peg  o’  My  Heart,  with  Laurette  Taylor 
— Nice  program  but  a slight  bit  long. — 
Hunter  Causey',  Pastime  theatre,  Gloster, 
Miss. 

Soul  of  the  Beast,  with  Madge  Bellamy. — 
Every  exhibitor  owes  it  to  the  children  to 
play  this.  We  played  it  as  a school  benefit 
and  everybody,  old  and  young,  enjoyed  it, 
Fiv'e  reels. — E.  C.  Hoadley,  Square  Town 


theatre,  Brooklyn,  Mich. — Small  town  pat- 
ronage. 

Turn  to  the  Bight,  with  a special  cast.-  - 
Good  picture.  Plenty  of  comedy  in  this 
one.  Poor  advertising  to  put  it  over  suc- 
cessfully. Lost  money.  Seven  reels. — W.  I. 
Pfiaum,  Doric  theatre,  Hannah,  N.  Dak. 

Crinoline  and  Bomance,  with  Viola  Dana. 
— This  is  a splendid  picture  and  should 
please  anywhere.  Five  reels. — E.  A.  Armi- 
stead.  Lyric  theatre,  Easley,  S.  C. 

The  Five  Hollar  Bahy,  with  Viola  Dana. — 
This  is  my  first  Dana  picture.  I begin  to 
see  now  why  Uncle  Julius  Caesar  Jenhins 
and  Poet  Bariat  Phil  Band  had  a hair- 
pulling  match  over  Viola.  I didn’t  do  any 
business  with  this  picture,  but  she  sure 
made  a hit  with  those  who  saw  her.  I’m 
playing  “Bouged  Lips”  tomorrow,  and  I 
hope  to  introduce  her  to  a wider  circle  of 
friends  here. — Roy  W.  Adams,  Pastime  the- 
atre, Mason,  Mich. — General  patronage. 

I Iiihe  ’Em  Bough,  with  Viola  Dana. — 
Not  much  to  it  for  me.  Star  not  popular 
here.  Can’t  seem  to  get  them  in  on  this 
kind  of  stuff.  Very  good  advertising  from 
Metro.  Five  reels. — W.  J.  Pfiaum,  Doric 
theatre,  Hannah,  N.  Dak. 

Trailing  African  "Wild  Animals. — Had 
more  compliments  on  this  one  than  any 
picture  we  ever  play'ed.  Pleased  100  per 
cent.  Had  a good  attendance  in  spite  of 
the  rain.  Boys,  if  you  haven’t  played  this 
one,  get  it,  for  it  will  please. — Gilliland 
& Kriewitz,  Liberty  theatre.  Siloam  Springs, 
Ark. — Small  town  patronage. 

Paramount 

Men,  with  Pola  Negri. — The  dramatic  and 
passionate  Pola  Negri  at  her  best  in  a story 
of  Paris  in  which  all  the  characters  are 
most  convincing.  Story  has  many  bits  that 
stand  out  and  make  a hit  with  the  public. 
Gives  the  star  a real  chance  to  do  the  kind 
of  work  at  which  she  is  best  fitted.  Got 
increased  admission  for  this  and  they  all 
seemed  to  like  it.  Held  up  three  days. — • 
Ben  L.  Morris.  Temple  theatre,  Bellaire,  O. 
— General  patronage. 

Her  Children’s  Children,  with  Bebe  Dan- 
iels.— As  compared  with  “Flaming  Youth,” 
this  subject  would  rate  towards  that  First 
National  subject  about  like  a window  pane 
would  to  a twelve  karat  diamond.  It’s  got 
insincerity  tacked  all  over  it,  doesn’t  im- 
press, and  is  generally  a failure  as  enter- 
tainment, yet  Paramount  would  have  you 
believe,  before  it  was  sold,  that  it  would 
startle  people  and  your  seats  would  be  sell- 
ing at  a premium  the  day  it  played.  Eight 
reels;  should  have  been  in  0. — P.  G.  Morris, 
Regent  theatre,  Cleveland,  Miss. 

The  Code  of  the  Sea,  with  Rod  LaRocque. 
— Most  aptly  described  as  “a  roaring  action 
tale  of  the  sea.”  Perhaps  the  most  re- 
markable storm  scenes  ever  filmed.  Three 
reels  of  a raging  gale  enveloping  an  ocean 
liner  with  the  girl’s  father  as  captain;  a 
yacht  wrecked  on  a reef  with  the  girl  and 
the  hero  on  lightship  not  allowed  to  leave 
its  post.  First  part,  showing  why  hero  was 
a coward  by  inheritance,  is  slow  and  not 
very  convincing,  but  the  finish  more  than 
makes  up  for  it.  Ships  tossed  about  in 
mountainous  waves  are  most  realistic. 
Satisfactory  picture. — Ben  L.  Morris,  Elk 


Scenes  from  the  Pathe  two'reel  comedy 
“Yukon  Jake”  with  Ben  Turpin  starred. 
It  was  made  by  Sennett. 


Grand  theatre,  Bellaire,  O. — General  pat- 
ronage. 

heritage  of  the  Besert,  with  a special 
cast. — Some  told  us  this  is  the  best  West- 
ern picture  they  ever  saw,  which  was  not 
displeasing  to  us,  and  was  the  same  as 
strewing  roses  in  our  path.  Business  was 
above  par  for  this  time  of  year.  Why  say 
more? — William  H.  Creal,  Suburban  theatre, 
Omaha,  Neb. — Neighborhood  patronage. 

The  Bight  That  Failed,  with  Percy  Mar- 
mont. — A peach  of  a title,  I don’t  think.  A 
splendid  picture,  however,  and  if  you  are 
showman  enough  to  get  the  better  element 
in  it  will  certainly  please  them.  I regret 
that  I fell  down  in  this  connection  and  as 
a result  lost  some  jack  on  this  baby.  Mar- 
mont’s  acting  wonderful.  Logan  fine  too. 
Seven  reels. — P.  G.  Morris,  Regent  theatre, 
Cleveland,  Miss. 

The  Humming  Bird,  with  Gloria  Swan- 
son.— At  last  we  have  Gloria  in  a real  role, 
a picture  that  will  please  someone  besides 
the  better  class.  In  my  estimation,  this  is 
the  best  Gloria  has  ever  done.  Seven  reels. 
— H.  E.  Schlichter,  Liggett  theatre,  Madi- 
son, Kan. 

The  Humming  Bird,  with  Gloria  Swan- 
son.— Big  production.  Pleased  100  per  cent. 
Get  it;  boost  it  to  the  limit.  Made  money. 
Seven  reels. — J.  Cairns,  Brooklyn  theatre, 
Detroit,  Mich. — General  patronage. 

Don’t  Call  It  Bove,  with  Nita  Naldi. — 
Some  panned  this  in  their  reports,  but  it 
seemed  to  please  here.  I heard  nothing 
but  praise,  except  the  girls  don’t  care  for 
Nita  Naldi,  but  the  men  like  her.  Photog- 
raphy was  fine.  Film  splendid.  Seven 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Can. — General  patron- 
age. 

Bawful  Barceny,  with  Hope  Hampton. — 
A fine  picture  that  went  over  big  at  regu- 
lar admission.  Everyone  pleased.  Six 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Can. — General  patron- 
age. 

The  Spanish  Dancer,  with  Pola  Negri. — 
Wonderful  picture.  This  was  Pola’s  first 
appearance  here  and  she  made  a hit.  Think 
she  is  the  most  beautiful  woman  in  pic- 
tures. Nine  reels. — Palace  theatre.  Grand 
Saline,  Tex. — Small  town  patronage. 

Prodigal  Daughters,  with  Gloria  Swan- 
son.— Good  picture.  My  people  liked  it 
fine. — W.  H.  Hardman,  Royal  theatre, 
Frankfort,  Ark. — Small  town  patronage. 

Prodigal  Daughters,  with  Gloria  Swanson. 
— Some  of  the  old  ladies  said  it  was 
naughty.  We  thought  it  was  nice.  It  did 
please  the  majority,  and  I would  say  it 
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was  one  of  Swanson’s  best. — Mrs.  W.  J. 
Carter,  Maxine  theatre,  Croswell,  Mich. — 
Small  town  patronage. 

Stephen  Steps  Out,  with  Douiglas  Fair- 
banks, Jr. — A fair  program  picture  that  will 
good,  but  a long  ways  from  a special. — Bert 
Silver,  Silver  Family  theatre,  Greenville, 
Mich. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — A fair  program  picture  that  will 
just  get  by.  Print  fair.  Six  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
la. — Small  town  patronage. 

My  American  Wife,  with  Gloria  Swanson. 
— Picture  was  fine.  Went  over  good.  It  has 
class  and  action. — W.  H.  Hardman,  Royal 
theatre,  Frankfort,  Ark. — Small  town  pat- 
ronage. 

Wild  Bill  Hickock,  with  William  S.  Hart. 
— Bill  doesn’t  draw  like  he  used  to.  Patrons 
not  satisfied  with  this.  Print  good.  Seven 
reels. — W.  T.  Waugh,  Empress  theatre, 
Grundy  Center.  la. — Small  town  patronage. 

Olimpses  of  the  Moon,  with  Bebe  Dan- 
iels.— After  the  3rd  or  4th  reel  people  walk 
out  and  glimpsed  at  the  moon!  Screened 
it  to  about  a half  a dozen  people  before 
showing  the  next  day.  Sent  telegram  to 
firm  to  send  another  in  its  place  and  they 
sent  “Law  of  the  Lawless,”  and  it  sure 
was  a real  good  one.  Beautiful  photog- 
raphy, full  of  action,  and  a real  story,  and 
they  sent  it  free  of  charge.  Thanks  to 
Lasky  for  service.  I showed  their  pic- 
tures for  six  months  in  succession  and  find 
all  prints  in  wonderfully  good  condition, 
from  Winnipeg  office.  Brother  exhibitors, 
consider  that,  it’s  the  whole  show.  Six 
reels. — V.  G.  Magel  Pastime  theatre,  Govan, 
Sask.,  Canada. 

The  Bittle  Minister,  with  Betty  Compson. 
— This  one  is  very  good.  Tell  your  people 
you  have  it.  Print  in  good  shape,  from 
Winnipeg  office. — V.  G.  Magel,  Pastime  the- 
atre, Govan,  Sask.,  Canada. 

Nobody’s  Money,  with  Jack  Holt. — Fine 
comedy-drama.  It  pleased  all  who  saw  it. 
— W.  H.  Hardman,  Royal  theatre,  Frank- 
fort, Ark. — Small  town  patronage. 

Three  Bive  Ohosts,  with  Anna  Q.  Nilsson. 
— A very  pleasing  program  picture.  It 
sends  the  crowd  out  smiling.  Shell  shocked 
Spoofy  is  immense.  Talk  about  stealing 
the  pennies  off  a dead  man’s  eyes,  this  guy 
is  the  bird  that  could  do  it.  Six  reels. — 
Elmac  theatre.  Maple  Rapids,  Mich. 

Hollywood,  with  a special  cast. — Good 
big  picture.  Lots  of  stars.  Unreasonable 
story.  Just  a picture. — Bert  Silver,  Silver 
Family  theatre,  Greenville,  Mich. 

Bacing  Hearts,  with  Agnes  Ayres. — A 
real  speedy  picture.  Better  than  the  old 
racing  pictures  with  Wallie  Reed.  It 
should  please  movie  fans  everywhere.  The 
kids  went  wild  over  this  one. — Mrs.  W.  J. 
Carter,  Maxine  theatre,  Croswell,  Mich.— 
Small  town  patronage. 

Our  Zieading  Citizen,  with  Thomas 
Meighan. — As  all  Meighans,  good.  There  is 
something  about  Meighan  that  holds  you; 
he  acts  natural.  Seven  reels. — C.  A.  Kelley, 
Rex  theatre,  Custer  City,  Okla. 

The  Top  of  New  York,  with  May  Mc- 
Avoy. — A well  written  • story  but  spoiled 
when  May  used  a yellow  wig.  May  is  very 
pleasing  naturally,  but  the  wig  spoiled  it 
for  us.  The  feature  will  please,  owing  to 
its  lesson — that  of  charity.  Very  small 
Saturday  crowd.  Five  reels. — Bricker  & 
Green,  Gem  theatre.  Green  River,  Utah. 

The  Woman  Witti  Four  Faces,  with  Betty 
Compson. — Most  improbable,  yet  it  seemed 
to  please.  Betty  Compson’s  work  was 
splendid.  Lived  up  to  the  title.  I wouldn’t 
have  bought  it  if  I had  seen  it  first. — Mrs. 
W.  J.  Carter,  Maxine  theatre,  Croswell, 
Mich. — Small  town  patronage. 

If  You  Believe  It,  It’s  So,  with  Thomas 
Meighan. — Well  liked,  and  fair  attendance 
as  business  is  today.  Good  story  well  done 
and  pleased  most  everyone.  Can  recom- 
mend it  for  small  towns.  Seven  reels. — ■ 
Bricker  & Green,  Gem  theatre.  Green  River, 
Utah. 

Grumpy,  with  Theodore  Roberts. — Fine 
picture,  but  title  was  against  it  or  some- 
thing. I could  not  get  them  in. — W.  H. 
Hardman,  Royal  theatre,  Frankfort,  Ark. — 
Small  town  patronage. 

Grumpy,  with  Theodore  Roberts. — With 
a good  print  this  picture  may  hold  its  own 


Viola  Dana  in  a scene  from  “Revelation,” 
the  Metro  special  made  by  George  D. 
Baker  from  Mabel  Wagnall’s  novel. 


as  an  average  picture.  Our  print  had  four 
short  titles  in  first  reel.  Photography  rather 
dark.  A mystery  detective  story.  Cannot 
recommend.  Eight  reels. — Lyceum  theatre. 
Wingham,  Ontario,  Canada. — Small  town 
patronage. 

The  White  Flower,  with  Betty  Compson. 
— This  one  was  a surprise.  It  pleased  all 
who  saw  it.  It  is  a fine  picture. — W.  H. 
Hardman,  Royal  theatre,  Frankfort,  Ark. — 
Small  town  patronage. 

The  Nth  Commandment,  with  a special 
cast. — A fairly  reliable  picture  that  pleased 
a good  attendance  here.  A story  of  a mod- 
ern flapper  with  plenty  of  comedy  and  good 
character  stuff.  Good  for  any  town.  Eight 
reels. — Lyceum  theatre,  Wingham,  Ont., 
Can. — Small  town  patronage. 

The  Go-Getter,  with  T.  Roy  Barnes. — 
Dandy  comedy-drama.  The  kind  they  all 
like. — W.  H.  Hardman,  Royal  theatre, 
Frankfort,  Ark. — Small  town  patronage. 

Woman  Proof,  with  Thomas  Meighan. — A 
combination  of  George  Ade  and  Tom 
Meighan.  I’ll  say  it’s  hard  to  beat.  You 
can  promise  all  a fine  evening’s  entertain- 
ment on  this.  If  you  can,  run  it  at  regu- 
lar prices.  They’ll  like  it  better  and  you’ll 
make  more.  Eight  reels. — Ralph  R.  Gribble, 
Grand  theatre.  New  Hamburg,  Ont.,  Can. — 
General  patronage. 

Adam’s  Bib,  with  a special  cast. — Good 
picture,  bvt  did  not  do  much  business. — W. 
H.  Hardman,  Royal  theatre,  Frankfort,  Ark. 
— Small  town  patronage. 

The  Ne’er-Do-Well,  with  Tliomas  Meigh- 


an.— Good  picture.  Did  not  draw  as  well 
as  I expected. — W.  H.  Hardman,  Royal  the- 
atre, Frankfort,  Ark. — Small  town  patron- 
age. 

The  Ne’er-Do-Well,  with  Thomas  Meigh- 
an.— Brother,  hook  onto  this  one.  It’s  real. 
Tom  certainly  is  our  pick  of  the  actors,  and 
in  this  he  leaves  his  fine  work  in  “Bachelor 
Daddy”  in  the  rear.  Has  romance,  mystery, 
in  fact  everything  a good  picture  has. 
Eight  reels. — Lyceum  theatre,  Wingham, 
Ont.,  Can. — Small  town  patronage. 

Salomy  Jane,  with  Leatrice  Joy. — A very 
fine  picture,  splendidly  done.  Acting  of 
every  member  of  cast  superb.  Little  or 
nothing  to  draw,  but  you  can  promise  a 
lot  and  still  please  them.  Seven  reels. — 
Ralph  R.  Gribble,  Grand  theatre.  New  Ham- 
burg, Ont.,  Can. — General  patronage. 

Bluebeard’s  Bighth  Wife,  with  Gloria 
Swanson. — Splendid  big  picture  with  the 
star  that  always  makes  good.  Eight  reels. 
— Bert  Silver,  Silver  Family  theatre, 
Greenville,  Mich. 

Bluebeard’s  Eighth.  Wife,  with  Gloria 
Swanson. — This  is  a good  one.  Pleased  all 
my  audience  and  drew  well  above  average 
attendance.  Should  please  any  class  of 
audience,  especially  the  higher  class. — 
Ralph  R.  Gribble,  Grand  theatre.  New’  Ham- 
burg, Ont.,  Can. — General  patronage. 

A Bachelor  Daddy,  w'ith  Thomas  Meighan. 
— Played  this  at  100  per  cent. — Hunter 
Causey,  Pastime  theatre,  Gloster,  Miss. 

The  Valley  of  Silent  Men,  with  Alma 
Reubens. — A picture  that  might  get  by 
where  the  audience  is  not  too  critical. 
However,  the  wonderful  scenery  is  well 
worth  the  admission  price.  Not  a special. 
Seven  reels. — Martin  and  Stephenson,  Pa- 
triot theatre.  Patriot,  Ind. — Small  town  pat- 
ronage. 

Manslaughter,  w'lth  Thomas  Meighan. — • 
Although  this  is  old,  people  came  miles 
to  see  it.  Those  that  had  seen  it  before 
were  glad  to  see  it  again.  Think  it  w’ould 
pay  anyone  to  run  this,  even  if  you  have 
ran  it  before.  Ten  reels. — E.  C.  Hoadley, 
Square  Town  theatre,  Brooklyn,  Mich. — ■ 
Small  tov/n  patronage. 

Manslaughter,  with  Thomas  Meighan. — 
The  very  best  picture  we  have  played 
within  the  past  five  years.  If  all  pictures 
w'ere  'out  one-half  as  good  as  this,  the  ex- 
hibitor w’ould  be  resting  easy.  A very  good 
business  and  sold  to  us  right.  Those  Cecil 
B.  DeMille  productions  are  certainly  the 
“cat’s  pajamas”  for  us,  and  we  are  sorry 
we  have  no  more  to  play  at  present.  Ten 
reels. — Martin  and  Stephenson,  Patriot  the- 
atre, Patriot,  Ind. — Small  town  patronage. 

Footlights,  with  Elsie  Ferguson. — Will 
please  possibly  60  per  cent.  Seven  reels. — • 
M.  W.  A.  theatre.  Soldier,  Kan. — Small  town 
pati'onage. 

The  Speed  Girl,  with  Bebe  Daniels. — 
Quite  good.  Not  a real  story,  but  entertain- 
ing.— V.  G.  Magel,  Pastime  theatre,  Govan, 
Sask.,  Canada. 

The  Man  Who  Saw  Tomorrow,  w’ith 
Thomas  Meighan. — Not  such  a bad  program 
picture.  Seemed  to  please  and  some  said 
they  liked  it.  Is  not  his  best  out,  but  well 
directed  and  very  good  photography  and 
scenery.  Roberts  and  Leatrice  Joy  also 
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pood.  Seven  reels. — A.  H.  Billions,  Cozy 
theatre,  Toledo,  la. — Small  town  patronage. 

Burning'  Sands,  with  Wanda  Hawley. — 
Another  old  one  that  they  were  all  anxious 
to  see.  Had  big  crowd.  People  in  small 
towns  don’t  see  the  first  runs  and  like  to 
see  them  if  they  are  old. — E.  C.  Hoadley, 
Square  Town  theatre,  Brooklyn,  Mich. — ■ 
Small  town  patronage. 

The  Impossible  Mrs.  Belleu,  with  Gloria 
Swanson. — This  one  pleased  my  patrons 
fine,  as  do  all  this  star’s  pictures.  Seven 
reels. — Lester  N.  Leek,  Club  House  the- 
atre, Jackson,  Wyo. — General  patronage. 

The  Old  Homestead,  with  Theodore  Rob- 
erts.— An  old-time  story  that  was  good. 
Gave  fair  satisfaction.  Film  bad.  Eight 
reels. — G.  E.  Wendel,  Opera  House,  Smith- 
lands,  la. — Small  town  patronage. 

Traveling  On,  with  William  S.  Hart. — 
This  is  the  poorest  Hart  picture  I have 
played,  yet  nothing  to  it.  Seven  reels. — 
P.  G.  Held,  Sterling  theatre,  Fairmont,  Neb. 

Forbidden  Fr'uit,  with  Agnes  Ayres. — A 
fine  picture.  No  crowd,  but  pleased  all  who 
saw  it.  Eight  reels. — E.  L.  Fawks,  Photo 
Phone  theatre,  Graford,  Tex. 

South  of  Suva,  with  Mary  Miles  Minter. 
— This  is  a good  South  Sea  Island  picture. 
If  your  patrons  like  this  kind  of  a picture, 
book  it.  My  patrons  didn’t  give  a hoop  for 
such  a picture.  Print  in  good  condition. 
Five  reels. — P.  G.  Held,  Sterling  theatre, 
Fairmont,  Neb. 

Fools’  Paradise,  -with  a special  cast. — 
Here  is  a dandy  good  feature,  good  acting 
and  good  cast.  Worth  going  back  and  pick- 
ing up.  Eight  reels. — C.  A.  Kelley,  Rex 
theatre,  Custer  City,  Okla. 

The  Sheik,  with  Rudolph  Valentino. — 
This  is  old,  but  wish  to  tell  the  small 
exhibitor,  if  he  hasn’t  played,  get  it.  It 
is  still  famous.  We  played  it  Friday  and 
Saturday  nights  to  a packed  house.  Broke 
our  house  record.  So  age  doesn’t  hurt  a 
good  picture.  Even  went  over  “The  Third 
Alarm.’’  which  had  the  record  until  we 
played  this.  Eight  reels. — E.  W.  Swarthout, 
Palace  theatre,  Aurora,  Ind. — Small  town 
patronage. 

Wolves  of  the  Bail,  with  William  Hart. — 
This  is  the  fifth  and  last  of  these  old  Bill 
Harts,  and  it  is  a .good  one.  Out  of  the  five 
old  ones  the  only  lemon  I drew  was  “The 
Poppy  Girl’s  Husband”;  this  was  about 
as  poor  as  some  of  his  new  ones,  judging 
from  the  reports  the  boys  are  sending  in. 
Five  reels. — Wm.  E.  Tragsdorf,  Trags  the- 
atre, Neillsville,  Wis. — Small  town  patron- 
age. 

Pathe 

Girl  Shy,  with  Harold  Lloyd — We  have 
shown  all  the  Lloyds  to  date  and  can  say 
that  this  is  the  best.  Ran  this  three  days 
and  the  last  was  the  biggest.  Have  seen 
reports  where  exhibitors  said  they  would 
not  pay  the  price  asked  for  Lloyd’s  and 
have  threatened  to  say  the  same  thing  our- 
selves. but  we  are  not  sorry  at  all  that  we 
showed  this  one.  We  paid  double  for  this 
what  we  paid  for  the  last  and  made  five 
times  as  much  money,  so  why  shouldn’t  we 
be  glad?  We  exploited  heavy  and  took  a 
band  on  an  eighty  mile  booster  trip  to  the 
nearby'  towns  and  it  sure  brought  us  the 


grapes.  The  only  sad  thing  about  it  is  the 
splitting  with  the  exchange  over  a certain 
amount,  gross.  We  did  not  have  enough 
margin  between  our  expense  and  tire  split. 
Eight  reels. — W.  H.  Silver  & Son,  Grand 
theatre,  Princeton,  Mo. — Small  town  patron- 
age. 

The  Call  of  the  ’Wild,  with  Buck — A dandy 
picture.  Buck  is  a clever  dog  and  played  a 
wonderful  part.  A good  Sunday  picture. 
Good  business.  Seven  reels. — J,  Cairns, 
Brooklyn  theatre,  Detroit,  Mich. — General 
patronage. 

The  Call  of  the  "Wild,  with  Buck — A very- 
good  dog  show  and  pleased  a good  audience. 
This  picture  is  something  out  of  the  ordi- 
nary. Will  please.  Rental  too  high, 
though.  Seven  reels. — C.  H.  Lawrence, 
Plaza  theatre,  Dundel,  la. 

The  Call  of  the  'Wild,  with  Buck — A good 
picture  that  pleased  my  patrons.  Buck  is  a 
wonderful  actor.  I bought  this  at  a rea- 
sonable price  and  made  some  money.  Seven 
reels. — B.  M.  Wooley,  Orpheum  theatre,  El- 
sie, Mich. — Small  town  patronage. 

■Why  Worry,  with  Harold  Lloyd. — Would 
class  this  as  Lloyd’s  second  best  feature 
comedy.  Patrons  say  as  good  as  “Dr.  Jack,” 
“Safety  Last”  and  “Grandma’s  Boy.”  Six 
reels. — S.  G.  Fry,  Star  theatre,  Omaha, 
Texas. — Small  town  patronage. 

Dr.  Jack,  with  Harold  Lloyd — Not  as  good 
as  “Grandma’s  Boy.”  Film  from  Omaha 
was  in  very  bad  shape.  Five  reels. — G.  E. 
Wendel.  Opera  House,  Smithland,  la. — 
Neighborhood  patronage. 

Safety  Bast,  with  Harold  Lloy-d. — Very 
good  picture.  Everyone  liked  it.  All  like 
Lloyd’s  shows.  Try-  them, — Amuse  theatre, 
Hart,  Mich. 

The  Power  Divine,  with  Mary  Wynn — A 
very  good  picture,  but  for  the  great  horn 
spoon  and  the  life  of  me  I cannot  see  where 
they  get  the  title.  Personally  I thought  it 
a great  picture  and  a story  fine.  But  the 
title  is  against  its  drawing  power  at  the 
box  office,  and  it  lost  us  money  a-plenty.  If 
you  can  get  them  in  on  that  title,  you  can 
please  them,  but  I could  not.  Many  a pic- 
ture is  spoiled  by  the  name  they  give  it,  as 
a money  getter,  and  that  counts.  Five 
reels. — C.  V.  Anderson,  Oak  theatre,  Oak- 
dale, Neb. 

Preferred 

Don’t  Marry  for  Money,  with  Milton  Sills 
— A very  good  picture.  Had  no  complaints 
coming.  Everybody  well  pleased.  Six  reels. 
— H.  E.  Patrick,  Strand  theatre,  Samson, 
Ala. 

Don’t  Marry  for  Money,  with  House 
Peters — A very  good  program  picture.  Will 
please  the  society  class  of  patrons. — R.  O. 
Hutchison,  Strand  theatre,  Dothan,  Ala. — 
General  patronage. 

Bich  Men’s  Wives,  with  House  Peters — 
The  Best  Preferred  picture  that  we  have 
run.  This  is  bound  to  suit.  Seven  reels. — 
Elmac  theatre.  Maple  Rapids,  Mich. — Small 
town  patronage. 

United  Artists 

The  Three  Musketeers,  with  Douglas 
Fairbanks. — Personally  I believe  it  is  hard 
to  judge.  Those  old  costume  plays  are  not 


liked  by  all.  The  picture  is  very  slow  and 
dead  in  places.  It  would  have  been  better 
in  ten  reels,  yet  some  favorable  comments 
on  it.  Some  people  say  it  is  good,  and  some 
say  they  don’t  like  it.  Advertised  it  two 
weeks  in  advance.  We  showed  it  two  days. 
The  second  day  we  showed  it  to  two-thirds 
of  the  crowd  we  had  the  first  day.  We 
charged  15  and  35  cents.  Advertised  by 
heralds,  2 six-sheets,  2 three-sheets  and  3 
one-sheets.  Attendance  poor. — V.  G.  Magel, 
Pastime  theatre,  Govan,  Sask.,  Canada. 

PoUyanna,  with  Mary  Pickford. — Good 
picture,  but  failed  to  get  ’em.  Lost  money 
on  this.  Paid  too  much  for  it.  Five  reels. 
— W.  E.  Stepp,  Regent  theatre,  Pleasanton, 
Kan. 

The  Nut,  with  Douglas  Fairbanks. — This 
picture  is  so  old  I suppose  you  all  have 
played  it.  This  is  our  repeat  and  was  sur- 
prised the  way  it  held  up.  This  is  a five 
reel  comedy  written  just  for  Douglas  and 
is  fairly  good.  Five  reels. — Lyceum  theatre, 
Wingham,  Ontario,  Canada. — Small  town 
patronage. 

A Woman’s  Woman,  with  Mary  Alden. — 'A 
good  picture  along  the  same  lines  as  “The 
Old  Nest.”  We  thought  it  was  a little  long 
and  is  a picture  that  will  not  stand  much 
speed,  as  it  spoils  the  tempo.  Good  music 
will  help  this  picture  wonderfully.  Eight 
reels. — Lyceum  " theatre,  Wingham,  Ont., 
Can. — Small  town  patronage. 

A Tailor  Made  Man,  with  Charles  Ray. — A 
very  good  show,  but  the  exchange  left  us 
flat  without  any  advertising  and  we  lost 
money  on  show.  Exchange  says  they  sent 
it  on  time,  but  if  they  did  send  it  as  they 
say  it  took  six  days  to  get  to  us.  Funny. 
We  pay  all  the  expense  of  a show  and  if 
anything  goes  wrong  it  is  the  exhibitor’s 
fault,  as  exchange  does  not  make  them. — • 
Amuse  theatre.  Hart,  Mich. 

Fair  Bady,  with  Betty  Blythe. — A mys- 
tery picture  with  the  usually  good  Rex 
Beach  finish.  You  cannot  guess  the  answer 
to  the  mystery  until  the  last  100  feet.  It 
pleased  and  drew  very  good.  You  make  no 
mistake  in  this  one.  Seven  reels. — Lyceum 
theatre,  Wingham,  Ontario,  Canada. — Small 
town  patronage. 

Garrison’s  Finish,  with  Jack  Pickford. — 
-A.  good  race  horse  picture  full  of  ginger.  A 
good  program  show  that  will  please  all,  as 
it  has  a lot  of  life. — Amuse  theatre.  Hart, 
Mich. 

Th9  Girl  I Boved,  with  Charles  Ray. — 
Terrible.  It  is  not  50  per  cent.  Walked 
out  on  this  one.  Eight  reels. — Charles  E. ' 
Staples,  Queen  theatre.  St.  Stephens,  N.  B., 
Can. 

Through  the  Back  Door,  with  Mary  Pick- 
ford.— This  picture  pleased  everyone.  Had 
something  to  say  about  the  picture  as  they 
passed  out.  Seven  reels. — Claude  Mc- 
Brayer,  Auditorium  theatre,  Hamilton,  Mo. 

The  Baling  Passion,  with  George  Arliss. 
— Here  is  a picture  that  we  can  truly  recom- 
mend to  any  house.  This  star’s  first  ap- 
pearance here  and  if  the  rest  are  half  as 
good  they  will  please  over  80  per  cent. 
Not  a big  picture,  but  a darn  good  program. 
Seven  reels. — Lyceum  theatre,  Wingham, 
Ont.,  Can. — Small  town  patronage. 

Bittle  Bord  Fanntleroy,  with  Mary  Pick- 
ford,— This  is  a good  picture.  Little  Mary 
is  hard  to  beat  when  it  comes  to  real  act- 
ing. I did  not  make  any  money  on  this. 
Too  much  opposition.  United  Artists  are 
nice  people  to  deal  with.  Ten  reels. — P.  G. 
Held,  Sterling  theatre,  Fairmont,  Neb. 

Universal 

Bidgeway  of  Montana,  with  Jack  Hoxie. 
— Not  one  of  Hoxie’s  best  at  all,  but  seemed 
to  please  the  majority  of  the  Saturday 
night  audience.  Five  reels. — -W.  H.  Silver  & 
Son,  Grand  theatre,  Princeton,  Mo. — Small 
town  patronage. 

The  Ba-w  Forbids,  with  Baby  Peggy. — 
Film  in  splendid  condition.  This  is  the  best 
Baby  Peggy  picture  we  have  seen.  Good 
for  little  children  and  adults.  Six  reels. — 
Chas.  E.  Staples,  Queen  theatre,  St.  Stephen, 
N.  B.,  Can. 

Bide  For  Your  Blfe,  with  Hoot  Gibson. — 
Good  western  picture.  The  second  western 
Hoot  has  made  in  this  series.  The  others 
don’t  get  over. — W.  H.  Hardman,  Royal  the- 
atre, Frankfort,  Ark. — Small  town  patron- 
age. 

Bxcitemeut,  with  Laura  LaPlante. — A 
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nPHE  Indiana  Indorsers  of  Photoplays  call 
-■■  this  picture  “AN  EXOPASITE  GEM,” 
proving  that  quality  will  tell. 

Over  8,000,000  readers  await  this  famous 
story,  giving  you  a ready  made  audience  of 
vast  proportions. 

One  of  the  greatest  stories,  from  the 
pen  of  the  world’s  most  famous  woman 
writer  of  fiction  successes. 

6ENE 

STRATTOH- 

PORTER'S 


Direction 

of 

J.  LEO  MEEHAN 


Thematic  Music 
Sheets  Available 
on  this  picture. 


M’ 


’ERE  mention  of  “A  GIRL  OF  THE  LIMBERLOST” 
means  capacity.  Judge  then  what  a business  you  can  do 
when  you  use  the  wonderful  advertising  material  F.  B.  O.  has 
prepared  on  this  successful  book.  A whale  of  a cast  with  Cullen 
Landis,  Gloria  Grey,  Gertrude  Olmquist,  Ruth  Stonehouse,  Emily 
Fitzroy,  Raymond  McKee,  Alfred  Allen,  Virginia  True  Board- 
man  and  others.  Prints  in  all  exchanges  for  screening  of  this 
picture.  Book  NOW. 

FILM  BOOKING  OFFICES 

723  Seventh  Avenue,  New  York  City,  New  York 
Exchanges  Everywhere 
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nice  little  program  subject.  Went  over 
here  nicely  on  Saturday.  Don’t  believe, 
though,  that  Miss  LaPlante  wiU  wrest  the 
crowns  from  any  of  the  established  favor- 
ites we  now  have.  Five  reels. — P.  G.  Mor- 
ris, Regent  theatre,  Cleveland,  Miss. 

Shadows  of  the  North,  with  William  Des- 
mond.— Here  is  a good  picture  and  one  that 
all  lovers  of  Northern  pictures  will  like. 
Desmond  is  O.  K.  as  well  as  the  support. 
I am  surprised  that  they  did  not  call  it  a 
Jewel  and  ask  more  rental.  We  don’t  need 
specials  as  long  as  they  make  program 
pictures  this  good.  Six  reels. — K.  Ross 
Riley,  Wigwam  theatre,  Oberlin,  Kan. 

The  Storm  Daughter,  with  Priscilla  Dean. 
— A very  good  picture  with  plenty  of  action, 
but  not  one  of  Dean’s  best.  .Six  reels. — 
Chas.  E.  Staples.  Queen  theatre,  St.  Stephen, 
N.  B.,  Can. 

The  Dancing  Cheat,  with  a special  cast. — 
This  was  a good  one  and  gave  100  per  cent, 
for  all  it  was  a little  slow  in  some  parts. 
Did  not  care  for  same  myself. — Amuse  the- 
atre, Hart.  Mich. 

The  Galloping  Ace,  with  Jack  Hoxie. — A 
dandy  little  western  and,  after  Jack  gets 
started  there  is  quite  a little  galloping  in 
it.  Five  reels. — Wm.  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. — Small  town  pat- 
ronage. 

The  Galloping  Ace,  with  Jack  Hoxie. — 
Very  good  show.  Did  a good  fair  business. 
It  will  suit  most  of  the  people.  Did  mine. — 
Amuse  theatre.  Hart,  Mich. 

Porty-Horse  Hawkins,  with  Hoot  Gibson. 
— Is  there  any  reason  why  Hoot  should  not 
be  put  back  in  Westerns,  instead  of  this 
dumb  bell  stuff?  The  title  is  the  only  thing 
connected  with  this'  production  suggestive 
of  any  action.  We  got  this  picture  as  a 
substitute  for  “Ride  For  Your  Dife,”  which 
I know  to  be  a good  western.  We  therefore 
drew  a big  crowd  on  the  strength  of  the 
latter  picture. — William  H.  Creal,  Suburban 
theatre,  Omaha,  Neb. — Neighborhood  pat- 
ronage. 

Porty-Horse  Hawkins,  with  Hoot  Gibson. 
— -A  good  picture  for  its  kind,  but  one  would 
think  from  the  title  that  it  was  a western 
picture,  but  this  is  not  the  case.  People 
who  saw  it  said  they  would  rather  see 
Hoot  in  ranch  scenery  than  as  a taxi  driver. 
However,  it  is  good  entertainment  at  that. 
Keeping  Hoot  in  simp  parts  long  is  going  to 
kill  him  as  a drawing  card.  Better  give 
him  some  wild  ranch  stuff,  Carl,  before  too 
late.  Six  reels. — C.  V.  Anderson,  Oak  the- 
atre, Oakdale,  Neb. 

Stolen  Secrets,  with  Herbert  Rawlinson. 
— Good  program  picture. — Bert  Silver,  Sil- 
ver Family  theatre,  Greenville,  Mich. 

Stolen  Secrets,  with  Herbert  Rawlinson. 
— This  is  a dandy,  clever  mystery-crook 
picture.  Herb  is  good  in  this  sort  of  stuff. 
And  say,  fellows,  for  a wonder  Herb  doesn’t 
bite  his  leading  lady  for  the  last  200  feet 
in  the  fadeout.  Five  reels. — Wm.  E.  Trags- 
dorf, Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

Stolen  Secrets,  with  Herbert  Rawlinson. 
— A crook  story  that  is  above  the  average 
program  picture.  Rawlinson  is  popular  here 
and  this  one  was  no  exception.  It  went 
over  good.  Five  reels. — C.  H.  Bills,  Opera 
House,  Lenora,  Kans. — Small  town  patron- 
age. 

Breathless  Moments,  with  William  Des- 
mond.— A pretty  good  feature.  Have  seen 
better,  but  got  by.  Five  reels. — C.  A.  Kel- 
ley, Rex  theatre,  Custer  City,  Okla. — Small 
town  patronage. 

The  Acquittal,  with  a special  cast. — Just 
a good  program  offering  and  nothing  else. 
Should  not  be  classed  in  the  s'uperspecial 
class  as  Universal  classes  it.  Did  only 
average  business.  Seven  reels. — C.  H.  Bills, 
Opera  House,  Lenora,  Kas. — Small  town 
patronage 

The  Acquittal,  with  a special  cast. — This 
is  a good  picture  and  was  all  O.  K.,  but  we 
do  not  need  that  kind,  as  we  get  plenty 
every  day  in  our  courts.  It  was  good  act- 
ing, all  good  acting. — Amuse  theatre.  Hart, 
Mich. 

The  Darling  of  New  "York,  with  Baby 
Peggy.^ — This  is  a dandy  and  the  little  star 
is  going  to  be  more  popular  than  ever  in 
features.  Everybody  praised  her,  but  the 


weather  spoiled  our  crowd,  as  it  rained  all 
day  and  all  night.  Good  comments.  Six 
reels. — A.  F.  Jenkins,  Community  theatre, 
David  City,  Neb. 

Sporting  'Youth,  with  Reginald  Denny. — 
Have  not  found  out  yet  why  we  did  not 
make  any  money  on  this  picture.  Universal 
sure  sold  it  to  us  right,  we  received  many 
favorable  comments  on  it  from  the  few  that 
were  here,  but  it  did  not  draw  the  second 
day.  It  is  a picture  well  worthy  of  every 
good  thing  said  about  it.  Seven  reels. — ■ 
W.  H.  Silver  & Son,  Grand  theatre,  Prince- 
ton, Mo. — Small  town  patronage. 

Sporting  'Youth,  with  Reginald  Denny. — 
Audience  pleasing  power  100  per  cent.  Box 
office  pull  70  per  cent.  It  will  thrill  any 
audience.  Ran  this  three  days  and  crowd 
showed  increase  every  night.  Believe  we 
failed  to  exploit  it  strong  enough.  Good 
for  the  whole  family.  Ashworth  & Bartels, 
Federal  theatre,  Denver,  Colo. — Neighbor- 
hood patronage. 

The  'Victor,  with  Herbert  Rawlinson. — 
Here  is  a very  good  picture.  Some  good 
boxing  and  quite  a lot  of  action.  Rawlin- 
son sure  scores  in  the  prize  ring.  Poor 
attendance.  Did  not  get  film  rental.  Pic- 
ture good,  but  it  will  be  goodbye  Carl  with 
his  perfect  36.  Not  for  me. — F.  J.  O’Hara, 
Community  theatre,  Elgin,  Neb. 

Crossed  'Wires,  with  Gladys  Walton. — In 
spite  of  some  of  the  adverse  reports  on  this 
picture,  my  people  seemed  to  like  it.  I've 
seen  her  in  worse  pictures  myself. — Roy  W. 
Adams,  Pastime  theatre,  Mason,  Mich. — 
General  patronage. 

Crooked  Alley,  with  Thomas  Carrigan. — • 
A very  good  program  picture.  Nothing  to 
rave  over.  Five  reels. — E.  A.  Armistead, 
Lyric  theatre,  Easley,  S.  C. 

Crooked  Alley,  with  a special  cast. — A 
good  program  picture,  of  the  crook  type. 
Cast  good.  Five  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. 

Crooked  Alley,  with  a special  cast. — A 
Boston  Blackie  story  and  a good  one.  Parts 


Two  scenes  from  the  Christie  Comedy, 
“Grandpa’s  Girl,”  featuring  Kathleen 
Clifford,  vaudeville  star. 


well  played.  The  best  Universal  melodrama 
we  have  played  for  some  time.  A full 
house.  Five  reels. — Mrs.  L.  M.  Huyett,  New 
theatre,  Berryville,  'Va. 

Jack  O’  Cluhs,  with  Herbert  Rawlinson.- — 
This  one  a dandy.  Suited  all.  Just  a good 
program  show.^ — Amuse  theatre.  Hart,  Mich. 

The  Mau  From  Wyoming,  with  Jack 
Hoxie. — Fine  picture.  Pleased  about  100 
per  cent.  Jack  is  well  liked  here.  One  of 
the  best  drawing  cards.  Five  reels. — W.  E. 
Stepp,  Regent  theatre,  Pleasanton,  Kan. 

The  Mau  From  Wyoming,  with  Jack 
Hoxie. — Pretty  fair  western.  But  it  seems 
the  people  want  the  old  style  westerns  in- 
stead of  modern.  Let’s  make  one  of  them 
again.  Five  reels. — C.  A.  Kelley,  Rex  the- 
atre, Custer  City,  Okla. 

Drifting,  with  Priscilla  Dean. — -Just  a fair 
picture  that  has  no  drawing  power  at  all. 
Lost  us  money  two  nights,  but  still  we 
have  made  money  on  worse  pictures  than 
this  one.  Seven  reels. — W.  H.  Silver  & Son, 
Grand  theatre,  Princeton,  Mo. — -Small  town 
patronage. 

A Bady  of  Quality,  with  Virginia  Valli. — 
Nothing  to  it,  but  booze  and  costume.  Had 
thirty-two  pedple  out  to  see  it.  Part  of 
them  stayed  to  see  the  finish.  Pay  for  it 
and  tell  the  exchange  to  keep  it.  Save  the 
express  at  least. — W.  H.  Hardman,  Royal 
theatre,  Frankfort,  Ark. — Small  town  pat- 
ronage. 

His  Mys'tery  Girl,  with  Herbert  Rawlin- 
son.— Good  picture.  Rawlinson  always 
pleases.  We  will  have  to  hand  it  to  Uni- 
versal for  good  prints  and  full  reels'.  Five 
reels. — W.  E.  Stepp,  Regent  theatre,  Pleas- 
anton, Kan. 

Men  in  the  Ita.w,  with  Jack  Hoxie. — 
Rather  weak  picture.  We  got  by,  but  it 
hurt  some. — W.  H.  Hardman,  Royal  theatre, 
Frankfort,  Ark. — Small  town  patronage. 

Hook  and  Badder,  with  Hoot  Gibson.— 
Well,  Hoot  started  all  right  in  this  but, 
like  all  of  his  late  ones,  it  runs  into  some- 
thing besides  western.  Fair  program.  Six 
reels. — C.  A.  Kelley,  Rex  theatre,  Custer 
City,  Okla. 

Where  Is  This  West,  with  Jack  Hoxie. — 
One  among  the  best  western  pictures  we 
have  had  this  year.  Will  especially  please 
all  that  like  western  pictures.  Five  reels. 
— H.  E.  Patrick,  Strand  theatre,  Samson, 
Ala. 

Where  Is  This  West,  with  Jack  Hoxie.—  - 
This  is  a real  Saturday  picture.  It  has 
plenty  of  action.  Hoxie  is  one  of  the  best. 
Give  us  some  more  like  this  one.  Five 
reels. — R.  O.  Hutchison,  Strand  theatre, 
Dothan,  Ala. — General  patronage. 

Sawdust,  with  Gladys  Walton. — A good 
little  picture,  but  Universal  sent  us  a can 
of  stuff  fit  for  the  junk  pile.  Our  patrons 
were  forced  to  sit  through  about  twenty 
breaks  in  the  film — enough  to  disquiet  them 
for  all  time.  Wound  up  serial,  “Haunted 
Valley,”  along  with  “Sawdust.”  All  patrons 
enjoyed  this  serial  from  start  to  finish. 
Five  reels. — T.  T.  Castleman,  Castleman 
theatre.  Waterproof,  La.- — ’Neighborhood  and 
small  town  patronage. 

The  Red  Warning,  with  Jack  Hoxie. — - 
Good  western  comedy  drama.  Drew  well 
and  pleased. — W.  H.  Hardman,  Royal  the- 
atre, Frankfort,  Ark. — Small  town  patron- 
age. 

The  Bed  Warning,  with  Jack  Hoxie. — 
This  is  real  entertainment  for  your  small 
town  Saturday  patrons.  Action  all  the  way 
through.  Barely  made  expenses,  as  it  rained 
from  12  a.  m.  to  12  p.  m.  Five  reels'. — Geo. 

H.  Koch,  Perkins  theatre,  Holton,  Kan. — 
Small  town  patronage. 

Trifling  with  Honor,  with  a special  cast. 

■ — One  of  the  most  pleasing  pictures  we 
have  run  for  some  time.  Film  in  only  fair 
condition.  Eight  reels. — Chas.  E.  Staples, 
Queen  tiieatre,  St.  Stephen,  N.  B.,  Can. 

Begally  Dead,  with  Milton  Sills. — Fair. 
Nothing  to  brag  about.  Five  reels. — Wm. 
Hinds,  Opera  House  theatre,  Odell,  Neb. 

The  Hamblin’  Kid,  with  Hoot  Gibson.- — An 
extra  good  program  picture.  None  of  them 
have  got  anything  on  Universal  pictures  for 
satisfying  the  people  now. — Bert  Silver,  Sil- 
ver Family  theatre,  Greenville,  Mich. 

The  Hamblin’  Kid,  with  Hoot  Gibson. — 
This  was  a dandy  western,  but  was  the  only 
Hoot  that  ever  went  over  big  for  us.  Was 
on  our  best  night  with  good  weather  and 
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Two  big  scenes  from  the  Associated  Ex- 
hibitors release,  “The  Spitfire”  from 
Frederick  Arnold  Kummer’s  “Plaster 
Saints.” 

good  roads  in  its  favor. — E.  C.  Hoadley, 
Square  Town  theatre,  Brooklyn,  Mich. — - 
Small  town  patronage. 

The  Whispered.  Name,  with  a special  cast. 
— Third  reel  had  25  or  30  patches  close  to- 
gether made  without  scraping  the  emulsion. 
Picture  jumped  all  over  the  screen.  A 
very  fair  program  picture.  Five  reels. — 
D.  E.  Fitton,  Lyric  theatre,  Harrison,  Ark. 
— Small  town  patronage. 

BUnhy,  with  Hoot  Gihson. — A very  good 
Gibson  picture.  If  your  crowd  likes  Hoot, 
they  will  enjoy  this  one.  Six  reels. — Elmac 
theatre.  Maple  Rapids,  Mich. — 'Small  town 
patronage. 

Blinky,  with  Hoot  Gibson. — Hoot  surely 
did  give  them  something  in  “Blinky,”  for 
the  boys  went  wild  over  it.  Hoot  is  a good 
drawing  card  for  me,  and  is  liked  here  fine. 
Book  it,  if  you  can  get  it  reasonable.  Prints 
fine. — E.  C.  Bays,  Globe  theatre,  Buena 
Vista,  Va. — Small  town  patronage. 

The  Victor,  with  Herbert  Rawlins'on. — 
This  rang  the  bell  here.  Plenty  of  good 
comedy  touches  throughout,  and  a corking 
good  prize  fight  at  the  blow-off. — Roy  W. 
Adams,  Pastime  theatre.  Mason,  Mich. — 
General  patronage. 

The  Flirt,  with  a special  cast. — A real 
special  that  pleased  90  per  cent.  Film  in 
only  fair  condition.  Eight  reels. — Chas.  E. 
Staples,  Queen  theatre,  St.  Stephens,  N.  B., 
Can. 

The  Ghost  Patrol,  with  a special  cast.-^ 
Being  a T.  M.  C.  A.  and  a Sunday  school 
man,  I will  refrain  from  reporting  this'  one 
the  way  I feel  like  doing.  It  was  too  dark 
to  see;  too  slow  to  keep  one  awake;  void 
of  interest;  scenery  was  sore  to  the  eye; 
print  worn  and  rotten;  part  cut  away;  and 
the  characters  were  old  and  ugly.  Had  part 
of  a one  real  comedy  from  Universal.  The 
rest  has  been  worn  off,  or  torn  off.  A bum 
show.  Time  wasted.  Patrons  disgusted. 
Got  film  out  of  Cincinnati.  If  an  exhibitor 
has  this  thing  booked,  cancel  it  or  leave  it 
in  the  can.  Show  something  else  or  close 
up.  Five  reels. — J.  J.  Enloe,  T.  M.  C.  A. 
theatre,  Hitchins,  Ky. 

Fools  and  Biches,  with  Herbert  Rawlin- 
son. — This  is  O.  K.  You  can’t  go  wrong 
by  booking  this.  Print  in  good  condition. 
Five  reels. — P.  G.  Held,  Sterling  theatre, 
Fairmont,  Neb. 

Bon  Qnickshot  of  the  Bio  Grande,  with 
Jack  Hoxie. — Better  than  the  most  of  Uni- 
versal’s program  pictures.  If  your  crowd 
wants  action,  book  this  one.  Things  are 
doing  so  fast  that  it  makes  you  dizzy.  Six 


reels.  Elmac  theatre.  Maple  Rapids,  Mich. 
— Small  town  patronage. 

Bead  Game,  with  Hoot  Gibson. — This  is  a 
good  picture  for  Saturday  if  you  play  a 
good  two  reel  comedy  with  it.  Print  in 
good  condition.  Five  reels. — P.  G.  Held, 
Sterling  theatre,  Fairmont,  Neb. 

Bouble  Bealing,  with  Hoot  Gibson.^ — If 
your  patrons  like  Hoot  Gibson  this  will  go 
over  O.  K.  My  patrons  liked  this  fine.  Five 
reels. — P.  G.  Held,  Sterling  theatre,  Fair- 
mont, Neb. 

Vitagraph 

Bet  Not  Man  Fut  Asunder,  with  Pauline 
Frederick. — 'A  beautiful  picture.  Vitagraph 
should  be  congratulated.  I couldn’t  pick 
one  flaw.  It  did  business'  for  us.  I would 
advise  any  exhibitor  to  buy  it.  Get  the 
trailers.  It  helps  get  them  in.  Seven  reels. 

• — Mrs.  W.  J.  Carter,  Maxine  theatre,  Cros- 
well,  Mich. — Small  town  patronage. 

Bet  Not  Man  Fut  Asunder,  with  Pauline 
Frederick. — picture  that  was  well  at- 
tended, and  all  my  patrons  well  pleased. 
We  consider  this  a big  box  office  attraction. 
Seven  reels. — Chas.  E.  Staples,  Queen  the- 
atre, St.  Stephen,  N.  B.,  Can. 

The  Bove  Bandit,  with  a special  cast. — ■ 
Only  a fair  program  picture.  Six  reels'. — 
Chas.  E.  Staples,  Queen  theatre,  St.  Steph- 
ens, N.  B.,  Can. 

The  Bove  Bandit,  with  a special  cast. — I 
was  able  to  stand  at  the  door  when  this 
was  over,  and  everybody  seemed  pleased. 
Heard  a few  good  comments  and  no  kicks. 
Six  reels. — J.  Koopman,  Amenia  Opera 
House,  Amenia,  N.  Y. — Small  town  patron- 
age. 

The  Bove  Bandit,  with  a special  cast. — 
Very  good  program  show. — Amuse  theatre. 
Hart,  Mich. 

The  Bove  Bandit,  with  a special  cast. — A 
good  picture  to  show  at  regular  prices. 
Good  photography,  fair  story,  some  comedy, 
but  it  has  some  weak  spots,  so  don’t  raise 
your  price  if  your  audience  is  critical.  Six 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Can. — General  patron- 
age. 

Boyal  Bives,  with  a special  cast. — A fairly 
good  program  picture  which  was'  sold  to  me 
for  a special  at  double  what  it  is  worth. 
And  yet  they  say  Vitagraph  will  treat  you 
right.  And  since  this  completes  our  con- 
tract with  this  concern,  if  the  audience  will 
please  rise  we  will  sing  the  Doxology  and 
'be  dismissed.  Seven  reels. — J.  C.  Jenkins, 
Auditorium  theatre,  Neligh,  Neb. 

Boyal  Bives,  with  a special  cast. — A very 
good  program  picture  that  pleased  a week- 
end audience.  Six  reels. — Chas.  E.  Staples, 
Queen  theatre,  St.  Stephens,  N.  B.,  Can. 

The  Man  From  Brodney’s,  with  J.  Warren 
Kerrigan.— Boys,  if  you  have  not  used  it, 
do  so.  It’s  the  best  I’ve  seen  for  a time. 
Plenty  of  action.  Well  acted  and  has  the 
stars.  Vitagraph  is  coming  to  the  front. 
If  you  don’t  believe  me,  try  some  of  their 
features.  Everyone  I ever  used  in  the  past 
twelve  months  was  good.  Prices  are  not 
hold-up  ones.  They  are  fair  in  their  deal- 
ings and  meet  an  exhibitor  half  way.  That 
is,  they  do  with  me.  Eight  reels. — 'M.  J. 
Babin,  Fairyland  theatre.  White  Castle,  La. 

The  Man  Next  Boor,  with  Alice  Calhoun. 
— I don’t  see  how  you  could  show  a better 
photoplay  than  this  one,  and  that  is  the 
unanimous  decision  of  a large  crowd.  Seven 
reels. — M.  W.  A.  theatre.  Soldier,  Kan. — 
Small  town  patronage. 

The  Man  Next  Boor,  with  Alice  Calhoun. 
— An  average  program  story,  but  Emerson 
Hough  kind  of  helps,  and  they  told  me  if 
followed  the  book  closely.  Kind  of  a semi- 
western story.  Two  days  to  small  business. 
Print  none  too  good,  out  of  Omaha.  Seven 
reels. — H.  H.  Binions,  Cozy  theatre,  Toledo, 
la. — Small  town  patronage. 

The  Man  Next  Boor,  with  Alice  Calhoun. 
— This  is  one  of  that  we  have  been  hoping 
for.  It  is  good  in  every  sense  of  the  word 
and  should  please  any  class.  Seven  reels. 
— Ralph  R.  Gribble,  Grand  theatre.  New 
Hamburg,  Ont.,  Can. — General  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — A 
good  big  western  picture. — Bert  Silver,  Sil- 
ver Family  theatre,  Greenville,  Mich. 

Pioneer  Trails,  with  Cullen  Landis. — A 
western  story  that  gets  them  in  and,  what 
is  more,  you  satisfy  ’em  with  a story  that 
is  simple  and  right  to  the  point.  Wonder- 
ful line  of  advertising  on  picture.  Vita- 


graph  has  ’em.  They  use  you  right  and 
they  deserve  your  support.  Seven  reels. — - 
Town  Hall  theatre,  'Westboro,  Mass. — High 
class  patronage. 

The  Midnight  Alam^  with  Cullen  Landis. 
— Here  is  a dandy  little  program  picture 
that  will  please  the  majority.  It  starts  out 
slow,  but  boy,  what  a wind  up.  Seven 
reels. — H.  E.  Schlichter,  Liggett  theatre, 
Madison,  Kan. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— Extra  good  picture,  bought  right,  and 
should  make  some  money  in  good  times'.  It 
is  a crook  picture  with  a good  fire  scene, 
but  I beg  to  differ  with  our  good  friends 
who  reported  this  to  be  bigger  and  better 
than  "The  Third  Alarm.”  Seven  reels.- — 
W.  J.  Shoup,  DeLuxe  theatre,  Spearville, 
Kan. — Small  town  patronage. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— 'A  money  maker  for  any  town,  anywhere, 
anv  time  and  will  hold  up  second  day.  The 
best  part  of  it  being,  you  get  some  real 
pull-’em-in  advertising,  getting  you  more 
money  and  satisfaction  than  big  specials. 
Seven  reels. — Town  Hall  theatre,  Westboro, 
Mass'. — High  class  patronage. 

Masters  of  Men,  with  Cullen  Landis, — 
Another  Vitagraph  knockout.  If  you  have 
not  played  this,  book  it.  We  would  call  it 
a special  with  more  than  the  usual  amount 
of  attraction.  We  have  not  as  yet  played  a 
poor  Vitagraph.  Seven  reels. — Elmac  the- 
atre, Maple  Rapids,  Mich. — Small  town  pat- 
ronage. 

Masters  of  Men,  with  Cullen  Landis, — 
Fine  picture,  but  failed  to  get  the  crowd 
we  should  have  had  for  the  price.  We 
paid  too  much  for  it.  Seven  reels. — W.  E. 
Stepp,  Regent  theatre,  Pleasanton,  Kan. 

Masters  of  Men,  with  Cullen  Landis, — 
Excellent.  A picture  appealing  to  rich  and 
poor.  A picture  that  will  please  99  out  of 
100,  which  is  saying  some,  and  when  the 
show  is  over  you  don’t  have  to  keep  under 
cover.  You  can  stand  out  front  and  see  the 
satisfaction  in  the  patron’s  faces.  If  you 
haven’t  played  it,  do  so.  Seven  reels. — 
Town  Hall  theatre,  Westboro,  Mass. — High 
class  patronage. 

No  Befense,  with  William  Duncan. — This 
is  a good  picture.  We  bought  it  right  and 
made  a little  money  on  it.  Six  reels. — • 
Welty  & Sons',  Mid-Way  theatre.  Hill  City, 
Kan. — Small  town  patronage. 

The  Beavenworth  Case,  with  a special 
cast. — An  extra  good  program  picture. — 
Bert  Silver,  Silver  Family  Theatre,  Green- 
ville, Mich. 

The  Beavenworth  Case,  with  a special 
cast. — A fair  production.  Proved  interest- 
ing to  our  small  audience.  A murder  mys- 
tery rather  far  fetched  in  its  ending,  but 


Harry  Carey  in  two  scenes  from  “Tiger 
Thompson.”  Distributed  by  Hodkinson. 
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Film  Booking  Offices 
of  America  is  proud 
to  present  G.  B.  Sam- 
uelson’s  magnificent 
screen  spectacle-^ 
“NAPOLEON  and 
JOSEPHINE"  filmed 
at  a cost  exceeding 
$2,000,000  and  destin- 
ed to  create  screen 
history  with  new  box 
office  records  of  aston- 
ishing proportions. 
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Already  at  Loew’s 
Columbia  Theatre  in 
Washington,  D.  C.  in  an 
off  season  “NAPOLEON  and 
JOSEPHINE”  took  $11,497 
in  one  week  without  a dollar’s 
worth  of  exploita- 
tion, Imagine  then 
the  possibilities  of 
this  giant  film  when 
exploited  as  F.  B, 

O.  exploits  big  at- 
tractions, Y ou  can 
see  this  magnificent 
production  at  any 
F,  B,  O,  exchange 
NOW!  I ! Nothing 
bigger  on  the  mar- 
ket for  1924-1925. 
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they  appeared  to  like  it.  ‘'Fighting  Blood" 
helped  It  out.  Six  reels. — A.  E.  Wilcox, 
Unique  theatre,  Bricelyn,  Minn, 

Smashing'  Barriers,  -with  William  Dun- 
can.— Just  another  serial  in  six  reels.  So 
much  action  you  get  dizzy  trying  to  keep' 
up  to  it.  Six  reels. — Lester  N.  Leek,  Club 
House  theatre,  Jackson,  Wyo. — General  pat- 
ronage. 

The  Man  of  Might,  with  William  Duncan. 
— Not  the  type  of  picture  that  pleases  our 
patrons.  They  have  been  weaned  away 
from  picture  such  as  this.  Six  reels. — M. 
W.  A.  theatre.  Soldier,  Kan. — Small  town 
patronage. 

Iiucky  Carson,  with  Earle  Williams. — 
■Very  good  story  and  good  entertainment. 
Played  one  day  with  two  comedies, — A.  F. 
Jenkins,  Community  theatre,  David  City, 
Nebr. 

The  Ninety  and  Nine,  with  Colleen  Moore. 
— We  were  well  pleased  with  this,  as  it  has 
action  and  the  cast  is'  good.  It  will  make 
you  money.  Seven  reels. — M.  W.  A.  theatre. 
Soldier,  Kan. — Small  town  patronage. 

The  Ninety  and  Nine,  with  Colleen  Moore. 
— Here’s  your  Saturday  night  mellerdrama, 
made  to  order,  with  a good  story.  Lots  of 
heart  interest,  a whale  of  a forest  fire,  and 
cute  little  Colleen  Moore  as  the  ingenue.  I 
bought  it  cheap  and  did  good  business  Fri- 
day and  Saturday.  Good  print.  Seven  reels. 
— Roy  W.  Adams,  Pastime  theatre.  Mason, 
Mich. — General  patronage. 

The  Ninety  and  Nine,  with  Colleen  Moore. 
— This  is  a very  good  picture  and  the  reels 
were  in  fair  condition  Seven  reels' — William 
E Jahr,  Lincoln  theatre,  Sebewaing,  Mich. 

Received  Payment,  with  Corinne  Griffith. 
— A story  dealing  mostly  with  the  far  away 
island,  the  lost  girl  and  the  hero  captain  of 
the  ship.  Will  pass,  but  don’t  boast  about 
it  previous.  Did  not  draw  here  and  pleased 
about  50  per  cent.  Five  reels. — Lyceum 
theatre,  Wingham,  Ont.,  Can. — Small  town 
patronage. 

Plo-wer  of  the  North,  with  a special  cast. 

- — This  is  a good  picture.  My  people  liked 
this.  Print  in  good  shape  from  Winnipeg 
office. — V.  G.  Magel.  Pastime  theatre,  Govan, 
Sask.,  Canada. 

Warner  Brothers 

Beau  Brummel,  with  John  Barrymore. — 
Another  “Costume  Play”  with  the  usual  re- 
sult— slim  attendance,  but  satisfying  to 
those  interested.  Personally,  liked  the  pic- 
ture, but  could  not  sell  my  personal  likes 
to  the  ma,1ority.  who  are  opposed  to  this 
class  of  entertainment.  Ten  reels. — Frank 
L.  Browne,  Cabrillo  theatre.  San  Pedro,  Cal. 
— General  patronage. 

George  'Washington,  Jr.,  with  Wesley 
Barry. — Barry  in  his  first  grown  up  pic- 
ture, but  the  colored  comedian  carries  off 
the  bacon.  Many  good  laughs.  Suitable 
for  Sunday.  Business  good.  Six  reels.— 
J.  Cairns,  Brooklyn  theatre,  Detroit,  Mich. — • 
General  patronage. 

Tiger  Bose,  with  Lenora  Ulric. — An  ex- 
ceptional good  picture  of  its  kind.  Do  not 
consider  it  a special,  however.  Eight  reels. 
— D.  E.  Fitten,  Lyric  theatre,  Harrison,  Ark. 
— Small  town  patronage. 

Tiger  Bose,  with  Lenore  Ulric. — This  is 
an  A-1  northwest  mounted  police  story, 
with  wonderful  scenery.  Eight  reels. — Chas. 
E.  Staples,  Queen  theatre,  St.  Stephens, 
N.  B.,  Can. 

Little  Johnny  Jones,  with  Johnny  Hines. 
— This  is  a c.acker-jack.  I played  “Con- 
ductor 1492”  a month  before  and  thought 
that  was  good,  but  I personally  liked  this 
one  better  and  many  patrons  also  said  they 
thought  this  was  the  best.  There  is  lots  of 
good  clean  comedy  and  about  the  best  horse 
race  yet.  It  is  a real  audience  feature. 
Seven  reels. — H.  J.  Eagan,  American  Wau- 
toma,  Wis. — Small  town  patronage. 

Conductor  1492,  with  Johnny  Hines. — Real 
entertainment  and  then  some.  One  more 
picture  like  this  and  either  Paramount  or 
First  National  will  be  looking  for  the  young 
man  to  try  and  get  his  John  Henry  on  the 
dotted  line. — Frank  L.  Browne.  Cabrillo  the- 
atre, San  Pedro,  Cal. — General  patronage. 

The  Little  Church  Around  the  Corner, 
with  a special  cast. — A picture  that  pleased 
all.  Seven  reels. — Harold  Hammond,  Gay- 
ety  theatre,  Paonia,  Colo. 

The  Li'ttle  Church  Around  the  Comer, 


with  special  cast.  Pleased  100  per  cent. 
An  A-1  special.  If  this  don’t  please,  none 
will.  Six  reels. — W.  I.  Pflaum,  Doric  the- 
atre, Hannah,  N.  D. 

Where  the  North  Begins,  with  Rin-Tin- 
Tin. — 'Boys,  here  is  a real  picture.  Buy  it; 
boost  it.  It  will  please  100  per  cent.  If 
you  can’t  make  money  on  pictures  like  this, 
take  my  advice  and  close  the  doors.  One 
of  the  best  I ever  ran,  both  as  a drawing 
card  and  one  that  will  please.  Six  reels. — 
H.  E.  Schlichter,  Liggett  theatre,  Madison, 
Kan. 

Where  the  North  Begins,  with  Rin-Tin- 
Tin. — Absolutely  the  best  entertainment 
feature  I ever  showed  in  my  house.  Pleased 
100  per  cent.  Rin-Tin-Tin  is  certainly  a 
wonder.  Every  exhibitor  should  show  this, 
and  at  least  two  days.  Only  got  it  one 
night.  Film  in  good  condition,  as  all  'War- 
ner Bros.’  are.  Six  reels. — W.  I.  Pflaum, 
Doric  theatre,  Hannah,  N.  D. 

Brass,  with  Monte  Blue. — A real  good  pic- 
ture, although  it’s  an  old  one.  Play  it. 
New  print.  Nine  reels. — W.  T.  "Waugh,  Em- 
press theatre,  Grundy  Center,  la. — Small 
town  patronage. 

Heroes  of  the  Street,  with  Wesley  Barry. 
— This  was  a dandy  and  gave  best  of  satis- 
faction. Everj'body  pleased  with  the  kid 
actor.  Dog  was  very  good,  as  well  as  the 
lady  playing  the  mother. — Amuse  theatre. 
Hart,  Mich. 

State  Rights 

Bright  Lights  of  Broadway  (Principal), 
-with  a special  cast. — A story  of  a country 
girl’s  city  adventures.  This  picture  will 
please.  There  is  one  of  the  most  thrilling 
train  wrecks  ever  screened.  Six  reels. — • 
R.  O.  Hutchison,  Strand  theatre,  Dothan, 
Ala. — General  patronage. 

Bright  Lights  of  Broadway  (Principal), 
with  a special  cast. — One  among  the  best 
pictures  I have  had  for  some  time.  I only 
had  it  for  one  night.  Charged  10  and  25 
cents.  Some  told  me  that  they  would  be 
glad  to  see  it  again  if  I could  keep  it  a.n- 
other  day,  that  it  was  worth  50  cents  any- 
way. Six  reels. — H.  E.  Patrick,  Strand  the- 
atre, Samson,  Ala. 

The  Challenge  of  Chance  (Rickard),  with 
■less  Williard. — Got  the  money  and  seemed 
to  please  a western  crowd.  Good  print. 
Six  reels. — E.  L.  Fawks,  Photo  Phone  the- 
atre, Graford,  Tex. 

The  Danger  Trail  (Arrow),  with  H.  B. 
Warner. — Good  northern  picture  that  will 
please  those  who  have  read  the  book.  Five 
reels. — E.  L.  Fawks,  Photo  Phone  theatre, 
Graford.  Tex. 

The  Desert  Crucible  (Arrow),  with  Jack 
Hoxie. — Just  as  good  a picture  as  I would 
want  for  a Saturday  night  crowd  Broke 
house  record  for  Saturday  night.  All  came 
out  pleased,  as  they  like  “Hoxie”  here.  Five 
reels. — Gilliland  & Kriewitz,  Liberty  the- 
atre, Siloam  Springs,  Ark. — Small  town 
patronage. 

I 'Will  Repay  (Ideal),  with  a special  cast. 
— Another  costume  picture  made  from  “The 
Scarlet  Pimpernel.”  An  English  picture 
that  failed  to  draw  or  please  even  fifty  per 
cent.  Seven  reels. — Lyceum  theatre.  Wing- 
ham,  Ont.,  Can. — Small  town  patronage. 

A Knight  of  ’Western  Land  (Universal), 
with  Neal  Hart. — Very  ordinary  western 
stuff  used  as'  a filler.  Could  not  recommend 
it  for  anything  more.  Two  reels. — C.  E. 
Hopkins,  Hopkins  theatre,  Cotter,  Ark. — 
Small  town  patronage. 

Let’s  Go  (Truart),  with  Richard  Tal- 
madge. — Not  a sure  winner.  Six  reels. — ■ 
Hunter  Causey,  Pastime  theatre,  Gloster, 
Miss. 

The  Lone  Tighter  (Arrow),  with  J.  B. 
Warner. — Fairly  good  western.  No  draw- 
ing card  here  and  print  good  from  Dallas. 
Five  reels. — S.  G.  Fry,  Star  theatre,  Omaha, 
Texas. — Small  town  patronage. 

Love’s  Old  S-weet  Song  (Arrow),  with  a 
special  cast. — A picture  well  worth  exhibit- 
ing. Title  misleading.  Picture  a whole  lot 
better  than  I had  expected.  All  highly 
pleased.  Five  reels. — M.  J.  Babin,  Fairy- 
land theatre.  White  Oastle,  La. 

Luck  (Burr),  with  Johnny  Hines. — 
Charles  Murray  and  Polly  Moran  make  a 
good  team  and  the  balance  of  the  cast  were 
good.  The  print  lacked  inspection,  being 
spliced  with  pin,  and  sprockets  on  one  side. 


for  several  feet,  gone.  Will  entertain. — 
Bricket  & Green,  Gem  theatre.  Green  River, 
Utah. 

Luck  (Burr),  with  Johnny  Hines. — 
A very  good  action  picture,  but  film  was 
in  terrible  condition,  therefore  it  was  not 
enjoyed  by  the  audience.  Six  reels. — Chas. 
E.  Staples,  Queen  theatre,  St.  Stephens',  N. 
B.,  Can. 

Luck  (Burr),  with  Johnny  Hines. — 
Good  picture,  mostly  comedy,  and  is  up  to 
the  standard  of  the  rest  of  his  features. 
Should  please  where  this  star  is  liked. — • 
William  H.  Creal,  Suburban  theatre,  Omaha, 
Neb. — Neighborhood  patronage. 

Saved  by  Radio  (Russell),  with  George 
Larkin. — Extra  good  thriller,  with  plenty 
comedy.  Why  don’t  we  get  more  Larkin 
pictures?  They  are  fine.  Six  reels. — E.  L. 
Fawks,  Photo  Phones  theatre,  Graford,  Tex. 

The  Secret  of  Pueblo  (Pinnacle),  with 
Neal  Hart. — All  Hart  pictures'  from  this 
producer  are  the  bunk.  Colored  film,  which 
makes  it  too  dark  to  be  seen.  Lay  off  them. 
Five  reels. — E.  L.  Fawks,  Photo  Phone  the- 
atre, Graford,  Tex. 

The  Spider  and  the  Rose  (Principal),  with 
Alice  Lake. — Here  is  a picture  that  was 
good  for  a program,  but  sold  to  us  as  a 
special.  Nuff  sed.  Six  reels. — Welty  & 
Son,  Mid-Way  theatre.  Hill  City,  Kan. 

The  Sporting  Bari  (Ideal),  with  Lillian 
Hall  Davis. — Our  first  taste  of  the  English 
productions'  and  was  favorably  received.  A 
race  horse  story  that  holds  your  interest 
from  the  start  and  has  a real  steeplechase 
run  in  it.  Photography'  fairly  good.  Six 
reels. — Lyceum  theatre,  Wingham,  Ont., 
Can. — Small  town  patronage. 

Squibbs  (Ideal),  with  Betty  Balfour. — - 
This  picture  is  a five  reel  comedy  and  aside 
from  its  short  titles  is  a worthwhile  pic- 
ture for  a small  town.  Am  a little  doubt- 
ful about  it  in  a big  town.  A little  rough 
in  places',  but  clean.  Five  reels.- — Lyceum 
theatre,  Wingham,  Ont.,  Can. — Small  town 
patronage. 

Trouble  Trail  (Arrow),  with  Jack  Hatton. 
— A good  western.  Full  of  action  and  well 
played.  Five  reels. — E.  A.  Armistead,  Lyric 
theatre.  Easley,  S.  C. 

Tuchers  Top  Hand  (Steiner),  with  Neal 
Hart. — Just  a fair  western.  Will  go  all 
right  for  one  night  when  westerns  are  run. 
Five  reels. — D.  E.  Fitton,  Lyric  theatre, 
Harrison,  Ark. — Small  town  patronage. 

■Wolfs’  Fangs  (Prod.  Sec.),  with  Wilfred 
Lytell. — Just  a fair  picture.  Scenery  very 
pretty.  Didn’t  mean  much  for  us.  Five 
reels. — Welty  & Son,  Mid-Way  theatre.  Hill 
City,  Kan. 

Serials 

The  Ghost  City  (Universal),  with  Pete 
Morrison. — This  serial  has  been  doing  fairly 
good,  but  I had  not  watched  an  episode,  so 
watched  the  sixth  episode.  Oh,  boy!  If 
Pete  Morrison  is  an  actor,  I am  an  aviator. 
It  was  so  terrible  that  I just  had  to  laugh 
at  him  trying  to  act.  The  kids  here  are 
calling  him  “the  big  ox,”  and  now  I know 
why.  Two  reels. — Al.  Powell,  Highland  the- 
atre, Guthrie,  Okla. — General  patronage. 

Haunted  'Valley  (Pathe),  with  Ruth  Ro- 
land.— First  two  episodes  have  been  fine. — 
Hunter  Causey,  Pastime  theatre,  Gloster, 
Miss'. 

The  Way  of  a Man  (Pathe),  with  a spe- 
cial cast.— Got  away  good  on  this,  but  it 
don’t  hold  them.  Have  lost  two-thirds  of 
the  attendance  of  the  first  night.  Showed 
at  30  cents  first  night  and  25  cents  since. 
I think  it  good  myself.  Don’t  understand 
it.  Run  good  pictures  with  it,  but  no  go. 
— F.  J.  O’Hara,  Community  theatre,  Elgin, 
Neb. 

The  Way  of  a Man  (Pathe),  with  a spe- 
cial cast. — This  is  a very  good  serial  as 
serials  go.  There  are  only  two  real  actors 
in  the  picture.  One  is  the  old  lady  with 
the  pipe  and  the  other,  is  the  old  scout. 
The  girl  is  ver.y  fair.  I should  judge  that, 
accordin.g  to  the  price  of  farm  labor,  the 
rest  of  the  cast  would  be  worth  about  fifty 
cents  jier  day.  Two  reels. — F.  J.  O’Hara, 
Community  theatre,  Elgin,  Neb. 

The  Way  of  a Man  (Pathe),  with  a spe- 
cial cast. — Best  serial  I have  seen  in  days. 
Drawing  po-wer  poor,  in  bad  weather. 
Tenth  episode.  Two  reels. — R.  D.  Doyle, 
Columbia  theatre.  Cotton  Valley,  La. 


Here  comes  a picture 

From  F.  B.  O.  that  will  draw  millions 
of  women  to  thousands  of  theatres. 

It’s  Alfred  Sutro’s  thrilling  story  transferred 
to  the  screen  - - - and  pronounced 

GREATER  THAN  THE  BOOK 


with  SEENA  OWEN  and  THURSTON  HALL 


A picturization  of  the  story  ‘‘THE  GREAT  WELL’^ 


Thrilling 

Posters 

and  real  Adv. 
Material  to 
pack  ’em  in 


this  production  at  your 
nearest  F.  B.  O.  Exchange. 
To  look  means  to  book. 


FILM  BOOKING  OFFICES 

of  America,  Inc. 


723  Seventh  Ave.,  New  York  City — Exchanges  Everywhere 
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Been  Filmed  With  Such  Brilliant  Success  — Exhibitor’s  Trade  Review 
SUMMER  BUSINESS  — OR  ANY  OTHER  SEASON 


READ  the  criticism  reprinted  from  the  Exhibitor’s  Trade 
Review  on  the  left  side  of  this  ad.  Here  is  a production 
that  is  absolutely  and  distinctly  different  than  any  you’ve 
shown  in  months.  Besides  this  tremendous  box  office  title 
—“THE  DANGER  LINE,”  you  have  Sessue  Hayakawa 
and  Tsuri  Aoki  to  help  pack  your  house.  If  humanly  pos- 
sible SEE  this  picture  at  your  nearest  F.  B.  O.  Exchange. 
Screen  examination  will  cause  you  to  book  this  produc- 
tion instantly.  It  is  the  goods.  It  has  everything.  Won- 
derful posters.  High  powered  exploitation,  and  that  sure 
fire  F.  B.  O.  showmanship  behind  this  picture  to  guarantee 
you  a splendid  profit. 
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Short  Subjects 

rig'htmg’  Blood  (F.  B.  O.),  with  George 
O’Hara. — Good  as  comedy.  Makes  our  weak 
night  better.  Two  reels. — A.  E.  Wilcox, 
Urique  theatre.  Bricelyn,  Minn. 

rightiiig'  Blood  (P.  B.  O.),  with  George 
O’Hara. — I am  running  second  series  and 
believe  they  are  all  right.  Got  a serial 
skinned  and  O’Hara  takes  well.  Two  reels. 

- — C.  A.  Kelley,  Rex  theatre,  Custer  City, 
Okla. — Sm.all  town  patronage. 

Box  Comedies,  (Fox). — Every  one  I have 
run  are  fine.  Keep  house  in  roar. — E.  L. 
Pawks',  Photo  Phone  theatre,  Graford,  Tex. 

The  Beather  Pushers  (Universal),  with 
Reginald  Denny. — Round  six.  My  patrons 
don’t  seem  to  care  for  them  so  much.  Stall- 
ing and  not  enough  of  real  fighting.  Print 
good.  Two  reels. — P.  G.  Held,  Sterling 
theatre,  Fairmont,  Neb. 

The  Beather  Pushers  (Universal),  with 
Biliy  Sullivan. — 'These  are  not  quite  as  good 
as  the  Reginald  Denny  pictures,  but  pleased 
fairly  well.  Two  reels. — Al.  Powell,  High- 
land theatre,  Guthrie,  Okla. — General  pat- 
ronage 

Our  Gang'  Comedies  (Pathe),  with  Our 
Gang. — They  iJeas'e  any  audience,  pull  the 
children  into  ihe  house,  and  give  all  around 
satisfaction.  Two  reels. — Tow-a  Hall  the- 
atre, Vv'esthorc,  Mass. — High  cU  “-'s  patron- 
age 

Out  of  the  Inkwell  (Sullivan), — These, 
for  single  reds,  cannot  be  beaten.  About 
300  feet  .scenic  at  the  end.  The  cartoon 
stuff  is  interesting,  as  well  as  funny.  One 
reel. — Lyceum  theatre,  Wingham,  Ont.,  Can. 
— Sn\all  town  patronage. 

The  Telephone  Girl  (P.  B.  O.),  with  Al- 
berta Vaughn. — This  (No.  4)  was  not  bad 
at  all.  Had  a good  prize  fight  which  helped 
out  a heap.  These  are  not  in  it  with 
“Fighting  Blood.”  They  don’t  draw.  Got  a 
good  start  on  this,  but  they  have  quit. — 
F.  J.  O’Hara,  Community  theatre,  Elgin, 
Neb. 

The  Telephone  Girl  (F.  B.  O.),  with  Al- 
berta Vaughn. — This  series  is  not  as  good 
as  “Fighting  Blood.”  Have  run  Chapter 
Pour.  Chapter  Three  was  slow  and  draggy. 
Chapter  Four  was  some  better.  The  girls 
in  this  are  not  as  good  to  look  at  as'  Rose- 
mary and  Patricia  in  “Fighting  Blood”  and 
George  O’Hara  was  a favorite  here,  and 
they  have  just  about  left  him  out  in  this 
series.  Not  much  doing  for  Nate  and  K.  O. 
either.  Two  reels. — C.  H.  Lawrence,  Plaza 
theatre,  Dundel,  la. 

The  Telephone  Girl  (P.  B.  O.),  with  Al- 
berta Vaughn. — No.  5.  This  was  good.  It 
begins  to  look  like  they  were  getting  the 
notion  that  they  would  have  to  do  some- 
thing besides  advertise.  This  is  the  first 
chapter  that  I heard  any  good  comments 
on  since  the  first  chapter.  I don’t  think 
much  of  Miss  Vaughn.  Miss  Lorainne  had 
it  all  over  her.  Two  reels. — P.  J.  O’Hara, 
Community  theatre,  Elgin,  Neb. 

Tom  Maloney  ’Westerns,  (Pathe). — We 
have  found  all  of  Maloney's  pictures  are 
good  short  stuff,  especially  “Tom,  Dick  and 
Harry.”  Have  run  four  of  them — “Range 
Rider  Series” — and  they  have  given  satis- 
faction. Two  reels'. — W.  J.  Shoup,  DeLuxe 
theatre,  Spearville,  Kan. — Small  town  pat- 
ronage. 

Afraid  of  His  Wife  (Educational). — This 
comedy  is  very  good.  It  is  much  better 
than  the  average  two  reel  comedy.  Print 
in  good  condition  from  Winnipeg  office. 
One  reel. — V.  G.  Magel,  Pastime  theatre, 
Govan,  Sask.,  Canada. 

Asleep  at  the  S-wltch  (Pathe),  with  Ben 
Turpin. — Oh,  boy!  Two  thousand  feet  of 
roar.  The  best  Turpin  ever  made.  Two 
reels. — Harold  Hammond,  Gayety  theatre, 
Paonia,  Colo. 

Back  Stage  (Pathe).  with  Our  Gang. — All 
Our  Gan,gs  please  and  this  is  exceptionally 
good.  Print  fair.  Two  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
la. — Small  town  patronage. 

Big  Business  (Pathe),  with  Our  Gang. — • 
This  is  an  extra  good  one. — Wm.  E.  Trags- 
dorf,  Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

Bringing  Up  Buddy  (Universal),  with 
Buddy  Messinger. — Buddy  Messinger  is  our 
Buddy.  His  comedies  are  always  good. 
When  business'  is  bad,  and  we  begin  to 
get  mean,  it  brings  us  good  cheer  to  see 


Buddy  on  the  screen.  Two  reels. — H.  E. 
Patrick,  Strand  theatre,  Samson,  Ala. 

Bringing  Up  Buddy  (Universal),  with 
Buddy  Messinger. — My  patrons  said  this  is 
the  best  comedy  we’ve  shown  in  a long 
time.  I thought  it  was  a real  good  one  my- 
self. Two  reels. — R.  O.  Hutchison,  Strand 
theatre,  Dothan,  Ala. — General  patronage. 

Carmen  Jr.  (Universal),  with  Baby  Peggy. 
— Wow!  This  is  terrible.  They  charge  me 
more  for  these  Baby  Peggys  than  for  the 
other  Centuries,  but  they’re  worth-less,  and 
that  goes  both  ways.  The  kid  is  clever,  but 
you  can  let  your  voice  fall  right  there. — 
Roy  W.  Adams,  Pastime  theatre,  Mason, 
Mich. — General  patronage. 

Casey  Jones,  Jr.  (Educational),  with  Lige 
Cowley. — A dandy  comedy  that  brought  lots 
of  laughs.  Two  reels'. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. 

Caught  in  a Cabaret  (Essanay),  with 
Charles  Chaplin. — This  is  one  of  the  fa- 
mous comedies  that  made  Chaplin.  Made, 
I suppose,  about  ten  years  ago,  but  if  Char- 
ley would  make  a comedy  like  that  now 
and  expect  to  get  a rep  on  it,  he  would  soon 
be  doing  something  besides  making  come- 
dies. Even  the  kids  are  disappointed  in 
him  now.  Two  reels'. — F.  J.  O’Hara,  Com- 
munity theatre,  Elgin,  Neb. 

The  Champeen  (Pathe),  with  Our  Gang. 
— 'A  real  honest-to-goodness  comedy.  These 
comedies  always  please  my  patrons.  Two 
reels. — Claude  McBrayer,  Auditorium  the- 
atre, Hamilton,  Mo. 

The  Champion  (Pathe),  an  Aesop  Fable. 

■ — This  is  very  good.  Starts  off  as  though 
it  were  going  to  be  a scrap  between  Demp- 
sey and  Wills  and  turns  out  to  be  an  egg 
laying  contest  between  a hen  and  a duck. 
— Wm.  E.  Tragsdorf,  Trags  theatre,  Neills- 
ville, Wis. — Small  town  aptronage. 

Circus  Pals,  (Fox). — The  poorest  comedy 
we  have  received  from  Fox.  Two  reels.^ — 
S.  G.  Fry,  Star  theatre,  Omaha,  Texas. — 
Small  town  patronage. 

Count  the  'Votes,  (Pathe). — An  old  re- 
issue but  a good  one.  Lots  of  slapstick, 
but  made  ’em  laugh.  One  reel. — A.  H.  Bin- 
ion,  Cozy  theatre,  Toledo,  la. — Small  town 
patronage. 

The  Counter  Jumper  (Vitagraph),  with 
Larry  Semon. — Not  quite  so  good  as  “Golf,” 
but  plenty  good  enough. — Roy  W.  Adams, 
Pastime  theatre.  Mason,  Mich. — General 
patronage. 

The  Darkest  Hour  (Pathe),  with  the  Spat 
Family. — Mighty  good,  and  the  second  reel 
is  a riot.  Best  of  this  series  we  have 
played.  They  are  so  different  from  the 
usual  run  of  comedies.  Two  reels. — Mrs. 
W.  J.  Carter,  Maxine  theatre,  Croswell, 
Mich. — Small  town  patronage. 

Do  ’X’our  Stuff  (Pathe),  with  Paul  Parrot. 
■ — Good  comedy  of  Parrot’s  usual  type.  No 
better  or  no  worse  than  his  others.  One 
reel. — W.  J.  Shoup,  DeLuxe  theatre,  Spear- 
ville, Kan. — Small  town  patronage. 

Don’t  Scream,  (Universal). — This  is  a 
good  two  reel  comedy,  considering  the  price 
they  ask  for  them.  Two  reels. — 'P.  G.  Held, 
Sterling  theatre,  Fairmont,  Neb. 

Easter  Bonnets,  (Educational). — A darn 
good  clean  comedy  that  has  no  slapstick  or 
pie  throwing  contests.  The  newlyweds  are 
the  goats  in  this.  Good  for  any  house. 
Two  reels’. — Lyceum  theatre,  Wingham, 
Ont.,  Can. — Small  town  patronage. 

Eamily  Bife,  (Educational). — One  of  the 
best  comedies  we  have  seen  this  season. 
Almost  knocked  patrons  out  of  their  seats. 
Two  reels. — John  W.  Hawkins,  Capitol  the- 
atre, New  Bedford,  Mass. 

Fashion  Follies,  (Universal). — This  two 
reel  comedy  is'  O.  K.  A little  spicy,  but 
it  seems  as  if  they  like  a little  on  that 
order  at  times.  Two  reels. — P.  G.  Held, 
Sterling  theatre,  Fairmont,  Neb. 

The  Fly  Cop  (Vitagraph),  with  Larry 
Semon. — A very  good  comedy.  Tell  your 
people  you  have  it.  Print  in  good  shape 
from  Winnipeg  office. — V.  G.  Magel,  Pastime 
theatre,  Govan,  Sask.,  Canada. 

Four  Orphans  (Hodkinson),  with  Charles 
Murray. — Fair  comedy,  but  not  as  good  as 
some  of  these  are.  The  kids  enjoyed  it 
pretty  well.  Two  reels. — J.  W.  Andresen 
Rialto  theatre,  Cozad,  Neb. 

Friend  Husband  (Pathe),  with  Snub  Pol- 
lard.— Snub  is  better  in  one  reel  than  in 
two.  Pathe  one  reel  comedies  are  above 


the  average  and  consistently  good.  One 
reel. — M.  P.  Poster,  Orpheum  theatre,  Har- 
risburg, 111. — Mixed  patronage. 

From  Kitchen  to  Throne  (Capitol),  with 
Bobbie  Ray. — A very  tame  one  and  should 
not  be  called  a comedy.  Film  good  but 
dark.  One  reel. — C.  V.  Anderson,  Oak  the- 
atre, Oakdale,  Neb. 

Full  Speed  Ahead  (Pox),  with  Al  St.  John 
- — The  best  St.  John  I have  run  this  year. 
Two  reels. — Harold  Hammond,  Gayety  the- 
atre, Panonia,  Colo. 

Golfmania  (Universal),  with  a 'Special 
cast. — These  Century  comedies  are  all 
right  and  can  be  bought  right.  Try  some 
of  them.  Print  in  good  shape.  Two  reels. 
— 'P.  G.  Held,  Sterling  theatre,  Fairmont, 
Neb. 

Green  as  Grass  (Educational),  a Christie 
comedy,  with  Jimmy  Adams. — Fair  com- 
edy, but  not  up  to  Christie  standard.  Two 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Can. — General  patron- 
age. 

High  and  Dizzy  (Pathe),  with  Harold 
Lloyd. — This  one  was  made  B.  V.  (Before 
Volstead)  and  has  to  do  with  Harold  and 
his  pal  drinking  up  a batch  of  home  brew 
to  keep  it  from  spoiling.  If  you  think  your 
people  enjoy  the  antics  of  a couple  of  jags, 
show  ’em  this’  one.  Just  as  many  thrills  in 
this  as  in  “Safety  Last.”  Two  reels. — Wm. 
E.  Tragsdorf,  Trags  theatre,  Neillsville, 
Wis. — Small  town  patronage. 

High  Kickers,  (Universal). — A very  good 
comedy.  Two  reels. — Mrs.  W.  J.  Carter, 
Maxine  theatre,  Croswell,  Mich. — Small 
town  patronage. 

Highly  Beconmiended  (Fox),  with  Al  St. 
John. — A good  St.  John  comedy  wtlh  plenty 
of  laughs.  Two  reels. — Harold  Hammond, 
Gayety  theatre,  Paonia,  Colo. 

His  Meal  Ticket  (Pox),  a Sunshine  com- 
edy.— This’  comedy  will  average  with  the 
Sunshine  Comedies.  Not  good,  nor  poor. — 
V.  G.  Magel,  Pastime  theatre,  Govan,  Sask., 
Canada. 

In  the  African  Jungle,  (Educational). — 
This  one  is  sure  worth  showing  any  place 
with  satisfaction.  One  reel. — -V.  G.  Magel, 
Pastime  theatre,  Govan,  Sask.,  Canada. 

Book  Out  Belcw,  (Educational). — A very 
good  two  reel,  comedy.  Lots  of  laughs  in 
this  comedy.  Print  in  good  condition  from 
Winnipeg  office. — V.  G.  Magel,  Pastime  the- 
atre, Govan,  Sask.,  Canada. 

BoBinff  "Weight,  (Vitagraph). — This  is  a 
good  one  and,  although  old,  was  a very 
good  print  out  of  Omaha.  One  reel. — H.  H. 
Binions,  Cozy  theatre,  Toledo,  la. — Small 
town  patronage. 

The  Bov©  Hest  (First  National),  with 
Buster  Keaton. — 'Say,  when  it  comes  to 
comedies,  Keaton  has  it  all  over  the  rest 
of  the  comedy  kings  away  yonder.  I have 
finished  all  of  Keaton’s  two  reel  comedies 
and  would  buy  that  many  more  of  them 
if  I could  get  them.  Hope  to  see  him  in 
short  stuff  again  soon.  Two  reels’. — F.  J. 
O’Hara,  Community  theatre,  Elgin,  Neb. 

Ho  Boafing',  (Educational). — Made  them 
laugh.  Trying  to  make  another  Lloyd  “High 
and  Dizzy,”  but  didn’t  give  the  same  thrills. 
Not  bad.  Two  reels. — Ralph  R.  Gribble, 
Grand  theatre.  New  Hamburg,  Ont.,  Can. — 
General  patronage. 

Ho  Hols©  (Pathe),  with  Our  Gang.— -This 
is  so  good  I raa  it  twice,  Hotioed  ■whero 
oae  of  the  boys  kicked,  because  theso  ©ur 
Gang's  wer©  too  much  alike.  Sweet  eats! 
Probably  someone  kicked  because  Tom  Mix 
and  Hoot  Gibson  were  in  too  many  westerns. 
"What  are  you  getting  now?  One  week  they 
are  fixed  up  Ilk®  shieks,  and  then  like  sup- 
posed-to-b©  comedians,  firemen,  bell  boys, 
etc. — a nice  lot  of  bunk.  The  only  likeness 
In  these  Our  Gangs,  out  of  about  2S  I have 
shown,  is  the  bunch  of  kids,  but  I can  not 
recall  where  they  have  duplicated  their 
stunts.  Hal  Boach  must  have  about  sev- 
enty-five assistants  to  help  him  think  up  all 
the  kid  stuff  and  horseplay  in  these  Our 
Gangs.  If  any  of  your  audience  were  ever 
kids  they  can  see  themselves  in  these  Our 
Gangs.  May  Hal  get  out  many  more  series, 
and  I’ll  pay  him  top  prices,  as  I have  in  the 
past.  Two  reels. — Wm.  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. — Small  town  pat- 
ronage. 

Over  the  Bines,  (Educational). — Above  the 
average  kid  comedy.  Kept  the  crowd  roar- 
ing. Two  reels. — Ralph  R.  Gribble,  Grand 
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Photographic  quality  has  a definite  box-office 
value— your  audiences  appreciate  it. 

EASTMAN 
POSITIVE  FILM 

With  its  wide  latitude  and  long  scale  East- 
man Positive  Film  reproduces  every  gradation 
of  tone  from  highest  light  to  deepest  shadow 
that  the  skill  of  the  photographer  has  secured 
in  the  negative — it  carries  quality  from 
studio  to  screen. 

Look  for  “Eastman”  and  “Kodak’’  in  black 
letters  in  the  film  margin. 

Eastman  Film,  both  regular  and 
tinted  base,  is  available  in  thou- 
sand foot  lengths. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellows  who  read  these  re- 
ports and  gain  a lot  of  good  infor- 
mation from  them  and  never  send 
in  any  yourself,  do  you  think  you 
are  doing  right  by  your  brother  ex- 
hibitors? 

There  are  times  when  a report  on 
a picture  will  save  another  exhibitor 
a lot  of  grief,  and  other  times  will 
make  him  more  money.  All  you 
have  to  do  is  to  give  your  honest 
opinion  on  every  picture  that  you 
run.  Surely  that  isn’t  too  much 
work  for  any  one. 

Boys,  let’s  get  together  and  be 
lOO  per  cent  in  writing  up  every 
picture  that  we  run.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmington,  111. 

— Reprinted  from  the  HERALD 
dated  March  15,  I92d. 

Title 
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Producer 

Report 
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theatre,  New  Hamburg,  Ont.,  Can. — General 
patronage. 

A Pair  of  Kings  (Vitagraph),  with  Larry 
Semon. — Didn’t  think  this  one  as  good  as 
some  of  the  others  I have  run.  Two  reels. 
— Mrs.  W.  J.  Carter,  Maxine  theatre,  Cros- 
well,  Mich. — Small  town  patronage. 

A Penny  Reward,  (Educational). — Con- 
sider this  above  average  of  two  reel  come- 
dies. Print  In  good  shape  from  Winnipeg 
office. — V.  G.  Magel,  Pastime  theatre.  Go- 
van,  Sask.,  Canada. 

The  Pest  (Metro),  with  Stan  Laurel. — 
Good  comedy.  Two’  reels'. — Wm.  Hinds, 
Opera  House  theatre,  Odell,  Neb. 

Plumb  Crazy  (Educational),  a Christie 

comedy,  with  Bobby  Vernon. — A fair  com- 
edy, but  not  as  good  as  “Pardon  My  Glove.’’ 
Print  new.  Two  reels. — W.  T.  Waugh, 
Empress  theatre,  Grundy  Center,  la. — 

Small  town  patronage. 

Plumb  Crazy  (Educational),  a Christie 

comedy,  with  Bobby  Vernon. — This  comedy 
was  correctly  named.  It  was  very  good.  It 
kept  them  roaring  all  the  time.  Went  over 
good.  Two  reels. — F.  J.  O’Hara,  Community 
theatre,  Elgin,  Neb. 

Plumb  Crazy  (Educational),  a Christie 

comedy,  with  Bobby  Vernon. — I’ve  seen 
much  better  Christies  than  this,  but  it  is 
fair,  although  not  up  to  Christie  standard. 
Two  reels. — Ralph  R.  Gribble,  Grand  the- 
atre, New  Hamburg,  Ont.,  Can. — General 
patronage. 

A Poor  Fish  (Fox),  a Sunshine  comedy. — 
A lot  of  rubber  dogfish  and  catfish  caught 
on  bones  and  condensed  milk  in  a way  that 
it  is  so  ludicrous  that  it  is  funny.  This 
one  will  make  ’em  laugh,  especially  fisher- 
men. The  kids  ate  this  up,  hook,  line  and 
sinker.  Two  reels'. — J.  C.  Jenkins,  Audi- 
torium theatre,  Neligh,  Neb. 

Pop  Tuttle’s  Clever  Catch  (F.  B.  O ). 
with  Dan  Mason. — Not  such  a bad  comedy, 
but  print  out  of  Des  Moines  was  terrible. 
Misframed  and  torn  sprocket  holes.  Busted 
each  time  through  but  once.  Two  reels. — 
H.  H.  Binions,  Cozy  theatre,  Toledo,  la. — 
Small  town  patronage. 

Pop  Tuttle’s  IiOug  Shot  (F.  B.  O.),  with 
Dan  Mason. — The  Plumb  Centers  no  good 
here.  Print  poor.  Only  have  two  more  to 
run. — W.  T.  Waugh.  Empress  theatre, 
Grundy  Center,  la. — Small  town  patronage. 

A Regular  Boy  (Universal),  with  Buddy 
Messinger. — This  is  another  good  comedy. 
Kids  go  wild  over  Buddy.  Two  reels. — 
R.  O.  Hutchison,  Strand  theatre,  Dothan, 
Ala. — General  patronage. 

Roviug  Thomas,  (Vitagraph).- — A Trav- 
elogue. No  good  for  our  town.  They  walk 
out  on  them.  One  reel. — A.  E.  Wilcox, 
Unique  theatre,  Bricelyn,  Minn. 

Running  "Wild.  (Educational),  with  Lige 
Conley. — A rip-snorting  slap-stick  that 
makes  them  howl.  It’s  a dandy.  Two  reels. 
— Ralph  R.  Gribble,  Grand  theatre.  New 
Hamburg,  Ont.,  Can. — General  patronage. 

A Sailor  Made  Man  (A.  E.),  with  Harold 
Lloyd. — Harold  is  a favorite  here,  but  this 
did  not  draw  as  it  should  have.  However, 
those  who  came  to  see  it  certainly  enjoyed 
it.  It  is  100  per  cent  entertainment.  Pour 
reels. — C.  E.  Hopkins,  Hopkins  theatre.  Cot- 
ter, Ark. — Small  town  patronage. 

Seein’  Things  (Pathe),  with  Our  Gang. — 
Our  Gang  sure  hits  the  spot  every  time. 
Never  had  a bad  one  yet.  Two  reels. — A.  F. 
Jenkins,  Community  theatre,  David  City, 
Neb. 

The  Show  (Vitagraph),  with  Larry  Semon. 
— -A  good  comedy  that  will  make  them 
laugh.  Enough  said.  Two  reels. — J.  Koop- 
man,  Amenia  Opera  House,  Amenia,  N.  Y. — 
Small  town  patronage. 

Slow  and  Sure  (Pox),  with  A1  St.  John. — 
Good  comedy.  Two  reels. — J.  Koopman, 
Amenia  Opera  House,  Amenia,  N.  Y. — Small 
town  patronage. 

A Son  of  Ananias  (Universal),  with 
George  K.  Arthur. — A fair  one,  is  all.  Film 
in  good  condition.  Only  one'  lady  fell 
asleep  and  lost  her  gum,  so  it  was  not  so 
bad.  One  reel. — C.  V.  Anderson,  Oak  the- 
atre, Oakdale,  Neb. 

Take  "Srour  Choice  (Educational),  a Chris- 
tie comedy,  with  Bobby  Vernon. — This  is 
one  of  Christie’s  good  ones.  A lot  of 
laughs  and  well  done  all  through.  Two 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Can. — General  patron- 
age. 

XJncensored  Movies  (Pathe),  with  Will 


Rogers. — Personally,  we  liked  it,  but  did 
not  cause  any  merriment.  Has  very  little 
kick  for  average  audience.  Two  reels. — 
E.  W.  McClelland,  Rex  theatre,  Gilman 
City,  Mo. — Small  town  patronage. 

Vneasy  Peet  (Educational),  with  Lloyd 
Hamilton. — I don’t  like  to  hurt  anyone’s 
feelings,  but  Ham,  you  are  not  funny. 
Please  change  that  simpering  walk  and  va- 
cant face  and  to  make  it  worse  (or  better). 
There  was  200  feet  short  on  last  reel.  Two 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Can. — General  patron- 
age. 

Au  Unreal  News  Reel  (Fox),  a Sunshine 
comedy. — All  the  rotten  things  that  have 
been  said  about  this  comedy  are  really  true. 
Two  reels. — Geo.  H.  Koch,  Perkins  theatre, 
Holton,  Kan. — Small  town  patronage. 

Roaring  Bions  on  a Steamship  (Fox). — A 
genuine  knockout.  More  thrills  and  more 
laughs  than  in  the  entire  seven  reels  of 
the  much  talked  of  “Safety  Last.”  Wish 
all  comedies  could  be  as  good  as  this  and 
“Over  the  Fence.”  We  wouldn’t  have  to 
worry  about  groups  and  blocks  of  feature 
pictures.  Two  reels. — A.  L.  Middleton, 
Grand  theatre,  DeQueen,  Ark. 

Smile,  Please  (Pathe),  with  Harry  Lang- 
don. — Ran  this  with  Harold  Lloyd  in 
“Grandma’s  Boy”  and  it  made  a dandy  pro- 
gram. If  all  the  Langdon  comedies  hold  up 
to  this  I am  not  sorry  that  I bought  them, 
if  I did  have  to  pay  above  the  average. 
Two  reels. — A.  L.  Veatch,  Princess  theatre, 
Morganfield,  Ky. — Small  town  patronage. 

Step  Lively  Please  (Fox). — This  is  areal 
good  comedy,  if  you  want  to  laugh.  Two 
reels. — Matte  Mlchilis,  Liberty  theatre, 
Bucknell,  la. 

The  Tailor  (Fox),  with  A1  St.  John. — 
Fair  comedy.  Cost  more  but  not  nearly  so 
good  as  many  of  the  Fox  Sunshines.  Two 
reels. — A.  L.  Middleton,  Grand  theatre,  De- 
Queen,  Ark. 

Tire  Trouble  (Pathe),  with  Our  Gang. — 
Baby  Farina  carries  off  honors  in  this  one. 
The  slow  motion  finish  is  the  best  I have 
ever  seen.  I could  hear  my  audience  laugh- 
ing all  the  way  home.  Two  reels. — H.  M. 
Retz,  Strand  theatre.  Lament,  la. — Small 
town  patronage. 

Wet  and  Weary  (Fox),  with  Clyde  Cook. 
— Fair  only.  A lot  of  old  stuff  and  a little 
new.  Two  reels. — A.  L.  Middletown,  Grand 
theatre,  DeQueen,  Ark. 

Where  There’s  a Will  (Fox),  with  A1  St. 
John. — If  these  Fox  comedies  get  any  bet- 
ter, will  be  forced  to  buy  new  seats.  This 
comedy  will  make  ’em  all  laugh.  Two  reels. 
— S.  G.  Fry,  Star  theatre,  Omaha,  Tex. — 
Small  town  patronage. 

Wide  Open  (Educational)  with  a special 
cast.- — These  comedies  are  the  cream  of  the 
comedy  field  and  are  worth  the  money  that 
they  ask  for  them. — M.  G.  Kirkman,  Strand 
theatre,  Hays,  Kan. 

Yankee  Spirit  (Educational),  with  Ben 
Alexander. — A real  juvenile  comedy.  Kept 
the  audience  screaming  with  laughter.  Two 
reels. — Gus  Cook,  Crystal  theatre,  Dundee, 
111. 


CLASSIFIED  . 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00 


THEATRE  WANTED 

WANTED  TO  BUY  OR  LEASE,  a motion 
picture  theatre  in  a town  of  not  less  than  5,000 
population  and  not  smaller  than  500  seats.  Pref- 
erably in  the  following  states : Illinois  (not  Chi- 
cago), Wisconsin,  Michigan  and  Minnesota.  Ad- 
dress, W.  B.,  Exhibitors  Herald. 


THEATRE  MANAGER  AVAILABLE 

WANTED:  Management  of  theatre.  Will  buy 
interest  in  same.  Just  sold  my  theatre  here. 
Twelve  years  experience.  Open  to  propositions. 
Address,  E.  S.  Perkins,  Casey,  111. 
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FIST  BLOW  MAY 
COST  THEATRE 
OWNER  $1,500 

Usher  Alleged  to  Have  Struek 
Theatre  Patron 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  June  10.— A fist 
blow  alleged  to  have  been  delivered  by  an 
usher  resulted  in  a $1,500  judgment 
against  the  Missouri  theatre  in  Circuit 
Judge  Moses  N.  Hartnian’s  court.  The 
verdict  was  in  favor  of  Lloyd  P.  Maritz. 

Maritz  visited  the  Missouri  with  his 
wife  and  a party  of  friends  on  September 
4,  1921.  The  orchestra  was  playing  the 
overture,  and  in  accordance  with  a rule 
of  the  theatre  patrons  are  not  permitted 
to  take  seats  at  that  time.  Maritz  never- 
theless attempted  to  take  possession  of  a 
vacant  seat. 

An  argument  with  the  usher  resulted 
and  Maritz  was  ejected  from  the  theatre. 
He  alleged  that  the  usher  struck  him. 
The  jury  gave  him  $1,000  actual  and  $500 
punitive  damages.  The  theatre  probably 
will  appeal  the  case. 

* * * 

Steve  Makewski,  12  years  old,  went  to 
sleep  in  the  Knickerbocker  theatre,  3145 
Park  avenue,  one  night  last  week  and 
when  he  awoke  the  place  was  dark  and 
locked  for  the  night.  There  was  a dim 
light  burning  in  the  deserted  office.  To  it 
Steve  made  his  way.  There  he  was 
tempted.  On  a shelf  was  a roll  of  2,000 
tickets  to  the  show  valued  at  17  cents 
each.  Steve  took  the  tickets  and  slipped 
out  a side  door  which  unlocked  from  the 
inside. 

The  manager  guessed  that  the  tickets 
would  obtain  considerable  circulation  in 
the  neighborhood,  so  he  instructed  his 
doormen  to  be  on  the  lookout  for  them. 
Sure  enough,  13-year-old  Ivan  Boruecque 
walked  up  to  the  doorman  and  tendered 
a ticket  not  purchased  at  the  box  office. 
He  was  arrested  and  told  all.  His  friend 
Steve  had  given  him  the  ticket.  When 
arrested  Steve  revealed  the  hiding  place 
of  most  of  the  tickets.  All  but  a few 
were  recovered. 

* * * 

Voters  of  Sterling,  111.,  on  June  3 will 
decide  the  question  of  whether  the  town 
shall  enjoy  Sunday  shows.  Recently  1,800 
residents  of  Sterling  signed  petitions  ask- 
ing the  city  council  to  license  Sunday 
films  and  specified  that  unless  the  coun- 
cilmen  saw  fit  to  pass  the  necessary  ordi- 
nances the  matter  should  be  presented  at 
the  next  election.  By  a vote  of  three  to 
two  the  aldermen  chose  the  latter  course. 
♦ * ♦ 

William  F.  Canavan  of  St.  Louis  was 
re-elected  president  of  the  International 
Alliance  of  Theatrical  Stage  Employes 
and  Moving  Picture  Operators  at  the  na- 
tional convention  held  in  Cincinnati. 

* * * 

A.  B.  Cantwell  is  now  the  sole  proprie- 
tor of  the  Cantwell  theatre,  Bucklin,  Mo., 
having  purchased  the  interest  of  his  part- 
ner, E.  D.  Wiggins. 


Charles  Writes 
Himself  a Check 

As  treasurer  of  the  Rothacker 
Film  Company  of  Chicago,  it  is  the 
job  of  Charles  E.  Pain,  Jr.,  to  write 
a $50  check  whenever  a member 
of  the  Chicago  organization  books 
Old  Doc  Stork’s  specialty  act.  ($125 
for  twins,  $300  for  triplets  and  on 
up  the  scale.) 

In  writing  out  one  baby  bonus 
check  this  week.  Pain,  Jr.,  in  his  ex- 
citement, almost  let  his  fingers  slip 
for  a couple  of  OO’s. 

“His  name  is  Charles  E.  Pain, 
III,”  reported  Pain,  Jr.,  in  a lucid 
moment. 

Charles  E.  Pain,  Sr.,  is  attorney 
for  the  Rothacker  Enterprises  and  a 
member  of  the  board  of  directors  of 
the  Selznick  Distributing  Corpora- 
tion. 


Blow  Open  Theatre 

Safe;  Get  $3,000 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  June  10.— Three 
men  blew  open  the  safe  of  the  Twelfth 
Street  theatre,  down  town  film  house, 
about  5 o’clock  Monday  morning  and  es- 
caped with  about  $3,000,  the  receipts  of 
Saturday  and  Sunday.  Of  the  loss,  $2,000 
was  covered  by  insurance,  according  to 
E.  C.  Christmann,  manager. 

William  Pigler,  negro  janitor,  was  met 
at  the  front  door  when  he  went  out  to 
sweep  the  sidewalk.  Threatened  with  re- 
volvers, he  was  conducted  to  the  mezza- 
nine floor,  where  he  was  tied,  gagged  and 
blindfolded.  The  bandits  forced  the  office 
door  of  the  theatre  and  dragged  out  the 
safe.  Unable  to  break  the  safe  by  pound- 
ing, they  blew  it  open. 

* * * 

Frank  L.  Newman  gave  his  patrons  an 
unusual  and  agreeable  surprise  at  his 
Newman  theatre,  Kansas  City,  last  week. 
Each  year  the  annual  birthday  review  of 
the  Newman  is  expectantly  awaited,  as 
the  event  rivals  any  large  musical  com- 
edy production. 

Announcing  the  review,  which  will  be 
next  week,  in  the  usual  method  of  adver- 
tising or  on  the  screen,  apparently  became 
too  monotonous  for  Milton  H.  Feld,  man- 
aging director.  At  the  completion  of  the 
news  reel,  the  orchestra,  with  vim  and 
“pep,”  starts  upon  the  tune  of  “Where  the 
Lazy  Daisies  Grow,”  while  words,  com- 
posed by  Mr.  Feld,  which  tell  in  a unique 
and  original  manner  of  the  cast  and  other 
features  of  the  review,  are  flashed,  verse 
at  a time,  upon  the  screen,  a singer  ap- 
pearing from  the  orchestra  pit  to  sing  the 
words. 

* * * 

Several  Kansas  City  exchanges  may  re- 
sort to  charging  for  trailers  unless  they 
are  returned  more  promptly  by  exhibitors. 


ADMISSIONS  TO 
BE  DECREASED 
IN  INDIANAPOLIS 

Aetwn  Follows  Signing  of  Nezv 
Tax  Reduction  Bill 

(Special  to  Exhibitors  Herald) 

INDIANAPOLIS,  June  10. — The  ac- 
tion of  President  Coo'lidge  in  signing  the 
tax  law  recently  passed  by  Congress  will 
cause  a reduction  in  prices  of  many  local 
theatres,  both  legitimate  and  motion  pic- 
ture. Several  local  theatres  never  raised 
prices  when  the  law  went  into  effect,  pay- 
ing the  tax  themselves.  Others  split  the 
difference,  on  seats  where  the  cost  was 
50  cents  or  more,  the  tax  was  added,  and 
on  seats  less  in  price  the  management  as- 
sumed the  tax. 

Charles  M.  Olson,  president  of  the  Cen- 
tral Amusement  Company  here,  said  the 
new  law  will  mean  a reduction  in  the 
price  of  admissions  at  the  Apollo  and  Ohio 
theatres,  but  will  not  affect  prices  at  the 
Lyric,  where  the  tax  always  has  been  paid 
by  the  theatre  company.  The  reduction 
in  seat  costs  is  not  expected  to  have  any 
effect  toward  boosting  business,  theatre 
managers  believe. 

^ ^ 

“Commercialized  amusements”  — espe- 
cially Sunday  movies,  are  condemned  in  a 
report  of  a committee  on  religion  and  re- 
form to  the  General  Assembly  of  the 
United  Presbyterian  churches  in  Rich- 
mond, Ind. 

Since  the  first  of  the  year,  church  work- 
ers and  professional  reformers  have  been 
extremely  active  in  Indiana  against  the 
theatre  being  open  on  Sunday.  In  Ko- 
komo, Richmond  and  other  smaller  cities 
of  the  state  ineffectual  action  has  been 
taken  by  these  reformers  to  close  the 
playhouses. 

* * * 

Albert  F.  Spurgeon  of  Columbus,  Ind., 
for  some  time  the  manager  of  a motion 
picture  show  at  Mentone,  Ind.,  has  made 
good  on  a number  of  bad  checks  which 
he  passed  on  merchants  at  Warsaw,  Ind. 
Half  a dozen  or  more  checks  on  a Hunt- 
ington, Ind.,  bank  proved  worthless,  ac- 
cording to  police  officials. 

Spurgeon  was  permitted  to  make  the 
checks  good  and  escape  prosecution. 
Spurgeon  has  just  sold  his  motion  picture 
show  at  Mentone  to  Ervin  Wyland  and 
Perry  Easterday,  both  of  Warsaw,  and 
will  come  to  Indianapolis,  he  said. 

* * * 

Augustus  Phillips,  motion  picture  actor, 
and  his  son  Charles,  are  visiting  in  Rens- 
selaer, Ind.,  the  former  Phillips  home. 
The  pair  are  en  route  from  California  to 
New  York  City.  Mrs.  Phillips,  known 
to  the  screen  as  Mildred  Mannering,  re- 
mained in  California  to  complete  a picture 
and  will  join  her  husband  and  son  in  a 
few  weeks. 
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Ross  Garver  has  formed  a new  eompany 
at  Terre  Haute,  Ind.,  and  will  take  over  the 
management  of  the  Indiana  and  Liberty  the- 
atres in  that  town.  The  Indiana  theatre  is 
known  as  one  of  the  finest,  if  not  the  finest, 
motion  picture  house  in  the  state.  Garver 
is  well  known  in  exhibitorial  circles,  having 
been  manager  of  the  Hippodrome  theatre 
for  seven  years.  In  addition  to  this  he  has 
held  other  managerial  positions  on  the  Or- 
pheum  circuit. 

* * 

N.  J.  Blomberg  has  closed  his  Palace  the- 
atre, Racine,  Wis.,  for  the  summer,  but  will 
run  the  Rialto  all  summer.  He  plans  to 
reopen  the  Palace  in  August. 

* * * 

Harry  Hiersteiner,  of  the  Family  the- 
atre, Davenport,  la.,  is  the  proud  father  of 
a seven  pound  baby  girl,  making  a welcome 
addition  to  his  family  of  two  sons. 

* * * 

W.  C.  Banford,  former  district  supervisor 
for  Goldwyn,  has  been  installed  as  the  resi- 
dent manager  for  Metro-Goldwyn  at  Des 
Moines,  la.,  succeeding  B.  E.  Reingold,  who 
has  not  yet  announced  his  further  plans. 

* * * 

Floyd  Lewis,  district  supervisor  for  Asso- 
ciated Exhibitors,  has  been  in  Des  Moines, 
la.,  conferring  with  E.  J.  Lipsom. 

* * * 

A.  H.  Blank  is  closing  the  Capitol  at  Des 
Moines  for  the  summer.  A.  J.  Stolte,  man- 
ager of  the  theatre,  is  going  to  Davenport, 
la.,  for  the  summer  to  supervise  the  Daven- 
port, la.,  and  Rock  Island,  111.,  houses  of 
A.  H.  Blank  Enterprises. 

* * * 

C.  J.  Gregory,  former  resident  manager 
for  Goldwyn  at  Minneapolis,  has  been  ap- 
pointed special  representative  for  Metro- 
Goldwyn.  He  will  work  out  of  the  St.  Louis 
office. 

ik  * * 

C.  E.  Maberry,  district  supervisor  for 
Hodkinson,  is  in  Kansas  City  and  St.  Louis 
conferring  with  the  branch  managers  in  the 
two  offices. 

* * * 

Will  Baker,  Illinois  representative  for 
Hodkinson,  is  on  the  sick  list.  Despite  doc- 
tor’s orders,  however,  he  is  continuing  to 
cover  his  territory. 

* * * 

J.  A.  SxEiNSON,  Vitagraph  Chicago  mana- 
ger, went  to  Des  Moines  the  first  of  the 
week  and  returned  Saturday. 

* * * 

G.  W.  Taif,  assistant  Chicago  manager 
for  Vitagraph,  is  out  on  the  road  this  week, 
working  out  of  Peoria. 

* * * 

1.  Maynard  Schwartz  is  leaving  June  27 
for  Hollywood  where  he  will  attend  the 
convention  of  Educational  managers. 
Schwartz’s  hard  working  crew  went  over 
the  top  one  hundred  per  cent  in  the  recent 
big  drive  for  business  with  the  resulting 
trip  for  their  manager. 

* * * 

Educational’s  sales  force  is  hard  at 
work  lining  up  bookings  for  their  special 
summer  two-reeler,  “The  Chase.” 

* * * 

Manager  Harry  Lorch,  of  Hodkinson, 
announces  that  Aaron  Jones  of  Jones,  Lin- 
ick  & Schaeffer,  has  booked  the  Christie 
feature  thrill  comedy  “Hold  Your  Breath,” 
being  distributed  by  Hodkinson,  into  the 
Orpheum  for  an  indefinite  run  to  follow 
“Chechahcos.”  Lorch  is  in  receipt  of  many 
telegrams  describing  “Hold  Your  Breath” 


as  one  of  the  biggest  B.  O.  sensations  of  the 
year. 

* * 

The  Educational  office  announces  that 
Lloyd  Hamilton  is  expected  in  town  any 
day  now. 

* * * 

Jack  Edwards,  Universal  exploiteer,  has 
been  up  at  the  Elite  theatre,  Waukegan,  111., 
arranging  advance  exploitation  for  “The 
Signal  Tower”  which  opened  at  that  house 
June  9.  Jack  says  that  is  the  first  theatre 
showing  of  the  picture.  Incidentally,  Ed- 
wards put  over  a whale  of  a national  tie-up 
with  the  railroads  in  Qeveland  as  advance 
exploitation  for  the  same  picture. 

* * * 

The  Randolph  theatre  is  to  get  the  Chi- 
cago first  run  of  the  Jack  Dempsey-Univer- 
sal pictures  which  will  go  into  that  house 
June  16. 

* * * 

Jack  Edwards  recently  put  over  an  ex- 
ploitation campaign  for  “The  Hunchback  of 
Notre  Dame”  at  the  Gary  theatre,  Gary,  111. 
* * * 

F.  A.  Flader,  general  manager  of  Uni- 
versal’s theatre,  stopped  off  in  Chicago  for 
a few  days  following  the  purchase  and  open- 
ing of  a new  theatre  in  Detroit. 

+ 

The  board  of  directors  of  the  Illinois  M. 
P.  T.  O.  will  hold  their  first  meeting  since 
the  convention  at  the  Hotel  Jefferson,  Peo- 
ria, Friday,  June  13,  at  two  o’clock.  This 
meeting  will  undoubtedly  be  of  importance 
in  determining  the  policies  of  the  organi- 
zation for  the  year. 

* * * 

Bill  Sweeney,  office  manager  for  the  Illi- 
nois M.  P.  T.  O.  and  the  Chicago  Exhibit- 
tors  Association,  says  that  exhibitors  are  re- 
porting slack  business,  and,  according  to 
Bill,  they  have  every  right  to  expect  good 
business  with  the  weather  as  cool  as  it  is, 
* * * 

A.  H.  Blank  Enterprises  will  take  over 
the  booking  for  the  Rosenfeld-Hopp  the- 
atres in  Rock  Island,  effective  August  1. 
These  theatres  are  the  Fort  Armstrong, 
the  Spencer  Square  and  the  Majestic. 
They  will  be  booked  in  conjunction  with 
the  A.  H.  Blank-Davenport  houses. 

* * 

Nate  Chapman,  of  the  Rialto  theatre, 
Iowa  City,  la.,  has  fully  recovered  from  his 
recent  illness. 

* * * 

William  Barge  and  M.  Whitmoyer  were 
added  to  Universal’s  sales  staff  last  week. 
Both  have  country  territory. 

* * * 

Jack  Edwards,  Universal  exploiteer,  had 
his  airplane  drop  3,500  cards  announcing  the 
“Fight  and  Win”  series  of  Dempsey-Uni- 
versal films  and  a pair  of  boxing  gloves, 
while  flying  over  the  arena  at  Michigan 
City  during  the  recent  Carpentier-Gib- 
bons  go. 

* * * 

Paramount  has  decided  to  release  its  first- 
run  pictures  to  the  theatres  on  the  North 
and  South  sides  of  the  city  simultaneously 
hereafter.  The  practice  was  to  release  them 
one  week  later  on  the  South  side. 

* * * 

Joseph  Kellar  has  been  appointed  special 
salesman  to  handle  “The  Hunchback  of  No- 
tre Dame”  in  the  Chicago  exchange  terri- 
tory for  Universal. 

* * * 

New  Chicago  Manager 

We  have  a new  manager  in  Chicago. 
Jack  Stuart,  formerly  with  Goldwyn-Cos- 
mopolitan  at  Cincinnati,  has  been  appointed 
Selznick  exchange  manager,  succeeding 


Harry  Willard  who  resigned  June  1 to  de- 
vote his  entire  time  to  his  manufacturing 
plant  and  his  theatre  interests. 

^ * 

Emil  Stern,  general  manager  of  Lubliner 
& Trinz,  is  reported  doing  nicely  in  Califor- 
nia, where  he  went  two  weeks  ago,  follow- 
ing a nervous  breakdown. 

* * ♦ 

Wedding  bells  will  ring  out  for  Tommie 
Gilliam  and  Dorothy  Reinecker,  both  from 
the  First  National  exchange,  on  June  14. 
Miss  Reinecker  has  been  stenographer  for 
Mr.  White,  office  manager  for  several  years, 
and  Tom  is  one  of  our  best  known  salesmen, 
* * 

The  Saperstein  Brothers  have  become  in- 
corporated into  the  Saperstein  Bros.  Inc. 

* sK  * 

It  is  reported  that  Jones,  Linick  & Schae- 
fer will  pay  an  annual  rental  of  $100,000  for 
the  new  Diversey  theatre,  now  being  built 
at  Broadway,  Clark  and  Diversey  boulevard. 
The  rental  will  be  $110,000  for  the  next 
five  years  and  $120,000  a year  for  the  fol- 
lowing five  years.  The  west  wall  of  the 
building  is  nearly  up. 

* 

Jack  Edwards  of  Universal  and  Jimmie 
Ashcraft  of  the  “America”  film  are  running 
a race  to  see  in  how  many  institutions 
around  Chicago  they  can  show  “The  Hunch- 
back” and  the  D.  W.  Griffith  film.  Ashcraft 
gave  the  orphans  of  St.  Mary’s  orphanage  a 
first  class  show  with  a ten-piece  orchestra 
a week  ago  and  has  shown  the  picture  at 
several  other  homes.  The  Old  Ladies  home 
also  saw  “The  Hunchback”  last  week. 

* * ♦ 

Charles  J.  Schaefr,  of  the  Garfield  the- 
atre, is  a grandfather  for  the  second  time. 
A seven-pound  boy  was  born  to  his  daugh- 
ter last  Saturday. 

* * * 

W.  M.  Robinson  has  been  appointed  sales- 
man in  the  Northern  Illinois  territory  by 
Manager  Harris  of  Associated  Exhibitors. 
* * 

M.  S.  Marks,  proprietor  of  the  Broad- 
way-Strand  theatre,  is  the  happy  father  of 
a baby  girl,  which  arrived  on  Tuesday. 

* * * 

A.  W.  Carrick  now  has  charge  of  the 
“double  I”  territory  for  Associated  Exhibit- 
ors, having  been  appointed  to  succeed 
Harry  Gramp  who  was  ordered  to  take  a 
vacation  by  his  physician. 

* * * 

Joe  Trinz,  Harry  Lubliner,  Sam  Trinz 
and  Sam  Saxe  left  on  Tuesday  of  last  week 
to  inspect  the  new  Eastman  theatre  at  Ro- 
chester, N.  Y.,  after  going  over  a bushel 
of  plans  of  the  Rochester  house.  They  will 
incorporate  many  of  the  Eastman’s  features 
in  their  new  Logan  Square  theatre,  which 
will  be  a 3,000  seat  house  with  all  the  seats 
on  one  floor.  It  will  cost  in  the  neighbor- 
hood of  $1,800,000,  it  is  said.  The  Sawyer 
Amusement  Company  is  building  it. 

* * * 

W.  A.  Rosenfield,  mayor  of  Rock 
Island  and  interested  in  several  theatres 
with  Joseph  Hopp,  is  in  the  contest  for 
the  Republican  nomination  for  congress, 
to  succeed  Congressman  W.  J.  Graham. 

:*s  * jH 

Joseph  Hopp  staged  a wedding  ceremony 
for  the  main  attraction  at  the  Fort  Arm- 
strong theatre.  Rock  Island,  last  Wed- 

nesday, June  4,  but  the  Ministerial  as- 
sociation protested  and  it  had  to  be  per- 
formed outside  the  theatre.  The  happy 
couple  received  the  congratulations  of 
the  audience,  .however,  after  the  cere- 
mony. Miss  Lillian  Watts  and  Robert 
Norton  were  the  participants  in  the  wed- 
ding. 

* :|C 

Sam  Gorelick,  former  booker,  F.  B.  O., 
has  been  promoted  to  the  position  held 
by  John  Dromey,  who  resigned  to  go 
with  Balaban  & Katz  Mid-West  Booking 
Co.  Walter  Brown  is  now  booker. 
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Save! 


The  900-watt  Na- 
tional Mazda  Mo- 
tion Picture  Lamp 
can  be  used  in  any 
projection  machine 
made  in  the  United 
States. 


With  the  National  MAZDA 
Motion  Picture  Lamp 


The  dollar  saved  in  operation  is  more  important  year 
in  and  year  out  than  the  dollar  earned  in  admission. 

jMan}"  houses  are  making  surprising  savings  with  the 
National  Mazda  Motion  Picture  lamp.  In  the  proper  ap- 
paratus, it  permits  definite  control  of  the  light  source, 
giving'  better  results  with  far  less  current  consumption. 
Depending  on  conditions,  it  cuts  25%  to  75%  ofif  the  cost 
of  current  for  projection. 

In  addition,  this  lamp  provides  perfect  screen  illum- 
ination and  uniform  distribution  of  light.  The  light  source 
is  steady — no  flicker.  Eye-strain  is  eliminated.  The  Na- 
tional Mazda  IMotion  Picture  Lamp  dissipates  less  heat  in 
the  projection  room — gives  ofif  no  fumes,  and  thus  permits 
more  healthful  working  conditions. 

Changing  over  to  National  Mazda  Motion  Picture 
Lamps  is  simple  and  inexpensive.  Fill  in  the  coupon.  Mail 
it  to  us.  We  will  tell  you  just  how  to  make  the  change  and 
what  savings  you  can  expect. 

National  Lamp  Works 

of  General  Electric  Co. 

Nela  Park,  Cleveland 


NATIONAL 


MAZDA  LAMPS 

A GENERAL  ELECTRIC  PRODUCT 


......................fill  out— tear  off— mail— 

National  Lamp  Works  of  General  Electric  Company,  Nela  Park,  Cleveland 

Please  send  me  your  recommendations  for  the  installation  of  National  Mazda  Motion  Picture  Lamps  in  my  theatre.  My 
present  equipment  is  as  follow's  : 


lAC. 


Name  of  Projection  Machine  now  used Electric  Service  |]3(3  Voltsf 

Amperes  used  to  operate  arc  lamp 

Type  of  control  apparatus Focus  and  size  of  projection  lens.... 

Length  of  throw' Width  of  picture 

Name  of  Theatre Name  of  owner 

Street  address  City  State  . 

I am  also  interested  in:  □ Sign  or  Marquee  Lighting.  □ Interior  Lighting.  DDecorative  Lighting. 


.Volts) Cycles. 
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CRANE-EQUIPPED  TOILET  ROOM  IN  THE  WORLD  THEATRE,  OMAHA 


BUILDING  APPRECIATION  IN  YOUR  PATRONS 

I nstallations  of  Crane  plumbing  and  heat-  which  results  also  in  lower  upkeep  costs, 
ing  materials  are  today  demonstrating  The  beauty  of  the  visible  units  adapts 
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A WELL-PRESENTED  pro- 
gram-agreeable surround- 


each  is  built  to  those  high  stand- 
ards of  design,  quality  and 


ings— a comfortable  H-W  chair,  workmanship  which,  for  98 
Your  patrons  sure  are  “sittin’  years,  have  characterized  Hey- 
pretty  ” — and  so  are  you  ! wood-Wakefield  seating  equip- 
The  five  representative  H-W  ment. 

Theater  chairs  shown  here  are  At  your  request  — and  without 
but  suggestions  of  the  ten  times  cost  or  obligation  to  you  — any 
greater  selection  the  complete  H-W  warehouse  will  send  its 
H-W  line  permits.  There’s  an  Theater  expert  to  help  solve 
H-W  chair  adapted  to  any  dec-  your  seating  problems.  Take  ad- 
orative  scheme  you  plan.  And  vantage  of  this  valuable  service. 
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Principles  and  Methods  Governing 
Better  Theatre  Lighting 

By  COLBY  HARRIMAN 

Technical  Director,  Theatre  Department,  Famous  Players-Lasky  Corporation 


During  the  last  decade  theatre  light- 
ing has  experienced  a more  rapid 
development  than  stage  lighting.  This 
transition  is  probably  more  apparent,  ow- 
ing to  the  fact  that  the  general  principles 
affecting  the  illumination  of  the  theatre 
have  been  basically  altered,  the  entire 
system  having  been  changed,  resulting 
in  the  adoption  of  illuminating  methods 
of  marked  improvement.  Perhaps  this 
radical  departure  may  be  attributed  to 
the  growing  appreciation  on  the  part 
of  theatre  architects  and  owners,  that 
the  force  called  light,  which  had  been 
used  at  random  in  theatres,  was  an  ele- 
ment at  their  com- 
mand, to  be  used  by 
them  in  creating  a 
satisfactory  atmos- 
phere— one  of  quality, 
in  many  cases  of  su- 
periority to  the  com- 
petitors, and  not 
merely  a modern  con- 
venience to  be  used  in 
a meaningless  man- 
ner.  ^ :i{ 

It  is  well  within  the 
remembrance  of  most 
theatrical  folk,  when 
the  general  auditor- 
ium lighting  was  strict 
illumination,  when 
glaring  colorless  lights 
were  found  in  all  sec- 
tions of  the  house. 

During  the  intermis- 
sion or  other  periods 
the  ho«se  lights  usu- 
ally flared  up  only  to 
be  quickly  dimmed  or 
abruptly  cut.  There 
was  no  general  at- 
tempt to  secure  a har- 
monious effect  in  the 
various  sections  of 
the  theatre  by  the  correct  distribution  of 
light,  or  to  use  attendant  color  combina- 
tions, except  on  the  stage.  To  secure  il- 
lumination was  the  dominant  idea. 

The  compelling  factor  in  the  educa- 
tion of  the  theatre  owner  of  the  proper 
use  of  light  has  been  the  better  motion 
picture  theatre.  When  pictures  became 
a popular  form  of  recreation,  it  was  noted 
that  exhibitors  began  to  take  steps  to 
beautify  their  theatres  in  a manner  which 
was  unknown  in  the  legitimate  or  dra- 
matic houses,  and  we  might  trace  this 
worthy  attempt  to  the  inspiration  re- 
ceived from  beautiful  coloring  and  light- 
ing effects  found  even  in  the  early  mo- 
tion picture  features,  coupling  this  with 


the  desire  to  attract  people  with  some 
force  which  was  as  varied  in  its  manipu- 
lation as  the  scenes  in  the  pictures  being 
projected. 

* * * 

In  the  legitimate  theatres  there  was 
practically  no  need  for  a lighting  scheme 
which  would  synchronize  with  the  at- 
traction being  offered,  but  the  necessity 
of  linking  the  picture  presentation  to  the 
theatre  so  that  the  patrons  would  become 
a part  of  the  general  atmosphere  which 
radiated  from  the  screen,  made  it  neces- 
sary to  clothe  the  house  in  an  artistic 
garb,  so  that  the  illusion  would  not  be 


lost.  Beautifying  effects  of  the  theatres 
resulted  as  we  all  know,  in  the  develop- 
ment of  a type  of  theatres  which  became 
veritable  palaces  for  a form  of  recreation 
and  entertainment,  which  has  at  present 
no  equal,  as  the  motion  picture  theatre 
has  enjoyed  more  consistent  and  consec- 
utive patronage  than  any  other  form  of 
amusement  the  modern-  world  has  ever 
known. 

If  it  is  my  good  fortune  to  come  in 
personal  contact  with  theatres  of  all 
types;  from  the  super-motion  picture 
palace  in  the  various  metropolitan  cen- 
ters, to  the  smallest  type  of  theatre  in 
the  towns  and  villages;  and  I have  found 
that  in  my  observation  of  the  theatres 


throughout  the  country,  there  is  an  eag- 
erness on  the  part  of  exhibitors  or  man- 
agers to  develop  their  theatre  lighting 
in  such  a manner  as  to  gain  the  highest 
artistic  development  their  finances  may 
permit.  Consequently  it  is  the  purpose 
of  this  little  article  to  be  in  the  nature  of 
a technical  review  stating  some  of  the 
principles  upon  which  correct  lighting 
is  based  as  relates  to  the  better  motion 
picture  theatre. 

^ ^ 5i« 

It  is  possible  for  us  to  arrive  at  which 
is  known,  as  a standardization  program 
of  theatre  lighting  which  functions  artis- 
tically and  economi- 
cally, but,  like  medi- 
cine, it  does  not  help 
the  theatre  correct  its 
ills  unless  properly 
administered  in  such 
quantities  as  to  affect 
the  particular  theatre 
treated.  We  all  dream 
of  the  ideal  theatre, 
and  it  is  only  by  a 
combination  of  the 
best  ideas  we  find  in 
the  houses  of  others, 
that  this  ideal  of  ours 
can  be  realized.  We 
have  often  noticed 
that  one  part  of  the 
house  is  corroct  in  its 
illumination  while  an- 
other part  lacks 
proper  treatment,  so 
let  us  take  a little 
trip  through  what  we 
might  term,  the  ideal 
theatre,  which  we 
trust  is  your  theatre, 
and  generally  analyze 
its  various  sections  so 
that  the  most  artistic 
results  may  be  ob- 
tained through  effec- 
tive and  economical  lighting. 

There  are  certain  principles  relative  to 
theatre  illumination  which  should  be  rec- 
ognized by  the  manager  of  the  better 
motion  picture  theatre.  In  fact,  these  prin- 
ciples should  be  considered  by  the  archi- 
tect and  theatre  owner,  but  too  often  we 
find  that  thousands  of  dollars  have  been 
expended  in  the  installation  of  an  inad- 
equate lighting  system  which  has  made 
an  expenditure  of  similar  proportions 
necessary  to  correct  the  initial  installa- 
tion, in  order  that  it  might  prove  ser- 
viceable and  practical,  and  render  a rea- 
sonable return  in  securing  full  value  with 


Fig.  I.—DIAGRAM  OF  THE  HUMAN  EYE.  O — Rays  of  light  coming  from  object  pass 

through  watery  substance  W. 

From  W rays  pass  through  the  pupil  P,  the  lens  L,  and  strike  the  retina  R,  upon  which  image 
is  formed  and  #cmimunicated  to  the  brain. 

I is  the  iris,  the  colored  part  of  the  eye  which  has  the  power  of  expanding  or  contracting,  thus 
adjusting  quantity  of  light  which  is  to  reach  retina. 

The  lens,  L,  is  also  capable  of  adjustment,  but  it  only  acts  to  focus  the  rays  of  light  upon 

the  retina,  R. 
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the  equipment  primarily  installed. 
* * * 


We  may  compare  the  theatre  to  a tun- 
nel— outside  daylight  or  brilliant  illum- 
ination: as  one  enters,  the  intensity  of 
the  light  gradually  diminishes  until  the 
body  of  the  tunnel,  like  the  auditorium, 
is  reached,  where  the  low  candle  foot 
illumination  dominates.  The  change  has 
been  gradual  and  is  not  only  advantage- 
ous in  the  matter  of  theatre  traffic,  but 
necessary  for  the  comfort  of  the  patrons. 
It  is  much  easier  for  patrons  to  find  seats 
when  entering  a theatre  which  does  not 
cause  temporary  blindness  owing  to  the 
sharp  contrast  between  light  and  dark- 
ness. The  subject  of  eye  strain  which 


FIG  II.-EXAMPLE  OF  REGULAR  RE- 
FLECTION. The  impinging  and  re- 
Hective  rays  cdways  n^e  the  same 
angle,  but  on  opposite  sides  of  the  per- 
pendicular. 


is  often  overworked  and  carelessly_  prated 
about,  becomes  a vital  matter  this 
instance.  It  is  possible  to  make  or  break 
the  good  will  of  a patron  by  such  a little 
thing  as  the  lack  of  proper  graduation  of 
light,  so  let  me  state  briefly  some  of  the 
vital  principles  which  should  be  consid- 

First  is  the  principle  of  vision.  In  Fig- 
ure I you  will  note  a rough  diagrani  of 
the  cross  section  of  the  hurnan  eye.  i he 
eve  re‘=embles  the  construction  of  a cam- 
era. The  pupil  and  lens  adjust  thein- 
selves  relative  to  the  reception  of  light 
onto  the  photographic  or  sensitized  base, 
which  is  called  the  retina,  in  the  same 
manner  as  emulated  by  its  ^ mechanical 
counterpart,  the  camera.  With  younger 
people  the  action  of  the  pupil  and  lens 
is  rapid,  and  they  do  not  experience  the 
trouble  in  adjusting  the  eye  to  the  dif- 
ferent conditions  of  light  as  older  people 
or  adults  experience.  With  advancing 
age  it  requires  more  time  for  the  pupil 
to  dilate  sufficiently  to  eliminate  the 
eye  strain  which  would  be  prevalent  un- 
less the  intensity  was  properly  graded. 
The  pupil  of  the  eye  always  adjusts  it- 
self to  such  a size  or  opening  as  will  ad- 
mit a comfortable  quantity  of  light  to 
reach  the  retina. 


If  there  is  not  sufficient  light  there 
will  be  considerable  straining  to  enlarge 
the  opening  beyond  its  normal  limit,  and 
the  same  strain  will  be  present  if  the  op- 
posite condition  dominates.  If  there  are 
two  conflicting  conditions  such  as  a 
bright  light  in  the  line  of  vision  or  in 
contrast  w’ith  deep  shadows  or  a dim* 
and  darkened  area  not  sufficiently  illuni- 
inated,  the  adjustment  of  the  pupil  will 
be  to  such  extent  as  the  limit  of  light 
the  eye  can  comfortably  endure.  This  is 
the  reason  that  it  is  impossible  to  see 
beyond  a bright  light.  Whereupon  a 
moral  is  pointed  relative  to  theatre  illum- 
ination that  the  average  illumination  of 
a certain  number  of  foot  candles  if  made 
up  of  some  very  high  and  low  intensities, 
has  a meaning  altogether  different  from 
that  usually  given  it.  The  high  lights  in 
spots  do  not  add  to  the  value  of  the  light 
at  the  points  of  low  intensity  but  de- 
tract. 

Using  lamps  which  have  a high  intrin- 
sic brilliancy  in  the  ordinary  line  of  vis- 
ion piroduces  the  effect  commonly  known 
as  glare.  The  intrinsic  brilliancy  of  a 
source  of  light  that  can  be  placed  in  the 
ordinary  line  of  vision  without  causing 
eye  strain,  varies  with  conditions,  and 
is  less  for  a lamp  having  a large  lumin- 


ous surface  than  for  a smaller  one.  Even 
a secondary  source  of  light  qf  compara- 
tively low  intensity,  such  as  a bracket 
or  exit  light,  if  continually  in  the  line  of 
vision,  may  become  disagreeable,  espe- 
cially if  there  is  much  contrast  in  the  in- 
tensity of  illumination. 

' . * 

The  general  rule  relative  to  the  intrin- 
sic brilliancy  of  a lamp  placed  in  the 
line  of  vision  should  not  be  more  than 
4 or  5 candle  power  per  square  inch, 
and  preferably  less.  .A.11  of  which  may 
be  summed  up  in  the  sentence — be  sure 
that  your  lights  are  adjusted  to  produce 
gradual  changes  in  the  vision  of  your 
patrons. 

Witli  the  proper  arrangements  of  light 
intensities,  a patron  coming  into  a the- 
atre, foyer  and  auditorium  from  a day 
lighted  or  brightly  illuminated  lobby  or 
street,  can  readily  and  comfortably  find 
his  way  to  the  seat,  due  to  the  fact  that 
there  is  a gradual  diminution  which  he 
experiences  when  passing  to  the  dimly 
lighted  seats  in  the  front  of  the  theatre. 
The  change  should  be  so  gradual  that  his 
eyes  will  accommodate  themselves  to  the 
lower  level  of  illumination  by  the  time 
he  reaches  the  front  of  the  theatre.  For 
the  same  reason,  when  the  patron  leaves 
the  theatre,  there  is  no  painful  flood  of 
light  as  he  steps  out  to  the  street. 

J}C  5}C 

The  next  question  to  be  considered  is 
the  surface  of  the  walls,  or  adjacent  sur- 
face in  which  the  principles  of  reflection 
and  diffusion  must  be  considered.  It 
must  be  ascertained  in  laying  out  the 
lighting  schedule,  whether  the  wall  sur- 
faces are  glossy  or  matt  and  what  colors 
dominate  on  the  walls.  Light  rays  move 
along  straight  lines  unless  they  are  de- 
flected by  some  body  or  medium  to  inter- 
cept them.  This  interception  results  in 
either  reflection  or  refraction,  and  it  is 


possible  for  both  to  occur  at  the  same 
time. 

If  the  reflecting  surface  is  smooth,  the 
light  is  reflected  at  an  angle  equal  to  that 
at  which  it  is  impinged,  and  the  reflec- 
tion is  said  to  be  regular.  (Fig.  II).  The 
intensity  of  the  light  will  be  reduced  by 


FIG.  IV.— EXAMPLE  OF  IRREGULAR 
REFLECTION.  Rough  surface  presents 
different  angle  to  rays  of  light  causing 
the  rays  to  be  reflected  several  times 
on  the  surface. 


absorption  and  varies  with  the  degree  of 
polish  and  the  nature  of  the  reflecting 
medium.  Glossy  surfaces  are  seldom  de- 
sirable from  an  architectural  standpoint, 
while  from  an  engineering  standpoint 
they  are  extremely  undesirable,  since  it 
is  difficult  to  so  arrange  lights  as  to  elim- 
inate glare  caused  by  reflection  from 
bright  light  sources. 

The  brightness  of  walls  and  also  of 
other  objects  in  the  field  of  vision 
should  be  given  important  consideration, 
and  in  the  average  motion  picture  the- 
atre should  not  be  greater  than  three  (3) 
millilamberts. 

A slight  conception  of  this  value  of 
brightness  may  be  gained  from  the  fact 
that  if  an  ordinary  25-watt  Mazda  B 
lamp  is  held  2 ft.  8 in.  from  a white  wall, 
it  will  produce  thereon  approximately 
three  (3)  millilamberts.  The  color  of 
the  light  will  also  be  changed  if  the  re- 
flecting medium  is  colored. 
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Light  Reflecting  Values  of  Colored  Surfaces 


§ 
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Fig.  III. — Finish  ceilings  and  upper  walls  in  light  color.  Chart  reprinted  by  courtesy  of  the  Illuminating  Engineering  Bureau 

of  The  Westinghouse  Company. 


In  Fig.  Ill  is  found  a table  of  percent- 
ages of  light  reflecting  values  of  colored 
surfaces.  After  choosing  the  color  to  be 
used  care  should  be  taken  to  avoid  such 
exposed  luminaries  as  would  themselves 
give  brightness  in  excess  of  three  (3)  mil- 
lilamberts. 

Regular  reflection  may  in  some  cases 
be  very  trying  to  the  eyes  and  this  may 
be  well  illustrated  in  noting  one  of  the 
most  annoying  glare  sources  from  the 
point  of  view  of  the  patron,  when  the 
brightly  lighted  white  sheets  of  music 
used  by  the  organist  or  on  the  orchestra 
stands  are  not  properly  treated.  When 
the  sheet  of  paper  is  at  an  angle  permit- 
ting direct  reflection  it  causes  much  an- 
noyance 

When  the  surface  of  the  wall  is  rough 
or  irregular  it  must  be  remembered  that 
every  little  section  of  the  surface  pre- 
sents a different  angle  to  the  rays  of 
light,  permitting  a reflection  in  all  pos- 
sible directions.  This  is  known  as  irreg- 
ular or  diffused  reflection.  (Fig.  IV)  We 
find  such  occurrence  in  art  metal  areas 
or  where  brick  or  sanded  and  pebbled 
surfaces  dominate  in  the  interior  con- 
struction. 

^ jft 

The  reflection  factor  is  a value  which 
is  very  largely  dependent  upon  the  color. 
Low  reflection  factors  may  be  obtained 
by  the  use  of  deep  colors  or  by  the  ad- 
dition of  various  quantities  of  gray  to 
the  original  hue.  In  many  cases  the  re- 
flection factor  must  be  low  near  a lum- 
inaire to  avoid  a bright  surface.  Except 
in  such  locations  a brighter  color  for 


walls  and  ceilings  is  preferable,  due  to 
the  more  efficient  illumination  produced. 

Diffusion  is  due  to  rays  of  light  cross- 
ing each  other  or  being  scattered  by  ir- 
regular reflecting  surfaces.  This  may  be 
brought  about  either  by  irregular  reflec- 
tion or  by  transmission  through  pris- 
matic, ground  or  opal  glass,  or  by  rough 
surfaces  of  transparent  or  translucent 
media  of  any  kind.  The  greater  the  dif- 
fusion, the  less  shadows  will  be  noticed. 
Because  diffused  light  is  also  more  even 
the  eye  can  stand  a much  brighter  in- 
tensity than  with  direct  light  and  strong 
shadows.  This  is  why  daylight,  while 
of  high  intensity  is  still  easier  on  the 
eyes  than  any  artificial  illuminant. 

Jfi  i\i  ^ 

It  is  absolutely  essential  in  working 
out  the  illumination  and  lighting  for  the 
theatre,  to  recognize  the  necessity  of 

foot  candle  values  in  the  general  layout. 
The  foot  candle  is  the  common  unit  in 
illumination,  and  its  definition  is  the  in- 
tensity of  illumination  produced  by  a 
source  of  light  of  1 candle  power  at  a 
distance  of  one  foot  from  that  source, 

the  light  falling  perpendicularly.  In  or- 

der to  be  more  easily  understood,  the  il- 
lumination produced  on  a wall  by  an  or- 
dinary safety  match  held  six  inches  from 
that  surface  would  be  approximately  one 
foot  candle.  Some  illuminating  engin- 
eers may  refer  to  foot  candle  with  the 
phrase  “lumens  per  square  foot”  but 
the  number  of  lumens  per  square  foot 
and  the  number  of  foot  candle  will  al- 
ways be  the  same. 

Briefly,  let  us  consider  some  principles 
in  illumination  calculations.  As  I have 
previously  stated,  light,  if  unobstructed. 


travels  from  its  source  in  straight  lines, 
and  in  all  directions,  but  the  quantity 
emitted  from  a given  source  remains  un- 
changed by  the  distance,  with  the  ex- 
ception of  a slight  absorption  by  dust  in 
the  air.  But  the  intensity  of  the  light 
must  decrease  exactly  in  the  same  pro- 
portion as  the  area  over  which  it  spreads 
increases. 

5}S  ❖ ik 

Now,  as  this  area  over  which  a given 
quantity  of  light  is  spread  increases  as 
the  square  of  the  distance,  the  intensity 
of  the  light  must  correspondingly  de- 
crease, Many  formulae  enter  into  this 
particular  phase  as  the  angle  of  the  sur- 
face covered  by  the  light  causes  many 
changes  in  the  calculations.  The  only 
accurate  method  of  calculation  for  illum- 
ination in  average  theatres  is  what  is 
known  as  the  “point  by  point”  method. 
To  work  by  this  method  it  is  necessary 
to  first  obtain  a curve  showing  the  in- 
tensity existing  at  different  points  below 
some  suitable  lamp  or  reflector.  The 
simplest  method'  for  the  average  elec- 
trician to  ascertain  the  proper  intensi- 
ties, is  to  use  a little  device  known  as 
the  Foot-Candle  Meter.  This  is  a simple 
compact,  and  inexpensive  instrument  for 
the  measurement  of  illumination  intensi- 
ties. Technical  knowledge  is  not  re- 
quired in  the  use  of  the  meter  owing  to 
its  practical  application  which  makes  the 
adjustment  very  simple  and  the  determin- 
ation readily  noted.  If  this  device  is  not 
available  the  best  formula  and  simplest 
to  follow  is — ^“multiply  the  floor  area  or 
space  to  be  lighted  by  the  intensity  in 
foot  candles  desired,  and  divide  by  the 
(Continued  on  page  XIV) 


The  Forum 

ABOVE — Exterior  view  of  the  new  Forum  theatre, 
Los  Angeles. 

LEFT — Side  view  of  Forum  auditorium  showing  mag* 
nihcent  oil  painting  pemels  on  wall. 

BELOW — Roof  garden  «tnd  cafe  atop  the  Forum  and 
a section  of  the  sky  geiUery  affording  beautiful 
panoramic  view  of  Hollywood. 
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tfA  bit  of  old  Rome  trans- 
ferred to  Los  Angeles — such 
is  the  Forum  theatre. 


llOn  the  Forum  Roof  Gar- 
den one  nmy  dine  virtually 
in  the  open  and  feast  on  the 
glimmering  p anorama 
stretching  from  Pasadena  to 
the  sea. 


t|A  little  more  than  a year 
ago  the  Forum  was  a dream 
in  tbe  mind  of  William  A. 
Hussey.  Visioning’  a theatre 
of  this  type  presents  a col- 
ossal task. 


HThe  rich  splendor  of  the 
Forum  presents  a picture 
difficult  to  paint  in  words. 


Many  Innovations  Mark  New 
Forum  Theatre  at  Los  Angeles 

By  HARRY  HAMMOND  BEALL 

(West  Coast  Representative  of  Exhibitors  Herald) 


ABIT  of  old  Rome  transferred  to 
Los  Angeles,  gathering  a plen- 
titude  of  artistic  treatment  en  route 
— such  is  the  Forum  theatre,  newest 
temple  of  the  cinema  in  the  “City 
of  the  Angels.”  History  but  repeats 
itself  in  this  case.  Times  without 
number  what  is  a vacant  corner  in 
Los  Angeles  today  is  a beehive  of 
activity  tomorrow.  And  the  day 
after,  the  artisans,  having  gone  their 
way,  leave'behind  some  useful  mon- 
ument that  represents  a spoke  in 
the  wheels  of  progress  ever  turning 
in  the  fastest  growing  city  in  the 
world. 

A little  more  than  a year  ago  the 
Forum  was  a dream  in  the  mind  of 
William  A.  Hussey,  president  and 
general  manager  of  the  new  Roman 
temple  of  the  silent  drama.  It  was 
a dream  Hussey  had  carried  in  his 
mind  for  years — the  building  of  a 
monument  to  the  picture  industry, 
a monument  that  would  typify 
Roman  art  with  modern  treatment. 

J):  j):  ^ 

Visioning  a theatre  of  this  type 
presents  a colossal  task.  The  mind 
who  could  see  it  as  a vision  com- 
mands greater  admiration  when  the 
visitor  sees  the  completed  work — 
an  achievement  that  merits  the  term 
“the  most  complete  amusement  unit 
in  the  world,”  and  merits  it  with- 
out challenge. 


The  rich  splendor  of  the  Forum 
piesents  a picture  difficult  to  paint 
in  words.  Lying  at  an  angle  from 
Pico  street,  a triangular  forecourt, 
or  esplanade  leads  up  to  the  mas- 
sive bronze  doors  that  set  well  back 
behind  fluted  columns.  On  the  base 
of  the  triangular  esplanade  is  a rep- 
lica of  the  statue  found  before  the 
Forum  in  Rome.  It  rises  thirty-two 
feet  high.  Around  the  base  a foun- 
tain plays  and  lising  from  the  cen- 
ter of  the  fountain  is  a shaft  sur- 
mounted by  a ball  on  which  the 
figure  of  a woman  is  poised. 

Rising  four  stories,  the  front  ele- 
vation is  topped  with  four  great 
urns  within  which  are  colored  elec- 
tric lights  and  out  of  these  urns 
comes  steam  that  reflects  the  colors 
of  the  rainbow  as  the  tiny  particles 
of  steam  catch  the  ever-changing 
lights.  Back  of  these  four  pseudo- 
incense burners  is  a row  of  Italian 
cypress  which  give  a harmonizing 
effect  in  conjunction  with  the  white 
walls  of  the  theatre,  the  urns  with 
their  multi-colored  wisps  of  steam, 
])lus  the  dark  green  of  the  trees 
which  etch  themselves  against  the 
night  sky.  So  much  for  the  first 
impression  gained  before  the  visitor 
enters  the  spacious  rotunda. 

* * * 

The  rotunda  is  shaped  like  an 


ellipse  and  supported  by  thirty-foot 
columns  that  present  the  appearance 
of  worn  stone  is  a dome  on  which 
are  painted  scenes  that  typify  great 
epochs  in  Roman  history.  On  one 
end  of  the  ellipse  are  the  ticket  win- 
dows ; on  the  other  an  opening  into 
the  lounge  room,  while  on  across 
the  rotunda  from  the  massive  Pom- 
peiian doors  is  the  Roman  Gardens 
which  separate  the  rotunda  from 
the  auditorium  proper. 

Two  fountains  grade  one  side  of 
tlie  Roman  gardens,  these  having- 
cherubic  figures  over  which  water 
plays.  From  one  end  of  the  Gar- 
dens, which,  by  the  way,  carry  on 
their  walls  both  murals  and  tapes- 
tries, is  a stairway  leading  up  to  the 
mezzanine  which  is  furnished  in 
period  furniture  even  to  the  grand 
piano.  From  the  mezzanine  one 
looks  down  on  both  Roman  gardens 
and  rotunda  and  the  mezzanine  car- 
ries smoking  rooms  for  gentlemen, 
nor  have  the  ladies  been  neglected 
in  this  respect.  The  fair  sex  may  do 
their  smoking  privately,  or  semi- 
privately  according  to  their  tastes. 
Plate  glass  windows  provide  a view 
of  the  vast  auditorium,  while  mid- 
way across  the  mezzanine  is  the 
projection  room  with  one  side 
glassed  so  that  patrons  may  dis- 
cover the  mysteries  attendant  to 
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Gas  station  adjoining  the  new  Forum  theatre,  Los  Angeles,  which  is  owned  and  maintained  by  the  theatre  for  the  convenience 

of  its  patrons. 


projecting  film  on  the  screen. 

* >1: 

Below  the  Roman  gardens  and 
the  rotunda  is  something  akin  to 
the  old  “green  room’’  clubs  of 
many  rialtos.  Here  the  Forum 
provides  its  patrons  with  facilities 
for  playing  billiards  and  pool,  spe- 
cial card  and  Mah  Jong  rooms,  light 
refreshments  from  the  soda  foun- 
tain and  an  Italian  renaissance  room 
where  lunches  are  served. 

Four  floors  u])  and  skirting  the 
front  facade  of  the  big  structure  is 
the  Forum  Roof  Garden,  spacious, 
finely  appointed,  interesting.  Finest 
of  chefs  provide  viands  to  tempt  the 
epicurean  connoisseur.  Syncopa- 
tors  make  the  toes  tingle  with  de- 
sire to  dance,  soft  lights  coming 
from  huge  pedestal  bowls  around 
tlie  sides  of  the  room,  lend  an  air 
of  romance,  while  through  the 
French  doors  that  compose  the  en- 
tire north  side  of  the  inner  restau- 
rant is  a colonnade,  furnished  in 
Chinese  wicker  where  one  may  dine 
virtually  in  the  open  and  at  the 
same  time  feast  on  the  glimmering 
panorama  that  stretches  from  Pas- 
adena to  the  sea. 

Nor  are  these  all  the  innovations 
afforded  by  the  Forum.  Directly 
across  the  street  from  the  big 
Roman  edifice,  ground  has  been  ac- 
quired, leveled,  surfaced,  marked 
off  into  stalls  and  numbered  so  that 
])3trons  reserving  seats  for  any  per- 
formance may  also  reserve  a “seat’’ 
for  his  car  as  well,  at  a cost  of  only 
ten  cents.  He  drives  up  to  the 
Forum  parking  station,  hands  an 
attendant  his  parking  ticket,  the 
attendant  takes  the  car  and  pilots 
it  to  the  space  reserved  just  as  the 
usher  in  the  theatre  shows  the  pa- 
tron to  his  seat.  The  patron  re- 
.ceives  the  stub  of  the  parking  cou- 
pon with  which  he  obtains  his  car 
wlien  he  is  ready  to  leave.  A filling 
station  on  the  front  of  the  auto 


park  provides  the  essentials  for 
motor  car  operation. 

Now  for  the  theatre  itself,  shorn 
of  innovations,  as  far  as  possible. 
However,  innovations  seem  such  an 
inherent  part  of  the  Forum  audi- 
torium that  resolving  them  to  a 
common  denominator  is  no  easy 
task. 

The  big  auditorium  with  its  more 
than  1,800  seats  all  on  one  floor,  in- 
stalled by  the  American  Seating 
Company,  presents  the  patron  with 
an  illusion — the  illusion  of  sitting 
oiu  in  the  open.  Especially  is  this 
true  during  the  time  the  stage  holds 
the  attention,  or  rather  the  screen. 
The  East  wall  typifies,  in  mural 
painting,  the  dawn — a glorious  day 
breaking  over  a scene  of  compelling 
grandeur,  one  that  combines  moun- 
tain, valley  and  ocean,  or  sea  in  the 
background  with  Roman  ruins, 
trees,  shrubs,  flowers  and  here  and 
there  graceful  figures  in  various 
poses  in  the  foreground.  At  in- 
tervals this  scene  is  broken  by  pil- 
lars which  support  a coping,  or 
cornice.  It  is  as  if  one  were  look- 
ing out  through  the  pillars  that 
srpport  a porch. 

On  the  west  wall  is  a scene  simi- 
lar in  context,  but  representative  of 
the  lengthening  shadows  of  eve- 
ning. Above,  and  poised  like  a giant 
bird  in  the  ether  is  a 50-ton  canopy 
of  concrete,  steel,  lath  and  plaster, 
painted  to  resemble  silk  and  sus- 
pended from  the  ceiling  proper  some 
ten  or  fifteen  feet.  In  the  center 
of  this  canopy  is  suspended  a mas- 
sive chandelier. 

To  the  theatre  patron  as  he  sits 
in  the  theatre,  the  canopy  reminds 
one  of  a great  umbrella,  out  from 
under  the  edges  of  which  is 
glimpsed  an  ever  changing  sky, 
which  blends  down  into  the  mural 
paintings  on  the  walls.  A note- 
worthy achievement  in  perspective 


has  been  accomplished  in  the  paint- 
ings so  that  it  seems  that  one  can 
look  miles  in  the  distance  from  his 
vantage  point  below  the  big  canopy. 
* 

A complete  air  washing  plant 
housed  in  a separate  building  that 
there  may  be  no  annoying  vibra- 
tions or  sounds  in  the  theatre,  pro- 
vides a complete  change  of  air  in 
the  theatre  every  two  minutes.  Un- 
like most  theatres,  this  fresh  air  is 
brought  into  the  theatre  at  the  top 
and  is  forced  out  at  floor  level  so 
that  patrons  feel  no  draught  at  the 
feet.  Included  in  this  air-washing 
building  is  a refrigerating  and  ice- 
making plant.  This  serves  two  pur- 
poses— keeps  the  air  in  the  theatre 
at  any  desired  temperature  and  fur- 
nishes ice  for  the  soda  fountain, 
drinking  fountains  and  for  the  roof 
garden. 

The  Kimball  organ  is  said  to  be 
tlie  largest  organ  unit  ever  made 
for  a theatre.  It  has  four  keyboards 
and  more  than  500  keys  and  stops. 
When  not  in  use  the  playing  unit 
is  lowered  on  an  elevator  into  the 
orchestra  pit. 

Power’s  projectors  were  selected 
by  Mr.  Hussey  for  his  new  play- 
house. 

The  stage  of  the  Forum  is  suffi- 
ciently large  to  accommodate  any 
stage  production.  In  addition  there 
are  two  prologue  stages,  one  on 
either  side  of  the  proscenium  arch. 
^ 

Every  light  in  the  theatre  is  on  a 
dimming  attachment  controlled  from 
the  huge  switchboard  back  stage, 
declared  to  be  the  most  modern 
piece  of  equipment  of  its  kind  ex- 
tant. Lighting  effects  ha.ve  been 
carried  out  to  the  nth  degree  and  so 
startling  and  appealing  do  these  be- 
come during  the  performance  that 
it  is  difficult  to  center  the  attention 
at  all  times  on  the  screen. 

{Continued  on  page  XXIV) 
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View  of  Lakewood  Farm  Inn,  Roscoe,  N.  Y.,  where  members  of  the  Society  of  Motion  Picture  Engineers  held  their  Spring 

convention  May  19  to  22. 


S.  M.  P.  E.  Hold  Interesting 
Spring  Convention 


Mechanical  and  technical  details, 
statistics  and  figures — things  about 
production,  presentation  and  a score  of 
other  things  so  vital  in  making  up  what 
constitutes  a successful  motion  picture 
entertainment — these  came  into  their  own 
at  the  spring  convention  of  the  Society  of 
Motion  Picture  Engineers  held  May  19  to 
22  at  Lakewood  Farm  Inn,  Roscoe,  N.  Y. 
This  organization,  founded  in  1916  by  C. 
Francis  Jenkins,  an  inventor  interested  in 
the  motion  picture  field,  and  which  has 
contributed  so  much  toward  the  advance- 
ment of  the  motion  picture,  is  continuing 
its  work  with  the  same  zeal  that  has  char- 
acterized its  past  efforts.  The  results  of 
the  most  recent  meeting  was  therefore  a 
source  of  gratification  to  those  present. 

The  S.  M.  P.  E.  apparently  believes  in 
the  old  adage  about  “All  work  and  no 
play,  etc.,”  for  the  entertainment  commit- 
tee, in  cooperation  with  H.  F.  Bassett, 
manager  of  Lakewood  Farm  Inn,  had  ar- 
ranged a program  that  included  not  only 
the  entertainment  of  the  members  but 
their  wives  and  families  as  well.  Mr.  Bas- 
sett, figuratively  speaking,  turned  the  key 
of  his  spacious  establishment  over  to  the 
engineers  allowing  free  use  of  the  bowl- 
ing alleys,  pool  and  billiard  tables,  golf 
course,  and  the  many  other  facilities 
which  the  place  affords.  The  picture 
“The  Code  of  the  Sea”  was  shown  the 
convention  by  courtesy  of  E.  C.  King 
of  Famous  Players-Lasky  Corporation 
and  H.  H.  Cudmore  presided  at  a smoker 
that  was  one  of  the  bright  events. 

Papers  presented  were: 

“Miniatures  for  Motion  Pictures”  by  J.  A.  Ball, 
of  Technicolor  Motion  Picture  Corporation;  “The 
Progress  of  Arc  Projection  Efficiency”  by  P.  R. 
Bassett,  of  Sperry  Gyroscope  Comnanv;  “Colored 
Glass  for  Stage  illumination”  by  H.  P.  Gage,  of 
Corning  Glass  Works:  “Steroscopy  and  Its  Possi- 
bilities in  Projection”  by  Dr.  H.  Kellner;  “A 
Method  of  Comparing  Definitions  of  Projection 
Lenses”  by  S.  C.  Rogers  of  the  General  Electric 
Company;  “Constant  Current  and  Constant  Po- 
tential Generators  for  Motion  Picture  Proiection 
Arcs”  by  A.  M.  Candy,  Westinghouse  Electric 
and  Manufacturing  Company;  “The  Effect  of 
Humidity  upon  Photographic  Speed”  by  F.  F. 
Renwick ; “The  Straight  Line  Developing  ^la- 
chine”  by  R.  C.  Hubbard ; “Difficulties  Encoun- 
tered in  the  Standardization  of  Theatre  Screen 
and  Illumination”  by  F.  H.  Richardson ; “The 
Effects  of  Scratches'  on  the  Strength  of  Motion 
Picture  Film”  by  Dr.  Sheppard;  “Requirements 
of  the  Educational  and  Non-Theatrical  Entertain- 
ment Field”  by  W.  W.  Kincaid  ; “Motion  Picture 
Projector  as  a Medium  of  Instruction”  by  A.  G. 
Balcom  ; “The  Filmo  Automatic  Cine  Camera  and 


Cine  Projector”  by  J.  H.  McNabb ; “Results  Ob- 
tained with  the  Relay  Condensory  System”  by  Dr. 
Kellmer;  “Is  the  Continuous  Projector  Commer- 
cially Practical”  by  H.  Griffin,  and  L.  Bowen; 
“Sprocket  Measurements’*  by  W.  C.  Vinton;  “Im- 
provements in  Motion  Picture  Laboratory  Appa- 
ratus” by  J.  I.  Crabtree  and  C.  E.  Ives;  “Some 
Characteristics  of  Film  Base”  by  Mav  Brieter ; 
“Panoramic  Motion  Pictures”  by  G.  C.  Ziliotto ; 
“Methods  of  Making  Motion  Picture  Titles'”  by 
Mr.  Rupert  and  J.  I.  Crabtree. 

The  following  attended  the  convention: 
P.  M.  Abbott,  P.  L.  C.  Barbier,  P.  R.  Bas- 
sett, George  Blair,  M.  Briefer,  D.  Brown, 


IN  placing  on  the  market  a new  stand 
for  holding  film  cabinets  the  manufac- 
turers have  taken  into  consideration  the 


R.  S.  Burnap,  A.  M.  Beatty,  S.  R.  Burns, 
Lester  Bowen,  G.  L.  Chanier,  W.  B.  Cook, 
J.  1.  Crabtree,  H.  H.  Cudmore,  L.  E.  Dav- 
idson, E.  J.  Denision,  A.  C.  Dick,  C.  E. 
Egeler,  F.  M.  Flaherty,  K.  Flynn,  J.  L. 
Faircloth,  H.  P.  Gage,  H.  Griffin,  R.  M. 
Hill,  A.  J.  Holman,  J.  C.  Hornstein,  R.  C. 
Hubbard,  W.  C.  Ihnen,  C.  E.  Ives,  J. 
Jones,  L.  A.  Jones,  Wm.  V.  D.  Kelley, 

H.  Kellner,  W.  W.  Kincaid,  J.  C.  Kroe- 
sen,  W.  C.  Kunzmann,  W.  F.  Little,  H.  H. 
McNabb,  J.  R.  Manheimer,  Max  Mayer, 

I.  L.  Nixon,  J.  A.  Norling,  M.  W.  Palmer, 
R.  S.  Peck,  L.  C.  Porter,  J.  H.  Powrie, 
F.  F.  Renwick,  F.  H.  Richardson,  A.  C. 
Roebuck,  S.  C.  Rodgers,  Max  Ruben,  E. 
E.  Richardson,  F.  M.  Savage,  J.  A.  Sum- 
mers, G.  A.  Scanlan,  J.  H.  Theiss,  L.  M. 
Townsend,  W.  C.  Vinton,  G.  C.  Ziliotto. 


tendency  of  those  who  are  aptly  to  think 
lightly  of  safety  and  safety  measures.  By 
tilting  the  cabinet  at  an  angle  as  shown 
in  the  accompanying  view  the  habit  of 
many  persons  to  lay  a reel  of  film  on  top 
of  the  cabinet  until  it  suits  their  fancy  to 
put  it  away  out  of  danger  has  been  over- 
come. The  new  stand  encourages  the  im- 
mediate placing  of  the  reel  in  one  of  the 
drawers.  The  ease  with  which  the  draw- 
ers can  be  opened  and  the  reel  taken  out 
is  another  factor  in  this  direction. 

The  stand  is  designed  to  hold  any  film 
cabinet  up  to  and  including  a twelve  reel. 
The  stand  can  also  be  made  to  accommo- 
date two  twelve  reel  cabinets  by  means  of 
a stirrup  where  the  ends  of  the  two  film 
cabinets  butt  together  and  which  permits 
of  the  necessary  extension. 

The  holder  is  mounted  on  wheels  and 
rods  below  provide  a place  for  placing  of 
empty  reels. 


Stockton,  Cal.,  House 
Sold  to  L.  L.  Harris 

Lou  L.  Harris  of  Oakland,  Cal.,  has 
purchased  the  Rialto  theatre  at  Stockton. 
Many  improvements  to  the  theatre  are 
planned  by  Mr.  Harris.  Popular  prices 
will  prevail. 


Placing  Film  Cabinets  at  Angle] 
Seen  As  Aid  to  Safety 
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Conductor's  Stand 
is  equipped  for 
flash  signal  lights, 
speedometer,  call 
bells,  telephone, 
etc. 


Installed  at  the  Chi- 
cago  Theatre,  Me- 
Vickers  Theatre  and 
Lubliner  & Trine 
Senate  Theatre,  Chi- 
cago, III.;  New  JVis- 
consin  Theatre,  Mil- 
waukee, l^Vis.,  and 
many  others. 


The  Focus  Spot  of  Audience  Attention 


Audience  view 
of  "‘Chicago'* 
model  curved 
stand. 


Audience  7’iew 
of  square 
model  stand. 
All  wiring  on 
all  stands  ts 
concealed. 


Next  to  the  screen,  the  orchestra  pit  is  the  most 
looked-at  place  in  your  theatre. 

The  richly  ornamental  appearance  of  Gallagher  Or- 
chestra Music  Stands — placed  right  in  the  front  of  your 
auditorium — makes  more  impression  on  your  patrons 
than  a much  greater  outlay  of  money  if  spent  for  other 
decorations. 


Player’s  viev; 
of  "Chicago” 
model  curved 
stand  showing 
hooded  lamhs. 


The  stands  are  finished  in  a lustrous  gold  glaze,  mag- 
nificently carved  in  relief.  Their  deep,  box-like  construc- 
tion and  hooded  lamps  keep  the  reflected  glare  of  music 
sheets  off  the  screen  and  completely  out  of  the  eyes  of  the 
audience.  Two  tremendous  improvements  in  your  pres- 
entation ! 

Gallagher  Stands  help  the  orchestra.  Each  stand  has 
three  flash  signal  lights  controlled  from  the  conductor’s 
stand,  allowing  conductor  to  give  quick  silent  directions 
to  all  players  at  once. 

Write  for  further  information  on 
this  unique  line  of  equipment. 


The  Gallagher 
Sectional  Reso- 
nant Platform 
is  a marvelous 
invention.  It 
acts  as  a sound- 
ing board  and 
Tvill  add  twen- 
ty-five per  cent 
to  the  volume 
of  tone  of  any 
orchestra. 


Gallagher  Orchestra  Equipment  Company 

3235  Southport  Avenue,  Chicago,  111. 


GALLAGHER 

Electrically  Signalled  Music  Stands  — Organ  and  Piano  Racks  — Swivel-Ad- 
justable Chairs  — Resonant  Orchestra  Platforms  — Orchestra  Platform  Lifts 
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A Couch  Sys- 
tem' keeps 
each  depart- 
ment of  your 
theater  in 
direct  touch 
with  every 
other,  and 
all  in  touch 
w i t h the 
manager’s 
office. 


Minute  That  1^— 
Seems  Like  An  Hour 


You  may  not  need  it  when  things  go 
smoothly — 

But  when  a “hitch”  comes,  and  special  direc- 
tions have  to  be  given  instantly  to  projection 
booth,  stage,  or  box  office — that’s  when  “buzzer” 
systems  fail  and  the  intercommunicating  tele- 
phone proves  itself  a real  theatre  necessity. 

A Couch  S3"stem  of  Intercommunicating 
Telephones  keeps  every  part  of  3mur  theater  in 
direct  touch  with  every  other  part.  Special  in- 
structions can  be  given  without  a second’s  dela3h 
Box  office,  liack  stage,  projection  booth,  orches- 
tra, manager’s  office — all  ma3"  be  reached  imme- 
diate]3"  ^nd  so  work  together  for  a smooth,  well- 
timed  performance. 

]\Ian3^  theaters  find  the  Couch  System  also 
useful  for  ushering  service.  Increase  your  usher- 
ing efficienc3"  133^  notifying  3mur  doorman  of  the 
exact  number  of  vacant  balcony  seats  b3"  phone! 


Write  for  Bulletins  today 

S.  H.  COUCH  COMPANY 

INCORPORATED 
Established  1894 


Telephone  Mtanuiacturers 

Office  and  Factory,  Norfolk  Downs,  Mass. 

Branch  Offices;  Boston,  170  Purchase  St.;  Chicago,  337  W.  Madison  St. 


Sales  Renre&enfativcs 


San  Francisco,  515  iMaxket  St. 

Sierra  Electric  Co.,  Inc. 

Philadelphia.  Pa.,  1723  Sansom  St. 

.lohn  R.  Hollingsvvoitli. 

Los  Angeles.  301  Roberts  Bldg. 

Sierra  Electric  Co. 

ISrcmtTeal.  P.  Q.. 
3 St.  Nicholas 
G.  L.  MacGilliTray  & 


Seattle.  Wash..  222  Hinckley  Bldg. 
Sierra  Electric  Co.,  Inc. 

Pittsburg,  Pa.,  305  Seventh  .\ve. 

.1.  A.  JacYiues. 

New  York,  N.  Y..  428  Broad'vay. 

S.  H.  Couch  Company,  Inc. 
Canada. 

Street, 

Company,  Ltd. 


Principles,  Methods 

of  Theatre  Lighting 

(Continued  from  page  VII) 


effective  lumens  of  the  lamps  under  con- 
sideration.” 

Area  in  square  feet  x , 

intensity  in  foot  candle  = Lumens  required. 


Per  cent  of  lumens  effective 

* * * 

Lumens  effective  is  the  term  used  to 
denote  the  number  of  lumens  of  a given 
unit  that  are  available  on  the  working 
plane.  A source  of  light  equal  to  one 
mean  spherical  candle  power  will  give 
out  12.56  lumens.  By  taking  the  lumens 
per  lamp  and  dividing  the  total  lumens 
required  by  the  number  of  lumens  per 
lamp,  the  necessary  number  of  lamps 
can  be  ascertained. 

Incandescent  lamps  of  the  Mazda-B 
type  (indicating  that  the  tungsten  fila.- 
ment  operates  in  a vacuum)  and  the 
Mazda-C  type  (indicating  that  the  tung- 
sten filament  operates  in  an  inert  gas) 
are  the  principal  lamps  used  in  the  exist- 
ing lighting  systems  of  the  theatres. 
There  are  however  some  principles  con- 
cerning them  which  should  be  noted. 

It  is  absolutely  necessary  that  the  vol- 
tage regulation  of  the  ■ circuit  should  be 
good.  It  is  the  practice  of  most  manu- 
facturers to  mark  the  standard  lamps 
for  three  voltages  with  an  average  dif- 
ference of  4 volts  between  top  and  bot- 
tom. Ordinarily  lamps  should  be  used 
at  top  voltage,  the. light  is  white  and  of 
a better  color  value,  besides,  the  effi- 
ciency is  higher.  These  advantages  in 
most  cases  more  than  offset  the  slightly 
reduced  life  of  a lamp,  and  the  conse- 
auent  increase  in  cost  of  renewals.  When 
the  voltage  regulation  is  poor  and  there 
is  the  possibility  of  the  production  of 
a pressure  in  excess  of  that  marked  on 
the  lamp,  lamps  should  be'  normally  op- 
erated at  the  low  voltage,  that  is,  lamps 
.should  be  ordered  so  that  the  low  vol- 
tage, marked  on  the  lamps  is  equal  to  the 
mean  voltage  of  the  source  of  supply. 

* * Jft 

It  will  also  be  found  that  incandescent 
lamps  will  not  ordinarily  give  good  il- 
lumination on  A.  C.  circuits  at  a fre- 

quency lower  than  40  cycles.  If  it  is 
necessary  to  operate  at  lower  frequency 
the  lighting  should  be  arranged  to  use 
heavy  filament  lamps  as  these  will  not 
cool  so  readjly,  and  the  flickering  will 
be  less  noticeable. 

Lamps  which  are  frosted  are  reduced 
in  intrinsic  brilliancy.  When  a lamp  is 

frosted  the  whole  surface  of  the  globe 

becomes  luminous  instead  of  merely  the 
filament,  and  the  intensity  of  the  light 
is  thus  corresnondingly  reduced.  Frost- 
ing reduces  the  candle  power  of  lamps 
from  .3  to  10  per  cent.  Lamps  made  up 
of  colored  glass  commonh'  called  ‘nat- 
urals’ are  quite  expensive,  but  their  in- 
tensity is  often  equal  to  a ‘sprayed’  or 
‘dipped’  lamp  10  or  15-watts  in  excess  of 
the  wattage  rating  the  natural.  This  is 
attributed  to  the  lack  of  opaque  coating 
which  causes  a resistence  to  the  rays,  of 
light. 

Coloring  reduces  the  candle  power  and 
life  of  the  lamp  considerably.  The  rela- 
tive absorption  is  shown  in  the  follow- 
ing order,  the  color  of  the  highest  light 
efficiency  being  given  first;  opal,  yellow, 
amber,  green,  red,  blue,  and  purple.  It 
may  be  noted  that  the  frequency  of 
waves  of  light  also  differs  with  the  var- 
ious colors,  it  being  highest  for  the 
shortest  waves.  The  length  of  the  light 
waves  follow  in  order — red,  j^ellow. 
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green,  blue,  violet,  the  red  rays  being 
the  longest  and  the  violet  rays  the  short- 
est. 

The  proper  use  of  color  is  as  impera- 
tive in  acting  as  a medium  between  the 
source  of  light  and  the  surface  catching 
its  rays  as  any  other  factor  concerning 
the  subject  of  illumination.  It  is  impos- 
sible to  lay  down  a set  of  rigid  rules  for 
the  illumination  of  theatres,  due  to  the 
variety  of  conditions  that  must  be  met, 
but  the  standardization  program  of  the- 
atre lighting  can  be  successfully  used  as 
a general  basis  in  such  operation  owing 
to  its  flexibility.  This  is  its  redeeming 
feature.  Such  a program,  which  we  will 
discuss  in  a subsequent  article  is  based 


Suggests 
A Question 
Box 

In  connection  with  his  series 
of  articles  on  lighting  and  pres- 
entation now  appearing  in 
“Better  Theatres”  Mr.  Colhy 
Harriman  offers  to  assist  ex- 
hibitors on  problems  dealing 
with  the  subject  matter  of  his 
articles.  He  says: 

“I  am  suggesting  that  if  any 
of  your  subscribing  exhibitors 
are  interested  in  the  creation 
of  a question  box,  whereby 
their  various  technical  and 
lighting  problems  can  be 
solved,  I will  be  glad  to  give 
such  inquiries  my  personal  at- 
tention.” 

4?  4^  5^ 

This  department  will  accord  space  to  any 
inquiries  or  problems  presented  for  Mr. 
Harriman’s  analysis.  Communications  may 
be  addressed  to  Mr.  Harriimcm  in  care  of 
Exhibitors  Hcredd,  4D7  S.  Dearborn  Street, 
Chicago. 


on  problems  which  have  been  solved, 
and  their  general  application  to  theatre 
lighting  systems  have  been  found  advan- 
tageous. 

* ^ * 

The  most  efficient  solution  relative  to 
all  problems  of  illumination  which  may 
arise  in  a theatre  is  to  summon  the  ser- 
vices of  an  illuminating  engineer  who  is 
thoroughh^  conversant  with  the  demands 
of  the  theatre.  His  expert  analysis  of 
the  technical  phase  of  the  subject  coupled 
with  those  advanced  by  the  architect  or 
theatre  owner  will  result  more  satisfac- 
torily and  less  expensively  than  if  the 
subject  is  handled  carelessly.  Out  of 
such  a combination  of  ideas  the  proper 
selection  of  lamps,  equipment,  color  of 
walls,  color  of  light,  and  other  factors 
may  be  made.  This  selection  must  be 
effected  to  bring  about  the  liest  compro- 
mise to  meet  the  conditions,  both  engin- 
eering and  architectural,  from  the  stand- 
point of  art,  unity,  utility,  safety  and 
arcliitectural  requirements.  It  is  necessary 
for  the  manager  or  theatre  owner  to  be 
conversant  with  the  principles  of  theatre 
lighting,  which  are  “the  reasons  why.” 
These  principles  or  reasons  can  then  be 
properh-  applied  to  the  various  zones  in 
the  theatre  where  the  intensities  vary. 

In  developing  the  lighting  system  and 
grading  the  lamps  the  demands  of  the 
zones  must  be  recognized.  The  object 
of  the  front  of  the  theatre  !S  to  attrac' 
the  passerby  and  this  is  best  secured 
with  brilliant  illumination  and  unusual  or 
massed  color  combinations  in  animated 
(Continued  in  page  XVI) 


DISSOLVING  PROJECTION 

with  a 

Brenkert  “F2’’  Lantern  Slide  Projector 

gives  the  desired 

— SCREEN  RESULTS  — 

For  the  Theatre,  Auditorium  and  other  places  where  long  distance 
projection  prevails. 


Arc  lamp  or  mazda  lamp  equipped. 

- - With  floor  stand  or  table  legs  as  illustrated. 


See  your  theatre  equipment  dealer  or  write  direct. 

BRENKERT  LIGHT  PROJECTION  CO.,  Detroit,  Mich. 

“pioneer  manufacturers  long  distance  projectors” 
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HILLGREEN, 
LANE  & CO. 

Builders  of  Some  of  the 
Most  Important  Organs 
in  American  Theatres 

Correspondence  Solicited 

Factories:  Alliance,  Ohio 


AMERICAN  REFLECTING  ARC 

LATEST  IN  PROJECTION  EQUIPMENT 

Patents  Applied  For 


OUR  DISTRIBUTORS 

Atlanta,  Ga Southern  Theatre  Equipment  Co. 

Boston,  Mass Eastern  Theatre  Equipment  Co.,  Inc. 

Chicago,  111 Exhibitors  Supply  Co.,  Inc. 

Cincinnati,  Ohio The  Dwyer  Bros.  & Co. 

Cleveland,  Ohio Exhibitors  Supply  Co.,  Inc. 

Dallas,  Texas Southern  Theatre  Equipment  Co. 

Denver,  Colorado Exhibitors  Supply  Co.,  Inc. 

Detroit,  Mich Amusement  Supply  Co. 

Indianapolis,  Ind Exhibitors  Supply  Co.,  of  Indiana,  Inc. 

Kansas  City,  Mo Yale  Theatre  Supply  Co.,  Inc. 

Milwaukee,  Wis Exhibitors  Supply  Co.,  Inc. 

Minneapolis,  Minn Exhibitors  Supply  Co.,  Inc. 

New  Orleans,  La Southern  Theatre  Equipment  Co. 

New  York,  N.  Y Independent  Movie  Supply  Co.,  Inc. 

Oklahoma  City,  Okla Southern  Theatre  Equipment  Co. 

Omaha,  Nebraska Exhibitors  Supply  Co.,  Inc. 

Philadelphia,  Pa Philadelphia  Theatre  Supply  Co. 

Pittsburgh,  Pa. Hollis,  Smith,  Morton  Co.,  Inc. 

Salt  Lake  City,  Utah Salt  Lake  Theatre  Supply  Co. 

San  Francisco,  Calif.  Theatre  Equipment  Supply  Co. 

St.  Louis,  .Mo Exhibitors  Supply  Co.,  Inc. 

Washington,  D.  C Washington  Theatre  Supply  Co. 

AMERICAN  REFLECTING  ARC  CORPORATION 

24  MILK  STREET,  BOSTON,  MASS. 


Picture 

From  the  footlights 

Velour 

Sets 

to  the  hack  wall— 

and 

• • 

• • 

Whatever  you  need,  whether  it’s  a small  hang- 
ing or  a complete  “permanent  set”  to  give  a 
rich,  pleasing  foreground  to  your  screen,  we 
give  your  order  our  most  careful  personal  at- 
tention. Insure  satisfaction  from  the  start 
by  taking  advantage  of  this  expert,  reliable 
service.  Write  direct  to 

Velvet 

Scenery 

iCurtains 

of 

• • 

• • 

all 

Kinds 

NOVELTY  SCENIC  STUDIOS 

Draperies 

226  West  47tli  Street  NEW  YORK  CITY 
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units.  On  this  area  the  lighting  should 
principally  be  direct. 

The  outer  lobby  or  foyer  is  the  next 
step  down  and  the  intensity  graduated  in 
order  that  the  eye  . may  accommodate 
itself  to  the  change  from  daylight  to  rela- 
tively dim  illumination.  It  is  possible  to 
use  a combination  of  direct  and  indi- 
rect lighting  in  the  area.  The  intensity 
may  range  from  a peak  of  20  foot  candle 
in  the  outer  lobby  to  approximately  5 
foot  candle  in  the  inner  lobby. 

* * * 

The  dominating  principle  in  lighting 
the  auditorium  or  main  zone  is  to  supply 
a soft  harmonious  illumination  bright 
enough  to  permit  programs  to  be  readily 
consulted,  and  maintaining  a good  de- 
gree of  visibility  but  not  so  intense  that 
the  contrast  between  the  screen  and  the 
house  becomes  disagreeable  and  making 
the  general  atmosphere  dreary  and  de- 
pressing, nor  of  such  quality  as  to  inter- 
fere with  the  projection. 

Perhaps  the  best  system  of  auditorium 
illumination  is  secured  when  indirect 
lighting  is  employed,  concealed  light 
sources  in  coves  near  the  ceiling  and 
under  the  balcony.  The  lamps  properly 
distributed  and  graded  will  result  in  caus- 
ing the  entire  auditorium  to  be  filled  with 
a soft  glow  of  white  or  colored  light.  In 
the  majority  of  houses  the  lamps  in  this 
area  may  be  graded  from  a 5 foot  candle 
intensity  to  a .01  foot  candle.  This 
will  give  sufficient  light  during  the  pic- 
ture presentation  and  permit  entrance  and 
egress  of  patrons  without  difficulty.  In 
most  theatres  there  are  found  sections  of 
the  auditorium  where  illumination  is  pres- 
ent at  all  times.  Lights  at  these  junc- 
tures should  be  so  arranged  as  to  not 
interfere  with  projection  and  given  a 
color  treatment  to  eliminate  eye-strain  of 
the  patrons.  In  the  winter  season,  the 
soft  orange  ambers  and  flame  tint  lamps 
may  be  blended  with  the  red,  and  in  the 
summer  the  cooler  tones  may  be  used, 
which  the  greens,  light  blues,  pinks  and 
occasional  canaries. 

* * * 

Finally  the  chief  concern  is  to  arrange 
the  lighting  system  in  such  a manner 
as  to  result  in  the  greatest  comfort  to  the 
patron.  Lighting  is  secondary  to  the 
picture  itself  but  it  is  the  ever  present 
force  which  unconsciously  dominates  the 
theatre  and  creates  the  atmosphere  which 
may  be  teeming  with  annoying  and  ir- 
ritable features  or  may  be  rich,  harmon- 
ious and  restful,  permitting  the  patron  to 
receive  his  full  measure  at  the  shrine  of 
the  photoplay. 

Plans  New  Theatre 
At  Belle  Vernon,  Pa. 

A new  theatre  to  cost  $30,000  is  to  be 
erected  in  Belle  Vernon,  Pa.,  within  the 
next  two  months,  according  to  an  an- 
nouncement by  Thomas  Bello,  manager 
of  the  Majestic  theatre  in  Belle  Vernon 
and  the  Verdi  theatre  in  North  Belle  Ver- 
non. Plans  for  the  new  theatre  have  been 
prepared  by  Ernest  Clark,  local  architect. 

The  building  will  be  a two-story  struc- 
ture and  the  theatre  will  have  a seating 
capacity  of  625. 
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New  Chicago 
Cinema  Palaces 

TOP:  New  theatre  for  Lubliner  & Trinz  at  Milwaukee  and 
Sawyer  avenues  which  will  house  foiu^een  stores  and 
thirty-four  flats.  Seating:  capctcity  3,500.  Cost  $1,800,000. 
Fridstein  & Co.,  architects. 

LEFT:  Di’versey  theatre  for  Jones,  Unick  & Schaefer  now 
being:  erected  at  2814-34  N.  Clark  street.  Cost  $1,500,000. 
Seating  capacity  3,500.  Alexander  L.  Levy  and  William  J. 
Klein  architects. 

BELOW:  V.  T.  Lynch  and  associates  will  erect  this  the- 
atre to  be  known  as  the  Metro  at  Park  Side  and  North 
avenues.  It  will  seat  1,250  and  cost  $539,000,  including  five 
stores  and  eleven  apartments.  Hooper  and  Janusch, 
architects. 
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MONEY 

MAKING 

IDEAS 


Business  Building  Suggestions  Which  Have  Been  Used 
Successfully  By  Exhibitors  to  Increase  Operating 
Efficiency  and  In  Stimulating  Greater  Patronage. 


Writes  Oiler 
On  Power  Plants 

MR.  LLOYD  OLLER,  Tamms,  111. 
Dear  Sir:  "Being  a reader  of  the  valu- 
able Exhibitors  Her.\ld,  I note  your  let- 
ter in  the  April  26th  issue  relative  to 
your  experience  with  a Delco  planr.  May 
I say  that  we  are  somewhat  operating 
mider  the  same  equipment  using  the 
same  Delco  plant  ^ K.  W.  etc.,  as  you 
have,  with  a 52  foot  throw  Motiograph 
1916  model  (not  Deluxe)  and  agree  with 
you  as  to  it  giving  perfect  satisfaction 
and  small  cost  of  operation?  We  run 
three  nights  a week  giving  one  show 
only  (starting  at  seven-thirty)  per  night. 
As  you  state  you  have  a better  light  than 
your  neighbors,  same  applies  here.  All 
him  salesmen  who  happen  to  stay  over 
niglit  here  have  frankly  told  me  how 
good  a light  I have. 

“We  are  operating  on  the  same  Delco 
plant  since  March  1918.  Last  year  in 
Eebruary  we  put  in  a new  set  of  bat- 
teries. No  doubt  you  have  changed  a 
set  also,  but  you  do  not  mention  it. 

“A  few  notes  about  our  town,  of  pop- 
ulation 1,000. 

“Since  two  years,  I have  had  a non- 
theatrical show  to  contend  with  as  op- 


position. Can  you  imagine  my  existing 
yet  in  this  little  town  of  1,000?  Well 
must  I say  that  my  good  projection  is 
one  reason  (my  opposition  is  using  arc 
110  volts).  Good  service,  another  reason. 
Always  try  and  give  them  a good  show, 
another  reason.  Someday  let’s  hope  we 
exhibitors  can  get  together  and  do  away 
with  these  non-theatricals,  which  is  tak- 
ing revenue  from  legitimate  exhibitors, 
who  pay  everything  and  they  pay  noth- 
ing. Can  you  imagine  they  are  getting 
1923-1924  product  from  film  companies 
I do  not  deal  with,  but  who  offered  their 
pictures  to  me  at  $25.00  and  $30.00  for 
their  bigger  stuff?  Well  they  are  getting 
It  for  $12.50  and  the  smaller  ones  for 
$7.50.  What  are  we  going  to  do,  when 
film  companies  give  away  to  non-theatri- 
cals and  squeeze  a living  out  of  us?  If 
some  of  you  wish  to  know  what  film 
company  is  giving  their  films  to  this  non- 
theatrical so  cheap,  drop  me  a line  and  I 
will  be  glad  to  answer  you.  If  they  can 
sell  to  non-theatricals  so  cheap,  why 
can’t  they  to  you  who  need  it  for  a liv- 
ing? Reason,  I know  this  is  because  the 
night  of  the  other  house  is  trying  to 
work  in  harmony  with  me,  he  being  em- 
ployed by  the  concern  giving  these 
shows.  They  are  open  Tuesday,  Thurs- 
day and  Sunday.  We  are  open  Wednes- 


day, Saturday  and  Sunday.  Let’s  hear 
from  you  again.’’  Yours  truly,  LOUIS 
J.  MAURIN,  Reserve,  La. 

Adams  Calls  Ad 
Clocks  Nuisance 

By  ROY  W.  ADAMS 

(Pastime  theatre.  Mason,  Mich.) 

One  of  the  boys  in  a recent  Herald  was 
boosting  the  advertising  clock,  which 
shows  slides  on  a small  screen  in  the 
front  of  the  auditorium  while  the  picture 
is  running,  changing  slides  automatically 
and  showing  the  correct  time  on  the 
screen.  A lot  of  these  have  been  placed 
in  this  section  of  the  country,  and  I for 
one,  am  not  at  all  satisfied  with  it. 

The  main  objection  to  it  is  that  it 
makes  a very  noticeable  “glare  spot,” 
very  trying  to  the  eyes  and  drawing  a 
patron’s  attention  from  the  picture  in 
spite  of  himself.  As  I have  a wide  house 
I can  place  the  clock  screen  quite  a dis- 
tance from  the  picture  screen  and  obviate 
these  difficulties  to  some  extent,  but  in  a 
narrow  house  it  would  be  a positive  nuis- 
ance, and  I would  advise  any  exhibitor 
to  see  one  of  these  clocks  in  operation 
before  installing  one — and  then  pass  it 
up.  It  has  to  be  wound  and  set  twice  a 
week,  slides  changed  occasionally,  etc., 
and  it  burns  100  or  200  watts  of  current. 
Altogether  the  same  time  and  expense 
spent  in  soliciting  regular  slide  adver- 
tising would  net  four  or.,  five  times  the 
financial  return  which  this  clock  yields. 

Tells  How  He 
Reduced  Costs 

By  G.  CAREY. 

(Dixie  theatre,  Wynne,  Ark.) 

We  cut  our  light  bill  50  per  cent  by 
installing  Mazda  instead  of  arc;  parcel 
post  instead  of  express;  buying  only 
such  pictures  as  I feel  would  pull.  Watch- 
ing price  of  film  is  surest  way  to  save 
money.  Our  weak  (losing)  night  was 
Monday.  We  put  it  10  cents  to  all  and 
for  a year  have  kept  it  even. 

Best  Pictures 
His  Policy 

By  HORACE  EMMICK 

(O.  K.  theatre,  Lewisport,  Kentucky). 

I only  run  one  night  a week.  Every- 
body looks  forward  to  Saturday  night 
show.  Have  been  several  years  getting 
my  house  where  it  pays.  Have  always 
given  them  the  very  best  regardless  if 
I made  a profit  or  not. 


WELL  acted  and  up-to-the-minute  releases  are 
essential,  of  course,  for  any  theatre  to  retain 
its  popularity.  But  no  less  important  is  the  lens 
equipment  that  projects  these  pictures  on  the  screen. 

Even  the  best  picture  is  only  “just  fair”  if  the  pro- 
jection is  unsatisfactory. 

The  obvious  way,  then,  to  pleased  audiences  and 
consequent  profits  is  through  the  use  of  the  best  lens 
equipment  you  can  obtain. 

It  is  the 

Bausch  & Lomb 

Cinephor  Projection  System 
Cinephor  Projection  Lens 
Cinephor  Condenser 


Bausch  & Lomb  Optical  Co. 

252  Freeman  St.,  Rochester,  N.  Y. 

Boston  Washington  Chicago  San  Francisco  London 


‘Arcus  Tickei  C 

348  N.  ASHLAND  AVE.,  CHICAGO,  ILL. 

>R)lKDllCHEI 


(RESERVE 

^COUPON 


WORLD'S  LARGEST  EXCLUSIVE  TICKET  PLANT  ?8YEARS  EXPERIENCE  AT  YOUR  SERVICE 


Jiin«  21,  1924 
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You  Must 
Advertise! 

Why  not  do  it  in 
such  a way  as  to 
attract  more  atten- 
tion? 


Use 


— and  watch  the 
interest  your  pa- 
trons will  show  in 
your  weekly  or 
monthly  announce- 
ments. 

Write  for  Samples 


THE 

HENNEGAN  CO. 

CINCINNATI,  OHIO 


Garland  Invites 
Inspection  of 
New  Theatre 

Victoria  at  Frankfort,  Mich.,  to 
Be  Ready  in  Month 

NOTE:  Custer  Garland’s  new  the- 
atre at  Frankfort,  Mich.,  construction 
progress  of  which  has  been  recorded 
in  past  issues  of  “Better  Theatres”  by 
its  designer,  R.  L.  Simmons,  is  nearing 
a stage  of  completion.  A report  from 
*Mr.  Simmons,  zvho  last  week  visited 
Frankfort,  carries  zmth  it  an  invitation 
from  Mr.  Garland  to  those  interested 
to  visit  his  theatre.  Mr.  Simmons’  re- 
port in  full  follows: 

By  R.  L.  SIMMONS 

Theatre  Architect,  Elkhart,  Ind. 

IT  may  be  interesting  to  builders  to 
have  a report  on  the  construction 
of  the  Victoria'  theatre,  Frankfort, 
Michigan,  during  building  operations. 
The  writer  inspected  the  work  on  the 
5th  and  made  some  photographs  of 
the  fi'ont  as  it  was  altered  by  the 
owner,  using  brick  instead  of  terra 
cotta  and  brick  as  planned.  The  front 
elevation  was  so  materially  altered  in 
design  that  I hardly  recognized  it,  but 
' the  first  story  was  virtually  the  same 
as  design  and  the  brick  is  of  beautiful 
texture  and  of  unquestionable  qual- 
ity, laid  in  chocolate  colored  mortar 
with  flush  joints  backed  by  hollow 
building  tile. 

The  side  and  rear  walls  are  of  giant 
hollow  brick,  or  building  tile  with  a 
brick  face,  and  looks  exceedingly  well 
for  the  purpose  and  the  owner  reports 
that  it  was  laid  up  at  a great  saving  to 
him  and  that  they  are  very  hard  and 
he  had  no  breakage  whatever  and,  as 
previously  stated,  this  will  give  him  a 
dry  w'all  that  is  insulated  beyond  any 
question.  Inside  walls  are  of  “back- 
up” hollow  tile  of  hard-burned  qual- 
ity and  I am  glad  to  say  that  all  walls 
are  well-laid  and  perfectly  plumb. 

* * * 

Entering  the  building  you  find  the 
lobby  walls  of  hollow  tile  which  sup- 
port the  booth  above  which  is  made  of 
the  same  material  with  a reinforced 
concrete  floor  and  ceiling,  and  passing 
on  into  the  foyer  you  look  down  the 
theatre  floor  which  is  now  excavated 
to  the  approximate  grades  shown  on 
section  in  the  issue  of  May  24th,  with 
dirt  piles  and  gravel  piles  and  various 
timbers  covering  the  space  down  to  the 
orchestra  pit  and  the  concrete  wall 
that  is  to  carry  the  stage  floor.  This 
wall  was  put  in  last  fall  before  freez- 
ing weather  and  before  the  finished 
plans  were  made  and  the  owner  had 
run  this  wall  to  a greater  height  than 
necessary  and  as  he  is  carrying  out 

{Continued  on  toge  XXII) 


Tell  Your 
Electric  Sign 

to  ‘‘Get  a 
Move  On” 


Your  sign  is  supposed  to  work  for 
you.  Why  not  make  it  produce 
twice  as  much,  by  making  it  get 
a move  on? 

Instead  of  waiting  for  the  glances 
of  the  public,  your  sign  will  then 
compel  attention. 


Flashers 


put  signs  into  motion  so  quickly 
and  inexpensively  that  sign  users 
constantly  express  astonishment 
that  they  have  passed  up  so  good 
a thing  for  so  long  a time. 

You  can  trust  RECO  to  keep  your 
sign  moving  day  after  day,  month 
after  month.  It’s  the  standard! 
On  over  85%  of  the  country’s  mo- 
tion signs.  Pays  for  itself  times 
over  in  the  electric  current  saved. 


Color 
Hoods 

vjviuv-  colors  easiest,  cheapest, 
□ St  brilliantly.  They  protect  the 
mp  and  figure  40  per  cent  cheaper 
least  than  dipped  bulbs. 

Write  for  valuable  folder 
‘‘COLOR*'  and  “MOTION” 

Write  for  our  new  folder 
21  Ideas  for  Go-Getter  Signs 


26S1  W.  Congress  St.,  CHICAGO 
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GOOD 

CLEAN 

AIR 


n^rry  hrr.i1h  of  air  I)rcaflie  in  llio  Cirrlc  Tl.cairo  is 
washed  m pure  rmining  water,  heated  to  the  proper  temper- 

} 00,000  cubic  feel  of  fresh  air  is  forced  into  the  theatre 
every  minute. 

Kvery  cubic  foot  of  it  jiasscs  thru  ilic  immiuiolli  air  wa.sh- 
rrs.  tiun  into  llic  giant  brnlhig  units,  wliorr  it  is  aiiloiuot- 
jcally  teni|ii‘n'd  and  then  <iislribulcd  tbniout  the  building. 

Every  five  minutes  there  ia  a complete  change  of  air  in 
the  bouse. 


uiil  of  llic  llicati'c  b/  llic  iiiitoinatic  vcnLibitura,  aud  pure, 
t'rc.sli.iku.sJiril  air  laLcs  its  jilarr. 

So  iK-rfcvtly  |•lalJnetI  and  distributed  are  llic  inlets  iind 
oMtlilK  lliat  every  |>orlion  of  the  liicatrc  lias  its  «>|nal  Mmrc 
of  frcsli  uir  every  iniuuto.  So  perfeelly  ndjn.sted  is  Hie 
liealing  couipinciii  that  a iiniforin  teiniioratiirv  enu  bu  uiniii* 
luiued  in  all  parts  of  the  house  ut  all  times. 

Your  home  with  all  the  windows  oppn  would  not  give  you 
Hie  purity  of  air  you  get  in  the  Circle  Theatre,  for  here  it  is 
PURIFIED  before  you  bi-cathe  if. 


The  air  you  brcallic  this  luiautc  is  gmic  the  nest,  drawn 


Think  of  this  when  you  attend  the  Cirelc,  reah/c  that  your 
hpullli  as  well  us  your  pleasure  )s  being  looked  after. 


♦ 


The  above  statement  made  by  the  management  of  the  Circle  Theatre,  Indianapolis, 

Ind.,  indicates  the  satisfactory  operation  of  the  Webster  Air  Washer. 

Literature  on  Request 

Atmospheric  Conditioning  Corporation 

Lafayette  Building  Philadelphia,  Pa. 


HELIOS  REFLECTOR  LAMP 

(PATENTS  APPLIED  FOR) 

25%  BETTER  SCREEN  ILLUMINATION 


WITH  OR  WITHOUT  AUTOMATIC  ARC  CONTROL 
DIRECT  OR  ALTERNATING  CURRENT 
THE  ONLY  REFLECTOR  LAMP  WHICH  HAS  EVERY 
ADJUSTMENT  THAT  IS  FOUND  IN  THE 
REGULAR  TYPE  OF  PROJECTOR  LAMP 
O (75%  in  CURRENT 

VP  1 70%  in  CARBONS 
^ ^ i 100%  in  CONDENSERS 
DEALERS  WRITE  FOR  OUR  PROPOSITION 
SOLE  DISTRIBUTORS 

WARREN  PRODUCTS  CO.,  265  CANAL  ST.,  NEW  YORK 


Novel  Design  May  Be 
Adopted  for  Picture 
House  in  Kansas  City 

/\  DMIRING  eyes  are  being  turned  by 
exhibitors  in  the  direction  of  a new 
Kansas  City  theatre  which  is  “distinctly 
different.”  Although  the  house  was  not 
designed  as  a motion  picture  theatre,  so 
promising  are  the  possibilities  of  a similar 
house  in  suburban  districts,  devoted  to  the 
screen  alone,  that  the  theatre  is  attracting 
much  more  than  the  usual  interest  of  a 
new  house. 

The  building  once  was  the  temporary 
office  of  a dental  institute.  It  was  rented 
to  the  Nee  Society,  an  organization  of 
Kansas  City  artists,  sponsoring  plays,  and 
remodeled  and  named  the  Nee  theatre. 

♦ * * 

At  the  corner  of  Hunter  avenue  and 
Wyandotte  street,  the  house  stands,  re- 
calling to  the  passerby  the  days  when 


Scaramouche  and  Punchinelle  were  Gypsy 
salesmen  of  the  drama  through  the  sun 
dappled  highways  of  France  or  England. 
The  elms  before  the  doorway  of  the  small 
theatre  are  grouped  with  as  studied  art- 
istry as  though  they  had  been  painted  in 
the  picture  by  Watteau’s  brush  and  their 
gesticulating  branches  cast  as  grotesque 
shadows  by  day  and  as  tragic  by  night  as 
ever  a Delsartean  profile  shadowed  on  a 
velvet  curtain.  The  front  of  the  theatre 
itself  is  intriguing. 

Against  the  dull  brown  of  the  clap- 
boards the  brilliant  plumage  of  two  mon- 
strous strutting  roosters  stand  out  in 
brave  contrast.  The  roosters  have  yellow 
breasts,  red,  blue,  green  and  yellow  feath- 
ers in  their  tails  and  combs  that  are  a 
crowning  glory  of  vermilion.  Another 
pompously  imposing  fowl  is  elevated  to 
mock  canonization  in  an  imitation  stained 
glass  window  behind  a little  balcony  of 
red  and  blue.  A fourth  cock  crows  with 
lusty  vigor  in  the  iron  weathervane  on 
the  gable.  The  construction  was  designed 
and  the  actual  work  done  by  members  of 
the  organization. 

* * * 

As  though  flaunting  the  institution  that 
the  building  has  barnlike  proportions,  the 
theatre  has  adopted  the  rooster  as  its  sym- 
bol. The  double  doors  to  the  house  rhake 
no  offense  with  mock  modesty,  being  of 
red,  blue  and  green  paneling.  On  either 
side  of  the  auditorium  proper  are  flanked 
rambling  galleries  whose  formal  railings 
preserve  a Georgian  dignity,  despite  the 
Bohemian  informality  of  the  remainder  of 
the  structure.  In  such  places  of  state  the 
lords  and  ladies  of  another  day  might 
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have  observed  the  performance  with  polite 
attention.  But  the  theatre’s  modern  audi- 
ences are  prone  to  gossip  across  the  heads 
of  the  other  spectators  to  the  opposite 
galleries.  The  house,  which  will  seat  only 
about  300,  affords  green  room  privileges 
to  the  spectators.  The  pit  holds  no  per- 
manent chairs,  having  the  cane  bottomed 
seats  of  Notre  Dame  cathedral  or  a short- 
hand school.  They  may  be  and  are  pushed 
about  into  little  camps  as  friends  mobilize 
in  intermissions  for  discussions  on  the  per- 
formance. 

The  stage  is  such  as  might  have  held 
the  company  of  Moliere.  Its  snug  little 
proscenium  would  afford  a fine  place  for 
the  “bucks”  of  the  town  to  sit  and  eat 
oranges  as  did  the  dandies  of  the  court 
of  Louis  XIV,  if  the  manager  could  be 
persuaded  to  indulge  such  naive  cravings 
for  prominence. 

* * * 

All  in  all,  the  house  is  one  which  many 
prominent  Kansas  City  exhibitors  believe 
could  be  “sold”  to  any  neighborhood  com- 
munity as  a family  motion  picture  theatre 
extraordinary,  with  the  exception  that  it 
would  have  to  have  a larger  seating  ca- 
pacity. 

Lynch  Erecting 
Large  Theatre 

VT.  LYNCH  and  associates,  now  in- 
• terested  in  the  New  Apollo,  New 
Tiffin,  Avon  and  Milford  theatres,  an- 
nounce the  erection  of  the  Metro  theatre, 
apartment  and  store  building  at  the  south- 
east corner  of  Park  Side  and  North  ave- 
nues, Chicago,  195  feet  on  North  avenue 
and  157  feet  on  Park  Side  avenue.  This 
makes  the  third  theatre  project  to  be  pro- 
moted by  these  gentlemen  in  the  last  year 
— the  other  two  being  located  at  Elmhurst 
and  Park  Ridge. 

The  seating  capacity  of  the  theatre  at 
Elmhurst  is  1,250  seats,  while  the  one  at 
Park  Ridge  is  1,025  seats.  According  to 
the  plans  and  specifications  drawn  by 
Hooper  and  Janusch  the  proposed  theatre 
at  Park  Side  and  North  avenues  will  con- 
tain five  stores,  eleven  apartments  and 
2,000  seats. 

* * * 

In  designing  the  proposed  building^  ar- 
rangements are  being  made  for  the  erec- 
tion of  an  addition  at  a later  date  to  ac- 
commodate four  additional  stores,  ten 
apartments  and  1,500  seats,  making  a total 
seating  capacity  of  3,500  seats. 

The  Metro  theatre  in  a large  measure 
is  being  erected  by  Mr.  Lynch  at  the  so- 
licitation of  the  Austin  Business  Men’s 
Association,  who  have  solicited  him  from 
time  to  time  to  erect  a theatre  in  the 
neighborhood. 

It  is  the  intention  of  Mr.  Lynch  to  run 
first  class  pictures  with  presentations. 
The  plans  call  for  a full  sized  stage.  The 
exterior  of  the  building  will  be  terra  cotta 
and  buff  faced  brick.  Mr.  Lynch  is  an- 
ticipating the  growth  of  the  district  and 
therefore  had  the  building  designed  three 
stories  rather  than  the  usual  two  stories. 
* * * 

The  completed  project  will  cost  $539,- 
000.  James  J.  Redding  & Co.  have  ar- 
ranged with  Geo.  M.  Forman  & Co.  for 
the  underwriting  of  a $2'60,000  bond  issue. 
Mills  & Sons  were  brokers  in  acquiring 
the  195x157  site. 

Work  will  start  at  once  with  completion 
date  set  for  January  1,  1925. 


Omaha,  Neb. — Negotiations  are  under 
way  for  the  selection  of  a site  for  the 
new  Orpheum  theatre  to  be  erected  in 
this  city,  according  to  W.  A.  Harting, 
local  manager. 


Will  not  injure  film 


No  More  Delays 
Between  Reels 


Audience  grow  annoyed  at  a “white  screen” 
between  reels.  This  latest  invention  does  away 
with  these  interruptions.  It  indicates  the 
diminishing  number  of  feet  of  film  on  reel  as 
machine  runs.  In  addition  it  sounds  a buzzer  at 
any  pre-determined  distance  from  end  of  reel. 

Just  the  thing  you  need. 

Write  for  descriptive  circular  and  prices. 


Listed  by  the 
National  Board 
of  Fire  Under- 
writers. 


Cinema  Specialty  Mfg.  Co.  Inc.,  Gary,  Ind. 

Automatic 


Film  Indicator  and  Warner 

|l ^l| 


EDWARDS  SHEET  METAL 
MARQUEES  or  CANOPIES 

For  use  over  entrances  to  theatres,  hotels,  cafes,  store  buildings,  etc.  A work  of  art 
and  they  have  the  massive  and  ornamental  appearance  of  cast  iron,  at  but  a fraction  of 
the  cost.  Furnished  complete,  easy  to  erect — Made  of  galvanized  iron  or  copper  in  any 
style  or  size  desired.  Shipped  in  largest  convenient  sections,  with  glass  packed  sep- 
arately. Our  large  catalog  showing  complete  line  Marquises  or  Canopies,  Balconies, 
Cornices,  Theatre  Fronts,  Signs,  Skylights,  Metal  Roofing,  Metal  Ceilings  and  Walls, 
etc.,  sent  free  on  request. 

The  Edwards  Manufacturing  Co. 

409-459  East  Fifth  St.  Cincinnati,  Ohio 

The  World’s  Largest  Manufacturers  of  Metal  Roofing,  Metal  Shingles, 

Metal  Spanish  Tile,  Metal  Ceilings,  Metal  Garages,  Portable 
Buildings,  Rolling  Steel  Doors,  Partitions,  etc. 
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Will  Your  Theatre 

Be  Cool  This  Summer? 


If  estimates  are 
desired  send  sketch 
of  building  giving 
all  outside 
dimensions,  and 
electric  current 
available. 


These  Fans  are 
strictly  high  class, 
self  oiling, 
and  are  priced 
very  low. 

We  suggest 
ordering  early. 


You  Can  Keep  It  Cool  With 

Supreme  Cooling  Fans 

Supreme  Heater  & Ventilating  Corp. 

1522  OLIVE  ST.,  ST.  LOUIS,  MO. 

Manufacturers  of  the  SUPREME  HEATER 


BETTER  PROTECTION 

Use  our 

SAFETY  TYPE  LIGHTING  PANELS 
DEAD  ERONT  SWITCHBOARDS 

for 

Theatres,  Office  Buildings,  Schools  and  Industrial  Plants 

WHEELER-GREEN  ELECTRIC  CO. 

Rochester,  N.  Y. 


o o 


Send  for  this 
Beautiful  Organ  Catalog 

Shows  pictures  of  famous 
theatres  featuring 

America’s  Finest  Organ 

Built  by 

The  Aarr  Colton  Co. 

WARSAW,  N .Y. 


.yr  .-sy  .yj'  .--v  ,--<y  , '-</  .-sy 


Carland  Invites  Inspection  of 
His  New  Theatre 

(Continued  from  page  XIX) 


the  plans  as  carefully  as  possible,  ex- 
cept changing  the  front,  he  cut  this 
wall  down  to  the  proper  level,  which 
will  give  the  sight  lines  as  planned. 

Looking  up  at  the  roof,  which  is  in 
place,  the  trusses  can  be  seen  made 
carefully  as  per  details  given  with 
their  heavy  truss  rods  and  strap  hang- 
ers giving  a roof  support  more  than 
ample  for  the  snow  loads  that  exist 
in  this  region  and  it  was  with  pleasure 
that  I noted  how  carefully  the  owner 
had  carried  out  these  designs  and  he 
reports  that  the  acoustics  even  at  this 
time,  with  the  building  open  and  un- 
finished and  no  ceiling  in  place,  are 
perfect  and  that  he  can  hear  low.  con- 
versation on  the  space- that  will  be  the 

stage,  in  the  lobby. 

^ * 

The  smoking-room  will  be  carried 
out  carefully  as  previously  explained 
to  make  this  added  asset  as  an  attrac- 
tion to  patrons  that  will  be  unquestion- 
able. The  cry-room  will  be  carried 
out  the  same  as  called  for  in  the  plans. 
In  a proposed  theatre  for  Mishawaka 
I designed  a cry-room  which  is  very 
similar  to  the  one  in  the  Victoria  the- 
atre. Sketches  of  these  will  be  shown 
in  a later  article. 

From  the  ladies’  parlor,  smoking- 
room  and  lobby  one  can  look  out  over 
the  bay  and  see  the  shipping  standing 
at  the  wharves  or  see  the  great  car  fer- 
ries steaming  in  and  out  "of  the  harbor, 
with  a background  of  sand-dunes  that 
are  noted  the  world  over  and  with  the 
valleys  filled  with  fruit  trees  bearing 
peaches  and  sweet  cherries  which  pre- 
dominate. Strange  to  say,  in  this 
northern  climate  these  are  seldom  if 
ever  killed  by  frost.  One  realizes 
that  the  patrons  of  the  Victoria  theatre 
will  enjoy  views  rather  uncommon  and 
that  remain  in  one’s  memory  with 
pleasure.  Mr.  Garland’s  theatre  will 
be  the  best  in  his  locality  and  although 
his  season  is  very  short,  it  will  bring 
unquestionable  returns.  The  owner 
expects  to  have  the  opening  night 
early  in  July. 

* * * 

The  owner  of  a small  theatre  in  a 
small  town  must  consider  the  invest- 
ment carefully  and  should  insist  upon 
the  architect  economizing  wherever 
possible  so  that  the  plans  will  be  car- 
ried out  as  originally  designed  and 
thus  eliminate  the  little  vexing  ques- 
tions that  come  up  when  changes  are 
made. 

When  the  building  is  completed,  I 
hope  to  have  photographs  of  interior 
which  will  be  shown  in  this  magazine. 
* * * 

Mr.  Carland  cordially  invites  pros- 

(Continucd  on  page  XXIV) 
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Auditorium  views  of  Bob  White  theatre.  Crying  room  and  smoking  room  are  seen  to  left  and  right  respectively  of  projection 
room.  The  Bob  White  is  located  in  the  residential  district  of  Portland  Ore. 

Bob  White  Theatre  Stands  Out  As 
Unusual  750  Seat  House 


Out  in  the  residential  district  of  Port- 
land, Oregon,  seven  miles  from  the  busi- 
ness centre  of  the  city,  the  Bob  White 
theatre  plays  to  capacity  houses  every 
night  in  the  week.  Not  only  is  this  the- 
atre getting  the  business  of  the  surround- 
ing district  but  it  is  also  attracting  scores 
of  patrons  each  day  from  the  down-town 
district.  So  popular  has  this  house  be- 
come that  it  is  the  topic  for  discussion 
among  picture  folks  of  the  great  North- 
west and  nightly  one  may  find  patrons’ 
automobiles  from  many  miles  away 
parked  along  the  streets. 

The  Bob  White  theatre  is  not  playing 
to  capacity  houses  without  reason.  Five 
years  ago  Bob  White  acted  upon  his 
judgment  that  a motion  picture  house 
would  be  successful  in  the  residential 
section  of  Portland  in  which  he  lived.  He 
opened  the  Arleta  theatre  with  about  400 
seats.  The  Arleta  was  not  imposing.  It 
was  like  many  other  buildings  which  be- 
came theatres  over  night.  But  the  .Arleta 
drew  patron  repeaters,  the  kind  that  make 
theatres  pa}^  profits. 

After  five  3'ears  Bob 
White  decided  that  his 
patrons  deserved  more 
for  their  money.  He 
decided  to  put  all  his 
profits  and  as  m u c h 
money  as  he  could  bor- 
row into  a new  theatre. 

He  purchased  land  one 
block  from  the  Arleta 
and  began  building  the 
kind  of  a theatre  which 
he  believed  his  patrons 
would  prefer  to  any 
other,  and  the  kind 
which  would  attract 
patrons  from  other  sec- 
tions of  the  city. 

Bob  White  got  the 
assistance  of  the  B.  F. 

Shearer,  Inc.,  of  Seattle, 

Wash.,  which  firm  has 
decorated  and  equipped 
many  of  the  finest 
houses  in  the  North- 
west. Between  Mr. 

White  and  Mr.  Shearer 
the  Bob  White  theatre 
has  many  novel  features  which  are  not 
only  attractive  but  are  business  producers 
as  well.  The  new  theatre  is  constructed 
to  seat  750  persons.  It  is  decorated  in 
blue,  grey  and  dull  gold  and  the  walls  are 
carried  out  in  a semi- Egyptian  Kane 
stone.  Bob-White  birds  appear  on  the 
walls,  while  an  electric  sign  of  the  same 


design  attracts  attention  outside.  The 
house  is  carpeted  with  a pure  grey  carpet 
which  is  laid  on  hair  padding.  Seven 
hundred  and  fifty  Heywood  - Wakefield 
seats  are  firmly  attached  to  the  concrete 
floor,  the  chairs  being  finished  so  as  to 
harmonize  with  the  decorative  scheme  of 
the  house. 

The  loges  in  the  balcony  are  also  furn- 
ished with  comfortable  chairs  and  this 
added  bit  of  ease  is  resulting  in  these 
chairs  being  the  most  popular  among  the 
general  public.  The  other  chairs  in  the 
balcony  are  similar  to  those  on  the  main 
floor.  The  aisles,  stairways  and  lobbies 
are  well  carpeted  and  sound  is  so  dead- 
ened that  late  comers  do  not  disturb  the 
“early  birds.” 

But  two  new  attractions  help  fill  the 
Bob  White  theatre  every  night.  Ben 
Shearer,  often  called  one  of  the  most 
original  theatre  equipment  men  in  Amer- 
ica, urged  Mr.  White  to  add  a smoking 
room.  This  room  can  be  seen  in  the  illus- 
tration of  the  main  floor  and  balcony.  It 
is  at  the  right  of  the  projection  room  and 


is  shut  off  from  the  rest  of  the  theatre  by 
heavy  plate  glass.  There  are  about  30 
chairs  in  this  room  enabling  smokers  to 
enjoy  “the  weed”  and  the  show  at  the 
same  time.  An  extra  dime  is  asked  for 
this  privilege  and  patrons  do  not  hesi- 
tate to  pay  it.  Minors  are  not  admitted. 

To  the  left  of  the  projection  room  is 


another  unusual  feature.  It  is  a “Crying 
Room”  where  mothers  may  take  their 
babies  without  extra  cost  and  enjoy  the. 
show  while  baby  cheers  or  weeps  to  his 
heart’s  content.  This  room  is  furnished 
with  ten  Heywood-Wakefield  reed  chairs, 
a floor  lamp,  table  and  even  a sofa.  All 
of  this  furniture  is  so  arranged  so  that 
persons  in  chairs  or  even  on  the  sofa  can 
see  the  picture.  Another  heavy  plate 
glass  partition  shuts  off  sounds  from  the 
crying  room  from  the  rest  of  the  theatre. 

Bob  White  is  also  keen  to  the  advant- 
age of  keeping  his  theatre  as  clean  as 
possible.  He  has  sunk  a Cocoa  brush 
door  mat  into  his  concrete  entrance  so 
that  just  the  brush  surface  sticks  above 
the  level  of  the  floor.  This  helps  clean 
the  shoes  of  his  patrons  whether  they 
stop  to  wipe  their  feet  or  not.  His  door 
mats  are  made  with  the  name  of  his  the- 
atre woven  in  them. 

The  lobby  is  very  attractive.  The  floor 
is  covered  with  a grey  carpet  over  a hair 
padding.  The  wall  decoration  is  similar 
to  that  of  the  theatre  proper.  Heavj- 
portiers  shut  the  lobby 
off  from  the  main  floor 
while  artistic  furniture 
and  rare  paintings  add 
more  beauty  and  atmos- 
phere to  the  place.  The 
orchestra  pit  is  sunk  so 
that  musicians  and 
lights  do  not  bob  up  or 
shine  in  the  eyes  of  pa- 
trons. The  stage  is 
deep  enough  for  vaude- 
ville and  is  decorated 
with  beautiful  draperies 
and  curtains.  Beneath 
the  stage  are  dressing 
rooms  should  Mr. 
White  eventually  decide 
to  add  “legit”  to  his 
program. 

All  in  all  klr.  White 
has  a remarkable  the- 
atre even  though  it  is 
located  seven  miles 
from  Portland’s  down 
town  section.  And  Bob 
White  is  not  onlj-  mak- 
ing a handsome  profit 
on  his  ingenuity  but  he  is  also  giving 
credit  to  Ben  Shearer  for  the  beauty  of 
his  place. 

Both  the  “cry  room”  and  the  smoking 
idea  have  had  a tendency  to  develop  a 
neighborly  atmosphere  among  the  thea- 
tre’s patrons  with  the  result  that  the 
Bob  White  enjoys  success. 


Interior  of  “Cry  Room”  at  Bob  White  theatre  where  mothers  with  young 
children  may  enjoy  the  show  without  disturbing  others. 
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This  Fireproof 
Booth  Fills  All 
State  Requirements 
at  lower  cost 


SECTIONAL 

ALL  STEEL 

Can  Be  Shipped  Anywhere 

Cheaper  than  Asbestos, 
Terra  Cotta  or  Cement. 

matic  shutters  and  tension 
Order  the  size  that  fits 
two  machines,  or  for  two 


Our  Model  Projection  Booths  are  strong, 
well-made  and  thoroughly  fireproof.  They 
meet  every  state  requirement,  yet  cost  less 
than  booths  made  of  any  other  material. 
They  are  built  in  six  sections — top,  bottom 
and  four  sides — of  No.  20  Gauge  U.  S.  Stan- 
dard Steel  and  strongly  reinforced  with  angle 
irons.  Each  bcoth  is  equipped  with  auto- 
doors, and  enameled  in  any  color  desired, 
your  needs.  Booths  for  one  machine,  for 
machines  and  spotlight  or  three  machines. 


See  your  nearest  dealer  or  write  direct  to 

MODEL  SHEET  METAL  WORKS 

818  West  Grand  Ave.,  Chicago,  111. 

. [Phone  Monroe  1826] 

Makers  of  Steel  Projection  Booths,  Rewind  and  Film  Mending  Tables,  Color 
Wheels,  Exit  Boxes,  Portable  Stereopticon  Booths,  etc. 


THE 

Geometric  Safety  Reel 

USED  AS  STANDARD 
by  the  Largest  Producers 

The  Double  Edge  Prevents 

Cutting  of  Film — Cutting  Operator’s  Fingers 

The  Rolled  Edge 

Doubles  the  Strength 

The  Geometric  Stamping  Co. 

221  E.  131st  St.,  Cleveland,  Ohio 


COMPLETE  THEATRE  EQUIPMENT 


SIMPLEX 

Distributor  for  Western  Pennsylvania,  14  Coun- 
ties in  Southeastern  Ohio,  West  Virginia,  East  of 
Kanawha  River. 


THE  HERTNER  TRANSVERTER 

“If  you  want  it  quick,  call  us” 

Phone  GRANT  0586 

Hollis,  Smith,  Morton  Co. 

Inc. 

1024  FORBES  ST.  PITTSBURG,  PA. 


Garland  Invites  Inspection  of 
His  New  Theatre 

{Continued  from  pag^e  XXII) 


pective  builders  to  visit  his  theatre 
and  he  will  be  glad  to  show  them  how 
he  has  worked  out  the  plans  and  ex- 
plain the  various  features  and  I hope 
that  this  invitation  will  be  accepted  by 
builders  and  others  who  wish  to  enjoy 
the  climate  and  the  beautiful  scenery 
of  the  neighborhood.  No  one  will  re- 
gret a visit  to  the  little  shipping  town 
of  Frankfort,  nestled  between  the  hills 
and  the  bay  with  inland  lakes  just  over 
the  hills,  with  fruit  orchards  in  plenty, 
accessible  by  perfect  gravel  roads, 
backed  by  sand-dunes  in  many  places 
that  are  covered  with  wild  flowers  and 
pines  as  well  as  hardwood  and  with 
the  white  birches  in  the  valleys,  and 
spend  their  evening  in  the  Victoria 
theatre. 


Many  Innovations  Mark  New 
Los  Angeles  Forum 

(Contimi'ed  from  page  X) 


The  approximate  cost  of  the 
Forum  was  $1,500,000  and  it  marks 
a new  achievement  in  the  realm  of 
motion  pictures,  according  to  trav- 
elers and  critics  who  are  familiar 
with  the  trend  in  theatres  in  the 
last  decade. 

Among  those  who  are  aiding  Wil- 
liam A.  Hussey  in  putting  over  The 
Forum  are  Julius  K.  Johnson,  man- 
aging director  and  featured  organ- 
ist; Fred  Valles,  house  manager; 
L.  W.  Barclay,  director  of  publicity 
and  HenryYoung,  director  of  ex- 
ploitation. 

Plans  Construction 
Of  Four  Playhouses 
On  the  Pacific  Coast 

Four  new  theatres  are  to  be  constructed 
on  the  west  coast  by  the  Oregon  and  Cal- 
ifornia Amusement  Company  of  which 
Charles  R.  Moser  is  the  head.  The  first 
project  planned  is  a new  theatre  for 
Fruitvale,  Cal.,  which  will  cost  .1)200,000. 

Following  this  theatres  are  to  be  built 
in  Allendale,  Foothill  boulevard  and  in 
San  Leandro,  according  to  Mr.  Moser. 

Negotiations  for  a site  for  the  Fruit- 
vale  theatre  have  been  successfully  com- 
pleted, it  is  reported.  The  house  will 
have  a seating  capacity  of  1,500. 


To  Build  New  House 
At  Brooklyn,  N.  Y. 

Announcement  has  been  made  that  a 
new  motion  picture  theatre  is  to  be 
erected  in  Brooklyn  at  the  southeast  cor- 
ner of  Eighteenth  avenue  and  Gravesend 
avenue  on  a site  measuring  100  by  13H. 

The  project  will  cost  about  $350,000. 
Plans  have  been  prepared  by  Architects 
J.  M.  Berlinger  and  L.  M.  Kaufman. 
Perri  Contracting  Company  has  been 
awarded  the  contract. 
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Sponsors  Ordinance 
To  Prohibit  Standing  ] 
In  Omaha  Playhouses 

Dan  B.  Butler,  city  commissioner,  who 
has  in  turn  been  commissioner  of  police 
and  head  of  the  department  of  accounts 
and  finance  of  Omaha,  has  just  been 
placed  at  the  head  of  the  Omaha  fire  de- 
partment and  has  immediately  set  out  to 
make  trouble  for  the  motion  picture 
houses  and  theatres  of  Omaha.  He  has 
started  to  draft  an  ordinance  prohibiting 
theatres  of  all  kinds  from  selling  tickets 
for  standing  room  when  all  the  seats  are 
filled,  prohibiting  tbe  theatres  from  tol- 
erating any  standing  in  the  aisles,  and 
prohibiting  them  from  permitting  people 
to  congregate  in  the  lobbies  while  waiting 
for  the  next  peformance  to  begin  or  for 
the  main  doors  to  be  thrown  open. 

Mr.  Butler  says  he  is  taking  these  meas- 
ures to  prevent  danger  to  human  lift  in 
time  of  possible  fires.  Meantime  while  the 
ordinance  is  being  drafted  he  has  ordered 
Fire  Chief  Salter  to  forbid  arbitrarily  the 
standing  of  persons  in  the  aisles  of  the 
theatres. 

Ruling  Expected  on 
Use  of  Tickets  With 
War  Tax  Clause  Soon 

The  repeal  of  the  admission  tax,  effec- 
tive July  2,  on  tickets  of  50  cents  and  less 
confronts  exhibitors  who  have  a large 
supply  of  tickets  on  hand  with  the  ques- 
tion as  to  whether  or  not  they  will  be 
able  to  use  these  tickets  after  that  date. 
According  to  the  office  of  the  collector 
of  internal  revenue  at  Chicago  no  rul- 
ing has  been  made  as  to  the  permissibility 
of  using  these  tickets,  with  the  words 
“War  Tax”  erased.  The  office  is  expect- 
ing a decision  on  the  matter  in  the  very 
near  future. 

It  is  a foregone  conclusion,  however, 
that  unless  tickets  have  the  words  “War 
Tax”  erased  or  obliterated  in  some  man- 
ner they  cannot  be  used.  The  question 
just  at  this  time,  however,  is  whether 
they  can  be  used  even  if  such  erasure  is 
made.  So  far  no  one  in  authority  has 
been  willing  to  state  the  tickets  in  this 
form  could  be  sold.  At  the  request  of  a 
number  of  theatre  owners  the  matter  is 
being  taken  up  with  Washington  and  an 
early  report  is  expected. 


Regent  Owners  Buy 
Cedar  Falls  House 

The  Empress  theatre  of  Cedar  Falls, 
Iowa,  which  was  recently  closed  by  a 
sheriff  sale  has  been  released  and  the 
equipment  purchased  by  the  Iowa  The- 
atres Company  an  incorporated  concern 
of  Mason  City,  Iowa.  The  Iowa  Thea- 
tres Company  already  own  the  Regent 
theatre,  the  largest  first  run  house  in  Ce- 
dar Falls,  and  the  adding  of  the  Empress 
to  their  holdings  gives  them  control  of 
the  city.  The  Empress  has  been  re- 
painted and  re-decorated  and  was  for- 
mally opened  to  the  public  on  May  30. 

M.  R.  Blair,  local  manager  of  the  Re- 
gent, will  also  manage  the  Empress. 


Remodel  Theatre 

More  than  $150,000  is  to  be  spent  in  re- 
modeling the  Strand  theatre  at  Hoboken, 
N.  J.,  into  a modern  picture  theatre. 
Plans  have  been  filed  by  Charles  N.  Whit- 
son & Bros.,  architects. 


Revitalize  your  projection 

WITH  A 


^MINU/'A^ 

De  l/uxe  Special 


THE  ONLY  screen  that  can  be  fur- 
nished for  any  type  of  projection: — 

Regular  Arc  High  Intensity 

Mazda-Lite  Reflecting  Arc 

THE  ONLY  screen  that  can  be  had 
seamless  in  the  larger  sizes. 

THE  ONLY  projection  surface  that 
is  individually  built  to  pecifications. 

Sample  for  a practical  demonstration 
is  yours  for  the  asking. 

Write  for  it. 


MINUSA  CINE  SCREEN  CO. 

Bomont  at  Morgan 

,'H  J']*hli|<tilli|il 

Saint  Louis 

Supremacy  in  Automatic  Curtain  Control 

and  Track  Equipment 


Honesty,  Experience,  and 
Quality  Are  Built-in 
Features  of  our  Products. 

E.J.VALLEN  ELECTRiai  CO. 

AKRON  _ _ _ OHIO 


THE  BEST  IN  THEATRE  EQUIPMENT 

Distributor  for 

Simplex  Projectors 
Westinghouse  Generators 
Stanley  Frames 
National  Carbons 
Automatic 
Ticket  Machines 
American  Reflecting  Arc 

**The  House  of  Service** 

AMUSEMENT  SUPPLY  CO.,  2105  John  R St.,  Detroit,  Mich. 
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NOTE! 

PRICE  CHANGES 


Roll 

[ and  Mad 

• rxi  • 

line  lie 

kets 

10,000  . 

$ 7.00 

100,000  

. . .$20.00 

20,000  . 

8.75 

200,000  

. . . 36.00 

30,000  . 

10.50 

250,000  

. . . 44.00 

40,000  . 

12.25 

300,000  

. . . 52.00 

50,000  . 

14.00 

1,000,000  . . . 

500,000  

.$160.00 

. . . 84.00 

Net  F,  O.  B.  Philadelphia 

Put  up  ill  rolls  or  packages  of  2,000 
For  rolls  of  1,000,  add  2c  per  thousand 
Changes  in  form  or  color,  each  $8.00 
Changes  in  color  of  stock,  each  50c 

Tickets  with  double  numbers  (Inventorr'  and  style  “Z”  tickets)  Ic 
extra  per  thousand,  minimum  charge  $1.00 

Qlobe  ^cket  Companij 

Specialists  in  Tlcheis  and  Checks  Since  1873 

122N.  I2lh  St  Philadelphia.,  Pa. 


Super-Lite  Screens 

FOR  PERFECT  PROJECTION 

Manufactured  to  meet  all  conditions 
Comm.on  Arc— Mazda— High  Intensity 

C.  S.  WERTSNER  & SONS 

MANUFACTURERS 

211-221  North  13th  Street  Philadelphia,  Pa. 


Royal  Mazda  Lamp  Transformer 


The  Royal  Mazda  Lamp  Transfonner 
using  9l'J  \Vatt-3U  volt  lamps  equivalent 
to  vkl  Amperes  of  light  projects  an  ex- 
ceptionally fine  picture.  Gives  3 times 
greater  light  than  larger  wattage  lamps 
and  at  less  cost. 

Let  us  show  you  how  we  can  improve 
your  projectioi  with  Mazda  Equipment 
USING  VOUR  PRESENT  LAMPHOUSE 
AND  MACHINES.  All  inquiries  cheer- 
fully answered. 

CAPITAL  MERCHANDISE  CO. 

Dept.  E.  H.  538  S.  Dearborn  St.,  Chicago,  III. 


DOUBLE-DISC: 

SHUTTER 

Better  Light 

Better  Projection 
Better  Pictures 


WRITE  FOR  FREE 
TRIAL  OFFER 

Mention  make  of  machines  used 

The  Double-Disc  Shutter 
Company 

2100  Payne  Ave.  Cleveland,  Ohio 


Plans  Community 
Song  Fest 

Our  community  here  wants  to  put 
on  a community  singing  eve,  and 
would  like  to  run  to  some  illus- 
trated songs  with  slides,  and  as 
you  know  most  everything  1 won- 
dered if  you  could  tell  me  where 
1 could  get  in  touch  with  somebody 
that  rents  slides  suitable  for  this 
occasion. 

Thanking  you  1 am 

Majestic  theatre, 

Hamlet,  Ind. 

EDITOR’S  NOTE:  No,  we  don’t  know 
most  everything.  We’re  always  glad,  how- 
ever, to  dig  up  information  and  be  of  «is- 
sistance  on  readers*  problems.  For  the 
song  slides  we  have  referred  the  Majestic 
theatre  to  a number  of  music  publishers. 
Most  of  these  furnish  song  sliclW  free  of 
cost  as  a means  of  advertising  their  songs. 
The  bigger  the  advertising  possibilities 
are  the  more  willing  are  the  publishers  to 
supply  the  slides,  a number  of  them  in- 
ferred. 


3,000  Seat  Theatre 
And  Office  Building 
Planned  for  Detroit 

A new  theatre,  office  and  store  building 
is  to  be  erected  in  Detroit  in  the  near  fu- 
ture for  Charles  Munz,  B.  R.  Williams 
and  H.  E.  Applegate.  The  structure  is  to 
be  located  at  the  northeast  corner  of 
Grand  River  avenue  and  .Albert.  The  the- 
atre will  have  a seating  capacity  of  3,000. 

Plans  for  the  building  are  being  pre- 
pared by  John  Kherson,  212  East  Superior 
street,  Chicago.  It  will  be  an  atmospheric 
theatre  of  the  tj’pe  proven  so  successful 
and  popular  recently.  The  auditorium 
will  represent  an  Italian  rose  garden  and 
the  theatre  will  bear  the  name  Casa-del- 
Rosa. 


New  Projects 

Longview,  Wash. — A $125,000  theatre  is 
being  sponsored  for  Longview  by  Wes- 
ley Vandercook,  member  of  the  stock 
company  that  will  build  the  house.  H.  L. 
Copeland,  local  architect,  has  drawn  the 
plans. 

* 

Keokuk,  la. — Construction  of  a theatre 
to  cost  $130,000  is  under  way  here  for 

M.  F.  Baker  of  Keokuk.  The  new  house 
will  replace  the  old  Grand  and  will  be 
completed  in  October.  H.  B.  Nelson  com- 
pany of  Davenport  are  the  contractors. 

* 

Albany,  N.  Y. — William  Benton,  operat- 
ing the  Congress  in  Saratoga  Springs, 

N.  Y.,  has  started  construction  of  a 1,500 
seat  theatre  in  Plattsburg,  N.  A*. 

* 

Clifton  Forge,  Va. — S.  M.  Sachs  and 
associates  have  plans  by  Upman  and  Ad- 
ams, Washington,  D.  C.,  for  a modern 
motion  picture  theatre  with  balcony  to 
seat  1,000. 

* 

Manchester,  Conn. — Bids  have  been 
sent  out  by  the  firm  of  Campner  & Co. 
on  a theatre  to  be  erected  at  Main  and 
Bissell  streets  in  this  city.  Plans  have 
been  drawn  by  Tuck  & Co.,  engineers  and 
architects  of  New  York  and  Boston. 

* 

Fond  du  Lac,  Wis. — Ground  has  been 
broken  here  for  the  new  Fischer  theatre. 
It  is  planned  to  complete  the  playhouse 
b\'  October  1. 
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Better  Theatres 
Advisory  Staff 

In  order  to  render  its  readers 
assistance  on  various  problems  of 
equipment  and  construction  that 
arise  from  time  to  time,  Better 
Theatres  has  obtained  the  co- 
operation of  the  individuals  and 
associations  listed  following  in 
this  ivork. 

Through  the  co-operation  of 
this  advisory  staff  this  depart- 
ment feels  that  it  has  allied  itself 
zifitli  sources  of  expert  knowledge 
on  virtually  every  phase  of  thea- 
tre building  and  furnishing  and 
is  able  to  offer  theatre  owners  a 
valuable  service  in  providing  in- 
formation and  answers  on  a wide 
range  of  subjects  of  a general 
nature. 

ROBERT  O.  BpLLER,  Boiler 
Brothers,  Architects. 

E.  B.  CRESAP,  Secretary,  National 
Association  of  Fan  Manufactur- 
ers. 

JOHN  EBERSON,  Architect. 

G.  E.  EICHENLAUB,  Architect. 

COLBY  HARRIMAN,  Technical 
Director,  Theatre  Department, 
Famous  Players-Lasky  Corp. 

W.  S.  HAYS;  Secretary,  National 
Slate  Association  and  The  Na- 
tional Federation,  Construction 
Industries. 

F.  J.  HUSE,  Chief  Engineer,  Hol- 
low Building  Tile  Association. 

JOSEPH  KAUSAL,  Chief  Electri- 
cian, Maintenance  Division,  Bal- 
aban  & Katz  Theatres. 

SAMUEL  R.  .LEWIS,  Member, 
American  Society  of  Heating  and 
Ventilating  Engineers. 

A.  C.  LISKA,  Remodeling. 

E.  M.  LURIE,  Assistant  to  Com- 
missioner, Associated  Metal  Lath 
Manufacturers. 

VIRGIL  C.  MARANI,  M.  Am.  Soc. 
C.  E.,  Chief  Engineer,  The  Gyp- 
sum Industries. 

HENRY  L.  NEWHOUSE,  Archi- 
tect. 

WILLIAM  OLDKNOW,  Presi- 
dent, Motion  Picture  Equipment 
Dealers  of  America. 

FRANK  E.  PLOWMAN,  Theatre 

Lighting. 

GEORGE  L.  RAPP,  Architect. 

GEORGE  W.  REPP,  Service  Divi- 
sion, American  Face  Brick  Asso- 
ciation. 

R.  L.  SIMMONS,  Architect. 

HORACE  L.  SMITH,  JR.,Theatre 
Engineer. 

NORMAN  M.  STINEMAN,  Assoc. 
Mem.  American  Society  of  Civil 
Engineers,  Portland  Cement  As- 
sociation. 

MAX  Y.  SEATON,  Technical  Di- 
rector, National  Kellastone  Com- 
pany. 

J.  L.  STAIR,  Chief  Engineer,  Cur- 
tis Lighting,  Inc. 


The  mirror  arc  is  being  recog- 
nized as  the  best  source  of 
light  for  the  smaller  theatres, 
because  of 

Best  quality  of 
light 

Unlimited  light 
Cheapest  light 


To  secure  these  advantages,  it  is  necessary  to  have  the 
proper  source  of  direct  current. 


Two  sizes  of  lran;^/hrieK  have  been  designed  for 
mirror  arc  projection  exclusively  and  they  will  produce  the 
desired  results. 


Write  for  circulars 


The  Hertner  Electric  Company 

1900  W.  114th  St.  Cleveland,  Ohio 

In  Canada:  Perkins  Electric,  Ltd. 


A.  D.  C.  AUTOMATIC 
CURTAIN  CONTROL 

Meet  Us  in  Booth  No.  16 
M.P.E.D.A.  Convention 
Hotel  Winton,  Cleveland 
Week  of  July  14th 


AUTOMATICDEVICESCO. 

17  North  7th  St.  Allentown,  Pa. 


National 

Pri^ector  Carbons 

throw  on  the 
screen  all  that  is 
in  the  picture 

Pictures  in  light — these 
are  your  stock  in  trade. 

The  best  film  in  the  world 
is  only  as  good  as  the 
light  you  project  through 
it  to  the  screen.  National 
Projector  Carbons  pro- 
duce a light  that  is  steady, 
brilliant,  and  gives  the 
film  its  full  value. 

Use  National  Carbons 

NATIONAL  CARBON  CO.,  Inc. 
Cleveland,  Ohio 
San  Francisco,  Cal. 

Canadian  National  Carbon  Co.,  Limited 
Factory  and  Offices:  Toronto,  Ontario 
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Tests  Show  Substance  of  Dirt  in 
Carpets  and  Its  Effects 


Dirt  in  carpeting  is  generally 
regarded  as  being  simply  so 
mnch  foreign  material  that  doesn’t 
look  good  on  a lobby  rug  and  on  the 
aisle  and  stair  carpets,  just  plain  lit- 
ter that  should  be  removed  for  the 
sake  of  appearances.  Dirt  certainly 
does  hide  the  good  looks  of  a car- 
pet and  nothing  so  displeases  the 
eye  of  a particular  woman  patron  as 
dirty  floor  coverings  in  a theatre. 

Dirt  in  carpeting,  however,  should 
be  looked  at  from  still  another  an- 
gle. That  is  the  quick  destruction 
which  it  causes  to  the  carpets  when 
it  becomes  embedded  and  is  per- 
mitted to  remain  in  them.  To  fully 
realize  how  surely  it  works  de- 
struction, it  is  necessary  to  have  an 
understanding  of  the  construction 
of  carpets  and  how  easily  grit  and 
dirt  become  embedded  in  them. 

* * * 

Most  of  the  carpeting  in  use  in 
America  today  is  what  is  known  as 
the  cut-nap  type.  In  structure,  cut- 
nap  carpets  can  be  described  as  con- 
sisting of  many  rows  of  twisted, 
wool  fiber  tufts,  woven  into  the  fab- 
ric as  a loop,  fastened  and  held  in 
place  by  rows  of  hemp  threads 
known  as  warp  and  weft  which  run 
lengthwise  and  crosswise.  As 
soon  as  a row  has  been  woven  into 
place  the  loops  are  cut  at  the  top  by 
a knife-like  contrivance  which  is 
fastened  in  the  loom.  This  opera- 
tion converts  them  from  loops  into 
“U”  shaped  tufts  which  become  the 
upper  or  walking  surface  of  the  rug. 
Stuffers  of  hemp  and  jute  are  used 
in  the  foundation  to  give  the  rug 
weight,  stiffness  and  bulk.  The  bot- 
tom of  the  rug,  therefore,  becomes 
dense  and  close  whereas  the  upper 
side  is  a mass  of  open-ends,  fine 
wool  threads.  This  manner  of  con- 
struction makes  the  modern  carpet 
a beautiful  and  comfortable  lawn  of 
soft  wool,  but  it  also  converts  it 
into  a complete  storage  place  for 
dirt. 

There  are  three  classes  of  dirt  to 
be  found  in  all  carpeting  and  these 
should  be  fixed  in  mind.  Light  sur- 
face dirt  is  the  dust  which  is  carried 
in  on  the  currents  of  air  and  de- 
posited everywhere.  It  is  seemingly 
easily  removed  by  most  any  method 
of  sweeping. 

Clinging  litter  such  as  thread, 
lint  and  hair.  It  adheres  stub- 
bornly to  the  carpet  and  usually 
requires  a hand  picking  to  remove. 
* * ^ 

Embedded  grit — grime,  sand  and 
heavy  dirt.  This  is  carried  in  from 
the  street  on  the  soles  of  the  shoes 


Note:  Because  of  the  hard  wear  to 
which  carpets  in  theatres  are  sub- 
jected and  because  such  carpets  are 
usually  expensive  and  therefore  an 
important  item  in  the  theatre  bud- 
get “Better  Theatres”  presents  an- 
other article  dealing  with  this 
phase  of  efficient  operation.  The 
accompanying  article  and  sketches 
show  what  dirt  in  carpeting  really 
is  and  how,  unless  properly  re- 
moved, it  effects  the  life  of  the  car- 
pet and  the  health  of  patrons. 


and  is  rubbed  off  on  the  carpeting. 
It  sifts  in  between  the  nap  and  is 
ground  and  tramped  into  the  depths 
of  the  carpet.  This  deeply  en- 
trenched dirt  is  sharp  and  gritty. 
It  actually  cuts  the  soft  woolly 
threads  of  the  nap  and  wears  the 
rug  threadbare. 

The  presence  of  this  last  dirt  is 
what  cuts  down  the  life  of  the  aver- 
age aisle  carpet  to  about  three 
years.  The  study  of  the  carpet 
cleaning  problem  is,  therefore,  one 
of  the  most  important  tasks  of  the 
theatre  manager  as  it  vitally  affects 
both  the  theatre’s  reputation  and 
the  cost  of  operation. 

“Better  Theatres”  is  able  to  show 
its  readers  what  ordinary  dirt  and 
grit  in  carpeting  looks  like.  The 
pictures  and  the  information  is 
available  through  research  done  for 
The  Hoover  Company  by  the  Engi- 
neering Laboratories  of  Columbia 
College  of  New  York.  Dirt  sam- 
ples were  secured  from  rugs  cleaned 


Look  for 
The  Stars 

When  your  copies  of  the 
Herald  are  nicely  stacked  on 
the  shelf  and  you  want  to 
pick  out  any  issue  containing 
the  “Better  Theatres”  section 
look  for  the  book  with  the  two 
stars  on  the  “backbone.” 
These  stars  are  your  guide  to 
the  issue  which  contains  a 
fund  of  information  on  vir- 
tually every  phase  of  success- 
ful theatre  operation. 

If  you  are  in  need  of  some 
particular  item  of  equipment 
turn  to  the  “Exhibitors  Infor- 
mation and  Catalog  Bureau” 
page  in  the  “Better  Theatres” 
department,  fill  out  the  coupon 
and  send  it  in.  This  bureau 
will  obtain  for  you  quickly  in- 
formation on  any  accessories 
or  equipment  in  which  you  are 
interested. 


in  200  scattered  sections  of  the 
United  States  and  Canada.  This 
was  sent,  bag  and  all,  to  New  York 
where  the  dirt  was  extracted,  sep- 
arated, weighed  and  examined. 

The  dirt  was  separated  into  two 
parts,  fluff  and  grit.  Fluff,  which 
included  hair,  lint,  threads,  etc.,  con- 
stituted about  36%  of  the  material. 
The  rest  was  made  up  of  street  dirt 
and  grit. 

* * * 

Some  tests  were  run  for  the  pur- 
pose of  exploration  and  bacteria 
were  found  in  great  quantities  and 
of  great  variety.  The  average  of 
the  samples  showed  145  million  bac- 
teria to  the  gram  of  fluff  (one  gram 
is  the  equivalent  of  l-18th  ounce) 
and  407  million  to  the  gram  of  dirt. 
Tuberculosis  germs  and  those  of 
other  communicable  diseases  were 
indicated  in  the  samples.  The  germ 
count  proves  that  from  the  health 
angle  the  street  dirt  which  becomes 
embedded  in  carpeting  is  the  most 
destructive  of  all. 

The  results  of  some  of  the  labora- 
tory tests  are  shown  on  the  ac- 
companying two  pages  of  plates 
showing  cultured  germs,  grit  and 
fluff,  magnified  many  times. 

* * * 

Seeing  this  ordinary  carpet  dirt 
close-up,  keeping  in  mind  the  open- 
mouth,  surface  construction  of  car- 
peting and  recognizing  that  it  is, 
therefore  impossible  to  keep  such 
destructive  grit  and  germs  from 
getting  into  them  it  becomes  a mat- 
ter of  vital  necessity  that  the  dirt  be 
entirely  removed,  regularly,  using 
the  best  and  most  efficient  cleaning 
tools  that  have  been  developed  by 
those  who  have  made  the  solving  of 
carpet  cleaning  problems  a profes- 
sion. 


Takes  Over  Liberty 
At  Terre  Haute,  Ind. 

Announcement  has  been  made  that  Ross 
D.  Garver,  former  manager  of  the  Hip- 
podrome theatre  at  Terre  Haute,  Ind.,  has 
taken  over  a 50  year  lease  on  the  Liberty 
theatre  there  and  will  open  immediately. 

Mr.  Garver  first  entered  the  show  busi- 
ness at  the  old  Lyric  theatre  when  it  was 
operated  by  Jack  Hoeffler  dnd  T.  W.  Bar- 
hydt.  After  a year  he  was  transferred  as 
manager  of  the  Varieties  theatre,  located 
on  the  present  site  of  the  Liberty.  When 
the  Varieties  was  purchased  by  the  F.  & 
H.  Amusement  Company  he  was  retained 
as  manager  and  later,  when  this  company 
was  absorbed  he  was  oentinued  as  mana- 
ger. Altogether  he  has  served  as  manager 
of  various  playhouses  for  the  last  fifteen 
years.  He  was  manager  of  an  Orpheum 
circuit  theatre  in  Duluth,  Minn.,  and 
served  in  the  theatres  in  St.  Louis  and 
Des  Moines. 
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Phatos  by  permission  of  The  Hoover  Company 


NO.  1,  GRKATKST  CAUSK  OF  WKAR  IN  FLOOR  COVERING — Plates  9 to  13  are  typical  of  the 
fluff  and  show  hair,  pieces  of  wood,  feathers,  grit  and  soil.  The  black  conglomerates  in  9-11-13  are  small 
pieces  of  sand  and  show  the  sharp,  cutty  edges  which  cause  destruction  to  carpeting  when  the  soft  nap  is 
bent  over  the  grit  by  grinding  heels. 
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Phoios  by  permission  of  The  Hoover  Company 


NO.  2.  GERM  CULTURES  TAKEN  IN  CLEANING  CARPETS— One-tenth  of  a gram  of  dirt  was 
placed  on  a gelatinous  plate  and  put  in  an  incubator  for  24  hours  with  germination  resulting  as  shown  on 
plate  16.  There  was  not  enough  food  for  them  to  develop  and  one-tenth  of  this  was  transferred  to  another 
plate  with  the  development  as  shown  on  plate  17.  Plates  18  and  19  show  the  same  procedure  on  another 
sample — first  using  one-tenth  of  a gram  (l/180th  of  an  ounce)  and  transferring  a tenth  of  this  again  to  per- 
mit proper  development.  Plate  20  shows  the  growth  which  results  when  a few  colonies  are  given  the  chance 
to  develop.  Plates  14  and  15  show  grit,  mostly  silica  and  sand.  These  gritty  particles  are  coated  with  a fine 
dust  which  makes  them  difficult  to  show  in  a photograph. 
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Industry  Now  on 
Sound  Basis 

An  interesting  analysis  of  the  motion 
picture  industry  with  regard  to  its 
general  • system  of  operation  and,  more 
particularly,  with  regard  to  its  essential 
relation  to  business  investment,  has  been 
given  in  a series  of  articles  by  L.  W. 
Boynton,  appearing  in  the  Wall  Street 
Journal. 

These  articles  have  put  in  concise  form 
much  that  it  would  be  well  for  all  mem- 
bers of  the  industry,  who  do  not  happen 
at  present  to  be  acquainted  with  the  facts, 
to  thoroughly  understand,  and  it  is  highly 
desirable  that  the  general  public  should 
also  have  a comprehensive  idea  of  the 
workings  of  the  film  industry. 

As  stated  in  the  articles,  the  motion 
picture  industry  is  essentially  a funda- 
mental one  for  the  reason  that  it  fills 
a human  need  and  at  a price  which  is 
within  the  reach  of  everyone.  It  com- 
mands numbers  and  commands  them  to  a 
greater  degree  than  any  other , fprrn  of 
entertainment.  It  is  estimated  that  50,- 
000,000  people  per  week  attend  the  mo- 
tion picture  theatres  of  the  country.  In 
addition,  there  is  the  rest  of  the  world 
to  draw  upon  and  the  American  indus- 
try is  drawing  upon  it  with  increasing 
strength;  which  brings  up  an  important 

point.  ■ ' - ■ . 

Picture'  Arherican  Life 

The  motion  picture  is  valuable  not 
only  from  an  entertainment  standpoint. 
It  is  an  accurate  reflector  and  picture  of 
industrial  conditions,  the. use  of  rnachinery 
and  the  ways  of  trade  and  commerce 
with  the  consequence  that  American 
methods  of  manufacture,  American 
clothes,  American  mines  and  factories, 
American  custorns,  and,  in  fact,  all  the 
things  - that  go  to  make  this  country 
v/hat  it  is,  are  presented  accurately  be- 
fore the  eyes  of  the  world.  Considered 
from,  an  investment  standpoint,  this 
places  the  industry  on  a universal  basis. 

Easy  to  Transport 

From  the  standpoint  of  transportation, 
the  industry  is  ideal.  All  the.  film  con- 
sists of  physically  is  film  in  a small  can, 
which  means  that  there  is  no  difficulty  or 
heavy  expense  in  getting  it  anywhere  it 
is  desirable  to  send  it.  ■ 

The  biggest  expansion  in  the  business 
has  come  in  the  last  ten  years  and  the 
future  of  the  industry  is  limitless.  A.S 
■Will.H.  Hays  has  said:  “Motion  pictures, 
great  as  they  are  at  present,  .are  nearly -all 
in  the  future.  Their  yesterdays  are  few, 
and  almost  insignificant,  as  compared 
with  their  all-powerful  tomorrows.” 

The  best  obtainable  statistics  show  the  follow- 
ing facts  about  the  industry  in  the  United  States: 
The  investment  is  $1,500,000,000. 

. Total  number  of  persons  employed  in  all 
branches  is  300.000. 

Average  number  of  feature  pictures  produced 
yearly  is  700. 

Average  weekly  attendance  at  ■ motion  . picture 
theatres,  50,000,000. 

Admissions  paid  total,  annually,  about  $500,- 

000,000. 

Salaries  and  wages  paid  annually  at  the  stu- 
dios, $75,000,000. 

Theatres  running  from  six  to  seven  days  a 
week,  9,000. 

Theatres  running  four  to  five  days  a week, 
1,500. 

Theatres  running  one  to  three  days  a week, 
4,500. 

Producers  and  exhibitors  spend  $5,000,000  a 
year  'n  newspaper  and  magazine  advertising. 

Producers  spend  $7,000,000  annually  for  photos, 
cuts,  slides  and  other  accessories;  lithographs, 
printing  and  engraving. 

The  growth  in  the  foreign  market  is  shown 
in  the  government  export  figures.  In  1913,  32,- 
000,000  lineal  feet  of  film  were  exported.  In 
1923,  200,000,000  feet  went  to  foreign  countries. 
The  percentage  of  American  films  in  those  shown 
abroad  is  between  eighty  and  ninety. 

On  the  other  hand,  only  425  foreign  pictures 


Contrast! 

That’s  what  good  projection  means  — sharp,  clear  contrast  between 
light  and  dark.  But  contrast  depends  on  the  lens.  . . , , - 

Eliminate  muddy,  cloudy  effects  from  your  pictures  by  using  Snap 
lite  Lenses.  They  will  inject  more  snap  into  even  the  poorest  print, 
and  give  better  ones  the  clear  definition  and  strong  black  and  white  that 
audiences  demand.  . . 


See  your  Dealer  or  Write  direct  to 


KOLLMORGEN  OPTICAL  CORPORATION 

35  Steuben  St.  . Brooklyn,  N.  Y. 

Makers  of 

SNAPLITE  LENSES 

ALSO  SNAPLITE  JR.  -LENSES  FOR  PORTABLE  MACHINES 


Just  Push  a Button! 

And  instantly  change  from  one  machine  to 
another  or  from  stereopticon  to  any  machine. 
Automatic  certain  action.  Wherever  you’are 
in  the  booth  just  push  a button. 

THE  STRONG 

“ChangeOver” 

ELECTRIC 

has  been  adopted  by  leading  representative  theatres; 
McVickers,  Balaban  & Katz,  Orpheum  Circuit,  and 
others.  Assures  a perfectly  cued  program.  Increases 
operator’s  efficiency . 

Set  for  two  machines,  $25.00 
Money-back  guarantee 

Essannay  Electric  Mfg.  Co. 

5434  W.  Monroe  Street  CHICAGO 


The  Screen  of  Quality 

GIVES  YOU 

CLEARER  DEFINITION  WITHOUT  EYE  STRAIN 

USE  THE 

1NIATIONAL 

CL  LASS-RE  AD-.CjCREEN 

Patented) 

and  be  convinced 

DURABLE— WASHABLE 


Full  information  upon  request 

THE  NATIONAL  SCREEN  CO. 

Factory : 1549  E.  2l8t  St.,  Cleveland,  O.  Sales  Office : Film  Bldg.,  Cleveland,  O. 
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A QUALITY 

STAGE  SWITCHBOARD 

WHAT  really  counts  in  a stage  switchboard  is 
how  well  it  utilizes  its  opportunity  and  accom- 
plishes its  purpose. 

The  difference  between  perfect  and  good  enough 
is  often  too  subtle  to  be  covered  in  a specification. 
Only  the  craftsrPan  himself  knows  the  fine  points 
of  his  craft.  You  should  prefer  a stage  switchboard 
that  is  able  to  develop  the  necessary  art  in  keeping 
with  your  surroundings.  Why  spend  thousands  of 
dollars  in  interior  decorations,  if  it  is  impossible  to 
show  your  Public  what  you  have  accomplished  and 
make  a repeat  a pleasure? 

These  presentations  are  all  possible  with  a Hub 
Electric  Pre-set  Selective  Locke  Type  Stage  Switch- 
board. 

Manufactured  by 

HubElectricGomim 

CHICAGO 


SPECIAL 
ROLL 
TICKETS 

Your  own  special  Ticket, 
any  colors,  accurately  num- 
bered ; every  roll  guaranteed . 
Coupon  Tickets  for  Prize 
Drawings;  5,000,  37-00. 
Prompt  shipments.  Cash 
withtheorder.  Get  samples. 
&nd  diagram  for  Reserved 
Seat  Coupon  Tickets,  serial 
or  dated.  All  tickets  must 
conform  to  Government  reg- 
ulations and'bear  establish- 
ed price  of  admission  and  tax  paid. 

SPECIAL  TICKET  PRICES 

Five  Thousand $3.50 

Ten  Thousand 0.00 

Fifteen  Thousand 7.00 

Twenty-Five  Thousand 9.00 

Fifty  Thousand  12.50 

One  Hundred  Thousand 18,00 

National  Ticket  Co.  Shamokin,  Pa. 


LENSES 

repaired — replaced — made  to  order 


CAMERA  STUDIO 

MEN  MANAGERS 


We  remove  that  stain  and  discoloration 
from  your  choice  lenses 


JONES  & HEWETT  OPTICAL  CO. 

2-4  GORDON  STREET 
BOSTON  - 30  - MASS. 


KAUSALITE 


Ample  IUumin<ition 


No  Glare 


**Watch  Your  Step!^* 

is  a warning  that  is  cut  of  place  in 
the  modem  motion  picture  theatre. 
With  Kausalite  on  the  job  your 
patrons  readily  find  their  way  to 
and  from  their  seats.  And  there 
is  no  eye  glare. 

If  you’ll  take  the  time  to  compare, 
you’ll  buy  KAUSALITES. 

KAUSALITE  MANUFACTURING 
COMPANY 

6134  EVANS  AVENUE  CHICAGO,  ILL. 


were  sent  here  for  sale  in  1922.  And  of  those 
only  six  were  sold  and  exhibited. 

New  Bonus  System  Planned 

An  example  of  the  new  business  spirit 
found  in  the  industry  is  shown  by  a 
bonus  plan  shortly  to  be  put  into  effect 
by  one  of  the  largest  producing  com- 
panies. Under  this  system  the  director 
of  the  picture  will  be  given  a definite 
budget  to  work  on  and  he  will  be  given 
a percentage  of  the  saving  effected  from 
the  production  estimate. 

Every  picture  is  an  individual  creation 
but  production  on  the  whole  is  subject  to 
the  law  of  averages.  The  large  produc- 
tion-distribution companies  produce  and 
distribute  a sufficient  number  of  pictures 
a year  so  that  the  lower  values  of  the 
less  successful  are  absorbed  by  those 
which  hit  the  mark  with  the  public.  In 
the  meantime,  producers  are  gaining  each 
year  in  definite  knowledge  of  just  what 
will  succeed  with  the  public. 

The  key-city  system  of  distribution  has 
been  finally  decided  upon  as  the  most  ef- 
ficient and  nation-wide  avenue  for  distri- 
bution. It  being  claimed  that,  by  play- 
ing the  first  run  houses  in  the  key  cities 
and  then,  successively  the  second  and 
third  run  houses,  the  value  of  and  ren- 
tal to  be  charged  for,  a film  can  be  deter- 
mined very  readily. 

Distribution  throughout  the  territory 
is  entirely  on  a cash  basis.  A few  of 
.the  larger  first  run  houses  have  credit, 
but  it  rarely,  if  ever,  extends  for  more 
than  seven  days. 

Cost  Depreciated  Monthly 
When  a picture  is  released  the  cost  is 
depreciated  monthly.  50%  in  ninety 
days — 85%  in  a year  and  100%  percent 
in  two  years.  The  ratio  of  depreciation 
corresponds  to  the  expected  returns  from 
rentals,  but  it  is  made  irrespective  of 
these  returns.  With  the  bigger  and  more 
successful  picture,  re-issues,  or  re-prints 
are  sometimes  made  and  a new  release 
process  begun.  It  is  easily  seen  that  the 
earning  value  of  an  old  negative  is  a very 
definite  thing. 

In  the  vaults  of  every  representative 
film  company  are  millions  of  dollars  in 
residual  values  in  negatives.  The  story 
alone  represents  an  important  asset  and 
the  residual  values  in  these  stories  runs 
very  high  in  many  instances. 

The  growth  of  elaborate  picture  the- 
atres is  an  impressive  testimony  to  the 
tremendous  fund  of  public  good  will  upon 
which  the  film  industry  draws.  More 
than  .$100,000,000  was  spent  in  1923  on 
new  theatre  construction,  and  according 
to  architects’  estimates,  that  amount  will 
be  largely  increased  in  1924. 

The  principal  distributors  all  have  defi- 
nite key  city  alliances  to  assure  their  pic- 
tures of  proper  presentation,  and  some 
of  the  larger  companies  own  their  own 
theatres.  The  fate  of  the  picture  in  any 
event  is  never  left  to  chance. 

Careful  study  of  the  picture  industry 
over  a period  of  years  has  resulted  in 
the  following  figures  showing  the  divis- 
ion of  each  dollar  that  goes  into  the  cost 
of  production  and  distribution  and  each 
dollar  that  is  received  as  income. 

Figures  showing  negative  cost,  or  outgo,  and 
how  it  is  divided; 

Actors*  salaries $ .25 

Directors,  cameramen  and  assistants 10 

Scenarios  and  stories 10 

Sets  (manufactured)  19 

Studio  overhead  (including  management,  cut- 
ting, assembling  and  titling  of  the  film) . . .20 

Costumes,  gowns,  etc 03 

Locations  (rent  of  grounds  and  properties 

and  transportation)  08 

Raw  film  05 


Total  $1.00 

Figures  showing  how  income  dollar  is  spent, 
and  profit: 

Negative  cost  (itemized  in  above  table).... $ .40 

Distribution  (American  and  foreign) 30 

Cost  of  positives 10 

Administration  and  taxes 05 

Profit  15 

Total  $1.00 
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Items  included  under  distribution  are 
the  cost  of  maintaining,  on  the  average, 
thirty  exchanges  and  branch  offices 
throughout  the  United  States,  and  a num- 
ber in  foreign  countries.  Also  advertis- 
ing of  every  description  and  salaries  of 
the  sales  force. 

“Administration”  refers  to  the  salaries 
of  executives  at  the  home  office. 

Practically  No  Litigation 

The  film  industry  is  almost  entirely 
without  litigation  in  so  far  as  the  all-im- 
portant relation  between  buyer  and  seller 
is  concerned.  It  is  on  an  arbitration  basis. 
The  arbitration  system  functions  through 
the  key  cities.  In  each  is  a film  board  of 
trade,  composed  of  ihe  local  exchanges  of 
the  distributing  companies.  They  rep- 
resent their  principals  on  the  arbitration 
board  and  the  buyers,  or  exhibitors,  have 
equal  representation  on  the  board.  When 
a dispute  occurs  the  case  is  laid  before 
the  board  and  in  the  vast  majority  of 
cases  is  settled  without  recourse  to  the 
courts.  Cases  settled  within  the  past 
year  since  the  inception  of  these  boards 
on  a national  scale  have  reached  the  to- 
tal of  4,960. 


Will  H.  Hays,  who  was  called  into  the 
industry  by  the  producers  and  distributors 
in  1922  has  done  some  very  valuable  or- 
ganization work.  He  has  created  the 
Committee  on  Public  Relations,  who  ad- 
vise in  an  informal  way,  of  the  type  of 
picture  to  be  produced  and  the  treatment 
of  delicate  subjects  in  the  films;  he  has 
built  the  producers  and  distributors  or- 
ganization up  to  a point  where  it  has 
twenty-two  members,  representing  90% 
of  those  in  the  industry  and  it  was  his 
organization  which  instituted  the  arbitra- 
tion system  spoken  of  in  the  preceding 
paragraph. 

Working  on  Sound  Business  Principles 

Perhaps  the  most  important  thing  he 
has  done,  though,  from  a financial  stand- 
point, is  the  formation  of  this  organiza- 
tion for  unified  action  among  the  pro- 
ducers and  distributors  toward  better 
business  practices.  It  means  that  the 
factor  of  cohesion  has  been  brought  into 
play  for  the  accomplishment  of  things  in 
which  the  leading  companies  of  the  in- 
dustry are  mutually,  and  non-competi- 
tively  interested. 

The  making,  distribution  and  exhibi- 


tion of  pictures  is  no  longer  a game,  but 
a real  business  on  a solid  foundation. 
The  leaders  have  got  together  and  have 
created  a new  era  of  stability  about 
which  there  can  be  no  argument  what- 
ever. 


Astonishing  achievements  in  motion  picture  exhibition 
were  only  ideas  a short  while  ago.  IDEAS  spurred  manu- 
facturing genius  to  undreamed  of  accomplishments  in  die  per- 
fection of  theatres.  Successful  management  IDEAS  abound 
in  the  mamdacturers’  advertisements.  Read  them. 

Advertised  in  The 

BETTER  THEATRES  SECTION 

{If  you  desire  something  not  listed  here,  Exhibitors  Information  and  Catalog 
Bureau  on  the  following  page  will  get  it  for  you.) 


AIR  CONDITIONING  EQUIP. 
Atmospheric  Conditioning  Corp,, 
Lafayette  Bldg.,  Philadelphia. 

AISLE  LIGHTS 
Kausalite  Mfg.  Co., 

6184  Evans  Ave.,  Chicago. 

AUTOMATIC  CURTAIN 
CONTROL 

E.  J.  Vallen  Electrical  Co., 
Akron,  Ohio. 

Automatic  Devices  Co., 

17  N.  7th  St,  AUentown,  Pa. 

AUTOMATIC  FILM 
INDICATOR 
Cinema  Specialty  Co., 

Gary,  Indiana. 

CARBONS 
National  Carbon  Co., 

Long  Island  City,  N.  Y. 

CHANGE-OVERS 
Essannay  Elec.  Mnfg.  Co., 

5434  W.  Monroe,  Chicago. 

ELECTRIC  FLASHERS, 
COLOR  HOODS 

Reynolds  Electric  Co., 

2651  W.  Congress  St,  Chicago. 

EQUIPMENT  DEALERS 
Amusement  Supply  Co., 

2105  John  R.  St.,  Detroit 

HoUis,  Smith,  Morton  Co., 

1024  Forbes  St.,  Pittsburg. 

HEATING  & VENTILATING 
Supreme  Heater  & Ventilatibng 
Co.,  1552  Olive  St,  St.  Louis,  Mo. 
LENSES 
Jones  & Hewett, 

2-4  Gordon  St.,  Boston. 
KoUmorgen  Optical  Corp., 

35  Steuben  St.,  BrooMsm,  N.  Y. 
Bausch  & Lomb, 

Rochester,  N.  Y. 


LIGHTING  EQUIPMENT 
Brenkert  Light  Projection  Co., 
Detroit,  Mich. 

MARQUEES  CANOPIES 
Edwards  Mfg.  Co., 

Cincinnati,  O. 

MAZDA  LAMPS 
National  Lamp  Works, 

Nela  Park,  Cleveland,  O. 

MAZDA  LAMP 
TRANSFORMERS 
Capital  Merchandise  Co., 

538  S.  Dearborn,  Chicago. 

MUSIC  STANDS 
Gallagher  Orchestra  Equip.  Co., 
3235  Southport  Ave.,  Chicago. 
ORGANS 

Rudolph  Wurlitzer  Co., 
Cincinnati,  O. 

Marr  & Colton, 

Warsaw,  N.  Y. 

Bartola  Musical  Instrument  Co. 
Mailers  Bldg.,  Chicago. 
Hillgreen,  Lane  & Co., 

Alli^ce,  O. 

PROGRAM  COVERS 
Hennegan  Company, 

311  Genesee  St,  Cincinnati. 

PROJECTORS 
Nicdholas  Power  Co., 

90  Gold  St,  New  York  City. 

PROJECTION  BOOTHS 
Model  Sheet  Metal  Works, 

818  W.  Grand  Ave.,  Chicago. 
REELS 

Geometric  Stamping  Co., 

221  E.  131st  St,  Cleveland,  O. 
REFLECTING  ARC  LAMP 
American  Reflecting  Arc  Corp., 
24  MUk  St,  Boston,  Mass. 
Warren  Products  Co., 

265  Canal  St.,  New  York  City. 


SANITARY  FIXTURES 
Crane  Company, 

836  S.  Michigan,  Chicago. 

SCREENS 

Minusa  Cine  Screen  Co., 
Bomont  at  Morgan,  St  Louis. 
C.  S.  Wertsner  & Son, 

211  N.  13th  St.,  Philadelphia. 
National  Screen  Co., 

Film  Bldg.,  Cleveland. 

SEATS 

Heywood-Wakefield 

209  Washington  St.,  Boston 

SHUTTERS 
Double-Disc  Shutter  Co., 

2100  Payne  Ave.,  Cleveland. 

STAGE  SCENERY 
Novelty  Scenic  Studios  , 

220  West  46th  St, 

New  York  City. 

STAGE  SWITCHBOARDS 
Hub  Electric  Co., 

2219  W.  Grand  Ave.,  Chicago. 
Wheeler-Green  Elec.  Co., 
Rochester,  N.  Y. 

INTERCOMMUNICATING 
TELEPHONES 
S.  H.  Couch  Co.,  Inc., 

Norfolk  Downs,  Mass. 

TICKETS 
National  Ticket  Co., 

Shamokin,  Pa. 

Globe  Ticket  Co., 

122  N.  12th  St.,  Philadelphia. 
Arcus  Ticket  Co., 

348  N.  Ashland  Ave.,  Chicago. 

TRANSVERTERS 
Hertner  Electric  Co., 

Cleveland,  O. 
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Many  of  the  products  listed  below  are  advertised  by  reliable  companies  in  this  issue  of  “Better  Theatres.”  See  “Adver- 
tisers Index”  before  filling  in  coupon  for  information. 


A 

1 Accounting  systems 

2 Accoustical  installations 

3 Adding,  calculating  machines 

4 .'\ddressing  machines 

5 Advertising  novelties,  materials  . 

6 Air  conditioning  equipment 

7 Air  dome  tents 

8 Aisle  Lights 

9 Alarm  signals,  systems 

10  Architectural  service 

11  Arc  regulators 

12  Artificial  plants,  flowers 

13  .\rt  titles 

14  Automatic  curtain  control 

15  Automatic  projection  cut-outs 

16  Automatic  sprinklers 

B 

17  Bell-buzzer  signal  systems 

18  Blocks — pulleys — stage  rigging 

19  Booking  agencies  for  musicians 

20  Booking  agencies  (state  kind) 

21  Books  on  the  M.  P.  Industry 

22  Booths,  projection 

23  Booths,  ticket 

24  Box — loge  chairs 

25  Brass  grills 

26  Brass  rails 

27  Brokers — Theatre  promotion 

C 

28  Calcium  lights 

29  Cabinets,  reel 

30  Cameras 

31  Canopies  for  fronts  . 

32  Carbons 

33  Carbon  sharpeners 

34  Carbon  wrenches 

35  Carpets  > 

36  Carpet  lining 

37  Carpet  covering  • 

38  Cement,  film 

39  Chandeliers 

40  Change  makers 

41  Chairs,  theatre 

42  Condensers 

43  Converters 

44  Coloring,  lamp 

45  Cooling  equipment 

46  Coverings — carpet — rail — furni- 

ture 

47  Cups,  sanitary  drinking 

48  Curtains,  stage 

49  Curtains — boxes — lobbies,  etc, 

50  Curtain  operating  machines 

D 

51  Decorations,  (state  kind) 

52  Dimmers 

53  Disinfectants — perfumed 

54  Doors,  fireproof 

55  Draperies 

56  Drinking  fountains 

57  Duplicating  machines 

E 

58  Electric  circuit  testing  instru- 

ments 

59  Electric  fans 

60  Electric  power  generating 

plants 

61  Electric  signs 

62  Electric  signal  and  control  sys- 

tems 

63  Emergency  lighting  plants 

64  Exit  light  signs 


F 

65  Film  cleaning  service 

66  Film  splicing  machine 

67  Film  tools,  (state  kind) 

68  Film  waxing  machine 

69  Fire  alarms 

70  Fire  escapes 

71  Fire  extinguishers 

72  Fire  hose 

73  Fire  hose  reels,  carts 

74  Fire  proof  curtains 

75  Fire  proof  doors 

76  Fire  proofing  materials 

77  Fixtures,  lighting 

78  Flashlights 

79  Flashers 

80  Flowers,  artificial 

81  Floorlights 

82  Floor  covering 

83  Footlights 

84  Fountains,  decorative 

85  Frames — poster,  lobby  display 

86  Furnaces — oil  burning 

87  Fronts,  metal  theatre 

88  Furnaces — coal  burning 

89  Fuses 

90  Furniture 

G 

91  Generators 

92  Gummed  labels 

93  Gypsum  products 

H 

94  Heating  system — coal 

95  Heating  system — oil 

I 

96  Ink,  pencils  for  slides 

97  Insurance — Rain 

98  Insurance — Fire 

99  Interior  illuminated  signs 

100  Interior  decorating  service 

J 

101  Janitors  supplies 

L 

102  Lamps — decorative 

103  Lamp  dip  coloring 

104  Lamps — general  lighting 

105  Lamp  shades 

106  Lavatory  equipment — furnish- 

ings 

107  Lavatory  fixtures 

108  Lenses 

109  Lights — exit 

110  Lighting  fixtures 

111  Lighting  installations 

112  Lighting  systems— complete 

113  Linoleum 

114  Liquid  soap 

115  Liquid  soap  containers 

116  Lobby  display  frames 

117  Lobby  gazing  balls 

118  Lobby  furniture 

119  Lobby  decorations 

120  Luminous  numbers 

121  Luminous  signs — interior — ex- 

terior 

M 

122  Mailing  lists 

123  Machines,  pop  corn 

124  Marble 

125  Marquise 

126  Mats  and  runners 

127  Mazda  projection  adapters 

128  Metal  latb 


129  Metal  numbers,  letters 

130  Metal  polish 

131  Mirrors — shades 

132  Motor  generators 

133  Music  publishers 

134  Music  stands 

135  Musical  instruments  (state 

kind) 

N 

136  Napkins 

137  Novelties — advertising 

138  Nursery  furnishings  and 

equipment 

O 

140  Orchestral  pieces 

141  Orchestra  pit  fittings,  furnish- 

ings 

142  Organs 

143  Organ  lights 

144  Ornamental  fountains 

145  (Ornamental  metal  work 

146  Ornamental  metal  theatre 

fronts 

P 

147  Paint,  screen 

148  Paper  drinking  cups 

149  Paper  towels 

150  Perfumers 

151  Pianos 

152  Picture  sets 

153  Player  pianos 

154  Plastic  fixtures  and  decorations 

155  Plumbing  fixtures 

156  Positive  film  • 

157  Posters 

158  Poster  frames 

159  Poster  lights 

160  Poster  paste 

161  Portable  projectors 

162  Pottery — decorative 

163  Power  generating  plants 

164  Printing,  theatre 

165  Programs 

166  Program  covers 

167  Program  signs — illuminated 

168  Projection  lamps 

169  Projection  machines 

170  Projection  machine  parts 

171  Projection  room  equipment 

R 

172  Radiators 

173  Radiator  covers 

174  Rails,  brass 

175  Rain  insurance 

176  Rectifiers  , 

177  Re-construction  service 

178  Re-decorating  service 

179  Reflectors  (state  kind) 

180  Re-furnishing  service 

181  Reels 

182  Reel  end  signals 

183  Reel  packing-carrying  cases 

184  Re-seating  service 

185  Re-winding,  film 

186  Rest  room,  equipment  and  fur- 

nishings 

187  Roofing  materials 

S 

188  Safes,  film 

189  Scenery,  stage 

190  Scenic  artists  service 

191  Screens 


192  Screen  paint 

193  Seat  covers 

194  Seat  indicators 

195  Seats — theatres 

196  Signs  (state  kind)  i 

197  Signals,  reel  end 

198  Sign  flashers 

199  Sign-cloth 

200  Sign  lettering  service 

201  Side  walk  machines — corn  pop- 

pers 

202  Slides 

203  Slide  ink,  pencils 

204  Slide  lanterns 

205  Slide  making  outfits 

206  Slide  mats 

207  Shutters,  metal  fire 

208  Soap  containers — liquid 

209  Speed  indicators 

210  Spotlights 

211  Stage  drops — valances,  etc, 

212  Stage  lighting  equipment 

213  Stage  lighting  systems 

214  Stage  rigging — blocks,  pulleys 

215  Stage  scenery 

216  Stair  treads 

217  Statuary 

218  Steel  lockers 

219  Stereopticons 

220  Switchboards 

T 

221  Tally  counters 

222  Tapestries 

223  Telephones,  inter-communicat- 

ing 

224  Temperature  regulation  system 

225  Terra  Cotta 

226  Theatre  accounting  systems 

227  Theatre  dimmers 

228  Theatre  seats 

229  Tickets 

230  Ticket  booths 

231  Ticket  choppers 

232  Ticket  holders 

233  Ticket  racks 

234  Ticket  selling  machines 

235  Tile 

236  Title  stands' 

237  Towels — paper 

238  Towels — cloth 

239  Trailers 

240  Transformers 

241  Tripods 

242  Turnstiles — registering 

243  Typewriters 

U 

244  Uniforms 

V 

245  Valances 

246  Vases,  stone 

247  Vacuum  cleaners 

248  Ventilating  fans_ 

249  Ventilating,  cooling  system 

250  Ventilating  systems — complete 
251 — Vending  machines — soap — tow- 
els— napkins,  etc, 

252  Vitrolite 

W 

253  Wall  burlap 

254  Wall  leather 

255  M*nter  coolers 

256  Wheels,  color 
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I 407  S.  Dearborn  St.,  Chicago,  III. 

I Gentlemen;  I should  like  to  receive  reliable  information  on  the  items 

I listed  herewith: 

I {Refer  to  Items  by  Number) 


Remarks. 


I 
I 

State Seating  Capacity | 


Name Theatre 


City, 


USE  THIS  COUPON  \ 

Detailed  information  con- 
cerning any  product  listed 
above  will  be  sent  to  any  ex- 
hibitor. Fill  in  the  coupon 
to  the  left  and  mail  to  Ex- 
hibitors Herald,  407  S.  Dear- 
born St.,  Chicago.  This 
service  is  free  to  Herald 
readers. 


K Y W (Westinghouse)  Radio  Station,  Chicago, 
reports  the  Mighty  Wurlitzer  Organ  played  by 
W.  Remington  Welch,  and  broadcasted  by  them 
from  McVicker’s  Theatre,  Chicago,  is  the 

'finest  Organ  They  Ever  Put  on  the  Air!” 


Here  are  a few  telegrams  received  by  K Y 
W about  the  organ’s  music:  “Never  heard 
such  music  as  Wurlitzer  Organ” — Milwau- 
kee. “Pipe  Organ  at  McVickers  best  we 
ever  heard  by  radio.” — Fulton,  111. 


“Has  all  Los  Angeles  talking” — Los  Angeles. 
“Finest  stuff  over  the  radio” — Chicago.  “My 
wife  just  called  ‘Ain’t  you  ever  coming  to 
bed?  Just  a minute  dear,  as  soon  as  Welch 
finishes  with  the  Mighty  Wurlitzer” — Chi- 
cago. 


Have  You  TUNED  IN  with  a MIGHTY  WU  REIT  ZERf 

You  will  never  cash  in  on  the  full  possibilities  of  your  theatre  until  you 
install  Wurlitzer  music.  All  the  big  exhibitors^ — all  the  thinkers  in  show 

business  admit  that  music  as  produced  by  the  Wur- 
litzer Unit  Organ  is  a twin  attraction  with  their 
pictures. 

If  you  already  know  this,  call  or  write  us  and  let 
us  give  you  a recommendation  for  your  special  needs. 
If  you  don’t  know  what  Wurlitzer  music 
means  to  you,  let  us  show  you.  In  either  case 
investigate  now — decide  later.  Sign  the  cou- 
pon— mail  to  the  nearest  Wurlitzer  Branch. 


MAIL  COUPON  TO  NEAREST  WURLITZER  BRANCH 


CINCINNATI 

121  East  Fourth  St. 

NEW  YORK 
120  W.  42nd  St. 

CHICAGO 

329  S.  Wabash  Ave. 

SAN  FRANCISCO 
250  Stockton  St. 

LOS  ANGELES 
607  W.  Seventh  St. 

CLEVELAND 
1017  Euclid  Ave. 

PHILADELPHIA 
1031  Chesnut  St. 

PITTSBURGH 
615  Liberty  Ave. 

BUFFALO 
674  Main  St. 

DETROIT 
339  State  St. 

ST.  LOUIS 
1006  Olive  St. 

KANSAS  CITY 
1114  McGee  St. 


“WURLITZER” 


Send  information  about  Wurlitzer 
Unit  Organ. 

Theatre  

Seating  Capacity 

Name  

City 

State  


HAL  ROACH  presents 


The  King  of  W ild  Horses 


A Feature 


Directed  by 
Fred  Jackman 


Story  by 
Hal  Roach 


Filled  with  surprises 


How  many  persons  have  seen  two  wild 
stallions  fighting  for  the  ownership  of 
the  herd? 


by  a horse  from  beginning  to  end,  a horse 
so  intelligent,  so  beautiful,  so  courageous, 
that  he  wins  you  completely,  and  holds . 
your  attention  just  the  way  a great  actor 
holds  it? 

That’s  this  great  feature,  declared  by 
every  reviewer  to.be  an.  outstanding  nov- 
elty, and  certain  to  hold  and  arouse  any 
audience.  It’s  filled  with  surprises. 


Have  you  ever  seen  a horse  leap  a tre- 
mendous chasm  twice,  first  dor  bis  own 
safety,  alone,  and  secondly  with  a rider 
for  the  rider’s  safety? 


Have  you  ever  seen  a picture  dominated 
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